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With  the  new  Tariff  Law  now  in  effect, 

of  the  incubuses  that  have  dragged  on  trade  and 
commerce  in  the  last  year  and  a  half,  it  is  time  for  all 
business  men  to  unite  in  accelerating  the  recovery  of 
the  American  Nation  from  its  recent  apathy  due  to 
reaction  from  the  world  war. 

Progress  has  been  made,  despite  obstacles,  but  now 
the  horizon  is  brightened  for  renewed  and  stronger 
efforts.  The  coal  strike  has  ended,  the  backbone  of 
the  railroad  strike  has  been  cracked  and  banking  and 
other  authorities  all  over  the  country  tell  of  the  revival 
that  now  only  needs  united  effort  to  give  it  the  impetus 
that  will  make  for  a  renewal  of  our  last  era  of  general 
prosperity. 

Crops  are  worth  a  billion  more  than  last  year,  labor 
conditions  are  improving,  new  bond  issues  of  many  mil- 
lions have  been  quickly  subscribed,  August  imports 
jumped  $200,000,000,  and  commercial  agencies  report 
millions  of  increase  in  business,  while  the  bank  reports 
are  showing  big  gains  in  deposits  and  in  circulation  of 
money.  All  signs  point  to  a  rapid  revival.  Let 
one  do  his  share  and  all  will  be  well 


TARIFF  NOW  A  LAW:  EMBARGO  IS  DEAD 

With  President  Harding's  signature  the  McCumber- 
Fordncy  Tariff  Bill  is  now  on  the  statute  books,  without 
the  coal  tar  products  embargo.  The  fight  of  the  American 
synthetic  chemical  interests  to  continue  the  bar  to  foreign 
competition  in  their  field  has  been  one  of  the  striking  fea- 
tures of  the  controversy  over  the  provisions  of  the  new 
tariff.  The  light  was  kept  up  after  defeat,  efforts  having 
been  made  to  extend  the  American  Chemical  Control  Act 
by  resolution  of  Congress  to  cover  the  gap  until  Congress 
reconvenes  in  December.  The  Senate  Committee  on 
Finance,  however,  killed  the  proposal. 

The  new  Tariff  Law  has  created  some  puzzles,  one  of  the 
chief  ones  being  the  interpretation  of  Coal  Tar  Paragraph 
28,  in  relation  to  synthetic  chemicals.  The  blanket  clause 
of  application  of  its  provisions  as  reported  by  the  Confer- 
ence Committee  contained  the  clause 

"and  all  synthetic  organic  medicinals  and  chemicals  not 
specially  provided  for  in  this  Act,"  etc. 
This  clause  was  stricken  out  before  the  bill  became  a  law 
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and  ib.  th4  -opinion  Jm  perls,  limits  the  operation  of  the 
part^ri(tf»*ro*pf(WiKlj  of :  Coal'tar  derivation,  excluding  all 
othen  AjfWWtic?r :  irtthh  the  rejected  clause  just  quoted 
sought  uljsrotf<t-!t":  ' .  • 

The  Bursam  prohibitive  rates  on  coal  tar  dyes  and  chemi- 
cal;, reported  in  our  last  issue,  were  cut  considerably  and 
as  enacted  are  still  high,  but  not  necessarily  prohibitive. 
Full  details  of  the  final  action  on  these  paragraphs,  27  -and 
28,  will  be  found  in  our  Washington  letter. 

Protection  was  given  to  American  manufacturers  of  per- 
fumery by  imposing  in  paragraph  62  a  duty  of  75  per  cent 
on  all  foreign  perfumery,  toilet  waters,  cosmetics,  etc.,  with 
an  additional  charge  of  40  cents  a  pound  on  products  that 
contain  alcohol. 

Aside  from  these  changes  the  late  alterations  in  the  meas- 
ure do  not  need  special  attention  aside  from  the  details 
given  in  our  Washington  correspondence. 

The  so-called  flexible  tariff  provisions  in  Section  315, 
giving  President  Harding  power  to  lower  or  raise  rates  to 
meet  emergencies,  aroused  considerable  opposition,  but  it 
did  not  materialize  in  the  vote.  It  was  thought  that  this 
section  really  delegated  the  right  of  Congress  to  the  Presi- 
dent to  rewrite  the  Tariff  Law.  It  is  understood  that  Mr. 
Harding  has  been  much  concerned  by  this  provision  of  the 
law  and  has  let  it  be  known  that  if  any  revisions  are  made 
by  him  they  will  l>e  downward  to  meet  the  feeling  in  many 
quarters  that  rates  are  too  high. 

It  is  with  the  Section  315,  giving  this  power  to  the  Presi- 
dent, that  the  Republicans  hope  to  offset  Democratic  polit- 
ical attacks,  for  they  will  point  out  that  the  way  is  left  open 
to  change  rates  downward  if  found  too  high.  Answering 
other  objections  they  will  say  that  the  law  is  the  best  that 
could  be  provided  with  the  unsettled  economic  conditions 
that  prevail  all  over  the  world.  Some  measure  was  needed 
without  further  delay,  to  help  in  the  restoration  of  business. 

One  of  the  features,  the  trade  mark  restriction  on  im- 
ports, Section  526,  protects  owners  of  American  trade  marks 
from  infringement  by  foreign  imitators.  It  is  understood 
that  late  amendments  to  it  eliminated  objections  that  had 
been  offered  when  the  statute  was  proposed. 

In  connection  with  the  enactment  of  the  new  tariff  it  may 
be  said  that  the  American  Manufacturers  of  Toilet  Articles 
have  done  splendid  work  in  looking  out  for  the  interests  of 
the  industry.  Chairman  Spiehler  and  his  associates  on  the 
Legislative  Committee  and  Washington  representative  W.  L. 
Crounsc,  having  labored  untiringly  and  unceasingly  in  that 
direction. 


THE  EMBARGO'S  ROCKY  COURSE 

There  has  been  considerable  controversy  regarding  the 
right  of  the  conference  committee  to  report  its  provision  for 
the  continuance  of  the  dye  embargo,  as  provided  in  the 
Emergency  Tariff  Act.  That  law,  enacted  in  May,  1921, 
provided  in  Title  V  only  for  six  months'  embargo,  the  ex- 
pectation being  that  the  Permanent  Tariff  Bill  would  be 
put  through  within  that  period.  The  House  later  passed 
the  Permanent  Tariff  Bill  with  a  provision  which  would 
kill  the  embargo  automatically  when  the  former  measure 
became  effective.    But  the  tariff  dragged  along. 

In  November,  facing  the  expiration  of  the  limit,  the 
House  proposed  to  extend  the  dye  embargo  to  February  1, 
1922,  but  in  the  Senate  the  date  was  stricken  out  and  the 
in  force  "until  otherwise  provided  by 


NEW  $25,000  ANNUAL  CHEMICAL  PRIZE 

The  Council  of  the  American  Chemical  Society 
announces  that  a  prize  of  $25,000  will  be  given  every 
year,  beginning  in  1923,  to  the  American  who  makes 
the  most  notable  contribution  to  chemical  science. 

The  award  is  to  be  made  by  a  committee  of  seven, 
of  which  Dr.  Edgar  K.  Smith,  president  of  the 
American  Chemical  Society,  is  to  be  chairman.  The 
Allied  Chemical  and  Dye  Corporation  of  New  York 
City,  through  William  H.  Nichols,  offered  the  prize. 
The  committee  members  arc  to  have  no  connection 
with  the  corporation. 

There  is  no  reason,  so  far  as  known,  why  perfume, 
flavoring  extract  and  other  chemists  in  our  trades 
should  not 


law."  This  was  deemed  necessary  to  provide  against  fur- 
ther need  of  legislative  extension  pending  enactment  of  the 
permanent  bill.  It  was  a  situation  not  in  existence  when 
the  permanent  House  bill  was  passed.  Later  in  the  Senate 
it  was  found  that  the  embargo  would  continue  in  effect 
without  further  action  under  the  "until  otherwise  provided 
by  law"  clause  unless  it  should  be  repealed.  With  the 
substitution  of  the  Bursum  amendments  on  coal  tar  dyes,  etc., 
the  outcome  would  have  been  confusion  and  litigation,  it 
was  believed  in  Senate  circles. 

The  House  practically  settled  the  matter  by  sending 
back  the  conference  report  with  instructions  to  eliminate 
the  proposed  extension  of  the  dye  embargo,  many  members 
taking  the  view  that  it  was  new  legislation  to  enact  a 
proposal  that  already  had  been  rejected  by  both  houses. 
A  majority  in  the  Senate  held  the  same  opinion  and  the 
embargo  was  finally  expunged  on  the  passage  of  the  Act. 


TO  KEEP  UP  FREE  TRADE  ZONE  FIGHT 

One  of  the  tariff  disappointments  is  the  rejection  of  the 
provision  for  the  establishment  of  Foreign  Trading  Zones 
in  the  ports  of  the  United  States,  which  was  inserted  in 
the  Tariff  bill  by  the  Senate,  and  was  stricken  out  by  the 
Conference  Committee.  Provision  was  advocated  by  the 
New  York  Merchants*  Association  which  first  called  at- 
tention to  the  desirability  of  establishing  Foreign  Trading 
Zones  in  this  country  as  an  aid  to  the  development  of  re- 
exportation in  foreign  trade.  The  measure  was  of  special 
importance  to  New  York  City,  for  one  of  the  zones  was 
contemplated  for-this  vicinity. 

The  fight  will  be  continued  at  Washington  and  its  ulti- 
mate success  seems  inevitable  in  view  of  the  many  advan- 
tages which  would  result  from  establishing  these  zones. 

RE:  GOVERNMENT  STANDARDS 

In  our  August  issue  we  published  an  editorial  entitled 
"Dye-stuff  Embargo  Killed  in  Substance,  but  Retained  in 
Spirit."  Reference  was  made  to  the  fixing  by  the  Secretary 
of  the  Treasury  of  standards  of  strength  for  "each  dye  or 
other  article."  Assurance  has  come  from  authoritative 
sources  that  this  is  intended  to  refer  only  to  two  special 
proi'isos  of  the  paragraph  as  a  whole.  The  two  provisos 
in  question  cover  only  "colors,  dyes  nr  stains,  whether 
soluble  or  not  in  water,  color  acids,  color  bases,  color  lakes, 
leuco-compounds,  indoxyl  and  indoxyl  compounds,"  and 
will  not  in  any  way  affect  synthetic  aromatic  chemicals,  as, 
we  are  informed.    This  is  a  welcome  assurance 
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INDUSTRIAL  ALCOHOL  AT  LAST  IS  GOING  TO 
GET  ITS  RIGHTS 

For  a  majority  of  our  readers  the  outstanding  feature  of 
the  recent  Chemical  Exposition  will  be  the  fact  that  a 
Government  official  of  high  rank  and  in  close  touch  with 
the  Federal  Administration  let  it  be  known  that  manufac- 
turers using  industrial  alcohol  have  rights  under  the  Vol- 
stead Act,  as  well  as  the  Prohibition  Enforcement  Unit, 
which  has  gone  along  on  the  principle  that  only  the  pre- 
vention of  the  use  of  alcohol  for  beverage  purposes  was 
to  be  considered.  The  address  of  C.  P.  Smith.  Assistant 
Commissioner  of  Internal  Revenue,  printed  on  page  299 
is  a  clean  cut,  sensible  and  comprehensive  survey  of  the 
whole  situation,  explaining  the  purposes  of  the  law,  besides 
outlining  the  policy  of  the  authorities  who  arc  not  concerned 
with  hysterical  activities  tending  to  drive  the  users  of  indus- 
trial alcohol  out  of  business.  It  will  be  read  with  great 
interest  by  every  user  of  industrial  alcohol. 

At  the  same  time  that  Mr.  Smith  sets  forth  the  fact  that 
industrial  alcohol,  under  the  law,  is  really  paramount  to 
the  beverage  preventive  provision,  although  he  does  not 
employ  this  phraseology,  steps  have  been  taken  by  the 
Bureau  at  Washington  to  relax  the  drastic  restrictions  which 
the  Enforcement  Unit  has  imposed  on  druggists  in  obtain- 
ing alcohol  supplies  for  medicinal  purposes. 

It  will  be  good  news  to  all  legitimate  users  of  alcohol  to 
learn  that  the  Administration  seems  to  have  begun  to  cut 
away  the  red  tape  that  has  threatened  to  become  a  hopeless 
entanglement,  if  not  a  strangulation  of  business,  under  the 
impossible  regulations  which  the  Prohibition  Unit  sought 
to  impose  on  the  trade  in  Mimeograph  282,  which  aroused 
the  entire  trade  and  which  happily  has  been  rescinded. 


BRITISH  PERFUME  INDUSTRY  MENACED 

In  a  recent  debate  in  the  British  House  of  Commons  re- 
garding the  proposal  to  reduce  the  tax  on  alcohol  used  in 
the  manufacture  of  perfumery,  statistics  were  given  show- 
ing the  decline  of  the  industry.  Major  Kelly  told  of  one 
firm  that  for  many  years  used  6,000  gallons  of  alcohol  yearly, 
but  which  now  was  buying  at  the  rate  of  only  300  gallons 
a  year,  the  cost  having  risen  from  20  shillings  in  1914  to 
£6  per  gallon  now.  This  firm,  he  said,  like  others,  had  been 
forced  to  dismiss  many  skilled  employees.  The  excessive 
tax  situation,  he  declared,  was  crushing  the  British  perfume 
industry. 

Statistics  were  given  of  the  United  Kingdom's  exports  of 
manufactures  of  and  materials  for  perfumery,  cosmetics, 
etc.,  except  essential  oils  and  soap,  making-!  remarkable 
showing.  In  1913  the  value  was  4472,545,  which  went  up 
in  1920  to  £1.426,976,  slumping  down  to  £344.734  for  1921. 
The  1921  sum  represented  a  drop  of  more  than  £500,000  in 
a  year  in  the  value  of  alcoholic  perfumes  manufactured  for 
export. 

British  perfumers  have  been  earnestly  seeking  relief  from 
stifling  taxation,  but  their  efforts  so  far  have  met  with  re- 
buffs. A  relief  clause,  up  in  the  House  of  Commons  re- 
cently, was  rejected  when  the  Government  spokesman  said : 
"Unfortunately  the  perfumery  trade  has  been  mixed  up  with 
essences  and  the  two  are  so  entwined  that  this  relief  could 
only  be  given  at  a  cost  of  £1,500,000,  which  would  be  too 
great  an  expense." 

An  interesting  development  was  the  disclosure  that  quanti- 
ties of  toilet  soaps  arc  being  imported  into  England  containing 
synthetic  perfume  and  dye  materials,  upon  which  no  duties 
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are  collected,  but  that  when  it  is  desired  to  import  the  sub- 
stances separately  for  the  use  of  British  manufacturers  they 
arc  cither  prohibited  or  duty  is  demanded  on  them.  No 
relief  was  offered. 


A  FRENCH  VIEW  OF  U.  S.  COMPETITION 

A  pertinent  sidelight  on  the  rivalry  between  American 
and  French  i>erfumcrs  for  control  of  the  market  on  this 
side  of  the  Atlantic  is  furnished  by  Ungerer't  Bulletin, 
which  quotes  a  representative  of  a  great  Paris  house  a* 
follows  : 

"As  long  as  the  American  perfumers  continue  to  buy 
raw  materials  on  a  basis  of  price  rather  than  of  quality 
we  fear  them  not  at  all.  It  is  only  when  they  learn  to 
purchase  the  best  that  their  competition  becomes  keen  and 
worthy  of  serious  consideration.  Once  this  lesson  has  been 
driven  home  to  them  we  will  be  obliged  to  look  to  our 
laurels,  not  in  the  United  States  alone,  but  in  the  markets 
of  the  world." 

The  French  perfumers  appear  to  be  doing  little  worrying 
cither  about  the  American  tariff,  or  any  other  consideration 
than  superiority  of  goods,  except  that  some  of  them,  as 
we  have  mentioned,  have  planned  an  invasion  of  this  market 
with  popular  priced  packages.  It  seems,  however,  that  they 
are  doing  little  more  than  this  in  recognizing  a  menace 
in  the  rising  excellence  of  quality  in  American  perfumes 
and  cosmetics  made  by  firms  that  have  been  leading  the 
way  in  overcoming  the  obstacles  encountered  in  meeting 
foreign  competition.  In  the  end  the  battle  will  be  won 
by  superiority  or  least  equality  of  products. 


MORE  AID  FROM  COMMERCE  DEPARTMENT 

Essential  oils,  perfumery,  cosmetics  and  toilet  prepara- 
tions form  one  of  the  branches  of  the  Chemical  Division 
of  the  Bureau  of  Foreign  and  Domestic  Commerce,  just 
organized  by  Secretary  Hoover,  who  has  placed  C.  R. 
Dc  Long  in  charge  as  chief.  Uixler  the  announced  policy 
of  the  bureau  it  will  co-operate  with  the  American  Manu- 
facturers of  Toilet  Articles  and  similar  trade  bodies,  as  well 
as  with  the  trade  generally.  Further  particulars  of  this 
important  step  will  be  found  in  our  Washington  corres- 
pondence.   It  is  a  good  move. 

C.  C  Concannon,  of  New  York,  has  been  appointed 
assistant  chief  of  the  division  and  may  be  expected  to 
render  efficient  service,  as  he  has  had  extensive  experience 
in  the  American  chemical  export  trade  in  the  last  decade. 
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TRADE  REVIVING  AFTER  A  SLUMP  YEAR 

Government  figures  have  been  issued  of  our  exports  and 
imports  for  the  fiscal  year  ending  June  30,  1922,  as  well  as 
for  June  of  this  year  separately.  The  statistics  reveal  the 
seriousness  of  the  slump  which  characterized  the  calendar 
year  1921,  but  the  comparative  figures  for  June  indicate 
that  the  gradual  revival  which  has  been  in  progress  for 
several  months  is  slowly  but  surely  gaining  impetus.  In 
some  items  there  is  a  pronounced  increase,  while  in  others 
the  margin  is  becoming  better.  The  snap  export  industry 
seems  to  have  been  hit  harder  than  supposed. 

In  view  of  the  threatened  invasion  of  foreign  perfume 
manufacturers  the  import  item  for  perfumeries,  cosmetics, 
etc..  is  interesting.  I-ast  June  showed  a  normal  increase, 
while  the  total  for  the  year  ending  in  that  month  records 
a  large  decrease.  Imports  of  vanilla  beans  make  one  of 
the  best  items,  but  the  June  gain  is  seasonal. 

The  figures  will  be  found  to  contain  some  surprises,  but 
it  should  1m:  rememlnrred  that  they  reveal  a  bad  period  in 
■our  foreign  trade,  from  which  wc  are  recovering. 

Imports  .          June.  1921  June,  1922  Year  1921  Year  1922 
Perfumes,  cos- 
metics, etc   $430,387  $460,363  $7,078,985  $6,657,182 

Oil  of  lemon   24.918  39.161      578,697  561.500 

<Gthcr  essential  oils  204,596  360,293   4.989,374  4,001.842 

V.lyccrinc,  crude..  59.408  7.027    1,560,364  287.108 

Cocoanut  oil   513.304  778.392  20,2X7.334  16.110.296 

Palm  oil    202,282  210.568   2.765,953  2.420,742 

Olive  oil,  edible..  1,217,651  1.228,060  11,437.247  12.209.711 

Spices    806.731  689.112   7.071.190  7,828.303 

Vanilla  beans  ... .  87.143  279,842    1.750.897  2.278.992 

Talc    16,943  42.239     317.684  336,439 

Fx  ports  :  June.  1921  June.  1922  Year  1921  Year  1922 
'Perfumery  and 

toilet  waters  . . .  $365,104  $39,065  $6,236,766  $2,670,800 
Toilet    ami  other 

powders                                131.384    752.623 

Creams,  rouges,  etc                    93.557    M48.908 

Dentifrices                                188.372    M. 106,799 

Other  toilet  preps                      88,364    '479,167 


Total  of  above  items  $.165,105  $540,742  $6,236,766  $5,459,297 

Soap,     toilet  or 

fancy                     190,715  238,295  4.182,428  2.621.943 

Soap,  laundry   456.406    '2.198.297 

Other  soap                627,680  139,123  8.445,086  3,956.614 

Flavoring  extracts      89,090  102.643  1.236.135  808.182 

Pcpperment  oil    .      19.182  19,925  286.624  314.643 

Other  essential  oils     51,000  43,276  890,472  521.907 


'July  1  to  Dec.  31.  1921. 

'  Includes  cosmetics  and  other  toilet  preparations  prior  to 
Jan.  1,  1922. 


COLLEGE  COURSE  ON  COSMETICS 

The  course  on  the  composition  and  manufacture  of  cos- 
metic*, toilet  preparations  and  perfumes  liegun  in  1920  by 
Professor  Curt  P.  Winuner  at  the  College  of  Pharmacy. 
Columbia  University,  is  to  be  repeated  this  year.  The 
course  is  to  be  given  on  Tuesday  evenings  and  is  to  extend 
for  a  period  of  30  weeks  divided  into  two  semesters. 

In  the  last  two  years  the  course  has  proved  to  !>e  very 
popular  and  a  considerable  number  of  serious  minded  men. 
including  many  holding  rcs]*m*ible  positions  in  the  toilet 
preparations  field,  have  taken  the  course  to  advantage.  Dr. 
\\  immer  has  had  ample  experience  ami  has  kept  in  close 
touch  with  developments  in  the  various  industries  involved; 
and  undoubtedly  the  lectures  will  Ik-  of  benefit  to  manu- 
facturers,' as  well  as  to  sale>tnen  and  dealers  Applicants 


THE  RECIPE  TO  MAKE  BUSINESS  GOOD 

(By  Bert  oh  Braley) 

When  others  were  spilling  calamity  dope 

And  shaking  their  heads  with  the  gloomiest  air. 
Bill  Jefferson  simply  remarked,  "There  is  hope!" 

And  worked  like  a  beaver  and  hustled  for  fair. 
While  others  were  hesitant,  doubtful,  afraid. 

He  advertised  widely  wherever  he  could — 
For  this  was  Bill  Jefferson's  slogan  of  trade : 

"For  them  that  goes  after  it,  business  is  good." 

"For  two  or  three  seasons."  Bill  Jefferson  said, 

"Most  any  old  dub  could  get  coin  in  a  rush; 
It  didn't  require  no  particular  head 

To  gather  in  shekels  when  people  was  flush. 
But  now  times  is  altered,  and  now  comes  the  test. 

The  flush  days  is  finished,  that's  well  understood; 
But  here  is  the  truth,  very  briefly  expressed; 

•For  them  that  goes  after  it,  business  is  good.' 

"You  won't  boost  your  business  by  waitin'  about 

For  this  thing  or  that  thing  which  mehbe  will  break ; 
Get  busy  right  now  an'  you'll  find,  beyond  doubt. 

There's  business  to  get  an'  there's  money  to  make. 
The  hustler  don't  wail  at  his  troubles  an"  quit, 

Or  whimper  an'  whine  like  the  Babes  in  the  Wood ; 
He  jumps  in  the  game  with  his  nerve  an'  his  grit — 

'For  them  that  goes  after  it,  business  is  good.'  *' 
—By  permission  of  Newspaper  Enterprise  Association 
and  the  Cleveland  Tu-ist  Drill  Co. 
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should  communicate  with  the  registrar  of  the  College  of 
Pharmacy,  115  West  68th  street,  or  directly  with  Professor 
Wimmcr  for  any  further  information.  The  announcement 
of  the  course  appears  on  advertising  page  75  of  this  issue. 


50,000  TRAINED  MEN  ARE  AVAILABLE 

An  Fmploymcnt  Service  for  Engineers  of  every  variety 
of  training  and  experience  is  conducted  by  the  four  Na- 
tional Engineering  Societies  of  the  United  States.  This 
service  brings  in  touch  with  the  various  business  men  the 
service  of  50,000  trained  technical  men  who  arc  members 
of  these  societies  and  one  of  the  objects  of  it  is  to  show 
to  the  various  commercial  houses  the  aid  which  engineers 
are  rendering  to  others  in  the  same  lines  and  to  help  these 
firms  and  corporations  secure  similar  assistance. 

Men  of  engineering  training  arc  prominent  in  all  branches 
of  commercial  endeavor  and  their  creative  ability  is  recog- 
nized as  being  of  great  help  in  the  building  up  of  the  nation's 
wealth. 

This  service  is  in  a  position  to  supply  the  readers  of 
Ths  American  Pkrfcmer  &  Essential  Oil  Review  with 
mechanical  and  chemical  engineers,  production  men.  sales 
engineers,  and  trained  executives.  It  is  under  the  direction 
of  Mr.  W.  V.  Brown  in  the  United  Engineering  building. 
29  West  39th  street.  New  York  City,  and  is  free  to  both 
employer  and  to  employee. 


THE  SWISS  PHARMACOPOEIA 

A  commission  of  professors  of  pharmacy,  pharmacists, 
ami  chemical  manufacturers,  invited  by  the  Swiss  Board  of 
Health  to  discuss  the  preparation  of  a  new  edition  of  the 
Swiss  Pharmacopcria,  has  decided  only  to  revise  the  existing 
edition.  The  methods  of  assay  are  to  he  revised  from  the 
point  of  view  of  their  application  by  the  individual  pharma- 
cist.   The  new  edition  is  to  be  issued  in  two  years'  time. 
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TARIFF  FIGHT  ENDS  IN  LAW  OMITTING  DYES  EMBARGO 


Manufacturing  Perfumers  Receive  Increased  Protection  from  Foreign  Competition    Synthetic  Interests  Make  a  Final 
Effort  to  Stave  Off  Foreign  Competition — Some  Late  Changes  in  the  Soap  Paragraph — 
Text  of  the  Law  as  It  Relates  to  Our  Industries. 


Washington,  September  21.— The  new  Tariff  is  now  a 
law.  President  Harding  signed  the  McCumbcr-Fordney 
Act  today  and  it  becomes  effective  tomorrow. 

The  work  of  the  Conference  Committee  was  conducted 
quietly  after  the  passage  of  the  Tariff  Bill,  as  told  in  our 
last  report.  One  of  the  chief  contentions  was  over  the  Dye 
Embargo.  This  the  Conference  Committee  sought  to  extend 
for  one  year,  with  a  provision  for  a  further  extension  by  the 
President.  The  House  already  had  rejected  the  proposal  and 
a  storm  of  protest  followed  the  reading  of  the  report.  The 
farm  bloc  also  resented  the  imposing  of  a  duty  on  potash. 
On  these  two  proposals  the  representatives  revolted  and  sent 
the  report  back  to  conference,  with  instructions  to  cut  out 
both  items.  This  was  done,  the  bill  was  passed.  210  to  90, 
and  sent  to  the  Senate,  which  agreed  to  it.  43  to  28,  and 
sent  it  to  the  President  for  his  approval. 

Extraordinary  efforts  to  save  the  Dye  Embargo  were 
made  by  the  synthetic  chemical  chemists  and  manufacturers, 
who  did  not  altandon  their  fight  even  when  defeated.  They 
caused  to  be  introduced  in  both  houses  a  resolution  that 
would  extend  the  Dye  Embargo  for  three  months,  or  until 
after  Congress  reconvenes  in  December.  A  reduction  to  two 
montlis  met  with  some  favor,  the  House  Ways  and  Means 
Committee  making  a  favorable  report  on  that  proposal,  but 
the  Senate  Committee  on  Finance  rejected  the  resolution. 

Dr.  Charles  H.  Hcrty.  president  of  the  Synthetic  Organic 
Chemical  Manufacturers'  Association,  in  his  final  appeal  for 
an  extension  of  the  Dye  Embargo  by  resolution  stated  that 
in  the  haste  of  last  hour  legislation  and  through  the  adjust- 
ments of  the  conferees  the  American  synthetic  organic  chemi- 
cal industry,  including  medicinal  s.  dyes,  etc..  stands  faced 
with  rapid  extinction,  and  the  pre-war  condition  of  foreign 
domination  is  imminent.  He  declared  that  tremendous 
stocks  of  dyes  and  medicinals  taken  in  lieu  of  reparations  and 
costing  therefore  practically  nothing  arc  now  held  in  Eng- 
land, France,  Belgium  and  Italy,  which  surplus  material  will 


be  immediately  dumped  on  the  American  market  unless  very 
carefully  considered  legislation  is  enacted.  He  also  cited 
the  necessity  of  the  delay  to  enable  the  customs  authorities 
to  become  conversant  with  new  conditions,  and  with  this 
plea  Secretary  Mellon  concurred. 

No  changes  were  made  in  the  tariff  bill  by  the  conferees 
in  Paragraph  61  dealing  with  perfumery  materials,  nor  in 
62,  the  perfumery  paragraph,  and  they  were  left  as  they 
passed  the  Senate.  Paragraph  63,  which  deals  with  floral 
waters,  was  left  exactly  as  it  passed  the  House,  no  changes, 
having  been  made  in  the  Senate.  Paragraph  59,  which  deals 
with  essential  oils,  was  changed  in  conference.  The  lemon 
and  orange  rates  which  passed  the  Senate  at  30  per  cent 
ad  valorem  were  reduced  by  the  conferees  to  25  per  cent,  the 
other  parts  of  this  paragraph  having  been  left  as  they 
originally  passed  the  House. 

The  rates  on  dye  stuffs  and  synthetic  organic  chemicals  of 
coal  tar  origin  were  quite  materially  changed  in  conference, 
the  new  rates  being  set  forth  by  the  conferees  as  a  compro- 
mise between  the  House  and  the  Senate  rates.  The  new 
rates  are  on  American  valuation.  The  dye  stuff  duties  as 
finally  accepted  call  for  a  rate  for  the  first  two  years  after 
the  bill  becomes  law  of  7  cents  a  pound  and  55  per  cent  ad 
valorem  on  intermediates ;  and  7  cents  a  pound  and  60  per 
cent  ad  valorem  on  finished  dyes,  etc.  After  the  first  two 
years  the  rates  agreed  upon  were  7  cents  a  pound  and  40 
per  cent  ad  valorem  on  intermediates;  and  7  cents  a  pound 
and  45  per  cent  ad  valorem  on  finished  dyes,  etc. 

The  conferees  made  several  changes  in  Paragraph  82, 
which  is  devoted  to  soap,  so  that  paragraph  as  it  was  agreed 
upon  reads: 

"Paragraph  82,  Soap:  Castile,  15  per  centum  ad  valorem; 
toilet.  30  per  centum  ad  valorem;  all  other  soap  and  soap 
powder,  not  specially  provided  for,  15  per  centum  ad 
valorem." 

It  is  not  necessary  to  go  into  further  detail  regarding  work 
of  the  conference  committee  as  the  results  appear  in  the 
text  which  is  printed  herewith. 

A  period  of  twenty  months  elapsed  in  the  preparation  and 
passage  of  the  measure.  Hearings  began  before  the  Ways 
and  Means  Committee  of  the  House  on  January  6.  1921. 
after  some  preliminary  work,  and  it  was  sent  to  the  Presi- 
dent in  its  final  form  as  an  Act  of  Congress  September  20. 
1922. 


TEXT  OF  NEW  TARIFF  LAW 

Paragraph  4.  Alcohol:  Amyl.  butyl.  Propyl,  and  fusel 
oil,  6  cents  per  pound;  methyl  or  wood  (or  methanol),  12 
cents  per  gallon;  and  ethyl  for  nonbeveragc  purposes  only, 
15  cents  per  proof  gallon. 

Paragraph  5.  All  chemical  elements,  all  chemical  salts 
and  compounds,  all  medicinal  preparations,  and  all  combi- 
nations and  mixtures  of  any  of  the  foregoing,  all  the  fore- 
going obtained  naturally  or  artificially  and  not  specially 
provided  for,  25  per  centum  ad  valorem. 

Paragraph  10.  Balsams :  Copaiba,  fir  or  Canada,  Peru, 
tolu,  stryax,  and  all  other  balsams,  all  the  foregoing  which 
are  natural  and  uncompounded,  10  per  centum  ad  valorem : 
Provided,  That  no  article  containing  alcohol  shall  he  clas- 
sified for  duty  under  this  paragraph. 

Paragraph  13.  Blackings,  powders,  liquids,  and  creams 
for  cleaning  or  polishing,  not  specially  provided  for.  25 
per  centum  ad  valorem :  Provided,  That  no  preparations 
containing  alcohol  shall  be  classified  for  duty  under  this 
paragraph. 

Paragraph  14.  Bleaching  powder  or  chlorinated  lime, 
Three-tcntks  of  1  cent  per  pound. 

Paragraph  20.  Chalk  or  whiting  or  Paris  white:  Dry. 
ground,  bolted,  or  precipitated,  25  per  centum  ad  valorem; 


AS  IT  AFFECTS  OUR  TRADES 

ground  in  oil  (putty),  three-fourths  of  1  cent  per  pound; 
put  up  in  the  form  of  cubes,  blocks,  sticks,  or  disks,  or 
otherwise,  including  tailors',  billiard,  red,  and  manufactures 
of  chalk  not  specially  provided  for,  25  per  centum  ad 
valorem. 

Paragraph  23.  Chemicals,  drugs,  medicinal  and  similar 
substances,  whether  dutiable  or  free,  when  imported  in  cap- 
sules, pills,  tablets,  lozenges,  troches,  ampoules,  cubes,  or 
similar  forms,  including  powders  nut  up  in  medicinal  doses, 
shall  lie  dutiable  at  not  less  than  25  per  centum  ad  valorem. 

Paragraph  24.  Chemical  elements,  and  chemical  and  med- 
icinal compounds,  preparations,  mixtures,  and  salts,  distilled 
or  essential  oils,  expressed  or  extracted  oils,  animal  oils  and 
greases,  ethers  and  esters,  flavoring  and  other  extracts,  and 
natural  or  synthetic  fruit  flavors,  fruit  esters,  oils  and  es- 
sences, all  the  foregoing  and  their  combinations  when  con- 
taining alcohol,  and  all  articles  consisting  of  vegetable  or 
mineral  objects  immersed  or  placed  in,  or  saturated  with 
alcohol,  except  perfumery  and  spirit  varnishes,  and  all  al- 
coholic compounds  not  specially  provided  for,  if  contain- 
ing 20  per  centum  of  alcohol  or  less,  20  cents  per  pound  an-f 
25  per  centum  ad  valorem;  containing  more  than  20  |xr 
centum  and  not  more  than  50  per  centum  of  alcohol,  4^ 
cents  per  pound  and  25  per  centum  ad  valorem;  containing 
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mure  than  50  per  centum  of  alcohol,  80  cents  per  pound  and 
25  per  centum  ad  valorem. 

Paragraph  25.  Chicle,  crude,  10  cents  per  pound ;  refined 
or  advanced  in  value  by  drying ;  straining,  or  any  other 
process  or  treatment  whatever  beyond  that  essential  to  the 
proper  packing,  15  cents  per  pound. 

Paragraph  27.  Coal-tar  products :  Acetanilide  not  suit- 
able for  medicinal  use,  alpha-naphthol,  aminobenzoic  acid, 
amino.,aphthol,  ammopheiietole,  aininophcnol,  aminosalicylic 
acid,  aminoantraquinone,  aniline  oil,  aniline  salt  anthra- 
quinone,  arsanilic  acid,  ben/aldchydc  not  suitable  for  med- 
icinal use,  bcnzal  chloride,  benzanthrone,  benzidine,  benzi- 
dine sulfate,  benzoic  acid  not  suitable  for  medicinal  use, 
benzoquinonc,  benzoyl  chloride,  benzyl  chloride,  benzyl- 
cthylaniline,  beta-naphthol  not  suitable  for  medicinal  use, 
bromobenzene,  chlorobenzene,  chlorophthalic  acid  cinnamic 
acid,  cumidine,  dehydrothiotoluidinc,  diaminostilbenc,  dianisi- 
dinc,  dichlorophathalic  acid,  dimethylanilinc  dirnethylamino- 
phcnol,  dimethylphcnylbcnzylatnmonium  hydroxide,  dimethyl- 
phenylenediaminc.  dinitrubenzene,  dinitrochlorobenzenc.  dini- 
tronaphthalcne,  dinitrophcnol,  dinitrotoluene,  dihydroxy- 
naphthalcnc,  diphcnylamine,  hydroxyphenylarsinic  acid, 
mctanillic  acid,  methylanthraquinone,  naphthylaminc.  naph- 
thyle  ledammc,  nitroaniline  n  troanthraqumone,  nitrwlxu- 
zaldehyde,  nitrobenzene,  nitronaphlhalene,  nitrophenol  nitro- 
phenylcnediamine,  nitrosodimethylanilinc,  nitrotoluene,  nitru- 
toluylcncdiamine,  phenol,  phcnylcncdiaminc,  phenylhydrazine 
phcnylnaphthylamine.  phcnylglycinc,  phenylglycineortho-car- 
boxcylic  acid,  phthalic  arid,  phthalic  anhydride,  phthalimide, 
quinaldinc,  juinoline,  resorcmol  not  suitable  for  medicinal 
use,  salicylic  acid  and  its  salts  not  suitable  for  medicinal 
use,  sulfanilic  acid  thiocarkwilidc.  thi<  salicylic  acid,  tetra- 
chlorophthalic  acid,  tetra  methyldiaminobcnzophenone,  tetra- 
mcthvl  duuninodiphenybnethane,  toluene  suHochloride,  tol- 
uene sulfonamide,  trihromophenol,  toluidine,  tolidinc,  toly- 
•  lcnediamine.  sylidine.  anthracene  having  a  purity  of  30  per 
centum  or  more,  carbazole  having  a  purity  of  65  per  centum 
or  more,  metacresol  having  a  purity  of  90  per  centum  or 
more,  naphthalene  which  after  the  removal  of  all  water 
present  has  a  solidifying  point  of  seventy-nine  degrees  centi- 
grade or  above,  orthocrcsol  having  a  purity  of  90  per 
centum  or  more,  paracresol  having  a  purity  of  90  per 
centum  or  more;  all  the  foregoing  products  in  this  para- 
graph whether  obtained,  derived,  or  manufactured  from 
coal  tar  or  other  source;  all  distillates  of  coal  tar,  blast- 
furnace tar,  oil-gas  tar,  and  water  gas  tar,  which  on  being 
subjected  to  distillation  yield  in  the  portion  distilling  below 
one  hundred  and  ninety  degrees  centigrade  a  quantity  of 
tar  acids  equal  to  or  more  than  5  per  centum  of  the  original 
distillate  or  which  on  being  subjected  to  distillation  yield 
in  the  portion  distilling  below  two  hundred  and  fifteen 
degree*  centigrade  a  quantity  of  tar  acids  equal  to  or  more 
than  75  per  centum  of  the  original  distillate;  all  similar 
products  by  whatever  name  known,  which  arc  obtained, 
derived,  or  manufactured  in  whole  or  in  part  from  any 
of  the  products  provided  for  in  this  paragraph,  or  from 
any  of  the  products  provided  for  in  paragraph  1549;  all 
mixtures,  including  solutions,  consisting  in  whole  or  in 
part  of  any  of  the  foregoing  products  provided  for  in  this 
paragraph,  except  sheep  dip  and  medicinal  soaps;  all  the 
foregoing  products  provided  for  in  this  paragraph,  not 
colors,  dyes,  or  stains,  color  acids,  color  bases,  color  lakes, 
leuco-compounds,  indoxyl,  indoxyl  compounds,  ink  powders, 
photographic  chemicals,  medicinals,  synthetic  aromatic  or 
odoriferous  chemicals,  synthetic  rcsinlike  products,  syn- 
thetic tanning  materials,  or  explosives,  and  not  specially 
provided  for  in  paragraph  28  or  1 54*>,  40  per  cent  ad 
valorem,  based  upon  American  selling  price  (as  defined  in 
subdivision  (f)  of  Section  402.  Title  IV),  of  any  similar 
article  manufactured  or  produced  in  the  United  States,  and 
7  cents  per  pound :  Provided.  That  for  a  period  of  two 
years  beginning  on  the  day  following  the  passage  of  this 
act  the  ad  valorem  rate  of  duty  shall  be  55  per  cent  instead 
of  40  per  cent.  If  there  is  no  similar  competitive  article 
manufactured  or  produced  in  the  United  Slates,  then  the 
ad  valorem  rate  shall  be  based  upon  the  United  States 
value  as  defined  in  subdivision  (d)  of  Section  402.  Title 
IV.  For  the  purposes  of  this  paragraph  any  coal-tar 
products  provided  for  in  this  act  shall  he  considered  sim- 
ilar to  or  competitive  with  any  imported  coal-tar  product 
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which  accomplishes  results  substantially  equal  to  those 
accomplished  by  the  domestic  product  when  used  in  sub- 
stantially the  same  manner :  Provided,  That  no  duty  im- 
|K>scd  under  this  paragraph  shall  be  increased  under  the 
provisions  of  Section  315. 

Paragraph  28.  Coal-tar  products:  All  colors,  dyes,  or 
stains,  whether  soluble  or  not  in  water,  color  acids,  color 
bases,  color  lakes,  leuco-compounds,  whether  colorless  or 
not,  indoxyl  and  indoxyl  compounds;  ink  powders;  photo- 
graphic chemicals;  acetanilide  suitable  for  medicinal  use, 
acetphenctidine,  acetylsalicylic  acid,  antipyrine,  benzaldehyde 
suitable  for  medicinal  use,  benzoic  acid  suitable  for  med- 
icinal use,  beta-naphthol  suitable  for  medicinal  use,  guaicol 
and  its  derivatives,  phenolphthalein,  resorcinol  suitable  for 
medicinal  use,  salicylic  acid  and  its  salts  suitable  for 
medicinal  use,  salol,  and  other  medicinals;  sodium  benzoate; 
saccharin ;  artificial  musk,  benzyl  acetate,  benzyl  benzoate, 
coumarin,  diphenyloxidc,  methyl  anthranilate,  methyl  Salicy- 
late, phcnylacetaldehyde,  phenylcthyl  alcohol,  and  other 
synthetic  odoriferous  or  aromatic  chemicals,  including 
flavors,  all  of  these  products  not  marketable  as  perfumery, 
cosmetics,  or  toilet  preparations,  and  not  mixed  and  not 
compounded,  and  not  containing  alcohol ;  synthetic  phenolic 
resin  and  all  resinlike  products  prepared  from  phenol, 
cresol,  phthalic  anhydride,  coumarone,  indene,  or  from  any 
other  article  or  materia]  provided  for  in  paragraph  27  or 
1549,  all  of  these  products  whether  in  a  solid,  semisolid,  or 
litjuid  condition;  synthetic  tanning  materials;  picric  acid, 
trinitrotoluene,  and  other  explosives  except  smokeless  pow- 
ders ;  all  of  the  foregoing  products  provided  for  in  this 
paragraph,  when  obtained,  derived,  or  manufactured  in 
whole  or  in  part  from  any  of  the  products  provided  for 
in  |>aragraph  27  or  1549;  natural  alizarin  and  natural  in- 
digo, and  colors,  dyes,  stains,  color  acids,  color  bases, 
color  lakes,  leuco-compounds.  indoxyl.  and  indoxyl  com- 
pounds, obtained,  derived,  or  manufactured  in  whole  or  in 
part  from  natural  alizarin  or  natural  indigo;  natural  methyl 
salicylate  of  oil  of  wintcrgreen  or  oil  of  sweet  birch : 
natural  coumarin;  natural  guaiacol  and  its  derivatives;  and 
all  mixtures,  including  solutions,  consisting  in  whole  or  in 
part  of  any  of  the  articles  or  materials  provided  for  in 
this  paragraph,  excepting  mixtures  of  synthetic  odoriferous 
or  aromatic  chemicals,  45  per  centum  ad  valorem  based  on 
the  American  selling  price  (as  defined  in  subdivision  (f)  of 
Section  402.  Title  IV)  of  any  similar  competitive  article 
manufactured  or  produced  in  the  United  States,  and  7 
cents  per  pound :  Provided,  That  for  a  period  of  two  years 
beginning  on  the  day  following  the  passage  of  this  act  the 
ad  valorem  rate  of  duty  shall  lie  60  per  cent  instead  of 
45  per  cent.  If  there  lie  no  similar  competitive  article  manu- 
factured or  produced  in  the  United  States,  then  the  ad  valor- 
em rate  shall  be  based  upon  the  United  States  value,  as  de- 
fined in  subdivision  (d)  of  Section  402.  Title  IV.  For  the 
purposes  of  this  paragraph  anv  coal-tar  products  provided 
for  in  this  Act  shall  be  considered  similar  to  or  competitive 
with  anv  imported  coal-tar  product,  which  accomplishes  re- 
sults substantially  equal  to  those  accomplished  by  the  domes- 
tic product  when  used  in  substantially  the  same  manner  Pro- 
vided.  That  no  duty  imposed  under  this  paragraph  shall  be 
increased  under  the  provisions  of  Section  315:  Provided 
further.  That  any  article  or  pr.xlurt  which  is  within  the 
terms  of  paragraph  I,  5,  38.  40.  61.  68.  84.  or  1585.  as  well 
as  within  the  terms  of  paragraph  27.  28.  or  1549,  shall  be 
assessed  for  duty  or  exempted  from  dutv  as  the  case  mav 
be  under  paragraph  27,  28.  or  154". 

*       *  • 

Paragraph  38  Kthers  and  esters:  Diethvl  sulphate  and 
dimethyl  sulphate.  25  per  centum  ad  valorem;  cthvl  acetate, 
3  rents  per  pound;  ethyl  chloride,  15  cents  Kr  pound: 
ethyl  ether,  4  cents  per  pound ;  and  ether  and  esters  of  all 
kinds  not  spccificallv  provided  for,  25  per  centum  ad 
valorem:  Provided,  that  no  article  containing  more  than 
10  per  centum  of  alcohol  shall  be  classified  for  duty  under 
this  paragraph. 

Paragraph  40,  Flavoring  extracts  and  natural  or  syn- 
thetic fruit  flavors,  fruit  esters,  oils  and  essences,  all  the 
foregoing  not  containing  alcohol,  and  not  spcriallv  pro- 
vided for.  25  per  centum  ad  valorem. 
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Paragraph  43.  Glycerine,  crude,  1  cent  per  pound;  re- 
fined, 2  cents  per  pound. 

Paragraph  52.  Menthol.  50  cents  per  pound;  camphor, 
crude,  natural,  1  cent  per  pound;  camphor,  refined  or 
synthetic,  6  cents  per  pound. 

Paragraph  53.  Wool  grease,  crude,  including  that  known 
commercially  as  degras  or  brown  wool  grease,  one-half  ot 

1  cent  per  pound;  wool  grease,  not  crude,  including  adeps 
lanae,  hydrous  and  anhydrous,  1  cent  per  pound;  all  other 
animal  oils,  fats,  and  greases,  not  specially  provided  for, 
20  per  centum  ad  valorem. 

Paragraph  54.   Oils,  expressed  or  extracted:  Castor  oil, 

3  cents  per  pound;  hempsecd  oil,  \Yi  cents  per  pound; 
linseed  or  flaxseed  oil,  raw  boiled,  or  oxidized,  3  3/10 
cents  per  pound;  olive  oil,  weighing  with  the  immediate 
container  less  than  forty  pounds.  7l/i  cents  per  pound  on 
contents  and  container ;  olive  oil,  not  specially  provided  for, 
6]/i  cents  per  pound ;  poppyseed  oil,  raw,  boiled,  or  oxidized, 

2  cents  per  pound :  rapeseed  oil,  6  cents  per  gallon ;  all 
other  expressed  and  extracted  oils,  not  specially  provided 
for.  20  per  centum  ad  valorem. 

Paragraph  55.  Coconut  oil,  2  cents  per  pound ;  cotton- 
seed oil,  3  cents  per  pound;  peanut  oil,  4  cents  per  pound; 
and  soyabean  oil,  2'/i  cents  per  pound. 

Paragraph  57.    Hydrogenated  or  hardened  oils  and  fats, 

4  cents  per  pound;  other  oils  and  fats,  the  composition  and 
properties  of  which  have  been  changed  by  vulcanizing, 
oxidizing,  chlorinating,  nitrating,  or  any  other  chemical 
process,  and  not  specially  provided  for,  20  per  centum  ad 
valorem. 

Paragraph  58.  Combinations  and  mixtures  of  animal, 
vegetable,  or  mineral  oils  or  any  of  them  (except  com- 
binations or  mixtures  containing  essential  or  distilled  oils, 
with  or  without  other  substances,  and  not  specially  pro- 
vided for,  25  per  centum  ad  valorem:  Provided,  That  no 
article  containing  alcohol  shall  be  classified  for  duty  under 
this  paragraph. 

Paragraph  59.  Oils,  distilled  or  essential:  Lemon  and 
orange,  25  per  centum  ad  valorem ;  clove,  eucalyptus,  pepper- 
mint, patchouli,  sandalwood,  and  all  other  essential  and 
distilled  oils  not  specially  provided  for,  25  per  centum 
ad  valorem:  Provided,  That  no  article  mixed  or  com- 
pounded or  containing  alcohol  shall  be  classified  for  duty 
under  this  paragraph. 

Paragraph  61.  Perfume  materials:  Ambergris,  castorcum. 
civet,  and  musk  grained  or  in  pods,  20  per  centum  ad 
valorem;  anethol,  citral,  geraniol,  heliotropin,  iooone,  rho- 
dinol.  safrol,  terpineol,  vanillin,  and  all  natural  or  synthetic 
odoriferous  or  aromatic  chemicals,  all  the  foregoing  not 
mixed  and  not  compounded,  and  not  specially  provided  for, 
45  per  centum  ad  valorem;  all  mixtures  or  combinations 
containing  essential  or  distilled  oils,  or  natural  or  synthetic 
odoriferous  or  aromatic  substances,  40  cents  per  pound 
and  50  per  centum  ad  valorem :  Provided,  That  only  mate- 
rials not  marketable  as  perfumery,  cosmetics,  or  toilet 
preparations,  and  not  containing  more  than  10  per  centum 
of  alcohol,  shall  he  classified  for  duty  under  this  paragraph  : 
Provided  further,  That  all  of  the  foregoing  materials  con- 
taining more  than  10  per  centum  of  alcohol  shall  be  classi- 
fied for  duty  under  paragraph  62  as  toilet  preparations. 

Paragraph  62.  Perfumery,  including  cologne  and  other 
toilet  waters,  articles  of  perfumery,  whether  in  sachets  or 
otherwise,  and  all  preparations  used  as  applications  to  the 
hair,  mouth,  teeth,  or  skin,  such  as  cosmetics,  dentifrices, 
tooth  soaps,  pastes,  theatrical  grease  paints,  pomades,  pow- 
ders, and  other  toilet  preparations,  all  the  foregoing,  if 
containing  alcohol,  40  cents  per  pound  and  75  per  centum 
ad  valorem;  if  not  containing  alcohol,  75  per  centum  ad 
valorem. 

Paragraph  63,  Floral  or  flower  waters  containing  no 
alcohol,  not  specially  provided  for,  20  per  centum  ad 
valorem ;  bay  rum  or  bay  water,  whether  distilled  or  com- 
pounded, 40  cents  per  pound  and  60  per  centum  ad  valorem. 

Paragraph  80.  Potassium:  carbonate,  three-fourths  of 
1  cent  per  pound;  hydroxide  or  caustic  potash,  1  cent  per 
pound . 

Paragraph  82.  Soap:  Castile,  15  per  centum  ad  valorem; 
toilet,  30  per  centum  ad  valorem;  all  other  soap  and  soap 
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powder  not  specially  provided  for,  15  per  centum  ad 
valorem. 

Paragraph  83.  Sodium:  bicarbonate  or  baking  soda,  one- 
fourth  of  1  cent  per  pound;  borate  or  borax,  refined,  one- 
eigiith  of  I  cent  per  pound;  carbonate,  calcined,  or  soda 
ash,  hydrated  or  sal  soda,  and  monohydrated,  one-fourth 
of  1  cent  per  pound;  chlorate.  V/i  cents  per  pound;  hydrox- 
ide or  caustic  soda,  one-half  of  1  cent  per  pound;  sesqui- 
carbonate,  one-fourth  of  1  cent  per  pound;  silicate,  three- 
eighths  of  1  cent  per  pound. 

Paragraph  92.  Vanilla  beans,  30  cents  per  pound ;  tonka 
beans.  25  cents  per  pound. 

Paragraph  209.  Talc,  steatite  or  soapstone,  and  French 
chalk,  crude  and  unground,  one-fourth  of  1  cent  per  pound; 
ground,  washed,  powdered,  or  pulverized,  (except  toilet 
preparations),  25  per  centum  ad  valorem;  cut  or  sawed,  or 
in  blanks,  crayons,  cubes,  disks,  or  other  forms,  1  cent  per 
pound;  manufactures  (except  toilet  preparations),  of  which 
talc,  steatite  or  soapstone,  or  French  chalk  is  the  com- 
ponent material  of  chief  value,  wholly  or  partly  finished, 
and  not  specially  provided  for,  if  not  decorated,  35  per 
centum  ad  valorem ;  if  decorated,  45  per  centum  ad  valorem. 

CLASS   BOTTLES,  VIALS   AND  ALLIED  CONTAINERS 

Paragraph  217.  Plain  green  or  colored,  molded  or 
pressed,  and  flint,  lime,  or  lead  glass  bottles,  vials,  jars, 
and  covered  or  uncovered  demijohns,  and  carboys,  any  of 
the  foregoing,  filled  or  unfilled,  not  specially  provided  for, 
and  whether  their  contents  be  dutiable  or  free  (except 
such  as  contain  merchandise  subject  to  an  ad  valorem  rate 
of  duty,  or  to  a  rate  of  duty  based  in  whole  or  in  part 
upon  the  value  thereof,  which  shall  be  dutiable  at  the  rate 
applicable  to  their  contents),  shall  pay  duty  as  follows: 
If  holding  more  than  one  pint.  1  cent  per  pound;  if  holding 
not  more  than  one  pint  and  not  less  than  one-fourth  of  a 
pint.  VA  cents  per  pound;  if  holding  less  than  one-fourth 
of  a  pint.  50  cents  per  gross:  Provided,  That  the  terms 
"bottles,"  "vials,"  "jars,"  "demijohns,"  and  "carboys,"  as 
used  herein,  shall  be  restricted  to  such  articles  when  suit- 
able for  use  and  of  the  character  ordinarily  employed  for 
the  holding  or  transportation  of  merchandise,  and  not  as 
appliances  or  implements  in  chemical  or  other  operations, 
and  shall  not  include  bottles  for  table  service  and  ther- 
mostatic bottles. 

Paragraph  218.  ....  All  articles  of  every  description 
not  specially  provided  for.  composed  wholly  or  in  chief  value 
of  glass  or  paste,  or  combinations  of  glass  and  paste,  blown 
or  partly  blown  in  the  mold  or  otherwise,  or  colored,  cut, 
engraved,  etched,  frosted,  gilded,  ground  (except  such 
grinding  as  is  necessary  for  fitting  stoppers  or  for  pur- 
poses other  than  ornamentation),  painted,  printed  in  any 
manner,  sand-blasted,  silvered,  stained  or  decorated  or 
ornamented  in  any  manner,  whether  filled  or  unfilled,  or 
whether  their  contents  be  dutiable  or  free,  55  per  centum 
ad  valorem :  *  *  *  Provided,  That  any  of  the  articles  speci- 
fied in  this  paragraph,  if  containers  of  merchandise  subject 
to  an  ad  valorem  rate  of  duty  or  to  a  rate  of  duty  based  in 
whole  or  in  part  upon  the  value  thereof,  shall  be  dutiable 
at  the  rate  applicable  to  their  contents,  but  not  less  than 
the  rate  provided  for  in  this  paragraph:  Provided  further, 
That  for  the  purposes  of  this  Act,  bottles  with  cut-glass 
stoppers  shall  with  their  stoppers  be  deemed  entireties. 

Paragraph  391.  Bottle  caps  of  metal,  collapsible  tubes, 
and  sprinkler  tops,  if  not  decorated,  colored,  waxed,  lac- 
quered, enameled,  lithographed,  electroplated,  or  embossed 
in  color,  30  per  centum  ad  valorem;  if  decorated,  colored, 
waxed,  lacquered,  enameled,  lithographed,  electroplated,  or 
embossed  in  color,  45  per  centum  ad  valorem. 

LABELS,  BOXES.  AND  SIMILAR  ARTICLES 

Paragraph  1306.  Labels  and  other  articles,  composed 
wholly  or  in  chief  value  of  paper  lithographically  printed  in 
whole  or  in  part  from  stone,  gelatin,  metal  or  other  material 
not  specially  provided  for,  shall  pay  duty  at  the  following 
rates:  Labels  and  flaps,  printed  in  less  than  eight  colors 
(bronze  printing  to  be  counted  as  two  colors),  but  not 
printed  in  whole  or  in  part  in  metal  leaf,  25  cents  per 
pound:  cigar  bands  of  the  same  number  of  colors  and 
printings,  35  cents  per  pound;  labels  and  flaps  printed  in 
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eight  or  more  colors  (bronze  printing  to  be  counted  as 
two  colors),  but  not  printed  in  whole  or  in  part  in  metal 
leaf,  35  cents  per  pound ;  cigar  hands  of  the  same  number 
of  colors  and  printings,  50  cents  per  pound;  labels  and 
flaps,  printed  in  whole  or  in  part  in  metal  leaf,  60  cents 
per  pound;  cigar  bands,  printed  in  whole  or  in  part  in 
metal  leaf.  65  cents  per  pound;  all  labels,  flaps,  and  bands, 
not  exceeding  ten  square  inches  cutting  size  in  dimensions, 
if  embossed  or  die-cut,  shall  pay  the  same  rate  of  duty 
as  hereinbefore  provided  for  cigar  hands  of  the  same  number 
of  colors  and  printings  (but  no  extra  duty  shall  be  as- 
sessed on  labels,  flaps,  and  bands  for  embossing  or  die- 
cutting),  •  *  •  and  in  addition  thereto  on  all  of  said  articles 
exceeding  eight  and  not  exceeding  twenty  one-thousandths 
of  an  inch  in  thickness,  if  either  die-cut  or  embossed,  one- 
half  of  1  cent  per  pound;  if  both  die-cut  and  embossed. 
1  cent  per  pound ;  exceeding  twenty  one-thousandths  of  an 
inch  in  thickness.  IVi  cents  per  pound:  Provided,  That  in 
the  case  of  articles  hereinbefore  specified  the  thickness 
which  shall  determine  the  rate  of  duty  to  be  imposed  shall 
he  that  of  the  thinnest  material  found  in  the  article  but 
for  the  purposes  of  this  paragraph  the  thickness  of  litho- 
graphs mounted  or  pasted  upon  paper,  cardboard,  or  other 
material  shall  he  the  combined  thickness  of  the  lithograph 
and  the  foundation  on  which  it  is  mounted  or  pasted, 
and  the  cutting  si/e  shall  he  the  area  which  is  the 
product  of  the  greatest  dimensions  of  length  and  breadth  of 
the  article,  and  if  the  article  is  made  up  of  more  than  one 
piece,  the  cutting  size  shall  be  the  combined  rutting  sizes 
of  all  of  the  lithographically  printed  parts  in  the  article. 

Paragraph  1313.  Boxes,  composed  wholly  or  in  chief 
value  of  paper,  papier-mache  or  paper  board,  and  not 
specially  provided  for;  manufactures  of  paper,  or  of  which 
paper  is  the  component  material  of  chief  value,  not  specially 
provided  for.  all  the  foregoing.  35  per  centum  ad  valorem. 

FREE  LIST 

Section  201.  That  on  and  after  the  day  following 
the  passage  of  this  Act.  except  as  otherwise  specially 
provided  for  in  this  Act.  the  articles  mentioned  in  the 
following  paragraphs,  when  imported  into  the  United  States 
or  into  any  of  its  possessions  (except  the  Philippine  Islands, 
the  Virgin  Islands,  and  the  islands  of  Guam  and  Tutuila). 
shall  be  exempt  from  duty. 

Paragraph  1532.  Borax,  crude,  or  unmanufactured,  and 
borate  of  lime,  borate  of  soda,  and  other  borate  material, 
crude  and  unmanufactured,  not  specially  provided  for. 

Paragraph  1545.  Chalk,  crude,  not  ground,  bolted,  precip- 
itated, or  otherwise  manufactured. 

Paragraph  1571.  Enfleurage  greases,  floral  essences  and 
floral  concretes:  Provided.  That  no  article  mixed  or  com- 
pounded or  containing  alcohol  shall  be  exempted  from  duty 
under  this  paragraph. 

Paragraph  1584.  Gums  and  resins:  Damar,  kauri,  copal, 
dragon's  blood,  kadaya,  sandarac,  tragacanth.  tragasol,  and 
other  gums,  gum  resins,  and  resins,  not  specially  provided 
for. 

Paragraph  1610.  Lemon  juice,  lime  juice,  and  sour  orange 
juice,  all  the  foregoing  containing  not  more  than  2  per 
centum  of  alcohol. 

Paragraph  1631.  Oils,  distilled  or  essential:  Anise, 
bcrgamot,  bitter  almond,  camphor,  caraway,  cassia,  cinna- 
mon, citronella,  geranium,  lavender,  lemon-grass,  lime, 
lignaloe  or  bois  de  rose,  ncroli  or  orange  flower,  origanum, 
palmarosa,  pettigrain,  rose  or  otto  of  roses,  rosemary, 
spike  lavender,  thyme,  and  ylang-ylang  or  cananga :  Pro- 
vided, That  no  article  mixed  or  compounded  or  containing 
alcohol  shall  be  exempted  from  duty  under  this  paragraph. 

Paragraph  1632.  Oils,  expressed  or  extracted :  Croton, 
palm,  palm-kernel,  pcrilla,  sesame,  and  sweet  almond ;  olive 
oil  rendered  unlit  for  use  as  food  or  for  any  but  mechanical 
or  manufacturing  purposes,  by  such  means  as  shall  be 
satisfactory  to  the  Secretary  of  the  Treasury  and  under 
regulations  to  be  prescribed  by  him;  Chinese  and  Japanese 
tung  oils;  and  mit  oils  not  specially  provided  for. 

Paragraph  1633.  Oils,  mineral :  Petroleum,  crude,  fuel, 
or  refined,  and  all  distillates  obtained  from  petroleum,  in- 


cluding kerosene,  benzine,  naphtha,  gasoline,  paraffin,  and 
paraffin  oil,  not  specially  provided  for. 

Paragraph  1646.    Potassium  nitrate  or  saltpeter,  crude. 

Paragraph  1691.    Vegetable  tallow. 

Paragraph  1693.  Wax:  Animal,  vegetable,  or  mineral, 
not  specially  provided  for. 

LA  MIXING  OF  IMPORTED  ARTICLES 

Section  304.  (a)  That  every  article  imported  into  the 
United  States,  which  is  capable  of  being  marked,  stamped, 
branded,  or  labeled,  without  injury,  at  the  time  of  its 
manufacture  or  production,  shall  be  marked,  stamped, 
branded,  or  labeled,  in  legible  English  words,  in  a  con- 
spicuous place  that  shall  not  be  covered  or  obscured  by 
any  subsequent  attachments  or  arrangements,  so  as  to 
indicate  the  country  of  origin.  Said  marking,  stamping, 
branding,  or  labeling  shall  be  as  nearly  indelible  and  per- 
manent as  the  nature  of  the  article  will  permit.  Any 
such  article  held  in  customs  custody  shall  not  be  delivered 
until  so  marked,  stamped,  branded,  or  labeled,  and  until 
every  such  article  of  the  importation  which  shall  have  been 
released  from  customs  custody  not  so  marked,  stamped, 
branded,  or  labeled,  shall  be  marked,  stamped,  branded  or 
labeled,  in  accordance  with  such  rules  and  regulations  as 
the  Secretary  of  the  Treasury  may  presenile.  Unless  the 
article  is  exported  under  customs  supervision,  there  shall 
be  levied,  collected,  and  paid  upon  every  such  article  which 
at  the  time  of  importation  is  not  so  marked,  stamped, 
branded,  or  labeled,  in  addition  to  the  regular  duty  im- 
posed by  law  on  such  article,  a  duty  of  10  per  centum  of 
the  appraised  value  thereof,  or  if  such  article  is  free  of 
duty  there  shall  be  levied,  collected  and  paid  upon  such 
article  a  duty  of  10  per  centum  of  the  appraised  value 
thereof. 

Every  package  containing  any  imported  article,  or 
articles,  shall  be  marked,  stamped,  branded,  or  labeled,  in 
legible  English  words,  so  as  to  indicate  clearly  the  coun- 
try of  origin.  Any  such  package  held  in  customs  custody 
shall  not  be  delivered  unless  so  marked,  stamped,  branded, 
or  labeled,  and  until  every  package  of  the  importation 
which  shall  have  been  released  from  customs  custody  not 
so  marked,  stamped,  branded,  or  labeled  shall  he  marked, 
stamped,  branded,  or  labeled,  in  accordance  with  such  rules 
and  regulations  as  the  Secretary  of  the  Treasury  may 
prescribe. 

The  Secretary  of  the  Treasury  shall  prescribe  the  neces- 
sary rules  and  regulations  to  carry  out  the  foregoing  pro- 


TRADE  MARK  RESTRICTION  ON  IMIWRTS 

Section  526.  (a)  That  it  shall  be  unlawful  to  import  into 
the  United  States  any  merchandise  of  foreign  manufacture 
if  such  merchandise,  or  the  label,  sign,  print,  package, 
wrapper,  or  receptacle,  bears  a  trade-mark  owned  by  a 
citizen  of,  or  by  a  corporation  or  association  created  or 
organised  within  the  I  nited  States,  and  registered  in  the 
Patent  Office  by  a  person  domiciled  in  the  United  States, 
under  the  provisions  of  the  Act  entitled  "An  Act  to 
authorize  the  registration  of  trade-marks  used  in  com- 
merce with  foreign  nations  or  among  the  several  States  or 
with  Indian  tribes,  ami  to  protect  the  same."  approved 
February  20.  1905,  as  amended,  if  a  copy  of  the  certificate 
of  registration  of  such  trade-mark  is  tiled  with  the  Secre- 
tary of  the  Treasury,  in  the  manner  provided  in  section  27 
of  such  Act.  and  unless  written  consent  of  the  owner  of 
such  trade-mark  is  produced  at  the  time  of  making  entry. 

(b)  Any  such  merchandise  imported  into  the  United 
States  in  violation  of  the  provisions  of  this  section  shall  he 
subject  to  seizure  ami  forfeiture  for  violation  of  the 
customs  laws. 

(c)  Any  person  dealing  in  any  such  merchandise  may  be 
enjoined  from  Healing  therein  within  the  United  States  or 
may  Ik-  required  to  export  or  destroy  such  merchandise  or 
to  remove  or  obliterate  such  trade  mark  and  shall  be  liable 
for  the  same  damages  and  profits  provided  for  wrongful 
use  of  a  trade-mark,  under  the  provision*  of  such  Act  of 
February  20.  I°05.  as  amended. 
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REVISORY  POWERS  GIVEN  TO  THE  PRESIDENT 

Section  315.  (a)  That  in  order  to  regulate  the  foreign 
commerce  of  the  United  States  and  to  put  into  force  and 
effect  the  policy  of  the  Congress  by  this  Act  intended, 
whenever  the  President,  upon  investigation  of  the  differ- 
ences in  costs  of  production  of  articles  wholly  or  in  part 
the  growth  or  product  of  the  United  States  and  of  like  or 
similar  articles  wholly  or  in  part  the  growth  or  product 
of  competing  foreign  countries,  shall  find  it  thereby  shown 
that  the  duties  fixed  in  this  Act  do  not  equalize  the  said 
differences  in  costs  of  production  in  the  United  -Staffs  and 
the  principal  competing  country  he  shall,  by  such  investiga- 
tion, ascertain  said  differences  and  determine  and  proclaim 
the  changes  in  classifications  or  increases  or  decreases  in 
any  rate  of  duty  provided  in  this  Act  shown  by  said 
ascertained  differences  in  such  costs  of  production  necessary 
t<>  equalize  the  same  thirty  days  after  the  date  of  such 
proclamation  or  proclamations  such  changes  in  classifica- 
tion shall  take  effect,  and  such  increased  or  decreased 
duties  shall  be  levied,  collected,  and  paid  on  such  articles 
when  imported  from  any  foreign  country  into  the  United 
States  or  into  any  of  its  possessions  (except  the  Philippine 
Islands,  the  Virgin  Islands,  and  the  islands  of  Guam  and 
Tutuila) :  Provided,  That  the  total  increase  or  decrease 
of  such  rates  of  duty  shall  not  exceed  50  per  centum  of 
the  rates  specified  in  Title  I  of  this  Act,  or  in  any  amendat- 
ory Act. 

(b)  That  in  order  to  regulate  the  foreign  commerce  of 
the  United  States  and  to  put  into  force  and  effect  the 
policy  of  the  Congress  by  this  Act  intended,  whenever  the 
President,  upon  investigation  of  the  differences  in  costs  of 
production  of  articles  provided  for  in  Title  I,  of  this  Act, 
wholly  or  in  part  the  growth  or  product  of  the  United 
States  and  of  like  or  similar  articles  wholly  or  in  part  the 
growth  or  product  of  competing  foreign  countries,  shall 
lind  it  thereby  shown  that  the  duties  prescribed  in  this 
Act  do  not  equalize  said  differences,  and  shall  further  find 
it  thereby  shown  that  the  said  differences  in  costs  of  produc- 
tion in  the  Ijnited  States  and  the  principal  competing  country 
can  not  be  equalized  by  proceeding  under  the  provisions 
of  subdivision  (a)  of  this  section,  he  shall  make  such 
findings  public,  together  with  a  description  of  the  articles 
to  which  they  apply,  in  such  detail  as  may  be  necessary 
for  the  guidance  of  appraising  officers.  In  such  cases  and 
upon  the  proclamation  by  the  President  becoming  effective 
the  ad  valorem  duty  or  duty  based  in  whole  or  in  part 
upon  the  value  of  the  imported  article  in  the  country  of 
exportation  shall  thereafter  be  based  upon  the  American 
selling  price,  as  defined  in  subdivision  (f)  of  section  402  of 
this  Act,  of  any  similar  competitive  article  manufactured 
or  produced  in  the  United  States  embraced  within  the 
rlass  or  kind  of  imported  articles  upon  which  the  President 
has  made  a  proclamation  under  subdivision  (b)  of  this 
section. 

The  ad  valorem  rate  or  rates  of  duty  based  upon  such 
American  selling  price  shall  be  the  rate  found,  upon  said 
investigation  by  the  President,  to  \k  shown  by  the  said 
differences  in  costs  of  production  necessary  to  equalize  such 
differences,  but  no  such  rate  shall  be  decreased  more  than 
50  per  centum  of  the  rate  specified  in  Title  I  of  this 
Act  upon  such  articles,  nor  shall  any  such  rate  be  increased. 
Such  rate  or  rates  of  duty  shall  become  effective  fifteen 
days  after  the  date  of  the  said  proclamation  of  the  Pres- 
ident, whereupon  the  duties  so  estimated  and  provided  shall 
be  levied,  collected,  and  paid  on  such  articles  when  imported 
from  any  foreign  country  in  the  United  States  or  into 
any  of  its  possessions  (except  the  Philippine  Islands,  the 
Virgin  Islands,  and  the  islands  of  Guam  and  Tutuila). 
If  there  is  any  imported  article  within  the  class  or  kind  of 
articles,  upon  which  the  President  has  made  public  a  find- 
ing, for  which  there  is  no  similar  competitive  article  manu- 
factured or  produced  in  the  United  States,  the  value  of 
such  imported  article  shall  be  determined  under  the  pro- 
visions of  paragraphs  (H,  (2).  and  (3)  of  subdivision  (a) 
of  section  402  of  this  Act. 

That  in  ascertaining  the  differences  in  costs  of  produc- 
tion, under  the  provisions  of  subdivisions  (a)  and  (b)  of 
this  section,  the  President,  in  so  far  as  he  finds  it  practic- 
able, shall  take  into  consideration  ( 1 )  the  differences  in 
conditions  in  production,  including  wages,  costs  of  material. 


and  other  items  in  costs  of  production  of  such  or  similar 
articles  in  the  United  States  and  in  competing  foreign 
countries;  (2)  the  differences  in  the  wholesale  selling 
prices  of  domestic  and  foreign  articles  in  the  principal 
markets  of  the  United  States ;  (3)  advantages  granted  to  a 
foreign  producer  by  a  foreign  government,  or  by  a  person, 
partnership,  corporation,  or  association  in  a  foreign  coun- 
try; and  (4)  any  other  advantages  or  disadvantages  in 
competition. 

TARIFF  COMMISSION  TO  ADVISE  AND  AID  PRESIDENT 

Investigations  to  assist  the  President  in  ascertaining  dif- 
ferences in  costs  of  production  under  this  section  shall  be 
made  by  the  United  States  Tariff  Commission,  and  no 
proclamation  shalt  be  issued  under  this  section  until  such 
investigation  shall  have  lieen  made.  The  commission  shall 
give  reasonable  public  notice  of  its  hearings  and  shall  give 
reasonable  opportunity  to  parties  interested  to  be  present, 
to  produce  evidence,  and  to  be  heard.  The  commission  is 
authorized  to  adopt  such  reasonable  procedure,  rules,  and 
regulations  as  it  may  deem  necessary. 

The  President,  proceeding  as  hereinbefore  provided  for 
in  proclaiming  rates  of  duty,  shall,  when  he  determines 
that  it  is  shown  that  the  differences  in  costs  of  production 
have  changed  or  no  longer  exist,  which  led  to  such  proc- 
lamation, accordingly  as  so  shown,  modify  or  terminate 
the  same.  Nothing  in  this  section  shall  be  construed  to 
authorize  a  transfer  of  an  article  from  the  dutiable  list  to 
the  free  list  or  from  the  free  list  to  the  dutiable  list,  nor  a 
change  in  form  of  duty.  Whenever  it  is  provided  in  any 
paragraph  of  Title  1  of  this  Act,  that  the  duty  or  duties 
shall  not  exceed  a  specified  ad  valorem  rate  upon  the 
articles  provided  for  in  such  paragraph,  no  rate  determined 
under  the  provision  of  this  section  upon  such  articles  shall 
exceed  the  maximum  ad  valorem  rate  so  specified. 

(d)  For  the  purpose  of  this  section  any-  coal-tar  product 
provided  for  in  paragraphs  27  or  28  of  Title  I  of  this  Act 
shall  be  considered  similar  to  or  competitive  with  any 
imported  coal-tar  product  which  accomplishes  results  sul>- 
stantially  equal  to  those  accomplished  by  the  domestic 
product  when  used  in  substantially  the  same  manner. 

(e)  The  President  is  authorized  to  make  all  needful 
rules  and  regulations  for  carrying  out  the  provisions  of 
this  section. 

(f)  The  Secretary  of  the  Treasury  is  authorized  to  make 
such  rules  and  regulations  as  he  may  deem  necessary  for 
the  entry  and  declaration  of  imported  articles  of  the  class 
or  kind  of  articles  upon  which  the  President  has  made  a 
proclamation  under  the  provisions  of  subdivision  (b)  of 
this  section  and  for  the  form  of  invoice  required  at  time 
of  entry. 

PREVENTING  UNFAIR  METHODS  OF  COMPETITION 

Section  316.  (a)  That  unfair  methods  of  competition 
and  unfair  acts  in  the  importation  of  articles  into  the 
United  States,  or  in  their  sale  by  the  owner,  importer, 
consignee,  or  agent  of  either,  the  effect  or  tendency  of 
which  is  to  destroy  or  substantially  injure  an  industry, 
efficiently  and  economically  operated,  in  the  United  States, 
or  to  prevent  the  establishment  of  such  an  industry,  or  to 
restrain  or  monopolize  trade  and  commerce  in  the  United 
States,  are  hereby  declared  unlawful,  and  when  found  by 
the  President  to  exist  shall  be  dealt  with,  in  addition  to 
any  other  provisions  of  law,  as  hereinafter  provided. 

(b)  That  to  assist  the  President  in  making  any  decisions 
under  this  section  the  United  States  Tariff  Commission 
is  hereby  authorized  to  investigate  any  alleged  violation 
hereof  on  complaint  under  oath  or  upon  its  initiative. 

(c)  That  the  commission  shall  make  such  investigation 
under  and  in  accordance  with  such  rules  as  it  may  promul- 
gate and  give  such  notice  and  afford  such  hearing,  and  when 
deemed  proper  by  the  commission  such  rehearing  with 
opportunity  to  offer  evidence,  oral  or  written,  as  it  may 
deem  sufficient  for  a  full  presentation  of  the  facts  involved 
in  such  investigation ;  that  the  testimony  in  every  such 
investigation  shall  be  reduced  to  writing,  and  a  transcript 
thereof  with  the  findings  and  recommendations  of  the  com- 
mission shall  be  the  official  record  of  the  proceedings  and 
findings  in  the  case,  and  in  any  case  where  the  findings 
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in  such  investigation  show  a  violation  of  this  section,  a 
copy  of  the  findings  shall  be  promptly  mailed  or  delivered 
to  the  importer  or  consignee  of  such  articles;  that  such 
findings,  if  supported  by  evidence,  shall  be  conclusive, 
except  that  a  rehearing  may  be  granted  by  the  commission, 
and  except  that,  within  such  time  after  said  findings  are 
made  and  in  such  manner  as  appeals  may  be  taken  from 
decisions  of  the  United  States  Board  of  General  Appraisers, 
an  appeal  may  be  taken  from  said  findings  upon  a  question 
or  questions  of  law  only  to  the  United  States  Court  of 
Customs  Appeals  by  the  importer  or  consignee  of  such 
articles;  that  if  it  shall  be  shown  to  the  satisfaction  of 
said  court  that  further  evidence  should  be  taken,  and  that 
there  were  reasonable  ground*  for  the  failure  to  adduce 
such  evidence  in  the  proceedings  before  the  commission, 
said  court  may  order  such  additional  evidence  to  be  taken 
before  the  commission  in  such  manner  and  upon  such 
terms  and  conditions  as  to  the  court  may  seem  proper ; 
that  the  commission  may  modify  its  findings  as  to  the 
facts  or  make  new  findings  by  reason  of  additional  evidence, 
which,  if  supported  by  evidence,  shall  be  conclusive  as  to 
the  facts  except  that  within  such  time  and  in  such  manner 
an  appeal  may  be  taken  as  aforesaid  upon  a  question  or 
questions  of  law  only ;  that  the  judgment  of  said  court 
shall  be  final,  except  that  the  same  shall  bp  subject  to 
review  by  the  United  States  Supreme  Court  upon  certiorari 
applied  for  within  three  months  after  such  judgment  of  the 
United  States  Court  of  Customs  Appeals. 

(d)  That  the  final  findings  of  the  commission  shall  be 
transmitted  with  the  record  to  the  President. 

(e)  That  whenever  the  existence  of  any  such  unfair 
method  or  act  shall  be  established  to  the  satisfaction  of 
the  President  he  shall  determine  the  rate  of  additional 
duty,  not  exceeding  50  nor  less  than  10  per  centum  of  the 
value  of  such  articles  as  defined  in  section  402  of  Title 
IV  of  this  Act,  which  will  offset  such  method  or  act, 
and  which  is  hereby  imposed  upon  articles  imported  in 
violation  of  this  Act,  or,  in  what  he  shall  be  satisfied  and 
find  are  extreme  cases  of  unfair  methods  or  acts  as 
aforesaid,  he  shall  direct  that  such  articles  as  he  shall  deem 
the  interests  of  the  United  States  shall  require,  imported 
by  any  person  violating  the  provisions  of  this  Act.  shall 
be  excluded  from  entry  into  the  United  States,  and  upon 
information  of  such  action  by  the  President,  the  Secretary 
of  the  Treasury  shall,  through  the  proper  officers,  assess 
such  additional  duties  or  refuse  such  entry;  and  that  the 
decision  of  the  President  shall  be  conclusive. 

(f)  That  whenever  the  President  has  reason  to  believe 
that  any  article  is  offered  or  sought  to  be  offered  for  entry 
into  the  United  States  in  violation  of  this  section  but  has 
not  information  sufficient  to  satisfy  him  thereof,  the  Sec- 
retary of  the  Treasury  shall,  upon  his  request  in  writing, 
forbid  entry  thereof  until  such  investigation  as  the  Pres- 
ident may  deem  neeessarv  shall  be  completed:  Provided, 
That  the  Secretary  of  the  Treasury  may  permit  entry 
under  bond  upon  such  conditions  and  penalties  as  he  may 
deem  adequate. 

(g)  That  any  additional  duty  or  any  refusal  of  entry 
under  this  section  shall  continue  in  effect  until  the  Pres- 
ident shall  find  and  instruct  the  Secretary  of  the  Treasury 
that  the  conditions  which  led  to  the  assessment  of  such 
additional  duty  or  refusal  of  entry  no  longer  exist. 

COXDmoNS  FOR  REVISING  RATES  OF  DUTY 

Section  317.  (A)  That  the  President  when  he  finds  that 
the  public  interest  will  be  served  thereby  shall  by  proc- 
lamation specify  and  declare  new  or  additional  du'ies  as 
hereinafter  provided  upon  articles  wholly  or  in  part  the 
growth  or  product  of  any  foreign  country  whenever  he 
shall  find  as  a  fact  that  such  country — 

Imposes,  directly  or  indirectly,  upon  the  disposition  in  or 
transportation  in  transit  through  or  re-exportation  from 
such  country  of  any  article  rvholly  or  in  part  the  prowtk  or 
product  of  the  United  States  any  unreasonable  charge, 
exaction,  regulation,  or  limitation  which  is  not  equally  en- 
forced upon  the  like  articles  of  every  foreign  country  : 

Discriminates  in  fad  against  the  commerce  of  the  United 
States,  directly  or  indirectly,  by  law  or  administrative 
regulation  or  practice,  by  or  in'  respect  to  any  customs. 


tonnage,  or  port  duty,  fee,  charge,  exaction,  classification, 
regulation,  condition,  restriction,  or  prohibition,  in  such 
manner  as  to  place  the  commerce  of  the  United  States  at 
a  disadvantage  compared  with  the  commerce  of  any  foreign 


(B)  If  at  any  time  the  President  shall  find  it  to  be  a 
fact  that  any  foreign  country  has  not  only  discriminated 
against  the  commerce  of  the  United  States,  as  aforesaid, 
but  has,  after  the  issuance  of  a  proclamation  as  authorized 
in  subdivision  (A)  of  this  section,  maintained  or  increased 
its  said  discriminations  against  the  commerce  of  the  United 
States,  the  President  is  hereby  authorized,  if  he  deems  it 
consistent  with  the  interests  of  the  United  States,  to  issue 
a  further  proclamation  directing  that  such  articles  of  said 
country  as  he  shall  deem  the  public  interests  may  require 
shall  be  excluded  from  importation  into  the  United  States. 

(C)  That  any  proclamation  issued  by  the  President  under 
the  authority  of  this  section  shall,  if  he  deems  it  consistent 
with  the  interests  of  the  United  States,  extend  to  the  whole 
of  any  foreign  country  or  may  be  confined  to  any  subdivision 
or  subdivisions  thereof;  and  the  President  shall,  whenever 
he  deems  the  public  interests  require,  suspend.  rcvok« 
supplement,  or  amend  any  such  proclamation. 

(D)  ll'henevcr  the  President  shall  find  as  .i  /<i;<  that  at-y 
foreign  country  places  any  burdens  upon  the  commerce 
of  the  United  States  by  any  of  the  unequal  impositions  or 
discriminations  Aforesaid,  he  shall,  when  he  finds  that  tlie 
public  interest  will  be  served  thereby,  by  proclamation 
specify  and  declare  such  new  or  additional  rate  or  rates 
of  duty  as  he  shall  determine  will  offset  such  burdens,  not 
to  exceed  so  percentum  ad  xralorem  or  its  equivalent,  and 
on  and  afti  r  thirty  days  after  the  date  of  such  proclamation 
there  shall  be  lei-ied,  collected,  and  paid  upon  the  articles 
enumerated  in  such  proclamation  when  imported  into  the 
United  States  from  such  foreign  country  such  neiv  or  addi- 
tional rate  or  rates  of  duty;  or,  in  case  of  articles  declared 
subject  to  exclusion  from  importation  into  the  United 
Stites  under  the  provisions  of  subdivision  (/?)  of  this  sec- 
tion, such  articles  shall  be  excluded  from  importation. 

(E)  Whenever  the  President  slutll  find  as  a  fact  that  any 
foreign  country  imposes  any  unequal  imposition  or  dis- 
crimination  as  aforesaid  upon  the  commerce  of  the  United 
States,  or  that  any  benefits  accrue  or  are  likely  to  accrue 
to  any  industry  in  any  foreign  country  by  reason  of  any 
such  imposition  or  discrimination  imposed  by  any  foreign 
country  other  tlian  the  foreign  country  in  which  such 
industry  is  located,  and  wlienever  the  President  shall  deter- 
mine that  any  next'  or  additional  rate  or  rotes  of  duty  or 
any  prohibitions  hereinbefore  provided  for  do  not  effectively 
remove  such  imposition  or  discrimination  and  that  any 
benefits  from  any  such  imposition  or  discrimination  accrue 
or  are  likely  to  accrue  to  any  industry  in  any  foreign 
country,  he  shall,  when  he  finds  that  the  public  interest 
will  be  served  thereby,  by  proclamation  specify  and  declare 
such  new  or  additional  rate  or  rates  of  duty  upon  the 
articles  wholly  or  in  part  tlie  growth  or  product  of  any 
such  industry  as  he  shall  determine  will  offset  such  benefits, 
not  to  exceed  50  per  centum  ad  z-alorem  or  its  equivalent, 
upon  importation  from  any  foreign  country  into  the  United 
States  of  such  articles  and  on  and  after  thirty  days  after 
the  date  of  any  such  proclamation  such  new  or  additional 
rale  or  rates  of  duty  so  specified  and  declared  in  such 
proclamation  shall  be' levied,  collected,  and  paid  upon  such 
articles. 

(F)  All  articles  imported  contrary  to  the  provisions  of 
this  section  shall  be  forfeited  to  the  United  States  and 
shall  be  liable  to  be  seized,  prosecuted,  and  condemned  in 
like  manner  and  under  the  same  regulations,  restrictions, 
and  provisions  as  may  from  time  to  time  he  established  for 
the  recovery,  collection,  distribution,  and  remission  of  for- 
feitures to  the  United  States  by  the  several  revenue  laws. 
Whenever  the  provisions  of  this  Act  shall  be  applicable  to 
inqiortalions  into  the  United  States  of  articles  wholly  or 
in  port  the  growth  or  product  of  any  foreign  country,  they 
shall  be  applicable  thereto  whether  such  articles  arc  im- 
ported directly  or  indirectly. 

(O  It  shall  be  the  duty  of  the  United  States  Tariff 
Commission  to  ascertain  ami  at  all  times  to  be  informed 
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whether  any  of  the  discriminations  against  the  commerce 
of  the  Unked  States  enumerated  in  subdivisions  (A),  (B), 
and  (£)  of  this  section  are  practiced  by  any  country ;  and 
if  and  when  such  discriminatory  acts  arc  disclosed,  it  shall 
be  the  duty  of  the  commission  to  bring  the  matter  to  the 
attention  of  the  President,  together  with  recommendations. 

(H)  The  Secretary  of  the  Treasury  with  the  approval 
of  the  President  shall  make  such  rules  and  reflations  as 
arc  necessary  for  the  execution  of  such  proclamations  as 
the  President  may  issue  in  accordance  with  the  provisions 
of  this  section. 

(I)  That  when  used  in  this  section  the  term  "foreign 
country"  shall  mean  any  empire,  country,  dominion,  colony, 
or  protectorate,  or  any  subdivision  or  subdivisions  thereof 
(other  than  the  United  States  and  its  possessions),  within 
which  separate  tariff  rates  or  separate  regulations  of  com- 
merce are  enforced, 

ADMINISTRATIVE  PROVISION'S 

Section  313.  *  *  *  On  the  exportation  of  flavoring  ex- 
tracts, medicinal  or  toilet  preparations  ( including  perfumery) 
hereafter  manufactured  or  produced  in  the  United  States 
part  from  domestic  alcohol  on  which  an  internal-revenue 
tax  has  been  paid,  there  shall  be  allowed  a  drawback 
equal  in  amount  to  the  tax  found  to  have  lieen  paid  on  the 
alcohol  so  used.  Such  drawback  shall  he  determined  and 
paid  under  such  rules  and  regulations,  and  upon  the  tiling  of 
such  notices,  bonds,  bills  of  lading,  and  other  evidence  of 
payment  of  tax  and  exportation,  as  the  Secretary  of  the 
Treasury  shall  prescribe. 

Section  402.  Value,  (a)  l;or  the  purposes  of  this  Act 
the  value  of  imported  merchandise  shall  be — 

(1)  The  foreign  value  or  the  export  value,  whichever 
is  higher ; 

(2)  If  wither  the  foreign  value  nor  the  export  value 
can  be  ascertained  to  the  satisfaction  of  the  appraising 
officers,  then  the  United  States  value. 

(3)  If  neither  the  foreign  value,  the  export  value,  nor 
the  United  States  value  can  Ik-  ascertained  to  the  satis- 
faction of  the  appraising  officers,  then  the  cost  of  pro- 
duction ; 

(4)  If  there  be  any  similar  competitive  article  manu- 
factured or  produced  in  the  United  States  of  a  class  or 
kind  upon  which  the  President  has  made  public  a  finding 
as  provided  in  subdivision  (b)  of  section  315  of  Title  III 
of  this  Act,  then  the  American  selling  price  of  such  article. 

(b)  'The  foreign  value  of  imported  merchandise  shall  be 
the  market  value  or  the  price  at  the  time  of  exportation  of 
such  merchandise  to  the  United  States,  at  which  such  or 
similar  merchandise  is  freely  offered  for  sale  to  all  pur- 
chasers in  the  principal  markets  of  the  country  from  which 
exported,  in  the  usual  wholesale  quantities  and  in  the 
ordinary  course  of  trade,  including  the  cost  of  all  con- 
tainers and  coverings  of  whatever  nature,  and  all  other 
costs,  charges,  and  expenses  incident  to  placing  the  mer- 
chandise in  condition,  packed  rradv  for  shipment  to  the 
United  States. 

(3)  The  export  value  of  imported  merchandise  shall  be 
the  market  value  or  die  price,  at  the  time  of  exportation 
of  such  merchandise  to  the  United  States,  at  which  such  or 
similar  merchandise  is  freely  offered  for  sale  to  all  pur- 
chasers in  the  principal  markets  of  the  country  from  which 
exported,  in  the  usual  wholesale  quantities  and  in  the  or- 
dinary course  of  trade,  for  exportation  to  the  United 
States,  plus,  when  not  included  in  such  price,  the  cost  ot 
all  containers  and  coverings  of  whatever  nature,  and  all 
other  costs,  charges,  and  expenses  incident  to  placing  the 
merchandise  in  condition,  packed  readv  for  shipment  to 
the  United  States.  If  in  the  ordinary  course  of  trade 
imported  merchandise  h  shipped  to  the  United  States  to  an 
agent  of  the  seller,  or  to  the  seller's  branch  house,  pur- 
suant to  an  order  or  an  agreement  to  purchase  (whether 
placed  or  entered  into  in  the  United  States  or  in  the 
foreign  country),  for  delivery  to  the  purchaser  in  the 
United  States,  and  if  the  title  to  such  merchandise  re- 
mains in  the  seller  until  such  delivery,  then  such  merchan- 
dise shall  not  be  deemed  to  be  freely  offered  for  sale  in 
the  principal  market*  of  the  country  from  which  exported 
for  exportation  to  the  United  States,  within  the 
of  this  subdivision. 


(d)  The  United  States  value  of  imported  merchandise 
be  the  price  at  which  such  or  similar  imported  mer- 
chandise is  freely  offered  for  sale,  packed  ready  for  delivery, 
in  the  principal  market  of  the  United  States  to  all  pur- 
chasers, at  the  time  of  exportation  of  the  imported  mer- 
chandise, in  the  usual  wholesale  quantities  and  in  the 
ordinary  course  of  trade,  with  allowance  made  for  duty, 
cost  of  transportation  and  insurance,  and  other  necessary 
expenses  from  the  place  of  shipment  to  the  place  of  delivery, 
a  commission  not  exceeding  6  per  centum,  if  any  has  been 
paid  or  contracted  to  be  paid  on  goods  secured  otherwise 
than  by  purchase,  or  profits  not  to  exceed  8  per  centum 
and  a  reasonable  allowance  for  general  expenses,  not  to 
exceed  it  per  centum  on  purchased  goods. 

(c)  For  the  purpose  of  this  title  the  cost  of  production 
of  imported  merchandise  shall  be  the  sum  of — 

( 1 )  The  cost  of  materials  of,  and  of  fabrication,  manip- 
ulation, or  other  process  employed  in  manufacturing  or 
producing  such  or  similar  merchandise,  at  a  time  preceding 
the  date  of  exportation  of  the  particular  merchandise  under 

•  consideration  which  would  ordinarily  permit  the  manu- 
facture or  production  of  the  particular  merchandise  under 
consideration  in  the  usual  course  of  business ; 

(2)  The  usual  general  expenses  (not  less  than  10  per 
centum  of  such  cost)  in  the  case  of  such  or  similar  mer- 
chandise ; 

(  3)  The  cost  of  all  containers  and  coverings  of  whatever 
nature,  and  all  other  costs,  charges,  and  expenses  incident  to 
placing  the  particular  merchaiidise  under  consideration  in 
condition,  packed  ready  for  shipment  to  the  United  States ; 
and 

(4)  An  addition  for  profit  (not  less  than  8  per  centum 
of  the  sum  of  the  amounts  found  under  paragraphs  ( 1 ) 
and  (2)  of  this  subdivision)  equal  to  the  profit  which  or- 
dinarily is  added,  in  the  case  of  merchandise  of  the  same 
general  character  as  the  particular  merchandise  under  con- 
sideration, by  manufacturers  or  producers  in  the  country 
of  manufacture  of  production  who  are  engaged  in  the 
production  or  manufacture  of  merchandise  on  the  same  class 
or  kind. 

(f)  The  American  selling  price  of  any  articles  manu- 
factured or  produced  in  the  United  States  shall  be  the 
t>riit,  including  the  cost  of  all  containers  and  coverings 
of  whatever  nature  and  all  other  costs,  charges,  and 
expenses  incident  to  placing  ,thc  merchandise  in  condition 
packed  ready  for  delivery,  at  which  such  article  is  freely 
offered  for  sale  to  all  purchasers  in  the  principal  market 
of  the  I'nited  States,  in  the  ordinary  course  of  trade  in 
the  usual  wholesale  quantities  in  such  market,  or  the  price 
that  the  manufacturer,  producer,  or  owner  would  have 
received  or  was  willing  to  receive  for  such  merchandise 
when  sold  in  the  ordinary  course  of  trade  and  in  the  usual 
wholesale  quantities,  at  the  time  of  exportation  of  the 
imported  article. 

Section  622.  Emergency  of  War. — Whenever  the  Pres- 
ident shall  by  proclamation  declare  an  emergency  to  exist 
by  reason  of  a  state  of  war,  or  otherwise,  he  may  authorize 
the  Secretary  of  the  Treasury  to  extend  during  the  con- 
tinuance of  such  emergency  the  time  herein  prescribed  for 
the  performance  of  any  act. 


ADDITIONAL  WASHINGTON  NEWS 


Hoover  Names  Chemical  Conferees 

Washington,  Sept.  19.  —  Chemical  manufacturers  rep- 
resenting the  organic  chemical  industry  conferred  recently 
with  Secretary  of  Commerce  Hoover.  Julius  Klein,  director 
of  the  Bureau  of  Foreign  and  Domestic  Commerce,  ana 
C.  R.  Do  Long,  the  newly  appointed  director  of  the  Chemi- 
cal Division,  on  co-operatioti  between  the  chemical  industry 
and  the  Department  of  Commerce.  Following  the  meeting. 
Mr.  Dc  Long  announced  that  the  executive  committee  of 
the  Manufacturing  Chemists'  Association  will  act  as  a 
permanent  advisory  committee  to  the  newly  organized 
Chemical  Division  in  order  that  the  division  may  be  of  the 
fullest  \aluc  to  the  industry  in  the  expansion  of  ' 
markets  for  American  organic  chemicals  A 
(Continued  on  page  300) 
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LEGITIMATE  ALCOHOL  USERS  FACE  NEW  LAW  MENACE 


Bill  Introduced  to  Give  Prohibition  Unit  Full  Control  and  Put  Haynes  on  Basi*  of  a  Cabinet  Officer — New  Fo 

urn  Atked  for 


Washington.  Sept.  19.  —  With  Prohibition  Mimeograph 
282  rescinded.  Treasury  Decision  3.335  in  the  discard  and 
an  apparent  purpose  of  the  Treasury  Department  to  recog- 
nize the  fact  that  the  Volstead  Law  gives  mandatory  rights 
to  users  of  industrial  and  medicinal  alcohol,  as  well  as  to 
prohibition  enforcement  agencies,  a  new  menace  looms  on 
the  alcohol  horizon.  It  is  intended  to  stem  the  tide  of 
liberality  toward  manufacturers  using  industrial  alcohol 
and  put  the  enforcement  of  the  anti-beverage  half  of  the 
law  safely  in  the  paramount  position  which  has  been 
threatened  with  extinction. 

Identical  bills  have  been  introduced  by  Senator  Krnst,  of 
Kentucky  (Senate  3.713),  and  Representative  Wood,  of 
Indiana  (House  12,035),  entitled  "A  Hill  to  Establish  a 
Hureau  of  Prohibition  and  for  Other  Purposes."  It  takes 
away  from  the  Treasury  Department  and  the  Internal 
Revenue  Bureau  all  connection  with  the  administration  of 
the  Volstead  Act  and  gives  autocratic  power  to  the  Prohibi- 
tion Commissioner,  who  is  to  receive  a  salary  of  $10,000 
a  year  Section  2  practically  vests  in  this  Commissioner 
all  ol  the  power  now  exercised  by  the  Secretary  of  the 
Treasury  and  his  agents  arc  rated  as  being  equivalent  in 
power  to  Collectors  of  Internal  Revenue. 

The  preparation  and  introduction  of  this  dangerous  bill 
have  gone  on  very  quietly  and  its  purport  has  amazed  per- 
sons who  have  read  its  sweeping  provisions. 

Hollowing  the  publication  last  month  of  the  drastic  and 
impossible  provisions  of  Mimeograph  282,  the  Internal 
Revenue  Bureau  has  rescinded  it.  This  action  was  due  to 
the  general  revolt  of  legitimate  users  of  industrial  and 
medicinal  alcohol,  who  had  become  tired  of  the  unnecessary 
and  often  costly  requirements  made  upon  them  by  the  pro- 
hibition enforcement  authorities  and  considered  this  the 
"last  straw."  Vigurous  opposition  was  put  up  successfully 
by  the  American  Drug  Manufacturers'  Association,  the 
National  Wholesale  Druggists"  Association,  the  National 
Association  of  Retail  Druggists,  the  Flavoring  Extract 
Manufacturers'  Association  of  the  United  States,  the 
Proprietary  Association  and  the  American  Manufacturers 
of  Toilet  Articles.  In  the  conferences  with  acting  Internal 
Revenue  Commissioner  Smith.  Richard  H.  Bond  represented 
die  Flavoring  Extract  Association,  and  W.  L.  Crounse  ap- 
peared for  the  Toilet  Manufacturers. 

NEW   BONDING  RF/GLLATION   EXPECTED  SOON 

It  is  announced  that  the  new  bonding  regulation  elimi- 
nating the  objectionable  features  of  cancelled  Treasury  De- 
cision 3.335.  with  other  modiiications,  is  about  ready  to  be 
issued  after  conferences  by  the  Revenue  authorities  and  the 
representatives  of  the  trade  interests  affected. 

Meanwhile  one  of  its  unobjectionable  provisions  is  being 
put  into  effect.  Commissioner  Haynes  having  cut  some  of 
the  red  tape  surrounding  the  procurement  of  supplies  of 
alcohol  by  druggists.  The  amount  allowed  is  increased 
and  the  conditions  generally  are  less  drastic  than  formerly. 

In  connection  with  the  bonding  regulation  it  is  well  for 
manufacturers  and  other*  holding  basic  permits  to  remem- 
ber that  renewal  applications  for  1923  permits  must  be  filed 
before  November  1.    They  can  Ik-  tiled  now. 

REGULATIONS  FOR  USE  Of  DENATURED  FORMULAS. 

Appendix  to  Regulations  No.  61  has  just  been  issued, 
entitled  "Formulae  for  Completely  and  Specially  Denatured 
Alcohol ;  September.  1922."  It  gives  six  formulas,  with 
full  specifications,  for  completely  denatured  alcohol  and  74 
formulas  for  specially  denatured  alcohol,  the  numbers  run- 
ning up  to  to  49,  the  others  being  lettered  variations  of 
niimliered  formulas.    Formula  39-C,  published  in  the  August 


number  (page  245)  of  The  American  Perfumer  and 
Essential  Oil  Review,  is  not  included,  evidently  having 
been  issued  after  the  Regulations  had  gone  to  press. 

SUPPLEMENT  MADE  TO  SPECIAL  FOR  M  U  LA  39-C 

Pro-Mimcogranh  Coll.  No.  3002.  issued  August  25  by 
Commissioner  Blair,  relates  the  proof  of  alcohol  to  be  used 
for  denaturation  according  to  Special  Formula  39-C.  It 
is  as  follows : 

"In  accordance  with  the  provisions  of  the  second  para- 
graph of  Article  101,  Regulations  No.  61.  it  is  hereby  pro- 
vided that  alcohol  of  1920  proof  may  be  used  by  proprietors 
of  duly  qualified  denaturing  plants  in  the  manufacture  of 
specially  denatured  alcohol  formula  39-C  in  addition  to 
formulas  Nos.  39,  39- A.  39-R  and  40  as  stated  in  Pro-Mim. 
Coll.  No.  2f;35." 

RECOVERY  OF  DENATURED  ALCOHOL  FOR  RE-USE. 

T.  D.  3392.  issued  by  Commissioner  Blair  gives  permission 
for  the  recovery  for  re-use  of  specially  denatured  alcohol, 
Formula  No.  30.  for  laboratory  purposes,  permitted.  It 
follows : 

"Formula  No  30  for  special  denaturation  of  alcohol  to 
be  used  for  chemical  and  physical  laboratory  purposes, 
photo  dry  plates,  manufacturing  vegetable  oils,  varnish,  and 
white  petroleum  oils  (conditional)  will  hereafter  read  as 
follows : 

"To  every  100  gallons  of  ethyl  alcohol.  190  proof  or 
more,  add  10  gallons  of  pure  methyl  alcohol  of  a  specific 
gravity  of  not  more  than  0.810. 

"The  denatured  alcohol  may  be  recovered  for  re-use. 
provided  such  recovery  is  accomplished  by  simple  distillation 
without  the  use  of  oxidizing  agents,  for  example,  the  com- 
mon laboratory  practice  of  removing  acidity  by  distillation 
over  caustic  soda. 

"All  applications  for  specially  denatured  alcohol,  Formula 
No.  30,  must  !*•  made  on  Form  1479  and  accompanied  by 
bond.  Form  1480.  as  required  by  Regulations  No.  61, 
Ar'icle  114.  I'sers  of  this  formula,  whether  for  laboratory 
or  other  purposes,  must  keep  records  and  otherwise  comply 
with  the  law  and  regulations  governing  the  use  of  specially 
denatured  alcohol  by  manufacturers. 

"Treasury  Decision  2793  is  hereby  revoked." 

SFECI ALL Y   DENATURED  ALCOHOL  FORMULA    NO.  23- K. 

The  following  formula  to  be  known  as  specially  denatured 
alcohol  Formula  No.  23- F.  has  been  authorized  by  Com- 
missioner Blair  for  use  in  the  manufacture  of  liniments 
and  lotions  for  external  purposes : 

To  every  100  gallons  of  pure  ethyl  alcohol  add  3 

lbs.  of  salicylic  acid  V.  S.  P..  1  lb.  of  Resorcin  U.  S.  P.. 

1  Ral.  oil  of  Bergamot  N.  F.  IV. 

COST  OF   FEDERAL   DRY   LAW  ENFORCEMENT. 

Internal  Revenue  Bureau's  statement  for  the  fiscal 
year  ended  June  30.  1922,  reports  receipts  from  the  enforce- 
ment of  the  Volstead  prohibition  law  as  $1,987,615.19.  as 
against  $2,152,387.45  collected  during  the  previous  fiscal 
vear.  This  does  not  include  fines  in  criminal  prosecutions. 
The  amount  expended  in  enforcement  of  the  prohibition 
law  was  $6,347,000.  Estimating  the  unreported  receipts  from 
lines  at  $2,400,000,  about  the  amount  of  the  previous  year, 
although  the  sum  probably  was  smaller,  the  result  indicates 
lhat  the  net  loss  to  the  taxpayers  of  the  Nation  through 
Federal  prohibition  law  enforcement  was  approximately 
$2,000,000.  at  least. 

Commissioner  Haynes  is  understood  to  want  ai 
priation  of  $9,858,220  for  the  fiscal  year  1923. 


Finds  Many  Helpful  Things 

(E.  E.  Nr..  Dnii  Oi..  Brook,  lntt.) 

We  find  many  helpful  things  in  The  American  Per- 
fumer &  Essential  Oil  Review. 


298 


Digitized  by  Google 


NEW  LIGHT  ON  GOVERNMENT  CONTROL  OF  ALCOHOL 


Law  Hm  Two  Parts, 


But  Not 


by  C.  P.  SMITH. 


Who 


//  had  been  expected  that  the  presence  of  Wayne  B. 
Wheeler,  the  spokesman  of  the  Anti-Saloonists,  would  be 
the  chief  feature  of  the  opening  of  the  Chemical  Exposition, 
but  he  got  away  without  answering  a  single  one  of  the  many 
questions  that  were  ready  for  him.  But  the  chemists  were 
not  disappointed  when  they  heard  the  address  of  Mr.  C.  /'. 
Smith,  assistant  and  often  acting  Commissionir  of  Internal 
Rcivnuc  at  Washington.  Mr.  Smith  is  a  man  without 
bias,  one  who  wants  all  laws  enforced  properly  and  without 
discrimination.  His  address  given  below  is  a  wonderfully 
illuminating  document,  and  should  be  thoroughly  read  and 
digested  by  our  readers: 

"The  manufacture  and  sale  of  distilled  spirits  have  been 
subject  to  governmental  regulation  in  this  country  almost 
from  its  foundation.  During  Washington's  administration 
a  tax  was  imposed  upon  the  manufacture  of  liquor  and  the 
imposition  of  the  tax  was  resisted  by  many  distillers. 
Washington  called  for  15,000  volunteers  to  put  down  the 
incipient  rebellion  and  it  came  to  nothing.  From  that  time 
to  the  present  taxes  have  been  imposed  upon  the  manu- 
facture of  spirits  and  regulation  has  been  necessary  in  order 
to  collect  those  taxes. 

'"For  the  first  hundred  years  of  our  national  existence, 
distilled  spirits  were  produced  almost  exclusively  for  bev- 
erage purposes.  The  manufacture  of  high-proof  alcohol 
was  unknown  or  unimportant  until  after  the  year  1870. 
With  the  development  of  the  arts  and  industries  tl.e  use  of 
alcohol  became  more  and  more  important.  The  heavy  taxes 
to  which  it  was  subjected  led  manufacturers  to  petition 
Congress  for  relief  from  the  tax  upon  alcohol  which  was 
to  be  used  exclusively  for  manufacturing  purposes.  This 
demand  was  heeded  by  Congress  in  1906  when  the  first 
law  was  passed  which  authorized  the  removal  of  alcohol 
from  bonded  distillery  warehouses  without  payment  of 
lax,  provided  it  was  sufficiently  denatured  to  render  it  unlit 
for  beverage  purposes  or  for  the  manufacture  of  medicinal 
preparations.  F.ver  since  1906  it  has  been  possible  to  pro- 
cure denatured  alcohol  without  payment  of  tax. 

"During  the  war  period  industrial  alcohol  came  into  its 
own.  The  production  of  denatured  alcohol  in  1914 
amounted  to  approximately  10.500,000  gallons.  The  amount 
produced  in  1916  was  46,000,000  and  in  1917,  55,000.000 
gallons.  Alcohol  played  an  important  part  in  the  winning 
of  the  war  for  the  Allies.  The  regular  alcohol  distilleries 
in  this  country  could  not  supply  the  war  demand  and  many 
of  the  whiskey  distilleries  which  had  not  heretofore  pro- 
duced high-proof  alcohol  were  called  upon  and  by  installing 
redistillation  columns,  these  whiskey  plants  were  enabled 
to  help  meet  the  demand. 

"The  National  Prohibition  Act  brought  alxnit  an  important 
change  in  the  governmental  regulation  of  alcohol.  Prior 
thereto  the  government  was  concerned  principally  with  its 
production.  After  the  Act  l>ecame  effective  it  was  con- 
cerned both  with  its  production  and  its  sale.  Whereas 
prior  to  the  Act  pure  or  undenatured  alcohol  could  be 
readily  obtained  for  manufacturing  purposes,  after  it  be- 
came effective  such  alcohol  could  be  obtained  only  upon 
permits. 

"The  National  Prohibition  Act  was  passed  for  the  pur- 
pose of  devising  machinery"  to  make  effective  the  provisions 
of  the  Enghtecnth  Amendment  to  the  Constitution.  That 
amendment  prohibits  'the  manufacture,  sale  or  transporta- 
tion of  intoxicating  liquors  within,  the  importation  thereof 
into,  or  the  exportation  thereof  from  the  United  States  and 
all  territory  subject  to  the  jurisdiction  thereof  for  beverage 
purposes-'  Note  that  it  was  only  'for  beverage  purposes' 
that  the  manufacture  and  sale  of  intoxicating  liquors  was 


prohibited.  The  National  Prohibition  Act  was  drafted  at 
a  time  when  Congress  was  fully  cognizant  of  the  importance 
of  industrial  alcohol  to  the  arts  and  industries  and  to  national 
defense. 

/"It  sought  to  do  two  things:  (1)  to  make  effective  the 
/  Fightccnth  Amendment  to  the  Constitution,  that  is  to  pre- 
vent the  manufacture  and  sale  of  intoxicating  liquors  for 
beverage  purposes;  (2)  to  insure  an  ample  supply  of  alcohol 
tor  the  arts  and  industries.  This  is  shown  by  the  descriptive 
title  of  the  Act  which  is  'An  Act  to  prohibit  intoxicating 
beverages,  and  to  regulate  the  manufacture,  production,  use 
ami  sale  of  high-proof  spirits  for  other  than  beverage  pur- 
poses, and  to  insure  an  ample  supply  of  alcohol  and  promote 
its  use  in  scientific  research  and  in  the  development  of^. 
fuel,  dye  and  other  lawful  industries." 

"Title  II  of  the  Act  was  for  the  purpose  of  accomplish' 
ing  the  first-named  object.  It  rang  the  death  knell  nl 
'booze.'  Title  III  of  the  act  was  for  the  purpose  of  ac- 
complishing the  second  object.  It  is  entitled  'Industrial 
Alcohol."  The  objects  to  be  accomplished  arc  clearly  indi- 
cated by  section  li,  which  reads  as  follows: 

"  'The  commissioner  shall  from  time  to  time  issue 
regulations  respecting  the  establishment,  bonding  and 
operation  of  industrial  alcohol  plants,  denaturing  plants 
and  bonded  warehouses  authorized  herein,  and  the  distri- 
bution, sale,  export  and  use  of  alcohol  which  may  be 
necessary,  advisable  or  proper  to  secure  the  revenue,  to 
prevent  diversion  of  the  alcohol  to  illegal  uses  and  to 
place  the  non-beverage  alcohol  industry  and  other  in- 
dustries using  such  alcohol  as  a  chemical  raw  material 
or  for  other  lawful  purposes  upon  the  highest  possible 
plane  of  scientific  and  commercial  efficiency  consistent 
with  the  interests  of  the  Government,  awl  which  shall 
insure  an  ample  supply  of  such  alcohol  and  promote 
its  use  in  scientific  research  and  the  development  of 
fuels,  dyes  and  other  lawful  products." 

"Title  II  and  Title  III  are  mutually  entitled  to  respect 
'No  administrative  officer  has  a  right  to  ignore  either. 
Neither  has  he  a  right  to  emphasize  the  one  to  the  detriment 
of  the  other.  The  manufacture  and  sale  of  intoxicating 
liquor  as  a  beverage  is  prohibited  by  the  Constitution  and 
by  the  Act.  The  tnanufacturc  and  sale  of  alcolwl  for  indus- 
trial purposes  is  not  only  not  prahiltited  but  it  is  encouraged. 

"The  importance  of  alcohol  to  the  arts  and  industries  is 
not  generally  known  by  the  public.  In  its  mind  alcohol 
is  associated  with  'booze.'  It  is  not  known  that  it  enters 
largely  into  hundreds  of  manufacturing  processes,  is  ex- 
tensively used  in  the  manufacture  of  thousands  of  pharma- 
ceuticals and  is  absolutely  essential  to  the  chemical  indus- 
tries. It  would  Ik*  presumptuous  for  me  to  attempt  to 
point  out  to  representatives  of  the  chemical  industries  its 
importance  to  them.  The  chemist  would  be  at  a  loss  to  pro- 
ceed without  it.  Suffice  it  to  say  that  the  officials  of  the 
Internal  Revenue  Hurcau  arc  not  insensible  to  its  importance 
to  them.  Congress  has  never  been  hostile  to  the  manufac- 
ture of  alcohol  for  industrial  purposes.  The  National  Pro- 
hibition Act  is  not  hostile  to  it.  The  Bureau  of  Internal 
Revenue  desires  to  carry  out  the  will  of  Congress  as  ex- 
pressed by  that  Act  and  by  uther  Acts  relating  to  its  pro- 
duction ami  sale.  The  Bureau  does  not  take  the  attitude 
that  manufacturers  and  others  needing  alcohol  in  legiti- 
mate industry  are  entitled  to  purchase  it  under  sufferance. 
Thev  are  entitled  to  purchase  it  under  the  law.  That  right 
is  a' legal  right  which  is  entitled  to  the  same  respect  as  any 
other  legal  right.  If  any  prohibition  enforcement  officer  ts 
of  a  different  opinion,  that  opinion  is  not  shared  by  th 
responsible  officials  of  the  Hurcau. 

I'RODITTION 

"The  production  of  industrial  alcohol  for  non-beverage1 
purposes  has  not  been  interfered  with  hy  the  National  Pro- 
hibition Act.  That  Act  had  its  genesis  at  a  time  when 
Congress  was  fully  awake  to  the  part  that  alcohol  had 
played  to  the  World  War.    It  was  anxious  to  encourage 
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the  alcohol  industry  not  only  that  this  country  might  be 
independent  of  European  countries  for  its  dyes,  but  also  as 
a  means  of  national  defense.  The  Bureau  is  anxious  to 
carry  out  the  wishes  of  Congress  in  this  regard.  The  only 
thing  that  it  is  concerned  with  upon  this  point  is  that  the 
alcohol  which  is  produced  for  non-bevcrage  purposes  shall 
not  he  diverted  to  beverage  purposes.  In  order  to  do  this 
it  has  been  necessary  to  formulate  regulations  and  to  pre* 
vide  that  pure  or  undenatured  alcohol,  which  mav  readily 
be  converted  into  beverage  purposes,  shall  be  sold  only  upon 
permits  to  purchase.  These  permits  have,  in  the  past, 
often  been  forged  under  circumstances  which  would  indicate 
connivance  on  the  part  of  the  officials  or  agents  of  the 
manufacturer  in  the  violation  of  the  law.  Some  alcohol 
manufacturers  have  undoubtedly  found  it  very  difficult  and 
unprofitable  to  do  business  tinder  the  Prohibition  Act.  but 
the  Bureau  is  anxious  not  to  destroy  a  legitimate  industry 
or  business  where  the  owners  or  officials  are  not  dearly  and 
intentionally  violating  the  law. 

DISTRIBUTION  OF  INDUSTRIAL  ALCOHOL 

"The  real  problem  created  by  the  National  Prohibition 
Act  for  manufacturers  and  users  of  industrial  alcohol  relates 
to  its  distribution.  Prior  to  its  effective  date,  persons  re- 
quiring the  use  of  alcohol  in  their  business  ordinarily  pur- 
chased it  from  a  wholesale  chemical  dealer  along  with  other 
chemicals.  The  distribution  was  made  at  a  nominal  cost. 

"The  wholesale  chemical  dealer  was  the  channel  of  distri- 
bution until  the  issuance  of  T.  D.  3208,  which  was  prompted 
by  an  opinion  of  the  Attorney-General  dated  February  2. 
1921.  That  opitu'on  held  that  none  besides  manufacturers, 
importers  and  wholesale  druggists  could  properly,  under  the 
National  Prohibition  Act,  be  given  permit  to  sell  intoxicating 
liquors.  Title  II  of  the  Act  defines  this  item  as  including 
alcohol.  Ergo  only  manufacturers,  importers  and  whole- 
sale druggists  ran  lawfully  sell  undenatured  alcohol.  I  am 
not  clear  in  my  own  mind  that  the  opinion  of  the  Attorney- 
General  must  necessarily  be  interpreted  as  above  indicated. 
The  pertinent  paragraph  of  the  opinion  is  as  follows: 

"  'As  to  industrial  alcohol,  insofar  as  the  term  is  ap- 
plied to  denatured  alcohol,  that  is,  alcohol  which  is  not 
fit  for  beverage  purposes,  the  above  provisions  do  not 
apply  since  tlic  words  "liquor"  and  "intoxicating  liquor," 
as  defined  in  Section  1  ot  Title  II.  while  including  alco- 
hol, do  not  include  alcohol  which  is  not  "lit  for  bev- 
erage purposes."  Section  10  of  Title  III  provides  that 
"alcohol  lawfully  denatured  may,  under  regulations, 
be  sold  free  of  tax  either  for  domestic  use  or  for  ex- 
port;" and  section  13  provides  that  the  Commissioner 
of  Internal  Revenue  shall  issue  regulations  respecting 
industrial  alcohol  plants,  and  the  distribution,  sale, 
export  and  use  of  alcohol  which  may  be  necessary  to 
secure  the  revenue,  to  prevent  diversion  of  the  alcohol 
to  illegal  uses,  etc,  This  section  seems  to  furnish  the 
only  limitations  upon  industrial  alcohol  found  in  Title 
III,  but  insofar  as  alcohol  lit  for  beverage  purposes  is 
concerned,  they  are  in  addition  to  those  laid  down  in 
Title  II.' 

The  question  at  issue  is  whether  high-proof  ethyl  alcohol 
is  fit  for  beverage  purposes.  Every  chemist  knows  that 
95%  ethyl  alcohol  is  not  fit  for  beverage  purposes.  If  such 
is  the  case,  it  would  appear  to  be  entirely  proper  for  the 
Bureau  to  grant  permits  to  such  dealers  to  sell  it.  provided, 
of  course,  it  was  considered  desirable  to  grant  such  permits. 

"The  present  method  of  distribution  of  alcohol  is  unsatis- 
factory. After  T.  D.  3208  was  issued,  a  number  of  indus- 
trial alcohol  factories  established  agencies  in  different  cities 
for  the  distribution  of  their  output.  In  some  of  these  cases 
the  agents  proved  'crooked'  and  got  their  principals  into 
trouble.  In  other  cases  the  agencies  were  operated  at  a 
loss.  The  effect  was  that  the  companies  made  no  money  and 
the  ultimate  cost  of  alcohol  to  the  consumer  was  increased. 

"If  the  National  Prohibition  Act  can  be  construed  to  per- 
"roit  the  Commissioner  of  Internal  Revenue  to  grant  permits 
to  responsible  chemical  dealers,  to  deal  in  alcohol,  the  pure 
as  well  as  the  denatured,  and  such  a  method  of  distribution 
would  result  in  a  cheapened  supply  without  increasing  the 
ease  with  which  the  law  can  be  violated,  I,  personally,  am 
of  the  opinion  either  that  the  law  should  be  so  construed 
as  to  permit  the  granting  or  that  there  should  be  supple- 
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mentary  legislation  which  would  warrant  such  a  method 
of  distribution. 

X"In  the  past  legitimate  users  of  pure  alcohol  have  some-  \ 
^^imes  been  hampered  in  their  manufacturing  operations  by 
not  being  able  to  get  alcohol  in  the  quantities  called  for 
in  their  applications.  These  applications  have  been  cut 
down,  even  though,  under  the  law,  they  were  entitled  to 
purchase  all  that  was  asked  for.  This  situation  has  recently  \ 
been  remedied  by  the  promulgation  of  T.  D.  3381,  dated 
August  4.  The  Director  will  hereafter  approve  permits 
for  the  purchase  of  alcohol  unless  he  has  some  ground  other 
than  suspicion  for  not  doing  so.  This  will  irulicate  to 
that  the  Bureau  is  mtnrin-x  in  the  right  direction. 

"This  change  in  the  regulations  may  necessitate  another 
change  in  the  policy  of  dealing  with  applications  for  per- 
mits. Heretofore  applications  of  permits  to  purchase  alcohol 
for  manufacturing  purposes  have  generally  been  granted 
where  nothing  can  be  found  against  the  applicant.  The 
result  has  been  the  granting  of  thousands  of  permits  to 
persons  desiring  to  manufacture  hair  tonics,  flavoring  ex- 
tracts and  patent  medicines.  The  situation  in  the  flavoring 
extract  industry  is  demoralized.  It  is  needless  to  say 
that  much  of  the  alcohol  sold  to  these  small  manufacturers 
for  industrial  purposes  is  utilized  in  the  making  of  'bootleg' 
whiskey.  It  is  very  probable  that  there  will  come  a  time 
when  a  man  must  show  more  than  that  he  has  never  served 
a  jail  sentence  before  he  wilt  Ik.-  entitled  to  receive  a  permit 
to  purchase  pure  alcohol  for  manufacturing  purposes.  That 
day  will  l»c  hailed  with  delight  by  legitimate  users  of  alcohol. 

THE  FUTURE 

"The  future  of  the  alcohol  industry  in  this  country  seems 
to  me  to  be  very  promising.  With  the  improvement  of 
business,  the  demand  for  alcohol  must  increase.  The  dye 
industry  is  imw  on  a  stable  basis  and  it  demands  large 
quantities  of  alcohol.  The  alcohol  motor  fuel  industry  is 
also  on  a  sound  basis.  In  the  light  of  these  facts  the 
Internal  Revenue  Bureau  would  lie  shortsighted,  indeed,  if 
it  took  a  hostile  attitude  toward  the  industrial  alcohol  indus- 
try. I  assure  you  that  it  does  not.  If  it  did  so,  it  would 
be  a  violator  of  the  law  and  not  be  setting  a  proper  example 
to  the  public.  l.aw  observance,  like  charity,  begins  at 
home." 


ADDITIONAL   WASHINGTON  NEWS 

{Continued  from  page  297.) 
mi t tee  will  be  appointed  in  the  synthetic  organic  chemical 
industry  with  the  co-operation  of  the  Synthetic  Organic 
Chemical  Manufacturers'  Association,  it  was  announced. 

The  personnel  of  the  newly  appointed  committee  is  :  Henry 
Howard,  chairman,  of  Cleveland ;  S.  VV.  Wilder,  Merrimac 
Chemical  Company,  Boston ;  E.  M.  Allen,  president  Mathie- 
son  Alkali  Works,  New  York;  Robert  T.  Baldwin.  Na- 
tional Aniline  &  Chemical  Co.,  New  York;  Dr.  Charles 
I..  Reese.  E.  I.  du  Pont  de  Nemours  &  Co.,  Wilmington; 
A.  G.  Rosengarten,  Powers-Weighiman-Roserigarten.  Phila- 
delphia ;  Lancaster  Morgan,  General  Chemical  Co.,  New 
York,  and  II.  H.  !>ow.  Dow  Chemical  Co..  Midland,  Mich. 

SOAP  AND  PERFUMERY  STAMP  TAX  RECEIPTS. 

The  preliminary  report  of  the  Internal  Revenue  Bureau 
for  ti  c  fiscal  year  ending  June  30,  1922,  gives  the  following 
figures  of  receipts  for  collections  of  excise  taxes  on  the 
articles  named  below  : 

Toilet  soaps  and  toilet  soap  powders,  $1,324,600.55,  being 
a  decrease  oi  $SS9.1 73.44,  from  the  1921  report. 

Perfumes,  cosmetics  and  mcdicinals,  $2,305,482.25,  a  re- 
duction of  $3.495 ,286. 16  from  the  1921  period. 

These  tigurcs  are  not  particularly  significant,  for  the  stamp 
taxes  were  abolished  January  1.  1922,  at  the  end  of  the 
first  half  of  the  fiscal  year. 

TRADE  COMMISSION   SENT  TO  BERLIN. 

The  appointment  of  Arthur  J.  Grey,  this  city,  as  Ameri- 
can commodity  Trade  Commissioner  to  the  Berlin  office  of 
the  Department  of  Commerce  is  announced  by  the  Bureau 
of  Foreign  and  Domestic  Commerce  For  six  years  Mr. 
Grey  engaged  in  foreign  trade,  first  as  traveling  representa- 
tive fi  r  American  firms  in  Relgium  and  France  and  later 
as  a  principal,  with  offices  in  this  city.  Paris  and  Buenos 
Aires. 
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EIGHTH  CHEMICAL  EXPOSITION  PROVES  BIG  SUCCESS 

Interact  Taken  by  60,000  Viutors  in  400  Exhibit*  of  Raw  Material*,  Machinery  and  Product* — Labor-Savins; 
Machinery  and  Equipment  Featured— Thoma*  A.  E<fi*on  Among  Numerou*  Viiitor*  at  The  American 
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The  important  role  that  machinery  is  destined  to 
play  in  the  solution  of  manufacturing  problems  in  the 
coming  years  was  strikingly  foreshadowed  at  the  Eighth 
Annual  Exposition  of  Chemical  Industries  held  in 
Grand  Central  Palace,  New  York  City,  during  the  week 
of  September  11.  Not  only  were  there  more  exhibits 
of  machinery  and  equipment  than  in  previous  exposi- 
tions but  the  exhibits  were  primarily  of  labor-saving 
machinery,  of  machinery  designed  to  pave  minutes  of 
time  or  of  machinery  made  to  doubh  and  triple  the 
output  of  previous  apparatus  of  the  same  kind.  In- 
quiries by  the  60,000  persons  who  visited  the  exposi- 
tion, bore  out  the  conviction  that  there  is  a  greater 
interest  in  newer  and  more  efficient  means  of  mechani- 
cal production  than  ever  before. 

Open  meetings  held  during  the  week  added  much  to 
the  interest  of  the  exposition.  These  were  arranged 
for  the  purpose  of  affording  discussion  of  some  of  the 
vital  problems  before  the  industry  by  the  men  most 
concerned.  One  such  meeting,  for  instance,  was 
scheduled  for  the  opening  uight,  when  it  was  understood 
that  Wayne  B.  Wheeler,  counsel  for  the  Anti-Saloon 
League,  would  speak  on  the  attitude  of  the  League 
toward  the  industrial  use  of  atcohol  and  would  answer 
questions  which  would  be  helpful  to  those  legitimate 
users  of  alcohol  who  have  not  fully  understood  the 
purposes  and  actions  of  the  League. 

Considerable  disappointment  consequently  was  ex- 
pressed by  many  who  went  prepared  to  ask  definite 
questions,  when  Mr.  Wheeler  delivered  his  usual  ad- 
dress on  the  aims  of  the  prohibition  law  and  then  ex- 
cused himself,  leaving  the  hall  at  once.  The  abrupt 
termination  of  what  was  expected  to  result  in  closer 
and  more  effective  co-operation  between  the  League  and 
the  industry  made  it  impossible  for  any  solution  to  be 
offered  on  points  in  which  legitimate  users  of  alcohol 
and  the  League  differ. 

The  Synthetic  Organic  Chemical  Manufacturers'  As- 
sociation held  its  meeting  on  Tuesday  afternoon.  The 
only  paper  of  interest  to  our  readers  was  that  by  B.  T. 
Bush,  president  of  the  Antoine  Chiris  Co.,  on  "Syn- 
thetic Perfumes."  In  introducing  Mr.  Bush,  Dr.  Herty, 
the  chairman,  referred  to  him  as  "one  of  the  high  lights 
of  the  aromatic  chemical  industry  in  the  United  States." 
In  his  talk,  Mr.  Bush  pointed  out  that  just  as  the 
chemist  produces  colors  for  the  artist  to  blend  so  also 
docs  he  produce  new  odors  for  perfumers  to  blend. 

The  booth  maintained  by  The  American  Perfumer  & 
Essential  Oil  Review  for  the  convenience  of  its  readers 
who  visited  the  exposition  proved  to  be  a  popular  meet- 
ing place  for  men  in  the  trade.  Among  the  numerous 
visitors  at  this  booth  were  Thomas  A.  Edison;  B.  T. 
Bush,  Antoine  Chiris  Co.,  New  York;  Edwin  Sefton, 
Harriet  Hubbard  Ayer,  New  York;  E.  M.  Lovcland, 
B.  T.  Babbitt,  Inc.,  New  York;  William  Brewster, 
State  College  of  Washington,  Pullman,  Wash.;  C.  R- 
DeLong,  Department  of  Commerce,  Washington,  D.  C; 
L.  A.  Rosett,  Charles  L.  Senior  and  A.  Katz, 
Florasynth  Laboratories.  Unionport,  N.  Y.;  Herbert 
Kranich,  Kranich  Chemical  Co.,  Brooklyn,  N.  Y.;  Mr. 
and  Mrs.  C.  E.  Ising,  Flushing,  N.  Y.;  and  Mrs.  C.  T. 


Johnson,  Pittsburgh,  Pa;  F.  A.  Schwannecke,  French 
Cosmetic  Mfg.  Co.,  New  Rochclle,  N.  Y.;  John  Fried- 
rich,  Jr.,  John  H.  Healy,  and  Paul  Frailcy,  of  the 
Friedrich  Friedrich  Co.,  Inc.,  Philadelphia,  Pa. 

Dr.  Carleton  Ellis,  Montclair,  N.  J.;  F.  W.  Green, 
National  Aniline  &  Chemical  Co.,  N.  Y.;  A.  Doolittle 
and  J.  H.  Hall,  Compagnie  Parento,  Inc.,  New  York; 
C.  A.  Myers,  Jr.,  Dodge  &  Olcott  Co.,  New  York; 
Ralph  Wilson,  New  York;  L.  Roon,  Standard  Mineral 
Co.,  New  York;  Gustave  Mahlck,  Essential  Oil  Co., 
Trenton,  N.  J.;  A.  L.  Van  Ameringen,  New  York;  J. 
A.  Handy,  Larkin  Co.,  Buffalo,  N.  Y.;  T.  C.  Wheaton, 
Millvillc,  N.  J.,  and  E.  S.  Hagcrthey,  New  York,  of 
T.  C.  Wheaton  Co.,  Millvillc,  N.  J.;  O.  A.  Brown,  New 
York;  F.  W.  C.  Ross,  Plymouth  Organic  Laboratories, 
New  York;  Frank  R.  Steele,  Morana,  Inc.,  New  York; 
Dr.  H.  E.  Howe,  Editor  Journal  of  Industrial  &  Engi- 
neering Chemistry,  Washington,  D.  C. 

W.  G.  Ungerer,  New  York;  A.  Goeding,  Suffern,  N. 
Y.;  H.  H.  Sawyer,  Frank  J.  Roe,  H.  G.  Dalrymple,  of 
Trade  Laboratories,  Newark,  N.  J.;  Dr.  and  Mrs.  E.  G. 
Thomsscn,  Hobokcn,  N.  J.;  Dr.  Allen  Rogers,  Pratt 
Institute;  Henry  Pfaltz,  Pfaltz  &  Bauer,  New  York; 
J.  Judd  Mason,  Julian  W.  Lyon  &  Co.,  New  York; 
T.  T.  Pergament  and  Chas.  Pcrgament,  New  York; 
L.  J.  Woolf,  H.  Kohnstamm  &  Co.,  New  York;  A. 
Alexander,  New  York;  V.  E.  Meadows,  W.  C.  Sicbert, 
L  Sasmor  and  A.  E.  Mullen,  of  Trece  Laboratories, 
Inc.,  New  York;  F.  H.  Lconhardt,  Fritzsche  Brothers, 
Inc.,  New  York;  C.  E.  Davis,  National  Biscuit  Co.,  and 
George  K.  Diller,  Wheeling  Stamping  Co.,  New  York. 

A  brief  summary  of  the  exhibits  of  interest  to  readers  of 
this  journal  follows: 

RAW  MATERIALS 

Rhodia  Chemical  Co.,  New  Brunswick,  N.  J. — A  feature 
of  this  company's  exhibit  was  a  large  frame  containing 
photographs  of  the  plants  of  the  Socicte  Chimique  des 
Usincs  du  Rhone  with  which  it  is  associated.  .Coumarin 
was  also  shown.  The  company  was  represented  by  Dr.  Max 
Mueller,  Charles  F.  Kelly,  and  A.  C.  Robertsoa 

United  States  Industrial  Alcohol  Co.,  and  United  States 
Industrial  Cltemical  Co.,  New  York,  N.  Y. — The  complete 
line  of  products  made  by  these  companies  were  shown.  It 
was  announced  that  the  company  manufactures  seventy- 
six  approved  formulas  of  denatured  alcohol.  Booklets  were 
distributed,  giving  the  various  formulae  for  denatured  alco- 
hol. The  company  was  represented  by  Burncll  R.  Tunison, 
Frederick  Stcffcns  and  Warren  Gofren. 

Innis,  Speiden  &  Co.,  New  York,  N.  Y. — Four  grades  of 
talc  made  by  the  Pacific  Coast  Talc  Co.  for  which  the  com- 
pany is  sales  agent,  were  shown.  Other  standard  chemicals 
handled  by  the  company  were  also  exhibited.  The  com- 
pany was  represented  by  C.  Lcith  Speiden,  E.  H.  Manahan 
and  G.  Mackalcan. 

Florasynth  Laboratories,  Unionport,  N.  Y.— Among  the 
new  products  shown  by  this  company  was  Vanillarome,  a 
synthetic  product  which  resembles  the  taste  and  aroma  of 
Mexican  Vanilla  Beans.  Diethyl  pluhalatc,  Rhodinol, 
Methvlanthranilatc  in  crystal  form  and  graposynth,  a  new 
synthetic  grape  flavor,  as  well  as  aldehydes  and  ketones  for 
the  manufacture  of  flavors  were  shown.  Isobutyl  indol  and 
benzophenone  used  as  fixatives  were  also  shown.  The  com- 
pany was  represented  by  Alexander  Katz,  Louis  A.  Rosett, 
and  Charles  L  Senior. 

MatMesen  Alkali  Works,  Inc.,  New  York,  N.  Y— Soda 
ash  and  caustic  were  displayed  by  this  company.  The  Com- 
monwealth Chemical  Corporation  which  is  allied  with  this 
company  exhibited  benzoate  of  soda,  benzaldehyde,  benzoic 
acid  and  coumarin.  The  company  was  represented  by  John 
A.  Kienle.  John  W.  Boyer,  Benj.  T.  Brooks,  J.  H.  Mac- 
Mahon.  H.  M.  Mabey.  E.  E.  Routh.  J.  A.  Rose,  W.  D. 
Marsall.  R.  J.  Quinn,  R.  C.  Staples,  R.  B.  Tarleton,  J.  B. 
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Pcakc,  R.  A.  McMichael.  G.  X.  Davis,  A.  E.  Wuherstrom, 
R.  C.  Mitchell,  and  J.  Douglas  Mac.Mahon. 

Alcohol  Warehouse  Corporation,  New  York,  N.  Y. — This 
company  exhibited  products  used  to  denature  alcohol  and 
also  pioducts  denatured  with  its  alcohol.  The  com- 
pany denatures  alcohol  in  Xcw  York  City  and  an- 
nounced that  it  can  supply  all  formulas.  The  company  was 
represented  by  Dr.  Leo  S.  Sacharnff,  B.  A.  Goldstein,  and 
Thomas  B.  Snow. 

Roessler  tr  Hasslachcr  Chemical  Co..  New  York,  X.  Y.~ 
This  company  exhibited  peroxide  zinc  soap  which  it  is 
manufacturing.  Zinc  stearatc  was  also  shown.  The  com- 
pany was  represented  by  C.  H.  Proctor.  Wm.  J.  Schneider, 
and  Dr.  B.  S.  Lacy. 

Commercial  Solvents  Corporation.  Terrc  Haute,  Ind. — 
This  company  exhibited  normal  hexylalcohol  from  which  is 
obtained  normal  hexylaldchydc,  from  which  in  turn  a  variety 
of  products  used  in  the  manufacture  of  perfumes  and 
flavors  arc  obtained.  Other  products  of  interest  shown  were 
butanol,  butyric  acid  and  butylalcohol.  The  comjianv  was 
represented  by  M.  E  Hall,  C.  L.  (iabriel  and  A.  R.  Knight. 

Mallinekrodt  Chemical  Works,  St.  Louis,  Mo.— Mal- 
linckrodt  reagent  quality  chemicals  were  introduced  and  a 
red  book  of  methods  of  testing  them  was  distributed.  The 
company  also  showed  stcarate  of  zinc.  George  Feldcr  repre- 
sented the  company. 

Bachmeier  &  Co.,  Inc.,  Xew  York,  X.  Y. — Certified  pure 
food  colors  were  shown  in  all  shades  for  flavoring  extract 
manufacturers  and  others.  The  exhibit  was  in  charge  of 
William  Bauer,  John  H.  Bachmeicr  and  G.  P.  Lord. 

MACHINERY 

Alsop  Engineering  Co..  Xew  York,  X.  Y. — Alsop  filters 
were  on  display  with  demonstrators  to  show  how  they 
operate  in  actual  practice.  Two  sizes  of  fillers  were  shown, 
the  small  size  and  the  new  large  size.  The  comiwnv  was 
represented  by  Samuel  Alsop,  H.  C.  Sibley  and  \V.  E. 
Pickcn. 

Economic  Machinery  Co..  Worcester.  Mass.— The  World 
Labelcr  Jr.,  embracing  a  number  of  new  improvements,  as 
well  as  the  standard  World  Labelcr  was  shown.  Xcw  im- 
provements have  been  added,  it  was  announced  and  the 
labelcr  is  equipped  to  handle  all  shapes  of  bottles  and  boxes. 
It  was  announced  that  machines  installed  in  1913  arc  still 
giving  satisfactory  service.  The  company  was  represented 
by  l-conard  W.  Howell.  Arthur  O.  Frykholm.  Clarence  C. 
Butler,  William  G.  Malm,  August  C.  Meyer  and  K.  V. 
Wilkins. 

Liquid  Carbonic  Co.,  Chicago,  111.— A  bottle  filling  ma- 
chine for  filling  1,500  quart  bottles  per  hour  was  shown. 
The  machine  automatically  stops  tilling  when  the  required 
amount  of  liquid  has  been  fed  into  the  bottle  it  was  stated. 
It  is  made  in  ten  sizes  and  also  to  order.  E.  I).  Hale 
represented  the  company. 

F.  J.  Stokes  Machine  Co.,  Philadelphia,  Pa. — A  new 
tube  filling,  closing,  and  clipping  machine  added  to  the 
company's  line  in  the  past  vear  was  shown  in  operation. 
The  company  also  showed  its  line  of  powder  tillers  and 
molds  for  making  lipsticks,  eyebrow  pencils,  etc.  The 
Stokes  rotary  vacuum  dreg  still  for  recovering  alcohol  from 
dregs  at  the  original  proof  was  also  shown.  The  company 
was  represented  by  C  F.  Coleman,  and  L.  H.  Bailey. 

Proctor  &  Sclm-arts.  Inc.  Philadelphia,  Pa.— An  auto- 
matic process  of  filtering  and  drying  chemicals  and  other 
materials  in  one  continuous  operation  was  shown  by  this 
company  in  its  striking  display.  The  process  involves  the 
use  of  an  automatic  dryer,  built  by  Proctor  Ss  Schwartz, 
Inc.,  a  filter  and  compressor  built  by  Filtration  Engineers. 
Inc..  and  pumps,  built  by  the  La  Hour  Co.  Bv  this  method, 
it  was  pointed  out.  a  diversity  of  filterable  materials  can 
now  be  converted  from  the  slurrv  or  liquid  form  to 
perfectly  dried  particles.  The  representatives  were:  Proc- 
tor &  Schwartz,  I).  1).  Hollenbaugh.  G.  W.  OKceffe,  T.  II 
Rhoads,  W  J.  Dudley.  E  C.  l-alier.  F  D  March,  I  F 
Moranz.  H.  E.  Kantner,  and  W.  H.  Kibl ;  Filtration  Engi- 
neers. Inc.  Arthur  Wright.  F.  W.  Young.  II  I  Bauer. 
Harris  K.  Skinner:  The  U  Bour  Co.,  JL  E  U  Bour,  E, 
E.  Jackson,  and  P.  G.  Andrews. 
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Karl  Kiefer  Machine  Co.,  Cincinnati.  Ohio.— A  new 
vacuum  filler  which  automatically  fills  and  discharges  to  a 
corking  machine  was  shown.  It  was  announced  that  this 
filler  will  not  fill  a  broken  bottle  and  that  its  capacity, 
depending  upon  the  size  of  the  bottle,  ranges  from  50  to 
80  bottles  per  minute.  The  company  is  bringing  out  a 
paste  filling  machine  with  both  an  automatic  and  a  hand 
feed.  The  company  also  showed  a  new  tube  closing  ma- 
chine for  tilling  tubes.  Printed  matter  displaying  its  full 
line  of  automatic  machines  was  distributed.  The  "Super- 
intendent," the  first  issue  of  an  interesting  house  organ  got- 
ten out  hy  E.  E.  Finch  was  also  distributed.  The  paper 
contains  12  pages  of  interesting  matter  and  is  neatly  bound 
in  a  blue  cover.  The  company  was  represented  by  E.  E. 
Finch,  A.  J.  Sterling,  M.  C.  Finn,  John  F.  Zwibcl,  and 
Joseph  Eckhoff. 

Mohan  &  Co.,  Xew  York,  X.  Y.— The  Xational  vacuum 
tilling  machine  made  to  fill  50,000  bottles  per  day  depending 
on  the  material,  the  container,  and  the  operator,  was  one  of 
the  interesting  machines  shown  hy  this  company.  Tablet 
counting  and  packaging  machines  and  the  Xational  labelcr 
and  Midget  labeler  were  also  shown  by  this  company.  The 
company  was  represented  by  Philip  J.  Mohan,  president : 
Charles  S.  Wagner,  secretary;  Harry  W.  Morgan,  and 
William  Katenhauser. 

Pfaudler  Co..  Rochester.  X.  Y.— Glass  lined  stills,  tanks 
and  jacketed  kettles  as  well  as  storage  tanks  and  glass 
coated  mixers  were  on  display  by  this  company.  The  com- 
pany was  represented  by  P.  S.  Barnes,  and  J  A.  Cowles. 

Head  Machinery  Co.,  York.  Pa.— A  mixing  machine 
equipped  with  an  Improved  giant  bunsen  gas  burner,  operat- 
ing with  a  planetary  action  was  shown  in  motion.  Five 
different  sizes  arc  made  for  handling  80,  60,  30.  15  and  10 
quarts.  Bowls  arc  furnished  in  tinned  steel,  copper  or 
glascote.  Three  speeds  are  afforded  so  that  the  spindle 
may  make  410.  245  or  131  revolutions  per  minute  and  there 
are  ten  interchangeable  types  of  beaters  for  use  with  the 
machine.  Power  is  afforded  by  an  electric  motor  The 
companv  was  represented  by  P.  E.  Thomas,  P..  C.  Fletcher. 
\V  E  Powers  ami  A.  D.  Bell.  Jr.  O.  A.  Read,  sales 
manager  visited  the  exposition. 

Strife  Machine  Co.,  South  Norwalk.  Conn. — A  mixing 
machine  operated  by  a  fully  enclosed  electric  motor  was 
shown.  The  shaft  is  made  of  monel  metal  and  the  casing 
of  rcvlis.  an  alloy  nossessing  desirable  properties  for  this 
type  of  machine,  A  variable  speed  control  is  afforded  so 
that  any  desired  speed  from  20  to  650  revolutions  per  minute 
may  lie  had.  The  bowl  which  is  made  of  the  same  material 
as  the  casing  swings  from  left  to  right  and  a  dumping 
feature  is  added.  The  machine  is  used  for  mixing  ana 
blending  for  which  purposes  a  number  of  types  of  heaters 
are  supplied.  The  company  was  represented  by  D.  D. 
Strite,  Lyman  Whitehead  and  B.  II  McDuflie. 

Sowers  Manufacturing  Co.,  Buffalo.  X.  Y.— Dopp  scam- 
less  steam  and  oil  jacketed  apparatus  consisting  of  kettles 
and  mixers,  vacuum  and  pressure  pans,  stills  and  autoclaves 
and  impregnating  apparatus  was  shown  by  this  company. 
The  company  announced  that  numerous  improvements  have 
been  made  in  the  line  of  agitators  and  that  the  Dopp  soap 
crutrhcr  has  been  redesigned  incorporating  many  new  fea- 
tures. An  interesting  letter  from  one  of  its  customers 
received  just  prior  to  the  opening  of  the  exposition  was 
read  by  callers  The  company  was  represented  bv  Robert 
C  Bougess.  Buffalo;  Austin  Kuhns.  Boston;  H  1,  Ruhf. 
George  W.  Ruhf  and  S.  H.  Farkas,  Xew  York.  David  W. 
Sowers  visited  the  booth  during  the  exposition. 

I'alles  Kotary  Filters,  Bay  City,  Mich -These  filters  are 
designed  for  the  filtration  of  solutions.  The  filters  use  wood 
pulp  made  from  old  newspapers  or  other  material.  Without 
the  pulp  process  the  filters  may  be  used  with  filter  cloth.  It 
was  pointed  out  that  the  rotating  leaves  built  up  a  cake  of 
even  thickness  which  is  more  easily  steamed  out  and  that 
the  automatic  discharge  makes  it  unnecessary  to  take  the 
machine  apart  between  operations,  The  companv  was  repre- 
sented by  H.  A.  Vallez.  C.  L.  Bryden  and  A  II  Yallez. 

F.dnard  F.rmotd  Co..  Xew  York.  N'  Y  The  latest  model 
of  the  Frniold  labeling  machine  was  shown  in  operation 
labeling  Ctitcx  buttles.  The  machine  is  ranahle  of  Incline 
4.  6  or  8  bottles  at  one  time  giving  a  production  of  W.  120. 
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or  160  bottles  per  minute.  The  company  was  represented 
by  W.  Eugene  Blauvclt.  John  H.  Wieland  and  Fred  Schoell- 
kopf.  Watson  Guthrie,  vice-president  of  the  company,  who 
has  been  abroad,  did  not  return  until  September  21  and  so 
was  unable  to  visit  his  friends  at  the  exposition. 

J.  L.  Motl  Iron  Works,  N'ew  York,  X.  V.— Open  type 
steam  jacketed  kettles  and  glass  enameled  tanks  as  well  as 
a  reflux  condenser  and  vacuum  still  were  shown  by  this 
company.  No  new  apparatus  was  added  to  the  line  during 
the  past  year,  but  improvements  were  made  in  most  of  the 
models.  The  company  was  represented  by  C.  F.  Blackmore 
and  J.  I.  Blackmore,  mechanical  engineer  and  sales  manager 
of  the  kettle  department. 

The  J.  H.  Hoy  Co.,  Cincinnati,  Ohio. — Sifting,  mixing, 
and  grinding  machinery  was  shown  by  this  company.  A 
new  sifter  with  a  patent  ball  cleaner  which  taps  the  meshes 
to  keep  them  open  and  clean  and  which  is  said  to  give 
greater  capacity  per  square  foot  of  sifting  service,  was 
shown.  The  company  was  represented  by  O.  Biegle,  Robert 
Layburn,  and  R.  W,  Wallace. 

Sharpies  Specially  Co.,  New  York,  N.  Y. — The  Sharpies 
super  centrifuge  was  shown  in  the  two  sizes:  A  laboratory 
size  with  a  capacity  up  to  1,000  c.c.  per  minute  and  a 
larger  size  up  to  50  to  600  gallons  per  hour  depending  on 
the  nature  of  the  materia)  to  be  clarified.  The  company 
was  represented  by  R  T.  Sharpies,  president ;  Homer 
Cloukey,  Max  B.  Mil'er.  vice-president :  and  Aldus  Wilbur. 

Blackmer  Rotary  Pump  Co.,  Petowskey,  Mich. — A  cross 
section  of  the  Blackmer  rotary  pump  showing  how  the 
pump  operates  was  displayed.  A  small  motor  afforded 
power  to  show  how  the  pump  operates.  F.  D.  Goertz 
represented  the  company. 

Stuart  &  Peterson  Co.,  Burlington,  N.  J. — Acid  resisting 
enameled  cast-iron  equipment  and  plain  cast-iron  equipped 
jacketed  stills  and  autoclaves  were  shown  by  this  company. 
H.  E.  Jacoby  and  J.  J.  Kcarns  were  in  charge  of  the  ex- 
hihit. 

American  Steam  Pump  Co.,  Battle  Creek,  Mich.— A  filter 
press  pump  emhracing  new  features,  was  shown  by  this 
company.  The  company  was  represented  bv  T.  E.  Morford. 
William  Oakley  and  T.  H.  Davis. 

Abbe  F.ngineering  Co.-Bcach-Kuss  Co.,  New  York.  N.  Y. — 
Rotary  cutters,  mixers  and  high  vacuum  pumps  as  well  as 
centrifugal  and  acid  pumps  were  displayed  by  this  company. 
The  representatives  were  H.  C.  Kuss,  A.  T.  Beach.  Jr., 

C.  A.  Beach.  W.  B.  Ensign  and  H.  F.  Klcinfcldt. 
United  Filters,  Hazelton.  Pa  — A  24-inch,  24-chamber  side- 
feed  and  frame  filter  press  made  of  cast-irpn  was  shown 
by  this  company  as  well  as  a  Swcetland  pressure  filter  for 
general  clarification  work.  The  company  was  represented 
by  E.  J.  Swcetland,  J.  T.  Hoyt,  R.  C.  Campbell,  and  L.  D. 
Thompson. 

lllyria  F.nanielrd  Products  Co.,  Elyria,  Ohio.— A  con- 
denser which  may  be  adapted  to  any  surface  desired ;  a 
still  used  for  csteri'ication ;  and  evaporators  which  are  made 
in  various  sizes  were  among  the  interesting  products  of 
this  company  displayed.  Elyria  glass-enameled  cast-iron 
and  welded  steel  equipment,  includes  kettles,  containers, 
evaporating  dishes,  mixing  tanks,  etc.  The  company  was 
represented  by  Max  Ponauer.  Elyria;  W.  E.  Gray,  Jr., 
New  York;  R   W.  Smith,  president  and  sales  manager; 

D.  B  Etters,  New  York,  and  E.  P.  I'oste.  director  of 
laboratories. 

De  Ureal  Separator  Co.,  New  York,  N.  Y.— A  demonstra- 
tion was  given  by  this  company  showing  the  application  of 
its  centrifugal  separator  to  the  refining  of  cotton-seed  oil. 
The  representatives  of  the  company  were  Walter  Geary, 
Harold  George,  John  G.  Lisle  and  Robert  Kostelak. 

Zareinba  Co.,  Buffalo.  N.  Y. — High  speed  evaporators, 
condensers,  and  a  centrifugal  separator  were  shown  by  this 
company. 

Henry  fi.  Jacoby,  \t.  /•".,  New  York,  N.  Y.— Chemical 
machinery  and  equipment  consisting  of  filter  presses,  dis- 
tilling apparatus,  evaporators,  dryers,  jacketed  kettles,  stills 
an'i  mixers  were  shown. 

MtSCIttXAXEOl'S 

U  hital!  Tatum  Co..  New  York.  N.  Y. — Nonsol  glass 
products  said  to  lie  impervious  to  acids  and  alkalis  were 


shown  by  this  company.  Beakers,  flasks  and  samples  of 
the  numerous  specialties  made  by  the  company  were  on 
exhibition.  The  company  was  represented  by  W.  Weld 
Figgis,  C.  Cane,  G.  E.  Barton  and  Otto  P.  Bcrgmann. 

Container  Club.  Chicago,  111. — Shipping  containers  of 
corrugated  and  solid  fibre  were  shown.  The  exhibit  was 
in  charge  of  A.  J.  Neumann  and  J.  W.  Webb. 

Talc  and  Soapstone  Prmlticers'  Association. — Talc  and 
soapstone  in  various  fcrms  were  shown.  Among  the  interest- 
ing exhibits  was  that  of  the  Inyo  Talc.  Co.  which  showed 
samples  of  Sierra  Snow  and  Sierra  Cloud  powdered  talc. 
The  exhibit  was  in  charge  of  Leo  Roon,  and  Messrs.  Board- 
man.  Chapman  and  Macbeth. 

Synthetic  Organic  Chemical  Manufacturers'  Association. — 
Visitors  were  welcomed  at  this  booth  and  a  printed  pamphlet 
entitled :  "America's  Synthetic  Chemical  and  Medicinal 
Industry— the  Way  to  Progress,"  containing  the  debate  in 
the  United  States  Senate  on  the  Bursum  amendment  to  the 
tariff  bill,  was  distributed  to  all  callers. 

Arkell  Safety  Bag  Co..  New  York.  N.  Y. — Safety  devices 
for  use  in  manufacturing  plants  were  on  display.  The  ex- 
hibit was  in  charge  of  Pedro  J.  Morales. 

Xational  Filter  Cloth  &  Weaving  Co..  Brooklyn.  X.  Y  — 
Cotton  filter  cloth  and  filter  bags  were  on  display  by  this 
company.  The  representatives  were  Thomas  L.  C.  Punn, 
originator  of  the  process,  and  Mr.  Smith,  sales  manager. 

Willson  toggles,  Inc.,  Reading.  Pa.— Head  protectors  and 
dustitc  respirators  for  use  in  soap  and  toilet  preparations 
plants  were  shown  in  three  types. 


CASTOR  OIL  IN  PERFUMERY  AND  SOAPS 

(Frrm  Rnue  de  Chimie  InJustrirtlt,  1*22.  p.  179) 

On  account  of  its  solubility  in  alcohol,  castor  oil  is  very 
useful  in  perfumery.  It  enters  into  the  composition  of 
brilliantiues,  lotions,  etc.,  and  is  even  employed  by  some 
for  adulterating  essential  oils. 

The  distillation  of  ricinolcic  acid  with  caustic  potash 
produces  secondary  capryl  alcohol,  which  is  a  starting 
material  for  the  manufacture  of  synthetic  arotnarics,  but 
is  especially  utilized  in  the  manufacture  of  antiseptic 
preparations. 

The  distillation  of  castor  oil  at  atmospheric  pressure  or 
under  a  vacuum  gives  rise  to  two  very  interesting  products: 
utidecylic  acid.  (Translator's  note:  This  should  read 
tndecylcnic  acid]  and  hcptaldchydc. 

In  order  to  distil  castor  oil.  45  kilos  of  the  oil  is  mixed 
with  25  kilos  of  clean  sand  in  a  retort,  and  the  mixture 
is  heated  with  a  free  flame  after  connecting  the  retort  with 
a  condenser.  With  a  view  to  eliminating  the  vapors  of 
acrolein  which  are  formed  immediately,  the  further  end 
of  thf  condenser  is  connected  to  a  suction  pump.  As  soon 
as  the  temperature  has  passed  160°  the  pump  is  removed 
and  the  temperature  raised  to  300°.  Then  the  distillation 
is  stopped  and  the  contents  <;f  the  retort  emptied  into  a 
vessel  made  ready  for  the  purpose.  The  receiver  will  be 
found  to  contain  an  oil.  which  is  fractionated  in  a  vacuum, 
giving  first  hcptaldchydc  and  then,  above  150",  undecylic 
acid  |see  above].  This  acid  serves  as  a  starting  point  for 
the  preparation  of  nonyl  alcohol,  nonylic  acid,  aldehyde  and 
esters,  all  of  which  are  useful  in  perfumery. 

Hut  these  are  not  the  only  uses  of  castor  oil,  which  also 
finds  many  applications  in  the  soap  industry.  Castor  oil 
enters  into  the  composition  of  soaps  for  all  uses,  and  of  all 
kinds  of  ingredients.  In  combination  with  crcsol  or  phenol 
it  gives  antiseptic  soaps.  Castor  oil  soaps  (1  kilo  of  castor 
oi]  to  4flt;  grams  of  soda  or  caustic  potash)  are  much  used 
in  the  textil"  industry,  for  intensifying  colors  or  even  some- 
times for  modifying  them.  For  example,  the  addition  of 
a  small  quantity  of  this  soap  enables  one  to  obtain  bluish 
shades  of  red  with  par.tnitranilinc,  whereas  otherwise  one 
obtains  yellowish  shades  of  red. 
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ACTIVITIES  OF  ASSOCIATIONS,  SOCIETIES  AND  CLUBS 


HOOVER  AT  SALESMEN'S  DINNER 

The  annual  dinner  of  the  Salesmen's  Association  of  the 
American  Chemical  Industry  in  the  Commodore  Hotel  Sept 
12  was  a  gratifying  success.  More  than  350  were  present 
Dr.  Charles  H.  Herty,  president  of  the  Synthetic  Organic 
Chemical  Manufacturing  Association,  was  toastmaster  and 
addresses  were  delivered  by  Herbert  C.  Hoover,  Secretary 
of  Commerce,  who  spoke  chiefly  about  coal,  and  Francis  H. 
Sisson,  vice-president  of  the  Guaranty  Trust  Co,  who  dis- 
cussed the  financial  investment  represented  in  the  chemical 
industry  and  its  growing  importance  in  the  life  of  the 
Nation.  Among  others  at  the  guests'  table  were  C.  R. 
dc  Long,  Chief  of  Chemical  Division,  Department  of  Com- 
merce; Herbert  Dow,  Dow  Chemical  Co.;  C.  A  Meade, 
F  1  du  Pont  de  Nemours  &  Co.:  Dr.  David  Wesson. 
Southern  Cotton  Oil  Co.;  E.  M.  Alien.  Mathieson  Alkali 
Works,  and  A.  A.  Wasserschcid,  Mallinckrodt  Chemical 
Works. 

A  luncheon  meeting  of  the  association  was  held  at  the 
Commodore  in  the  afternoon  for  election  of  officers  and 
consideration  of  the  report  of  the  Secretary  and  Treasurer, 
the  latter  showing  a  balance  on  hand  of  $1,362.42. 

A  memorial  resolution  expressing  the  deep  sympathy  of 
the  members  for  the  family  of  the  late  President,  Theodore 
R.  L.  Loud,  was  passed. 

The  association  also  elected  officers  for  the  ensuing  year, 
as  follows:  President,  John  W.  Boycr,  Mathieson  Alkali 
Works;  first  vice-president,  F.  M.  Fargo,  Calco  Chemical 
Co.;  second  vice-president.  Edward  Van  Bcrlo.  Wilckes- 
Martin-Wilckes  Co. ,  third  vice-president,  Edgar  M.  Queeny, 
Monsanto  Chemical  Works;  treasurer,  Joseph  D.  Lowcry, 
Kalbfleisch  Corporation;  secretary.  George  T.  Short, 
Wilckes-Martin-Wilckes  Co.  New  members  of  Executive 
Committee:  Williams  Haynes,  Drug  &  Chemical  Markets, 
three  years;  R.  T.  Dunning,  Barrett  Co.,  three  years;  W.  S. 
C.off.  Monstantn  Chemical  Works,  two  years. 


BARBERS'  SUPPLY  DEALERS  TO  MEET 

The  nineteenth  annual  convention  of  the  Barbers'  Sup- 
ply Dealers'  Association  of  America  is  scheduled  to  be  held 
in  Chicago,  111.,  October  9,  10.  11  and  12,  with  headquarters 
at  the  Sherman  House,  which  offers  superior  accommoda- 
tions for  the  members  and  other  visitors.  Mr.  /.  C 
Shaw,  of  Wichita,  Kansas,  president  of  the  association,  ex- 
pects the  convention  to  eclipse  previous  ones  in  point  of 
attendance  and  attractions.  During  the  last  two  years, 
under  his  administration,  the  organization  has  made  notable 
progress  in  various  ways. 

One  of  the  important  features  of  the  convention,  follow- 
ing precedent,  will  be  the  exhibition  of  supplies  for  the 
barbering  and  hairdressing  trades.  Papers  on  trade  affairs 
and  discussions  of  tonsorial  topics  will  occupy  the  formal 
sessions,  which  will  be  so  arranged  as  to  give  ample  time 
for  the  merchandising  branch  of  the  convention. 

Arrangements  for  fare  and  a  half  rates  have  been  made 
for  the  round  trip  with  railroads  entering  Chicago,  but 
members  must  obtain  certificate  receipts  on  purchasing  their 
tickets  when  going  to  Chicago  and  present  the  same  to 
Joseph  Byrne  at  the  Sherman  House  on  or  before  October 
12  in  order  to  take  advantage  of  the  rebate  in  fare. 


Plans  for  N.  W.  D.  A.  Convention 

Already  more  than  100  reservations  out  of  New  York, 
Pennsylvania  and  New  England  have  been  received  by  the 
committee  on  rates  and  routes  for  the  Colorado  Springs 
meeting  of  the  National  Wholesale  Druggists'  Association 
during  the  week  of  Oct.  2  Romanic  I'icrson  is  chairman 
of  the  committee  on  rates  and  routes.  93  Nassau  street,  New 
York.  The  special  train  leaves  Grand  Central  Station, 
New  York,  on  Thursday,  Sept.  28,  at  5  o'clock  P.  M.  East- 
ern standard  time. 


AMERICAN  CHEMICAL  SOCIETY 

More  than  a  thousand  chemists  attended  the  Autumn 
meeting  of  the  American  Chemical  Society  at  Pittsburgh  in 
the  week  of  September  6.  Edgar  F.  Smith,  president,  deliv- 
ered an  interesting  public  address  on  "Our  Science."  and 
there  were  a  great  many  interesting  technical  papers,  in- 
cluding one  by  H.  S.  Richardson  on  "The  Action  of  Sodium 
Silicate  When  Used  in  Soap."  "The  Causticization  of 
Soda  Ash"  was  treated  by  J.  Harrop. 

Giarles  Wadsworth,  3rd,  in  a  paper  on  "Cost  Accounting 
as  a  Factor  in  the  Control  of  Chemical  Processes,"  said  in 
part : 

"Once  accurate  costs  are  obtained  they  must  be  deftly 
used.  There  arc  many  pitfalls  for  the  executive  who  places 
blind  allegiance  in  cost  figures.  Close  contact  with  manu- 
facturing plants  is  essential,  and  an  understanding  of  manu- 
facturing problems  and  manufacturing  psychology  is  sine  qua 
non.  An  intelligent  limit  can  be  placed  on  purchasing,  prices 
and  wages.  The  efficiency  of  each  step  in  complicated  man- 
ufacturing processes  can  be  isolated,  controlled  and  made 
more  efficient.  The  knowledge  of  whether  a  product  is  mak- 
ing money  or  not  enables  the  executive  to  control  production 
and  sales,  especially  as  to  quantities,  and  to  direct  emphasis 
to  the  most  profitable  enterprise. 

"As  the  most  accurate  indicator  of  business  health,  tech- 
nical men  must  become  acquainted  with  cost  procedure,  un- 
less they  arc  willing  to  remain  in  positions  subordinate  to 
men  with  business  training  who  understand  cost  procedure." 

Dye-*  received  much  attention  and  there  was  a  symposium 
on  standards  and  tests.  The  entertainment  was  excellent,  the 
usual  visits  were  made  to  industrial  plants  and  the  meeting 
was  a  pronounced  success. 

A  paper  was  also  read  on  "A  New  Method  of  Vanillin 
Determination"  which  we  shall  publish  in  an  early  issue. 

ASSOCIATIONS  IN  THE  ALLIED  INDUSTRIES 

American  Manufacturers  of  Toilet  Articles.— Presi- 
dent, Gilbert  Colgate,  New  York:  Secretary-Treasurer, 
C.  M.  Baker,  309  Broadway,  New  York. 

Flavoring  Extract  Mfrs.'  Assn.— President,  Gordon  M. 
Day,  Milwaukee,  Wis.;  Secretory,  W.  W.  LaudensIaRcr 
2228  North  10th  street,  Philadelphia,  Pa. 

National  Paper  Box  Manufacturers'  Association.— 
President  H.  O.  Alderman.  Rochester,  N.  Y. 

Perfume  Importers'  Association.— President,  B.  E, 
Levy,  714  Fifth  avenue.  New  York;  Secretary,  B.  M. 
Douglas.  Jr.,  35  West  34th  street  New  York. 

National  Manufacturers  op  Soda  Watei  Flavors.— 
President,  Harry  Whittle,  176  West  York  street,  Philadel- 
phia; Secretory  and  Attorney,  Thos.  J.  Hickey,  1238  First 
National  Dank  Building,  Chicago. 

Barbers'  Supply  Dealers'  Association.— President.  7..  C 
Shaw,  Wichita,  Kansas;  Secretary,  Joseph  Byrne,  116  West 
39th  street,  New  York. 

Perfumery.  Soap  and  Extract  Association  of  Chicago. 
—President  E.  J.  Voss;  Secretary,  W.  L.  Filmer,  Monsanto 
Chemical  Works,  Chicago. 

Perfumery,  Soap  and  Allied  Industries  of  New  Yorn. 
—President,  Edwin  Sefton;  Secretary,  Joseph  Byrne,  1400 
Broadway,  New  York. 

Druachem  Club.— President,  George  P.  Huisking;  Sec- 
retary, James  W.  Bcvans,  116  Fulton  street  New  York  City. 

Salesmen's  Association  of  American  Chemical  In- 
dustry.— President.  Burton  T.  Bush;  Secretory.  Williams 
Haynes,  3  Park  place,  New  York.  New  York  Chapter : 
Chairman,  Ralph  E.  Dorland;  Secretory,  George  Short. 

American  Brush  Manufacturers'  Association. — Presi- 
dent, William  Cordes,  Florence  Mfg.  Co.,  Florence,  Mass.; 
Advisory  Secretary,  James  Feruley ;  Secretary,  George  A. 
Fernley,  505  Arch  street.  Philadelphia,  Pa. 

Association  of  Official  Agricultural  Chemists.— 
President.  F.  P.  Veitch ;  Secretary,  W.  W.  Skinner,  Bu- 
reau of  Chemistry,  Washington,  D.  C. 

Insecticide  and  Disinfectant  Manufacturers'  Asso- 
ciation—President.  M.  M.  Marcuse ;  Secretary.  C.  C.  Baird 
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PROVES  TOILET  PREPARATIONS  ARE  NOT  LUXURIES 

By  GILBERT  COLGATE,  President  of  Colgate  &  Co.,  New  York,  and  American  Manufacturer*  of  Toilet  Article* 


(Mr.  Colgatf,  in  reply  to  a  request  from 
the  \'ew  York  "Commercial,"  has  written 
this  article,  which  contains  much  informa- 
tion that  can  be  Utilised  in  the  newspapers 
in  reply  to  attacks  on  toilet  preparations. 
It  is  written  in  a  vein  that  would  cause 
many  editors  to  republish  it  if  requested  to 
do  so  and  our  readers  should  cndetwor  to 
benefit  the  industry  by  seeking  to  hair  it 
reprinted  in  their  home  town  and  other 
journals.  When  Mr.  Colgate  was  asked  to 
tirite  about  the  toilet  article  industry,  its 
importance  to  the  country  and  how  it  has 
served  commerce,  he  said:  "I  cannot  write 
an  article  that  will  pretend  to  be  compre- 
hensive, but  possibly,  I  can  help  your  read- 
ers to  understand  the  reason  for  the  great 
grouih   of  the  industry   in   the  past  few 


Guam  Colgate 
year s." — Ed.) 


During  the  war,  particularly,  manufacturers  of  some  arti- 
cles learned  for  the  nrst  time  that  their  products  were  classi- 
fied as  luxuries.  There  is  no  doubt  that  certain  so-called 
toilet  preparations  or  cosmetics  should  be  so  classified.  It 
was  to  be  expected  that  perfumes  and  face  powders  would 
be  taxed  under  that  head,  but  it  was  indeed  a  surprise  to 
some  members  of  the  American  Manufacturers  of  Toilet 
Articles  that  such  products  as  dentifrices  and  toilet  soaps 
were  frequently  listed  as  luxuries. 

Just  what  is  a  luxury?  The  old  proverb  says  that  one 
man's  meat  is  another  man's  poison.  It  might  be  para- 
phrased that  one  man's  luxury'  is  another  man's  need. 

As  I  write  I  see  before  me  some  of  the  advertisements  of 
our  own  House  of  Colgate,  which  purport  to  show  photo- 
graphic representations  of  men  of  the  early  Ws  who  wore 
bushy  beards,  Van  Dykes,  Burnsides,  and  other  forms  of 
whiskers.  Today,  the  American  man  is  clean-shaven  and  it 
would  be  a  rare  man  indeed  who  would  call  his  morning 
slave  a  luxury  instead  of  a  necessity;  even  though  he  may 
luxuriate  in  the  comfortable  shave  that  modern  shaving 
soaps  make  possible. 

Again,  who  would  say  that  a  dentifrice  is  not  an  actual 
need.  We,  of  the  middle  generation,  did  not  have  the  ad- 
vantage of  the  expert  dental  care  which  is  available  to  the 
poorest  today— available  at  splendid  free  clinics  if  any  one 
cannot  pay  for  such  service.  Nor  did  we  have  dentifrice 
which  would  serve  as  an  ally  to  the  dentist  to  keep  the  mouth 
and  teeth  in  Rood  condition  when  the  dentist  had  once  made 
them  so. 

Today,  there  are  many  kinds  of  dental  pastes,  powders  and 
creams.  Almost  any  one  of  them  can  be  used  with  safety 
and  a  fair  assumption  that  they  will  keep  the  teeth  clean 
and  the  mouth  refreshed  and  wholesome.  The  physicians 
and  surgeons  of  today  frequently  trace  serious  illness  to 
trouble  with  the  teeth— as  with  tonsils.  In  fact,  noted  ex- 
perts agree  with  Dr.  Osier,  in  his  statement  that  in  "Oral 
Hygiene— the  hygiene  of  the  mouth— there  is  not  one  single 
thing  more  important  to  the  public  in  the  whole  range  of 
hygiene." 

Consider  toilet  soaps.  Is  cleanliness  a  luxury?  The  bath, 
with  the  modern  cleanser,  soap,  certainly  makes  us  feel  like 
kings  and  queens.  After  a  hot  day  or  after  tennis,  golf, 
or  work  in  the  fields  or  in  the  office,  there  is  nothing  more 

305 


refreshing  than  to  have  a  shower  or  tub  or 
ocean,  but  certainly  the  soap  which  makes 
the  bath  effective  as  well  as  refreshing  is 
not  a  luxury.    It  is  a  real  necessity. 

In  his  book  "Cannibal  Land,"  Mr.  Johnson 
tells  of  savages  covered  with  age-old  layers 
of  dirt.  The  men  may  bathe,  but  the 
women  are  not  even  privileged  to  do  so. 
Soap  is  unknown  and  water  is  little  used — 
at  least  for  any  washing  purposes.  In  such 
lands,  life  is  short  and  rot  too  sweet. 

Three  such  examples  as  the  above  of 
the   necessity   of   the   products   made  by 
member  companies  of  the  American  Manu- 
facturers of  Toilet  Articles  will  indicate 
that    the    necessities    of    life    are  quite 
likely    to    be    at    the    same    time  life's 
luxuries.    Soaps  for  toilet  and  bath  and  for  during,  and 
dentifrices  for  the  care  of  the  teeth  have  increased  our  ability 
to  live  right  and  live  long.    Other  toilet  preparations  such 
as  face  powders  and  perfumes,  nail  preparations  and  cold 
creams,  brilliantine  and  toilet  water— all  have  their  place  in 
life  and  like  other  pleasures,  rightly  used  in  moderation, 
contribute  to  the  happiness  of  those  who  use  them.  So 
much  for  the  consumer  or  public  service  side. 

May  I  be  permitted  to  mention  briefly  the  influence  that 
such  products  have  had  on  general  commerce?  First,  the 
manufacturers  of  toilet  preparations  frequently  have  in 
their  employment  high-grade  help,  men  and  women  who 
earn  good  pay.  living  as  they  work,  under  right  conditions, 
and,  in  part,  by  the  very  nature  of  their  labor,  they  learn 
»o  enjoy  the  luxuries  as  well  as  the  necessities  of  life  and 
spend  their  incomes  to  promote  the  better  living  of  their 
families.  Thus  they  make  it  possible  for  their  children  to 
have  what  they  lacked — better  cleanliness,  better  teeth, 
clear,  better  skins,  an  interest  in  the  out  of  doors  and  in 
right  eating.  Most  wise,  far-seeing  manufacturers  of  toilet 
preparations  wifely  state  in  their  advertising  that  the  first 
requisite  of  good  health  is  right  eating,  plenty  of  sleep 
and  exercise. 

The  negative  is  sometimes  a  strong  way  to  present  the 
positive.  Imagine  then  your  helper,  your  clerk,  your  secre- 
tary or  your  housemaid  coming  to  work  tomorrow  morning, 
the  men  unshaven  and  with  dirty  teeth  or  a  housemaid  pro- 
ceeding to  serve  your  breakfast  with  patently  soiled  hands 
or  ill-kept  finger  nails.  Would  your  office  work  be  as  en- 
joyable, would  your  organization  in  business  be  as  self- 
respecting,  or  would  you,  Mrs.  Housekeeper,  enjoy  even  a 
delicious  breakfast  served  by  a  housemaid  who  has  not 
learned  the  fundamentals  of  personal  hygiene? 

It  must  be  clearly  apparent  that  the  first  law  of  self- 
respect  is  cleanliness.  From  cleanliness  good  can  proceed 
and  from  dirt  and  filth  in  mind  or  body  can  come  only 
badness. 

Soap  in  all  its  forms  is  indeed  the  needed  civilizer. 


From  a  Subscriber  in  Italy 

(From  Fratclli  Jung,  Palermo,  Italy.) 

Enclosed  we  beg  to  hard  you  our  check  for  53  in  set- 
tlement of  our  subscription  to  your  most  valuable  and 
interesting  journal  for  the  twelve  months  ending  April, 
1923. 
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PERFUME  TRIUMPHS  OVER  KING  NEPTUNE  AT  BEAUTY  SHOW 


What  looked  like  a  rout  for  Perfumery  and  Cosmetics  at 
the  Beauty  Carnival  at  Atlantic  City  early  this  month 
turned  out  to  be  more  or  less  of  a,  triumph  for  these  neces- 
sary adjuncts  of  the  feminine  health  and  comfort. 

Hudson  Maxim,  the  famous  powder  inventor,  crowned  a* 
King  Neptune,  issued  an  anti-odor  edict,  which  spread  con- 
sternation amonx  the  thousands  of  beauties  who  sought 
the  seashore  resort  to  view  the  selection  of  the  -Most  Beau- 
tiful Girl  from  anions  the  representatives  of  fifty-seven 
cities.  Miss  Columbus,  who  won  rank  as  Queen  of  Beauty, 
does  not  use  cosmetics,  it  is  true,  but  she  is  only  15  and 
still  is  in  her  educational  stage  of  life,  so  that  phase  is 
of  little  moment  Outside  of  the  Royal  Court  perfume  and 
cosmetics  were  in  evidence  everywhere  in  the  crowd  of 
250.000. 

King  Neptune's  ban  on  sweet  odors  was  purely  personal, 
it  turned  out,  and  not  at  all  an  attack  on  them.  It  all 
started  when  Mr.  Maxim  learned  that  Miss  America,  as 
Queen  of  Beauty,  would  have  her  attractions  accentuated 
by  flowers  that  would  adorn  the  throne  upon  which  he 
would  also  sit  as  King  Neptune.   So  he  wrote: 

"I  shall  esteem  it  a  favor  above  all  other  favors  and 
considerations  if  Miss  America  will  refrain  from  wearing 
perfume  of  any  kind  on  that  occasion  and  if  you  will  see 
to  it  that  the  florist  does  not  put  into  the  collection  of 
flowers  any  tube  roses  or  other  flowers  having  a  burden 
of  perfumes." 

Then  the  nineteen  seashore  beauties  who  formed  King 
Neptune's  court,  consented  at  a  "war  council"  not  only  to 
forego  perfumes  in  their  make-ups  but  to  act  as  an  anti- 
scent  guard  about  him  throughout  the  festivities  to  ward 
off  the  unwelcome  odors.  In  this  they  met  with  some  suc- 
cess, but  the  bright  sun  and  the  briny  breezes  occasionally 
caused  the  King  to  sneeze.  Sneezes  meant  that  sweet  scents 
were  in  the  air,  but  the  King  is  quite  sure  no  perfume  was 
wafted  through  the  barricade  of  bathing  beauties.  So  out- 
side of  this  small  coterie  perfumes  and  cosmetics  reined, 
for  the  l>an  had  called  fresh  attention  to  than  and  the 
demand  in  the  drugstores  eclipsed  all  records. 

It  is  only  fair  to  Mr.  Maxim  to  give  his  explanation  of 
what  seemed  at  first  to  be  a  fanatical  fad.  but  which  merely 
is  an  obsession  quite  natural  in  a  distinguished  inventor, 
now  over  80  years  old,  as  will  be  seen  by  what  he  says : 

"For  many  vears.  while  experimenting  with  smokeless 
powders  and  other  explosive  materials  I  was  obliged  to  work 
in  an  atmosphere  charged  with  vapors  of  acelon.  acetate 
of  amy],  benzol  and  other  volatile  solvents  of  guncotton.  So 
offensive  have  perfumes  become  to  me  that  when  1  give 
a  reception  at  mv  house  I  send  all  the  guests  a  printed 
slip  requesting  them  to  refrain  from  wearing  any  perfume." 


WATCH  YOUR  GONADS!  BAD  ONES  HARMFUL1 

Perhaps,  after  all.  the  crusaders  against  cosmetics  arc 
only  under  the  baneful  influence  of  bad  gonad* !  These 
gonads,  when  they  get  on  a  rampage,  often  injure  their  own 
possessors,  as  well  as  other  persons  who  may  feel  the  ef- 
fects of  their  vengeful  outpourings  of  wrath.  Bad  gonads 
may  even  be  to  blame  for  some  of  the  fanatical  prohibition 
redtape  which  has  hampered  cosmetic,  perfume  and  flavor- 
ing extract  manufacturers,  as  well  as  the  whole  chemical 
industry;  '"it  let  us  forget  these  annoyances  for  the  mo- 
ment and  find  out  how  we  alt  may  benclit  individually  by 
a  recent  scientific  discovery. 

A  warning  against  bad  acting  gonads  was  sounded  by 


Dr.  Maximillian  Kern  before  the  American  Institute  of 
Homeopathy  in  Chicago  recently.  Gonads  which  misbehave 
may  drive  a  person  into  a  life  of  crime,  destroy  his  health 
or  make  him  an  uncongenial  companion,  Dr.  Kern  ex- 
plained. 

Gonads?  They  Iwlong  to  that  mysterious  order  of  glands 
which  arc  said  to  control  the  character,  mentality  and  in- 
dividuality of  members  of  the  human  race,  and  are  them- 
selves affected  by  bad  temper,  worry'  and  exhaustion,  ac- 
cording to  Dr.  Kern. 

"Don't  lose  your  temper:  awid  worry  and  exhaustion 
lest  your  gonads  misbehave''  was  his  warning.  "They 
dominate  the  emotions  and  personality  and  influence  per- 
sons to  commit  crime  and  exercise  an  altogether  important 
role  in  the  regulation  of  the  human  body.  It  is  not  sur- 
prising that  this  particular  organ  should  play  such  an  im- 
portant role  in  struggling  endocrinology  when  we  stop  to 
think  that  they  have  been  made  use  of  cither  in  administra- 
tion of  the  extracts  or  tampering  of  the  gland  to  rejuvenate 
people" 


COSMETIC  EXHIBITS  NOT  BARRED 

The  Public  Health  Exhibition,  to  be  held  in  the  Twenty- 
third  Regiment  Armory.  Brooklyn,  October  7  to  14,  will 
he  open  to  manufacturers  and  dealers  in  perfumes,  toilet 
articles  and  other  sanitary  and  health  necessities.  An  inter- 
view in  the  daily  papers  with  Miss  Marjoric  Martin,  execu- 
tive director  of  the  exhibition,  gave  an  entirely  contrary 
impression,  which  Miss  Martin  corrects  in  the  following 
note ; 

371  Fulton  Street,  Brooklyn.  N.  Y-.  Sept.  7,  1922. 
Editor  American  Perfumer  &  Essential  Oil  Review: 

Will  you  permit  mc  the  courtesy  of  space  in  the  columns 
of  Tub  Amf-RK'an  I^fitmer  to  rectify  an  incorrect  im- 
pression given  by  an  article  in  the  New  York  Herald  of 
August  25? 

My  opiwsition  to  cosmetics  was  directed  not  to  the  articles 
themselves,  but  to  the  abuse  of  them 

Aesthetic  aids  to  health  are  quite  as  valuable  as  any  others 
and  the  space  on  the  exhibit  floor  is  most  certainly  open  to 
lirms  carrying  such  goods  who  desire  to  prove  thereon,  their 
connection  with  health. 

Very  truly  yours, 

Marjorib  Martin. 
Executive  Director.  Public  Health  Exhibition. 


Japanese  Market  for  Scents  and  Soaps 

Commercial  Attache  Abbott  at  Tokio  reports  that  there 
is  a  good  market  in  Japan  for  snaps,  perfumery  and  toilet 
preparations.  Most  of  the  leading  American  and  Euro- 
pean brands  arc  well  represented  in  the  trade  American 
soaps  and  talcum  powders,  but  French  perfumes,  are  in 
greatest  demand-  In  general,  the  Japanese  seem  to  prefer 
rather  strongly  perfumed  soaps  and  toilet  preparations.  A 
large  portion  of  the  domestic  supply,  especially  very  cheap 
soaps,  is  manufactured  locally  although  most  of  the  raw 
materials  are  imported. 

Metal  Tubes  for  Cosmetics 

A  Iteythicn  of  Dresden,  in  an  article  in  7.  Xafir.  Genussm. 
43,  47-55  (V)22t.  has  studied  the  corrosive  action  of  various 
pastes  and  cosmetics  on  metal  tubes.  Quantities  of  lead 
ranging  from  a  trace  to  OtMi22'<  were  imparted  to  pastes 
by  tinned  lead  tubes.  In  the  same  pastes  the  tin  content 
varied  from  OOO^S  to  O  llf-ir;.  Tin  was  most  readily  dis- 
solved hv  alk.ili  pastes.  The  subject  is  discussed  from  a 
regulatory  viewpoint 
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SEPTEMBER  REPORT  ON  GRASSE  FLOWER  PRODUCTS 


From  Our  Oi 

Orange 

Grasse.  Sept.  2  —  N'croli  is  the  same  price  and  the  demand 
without  being  very  great  remains  almost  normal. 

Orange  flower  water  is  selling  very  readily  and  there  will 
certainly  be  no  stock  left  by  the  next  distillation. 

The  oil  of  pctitgrain  has  been  very  much  in  demand 
lately  by  the  northern  countries  of  Europe.  The  present 
price  is  very  interesting  as  stocks  of  this  oil  will  certainly  run 
short  on  this  market  in  a  few  months  because  the  relatively 
poor  production  cannot  be  sufficient  to  meet  the  demand. 

The  Co-operative  Associations  of  the  Producers  of  Orange 
Flowers,  combined,  have  refused  to  accept  the  price  that 
the  Perfumers'  Syndicate  proposed  to  them  because  the  last 
crop  was  much  larger  than  anticipated  in  the  month  of 
April,  when  a  very  high  price  was  rixed.  The  Grassc  per- 
fumers, desiring  to  remunerate  the  flower  producers  suitably 
but  not  too  highly,  estimate  that  as  the  orange  flower  crop 
is  larger  than  the  Co-operative  Associations  previously  indi- 
cated, the  price  of  the  flowers  should  be  lowered  one  franc 
per  kilogram.  The  growers  have  refused  this  decrease,  so 
that  the  perfumers  have  decided  to  wait  for  the  Co-operative 
Association  of  Vallauris  to  distribute  the  profits  realized 
<m  the  Ncro'.i  distilled  in  the  factories  of  the  Co-operative 
Association,  profits  which  will  not  reach  the  price  that  the 
growers  would  get  from  flowers  sold  in  the  open  market. 

The  price  level  of  the  products  of  the  rose  is  so  advan- 
tageous this  year  that  consumers  are  huying  without  hesita- 
tion the  merchandise  which  they  require. 

Some  have  been  buying  or.  speculation  a*  the  present  mar- 
ket prices  arc  considered  the  very  lowest  at  which  the 
cultivation  of  roses  can  yield  any  profit.  Many  growers 
have  torn  up  the  rose  bushes  in  order  to  replace  them  by 
other  more  remunerative  plants. 

The  stocks  are  really  very  low  and  if  a  business  revival 
occurred,  no  matter  how  small  a  one,  rose  products  would 
Ik  scarce  on  the  market. 

Jasmine 

The  gathering  of  jasmine  was  begun  about  twenty  days 
ago.  Th.;  lack  of  rain  will  make  the  crop  inferior  to  the 
July  forecasts  and  it  suffers  this  year  from  great  diffi- 
culties on  account  of  the  manual  labor  needed  for  picking 
tiie  flowers.  The  pickers  demand  a  very  high  price  which 
is  as  much  as  a  quarter  of  the  selling  price  of  the  flowers, 
although  in  normal  times  the  cost  of  picking  is  not  more 
than  an  eighth. 

As  the  work  of  the  picker  is  very  hard,  even  more  so 
this  year  on  account  of  the  great  heat  prevailing  in  the 
region,  the  women  who  do  this  work  prefer  other  more 
remunerative  labor.  The  growers  arc  obliged  to  offer  very 
high  pay  in  order  to  insure  the  necessary  personnel,  while 
some  of  the  less  generous  prefer  to  lose  the  flowers.  The 
cultivation  of  jasmine  is  certainly  in  peril  if  in  a  few 
vears  from  now  the  price  of  the  flowers  docs  not  reach 
higher  levels.  Taking  into  consideration  the  normal  rate 
of  increase  that  must  be  applied  to  all  the  market  prices 
of  before  the  war,  the  present  price  paid  for  jasmine  flowers 
is  less  than  double  the  standard  prices  of  that  period;  so, 
as  everything  has  tripled  we  may  say  that  the  cultivation 
will  no  longer  be  possible  if  the  selling  price  of  the  product 
does  not  correspond  to  the  increase  that  the  growers  arc 
required  to  meet  both  for  enriching  the  soil  and  for  manual 
labor. 

The  present  prices  of  all  jasmine  products  are  interesting 
ltecausc,  unless  we  sec  the  possibility  of  being  able  to  culti- 


i  Correspondent 

vate  and  manufacture  the  products  of  the  jasmine  flower 
under  better  conditions,  this  might  mean  the  complete  dis- 
appearance of  this  cultivation. 

Tuberoses 

The  harvest  began  a  month  ago.  Tuberose  products  are 
much  sought  after  because  the  stocks  are  small  and  the 
cultivation  is  still  rare.  Growers  have  less  difficulty  in 
gathering  these  flowers  than  in  the  case  of  jasmine,  because 
their  manipulation  is  much  easier,  quicker  and  can  wait  a 
few  days  it  necessary,  while  jasmine  flowers  must  be  picked 
the  very  day  oi  their  blossoming. 

Products  of  the  tuberose  are  sold  very  readily,  a  slight 
decrease  is  shown  since  last  year,  but  it  is  of  little  impor- 
tance because  there  is  never  any  stock  left  over  on  the 
market  until  the  new  crops. 

Geraniums 

The  high  prices  of  the  oil  of  African  geranium  and  the 
noticeable  increase  which  has  occurred  in  the  case  of  .he 
Bourbon  oil  have  made  transactions  difficult.  We  hope  that 
a  decrease  will  appear  in  the  case  of  the  Bourbon  oil  be- 
cause the  existing  excessive  prices  arc  due  only  to  high 
speculation  by  the  exporters  in  the  island  of  Reunion. 

As  for  the  Algerian  oil,  the  weakness  of  the  stocks  that 
I  noted  in  my  last  report  will  prevent  the  decrease  and, 
even  if  buyers  keep  away,  the  Algerian  distillers  can  wait 
until  next  year.  Consumption  will  certainly  be  lessened,  but 
the  quantities  indispensable  to  consumers  will  easily  permit 
the  sale  of  the  small  stocks  found  in  the  country  of  origin. 

The  oil  of  geranium  of  Grassc  w'ill  not  be  distilled  until 
toward  the  end  of  September.  There  will  not  be  great 
quantities  of  the  oil  because  the  growers  have  torn  up  the 
plants  in  recent  years  on  account  of  poor  sales. 

Mint 

The  rise  of  the  English  pound  and  that  of  the  American 
oil  of  peppermint  has  caused  an  observable  increase  in  the 
Grasse  oil  and  in  that  of  Japan. 

This  rise  of  the  American  mint  has  caused  a  panic  on 
all  the  markets  and  the  stocks  of  foreign  mint  available 
in  France  or  in  England  have  l>ccn  bought  up  and  taken 
off  the  market. 

Rosemary  and  Thyme 

Nothing  of  interest  to  note  in  the  case  of  these  two  oils. 
The  market  prices  are  kept  up  and  the  demand  is  practically 
normal. 

Only  the  oil  of  thyme  rich  in  thymol  is  sought  after  for 
the  manufacture  of  thymol  and  is  rather  expensive. 

Oil  of  Lavender 

The  new  harvest  was  begun  twenty  days  ago.  Up  to  the 
present  the  distillers  have  had  some  difficulty  in  gathering 
the  herb.  As  the  crops  have  been  very  backward  in  the 
Alps  the  whole  native  population  wished  to  finish  these 
tasks  before  beginning  the  gathering  of  the  plants. 

High  prices  have  had  to  be  paid  in  order  to  obtain  help, 
and  as  the  raw  material  was  rare,  the  buyers  snatched  up 
the  flowers  on  the  rise.  The  prices  will  therefore  be  almost 
the  same  as  those  of  last  year,  unless  the  dealers  special- 
izing in  lavender  oil  make  a  voluntary  increase.  The  per- 
fumers of  Grasse  must  fight  effectively  against  these  com- 
petitors who  generally  give  the  signal  for  the  rise  as  soon 
as  their  needs  are  covered  under  good  conditions.  While 
the  dealers  of  Grasse  refrain  from  buying  at  the  moment 
of  distillation  in  order  not  to  cause  stupid  increases,  certain 
dealers  living  in  the  centers  of  production  buy  in  advance 
and  once  covered,  pay  exaggeratedly  high  prices  for  small 
amounts  which,  however,  cause  the  increase  at  the  moment 
when  perfumers  cannot  wait  any  longer  and  are  forced  to 
buy  the  quantities  needed  to  supplement  the  distillations  from 
their  own  plants. 

The  Co-operative  Associations  of  Producers  which  have 
been  established  for  some  years  preach  the  increase  like 
all  the  rest  of  the  co-operative  associations,  while  the  trades- 
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man  who  understands  the  necessity  of  a  reasonable  decrease 
is  handicapped  most  of  the  time  by  the  producing  agencies 
which  are  organized  nc-w  and  against  which  it  is  very 
bard  to  tight  unless  in  the  case  of  a  superabundant  crop. 

Lavender  (Aspic) 

Because  the  market  price  of  this  oil  is  practically  stable 
there  is  nothing  very  interesting  to  note  about  it. 


The  end  of  vacation  time  is  approaching,  the  months  of 
July  and  August  have  always  been  very  quiet  months  for 
business,  even  in  normal  times.  Nevertheless  a  revival  of 
business  is  expected  at  the  beginning  of  October,  because 
requests  for  quotations  arrive  daily  at  the  factories. 

Except  for  orange  products  there  is  no  decrease  to  be 
expected  for  the  products  made  exclusively  of  local  flowers, 
for  the  reasons  that  I  have  set  forth  above. 

It  is  to  be  hoped  that  international  exchange  will  be 
improved  in  order  to  revive  business. 


BULGARIA'S  OTTO  OP  ROSE  INDUSTRY 

While  authoritative  advices  indicate  that  the  Bulgarian 
otto  of  rose  industry  is  reviving  slowly  but  surely  from 
the  effects  of  the  world  war,  the  crop  harvested  this  season 
being  20  per  cent  better  than  last  year,  there  steins  to  be 
a  determined  effort  to  write  the  industry  out  of  business 
with  old  statistics  and  damaging  reports.  The  latest  is  this 
quotation  in  a  recent  issue  of  Commerce  Reports; 

"According  to  a  recent,  article  in  the  Echo  de  Bulgarit. 
the  attar  of  roses  industry  appears  to  be  on  the  down 
grade  since  the  war.  In  the  year  1913,  19,525  acres  were 
planted,  and  in  1915,  21,625  acres,  while  in  1920  only  12,676 
acres  were  under  cultivation.  The  output  increased  from 
6,854  pounds  in  1913  to  7.430  pounds  in  1915  ami  then  de- 
creased to  1,91*4  pounds  in  1920.  Exports  have  fluctuated. 
They  totaled  6,499  pounds  in  1913,  11,953  pounds  in  1915, 
3,545  pounds  in  1919,  and  7.756  pounds  in  1920.  It  is  prob- 
able tliat  the  increased  exports  in  1920  were  made  possible 
because  of  the  stocks  remaining  <>n  hand,  as  there  were  no 
exports  in  1918  and  the  output  in  1919  was  small— only 
2,4^7  pounds." 

The  Bulgarian  rose  industry  was  hit  hard  by  the  world 
war,  but  why  should  anybody  knock  it  further?  In  the 
above  item,  printed  since  the  1922  crop  was  ascertainable, 
the  latest  figures  are  two  years  old  and  an  explanation  of 
the  1920  exports  is  given  on  the  idea  that  the  quantity  was 
in  excess  of  production. 

In  this  connection  it  is  interesting  to  note  that  the  Hun- 
garian Office  for  the  Cultivation  of  Industrial  Plants  has 
begun  to  arrange  for  plantations  of  Bulgarian  roses  on  a 
large  scale  with  a  view  to  the  manufacture  of  rose  oil  in 
Hungary.  Negotiations  have  been  made  to  buy  large  quan- 
tities of  rose  bushes  in  Bulgaria  for  distribution  among 
cultivators  in  suitable  parts  of  Hungary. 


GIRL  DETECTS  COLORS  BY  SMELL 

Members  of  the  Chicago  Medical  Society  are  marveling 
vcr  accomplishments  exhibited  recently  by  Willeta  Hug- 
gins,  17.  Though  blind  and  deaf,  she  can  distinguish  colors 
by  smell  with  rapidity  and  by  feeling  read  newspaper  head- 
lines, talk  over  the  telephone,  enjoy  music,  and  carry  on  a 
conversation.  She  demonstrated  that  she  could  hear  a 
concert  by*  holding  a  sheet  of  paper  in  the  air.  She  tells 
the  denomination  of  a  banknote  by  feeling  the  number. 

She  distinguishes  figures  in  newspaper  pictures  by  smelling 
the  amount  of  ink  on  different  parts  of  the  picture.  She 
"saw"  one  picture  with  four  women,  and  picked  out  a 
woman  with  gray  hair  accurately.  Blue  is  Miss  Huggin's 
favorite  color,  although  it  does  not  have  as  pleasant  a  smell 
as  some  other  colors. 

"Green  smells  like  glass,"  she  explained,  although  she 
didn't  say  just  what  glass  smells  like.  "Blue  smells  like 
ink ;  pink  like  wool ;  black  smells  like  a  newspaper  office 
and  white  really  has  no  smell." 

Willeta,  who  is  well  built  and  attractive,  has  bobbed  hair. 


CASSIA  OIL  IMPORT  RULES  REVISED 

The  Bureau  of  Chemistry,  United  States  Department  of 
Agriculture,  has  rescinded  a  rule  in  relation  to  the  entry 
of  oil  of  cassia  which  threatened  hardships  and 
nation  to  essential  oil  dealers  and  to  soap  makers 
the  product.  It  was  proposed  to  limit  the  sales  by  importers 
to  two  purchasers,  although  afterward  this  was  extended 
to  three  or  four  purchasers.  The  effect  would  have  been 
to  shut  out  the  smaller  consumers  of  die  oil.  unless  the 
dealers  became  clogged  with  stocks.  The  facts  in  the 
case  were  presented  to  the  Bureau  as  part  of  the  service 
given  to  our  readers  by  The  American  Perfume*  and 
Ksskntial  Oil  Review,  and  as  a  result  the  condition  of 
limitation  lias  been  canceled. 

Some  account  of  the  case  is  interesting  as  it  may  have 
a  bearing  on  future  controversies  of  Oiis  kind.  Oil  of 
cassia  technical  is  much  used  by  soap  manufacturers  It 
comes  from  the  interior  of  China  packed  in  original  cases 
containing  lead  can".  The  cinnamic  aldehyde  content  of 
the  oil  is  75  to  80  per  cent,  and  frequently  contains  rosin 
added  by  the  Chinese  to  increase  its  weight,  as  well  as 
lead  absorbed  from  the  containers.  Oil  not  sold  to  soap 
makers  is  reconditioned  by  the  importers  into  lxadfree 
and  Rectified  U.S. P.  oil  of  cassia. 

The  Bureau  of  Chemistry  instituted  a  campaign  against 
the  food  and  drug  usage  of  leadfree  and  technical  oils, 
to  which  no  objection  was  offered,  but  the  rules  proved 
irksome.  An  importing  firm,  desiring  to  withdraw  part 
of  a  consignment  to  be  made  into  the  U.S. P.  grade  and 
part  to  be  sold  to  customers  for  perfuming  soaps,  received 
this  notice  in  part  from  the  New  York  Food  and  Drug 
Inspection  Station: 

"We  wish  to  point  out  that  the  amount  disposed  of  for 
technical  purposes  must  be  used  by  but  one  or  two 
concerns." 

Remonstrance  was  made  that  the  limitation  of  customers 
would  constitute  discrimination  against  small  consumers 
who  could  purchase  only  a  case  or  two  of  Cassia  Oil  at 
a  time  and  who  would  have  to  buy  the  much  higher 
priced  Rectified  U  S.P.  Oil,  whereas  the  larger  manufac- 
turers could  continue  to  utilize  the  lower  priced  Technical 
Oil,  being  financially  able  to  buy  the  same  in  larger 
quantities.  This  resulted  in  a  modification  extending  the 
number  of  purchasers  to  not  more  than  three  or  four.  It 
still  meant  that  the  small  consumers  would  have  great 
difficulty  in  procuring  their  supplies  upon  terms  of  equality 
with  the  larger  manufacturer-. 

Suggestions  were  made  by  the  Bureau  that  the  oil  might 
l>e  denatured  by  adding  other  perfumes,  "or  coloring 
matter,"  the  latter  of  course  being  out  of  the  question  for 
oil  to  be  used  in  perfuming  white  soaps.  The  matter  was 
gone  into  extensively  with  a  view  to  preventing  the  diver- 
sion of  the  technical  brand  into  food  and  drug  channels. 
The  tinal  conclusion  was  that  the  limitation  of  purchasers 
nnder  the  required  guarantees  should  be  abandoned.  Other- 
wise the  importations  will  continue  under  the  operation 
of  Regulation  30,  of  the  new  Federal  Food  and  Drug 
Rules. 


PRODUCTION  OF  ABYSSINIAN  CIVET 

The  civet  market  of  Aden  has  experienced  a  most  en- 
couraging boom,  reports  Consul  Cecil  M.  P.  Cross.  Aden 
Arabia.  The  demand  has  increased  and  the  available  supply 
is  larger  than  it  has  been  for  a  number  of  years.  No  dtvlint 
in  price  has  taken  place.  While  the  yield  from  captive  cats 
in  the  vicinity  of  Shankalla  and  Malaga  has  not  increased, 
satisfactory  results  have  been  obtained  from  the  hunting  of 
wild  civet  cats, 

The  bulk  of  the  civet  shipments  is  sent  directly  from 
Djibouti,  those  from  Aden  usually  going  in  small  lots  by 
parcel  post.  One  shipment  of  1,107  ounces,  valued  at  $l,n81. 
was  made  recently  to  the  United  States,  as  compared  with 
664  ounces,  valued  at  $720,  during  the  same  period  la,t  year. 
These  figures  do  not  include  the  smaller  parcel-post  ship- 
ments. 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT 
MANUFACTURERS'  ASSOCIATION 

The  Executive  Board  of  the  Flavoring  Extract  Manufac- 
turers' Association  of  the  United  States  met  in  special  ses- 
sion at  the  Astor  Hotel.  New  York  City,  on  September  22, 
with  Gordon  M.  Day,  the  president,  in  the  chair.  The 
following'  mcml>ers  also  were  in  attendance:  Richard  M. 
Bond,  first  vice  president;  F.  S.  Rogers,  second  vice  presi- 
dent; W.  W.  Laudrnslagcr,  secretary;  and  the  following 
executive  committeemen:  J.  T.  Burnett,  R.  E.  Heckin,  F. 
S.  Muchmore  and  D.  T.  Gunning. 

Cincinnati  was  selected  for  holding  the  1023  convention 
at  a  date  early  in  June  to  Ik'  fixed  l  iter. 

Mr.  Gunning  reported  that  a  Chicago  Section  of  the 
association  had  been  formed.  It  meets  for  luncheon  at  the 
Elks'  Club  on  the  first  and  third  Tuesdays  of  each  month. 
The  first  meeting,  held  on  September  12,  was  attended  by 
most  of  the  nineteen  Chicago  members. 

President  Day  and  all  of  his  associates  in  the  official 
roster  of  the  Association  have  been  actively  occupied 
during  the  month  in  looking  out  lor  the  interests  of  the 
association  and  its  members.  Richard  H.  Bond,  chairman 
of  the  Legislative  Committee,  has  been  especially  busy  with 
conferences  at  Washington,  having  led  the  light  against 
Prohibition  Mimeograph  282,  which  was  repealed,  in  a  most 
valiant  style.  The  attempt  at  an  obnoxious  imposition  on 
legitimate  users  of  alcohol  was  printed  in  full  on  page  245 
of  our  August  issue  and  needs  no  further  attention  than  to 
record  its  death  and  mention  of  Mr.  Bond's  strenuous  work 
in  killing  it. 

Circular  No.  135,  issued  by  President  Day  and  Executive 
Secretary  Hickcy  since  our  last  report,  besides  reprinting 
Prohibition  Mimeograph  282,  gives  valuable  information 
regarding  the  preparation  of  the  substitute  for  the  rescinded 
Treasury'  Decision  3,335  in  relation  to  the  double  bonding 
of  users  of  non-l»everage  alcohol,  together  with  other  ob- 
jectionable features.  The  draft  of  the  substitute,  as  obtained 
by  Mr.  Bond,  who  led  the  protest  fight  against  the  original 
decision,  is  considered  unsatisfactory  and  the  circular 
continues ; 

"This  re-draft  docs  not  require  an  increase  in  the  amount 
of  the  bond  of  the  permittee,  but  does,  however,  still  carry 
the  provision  for  a  forfeiture  of  25  per  cent  of  the  amount 
of  the  bond  as  liquidated  damages  in  the  event  of  a  viola- 
tion by  the  permittee  of  the  law  of  regulations. 

"We  are  trying  to  secure  another  hearing  at  Washington 
to  protest  against  this  25  per  cent  forfeiture  feature.  Mr. 
Bond  is  working  very  hard  on  the  matter  and  believes  that 
if  we  fail  to  get  relief  from  the  Commissioner  of  Internal 
Revenue,  the  fight  should  be  carried  to  the  Secretary  of 
the  Treasury,  and,  if  necessary,  to  the  President  of  the 
United  States." 


HKMll-\   .NOT   NECESSARY   FOR  RENEWAL  OF  PERMIT 

The  circular  quotes  a  letter  received  from  Acting  Pro- 
hibition Commissioner  James  E.  Jones,  under  date  of 
August  18,  1922,  by  Thomas  J.  Ilickcy,  attorney  and  execu- 
tive secretary  of  the  association,  as  follows : 

"Referring  to  your  letter  of  the  12th  instant  in  which 
you  request  to  be  advised  as  to  whether  or  not  it  is 
necessary  to  refile  a  complete  list  of  preparations  and 
the  formula  for  each  in  making  application  for  a  re- 
newal of  permit,  you  arc  advised  that  it  is  necessary 
in  making  a  renewal  application  to  list  on  the  supple- 
mental accompanying  same  the  names  and  alcoholic 
contents  of  all  preparations  listed. 

"It  is  not  necessary  to  submit  duplicate  formula;  for 
preparations  which  have  been  previously  approved  if 
no  change  has  been  made  therein-  however,  if  new- 
preparations  are  added  to  the  original  list  or  any  change 
made  in  the  formula  of  the  preparations  listed  previ- 
ously, it  is  necessary  to  identify  the  new  products  by- 
new  or  revised  formulx. 

James  E'.  Jones, 
Acting  Prohibition  Commissioner. 

"Application  for  renewal  of  permits  must  be  filed  on 
or  before  November  1  of  each  year." 

CHAIRMAN  BOND  TELLS  MEMBERS  OF  VICTORY 

Chairman  Bond  kept  the  members  posted  about  the  fights 
going  on  at  Washington  in  frequent  communications,  tell- 
ing of  his  conferences  with  the  revenue  authorities  and  the 
success  achieved  by  his  associates  and  himself.  On  Septem- 
ber 7  he  announced  the  death  of  282.  Previously  relating  to 
be  cancelled  T.  D.  3,335  he  wrote: 

"You  have  been  kept  advised  of  the  fight  that  has 
been  made  against  this  most  obnoxious  measure.  It 
has  been  a  hard  one. 

"This  Decision  was  unfair  and  unjust,  and  would 
have  placed  heavy  burdens  upon  users  of  non-beverage 
alcohol. 

"We  first  succeeded  in  getting  its  effective  date  post- 
poned until  September  1,  1922,  and  have  now  succeeded, 
as  stated,  in  getting  it  annulled,  but  it  is  probable  that 
wc  arc  not  through  with  some  of  its  provisions  yet, 
because  there  is  an  intimation  that  other  amendments 
are  going  to  be  made  to  Regulations  60,  and  that  some 
of  them  will  deal  with  permit  bonds." 

More  information  on  this  subject  will  be  found  in  our 
Washington  correspondence  on  page  298. 

NEW   MEMBERSHIP  LIST  AND  OFFICIAL  MINUTES 

In  Circular  134  President  Day  recorded  the  success  of 
the  thirteenth  annual  convention  at  Atlantic  City,  July  12, 
13  and  14,  a  full  report  of  which  was  given  in  our  July 
number.  The  circular  enclosed  a  neat  Membership  List, 
giving  the  new  officers,  revised  to  August  15. 

The  official  minutes  of  the  Atlantic  City  convention  have 
gone  to  the  printer  and  copies  should  be  available  for  dis- 
tribution at  an  early  date. 

Announcement  of  the  death  of  Frank  A.  Ross,  long  treas- 
urer of  the  association,  will  be  found  on  page  319. 
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SODA  WATER  FLAVORS  MANUFACTURERS 

Harry  Whittle,  of  Philadelphia,  president,  and  Thomas 
J.  Hiclcey,  of  Chicago,  secretary  and  attorney,  together  with 
the  legislative  committee  of  the  National  Association  of 
Manufacturers  of  Soda  Water  Flavors,  have  kept  up  their 
activities  during  the  last  month  in  looking  out  for  the  in- 
terests of  the  association  and  of  members.  Secretary  Hickcy 
has  collected  information  about  the  bills  introduced  in  the 
legislatures  and  other  subjects,  and  has  transmitted  the  same 
to  the  members  with  recommendations  for  their  action.  Mr. 
Hickry  has  issued  a  special  circular  to  the  members  on 
Prohibition  Mimeograph  2X2,  the  proposed  substitute  for 
T.  O.  3.3J5  and  the  renewal  of  permits.  This  information 
is  covered  in  the  Official  Report  of  the  Flavoring  Extract 
Manufacturers'  Association,  printed  herewith,  and  in  our 
Washington  correspondence  on  page  298. 


Harassing  St.  Louis  Extract  Makers 

Prohibition  officials  in  St.  Louis  have  been  looking  into 
the  flavoring  extract  situation.  A  revocation  petition 
directed  against  the  Meyer  Bros.  Drug  Co.  was  one  of 
the  cases.  The  charge  was  that  a  small  quantity  of  arti- 
ticial  flavoring  extract  manufactured  1>y  the  company  had 
slightly  more  than  the  legal  percentage  of  alcohol.  Carl 
F.  G.  Meyer,  president  of  the  firm,  testified  that  of  the 
50,000  or  60,000  gallons  of  alcohol  used  by  the  company  in 
a  year  only  twenty-one  gallons  were  used  in  these  extracts. 
Mr.  Meyer  said  that  the  company  failed  to  receive  a  bulletin 
issued  by  the  Department  of  Internal  Revenue  ordering  a 
change  in  the  percentage  of  alcohol. 

Phoenix  Flavoring  Extract  Co.  was  cited  to  explain  why 
its  books  recorded  sales  of  extracts  containing  an  alleged 
large  percentage  of  alcohol  to  firms  which  have  denied 
receiving  the  extracts.  Officers  of  the  company  insisted 
that  the  sales  were  legitimate,  explaining  that  drivers  for 
the  companies  in  question  would  call  for  the  extracts  and 
pay  cash.  The  officers  of  the  firm  promised  to  try  to  pro- 
duce some  of  the  drivers  at  a  later  hearing. 


Malted  Milk  Registration  Cancelled 

The  Commissioner  of  Patents  at  Washington,  in  a  recent 
decision,  decreed  that  the  registration  for  Malted  Milk, 
obtained  thirty  years  ago  by  the  Horlick  Company  is  now 
invalid,  despite  its  renewal  in  1917.  The  registration  was 
attacked  by  the  Horden  Company  on  the  ground  that  a 
disclaimer  had  been  improperly  entered  after  registration. 
The  decision  can  be  appealed. 


Vanilla  Production  in  Vera  Cruz 

1  lercwith  is  from  the  Mexican  Trade  Xeivs,  of  September 
5.  published  by  the  Mexican  Chamber  of  Commerce  of  the 
United  States:  "The  production  of  %-anilla  in  the  State  of 
Vera  Cruz  for  this  year  will  reach  200,000  pounds  against 
XO.000  obtained  last  year.  The  regions  where  most  of  the 
vanilla  is  cultivated  arc  Papantla  in  the  State  of  Vera  Cruz 
and  the  Eastern  part  of  the  State  of  Puchla." 


Swisa  Patent  for  Vanillin 

Swiss  patent  No.  H9.053,  assigned  to  L.  Givaudan  &  Cic., 
is  concerned  with  a  process  of  manufacturing  vanillin  from 
acctylisoeugenol  by  oxidation  in  the  presence  of  aromatic 
amino  carboxylic  acids.  Vanillin  is  obtained  from  the  oxi- 
dation product  by  saponification. 


Information  in  Other  Departments. 

Readers  of  the  Flavoring  Extract  Section  are  advised 
that  items  of  interest  to  them  may  be  found  in  our  Trade 
Notes  pages,  as  well  as  in  Patents  and  Trade  Marks,  and 
other  departments  of  The  American  Perfumer. 


PURE  FOOD  AND  DRUG  NOTES 

Io  tUt  lection  will  be  found  all  matteri  of  intcreat  con- 
tained ia  FcotaAi.  and  Stat*  official  reports,  etc,  relating 
to  pcrraiDH,  toilet  preparation*,  flavoring  extract*,  eoapa,  etc. 


FEDERAL. 

Notice*  of  Judgment  Given  Under  Pure  Food  and 
Drugg  Act  by  the  Secretary  of  Agriculture. 

Among  the  Notices  of  Judgment  given  under  the  Fed- 
eral Food  and  Drugs  Act,  Nos.  10.251  to  10.350  inclusive, 
sent  out  recently  by  the  Bureau  of  Chemistry,  Washington, 
D.  C,  the  following  arc  of  interest  to  our  readers: 

10.259.  Adulteration  and  misbranding  of  extracts  of 
orange,  lemon,  strawberry,  and  raspberry.  U.  S.  v.  Ex- 
tract of  Orange,  et  al.  Default  decree  of  condemnation, 
forfeiture  and  destruction.  Products  contained  substitutes 
and  were  mixed  and  colored  to  conceal  the  damage  or 
inferiority. 

10.271.  Misbranding  of  lemon  extract.  Plea  of  guilty. 
Fine,  $100.  Labeled  to  contain  90  per  cent  alcohol,  but 
analysis  showed  only  77.1  per  cent. 

10,277.  Adulteration  and  misbranding  of  extract  of 
lemon.  L\  S.  v.  40  Bottles  of  Extract  of  Lemon.  Default 
decree  of  condemnation,  forfeiture  and  destruction.  Con- 
tained little  if  any  lemon  oil  and  was  artificially  colored. 

10,342.     Adulteration  and  misbranding  of  vanilla  and 

tonka.    L".  S.  v.   .    Plea  of  guilty.    Fine.  $50  and  costs. 

Analysis  of  a  sample  by  the  Bureau  of  Chemistry  showed 
it  consisted  of  a  weak  hydro-alcoholic  solution  of  vanillin, 
coumarin  and  sugar,  colored  with  caramel.  The  net  con- 
tents and  the  amount  of  alcohol  were  incorrectly  stated  on 
the  label. 

10,346.    Adulteration  and  misbranding  of  flavor  of  lemon 

and  flavor  of  vanilla.    U.  S.  v.  .    Plea  of  guilty.  Fine. 

$20  and  costs.  Analyses  by  the  Bureau  of  Chemistry 
showed  that  the  flavor  of  lemon  was  a  dilute  lemon  extract 
strongly  colored  with  turmeric  and  that  the  flavor  of  vanilla 
was  a  dilute  vanilla  extract  fortified  with  vanillin  and  arti- 
ficially colored.  Misbranding  was  alleged  for  the  use  of 
the  statement  "Reliable  Flavor  of  l-eroon,"  "Purity, 
Strength,  Delicacy  of  Flavor,"  "F.xtract  of  Lemon."  and 
"Flavor  of  Vanilla.  Puritv.  Strength,  Delicacv  of  Flavor," 
"Extract  Vanilla."  and  "Pure  Extract  Vanilla."  on  the 
labels. 

Four  olive  oil  judgments  were  reported,  the  seized  prod- 
ucts being  condemned  and  forfeited. 

An  index  has  been  issued  of  Notices  of  Judgment  from 
1  to  10,000.  giving  names  of  the  defendants  classilicd  under 
a  list  of  products. 

Federal  Regulations  Completely  Revised 

Circular  21,  Eighth  Revision,  of  the  Rules  ai>d  Regula- 
tions for  the  Enforcement  of  the  Federal  Food  and  Drugs 
Act  of  June  30,  1906.  as  approved  by  the  Secretaries  of  the 
Treasury,  Agriculture  and  Commerce,  has  just  become 
available.  It  was  officially  issued  August  7.  1922.  and  is 
the  first  complete  revision  since  1913.  Some  of  the  original 
regulations  have  been  dropped,  others  have  been  changed 
and  new  rules  arc  added  Formerly  there  were  40  regula- 
tions: now  there  are  onlv  31.  Of  those  that  have  been  re- 
tained the  numerical  order  has  been  changed.  A  table  is 
furnished  showing  the  numerical  changes  where  old  rules 
are  not  eliminated  Firms  and  persons  interested  should 
get  copies  of  the  new  revision. 


STATE 

Dr.  E  M.  Bailey,  chemist  of  the  Connecticut  Agricul- 
tural Experiment  Station,  has  issued  the  twenty-sixth  rciiort 
on  food  products.  It  shows  that  since  the  last  report  2.316 
samples  of  foods  and  drugs  were  examined,  of  which  504 
were  found  to  be  adulterated.  Mow  standard,  or  otherwise 
illegal.   There  were  no  flavoring  extract  cases. 
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Maurice  Levy,  manufacturer  of  Hygienol  powder  puffs, 
with  factories  at  New  Rochcllc  and  with  offices  in  the 
Hygienol  building.  120  West  41st  street,  Xew  York  City, 
returned  August  19  on  the  Paris  from  a  two  months'  trip 
abroad.  While  abroad  he  visited  Grassc  and  Cannes.  Mr. 
Levy  had  an  excellent  opportunity  to  olwerve  business  con- 
ditions in  the  trade  abroad  and  he  reports  that  French  per- 
fumers are  preparing  to  announce  increased  prices  for  their 
products. 

His  father,  Mr.  Felix  Ijevy,  who  is  associated  with  the 
business  in  New  York,  was  nominated  as  Chevalier  in  the 
Legion  of  Honor  on  July  14  and  the  award  of  the  ribbon 
and  certificate  will  shortly  be  made  by  the  French  Consul 
in  New  York. 


Kenneth  C.  Allen  of  Stafford  Allen  &  Sons,  London, 
England,  arrived  in  the  L'nited  States  September  2  on  the 

Maurftania  and  prior  to  his 
departure  for  an  extended 
tour  through  the  orient,  vis- 
ited Ungerer  &  Co.,  New 
York  City.  American  agents 
for  the  company.  He  left 
September  13  for  the  Pa- 
cific coast  en  route  for 
China,  Japan  and  India 
where  he  will  spend  the  next 
six  months  visiting  the  firm's 
agencies  in  the  Far  Fast. 
Mr.  Allen  reports  that  the 
plants  of  his  cnmiwny  have 
been  enlarged  and  the  manu- 
facture of  anethol.  citrol,  cu- 
genol,  isocugenol,  benzol  and 
methyl  isoeugenol  and  also  oils  of  ohbanum  and  cascarilla 
have  been  undertaken. 


Kenneth  C.  Allen 


F.  H.  Ungerer,  vice-president  of  Ungerer  &  Co.,  essential 
oils,  New  York  City,  has  returned  from  Lake  Went  worth, 
N.  H.,  where  he  spent  the  month  of  August  with  Mrs. 
Ungerer  and  their  daughter.  The  trip  to  Lake  Wcntworth 
was  made  by  automobile  and  in  addition  to  touring  the 
neighboring  country.  Mr.  Ungerer  spent  considerable  time 
on  the  golf  links  ami  fishing.  He  expects  to  make  a  trip 
to  the  middle  west  early  in  October. 


Wheeling  Stamping  Co.,  Wheeling.  W.  Ya.,  have  pur- 
chased the  tube  and  cap  presses  of  the  Universal  Col- 
lapsible Tube  Co..  Newark.  N.  J.  Mr.  George  K.  Dillcr, 
manager  of  the  Eastern  branch,  90  West  Broadway,  New 
York,  visited  the  Wheeling  plant  recently  and  reports  an 
encouraging  increase  in  the  volume  of  business. 


How  It.  W.  luldy,  the  bond  man,  ol  St  Louid  watches 
the  interests  of  his  clients  is  well  illustrated  in  his  prompt 
action  recently  to  minimize  the  hardships  of  Mimeograph 
282.  before  the  united  protests  of  the  trade  forced  the  repeal 
of  that  drastic  prohibition  measure.  He  made  arrangements 
for  the  printing  of  the  rive  sets  of  blanks  that  would  have 
been  required  at  an  expense  of  $4.35  per  set  of  live  books, 
which  ordinarily  would  have  cost  from  $10  to  $15  per  set. 
Had  the  objectionable  order  not  been  canceled  Mr.  Kddy 
was  in  a  position  to  save  $200,000  to  the  20,000  permittees 
affected.  This,  of  course,  was  in  line  with  Mr.  Fddy's 
policy  of  service  to  his  clientele.  Should  any  further  books 
or  blanks,  not  furnished  by  the  Government,  be  required, 
Mr.  Eddy  announces  that  he  will  take  similar  steps  to 
supply  the  blanks  to  his  patrons  at  pro  rata  cost  price. 


Friends  of  C  Leith  Sjiciden,  of  Innis.  Speiden  &  Co.,  46 
Cliff  street.  New  York,  will  be  glad  to  know  of  the  an- 
nouncement of  his  engagement  to  Miss  Louise  Hyde  Val- 
entine, daughter  of  Mr.  and 
Mrs.  Charles  Abcrnathy  Val- 
entine, of  Chapaqua.  New 
York.  Miss  Valentine  was 
graduated  from  Vassar  Col- 
lege in  1920.  Mr.  Speiden 
is  the  son  of  Mr.  and  Mrs. 
Clement  C.  Speiden,  of  Sum- 
mit. New  Jersey.  He  was 
graduated  from  Cornell  Uni- 
versity in  1915.  During  his 
junior  year,  in  college,  he 
won  the  intercollegiate  mile 
championship  and  was  active 
in  other  athletic  and  social 
affairs  of  the  university.  He 
was  president  of  his  class 
in  the  senior  year. 

Following  his  graduation 
from  college  he  served  in  the  Essex  Troop  on  the  Mexican 
border  and  during  the  world  war  he  won  his  commission 
as  captain  and  was  attached  to  headquarters  of  the  Third 
Division  in  France,  where  he  served  for  fifteen  months. 
He  saw  service  in  the  second  battle  of  the  Marne,  Chateau 
Thierry.  St.  Mihicl  and  in  the  Argonne  and  after  the 
Armistice  in  the  German  occupation  forces. 

Mr.  Speiden  returned  recently  from  a  three  months'  trip 
abroad,  where  he  visited  England,  Belgium,  Holland.  Ger- 
many and  France.  The  trip  afforded  him  an  excellent  op- 
portunity to  judge  financial  and  economic  conditions.  He 
was  impressed  with  the  improvement  in  business  conditions 
in  Fngland  and  Belgium.  France  and  Germany  are  still 
struggling  with  post-war  problems.  While  in  Berlin.  Mr. 
Speiden  met  the  American  Ambassador.    During  his  stay 
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in  Germany  he  found  its  condition  precarious  with  the 
majority  of  the  people  opposed  to  paying  reparations,  al- 
though responsible  government  officials  arc  making  at- 
tempts to  do  so.  The  political  situation  in  Germany,  he  said, 
was  unstable.  In  Holland  he  found  many  cases  of  impov- 
erishment due  to  speculation  in  German  marks.  In  Belgium 
reconstruction  is  going  along  very  well.  Taken  as  a  whole, 
England,  Belgium  and  Czecho-Slovakia  arc  on  the  high  road 
to  recovery''  Industrially,  Germany  is  very'  active  and  there 
is  comparatively  little  unemployment,  particularly  in  the 
chemical  industry-  In  the  English  chemical  industries  there 
is  a  notable  improvement  with  a  better  general  undertone 
due  to  increased  trade  with  the  colonies.  Taking  the  situa- 
tion a*  a  whole,  there  is  ground  for  optimism. 


Clarence  Morgan  &  Co.,  chemicals,  essential  oils,  etc., 
have  moved  to  355  West  Ontario  street,  Chicago,  where 
they  have  combined  their  office  and  warehouse,  a  move  which 
will  greatly  increase  their  facilities.  The  firm's  August 
monthly  price  list  contains'  quotations  on  the  various  prod- 
ucts which  are  handled. 


Dr.  T.  t  .  Wheaton.  president  of  the  T.  C.  Wheaton  Co., 
bottle  manufacturers.  Millville,  N   J.    who  celebrated  his 

70th  birthday  August  24, 
continues  to  direct  the  ac- 
tivities of  the  company, 
which  he  founded  in  1888. 
While  in  recent  years,  Dr. 
Wheaton  has  spent  the  win- 
ters in  more  favorable  cli- 
mates, he  has  never  lost 
touch  with  the  active  affairs 
of  his  company.  Despite  the 
fact  that  he  has  called  to  his 
aid  in  the  management  of 
the  business  very  able  as- 
sistants. Dr.  Wheaton  con- 
tinues to  act  as  captain  of 
the  ship  am!  he  is  always 
consulted  on  matters  of  pol- 
icy and  very  often  on  matters  of  detail.  With  Dr.  Wheaton 
are  associated  his  sons,  Frank  H.  Wheaton,  as  treasurer, 
and  T.  C.  Wheaton,  Jr.,  as  vice-president.  William  Horton 
is  secretary  and  J.  W.  Krause  is  general  manager,  while 
Edward  S.  Hagerthey  acts  as  New  York  representative. 
Dr.  Wheaton,  Mrs.  Wheaton.  and  Miss  Ada  Wheaton,  their 
daughter,  live  in  Millville,  N.  J.,  where  they  take  an  active 
interest  in  social  affairs. 


V 


Dr.  T.  C.  Wheaton 


W.  A.  Peters  has  been  appointed  sales  manager  of 
Schenck  &  Schlichte,  pantr  Imixcs,  Newark,  N.  J. 


Industrial  Aromatic  Co.  announces  its  removal  from  New- 
ark. N.  J.,  to  4020  Tenth  avenue,  New  York  City.  M.  J. 
de  Sola  Mendes  is  proprietor. 


Dorothy  Gray,  Facial  Aesthetics.  74°  Fifth  avenue,  New 
Now  York  City,  has  opened  a  !al>oratory  at  142  Fifty-ninth 
street,  in  charge  of  Michael  J.  Gregory,  where  a  line  of 
toilet  preparations  is  to  be  manufactured. 

Monsanto  Chemical  Works,  of  which  W  I..  Filmcr  is  the 
Chicago  representative,  has  moved  its  branch  office  in  that 
city  to  500  North  Dearborn  street.    Phone :  Dearborn  1852. 


Trcce  Laboratories,  134th  street  and  Willis  avenue,  New 
York  City,  have  announced  important  changes  in  the  per- 
sonnel of  the  company  to  enable  them  to  better  keep  pace 
with  the  growing  demands  for  Trece  products.  V.  E. 
Meadows,  who  is  well  known  in  the  trade  and  who  has  had 
considerable  experience  in  the  field,  lias  been  appointed  di- 
rector of  sales.  Mr.  Meadows  is  senior  partner  of  the 
Meadows-Tower  Co.,  manufacturers'  representatives,  Chi- 
cago, 111.  It  is  understood  that  his  interests  in  this  com- 
pany will  continue,  although  the  active  direction  of  the  com- 
pany will  be  in  the  hands  of  his  associate.  A.  E.  Mullen  is 
in  charge  of  manufacturing,  and  A.  Gimonct.  who  has  been 
appointed  head  of  the  laboratory  division,  has  had  wide  ex- 
perience in  the  manufacture  of  compacts  and  is  enthusiastic 
about  his  new  connection.  L.  Sasmor  has  been  appointed 
purchasing  aRcnt,  and  W.  C.  Siebert.  advertising  manager, 
will  bring  to  his  task  considerable  successful  merchandising 
experience. 


Joseph  O.  Dc  I^orme.  the  popular  Chicago  representative 
of  the  Orbis  Products  Trading  Co.,  of  New  York,  sprang  a 

surprise  on  his  numerous 
friends  recently.  Last  month 
he  came  East  on  a  trip,  which 
he  carefully  announced  was 
on  business.  On  his  return, 
however,  it  became  known 
that  despite  his  reputation  as 
a  confirmed  bachelor,  he  has 
taken  unto  himself  a  fair  life 
partner.  The  ceremony  was 
performed  in  New  York 
City  on  August  26,  the  bride 
l>eing  Miss  Ann  Maria  Mor- 
rison, of  Chicago.  The  hap- 
py couple  are  at  home  at 
1668  Juneway  Terrace.  At 
the  first  autumn  meeting  of 
the  Chicago  Perfumery,  Soap  &  Extract  Association,  held 
on  Wednesday,  September  13,  the  association  presented  two 
remembrances  and  tokens  of  their  esteem  to  the  bridegroom. 
The  first,  which  was  a  very  useful  article,  was  presented 
with  a  few  appropriate  words  by  the  secretary,  W.  L.  Fil- 
mcr. The  second,  a  very  handsome  box  of  flowers,  was 
presented  with  a  very  fatherly  talk  by  the  president.  Mr. 
E.  J.  Voss.  The  recipient  was  admonished  to  go  home 
early  and  present  the  flowers  to  his  wife.  Mr.  De  I^orme 
was  entirely  taken  by  surprise  and  some  say  they  saw 
traces  of  tears  in  his  eyes  as  he  thanked  the  members  of 
the  association  for  their  thoughtfulncss.  Mr.  De  Lorme, 
while  in  New  York,  also  arranged  to  represent  A.  Alexander, 
manufacturer  of  rouge  machinery,  in  addition  to  his  other 
commitments  in  Chicago. 


Jos.  O.  DeLokml 


George  E.  Fischer,  of  the  sales  staff  of  the  Metal  Pack- 
age Coriioralinn  of  New  York,  has  been  enjoying  a  vaca- 
tion at  White  Sulphur  Springs,  Va.  He  spent  much  of  his 
time  at  golf,  making  the  course  nearly  in  par 


Ira  J.  Morgcnthal  has  been  appointed  advertising  man- 
ager of  the  Liquid  Carbonic  Co..  Chicago,  manufacturer  of 
soda  fountains  and  bottlers'  machinery.  He  has  been  in  the 
general  sales  department  of  the  company  for  several  years. 
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Paul  Poirct,  the  world  famous  designer  of  apparel  for 
women,  who  manufactures  at  Courbcvoie,  France,  a  line 
of  perfumes  undei  the  name  of  Rosinc,  in  honor  of  his 
daughter,  Rosinc,  arrived  on  the  France,  August  26,  and 
sailed  for  home  on  the  Paris,  September  13,  after  spending  a 
few  weeks  in  the  United  States.  M.  Poiret  spent  consider- 
able time  with  Maurice  Levy,  120  W.  41st  street,  New  York 
City,  who  handles  the  Rosinc  line  of  perfumes  in  the  United 
States.  M.  Poiret  maintains  an  art  school ;  and  his  stu- 
dents decorate  and  design  containers  and  bottles  in  which 
his  perfumes  are  sold.  The  working  hours  of  the  factory 
arc  from  8  a.  m.  to  7  p.  m.  and  luncheon  and  wine  arc 
served  to  all  employes. 

M.  Poirct  states  that  he  is  trying  to  work  along  new 
lines  and  employs  novel  aromatic  products  that  give  a  new 
note  to  his  perfumes. 


Leonard  Howell,  general  manager  of  the  Economic  Ma- 
chinery Co.,  Worcester,  Mass.,  was  a  recent  visitor  to  our 
offices.  He  reports  that  the  foreign  trade  of  his  company 
is  very  good  and  that  the  factory  is  running  full  time. 
The  domestic  business  has  been  picking  up  considerably,  the 
East  showing  up  unusually  well  with  demand  increasing  in 
the  South  and  West.  Throughout  manufacturing  centers  in 
New  England,  he  said,  there  is  a  feeling  of  conservative 
confidence  and  he  feels  that  the  passage  of  the  tariff  bill  will 
have  a  stabilizing  influence  on  business  in  all  quarters.  Just 
prior  to  visiting  the  Exposition  of  Chemical  Industries 
where  his  company  exhibited  its  World  Labelcr  and  World 
Labeler  Jr.,-  Mr.  Howell  spent  several  weeks  on  a  vacation 
tour  automobiling  in  the  vicinity  of  Cape  Cod,  Mass. 


H.  O.  Alderman,  of  Rochester,  N.  Y.,  recently  elected 
president  of  the  National  Paper  Box  Manufacturers'  Asso- 
ciation, and  whose  genial  countenance  is  herewith  repro- 
duced, together  with  an  illustration  of  one  of  the  factories 


Six  more  injunctions  have  been  secured  by  Coty,  through 
his  American  agent,  H.  E.  Levy,  requiring  companies  which 
repack  Coty  products  to  conform  to  the  label  requirements 
laid  down  in  the  case  of  Coty  v.  Prestoncttes.  The  in- 
junctions have  been  secured  against  the  American  Excelsior 
Trading  Co.,  the  Macklin  Importing  Co..  the  Perfume  Im- 


H.  O.  Alderman 


its^gps  urn 


— - — 

Main  Plant  of  the  Ai.dkrm  an-Faikc%iild  Company 


of  the  Alderman-Fairchild  Co.,  is  well  known  to  many  of 
our  readers  who  have  had  business  dealings  with  this  pro- 
gressive and  enterprising  firm. 

The  Alderman-Fairchild  enterprise  was  started  upwards 
of  twenty-one  years  ago  on  a  small  scale  by  Mr.  Alderman 
and  Mr.  Fairchild.  In  the  beginning  the  floor  space  was 
less  than  5,000  square  feet,  while  now  the  growth  of  the 
business  has  forced  an  expansion  to  more  than  150,000  square 
feet,  distributed  among  three  plants  devoted  exclusively  to 
turning  out  the  products  of  the  firm.  One  secret  of  the 
success  of  the  firm  is  its  progrcssivencss.  Always  on  the 
alert  for  new  ideas  and  fresh  styles,  adopting  the  latest  de- 
signs and  methods  in  printing  and  other  machinery,  and  in 
oilier  ways  keeping  up  to  date,  or  a  little  ahead,  is  a  policy 
that  has  won  an  enviable  reputation  in  the  paper  box  manu- 
facturing trade. 


Announcement  is  made  of  the  change  of  name  of  the 
(iuido  Moebius  Laboratories  in  Monterey,  N.  L.,  Mexico,  to 
Las  Fabricas  Apolo,  S.  A.,  Successors  dc  Guido  Moebius. 
Scnor  Moebius,  who  founded  the  business  in  1893,  con- 
tinues as  president  of  the  corporation.  With  him  are  as- 
sociated Emilio  Sachse.  Cesar  Gachd  and  Roberto  Lilien- 
thal. 


porting  Co.,  the  Equity  Specialties  Co.,  Parfumcttes,  Inc, 
and  Boutay,  Inc.  A  complaint  has  been  filed  against  the 
F.  W.  Wool  worth  Co.  The  foregoing  injunctions  follow 
the  identical  requirements  of  the  Prestoncttes  and  Ivory' 
Novelties  Trading  Co.  cases  reported  in  the  July  and  Au- 
gust issues  of  this  journal.  Judge  Mack  signed  an  order 
September  7  in  the  vase  of  Coty  v.  Elvin  Import  Co.,  in 
which  he  followed  the  previous  rulings  of  Judge  Hand  and 
Judge  Knox.  It  should  be  noted  .that  no  injunction  has  been 
issued  against  selling  the  perfume  or  face  powder  of  a 
foreign  manufacturer.  The  only  injunctions  granted  have 
applied  to  the  form  of  the  label.  It  is  expected  that  the 
appeal  in  the  case  of  Coty  v.  Prestonettes,  Inc.,  will  be  heard 
by  the  Circuit  Court  of  Appeals,  October  2. 


Franklin  Booth,  manager  of  the  Inyo  Talc  Co.,  Los  An- 
geles, Cal.,  was  a  recent  visitor  in  New  York  City,  where 
he  came  in  connection  with  his  company's  exhibit  under 
the  auspices  of  the  Talc  and  Soapstone  Producers'  Associa- 
tion of  the  United  States  at  the  National  Exposition  of 
Chemical  Industries.  While  in  New  York  he  also  attended 
a  meeting  of  the  directors  of  his  company.  He  reports  that 
the  volume  of  business  done  by  his  company  shows  a  sub- 
stantial increase. 
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In  line  with  our  policy  of  giving  our  readers  the  very 
be.it  available  information  on  trade  conditions,  arrangements 
have  been  made  by  Dr.  E.  (i.  Thomssen,  Editor  of  our 
Soap  Section,  to  add  to  his  associates  in  the  conduct  of  the 
department.  The  Market  Reports  are  especially  valuable 
and  for  a  long  time  have  included  the  expert  opinions  and 
diagnoses  of  Tobias  T.  Pcrgamcnt,  of  T.  T.  Pergament  & 
Co.,  on  Tallow,  and  of  W.  A.  Stopford,  or  S.  L  Parsons,  of 
Parsons  &  Petit,  on  Glycerin.  Vegetable  Oils  will  now  be 
taken  care  of  by  A.  H.  Horner,  of  the  C.  B.  Peters  Co.,  Inc. 
Mr.  Horner  is  thoroughly  conversant  with  this  subject  and 
his  views  on  market  conditions  in  the  vegetable  oil  industry 
will  be  read  with  interest  and  we  trust  much  benefit  to  our 
clientele  in  this  held. 


One  of  the  most  interesting  recent  events  in  the  whole- 
sale drug  trade  was  the  celebration  on  September  12  of 
its  seventieth  anniversary'  by  Meyer  Brothers  Drug  Co.. 
of  St.  Louis.  Founded  in  1852  by  Christian  F.  G.  Meyer 
it  has  had  a  progressive  growth,  and  now  under  the  presi- 
dency of  his  son,  Carl  F.  G.  Meyer,  puts  forth  the  claim 
lo  having  the  largest  drug  bouse  in  the  world.  All  has 
not  been  plain  sailing,  for  in  1915  the  company  encountered 


Christian  F.  G.  Meyi^.  Carl  F.  G.  Meyer. 

Founder  of  House  Company's  Present  Head 


financial  rocks,  due  to  over  expansion,  that  menaced  it  most 
seriously.  It  was  then  that  Carl  F.  G.  Meyer,  who  knew 
the  business  from  shipping  clerk  up,  became  president 
and  general  manager.  A  receiver  was  appointed  and  Oscar 
L.  Bicbinger,  Daniel  N.  Kirby  and  John  F.  Quceny  became 
trustees  of  the  firm's  property.  To  them,  to  the  creditors 
and  to  the  loyal  employers,  as  well  as  to  President  Meyer, 
praise  is  given  for  salvaging  the  business  and  now  the  last 
long  time  note  has  been  paid,  so  the  firm  enters  its  new  year 
not  only  clear  of  old  obligations,  but  enjoying  a  vast  trade 
.'.nd  much  prosperity.  It  is  a  notable  feature  of  the  cele- 
bration that  the  company  does  not  omit  mention  of  its 
severe  financial  trials,  but  gives  high  credit  to  all  who 
helped  lo  keep  tin-  big  ship  afloat  and  guide  it  into  its 
present  sea  of  successful  service  to  the  trade. 

Carl  F".  G.  Meyer,  who  has  become  a  notable  figure  in 
the  wholesale  drug  trade,  although  only  42  years  old.  was 
born  in  Si.  I.oiiis  and  is  the  founder's  youngest  sun.  His 
education  was  partly  acquired  in  the  I'niversily  of  Michi- 
gan and  the  University  of  Paris.  At  20  he  entered  the 
drug  house  in  a  subordinate  capacity  and  served  in  all  of 
the  many  departments,  giving  him  the  experience  which 
formed  the  foundation  for  the  exercise  of  his  natural  genius, 
energy  and  enthusiasm  in  serving  later  as  head  of  the 


enterprise.  Mr.  Meyer  is  married  and  has  two  children. 
He  has  been  president  of  the  St.  Louis  College  of  Pharmacy 
and  active  in  the  Chamber  of  Commerce  and  numerous 
other  civic  organizations. 


Polak's  Frutal  Works,  Inc..  221  W.  29th  street.  New  York 
City,  in  the  first  of  a  series  of  new  announcements  which 
appears  on  page  47  of  this  issue,  reproduces  the  cover  of 
the  attractive  catalogue  of  Polak's  Frutal  Works,  Amers- 
foort,  Holland,  for  whom  they  arc  American  representatives 
in  the  sale  of  essential  oils,  synthetics  and  aromatic  chemi- 
cals. Herman  Wessels,  secretary  and  treasurer  of  the 
American  company,  is  in  charge  of  the  New  York  office. 


In  its  attractive  advertisement  on  page  42  of  this  issue, 
the  Dcnnison  Manufacturing  Co..  Framingham.  Mass..  de- 
scribes and  illustrates  some  of  the  seals  which  it  is  manu- 
facturing for  the  perfumery  and  toilet  preparations  trade. 


Leo  Fink,  proprietor  of  Societe  Anonyme  d'Orsay,  17  Rue 
de  la  Paix,  Paris.  France,  accompanied  by  Mine  Fink,  sailed 
on  the  Pans:  Septemlier  12.  for  home  after  spending  three 
weeks  in  the  United  States.  The  company  operates  fac- 
tories in  Chateau  des  Bouvets,  and  has  a  branch  in  Grasse. 
France.  In  1910  the  d'Orsay  line  was  introduced  in  the 
United  States  and  until  last  February'  was  handled  by 
George  Borgfeldt  &  Co..  New  York  City.  Since  then  the 
company  has  operated  its  own  branch.  It  recently  moved 
into  new  and  larger  quarters  at  114  East  25th  street,  New 
York  City,  where  Arthur  De  Barry  and  Mme.  Rene?  Varin 
are  in  charge. 

Stanley  Mfg  Co..  Dayton,  Ohio,  illustrates  on  the  reverse 
side  of  its  attractive  insert,  which  appears  httWCtU  adver- 
tising pages  66  and  67  of  this  issue,  another  type  of  indi- 
vidual vanity  boxes  which  it  offers.  On  the  obverse  side 
one  of  the  attractive  metal  seals  made  by  the  company  is 
shown. 

The  following  New  York  firms  made  Labor  Day  a  three- 
day  holiday,  by  closing  entirely  on  the  preceding  Saturday  : 
Fritzschc  Brothers.  Inc..  Dodge  &  Olcott  Co.,  Heine  &  Co., 
Rhodia  Chemical  Co..  Inc..  Julian  \V.  Lyon  &  Co..  Inc., 
Magnus.  Mafic?  &  Reynard.  Inc..  O.  A.  Brown  &  Co.,  Inc., 
Arthur  A.  Stilwell  &  Co..  Orbis  Products  Trading  Co..  Inc.. 
Thurston  &  Braidich.  James  B.  Horner.  Inc.,  Anderson- 
Hillicr  Co..  Inc..  VanDyk&Co..  A.  G.  Caillcr.  C.  G.  F.ulcr, 
Geo.  Lueders  &  Co.,  Charles  V.  Sparhawk,  Inc..  Antoine 
Chiris  Co..  Arthur  Stallman  &  Co..  W.  J.  Bush  &  Co..  P.  R. 
Dreyer.  Hymes  Bros.  Co..  H.  R.  Lathrop&Co.,  Inc..  Ungerer 
&  Co.,  Inc.,  Delphi  Products.  Inc..  Morana.  Inc..  J.  Man- 
hcimcr,  and  The  American  Petri' men  &  I->sentim.  Oil 
Review. 

Warren  E.  Burns,  vice  president  of  Morana.  Inc..  New 
York  City,  accompanied  by  Mrs.  Burns  returned  on  the 
Olympic.  August  29.  from  an  extended  vacation  tour  of 
Europe. 

Attention  is  called  to  the  striking  insert  of  the  Henderson 
Lithographing  Co..  Cincinnati.  Ohio,  which  appears  be- 
tween advertising  pages  98  and  99  of  this  issue.  The 
artistic  insert  marks  a  new  departure  in  this  company's 
interesting  series  of  announcements  calling  attention  to  its 
advertising  designs  and  labels. 
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Solar  Laboratories  has  been  incorporated  by  Samuel  B. 
Kaidcn  and  Alexander  Ilirschbcin  to  manufacture  rouge 
and  powder  compacts,  lip-sticks,  eyebrow  pencils,  etc..  for  the 
trade.  Mr.  Hirschbein  has  been  associated  with  Leading 
manufacturers  of  rouge  in  Germany  and  France,  and 
specializes  in  the  manufacture  of  hand-made  rouge.  Mr. 
Kaidcn  is  well  known  to  the  trade  and  was  formerly  presi- 
dent of  the  National  Alcohol  Co.,  and  is  now  president  of 
the  Pallas  Manufacturing  Co.,  a  company  which  he  organ- 
ized a  few  years  ago.  Mr.  Kaidcn  has  severed  his  connection 
with  all  other  companies  with  which  he  has  been  affiliated 
in  an  advisory  or  other  capacity  and  is  now  devoting  his 
entire  time  to  the  affairs  of  the  Pallas  Manufacturing 
Co.,  79  Spring  street,  New  York,  and  the  Solar  I.al>oratories. 
The  new  company's  address  is  329  F.  29th  street.  New 
York  City,  where  the  offices  and  laboratories  are  located.  A 
special  announcement  is  made  to  the  trade  in  the  company's 
insert  which  appears  between  advertising  pages  90  and  91. 


Ncumann-Buslec  &  Wolfe,  Inc.,  importers  and  manufac- 
turers of  supplies  for  perfumers,  soap  makers  and  flavoring 
extract  manufacturers,  321  N.  Sheldon  street,  Chicago,  III., 
are  making  improvements  in  the  large  building  occupied 
exclusively  by  them  in  anticipation  of  a  brisk  autumn  and 

winter  business.  The  or- 
ganization was  strengthened 
recently  when  J.  E.  Wolfe 
joined  his  former  associates 
in  the  special  products  de- 
partment of  the  old  National 
Aniline  &  Chemical  Co., 
John  H.  Neumann  and  John 
Buslee.  The  three  business 
associates  of  former  years 
are  now  directing  the  des- 
tinies of  the  growing  or- 
ganization. In  addition  to 
manufacturing  a  line  of 
products  of  its  own,  the 
company  acts  as  agents  and 
distributors  for  Calco  Chem- 
ical Co.,  certified  food  colors ;  Gomez  &  Sloan,  vanilla  beans ; 
Jacques  Wolf  &  Co.,  gum-arabic,  karaya,  tragacanth;  Pfeif- 
fer  Color  Co..  carmine,  cochineal  and  soluble  blue;  Julian 
W.  Lyon  &  Co.,  Spanish  essential  oils,  menthol,  camphor, 
etc. ;  Auguste  Bermond.  French  essential  oils,  floral  con- 
cretes, etc.;  Polak  &  Schwarz,  Zaandam,  Holland,  aromatic 
chemicals,  ethers  and  aldehydes. 


MP 


J.  E.  Wolfe 


United  States  Bottlers  Machinery  Co..  4017  N.  Rockwell 
street,  Chicago,  111.,  in  its  announcement  on  page  104  of 
this  issue,  calls  attention  to  its  tilling  machines  for  all  sizes 
of  bottles  ranging  from  vials  to  large  containers. 


Manhattan  Can  Co.,  Bush  Terminal,  Brooklyn,  N.  Y., 
describes  and  illustrates  in  its  announcement  on  page  86 
a  new  tin  face  powder  box  with  extension  edges  which  it 
is  offering  to  the  trade. 


Jean  Bagaroff,  of  Bagaroff.  Frcrcs  &  Co.,  distillers  of 
Bulgarian  otto  of  rose,  S;>tia.  Bulgaria,  was  a  recent  visitor 
to  the  United  States.  He  arrived  on  the  steamer  George 
tt'ashingtoit  August  11  and  sailed  for  Paris  on  the  Maure- 
tania  September  6. 


Uitgertr's  Bulletin  for  July-August,  just  received,  contains 
another  attractive  symposium  of  topics  of  interest  to  the 
trade,  in  addition  to  comments  on  the  tariff  bill  by  W.  G. 
Ungercr.  Among  the  articles  are  the  following:  "Myopia," 
by  Herbert  Roystonc ;  "A  Powder  Monograph,"  by  Peter 
A.  Fox;  "Alcohol  Improvement,"  by  Warren  L.  Cofrcn; 
"Arti-Scentcraft."  by  F.  J.  M.  Miles;  "Originalite,"  by 
G.  R.  Bandoni,  Paris;  "Fatal  Universality."  by  Aromaticus; 
Primary  Materials;  "New  Soap  Perplexity,"  being  a  review 
of  the  citronclla  situation,  and  a  discussion  of  the  French 
viewpoint  in  relation  to  American  perfume  competition. 


Burton  T.  Bush,  president  of  the  Antoinc  Chiris  Co.,  New 
York  City,  returned  on  the  Aquitunia,  September  8,  from 
a  brief  trip  abroad.  Mr.  Bush  spent  two  weeks  at  the  Paris 
offices  of  the  company. 


Frank  W.  Davis  has  joined  the  general  sales  organization 
of  the  N.  K.  Fairbank  Co.,  soap  manufacturers.  He  will 
devote  his  efforts  to  sales  promotion  work.  He  has  been 
with  the  Pyrcne  Mfg.  Co  as  F.astern  division  manager. 


Nelmann-Bi  si.ee  &  Wolfe's  Building 

R.  A.  McCormick,  of  McCormick  &  Co.,  extract  manu- 
facturers. Baltimore.  Md..  has  been  appointed  member  of 
the  Foreign  Commerce  Department  of  the  United  States 
Chamber  of  Commerce. 


Louis  G.  Keller,  for  twenty-two  years  secretary  and 
sales  manager  of  the  Iowa  Soap  Co.,  Burlington,  Iowa,  has 
sold  his  interest  in  the  business  and  retires  October  1. 


William  G.  Sibbach,  formerly  a  stockholder  and  director 
of  Neumann- Buslee  &  Co.,  Chicago,  has  formed  the  firm 
of  Wm.  G.  Sibbach  &  Co.,  essential  oils,  perfumers'  and 
soap  makers'  materials.  201  South  Second  street.  Maywood, 
111.,  with  warehouse  also  in  Chicago.  Mr.  Sibbach  for  over 
sixteen  y*ars  was  a  purchasing  agent  for  the  Fuller-Mor- 
risson  Drug  Co.  and  later  was  connected  with  the  National 
Aniline  &  Chemical  Co.  and  with  American  Aniline  Prod- 
ucts. Inc..  Chicago.  Mr.  Sibbach  is  well  known  in  the 
trade,  which  will  watch  his  new  venture  with  interest. 
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The  originality  of  the  advertising  of  Charles  V.  Sparhawk, 
Tnc,  278  Pearl  street.  New  York  City,  is  strikingly  shown 
in  its  announcement  of  "Florizcl",  which  appears  on  page 
43  of  this  issue.  The  name  Florizcl,  taken  from  the 
character  of  the  Prince  of  Bohemia  in  Shakespeare's 
"Winter's  Talc-'  typifies  youth,  romance  and  spirituality. 
The  artistic  advertising  in  the  last  few  years  of  this 
house  has  not  only  created  favorable  comment,  but  it  has 
been,  the  company  states,  a  strong  factor  in  spreading  its 
reputation  for  responsibility  and  enhancing  its  standing  in 
the  trade. 

VV.  A.  Sherry,  formerly  of  George  V.  Gross  &  Co.,  this 
city,  is  one  of  the  incorporators  of  the  Jennings- Sherry  Co., 
a  new  $100,000  Los  Angeles  soap  concern. 


Richard  M.  Krause,  130  West  42nd  street.  New  York 
City,  is  again  advertising  to  the  perfume  and  toilet  prepara- 
tions field.  In  the  first  of  a  scries  of  new  announcements, 
which  appears  on  advertising  page  12,  Mr.  Krause  empha- 
sizes the  beauty  of  the  line  of  seals  which  he  offers  to  the 
trade  and  the  facilities  of  his  organization  for  giving  service 
to  perfumers. 

If  any  of  our  readers  get  in  touch  with  Frederick  A. 
Bowles,  chemist,  they  are  requested  to  advise  us  promptly. 
A  man  using  that  name  is  sought  by  a  N'cw  York  firm 
which  shipped  several  bills  of  goods  to  him  on  his  representa- 
tion that  he  was  in  the  employ  of  a  prominent  Southern 
Extract  house  and  was  developing  certain  processes  for  the 
firm.  The  company  advised  that  Bowles  had  no  authority 
whatever  to  order  goods  in  its  name.  Bowles  is  reported 
to  have  left  Virginia  and  to  be  on  the  way  to  New  York. 

William  F.  Kiefer,  of  the  Philadelphia  office  of  Fritzsche 
Brothers,  Inc.,  New  York,  sends  us  greetings  from  Shawnee- 
on-Delaware,  Pa.,  where  he  lias  been  enjoying  fishing  for 
bass.  Mr.  Kiefer's  ability  to  get  results  followed  him  on 
his  vacation,  for  he  is  reported  to  have  returned  from  each 
trip  with  a  large  catch,  most  of  which  he  generously  dis- 
tributed to  friends. 


H.  J.  Egan.  New  York  City  salesman  for  B.  E.  Levy, 
United  States  agent  for  Coty,  Parisian  perfumer,  has  been 
visiting  Coty  headquarters  in  Paris  and  Suresncs,  France. 

Settlement  of  the  bankruptcy  of  Madero  Bros.,  Inc..  New 
York  City,  which  has  been  pending  since  February  19,  1018. 
is  in  sight.  Seaman  Miller,  referee  in  bankruptcy,  has  called 
a  final  meeting  of  the  creditors  to  be  held  in  his  office.  2 
Rector  street,  at  1  p.  m.,  September  2K,  to  pass  on  the 
report  of  the  trustee,  Samuel  Strasbourger.  The  referee 
will  determine  the  amount  of  any  final  dividend,  should 
there  be  funds  with  which  to  pay  the  same. 


Frank  K.  Wood  worth,  business  manager  of  the  American 
Manufacturers  of  Toilet  Articles,  has  been  enjoying  a  brief 
vacation  at  Narragansett  Pier,  forgetting  for  the  moment 
perfumes  and  tariffs  and  recuperating  from  his  arduous 
duties  by  the  aid  of  the  odor  of  ocean  spray. 

Ungrrer  &  Co..  124  W.  l°th  street.  New  York  City, 
desire  to  secure  the  exclusive  services  of  a  competent 
Canadian  representative  with  headquarters  in  either  Mon- 
treal or  Toronto  on  either  a  salary  or  commission  basis 


to  handle  its  complete  line  of  products.  The  company's 
announcement  appears  on  advertising  page  102. 


Advertising  Window  Display  Co.,  Inc.,  799  Broadway, 
New  York,  W.  II.  Carter  manager,  arc  engaged  in  the  sale 
of  advertising  displays,  cut-outs  and  other  advertising  spe- 
cialties. The  company  is  a  subsidiary  of  George  Schmitt  & 
Co.,  Inc.,  Brooklyn,  N.  Y..  of  which  Wm.  Gunther  is  secre- 
tary-treasurer and  general  manager. 


Frederick  Schang,  president  of  The  Lorschcider-Schang 
Co.,  Rochester.  N.  Y.,  headquarters  at  1133  Broadway,  New 
York,  returned  from  a  European  trip  Friday,  August  18. 


A.  J.  Kochneke.  manager  of  the  Chicago  branch  of  the 
Atlantic  Excelsior  Mfg.  Co.,  broke  his  kneecap  recently 
iti  an  accidental  fall  and  is  now  in  a  (Tiicago  hospital. 


F.  A.  Anderson,  for  ten  years  Pacific  Coast  representative 
of  Snrnccr  Kcllosg  &  Sons,  has  succeeded  the  late  F.  L. 
Medbery  as  manager  of  its  New  York  office.  Mr.  Ander- 
son has  been  with  the  firm  a  long  time  and  formerly  was  a 
special  oil  salesman  in  the  New  England  territory. 


Ralph  C.  Jennings,  formerly  Chicago  representative  for 
the  New  York  Quinine  &  Chemical  Works,  Inc..  this  city, 
has  succeeded  the  late  T.  R.  L.  Loud  as  vice-president  and 
sales  manager.  Mr.  Jennings  has  been  associated  with  the 
firm  since  he  was  a  l>oy,  having  taken  charge  of  the  West 
Indian  business  of  the  house  on  his  father's  death.  When 
the  Chicago  office  was  opened  he  was  placed  in  charge. 

Lchn  &  Fink,  wholesale  druggists.  New  York,  held  their 
second  annual  salesmen's  convention  last  month,  with  all 
sections  of  the  country  represented.  Edward  Plaut,  presi- 
dent of  the  company,  presided.  A  banquet  was  held  at 
Shccpshend  Bay,  there  were  two  theatre  parties  and  the 
Bloomfield  laboratories  of  the  firm  were  inspected. 


We  arc  more  than  pleased  to  be  able  to  report  that  Mr. 
George  Lueders,  president  of  the  New-  York  firm  bearing 
his  name,  is  in  good  health  and  has  not  recently  been  ill.  In 
our  August  issue  we  published  a  report  that  Mr.  Lueders 
bad  been  confined  to  his  home  several  week?,  and  we  regret 
that  despite  the  usual  cart-  that  we  exercise  in  such  matters, 
an  erroneous  statement  crept  into  our  pages. 


Ira  L.  Henry  Co.,  Watertown,  Wis,,  begins  on  adver- 
tising page  69  of  this  issue  the  Mrst  <<f  a  series  of  announce- 
ments setting  forth  the  feature*  of  Henryco  containers  which 
it  manufactures. 


Mr.  and  Mrs.  P.  R.  Drcycr,  of  this  city,  enjoyed  their 
August  vacation  at  the  Munnatawkct  Hotel,  Fishers  Island, 
N.  Y.  This  resort,  not  far  from  the  eastern  end  of  Long 
Island  Sound,  afforded  an  ideal  haven  and  some  fishing. 


Ryan  Soap  Co.,  Cincinnati.  O.,  in  the  hands  of  a  re- 
ceiver, has  been  made  defendant  in  an  action  by  a  creditor, 
the  Cosmopolitan  Bank  &•  Trust  Co.,  demanding  that  all  of 
its  assets,  including  real  estate,  be  sold  by  court  order. 

Societe  La  France  Toilet  Goods  Co.,  Manhattan  Borough, 
New  York  City,  has  filed  a  certificate  increasing  its  capital 
stock  from  $5,000  to  $100,000. 
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Kranich  Chemical  Co.,  115  Ninth  street,  Brooklyn,  N.  Y., 
will  celebrate  its  first  anniversary  next  month.  The  com- 
pany was  organized  by  Herbert  Kranich  with  Augustus 
Kranich.  his  father,  as  president  and  Arthur  Kranich, 
his  uncle,  as  secretary'-  Herbert  Kranich  is  treasurer.  He 
was  graduated  from  Polytechnic  Institute,  Brooklyn,  in 
1920  after  having  specialized  in  chemistry.  During  the  war 
he  served  as  second  lieutenant  in  the  ordnance  department, 
handling  high  explosives  in  the  Philadelphia  U.  S.  A. 
munitions  headquarters.  He  has  been  affiliated  with  the 
Western  Electric  Co.,  Kirkman  &  Sons,  and  Stcrno  &  Co. 
His  engagement  to  Miss  Helen  Lange,  daughter  of  Mr.  and 
Mrs.  Lange,  which  has  been  announced,  will  take  place  early 
in  the  Spring.  Mr.  Kranich  reports  that  the  Kranich  Chem- 
ical Cn.  has  had  a  successful  year  and  that  it  has  just  put 
into  operation  its  second  unit,  an  addition  almost  doubling 
its  present  plant. 


W.  John  Buedingen,  direct  factory  representative  for  paper 
boxes  and  fine  glassware,  will  move  October  1  from  516 
Fifth  avenue  to  more  commodious  and  convenient  offices 
in  the  Knickerbocker  building,  Broadway  and  42d  street, 
New  York  City.  Mr.  Buedingen  has  added  to  his  lines,  cut 
and  frosted  bottles  manufactured  by  Josef  Schmidt  of  Boh- 
men,  Czecho-Slovakia. 


David  Berg  Industrial  Alcohol  Co.,  Philadelphia,  is  pack- 
ing I.ohocla  alcohol  in  individual  gallon  cans,  each  scaled 
tamper  proof  and  in  wooden  containers,  ten  being  care- 
fully boxed  so  that  the  jobber  can  ship  out  one-gallon  cans 
at  will,  without  the  necessity  of  repacking.  Lohocla  also 
is  put  up  in  five-gallon  containers. 


Colgate  &  Co.,  Jersey  City,  now  has  the  tallest  thermometer 
in  the  world  as  a  twin  curiosity  to  the  famous  largest 
clock  on  earth,  which  faces  the  Hudson  River.  The 
thermometer  is  fifty  feet  in  height,  the  figures  are  eighteen 
inches  and  the  mercury  column  is  ten  inches  wide.  It  is 
used  in  connection  with  a  great  electric  sign  on  the  Atlantic 
City  licach  front  that  blazons  the  slogan  ■  "You'll  Come  to 
Colgate's  by  Degrees,"  a  catch  phrase  that  calls  attention 
to  further  flash  announcements  of  the  Colgate  products  of 
particular  interest  to  seaside  sojourners.  The  sign  is  visible 
day  and  night  for  a  long  distance. 


John  J.  Flood,  treasurer  of  Parfums  Joncairc,  Boston, 
sailed  September  2  on  the  liner  Berengaria  for  Europe. 
He  expects  to  meet  his  son,  Peter  II.  Flood,  who  is  Vice 
Consul  at  Singapore,  and  they  will  make  a  short  tour 
of  the  continent,  spending  some  time  in  Paris  and  Grasse.  • 


Employees  of  Procter  &  Gamble  in  various  parts  of  the 
country  celebrated  their  semi-annual  dividend  day  last  month 
with  the  usual  reunions.  At  the  Cincinnati  celebration  fully 
15,000  employees  and  their  friends  and  families  attended 
the  games  at  the  Zoological  Gardens.  Games  also  were 
held  by  the  Port  Ivory,  Staten  Island,  workers  under  the 
management  of  the  superintendent,  James  A.  Coulter.  The 
profit-sharing  distribution  was  the  seventieth  under  the  sys- 
tem in  vogue  in  the  Procter-Gamble  firm. 

Procter  &  Gamble  have  contracted  for  an  armored  motor 
car  to  carry  the  weekly  pay  roll  between  the  bank  and 
the  Ivorydaie,  Ohio,  plant.    The  guards  will  be  armed. 


Chasles  E.  Isinc 


Charles  E.  Ising,  president  of  the  C.  E.  Ising  Corpora- 
tion, aromatic  chemicals  and  synthetics,  Flushing,  N,  Y., 
returned  from  Europe  with  Mrs.  Ising  on  the  Mongolia, 
August  22.    Mr.  Ising  made  these  observations  on  his  tour 

of  Europe : 

"I  had  it  borne  in  upon 
me  that  economically,  indus- 
trially and  socially,  Europe 
is  like  a  man  who  has  suf- 
fered a  severe  nervous  ill- 
ness who,  with  a  great  de- 
sire to  live,  slowly  gathers 
himself  together  and  rebuilds 
his  wasted  strength.  Europe 
has  been  shaken  to  the 
foundation ;  of  that  there 
can  be  no  doubt.  What  will 
eventually  evolve  from  this 
upheaval  must  be  written 
in  history.  The  people  arc 
pathetic,  but  no  longer  apa- 
thetic ;  they  are  at  work  and 
at  work  hard.  But  until  conditions  are  stabilized  and  an  ele- 
ment of  hopefulness  interjected  into  the  peoples  I  cannot 
see  relief  from  the  paralyzing  burdens  under  which  Europe 
is  wasting. 

"The  problem  of  Europe  lies  not  so  much  with  the  individ- 
ual as  with  the  individual's  government.  The  countries  vis- 
ited were  at  uwrk  and  working  hard,  but  it  is  conceded  that 
for  a  man  to  be  at  his  best  in  his  work  he  must  of  necessity 
have  confidence  in  the  coin,  collateral,  barter  (call  it  what 
you  will),  which  he  receives  for  that  work.  How  is  it 
possible  (as  in  the  case  of  Germany)  for  a  man.  skilled  in 
his  work  and  working  at  it  hard,  conscientiously  (sometimes 
almost  hopelessly),  to  do  himself  justice  with  a  constantly 
fluctuating  currency?  What  buys  his  necessities  today  is  not 
the  equivalent  for  the  same  articles  tomorrow,  and  his  wages 
do  not  keep  pace  with  the  changing  costs  and  his  mind  in 
consequence  is  harassed,  uneasy  and  unhappy— his  heart  is 
not  in  his  work.  There  is  no  inducement  to  save;  what 
he  deposits  in  the  bank  today  has  decreased  in  value  to- 
morrow ;  therefore  he  loses  faith  in  the  bank  as  an  institu- 
tion and  consequently  what  is  behind  the  bank,— the  country. 
The  wonder  is  that  with  the  accumulated  burdens  pressing 
upon  him,  restricted  living  quarters,  constantly  increasing 
cost  of  necessities  and  the  constantly  decreasing  value  of 
the  currency,  that  he  works  at  all.  Yet  there  is  no  idleness 
in  Germany.  The  people  patiently  do  their  work  day  by 
day,  believing  that  what  is  so  hard  today  may  be  less  bur- 
densome tomorrow.  The  German  has  an  enormous  capacity 
for  work  and  if  the  factor  of  ho|>c  and  confidence  is  added 
to  his  horizon  he  will  work  even  harder  yet.  But  he  must 
have  a  stabilized  government  and  if  that  is  given  him,  he 
will  go  forward  prodigiously.  He  has  not  that  faith  at 
present 

"The  farm  lands  are  all  in  fine  condition,  not  a  foot  of 
land  is  wasted ;  everything  is  under  cultivation  and  the 
crops  arc  excellent.  Gathering  them  is  quite  another  prob- 
lem. There  is  an  almost  entire  lack  of  farm  implements 
and  the  back-breaking  labor  of  gathering  the  crops  must 
be  laboriously  done  by  hand  by  the  women  and  children, 
for  the  men  are  at  work  in  the  factories.  In  addition  to 
the  absence  of  farm  implements  is  the  added  absence  of 
animals;  horses  are  a  rarity  in  the  country;  in  their  stead 
arc  used  oxen,  oxen  and  boys  or  women,  yoked  together, 
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man  power  (where  possible),  or  cows.  Milk,  cream,  sugar 
and  butter  are  very  scarce  and  high  priced. 

'"In  the  cities  Socialism  is  strong  in  Germany  today,  but 
the  thoughtful  German  dreads  the  tendency  of  combining 
with  Russia— the  Red  terror— and  will  be  reduced  to  the 
direst  extremity  before  he  yields  to  that,  knowing  well  that 
the  day  the  frontiers  arc  thrown  open  to  Russia,  Germany 
economically  and  industrially  will  be  wiped  out.  He  be- 
lieves as  well  that  should  this  combination  I*  consummated 
the  entire  map  of  Europe  will  be  changed.  Rather  he  looks 
to  America  and  believes  in  her  fair-mindedness  and  feels 
that  should  Germany  be  reduced  to  the  extremity  America 
will  then  not  fail  her. 

"Of  the  countries  visited  Germany  was  the  most  sorely 
distressed,  but  the  sustaining  thought  of  the  people  is  in 
the  destiny  of  the  German  people  and  the  uttimate  working 
out  of  her  problems. 

"The  Londoner  of  today  is  a  stern  and  grim  man.  Un- 
employment, excessive  taxation,  high  living  costs,  and  what 
is  difficult  to  the  understanding  of  an  American,  the  tradi- 
tional inability  of  the  Englishman  to  change  his  habits  of 
work  and  living,  make  the  readjustment  of  the  Knglish  an 
extremely  difficult  problem.  The  unsettled  state  of  Ireland 
and  of  India,  with  its  attending  disturbed  economic  results 
adds  also  to  the  problem  of  the  English.  The  Englishman 
has  not.  moreover,  the  'come-back'  of  the  American  and  in 
his  distress  waits  for  relief  from  some  unseen  source  or 
for  something  to  'turn  up.'  The  government  stipend  insti- 
tuted in  the  case  of  unemployment  during  the  war,  allowing 
the  unemployed  a  meagre  cash  allowance  instead  of  wages 
is  considered  preferable  to  uncertain  employment  and  the 
consequent  loss  of  that  stipend.  This  produces  naturally  a 
pauperizing  effect  on  the  recipient.  England's  social  struc- 
ture of  huge  landed  estates  is  also  felt  an  unjust  privilege 
to  the  holders  and  a  burden  on  the  people.  The  manifold 
bureaus  created  during  the  war  with  their  attendant  staffs 
(who  cling  tenaciously  to  these  pleasant  and  profitable 
sources  of  livelihood),  are  also  extremely  burdensome  and 
cxjiensive  to  the  people. 

"France  is  at  work  and  no  longer  pities  herself.  It  is  a 
thousand  pities  that  the  French  and  the  Germans— both 
great  peoples— cannot  brush  aside  their  military  leaders 
and  talk  over  their  differences  and  their  difficulties  face  to 
face.  I  found  no  bitterness  in  the  people  of  either  nation; 
only  a  great  desire  for  matters  to  mend  to  make  life  en- 
durable. 

"Switzerland  is  hard  hit  financially.  The  tourist  cities, 
depending  largely  on  visitors  for  their  revenue,  have  lost 
them  due  to  the  high  exchange  of  the  Swiss  franc  and 
instead  of  remaining  in  Switzerland,  travelers  have  gone  to 
Austria. 

"With  stabilized  and  firm  governments  these  countries 
can  make  industrial  and  economic  progress;  their  moral 
and  spiritual  progress  lies  in  the  story  of  the  future." 


NEW  INCORPORATIONS 

Hygienic  Products  Co.  Manhattan  Borough.  New  York- 
City,  toilet  preparations.  $25,000  capital  stock,  has  been  in- 
corporated by  J.  D.  Boyle  ami  II.  Brower.  (  Attorney,  W.  C. 
Allen.  140  Nassau  street.) 

American  Silk  wood  Fibre  Co..  Providence,  K.  I.,  toilet 
and  other  supplies,  capital  not  stated,  has  been  incorporated 
by  Charles  L  Warner  and  Samuel  Bottoinly,  of  Providence, 
and  Carlos  F.  Travejo,  of  New  York. 


Chapman  Products  Co.,  Ccntredale.  R.  I.,  soaps,  toilet 
preparations,  germicides,  $25,000  authorized  capital,  has  been 
incorporated  by  E.  B.  Chapman.  Johnston;  R.  S.  Thornton, 
North  Providence;  Miss  M.  L,  Merithcw.  Providence. 

Eskimo  Syrup  Co.,  Illinois,  extracts  and  syrups,  $100,000 
capital  stock,  has  been  incorporated  in  Delaware. 

H.  F.  UPeer  &  Co.,  Seattle,  Wash.,  drugs  and  toilet 
articles.  $100,000  capital  stock,  has  l»een  incorporated  by 
H.  F.  La  Peer.  H.  N.  Gctchell  and  !).  A.  Thompson. 

Jennings-Sherry  Co..  Los  Angeles,  soaps.  $100,000  capital 
stock,  has  been  incorporated  in  California. 

Nirvana,  Inc.,  Manhattan  Borough.  New  York  City,  toilet 
preparations,  cosmetics,  etc,  $100,000  capital  stock,  has  been 
incorporated  by  Sam  Schultz.  206J  Vyse  Ave. 

Yonkcrs  Soap  Mfg.  Co.,  Yonkers.  N.  Y.,  $5,000  capital 
stock,  has  been  incorporated  by  D.  J.  and  X.  Ressler,  H. 
Lerncr.    (  Attorney,  D.  Gorlinkcl,  Yonkcrs.) 

South  Side  Laboratories.  Inc..  3226  Indiana  Ave.,  Chicago, 
toilet  preparations.  $2,500  capital  stock,  has  been  incor- 
porated by  P  C.  Thompson.  Arthur  George.  Julius  Harris ; 
rep,  J.  Harold  Mosely,  703  West  Randolph  St. 

L.  *  S.  Periumery  Co..  Manhattan  Borough,  New  York 
City,  barber  supplies,  $10,(100  capital  stock,  has  been  incor- 
porated by  B.  and  L.  Lifschitz.  R.  Sussman.  (Attorney. 
E.  Phillips.  305  Broadway.) 

Solar  Laboratories.  Manhattan  Borough.  New  York  City, 
toilet  articles,  $30,000  capital  stock,  has  been  incorporated 
by  J.  II.  Robins.  M.  Frackman.  P.  H.  Schuster.  (Attorneys. 
I  rackman  &  Rubins.  51  Chamlnrs  St.) 

Eagle  Perfumery  Co.,  Manhattan  Borough,  New  York 
City,  chemists  and  druggists.  $10,000  capital  stock,  has 
been  incorporated  by  G.  Runolo.  G.  Cannistraci,  J.  Pagano. 
(Attorney.  M.  Wolff.  41  Park  Row.) 

Arrow  Mnniifacturmi!  Co.  Ill  Wall  St..  East  Dubuque. 
III.,  drug*,  toilet  articles,  extracts,  fountain  syrups,  and 
non-alcoholic  leverages.  $50,001)  capital  stock  has  l>een  in- 
corporated by  F  W.  Boyd.  M.  C.  I  erring.  A.  L.  Schmitt ; 
Sheehan  &  Sheehan,  Galena.  111. 

Ogdcn  Products  Co..  3258  Ogden  Ave..  Chicago,  chemicals, 
cosmetics,  etc..  $5,000  capital  stock,  has  been  incorporated 
by  Charles  Martin  Sals,  William  Grecnhcrg,  Dan  I).  Lich- 
tenstcin.  Meyer  Rossrn.  Correspondent.  Meyer  Rossen  & 
Goldfme.  928,  127  North  Dcar!>orn. 

Lawndale  Barber  Supply  Co..  1725  Ro«wcvclt  road. 
Chicago,  chemicals,  barber  supplies,  perfumes,  etc.,  $5,000 
capital  stuck,  has  been  incorporated  by  Morris  Lyons.  Geo. 
Katsoulos.  Vera  Greeger.  Correspondent,  G.  A.  Kyriak- 
opulos.  417  Ashland  Pkx-k. 

Brooklyn  Alcohr;!  Corp..  Brooklyn.  N.  Y.  mm -beverage, 
$10,000  capital  stock,  has  Uen  incorporated  by  J.  S  Pom- 
pan.  V.  Cognof.  G.  Cabot  (  Attorneys,  Pompan.  Price  & 
Lippman.  38  Park  Row,  New  York.) 

Tex  Products.  Brooklyn.  N.  Y„  cleaning  powders.  $10.- 
"00  capital  rtock,  has  been  incorporated  by  II.  Pearlman, 
H.  F.  Ptarsall  (  Attorney,  S.  Rosenfeld,  808  Broadway, 
Brooklyn.) 

Sunshine  Soap  Co,,  Shreveport,  Li..  $100,000  capital 
stock,  has  ln-en  incorporated  in  Delaware, 

Economy  Snap  Co..  Buffalo.  N.  Y„  $15,000  capital  stock, 
has  been  incorporated  by  S.  S  Knaier,  J.  F  Wagner.  (  At- 
torney. W.  O.  Shields.  Buffalo.) 

Astrid  L.  Jason.  Manhattan  Borough.  New  York  City, 
novelties  and  perfumes,  $20,(¥)0  capital  stock,  has  Keen  in- 
corporated by  E.  A.  Malu-r,  S  M,  Reynolds  (Attorney, 
H.  F.  Spellman,  233  Broadway  ) 
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IN  MEMORIAM  FOR  DEPARTED  FRIENDS 

Brow*  William  H.  A.,  of  the  Metal  Package  Corpora- 
tion, Brooklyn,  September,  1919, 

Buedi.ncex,  W.  L.,  head  of  William  Buedingen  &  Son, 
boxes,  New  York  and  Rochester,  September,  1919. 

Colgate,  Richard  Morse,  of  Colgate  &  Co.,  New  York, 
at  West  Orange,  N.  J..  September,  1919. 

Crusellas,  Ramon,  founder  of  Compania  Nacional  de 
Pcrfumcria.  Havana,  Cuba,  September,  1921. 

Dav  ik-  Joseph  Pierce,  of  the  J.  P.  Davis  Company, 
soaps,  Dayton,  Ohio,  September,  1910. 

Eavenson,  William  J.,  of  J.  Eavenson  &  Sons,  Phila- 
delphia, soaps,  September,  1908. 

Faxon,  Frank  A.,  of  the  Faxon  &  Gallagher  Drug  Com- 
pany, Kansas  City,  Mo..  September,  1912. 

Feeney,  Nicholas,  retired  soap  manufacturer,  Brooklyn, 
N.  Y.,  September,  1917. 

Gardenty,  Antoine,  former  partner  in  Bernard-Escoffier 
Fils,  Grassc,  France,  September,  1919. 

Good,  James,  soaps,  Philadelphia,  September,  1910. 

Hanson,  Stanton  I.,  president  of  the  Vanitabs  Co.,  New 
York,  formerly  of  Hanson- Jenks  Co.,  September,  1916. 

Kerkeslacer,  Milton  W.,  soap  manufacturer,  Philadel- 
phia, Pa.,  September,  1913. 

Laknen,  Thomas  E.,  attorney  Flavoring  Extract  Manu- 
facturers' Association,  Chicago,  September,  1921. 

Lewkowitsch,  Dr.  Julius,  Ph.D.,  chemist,  of  London, 
England,  September,  1913. 

Luyties,  Herman  C.  G.,  president  Sanitol  Chemical 
Laboratory  Co.,  St.  Louis,  September,  1921. 

Moller,  Charles  A.,  manufacturer  of  flavoring  extracts, 
Brooklyn,  N.  Y.,  September,  1915. 

Morgan,  George  Frederick,  Jr.,  vice  president  of  Enoch 
Morgan's  Sons  Co.,  soaps,  New  York,  September,  1921. 

Nevins,  Samuel,  talc,  Philadelphia,  September,  1910. 

Olcott,  George  Mann,  president  of  the  Dodge  &  Olcott 
Co.,  New  York,  September,  1917. 

Peet,  William  J.,  of  the  Peet  Soap  Manufacturing  Com- 
pany, Kansas  City,  September,  1910. 

Stecher,  Frederick  W.,  Cleveland,  O.,  proprietor  of 
Pompeian  massage  cream,  September,  1917. 

Stotz,  John  T.,  oil  distiller,  Broadheadsville,  Pa.,  Sep- 
tember. 1915. 


bcr  of  mourners.  He  is  survived  by  his  wife,  Bertha  G. 
Antram,  and  one  daughter,  Mrs.  Lathrop  P.  Smith. 


HARRY  A.  ANTRAM 

Harry  A.  Antram,  sales  manager  for  the  F.  N.  Burt  Co., 
Ltd.,  Buffalo,  and  one  of  the  most  popular  business  men  in 
that  city,  dropped  dead,  September  2,  in  Chicago,  whither 
he  had  gone  on  business.  When  a  young  man  he  showed 
marked  business  zeal  and  ability  and  soon  after  he  moved 
from  Cincinnati  to  Chicago  he  was  promoted  to  a  responsible 
position  with  the  Pictorial  Printing  Co.  Later  he  was  presi- 
dent of  the  Randolph  Box  &  Paper  Co.  there.  In  1913  Mr. 
Antram  went  to  Buffalo  as  sales  manager  with  the  F.  N. 
Burt  Co..  Ltd.  His  engaging  personality  soon  won  him 
many  friends  there  and  he  was  the  prime  mover  in  countless 
charitable  movements. 

Mr.  Antram  was  58  years  old,  having  been  born  Decem- 
ber 10.  1864.  He  was  a  member  of  the  Lodge  of  Ancient 
Landmarks,  F.  &  A.  M. :  Hugh  de  Payens  Commandery, 
Knights  Templar;  the  Ellicott  Park  and  Buffalo  Athletic 
clubs  and  the  Chamber  of  Commerce.  Funeral  services 
were  under  Masonic  auspices  and  attended  by  a  large  num- 


FRANK  A.  ROSS 

Frank  A.  Ross,  for  six  terms  treasurer  of  the  Flavoring 
Extract  Manufacturers'  Association  and  lately  State  Com- 
mitteeman of  the  organ- 
ization for  Massachu- 
setts, died  following  a 
heart  attack  at  his  home 
in  Melrose,  Mass.,  on 
August  24.  For  the  last 
twenty- two  years  Mr. 
Ross  was  connected  with 
the  Stickney  &  Poor 
Spice  Co.,  of  Charles- 
town,  Mass.,  as  analyti- 
cal dicmist  and  manager 
of  the  flavoring  extract 
department,  besides  being 
one  of  the  directors  of 
the  company.  Mr.  Ross  was  57  years  of  age  and  is  sur- 
vived by  his  wife,  two  sons,  two  daughters  and  three 
grandchildren.  He  was  a  member  of  the  New  York 
Chemists'  Club,  American  Chemical  Society  and  Wyoming 
Lodge,  F.  &  A.  M.,  of  Melrose.  Services  were  held  at  his 
home  August  28  and  the  interment  was  in  Grove  Cemetery, 
Lynn,  Mass. 


V 


The  Late  F.  A.  Ross 


THEODORE  R.  L.  LOUD 

Theodore  R.  L.  Loud,  for  half  a  century  associated  with 
the  drug  and  chemical  industries  of  the  country,  met  death 
on  August  19  in  an  automobile  accident  near  Trenton,  N.  J. 
Mr.  Loud  was  traveling  to  Atlantic  City  with  a  party  of 
friends  in  the  touring  car  of  Francis  J.  McDonough.  mem- 
ber of  the  board  of  direc- 
tors of  McKesson  8c  Rob- 
bins,  New  York,  when  the 
car  struck  a  bad  spot  in  a 
sandy  detour  road  and 
overturned.  Mr. McDon- 
ough and  Louis  Pio,  also 
of  McKesson  &  Robbins, 
escaped  serious  injury,  but 
Charles  Hermann  and  J. 
S.  Stebe  were  injured  in- 
ternally and  the  chauffeur's 
leg  was  broken.  The  latter 
three  were  sent  to  Tren- 
ton Hospital.  Mr.  Pio, 
although  badly  shaken  up. 
was  able  later  to  proceed 
on  his  vacation. 

Mr.  Loud,  since  1916. 
had  been  vice  president 
and  general  manager  of 
the  New  York  Quinine 
and  Chemical  Works,  which  is  a  subsidiary  of  McKesson 
&  Robbins.  Previously  he  had  a  long  and  active  career  in 
the  American  drug  trade.  He  was  born  in  1852  on  the 
Eastern  Shore  of  Maryland  and  began  his  business  life  in 
a  drug  store  in  Easton,  Md.  Among  the  firms  with  which 
he  was  connected  were  Coffin.  Reddington  Sc  Co.,  of  San 
Francisco;  the  Mallinckrodt  Chemical  Works,  St.  Louis. 


_ 

The  Late  T.  R.  L.  Loud 
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Merck  &  Co.,  and  11.  O.  Hayncs  &  Co.,  of  New  York.  He 
was  a  member  of  the  New  York  Drug  &  Chemical  Club 
and  was  president  of  the  Salesmen's  Association  of  the 
American  Chemical  Industry. 

Mr.  Loud  left  a  wife,  Eunice  Chase  Loud.  Irving  Mc- 
Kesson, of  MrKcsson  Si  Kobbins,  was  anions  those  at  the 
funeral,  which  was  held  at  Easton.  Md  ,  on  August  23 

We  are  indebted  to  Drug  &  Chemical  Markets  for  the 
half-t"nc  of  the  appreciated  friend  of  all  who  knew  him. 


Obituary  Notes 

De  Graw  Kipp,  aged  74.  merntier  of  one  of  the  ear!) 
Dutch  families  which  .settled  in  New  Jersey,  died  July  30 
in  his  home  at  C'loster.  N*.  J.  For  many  years  he  was  con- 
nected with  F.  K.  Durkce  &  Co..  manufacturers  of  spices 
ami  flavorings. 

Professor  Alexander  Smith,  until  recently  head  of  the 
Department  of  Chemistry  at  Columbia  Cniversity.  New 
York,  died  in  Edinburgh.  Scotland,  on  September  9.  He 
was  born  in  Edinburgh  in  1S65.  but  spent  the  greater  part 
of  bis  life  in  the  I'nited  States,  where  he  took  a  prominent 
part  in  chemical  research 

William  B  Kaufman,  connected  almost  thirty  veari  with 
Parke,  Davis  &  Co.  in  New  York,  died  at  Katonah,  N.  Y., 
on  August  21,  aged  61  years. 

Edwin  C.  Quilt,  vice-president  of  John  Campbell  &  Co. 
this  city,  died  at  Avon-by-the-Sea.  September  5,  aged  44 
years. 


NEW  PRICE  LISTS,  PUBLICATIONS,  ETC. 

.  Nei-mann-Busi.ee  *  Wo.  ie  In.-..  321-323  North  Shel- 
don street,  Chicago,  111.,  have  issued  their  September  whole- 
sale price  list  of  raw  materials  for  manufacturers  of  soaps, 
perfumes,  toilet  specialties,  b.-irlnrs"  supplies,  extracts,  etc, 
The  list  is  complete  and  comprehensive. 

O.  A.  Brown  Co.,  In...  246  Tearl  street.  New  York 
City,  has  issued  a  wholesale  price  list,  printed  in  brown 
and  very  neat,  giving  September  quotations  of  its  ex- 
tensive lines  of  perfumers'  and  soap  makers'  materials, 
including  essential  oi's.  synthetic  and  aromatic  chemicals, 
besides  artificial  and  true  fruit  flavors,  certified  colors,  and 
similar  products.  The  firm  calls  particular  attention  to  the 
Mao  liquid  colors  for  perfumes,  toilet  waters,  hair  tonics, 
shampoos,  etc 

Lovejoy  Laboratories.  228  Adams  street.  Brooklyn, 
N.  Y  .  has  issued  a  new  1922  catalogue  of  its  line  of  qual- 
ity toilet  preparations,  petroleum  jellies  and  polishes. 

Come/.  &  Sloan,  Int..  244  Water  street,  New  York,  have 
issued  a  circular  reporting  the  receipt  of  advices  from 
Marseilles  saying  that  the  stocks  of  Bourbon  vanilla  beans 
are  entirely  sold  out.  The  firm  says:  "The  supply  of 
Mexicans  ami  South  Americans  having  been  exhausted, 
the  demand  for  Bourbons  has  greatly  increased  and  the 
market  here  is  very  strong.  Manufacturing  qualities  will 
be  sold  out  before  the  new  crop  arrives.  Prices  in  France 
have  increased,  and  we  expect  a  very  substantial  rise  in 
them  soon." 

'  When  Is  Alcohol  Pi  re?"— David  Berg  Industrial  Al- 
cohol Co.,  Philadelphia,  in  a  recent  circular  says  in  part: 
"The  purity  of  alcohol  is  something  which  every  user  must 
consider,  Purity  is  obtained  by  distillation.  In  the  manu- 
facture of  Lohocla  alcohol,  which  is  the  highest  quality 
obtainable,  the  chemists  of  the  David  Berg  Industrial  Al- 
cohol Co.  have  iitiii/ed  an  amazing  process  which  send* 


every  drop  through  forty-four  separate  distilling  processes. 
Anyone  who  has  ever  worked  in  a  chemical  laboratory- 
knows  the  almost  infinite  purity  that  should  result  from  s.;- 
inany  successive  distillations  " 

"Si  ierintem>ent"  is  the  name  of  a  new  periodical  of 
sales  and  use  service  published  by  the  Karl  Kiefer  Machine 
t  o.  Cincinnati,  <>  It  has  to  do  with  the  application  of 
Kirf.  r  plant  machinery  to  numerous  u>.  s,  and  is  full  of 
information. 

BOOK  REVIEWS 

"Lt  Cam  rime  et  Sa  Svnthkse.'-  by  A.  Unloose,  arid  "I -a 
Culture  Industrictlc  du  Camphrier."  by  I>r   I..  Trahut. 
correspondent  de  ['Institute  and  director  of  the  Services 
Botaniquc  de  l'Algcria.  Paris:  La  Parfumtru'  M^ti,  r,„- 
This  little  book  of  (A  pages,  printed  in  French,  contains  an 
ani>ounccinent  by  Jean  Gattcfosse  and  a  preface  by  Dr.  I. -I. 
Kondakow,  of  the  University  of  Woronrgc.    It  sets  forth 
the  synthesis  of  camphor  in  all  of  its  various  aspects,  his- 
torically and  commercially,  in  the  comprehensive  form  thai 
naturally  might  be  expected  from  these  two  scientists. 


Year  Book  of  the  Amlrk  \n  Pharmaceutical  Associa- 
tion, 1920.  Chicago.  III..  1922.  published  by  the  Amer- 
ican Pharmaceutical  Association;  805  pages. 
This  volume  contains  the  sixty-third  annual  report  of  the 
progress  of  pharmacy  and  the  constitution,  by-laws  and  roll 
of  members  of  the  association,  corrected  to  May,  1922.  tie- 
sides  the  roster  of  officers.  The  progress  report  is  the 
most  complete  since  the  world  war  began  and  there  are 
numerous  excerpts  from  1920  periodicals  in  relation  to  per- 
fumery and  soap  that  are  of  interest  to  pharmacists.  The 
essentials,  of  course,  that  would  concern  our  readers  were 
printed  at  the  time  in  The  Amerh  an  Perfumer  &  Essen- 
tial Oil  Review,  but  this  does  not  detract  from  the  interest 
in  the  admirable  report  presented  by  Prof,  Arny  and  his 
associates,  including  Prof.  Wirnmcr. 

"French  Public  Finance,  in  the  Cheat  War  am.  Totvw  :" 
with  chapters  on  banking  and  currency;  by  Harvey  F. 
Fisk  :  New  York  and  Paris;  Hankers  Trust  Co, 
This  ln>ok  of  363  pages  deals  .  xhaustr.  cly  with  its  title 
subject,  giving  ample  statistical  data  obtained  from  official 
sources,  and  covers   fully  the   Republic's   financial  history 
since  1914.    The  purpose  of  the  book  i>  to  effect  a  more 
sympathetic  understanding  in  this  country  of  the  financial 
problems  France  had  to  solve  during  the  war  ami  of  the 
integrity,  courage  and  resourcefulness  nub  which  she  is 
meeting  her  present  day  trade  and  other  problems. 

Italian  Market  for  Paraffin  Wax 

Italy,  population  considered,  is  said  to  l>e  the  world's 
greatest  consumer  of  caudles.  The  old- fashioned  tallow 
candl'-  has  given  place  t<>  wax  with  a  parafhn  base  and  all 
admixture  of  >l..trie  acid  for  coloring  and  hardening  pur- 
[w>-cs.  Italy's  normal  annual  tntjK-rt  requirements  of  paraffin 
wax  range  alteive  200HO  tons,  of  which  amount  approxi- 
mately 75  per  c.-nt  is  furnished  by  the  I'nited  States. 

Cannot  Do  Without  The  American  Perfumer 

<C    V  V  •        .    |     K    •  '  |:--   .  .  1  ■  I  .   I..,  , 

Doing  without  y..ur  valuable  y'urtiat  \\.  -.Id  U  impossible 
to  rhe  writer. 
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PATENTS  AND  TRADE-MARKS 
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FOUND  AT  LAST 


ALLUR6 
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/4*  /■*-t 
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BA4WV 


mAQNIJM  S$  D 

DEA-REE  KBBBSia 


*"«    Km  Win6  4* 

»4J.t*#  /i-t//  'Tout 

LaJOCONDE  HSR 
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f  I  :  i  #  O 

SEA-MO 


m     LADY  ANNE 


/»3  >  ;y 


UtherKrkh 


tit/ft 

ScalYe-Dirt 
ALKOHOL-SPONGE 

mint*-* 

MILLER 


  /tST/JL, 

,s°,Ap      Gumczc    Scalp  I 

mifift  m/srttt 


Mil  '!>-> 


ZIP 


rnntltt 


mistrrr 


FRENCH 

qiinine  Jeans 


NOTE  TO  READERS 

This  department  is  conducted  under  the  general  super- 
vision of  a  very  competent  patent "  and  trade-mark  at- 
torney. This  report  of  patents,  trade-marks,  designs  is 
compiled  from  the  official  records  of  the  Patent  Office 
in  Washington,  D.  C.  We  include  everything  relating 
to  the  four  co-ordinate  branches  of  the  essential  oil  in- 
dustry, viz.:  Perfumes,  Soap,  Flavoring  Extracts  and 
Toilet  Preparations. 

Of  the  trade-marks  listed,  those  whose  numbers  are 
preceded  by  the  letter  "M"  have  been  granted  registra- 
tion under  the  Act  of  March  19,  1920.  The  remainder 
are  those  applied  for  under  the  Act  of  February  20,  190S, 
and  which  have  been  passed  to  publication. 

Inventions  Patented  are  designated  by  the  letter  "P." 

Designs  Patented  art-  designated  Itv  the  Utter  "D." 

All  inquiries  relating  to  patents,  trade  marks,  labels, 
copyrights,  etc.,  should  be  addressed  to 

PATENT  AND  TRADE-MARK  DEPT.. 
Perfumer  Pub.  Co.  14  Cliff  St.,  New  York. 


TRADE-MARK  REGISTRATIONS  APPLIED  FOR 

Act  of  Feb.  20,  1905 

140,169. — A.  J.  Donaldson,  doing  business  as  Great 
Western  Tea  Co.,  San  Francisco,  Calif.  (Filed  Nov. 
26,    1920.     I'sed   since    Feb.    I,    1911.1— Tea,  Coffee, 


Flavoring  Extracts  for  Food,  Cocoa,  Chocolate.  Spices, 
Macaroni,  Spaghetti,  Noodles,  Corn  Starch,  Tapioca, 
Rice,  and  Salad  Dressing. 

145,428.— Almo  Products  Co.,  Inc.,  New  York,  N.  Y. 
(  Filed  Mar.  30,  1921.  Used  since  Jan.  1,  1919.)— Flavors. 
Kxtracts,  and  Emulsions  for  Food  Purposes;  Pic-Fill- 
ing Powders,  Pudding  Powders,  Egg-Whip  Powder, 
Icing  Pastes.  Cocoa  Powder,  and  Milk  Powder. 

147.853. — V.  Vivaudou,  Inc.,  New  York,  N.  Y. 
(Filed  May  17,  1921.  Used  since  May  10,  1921.)— Com- 
pressed Circular  Disklike  Forms  of  Rouge  and  Face 
Powder. 

148.165. — Parfumcrie  Roger  &  (iallet,  Paris,  France. 
(Filed  May  24,  1921.  Used  since  Nov.,  1903.)— Pastes 
and  Powders  lor  Beautifying  and  Preserving  the  Teeth, 
Skin,  and  Hair,  and  Perfumery. 

152,112. — Western  Hair  Company,  Spokane,  Wash- 
ington. (Filed  Aug.  23,  1921.  Used  since  June  21,  1921.) 
— Face  Powder,  Lavender  Lotion,  Bleaching  Lotion. 
Peroxide,  Finishing  Cream,  Bleaching  Cream,  and  Cold 
Cream,  Being  Preparations  and  Tonics  for  Use  on 
Human  Skin  and  in  Treatment  Thereof,  Also  for  Dan- 
:lruff  Remedy,  Quinine  Hair  Tonic,  and  Brilliantine, 
Being  Tonics  and  Dressings  Used  in  and  Upon  Human 
Hair  and  for  Scalp  Treatment,  and  All  Used  in  Gen- 
eral Beauty- Parlor  Work. 

152,721. — Socictc  Anonymc  Dcs  Establisscments 
Justin  Dupont,  Argcnteuil,  France,  assignors  to  Justin 
Dupont,  Inc.,  of  New  York,  N.  Y.,  a  Corporation  of 
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New  York.  (Filed  Sept.  8,  1921.  Used  since  Mar.  10, 
1904.)— Synthetic  Oils  and  Aromatic  Chemicals  Used  in 
the  Production  of  Perfumes. 

154,014.— Dixie  Laboratories,  Atlanta,  Ga.  (Filed  Oct. 
12,  1921.    Used  since  Mar.,  1921.)— Hair  Tonic. 

155,423.— Edwin  \V.  Watkins,  Copper  Hill,  Tenn. 
(Filed  Nov.  15,  1921.  Used  since  Oct.  10,  1921.)— Face 
Lotion. 

156,735.— George  W.  Dunlcavy,  Cambridge,  Mass. 
(Filed  Dec.  15,  1921.  Used  since  Dec.  8,  1921.)-Toilct 
Waters,  Face  Creams  and  Hair  Tonics. 

157,097— John  Albert  Hathaway,  doing  business  as 
Alklitone  Tooth  Paste  Company,  Detroit.  Mich.  (Filed 
Dec.  24,  1921.    Used  since  Oct.  1,  1921.)-  Tooth  Paste. 

158,753.— Arthur  J.  Bafalis,  doing  business  as  Pearlc- 
dent  Chemical  Laboratories,  Manchester.  N.  H.  (Filed 
Feb.  2,  1922.  Used  since  about  Aug.,  1921.)— Medicated 
Dentifrice. 

159.681.— Fffic  M.  Barnett.  Pasadcn.,,  C  alif.  I  Filed 
Feb.  23,  1922.  Used  since  Dec.  1,  1921.  (—Preparation 
for  Growing  Hair. 

160,462.— E.  Burnham,  Inc.,  Chicago,  111.  (Filed  Mar. 
10,  1922.    Used  since  1899.)— Gray- Hair  Restorer. 

160.466.— E.  Burnham.  Inc.,  Chicano,  111.  (Filed  Mar. 
10,  1922.  Used  since  1917.)— Perfumes,  Toilet  Water. 
Sachets. 

160,498.— Kendall  Products  Corp..  New  York,  N.  Y. 
(Filed  Mar.  10.  1922.  Used  since  about  Feb.  20,  1922.) 
—Detergent  Preparations— Namely,  Soap  Products. 

160,635.— The  Remillcr  Co.,  New  York.  N.  Y.  (Filed 
Mar.  13.  1922.    Used  since  Feb.  1,  1922.)— Face  Rouge. 

160.932.  — Dc  Milo  Perfume  Co.,  Inc.,  New  York,  N. 
Y.  (Filed  Mar.  20,  1922.  Used  since  1908.)— Cold 
Cream,  Almond  Cream.  Lemon  Cream.  Cocoa-Butter 
Cream,  Hair  Tonic,  Hair  Dressing.  Face  Powder,  Tal- 
cum Powder,  Rouge,  Cocoa  Cream,  Methol  Cream, 
Witch-Hazel  Cream,  Massage  Cream.  Beautihcr  or 
Cream  to  Be  Used  as  a  Massage  Cream  After  Shaving, 
Brilliantine,  Lilac  Vegetal.  Depilatory.  Styptic  Powder 
Perfumes,  Extracts  for  Handkerchiefs,  Shampoos  and 
Stringents. 

161,474.— Anuzis  &  Yuknis  Co.,  Chicago.  111.  (Filed 
Mar.  30,  1922.   Used  since  Mar.  27,  1922.)— Hand  Lotion. 

161,530.— Wolf  Eliowitz,  New  York.  N.  Y.  (Filed 
Mar.  31,  1922.   Used  since  Mar.  1.  1922.)— Powder  Puffs. 

161,601.— The  Van  Camp  Packing  Company,  Inc., 
Indianapolis,  Ind.  (Filed  Mar.  31,  1922.  Used  since 
Mar.  2.  1922.)— Soap. 

161,835.— Harry  C.  Hosick,  doing  business  as  Hairon 
Company,  Toledo,  Ohio.  (Filed  Apr.  6,  1922.  Used 
since  Apr.  5,  1919.)— Preparation  for  Premature  or  Re- 
ceding Baldness.  , 

161.933.  — The  Mills  Brothers,  doing  business  as  the 
American  Products  Company,  Cincinnati,  Ohio.  (Filed 
Apr.  8,  1922.  Used  since  Sept.,  1917.)— Shaving  Cream 
in  the  Nature  of  a  Paste  Soap,  Toilet  Soap,  and  Cleanser 
for  Household  Uses,  Such  as  Cleaning  Bathtubs, 
Kitchen  Sinks,  Pots  and  Pans,  etc. 

161,951.— Ernest  L.  Patten,  Salt  Lake  City,  It  ah. 
(Filed  Apr.  10,  1922.  Used  since  Mar.  10,  1910.)— Hair 
Restorers.  , 

162,090.— Frederick  H.  Young,  doing  business  as  the 
Frederick  H.  Young  &  Company.  Toledo.  Ohio.  Filed 
Apr.  10.  1922.   Used  since  1903.)— Soaps. 

162  129.— Mirrolike  Mfg.  Company.  Long  Island  City, 
N  Y.  (Filed  Apr.  11,  1922.  Used  since  Apr.  1.  1915.)— 
Soap  Cleaners  for  the  Removal  of  Spots  and  Stains  on 
Fabrics  and.  Leather  and  Tar  Road  Oil  and  Carbon  Re- 
mover. _  w.,  .... 

162S06.— The  Palmolivc  Company.  Milwaukee,  Wis. 
(Filed  Apr.  18,  1922.    Used  since  Feb.  15.  1922.)— Soap. 

162.670.— Morris  Deutsch.  doing  business  as  The 
French  American  Pharmacal  Co.,  New  York,  N.  Y. 
(Filed  Apr.  21,  1922.  Used  since  about  Mar.  23,  1920.)— 
Depilatories. 

162  850.— Poland  Soap  Works.  Anniston,  Ala.  ( Piled 
Apr.  24,  1922.  Used  since  May  7.  1921.)— Washing 
Powder  for  Cleaning  Anything  That  Soap  and  Water 
Will  Clean. 

162,962.— Yardley    &   Co.,   Ltd.,    Stratford.  London, 


England.  ( Filed  Apr.  26,  1922.  Used  since  Feb., 
1912.)— Toilet  Soap. 

162.967.  — Harriet  Hubbard  Aycr,  New  York,  N.  Y. 
I  Filed  Apr.  27,  1922.  Used  since  Feb.  15,  1922).— Per- 
fumes. 

162.968.  — Harriet  Hubbard  Ayer.  New  York,  N.  Y. 
(  Filed  Apr.  27.  1922.  Used  since  Feb.  15,  1922.)— Per- 
fumes. 

162.969.  -Harriet  Hubbard  Ayer,  New  York,  N.  Y. 
(Filed  Apr.  27.  1922.  Used  since  Feb.  15.  1922.)-Per- 
fumes. 

162.971.-Harriet  Hubbard  Ayer,  New  York,  N.  Y. 
(Filed  Apr.  27,  1922.    Used  since  Feb.  IS,  1922.)-Pcr- 


162.972.  — Harriet  Hubbard  Aycr,  New  York.  N.  Y. 
<  Filed  Apr.  27,  1922.  Used  since  Feb.  15.  1922.)— Per- 
fumes. 

162.973.  — Harriet  Hubbard  Aycr,  New  York,  N.  Y. 
(  Filed  Apr.  27,  1922.  Used  since  Feb.  15.  1922.)-Per- 
nimes. 

162.974.  — Harriet  Hubbard  Ayer,  New  York,  N.  Y. 
(Filed  Apr.  27,  1922.  Used  since  Feb.  15.  1922.)— Per- 
fumes. 

162.975.  — Harriet  Hubbard  Aver.  New  York.  N.  Y. 
(Filed  Apr.  27,  1922.  Used  since  Feb.  15,  1922.)-Pcr- 
lumes. 

163,011. — Lillian  S.  Thomas,  doiny  business  as 
Froidcvaux  Cie.,  New  York.  N.  Y.  (Filed  Apr.  27. 
1922.    Used  since  Feb.  15,  1922.)— Deodorant. 

163.012  — Lillian  S.  Thomas,  doing  business  as  Froidcvaux 
Cie..  New  York.  N.  Y.  (Filed  Apr.  27,  1922.  Used  since 
Feb.  15.  1922.)— Toilet  Creams  and  Toilet  Powders. 

163,100. — Marinello  Company,  La  Cror-.se,  Wis.  (Filed 
Apr.  29,  1922.  Used  since  July  18,  1921)-Wrinkle 
Paste. 

163,165. — Magnum  Import  Co.,  Inc.,  New  York,  N.  Y. 
(Filed  May  1,  1922.  Used  since  Mar.  1,  1922.)— Per- 
fumes, Toilet  Waters,  Liquid  Brilliantine*,  Solid  Bril- 
liantines,  Face  Powders,  Toilet  Powders,  Sachet 
Powders,  Face  Rouges,  Lip  Rouges,  and  Lip  Sticks. 

163,192—  Stil-Daniels,  Detroit,  Mich.  (Filed  May  1. 
1922.  Used  since  Apr.  18,  1922.)— Hair  Dressings  and 
Tonics. 

163.334.  — Hy-Gcn-Ol  Laboratory,  Spring  Valley.  N. 
Y.  (Filed  May  4,  1922.  Used  Since  Apr.  25,  1922.)  — 
Tooth  Paste. 

163.335.  — Hiscox  Chemical  Works,  Patchogue,  N.  Y. 
(Filed  May  4,  1922.    Used  since  1920.)—  Toilet  Lotion. 

163,351.— The  Packer  Mfg.  Co.,  Inc.,  New  York.  N.  Y. 
(Filed  May  4,  1922.    Used  since  Oct.  1,  1877.) — Soap. 

163,374.— Wm.  H.-  Brown  &  Bro.  Co.,  Baltimore,  Md. 
(Filed  May  5.  1922.  Used  since  Feb.  17,  1922.)— Per- 
fume, Toilet  Water,  Sachet  Powder,  Talcum  and  Face 
Powders. 

163,499. — Chicago  Soap  Products  Co.,  Chicago,  III. 
(Filed  May  8.  1922.  Used  since  Apr.  1,  1922.)-Soap 
Flakes. 

163,513.— Fink  &  Rock.  Inc.,  New  York.  N.  Y. 
(Filed  May  8,  1922.  Used  since  Mar.  31,  1922,  except 
as  to  nail  polish,  since  Mar.  15,  1922.) — Vanishing 
('ream,  Almond  Cream.  Mud  Massage.  Nail-Polish  Re- 
mover, and  Nail  Polish,  Lemon  Cream,  Brilliantine, 
Cold  Cream. 

163,535.— The  E.  L.  Patch  Company,  Stoneham,  Mass. 
(Filed  May  8,  1922.  Used  since  Feb.  15,  1922.)— Skin 
Lotion. 

163,575.— Enola  Cosmetic  Co..  San  Francisco,  Calif. 
(Filed  May  9,  1922.  Used  since  Mar..  1906.)— Face 
Powders,  Face  Creams,  Perfumes.  Toilet  Waters, 
Rouges,  Hair  Tonics,  Hair  Oils.  Dentifrices,  Tooth 
Powders.  Nail  Polishes,  Dcordorizing  Preparations,  and 
Sachet  Powders 

163.720.-V.  Vivaudou,  Inc..  New  York.  N.  Y.  (Filed 
May  11,  1922.  Used  since  Apr.  26.  1922.)-Facc 
Powders,  Face  Creams.  Perfumes.  Toilet  Waters, 
Roukcs.  Hair  Tonics.  Hair  Oils.  Dentifrices.  Tooth 
Powders,  Nail  Polishes,  Deodorizing  Preparations,  and 
Sachet  l*>wdtrs. 
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163.724.— Philip  H.  Warshaw,  New  York.  N.  Y. 
(Filed  May  11.  1922.  Used  since  Oct.,  1921.)— Hair 
Tonic. 

163,766.— John  Rinciari,  doing  business  as  New  York 
Extract  &  Perfumery  Company,  New  York,  N.  Y. 
(Filed  May  12,  1922.  Used  since  about  Aug.,  1919.)— 
Hair  Tonic. 

163.906.— V.  Vivaudou,  Inc.,  New  York,  N.  Y.  (Filed 
May  IS.  1922.  Used  since  May  5.  1922.)— Face  Powders, 
Face  Creams,  Perfumes,  Toilet  Waters,  Rouges,  Hair 
Tonics,  Hair  Oils,  Dentifrices.  Tooth  Powders.  Nail 
Polishes,  Deodorizing  Preparations,  and  Sachet 
Powders. 

164,006— Penn  Drug  Spec.  Co.,  Pittsburgh,  Pa. 
(Filed  May  17,  1922.  Used  since  Apr.  15,  1922.)— 
Powder  Puffs. 

164,159. — Benjamin  M.  Ferguson,  doing  business  as 
B.  M.  Ferguson  &  Co.,  Chicago,  III.  (Filed  May  20. 
1922.    Used  since  Apr.  25,  1922.)— Soap. 

164,171.— Lysander  Kemp  &  Sons,  Inc.  Boston,  Mass. 
(Filed  May  20,  1922.  Used  since  May  15,  1922.)— Soap 
Flakes. 

164,426.— S.  Glcmby's  Sons  Co.,  Inc.,  New  York.  N. 
Y.  (Filed  May  24,  1922.  Used  since  May  5.  1922.)— 
Powder  Puffs. 

164.534. —  Barclay  &  Co.,  Wilmington,  Del.,  and  New- 
York.  N.  Y.  (Filed  May  26,  1922.  Used  since  May 
10,  1922.)— Soap. 

164.700.— Emil  Fuller,  New  York,  N.  Y.  (Filed  May 
31,  1922.    Used  since  Dec.  1,  1921.)— Powder  Puffs. 

165,510—  Andrew  J.  Stone,  Greybull,  Wyo.  (Filed 
June  14.  1922.  Used  since  Dec.  1,  1921.)— Washing 
Compound. 

165,585. — Frankford  Davies  and  Company,  Pittsburgh, 
Pa.  (Filed  June  16.  1922.  Used  since  May,  1922.)— 
Washing  Compound. 

165,769. — Marguerite  Sullivan,  doing  business  as 
Domino  House,  Philadelphia,  Pa.  (Filed  June  20,  1922. 
Used  since  Feb.  1,  1922.) — Soaps — Namely  Soaps  in  Cake, 
Powder,  and  Liquid  Forms. 

165.771.  — Marguerite  Sullivan,  doing  business  as  Domino 
House.  Philadelphia,  Pa.  (Filed  June  20,  1922.  Used  since 
Feb.  1,  1922.  >— Soaps — Namely,  Soaps  in  Cake.  Powder, 
awl  Liquid  Forms. 

165.772.  — MarK"crite  Sullivan,  doing  business  as 
Domino  House.  Philadelphia,  Pa.  (Filed  June  20. 
1922.  Used  since  Feb.  1.  1922.)— Soaps— Namely,  Soaps 
in  Cake.  Powder,  and  Liquid  Forms. 

165.974.— Western  Bottle  Mfg.  Co..  Chicago,  111. 
(Filed  June  23.  1922.  Used  since  Jan.  30,  1922.)- 
Powder  Puffs. 


TRADE-MARK  REGISTRATIONS  GRANTED 
Act  of  March  19,  1920 

157.804.  — The  Bertlcy  Co..  New  York,  X.  Y..  as- 
signor to  Jean  Jordeau,  Incorporated,  South  Orange, 
N.  J.,  a  Corporation  of  New  Jersey.  (Filed  Oct.  28, 
1919.  Serial  No.  124.258.  Used  since  Sept.  13,  1919.)— 
Chemical  Preparation  for  the  Removal  of  Superfluous 
Hair. 

157.805.  — Mae  Casey,  Raleigh,  N.  C.  (Filed  Julv  7. 
1922.  Serial  No.  166,549.  Used  since  Jan.  1.  1919.)— 
Vanishing  Cream. 

157,817. — A.  J.  Krank  Manufacturing  Co.,  St.  Paul. 
Minn.  (Filed  Apr.  9,  1921.  Serial  No.  145.953.  Used 
since  Aug.  I,  1910.) — Shaving  (.'ream  to  Be  Used  Be- 
fore Shaving. 

157.824.  — Mifflin  Chemical  Corporation,  Philadelphia. 
Pa.  (Filed  July  6,  1921.  Serial  No.  150,077.  Used 
since  May  31.  1921.) — Antiseptic  Preparation. 

157.825.  — Miller  Laboratories,  Inc.,  Washington.  D.  C 
(Filed  Aug.  4,  1921.  Serial  N'o.  151.369.  Used  since 
Oct.,  1919.) — Shaving  Soap  Cream. 

157.834.  — The  M.  Shaffer  Co.,  Philadelphia.  Pa. 
(Filed  Mar.  24.  1922.  Serial  No.  161.209.  Used  since 
on  or  about  July  8,  1918.) — Tonic  for  the  Scalp  and  the 
Hair. 

157.835.  — The  M.  Shaffer  Co.,  Philadelphia,  Pa. 
(Filed  Mar.  24,  1922.  Serial  No.  161,210.  Used  since 
on  or  about  Nov.  29,  1919.) — Toilet  Water. 


157,841.— Albert  G.  Wiswell.  Wilmington,  Del.  (Filed 
Nov.  3,  1921.  Serial  No.  155,002.  Used  since  Nov.  1, 
1920.)— Soap. 

158.354.  — Howard  Herman  Menu.  D.D.S.,  Gustine, 
Calif.  (Filed  Feb.  20.  1922.  Serial  No.  159,578.  Used 
since  Jan.  1,  1921.)— Mouth  Washes,  Tooth  Powder  and 
Paste. 

158.355.  — Max  Miller,  Brooklyn.  N.  Y.  (Filed  Jan. 
21,  1922.  Serial  No.  158,241.  Used  since  Dec.  15,  1920.) 
—Hair  Tonics,  Shampoo,  and  Hair  Pom?.dc. 


158.584.  — The  Scholl  Manufacturing  Company,  Chi- 
cago. III.  (Filed  Apr.  4,  1922.  Serial  No.  161,754. 
Used  since  on  or  about  May  1,  1916.)— Preparations  for 
Use  in  Treatment  of  Foot  Troubles. 

158.585.  — The  Scholl  Manufacturing  Company,  Chi- 
cago, III.  (Filed  Apr.  4,  1922.  Serial  No.  161,756. 
Used  since  1915.) — Preparations  for  Use  ir.  the  Treat- 
ment of  Foot  Troubles. 

158.586.  — Jean  Senegas,  New  York,  N.  Y.  (Filed  Apr. 
8,  1922.  Serial  No.  161.945.  Used  since  1902.)— Cos- 
metics, Particularly  Solutions  for  Lightening  the  Hair. 


PATENTS  GRANTED 

61,442.  Powder  Container.  Clen  S.  Humphrey, 
Brooklyn,  N.  Y.  Filed  Oct.  6,  1921.  Serial  No.  505,939. 
Term  of  patent  14  years. 

The  ornamental  design  for  a  powder  container,  sub- 
stantially as  shown. 

1,425,909.  Powder  Container.  Henry  Slaiger,  Attlc- 
boro,  Mass.,  assignor  to  The  D.  F.  Briggs  Company, 
Attleboro,  Mass.  Filed  Mar.  15,  1922.  Serial  No.  544,- 
017.    6  Claims.    (CI.  132—821.) 

1.  In  a  powder  container,  a  container  body  having  a 
closed  end  and  having  opposed  slots  extending  through 
its  opposite  end,  a  closure  for  the  container  body  having 
an  outer  sleeve  fitting  within  the  container  body  and 
having  a  rim  fitted  over  the  outside  of  the  body,  a 
ferrule  within  the  sleeve,  a  puff  having  a  loop  in  the 
ferrule,  and  a  pin  having  headed  ends,  the  pin  being 
receivable  in  the  slots  of  the  body  and  extending 
through  the  loop  and  through  the  ferrule  and  through 
the  slots  of  the  outer  sleeve,  whereby  upon  removal  of 
the  closure  the  pin  may  be  moved  through  the  slots  of 
the  outer  sleeve  to  project  the  puff  beyond  the  outer 
sleeve. 

1,427,199.  Lotion.  Isaac  O.  Foole,  Sidney,  Iowa. 
Filed  July  14.  1919.  Serial  No.  310,563.  Renewed  Tan. 
28.  1922.    Serial  No.  532.501.    1  Claim.    (CI.  167—9.1 

A  composition  of  matter  comprising  substantially 
equal  parts  of  water,  witch  hazel  extract  and  a  mixture 
of  equal  parts  of  alcohol  and  spirits  of  camphor,  to- 
gether with  smaller  proportions  of  lesorcin,  Epsom 
salts,  saltpetre  and  carbolic  acid. 


PATENT  FEES  IN  GERMANY 

Berlin  advices  report  that  the  fees  payable  on  the  regis- 
tration oi  patents,  trade-marks,  and  industrial  designs  were 
increased  substantially  on  July  1.  1922.  The  new  potent 
fees  amount  to  300  paper  marks  fur  each  of  the  first  2 
years,  with  a  progressive  increase  in  the  subsequent  an- 
nuities up  to  the  fifteenth  year  lor  which  the  fee  is  20,000 
marks.  The  new  registration  fee  for  designs  is  200  marks, 
and  protection  may  be  extended  beyond  the  initial  3  years 
on  the  payment  of  an  additional  1,000  marks.  The  fee 
payable  on  application  for  trade-mark  registration  is  200 
marks  for  the  first  class  of  goods  in  connection  with  which 
the  trade-mark  is  to  be  used,  and  100  marks  for  each 
additional  class.  The  renewal  fee  is  300  marks  for  a  single 
class,  and  100  marks  for  every  additional  class  of  goods  for 
which  the  mark  is  registered. 


In  the  House  of  Success 

There  are  no  elevators  in  the  house  of  Success. 

But  the  stairs  are  long  and  steep, 
And  the  man  who  would  climb  to  the  verv  top 

Before  he  dare  walk  must  creep  —  Unknown. 
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CHINA 

Cassia  Oil.— Exports  of  cassia  oil  from  Hongkong 
totaled  285.200  poundi  in  1921,  valued  at  £39,382,  compared 
with  274,000  pounds,  valued  at  £87,019,  in  1920.  Of  the 
total  in  1921  the  United  States  took  87,06/  pounds,  valued 
at  il3.329,  compared  with  133,0(4  pounds,  worth  £50.069,  in 
1920;  and  Japan  took  108,533  pounds,  worth  £13,189,  com- 
pared with  75,864  pounds,  valued  at  £17,839,  in  1920. 

H  I'M  an  Hair —Only  a  small  share  of  the  Hongkong 
exports  of  human  hair  went  to  the  United  States,  although 
in  1920  America  was  the  heaviest  huycr.  Total  exports 
decreased  from  940,132  pounds,  valued  at  £163,429  in  1920 
to  650.267  pounds,  valued  at  £78,902,  in  1921.  In  1920  the 
United  States  took  human  hair  from  Hongkong  to  the 
value  of  £120,738,  and  in  1921  took  only  £13.116  worth,  its 
purchases  in  the  latter  year  being  exceeded  by  those  of 
China  and  Japan. 

ENGLAND 

New  East  Indian'  Essential  Oils.— The  first  arrivals 
of  two  EftSl  Indian  oils  which  arc  new  to  the  London  mar- 
ket have  reached  there.  One  is  eugetiol-free  cinnamon  leaf 
oil,  which  is  of  a  very  pleasant  odor,  and  will  be  offered  to 
manufacturing  perfumers  as  a  suitable  basis  for  carnation 
perfume.  The  other  is  ajowan-sccd  oil,  the  product  of  two 
factories  in  Central  India.  This  oil  is  guaranteed  to  con- 
tain a  minimum  of  60  per  cent  of  rcovcrablc  thymol. 


GERMANY 

Vegetable  Oils  h  k  Technical  Purposes.  A  decree 
published  in  the  Reiehs^esetsblolt  of  May  23  repeals  the 
laws  of  January  6.  1916,  and  July  21,  1916,  which  had  pro- 
hibited the  preparation  or  use  in  any  manner  whatsoever, 
for  technical  purposes,  of  butter,  butter  fat,  and  mutton 
fat,  and  vegetable  and  animal  oils  and  fats,  as  well  as  the 
oils  and  fatty  acids  derived  therefrom,  for  the  manufacture 
of  soap  or  leather    The  change  was  effective  May  13.  1922. 

JAPAN 

Perfumekv  ani>  Soap  Imports.— Consul  General  G.  H. 
Scidmorc,  at  Yokohama,  reports  that  in  1921  Japan  imported 
perfumery  and  soaps  valued  at  approximately  $675,000.  of 
which  $438,000  was  for  perfumed  waters,  $133,000  for 
perfumed  soaps.  $71,000  for  perfumed  oils,  waxes  and 
preparations  thereof,  and  slightly  more  than  $32,000  for 
soaps  other  than  perfumed  The  total  weight  of  perfumed 
soaps  imported  was  approximately  240,000  pounds,  of  other 
soaps  292.IXK)  pounds  Detailed  statistics  arr  not  yet  availa- 
ble. In  the  years  1920  and  1919  the  United  States  had  a 
heavy  load  on  all  kinds  of  soaps,  with  Great  Rritain  second 
and  France  third.  In  those  years  Great  Britain  led  on  oils, 
fats  and  waxes.  iwrfumed.  and  preparations  thereof,  with 
{Continued  on  page  326) 
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Substantial  recovery  from  the  depression  which  had  been 
in  evidence  in  essential  oil  lines  for  the  greater  part  of  the 
Summer  is  felt  as  the  Autumn  season  commences.  The 
adjustment  of  protracted  laln.r  disturbances,  such  as  the 
coal  and  rail  strikes  and  the  increased  employment  in  fac- 
tories throughout  the  country,  has  substantially  augmented 
the  public  purchasing  power.  Forecasts  of  a  further  broad- 
ening of  business  activity  arc  everywhere  made,  following 
the  settlement  of  the  tariff  question.  There  has  been  g<*xl 
anticipatory  buying  in  products  which  will  carry  a  higher 
impost,  so  that  a  decided  upward  movement  in  a  numl>cr 
of  productions  seems  imminent.  In  the  case  of  those  oils 
placed  on  the  free  list  under  the  new  tariff  there  has  l>evn 
some  hesitancy  in  making  fresh  commitments  pending  Final 
action.  It  is  not  astonishiiiK  that  improvement  is  slow,  whin 
all  of  the  adverse  elements,  including  the  weird  fluctuations 
in  foreign  exchange  rates,  are  considered,  ("ontidmce  is 
rapidly  returning,  however,  and  the  full  force  of  the  im- 
provement should  Soon  be  felt. 

The  citrus  oils  have  been  influenced  upwards  moderately 
by  the  promised  tariff  of  30  per  cent  on  lemon  and  orange 
oils,  but  subsequently  the  duty  on  lemon  and  orange  oils 
was  reduced  to  25  per  cent  ad  valorem  in  conference.  With 
replacement  custs  reduced  by  the  lower  duty  some  wire 
inclined  to  look  for  a  moderate  easing  of  prices,  especially  in 
the  cases  of  oils  which  had  carried  a  rate  of  20  per  cent 
but  which  would  henceforth  come  in  free. 

Bitter  orange  turned  firm  on  this  outlook,  while  West 
Indian  rose  aln.ut  25  cents,  but  the  outlook  is  for  a  further 
advance,  since  the  increased  tariff  adds  33  cents  a  pound 
to  the  cost  of  the  oil.  Buyers  of  lemon  oil  are  showing 
more  interest  at  the  80  cent  level  as  new  crop  offers  art- 
held  at  linn  prices.  I.imes  also  are  affected  by  the  tariff  and 
are  quite  firm.  Presscrs  of  clove  oil  have  been  big  buyers 
of  the  spice  and  were  reported  to  be  covered  before  it  hit 
the  recent  high  of  36  cents.  Prices  for  clove  oil  have  been 
advanced  appreciably,  however,  and  as  high  as  $2  75rti'$3.25 
is  now  quoted  for  the  Bourbon  varieties. 

The  bulk  of  recent  supplies  of  oil  of  coriander  has  of  late 
been  secured  from  Germany.  Under  the  impulse  of  higher 
duties  the  oil  has  advanced  to  $12''i$12.50  a  pound.  All 
stocks  of  gingcrurass,  which  originates  in  the  Far  Fast, 
have  been  cleared  from  the  spot  and  a  nominal  situation 
exists  for  the  time  being.  Hill  seed  oil  is  25  cents  higher. 
Almond  oil  has  come  to  life  of  late  with  an  advance  in 
peach  kernel  to  30  cents  inside,  while  bitter  and  "S.  P.  A." 
arc  50  cents  a  pound  higher  respectively. 

A  material  reduction  in  the  output  of  almonds  in  Cali- 
fornia is  cited  by  the  United  States  Department  of  Agri- 
culture, which  also  points  to  a  marked  diminution  in  this 
year's  output  of  lemons  and  oranges,  all  of  which  arc  ex- 
pected to  be  reflected  in  the  position  of  the  oils.  The  urge 
for  oil  of  citronella  has  abated,  but  even  now  small  lots 
are  hading  a  good  market  at  as  high  as  72'o  75  cents  a 
pound. 

Developments  in  the  principal  flower  nils  are  generally 
e>f  a  bullish  character.    Scarcely  any  rose  Algerian  remains 
available,  except  at  extraordinarily  high  prices,  some  holders 
{Continued  on  page  326) 
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PRICES  IN  THE  NEW  YORK  MARKET 

(Quotations  on  this  page  are  those  mode  by  local  dealers*  but  are  subject  to  rei-ision  without  notice  because  of  the 

present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for  Prices  on  Soap  Materials.) 


ESSENTIAL  OILS 

Almond,  Hitter,  per  II)  J5.50-  56.50 

Almond.  S.  P.  A                 6.S0-  7.00 

Almond.  F.  F.  C.  "art".  ..    1.70-  1.90 

Almond,  Sweet  True  50-  .55 

Almond,  Peach  Kernel  30-  .35 

Amber,  crude                       1.00-  1.25 

Amber,  rectified    1.25- 

Amyris  balsamifera              4.50-  5.00 

Anise,  "lead  free  U.  S.  P."  .65- 

Aspic  (spike)  Spanish  15-  1.20 

French                             1.25-  1.50 

Bay.  Porto  Rico                  3.00-  3.50 

West  Indies    2.85- 

BcrKamot.  35 -.to  per  cent. .    3.85-  4.00 

Birch  sweet  N.  C   2.50- 

Penn.  and  v.onn   325- 

Birchtar,  crude    2.00- 

Birchtar.  rectified    3.00- 

Bois  de  Rose.  Femellc   3.00- 

Cade,  U.  S.  P.  "IX"  60-  .75 

Cajeput,  Native  U.  S.  P  .75- 

Calamus                              4.25-  600 

Camphor,  Jap.  "white"  20-  .22 

Cananga.  lava    2.90- 

Cananga,  Java,  rectified...    4.00-  4.25 

Caraway  Seed                      4.50-  4.75 

Canlamon,  Cevlon                18.00-  20.00 

farvol    6.00- 

Cassia,  redistilled,  I  .  S.  P.    1.90-  200 

Cedar  Leaf  90-  1.00 

Cedar  W  ood   30-  .35 

Celery    10.00- 

Cinnamon.  Ceylon   15.50- 

Citronella.  Ceylon  70-  .75 

Citronella,  Java  80-  85 

Cloves,  Bourbon                   3.00-  3.25 

Cloves.  Zanzibar                   2.65-  2.75 

Copaiba   40-  .50 

Coriander                           12.50-  13.00 

Croton    1.50- 

Cubehs                                 650-  7.00 

Cumin                                7.50-  7.75 

Dillseed    4.50- 

Erigeron                             125-  1.50 

Eucalyptus,  Au>.  70%  40  .45 

Fennel,  Sweet                       1.65-  1.75 

Geranium,  Rose  Algerian. .  10.50-  12.00 

Geranium.  Bourbon                6.50-  7.00 

Geranium.  Turkish  (palma 

rosa )    4.50- 

Gingcr                                5.75-  6a0 

Gingergrass    nominal 

Guaic   (Wood)    4.85- 

Hctnlock   1  1°"  ^ 

Juniper  Berries,  rectilied..    1.50-  1.7s 

lavender,  English                       -  32.00 

Lavender,  f.  S.  P.  "IX"..    3.50-  4.2? 

Lemon   1*0- 

Lemon   "Calif   7?-  .80 

I-emongrass   ....    1.25- 

Limes.  distilled   i»-  60 

Limes,  expressed                   2  .73-  3.00 

Linaloc    2.75- 

Mace.  distilled    105- 

Mirbane   I4-  16 

Mustard,  genuine    18.00- 

Mustard.  artificial                 3.40-  3.M) 

Neroli,    Bigarade,  Petale 

Fxtra   195.00-230.00 

Neroli.  Bigarade   15000-170.00 

Nutmeg    10?- 

Opoponax   

Orange,  bitter    2  2s- 


Orange,  sweet.  West  Indies    2.75-  2.85 

Orange,  sweet,  Italian            3.00-  3.25 

Orange.  "Calif."                    3.10-  3.25 

Origanum,  imitation  25-  .40 

Orris  Root,  concrete,  for- 
eign  to/.)    5.25-  5.50 

Orris  Root,  concrete,  do- 
mestic  (01.)  4.50- 

Orris  Root,  absolute.,  (oz.)  57.00- 

Parsley    3.50- 

Patchouly    925- 

Pennyroval,  American           2.50-  2.75 

Pennyroyal.  French                1.75-  2.00 

Peppermint                          3.35-  3.45 

Peppermint,  redistilled          3.75-  4.00 

Petit  Grain,  So.  American.    2.00-  2.25 

Petit  Grain,  French             10.00-  11.00 

Pimento    225- 

Pine  Needles,  from  Pinus 

Sylvestris                         2.50-  2.75 

Rose,  Bulgaria  (oz.)    7.25-  7.50 

Rosemary,  French  ...(lb.)  .90- 

Roscmary,  Spanish  60-  .70 

Rue    4.00- 

Sage    3.75- 

Sandalwood.  East  India. . .    7.00-  7.25 

Sassafras,  artificial  50-  .55 

Sassafras,  natural   85-  1.00 

Savin,  French                      380-  4.00 

Snake  Root   17.50- 

Spearmint                           3.25-  3.50 

Spruce                                1.10-  1.20 

Tansy                                 9.50-  10.00 

Thyme,  French,  red             1.20-  125 

Thyme,  French,  white  ...    1.50-  1.60 

Thyme,  Spanish,  red             1.25-  1.40 

Vetivcrt.  Bourbon   5.50- 

East  India   30.00- 

W'intergreen,  Si.uthern. . . .  4.75- 

Pennsylvania    6.75- 

Wormsccd                          2.75-  3.00 

Wormwood   11.50- 

Ylang-Ylang,  Manila   38.00- 

Vlang-Ylang,  Bourbon....  12.00-  14.00 

DERIVATIVES  AND  CHEMICALS 

Acetophone    4.75- 

Amyl  Salicylate,  dom            1.50-  1.75 

Amy!  Salicylate,  foreign...  2.0O- 

Ancthol                               1.60-  1.75 

Anisic  Aldehyde,  foreign. .    4,25-  4.75 

Domestic                          4.25-  4.50 

Bcnzaldehyde.  dom.,  U  S  P.    1.75-  2.00 
Bcnzaldehyde.  F.  F.  C.  do- 
mestic                             1.90-  2.25 

Bcnzvl  Acetate,  domestic.  1.50- 
Benzyl  Acetate,  foreign...  1.75- 

Bcnzyl  Alcohol    1.00- 

Reuzyl  Benzoate    1.60- 

Borneol    3.50- 

Bornylacetate    4.25- 

Bromostyrol    - .  4.75- 

Carvol  .:   7.00- 

Cinnamic  Acid                      3.25-  3.50 

Cinnamic  Alcohol  "Solid".  18.00-  20.00 

Cinnamic  Aldehvde    4,75- 

Citral  C.  P   3.00- 

Citronellol,  domestic    12.00- 

Citronellol,  foreign    12.00- 

Cumarin.  natural    15.00- 

Cumarin,  artificial  domestic  3.60-  3.7d 
Cumarin,  artificial,  foreign 

Diphenylmcthanc                    2  25-  2.50 

Diphenyloxide  85-  1.00 


Ethyl  Ctnnamatc   5.50- 

Eucalyptol   85-  .90 

Euge.M.1    3.75-  3.85 

Geraniul,  domestic    3.25-  4.00 

Geraniol.  foreign    3.75- 

Geranyl-Acetate    5.50- 

Ileliotropin,  domestic    2.75- 

Indol.  C.  P  (oz.)  9.00- 

Iso-Butyl-Salicylatc    nominal 

Linalool    6.00-  7.00 

I.inalyl  Acetate    8.75- 

Linalyt  Benzoate    nominal 

Methyl  Anthranilate   4.00- 

Methyl  Cumamate    5.00-  5.50 

Methvl  Heptenone    9.00- 

M ethyl  lleptinc  Carbon...  45.00-  30.00 

Methyl  Paracresol    12.50-  15.00 

Methyl  Salicylate  41-  .45 

Musk  Ambrette    12.00- 

Musk  Ketone    11.00-  12.00 

Musk  Xylene   2.75- 

Nonvlic  Alcohol    nominal 

Phenylacctaldehyde    7.25-  7.75 

Phcnylcthylic  Alcohol  .  . .  6.50- 

Phenylacetic  Acid   3.00- 

Rhodinol,  domestic    18.00- 

Rhodinol,  foreign    18.00- 

Safrol    .55-  .60 

Skatol,  t:.  P  (oz.)  57.00- 

Tcrpineol,  C.  P.,  domestic.  .50- 
Terpineol,  C.  P.,  imported.  .75- 

Terpinyl  Acetate   1,75- 

Thvmol    4.30- 

Violet.  artificial    8.00-  17.00 

Vanillin   (oz.)     .50-  .55 

BEANS 

Tonka  Beans,  Para  95-  1.00 

Tonka  Beans,  Angostura..  2.00-  2.25 

Vanilla  Beans,  Mexican...  12.00-  1800 

Vanilla  Beans,  cut   8.00-  9.00 

Vanilla    Beans,  Bourbon 

whole    3.25-  3.50 

Vanilla    Beans.  Bourbon 

cut   2.75-  3.00 

Vanilla  Beans.  Tahiti  yel- 
low label    2.25- 

White  label    2.50- 

SINDRIES 

Alcohol  cologne  spirits  gal- 
lon  4.75-  4.9J 

•Ambergris,  black. ...  (oz. )  1000-  18.0(1 

Amlicrgris.  gray   28.00- 

Chalk.  precipitated  03-  .05 

Civet  horns  (oz. )  2.85- 

I^nolin  hydrous  22-  .24 

Lanolin  anhydrous    24-  .28 

Menthol    6.50-  6.75 

Musk,  Cab.,  pods  (oz.)  nominal 

Musk.  Cab.,  grains.. .  (oz.)  nominal 
Musk,     Tonqiiin,  grains 

(oz.)    38.00-  40.00 

Musk,  Tonquin.  pods.(oz)  25.00-  26.00 
Orris     Root,  Florentine. 

whole   09-  .10 

Orris  Root.  |K»wdered  and 

gran  12-  .13 

Rice  Starch  12-  .16 

Talc.  Italian   (ton)  45.00-  60.00 

Talc.  French   (ton)  22.50-  50.00 

Talc,  domestic  (ton)  18.00-  40.00 

•Normal. 
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quoting  up  to  $12  a  pound.  A  similar  acute  scarcity  exists 
in  choice  qualities  of  lavender  oil,  although  last  advices 
from  primary  centres  were  that  this  year's  crop  was  being 
held  for  practically  the  same  prices  as  prevailed  a  year 
ago.  French  petit  grain  oil  has  been  sky-rocketing  on  buy- 
ing in  anticipation  of  the  tariff,  sales  having  been  made  at 
$8,  which,  plus  the  duty,  makes  a  delivered  price  of  $10 
to  $11.  Bourbon  ylang-ylang  essential  oil  also  has  shown 
strong  tendencies,  with  sellers  naming  $10  to  $14  a  pound. 
Bulgarian  rose  oil  is  weaker  at  $7.25. 

Oil  of  peppermint  is  the  outstanding  feature  of  domestic 
productions.  Definite  confirmation  of  the  fact  that  this 
year's  crop  in  Michigan  and  Indiana  will  be  only  60  per  cent 
normal  has  been  rcct-ived  here.  Prices  have  been  advanc- 
ing rapidly  until  bulk  oil  is  held  at  S3  35<fi;$3.50  a  pound, 
while  the  redistilled  commands  $3.65r<!$375. 

Aromatic  Chemicals 

With  few  exceptions  there  lias  been  an  almost  general 
advance  in  selling  prices  for  aromatic  chemicals  utilized 
by  the  perfumery  and  allied  trades  in  response  to  tariff 
legislation.  Perhaps  as  important  a  feature  as  any  other  in 
the  general  run  of  aromatics  has  been  the  unusually  good 
demand  which  has  made  itself  felt  for  vanillin  for  which 
the  principal  sellers  have  been  asking  from  50  to  55  cents 
an  ounce.  Although  $3.50  a  pound  is  still  quoted  by  the 
principal  producers  of  coumarin,  it  is  understood  that  deliv- 
eries have  been  decidedly  backward  with  the  result  that 
spot  goods  have  generally  been  commanding  a  premium  of 
25  cents.  Domestic  producers  have  advanced  the  schedule 
of  prices  for  U.  S.  P.  bcnzaldehydc  to  $1.75@$2  a  pound, 
as  in  addition  to  the  higher  tariff  umlcr  the  coal  tar  classi- 
fication it  will  be  assessed  on  the  American  valuation  basis. 
Carvol  has  jumped  fully  $1  a  pound  in  sympathy  with  oil 
of  caraway  seed.  An  advance  of  10  cents  is  named  in 
diplienyt-oxide  to  85  cents  and  $1  a  pound.  The  tariff 
has  influenced  an  advance  of  50  cents  in  foreign  geraniol. 
Artificial  musks  have  developed  a  search)  while  musk 
ketone  has  been  raised  about  $2  a  pound. 

Natural  Perfumery  Products 

Menthol  has  developed  stronger  tendencies  in  keeping 
with  a  better  seasonal  demand  from  manufacturers  of  men- 
thol inhalers  as  well  as  from  the  manufacturers  of  pharma- 
ceuticals, with  last  spot  prices  on  the  basis  of  $6.50@S6.75 
a  pound.  Importations  of  thymol  have  been  more  liberal 
of  late  and  offerings  are  made  more  freely  at  as  low  as 
$4.30  a  pound.  An  upward  movement  has  featured  the 
market  on  lanolin  with  the  hydrous  advanced  to  22<<r24 
cents  a  pound  and  the  anhydrous  to  24(«28  cents.  There  is 
a  wide  range  of  prices  for  ambergris,  according  to  quality, 
but  a  fair  valuation  for  the  black  would  l>e  $8  to  $12, 
while  the  gray  is  held  at  $28.  Manufacturing  and  dis- 
tributing houses  which  utilize  alcohol  have  been  co-operating 
with  Government  offieiats  to  correct  the  delays  and  red 
tape  obstacles  which  have  proved  stumbling  blocks  to  the 
legitimate  users  of  industrial  alcohol. 

Vanilla  Beans 

In  the  face  of  practically  the  largest  sales  of  vanilla  ex- 
tract on  record  there  has  developed  as  acute  a  situation  in 
vanilla  beans  as  has  ever  hern  witnessed.  Stocks  of  Mexi- 
cans arc  virtually  exhausted,  according  to  advices  received 
in  this  market,  which  indicates  that  from  $12  to  $18  is 
being  paid,  although  stocks  have  shrunk  to  such  low  pro- 
portions that  it  is  doubtful  if  as  much  as  5,000  pounds  of 
vanilla  could  be  secured  from  any  one  seller.  Altogether 
there  are  less  than  25,000  pounds  of  Mexican  vanilla  avail- 
able to  take  care  of  consuming  requirements  for  the  next 
twelve  months.  There  may  be  some  arrivals  of  cut  Mexi- 
can beans  during  March,  but  no  whole  l>cans  are  expected 
until  May,  June  and  July  of  next  year. 

To  further  aggravate  the  acute  vanilla  shortage  it  is 
now  confirmed  that  the  coming  crop  of  Rourbon  vanilla 
which  were  to  be  used  to  fill  the  gap  caused  by  the  short- 
age of  Mexicans  will  be-  fully  33 '/5  per  cent  short.  All  stocks 
of  Rourbon  vanilla  at  Marseilles  and  Bordeaux  have  been 
cleared,  it  is  reported. 


FOREIGN  CORRESPONDENCE 

(Continued  from  page  324) 
France  second  and  the  United  States  third.    In  1920  and 
1919  France  led  in  perfumed  waters,  with  Great  Britain 
second  and  United  States  third.    The  1921  figures  indicate 


JAPAN 

Refixd  of  Excisk  Tax  on  Aixohoi.  fob  Indi-stwai 
I'se.— A  Japanese  imperial  decree  of  June  28.  1922,  grants 
the  privilege  of  refund  of  revenue  taxes  paid  on  alcohol 
used  in  the  manufacture  of  soap,  camphor,  alcoholic  bev- 
erages, and  alcohol  denatured  by  processes  conforming  to 
the  Government  regulations,  and  of  perfumes  and  toilet 
water  for  export.  Documents  must  be  presented  furnishing 
comprehensive  details  of  the  origin  and  use  of  the  alcohol. 
In  the  case  of  perfumes  and  toilet  water,  export  permits 
or  equivalent  documents  must  also  be  presented. 

HONDURAS 

Rkkiction  of  Import  Duties  on  Soap— A  congressional 
decree  reduces  the  duties  on  common  soap,  tallow,  natural 
greases,  and  candles  imported  into  Honduras,  effective  June 
1,  1922,  The  old  and  new  tariff  schedules  are  as  follows,  in 
Pesos:  Former  New 

duty.  duty. 
Tcr  >/,  kilo    Per  «/,  kilo 
Common  soap,  unsrentrd.  in  cakes,  bars. 

or  paste      0.10  0.04 

Tallow,  raw,  and  greases  classified  as 

natural  10  .02 

Candles  of  stearin,  sperm,  paraffin,  nr 

composition   08  .04 

Duties  are  paid  half  in  C  S.  currency  and  half  in  Hon- 
duras currency. 

SEYCHELLES. 

Cinnamon  Leaf  Oil,  Thymol  and  Vaniua—  The 
British  Colonial  Office  report  on  the  Seychelles  for  1919, 
just  issued,  states  that  durinc  the  year  forty-four  cinna- 
mor.-lcaf  oil  distilleries  worked,  producing  24,430  litres, 
which  fetched  high  prices  on  the  I>ondon  market.  The 
high  prices  induced  planters  to  erect  more  distilleries  to- 
wards the  end  of  the  year.  The  value  of  this  product  is 
increasing.  Ocimum  viride  oil,  produced  in  the  colony  ex- 
perimentally on  the  recommendation  of  Professor  Dunstan. 
was  found  to  contain  over  50  per  cent  of  thymol,  and  the 
culture  of  this  plant,  which  grows  well  as  an  intercalary 
crop,  is  being  taken  up.  Vanilla  is  cultivated  at  present 
only  in  a  few  spots  in  South  Mahe  and  Praslin.  The 
crop  hardly  reached  four  tons  for  1919.  Researches  in 
connection  with  the  treatment  of  the  disease  arc  in  progress. 
It  has  been  found  that  the  manufacture  of  copra  and  the 
distillation  of  essential  oils  pay  better  than  vanilla  en 
in  the  worn-out  soils  of  the  colony. 


YUGOSLAVIA 

Importation  ok  I.i  xvrus.— The  budget  law  of  June  30, 
1922,  cancels  from  July  1  the  prohibition  on  the  importation 
of  luxuries  into  Yugoslavia  imposed  by  a  ministerial  de- 
cision of  March  1,  1922.  This  removal,  however,  is  con- 
ditioned upon  an  advance  in  the  agio  increasing  the  duty  on 
such  imports. 

Perusal  of  the  advertising  pages  is  no  less  a  duty  than 
scanning  the  text  pages  of  this  journal  every  month. 


Digitized  by  Google 


SOAP  IN  THE  NEW  TARIFF  LAW 

Our  Washington  correspondence  gives  the  text  of  those 
parts  of  the  new  Tariff  Law  that  affect  the  soap  industry. 
Some  changes  were  made  in  the  final  disposal  of  soap 
materials.  The  fight  of  the  manufacturers  to  put  coconut 
oil  on  the  free  list  was  alm6st  won  once,  but  later  was 
lost.  Still  the  rate  was  kept  down  to  2  cents,  despite  the 
Senate's  attempt  to  fix  it  at  4  cents  per  pound. 

Section  82  was  amended  in  the  closing  "hours  so  that  it 
reads:  Castile  soap,  15  per  cent  ad  valorem;  toilet  soap, 
30  per  cent  ad  valorem;  all  other  soap  and  soap  powder 
not  specially  provided  for,  15  per  cent  ad  valorem. 

Details  of  soap  material  duties  will  be  found  in  our 
reprint  of  the  official  text. 


GERMAN  POTASH  PRICES  RISING 

German  potash  prices  will  be  raised  3  per  cent  on  Octo- 
ber 1  to  meet  the  rising  costs  of  coal  and  labor,  the  Com- 
merce Department  has  been  advised  by  Trade  Commis- 
sioner Alfred  P.  Dennis,  at  Berlin.  The  reported  accord 
l>etween  German  ami  Alsatian  potash  groups  to  establish 
a  monopoly  and  raise  prices,  however,  he  reported,  had 
been  denied  by  officers  of  the  German  potash  syndicate. 

The  output  of  German  potash  for  1922  was  estimated 
in  the  advices  at  1250,000  metric  tons,  compared  with 
921,000  tons  last  year,  while  the  former  German  potash 
mines  in  Alsace  will  yield  120.000  tons  of  potash  in  1922. 
The  Alsatian  export  capacity  this  year  was  estimated  at 
60.000  tons  and  the  German  export  capacity  at  400,000 
tons. 


NEW  U.  S  SOAP  SPECIFICATIONS 

The  Bureau  of  Standards  on  July  27.  this  year,  issued 
new  specifications  for  the  various  types  of  soap  used  by  the 
various  departments  of  the  United  States  Government. 
These  are  contained  in  a  publication  known  as  "Circular  of 
the  Bureau  of  Standards. 

No.  123 — Specification  for  White  Floating  Soap. 
No.  124 — Specification  for  Liquid  Soap. 
No.  125 — Specification  for  Soap  Powder. 
No.  126 — Specification  for  Salt  Water  Soap. 
No.  127 — Specification  for  Automobile  Soap. 
No.  128 — Specification  for  Chip  Soap. 
No.  129* — Specification  for  Ordinary  Laundry  Soap. 
No.  130 — Specification  for  Grit  Cake  Soap. 
No.  131 — Specification  for  Compounds  (a)  and  (b)  for 
Floors  and  Soaps  Scouring  C< impound  (c). 
No.  132— Specification  for  Hand  Grit  Soap." 

These  new  specifications  are  very  much  fuller  than  those 
formerly  issued  to  bidders  and  contain  not  only  the  general 
specifications  but  also  give  the  methods  for  sampling  of  the 
soap  and  the  laboratory  examination  methods  of  analysis. 


They  arc  decidedly  more  valuable  than  the  old  specifications 
which  usually  consisted  of  a  single  sheet  with  very  meager 
information. 

Copies  of  these  specifications  may  be  obtained  for  five 
cents  each  from  the  Superintendent  of  Documents,  Govern- 
ment Printing  Office,  Washington,  D.  C. 


USE  OF  HEXALIN  AND  METH YLHEXALIN  IN 
SOAPMAKING* 

Interested  by  the  various  accounts  that  have  already  been 
published  in  trade  papers  concerning  the  use  of  hexalin 
and  methylhexalin  in  soapmaking,  I  felt  induced  to  experi- 
ment with  these  new  products  in  order  to  be  able  to  form 
my  own  opinion  concerning  them. 

For  the  sake  of  those  who  have  not  yet  read  the  articles 
published  concerning  the  two  new  products,  I  will  give  a 
brief  summary  in  order  that  they  may  understand  the  sub- 
ject better.  I  lexalin  and  methylhexalin  are  hydrogenated 
phenols  which,  according  to  the  statements  of  the  authors 
of  the  papers  mentioned,  have  the  property  of  dissolving 
fats,  oils,  resins,  etc.,  easily  and  completely,  as  well  as 
dissolving  magnesium  and  calcium  soaps.  This  solvent 
power,  they  maintain,  persists  to  a  noticeable  degree  even 
in  aqueous  soap  solutions. 

These  arc  such  notable  characte  ristics  that  a  soap  manu- 
facturer can  n.M  pass  them  by  carelessly,  if  he  docs  not  wish 
to  be  left  behind. — rather,  he  is  forced  to  give  the  new 
products  his  whole  attention.  Moreover,  as  I  found  the 
results  verified  throughout  by  the  experiments  already  made, 
I  certainly  believe  that  the  use  of  methylhexalin,  in  par- 
ticular, which  is  cheaper  than  hexalin  ami  which  is  generally 
perfectly  satisfactory  for  soapmaking  will  soon  be  con- 
siderable. 


Althoua 


my  opinion,  by  far  the  greatest  possible 


use  for  the  hydrogenated  phenols  in  soap  manufacture  lies 
in  textile  soap  making,  I  wished  to  carry  out  my  first  ex- 
periments, the  only  ones  that  I  am  going  to  describe  here, 
with  an  ordinary  hard  washing  soap.  I  did  this  because 
it  offered  me  a  better  opportunity  for  making  practical 
washing  experiments  in  my  own  or  in  my  friends'  house- 
holds, and  because  I  know  how  valuable  the  judgment  of  a 
capable,  experienced  housewife  is  in  this  respect. 

I  therefore  made  up  a  mixture  of  one-half  palm  kernel 
oil  fatty  acids  and  one-half  tallow  fatty  acids.  I  allowed 
the  whole  quantity  to  melt  and  mix  together  thoroughly. 
Then  I  determined  the  saponification  number  of  the  mix- 
ture as  well  as  the  content  of  actual  caustic  soda  in  the 
38  degree  caustic  lye  used,  in  order  to  calculate  the  quantity 
of  lye  required  for  the  saponification  of  every  100  kilos  of 

•  From  S*ifm.i««l«Kitun*.  April  6.  1M2.  p.  2J8. 
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the  tatty  mixture  Almost  exactly  50  kilos  of  !ye  were  used 
for  this  I  placed  this  in  a  small  jacketed  kettle,  provided 
with  a  mechanical  stirrer,  which  is  particularly  well  adapted 
for  Mich  experiments,  and  heated  to  65*  C.  Then  100 
kilos  of  the  fatty  acid  mixture  were  weighed  and  thoroughly 
mixed  with  kilos  of  inetliylhexalin.  After  the  stirring 
apparatus  had  Urn  put  in  operation,  this  mixture  was 
added  slowly  to  the  lye. 

The  addition  of  the  methylhexalin  to  the  fatty  mixture 
before  saponification  can  occur  here  without  hesitation 
cause  these  hydrated  phenols  have  a  very  high  boiling 
point  compared  to  other  dissolving  media,  such  as  benzine, 
carbon  tetrachloride,  or  the  like,  which  evaporate  at  a 
comparatively  low  temperature;  and  also  because,  as  will  be 
shown  later,  particularly  in  experiments  with  neutral  fats, 
they  have  the  advantage  of  favorably  affecting  the  process 
of  saponification.  The  saponification  proceeded  very 
smoothly  and  was  finished  in  a  very  short  time.  In  order 
to  make  the  soap  a  little  more  fluid  I  now  added  15  kilos 
of  JO  degree  carbonate  of  potash  solution,  and  obtained  a 
beautiful  granular  soap  in  the  kettle  which  was  perfectly, 
clearly  soluble  and  could  Ik  regarded  as  practically  neutral 
according  to  the  phenolphthalcin  test.  I  did  not  wish  to 
use  perfume,  as  I  did  not  wish  to  influence  the  opinion 
concerning  the  smell  of  the  soap  when  used  Therefore 
the  soap  was  next  poured  into  a  form  to  cool, 

I  repeated  the  experiment,  which  had  taken  only  a  short 
time,  with  100  kilos  more  of  the  fatty  acid  mixture  But 
this  time  I  mixed  15  kilos  oi  methylhexalin  with  it.  I 
then  made  two  more  experiments  with  7',  and  15  kilos 
of  hcxalin  respectively.  All  these  experiments  were  car- 
ried out  in  the  same  way  and  gave  the  same  equally  good 
results. 

After  the  soap  had  grown  cold  and  was  cut  into  bars, 
comparisons  could  be  made  between  them,  as  well  as  with 
similar  soaps  made  without  the  addition  of  hexalin  or 
methylhexalin. 

As  was  anticipated,  the  color  of  the  soap  was  not  changed 
in  any  way,  as  the  hydrogenated  phenols  are  produced 
clear  of  water, 

The  smell  that  always  appeared  distinctly  in  snaps  that 
had  an  addition  of  10  per  cent  was  not  disagrteablc  as  is 
often  the  case  in  soaps  which  contain  benzine,  etc. 

The  hardness  of  the  soap  did  not  suffer.  The  soaps  with 
the  addition  were  just  as  hard  as  those  without  it.  The 
soaps  lathered  very  well  and  the  suds  were  thick  and 
permanent. 

And  now  came  the  actual  washing  tests,  that  arc  not 
easily  carried  out  if  one  wishes  the  most  unbiased  opinion 
possible.  Pieces  of  laundry  were  soiled  as  nearly  uni- 
formly as  possible,  even  with  fat  and  oil.  Then  they  were 
treated  with  the  different  soaps,  with  and  without  the  addi- 
tion, under  the  same  conditions.  A  strikingly  greater 
cleansing  power  was  evident  in  the  soaps  with  the  10  per 
cent  addition  of  hexalin  and  methylhexalin,  compared  with 
the  snaps  that  had  no  such  addition  Fatty  dirt  in  particu- 
lar, which  rould  be  removed  by  ordinary*  soap  only  with 
the  help  of  a  considerable  amount  of  added  soda  and  by  long 
rubbing,  was  dissolved  by  washing  with  the  soap  contain- 
ing 10  per  cent  of  methylhexalin  comparatively  easily  and 
completely  and  without  rubbing  the  pieces  oi  laundry  too 
much.  The  advantage  of  using  s.>aps  that  contain  a  suffi- 
ciently large  percentage  of  the  by  droyenated  phenols  was 
in  this  case  very  obvious.  The  brm  lit>  included  linn  - 
saving,  thorough  cleaning  am!  greater  saving  of  the  laun- 


dry with  less  consumption  of  washing  materials.  With  the 
high  prices  which  must  be  paid  to  lay  for  wages,  for 
expensive  clothes  and  for  the  washing  materials  themselves, 
these  advantages  are  extremely  great  and  will  certainly  soon 
become  known  to  the  consumers. 

The  results  obtained  seem  to  me  so  good  that  1  shall 
continue  the  experiments  with  other  soaps,  particularly  with 
textile  soaps,  in  order  to  be  able  to  form  an  opinion  alxmt 
these  also  In  the  interests  of  all  and  because  of  the  great 
significance  of  this  subject  for  German  soap  manufacture. 
I  shall  report  on  these  further  experiments  als 

ANALYSIS  OF  PARTIALLY  SPLIT  FATS 

By  Dr.  W.  Fahrion. 

liy  the  autoclave  process,  by  the  Twitehell  process,  and 
in  the  refining  <>f  fats  and  oils  there  are  obtained  mixtures 
of'  fatty  acids  with  neutral  fat.  which  usually  come  into 
commerce  under  the  name  of  fatty  acids  These  mixtures, 
which  are  of  some  importance  to  the  soap  manufacturer, 
may  be  analyzed  by  determining  the  acid  nuinUr  and  the 
saponification  number  and  calculating  the  per  cent  of  fatty 

100  x  Acid  No. 

acids  by  the  formula  x   — ,  which  is  de- 

Sapon.  No. 

rived  from  the  proportion  x  :  100  : :  Acid  No.  :  Sapon.  No 
This  method  i>  subject  to  two  sources  of  error  which,  how  - 
ever, counteract  each  other  fairly  well  when  the  mixture 
consists  of  equal  parts  of  fatty  acid  and  neutral  fat. 

Determination  of  the  Degree  of  Splitting  in  Fats 

By  I'ROF.  1>B.  I).  HoLUt. 

The  two  sources  of  error  referred  to  in  the  al>ove  article 
mav  be  excluded  if  one  employs  the  formula  proposed  bv 
1(10  x  Acid  No 

Davidsohn  :  x  —  in  w  hich  n  signifies  the  acid 

» 

numbor  of  the  total  fatty  acids  contained  in  the  split  fat 
In  this  case  it  will  be  necessary,  of  course,  after  determin- 
ing the  acid  iiumU-r,  to  separate  the  total  fatty  acids  after 
saponifying,  and  to  determine  their  acid  number.  The  soap 
manufacturer  is  interested,  of  course,  in  knowing  what 
part  of  the  fat  may  be  saponified  with  soda  and  what  pro- 
portion will  require  caustic.  The  determination  of  the  de- 
gree of  splitting  should  therefore  include  a  gravimetric 
determination  of  the  free  fatty  acid  which  is  extracted  by 
soda  from  a  solution  of  the  fat  m  ether  or  petroleum  ether, 
and  a  determination  of  the  unsaisoru  liable  matter  as  well. 
—CtumiSiht-  (  MUt./uiM. 


Soap  Nearly  Equals  U.  S.  Navy's  Tonnage 

Based  on  the  census  :i«ure<.  uiveti  in  our  last  issue. 
( 2.432,5'i  1  pounds,  or  1.216.295  tons),  if  all  the  soap  that 
is  manufactured  annually  in  the  United  States  could  be 
iloaterl  it  would  represent  a  tonnage  not  greatly  less  than 
that  of  ine  United  States  Navy,  Uittlcships.  cruisers,  destroy- 
ers, submarines,  transports  and  all. 

Figured  on  the  '>asis  of  the  present  estimated  population 
of  the  country  there  is  produced  each  year  twenty-two 
pounds  of  *oap  for  every  person  in  the  country,  although 
there  is  perhaps  no  commodity  which  varies  more  in  point 
of  individual  consumption  than  this  o:ic  More  S4s"»p  is  being 
produced  in  projN.rlion  to  the  population  than  in  the  output 
ot  twenty  years  .K-o— about  the  pounds  more  for  every 
individual  in  the  country. 
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STAGES  IN  THE  MANUFACTURE  OF  FATTY  ACIDS 


The  manufacture  of  fatly  acids  consists  of  several  stages, 
writes  Mr.  H.  Voss  in  the  Clu-ituker  Zeitung,  as  abstracted 
by  the  I^ondon  Oil  Or  Color  Trades  Journal,  viz.,  decom- 
position of  the  neutral  fats  by  oxides  of  alkaline  earths  or 
metals  (or  by  the  fermentative  process);  decomposing  the 
resulting  soaps  with  mineral  acids;  drying  the  fatty  acids; 
treatment  with  sulphuric  monohydratc,  followed  by  steam- 
ing to  decompose  the  sulphate  of  oxystearic  acid;  drying; 
distillation;  crystallization  and  pressing;  purifying  and 
concentrating  the  glycerine  liquor;  and  treatment  of  the 
residues.  There  are  several  known  methods  for  effecting 
the  primary  decomposition  of  the  fats,  but  the  only  one 
extensively  employed  in  candte  making  is  the  autoclave 
process. 

In  carrying  out  this  process  on  a  practical  scale,  it  may 
be  assumed  that  a  ton  of  fat  is  to  be  treated  every  12  hours, 
and  the  dimensions  and  quantities  specified  hereinafter  are 
based  on  that  scale.  The  fat  must  first  be  melted  down  and 
pre-heated  to  about  120°  C,  in  order  to  avoid  dilution  of  the 
glycerine  liquor  in  the  autoclave,  and  also  to  allow  im- 
purities to  settle  down.  If  much  dirt  is  present,  a  prelim- 
inary filtration  is  advantageous,  since  protein  and  cellular 
matter  arc  liable  to  char  in  the  autoclave  and  discolor  both 
the  fatty  acids  and  the  glycerine.  The  (jacketed)  melting 
pan  should  have  a  capacity  of  about  300  gals.,  and  lie 
made  of  wrought  iron  of  sufficient  strength  for  a  working 
pressure  of  4  atmospheres.  It  must  be  provided  with 
stirrers,  and  the  cover  be  provided  with  a  discharge  pipe 
for  the  vapors  and  a  scum  gutter  round  the  edge.  Other 
fittings  include  steam  inlet  and  outlet  pipes,  a  safety  valve, 
anil  a  bottom  cock  for  drawing  off  the  fat.  The  steam 
consumption  will  be  about  35  lb.  per  hour. 

The  fat  is  decomposed  with  milk  of  lime,  containing 
15  per  cent  of  CaO  (density  15"  B.),  prepared  by  slaking  the 
lime  in  a  pan  large  enough  to  hold  a  week's  supply  under- 
neath the  perforated  false  bottom  provided  to  retain  any  in- 
soluble matter. 

The  autoclave  is  a  copper  cylinder  with  domed  base  and 
top,  the  latter  being  provided  with  a  manhole,  the  cover  of 
which  carries  all  the  fittings  except  the  feed-cock  for  the 
milk  of  lime.  The  height  of  the  cylinder  is  2JS-3  times  the 
diameter.  Copper  may  be  replaced  by  iron  lined  with  alumi- 
num, or  by  aluminium  alone,  the  choice  depending  on  the 
relative  cost.  The  autoclave  should  have  a  capacity  double 
the  quantity  of  fat  to  be  treated,  and  be  fitted  with  the 
necessary  valves  for  steam  and  fat.  safety  valve,  pressure 
gauge,  relief  valve,  and  sampler,  all  of  bronze. 

The  vessel  having  l>ccn  warmed  up  by  the  admission  of 
steam,  the  fat  and  milk  of  lime  arc  run  in  (the  proportion 
of  the  latter  being  12-15  per  cent,  equivalent  to  about  J 
per  cent  of  CaO),  followed  by  the  gradual  admission  oi 
steam  until  all  the  air  is  expelled.  At  first  the  steam  con- 
denser and  the  pressure  rises  but  slowly,  the  contents  of 
the  vessel  being  kept  in  a  state  of  agitation,  which,  how- 
ever, ceases  when  the  pressure-gauge  indicates  the  attain- 
ment of  the  full  working  pressure,  especially  if  the  steam 
outlet  valve  is  cased  a  little.  The  apparatus  l>cing  well  in- 
sulated, there  is  then  little  loss  of  heat  and  the  operation 
proceeds  automatically.  At  the  end  of  about  five  hours 
the  first  sample  is  taken,  and  hourly  thereafter,  to  check  the 
progress  of  the  decomposition.  When  this  attains  94-97  per 
cent  of  the  neutral  fat,  steam  is  shut  off.  and  after  a  rest  of 


20  minutes  the  glycerine  liquor  is  drawn  off  into  a  collecting 
vat,  and  the  fatty  acid  into  a  similar  receptacle,  the  auto- 
clave being  then  ready  for  a  fresh  charge. 

Practical  trials  with  a  mixture  of  tallow  and  palm  oil  in 
equal  proportions  have  shown  that  about  two-thirds  of  the 
neutral  fat  mixture  decomposed  after  the  first  hour  in  the 
autoclave,  and  94^i  per  cent  in  6  hours;  and  as  the  final 
portions  decompose  much  more  slowly,  it  is  uneconomical 
to  continue  beyond  94-97  per  cent.  The  quantity  of  steam 
required  for  the  process  is  approximately  10  per  cent  of 
the  weight  of  fat  treated,  about  3  per  cent  being  consumed 
in  heating  the  autoclave  and  l]4  per  cent  condensed  in  the 
apparatus.  Since  both  these  last  amounts  are  found  in  the 
glycerine  liquor  it  is  easy  to  calculate  the  volume  and 
strength  of  the  latter  from  the  water  content  of  the  milk 
of  lime  and  the  glycerine  content  of  the  neutral  fat. 

The  boiler  supplying  the  steam  should  he  capable  of  pro- 
viding it  at  a  working  pressure  of  12  atmos.,  and  if  the 
ordinary  works  boiler  is  not  up  to  this  standard,  a  special 
boiler  will  be  required  for  the  autoclave.  A  water-tube 
boiler  is  preferable,  with  a  heating  surface  of  about  125  sq. 
ft.,  so  that  it  can  furnish  about  80  lb.  of  steam  per  hour. 

The  glycerine  vats  are  of  oak,  pitch-pine,  or  iron,  lined 
with  lead,  and  of  a  capacity  of  about  300  gals.,  or  suf- 
ficient to  hold  the  glycerine  liquor  (about  a  ton)  from  two 
1-ton  charges  of  the  autoclave,  leaving  a  free  space  about  12 
inches  deep  above  the  level  of  the  liquor.  A  copper  steam 
coil,  with  a  heating  surface  of  about  18  sq.  ft.,  is  arranged 
about  4  inches  from  the  bottom.  The  hot  glycerine  liquor 
is  treated  with  enough  thick  (but  fluid)  milk  of  lime  to 
produce  a  weak  alkaline  reaction,  and  convert  the  final  traces 
of  neutral  fat  into  lime  soap  (which  is  skimmed  off  and 
returned  to  the  autoclave  treatment).  The  steam  consump- 
tion in  this  vat  is  about  45  lb.  per  hour.  The  liquor  is  then 
neutralised  with  sulphuric  acid,  and  passed  through  a  niter 
press,  working  under  a  head  of  10/12  ft.,  which  discharges 
into  a  purified  liquor  tank. 

Two  vats  of  the  same  material  as  the  liquor  vats,  and  each 
holding  some  550  gals.,  will  be  required  for  the  fatty  acid ; 
and  these  must  be  fitted  with  steam  coils  (40  sq.  ft.  heating 
surface),  and  with  sampling  cocks  at  different  heights,  in 
addition  to  the  draw-off  cocks  for  water  and  fat.  Hot  water 
is  mixed  with  a  fatty  acid  to  wash  out  the  residual  traces 
of  glycerine,  the  washings  being  used  for  preparing  the 
milk  of  lime.  The  steam  consumption  is  about  65  lb.  per 
hour. 

After  settling,  the  fatty  acid  and  lime  soap  arc  trans- 
ferred to  shallow,  rectangular,  lead-lined  iron  tanks,  2-3 
ft.  in  depth,  and  provided,  about  6  inches  from  the  bottom, 
with  a  hinged,  lead-coated  copper  steam  coil  (40  sq.  ft. 
heating  surface).  Here  the  lime  soap  is  decomposed  with 
sulphuric  acid,  for  which  purpose,  assuming  the  autoclave 
charge  to  have  consisted  of  66  lb.  of  lime,  116  lb.  of 
monohydrate  (chamber  acid)  will  be  needed,  theoretically, 
1-2  per  cent  more  being  actually  required  in  practice.  After 
boiling  2-3  hours,  until  the  lime  soap  is  all  decomposed, 
the  fatty  acids  are  left  to  separate  out,  and  are  transferred 
to  lead-lined  pine  or  iron  washing  vats,  holding  about  550 
gals,  each,  where  they  are  washed  with  hot  water  and 
direct  steam  from  an  acid-proof  perforated  coil.  Where 
the  fatty  acids  are  to  be  distilled,  they  must  be  washed  until 
perfectly  neutral  effluent  is  obtained;  but  where  they  are 
to  be  acidified  less  care  is  needed,  and  the  washing  may  lie 
performed  in  the  decomposing  tanks  and  run  directly  into 
the  drying  vats.  These  latter  are  similar  to  the  acid  vats, 
and  arc  fitted  with  a  copper  coil  having  a  heating  surface 
of  about  35  sq.  ft.,  as  well  as  an  air  blast. 

The  acidificr  serves  the  purpose  of  transforming  a  por- 
tion of  the  oleic  acid  into  the  sulphuric  ester  of  oxystearic 
acid,  which  is  then  split  up  into  the  two  acids  by  boiling 
with  water,  the  oxystearic  acid,  in  turn,  furnishing  iso-olcic 
acid  and  water  on  distillation.  The  vessel,  which  has  a 
capacity  of  about  350  gals.,  is  made  of  acid-proof  ferro- 
silicon,  and  is  fitted  with  a  stirrer  of  the  same  material 
The  hood  has  a  manhole  with  tight-fitting  cover,  and  the 
lower  part  of  the  vessel  is  jacketed  so  as  to  give  a  heat 
ing  surface  of  al>out  30  sq.  ft.    The  vessel  is  pre  heated 
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with  steam,  and  the  heating  is  continued  until  the  charge  of 
tatty  acid  attains  a  temperature  of  about  120°  C.  The 
stirrer  is  then  set  to  work,  and  the  sulphuric  monohydrate 
is  forced  in  by  an  air  b.ast  at  such  a  rate  that  it  will  be 
thoroughly  incorporated  with  the  charge  in  about  l.'/j 
hours.  After  stirring  for  an  hour  longer,  taking  care  that 
the  temperature  does  not  rise  above  130°  C,  the  contents 
are  run  off  into  a  washing  tank  of  the  kind  already  de- 
scribed. Here,  after  boiling  to  decompose  the  sulphonatcd 
fatty  acid,  the  oxystearic  acid  (contaminated  with  car- 
bonized organic  matter)  is  washed  until  the  washings  run 
away  neutral,  and  the  acid  is  dried  as  described  above, 
special  care  being  taken  to  expel  all  the  moisture,  so  as  to 
prevent  priming  in  the  still. 

The  distillation  plant  is  of  the  ordinary  vacuum-still  type, 
which,  although  having  little  influence  on  the  working 
temperature  or  output  capacity,  offers  the  advantage  of 
precluding  any  dangerous  internal  pressures.  The  distil- 
lates are  collected  in  receivers,  from  which  they  are  de 
livered,  by  air  pressure,  into  delivery  casks,  or  into  the 
cooling-room  tanks,  when  the  solid  acids  are  to  be  separated 
out,  by  crystallization,  for  candle  making. 

The  stills  are  preferably  made  of  acid-resisting  cast  iron, 
which  is  just  as  good  as  copper  for  this  purpose;  but  the 
condensers  of  copper  or  aluminum,  whichever  is  cheaper. 
The  receivers  are  of  lead-lined  iron,  copper,  or  aluminum 
The  flue  of  the  still  fire  is  provided  with  a  superheater.  The 
condenser  is  cooled  with  air  and  water  ( water  atone  in  the 
case  of  candle  material),  the  tcmiK'raturc  of  the  latter  lad- 
ing higher  than  the  setting  point  of  the  distillate. 

The  stills  have  a  capacity  of  about  250  gals.,  the  heath ig 
surface  of  the  steam  coil  being  about  26  sq.  ft.  and  the 
surface  of  the  condenser  coil  about  125  sq.  ft.  The  charge 
consists  of  about  16  cwt.  of  dry  fatty  arid,  prc-heatcd  to 
about  130°  C.  When  the  contents  reach  1501  (*..  super- 
heated steam  is  slowly  turned  on,  and  at  about  240"*  C.  the 
fatty  acids  begin  to  pass  over.  In  about  three  hours  7  cwt. 
of  distillate  will  be  obtained,  and  the  deficiency  in  the  still 
is  made  good  with  fresh  charge.  Towards  the  end  of  the 
operation,  the  still  temperature  rises  to  about  280°,  and  the 
undistilled  charge  darkens  in  color.  When  a  cooled  sample 
is  soft  enough  to  take  the  impression  of  the  finger  nail  with- 
out, however,  sticking  to  the  finger,  the  fire  is  drawn,  to 
prevent  cooking,  and  the  pitch  is  run  off,  the  still  being 
then  ready  for  a  fresh  charge.  Good  fats  yield  2-4  per 
cent  of  pitch,  herring  oil  8-14  per  cent,  and  wool  fat  up 
to  35  per  cent.  The  oreration  takes  about  10  hours  from 
Start  to  finish,  and  consumes  about  7  cwt  of  steam,  the 
coal  consumption  being  %  cwt.  per  hour.  The  moist  air  in 
the  still  is  removed  by  a  pump  provided  with  a  jet  condenser 
and  driven  by  any  suitable  means. 

To  separate  the  stearin  from  the  olein.  the  distillate  is 
transferred  to  shallow  crystallizing  pans  corresponding  in 
dimensions  to  the  plates  of  the  hydraulic  press.  The  total 
capacity  of  the  pans  should  be  three  times  as  great  as  the 
volume  of  fatty  acids  to  be  dealt  with  in  a  12  hour  day. 
The  tinned  steel  stampings  forming  the  pans  are  2 14 -3 
inches  deep  on  three  sides,  the  fourth  having  an  overflow 
rim  about  2  inches  high,  so  tliat  the  cakes  will  not  exceed 
this  thickness.  The  crystallizing  process  takes  12-24  hours, 
according  to  the  external  temperature,  but  is  accelerated, 
in  large  works,  by  artificial  cold. 

The  crystallized  cakes  are  wrapped  in  camel-hair  cloths 
and  treated  in  hydraulic  presses,  the  first  pressing  being  cold, 
the  second  with  warmed  plates.  The  working  pressure  is 
300-400  atmospheres.  The  movable  press  plates  in  the 
vertical  presses  are  self-adjusting  at  uniform  distance  when 
the  press  is  opened,  so  that  they  do  not  have  to  be  taken 
out  for  recharging:  but  this  arrangement  is  only  provided 
in  the  warm  presses  of  the  horizontal  type.  The  plates  are 
of  sheet  steel,  about  yA  inch  thick  for  the  cold  press  and  1  % 
inches  for  the  warm  press,  the  latter  being  bored  for  the 
passage  of  the  heating  steam.  The  cold  pressing  takes  3-4 
hours,  but  the  second  pressing  only  1-1 54  hours,  so  that 
the  number  of  plates  used  in  the  latter  operation  can  be 
proportionately  smaller. 

The  presses  are  operated  by  water  or  oil  under  pressure, 
the  pumps  having  2-6  plungers  according  to  the  number 
of  presses.  The  cold  process  is  carried  on  with  a  pressure 
of  about  75  atmos.,  and  the  hot  pressing  at  350  atmos.  In 


large  works,  accumulators  are  used  to  equalize  the  pressure. 

The  olein  running  from  the  press  gutters  is  collected  and 
stored  in  a  cool  room,  for  the  separation  of  any  residual 
solid  acid.  The  acidification  process  reduces  the  yield  of 
olein  from  45  per  cent  of  the  original  weight  of  fat  to  35 
per  cent,  and  this  conversion  cannot  be  increased,  since 
the  sulphuric  acid,  if  used  in  larger  proportion,  attacks  the 
soiid  fatty  acids.  The  cooling  vats  should  have  an  ag- 
gregate capacity  sufficient  to  hold  8-14  days'  output,  this 
being  the  time  required  for  the  complete  deposition  of  the 
solid  acids  contained  in  the  olein.  The  latter  is  finally 
strained  off  in  a  filter  press,  the  solid  cakes  being  returned 
to  the  fatty  acid  distillate.  The  tiller  press  is  of  the  cham- 
ber pattern,  working  under  a  pressure  equivalent  to  a  head 
of  about  14  ft.,  ami  the  cakes  should  not  be  more  than  1 
inch  thick. 

The  glycerine  liquor  varies  in  concentration  between  3 
and  12  per  cent,  according  to  the  purity  of  the  original  fat 
and  the  efficiency  of  the  insulation  of  the  autoclave.  In  the 
case  under  consideration,  the  process  will  furnish  about 
1,140  lb.  of  II  per  cent  glycerine  liquor,  of  sp.  gr.  1.026 
(3.HJ  It.).  If  not  to  lie  rrtincd,  this  liquor  must  be  con- 
centrated to  2K-30'  B  .  preferably  in  vacuum  pans  of  cop- 
per, or  iron  with  bronze  bottoms  and  brass  coils,  The 
amount  of  water  to  be  expelled  can  be  determined  by  the 
equation  II '  =  Q  <  1  —  :n  which  H"  represents  the 

weight  of  water  to  be  removed,  Q  the  weight  of  glycerine 
in  the  liquor.  £♦  the  original  gravity,  and  g  the  final  gravity. 
In  the  present  case  IT  =  730  lb  of  water  to  be  dnvcrl  off 
every  12  hours,  and  as  this  quantity  is  small  it  is  preferably 
to  treat  a  week's  output  at  a  time,  viz.,  about  3  tons  of 
liquor,  containing  2  tons  of  water,  which  will  require  a 
vacuum  pan  with  a  heating  surface  of  about  65  sq.  ft. 

The  residues  from  the  whole  process  consist  of  gypsum, 
sweepings,  and  other  fatty  substances.  These  are  collected 
in  a  shed,  left  to  dry  ami  mixed  with  coke  breeze,  saw- 
dust, or  dry  sand,  and  extracted  with  benzine  <»r  truhlore- 
thylcne,  the  latter  being  preferable  as  being  uninllaminable. 
About  20-30  per  cent  of  dirty  fat  is  recovered,  which  can 
be  puriiied  in  the  stearin  works.  The  amount  of  waste 
to  be  treated  in  this  way  is  about  12  per  cent  of  gypsum 
and  half  that  quantity  of  other  waste,  calculated  on  the 
original  weight  ot  fat  taken. 


PHENOLPHTHALEIN  REACTION  IN  SOAPS. 

In  our  June  issue.  Page  191.  we  printed  a  lengthv  and  in- 
teresting article  by  K.  I..  Weber  on  "Phenolphthakin  as  a 
Reagent  on  Caustic  Alkali."  Th.  lA-grandini.  (X.  d.itt.  Oel- 
lu-tt-lnd..  ./-»,  .?/-/),  now  contributes  an  artiele  on  the  "Phe- 
iiolphthalein  Reaction  oi  Soaps."  which  t'hrninil  Abstracts 
summarizes  as  follows :  A  hot  alcoholic  solution  of  a  K  soap 
gave  a  red  color  with  phenolphthalciu.  disappearing  on  cool- 
iiiK  and  reappearing  on  second  heating.  When  excluding 
atmosphere  CO,  during  cooling,  the  reheated  solution  re- 
tained its  red  color.  An  alcoholic  solution  of  K.CO,  behaved 
in  the  same  way,  but  parallel  tests  with  Na,C(),  showed  ab- 
sence of  color  in  all  cases.  It  seems  that  hydrolysis  occurs 
in  hot  alcoholic  solutions  of  K,CO,  and  K  soaps  but  does  not 
occur  in  the  corresponding  Xa  comixninds,  Washed  CO,  pas 
was  next  passed  at  room  temperature  into  an  alcoholic  solu- 
tion containing  about  15'.}  liquid  fattv  acids;  A  turbiditv 
occurred  which  upon  heating  to  70-WV  disappeared.  Evi- 
dently the  soap  decomposed  by  CO:  at  ordinary  temperature, 
liberating  fatty  acids;  it  is  possible  that  the  presence  of  these 
acids  is  responsible  for  the  greater  lathering  power  of  K 
soaps,  since  Xa  soaps  increase  their  lathering  power  by  the 
addition  of  free  fatty  acids. 


Woman  Scientist  Studies  Oleoresin  Production 

In  a  bulletin  just  issued.  Dr.  Eloise  dcrrv.  of  the  Forest 
Products  Laboratory.  Forest  Service,  describes  the  produc- 
tion of  oleoresin  from  which  turpentine  and  rosin  are  made 
and  describes  systems  and  their  results,  together  with 
making  suggestions  for  future  production  and  research. 
It  may  be  obtained  free  of  charge  bv  writing  to  the  Depart- 
ment of  Agriculture  and  asking  for  Oleoresin  Production 
Bulletin  Xo.  1064 
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U.  8.  SOAP  EXPORTS  IN  JUNE 

Domestic  exports  of  soaps  of  all  kinds  during  June  totaled 
8,390,3/5  pound'.,  valued  at  $532,567,  according  to  <he  U.  S. 
Bureau  o{  Foreign  and  Domestic  Commerce.  This  com- 
pares favorably  in  quantity,  if  not  in  value,  with  6,578,240 
pounds,  valued  at  $719,131,  exported  in  May.  Of  the  June 
shipments,  620,345  pounds,  valued  at  $235,295,  was  toilet 
or  fancy  soap,  and  the  balance  laundry  and  other  kinds. 

Of  the  seventy-seven  countries  or  localities  listed  as  des- 
tination* England  received  the  most  toilet  soap,  113,218 
pounds,  valued  at  $62,859;  Mexico  the  most  laundry  soap, 
3,137,163  pounds,  valued  at  $219,190;  Cuba  the  most  of 
other  kinds,  245,129  pounds,  valued  at  $23,768. 


JAMAICA  LIKES  U.  S.  SOAPS 

In  >pite  of  the  tariff  duty  of  2CK»  ad  valorem  on  fancy 
soaps  and  perfumery,  considerable  quantities  arc  imported 
into  Jamaica,  according  to  the  American  Consul  at  King- 
ston. The  British  and  Canadian  products  have  a  25% 
preference.  In  1920.  the  last  year  for  which  statistics  are 
available,  there  were  5,076,562  pounds  of  common  soap  im- 
ported, valued  at  $533,208.  and  of  this  251,722  pounds 
valued  at  $26,435  was  from  the  United  States,  while  the 
remainder  being  from  Great  Britain.  The  report  adds: 
"American  fancy  soap  has  always  led  in  this  market  and 
in  1920  over  50%  of  this  kind  of  soap  was  imported  from 
the  United  States  The  United  States  also  leads  in  the 
importations  of  perfumery." 


June  Vegetable  Oil  Exports  and  Imports 

Vegetable  oiis,  expressed,  exported  from  the  United  States 
in  June  totaled  3,852,362  pounds  and  were  valued  at 
$457,189,  according  to  the  records  of  the  U.  S.  Bureau  of 
Foreign  and  Domestic  Commerce.  This  compares  with 
4,462,759  pounds,  valued  at  $531,939,  exported  in  May. 
Fifty-six  foreign  countries  or  localities  shared  in  the  receipt 
of  these  oils,  Canada,  Cuba  and  Mexico  being  the  largest 
customers. 

Imports  of  vegetable  oils  into  the  United  States  in  June 
were  as  follows:  (May  figures  in  parenthesis  for  compari- 
son) :  Coconut  oil,  1,633,909  gallons,  valued  at  $897,867 
(2,181,452  gallons,  valued  at  $1,189,956)  ;  49,035  gallons, 
valued  at  $47,889  (27,188  gallons,  valued  at  $22,335)  ;  edible 
olive  oil,  823,775  gallons,  valued  at  $1,225,060  (866,179  gal- 
lons, valued  at  $1,349,620).  The  totals  are :— 2.506.719 
gallons,  valued  at  $2.173  816  (3.074,819  gallons,  valued  at 
$2,199,873). 


Glycerine  Exports  and  Imports  in  June 

Exports  of  glycerine  from  the  United  States  in  June 
totaled  169,909  pounds,  valued  at  $25,413,  according  to  the 
U.  S.  Bureau  of  Foreign  and  Domestic  Commerce.  This 
may  be  compared  with  87,440  pounds,  valued  at  $37,839, 
shipped  in  May.  Imports  of  crude  glycerine  during  the 
month  made  a  total  of  85.905  pounds,  valued  at  $7,027. 
Twenty-live  countries  or  localities  shared  in  the  receipt  of 
the  glycerine  exported. 


Growth  of  Peanut  Oil  Production 

The  commercial  production  of  peanut  oil,  which  has 
developed  rapidly  since  1915,  has  resulted  in  the  appearance 
on  the  market  of  large  quantities  of  by-products.  The 
processes  are  described  in  Department  Bulletin  1096,  "By- 
Products  from  Crushing  Peanuts."  by  J.  B.  Reed,  of  the 
Bureau  of  Chemistry,  just  issued  by  the  United  States 
Department  of  Agriculture. 


Features  to  Be  Found  on  Other  Pages. 

Readers  of  the  Soap  Section  may  find  items  of  interesl 
to  them  in  our  Trade  Notes  pages,  as  well  as  in  Patents 
and  Trade  Marks  and  Foreign  Correspondence. 
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FEATURES  OF  SOAP  MATERIAL  MARKET 

{Continued  from  next  page) 
Oil  is  a  little  bit  easier  abroad  and  business  is  solicited  in 
round  lots  at  8c  per  pound  f.  o.  b.  New  York  in  hardwood 
cooperage. 

Spot  stocks  of  prime,  green  Olive  Oil  Foots  are  scarce 
and  the  market  is  firm  at  9Vic  New  York  in  barrels.  The 
European  market  is  steady  and  firm  offers  on  future  ship- 
ments are  light.  Business  has  l>cen  declined  for  early  ship- 
ments from  Europe  at  8?4c  New  York  in  barrels.  A  fairly 
good  business  iias  been  done  in  pure,  denatured  Olive  Oil 
at  $1.15  per  gallon. 

September  15.  /<Av.  A.  H.  Horner. 

Industrial  Chemicals 

The  appearance  of  enormous  demands  for  alkali  products 
has  Ik-cii  the  outstanding  feature  of  industrial  chemical 
markets  during  the  interval.  Caustic  soda,  soda  ash  and 
bleaching  powder  have  all  been  in  splendid  demand,  most 
of  the  buying  being  for  the  account  of  domestic  consumers. 
American  producers  shipped  caustic  soda  to  Europe  in 
heavy  volume  earlier  in  the  year,  and  in  order  to  let  domes- 
tic consumers  have  a  chance  at  some  of  the  material  it 
was  found  necessary  to  advance  export  prices.  Export 
caustic  is  now  quoted  at  3.55  f.  a.  s.,  with  small  lots  for 
domestic  use  held  at  3$£(&4  cents  a  pound  ex-store.  There 
is  an  active  demand  for  contract  shipments  at  2J/J  cents 
basis  of  60  per  cent  for  carlots.  The  soda  ash  market  is 
likewise  in  decidedly  strong  shape  at  $1.75  for  single  bags 
with  $1.95  quoted  for  barrels  in  carlots  on  spot.  Small 
quantities  arc  held  at  from  $2.10  to  $2.30  per  100  pounds. 
Caustic  potash  is  in  decidedly  firm  shape  at  5Vj@5fi  cents  a 
pound  with  shipments  quoted  at  about  the  same  price  as 
spot  material.  Importers  have  brought  in  large  lots  of 
caustic  potash  and  these  are  being  held  for  an  advance. 
There  is  an  abundant  supply  of  calcined  carbonate  of  potash 
available  which  is  offered  at  prices  ranging  from  4}j  to  i>Vi 
cents  a  pound,  depending  on  test.  Hydratcd  is  firm  at  6}$ 
to  7  cents.  Sulphuric  acid  for  prompt  shipment  is  higher 
in  some  quarters,  the  advance  amounting  to  about  $1  with 
the  66  degrees  quoted  at  $15<a$l6  a  ton  and  the  .60  degrees 
at  $10  to  $12  per  ton. 

Other  Soap  Materials 

Interest  attached  to  the  launching  of  what  will  be  known 
as  the  National  Naval  Stores  Association  which  established 
standards  for  naval  stores  and  required  all  naval  stores  sold 
in  interstate  and  foreign  commerce  to  comply  with  its  regu- 
lations. While  there  will  be  neither  State  nor  Federal 
inspections  the  United  States  Department  of  Agriculture 
will  have  regulatory  supervision  over  the  industry.  The 
trend  of  rosins  generally  has  been  upwards,  being  influenced 
by  the  strength  in  Southern  primary  markets  as  well  as  the 
rising  trend  of  prices  in  London.  The  statistical  position 
generally  is  regarded  as  bullish,  settlement  of  the  coal  and 
rail  strikes  having  had  a  beneficial  influence  on  the  position 
of  the  market.  The  advance  of  the  Fall  season  should 
bring  a  gradual  expansion  in  the  volume  of  dealings,  it  is 
believed.  No  increase  has  been  seen  in  the  volume  of 
offerings  of  tallow  or  greases,  although  prices  continue 
rather  easy  owing  to  lack  of  any  substantial  volume  of 
buying. 


New  Swiss  Patent  for  Making  Soap 

According  to  Swiss  patent  90,959  of  H.  Furrer,  of  Berne, 
a  soap  is  made  by  dissolving  olive  oil  curd  soaps  with 
butter  curd  soaps  by  warming  them  in  soda  lye ;  the  mass 
is  then  allowed  to  cool  down,  whereupon  the  boiling  lye 
is  removed,  the  curd  washed  out  in  salt  water  solution  and 
then  allowed  to  stand;  the  soap  is  removed  from  the  lye, 
distilled  water  is  added,  and  the  mixture  is  again  heated, 
whereupon  it  is  allowed  to  settle.  The  bodies  deposited  are 
then  removed,  coconut  oil  and  glycerine  added,  and  the 
mass  is  well  stirred  together,  and  finally  the  batch  is  per- 
fumed with  any  suitable  essences. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

(Written  Specially  for  Tins  Journal) 

The  general  market  is  practically  un.  hanged  as  far  as 
prices  arc  concerned,  but  the  underlying  tone  for  extra 
grade  is  a  trifle  firmer  with  prices  6fcjc.  at  sellers'  plants 
ami  6'kC.  delivered 

There  is  also  a  steadier  tone  to  the  medium  trade  such 
as  the  Xew  York  Special  and  out-of-town  stocks  of  this 
type  are  selling  at  <>'  (-6-  .c. 

Greases  are  holding  firm  at  5>4-6c.  loose  depnding  on 
acid  and  quality  with  a  steady  and  sustained  demand. 

While  undoubtedly  relative  values  K-twecn  poor  grade 
dark  stock  and  choice  tallow  will,  as  we  approach  the 
winter,  readjust  themselves  to  a  more  normal  basis,  there 
are  as  yet  no  indications  that  this  change  wilt  take  place 
during  this  month. 

September  18.  1922.  Tobias  T.  Pfj»c  ymf.st. 


GLYCERIN 

(Written  Specially  for  This  Journal) 

A  steady  upward  movement  has  been  maintained  since 
our  letter  of  August  14.  Powder  makers  and  refiners  have 
bought  lioth  dynamite  and  crude,  and  the  tobacco  trade  has 
taken  a  considerable  quantity  of  chemically  pure.  What 
surplus  stocks  have  existed  in  this  country  have  been  taken 
off  the  market,  and  we  have  had  to  k<»  to  Europe,  where 
large  purchases  have  been  made  of  raw  material  for  Ameri- 
can account;  at  first,  the  Continental  market  was  higher 
than  ours,' but  our  prices  passed  theirs,  making  it  possible 
for  us  to  do  business  with  them  to  the  extent  of  1.000/1.51)0 
tons ;  this  must  have  taken  a  good  deal  of  the  stock  which 
existed  on  the  Continent,  and  their  prices  have  now  gotten 
a  little  beyond  ours.  Great  Britain  lias  been  much  higher 
than  either  the  Com  incut  or  the  U.  S.  A,,  and  she  evidently 
has  confidence  in  the  future  of  the  article.  The  develop- 
ments of  the  past  week,  in  a  military  way,  have  excited 
our  market,  and  the  refiners  who  purchased  abroad  are  evi- 
dently afraid  that  they  will  not  get  the  glycerin,  as  it  will 
be  diverted  to  the  nations  who  are  apt  to  be  embroiled  in 
the  Turkish  trouble.  The  dynamite  grade  has  advanced  2c. 
per  lb.  within  the  month,  making  a  total  of  4c.  in  two 
months.  Chemically  pure  has  just  been  advanced  to  18c, 
in  bulk,  and  some  of  the  refiners  claim  to  be  getting  18'  >c. 
In  our  opinion,  prices  would  shortly  have  gotten  up  to  pre- 
war figures  without  the  assistance  of  the  foreign  situat-on. 
but  now  they  arc  likely  to  get  there  quicker. 

September  19.  1922.  W.  A.  Stopiorh. 


VEGETABLE  OILS 

i  Written  Specially  for  This  Journal) 
The  most  important  development  in  the  Vegetable  Oil 
market  during  the  last  thirty  days  was  the  liquidation  of 
Cocoanut  Oil  stocks  held  by  dealers.  Consumers  seem 
fairly  well  taken  care  of  for  their  immediate  requirements 
and  in  the  event  of  additional  resale  lots  appearing,  it  i«= 
probable  that  a  lower  level  may  be  reached     It  is  gen- 


erally believed,  however,  that  the  major  portion  of  dis- 
tressed Cocoanut  Oil  has  been  bought  by  consumers  Im- 
porters arc  quoting  fractionally  higher  figures  for  both 
prompt  and  future  deliveries,  and  t.ite  cable  advices  re- 
ceived from  the  Philippines  indicate  that  the  market  in 
Manila  is  steadier. 

Crude  Cottonseed  Oil  has  firmed  up  slightly  for  m-arby 
dctivcrics  but  a  good  supply  of  new  crop  oil  is  expected 
within  the  next  30  to  60  days.  Crude  Corn  Oil  has  sagged 
off  slightly  during  the  past  week.  This  oil  is  too  high  at 
present  compared  to  Crude  Cottonseed  Oil.  Crude  Soya 
Mean  Oil  at  present  levels,  namely.  9c  pound  seller's  tanks 
duty  paid  is  also  too  high  for  the  soap  kettle. 

Spot  stocks  of  both  Niger  and  Lagos  Palm  Mils  can  l>e 
bought  at  slightly  lower  figures  than  future  arrivals,  There 
is  only  a  limited  supply  of  both  grades  here     Palm  Kernel 
(Continued  on  preceding  page) 


SOAP  MATERIALS 
Tallow  and  Grease 

Tallow,   Xew   York,   Special  6' ,>»<»••  ,sc  Kdible.  New 

York,  7f}  ./Kc.  Yellow  grease,  New  York.  .05 **f/f  .05 •'.;<:. 
Brown  grease.  Xew  York.  .05 1^. 

kosm— Savannah.  September  1ft,  1922 


Common  to  good  5.25-5  35c      I    s  !S-^  i^c 

t>   5.25  5.35c.     K    5.35- 

V.    5.25-535c      M    5.35-5.40c. 

V    5.25-5 .35c.     N   5 45-5  50c. 

G    5.25  5.35c.     \V.  (,   6.(10-6. 17'  _-c. 

H      5.25-5.35c.     \V.  \V   6.50-6.67 1  iC. 

Starch.  Pearl,  per  10")  lbs  . ...  S2.57-JJ.85 

Starch,  powdered,  per  100  lbs   .  2  47-  2  75 

Stearic  acid,  single  pressed,  tier  lb   9c. 

Stearic  acid,  double  pressed,  per  lb.    '»  ,-c.  * 

Stearic  acid,  triple  pressed,  per  lb   10'"jc. 

Glycerine,  C.  P.,  jk-t  lb   IS  -lS'4c. 

Glycerine,  dynamite,  per  lb   16'>-l"'4c. 

Soap  he,  crude.  80  per  cent,  loose  per  II..  11  -12c. 
Soap  lye,  saponilication,  80  per  cent.  ].-.>e 

per  lb   12^-13c 

Oils 

Cocoanut,  edible,  per  IS   09.; .,,0  10' 4C. 

Cocoanut.  Cochin.  D0111.,  per  lb    OW4MV'  4c. 

Cocoanut.  Ceylon.  Horn.,  per  lb   ON'  ,"'<>8' .K. 

Palm.  I.agos.  per  lb   06V"O7:ic. 

Palm.  Niger,  per  II.   05 V" 06c. 

Palm.  Kernel,  per  lb.,  nominal   OS     .;0S  4r. 

Cotton,  crude.  t*-r  lb.  f.  o.  b.  mill   OhV«06'4c. 

Cotton,  refined,  per  lb..  New  York   0Si4,wO9c. 

Soya  Bean,  per  lb   ,'   11Jjw12c 

Com.  crude.  ]>er  lb   10  -ilO'^c. 

Castor.  No.  1.  per  lb   13c 

Castor.  No  3.  per  lb   12'  .■<-. 

Peanut,  crude,  per  lb   11  .rll'4c. 

Peanut,  refined,  per  lb...   lPVl-c. 

Olive,  denatured,  per  gal   1.15  ro  1,17 

Olive  Foots,  prime  green,  per  lb   09.' iC 

Chemicals 

Soda,  caustic.  76  per  cent,  per  100  lbs  .   .  3  "5  rW3,°0 

Soda  Ash.  58  per  cent,  per  100  lbs   1  75  .(2.10 

Potash,  caustic.  SS-.92  per  cent,  i«-r  cwt. 

f.  o.  b.  Works   05V,. 06c. 

Potash   Carbonate,  SOr.i  S5  per  cent,  p,-r 

lb.,  N.  Y   04'v'05'4c. 

Salt,  common,  fine,  per  100  lbs...   n-innial 

Sulphuric  acid,  60  degrees,  per  ton..  1000 

Sulphuric  acid.  66  degrees,  per  ton   1500  1 "16.00 

Borax,  crystals,  per  lb   05  V"  06c. 

Borax,  granular,  per  lb   0?'.  '06c. 

Zinc  Oxide.  American,  lead  tree,  pel  II...  "7  wOS'-ic. 


Digitized  by  Google 


Soap  Industry  Section,  Page  371 

^roerican  perfumer 

and  Essential  Oil  Review 


to  0.  S.  P-ma  O0f. 


The  Independent  International  Journal  devoted  to  Perfumery,  Toilet  Preparations,  Soaps,  Flavoring  Extracts,  etc. 
No  producer,  dealer  or  manufacturer  has  any  financial  interest  in  it,  nor  any  voice  in  its  control  or  policies. 

TWO  DOLLARS  A  YEAR- _ 
TWENTY- FIVE  CENTS  A  COPY. 


NF.W  YORK,  OCTOBER,  1922 


Vol.  XVII,  No.  8 


THE  AMERICAN  PERFUMER 

and  ESSENTIAL  OIL  REVIEW 
PublUhed  Monthly 
PERFUMER  PUBLISHING  COMPANY 
M  Cliff  Street 

LOUIS  SPENCER  LEVY,  Prweldemt  and  Treeeurer  1  It  Cliff  St. 
EDWARD  W.  DREW,  Secretary     -      -      -      -      -  1  Now  York 

TERMS    OF  SUBSCRIPTION 

The  Unitad  State*  and  P  <>.«-„  ion*  tZM  a  Year 

Cuba  and  Mntle.  ^ 
(Countries  in  the  Poetal  Union)  •  SJS 

TELEPHONE  NUMBER:  BEEKMAN  «7*1 

CONTRIBUTING  EDITORS 

DR.  CLEMENS  KLEBER.  CUftoa.  N.  J. 

Raw  Material*. 
PROF.  CURT  P.  W1MMER.   Columbia   Univer*lty,  N.  Y. 

Toilet  PreporatJon*. 
DR.  EDGAR  G  THOMSSEN,  Hobokeo.  N.  J. 
Soap*. 

DR.  R.  O.  BROOKS,  Naw  York. 

Flavoring  Extract*. 
RICHARD  B.  FRANKEN,  N«w  York 
Package*. 

HOWARD  S.  NEIMAN,  New  York. 

Trade-Mark*  a»J 


CONTENTS 

Copyright.  1*22.  by  Perfumgr  Publishing  ■ 

EDITORIAL  P»R* 

Perfumery  Snag*  in  flwmmr   *Jj 

Feature*  of  Oor  Foreign  Tr»a*   JJJ 

Merchant*'  A**ociatloB  Yaar  Book   33b 

Na'iiuml  Body  Condemn*  Hod  T»p*  on  Legitimate  Alcohol... 

Fair  TarllT  Law  Adjustment*  Are  Pr*mi*ed  

New  Aloobol  Bend  »nd  Other  Red  T*pe  Rule*   J™ 

Orawe  Flower  and  Concrete  Situation  

Maw  Situation  Created  by  Low  Prion*   J« 

October  Baport  on  Orai»«  Floral  Product*  ,   ™ 

Jiiit  Wbat  the  Vanity  Bo*  Mean*.  . .  ■« 

Stand*  rdlilng  Perfumer*-  Baw  Material*  

N-*  Sum/  of  Cmraetie*  in  South  Amenea   W 

Occurrence  of  E***otl*l  Oil*  in  Deeert  Plant*   J»s 

Activities  of  A**oolatUtni,  Bcclette*  and  Club*   »« 

Barber*'  Supply  Dealer*  Hold  Convention     »» 

FLAVORING  EXTRACT  SECTION: 

Offlctal  Beport  of  F.  E.  M.  A.   J" 

Another  Ruling  on  Pro.  Mlm.  KM   JJ" 

Scda  Water  Flavor*  Manufacturer*'  Beport   »M 

Pore  Food  and  Dreg  Not**   »" 

TBADI  NOTES   fj£ 

PaUnU  and  Trade  aUrta... ........... ..^   *; 

Fereiga  Correspondence  and  Karkot  Beport.   •« 

80A?igMCf?r0Be.«.n.H.  TarUT  to  Be  C.ntinuod   m 

Aretone  aa  a  Solvent  for  Oil*...   J" 

Pre****  for  Tranapar.nl  Soft  Soap   »" 

Market  Review*  en  So.p  Material*   »7« 


PHASES  OF  THE  NEW  TARIFF  SITUATION 

The  enactment  of  the  TariiT  Act  of  1922  has  had  a  bene- 
ficial effect  on  business,  but  while  it  has  clearetl  the  trade 
atmosphere  it  has  left  sonic  clouds  that  need  to  be  dissi- 
pated. Our  Washington  correspondence  indicates  that  even 
the  dissatisfied  elements,  as  affected  by  the  tariff,  may  ride 
along  easily  for  a  year  at  least  and  that  in  the  operation  of 
the  flexible  provisions  of  the  law  the  rights  of  all  of  the 
interests  will  be  carefully  protected  and  that  nothing  will 
be  done  by  the  President  in  the  way  of  changes  without 
conclusive  proof  of  the  fairness  of  the  cases  of  the  pro- 
ponents. 

In  any  event  it  is  improbable  that  in  debated  cases  any 
action  can  be  had  within  a  year.  The  basts  of  the  Act  of 
1922  therefore  is  good  for  at  least  that  time  and  during 
that  period  commerce  can  go  on  as  usual,  while  long  warn- 
ing of  any  changes  will  give  ample  time  for  affected  in- 
terests to  provide  tor  the  outcome.  It  must  be  remembered 
that  in  President  Harding's  decisions  the  trades  arc  not 
up  against  a  medley  of  politicians  seeking  either  favors  or 
votes,  but  will  face  only  the  judgment  of  an  Kxccutive, 
who  is  unquestionably  intent  only  on  doing  what  is  right 
and  fair  and  just,  besides  'icing  unbiased  and  guided  by  a 
preliminary  investigation  of  an  impartial  tribunal. 

There  has  been  talk  of  trickery  in  the  elucidation  of  the 
American  valuation  parts  of  the  Tariff  Act.  Of  course 
there  are  opportunities  for  juggling  and  post  mortem  jokers 
in  regulations,  but  the  chances  for  such  things  grow  very 
dim  after  an  Act  leaves  Congress,  with  the  President's 
signature  attached.  The  Treasury  Department  and  its  sub- 
ordinate division,  the  Customs  Service,  never  have  been 
better  manned  with  honest  ami  intelligent  officials  than  :tt 
present.  The  personnel  is  not  restricted  to  one  political 
party  and  the  great  majority  put  loyalty  to  the  con-try 
ahead  of  anything  else. 

One  source  of  serious  trouble  in  connection  with  t!.e 
work  of  the  Customs  administration  can  he  minimized  to  a 
considerable  degree  by  cooperation  between  the  importers 
and  the  American  manufacturers  of  synthetic  aromatic 
chemicals.  The  importers  held  a  meeting  October  10  at 
which  they  discussed  the  difficult  situation  which  confronts 
them  in  getting  the  correct  selling  prices  here  of  various 
products  so  that  thev  may  mike  proper  declarations  of 
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values  under  the  American  valuation  plan,  thereby  sim- 
plifying the  customs  procedure  and  avoiding  the  drastic 
penalties  which  may  be  imposed  (or  undcr-valuations  The 
Customs  authorities  are  swamped  with  difficult  problems 
growing  out  of  the  tariff,  many  of  which  are  found  in 
Paragraphs  27  and  28,  and  would  welcome  assistance.  Be- 
sides ascertaining  and  fixing  on  the  selling  prices  of  the 
numerous  products  therein  affected,  the  officials  also  must 
provide  standards  of  strength,  etc.,  for  dyestuffs.  It  is 
greatly  to  the  interest  of  consumers,  importers  and  manu- 
facturers, as  well  as  the  Government,  to  have  these  ques- 
tions settled  as  soon  as  possible  and  if  the  importers  and 
manufacturers  will  cooperate  this  can  be  done  without 
great  delay.  The  importers  and  manufacturers  are  m  two 
groups  composed  of  reasonable  and  patriotic  business  men 
and  we  can  see  no  reason  why  they  should  not  get  to- 
gether and  do  their  share  in  smoothing  this  tariff  rough 
road. 

One  phase  of  great  interest  is  the  probable  operation  of 
Section  526,  which  imposes  a  trade  mark  restriction  on 
imports.  It  is  understood  that  the  Customs  Service  is  at 
work  devising  drastic  regulations,  with  penalties,  requiring 
the  stamping  or  labeling  of  goods  to  show  their  point  of 
origin,  with  the  special  view  of  being  able  to  turn  back, 
or  otherwise  penalize  goods  that  may  infringe  on  American 
trade  marks.  It  is  no  special  secret  that  this  part  of  the 
Tariff  Act  of  1922  is  aimed  at  Germany.  One  of  the 
tentative  regulations,  it  is  understood,  provides  for  an 
assessment  of  10  per  cent  above  the  regular  duty  for  goods 
not  marked  with  stamp  or  label  showing  their  country  of 
origin.  Even  on  goods  on  the  free  list,  should  this  regula- 
tion become  effective,  the  10  per  cent  penalty  would  be 
imposed.    It  affects  all  foreign  countries. 

But  Section  526  offers  greater  problems.  It  is  under- 
stood that  the  State  Department  takes  the  view  that  this 
section  is  in  contravention  of  the  German  Patent  Conven- 
tion of  1911,  which  only  recently  was  renewed  by  the 
United  States.  The  point  is  raised,  outside  of  other  con- 
siderations, that  citizens  of  the  United  States  living  abroad 
and  owning  American  patents  are  discriminated  against. 
That  might  be  a  cause  for  court  action,  but  there  is  still 
another  principle  involved  in  this  interesting  controversy. 
Germany  so  far  has  made  no  public  protest,  but  doubtless 
would  retaliate  by  vitiating  the  numerous  patents  taken  out 
in  that  country  by  Americans  resident  here.  In  any  event 
Section  526  seems  likely  to  cause  a  lot  of  trouble  in  various 
ways.  Besides  the  court  and  diplomatic  aspects  it  would 
restrict  the  trade  of  foreign  nations  with  this  country  in 
articles  not  in  competition  with  our  industries,  as  well  as 
otherwise. 

One  source  of  salvation  for  the  restoration  of  peace  on 
earth  is  the  revival  of  legitimate  international  commerce. 
It  seems  to  have  been  forgotten  or  ignored  by  Congress. 


EXPRESS  RATE  HEARING  OCTOBER  30 

Interested  readers  are  advised  that  the  express  rate  inves- 
tigation is  assigned  for  hearing  October  30,  at  the  offices  of 
the  Interstate  Commerce  Commission  in  Washington.  This 
investigation  is  to  determine  whether  the  existing  interstate 
rates  of  express  carriers  subject  to  the  Interstate  Commerce 
Act  are  unreasonable  or  otherwise  in  contravention  to  the 
provisions  of  the  Interstate  Commerce  Act,  with  a  view  of 
making  such  findings  and  entering  such  orders  as  may  be 
necessary  to  remedy  any  injustice. 


VIEWS  OF  RAW  MATERIAL  SITUATION 

Consumers  of  raw  perfume  materials  will  do  well  to 
study  two  extremely  interesting  reviews  of  the  perfume 
raw  material  situation  which  are  printed  in  this  issue. 
The  industry,  abroad  at  least,  appears  to  be  in  the  trough 
of  a  crisis,  and  its  future  may  be  helped  or  hurt  by  the 
attitude  of  the  users  of  its  products  in  this  country.  Bur- 
ton T.  Bush,  just  back  from  Europe,  and  Francois  Goby- 
Tombarel,  of  Grasse,  and  now  visiting  here,  stress  the 
situation  from  different  points  of  view,  one  American  and 
the  other  French.  The  two  articles  by  reason  of  their 
authorship  are  entitled  to  unusual  attention  in  the  trade. 


PERFUMERY  8NAGS  IN  GERMANY 

Perfumers  and  toilet  goods  manufacturers  have  joined 
their  conferees  of  other  nations  in  encountering  trouble  in 
the  use  of  alcohol.  They  apparently  won  their  agitation 
for  a  reduced  price,  but  find  it  coupled  with  irksome  con- 
ditions. The  Imperial  Alcohol  Monopoly  Bureau  has  de- 
cided that  pure  alcohol  may  be  denatured  and  supplied  at  a 
reduced  price  to  them  with  these  restrictions:  To  every 
100  litres  of  pure  alcohol  must  be  added  the  following: 
(1)  Diethyl  ester  of  phthalic  acid.  2  litres  (described  as  a 
colorless  or  slightly  yellow  colored  liquid,  with  a  faintly 
ethereal  odor;  boiling-point,  282  to  295*)  ;  (2)  oil  of  turpen- 
tine. 1  litre;  (3)  thymol.  500  grams. 

The  perfume  manufacturers  have  made  a  vigorous  protest 
against  being  limited  to  the  three  media,  which,  they  argue, 
are  highly  unsuitable  for  their  purposes,  giving  these  rea- 
sons :  Turpentine  oil,  owing  to  its  pronounced  odor,  can- 
not be  used  in  perfumery.  Thymol  is  liable  to  cause  irrita- 
tion of  the  skin ;  and  objection  is  raised  to  phthalic  ethyl 
ester  on  the  ground  that  its  specitic  odor  renders  it  use- 
less for  the  manufacture  of  higher-class  perfumery. 

The  perfumers  now  demand  that  the  alcohol  supplied  at 
the  lower  price  to  them  should  1*  permitted,  under  due 
control,  to  be  denatured  by  the  addition  of  the  actual 
essential  oils  which  enter  into  the  finished  product. 


FEATURES  OF  OUR  FOREIGN  TRADE 

Government  figures  of  our  foreign  trade  for  July  and  for 
seven  months  of  the  calendar  year  1922  reveal  some  inter- 
esting facts  as  showing  the  trend  of  commerce. 

Of  essential  oils  the  July  imports  were  $217,073.  a  drop 
of  $39,356,  although  the  full  seven  months  amounted  to 
$3,102,478,  an  increase  of  more  than  $700,000.  Exports  of 
essential  oils  for  July  fell,  while  the  seven  months'  total  of 
$475,721  showed  a  gain  of  $28,663. 

Imports  of  perfumery,  cosmetics,  etc..  in  July  were  valued 
at  $541,613,  an  advance  of  only  $11,957  over  the  same  month 
in  1921,  despite  invasion  talk.  But  the  showing  was  more 
significant  for  the  seven  months,  being  $4,051,528,  an  in- 
crease of  $626,111  over  the  same  1921  period. 

July's  exports  of  American  iterfumery  and  cosmetics 
nearly  doubled  the  figures  of  1921,  being  $731,685,  an  in- 
crease of  about  $361,000.  For  the  seven  months  the  total 
was  $3,469,761,  a  handsome  gain  of  over  $820,000. 

Soap,  however,  was  less  fortunate.  July  imports  were 
$64,032,  a  drop  of  $35,000.  but  the  seven  months'  total  of 
$596,652  about  doubled  1921  results.  Exports  of  American 
soap  in  July  reached  $680,006.  a  loss  from  July.  1921,  of 
$133,936.  In  the  seven  months  the  total  of  $4,910,020  was 
$406,624  less  than  in  the  period  last  year. 
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MERCHANTS'  ASSOCIATION  YEAR  BOOK 

The  1922  Year  Book  of  the  New  York  Merchants' 
Association,  which  has  just  been  received,  gives  an  out- 
line of  what  has  been  accomplished  by  this  useful  and 
energetic  body  in  promoting  the  trade  and  welfare  of 
the  metropolis.  The  objects  of  the  association  are  com- 
mendable and  merchants  not  now  members  would  do 
well  to  get  interested.  Among  the  6,174  members  arc 
the  following: 

Perfumes  and  Toilet  Preparation*.— Harriet  Hubbard 
Aycr,  Inc.,  Charles  Baez,  A.  Bourjois  &  Co.,  Inc.,  Col- 
gate &  Co.,  Daggett  &  Ramsdell,  Ferd.  T.  Hopkins  & 
Son,  Richard  Hudnut,  Lanman  &  Kemp,  Inc.,  Lchn  & 
Fink,  Inc.,  B.  E.  Levy,  Maurice  Levy,  Louts  K.  Lig- 
gett Co.,  McKesson  &  Robbins,  Solon  Palmer,  Par- 
fumerie  Ed  Pinaud,  Park  &  Tilford,  Parke,  Davis  & 
Co.,  Schicffelin  &  Co.,  Alfred  H.  Smith  Co.,  V.  Vivau- 
dou,  Inc.,  Frank  M.  Prindlc  &  Co.,  M.  Stein  Cosmetic 
Co.,  Northam  Warren  Corporation,  J.  R.  Watkins  Co., 
Inc.,  Roger  &  Gallet  (Paul  L.  Depland),  Woodworth, 
Inc. 

Soap. — B.  T.  Babbitt,  Inc.,  Walter  Janvier,  Inc., 
Packer  Mfg.  Co.,  Procter  &  Gamble  Distributing  Co., 
John  T.  Stanley  Co.,  Inc.,  Kirkman  &  Son,  Bon  Ami 
Co.,  Inc. 

Soap  Materials.— Welch,  Holme  &  Clark  Co.,  Marx 
&  Rawolle,  P.  C.  Tomson  &  Co.,  J.  C.  Francesconi  & 
Co.,  Sloan  &  Russell,  Inc.,  Spencer  Kellogg  &  Sons, 
Inc.,  E.  N.  Hall,  Eastern  Potash  Corp.,  George  F. 
Sherman  Co.,  Inc.,  Cook  &  Swan  Co.,  Swan  &  Finch 
Co. 

Essentials  Oils.— W.  J.  Bush  &  Co.,  Inc.,  Dodge  & 
Olcott  Co.,  Elson  &  Brewer,  Fritzsche  Brothers,  Inc., 
August  Gicse  &  Son,  Heine  &  Co.,  George  Luedcrs  & 
Co.,  Julian  W.  Lyon  &  Co.,  M  or  ana  Incorporated,  Na- 
tional Aniline  &  Chemical  Co.,  Magnus,  Mabee  &  Rey- 
nard, Inc.,  Pfaltz  &  Bauer,  Inc.,  I..  Sonncborn  Sons, 
Inc.,  lingerer  &  Co.,  Inc. 

Talc. — Binney  &  Smith  Co.,  Katzcnbach  &  Bullock, 
Whittakcr,  Clark  &  Daniels,  Inc.,  Hammill  &  Gillespie. 

Vanilla  Beans.— Thurston  &  Braidich,  Dodge  &  Ol- 
cott Co.,  Gomez  &  Sloan. 

Adhesives. — Arabol  Manufacturing  Co. 

Cans,  Tubes  and  Other  Containers.— American  Can 
Co.,  White  Metal  Manufacturing  Co.,  Metal  Package 
Corp.,  Atlantic  Can  Co.,  Scovill  Mfg.  Co.,  Brass  Goods 
Mfg.  Co.,  Robert  Gair  Co.,  Empire  Paper  Products  Co. 

Paper.— Bcndix  Paper  Co.,  Domestic  Mills  Paper  Co., 
Louis  Dejongc  &  Co. 

Lithographing.— Geo.  Schmitt  &  Co.,  Inc. 

Collapsible  Tube  Printing  Machines.— Fuchs  &  Lang 
Mfg.  Co. 

Seals.— Dennison  Mfg.  Co. 

Drugs  and  Chemicals. — H.  J.  Baker  &  Bro.,  Hooker 
Electrochemical  Co.,  Innis,  Speiden  &  Co.,  Inc..  Grassclli 
Chemical  Co.,  General  Chemical  Co.,  National  Aniline 
&  Chemical  Co.,  Inc.,  Pacific  Coast  Borax  Co.,  Roessler 
&  Hasslacher  Chemical  Co.,  H.  R.  Lathrop  &  Co.,  Inc., 
Monsanto  Chemical  Works,  Frederick  Bochm,  Ltd.,  E. 
Fougera  &  Co.,  Inc. 

Importers  Toilet  Articles.— Geo.  E.  Evans  Co.,  E. 
Dupont  &  Cie.   (F.  E.  O'Callaghan). 

Toilet  Trade  Articles  and  Materials. — F.  R.  Arnold 
&  Co.,  American  Sponge  &  Chamois  Co..  Frederick  II. 


OUR  ADVERTISERS 

ALSOP  ENGINEERING  CO., 
Laboratory  Specialties 

187  WATER  STREET.  *EW  YORK  CITY. 

American  Perfumer  &  F.ssential  Oil  Review, 
14  Cliff  Street,  New  York  City. 

Gentlemen.  We  arc  getting  very  good  results  from 
our  advertisement  appearing  in  your  publication,  re- 
garding the  Vaccu- Filter.  This  advertisement  is 
bringing  us  more  orders  than  four  or  five  other  trade 
papers  combined. 

While  we  are  reducing  the  size  of  our  ads  in 
all  of  the  other  trade  journals  in  the  chemical  field, 
you  can  rest  assured  we  will  not  do  so  with  the  ad 
in  your  paper  as  long  as  it  gives  the  same  results  as 
it  has  in  the  past. 

Thanking  you  for  your  co-operation  and  assistance 
in  helping  us  put  the  Vaccu-Filtcr  on  the  market,  wc 
beg  to  remain 

Yours  very  truly. 

Alsop  Engineering  Co., 
S.  Alsop. 


Cone  &  Co.,  Florence  Mfg.  Co.,  Hoi  ton  &  Adams,  Inc.,  * 
L.  Reusche  &  Co. 

Dentifrices.— I.  W.  Lyon  &  Sons,  Inc. 

BottIes.-Whitall-Tatum  Co..  Illinois  Glass  Co. 

Corks. — Armstrong  Cork  Co. 

Alcohol.— I'.  S.  Industrial  Chemical  Co. 

Flavoring  Extracts. — E.  R.   Durkce  &  Co.,  Jones 
Brothers  Tea  Co.,  Inc. 

Bakers'  and  Confectioners'  Supplies.— Charles  J. 
Stevenot  &  Co.,  Magnus,  Mabee  &  Reynard,  Wm.  H. 
Baker,  Inc. 

Disinfectants.— West  Disinfecting  Co. 


2-CENT  LETTER  RATE  TO  SO  COUNTRIES 

The  two-cent  postage  stamp,  representing  in  service  prob- 
ably the  biggest  value  obtainable  for  the  money,  has  ex- 
tended  its  field  of  usefulness.  It  now  will  carry  a  one-ounce 
letter  to  any  post  office  in  half  a  hundred  foreign  countries, 
in  addition  to  any  one  of  the  more  than  50,000  post  offices 
in  the  United  States,  the  many  more  in  Canada,  Cuba  and 
Mexico,  and  of  course,  to  any  of  the  post  offices  in  Ameri- 
can possessions  overseas.  Many  Americans,  it  is  believed, 
still  use  a  five-cent  stamp  in  sending  letters  to  a  number  of 
the  foreign  countries  where  the  two-cent  rate  prevails. 

These  countries  now  include:  Alaska,  Anguilla.  Antigua. 
Argentina,  Bahama  Islands,  Barbuda,  Barbados,  Bermuda, 
Bolivia,  Buenos  Aires,  Brazil,  British  Guiana,  British  Hon- 
duras, British  Virgin  Islands,  Canada,  Canal  Zone,  Colom- 
bia Costa  Rica,  Cuba,  Curacao,  Dominica.  Dominican  Re- 
public, Dutch  West  Indies,  Ecuador,  England,  Grenada,  The 
Grenadines,  Guam,  Hayti,  Hawaii,  Honduras,  Ireland,  Ja- 
maica, Leeward  Islands,  Martinique,  Mexico,  MontserraL. 
Nevis,  Newfoundland,  Nicaragua,  New  Zealand,  Panama. 
Peru,  Philippines,  Porto  Rico,  Redonda,  St.  Kitts, 
Shanghai,  China,  St  Vincent.  St.  Lucia,  Scotland,  Tobago, 
Tutuila.  Samoa.  Trinidad.  Virgin  Islands  of  U.  S.,  Western 
Samoa,  Windward  Islands. 
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MORE    BIG    NATIONAL    BODIES  CONDEMN 
RED  TAPE  ON  LEGITIMATE  ALCOHOL 

The  revolt  against  subordinating  the  lawful  use  of  in- 
dustrial alcohol  and  other  legalized  spirits  for  legitimate 
chemical  and  manufacturing  purposes  to  the  Anti-Saloon 
League'^  program  of  enforcing  the  non-be\ erase  provisions 
of  the  Volstead  Ac",  seems  to  be  gaining  impetus.  The 
rights  of  legitimate  business  are  being  asserted  not  only 
by  proprietors  of  industries,  but  by  scientific  todies  whose 
members  are  hampered  by  the  restrictions  meant  to  but 
which  fail  to  cut  down  the  poison  death  list  ascribed  by  the 
doctors  to  "hooch  " 

Hoth  the  national  liodies  of  wholesale  and  retail  drug- 
gists also  have  protested  against  the  burdensome  red  tape 
which  enshrouds  dry  law  enforcement. 

President  Hilton,  of  the  American  Pharmaceutical  Asso- 
ciation, at  the  Cleveland  meeting,  voiced  the  sense  of  this 
grand  old  scientific  body  in  these  words: 

"The  Volstead  Act  has  placed  a  heavy  burden  on  our 
calling  unnecessarily  and  forced  us,  without  our  consent,  to 
do  what  should  be  done  by  the  Federal  Government,  or  by 
the  State.  If  we  are  to  have  Prohibition  and  alcoholic 
liquors  are  necessary  as  medicines  the  same  should  be  dis- 
pensed under  entire  Gox'crnment  supervision  to  rid  phar- 
macy of  liquor  sellers  who  only  bring  disgrace  on  our 
calling." 

The  American  Pharmaceutical  Association  thereupon 
passed  the  following  resolutions  indicting  the  administrators 
of  the  Volstead  Act,  and  justifying  the  right  of  industrial 
alcohol  to  do  business  as  provided  by  law  : 

KRe%olved,  That  many  of  the  regulations  for  the  en- 
forcement of  the  Federal  Prohibition  Act  are  unduly 
complex  and  cumbersome  and  impose  unnecessarily 
burdensome  restrictions  upon  the  professions  of  medi- 
cine and  pharmacy,  and  upon  the  chemical  and  indus- 
trial arts,  without  placing  any  effective  check  upon  illicit 
distilling,  bootlegging,  or  the  smuggling  into  the  United 
States  of  large  quantities  of  intoxicating  liquors  for 
beverage  purposes. 

"Pure  grain  alcohol  is  as  indispensable  to  the  manu- 
facture, purification  and  preservation  of  drugs,  medi- 
cines and  of  many  chemicals  as  are  iron  ore  and  coke 
to  the  manufacture  of  iron  and  steel. 

"Under  existing  conditions  it  is  sometimes  very  diffi- 
cult to  procure  sufficient  pure  grain  alcohol  for  the  most 
necessary  of  pharmaceutical  and  chemical  operations, 
while  those  who  dispense  intoxicating  liquors  illegiti- 
mately apparently  experience  no  serious  difficulty  in 
renewing  their  supply  as  frequently  as  needed. 

"The  American  Pliarmao utical  Association  is  opposed  to 
any  provision  providing  for  prcmcdicated  alcohol  for  the 
manufacture  of  medicinal  preparations." 

The  action  is  significant  of  national  sentiment. 


SHALL  GROCERS  SELL  PERFUMERY? 

New  and  interesting  issues  are  raised  growing  out  of 
the  transformation  of  some  pharmacies  into  department 
stores  and  of  grocery  and  dry  goods  stores  into  drug  em- 
poriums. It  narrows  down  to  the  questions:  Shall  per- 
fumers and  toilet  «ood»  manufacturers  sell  their  wares  to 
wholesale  jobbers  \v1k>  supply  grocers  with  their  products? 
Is  it  ethical  fur  a  grocer  anyway  to  carry  toilet  requisites5 

These  questions  arc  raised  in  our  bright  contemporary, 
the  Memphis  Dm-ci.tt,  and  it  seems  that  the  matter  has 
been  before  the  dignified  and  astute  Tennessee  Pharma- 
ceutical Association.  Protest  has  been  made  by  offended 
dr-iL'  :  *    •.•.•ain«t  the  sale  of  drugs,  proprietaries,  perfume? 


and  toilet  articles  by  wholesalers  and  jobbers  engaged 
primarily  in  supplying  tilt-  needs  of  grocery,  variety  and 
similar  stores.  It  is  urged  that  perfumery  and  toilet  goods 
arc  essentially  within  the  province  of  the  druggist  to  dis- 
pense to  the  publk-  and  that  the  constantly  increasing  en- 
croachment of  commonplace  rivals,  as  for  instance  the 
green  grocers,  must  be  met  and  checked.  Protection  is  the 
watchword  and  suggestions  are  made  in  the  way  of  tenta- 
tive refusals  to  patronize  jobl>ers  who  do  not  show  better 
judgment  than  to  refuse  to  sell  the  dainties  of  the  toilet  to 
retail  grocery  houses. 

Perfumes  are  neither  food  nor  drugs,  so  that  they  are 
"in  neutral."  Various  other  toilet  requisites,  however, 
while  sometimes  drawing  upon  harmless  drug  ingredients, 
are  easily  in  the  food  class,  "skin  foods"  for  example.  So 
it  would  seem  that  no  limit  should  be  put  upon  the  place  of 
sale  of  erstwhile  luxuries  that  have  rapidly  been  becoming 
absolutely  necessary  to  the  daily  correct  living  of  a  great 
mass  oi  the  American  Nation.  In  the  last  tew  years,  as 
civilization  has  gone  onward,  conditions  have  arisen  that 
inakc  it  practically  impossible  to  endeavor  to  limit  the  sale 
of  perfumes  and  toilet  goods  to  drug  store  media.  So  also 
with  flavoring  extracts,  whicli  not  so  long  ago,  in  some 
States,  the  druggists  sought  to  confine  to  their  own  ex- 
clusive jurisdiction.  We  have  a  fult  measure  of  sympathy 
for  the  Tennessee  and  other  pharmacists  who  would  like 
to  hold  the  toilet  articles  trade,  now  that  it  has  grown  into 
vast  proportions,  but  they  are  themselves  chiefly  to  blame, 
for  most  of  them  lacked  both  appreciation  of  the  benefits 
to  humanity  of  pushing  toilet  goods  and  the  foresight  to 
realize  the  tremendous  increase  that  was  bound  to  come  i:i 
the  sale  in  these  health  giving  aids  to  our  populace  Many 
a  druggist  has  lost  a  cold  mine' 


STANDARDS  FOR  PERFUME  MATERIALS 

On  page  346  will  be  found  a  communication  from  the 
\merican  Manufacturers  of  Toilet  Articles  regarding  the 
project  to  standardize  i>crfumc  materials  We  have  hereto- 
fore hinted  that  the  association  could  make  a  substantia! 
contribution  to  the  problem  if  it  were  for  instance  to  de- 
vote practical  attention  to  law  enforcement  with  regard  to 
es-ential  oils  which  arc  included  in  the  I",  S  Pharmacopeia 
I  hat  book  is  the  orticia!  standard  under  the  F<»>d  ami  I  > rugs 
Act,  and  if  there  is  any  crying  need  for  reform  work  other 
than  what  the  government  is  carrying  on  through  the 
ISurcau  of  the  Chemistry,  it  can  be  conducted  in  co-opera- 
tion with  the  government, 

No  matter  how  compute  and  elaborate  a  set  of  standards 
may  l»e  worked  out  for  perfumery  materials  other  than  those 
in  the  Pharmacopeia,  they  will  have  n«.  such  powerful  sup- 
port as  the  Pharmacopeia  has  in  the  Food  and  Drugs 
Act.  for  it  is  a  penal  statute  with  all  the  power  of  the 
Cnited  States  covet :mi<nl  behind  it. 

Therefore  in  order  to  advance  the  standards  question  it 
might  be  well  to  give  an  eye  to  the  enforcement  of  stand- 
ards that  already  cxi-t.  should  the  situation,  upon  investiga- 
tion of  the  ass. -elation,  .-.j-.j^Mr  1,,  be  s-,.'i  requires  .my 
radical  improvement. 


Highly  Interesting  and  Instructive 

(Kir.E  Msrccjiu,  Ltd.,  M.sruf.w.urcT«.  ur.4  Irtii-M..-r».  lt*-<  St  Pj„] 

M  ""to        I   m:,.l  :  > 

We  are  plea  id  to  say  that  we  have  found  your  journal 

highly  interesting  u-.\  i;i>.r;v.m-. 
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FAIR  TARIFF  LAW  ADJUSTMENTS  ARE  PROMISED 

President  Want.  Bu«..u  to  Get  a  Year".  Rest — F.  E.  M.  A.  A.k.  Revision  of  New  Food  Rule.— Procter  &  Gamble 

Deny  Charges— Move  Begun  to  End  War  Excess  Taxes 


Washington,  October  18.— Here  are  some  of  the 
more  important  general  outstanding  features  of  National 
Capitol  affairs,  outside  of  the  prohibition  enforcement 
imbroglios: 

President  Harding  has  about  decided  to  call  Congress 
together  in  special  session  November  20,  or  thereabouts, 
to  get  a  start  on  the  next  batch  of  legislation,  so  that 
there  will  be  a  chance  to  expedite  the  work  and  adjourn 
early  in  the  new  year  instead  of  running  up  to  March  4, 
when  all  of  the  House  and  some  of  the  Senate  terms 
expire. 

The  call  of  Business  that  there  has  been  "Too  much 
Congress"  has  reached  the  President  and  he  is  eager 
to  give  Business  a  respite  of  a  year,  if  possible,  from 
watching  the  Capitol. 

This  does  not  mean  that  the  Tariff  is  to  be  ignored. 
President  Harding  has  determined  to  use  his  power 
under  the  flexible  provisions  of  the  Act  of  1922  with- 
out the  slightest  hesitation  in  adjusting  grievances  that 
are  clearly  presented  to  him  in  the  manner  prescribed 
by  law,  but  he  also  is  determined  to  be  exceedingly 
circumspect  in  respecting  the  rights  of  all  of  the  interests 
involved  in  any  cases  that  may  go  to  him  through  the 
Tariff  Commission  channel. 

Already  fully  two  score  of  appeals  have  been  pre- 
sented to  the  Tariff  Commission,  but  in  the  embarrass- 
ment of  new  conditions  and  the  increase  in  work  in- 
volved that  body  is  proceeding  slowly.  The  mere  filing 
of  an  appeal  does  not  mean  that  a  hearing  will  be 
granted.  The  appellants  will  have  to  submit  evidence 
showing  probable  cause  and  each  case  which  is  found 
to  be  worthy  of  attention  will  be  carefully  tried  before 
it  goes  to  President  Harding,  with  whatever  recom- 
mendation the  Commission  may  decide  to  make.  Con- 
sidering the  routine  involved  it  is  quite  probable  that 
it  may  be  a  year  or  longer  before  any  of  the  provisions 
of  the  Tariff  Act  will  be  altered  by  the  Executive  so 
that  Business  may  rest  safely  in  disputed  contingencies 
on  going  ahead  on  the  present  basis  for  at  least  that 
time. 

The  Tariff  Commission  is  seeking  an  appropriation  of 
$250,000  to  carry  on  under  the  new  law.  While  it  is 
receiving  complaints  it  is  now  doing  little  more  than 
formulating  the  details  of  the  procedure  under  which 
they  will  be  heard.  It  is  said  that  men  are  wanted 
with  university  training  and  several  years'  experience 
in  connection  with  heavy  chemicals,  essential  oils,  and 
the  like,  and  the  ability  to  write  reports  covering  the 
industry  from  the  competitive  standpoint,  and  familiar 
with  certain  special  lines  of  work.  It  is  understood 
that  salaries  probably  will  range  from  $2,000  to  $4,000 
a  year.  Appointments  arc  expected  to  be  made  late 
this  autumn  or  during  the  winter,  as  funds  for  ex- 
pansion of  the  commission  must  be  obtained  from 
Congress. 

The  Tariff  Commission  as  organized  now  is  com- 
posed of  Thomas  O.  Marvin,  Republican  (Mass.), 
chairman;  W.  S.  Culberson,  Republican  (Kans.-),  vice- 
chairman;  David  J.  Lewis,  Democrat  (Md.);  Edward 
P.  Costigan,  Republican  (Colo.);  Thomas  Walker  Page, 
Democrat  (Va.),and  William  Burgess,  Republican  (Pa.). 

Davis  Sent  to  New  York  as  Tariff  Expert 

George  R.  Davis,  former  head  of  the  C.  V.  R.  Bureau 
and  recognized  as  one  of  the  foremost  customs  and 
tariff  experts  in  the  United  States,  has  just  been  assigned 
by  the  Treasury  Department,  to  the  Appraiser's  office 
at  the  port  of  New  York.  In  view  of  his  knowledge 
of  the  new  law,  having  aided  in  drafting  many  of  the 
provisions  incorporated  therein,  the  assignment  will 
contribute  greatly  in  aiding  examiners  and  assistant 


appraisers  to  reach  decisions  regarding  confusing  ques- 
tions.   Mr.  Davis  begins  his  new  duties  at  once. 

It  will  be  several  months  before  regulations  covering 
the  many  disputed  questions  before  the  appraising 
officers  can  be  prepared  and  issued. 

The  Dye  and  Chemical  Section  has  gone  out  of 
existence  and  its  records  have  been  sent  to  the  New 
York  Appraiser's  office. 

New  BiU  to  Give  Trade  Bodies  Rights 

An  amended  bill  to  give  relief  to  trade  associations 
under  the  anti  trust  laws  will  be  introduced  by  Senator 
Edge  of  New  Jersey  when  Congress  reassembles,  and 
it  is  stated  that  hearings  will  then  be  had  on  the  measure 
before  the  Senate  Committee  on  the  Judiciary.  Mean- 
while the  Department  of  Commerce  has  been  working 
on  problems  pertaining  to  trade  associations  and  Secre- 
tary Hoover  announces  that  experts  under  him  have 
been  preparing  a  report  on  various  trade  associations, 
their  lines  of  work,  what  they  have  accomplished  in 
the  way  of  improving  trade  conditions,  and  the  like. 

It  is  understood  that  the  bill  will  seek  to  amend  the 
Clayton  act  so  as  to  permit  interstate  trade  associa- 
tions to  file  with  the  government  the  plans  of  their 
operations,  with  the  understanding  that  if  these  opera- 
tions do  not  violate  the  law  they  may  be  proceeded  with. 

F.  E,  M.  A.  Asks  Revision  of  Food  Regulations 

Considerable  opposition  and  criticism  has  been 
aroused  by  the  promulgation  of  Circular  21,  Eighth 
Revision,  of  the  Federal  Food  and  Drug  Regulations 
bv  the  Bureau  of  Chemistry.  In  the  revision  numerous 
changes  have  been  made,  some  apparently  simplifying 
the  procedure,  but  others  taking  on  powers  that  were 
not  included  in  the  provisions  of  the  Food  and  Drugs 
Act.  of  June  30,  1906,  on  which  the  regulations  are  based. 

The  Flavoring  Extract  Manufacturers'  Association 
promptly  took  up  the  matter  and  the  president,  Gordon 
M.  Day,  with  a  committee  consisting  of  R.  H.  Bond, 
F.  S.  Rogers,  W.  W.  Laudenslager,  F.  S.  Muchmorc, 
L.  B.  Parsons  and  Thomas  J.  Hickcy,  attorney  for  the 
association,  made  a  formal  presentation  of  their  objec- 
tions to  officials  of  the  bureau  at  a  hearing  held 
October  2. 

The  hearing  was  held  before  Messrs.  Dunbar,  Cronin 
and  Sales,  of  the  Bureau  of  Chemistry,  and  they  listened 
attentively  to  the  points  made  by  the  flavoring  extract 
industry's  spokesman.  Mr.  Bond,  as  Chairman  of  the 
Legislative  Committee,  stated  that  especial  opposition 
was  made  to  the  inspection  of  food  and  drug  plants, 
to  the  stating  of  the  ingredients  on  the  labels  of  imita- 
tions and  compound  food  preparations  and  the  method 
of  giving  notice  of  judgments.  It  was  pointed  out  that 
under  the  primary  law,  in  the  opinion  of  competent 
counsel,  the  authorities  cannot  legally  inspect  drug  or 
food  manufacturing  plants,  or  goods  in  process  of 
manufacture. 

No  intimation  was  given  by  the  Bureau  officials  re- 
garding a  modification  of  the  circular  and  result  of  the 
hraring  will  be  awaited  with  interest,  not  only  by  the 
Flavoring  Extract  Association  members,  but  by  others 
who  are  affected  by  the  changes  in  the  regulations. 

Procter-Gamble  Company  Denies  Charges 

A  reply  has  been  filed  with  the  Federal  Trade  Com- 
mission by  Procter  &  (.iambic  Company  in  which  the 
firm  denies  charges  of  misrepresentation  under  the 
name  of  "P.  &  G.,  the  White  Naphtha  Soap."  Although 
admitting  that  by  such  designation  they  represent  to 
the  public  that  such  soap  contains  naphtha,  they  declare 
that  there  is  no  standard  in  the  soap  industry  determin- 
ing what  is  and  what  is  not  naphtha  soap. 

The  respondents  represented  they  use  naphtha  to 
the  extent  of  less  than  2  per  cent  of  the  whole  ingredi- 
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ents  of  the  soap,  but  deny  that  substantially  all  of  this 
distillate  is  lost  by  volatilization  or  evaporation  prior 
to  manufacture  and  use.  It  is  stated  further,  that  there 
are  no  less  than  25  brands  of  such  soaps  manufactured 
in  this  country  in  which  the  amount  of  naphtha  con- 
tained varies  from  approximately  5  per  cent  to  less  than 
one-tenth  of  one  per  cent. 

It  is  averred  that  the  practical  effect  of  naphtha  as 
a  cleaning  agent  when  used  in  soap,  in  the  varying 
quantities  adopted  by  the  manufacturers,  has  not  been 
determined  definitely.  The  respondents  allege,  how- 
ever, that  the  cleaning  properties  of  their  soap,  with 
the  amount  of  naphtha  therein  which  they  use,  are  of 
the  highest  value.  It  is  asserted  that  the  Commission 
is  without  jurisdiction  to  adopt  a  standard  or  to  deter- 
mine the  quantity  of  naphtha  which  the  manufacturer 
should  use  in  the  production  of  soap.  Charges  of 
alleged  false  and  deceptive  advertising  are  denied. 

MOVE  TO  END  ALL  WAB  EXCISE  TAXES 

A  strong  effort  wilt  be  made  at  the  next  session  of 
Congress  to  have  all  war  excise  taxes  repealed.  A 
campaign  with  that  end  in  view  has  been  inaugurated 
and  members  of  Congress  are  being  sounded.  Some  of 
the  taxes  the  repeal  of  which  will  be  sought  arc:  The 
tax  of  2  cents  a  gallon  on  cereal  beverages,  mineral 
waters  and  soft  drinks;  of  9  cents  a  gallon  on  fountain 
syrups,  and  upon  carbonated  beverages,  of  4  cents  on 
carbonic  acids.  Members  of  the  appropriation  com- 
mittees of  the  Senate  and  House  are  not  disposed  to 
take  the  movement  seriously.  They  say  to  grant  the 
request  would  mean  that  the  entire  revenue  act  of  1921 
would  have  to  be  overhauled. 

PROSECUTION    FOR   IMITATION   WHITE  IVORY 

The  Federal  Trade  Commission  has  cited  the  Atlantic 


Comb  Works  of  New  York  C  ity  in  a  formal  complaint. 
The  concern  manufactures  and  sells  toilet  articles  com- 
posed of  nitrated  cellulose  or  pyroxylin  plastic,  known 
commercially  as  "celluoid,"  "pyralin,  "fibreloid,"  "visco- 
loid,"  and  by  other  names.  This  product  resembles 
ivory  in  color  and  general  appearance  and  the  respond- 
ent, the  complaint  alleges,  exploits  the  same  under  the 
title  and  designation  of  "White  Ivory"  thus  deceiving 
the  purchasing  public  into  the  belief  that  the  articles 
so  distributed  by  respondents  are  made  of  ivory  in 
whole  or  in  part. 

"PINENE"  BABBEti  AS   A   SUBSTITUTE   WORD   FOB  TUBJTENTIXE 

An  order  to  cease  and  desist  has  been  issued  against 
the  Pinene  Manufacturing  Company  by  the  Federal 
Trade  Commission.  The  respondent  is  ordered  to  dis- 
continue the  practice  of  using  the  word  "Pinene"  in 
the  advertisement  and  sale  of  any  substitute  for  tur- 
pentine. The  concern  is  also  forbidden,  in  the  sale  of 
"Pinene"  to  use  the  following  or  statements  of  like  im- 
port. "It  is  a  pine  tree  spirit.  It  is  a  chemically  correct 
substitute  for  turpentine.  It  is  a  synthetic  turpentine 
embodying  all  the  physical  measurements  of  spirits  of 
turpentine  and  meeting  all  the  requirements  of  turpen- 
tine." 

WHITE   METAL  MFG.  CO.   SUES   ALIEN   IHOfEBTY  CUSTODIAN 

The  White  Metal  Manufacturing  Co..  Inc.,  manu- 
facturing collapsible  tubes  used  in  connection  with  toilet 
preparations,  with  plants  at  Hohnken  and  North  Ber- 
gen, N.  J.,  has  filed  suit  in  the  District  of  Columbia 
Supreme  Court  against  Alien  Property  Custodian  Miller 
and  Frank  White,  Treasurer  of  (he  United  States.  The 
plaintiffs  seek  to  recover  property  seized  in  1918.  1  f 
the  property  cannot  he  returned,  the  petition  asks  for 
$500,000  in  lieu  thereof. 


NEW  BOND  AND  OTHER  ALCOHOL  RULES 


Washington.  Oct  18.— Legitimate  users  of  non-beverage 
alcohol  have  been  voicing  protests  against  the  substitute 
issued  by  Secretary  Mellon  and  Commissioner  Blair  for 
Treasury  Decision  333S,  which  aroused  so  much  opjiosition 
that  it  was  held  up  and  shelved  several  months  ago.  Many 
of  the  objectionable  features  of  the  old  draft  have  been 
discarded,  but  some  arc  retained,  including  one  of  the  most 
noxious  provisions,  which  is  the  25  per  cent  liquidated 
penalty  clause  in  the  liond.  This  means  that  25  per  cent 
of  the  bond  is  forfeited  on  any  violation,  regardless  of  other 
penalties  and  practically  ties  up  that  much  of  the  capital 
of  legitimate  users  of  non-beverage  alcohol. 

The  substitute  is  T.  D.  3398  and  it  amends  section  58  of 
Regulation  No.  60  and  article  38  of  Regulation  No.  29. 
Article  III  of  section  60  is  issued  in  revised  form. 

In  the  process  of  preparing  T.  D.  3398  the  Treasury 
officials  were  in  consultation  with  representatives  of  influ- 
ential trade  organizations  interested  in  the  proper  use  of 
industrial  alcohol.  It  was  generally  understood  that  the 
extra  25  per  cent  supcrpenalty  would  be  eliminated.  Now 
it  is  discovered  that  despite  all  arguments  and  opposition 
the  clause  has  gone  into  the  regulations,  which,  however, 
do  not  Income  effective  until  December  3.  There  is  still 
a  chance  for  the  legitimate  users  of  alcohol  to  make  a 
further  light  on  the  ground  that  the  restrictions  are  not 
only  in  violation  of  the  Constitution,  hut  of  the  Volstead 
Act  as  well,  liesides  being  in  the  nature  of  legislation  which 
only  Congress  could  enact.  Represent! ives  of  the  drug, 
proprietary,  flavoring  extract  and  other  alcoltol  using  indus- 
tries arc  up  in  arms  about  the  regulations.  Attention  is 
called  to  the  fact  that  they  do  not  Income  effective  until 
after  Flection  Day. 

A  hearing  was  arranged  and  held,  at  which  joint  prote.-t 
was  made  by  Judge  Harry  H.  Thompson  of  the  Proprietary 
Association,  Secretary  A.  Homer  Smith  of  the  American 
Drug  Manufacturers"  Association.  \V.  I..  Crouse.  Washing- 
ton representative  of  the  Nalioii.il  Wholesale  Druggists' 
Association  and  the  American  Manufacturers  of  Toilet 
Articles.  James  P.  MeGovcrn,  local  counsel  of  the  United 
States  Industrial  Alcohol  Co.,  ami  Richard  H.  liond  of 


the  Flavoring  Extract  Manufacturers'  Association  of  the 
United  States.  A  written  protest  was  filed  from  Eugene 
C.  Brokmeycr,  counsel  of  the  National  Association  of 
Retail  Druggists. 

WHEBE   THE    NEW    BOND   PBOVIDES    A    SU  KEB  PENALTY 

The  objectionable  bond  reads,  in  part,  as  follows,  and 
the  regulation  conforms  thereto: 

"Now.  therefore,  the  condition  of  this  obligation  is 
such  that  if  there  be  any  material  false  statement  in 
the  application  for  said  permit  or  permits,  or  any 
modification  thereof,  or  in  any  statement  riled  therewith 
pursuant  to  regulations,  or  if  the  principal  shall  not 
fully  and  faithfully  comply  with  the  terms  of  said  per- 
mit or  permits,  or  permits  supplementary  thereto  or 
any  modifications,  extensions,  or  renewals  thereof,  and 
with  all  of  the  laws  of  the  United  States  now  or  here- 
after enacted,  and  regulation  issued  pursuant  thereto 
as  now  existing  or  as  may  hereafter  be  amended,  re- 
specting intoxicating  liquors,  made  by,  issued  to.  or 
received  by  him  by  virtue  of  said  permit  or  permits,  or 
permits  supplementary  therein,  or  any  modifications, 
extensions,  or  renewals  thereof,  the  said  principal  shall 
then  pay  as  liquidated  damages  an  amount  equal  to 
25  per  cent  of  the  penal  sum  above  named .  ana  if  the 
said  principal  shall  further  pay  all  laves,  assessments, 
and  penalties  pa\aMe  by  the  said  principal  under  the 
National  Prohibition  Act  as  amended  ami  supplemented 
and  other  internal  revenue  laws,  am!  a  So  all  other 
lawful  debts,  obligations,  and  undei  talonns  which  may 
lie  or  become  owing  to  the  United  States,  on  account 
of  the  manufacture,  use,  or  disposition  of  any  intoxi- 
cating liquors,  manufactured  '>>'.  is»u<  d  to,  received, 
or  possessed  by  him  under  said  permit  <  r  permits,  or 
|iermits  supplementary  thereto,  or  any  m.  nlihcations, 
extensions,  or  renewals  there. -f .  then  this  obligation 
shall  lve  void,  otherwise  to  remain  i:>  lull  force  and 
effect." 

It  is  pointed  out  that  a  forfeiture  of  25  per  cent  of  the 
face  of  the  bond  is  made  effective  upon  any  breach  of  the 
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Prohibition  Law  or  the  regulations  issued  thereunder,  wo 
matter  how  technical  such  violation  may  be,  nor  whether 
the  Government  has  lost  or  has  not  lost  a  nickel,  nor 
whether  any  of  the  spirits  drawn  down  have  been  used  for 
improper  purposes  or  not.  It  is  argued  that  the  clause 
provides  a  penalty  far  more  severe  than  the  criminal  penal 
ties  provided  for  in  the  law  itself  and  is  in  addition  thereto. 

After  the  25  per  cent  of  the  face  of  the  bond  has  been 
forfeited  the  manufacturer  would  not  be  released  from  his 
obligations  under  it,  but  would  still  have  to  pay  all  taxes, 
fines,  assessments,  penalties,  etc.,  which  might  accrue  from 
a  breach  of  the  law  or  regulations. 

The  officials  of  the  Internal  Revenue  Bureau  seem  to  be 
certain  that  they  have  the  legal  right  to  nuke  a  provision 
of  this  kind,  but  competent  lawyers,  however,  arc  equally 
sure  that  it  would  have  no  standing  under  the  law  if  tested 
in  the  courts.  , 

Representatives  of  the  trades  had  a  number  of  hearings 
before  Treasury  officials,  protesting  against  any  decision 
of  this  kind  and  finally,  on  September  23.  an  exhaustive 
hearing  was  had  before  the  Deputy  Collector  of  Internal 
Revenue.  C.  P.  Smith,  at  which  not  only  the  legality  o 
the  decision,  but  the  serious  results  to  the  industries  that 
would  follow  its  adoption  were  fully  gone  into.  Repre- 
sentatives of  the  trades  who  were  present  were  amazed 
later  when  the  decision  was  issued  containing  this  25  per 
cent  liquidated  damage  clause. 

One  of  the  points  made  at  the  hearing  was  that  the 
premium  required  under  the  present  bond  is  very  burden- 
some, and  to  increase  it  four  or  five  fold,  as  it  has  been 
intimated  the  companies  would  do.  would  make  it  unbear- 
able Then,  also,  if  collateral  is  required  (in  some  cases 
it  is  even  now  being  required  and  it  certainly  will  be)  it 
will  tie  up  the  available  working  capital  of  many  small 
concerns  and  seriously  cripple  some  of  the  larger  ones 
It  must  be  borne  in  mind  that  when  the  present  bonds  were 
first  written,  the  rates  were  $2.50  per  thousand;  now  they 
are  $10  per  thousand.  With  a  bond  of  the  kind  proposed, 
permittees  would  have  no  chance  whatever  to  save  any 
part  of  the  2S  per  cent,  because  immediately  that  a  breacn 
of  the  law  or  the  regulations  was  made,  the  Government 
would  make  demand  (and  would  be  forced  to  do  so)  tor 
the  25  per  cent  so-called  liquidated  damages  and  such  col- 
lateral as  permittees  might  have  deposited  with  the  bondms 
companies  would  be  at  once  forfeited.  There  would  be 
no  chance  of  any  appeal  of  any  sort  or  kind. 

Mr  Bond,  of  the  Flavoring  Extract  Manufacturers  As- 
sociation said  •  "To  show  upon  what  a  trivial  technicality 
these  forfeitures  might  be  made.  I  would  call  your  atten- 
tion to  a  situation  which  occurred  in  the  laboratory  of  one 
of  the  largest  and  most  reputable  drug  houses  m  the 
United  States,  whereby  they  had  great  difficulty  in  pre- 
venting their  permit  from  being  permanently  cancelled  and 
were  held  up  for  a  long  time  before  they  were  permitted 
to  |o  on  with  their  business,  and  were  forced  tosH* 
large   amount   of  money   in   their   effort  to  straighten 

^'•ifome  employees  were  pouring  alcohol  from  one  con- 
tainer into  another.  Quitting  time  came  and  the  workmen 
cut-aged  in  doing  this  promptly  stopped  work.  It  developed 
that  the  container  into  which  they  were  pouring  the  alcohol 
did  not  bear  a  statement  on  it  that  tt  did  contain  alcohol. 
This  was  reported  to  the  Prohibition  Director  by  a  dis- 
gruntled employee  who  was  looking  for  a  chance  to  make 
&  for  his'  employers,  and  all  of  the  difficulty  herein- 
before set  out  immediately  followed.  Just  mug™ 
this  would  mean  under  this  25  per  cent  hqmdated  damage 

W  ft* 

C  The  new  bond  regulation  contains  a  provision  that  per- 
mits expiring  December  31,  1922,  for  which  renewal  appli- 
cations have  been  filed  may  in  the  absence. of  cxpr  art.on 
continue  as  renewal  permits  until  April  30.  1°23  In  other 
words,  if  a  holder  has  filed  an  application  for  the  renewal 
of  his  1922  permit  on  or  before  November  1,  and  no  action 
is  taken  upon  it  before  December  31,  his  permit  will  con- 
inueln  effect  until  April  30,  1923.  The  regulation  pro- 
vides, however,  that  if  any  perm  ttee  has  not  received 
notice  of  action  upon  his  application  for  renewal  on  or 
before  April  1.  1923.  he  shall  notify  the  national  proh.bi- 
Sn  commissioner  at  Washington  D.  C  by  registered 
letter  mailed  between  April  1  and  15.    His  permit  shall 


then  continue  in  effect  until  action  has  been  taken  upon  his 
application  for  renewal  by  the  national  prohibition  com- 
missioner. 

REPEAL  OF  THE  RED  TAPE  ALCOHOL  RECORD  MIMEOGRAPH 

Treasury  Decision  3396,  formally  repealing  Prohibition 
Mimeograph  282,  which  aroused  a  storm  of  protests  against 
impossible  requirements  for  keeping  alcohol  records,  makes 
the  following  provisions,  which  require  only  the  keeping 
of  the  usual  records  of  the  permittees: 

"Permittees  authorized  to  receive  in  excess  of  100  proof 
gallons  of  alcohol  or  other  intoxicating  liquor  per  quarter 
for  manufacturing  purposes  are  required  to  keep  the  follow- 
ing records: 

"(1)  Amount  of  alcohol  or  other  intoxicating  liquor 
received; 

"(2)  Amount  of  alcohol  or  other  intoxicating  liquor 
on  hand  at  all  times ; 

"(3)  Name  of  products  in  which  alcohol  or  other  intoxi- 
cating liquor  is  used ; 

"(4)  Number  of  gallons,  or  amount,  however  expressed, 
of  each  product  manufactured. 

"Where  permittees  keep  such  commercial  records  as  will 
contain  the  above  information  and  are  willing  at  all  times 
during  regular  business  hours  of  permittees  to  open  such 
records  to  the  inspection  of  prohibition  officers,  no  other 
records  shall  be  required.  It  shall  be  the  duty  of  Federal 
Prohibition  Directors  to  submit  to  the  Prohibition  Com- 
missioner the  names  oi  all  persons  who  keep  such  commer- 
cial records  and  who  indicate  a  willingness  to  open  them 
to  official  inspection.  Should  any  permittee  fail  to  keep 
records  as  above  indicated,  that  fact  should  be  reported  to 
the  Prohibition  Commissioner." 

Pro.  Mim.  282  was  opposed  by  the  National  Wholesale 
Druggists'  Association,  the  American  Drug  Manufacturers' 
Association,  the  Proprietary  Association,  the  Flavoring 
Extracts  Manufacturers'  Association  of  the  United  States, 
American  Manufacturers  of  Toilet  Articles.  National  Asso- 
ciation of  Retail  Druggists  and  the  National  Wholesale 
Grocers'  Association. 

NOTICES  or  RENEWAL  OF  TAX  FREE  ALCOHOL  PERMITS 

Prohibition  Commissioner  Haynes  is  sending  out  notices 
regarding  the  renewal  of  permits  for  tax  free  alcohol  under 
the  provisions  of  Regulations  No.  61.  Permits  granted  on 
Form  1447  expire  on  December  31  of  the  calendar  year. 
Renewals  must  be  filed  before  that  date. 

In  the  matter  of  tax  free  alcohol  there  seems  to  be  mis- 
understanding as  to  its  scope  in  some  respects.  "Specially 
denatured  alcohol"  and  "medicated  alcohol''  are  not  at  all 
the  same  thing.  The  former  can  be  sold  only  by  bonded 
plants,  under  Government  supervision,  while  the  latter  is 
subject  to  medication  by  authorized  recipients  of  grain 
of  bonded  r 


alcohol  outside 

HAYNES  REVIVES  OLD  CEREAL  BEVERAGE  RULING 

The  Prohibition  Commissioner  is  sending  out  the  follow- 
ing announcement  to  directors  throughout  the  country  call- 
ing attention  to  the  labeling  of  cereal  beverages: 

"The  attention  of  manufacturers  of  cereal  beverages  is 
called  to  T.  D.  3084.  approved  October  26.  1920,  requiring 
that  each  package  or  container  of  cereal  beverage  bear  a 
label  showing  the  name  of  the  manufacturer,  the  special 
name  of  the  beverage,  and  the  location  of  the  factory, 
together  with  a  statement  as  to  the  alcoholic  content; 
requiring  the  assent  of  the  Commissioner  of  Internal  Reve- 
nue for  the  substitution  on  such  labels  of  the  name  and 
address  of  the  distributor  for  those  of  the  manufacturer 
where  it  is  not  desired  to  disclose  the  name  of  the  latter  ; 
and  prohibiting  the  use  of  certain  words  on  such  labels. 
Strict  compliance  with  all  the  provisions  of  this  Treasury 
Decision  will  be  insisted  upon." 

DRUG  MANUFACTURERS  OITOSE  NEW  DRY  MENACE 

Executive  Committee  of  the  American  Drug  Manufac- 
turers' Association  met  here  recently  and  adopted  a  resolu- 
tion opposed  to  the  Ernst-Wood  bill  in  Congress  to  create 
a  Bureau  of  Prohibition,  amenable  only  to  the  President, 
cutting  out  the  present  safeguards  for  legitimate  users  of 
industrial  alcohol     The  idea  of  a  P roh.b.t»n 

department  under  the  supervision  of  the  present  unit  was 
considered  detrimental  to  the  interests  of  the  trade 
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THE  TRADE-MARK  RIGHTS  OF  CORPORATE  NAMES 


By  HOWARD  S. 
THE  AMERICAN  PERFUMER  & 


and  Trade  Mark  Editor  of 
ESSENTIAL  OIL  REVIEW 


The  trade-mark  rights  offered  by  corporate  names  have 
been  the  subject  of  a  number  of  interesting  discussions  by 
both  the  Federal  Courts  and  the  Patent  Office. 

Section  3  (b)  of  the  Trade-mark  Laws  states  that  "any 
name  ....  adopted  by  any  ....  organization  .... 
which  was  incorporated  in  any  states  in  the  United  States 
prior  to  the  date  of  the  adoption  and  use  used  by  the  ap- 
plicant" will  be  refused  registration,  and  further  that  "no 
mark  which  consists  merely  in  the  name  of  an  individual, 
firm,  corporation,  or  association,  not  written,  printed,  im- 
pressed or  woven  in  some  particular  or  distinctive  manner 
....  shall  be  registered  under  the  terms  of  this  act." 

The  two  outstanding  features  of  the  statute  above  cited  arc 
that  to  prevent  registration,  the  company  must  have  been 
incorporated  before  the  adoption  and  use  of  the  trade-mark 
by  the  applicant  and  that  the  trade-mark  of  the  applicant 
is  merely  the  name  of  the  corporation. 

In  the  first  clearly  defined  decision  upon  this  matter,  the 
Asbestonc  Co.  vs.  The  Philip  Carey  Mfg.  Co..  the  Court  of 
Appeals,  D.  C.  assumed  the  position  that  the  name  of  a 
corporation  is  as  much  its  property  as  is  the  name  of  an 
individual  his  property,  and  that,  hence,  the  same  rules  of 
protection  must  apply,  and  as  the  corporation  was  in  exist- 
ence prior  to  the  adoption  and  use  by  the  applicant,  the  ap- 
plication should  be  rejected,  even  if  proof  of  actual  damage 
was  not  shown,  it  being  sufficient  tiiat  possible  damage 
might  be  inferred. 

The  same  line  of  decisions  is  followed  in  Mansfield  Tire 
&  Rubber  Co.  vs.  Ford  Motor  Co.,  and  in  Burrell  vs. 
Simplex  F.lcctric  Heating  Co. 

A  new  element  was  brought  with  the  case  of  Howard  Co. 
vs.  Baldwin  Co.  in  which  it  was  shown  that  Howard  Co, 
was  organized  in  1902  and  that  "unquestionably,  the  Baldwin 
company  was  the  first  to  make  a  trade-mark  use  of  the  word 
'Howard.'"  The  Court  of  Appeals.  D.  C,  held  tliat  the 
word  "Howard"  being  a  common  name  was  not  rcgisterable 
and  said  :  "The  <iucstion  of  priority  of  use  is  immaterial,  if 
no  right  to  the  use  ever  existed,"  the  statute  requiring  that 
the  registrant  must  be  entitled  to  the  use  of  the  mark  at  the 
date  of  his  application  for  registration  thereof. 

The  same  reasoning  was  followed  in  ex  parte  United 
Shoe  Machinery  Corporation  in  which  the  First  Assistant 
C  ommissioner  of  Patents  found  that  the  word  "United"  is 
found  in  the  names  of  more  than  a  hundred  corporations 
and  hence  is  not,  and  cannot,  be  the  sole  property  of  any 
corporation.  It  was  held  in  this  case,  that  as  there  was  no 
showing  of  similarity  of  goods  or  of  any  possible  confusion 
in  trade  or  injury  to  the  business  of  the  corporation,  the 
application  should  be  passed  to  registration. 

The  statute  is  silent  as  to  the  question  of  the  similarity 
of  the  goods  and  its  l*_-aring  upon  the  result,  but  the  Court 
of  Appeals  in  Mansfield  Tire  &  Rubber  Co.  vs.  Ford  Motor 
Co.  said:  "It  is  not  the  business  which  the  statute  in  this 
particular  aims  to  protect.  It  is  the  corporate  name,"  and  in 
vs.  American  Steel  Foundries  it  is  strongly  intimated  that 
registration  should  be  refused  even  if  the  articles  of  trade 
to  which  the  respective  marks  are  applied  are  of  dissimilar 
natures,  and  the  Patent  Office  has  adopted  this  idea  in  its 
latest  derisions. 


It  is  to  be  noted  that  the  statute  refuses  registration  to 
those  words  which  consist  merely  in  the  name  of  the 
corporation,  and  the  Patent  Office  has  applied  this  portion  of 
the  act  with  some  severity,  hokling  that  unless  the  traclc- 
mark  of  the  application  be  exactly  the  same  as  the  character- 
istic or  most  prominent  part  of  the  corporate  name,  it  will 
be  registrable  oxer  the  corporate  name. 

In  a  late  decision  of  the  Acting  Commissioner  of  Patents 
it  was  held  that  the  word  "Dico"  is  not  merely  the  name  of 
the  corporation.  The  Dcco  Co.,  in  that  the  registrant's  name 
includes  the  letter  "i"  in  the  place  of  the  letter  V  of  the 
corporate  name  and  that  hence  the  word  "Dico"  is  register- 

It  is  rather  difficult  to  accept  as  logical  some  of  the  con- 
clusions reached  by  the  courts  and  the  reasons  upon 
which  they  arc  founded,  as  a  moment's  reflection  will  indicate 
that  there  may  be  a  wide  difference  between  the  commercial 
trade  mark  use  of  a  word  and  its  employment  as  a  portion  of 
a  corporate  name,  and  this  is  especially  true  in  those  cases 
where  the  article  covered  -by  the  trade-mark  differs  from 
those  made  by  the  corporation. 

The  decisions  have  been  hewn  closely  to  die  wording  of  the 
law-  without  sufliL-Hi't  regard  for  the  underlying  principles  of 
trade-mark  use  and  it  is  possible  that  future  decisions  may 
more  clearly  differentiate  between  these  two  uses  of  a 
common  word. 

The  present  decisions  arc  clearly  to  the  effect  that  t'le 
mete  name  of  a  corporation  can  not  t*r  registered  bv  a:i 
applicant  who  has  adopted  and  used  it  after  the  date  of 
incorporation,  certainly  where  the  product*  bear  a  similarity 
to  each  other,  and  probably  even  where  no  such  similarity 
exists,  although  registration  mav  be  allowable  when  the 
corporation  lias  no  right  to  sole  use  thereof. 

it  is  evident  therefore  that  these  decisions  should  he 
carefully  considered  m  adopting  or  using  a  trade-mark 

I  Ins  matter  of  the  possible  conflict  between  corporate 
names  and  independently  adopted  names  has  become  of 
such  importance  that  the  Patent  Office  has  found  it  advis- 
able, although  much  opposed  to  its  better  judgment  to 
record  the  article,  ol  incorporation  of  companies,  so  'that 
their  names  may  he  available  for  trade  nark  searchers 

It  is  to  be  noted  that  these  corporate  names  are  recorded 
in  order  that  they  may  be  available  for  trade  mark  searchers 
and  the  latent  Office  order  is  silent  as  to  their  being  cited 
as  a  basis  tor  application  for  rejection,  it  being  evident  that 
not  having  passed  through  the  regular  rhani  .K  .,f  Patcnt 
Utnce  trade-mark  procedure  they  are  not  in  fact  registered 
trade-marks. 

The  recording  of  these  corporate  names,  however,  is  an 
additional  reason  for  the  necessity  ,.f  searches  prior  to  the 
adoption  and  use  ot  a  trade-mark. 

Irrespective  of  the  fact  that  the  decisions  arc  in  a  more 
or  less  transitory  state,  and  that  in  their  present  form  mav 
work  injury,  they  are  the  law  of  today  and  every  cor- 

Ind  ^    i101,  '  a,,va,1.,a^  "f  '>'<•  existing  conditions 

■mcl  record  its  articles  of  incorporation,  in  „rdrr  that  it* 
iradc-mark  rights  may  be  brought  properly  the  attention 
of  those  who  might  otherwise  innoo-nlly  infringe. 

Changes  in  New  Zealand  Patent  Rules 

Acting  under  the  authority-  of  the  Patents  Desiims 
Trade-Marks  Act  of  lhc  Connor  General  h« 

issued  new  regulations,  effective  July  1.  1922.  The  pro- 
visions, although  m  most  respects  similar  to  those  prcvioS.lv 
Z  ;:,rT6iao"Pr°,'tln,a,e  more  ,  ,l,scl>  ,nr  ««"itish  law  as  amend- 

cJea  e  ,n  offi;\T°;'g  ^LT?  «,romiwn«  cha"««  »  the  in- 
\m  1  "  °Ta[  {etl  th*  advance  rani;inK  between  50  and 
m?rb*  i  «  An°ther  }m**'rU"1  "vision  is  in  the  trade- 
^1,  Tta  '°n  S>S,cm  ,  Tllc  form<r  <lrtailed  con- 
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GRASSE  FLOWER  AND  CONCRETE  SITUATION 


By  FRANCOIS  GOBY-TOMBAREL, 

Here  1  am  again  in  the  United  States,  which  I  visited 
l«eforc  in  1921  I  am  asked  what  \vc  people  in  Grasse 
think  of  the  business  and  of  the  conditions  under  which 
the  perfumery  trade  and  the  flower  industry  are  developing, 
and  I  am  oiled  upon  to  state  why  I  am  of  the  opinion  that 
the  right  time  has  come  again  for  the  American  perfumer 
to  resume  making  contracts,  as  he  was  wont  to  do  in  the 
past,  and  to  cease  living  from  hand  to  mouth.  It  affords 
mc  great  pleasure  to  give  my  personal  opinion,  hut  as  I  am 
not  infallible,  some  persons  may  not  share  my  views. 

What  was  the  condition  of  our  industry  in  the  earlier 
part  of  1921  ?  We  had  then  passed  through  a  period  of  ab- 
normal conditions,  during  which  there  had  been  an  enormous 
consumption  of  luxuries  of  every  description,  and  money 
had  Iwn  spent  so  lavishly  that  a  good  many  business  con- 
cerns, numbering  among  them  the  most  prudent  and  saga- 
cious, had  considered  it  expedient  to  replace  their  supplies 
in  accordance  with  the  sales,  wliile  entering  into  large  con- 
tracts which  were  to  enable  them  to  meet  the  constant  in- 
crease in  the  volume  of  their  business.  These  purchases 
and  contracts  were  made  at  a  time  when  all  supplies  had 
attained  their  Inchest  price  limits.  These  high  prices,  in 
accordance  with  the  law  of  supply  and  demand,  were  chiefly 
due  to  the  large  and  widespread  demand,  and  business  was 
constantly  keeping  up.  and  its  effect  was  felt  even  in  our 
good  little  city  of  Grasse.  To  be  prepared  for  all  future 
developments,  rose,  tiuVrose  and  jasmine  plantations  in- 
creased and  were  enlarged  ciiurm<iusly.  without  forethought 
or  reflection,  under  conditions  which  rendered  them  very 
expensive  for  the  owners.  ,.r  tenants,  who  often  mortgaged 
their  coming  crops  as  soon  as  the  plants  were  in  the  soil. 

Unfortunately,,  however,  business  came  suddenly  and  un- 
expectedly, to  a  standstill,  the  consumption  ceased  and  man- 
ufacturing operations  were  decreased,  while  Dame  Nature, 
unmindful  of  all  these  changes,  continued  to  make  the  flow- 
ers grow  and  to  increase  the  already  large  supplies  of  the 
Grasse  concerns,  which  were  compelled  to  accept  these  flow- 
ers, being  unable  to  leave  them  on  the  hands  of  the  tenant 
farmers,  and  had  to  keep  up  their  manufacturing  operations, 
although  business  had  stopped.  The  consequence  of  a 
decline  in  the  demand  and  an  increase  in  production  natur- 
ally caus'-d  a  drop  in  prices.  If  many  buyers  lost  money 
became  they  had  entered  into  contracts,  they  had  consolation 
in  the  fact  that  the  manufacturers  lost  at  least  as  much  on 
their  supplies  on  hand. 

I  arrived  in  this  country  at  that  time,  in  1921.  I  received 
the  kindest  and  most  sympathetic  reception,  and  had  occasion 
to  appreciate  the  good  humor  and  courtesy  of  the  friends 
whom  I  visited.  However,  conditions  were  at  that  time  so 
unfavorable,  and  the  stocks  so  large,  while  the  shrinkage 
in  consumption  was  so  extensive  and  the  decline  in  prices 
so  pronounced,  that  no  one  thought  of  buying.  We  say  in 
France  that  "a  warm  cat  dreads  the  cold  water,"  and  the 
buyers  wisely  preferred  to  wait  for  Ix-tter  times. 

Months  and  months  have  passed  by  since  then.  .  .  . 
I  wanted  to  see  this  country  again,  to  become  somewhat 
better  acquainted  with  this  land  of  vast  proportions  in  the 
period  of  the  revival  of  its  economic  enterprise,  in  its  stu- 
pendous purchasing  power,  or,  in  short,  in  its  normal  condi- 
tion. I  have  already  met  again  a  good  many  of  our  friculs 
and,  judging  from  the  statements  I  hear  everywhere,  I  shall 
be  able   to  get   satisfaction.     Something  has  apparently 
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changed  by  this  time.  It  would  appear  lliat  this  resumption 
of  business  which  is  expected  ill  all  parts  of  the  world,  is 
about  to  l>e  rcaliz-.-d.  While  it  has  not  as  yet  attained  its 
largest  development,  everybody  is  prepared  for  it,  for  no 
one  wants  to  face  it  suddenly  and  unprepared;  prices  are 
being  watched,  attention  is  given  to  reports,  people  are  lis- 
tening to  what  is  said  and  are  willing  to  talk  over  whatever 
may  be  useful  to  them.  In  short,  confidence  is  returning. 
The  old  stocks  arc  exhausted,  the  new  tariff  has  been  passed, 
smoothing  out  the  situation,  business  is  finally  beginning  to 
pick  up.  and  the  raw  materials  arc  still  to  be  had  at  very 
low  prices. 

Is  the  moment,  then,  propitious  for  making  large  pur- 
chases, for  making  contracts,  for  providing  for  future  re- 
quirements? Yes,  undoubtedly  so,  in  my  opinion.  And 
why?  Because,  from  the  way  I  look  at  the  matter,  we  have 
reached  surh  low  prices  for  certain  products  that  1  cannot 
see  how  they  could  go  r.ny  lower  under  the  circumstances. 
I  do  not  know  what  will  l>c  the  prices  to  be  realized  from 
the  cutning  harvests  at  Grasse,  but  notwithstanding  this, 
•Hie  can  consider  the  matter  rationally,  and  the  following 
are  the  probabilities : 

As  we  are  aware,  at  the  time  the  flower  products  were  so 
costly  the  growers  made  zvry  '<JT''  profits  on  their  flower 
products.  They  reaped  the  fruit  of  their  labor  and  of  their 
crops,  beyond  question;  but,  as  a  matter  of  fact,  this  labor, 
these  crops,  met  with  very  good  recompense  in  1912.  i9U, 
1  lJ  14.  1915.  1916,  when  the  cost  of  labor,  of  fertilizers,  and 
of  the  plants,  had  not  reached  the  figures  which  they  after- 
wards attained.  These  enormous  profits  were,  in  fact,  out 
of  all  proportion  to  the  cost  of  the  flowers.  The  planters 
themselves  thought,  too.  that  the  business  would  keep  up, 
and  they  set  out  new  plantations.  Fields  that  had  been  un- 
filled up  to  that  time  were  suddenly  put  to  the  plow  and 
transformed  They  arc  now  in  full  production,  perfuming 
the  blue  sky  of  Grasse  with  their  exquisite  odors,  mingling 
tluir  scented  waves  of  air  in  the  balmy  summer  nights, 
forming  a  most  charming  and  delicious  bouquet  that  stirs 
one's  deepest  emotions,  stimulates  one's  sentiments,  and 
seems  to  laugh  at  Man.  who  seeks  to  capture  its  elusive 
fragrance,  knowing  full  well  that  it  will  regain  its  liberty 
through  the  fine  texture  of  a  linen  handkerchief  in  the  gold 
and  marble  palaces  of  New  York  or  San  Francisco. 

The  flowers  have  pushed  forward!  .  .  . 

They  have  been  transformed  by  contact  with  petroleum 
ether  or  with  greases  and  they  are  heaped  up  in  the  cellars 
in  the  form  of  essences,  by  the  side  of  their  earlier  con- 
geners. 

Some  of  the  Grasse  concerns,  on  the  other  hand,  in  order 
that  ihcy  may  never  lack  these  flowers  which  were  so  scarce 
in  1920.  have  done  some  important  planting  themselves.  It 
is  in  this  way  (and  I  request  indulgence  for  speaking  of 
the  matter,  but  I  do  so  in  order  to  show  that  I  know  what 
I  am  talking  altout)  that  the  Tembarel  F  re  res  concern  in- 
creased still  further  its  own  existing  plantations,  with  a 
view  to  becoming  entirely  self-supporting  some  dav  with 
regard  to  certain  flowers  of  which  they  are  in  need.  For 
these  reasons,  then,  over-production  has  supervened  when 
business  has  not  yet  become  normal.  This  is  why  the 
flowers  and  essences  arc  now  available  at  very  low  prices. 

The  orange  blossoms  bring  about  5  francs  per  kilogram, 
which  makes  oil  neoli  a  very  cheap  article.  The  jasmine  is 
worth  6  francs  (and  the  crop  is  a  very  small  one)  ;  the 
tuberose  is  worth  7  francs,  and  the  harvest  has  been  abun- 
dant. It  would  have  been  impossible  at  the  end  of  the  sea- 
son to  buy  thev  at  a  reduction.  If  the  perfumers  had  had 
some  greases  with  which  to  work  them  up.  results  might 
have  been  different,  for  it  is  known  that  the  tuberoses  treated 
with  hydro-carbon  do  not  yield  a  very  good  product.  But 
the  Grasse  industrialists  themselves  had  "had  their  fingers 
burned."  and  they  had  bee  .me  prudent.  The  enormous 
stocks  which  they  bad  built  up  under  onerous  conditions 
solely  for  the  purpose  of  absorbing  the  harvests,  to  enable 
the  growers  to  live,  to  encourage  them  to  spare  their  nlan- 
tatiotts  and  not  to  tear  them  up.  remained  unsold  in  their 
warehouses.    Then,  even  if  they  had  provided  a  sufficient 
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supply  of  greases  for  their  needs,  they  would  still  have 
lacked  the  necessary  heavy  bodies  to  absorb  the  "surplus" 
of  the  harvest 

The  harvest  of  roses  has  also  been  very  abundant  this 
year,  while,  on  the  other  hand,  for  the  part  of  the  stocks 
of  last  vcar  and  the  year  before  that  arc  still  on  hand,  the 
price  of  1  franc  per  kilogram  of  roses  has  been  fixed" — that 
is  to  say,  at  the  present  market  price  of  7  cents.  Although 
this  price  has  been  considered  to  be  fair,  in  view  of  pre- 
vailing circumstances  and  business  conditions,  the  fact  must 
be  borne  in  mind  that  it  will  not  give  a  large  profit,  if  any, 
to  the  producer.  Present  conditions  are  the  opposite  of 
those  which  prevailed  in  years  when  roses  were  selling  at 
4,  7  and  8  francs  per  kilogram.  As  a  matter  of  fact,  the 
producers  arc  at  the  present  time  losing  on  their  crops 
what  we  lost  on  our  supplies  in  the  preceding  years.  In 
short  things  arc  evening  up,  and  although  land  owners 
having  plantations  installed  before  1917  at  very  low  cost, 
have  secured  prices  of  4.  7  and  8  francs  for  their  roses, 
they  will  now  get  only  1  franc  out  of  the  plantations  in- 
stalled at  very  high  cost  since  the  year  1919. 

But  how  is  this  state  of  affairs  to  continue  next  year, 
and  are  roses  still  to  sell  at  so  low  a  figure?  What  must 
be  paid  out  of  a  price  of  7  cents?  There  arc  the  planting, 
cultivation  expenses,  fertilizing,  upkeep,  sprinkling,  plucking, 
conveyance  to  the  manufacturing  plant,  rental  for  the  land 
required  for  five  rose  bushes,  if  we  assume  that  after  hav- 
ing been  in  the  ground  for  two  years  a  rose  bush  will  pro- 
duce an  average  weight  of  200  grams  of  flowers,  provided 
none  of  these  five  rose  bushes  dies  during  that  period.  The 
capital  invested  in  the  plantations  must  also  be  paid  for,  as 
well  as  funds  advanced,  the  farmer  must  get  his  allowance, 
and  it  is  only  right  to  get  the  profit  that  should  be  derived 
from  labor  of  every  description.  All  this  can  not  possibly 
be  paid  out  of  7  cents.  Living  expenses  are  not  much  lower, 
and  all  commodities  are  still  selling  at  high  prices  because 
the  purchasing  power  of  the  franc  is  exceedingly  slight. 
Finally,  the  grower  was  already  paid  1.25  francs  per  kilo- 
gram of  roses  in  1913-1914.  which  was  equivalent  to  25 
cents  at  that  time,  while  he  has  received  only  7  cents  this 
year,  notwithstanding  the  high  cost  of  living. 

If,  therefore,  you  believe  in  the  resumption  of  business,  if 
you  feel  that  the  feverish  conditions  which  you  have  already 
experienced  has  passed  away— why  should  you  not  concur 
in  my  line  of  reasoning?    Why  should  you  not  profit  from 


your  exchange  rate?  Why  should  you  not  make  large  pur- 
chases and  without  any  hesitancy?  How  can  you  expect  to 
find  prices  lower  next  year?  All  that  one  can  foresee  is  a 
rise  due  to  the  resumption  of  business. 

If  we  refrain  from  purchasing,  how  will  the  producer 
make  a  living?  He  will  tear  up  his  roses  and  his  jasmiiH-s. 
just  us  he  did  with  the  Parma  violet,  and  he  will  replace 
them  with  plantings  that  prove  more  remunerative.  The 
flowers  will  thin  be  less  abundant,  and  in  a  few  years  the 
output  will  have  so  diminished  that  it  will  not  suffice  to 
meet  the  demand ;  and  as  a  result,  the  prices  will  once  more 
increase.  It  is  a  vicious  circle,  but  one  which  can  very 
easily  be  averted  if  we  are  reasonable. 

There  is  still  another  reason  for  the  probable  rise  of  cer- 
tain products  next  year.  Let  us  suppose  that  by  virtue  of 
the  very  low  prices  of  roses  this  year  one  or  more  Gra>se 
concerns  that  have  funds  available  should  have  accumulated 
some  very  important  stocks  or  rose  products.  Let  us  sup- 
pose that  next  year  roses  should  he  worth  2  francs  instead 
of  1  franc.  What  would  the  stocks  be  worth  then?  Why. 
they  would  have  doubled  in  value;  and  if  the  roses  should 
be  worth  3  francs,  they  will  have  trebled  in  value.  Conse- 
quently, if  there  are  any  Grassc  concerns  that  have  stocks 
at  I  franc,  it  will  be  to  their  interest  to  wait  for  a  rise, 
which  would,  moreover,  be  fair  to  certain  parties,  and  would 
be  willingly  accepted  by  the  producers. 

To  sum  up,  then— permit  me  to  call  to  your  mind  an  old 
souvenir  of  college  days.  The  great  French  mathematician 
and  philosopher,  Blaise  Pascal,  wrote  substantially  as  fol- 
lows: If  I  had  no  real  reason  to  believe  in  the  existence  of 
God  and  Heaven  I  should  nevertheless  wager  that  they  do 
exist.  In  fact,  what  should  I  risk  in  believing  this?  If  I 
believe  in  God  and  Heaven,  and  they  do  exist— I  win  every- 
thing when  dying.  If,  on  the  other  hand,  I  believe  in  them, 
and  they  do  not  exist— what  do  1  lose  when  dying?  Abso- 
lutely nothing!  Consequently,  1  wager 'in  the  existence  of 
God  and  of  Heaven. 

Well,  the  same  thing  holds  good  with  regard  to  roses  for 
this  year.  If  I  purchase  rose  product*  upon  the  basis  <W  1 
franc  per  kilogram  of  roses,  what  risks  do  I  run?  If  the 
roses  should  go  up  in  price  next  year  I  shall  have  gained 
the  difference  in  the  market  prices.  If  they  continue  at  the 
same  price  (which,  moreover,  I  believe  to  he  impossible),  I 
shall  have  lost  nothing. 

"I  should  take  a  chance." 


THE  NEW  SITUATION  CREATED  BY  LOW  PRICES 

By  BURTON  T.  BUSH,  Pr*a*d«nt  of  Antoin.  Chiri.  Company,  N«w  York 


The  prices  of  natural  perfumery  products  have  been 
much  reduced.  If  we  take  into  consideration  the  various 
costs  incurred  in  their  production,  then  we  can  safely  «ay 
that  they  have  reached  a  new  low  level. 

The  American  perfumer  has  no  doubt  welcomed  this 
news,  as  it  will  be  an  incentive  for  him  to  use  more  of 
these  products,  as  well  as  a  means  to  reduce  his  costs;  but 
the  American  perfumer,  trained  to  anticipate,  is  doubtless 
thinking  of  next  yc&r  for  he  knows  that  "one  swallow 
does  not  make  a  Summer,"  and  that  likewise  one  year  of 
low  prices  does  not  insure  a  successful  perfumery  business. 

It  is  doubtful  if  at  any  time  in  the  history  of  the  natural 
perfumery  business  there  has  come  from  the  south  of 
France  so  many  reasons  for  lower  prices,  and  at  the  same 
time  so  many  reasons  why  the  reasons  for  such  a  reason  is 
right,  and  everyone  has  a  different  reason  and  every  reason 
suggests  another  reason.  The  variety  of  reasons  seems  to 
depend  upon  the  number  of  Americans  visiting  Grassc,  and 
particularly  whether  they  are  perfumer  or  essential  oil 
merchants. 

In  justice  to  the  Grassc  manufacturers  of  these  products, 
who  during  the  long  hours  of  the  semi-tropical  days  arc 
fretted  by  reports  of  lower  prices  quoted  by  their  competi- 


tors in  America,  as  well  as  the  uncertainty  of  the  yet 
unsettled  prices  that  he  will  have  to  pay  for  his  flowers,  I 
am  bound  to  say  that  each  and  every  reason  is  substantiated 
by  degrees  of  truth,  discounting,  however,  the  length  of 
time  that  it  takes  to  get  these  reasons  to  the  ears  of  the 
American  perfumers— for  reasons  like  good  perfumes  some- 
times improve  with  age. 

The  natural  perfume  business  is  no  different  than  other 
industries  that  look  to  agriculture  for  their  raw  materials. 
Such  industries  are  generally  affected  by  opinions,  and 
such  opinions  are  either  garnished  or  tarnished  by  someone's 
point  of  view. 

Right  here  I  am  reminded  of  a  story  of  two  Russians 
who  met.  one  remarking  to  the  other  that  he  had  changcl. 
The  other  answered,  "Probably,  for  I  have  been  marru'd 
about  three  months." 

After  the  usual  congratulations  the  other  Russian  said. 
"I  presume  you  married  into  one  of  the  best  families?" 

"Certainly." 

"And  no  doubt  your  bride  represents  plenty  of  weahh,** 

"You  can  be  assured." 

"And  may  I  ask.  is  she  handsome'" 

"Well  that  depends  upon  one's  point  of  view.  Personally 
I  don't  think  so." 

Well,  in  Grassc  it  is  about  the  way  you  look  at  it,  ami 
if  hy  chance  tliero  are  other  circumstances  that  impregnate 
the  subconsciousness  of  the  traveler  to  the  point  of  raising 
his  enthusiasm,  and  he  can  bring  home  to  our  country  the 
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news  that  the  perfumer  wants  to  hear,  we  are  all  happy, 
and  so  are  they  in  Grasse. 

It  has  always  seemed  to  me  that  the  greatest  difference 
between  the  manufacturer  ami  the  agriculturist  is  that  the 
men  of  agriculture  arc  more  easily  discouraged  than  heads 
of  manufacturing  establishments.  This  is  probably  due 
to  the  fact  that  the  farmer  gets  his  first  impressions  in  the 
morning  by  looking  to  the  east  or  west  and  determining 
to  his  own  satisfaction  what  the  weather  will  be  for  the  next 
two  days,  while  the  manufacturer  is  guided  considerably  by 
the  newspapers,  and  therefore  if  we  have  to  take  into  con- 
sideration that  the  natural  perfume  business  generally 
progresses  on  the  opinions  of  both,  it  is  very  easy  to  see 
how  opinions  have  and  will  create  more  of  a  reason  than 
a  cause. 

There  have  really  been  so  many  changes  in  conditions 
in  the  south  of  France  that  one  would  have  to  have  the 
qualities  of  an  excellent  mathematician  plus  the  ability  of 
a  modern  Moses  to  prophesy,  to  know  what  the  next  year's 
crop  will  actually  cost.  It  is  true  that  during  1922  all 
the  flowers  cost  less,  from  the  orange  flowers,  whose 
crops  were  comparatively  small,  to  the  violet,  which  flower 
fairly  begged  the  manufacturer  to  have  courage  "and  use 
more  of  me." 

Labor  still  remains  at  war  prices.  Coal  is  one-half  the 
price  asked  and  paid  during  1919  and  1920.  Glass  jars 
and  wooden  ca-scs  have  been  reduced.  Apparatus  which 
has  been  in  great  demand  after  the  war  is  built  at  two  to 
three  times  higher  prices  than  before  the  war.  Fertilizers 
and  agricultural  implements  still  remain  high;  but  to  my 
mind  it  is  dangerous  reasoning  to  take  temporary  facts 
and  permit  them  to  form  our  future  impressions. 

In  these  days  of  hustle  and  speed  when  we  think  of  a 
day  as  one-seventh  of  a  week  instead  of  twenty-four  hours, 
and  when  it  is  necessary  to  turn  a  dollar  over  at  the  rate 
of  three  times  a  day  instead  of  three  times  a  year  to  keep 
it  from  getting  mildewed  by  the  "humidity"  left  behind 
by  a  faster  traveling  competitor,  we  have  but  to  quickly 
reflect  and  permit  our  experiences  to  be  the  judges,  and 
from  the  experiences  of  the  past  and  present  facts  form 
our  judgment. 

If  wc  look  at  lower  prices  of  the  past  we  are  bound  to 
feel  that  the  discouragement  of  lower  prices  has  always 
had  a  tendency  to  eventually  make  extremely  high  prices 
or  cause  a  great  scarcity  of  goods.  No  better  illustration 
can  be  given  than  that  of  Algerian  geranium  oil.  We  all 
can  remember  the  low  prices  paid  during  1911  and  1912 
of  $2.50  to  $2.80  per  pound.  And  what  was  the  effect? 
The  farmers  pulled  up  the  geraniums  and  planted  grape 
vines  (if  this  is  not  adding  insult  to  injury  to  an  American 
at  the  present  time,  pray  tell  mc  what  is?).  And  conse- 
quently we  have  not  alone  seen  the  price  of  geranium  Alge- 
rian enormously  high  but  it  is  very  difficult  at  the  present 
time  to  get  any  quantity  whatever.  This  can  lie,  and  has 
been,  the  case  with  many  of  the  natural  perfume  plants, 
and  this  is  the  one  point  that  consumers  of  these  products 
must  bear  in  mind  and  study  closely. 

Another  fact  that  does  not  point  to  lower  prices  in  the 
future  is,  to  my  mind,  an  important  one,  and  that  is  based 
on  the  world's  increased  personal  demands.  It  is  economi- 
cally unsafe  to  believe  in  continued  low  prices.  Civilization 
is  measured  by  its  immediate  demands,  and  the  cost  of  tt 
depends  on  what  it  demands,  and  according  to  the  demands 
of  the  people  of  the  world  either  civilization  is  gradually 
improving  or  else  people  are  getting  into  the  habit  of  de- 
manding more  than  the  rest  of  the  civilized  world  wants 
to  pay. 

The  little  white  school  houses  that  are  springing  up 
throughout  the  world,  the  improved  sanitary  conditions 
which  the  enlightened  nations  forced  on  the  soldier  boy 
during  the  war,  the  public  amusements,  good  roads,  better 
clothing  and  food  arc  all  direct  taxes  on  industries  in  the 
immediate  community  where  these  demands  are  made,  and 
quite  naturally  (in  the  case  of  natural  perfume  products) 
these  taxes  can  be  traced  along  the  line  to  the  lady  in 
Chicago  who  buys  a  can  of  American  talcum  which  has 
been  perfumed  with  the  essence  of  flowers  grown  in  the 
south  of  France.    We  are  all  contributing. 

Agriculture  generally  is  conducted  in  about  the  same 
manner  as  it  was  many  years  ago.    There  arc  improve- 


ments such  as  motor  tractors  and  other  agricultural  ma- 
chinery which  have  enriched  the  machine  makers  and 
farmers  who  can  use  them,  and  have  saved  labor  and  horse 
feed,  but  the  thrifty  French  farmer  who  has  to  climb  the 
narrow  steps  on  the  hillsides  to  spade  his  flower  gardens 
lias  been  deprived  of  this  saving— his  only  help  coming 
from  the  knowledge  of  the  uses  of  improved  fertilizers, 
scientific  pruning,  plant  propagation,  etc.,  that  he  might 
grow  more  flowers  in  the  same  space  utilized  heretofore. 

This  flower  farmer  has  direct  costs  that  form  a  great 
part  of  his  production — labor  and  taxes.  The  former  is 
lu'gh  and  the  latter  ever  going  higher.  How  can  wc  expect 
these  low  prices  to  continue  in  face  of  this? 

I  contend  that  today's  prices  arc  just  as  artificial  as  the 
valuation  of  the  French  franc.  To  prove  this,  buy  your 
merchandise  in  French  currency  and  figure  it  at  the  pre- 
war rate,  and  then  consider  how  uncertain  the  rale  of 
exchange  is. 

In  conclusion,  I  fully  realize  how  ridiculous  it  would  be 
to  encourage  the  French  manufacturer  of  natural  perfumes 
to  ask  more  for  his  goods.  It  is  unnecessary  as  yet,  for 
that  is  a  fact  that  occupies  a  great  deal  of  bis  own  thinking 
during  the  year.  But  I  believe  I  am  safe  in  recommending 
cautious  consideration  by  every  consumer  of  natural  prod- 
ucts and  implore  him  to  think  of  the  mass  of  detail  and 
circumstances  that  are  involved  in  the  production  of  his 
raw  materials,  all  of  which  keeps  the  business  on  a  nervous 
tension,  so  much  so  that  even  an  inquiry  at  the  wrong  time 
by  a  large  consumer  or  a  mistake  in  the  estimating  of  one's 
requirements  will  have  its  tendency  to  make  the  cost  of 
these  materials  fluctuate. 

The  American  perfumer  is  safe  in  estimating  that  the 
manufacturers  of  natural  perfumes  and  essential  oils  have 
certain  limitation  as  to  the  prices  which  they  can  ask  for 
their  products.  Their  most  important  one  is,  of  course, 
the  organic  chemist  and  the  science  which  he  follows. 

From  this  remark  it  must  be  understood  that  as  yet  the 
chemist  has  not  been  able  to  find  a  chemical  compound 
which  lias  taken  the  place  of  the  true  essence  of  the  flowers 
nor  the  flowers  themselves,  for  flowers,  like  sunsets,  are 
models  for  the  artist,  and  the  various  interpretations  in  the 
forms  of  perfumes  and  paintings  will  always  leave  room 
for  the  man  with  imagination  and  ability;  but  notwith- 
standing this  there  arc  products  in  which  synthetic  aro- 
matic chemicals  can  be  substituted  for  the  naturals— in  fact, 
enough  of  these  products  to  make  a  huge  difference  in  the 
production  of  the  naturals. 

To  my  mind  the  greatest  stabilizer  of  the  market  prices 
of  the  natural  raw  materials  that  the  perfumer  has  to 
employ  in  the  future  will  be  the  co-ordination  of  the  knowl- 
edge of  the  perfumer  and  the  chemist,  and  then  the  cautious 
consideration  of  the  cause  and  effect  by  the  man  who  does 
the 


Estimating  Santalol  in  Santal  Oil 

C  W.  Harrison,  associate  referee,  has  written  a  very 
interesting  report  on  the  estimation  of  santalol  in  santal  oil 
by  the  assay  methods  of  the  U.  S.  P.  and  by  the  distillation 
method,  (/.  Assoc.  Official  Agr.  Chem.  5,  54S-7,  1922)  of 
which  the  following  is  a  condensation :  Since  the  results  of 
the  collaborating  chemists  showed  considerable  lack  of  agree- 
ment, the  inference  was  drawn  that  the  fault  lies  in  the 
present  procedure  of  acetylating  the  oil.  It  may  be  con- 
cluded, therefore,  that  since  the  distillation  method  possesses 
certain  advantages  over  that  of  the  U.  S.  P.  and  gives  more 
accurate  results  on  both  pure  and  adulterated  oils,  it  war- 
rants further  study.  If  the  procedure  of  acetylating  the  oil 
can  be  satisfactorily  solved,  the  method  will  be  suitable  for 
presentation  to  the  Association  as  a  provisional  method. 


Kept  Potted  by  Both  Advertising  and  Text 

(National  Soap  &  Perfunw  Co..  20  Ea.t  Uke  St.,  Chicago.  III.) 

Like  all  perfumers  we  find  your  magnificent  magazine 
indispensable  in  our  business,  both  for  the  subject  matter 
appearing  pertaining  to  the  business  and  the  advertising 
pages  that  keep  us  posted  on  the  latest  developments  in 
the  business  and  wc  assure  you  wc  patronize  your  adver- 
tisers.   Best  wishes  for  your  constant  success. 


Digitized  by  Google 


OCTOBER  REPORT  ON  GRASSE  FLORAL  PRODUCTS 


(  l'rom  Our  Oku 

Gransk,  October  5— Following  is  the  October  report  on 
flavor  products  in  this  region : 

Oranges 

There  has  been  no  change  in  the  situation  with  respect  to 
the  products  derived  l'rom  orange  blossoms  and  orange 
leaves  since  wc  made  our  last  report. 

The  sale  of  Neroly  continues  to  lie  nearly  normal,  as 
well  as  that  of  the  natural  perfumes  obtained  by  petroleum 
ethers.  On  the  other  hand,  the  orange-flower  water  i.s  in 
very  great  demand  by  food  products  manufacturers  and 
little  by  little  the  stocks  of  the  May  distilling  are  being 
exhausted 

The  rise  that  has  occur  ml  in  the  oil  of  Paraguay  Petit- 
grain,  which  has  been  so  hard  to  obtain  at  the  place  of 
origin  since  the  revolution,  has  led  to  a  small  demand  tor 
the  Grassc  oil  of  petitgram. 

Roses 

There  has  been  no  change  cither  since  we  made  our 
last  report,  in  the  market  .situation  with  regard  to  all  of 
the  products  derived  from  roses.  The  demand  continues 
to  be  active,  as  the  consumers  comprehend  that  the  flowers 
will  certainly  bring  a  higher  price  next  year.  If  it  were 
not  for  the  comparative  dullness  that  still  prevails  in  busi- 
ness affairs,  there  would  be  nothing  more  left  in  the  market, 
inasmuch  as  the  present  prices  of  rose  products  arc  so  in- 
teresting as  to  be  encouraging  for  the  laying  in  of  stocks. 
Unfortunately,  many  perfumers  are  still  loaded  up  with 
merchandise  and  hesitate  to  stock  up  again.  The  ones  who 
are  not  in  this  situation  arc  purchasing  plentifully  and  they 
will  assuredly  rind  it  to  be  a  speculation  genuinely  to  their 
advantage,  for  it  seems  certaiti  that  next  year  the  price  of 
roses  will  be  several  francs  higher  tlian  the  prices  current 
in  the  market  this  year.  Many  of  the  growers  have  U-en 
discouraged  by  the  iow  prices  of  the  present  year  and  have 
torn  the  rose-bushes  out  by  the  roots ;  so  there  is  going  to 
be  a  shortage  in  the  harvest  next  year. 

Jasmin 

The  harvest  of  jasmin  will  have  ended  within  a  few  days. 
The  line  weather  that  has  characterized  the  In-ginning  of 
Autumn  has  enabled  the  growers  to  gather  some  additional 
flowers,  but  the  harvest  in  general  will  not  show  any  less 
of  a  shortage,  by  reason  of  the  great  drought  in  the  month 
of  August  and  at  the  beginning  of  September,  which  af- 
fected the  crop  unfavorably.  Many  flowers  have  been  lost 
in  consequence  of  the  crisis  that  has  been  felt  in  the  lack 
of  sufficient  workers  to  do  the  gathering. 

If  the  present  market  prices  of  the  jasmin  products  arc 
still  comparatively  tow,  it  must  be  attributed  to  the  rather 
important  stocks  that  are  still  on  the  market  from  the  1921 
crop.  The  prices  of  jasmin  now  prevailing  will  remain 
for  a  long  while  as  the  rock-bottom  level. 

Tuberoses 

As  in  the  case  of  the  jasmin  the  harvesting  of  the  tube- 
roses will  have  ended  within  a  few  days.  The  shortage  will 
be  less  than  one  would  have  supposed,  although  the  crop 
will  not  be  an  abundant  one.  A  slight  decline,  however, 
may  be  looked  for  in  the  prices  as  compared  with  those  A 
last  year,  but  it  will  not  be  a  very  appreciable  one,  as  the 
demand  is  quite  active  and  the  stocks  from  last  year  are 
absolutely  nil. 

Geraniums 

A  slight  decline  has  occurred  in  the  geranium  essence  of 
the  Reunion,  but  in  consequence  of  a  sudden  demand  l!n.t 
has  absorbed  all  of  the  stocks  on  the  continent,  a  rise  has 
just  occurred  at  the  place  of  origin.  The  exporting  houses 
on  the  Island  announce  strongly  maintained  prices  by  rea- 
son of  not  very  important  stocks  and  because  of  the  small 
output  fn-m  the  la-t  cuttings. 


Correspondent) 

The  Algerian  geranium  continues  very  firm  notwithstand- 
ing the  small  demand  for  it. 

The  distilling  of  the  Grasse  geranium  began  several  days 
ago.  The  harvest  will  not  be  an  important  one,  inasmuch 
as  the  growing  of  this  geranium  has  l*cn  partly  abandoned 
for  several  years. 

Rosemary  and  Thyme 

Oil  of  Rosemary  has  been  in  pretty  good  demand  latterly 
by  the  English  and  American  soap  works.  The  market 
prices  continue  lirm.  The  demand  for  essence  of  thyme 
keeps  up  pretty  well. 

Oil  of  Lavender 

The  American  and  English  demand  has  been  rather  im- 
portant and  the  market  shows  a  rising  tendency. 

Since  the  end  of  the  distilling  there  has  been  a  rise  of 
5  francs  per  kilogram  for  all  grades. 

There  ought  to  be  a  meeting  ot"  lavender  producers  and 
purchases  in  a  few  days.  The  Co-operators  dc  Produc- 
teurs  (Producers'  Cooperative  Association)  continue  un- 
ceasingly their  propaganda  for  a  rise,  feeling  that  the  pres- 
ent prices  art  of  buie  interest.  Many  of  the  Grass*'  con- 
cerns have  intctisilicd  their  lavender  growing  in  trie  belief 
that  they  will  in  this  way  be  able  to  arrest  the  upward 
march  of  prices  that  make  it  difficult  to  do  business. 


OFFICIAL  REPORT  FROM  BULGARIA 

The  following  interesting  information  has  just  been  re- 
ceived in  a  special  report  on  jasmine  and  rose  prospects 
and  the  manufacture  of  concrete  flower  oils  in  Bulgaria,  in 
response  to  a  request  by  Tiik  America*  Perfume*  and 
Essential  Oil  Review,  from  Herbert  S.  Bursley,  vice- 
consul  in  charge,  at  Sofia : 

"Bulgaria  has  l>ecn  the  participant  in  three  wars  since 
1912  and  the  otto  of  rose  industry  has  suffered  greatly  from 
this  fact.  .  .  .  The  interest  of  the  producers  is  now 
directed  more  to  the  re-establishment  and  modcrniration  of 
the  industry  than  to  the  undertaking  of  other  branches  of 
it.  Already  noteworthy  progress  has  been  made  in  increas- 
ing the  acreage  planted  and  the  installation  of  modern 
equipment.  It  is  predicted  that  this  year's  otto  of  rose 
will  be  of  a  better  grade,  quality,  richness  of  bouquet  and 
strength  of  odor  than  any  previously  reported. 

"Volatile  solvents  probably  will  be  used  for  extraction 
within  the  next  few  years.  This  step  should  be  followed 
by  the  production  of  rose  concrete. 

"'Rose  concrete  in  a  crude  form  has  been  manufactured 
for  export  to  Grasse  in  the  Maritime  Alps.  This  branch 
of  the  rose  industry  has  been  in  existence  for  about  ten 
years.  To  satisfy  the  increasing  demand,  the  otto  of  rose 
manufacturers  are  now  considering  the  adoption  of  the 
most  modern  methods  for  its  extraction. 

"Jasmine  culture  has  not  been  attempted  in  Bulgaria  be- 
cause of  the  unsuitabitity  of  the  climate,  which  is  too  cold 
in  winter  and  too  damp  and  changeable  in  spring.  Imme- 
diately prior  to  the  European  war  some  of  the  Bulgarian 
producers  of  otto  of  rose  contemplated  beginning  the  cul- 
ture of  jasmine  in  Western  Thrace,  where  the  climate  is 
considered  more  suitable.  Bulgaria  lost  this  territory  at 
the  Peace  Conference,  however,  and  the  project  was 
dropped." 


Indo-China  Essential  Oil  Producers 

Txmdon  Chemist  <:-  !'ru;:  isl  prints  the  following  as  be- 
ing a  list  of  the  principal  lnilo-l.':iiua  producers  of  essential 
oils:  M  Murat,  a  H  ie  (Annam  >  :  M  Uronet,  industriel. 
Digue  du  Cua-Cant.  llaiphmie  d  o:>kir.'t  ;  M.  Gardies,  plan- 
ter, t.img-way  (  Hagiaiig  .•  T'-.sm.  .mm!  M.  Schaller,  a 
Ch'K-;iy  t  Ti Mik it1  I 
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JUST  WHAT  THE  VANITY  BOX  MEANS 

By  LILIAN  H.  FOSTER,  of  N«w  York 


(Miss  Foster  has  "written  an  interesting  article  which  will 
not  only  entertain  many  of  our  readers  but  which  will  af- 
ford ammunition  for  salesmen  and  otlwrs  in  the  toilet  goods 
lines  who  ate  in  contact  tvilh  the  general  public.  Attacks 
made  recently  on  the  toilet  branch  of  our  industries  have 
been  even  more  baseless  and  atrocious  than  the  old-time 
assaults  upon  perfumery.  This  article  is  printed  chieHy  for 
the  purpose  of  helping  to  correct  the  erroneous  impressions 
that  seem  to  preiait  and  supplying  information  llwt  can  be 
utilised  by  tlie  proper  parties  in  combating  the  anti-cosmetic 
propaganda.  Our  readers  will  do  ky//  if  tltey  will  have 
this  article  reprinted  in  whole  or  in  part  in  their  local  news- 
papers  in  annuer  in.  attacks  on  toilet  articles.— Ed.) 


When  a  member  of  one  profession  gives  publicity  to  a 
statement  directed  against  the  legitimacy  and  usefulness  of 
another  profession,  fairness  demands  at  least  an  investiga- 
tion of  the  charges.  By  way  of-  the  press  a  doctor 
of  Brooklyn,  recently  made  assertions  that,  in  the  interest 
of  science  and  civic  virtue,  will  bear  analysis.   To  wit: 

1.  That  the  fascinating  lipstick  is  a  deadly  peril. 

2.  That  it  is  made  of  mutton  tallow. 

3.  That  the  use  of  rouge  and  powder  makes  women 
frights  at  forty. 

4.  That  nature  alone  is  qualified  to  turn  out  a  finished 
beauty. 

A  visit  to  one  of  the  largest  cosmetic  factories  in  the 
world  and  a  personal  inquiry  into  methods  of  manufacture 
and  raw  material,  places  the  writer  in  a  position  to  refute 
the  doctor's  assertions  and  to  give  truths  on  the  subject 
equal  publicity.  In  the  meantime,  the  millions  of  devotees 
to  the  art  of  personal  adornment  remain  apprehensive  that 
a  misguided  law  may  reach  out  and  snatch  away  their  be- 
loved vanity  boxes. 

But  Dorcas,  Daphne,  Drusilla  and  Dot  may  be  com- 
forted. The  fascinating  lipstick  is  harmless  enough  to  eat. 
No  tallow  or  other  animal  fat  is  in  its  composition.  A 
clean  and  antiscptically  prepared  powder  and  rouge  is  not 
so  great  a  menace  to  the  skin  as  the  germ-laden  dust  of  the 
street  that  one  collects  in  an  afternoon's  promenade.  To 
the  fourth  accusing  statement  a  familiar  axiom  applies— 
Aristotle  or  Demosthenes,  or  someone  else,  maybe  Cleo- 
patra, said  it  first— that  Nature,  unassisted,  fails. 

From  three  sides  the  vital  topic  may  be  approached: 
The  physical:  the  ethical;  the  commercial. 

If  everyone  were  blessed  with  perfect  assimilation  and 
perfect  capillary  action,  naturally  brilliant  and  tine-textured 
complexions  would  abound.  There  would  be  no  need  of 
aids  to  beauty  and  incidentally  no  need  of  medical  care. 
But  just  as  the  medical  profession  has  become  necessary 
because  of  the  lack  of  physical  equilibrium  and  co-ordina- 
tion, so  has  arisen  the  need  to  make  good  artificially  the 
shortcomings  of  the  complexion.  For  above  all  must  the 
world  put  on  a  good  face,  no  matter  wliat  its  hidden 
troubles. 

It  is  a  fact  vouched  for  by  the  makers  interviewed  that 
no  ingredient  of  any  formula  compounded  for  cosmetic 
purposes  is  injurious  to  the  skin.  The  ingredient  stearate 
of  zinc  is  recommended  as  the  baby's  own  friend,  the 
product  talc  is  by  nature  a  "greasy"  body  with  healing 
and  not  irritating  properties.  Coloring  matter  is  in  many 
cases  edible,  much  of  it  being  used  in  making  confectionery 
and  it  is  certified  under  government  regulations.  There  is 
not  much  else  besides  these  bases  to  account  for,  but  it  can 
be  safely  promised  that  a  cosmetic  of  reliable  manufacture 
will  not  make  a  woman  a  fright  at  forty. 


That's  a  funny  thing  for  a  doctor  to  say.  It  would  al- 
most seem  as  it  he  had  nude  a  mistake  in  diagnosis,  con- 
fusing causes  and  effects.  If  a  woman  is  ever  a  fright  at 
forty  it  is  because  she  is  the  victim  of  ill  health,  or  care 
and  worry,  or  overwork.    Certainly  he  ought  to  know  that. 

The  normal  face  does  not  complain  if  it  gets  one  good 
bath  a  day  with  cream  and  hot  water  and  soap,  so  that 
toe  pore,  may  breathe  freely  during  the  night's  sleep. 
Carelessness  in  this  respect  might  reap  a  crop  of  wrinkles 
but  it  would  just  the  same  on  the  unpowdered  face. 

As  to  ethics:   Why  docs  a  woman  use  cosmetics? 

Because  with  persona!  charm  she  is  more  of  a  power  in  the 
wond.  Whether  she  is  the  business,  professional,  club,  or 
society  world  her  influence  is  greater  if  she  presents  a 
pleasing  aspect.  She  must  hold  her  own  in  competition  with 
Her  own  sex  and  not  quail  under  the  critical  eye  of  man. 
Instinctively  she  looks  to  man  fur  approbation,  for  he  has 
held  supremacy  too  long  for  her  to  lose  the  liabit  all 
at  once.  She  aims  to  please  him  and  realizing  his  frailty 
for  externals  she  plans  to  capture  his  attention  by  the  lure 
of  looks.  No  surer  way.  Moreover,  the  desire  to  attract 
may  be  a  laudable  ambition.  It  is  possible  that  she  wants 
neither  his  love  nor  his  money  but  merely  an  acknowledg- 
ment of  something  in  herself  that  she  has  brought  to  a 
degree  of  excellence.  She  wants  appreciation,  inspira- 
tional help,  encouragement,  the  sanction  of  her  personality. 
It's  just  that  which  puts  the  courage  into  living. 

Hence  comes  the  beauty  shop  and,  back  of  that,  the 
factory. 

"What  do  you  mean,  factory?"  demands  Dorcas  and  Daphne 
and  Drusilla  and  Dot,  who  never  thought  before  of  any- 
thing so  crude  in  connection  with  their  adorable  vanity 
cases.  Gather  around,  girls,  and  the  worst  will  be  made 
known.  They  don't  grow  on  Christmas  trees,  they  are 
made  by  husky  men  in  overalls  and  packed  by  girls  as 
pretty  as  any  in  the  country,  who  need  the  wages  they 
earn  to  maintain  existence. 

The  factory  with  its  ovens,  mills,  presses  and  workers 
in  overalls  is  a  red  world.  Through  a  cloud  of  rouge  dust, 
figures  move  about  vaguely  suggesting  mystic  rites  and 
secret  processes,  but  seeming  to  function  without  friction 
and  without  words,  for  the  powder  mills,  like  the  mills  of 
the  gods,  grind  exceeding  slow  and  exceeding  line,  but 
exceedingly  noisily. 

It  is  a  technical  and  a  scientific  industry  and  specialists 
have  spent  years  in  study  and  research  to  perfect  its 
processes.  Is  it  not  presumptuous  of  a  doctor  to  attempt 
to  discredit  it  by  a  few  wild  and  random  passages  from 
his  favorite  book  on  hygiene? 

In  its  arcliaic  period  rouge  was  shunned  by  the  fastidious 
because  it  was  made  in  but  one  tint,  a  gorgeous  crimson 
so  obviously  artificial  that  it  made  the  user  appear  grotesque. 
N'o  one  of  good  taste  would  then  have  thought  of  putting 
it  on  the  face. 

But  the  essence  of  a  good  thing  was  there,  to  be  discov- 
ered by  America.  In  this  country  the  idea  was  born  and 
(trcw,  that  tints  so  natural  as  to  pass  undetected  might  be 
made  and  would  be  used  as  cosmetics  by  the  most  conserva- 
tive. Today  nearly  fifty  different  shades  of  powder  and 
rouge  are  made  to  supplv  the  trade,  varying  through  such 
delicate  distinctions  as  light,  naturelle,  brunette,  outdoor, 
ami  more  daring  ventures,  youth  glow,  peach,  poppy,  man- 
darin, orange,  lavender,  blue,  green.  One  niinht  suppose  that 
the  last  on  the  list  belonged  solely  to  the  make-up  box  of 
the  circus  clown  but  this  is  a  wrong  surmise.  The  con- 
noisseur is  aware  that  she  may  get  a  dazzling  effect  under 
electric  light  with  the  blue  shades  blended  with  thrir  proper 
rouge,  a  transparency,  ethereal  and  elusive,  augmenting  the 
charm  of  her  "mystery." 

The  art  of  make-up  is  in  fact  a  heaven-sent  gift  to 
womankind  to  overcome  the  handicap  of  plainness.  She 
need  not  subside  as  a  colorless  nonentity,  behind  her  glow- 
ing sister.  If  nature  neglected  to  give  a  smooth  finish  to 
her  face  it  is   "up  to"  her   to  redeem  it  by  artificial 
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means.  There  is  stimulation  in  the  pursuit  of  beauty  and  a 
lasting  satisfaction  in  achieving  it. 

Tbc  lipstick  has  been  on  trial  recently  in  the  Chicago 
courts  in  a  case  which  is  now  called  celebrated  and  the 
verdict  rendered  was  in  its  favor.  Thus  the  trend  of 
public  opinion.  An  additional  point  might  be  cited  in  its  de- 
fence, its  place  in  industry. 

The  maligned  lipstick  saved  a  livelihood  for  the  multitude 
of  cartridge  workers  rendered  superfluous  by  the  armistice. 
Instead  of  discarding  the  machinery  that  made  the  small 
destroyers  it  was  put  to  the  manufacture  of  the  metal  cases 
that  hold  the  lipstick  and  the  machines  and  labor  are  now 
so  employed  with  a  status  that  is  fixed  and  to  be  depended 
upon  as  a  means  to  make  a  living.  Besides  this  many 
factories  are  kept  going  as  co-ordinating  parts  of  the  cos- 
metic industry 

The  United  States  is  now  leading  in  the  field  of  beauty 


products  where  formerly  France  enjoyed  the  monopoly,  as 
well  as  the  revenue.    It  is  a  good  business  and  supports 

thousands  of  families  all  over  the  country.  It  is  a  vital 
factor  in  the  industrial  world  and  is  a  permanent  insti- 
tution. 

Again  referring  to  the  doctor,  particularly  to  his  inference 
as  to  wall  flowers,  it  may  give  him  a  new  thought  to  say 
that  instead  of  propagating  wall  flowers,  the  rouge  pot  has 
nourished  the  roots  of  many  a  family  tree,  for  man  has  oft 
and  anon  been  beguiled  into  matrimony  by  a  pink  cheek 
and  he  doesn't  really  care  whether  it's  the  result  of  wind 
and  weather  or  of  a  laboratory,  so  long  as  it  pleases  him 

As  it  serves  as  a  worthy  commodity  of  commerce  and  as 
an  adjunct  to  beauty,  a  double  function  combining  the 
useful  and  the  ornamental,  should  not  the  make-up  box  re- 
ceive its  due  and  be  accorded  recognition  as  a  valued  member 
of  society? 


STANDARDIZING   PERFUMERS'  RAW  MATERIALS 


New  Light  on 


in  Favor  of  Mo.  by  FRANK  K.  WOODWORTH. 
of  Toilot  Articl.. 


The  standardization  idea  has  been  adopted  in  pharmacy 
and  medicine,  by  the  United  States  Steel  and  other  metal- 
lurgical trades,  in  the  leather  and  tanning  industry,  in 
the  silk  and  rubber  industries  and  many  others  as  being 
wise  and  good.  Why  not  in  the  perfumery  materials  in- 
dustry? Objectors  cite  the  examples  of  the  impossibility  to 
do  this,  saying  all  that  is  necessary  to  determine  quality  is 
that  the  "nose  knows."  One  might  well  say  that  the  sense  of 
touch  is  just  as  efficient  in  determining  pure  steel  by  feel- 
ing that  it  is  hard.  What  a  travesty  this  is  in  an  industry 
so  vital  to  human  hygiene  and  the  comfort  nf  life  in  gen- 
eral! How  carelessly  quality  is  made  an  expediency  for 
price! 

There  are  certain  phases  in  obtaining  standardization  in 
our  industry  that  have  never  been  spoken  of  nor  attempted, 
yet  which  have  yielded  tremendous  leading  and  satisfactory 
results,  in  the  hands  of  experimenters  in  other  walks  of  sci- 
entific endeavor.  For  example,  in  the  world  of  medicine  there 
are  employed  vegetable  extractives  of  a  very  complex  :om- 
position,  embracing  in  some  cases  three  or  more  active 
bodies  whose  determination  by  the  presently  known  physical 
and  chemical  methods  was  impossible.  Here  it  seemed 
that  no  standard  could  be  established.  Yet  the  physiologist 
by  employing  organoleptic  tests,  or  its  action  upon  animal 
viscera,  has  not  only  succeeded  in  establishing  the  active 
strength  of  the  substance  but  also  its  degree  of  concen- 
tration. 

The  tloral  oils  arc  in  no  degree  more  complex  bodies 
than  is  Digitalis  or  Gelscmium.  If  standards  for  the  purity 
of  the  latter  have  been  determined,  the  standards  for  titc 
purity  of  floral  oils  can  be  established  and  products  which 
\ary  seasonally  can  have  their  maximum  and  minimum, 
"purity  rubric'*  within  which  the  oil  must  respond.  On 
this  basis  any  product  can  be  sold  legitimately  and  hon- 
estly, thus  if  the  value  of  a  unit  of  a  product  is  $10  and 
the  oil  offered  in  the  market  is  labeled  20  per  cent  "under 
standard,"  it  is  perfectly  legitimate  to  otter  the  same  for 
siile  providing  that  no  greater  price  is  charged  for  the 
article  than  which  is  20  per  cent  less  than  the  unit 
price  of  the  standard  article.  Obviously  this  will  be  of 
great  assistance  to  the  manufacturing  perfumer. 

t'lirc  science  is  the  basis  of  all  investigation.  Researches 
in  one  tield  profit  by  the  discoveries  of  workers  in  othir 
fields  of  endeavor,  and  mankind  is  the  gainer.  The  analogy 
Mwcen  perfumcrv  and  medicine  is  very  close  when  you 
consider  that  mam  of  the  volatile  oils  used  in  pertuniery 
arc  highly  esteemed  in  medicine.  Recently  ben/vl  benzoic, 
a  perfumer's  solvent,  was  introduced  by  the  medical  pmtes- 
sion  as  a  substitute  in  some 


tice  ..i  medicine;  here  it  was  found  by  the  pharmacologists 
that  any  benzyl  beiuoate  which  contained  even  traces  of 
chlorine  or  chlorinated  bodies  were  unfitted  for  medicinal 
use.  It  was  the  discovery  that  the  "chlorine  free"  benzyl 
benzoatc  was  not  readily  available  iu  the  open  market, 
which  kind,  by  the  way,  is  the  only  one  fitted  for  per- 
fumery purposes.  What  was  the  result?  Standards  were 
recognized  as  a  corrective  measure  for  this  item  and  both 
the  physician  and  perfumer  are  the  gainers  of  the  standardi- 
zation adopted. 

There  is  no  doubt  hut  what  many  aromatic  chemicals, 
either  from  coal  tar  hascs  or  other  sources,  may  have 
wonderful  medicinal  properties  which  await  their  dis- 
covery and  adoption  by  the  chemist  of  the  future,  which 
will  be  used  Ixith  by  the  perfumer  and  physician;  thus  a 
new  market  is  developed  for  the  essential  oil  and  aromatic 
chemical  manufacturer,  where  statndardization  must  conic 
l»crforcc  from  the  close  relationship  of  perfumery  to 
medicine. 

Passing  to  a  nose  test  lor  a  perfumer's  raw  material  as 
the  only  guide1  The  high  degree  to  which  the  olfactory 
nerve  can  be  trained  is  excellent  but  not  dependable  at 
all  times,  physical  well  being  playing  a  most  important 
factor  in  the  smelling  sense.  I'.oth  buyers  and  sellers  recog- 
nize the  high  value  of  this  sense  of  smetl.  The  chemical 
laboratory  and  the  nose  both  have  their  warm  supporters, 
the  latter  accusing  the  former  of  passing  as  pure,  articles 
which  are  not.  and  the  artful  sophist icator  sometimes  gets 
the  better  of  the  analytical  chemist  and  vice  versa. 

The  buyer  of  raw  materials,  the  American  perfumer, 
undoubtedly  should  use  to  advantage  l«>ih  schools,  smell 
and  standardization,  ami  the  benefits  derived  therefrom  will 
place  the  industry  on  a  larger  and  higher  plane  than  it 
has  ever  occupied  before  in  America  for  the  increase  of 
business 

Objectors  will  Mate  there  exists  no  tests  for  the  purity 
of  some  essential  oils.  Perhaps,  but  they  can  be  found 
and  determined,  This  being  the  fact  in  possibly  less  than 
15  per  cent  ot  the  entire  li>t,  should  not  standardization 
U-  aimed  at  for  the  remaining  *5  ]« r  cent  ?  There  is  only 
one  answer  to  ill  s  yes  Objectors  will  state  there  is  no 
demand  for  this  and  what  is  it  all  for  or  about.  In  the 
office  of  vour  association  then  are  on  file  letters  from  many 
mtml>ers'  both  wise  and  influential,  lacked  by  years  of 
practical  experience,  who  approve  the  creation  of  such  a 
l.ureau  of  Standards  arid  promise,  their  aid  both  moral  .r.d 
material.  Vour  oflicers  can  ably  handle,  act  and  deci.lt- 
how  to  perform  and  accomplish  th  s  great  underukinc 
Write  them,  let  your  association  hear  from  you  by  return 
mail  your  ideas  and  approval  of  thix  tor  the  Intterment. 
advancement  and  growtli  of  American  made  perfumery 


for  opium  in  the  pr  ic- 
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NEW  SURVEY  OF  COSMETICS  IN  SOUTH  AMERICA 

for  American  Perfume,  and  Toilet  Article.  Examined  Critically  by  Expert*—  Ob.tacle.  Told  an 

Mad— Trad.  With  Argentina  and  Braril  Grow.,  But  Peru  U  Quiet 

Exports  of  perfumery,  cosmetics,  and  all  toilet  prepara-  packing.    Talcum  powder,  tooth  paste,  soaps,  or  other  pre- 

tions  from  the  United  States  to  Argentina  and  Brazil  have  parauons  should  therefore  not  be  packed  in  heavy  cardboard 

nous  Hum  uk  ^iiuv^  ~>  »  boxes  but  in  light  containers  packed  in  wooden  boxes,  which 

nearly  tripled  in  value,  though  not  in  Peru,  as  compared  with  afc  |M)l  wcigncd  when  calculating  duty,  thus  reducing  the 

1913,  says  the  Drugs  and  Chemicals  Division  of  the  Depart-  colt  of  the  article.    It  should  also  be  noted  that  a  slight 

ment  of  Commerce    A  comparison  of  the  exports  to  those  difference  in  the  size  of  the  individual  container  is  of  less 

countries  for  1913.  1921,  and  1922  is  shown  below:  importance  to  the  retail  trade  than  a  difference  m  price.  In 

,  other  words,  a  container  which  holds  proportionately  more 

toil  1021     ^"^j  s™05-^  for  the  price  will  not  sell  so  well  as  one  in  which  there  is 

M£ qL.      eiijow  considerably  less  but  which  sells  at  a  slightly  lower  price. 

Argentina    ^T^l      *  ZTtS         a\  £q  Notwithstanding  the  fact  that  the  buying  public  of  Peru 

Brazil    "jj'rC\         Ji'^         11222  is  comparatively  small,  Richard  T.  Turner,  secretary  to  the 

Peru   4<),^31  American  trade  commissioner  at  Lima,  believes  a  fair  market 

Argentina  has  had  a  local  industry  in  toilet  preparations  exists  for  toilet  articles  of  all  kinds.   Among  the  well-to-do 

for  more  than  twenty  years,  but  it  has  only  been  within  classes  the  highest  grades  of  perfumes,  soaps,  and  face  pow- 

tbe  last  six  years  that  the  industry  has  become  important  dcrs  are  'n  demand,  French  perfumes  occupying  first  place 

,  •   ...  -i  _.       „  •,.    _  in  popular  esteem,  though  by  far  the  largest  proportion  of 

In  1918  there  were  34  factories  in  the  country,  with  a  toi|£%reparations  are  8irnpoVted  hom  tne  Lfnitcd  Statcs. 

production  of  523,101  liters  (1  liter  =  1.056  quarts)  of  Owing  the  the  long-continued  hold  on  this  market  of  Euro- 
cologne  waters,  145,960  liters  of  miscellaneous  lotions,  1,349  pean  perfumes  of  the  expensive  class,  American  brands  will 
liters  of  various  extracts,  and  10,025  kilos  of  transparent  rind  great  difficulty  in  competing  with  diem. 

The  same  is  true  of  expensive  face  powders,  lotions,  and 

>oap*        ,  ,  i  t       a.  cosmetics,  but  it  is  estimated  that  about  70  per  cent  of  the 

A  few  of  the  essential  oils  for  this  industry  come  lrom  the  soaps  JoW  on  thc  m3iT]let  today  ^  American,  with  the 

United  States,  but  the  greater  part  comes  from  the  Wrasse  French  and  English  brands  following  in  the  order  mentioned. 

region  of  France,  while  some  specialties,  such  as  lemon  and  Shaving  soaps  are  practically  all  American. 

other  citrus  extracts,  are  supplied  by  Italy.  .  In  tooth  P"1"  American  products  have  first  place.  How- 

'      "      .,  I.  '       '  .  „„„,„:„„  :„  cvcr.  »  special  German  brand  is  meeting  with  a  good  sale, 

French  toilet  preparations  enjoy  a  good  reputation  in  Md  anothcr  brand  of  too„,  haj  recently  been 

Argentina.   Cologne  water  manufactured  by  a  London  firm  put  on  the  market,  together  with  other  toilet  items  that  are 

is  well  known  to  thc  local  trade  and  is  handled  by  one  of  the  meeting  with  some  success, 

largest  houses.    Another  house  handles  the  lotions,  per-   — _  

fumes,  and  toilet  preparations  of  a  Baden  (Germany)  con-  NEW  LIGHT  ON  MICHIGAN  DRY  LAW  IN  ITS 

"Though  local  manufacturers  have  been  very  successful  in  EFFECTS  ON  TOILET  ARTICLES 

satisfying  the  demand  for  this  line  of  merchandise — and        Perfumers,  extract  makers  and  others  will  be  interested 

consequently  foreign  brands  are  seldom  requested — still  some  in  the  result  of  inquiries  made  by  the  American  Manufac- 

American  perfumes  and  toilet  preparations  have  gained  turers  of  Toilet  Articles  into  the  operation  of  die  Prohibi- 

favor  in  Argentina,  and  the  indications  are  that  this  market  tion  Law  of  Michigan,  which  went  into  effect  more  than  a 

offers  prospects  of  further  development.  year  ago.    In  The  American  Perfumer  &  Essential  On. 

The  market  in  Brazil  for  perfumes,  rouge,  creams,  and  Review,  Sepember.  1921,  page  298,  can  be  found  an  article 
theatrical  make-up  of  the  best  quality  is  held  almost  ex-  giving  the  text  of  the  most  important  section  of  the  law 
clusively  by  France.  Only  the  best  and  more  expensive  and  a  statement  by  W.  C.  Geagley,  State  Analyst,  explain- 
pcrfumes  are  imported,  and  arc  received  complete, —  ing  the  then  new  law  at  length.  This  law  was  the  outcome 
bottled  and  boxed  ready  for  display.  The  bottles  are  made  in  somewhat  amended  form  of  the  so-called  Hicks  Bill, 
in  many  fantastic  and  artistic  designs  in  cut,  blown,  and  The  law  requires  permits  to  do  business  to  be  issued  by 
frosted  glass,  and  the  stoppers  are  most  elaborate.  the  Department  of  Public  Safety,  Lansing,  Mich.,  these 
The  locally  manufactured  perfumes  and  toilet  waters  are  permits  to  be  issued  by  the  Commissioner  of  Public  Safety, 
made  from  imported  essences,  but  are  poorly  blended  and  who  must  determine  that  each  preparation,  solution  or  ex- 
consequently  sell  very  cheaply.  American  perfumes  are  tract  is  manufactured  in  full  compliance  with  the  prohi- 
reported  to  be  too  high  in  price  to  compete  with  those  made  bition  laws  of  both  Michigan  and  the  United  Statcs. 
locally  and  not  find  it  difficult  to  cope  with  French  products  The  A.  M.  T.  A.  took  the  matter  up  with  the  Depart- 
that  have  won  favor.  ment  of  Public  Safety  and  on  August  28  received  this 

There  arc  about  eighty  brands  of  tooth  paste,  American,  letter: 
European  and  Brazilian,  offered  for  sale  in  Rio  de  Janeiro,  "All  manufacturers,  before  receiving  a  permit  from  this 
and  although  prices  of  American  tooth  pastes  are  higher  department  to  manufacture  or  sell  in  Michigan  certain 
they  enjoy  general  preference.  One  German  brand  is  being  preparations  containing  over  one-half  of  one  per  cent  of 
manufactured  in  Bahia,  and  an  American  firm  also  has  alcohol,  are  requested  to  submit  to  this  department  a  corn- 
opened  a  small  plant  in  Rio  de  Janeiro  for  the  manufacture  plctc  list  of  such  preparations  as  they  wish  to  manufacture 
of  tooth  paste,  talcum  powder,  creams,  etc.  or  sell  in  Michigan,  giving  thc  per  cent  of  alcohol  con- 
American  makes  of  talcum  powder,  packed  in  the  standard  tained  in  each.  This  list  should  be  in  duplicate,  one  copy 
size  cans  are  preferred,  but  certain  brands  put  up  locally,  to  he  attached  to  the  permit  and  returned  to  the  manufac- 
using  either  imported  or  Brazilian  talc,  have  a  large  sale  turer,  the  other  to  be  retained  in  this  office." 
owing  to  their  lower  price.  Counsel  for  thc  A.  M.  T.  A.  asked  for  further  informa- 

Esscntial  oils  arc  imported  principally  from  France,  with  tion  and  received  the  following  reply  on  September  13: 
Germany,  Great  Britain,  Holland,  and  United  Statcs  fol-       "We  wish  to  advise  you  that  in  the  case  of  perfumes  and 

lowing  in  the  order  mentioned.  toilet  waters,  all  that  is  required  is  a  complete  list  of  the 

What  is  generally  known  as  cold  cream  has  a  small  sale  preparations  manufactured,  with  per  cent  of  alcohol  and 

in  Brazil,  though  a  French  brand  has  acquired  a  great  repu-  the  special  alcohol  used  in  their  manufacture.   If  no  special 

tation,  being  a  face  cream  to  be  used  as  a  base  for  powder,  alcohol  or  denaturant  is  used,  manufacturer  should  show 

Massage  and  vanishing  creams  have  small  demand,  largely  medication  by  formula." 

because  the  public  docs  not  understand  their  use.  It  is  suggested  by  Business  Manager  Woodworth  that 

Owing  to  the  fact  that  duty  is  charged  on  the  gross  weight  where  undenatured  alcohol  is  used  the  medication  can  be 

of  the  package,  not  including  the  packing  case,  the  importer  shown,  as  in  Federal  procedure,  by  stating  that  the  prepar- 

as  well  as  tha  retailer  desires  lightness  in  container  and  ation  is  denatured  with  so  many  ounces  of  essential  oils. 
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THE  OCCURRENCE  OF  ESSENTIAL  OILS  IN  DESERT  PLANTS* 


By  MAXWELL  ADAMS,  H..d  of  D^>«rtm*at  « 

In  studying  tin:  chemical  composition  of  various  desert 
plants  my  attention  has  been  arrested  by  the  tact  that  so 
many  of  them  contain  essential  oils,  Among  those  which 
I  have  examined  are  a  number  of  varieties  of  Artemcsia; 
several  varieties  of  Chrysothamnus;  Tctradymia  glabrata ; 
Monardella  odoratissima  ;  Juniperus  -utahensis  ;  Thamnosrna  . 
and  Salvia.  Essential  oils  have  been  separated  from  all  of 
these  by  steam  distillation,  and  their  physical  constants 
determined.  Most  of  thein  contain  a-pitune  and  other  well 
known  terpencs.  Chrysothamnus  gravcoltus  consists  chklly 
of  dipentene.  Monardella  odoratissima  contains  pulcgonc 
and  artemcsia  tridentata  Rives  an  essential  oil  which  con- 
tains at  least  four  distinct  chemical  compounds. 

A  more  complete  study  has  been  made  of  artemcsia 
tridentata  than  any  other  of  the  plants.  The  oil  occurs 
only  in  the  leaves  and  young  shoots,  none  being  detected  in 
cither  the  wood  or  lark.  Samples  have  been  gathered 
and  examined  each  month  during  the  growing  season.  The 
leaves  aixl  twigs  yield  about  one  per  cent  of  oil  and  the 
amount  varies  slightly  during  the  year,  increasing  some- 
what until  after  the  (lowering  season.  There  also  appears 
to  be  a  slight  variation  in  the  amount  of  oil  present  due  to 
the  nature  of  the  soil  and  the  location  of  the  plant.'. 

No  satisfactory  explanation  of  the  function  of  essential 
oils  in  the  plant  economy  has  been  made.  It  is  easy  to 
understand  that  a  fragrant  odor  in  the  unfertilized  flower 
would  be  of  great  value  in  attracting  insects,  but  this  can 
have  no  bearing  on  the  occurrence  of  odorous  bodies  in 
the  wood  and  hark  of  plants.  Tarry  ( The  Chemistry  of 
lissentiut  Oils  ami  ArhAeial  Perfumes,  page  2)  considers 
the  essential  oils  in  general  as  belonging  to  the  by-products 
of  the  mctaliolic  processes  of  the  cell  life,  such  as  are 
many  of  the  alkaloids,  coloring  matters  and  tannins;  with 
possibly  in  certain  casts,  excrettonary  functions.  Charab  >t 
and  Bertrand  consider  that  the  essential  oil  plays  a  part 
in  the  development  of  the  flowers  and  fruit  of  the  plant. 
Detto  (L'ber  die  Bedetung  der  ole  !>ci  zerophytin  FI<ts 
()2,  p.  480)  thinks  from  experiments  he  has  made  that  the 
essential  oils  arc  useful  chiefly  to  protect  wounds  caused 
by  animals  ami  insects.  Sometimes  they  appear  to  be  a 
pathological  condition  .if  the  plant. 

The  large  proportion  of  desert  plants,  perhaps  half  of 
those  native  to  the  Creat  Basin,  containing  essential  oils, 
has  led  me  to  inquire  whether  the  oil  may  not  serve  as  a 
protection  against  heat  and  an  inhibitor  of  evaporation. 
There  is  some  evidence  confirming  such  a  theory.  The 
occurrence  of  essential  nils  is  not  peculiar  to  the  plants 
of  the  arid  parts  of  western  America,  but  those  occurring 
in  other  arid  districts  arc  rich  in  oils.  Eucalyptol,  frank- 
incense, cardamons  ami  other  oils  of  commerce  come  from 
tiie  arid  region.  Wormwood,  lemongrass  and  other  plants 
which  are  cultivated  for  their  oils  originated  in  the  arid 
districts.  It  is  true  that  many  plants,  notably  the  conifers, 
are  indigenous  to  the  humid  regions,  but  many  of  the  pines 
are  drought  resisting.  Pinus  monophylla  is  found  on  the 
dry  mountain  ranges  of  southern  Nevada  and  pinus  sabini- 
ana  grows  far  down  on  the  foothills  bordering  the  Sacra- 
mento and  San  Jeaquin  Valleys  of  California. 

Tyndall  has  found  that  air  saturated  with  the  vapor  of 
an  essential  oil  becomes  diathermous.    He  allowed  a  stream 
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of  light  and  heat  rays  to  pa-s  through  a  cylinder,  the  ai~ 
in  which  was  filled  with  an  ethereal  oil.  He  found  t'.'.r 
rose  oil  absorbed  M>  times,  am)  anise  oil  352  times  as  muc.-. 
hcat  as  pure  air.  The  diathcrmacy  of  other  oils  such  .u 
cinnamon,  rosemary,  and  citrontlla  lay  between  these  ex- 
tremes. If  a  plant  could  surround  itself  by  a  stratum  o: 
such  an  oil,  it  would  be  protected  from  rapid  heat  changes. 
A  distinct  odor  is  notxeablc  in  the  neighborhood  of  many 
plants  during  the  growing  season.  The  odor  of  "sa^rc 
brush"  is  characteristic  of  the  entire  Great  Basin  area.  J- 
is  highly  probable  that  the  plant  is  thus  protected  from  the 
extreme  heat  of  noonday  and  the  chiil  of  night,  which  ii 
very  marked  in  dry  regions,  by  the  diathermic  vaj>or  which 
it  gives  off. 

Volkcns    i/.ur   flora   der   a^yptisih-arabisehen  IVust,- 
page  63)  has  suggested  that  this  lowering  of  the  tempera- 
ture would  serve  to  suppress  the  evaporation  of  moisture 
from  the.  plant      Burg,  stein   ( Transpirjt,on  of  Plants, 
134)  has  added  considerable  experimental  evidence  in  sup- 
port of  this  theory.    I.y  placing  various  plants  or  parts  :>:* 
plants  in  an  atmosphere  saturated  with  the  vapor  of  ih^ 
oil  of  artemcsia  ahs.nthium  he  found  distinct  evidence  th,v 
t  ^inspiration    was    inhibited      Schneider  (Influence 
auesthetus  upon  transpiration.  Bot.  Gasettc,  Ijnndon.  Vol 
IX,  p.  56)  made  elaborate  experiments  on  plants  in  cthcr 
vapor  and  found  that  assimilation  as  well  as  transpiration, 
was  retarded  before   the  concentration   was   sufficient  u 
injure  the  plant. 

Some  experiments  which  I  have  recently  carried  out 
show  that  water  containing  small  amounts  of  oil  of  arte- 
mcsia tridentata  evaporates  mure  slowly  than  pure  water 
A  number  of  gla-s  crystallizing  dishes,  fi  cm.  in  diameter 
and  selected  for  their  uniformity  of  size  were  used  to  ho)  ', 
the  test  solution.  When  tilled  and  weighed  they  wet. 
placed  in  a  room  free  from  air  currents  and  allowed 
stand  fur  24  hours.  Tin-  loss  of  weight  was  then  determine*! 
While  the  results  did  not  chick  quantitatively,  the  presence 
of  the  oil  showed  a  suppression  of  evaporation  in  cverv 
case.  The  average  of  fifteen  experiments  showed  that  one 
drop  of  oil  added  to  50  cc.  of  water  retarded  the  evapora 
tinn  six  and  two-thirds  per  cent  less  than  that  of  pun 
water.  More  oil  had  little  additional  effect.  A  saturat.il 
solution,  made  by  shaking  water  with  an  excess  of  the  o:i. 
did  not  retard  more  than  a  single  drop.  When  deep  ves- 
sels were  substituted  for  shallow  ones,  there  was  an  eight 
per  cent  retardation  in  cvajioration.  The  effect  of  the  oil 
decreased  on  cunsecitive  days,  but  had  not  entirely  dis- 
appeared at  the  end  of  five  days  The  odor  of  the  oil  like- 
wise still  persisted. 

The  slight  increas:  in  the  vapor  pressure  of  the  water 
caused  by  the  solution  of  the  oil  would  not  be  sufficient 
account  lor  so  large  a  difference  in  evaporation.  The  oil 
In-ing  lighter  than  water  would  lend  to  form  a  thin  pro 
tcctivc  covering  over  the'  surface,  thereby  perhaps  prevent- 
ing the  water  molecules  from  leasing  the  liquid.  However 
the  fact  that  the  ev.iporati-  n  is  retarded  more  than  when 
the  solutions  are  placed  in  deep  vessels,  points  to  the  con- 
clusion that  the  vapor  of  the  oil  in  the  air  surrounding  the 
liquid  is  an  important  factor.  The  diffusion  of  gases  is  in- 
versely proportional  to  the  square  root  of  their  densities, 
but  the  diffusion  r.u<-  abo  depends  upon  the  nature  of  tho 
other  g.is  winch  occupies  lhe  vp.uc  inlo  which  the  diffusion 
lakes  place. 

From  this  data  one  may  conclude  that  the  essential  otl  in 
plants  of  the  arid  regions  serves  as  a  protection  against 
sudden  changes  in  temperature  and  from  excessive  evapora- 
tion of  water.  May  it  not  also  he  probable  that  the  odor 
of  (lowers  even  in  the  humid  rcg  uiis,  tends  to  retain  mois- 
ture  and  thereby  prolong  the  poli.-ni/ati.  ■»  period? 
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ACTIVITIES  OF  ASSOCIATIONS,  SOCIETIES  AND  CLUBS 


A.  M.  T.  A.  ELECTS  EIGHT  MORE  MEMBERS      AMERICAN  PHARMACEUTICAL  ASSOCIATION 


The  Executive  Hoard  of  the  American  Manufacturers  of 
Toilet  Articles,  at  a  meeting  which  was  held  recently, 
elected  the  following  firms  to  membership: 

Active 

Beechams  Laboratory,  Oscawana-on- Hudson,  N.  Y. 

Kmpress  Manufacturing  Co.,  New  York  City. 

AiiHile  Soap  Compaay,  Tippecanoe  City,  Ohio. 

Wcichscl  Laboratories,  Dallas,  Texas. 

The  Abonita  Co..  Inc..  Chicago,  111. 

Arden  Chemical  Co.,  681  Fifth  avenue.  Xcw  York  City 

The  Karl  Kiefcr  Machine  Co.,  Cincinnati,  Ohio. 

Jones  Brothers  Tea  Co.,  68  Jay  street.  Brooklyn.  X.  Y. 


NEW  YORK'S  ALLIED  INDUSTRIES 

The  first  Autumn  meeting  of  the  officers  and  Board  of 
Governors  of  the  Perfumery,  Soap  and  Allied  Industries  of 
New  York  was  held  at  the  Hotel  McAlpin  on  the  evening 
of  September  28.  Among  those  present  were  B.  T.  Bush, 
Edwin  \V.  Sefton,  F.  J.  M.  Miles,  V.  Vivaudou,  William 
H.  Green  and  Charles  Boscowiu. 

Flans  for  the  coming  year  were  discussed  and  it  was 
decided  to  hold  the  lirst  meeting  of  the  association  on 
October  27  at  the  Brevoort  Hotel.  Thereafter  meetings 
will  be  held  m<  nlhly  on  the  last  Friday  evening  of  each 
month  until  Summer. 

Arrangements  are  being  made  through  B.  T.  Bush  to  have 
a  motion  picture  exhibition  of  wild  animal  life  and  also 
pictures  of  flower  fields  show  ing  grow  ing  (lowers  and  pickers 
at  work  at  the  lirst  meeting.  It  is  also  proposed  to  have  a 
set  exchange  of  opinion  on  American -made  toilet  articles 
and  how  the  association  can  best  support  the  American 
Manufacturers  of  Toilet  Articles  in  its  efforts  to  more 
effectively  popularize  American  products.  Alcohol  promises 
to  be  the  subject  of  much  discussion  at  the  meetings  during 
the  coming  Winter,  judging  from  the  interest  taken  in  the 
informal  discussion  of  formulas  39H  ami  3H". 


AMERICAN  BRUSH  MANUFACTURERS 

The  semi-annual  meeting  of  the  American  Brush  Manu- 
facturers' Association,  at  the  Bellev ue-Stralford.  Phila- 
delphia, October  5.  was  well  attended.  Several  members 
told  of  conditions  and  presented  data  on  the  raw  material 
market.  William  Cordes,  president,  made  a  report  on  the 
new  tariff  law. 

M.  M.  Battegay,  of  Tiert-Sien.  delivered  a  very  in- 
structive speech  on  the  subject  of  "Conditions  in  China." 

George  A.  Fernlcy,  the  secretary,  reported  upon  sugges- 
tions as  to  a  slogan  for  the  industry.  The  Executive  Com- 
mittee was  directed  to  select  several  slogans,  the  same  to 
be  voted  on  at  the  sixth  annual  meeting,  which  will  be  held 
at  Atlantic  City.  February  22  and  23.  1923. 

Progress  was  reported  as  being  made  in  connection  with 
a  uniform  cost  account  ne  system.  The  secretary  was  in- 
structed to  compile  statistics  of  the  annual  volume  business 
in  the  manufacture  of  various  classes  of  brushes. 


Reorganization  of  the  American  Pharmaceutical  Associa- 
ting perhaps  its  amalgamation  with  the  .National  Association 
ot  Retail  Druggists,  was  one  ot  the  storm  centers  that 
preceded  the  seventieth  convention  of  the  A.  Ph.  A.  held 
in  August  in  Cleveland.  The  result  was  a  readjustment  of 
the  machinery  of  the  association  which  will  preserve  its 
identity  and  unquestionably  increase  its  usefulness.  The 
conservative  clement  controlled  the  situation  and  the  rad- 
icals were  so  far  submissive  that  the  important  changes  in 
the  Itasic  organism  of  the  body  rece.ved  practically  no 
attention  in  the  news  reports. 

Brielly  the  new  plan  makes  the  House  of  Delegates  the 
legislative  branch  of  the  association,  with  additional  powers 
and  increased  representation.  State  associations  of  the  A. 
Ph.  A.  will  have  one  delegate  for  each  500  members  or 
less  and  provision  is  made  for  representation  by  the  U.  S. 
Army,  the  U.  S.  Navy,  the  I'.  S.  Public  Health  Service 
and  approved  national  associations,  which  means,  as  under- 
stood,  that  the  X.  A.  R.  D.  and  any  similar  bodies  will 
have  representation  in  the  House  of  Delegates.  In  this 
way  an  active  and  effective  liaison  can  be  maintained  by 
the  scientific  pharmacists  and  the  retail  druggists,  whose 
interests  are  getting  closer  than  ever  before  under  the  in- 
fluence of  restrictive  laws  and  attempts  to  impose  further 
drastic  impediments  in  the  way  of  the  peaceful  and  proper 
pursuit  of  the  profession.  It  will  enable  two  great  associa- 
tions, at  least,  to  act  in  harmony  and  effectively  in  fighting 
unwarranted  and  harmful  measures  in  the  lawmaking  bodies. 
The  plan  as  adopted  is  fully  set  iorth  in  the  Journal  of  the 
American  /'harmnceuticul  Association  for  September. 

K.  Ci.  F.bcrle,  the  veteran  chronicler  ot  the  association, 
well  says  that  the  meeting  can  best  be  described  in  the 
vernacular  as  "peppy."'  A  live  local  committee  made  things 
interesting,  the  program  of  papers  was  so  varied,  rich  and 
extensive,  that  the  four  days  of  meeting  were  inadequate. 

Samuel  L.  Milton,  the  1921-22  president  of  the  association, 
made  a  most  interesting  address,  reference  to  which  is  made 
on  editorial  page  33ft  of  this  issue.  He  recommended  that 
the  association  again  go  on  record  as  opposed  to  the  sale 
«>f  alcoholic  liquors  by  pharmacists.  A  resolution  in  accord- 
ance with  his  suggestion  was  adopted,  in  addition  to  other 
resolutions  on  the  subject. 

Following  the  usual  custom  the  nominating  committee 
submitted  three  names  for  the  office  of  president  for  the 
year  1924.  the  nominees  being  Profrssor  H.  V.  Arny  of 
Xcw  York,  S.  1-.  Antoiiow  of  Illinois  and  Frank  Schach- 
Iciter  of  Arkansas.  Xominations  also  were  made  for  other 
oflieers  as  follows : 

First  vice-president,  Lyman  F.  Kebler,  Washington ;  John 
H.  Webster,  Detroit,  and  Otto  E.  Huhlhan,  Cleveland. 

Second  vice-president,  F.  E.  Bibbins,  Indianapolis;  Ed- 
ward S  pea  sc.  Cleveland,  and  E.  V.  Howell,  Chapel  Hill,  S.  C 

Third  vice-president.  W.  Bruce  Philip,  Oakland,  Cal. : 
Matt  Noll,  Atchison,  Kan.,  and  W.  P.  Porterheld,  Fargo. 
X.  I). 

For  members  of  the  Council  (three  to  be  elected),  Ro!>- 
ert  P.  l'ischelis.  James  H.  Beal.  Ambrose  Hunsberger, 
Charles  II.  La  Wall.  John  Cullcy,  Charles  J,  Clayton.  Cas- 
well A.  Mayo,  Charlrs  H.  Packard,  and  Edward  V.  Zoeller 


For  a  Chemists'  Legislative  Organization 

A.  J.  Pastene  presided  at  a  meeting  of  chemists  employed 
or  otherwise  interested  in  the  American  organic  chemical 
manufacturing  industry,  held  September  16,  to  organize  for 
the  purpose  of  advancing  the  legislative  interests  of  the 
industrv.  Among  those  present  were  the  following:  Dr. 
Faber.  Clarence  A.  Seibert.  Ferdinand  A.  Novotny,  Ernest 
Oalsson  and  Abraham  Schwartz,  of  Van  Dyk  Co..  D. 
H.  Killeffer.  Paul  D.  V.  Manning.  Walter  W  Behnlield 
Hamilton  Merrill,  Alan  G.  Wikoff,  William  Goldstein,  R.  P. 
Beardsley.  Lloyd  O.  Koons,  C.  A.  Swan,  of  Antoine  Chiris 
Co.,  and  C.  H.  Schepmoes.  of  Chemical  Co.  of  America. 
Those  present  were  enthusiastic,  but  took  no  positive  steps. 


N.  W.  D.  A.  ACTS  ON  COSTS  AND  DRY  SNAGS 

The  forty-eighth  convention  of  the  National  Wholesale 
Druggists'  Association  was  an  unqualified  success  in  point 
of  attendance  and  useful  work.  One  feature  was  the  de- 
cision to  undertake  a  standardization  of  expense  accounting 
in  connection  with  the  Harvard  University  Bureau  of  Busi- 
ness Research. 

A  plan  of  co-operation  with  the  Federal  authorities  in 
relation  to  prohibition  enforcement  with  particular  respect 
to  the  trade  features  of  that  law  was  outlined  in  resolu- 
tions adopted  in  connection  with  the  recommendations  of 
the  president,  F.  C.  Groover.  The  association  recommends 
the  immediate  segregation  of  the  supervision  of  alcohol  for 
medical  purposes  from  the  unit  having  charge  of  prosemt- 
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ing  violations  of  the  law  against  beverage  uses  of  liquors. 
It  was  suggested  that  the  Commissioner  of  Internal  Revenue 
appoint  a  deputy  commissioner  to  perform  these  functions 
for  the  bureau. 

The  association  indorsed  the  suggestion  that  the  internal 
Revenue  Commissioner  designate  a  trade  advisory  commit- 
tee to  be  selected  from  the  members  of  national  associations 
employing  alcohol,  such  committee  to  include  the  Washing- 
ton representatives  of  such  national  associations.  The 
purpose  would  be  to  consult  with  the  government  officials 
respecting  the  advisability  and  necessity  of  proposed  regu- 
lations of  importance  to  alcohol  using  trades. 

A  vigorous  protest  was  made  against  F.rnst-Wood  bill 
removing  the  prohibition  commissioner  from  the  jurisdiction 
of  the  Commissioner  of  Internal  Revenue  and  Secretary  of 
the  Treasury. 

For  the  purposes  of  more  effective  law  enforcement  the 
association  urged  the  Commissioner  of  Internal  Revcnuuc  to 
raise  the  stock  requirements  of  wholesale  druggists  who 
were  not  in  business  when  the  national  prohibition  act  went 
into  effect  from  $25,000  to  $100,000. 

New  officers  were  elected  as  follows:  President,  F.  E- 
Bogart,  Detroit;  vice-presidents,  R.  H.  Davis.  Denver;  A. 

B.  Stewart.  Seattle;  W.  N.  Churchill.  Burlington;  H.  D. 
Cowan.  Buffalo;  F..  M.  DeMoss.  Louisville.  New  members 
of  the  Board  of  Control  are  B.  B.  Gilmer,  Houston ;  A. 
H.  Van  Gorder,  Cleveland ;  C.  M.  Kline.  Philadelphia. 

C.  F.  Michaels,  San  Francisco,  was  made  chairman  of  the 
Board  of  Control.  The  1923  convention  will  be  held  in 
Cleveland. 


N.  A.  R.  D.  PROTESTS  DRY  LAW  RED  TAPE 

The  keynote  of  the  twenty-fourth  convention  of  the  Na- 
tional Association  of  Retail  Druggists,  held  Sept.  25  to  29, 
in  Detroit,  was  sounded  by  James  H.  Beal,  who,  in  an  ad- 
dress entitled,  "The  1  -aw  and  the  Innocent  Bystander,"  de- 
clared that  restrictive  legislation  has  become  a  menace  to  the 
American  people  and  that  the  government  established  by 
our  ancestors  is  being  replaced  by  an  autocratic  bureaucrary 
that  functions  for  the  benefit  of  an  organized  minority  that 
imposes  its  will  upon  the  unorganized  masses.  Law-break- 
ing instead  of  being  a  disgrace,  he  said,  has  come  to  be  a 
joke — a  national  pastime,  he  said. 

A  resolution  was  adopted  requesting  the  Internal  Revenue 
Commissioner  to  grant  liquor  permits  only  to  registered 
pharmacists  who  have  been  in  the  business  for  a  year,  and 
protesting  against  the  issuance  of  prohibition  mimeographs 
and  circulars,  urging  that  the  law  be  administered  only 
through  treasury  decisions.  Strong  protest  was  made  against 
prohibition  red  tape. 

The  election  of  officers  resulted  as  follows :  President. 
Curtis  P.  Gladding,  Hartford,  Conn. ;  vice-presidents,  W. 
Bruce  Philip.  San  Francisco.  Al  Falkenhaincr.  Algona,  Iowa, 
Gerald  Przybylski,  Detroit ;  members  of  executive  commit- 
tee. Ambrose  Hunsbcrgcr,  Philadelphia,  .!.  H.  Ricmensehnci- 
der,  Chicago. 

The  convention  exhibitors  included  Abbott  1  .aboratories. 
Armour  Soap  Works,  Colgate  &  Co.,  Fmerson  Drug  Co.. 
Illinois  Glass  Co..  F.  F.  Ingram  Co..  Johnson  &  Johnson. 
Tjimbert  Pharmacol  Co..  Mcnncn  Co..  Norwich  Pharmacal 
Co.,  Owens  Bottle  Co.,  Pompeiian  Co.,  Sanitas  Co..  Frederick 
Stearns  4-  Co..  K.  R.  Squibb  &  Sons,  the  Wild  Root  Hair 
Tonic  Co..  and  many  other  firm*.. 

Organic  Chemical  Makers  Discuss  Tariff 

Members  of  the  Synthetic  Organic  Chemical  Manufac- 
turers' Association  to  the  number  of  sixty  ate  luncheon  and 
discussed  the  tariff  at  the  Pennsylvania  Hotel  October  13 
Dr.  John  TI.  Finley  delivered  an  address.  The  members 
talked  over  the  injustice  of  the  situation  in  which  the  in- 
dustry had  been  placed  by  the  new  tariff  law,  but  decided 
that  at  present  they  could  only  await  developments. 


New  Counsel  for  Drug  Manufacturers 

Harold  W.  Bigelow.  general  counsel  for  Parke,  Davis  & 
Co..  has  succeeded  Charles  M.  Woodruff  as  counsel  of  the 
American  Drug  Manufacturers'  Association. 


SALESMEN'S  NEW  YORK  CHAPTER 

New  officers  were  elected  and  a  proposed  educational 
course  to  be  conducted  for  chemical  salesmen  was  outlined 
at  the  iirst  Autumn  meeting  of  the  New  York  Chapter 
of  the  Salesmen's  Association  of  the  American  Chemical 
Industry  at  the  College  of  the  City  of  New  York,  (Octo- 
ber 13. 

Following  the  dinner  which  was  held  in  the  Tower 
room  on  the  campus,  the  following  local  officers  were 
elected  for  the  New  York  Chapter:  Cliairman,  John  A_ 
Chew;  secretary,  David  H.  Killeffer;  treasurer,  George 
Ashworth.  The  report  of  the  retiring  treasurer,  Louis 
Spencer  Levy,  showed  that  the  chapter  had  weathered  the 
hrst  year  of  its  existence  with  a  small  balance  to  its  credit 
in  the  l»ank,  and  the  report  of  the  retiring  secretary  showed 
that  there  were  143  enrolled  members. 

An  address  was  made  by  Fred  Signer,  who  outlined  the 
plan  of  the  entertainment  committee  for  educational  ad- 
dresses from  men  engaged  in  the  basic  industries. 

Oilier  addresses  were  made  by  John  W.  Buyer,  president 
of  the  National  Association ;  Prof.  Herbert  Moody,  head 
of  the  Department  of  Chemistry  at  the  College  of  the  C'ty 
of  New  York;  Prof.  Frederick  Robinson,  dean  of  the 
School  of  Commerce,  and  Prof.  F.  E.  Breithut. 

Following  a  visit  to  the  great  hall  of  the  college  and  to 
the  faculty  room,  the  members  of  the  chapter  were  escorted 
to  a  lecture  room,  where  some  interesting  experiments 
were  made  with  liquefied  air.  Following  this  Prof.  Breit- 
hut outlined  a  proposed  course  designed  to  fit  the  needs  of 
chemical  salesmen. 

A  rapid  census  was  taken  of  the  possible  support  for  such 
a  course  and  it  was  found  that  38  men  were  eager  to  take 
it.  Fifty  men  are  needed.  The  fee  will  be  $10.  Anyone 
interested  should  communicate  with  the  officers  of  the  local 
chapter. 

Druachem  Club  Dinner 

The  annual  Autumn  banquet  and  election  of  officers  of 
the  Druachem  Club  will  be  held  at  the  club  rooms,  160 
Pearl  street,  Niw  York  City,  on  the  evening  «  f  November 
6.  William  Barry,  chairman  of  the  nominating  committee, 
will  present  a  roster  of  new  officers  A  rousing  good 
time,  consisting  of  a  dinner  and  entertainment  without 
speeches  has  been  scheduled.  As  the  entertainment  com- 
mittee is  composed  of  Benjamin  Spenser,  B.  J.  Fogarty. 
Richard  Prentice,  John  A.  Chew  and  Charles  Huisking 
there  is  every  reason  to  believe  that  the  affair  will  be  a 
record-breaker  in  attendance  and  interest. 


Chemical  Equipment  Makers  Organize 

The  Chemical  Equipment  Association  was  organized  at 
the  Chemists'  Club  recently  to  advance  the  interest*  of  man- 
ufacturers of  equipment  and  others  engaged  in  the  manu- 
facture and  sale  of  accessories  used  in  the  c  hemical  industry 
and  industries  using  chemical  processes.  There  were  thirty 
at  the  nrst  meeting,  principally  from  the  vicinity  of  New 
York  City. 

A  constitution  was  adopted  and  the  foltowing  officers 
were  elected :  Pierce  D.  Schenck.  of  the  Duriron  Co..  Day- 
ton, president;  J.  G.  Ivhmann.  W  A.  l.ummus  and  Adolph 
Goors,  Jr..  vice-presidents;  P.  C.  Kingsburg,  of  General 
Ceramics  Co.,  treasurer.  H.  N.  Spicer.  of  the  Dorr  Co.,  R. 
W.  Lyle,  of  the  Carrier  Engineering  Co  .  P.  S.  Barnes,  of 
the  Pfaudler  Co..  K.  C  Atfor.l.  of  T.  Shriver  &  Co..  T.  C 
Oliver,  ni  Chemical  Construction  Co..  and  H.  H.  Alford, 
ot  the  Badger  Co..  are  directors. 

Headquarters  will  be  established  in  New  York  City,  and 
a  secretary  will  lie  engaged  who  will  devote  his  entire  ef- 
forts to  the  work  of  the  association. 


Chicago  Perfumery,  Soap 


Extract  Association 


Thomas  L.  Htckcy.  attorney  of  the  Flavoring  Extract 
Manufacturers'  Association  of  the  United  States,  has  taken 
over  the  duties  of  attorney  to  the  Chicago  Perfumery.  Soap 
and  Extract  Association.  Mr.  Hickcy  was  a  guest  and 
spoke  at  the  meeting  of  the  association  held  at  the  Elks' 
Club  October  11,  a  hearty  reception  being  given  to  him. 
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BARBERS'  SUPPLY  DEALERS  HOLD  CONVENTION 


The  nineteenth  annual  convention  of  the  Barbers 
Supply  Dealers'  Association  of  America  was  held  at  the 
Hotel  Sherman,  Chicago.  October  9  to  12.  It  proved 
to  be  one  of  the  most  enthusiastic  and  best  attended 
the  association  has  ever  held.  Almost  the  entire  con- 
vention floor  of  the  hotel  was  taken  up  with  the  exhib- 
its, showing  a  large  variety  of  supplies  for  the  trade, 
including  new  and  novel  offerings. 

At  the  election  of  officers,  Walter  Smith,  of  Pitts- 
burgh, Pa.,  was  elected  president,  to  succeed  Z.  C. 
Shaw,  of  Wichita,  Kans.  Others  chosen  were:  First 
Vice  President,  E.  A.  Freti,  of  Dallas,  Texas;  Second 
Vice  President,  Martin  E.  Walters,  of  Charlotte,  X.  C, 
re-elected;  Third  Vice  President,  Miss  M.  E.  Lowe, 
Des  Moines,  la.,  re-elected;  Treasurer,  Otto  R.  Haas, 
of  Chicago;  Secretary,  Joseph  Byrne,  New  York  City. 
Members  of  the  Executive  Committee  for  1922-23  are: 
Frank  M.  Noonan,  Boston;  Z.  C.  Shaw,  Wichita;  E.  D. 
Schneider,  Memphis;  Otto  R.  Haas,  Chicago. 

An  elaborate  business  and  entertainment  program  had 
been  arranged  and  all  the  details  to  make  it  a  success 
prepared  in  advance.  The  opening  day  was  given  over 
to  viewing  the  exhibits  and  to  a  general  get-together, 
when  old  friends  remet  and  new  ones  were  introduced, 
followed  by  a  dinner,  with  songs  and  entertainments. 

The  business  session  was  started  promptly  by  the 
President,  Z.  C  Shaw,  who  presented  his  report.  After 
the  usual  routine,  George  E.  Buck,  of  Oklahoma  City, 
gave  an  interesting  address  covering  the  subject,  "Why 
Should  the  Manufacturer  Sell  His  Goods  to  a  Small 
Dealer  Just  Starting  in  Business?"  He  was  followed 
l>y  Miss  Lowe,  who  led  a  spirited  discussion. 

Earl  King,  of  Oklahoma  City,  gave  an  address  on 
what  it  means  to  the  barber  supply  dealer  to  conduct 
a  successful  credit  department  in  his  business,  pointing 
out  several  of  the  stumbling  blocks  it  avoids  and  the 
monetary  value  of  the  department.  Frank  Noonan,  of 
Boston,  Mass.,  spoke  enlighteningly  on  "Furniture  Dis- 
counts," while  the  advertising  angle  of  the  business 
was  entered  into  jointly  by  M.  E.  Walters,  of  Char- 
lotte. N.  C,  and  C.  F.  Vce.  of  Chicago.  M.  E.  Lewis, 
of  New  York  City,  was  very  emphatic  in  his  denuncia- 
tion of  misrepresentation,  illustrating  how  it  is  done  and 
some  of  its  results  which  were  not  in  favor  of  the 
practitioner. 

Joe  Herbort,  of  Cincinnati,  delivered  an  address  cov- 
ering the  intricacies  of  selling  barber  supplies  t'rom  a 
truck.  He  was  followed  with  an  explanatory  address 
<>i  an  educational  nature  «.n  the  "Idea  of  a  Certified 
Barber  Shop,"  given  by  Walter  F.  Koken,  of  St.  Louis. 

There  was  an  interesting  address  on  "External  Re- 
freshments," by  George  A.  Schmidt,  of  Chicago.  Wal- 
ter Smith,  of  Pittsburgh,  Pa.,  told  the  members  some- 
thing about  their  own  association  in  respect  to  its 
relation  to  legislative  matters  in  Washington,  D.  C  and 
what  their  representation  there  meant  to  them.  Dr. 
J.  M.  Doran,  of  Washington,  followed  Mr.  Smith  with 
an  address  on  the  Internal  Revenue  Department  and 
some  of  the  aspects  of  the  alcohol  situation  of  particular 
interest  to  the  barber  supply  trade. 

Dan  Brundage,  of  Logansport,  Ind.,  told  the  conven- 
tion something  about  what  concessions  ought  to  be 
allowed  to  barbers  by  the  barber  supply  dealers.  A. 


Edlis.  of  Pittsburgh,  explained  some  of  the  intricate 
points  in  connection  with  the  barbers'  co-operative  buy- 
ing associations,  telling  how  they  operate  and  their 
advantages. 

George  D.  Chisholm,  of  St.  Louis,  spoke  concerning 
supplies  now  being  carried  by  the  beauty  parlors,  and 
discussed  their  relations  with  the  supply  dealers.  Al 
Voigt,  of  St.  Louis,  struck  home  with  his  address  on 
sales  and  how  to  increase  them.  This  is  a  subject 
always  enjoyed  by  the  trade.  His  address  was  entitled, 
"How  can  we  increase  the  sale  of  our  own  goods?" 

E.  A.  Frctz,  of  Dallas,  Texas,  took  as  his  subject, 
"Do  Commission  Salesmen  Help  Collections?"  Stanley 
M.  Baltly  was  the  next  speaker. 

The  last  subject  on  the  program  was  the  selection 
of  the  next  meeting  place.  New  York  City  won,  after 
no  small  amount  of  verbal  propaganda  had  been  passed 
around,  and  one  or  two  Manhattan  Isle  champions  had 
told  the  meeting  that  they  could  promise  them  every- 
thing that  they  expected  and  perhaps  a  little  more  next 
year. 

The  annual  banquet  held  in  the  Tiger  Room  on  the 
evening  of  October  12  was  a  big  success.  A  number 
of  good  talks  were  given  and  all  were  ready  to  unite  in 
a  wish  that  the  convention  was  just  starting  instead  of 
ending. 

The  local  committee  did  not  overlook  the  ladies.  A 
special  ladies'  committee  room  was  arranged  for  their 
registration  and  a  get-together  dinner  was  held  the  first 
day.  They  held  a  luncheon  Tuesday  noon,  and  a  theater 
party  at  the  Garrick  in  the  afternoon.  The  third  morn- 
ing a  shopping  tour  of  all  the  big  stores  was  made, 
which  the  ladies  enjoyed  immensely,  with  another  lun- 
cheon following.  The  afternoon  was  taken  up  with  a 
card  party,  followed  by  a  movie  theater  party  at  the 
Chicago  Theater.  Another  shopping  tour  was  held  on 
the  last  day  with  a  luncheon  at  Terrace  Gardens  in 
the  Morrison  Hotel. 

The  following  active  members  were  present : 
Allentown  B.  S.  Co.,  Allentown  (Chas.  J.  Laudenslager)  ; 
R  D.  Anderson  Co.,  Mansfield.  ().  ( R.  D.  Anderson)1 
American  B.  S.  Co.,  South  Bend.  Ind.  (0.  V.  Lovell)  • 
American  Barber  Tool  Co,  944  West  Franklin  St..  Philal 
ddphia  (K.  S.  Spielberg);  Atlanta  B.  S.  Co..  Atlanta  (M. 
Hcalcy);  Auburn  B.  S.  Co.,  Auburn.  X.  Y.  (Geo.  Pohle); 
Bannasch  15.  S.  Co.,  Lansing,  Mich.  (Otto  R.  Bannasch); 
las  (,.  Bary  Co.,  36  South  Clark  St..  Chicago  (Harrv  L. 
\\aller  and  Ernest  R.  Johensen) ;  Bauer  Mfg.  Co..  San 
Francisco  (Roy  T.  Bauer);  Allen  Bcllefontaine,  322  St. 
Denis.  Montreal  (A.  Rellefontaine)  ;  E.  Bcrninghaus  Co.. 
Cincinnati  (S.  A.  McFadden  and  Bernard  C.  Woestc  i  ; 
D.  W.  Brundage,  Loganport  (D.  W.  Brundage);  Geo  1- 
Buck^  Oklahoma  City  (Geo  F..  Buck)  ;  Buerger  Bros.  Sup- 
ply Co..  Denver  (Hugo  C.  Buerger);  Canadian  Booster 
Co.,  Windsor.  Ont.  (J.  Wesley  Burns)  ;  Chattanooga  B.  S. 
Co..  Chattanooga  (  J.  W.  lorgensen)  ;  Coast  Cutlery  & 
Supply  Co.,  Los  Angeles  (Oliver  M.  Solinger)  ;  Coc's  B.  S 
House.  Oshport.  Wis.  (Warren  F.  Coe,  Jas.  Coe  and  I. 
Darling);  Covalt  &  Smith.  Pittsburgh  (Walter  Smith); 

onnors,  Toronto  (J.  J.  Connors)  ;  Crown  B.  S.  Co . 
357  West  27th  St.,  New  York  (Edw.  B.  Cuddy);  C.  B 
Davis  B.  S.  Co..  79  Marietta  St..  Chicago  (C.  B.  Davis)  ; 
Denver  B.  S.  Co..  Denver  (Chas.  Kchrhoff,  Jr.);  DcVry 

B.  S.  Co..  Evansville,  Ind.  (B.  DcVry  and  J.  M.  lloffar); 
Chas.  M  Dickson  Co..  Sioux  City  (Chas.  M.  Dickson): 
Fred  Dolle,  (/»  West  Madison  St..  Chicago  (Fred  Dolle); 
Edlis  B.  S.  Co..  Pittsburgh  (A.  Edlis.  A.  Schweitzer  and 

C.  II.  Ilauch);  Eureka  B.  S.  Co..  St.  Louis  (Anthony 
Ccnti)  ;  Gentry  B.  S.  Co..  Terrc  Haute  (W.  H.  Bear)  ; 
Guarantee  Supply  Co.,  Philadelphia  (John  Fcrnsler)  ;  Geo. 
P.  Haldy.  Cedar  Rapids  (Geo.  P.  Haldy);  A.  Halvcrson 
Co.,  Muskogee  (C.  L.  llanan)  ;  Harding  &  Co..  126  Cham- 
bers St.,  New  York  (Thos.  F.  McNutty)  ;  B.  Hcrting,  215 
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East  34th  St.,  (B.  Hcrting);  C.  E.  Hoffman  Co.,  Dallas 
(E.  A.  Frctz);  C.  Hughcl  Co.,  Indianapolis  (C.  L.  Love); 
Imperial  Perfumery  &  B.  S.,  Inc.,  2645  Webster  Ave.,  New 
York  (A ready  Gunsburg) ;  Jackson  B.  S.  Co.,  7328  HaJ- 
sted  St.,  Chicago  (Chas.  E.  Koskc )  ;  H.  B.  Jaeger  B.  S. 
Co..  Springtield,  111.  (Lem  L.  Jaeger  and  H.  B.  Jaeger); 
J.  J.  Johnson  B.  S.  Co.,  Rockford.  III.  (Stanley  M.  John- 
son) ;  Joliet  It.  S.  Co.,  Joltet,  III.  (Fred  C.  Wo.ilrah)  ; 

iones  Bros.  «c  Co.,  Ltd.,  Toronto  (II.  S.  Garlich);  Joplm 
!.  S.  Co.,  Joplin,  Mo.  (J.  B.  Kctto)  ;  Kalamazoo  Pharmacal 
Co.,  Kalamazoo  (Frank  J.  Maus)  ;  Fred  \V.  Kiefer,  Kirk- 
wood.  Mo.;  Koken  Companies.  St.  Louis  (Geo.  L).  Ous- 
holm);  Alfred  J.  Frank,  St.  Paul  (Frank  D.  Swifka)  ; 
Kraut  &  Dohrial,  Chicago  (Otto  K.  Haas);  l-cwis  Bros.. 
Inc.,  West  125th  St..  New  Vork  (M.  A.  Lewis)  ;  George 
Liber  man  Co..  Boston  (George  Liberman  I  ;  Sylvester 
Liotta^  749  Flushing  Ave  Brooklyn;  Lognachan  Bros. 
Co.,  Knoxvillc,  la.  (C.  C.  Lognacliari )  ;  U  rn.  Lowe  B.  S. 
Co.,  Des  Moines  (.Miss  M.  E.  Lowe);  Makrauer  B.  S. 
House,  Pittsburgh  (Z.  Makrauer  and  Andrew  Makrauer); 
Mann  &  Co.,  Columbus.  O.  (Wm.  Mann)  ;  Mclcluor  Siijh 
l>ly  Co.,  Chicago  (Jas.  G.  Barry  )  ;  Miller  B.  S.  Co., 
Honolulu,  T.  11.  (Larl  Miller);  Milwaukee  B.  S.  Co., 
Milwaukee  (Felix  A.  Ladwig) ;  Mode!  B.  S.  Co.,  Peoria 
(A.  G.  Allgaicr);  Molcr  Supply  House.  105  South  Wells 
Chicago  (A.  B-  Molcr);  L.  Morris  Co.,  Detroit  (L.  E. 
Morris)  ;  Muskegon  B.  S.  Co..  Muskegon.  Mich.  (W.  E. 
Barr)  ;  National  Barbers'  Supplies,  1°4  Court,  Brooklyn, 
N.  Y.  (Irving  loscphj;  Ncal  &  Clark  B.  S.  Co..  DuQuoin, 
III.  (G.  H.  Ncal)  ;  New  York  B.  S.  Co.,  Milwaukee  (  S.  K. 
Karcgcannesl  ;  T.  Noonan  &  Son  Co.,  38  Portland  St., 
Boston  (Frank  Noonan):  Odell  Co..  Inc..  Newark,  N.  J. 
(Henry  Imke.  R.  Odcll  and  C.  Mcglis);  R.  Odell  &  Sons 
Co.,  Newark,  N.  I  (Reuben  Odell);  Old  Reliable  B.  S. 
Co.,  Cincinnati  (Tlios.  M.  Mangold);  I'abst  &  Kohler. 
Columbus,  O.  (Chas.  Kohler,  Christ  Pabst  and  T.  M. 
Rogers);  Pairo  B.  S.  Co.,  St  Louis  <  E.  E.  Pairo)  ,  I'cnn. 
B  S.  Co.,  Altoona  ( F.  \V  .  Gicg)  ;  Peoria  B  S.  Co..  Peoria 
(W.  L.  Scott)  ;  Pursley  &  Hitch,  Evansvitle  (G.  W.  Purs- 
ley);  Q"i"«  B-  S.  Co..  Quincy.  III.  (Mrs.  L.  E.  Neville); 
J.  Quinn.  Spartanburg,  S.  C. ;  Rose's  B.  S.  Co.,  Waterloo, 
la  (W.  T.  Rose  and  L.  E.  Peck  )  ;  Frrd  W.  Royalty  &  Co  . 
Danville,  111.  (Fred  W.  Royalty);  Saxer  B.  S.  Co.,  707 
Madison  Ave.,  Toledo  (A.  A.  Saxer);  San  Antonio  B.  S. 
Co.,  San  Antonio,  Tex.  (W.  M.  Shotwelt);  Schneider's 
B.  S.  House,  Memphis  ( E.  D.  Schneider);  Schoanhoucn. 
205  East  Second  St.  Davenport,  la.  ( B.  H.  Schoanhoucn); 
S.  D.  Shaw  B.  S.  Co..  Wichita  (Z.  C.  Shaw);  Stcnger  & 
Berlinor,  Seattle  ( R.  T.  Reber)  :  Stewart  Merc.  Co  .  Lin- 
coln (L.  A.  Doan);  Strutz  &  Clottu  Co..  Chicago  (V.  E. 
Clottu);  Swift  B.  S.  Co.,  Dubii<|itc  (Sam  Swift);  L.  M. 
Taylor  B.  S.  Co..  C  ncinnati  (  L.  M  Taylor)  ;  Tripoli  R.  S. 
Co.,  Inc.,  Philadelphia  (Angelo  Di  Puppo)  ;  United  B,  >. 
Co  Macon.  Ga.  (1.  Horovitz);  United  Sales  Co..  I-ogans- 
port  (H.  F.  Snvder);  Voigt  B.  S.  Co..  St.  Louis  (A.  F. 
V'oigt);  llarrv  C.  Waltz  B.  S.  Co.,  Lima.  O.  (Harry  (. 
Waltz)  ;  Warder  &  Mauley,  Kansas  City,  Mo.  ( I'.  M. 
Warder):  Warren  Barber  &  Beauty  Parlors  Supply  Hens-. 
Warre«.  Pa.  ( F.  P.  Caro)  ;  Wayne  R.  S.  Co..  Ft.  Wayne. 
Ind  (A.  H.  Schrocder);  J.  H.  Wcis,  Louisville  (J.  H. 
Weis);  John  Weis.  Nashville.  Tenn.  (John  Weis);  '..eo. 
H  W'eyer  St  Joseph,  Mo.  ( Wr.  A.  Weycr  and  Elizabeth 
Wever)  ;  Wilkes- Barre  B.  S.  Co..  Wilkes-llarre  (I  Isaacs)  ; 
Wolverine  B.  S.  Co..  Detroit  (Joe  Mctras);  Youngstown 
B  S.  Co.,  Youngstowii,  O.  (Harry  Sperot. 


Insecticide  and  Disinfectant  Makers  to  Meet 

lnsectii-i<le  and  Disinfectant  Manufacturers'  Association 
will  hold  its  annual  meeting  Deecml  cr  11  and  12  in  this  city. 
Among  the  new  members  are  the  American  Disinfecting  Co., 
Sedalia,  Mo. ;  Niagara  Alkali  Co.,  New  York  :  Stearns  Elec- 
tric Paste  Co.,  Chicago. 


International  Chamber  of  Commerce 

Next  general  meeting  of  the  Internatial  Chamber  of 
Commerce,  which  is  to  be  held  in  Rome,  will  l>c  in  March, 
1923,  instead  of  September  as  originally  intended 


FOOD  AND  DRUG  OFFICIALS  MEET 

{Continued  from  fo^e  354) 

said  the  bureau  was  now  engaged  on  a  comprehensive  plan 
to  inform  all  related  factors  about  the  work  of  the  Govern- 
ment officers  with  respect  to  manufacturing  and  distributing 

and  he  urged  State  officials  to  take  concerted  action  and 
work  closely  with  legislators  of  every  class — national.  State 
and  city-  to  procure  uniform  laws  and  regulations  and 
then  to  follow  up  their  enforcement  vigorously. 

I.  L.  Miller,  Food  and  Drug  Commissioner  of  Indiana, 
in  his  address  denounced  poisonous  stuff  that  was  sold  as 
cosmetics,  toilet  preparations,  hair  tonics  and  patent  medi- 
cines. He  gave  his  O.  K  to  pharmaceutical  prescriptions 
and  drugs  made  by  manufacturing  chemists,  but  said  all 
others  were  more  or  less  bad  and  needed  regulation. 

This  statement  was  followed  by  a  lecture  by  Dr.  L.  E. 
Warren,  of  Chicago,  who  in  a  series  of  views  and  explana- 
tions showed  the  iniauttics  of  the  drug  business  with  regard 
to  the  manv  deleterious  compounds  sold,  and  also  told  of 
the  need  of  more  stringent  regulations  for  fake  doctors  as 
well  as  for  harmful  drugs  and  medicines. 

The  recommendations  of  the  committee  on  standards  were 
all  accepted.  There  was  some  opposition  in  committee  to 
lowering  the  standard  of  butter  from  Sl'/i  to  80  per  cent, 
but  this  is  a  Federal  law. 

The  other  recommendations  for  standardization  related  to 
milk,  process  butter,  ginger  ale.  oi]  of  cassia  and  bread. 

The  committee's  recommendation  was  adopted  for  the 
appointment  of  a  committee  on  uniform  standards  to  col- 
lect data  from  all  the  States,  to  procure  copies  of  present 
laws  and  regulations,  to  note  where  these  conflict  with  na- 
tional standards,  and  to  formulate  and  present  to  Congress 
a  uniform  bill  for  food  and  drug  manufacture  and  sate 

Duliith  will  be  the  n<  xt  meeting  place.  New  officers  were 
chosen  as  follows  : 

President,  I.  L.  Miller.  Indiana. 
First  vice  president,  O,  D.  Silibald,  Minnesota. 
Second  vice  president.  A.  L.  Sullivan.  Maryland. 
Third  vice  president,  D.  J.  Frazier,  Tennessee- 
Secretary.  W.  C.  Gcagey.  Michigan. 
Treasurer.  H.  E.  W  iedemann,  Missouri. 
Member  "f  cxeniti\e  committee,   Dr    S-  J.  Cnmibir.e, 
Kansas. 


Official  Agricultural  Chemists  Meet  Next  Month 

The  thirty-eighth  annual  convention  of  the  Association  of 
Official  Agricultural  Chemist-,  will  be  held  at  the  Raleigh 
Hotel,  Washington.  D.  C.  November  15-17.  A  lengthy 
program  of  papers  lias  been  issiinl  bv  the  secretary.  W.  \Y. 
Skinner,  Box  **),  Pennsylvania  Avenue  Station.  Washing- 
ton. D.  C.    Many  valuable  reports  will  be  presented. 


AMERICAN  BOTTLERS*  CONVENTION 

Preparations  for  the  annual  convention  of  the  American 
Bottlers  of  Carbonated  Beverages,  to  be  held  at  Atlanta. 
Georgia.  November  13  to  17.  have  progressed  rapidly  under 
the  direction  of  the  president,  Charles  V  Rainwater.  An 
attendance  of  fully  a  thousand  delegates  is  expected  The 
contingent  from  Chicago  and  vicinity  will  travel  to  Atlanta 
in  a  special  train, 

Coincident  with  the  convention  the  National  Beverage  Ex- 
position will  lie  held  in  the  Auditorium-  Armory  in  Atlanta. 
More  than  100  firms  have  engaged  booths.  The  National 
Aniline  Sr  Chemical  Co..  of  New  \.rk.  i>  among  the  prob- 
able exhibitors.  Other  'inns  thai  have  already  decided  to 
exhibit  include  the  following:  Fries  &  FVics,  Cincinnati; 
Economic  Machinery  Co.  Worcester.  Mass.;  Bond  Manu- 
facturing Corporation.  Wilmington.  Del.  :  Illinois  Glass  Co.. 
Alton.  111.;  McKentia  Brass  A  Manufacturing  Co.,  Inc. 
Pittsburgh. 


Flavoring  Extracts  in  Lithuania 

In  the  customs  tariff  put  into  effect  in  Lithuania  flavoring 
extracts  ap|iear  in  a  new  c'assirication.  which  makes  them 
dutiable  at  50  per  cent. 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT 
MANUFACTURERS'  ASSOCIATION 

In  our  last  issue  wc  recorded  the  selection  of  Cincinnati 
as  the  place  for  holding  the  1923  convention  of  ihc  Flavoring 
Extract  Manufacturer.-.'  Association  of  the  United  States. 
The  convention  will  be  held  in  June  and  early  steps  will  be 
taken  to  make  it  more  than  ever  worth  while. 

Gordon  M.  Hay,  president,  and  his  associates  on  the  board 
of  officers  and  committees,  have  had  a  busy  month  looking 
out  for  the  interests  of  the  industry. 

Hearings  on  the  association's  request  for  a  further 
revision  of  Food  Circular  No.  21  and  its  opposition  to  the 
bond  requirement  of  T.  D.  3398  are  rc|K>rted  in  our  Wash- 
ington news  on  pages  337  and  338. 

nOVIMNG  FOB  UNITY  OF  LEGISLATIVE  ACTION 

Since  our  last  report  Circular  136  has  been  issued  by 
President  Day  and  Executive  Secretary  Hickey,  Its  title 
gives  an  idea  of  its  scope  and  of  its  value  to  the  member, 
and  to  the  industry:  "Unity  of  Action— Alcohol  Records 
New  Food  Regulations — Renewal  of  Permits."  As  then 
are  so  few  flavoring  extract  manufacturers  outside  of  tlv 
association  (and  these  would  benefit  wonderfully  by  joining  > 
it  is  not  necessary  to  quote  the  circular  in  its  entirety.  Sonn- 
parts  of  it,  however,  should  be  impressed  upon  the  minds 
of  the  mcmlKTS.  Outsiders  who  are  interested  in  the  indus- 
try and  do  not  wish  to  become  marplots  might  well  realiz? 
from  this  quotation  the  fact  that  they  can  do  much  more  for 
their  own,  as  well  as  the  general  interests,  by  getting  into 
working  status  with  the  association.  It  is  worth  emphasis 
ing: 

"Wc  are  approaching  a  very  busy  legislative  year.  About 
forty-two  State  legislatures  will  be  in  regular  session  dur- 
ing the  coming  winter.  In  addition,  the  Congress  of  the 
United  States  will  consider  several  bills  of  interest  to  our 
association.  Then,  too,  the  different  departments  located 
at  Washington,  such  as  tbc  Prohibition  I  iut,  the  Sales  Tax 
Division,  etc.,  will  no  doubt  have  occasion  to  issue  many 
new  rulings  and  Treasury  decisions  affecting  our  industry. 

"In  this  connection,  it  may  not  be  amiss  to  give  our 
members  a  few  suggestions  as  to  how  they  can  assist  our 
officers  and  committees  in  handling  association  work.  All 
matters  pertaining  to  legislation,  either  at  Washington  or  in 
the  several  states,  are  under  the  jurisdiction  of  Mr.  R.  H. 
Bond,  chairman  of  our  Legislative  Committee.  He  also  has 
charge  of  all  matters  pertaining  to  rulings  or  decisions  is- 
sued by  the  various  departments  at  Washington. 

"Under  no  circumstances  should  ?ny  of  our  members 
authorize  anyone  else  to  speak  or  act  for  them  in  regard  to 
these  matters.  You  can  readily  sec  the  reason  why  it  is 
necessary  that  all  of  the  activities  of  our  association  be 
conducted  by  and  throueh  the  duly  appointed  officers  and 
committees  of  our  own  organization.  In  this  way,  and  in 
this  way  alone,  it  is  possible  to  secure  that  unity  of  action 
and  interest  which  is  so  essential  to  success. 

"What  has  been  said  about  the  legislative  work  and  depart- 
mental work  applies  with  equal  force  to  all  the  other  activ- 


ities ol  our  association.  Our  members  should  l>c  very 
careful  to  submit  their  problems  and  suggestions  only  to  the 
proper  officers  and  committee*  of  the  association  so  far  as 
these  matters  are  within  the  scope  of  the  work  being  carried 
on  by  our  organization." 

Circular  136  also  gives  a  copy  of  Treasury  Decision  3396, 
which  repeals  Mimeograph  282,  in  relation  to  the  keeping  of 
alcohol  records.  The  text  of  this  decision,  as  well  as  other 
information  on  this  branch  of  the  industry,  is  given  in  our 
Washington  Correspondence  on  Alcohol,  wh'ch  will  be 
found  on  page  338.  The  circular  also  tells  of  the  strenu- 
ous and  successful  tight  Chairman  Pond  made  in  this  con- 
troversy and  refers  to  the  splendid  support  given  to  him 
by  the  association,  mention  of  which  was  made  in  our  las' 
report. 

Mr.  Bond  heads  a  committee  that  has  taken  up  the  sub- 
ject of  obtaining  a  revision  of  numerous  objectionable  pro 
visions  in  the  new  Federal  Food  &  Drugs  Act  Regulations. 
Circular  21,  Eighth  Revision,  mentioned  as  having  been  is- 
sued in  our  Pure  Food  and  Drug  N'otes  last  month. 

Members  arc  advised  to  apply  for  renewal  cf  permits  at 
once.  Applications  must  be  tilled  before  November  1. 
Copies  of  Form  1404  and  1404  Supplemental,  which  may  be 
used,  were  enclosed  with  the  circular  as  a  service  to  mem- 
bers. 


ANOTHER  RULING  ON  PRO.  MIM.  205 

Prohibition  Commissioner  Haynes.  under  date  of  Sep- 
tember 18,  1922.  in  reply  to  an  inquiry  by  11.  W.  Eddy, 
the  "bond  man,"  of  St.  Louis,  has  issued  the  following 
statement  regarding  Pro.  Mim.  205,  supplementary  to  h's 
ruling  of  October  18,  1921,  which  was  printed  in  the 
Flavoring  Extract  Section  on  page  393,  last  November' 

"This  office  is  in  receipt  of  your  letter  of  August  23, 
1922,  relative  to  the  manufacture  of  the  flavoring  extracts 
listed  in  Prohibition  Mimeograph  205. 

'"In  reply  you  are  advised  that  if  the  flavoring  extracts 
enumerated  therein  are  manufactured  for  household  pur- 
poses the  finished  products  must  contain  5  per  cent  by  weight 
of  ethers  or  esters  calculated  as  ethyl  acetate.  However, 
if  such  extracts,  or  any  other  flavoring  extracts  marketed 
under  liquor  names,  are  manufactured  and  intended  for  sale 
for  strictly  manufacturing  purposes,  the  same  may  not  con- 
tain less  than  2  per  cent  by  weight  of  ethers  or  esters. 

"The  manufacturers  who  would  be  qualified  to  purchase 
such  extracts  are  those  who  use  the  same  in  manufacturing 
and  marketing  their  own  products  which  are  unlit  for 
beverage  purposes,  such  as,  manufacturers  of  flavoring  ex- 
tracts, confectioners,  ice  cream  manufacturers,  hakcrs.  jelly 
and  jelly  powder  manufacturers,  bottlers  of  soft  drinks, 
soda  water  syrup  manufacturers,  candy  manufacturers,  or 
anv  other  ltona  fide  manufacturers. 

"It  is  not  to  be  understood  that  the  extracts  covered  by 
Prohibition  Mimeograph  205,  or  any  other  extracts  which 
may  be  added  thereto  at  the  discretion  of  this  office,  when 
containing  less  than  5  per  cent  of  ethers  or  esters,  may  be 
sold  to  jobbers  in  the  ordinary  sense,  who  would  sell  to  the 
public  in  general  but.  on  the  contrary,  such  extracts  must 
Ik-  sold  to  the  1«ona  tide  manufacturers  as  stated  above  " 
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SODA  WATER  FLAVORS  MANUFACTURERS 

Harry  Whittle,  president,  and  Thomas  J.  Hickey.  secretary 
and  attorney,  have  sent  out  notices  for  the  1922  meeting 
of  the  National  Manufacturers  of  Soda  Water  Flavors, 
which  will  be  held  in  Washington.  D.  C,  Tuesday,  October 
24.  Quarters  have  been  obtained  at  the  Hotel  Washington, 
one  of  the  new  hostelries  in  the  national  capital  and  mem- 
bers desiring  rooms  should  advise  the  hotel  at  ence  in  order 
to  make  sure  of  getting  accommodations.  The  rates,  it  is 
understood,  will  not  be  unreasonable. 

The  convention  will  be  in  session  only  th:  one  day,  un- 
less some  unexpected  reason  for  further  deliberation  should 
arise,  so  members  are  urged  to  be  on  hand  promptly.  The 
officers  and  committees  have  had  a  busy  year  and  they  feel 
that  they  arc  entitled  to  a  full  attendance  of  the  member- 
ship. The  selection  of  Washington  as  the  convention  city  is 
of  especial  importance,  as  besides  attending  the  convention 
members  may  dispose  of  business  they  may  have  with  the 
Prohibition  Unit,  the  Sales  Tax  Division,  the  Bureau  of 
Chemistry,  or  other  federal  agencies,  with  the  advantage 
also  of  having  the  association's  attorney,  Mr  Hickey,  on 
the  ground  for  any  needed  consultation  and  ads  ice. 

Soda  water  flavor  manufacturers  not  now  members  of  the 
association  will  find  this  a  good  time  to  join  and  at  the 
same  time  enjoy  a  trip  to  the  national  capital. 


Dr.  Stratton  Quits  Standards  Bureau 

Dr.  Samuel  Wesley  Stratton,  for  twenty-one  years  direc- 
tor ot  the  Bureau  of  Standards  at  Washington,  has  been 
elected  President  of  the  Massachusetts  Institute  of  Tech- 
nology. He  will  assume  the  position  on  January  1.  Secre- 
tary Hoover  expressed  regret  at  losing  the  aid  of  Dr.  Strat- 
ton. 


$1,000,000  in  Olive  Oil  Imports  in  July 

July's  imports  of  edible  olive  oil  amounted  to  734,577 
gallons,  valued  at  $1,070,083.  The  chief  items  were:  From 
Italy.  338,738  gallons,  $535,223;  from  Spain.  312.810  gallons. 
$424,342.    France  was  third  with  44.363  gallons,  $70,977. 


Vanilla  Bean  Imports  Gain 

Imports  of  vanilla  beans  into  the  United  States  in  July 
were  valued  at  $187,619,  about  $20,000  more  than  in  the 
same  month  a  year  ago.  The  figures  for  the  first  seven 
months  of  this  year,  compared  with  last  year,  are  as  follows : 
1922.  $1,542,782;  1921.  $602,415. 


Drop  in  Peppermint  Oil  Exports 

There  was  a  slump  in  the  July  exports  of  peppermint  oil, 
the  value  being  $8,733.  as  against  $29,502  a  year  ago.  In 
the  first  seven  months  of  this  year,  however,  there  was  a 
substantial  increase,  as  the  figures  show:  1922,  $145391; 
1921,  $116,731. 


Pure  Spices  Only  in  New  York  City 

A  survey  of  the  spice  industry  in  this  city  was  made 
recently  by  the  Bureau  of  Food  and  Drugs,  and  samples 
were  taken  of  all  spices  found  upon  the  market.  Analysis 
of  these  samples  showed  that  all  were  unadulterated,  and 
conformed  to  the  label  under  which  they  were  sold. 


New  York's  Next  Food  Exposition 

The  National  Food  Show  will  lie  held  October  30  to 
November  11  inclusive,  at  the  102nd  Engineers'  Armory, 
16Rth  street  and  Broadway,  under  the  auspices  of  the  New 
York  Retail  Grocers'  Association. 


PURE  FOOD  AND  DRUG  NOTES 

In  tail  section  will  be  found  ill  matters  of  interest  con ■ 
tatned  in  Pidi*al  add  Stats  official  report*.  He.,  relating 
to  perfume*,  toilet  preparation,  flavoring  extracts,  soapa,  etc 


FEDERAL 

Notices  of  Judgment  Given   Under   Pure   Food  and 
Drugs  Act  by  the  Secretary  of  Agriculture. 

Among  the  Notices  of  Judgment  given  under  the  Fed- 
eral Food  and  Drugs  Act,  Nos.  10,351  to  10,400  inclusive, 
sent  out  recently  by  the  Bureau  of  Giemistry,  Washington, 
D.  C.  the  following  are  of  interest  to  our  readers : 

10.370.  Adulteration  and  misbranding  of  soluble  sac- 
charin. Default  decree  of  condemnation  and  destruction. 
Failed  to  conform  to  U.  S.  P.  standard  and  was  a  mixture 
of  sugar  and  saccharin. 

10.371.  Adulteration  and  misbranding  of  red  and  either 
colors.  Verdict  of  guilty  on  ten  counts  and  acquittal  on 
four  counts.  Fine.  $2,000  and  costs.  An  appeal  was  to  be 
taken  by  the  defendants.  Seven  colors  were  involved. 
Adulteration  was  charged  for  the  presence  of  soditm 
chlcrid,  sodium  phosphate  and  arsenic  in  some  of  the  colors. 

10,385.  Misbranding  of  imitation  vanilla  and  tonka.  Plea 
of  guilty  Fine,  $50  and  costs.  Short  <>;  j  per  cent  from 
declared  contents. 

There  were  four  olive  and  table  oil  condemnations  with 
one  $25  fine 

Cooperation  in  Enforcing  Food  Lsws 

Enforcement  of  the  Federal  Food  and  Drugs  act.  State 
food  ami  drug  laws  and  municipal  regulations  has  been 
made  much  easier  and  more  effective  because  of  the  co- 
operation secured  by  the  United  States  Department  of 
Agriculture.  The  Bureau  of  Chemistry  of  the  department, 
through  W.  S.  Frisbic,  in  charge  of  the  office  of  co-opera- 
tion, keeps  in  personal  touch  with  the  various  sectional 
organizations,  state  officials,  and  many  of  the  men  in 
charge  of  administering  city  food  and  drug  regulations 
As  a  result  of  this  close  relationship  the  eyes  of  the  law- 
are  multiplied.  The  States,  cities  and  the  Department  of 
Agriculture  exchange  valuable  information,  and  now  most 
of  the  State  inspectors  carry  authorizations  from  the  Sec- 
retary of  Agriculture  to  collect  samples  for  the  depart- 
ment, and  are,  therefore,  participants  in  the  enforcement 
of  the  national  food  and  drug  law. 

Standardization  of  rules  and  regulations  has  also  been 
furthered.  This  is  welcomed  not  only  by  the  enforcement 
authorities,  but  also  by  manufacturers.  This  plan  of 
uniformity  is  being  fostered  also  by  the  National  Asso- 
ciation of  Food,  Drug  and  Dairy  Officials,  as  well  as  by 
several  of  the  other  organizations  of  officials. 

FOOD  AND  DRUG  OFFICIALS  MEET 

Association  of  American  Dairy.  Food  and  Drug  Offi- 
cials held  its  twenty-sixth  annual  convention  at  Kansas 
City,  Mo.,  October  3-6,  and  went  through  with  a  long  pro- 
gram of  papers.  Uniform  food  laws  received  considerable 
attention,  one  papf.  by  J  Q.  Emery,  opposing  the  pro- 
posal unless  the  tilled  milk  Jaw  of  Wisconsin  should  be 
included.  Dr.  Charles  Thorn,  of  the  Federal  Bureau  of 
Chemistry,  in  a  paper  on  "Poisons  in  Foods."  defended 
canned  goods  and  suggested  that  other  causes  were  largely 
to  hlanie. 

W.  G.  Campbell,  Chief  of  the  Rureau  of  Chemistry,  de- 
clared that  our  present  food  laws  are  now  mostly  corrective, 
when  they  should  he  educative.  Thry  should  he  construc- 
tive rather  than  restrictive,  and  to  this  end  the  standard* 
set  up  by  the  Bureau  of  Chemistry  are  arrived  at,  building 
up  morale  on  the  part  of  food  and  drug  manufacturers 
rather  than  fear  of  the  law.  He  suggested  that  enlarged 
powers  be  granted  to  the  committee  on  standards,  so  that 
the  committee  could  act  quickly  on  important  measures 
without  previous  action  by  the  association.  Mr  Campbell 
(Continued  on  »<Ji.f  352) 
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Among  the  recent  visitors  to  the  American  Chamber  of 
Commerce  in  France,  32  rue  Taitbout,  Paris,  was  B. 
Thayer,  president  of  B.  Thayer  &  Co.,  manufacturers  of 
toilet  soaps,  Chicago. 


Etienne  Descollouges,  partner  in  the  firm  of  Dcscoltonges 
Freres,  Lyon,  France,  arrived  in  New  York  October  I,  on 
the  Paris  and  is  now  visiting  the  American  manufacturers 
in  the  Middle-West  with  Charles  D.  Edwards,  sales 
manager  of  Bcnj.  French,  Inc.,  New  York,  American  and 
Canadian  agents  for  the  firm.  Mr.  Descollonges  expects  to 
be  in  this  country  until  about  the  middle  of  November. 


Francois  Goby-Tombarel  of  the  firm  Tombarcl  Freres, 
Grasse,  France,  arrived  on  the  I'ahs,  Oct.  1,  and  is  now  on 
a  trip  through  the  East  and  Canada  with  C.  H.  Alkcr, 
manager  of  the  essential  oil  department,  Orbis  Products 
Trading  Co.,  New  York,  American  agents  for  Tombarel 
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Freres.  Mr.  Goby  is  the  author  of  the  interesting  contribu- 
tion in  this  issue  entitled  "Grasse  Flower  and  Concrete 
Situation,"  and  we  are  glad  to  place  our  pages  at  his  dis- 
posal in  order  that  he  may  give  his  views. 


Coty,  French  perfumer,  has  leased  through  his  United 
States  agent.  B.  F.  Levy,  the  loft  on  the  ninth  floor  of  425 
West  SSth  street.  New  York  City,  which  will  be  used  as  a 
warehouse.  In  future  no  stock,  other  than  that  required 
for  display,  will  be  carried  at  the  Coty  Building,  714  Fifth 
avenue,  New  York  City. 


M.  DcMattia  Chemicals,  Inc.,  237  Mercer  street,  New 
York  City,  announces  that  its  alcohol  department  will  here- 
after be  known  as  the  Pcnn  Distilling  Co.  of  New  York 
and  will  conduct  all  the  alcohol  businc-ss  of  the  company  at 
88  Watt  street  where  warehouses  and  offices  will  be  lo- 
cated. 


Turner  Vanilla  Co.,  Manhattan,  incorporation  of  which 
was  reported  recently  with  $50,000  capital  stock,  com- 
bines the  business  of  E.  B.  Turner,  Elmira,  and  T.  R.  Tur- 
ner, New  York,  with  quarters  here  at  100  Lawrence  street. 


H.  O.  Alderman,  head  of  the  Alderman-Fairchild  Co, 
paper  box  makers.  Rochester,  N.  Y.,  is  intensely  interested 
in  state  and  civic  improvement  in  general.  He  has  been 
made  treasurer  of  The  Sound  Government  Association  of 
New  York  State  which  has  general  offices  in  Rochester. 
The  objects  of  the  association  are  10  stimulate  the  interest 
of  business  men  in  their  own  state  government,  and  the 
editor  lias  had  much  pleasure  in  enrolling  himself  in  the 
organization. 


Irvin  S.  Zeluff,  manager  of  the  American  branch  of  Par- 
fumerie  Rigaud,  75  Barrow  street.  New  York  City,  ac- 
companied by  Thomas  Mc- 
Hugh,  salesmanager  for 
George  Borgfcldt  &  Co, 
sales  agents  for  Parfumerie 
Rigaud  in  the  United  States 
and  Canada,  sailed  October 
4,  on  the  Paris  for  a  stay  of 
from  two  to  iour  weeks  :vt 
the  main  offices  of  the  com- 
pany. It  is  understood  that 
both  men  were  called  to  the 
principal  office  of  the  com- 
pany  on  important  business, 
the  nature  of  uhich  will  be 
announced  in  due  course.  It 
is  an  interesting  coincidence 
that   the   day    Mr.  ZclufT 

sailed,  marked  his  twelfth  anniversary  witb  the  company ; 
for  soon  after  his  graduation  from  the  Brooklyn  College  of 
Pharmacy,  he  began  his  career  as  a  chemist  and  became  as- 
sociated with  Parfumerie  Rigaud.  Through  his  business 
career,  he  has  maintained  an  active  interest  in  the  trade  and 
for  six  years  was  treasurer  of  the  Aroma  Club.  His  apti- 
tude for  managing  social  affairs  which  made  itself  evident 
in  the  Aroma  Club  led  to  his  election  as  treasurer  of  the 
Mollis  Masonic  Holding  Corporation  and  to  numerous  othir 
social  and  civic  positions  in  Hollis,  L.  I,  where  he  resides. 
Mr.  Zeluff  is  a  member  of  the  American  Chemical  Society, 
the  American  Pharmaceutical  Society  and  Aurora  Grata 
lodge  of  Brooklyn. 


Gracsscr-Monsanto  Chemical  Works,  Ltd,  ir;  now  manu- 
facturing vanillin  (Monsanto)  in  Great  Britain  and  had  a 
display  at  the  Bakers'  &  Confectioners'  Exhibition  held  :n 
the  Royal  Agricultural  Halt.  London,  last  month. 
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Antoinc  Chiris  Co.,  147  \\  avcrly  place,  New  York,  has 
issued  an  announcement  regarding  the  termination  of  its 
agency  for  Shipkoff  &  Co.,  Ltd.,  of  Sofia,  Bulgaria,  and 
stating  that  it  expects  soon  to  make  an  announcement  offer- 
ing another  brand  of  otto  of  rose  to  the  trade. 

Burton  T.  Bush,  president  of  the  Antoinc  Chiris  Co.,  will 
sail  for  Europe  on  the  liner  Aquilania  October  24.  Mr. 
Bush  will  visit  France,  Spain,  Germany  and  the  Balkans 
and  expects  to  be  gone  about  two  months.  He  will  be  ac- 
companied on  part  of  the  trip  by  M.  .1.  Sccley,  who  lias 
just  recovered  from  a  serious  surgical  operation  in  St. 
Mary' j  Hospital.  Passaic. 

f  Cards  arc  out  for  the  marriage  on  October  38  of  Richard 
Hugo  Lingott,  of  the  Chicago  office  of  the  Antoinc  Chiris 
Co.,  and  Miss  Carol  Marie  Winslow,  daughter  of  Mr.  ami 
Mrs.  R.  H.  Winslow.  of  Elkhart,  Ind.  The  ceremony  will 
be  performed  in  the  Presbyterian  Church  in  Elkhart . 

Moronic  Chemical  Corporation  which  has  l>een  in  bank- 
ruptcy, was  sold  by  United  Stales  auctioneer.  Charles 
Shongood,  October  19  at  the  premises  24  Woostcr  street. 
N'ew  York  City.  The  entire  property  was  hid  in  by  Human 
Bros..  37  Dele  van  street,  Brooklyn,  X.  Y„  i»r  $450.  It  is 
understood  that  they  will  dispose  of  the  property. 

The  corporation  was  an  involuntary  bankrupt  with 
liabilities  of  about  S1.2U0  and  with  assets  of  about  $1,000, 
according  to  A,  J.  Halprin,  attorney  lor  Clifford  G.  Lud- 
vigh.  receiver.  In  addition  to  the  stated  liabilities  the  com- 
pany had  other  obligations  outstanding  in  the  way  of 
negotiable  instruments,  but  the  total  of  these  did  not  amount 
to  much  according  to  the  attorney.  Morris  Lewis,  one  of 
the  organi/crs  anil  formerly  president  of  the  corporation, 
who  is  engaged  in  the  barber  supply  business  in  the  firm 
of  Lewis  Bros.,  1  West  125th  street,  New  York  City,  sold 
his  entire  interest  to  the  company  some  time  ago  and  was 
not  connected  with  it  at  the  time  of  the  adjudication  of  the 
bankruptcy  either  as  an  officer,  a  director,  or  a  stockholder. 

We  are  advised  that  the  executive  and  sales  offices  of 
the  Essential  Oil  Co.,  Trenton,  N.  J.,  have  been  transferred 
to  New  York,  297  Fourth  avenue.  The  company  has  been 
reorganized  and  the  sales  have  been  taken  over  by  the 
\mcrican  Linseed  Co.  who  are  the  owners  of  the  corpora- 
tion. The  American  Linseed  Co.  have  for  many  years  been 
in  touch  with  the  soap  manufacturers  throughout  the  United 
States  on  account  of  the  sale  to  them  of  cocoanut  oil  fatty 
acids  and  other  products  and  can  therefore  give  adequate 
attention  to  the  distribution  of  terpineol.  The  western  sales 
will  continue  with  Neumann,  Buslec  &  Wolfe.  Inc.,  321- 
323  N.  Sheldon  street,  Chicago.  III.  The  plant  operation 
is  under  the  supervision  of  the  chemical  department  of 
American  Linseed  Co. 

Tin  Decorating  Co..  Baltimore.  Md.,  sends  us  four  ex- 
amples of  dece  rated  metal  containers  for  toilet  powders. 
The  containers  give  a  good  idea  of  the  quality  of  work 
done  by  the  company  as  well  as  the  otiginality  of  its  de- 
signers. The  containers  range  from  a  small  trial  container 
to  the  four-ounce  si/c 

C.  R.  Dcl-ong,  chief  of  the  Chemistry  Division  of  tin- 
Bureau  of  Foreign  and  Domestic  Commerce,  Washington, 
I).  C,  announces  that  the  rcpnrt  on  exports  of  toilet  articles 
and  perfumes  by  count  tic  f«r  September  will  be  is-ued  the 
latter  part  of  tbi-  month. 


Miss  Ruth  Killecn,  daughter  of  Mr  and  Mrs.  Edward 
Vincent  Killeen,  and  Edward  J.  Martin,  son  of  Dr.  John  E. 
Martin,  of  New  Britain,  Conn.,  were  married  by  Arch- 
bishop Hayes,  of  New  York,  in  St.  Mary  '|  Church,  Deal. 
N.  J.,  October  3.  The  flower  girl  was  Miss  Clare  Killecn. 
sister  of  the  bride,  and  Wilbur  Killeen  was  Ust  man.  There 
was  a  wedding  breakfast  at  the  Deal  Golf  and  Country 
Club.  The  bride's  father  is  vice-president  and  treasurer  of 
George  Lueders  &  Co.,  essential  oils.  New  York.  The 
bridegroom  is  a  member  of  the  staff  of  the  A,  H  Bull 
Steamship  Co..  in  this  city,  and  is  making  rapid  progress 
in  shipping. 

Attention  is  called  to  the  insert  of  the  Stanley  Mfg. 
Co.,  Dayton,  Ohio,  which  appears  between  advertising 
pages  (**<  and  (f)  of  this  issue.  On  the  obverse  side  of 
the  insert  two  metal  seals  are  shown  to  illustrate  the 
effect  that  may  be  had  by  using  the  same  design  in 
different  coloring  on  the  bottle  and  on  the  box  which 
contains  it. 

Caniille  H.  Bourguct,  representative  for  Lautier  Fils, 
47  Cliff  street,  New  York  City,  has  returned  from  the 
Adiroudacks,  where  he  spent  his  vacation  mountain 
climbing,  boating,  and  fishing.  Mr.  Bourgnet  an- 
nounces that  Lautier  Fils's  new  price  list  is  about  to  be 
issued,  listing  the  products  of  Morel  &  Co..  Lautier 
Fils  and  Vilardi  Paolo.  Hi -ggio-l  alabria,  for  whom  the 
company  acts  as  agent. 

Lautier  Fils  have  opened  a  Western  office  at  200  Jeffer- 
son street,  Chicago,  111.  Telephone:  Haymarkct  5385. 
The  office  is  in  charge  of  David  Day,  formerly  assistant 
in  the  New  York  office. 


F.  N.  Burt  Co.,  Ltd.,  540  Seneca,  Buffalo.  N.  Y..  afrain 
publish  one  of  their  attractive  inserts  between  advertis- 
ing pages  H4  and  «5  calling  attention  to  the  small  sired 
paper  boxes  which  it  manufactures. 


Jack  Selig,  sales  manager  for  the  Manhattan  Can  Co.. 
Brooklyn,  N.  Y..  and  the  oldest  active  salesman  in 
the  metal  container  industry,  died  September  30  fol- 
lowing a  three  weeks'  illness  at  his  home  in  Brooklyn 
at  the  age  of  71  years.  He  was  active  in  business  up 
to  the  time  of  his  illness;  and  his  death  was  a  shock 
to  a  wide  host  of  friends  and  business  associates. 

Mr.  Selig  was  often  called  the  dean  of  the  metal 
container  industry,  largely  because  his  whole  business 
career  was  spent  in  it;  and  because  he  was  identified 
with  the  prohiotion  ot  practically  every  new  field  of 
activity  into  which  it  developed.  His  first  position  was 
with  the  American  Stopper  Co.  which  later  was  ab- 
sorbed by  the  American  Can  Co.  He  continued  with 
that  company  until  a  few  years  ago  when  he  became 
sales  manager  for  the  Manhattan  Can  Co.  The  end 
was  as  he  bad  wished  it  to  be,  while  he  was  active, 
in  business.  He  was  well  known  throughout  the  toilet 
goods  industry  where  his  genial  disposition  and  wealth 
of  human  understanding  and  sympathy  won  for  him 
sincere  friends. 

Mr.  Selig  is  survived  by  his  widow  and  three  sons, 
Wilbur.  Lloyd  and  Everard.  The  funeral  was  held 
( Vin!.i .»  tikI  interment  w  as  in  Cedar  <  irove  cemetery. 
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Solar  Laboratories,  329  East  29th  street,  New  York  City, 
has  adopted  as  a  permanent  business  policy  a  profit-sharing 
plan  in  which  all  of  its  employers  participate.  The  an- 
nouncement of  the  new  plan  was  made  by  S  U.  Kaidcn. 
secretary  and  treasurer  of  the  Corporation,  Saturday  after- 
noon, October  14. 

After  the  close  of  work  Mr.  Kaidcn  called  all  the  em- 
ployees together  ami  an  informal  party  was  given.  Ice 
cream  and  other  refreshments  were  served.  Then  Mr. 
Kaidcn  sprung  an  agreeable  surprise  by  disclosing  the 
profit-sharing  plan.  The  announcement  was  greeted  with  a 
great  deal  of  enthusiasm  by  the  employees:  and  in  his 
Speech,  Mr.  Kaidcn  pointed  out  how  much  the  loyalty  of 
the  employees  was  appreciated  and  what  a  large  part  they 
play  in  giving  satisfaction  to  customers  of  the  company. 
Each  employee  during  his  actual  employment  in  the  labora- 
tories is  entitled  to  participate  in  the  part  of  the  net  profits 
of  the  company  to  be  allotted  to  its  employees  every  six 
months  in  the  proportion  that  the  salary  of  each  employee 
bears  t<>  the  total  salaries  paid  to  all  the  employees.  Dis- 
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tributions  of  dividends  are  to  be  made  every'  six  months. 
Employees  who  will  have  been  in  the  service  of  the  labora- 
tories for  one  year  will  be  entitled  to  participate  in  the 
profits  under  this  scheme. 

The  company  is  now  located  in  its  new  offices,  adjoining 
its  factory  at  329  East  29th  street.  New  York  City,  and  it 
is  planned  to  open  branch  offices  in  other  large  cities,  such 
as  Chicago  and  San  Francisco  and  later  in  the  South.  At 
present  the  offices  and  factory  cover  7,000  square  feet  and 
it  is  planned  to  double  this  very  soon.  The  Pallas  Manu- 
facturing Co.,  71  Spring  street,  New  York  City,  which  is 
affiliated  with  the  laboratories,  is  to  increase  its  space  from 
14,000  square  feet  to  21.000  square  feet. 

The  rapid  rise  of  the  Solar  Lalioratorics  is  due  very 
largely  to  the  energy  of  its  officers  and  founders.  S.  B. 
Kaiden,  secretary  and  treasurer,  has  had  a  wide  experience 
in  the  toilet  goods  industry  and  is  the  founder  and  present 
head  of  the  Pallas  Manufacturing  Co.  Mr.  Kaiden  has  an 
enviable  reputation  for  hard  work  but  he  attributes  his  suc- 
cess very  largely  to  the  fact  that  he  aims  to  keep  in  per- 
sonal touch  with  all  of  his  customers. 

Alexander  Hirschl>cin.  president  of  the  Solar  Labora- 
tories, also  has  had  a  long  and  varied  experience  in  the 
manufacture  of  toilet  preparations  and  like  Mr.  Kaidcn 
he  devotes  much  of  his  time  to  giving  personal  service  to 
customers  of  the  company  who  are  in  need  of  technical  in- 
formation. The  announcement  of  the  company  appears 
between  advertising  pages  56  and  57  of  this  issue. 


Paul  Schulze-Berge,  Jr.,  head  of  Heine  &•  Co.,  New  York, 
accompanied  by  his  brother  Theodore  Schulze-Berge  re- 
turned on  the  Olympic  October  9,  from  a  month's  visit  to 
Bonn,  Germany,  where  they  joined  the  family  reunion  to 
celebrate  the  seventieth  birthday  anniversary  of  Mr. 
Theodore  Schulze-Bcrge.  Sr..  who  retired  from  active  busi- 
ness in  this  country  some  years  ago.  With  Mr.  Theodore 
Koechl  he  established  the  firm  of  Schulze-Bcrge  &  Kocchl 
which  was  succeeded  by  II.  A.  Met/  &  Co.,  Mr.  Metz  hav- 
ing started  with  the  old  firm  as  office  boy. 


A  profitable  and  old-established  business  devoted  to  the 
manufacture  of  toilet  preparations  and  perfumery  is  offered 
for  sale  in  an  advertisement  on  page  lna  of  this  issue.  All 
those  who  may  be  interested  ia  the  proposal  may  feel  that 
they  arc  safe  in  answering  this  advertisement  as  the 
principals  are  men  of  substance  and  integrity. 


Theodore  K.  Shipkoff.  of  Shipkoff  &  Co..  Ltd..  Sofia, 
Bulgaria,  arrived  in  New  York  on  the  steamship  Siyihia 
on  Scptcni1>cr  23.  In  speak- 
ing about  the  otto  of  rose 
crop  in  Bulgaria  Mr.  Ship- 
koff reports  that  tl»e  yield 
this  season  has  been  alx'ut 
20  per  cent  larger  than  in 
1921.  It  is  estimated  at 
about  2,000  kilograms  (kilo- 
gram equals  35J4  ounces  i 
liut  there  is  a  stock  remain 
ing  over  from  previous 
years,  estimated  6,000  kilo- 
grams, that  has  served  to 
depress  prices. 

Mr.  Shipkoff  expects  to 
remain  on  this  side  for  a 
month  or  so  more  and  is 
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making  his  headquarters  at  the  Shipkoff  branch  offices,  219 
Pearl  street,  New  York,  where  the  firm's  American  busi- 
ness will  be  conducted  hereafter,  the  arrangements  with  the 
Antoine  Chiris  Co.  for  the  distribution  of  the  Shipkoff 
products  having  terminated  this  month.  It  is  expected  that 
a  member  of  the  Bulgarian  firm  will  make  his  permanent 
headquarters  here  at  No.  219.  Mr.  Shipkoff  has  been  mak- 
ing a  trip  in  the  Middle  West.  He  has  arranged  for  the 
Canadian  business  of  his  firm  to  he  handled  by  Stuart  Bros., 
41-43  You  Villc  Place,  Montreal. 


John  Buslce,  of  Neumann,  Busier  &  Wolfe,  Inc., 
Chicago,  111.,  has  returned  from  a  busy  week  spent  in 
New  York  visiting  the  trade.  While  in  New  \rork  he 
spent  considerable  time  in  conference  with  Julian  W. 
Lyon  &  Co..  for  whom  his  company  is  Western  agent 
and  also  with  Gomez  &  Sloan  and  other  companies  rep- 
resented by  the  firm  in  the  West.  Mr.  Buslce,  who  is 
an  ardent  baseball  fan  was  unable  to  obtain  a  ticket  for 
the  World's  Scries  baseball  games;  but  his  disappoint- 
ment was  considerably  lessened  when  the  final  results 
were  known  because  Mr.  Buslce  was  a  rooter  lor  the 
Yankees. 


L.  P.  Lamoureux,  sales  manager  of  the  Belgian 
Trading  Co.,  New  York  City,  left  October  16  for  an 
extended  Western  trip  in  the  interests  of  the  company 
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Emile  Schlicnger,  senior  partner  of  Bertrand  Freres, 
Grassc,  Prance,  arrived  in  New  York  on  the  France,  Octo- 
ber 13,  and  is  now  making  a  business  trip  through  New 
•England  and  eastern  Canada  with  the  company's  American 
representative,  P.  R.  Dreyer,  109  Beekman  street.  New 
York.  Mr.  Schlicnger  has  told  us  about  the  marked 
enlargement  of  the  firm's  plant  and  brought  with  him  a 
number  of  very  interesting  photographs,  some  of  which 
will  be  published  in  our  next  issue. 

Mr.  Dreyer,  just  previously  to  his  present  tour,  returned 
from  an  extended  trip  through  the  Middle  West,  where 
he  found  the  trade,  especially  soap  manufacturers,  to  be 
very  busy.  While  in  Detroit  arrangements  were  made  with 
A.  S.  Northrup,  formerly  associated  with  George  V.  Gross 
&  Co.,  to  represent  Mr.  Dreyer  in  that  territory.  Mr. 
Northrup  is  located  at  12,  520  Second  boulevard,  Detroit, 
and  handles  the  complete  line  of  products  sold  by  Mr. 
Dreyer. 

Polak  &  Schwarz,  Ltd.,  of  Zaandam  and  Ililvcrsum,  Hol- 
land, made  an  extended  display  of  fruit  extracts,  essences, 
aromatic  chemicals  and  essential  oils  at  the  recent  Confec- 
tioners' Exhibition  in  London,  England.  The  firm's  ex- 
clusive selling  agent  for  the  United  States  and  Canada  is 
Julian  \V.  Lyon  &  Co.,  35  Fulton  street,  New  York  City. 

Crescent  Mfg.  Co.,  Seattle,  Wash.,  flavoring  extracts,  bak- 
ing powder,  etc.,  has  leased  an  additional  building  for  the 
purpose  of  increasing  its  manufacturing  facilities. 

Th.  Muhlethalcr,  the  synthetic  aromatic  chemical  man- 
ufacturer, of  Nyon,  Switzerland,  who  also  conducted  and 
owned  a  plant  established  under  the  firm  name  of  Fayan 
&  Bertrand.  at  Grasse,  France,  sold  this  plant  and  business 
on  August  22,  to  a  new  corporation,  composed  of  Henri 
Tron  and  Ernest  Pugibet,  both  of  Paris;  Henri  Proal,  of 
Cannes;  Joseph  Rodie  of  Castelnau-le-Lcz,  and  Georges 
Labache,  of  Fontaiay-Tresigny,  (Seine  et  Marne.)  The 
new  corporation,  it  is  understood,  will  continue  the  busi- 
ness under  the  name  of  the  old  firm. 

Th.  Muhlcthalcr's  American  agents  are  Morana,  Inc., 
New  York. 

Another  big  merchandise  fair  will  be  held  in  1923  by  the 
National  Retail  Dry  Goods  Association,  as  a  result  of  the 
success  of  the  August  fair  in  this  city,  which  was  attended 
by  more  than  30.000  buyers. 


Attention  is  called  to  the  insert  of  the  Synflcur  Scientific 
Laboratories,  Inc.,  Monticello,  N.  Y.,  between  advertising 
pages  8  and  9  of  this  issue,  in  which  the  company  discusses 
tersely  and  in  a  most  interesting  way  the  subject  of 
"American  Perfume  Materials  for  Americans  and  the 
World." 

Beauty  Craft  Laboratories.  San  Antonio,  Texas,  of  which 
C.  F.  Searles  is  manager,  have  taken  over  the  business  of 
manufacturing  toilet  preparations  which  formerly  was  con- 
ducted under  the  name  of  the  O'Leary  Pnxlucts  Co. 


S.mitas  Co.,  Brooklyn,  X.  Y..  is  using  full  page  adver- 
tisements in  the  newspapers  to  sell  Pingelow  shampoo. 
Names  of  dealers  are  listed  and  a  combination  offer  is  made. 
The  campaign  will  be  ke]it  up  steadily,  except  for  a  month 
during  the  holidays,  resuming  in  the  early  Spring. 


C.  Leonard  Pfciffer,  purchasing  agent  of  Richard  Hudnwt, 
New  York,  and  Mr.  and  Mrs.  C.  A.  Pennock  returned  to 
New  York  Septemlicr  20  on  the  Colombo  ending  a  three 
months'  pleasure  trip  to  London,  Paris,  and  the  South  of 
France.    Mr.  Pennock  is  sales  manager  of  the  company. 


A.  M.  Todd  Co.,  Kalamazoo,  Mich.,  call  attention  to 
three  specialties,  hydroxy  citronellal,  geraniol  and  citronellol. 
in  their  announcement  on  advertising  page  26  of  this  issue- 
Decision  in  the  case  of  Coty  vs.  Prestonettes.  Inc. 
is  expected  soon  in  the  Circuit  Court  of  Appeals.  The 
appeal  was  made  by  Coty,  who  was  dissatisfied  with  the 
findings  of  the  U.  S.  District  Court  for  the  Southern 
District  of  New  York,  and  was  argued  October  3  before 
Judges  Rogers,  Mayer  and  Manton.  Mock  &  Blum 
represented  the  plaintiffs  and  Reiss  8t  Reiss,  and  Mor- 
ris I.  Wormser  appeared  for  the  defendants.  The 
court  is  expected  to  render  its  decision  early  in 
November. 


Coty,  by  B.  E.  Levy,  sole  agent  in  the  United  States, 
offers  $100  reward  for  the  arrest  of  swindlers  who  have 
been  selling  plain  water  in  counterfeits  of  two-ounce 
packages  of  Coty's  L'Origan.  The  outside  wrapper  is 
called  very  deceptive.  Druggists  have  been  the  victims. 
Warning  also  is  given  to  the  trade  against  buying  per- 
fumes except  from  authorized  dealers  or  jobbers. 


Nellis  N.  Dalton,  first  vice-president  of  Peet  Brothers) 
Manufacturing  Co.,  has  been  elected  president  of  the 
Kansas  City  Chamber  of  Commerce.  Bruce  Forrester, 
secretary-treasurer  of  the  Forrester  Nacc  Box  Co.,  has 
been  elected  vice-president  of  the  industrial  depart- 
ment of  the  chamber.  Both  have  long  been  active  in 
civic  affairs. 


Albany  Soap  Corporation,  capitalized  at  $90,000,  ac- 
cording to  papers  filed  with  the  Secretary  of  State  at 
Albany,  N.  Y.,  is  a  consolidation  of  the  Three  Points 
Products  Corporation  and  the  Christian  Bros.  Soap 
Co.  The  directors  named  are  Joseph  Grober,  John  H. 
Rea  and  Joseph  Nick  las. 


Morgan  Products  Co.,  recently  organized  in  Toledo, 
Ohio,  to  manufacture  soap,  has  bought  a  three-story 
concrete  factory  with  15,000  square  feet  of  floor  space. 

Anderson  Pace,  advertising  manager  of  the  Tin  Deco- 
rating Company  of  Baltimore,  has  been  appointed 
supervisor  of  stock  sales  in  the  Chicago  territory.  He 
will  retain  his  position  as  advertising  manager  of  the 
company,  dividing  his  time  between  Chicago  and  Balti- 
more. The  following  will  be  associated  with  Mr.  Pace 
in  Chicago:  Richard  Fairclough,  George  Bridge,  J.  J. 
Sullivan,  John  R.  Hcnkle,  C.  J.  Votson  and  Walter 
Pace. 


Conipajinic  Duval,  of  32  Cliff  street.  New  York  City, 
natural  and  synthetic  flower  oils  and  aromatic  chemi- 
cals, has  recently  opened  two  branch  offices.  One  is  in 
the  Drcxcl  Building.  Philadelphia,  with  Thomas  Dun- 
lop  in  charge.  The  other  branch  is  at  1209  Pratt  Boule- 
vard, Chicago,  III.,  and  it  is  in  charge  of  F.  H.  Sawyer. 
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Mr.  and  Mrs.  F.  Z.  Woods  of  Chicago,  have  left  for  an 
extended  trip  to  the  Pacific  Coast.  Mr.  Woods  is  now 
taking  a  long  deferred  and  well  earned  vacation  and  it  is 
the  hope  of  his  many  friends  that  he  will  return  from  this 
trip  with  his  health  much  improved. 


At  the  recent  Lancaster  County  fair  the  Pennsylvania 
Soap  Co.,  of  Lancaster,  Pa.,  had  on  exhibition  a  huge  cake 
of  their  product  weighing  21  V/i  pounds,  and  it  was  stated 
that  a  dozen  cakes  of  Dr.  Raub's  Cutaneous  Soap  would  be 
given  those  persons  estimating  nearest  to  the  correct  weight. 
Five  made  it  211  pounds  and  twenty-two  others  were  nearly 
as  close.  The  initial  advertisement  of  the  company  appears 
on  page  104. 


/ 


The  business  founded  by  Miss  Martha  Matilda  Harper, 
manufacturer  of  Mascaro,  a  tonique  for  the  hair,  is  now 
located  in  its  handsome  new  laboratories  at  1233  Fast  Main 

street,  Rochester,  X.  Y.  The 
building   is   attractive  and 
roomy  and  the  equipment  is 
fully   in  keeping  with  its 
other  appointments.  A  view 
of  it  is  given  in  the  adjoin- 
ing column  on  this  page. 
Leaving  her  home  in  Oak 
■    ville,  Canada,  when  a  young 
V    girl,    Miss    Harper  cam' 
V^^BF     to  the  United  States  with 
T.  the  idea  of  going  into  busi- 

^|  ncss  for  herself,  specializing 

\  \)y  in  treatments  for  the  hair 

^  and    scalp.     The  Harper 

mi--  martma  m.  haki'kk      method  of  shampooing  and 

scalp  treatment  was  evolved, 
and  the  persistent  efforts  of  Miss  Harper  to  improve  and 
make  the  service  more  valuable  through  a  period  of  thirty 
years  have  produced  tangible  results  which  are  best  exem- 
plified in  the  commodious  new  building  into  which  her  com- 
pany has  just  moved. 

Miss  Harper  also  conducts  a  training  school  in  one  of  the 
large  office  buildings  in  Rochester,  N.  Y.,  where  a  class  of 
young  women  receive  personal  instruction.  After  complet- 
ing the  course  the  students  receive  diplomas  and  each  one 
then  is  in  a  position  to  start  a  Harper  method  office  of  her 
own.  At  present  there  arc  approximately  300  of  these 
offices  in  the  United  States  and  branch  offices  have  been 
established  in  F.ngland,  Scotland,  France  and  Canada.  Tht 
graduates  obtain  supplies  from  Miss  Harper. 

The  supplies  include  Mascaro  tonique  and  ointment  which 
are  used  with  the  shampoos  and  treatments.  The  specialties 
are  manufactured  in  the  Rochester  laboratory  or  in  the 
Canadian  branch  at  Niagara  Falls.  More  than  500  young 
women  are  employed  in  the  laboratories. 

Of  Miss  Harper,  founder  of  the  business,  much  could  be 
written.  Association  with  many  different  types  of  persons 
in  business  has  made  her  a  keen  judge  of  human  nature ; 
and  this  experience,  added  to  a  kindly  nature  and  a  disposi- 
tion to  help  others,  has  been  largely  responsible  for  her 
marked  success. 


The  course  on  the  composition  and  manufacture  of  cos- 
metics and  perfumes  conducted  by  Professor  Curt  P.  Wim- 
mer  at  the  College  of  Pharmacy,  Columbia  University,  be- 
gan its  sessions  for  the  present  semester  October  3,  when 
about  two  dozen  students  were  present.  At  the  sessions 
October  10  and  October  17  more  students  enrolled;  and 
it  is  expected  that  even  more  will  take  advantage  of  the 
course  when  the  laboratory  work  begins  October  24. 

The  course,  which  will  extend  for  28  weeks  more  is  very 
practical.  Professor  Wimrocr  is  an  excellent  teacher ;  and 
in  his  lectures  he  emphasizes  the  reason  for  every  process 
he  describes.  He  also  follows  the  Socratic  method  of  inviting 
questions  and  asking  them  which  is  popular  among  the 
students. 

Any  one  interested  in  taking  the  course  should  communi- 
cate with  the  Registrar  of  the  College  of  Pharmacy,  115 
West  68th  street.  New  York  City. 


v.  ft.  5ii  iii 


A  recent  list  of  high  life  insurance  payments  mentions  tht 
late  Herman  G.  C.  Luyties,  of  St.  Louis,  whose  policies  of 
$250,000  constituted  the  bulk  of  his  estate. 


MISS  MARI'KKS  I.ABItkATOUV  IN  R^CIIESTK*.  N.  V. 

Friends  of  M.  S.  Lehman,  treasurer  of  M.  DcMattia 
Chemicals,  Inc.,  237  Mercer  street,  New  York  City,  will  be 
interested  to  learn  of  his  marriage  to  Miss  Lillian  Levy, 
daughter  of  Mr.  and  Mrs.  Max  I-cvy  of  Atlantic  City  and 
Pittsburgh,  at  the  Hotel  Pcnn.  Pittsburgh,  October  22. 

The  wedding  is  the  culmination  of  a  romance  begun  dur- 
ing the  war  when  Mr.  I-chman,  then  a  recent  graduate  of 
the  College  of  the  City  of  New  York,  was  sent  by  the 
Chemical  Welfare  Service  to  the  Cirncgic  Institute  of 
Technology.  It  was  there  that  he  met  Miss  Levy.  After 
his  discharge  from  the  army  he  became  affiliated  with  a 
chemical  house  in  New  York  City  and  last  Winter  helped 
to  organize  the  company  of  which  he  is  now  treasurer.  He 
is  one  of  the  youngest  officers  of  a  chemical  company  in 
the  trade,  having  only  just  recently  celebrated  his  twenty- 
fourth  birthday. 

A  bachelor  dinner  arranged  by  his  business  associates 
was  held  at  the  Milltown  Road  Inn,  Westchester  County, 
October  17,  when,  amidst  much  applause,  Mr.  Lehman 
formally  bade  farewell  to  the  misfortunes  that  befall  a 
bachelor.  Among  those  present  were:  M.  DcMattia. 
Frank  H.  l-owcnfcls.  Marcel  Sherer,  T.  I.  Schwartzman. 
Herman  Goldman,  Benjamin  Goldstein,  N.  E.  Austin,  E. 
and  J.  Weiss,  R.  M.  Walters,  J.  Lcwin  and  Leo  Roon. 

Following  their  return  from  the  honeymoon  Mr.  and 
Mrs.  Lehman  will  reside  in  Brooklyn  Borough. 
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A  test  case  is  to  be  heard  before  Judge  Harper  ot  the 
revocation  court  at  Prohibition  Headquarters,  1007 
Broadway,  New  York  City,  in  the  near  future,  to  deter- 
mine the  rights  of  manufacturers  of  proprietary  prep- 
arations to  own  and  operate  a  still.  The  defendants  are 
the  officers  oi  the  Florasynth  Laboratories.  It  will  be 
recalled  that  Commissioner  Hitchcock  discharged  the 
defendants  and  gave  them  a  clean  bill  of  health  when 
prohibition  agents  seized  the  plant  on  the  charge  that 
it  was  operating  a  still.  At  that  time  it  was  shown  that 
the  company's  operations  were  in  accordance  with  law, 
and  the  second  prosecution  was  a  surprise.  It  is  ex- 
pected that  the  present  case  will  serve  to  define  in  what 
circumstances  a  still  may  be  operated. 


Oscar  A.  Gross,  perfumer,  with  the  Garwood  Co., 
Philadelphia,  and  Miss  Margaret  A.  Kauchmann,  of 
Brooklyn,  were  married  recently  at  Knapp's  mansion, 
Brooklyn.  A  honeymoon  trip  was  made  to  Niagara 
Falls.  Mr.  Gross  came  to  New  York  some  time  ago 
as  special  technical  representative  of  the  Chemical 
Works  Flora,  Zurich,  Switzerland,  and  made  his  head- 
quarters with  the  O.  A.  Brown  Co.,  Inc.,  exclusive 
agents  of  the  works  for  this  country  and  Canada.  Later 
Mr.  Gross  became  connected  with  the  Garwood  Co. 


Charles  Francesconi,  of  J.  C.  Francesconi  &  Co.,  veg- 
etable oils,  thi>i  city,  is  home  from  a  fortnight's  vaca- 
tion which  he  enjoyed  in  the  wilds  of  New  Fngland. 


Northam  Warren  Corporation,  New  York,  is  planning  to 
start  a  campaign  to  advertise  its  Cutcx  manicure  specialties 
in  Canada.  The  Canadian  advertising  of  the  company  will 
lie  directed  by  Smith,  Denne  &  Moore,  Limited,  Toronto 
atid  Montreal  advertising  agency. 


Riescr  Co.,  New  York,  maker  of  V inula  hair  nets,  has 
begun  the  manufacture  and  distribution  of  Venida  Clintonic 
Twin  Soaps.  An  advertising  campaign  for  this  new  product 
is  now  being  conducted.  Business  paper,  theatre  program, 
car  card,  newspaper  rotogravure  and  direct-mail  advertis- 
ing are  being  used.  In  addition,  circulars  arc  being  en- 
closed in  the  envelopes  containing  Venida  hair  nets. 


Scholze  Soap  &  Fertilizer  Co.,  of  Chattanooga,  Tcnn., 
which  incorporated  recently  with  a  capitalization  of 
$150,000,  as  noted  in  our  "New  Incorporations'*  depart- 
ment, contemplates  building  a  new  factory  with  mod- 
ern equipment  in  the  spring  of  1923. 


Among  the  numerous  members  of  the  committees  of  the 
New  York  Merchants'  Association  arc  Donald  McKesson. 
Sidney  M.  Colgate,  Herman  A.  Metz  and  W.  J.  Schicffelin. 


R.  D.  Hill  Co.,  I.os  Angeles,  Cat.,  is  making  progress  in 
the  manufacture  of  toilet  articles  and  family  remedies,  in 
which  industry  it  embarked  recently. 


Value  of  wool  powder  puffs  and  a  claim  for  nonimporta- 
tion made  by  Henry  Kayscr  &  Fils.  Inc..  New  York,  figure 
in  a  decision  by  General  Appraiser  Hay,  Board  3,  Septem- 
ber 11.  He  ruled  tha'  the  smaller  si/c  and  lower  value 
than  shown  in  the  invoice  made  the  importer's  oi.ly  remedy 
an  appeal  for  reappr.u'vctnent.     Protest  overruled. 


Charles  F.  Abbott,  for  three  years  director  of  publicity 
and  sales  research  for  the  National  Aniline  &  Chemical 
Co.,  New  York,  lias  resigned.  He  has  been  active  in  pro- 
moting dye  legislation  and  was  a  founder  of  the  Salesmen-! 
Association  of  the  American  Chemical  Industry'. 


Two  old  established  tirms  in  Newark,  N.  J.,  haie  con- 
solidated under  the  name  of  the  Alexander  Seidler  Co  ,  into 
which  is  merged  the  Meyer  &  Carmody  Import  Co.,  Inc. 
The  capital  stock  of  the  new  corporation  is  $500,000  and  the 
lines  affected  arc  drugs,  chemicals  and  food  products,  but 
the  manufacture  of  some  toilet  preparations  is  to  be  a  fea- 
ture. The  works  of  the  combined  companies  occupy  a  large 
area  and  railroad  and  other  facilities  arc  excellent.  Fred- 
erick A.  Haasc  has  been  made  chief  chemist  of  the  re- 
organized establishment.  Mr.  Haasc  served  for  fourteen 
years  as  chemist  for  Austin  Nichols  &  Co,  New  York,  and 
has  had  other  valuable  experience.  The  production  manager 
is  Rcul>en  von  I-cngcrkc.  The  officers  of  the  company  .arc  " 
President,  Alexander  Seidler ;  vice  president  and  sales  man- 
ager, Henry  F.  Wrcnsch.  Jr  ;  vice  president  and  treasure- 
Walter  H.  Albert;  secretary,  C.  G.  Whitford. 

Mr.  Seidler  is  director  in  various  corporations  and  others 
in  the  corporation  also  are  active  in  civic  and  trade  affairs. 
Mr.  von  Lcngerke  was  founder  of  the  Federal  Mills  and  is  a 
grandson  of  Mr.  Bauer,  who  introduced  the  p.epared  mus- 
tard industry  into  this  country. 

Georges  Acuna.  vice  president,  Pierre  I.emoitie  Cic  .  Inc.. 
essential  oils,  294  Pearl  street.  New  York  City,  sailed  on 
the  France.  September  25  for  a  month's  stay  abroad  Mr. 
\rnna  will  combine  business  with  pleasure  and  plans  to  visit 
Grassc  as  well  as  the  larger  cities  on  the 


W.  J.  Farrell,  cork  manufacturer,  this  city,  bled  a  volun- 
tary petition  in  bankruptcv  in  the  Federal  Court  recently. 
He  placed  his  liabilities  at  $2.I85.W,1  and  assets  at  $575,600. 

George  S.  Fowler,  of  Colgate  &  Co.,  New  York,  was 
one  of  the  speakers  on  sales  and  advertising  problems  at  a 
luncheon  given  by  the  All-Fiction  Field  at  the  Yale  Club  in 
this  city  on  September  26. 

Continental  Drug  Co..  St  Louis,  has  begun  an  advertis- 
ing campaign  for  it!!  Hau  Ton  toilet  preparations. 


Kolynos  Co.  has  adopted  a  simple  and  effective  way  of 
combating  propaganda  against  osmetics  by  printing  it* 
formula  for  tooth  paste  In  current  advertisements 


Heyden  Chemical  Co.  of  America  lias  moved  its  New 
York  sales  and  executive  offices  to  tf)  Fifth 


Wanamakcr  Beauty  School,  Manhattan  Borough,  New 
York,  has  increased  its  ;-;<pj:al  stock  from  $10,000  to  $20,000. 


Gould  Co.,  manufacturer  of  toilet  novelties,  415  Willi* 
avenue,  New  York,  has  K,„ie  into  bankruptcy,  with  Lloyd 
Garrison  as  receiver.  I  .i;d ■•:  lit  v-  are  reported  t..  he  $7, 500 
-imi  assets  about 
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La  Valliere  Co.,  manufacturer  of  perfumery,  New 
Orleans,  La.,  has  moved  from  518  Bienville  street, 
to  its  new  office  and  factory  building,  429-431-433 
Bourbon  street.  This  is  in  the  heart  of  the  "Old  French 
Quarter"  of  the  city  and  the  company  states  a  tradi- 
tional "Frenchiness"  may  be  looked  for  in  its  products 
of  the  concern.  Henry  S.  Chambers,  vice  president  and 
treasurer  of  La  Valliere  company,  is  regarded  as  some- 
what of  an  authority  on  American  history.  G.  P.  Put- 
nam's Sons,  publishers  of  New  York,  have  announced 
for  early  publication  a  history  of  the  earlier  West,  en- 
titled "Mississippi  Valley  Beginnings,"  from  his  pen. 


"Arc  you  content  to  ride  on  the  bumpers  while  others  pay 
the  freight?"  is  the  query  put  squarely  up  to  non-members 
in  an  urge  to  join  sent  out  by  the  American  Manufacturers 
of  Toilet  Articles. 


In  connection  with  the  announcement  of  a  special  course 
on  perfumery  and  cosmetics  the  Philadelphia  College  of 
Pharmacy  and  Science  has  given  out  information  regarding 
its  proposed  new  buildings,  a  photograph  of  which  is  re- 


rnoro!.ED  new  CBOUP  or  BUILDINGS  fob  the  Philadelphia 

COLLEGE  OF  PHARMACY  AM>  SCIENCE 


produced  herewith.  A  class  is  now  being  formed  for  the 
new  perfumery  and  cosmetics  course,  which  includes  labo- 
ratory and  individual  instruction,  and  is  scheduled  for 
Friday  afternoons,  beginning  January  5.  The  tuition  fee  is 
550  The  expansion  program  of  the  college  involves  not 
only  modern,  newly  equipped  and  commodious  buildings, 
hut  more  special  course  anil  free  public  scientific  lectures. 
An  active  campaign  has  been  begun  for  funds  for  the  build- 
ings and  for  endowment  purposes. 

D.  H.  Killeffer,  lor  three  years  associated  with  Drug  and 
Chemical  Markets,  has  resigned  to  become  associate  editor 
of  the  Journal  of  Industrial  and  Engineering  Chemistry. 
Mr.  Killeffer  is  a  chemist  of  reputation,  having  held  posi- 
tions with  E.  I.  du  Pont  de  Neraours  &  Co.,  and  the  Calco 
Chemical  Co.  He  is  a  member  of  the  American  Chemical 
Society,  the  Chemists'  Club  and  the  Salesmen's  Association 
of  the  American  Chemical  Industry. 

The  offices  of  the  associate  editor  and  the  advertising 
department  have  been  moved  from  1  Madison  avenue  to 
19  F.ast  24th  street,  New  York. 

Hajinu-  Hoshi.  president  of  the  Hoshi  Pharmaceutical  Co., 
Tokio.  Japan,  is  expected  here  soon  on  an  extended  tour  of 
inspection  of  American  industrial  plants 


Sowen  Manufacturing  Co.,  Buffalo,  N.  Y.,  announces 
the  appointment  of  George  Ruhf,  H.  J.  Ruhf  and  S.  H. 
Farkas,  comprising  the  Aldcn  Engineering  Co.,  IS  Park 
Row,  as  its  New  York  representatives. 


"Nitcwitc,"  a  new  toilet  preparation,  manufactured  by 
E.  W.  Cassebere,  Inc.,  New  York,  is  to  be  the  subject  of 
an  extensive  advertising  campaign. 


No  hearing  has  as  yet  been  held  in  the  case  of  Sardou, 
Inc.,  New  York  City,  charged  by  federal  prohibition 
agents  with  violating  the  prohibition  laws.  The  pro- 
hibition agents  seized  50  barrels  of  alcohol  in  the  com- 
pany's plant  in  Hudson  street,  New  York  City,  July  26. 
Since  then  the  case  has  been  pending  and  as  yet  it  has 
not  been  placed  on  the  calendar  for  trial. 


ACUUIRING  ».\IT)I    AT  THE   COS  MET  K  COI'NTER 
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William  K.  Warner  ft  Co.,  Inc.,  New  York  City  and  St. 
Louis,  have  purchased  the  C.  L  Hood  Co.,  operating  patent 
medicine  laboratories.  The  business  of  the  Hood  company 
has  been  under  the  direction  of  the  late  Charles  I.  Hood, 
who  founded  the  company  in  1875,  for  many  years.  It  is 
understood  that  William  R.  Warner  &  Co.  will  continue 
the  manufacture  of  the  medicinal  preparations  made  by  the 
Hood  company  in  the  New  York  plant. 


Young  Brothers,  displayologists.  Providence,  R.  I.,  in  the 
first  of  a  series  of  announcements  appearing  on  advertising 
page  Mi  of  this  issue,  describe  and  illustrate  mailing  lioxes 
especially  suited  for  perfumes  and  toilet  preparations. 

Mohan  &  Co.,  24  Stone  street.  New  York  City,  in  their 
initial  announcement  on  advertising  page  97  call  attention 
to  their  filling  machines,  labeling  machines,  tablet  counting  . 
and  packaging  machines  awl  can  filling  machines  which  it 
is  claimed  embrace  several  distinctive  features. 
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H.  W.  Eddy,  the  "Bond  Man,"  of  St.  Louis,  has  sent  out 
bulletins  to  permittees  under  the  federal  prohibition  non- 
beverage  spirits  regulations  in  which  he  warns  them  not 
to  act  prematurely  in  complying  with  Treasury  Decision 
3398,  which  ttccomes  effective  December  2.  and  requires 
new  bonds.  Mr.  Eddy  maintains  a  service  bureau  for  the 
benefit  of  bond  holders  and  offers  to  elucidate  their  prob- 
lems. 

Mr.  Eddy  calls  attention  to  the  large  amount  of  alcohol 
wasted  annually  in  making  preparations  in  which  the  perco- 
lation process  is  used  and  suggests  to  patrons  of  his  service 
that  this  can  be  avoided  by  the  use  of  a  still.  He  is  willing 
to  provide  information  to  firms  that  may  be  interested  on 
receipt  of  an  inquiry  from  them. 


The  new  5-cent  Roosevelt  postage  stamp  will  be  available 
on  Oct.  27,  the  birthday  of  Theodore  Roosevelt.  The  sale 
of  the  new  50-ccnt  stamp  with  a  picture  of  the  Arlington 
Amphitheatre  and  the  tomb  of  the  Unknown  Soldier  be- 
gins Nov.  11.  The  new  ll-ccnt  postage  stamp  of  peacock 
blue  color,  with  the  portrait  of  Rutherford  B.  Hayes,  al- 
ready is  on  sale.  In  the  new  series  the  13-ccnt  stamp  has 
been  dropped,  and  14-«cnt  and  25-cent  stamps  have  been 


Warren  Soap  Mfg.  Co.,  77 
putting  out  a  new  product  to  be 
iron  and  steel  to  prevent  rust. 


street,  Boston,  is 
as  a 


Charles  M.  Young,  27  Euclid  avenue,  Binghamton,  N.  Y„ 
has  filed  a  certificate  to  manufacture  soaps  utxier  the  nam* 
of  the  Interstate  Trading  Co. 


\V.  P.  Martin,  of  Spencer  Kellogg  Sc  Sons,  has  been 
elected  an  associate  member  of  the  New  York  Produce 
Exchange. 

F.  H.  Wheaton,  of  the  T.  C.  Whcaton  Co.,  glass  bottle 
blowers,  Millville.  N.  J.,  was  a  recent  visitor  to  the  trade 
in  New  York  City. 

V.  Vivaudou,  Inc.,  perfumes,  New  York,  has  arranged 
with  the  U.  S.  Industrial  Alcohol  Co.,  for  the  distribution 
of  the  product  "Alco-rub"  on  the  Pacific  Coast. 


NEW  INCORPORATIONS 

(Our  readers  tvho  may  unsh  to  lake  advantage  of  this 
deportment  are  advised  that  it  is  desirable  to  write,  not 
send  cireulars,  to  more  than  one  of  the  names  mentioned 
in  llu-  incorporations.  Except  in  the  case  of  the  incorpora- 
tion of  old  firms,  the  postal  people  may  hm-e  no  ready- 
reference  for  addresses  of  new  business  enterprises.) 


Tarozo  Manicure  Novelty  Co..  Manhattan  Borough,  New 
York  City,  $10,000  capital  stock,  has  been  incorporated  by 
F.  I-evine,  M.  and  J.  Rosoff.  (Attorney,  L.  E.  Grcenbcrg, 
132  Nassau  street.) 

VVaxene  Mfg.  Corp.,  Bloomington,  Ind.,  waxes,  polishes, 
etc.,  $60,000  capital  stock,  has  been  incorporated  by  H.  M. 
Wood,  O.  H.  Cravens  and  J.  E.  P.  Holland. 

Odelux  Perfume  Co..  $100,000  capital  stock,  has  been 
incorporated  in  Delaware  by  F.  H.  Butehorn.  Thomas  E. 


Halle,  Robert  A.  Maclean,  Brooklyn,  X.  Y.  (Cer^-v 
Trust  Co.  of  America.) 

Mutual  Perfumery  Co.,  Brooklyn.  X.  V.,  $5,000 
stock,  has  been  incorporated  by  J.  A.  Canal.   F.  ?. 
nocchio.    (Attorney.  T.  J.  Wall,  27  Cedar  street- > 

Nelli,  Manhattan  Borough,  New  York  City,  beatr. 
ture,  $10,000  capital  stock,  has  been  incorporated  . 
Nelli,   E.  S.   Schary.  R.  Seydel.     (Attorney*.  S^- 
Frankcl,  358  Fifth  avenue.) 

Vito  Products  Corp.,  Bronx  Borough.   New  Yor* 
massaging  preparations,  $5,000  capital  stock,  has 
corporatcd  by  A.  Dicarlo,  F.  I  .a  r  ova.  L»  Samper^ 
torneys.  Glaze  &  Fine,  27  Broadway. ) 

Prestonettes.  Inc.,  New  York,  general  import  and  a:  - 
business  between  the  United  States  and  other  rooar-- 
$400,000  capital  stock,  has  been  incorporated  in  Delawi-- 

Orient  Products  Co..  Wilmington,  toilet  articles.  $50 
capital  stock,  has  been  incorporated  in  Delaware.     (Co!  - 
Charter  Co.) 

Dcrmophile  Products  Co..  Manhattan  Borough,  .V. 
York  City,  toilet  preparations,  500  shares  preferred  s:  - 
$100  each,  and  500  common,  no  par  value,  with  S5  f 
active  capital,  has  been  incorporated  by  R.  ML  Roderur.i 
R.  O'Hagan.  E.  R.  Greenfield.  (Attorneys.  Bneser  ; 
Schrenk,  50  Church  street.) 

Indianapolis  Soap  Co..  Indianapolis,  Ind..  $500 


on     has  been  incorporated  by  Jesse  M.  Daily,  Sidney  F  Et 
Maud  S.  Daily. 

7..  G.  V.  Chemical  Co.,  Kearny,  N.  J.,  soaps.  $75,000  <r.- 
ital  stock,  has  been  incorporated  by  John  E.  Zcllcrs.  Lc.r- 
A.  Grant  and  Robert  V.  Van  Order 

Scholze  Soap  &  Fertilizer  Co..  I  hattanoo«a.  Tenn..  $".:• 
000  capital  stock,  has  been  incorporated  by  H.  A.  Schol-t 
president :  Robert  Staht,  vict'-proident,  and  John  X.  Kx-r 
secretary  and  treasurer. 

l*ady  Esther  Co..  Chicago,  to  make  toilet  preparati-r-. 
£400.000  capital  stock,  has  been  incorporated  in  Illinois 

Replaceable  Tooth  Brush  Co..  manufacture,  $500.(W 
capital  stock,  has  been  incorporated  in  Delaware  Ht 
Samuel  Roat,  Harry  B  Cochran,  Solomon  I.  Ro»-. 
Pittsburgh.    (L*.  S.  Corporation  Co.) 

Watkins  Chemical  Co.,  Wilmington,  manufacture 
toilet  articles,  $200,000  capital  stock,  has  been  incur 
porated  for  clients  by  the  Delaware  Registration  Trus: 


Co. 

Tarratine  Mfg  Co.,  Bangor.  Maine,  soaps,  $96.O0f 
capital  stock,  has  been  incorporated  by  Hugh  H.  Han 
son.  president:  Mary  W.  Murray,  treasurer;  Myrtie  F 
Ycasic,  clerk. 

Mariclla  Perfumes,  Manhattan  Borough.  New  York 
City,  $50,000  capital  stock,  has  been  incorporated  by 
J.  and  J.  Mariclla.  (Attorney,  J.  S.  Klein.  110  West 
47th  street.) 

Research  Extract  Corp..  manufacture.  $100,000  capital 
slock,  has  been  incorporated  by  Mrlvin  DeGroofc. 
Esther  G.  DcGrootc.  Arthur  Grossman,  Pittsburgh.  Pa. 
(Corporation  Trust  Co.  of  Delaware.) 

Chnnnglo,  Manhattan  Borough.  New  York  City,  per- 
fumes and  tndse..  $5,000  capital  stock,  has  been  incor- 
porated by  M-  R.  Gow.  J.  H.  Hutin,  Jr.  (Attorney. 
A.  F.  I'pson,  M)  Church  St.  > 

French  Products  MiV  Co.,  I..  s  Angeles,  Cal.,  toilet 
articles,  chemicals,  etc..  $"5.(HI0  capital  stock,  has  heen 
incorporated  in  California. 
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NEW  PRICE  LISTS,  PUBLICATIONS,  ETC. 

frcei,;-.  ?ritzsche  Brothers,  Inc.,  82  Beekman  street,  New  York 
fif  iv    We  have  received  the  October  wholesale  price  list  of  es- 
'J  itial  oils,  aromatic  chemicals,  fruit  and  other  flavors, 
\  Vcr  lors  for  foods,  pomades  and  soap,  as  well  as  other  prod- 
las  ^  ts.    Special  attention  is  directed  to  the  stock  of  oil  lav- 
flowers,  Barreme. 
Mora  n a  Incorporated,  118  East  27th  street,  New  York, 
x  I,,  is  issued  a  reprint  of  the  Tariff  Act  of  1922,  entitled  ''How 
\  ^  ie  New  Tariff  Affects  the  Toilet  Goods  Industry,"  copies 
'u,   I  which  may  be  had  on  application  to  the  company  by 
j^.,   rms  and  others  who  arc  interested  in  having  a  handy  eom- 
endium  of  the  present  basic  law  on  this  subject.  The 
J_  '  amphlet  is  attractively  printed,  on  Morana  paper  and  in 
„^  "dorana  style  and  in  size  and  shape  is  just  right  for  con- 
,p  |  "  'enient  reference.    Copies  have  been  sent  to  many  of  the 
'.  _   Morana  clientele  and  the  enterprise  of  the  company  has 
"  '  3een  the  subject  of  warm  commendation. 

Hilda  Lex,  Sun  Building,  Lowell,  Mass.,  supplies  us 
with  a  neat  little  booklet  giving  a  price  list  of  the  Hitda 
Lee  White  Orchid  toilet  requisites. 

M.  W.  Parsons,  Plymouth  Organic  Laboratories,  SS 
,  Ann  street.  New  York,  has  issued  an  informative  list  re- 
garding medicinal  white  mineral  oils,  cold  cream  oils,  cos- 
metic oils,  petrolatums,  parafhnes,  waxes,  etc.,  including  the 
Plymouth  stearatite,  which  can  be  had  on  application  by 
mail  or  otherwise. 

Chas.  Cooper  &  Co.,  194  Worth  street.  New  York,  man- 
ufacturing chemists  and  importers,  have  issued  their  price 
list  of  chemicals  for  the  month  of  October. 

Stafford  Allen  &  Sons,  Ltd.,  London,  Eng.,  Ungerer  & 
Co..  124  West  19th  street.  New  York,  American  represent- 
ative—September wholesale  price  list  for  essential  oils, 
chemicals,  synthetics  and  sundries,  including  the  Allen 
Olcoresins  and  other  Allen  specialties,  is  received.  The  list 
is  complete  and  comprehensive,  as  customary. 

Dodge  &  Olcott  Co.,  87  Fulton  street,  New  York,  has 
issued  a  new  wholesale  price  list,  dated  September  21,  quot- 
ing essential  oils,  drugs,  chemicals,  flavors,  colors  and  other 
materials  for  perfumers,  soap  manufacturers  and  flavoring 
extiact  makers  in  convenient  form.  Seven  illustrations  of 
the  firm's  own  vanilla  plantations  in  Mexico  and  Guadeloupe 
add  to  the  interest  of  the  booklet,  which  contains  twenty- 
four  pages. 
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BOOK  REVIEWS 

Purchasing,  Its  Principles  and  Practices.    John  C. 

Dinsmore.  Ph.  B.    Octavo  6x9  inches.    292  pages. 

Flexible  leather,  maroon  covers.    Prentice-Hall,  Inc., 

New  York  City.  Price  $6.00. 
The  author  is  purchasing  agent  for  the  University  of 
Chicago  and  is  treasurer  of  the  Purchasing  Agents'  Asso- 
ciation of  Chicago.  An  idea  of  the  contents  may  be  had 
from  an  examination  of  the  following  chapter  headings: 
Factors  in  Price  Changes,  A  Typical  Purchasing  Depart- 
ment, Qualifications  for  Succrss,  Ethics  of  the  Profession, 
Mechanics  of  the  Profession,  Modern  Catalogues  and  Files, 
Relation  to  Other  Departments,  Function  of  Specifications, 
Testing  of  Materials,  Stores  Equipment  and  Functions, 
Purchase  and  Care  of  Office  Equipment,  Budget  Control 
of  Purchases  by  Detailed  Estimates,  Problems  in  Purchas- 
ing Lumber,  Paper  Supplies  Used  in  Creamery  Industry, 
Purchasing  Automobile  Tires,  Textile  Purchasing  Difficult. 
Purchasing  of  Advertising,  Problems  in  Copper  and  Brass, 


Purchase  of  Machinery  and  Mine  Equipment,  Coal  for 
Steam  and  Heating,  Coal  Analysis.  Technique  of  Coal 
Storing,  Problems  in  Steel  Buying.  Modem  Foundry  Sup- 
plies, Chicago  Elevated,  Stores  Department,  Salvage  Now 
a  Science,  Progress  in  Cooperative  Buying,  Nostrums  and 
Fancy  Names,  Practical  Problems  for  Solution  and  Index. 

Van  Nostkand's  Chemical  Annual.  Edited  by  John  C. 
Olscn,  A  M ,  Ph.  D.  Octavo  5  x  7'A  inches.  900 
pages.  Maroon  leather  flexible  covers.  Fifth  issue, 
1922.  D.  Van  Nostrand  Co.,  New  York  City.  Price 
$4.00. 

The  new  1922  issue  of  this  work  has  been  enlarged,  re- 
vised, corrected  and  carefully  indexed  for  quick  reference. 
The  book  includes  125  complete  tables  likely  to  be  of  use 
to  the  chemist  in  his  daity  work.  The  purpose  of  the 
book  is  to  supply  in  convenient  form  the  information  that 
a  chemist  and  student  must  use  daily,  yet  which  he  cannot 
retain  in  his  memory.  An  idea  of  the  contents  of  the  book 
may  be  had  from  an  examination  of  the  following  groups 
of  tables  and  data :  Calculation  of  Volumetric  Analyses, 
Specific  Gravity  Tables,  Alcohol  Tables  of  the  Bureau  of 
Standards,  Vapor  Tension  Tables,  Equivalents  of  Weights 
and  Measures,  Thermochemistry,  and  Stoichiometry. 


"Bloc- Adkesses"  :  Parfumtrie.  Savonncrie  Fine,  Coiffure. 
Articles  De  Toillette.    E.  Chabanier,  Editor.  Octavo 
6  x  9'/j   inches.    499  pa?cs.     Paper  covers.  Paris, 
France,  1922.   Price  20  francs. 
This  directory  of  companies  engaged  in  the  perfumery, 
toilet  soaps,  hairdressing  and  toilet  articles  industries  is 
printed  in  French.  It  is  conveniently  divided  into  three  parts. 
The  first  part  gives  names  of  manufacturers  classified  under 
the  products  which  they  manufacture.    All  of  the  chemical 
products,  essential  oils,  etc.,  obtainable  arc  listed  in  an 
alphabetical  arrangement.    The  second  part  is  an  insert  in 
pink  and  lists  manufactured  products  as  distinguished  from 
raw  materials.    In  this  classification  such  articles  as  hair- 
brushes, depilatories,  razors  and  a  host  of  kindred  products 
are  listed.   Part  three  records  importers,  exporters,  commis- 
sion houses  and  various  classifications  of  retail  establish- 
The  book  is  carefully  indexed. 


New  and  Popular  Radio  Books 

Radio  Hook-Ups,  by  M.  B.  Sleeper.    Price  75  cents. 
Radio  Design  Data,  by  M.  B.  Sleeper.   Price  75  cents. 

Construction  of  New  Type  Atlantic  Receivlnc  Set,  by 

M.  B.  Sleeper.   Price  75  cents. 
Construction  ok  Radiophone  and  Telegraph  Receivers 

for  Beginners,  by  M.  B.  Sleeper.    Price  75  cents. 
How  to  Make  Commercial  Type  Radio  Apparatus. 
Wireless  Telegraphy  and  Telephony,  by  A.  P.  Morgan; 

$1.50. 

A  B  C  of  Vacuum  Tubes  Used  in  Radio  Reception, 
by  F.  II.  Lewis.   Price  $1.00. 

Experimental  Wireless  Stations,  P.  E.  Edelman,  $3. 
Radio  Experimenters'  Handbook,  M.  B.  Sleeper,  $1. 

The  above  series  of  nine  books  published  by  the  Norman 
W.  Ilcnlcy  Publishing  Company,  2  West  45th  street,  are 
standard  popular  priced  and  up-to-date  books  which  deal 
with  their  respective  subjects  in  a  practical  manner  and  are 
written  so  that  the  novice  and  amateur  experimenter  alike 
can  understand  them  and  make  use  of  the  information  coo- 
in  them.    These  books,  the  contents  of  which  are 
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well  indicated  by  <Ik  titles,  loriu  a  very  valuable  library 
for  those  who  have  just  Ix-come  interested  in  radio,  as  well 
as  the  experimenter. 


Chkmical  E.sta  nuking  Catalog.    Quarto  9  x  12  inches. 

1.187  pages.    Imitation  brown  leather,  flexible  covers. 

Chemical   Catalog  (V..,   Inc.    New    York  Gty,  1922. 

Price,  leased  at  $2.00  lor  the  period  of  one  year  to  those 

included  in  approved  classification. 
The  seventh  annual  edition  of  this  werk  gives  cor- 
rected condensed  and  standardized  catalogue  data  of 
equipment,  machinery,  laboratory  supplies,  heavy  ami  line 
chemicals  and  raw  materials  used  in  the  industries  cm- 
ploying  chemical  processes  of  manufacture.  In  addition 
there  is  a  general  directory  of  such  equipment  and  materials 
classified  and  cross-indexed  and  there  is  a  technical  and 
scientific  book  section  The  classified  directory  of  equipment 
and  material  lists  manufacturers  under  each  product  made 
There  are  220  pages  in  this  section.  Following  this.  de- 
tailed catalogue  data  nr.  given  in  833  page*.  The  alpha- 
Ijetical  arrangement  which  i>  followed  in  all  classifications 
makes  it  easy  to  locate  anything  which  falls  within  the 
scope  of  the  book. 


IN  MEMORIAM  FOR  DEPARTED  FRIENDS 

Black,  Ross  W.,  pioneer  in  Iwrbers'  supplies  and  per- 
fumery  business,  Pittsburgh,  Pa.,  October,  1913. 

Killeen,  Fdwajui  Vincent,  Jh.,  son  of  E.  V.  Killecn. 
vice-president  of  George  Lueders  &  Co.,  died  in  the  service 
of  his  country,  October,  1918. 

Macheski,  Wm.  J.,  with  American  Can  Co.,  New  York, 
killed  in  action  in  Prance,  October,  1918. 

Mkn'Kkn,  Mrs.  Elma  C,  president  of  the  Mennen  Chcmt- 
cal  Co.,  Newark,  N.  I.,  October,  1917. 

MoxTAt.A nw,  Lot:  is,  of  Montaland,  Scve,  Lefevrc  &  Co., 
Hyeres.  Prance,  died  in  the  service,  October,  K'18. 

Umxey,  John  Charles,  F.  C.  S.,  Ph.C,  editor,  airthor 
and  essential  oil  authority,  I-ondon,  Eng.,  October,  1919, 

Webb,  James  A.,  of  James  A.  Webb  &  Sons,  cologne 
spirits.  New  York  City.  October.  1910. 

Wrixr.ARTNKR.  F.rwAkD.  president  of  the  A r;iF» •!  Manu- 
facturing Co.  New  York,  October.  1917. 

John  T.  Robertson 

John  T.  Robertson,  veteran  Connecticut  soau  manufac- 
turer, died  September  lo  on  the  White  Star  liner  Olympic 
while  on  bis  way  home  from  a  two  months'  trip  to  Europe, 
with  his  daughter.  Miss  Grace  Robertson.  He  had  gone 
ahpuad  in  the  hope  ot  reuaining  his  failing  health. 

Mr.  Robertson  was  bom  in  Glastonbury,  Conn.,  January 
14,  1855.  and  after  being  educated  in  an  academy  and  a 
business  college,  entered  the  employ  of  the  J.  It.  Williams 
Co.  Later  he  begun  the  manufacture  of  toilet  and  shaving 
soaps  and  perfected  the  mineral  scouring  soap  Bon  Ami. 
In  1K91  he  incorporated  the  J.  T.  Robertson  Soap  Co., 
Manchester,  Conn.  Mr.  Robertson,  besides  being  president 
of  the  company  bearing  his  name,  was  head  of  the  Or  ford 
Soap  Co.  anda  director  o:  the  Bon  Ami  Co.,  New  York. 
He  also  was  an  orgamVer  and  officer  of  the  Manchester 
Trust  Co.  The  Robertson  soap  business  was  built  up  by 
him  from  a  very  small  beginning,  and  is  now  one  of  the 
largest  plants  in  Hartford  County,  with  additions  heum 
built.  He  was  interested  in  soap  manufacturing  in  Syra- 
cuse and  in  Montreal   Cm     Manchester  h.v  lnvn  the  bene- 


ficiary of  his  philanthropy  many  times,  his  most  recent 
contribution  being  children's  playgrounds.  He  leaves  his 
daughter  and  two  sons,  William  and  Herbert  Robertson, 
who  were  associated  with  him  in  the  Or  ford  cunpany. 

Obituary  Notes 

Anthony  Will,  president  of  the  Will  &  Baumcr  Co.,  Inc-, 
candle  makers,  Syracuse,  N.  Y.,  died  of  heart  trouble  while 
playing  golf  on  the  links  of  the  Onondaga  Golf  and  Country 
Club  September  17.  He  was  fifty-eight  years  old.  Mr- 
Will  had  been  married  twice.  His  first  wife,  Mrs.  Mathilda 
Will,  died  in  1911,  leaving  two  sons.  Harold  H.,  now  of 
New  York,  a  branch  manager  of  the  candle  company,  and 
Louis  Will.  His  second  wife,* Mrs.  Arlenc  Ingham  Will, 
survives  him,  as  do  his  two  brothers,  Louis,  former  Mayor 
of  Syracuse,  and  Albert  J.  Will 

Dr.  J.  Fleming  W  hite,  long  consulting  chemist  for 
the  General  Chemical  Co.,  died  at  his  home  in  Buffalo, 
-September  25.  aged  seventy-three  years. 

William  C.  Allen,  general  manager  of  the  Tarrant 
Co.,  manufacturing  chemists,  this  city,  died  at  his  home 
in  Brooklyn,  September  24  from  injuries  received  when 
he  was  struck  by  an  automobile.  He  was  born  in  1844, 
and  started  with  the  Tarrant  Co.  fifty  years  ago  as  a 
bookkeeper. 

Theodore  S.  Hughes,  for  years  prominent  in  the 
chemical,  dyestuffs  and  soap  industries  in  New  England, 
died  September  30  at  Johnston,  R.  I.,  in  his  seventieth 
year.  He  had  been  a  State  Senator  and  held  other 
offices. 

Frank  S.  Washburn,  formerly  president  of  the  Amer- 
ican Cyanamid  Co.,  New  York,  died  October  9  at  hi* 
home  in  Rye,  N.  Y. 

Friends  of  Doane  Hage,  of  the  Arthur  Colton  Co. 
this  city,  will  sympathize  with  him  in  the  death  of 
his  wife.  Mrs.  Helen  Louise  Hage,  after  a  lingering  ill- 
ness.  in  St.  Joseph's  Hospital.  They  were  married  at 
Petersburg.  Ya..  June  20,  1917.  and  a  son,  Doane.  Jr., 
sixteen  months  old,  also  survives,  besides  Mrs.  Hage's 
parents  and  two  brothers,  who  live  at  Petersburg.  Mrs. 
Hage,  who  was  only  27,  was  taken  ill  in  January,  1921. 
and  despite  everything  that  could  be  done,  she  gradu- 
ally grew  worse.  The  Rev.  H.  (».  Willis,  of  St.  Ann's 
Episcopal  Church,  officiated  at  the  funeral  on  October 
4.     Interment  was  in  Woodlawn. 


New  Counterfeit  $5  Note 

New  counterfeit  $5  note  is  on  the  Federal  Kescrxc  Bank 
of  New  York:  check  letter  "A";  no  face  plate  numfx-r ;  back 
plate  No.  1554;  series  of  1914;  A.  W.  Mellon,  secretary  of 
the  Treasury  ;  Frank  White.  Treasurer  of  the  United  States  . 
portrait  of  Lincoln  It  is  a  photo-mechanical  production  on 
two  pieces  of  paper  hearing  red  and  blue  ink  lines  to  imitate 
the  silk  fibre  of  the  centime.  The  serial  number  of  the 
specinien  is  ltJ935(>79H  The  general  appearance  is  darker 
than  tiie  genuine,  and  vsjmially  the  Sack,  which  is  a  very 
heavy  print.     It  is  a  fairly  deceptive  counterfeit. 


A  Message  of  "Good  Luck" 

(SolJ.-Tt  CVstnriu-  «•....  Mani.twt«T,Ts  of  Toilet  PrrpM.it.-nv  22S8 
North   MontKrV,.)  Avrni.r,  Cjm- Ill  i 

We  could  not  sec  mtr  way  clear  without  The  American 
Pivn-Mm  a  Pssi  mi  w   on.  Knni.    Cood  luck  to  you. 
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NOTE  TO  READERS 

This  department  is  conducted  under  the  general  super- 
vision of  a  very  competent  patent  and  trade-mark  at- 
torney. This  report  of  patents,  trade-marks,  designs  is 
compiled  from  the  official  records  of  the  Patent  Office 
in  Washington,  D.  C.  We  include  everything  relating 
to  the  four  co-ordinate  branches  of  the  essential  oil  in- 
dustry, viz.:  Perfumes,  Soap,  Flavoring  Extracts  and 
Toilet  Preparations. 

All  inquiries  relating  to  patents,  trade-marks,  labels, 
copyrights,  etc.,  should  be  addressed  to 

PATENT  AND  TRADE-MARK  DEPT.. 
Perfumer  Pub.  Co.  14  Cliff  St.,  New  York. 


News  Permeates  Every  Page. 

The  text  pages  of  the  American  Perfumer  and  Essen- 
tial Oil  Review  do  not  contain  all  of  the  news.  You 
must  read  the  advertising  pages  also  to  get  the  full  benefit 

Superdelicate  Scales 

A  scale  upon  which  one  six-hundred-millionth  of  a  grain 
may  be  measured  has  been  invented  by  Hans  Pettcrson,  ac- 
cording to  a  London  cable  to  the  Brooklyn  Eagle. 


TRADE-MARK  REGISTRATIONS  APPLIED  FOR 
(Act  of  Feb.  20,  1905.) 

141,725— Lorna  Levy,  New  York,  N.  Y.    (Filed  Dec.  31, 

1920.  Used  since  Dec.  IS,  1920.)— Hair  Salve. 
142,041.— Tctralin-G.  M.  G.  H.,  Berlin,  Germany.  (Filed 

Jan.  10.  1921.  Used  since  Dec.  12,  I906.)-Soap  in  Solid. 
Powdered,  Liquid,  or  other  Form. 

143,322. — The  Klinker  Manufacturing  Co.,  doing  business 
as  Princess  Laboratories,  Cleveland,  Ohio.    (Filed  Feb.  8, 

1921.  Used  since  August,  1918.)— Cold  Cream,  Vanishing 
Cream,  Peroxide  Cream,  Witch-Hazel  Cream,  Cucumber 
Cream,  Coco- Butter  Cream,  Coconut-Oil  Shampoo,  Tar 
Shampoo.  Quinine  Hair  Tonic ;  Extract  Vegetal,  Benzoin, 
and  Almond  Lotion;  and  Violet  and  Witch-Hazel. 

146,490.— Larkin  Co..  Inc..  Buffalo,  N.  Y.  (Filed  Apr. 
21,  1921.  Used  since  Jan.  1.  1906.)—  Soap  in  Cake.  Stick, 
Liquid  Powder,  Flake,  Chip,  and  Paste  Form;  Polish  in 
Liquid,  Paste,  and  Powdered  Form  for  Shoes,  Metal,  Sil- 
ver, and  Stoves;  Washing  Tablets,  Naphtha  Washing 
Compound,  Scouring  Paste,  Glasswarc-Ocaning  Powder. 
Scouring  Powder,  Cleaning  Paste,  Liquid  Dry  Cleaner, 
Wall-Paper  Cleaner,  Glove  Cleaner,  Liquid  Shoe  Dressing, 
I -ens  Wash,  and  Razor  Strops,  Sanitary  Cleaner  for  Water- 
Closets,  Shaving  Soap  Paste.  Chemical  Windshield  Cleaner, 
ami  Klcctrochcmical  Silver  Cleaner. 
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148,150— The  Andrew  Jcrgens  Co..  Cincinnati.  Ohio. 
(Filed  May  24,  1921.    Used  since  1892.)-Soap. 

1 50.874.- Pompilio  Micheli.  Brooklyn.  N.  V.  (Filed  July 
23,  1921.    Used  since  July  18.  1921.)— Soaps. 

153,563- Alfred  H.  Possclt.  Boundbrook.  M.  J.  (Filed 
Sept.  30,  1921.  Used  since  May  16,  1921. )—  Toilet  Prcpara- 
tions-viz,  Nail  Tint  and  Enamel;  Nail  Polish,  Paste,  and 
Powder;  Nail  Bleach  and  Cuticle  Remover;  and  Skin 
Cream,  Lotion,  and  Icily. 

153.829.- Mary  L. ' Steel,  New  York,  N.  Y.  (Filed  Oct. 
6.  1921.  Used  since  May  1.  1918.(-Toilet  Preparations 
and  Cosmetics — Namely.  Cleansing  Cream  for  the  Skin,  Tis- 
sue Builder  for  the  Skin.  Refilling  Cream  for  the  Skin.  Cu- 
cumber Lotion,  Muscle  Oil,  Face  Tonic,  Face  Mould  Skin 
Bleach,  Talcum  Pewdcr,  Face  Powder,  Body  Powder. 
Rouge,  Lip  Sticks.  Eyebrow  Pencils,  Eyelash  Pencils,  Mas- 
cara, Facial  Creams,  Astringent  Creams,  Eye  Lotions, 
Bleach  Mould,  Home-Treatment  Box  (Containing  Certain 
of  the  Foregoing  Articles,  All  Intended  to  Preserve  and 
Beautify  the  Skin),  Gardenia  Balm. 

159,220.— P  arisian  Imports,  Inc.,  Detroit,  Mich.  (Filed 
Feb.  11,  1922.  Used,  since  Jan.  12,  1922).— Face  cream  and 
face  powder. 

159,671.— West  Coast  Soap  Co.,  Oakland,  Calif.  (Filed 
Feb.  21,  1922.    Used  since  July  26,  1921.)— Toilet  Soap. 

159.813.— Pacquin.  Inc.,  New  York.  N.  Y.  (Filed  Feb. 
25.  1922.  Used  since  Feb.  15,  I921.)-Skin-Clcansing  Tonic 
and  Massage  Cream. 

160,019— Marinello  Co.,  La  Crosse,  Wis.  (Filed  Mar.  1, 
1922.  Used  since  July,  1919.)— Powder  for  the  Skin.  Toilet 
Water,  and  Perfume. 

160,586.— Leonard  R.  Carley,  Watertown,  Conn.  (Filed 
Mar.  13,  1922.  Used  since  Dec.  20.  1921.) -Talcum,  Face 
Powder,  Foot  Powder,  Cold  Cream,  Cleansing  Cream.  Rose 
Water  and  Glycerine.  Toilet  Water,  Tooth  Paste,  Bath 
Powders  or  Salts,  Water  Glass. 

161,129. — J.  J.  Hogan.  Incorporated,  La  Crosse,  Wis. 
(Filed  Mar.  23.  1922.  Used  since  July  27,  1921.) -Food 
Flavoring  Extracts. 

161,538.-Marshall  Field  &  Co.,  Chicago,  III.  (F.lcd 
Mar.  31,  1922.    Used  since  December,  1919.  (—Shampoo. 

161.599—  Twentieth  Century  laboratories.  Chicago.  III. 
(Filed  Mar.  31.  1922.  Used  since  July  20.  I921.)-Dcntal 
Paste,  Dandruff  and  Hair  Liquid. 

161.600—  Samuel  Frederick  Von  Sehuctz,  doing  business 
as  North  American  Honey  Distributors.  Council  Bluffs, 
Iowa.    (Filed  Mar.  31.  1922.    Used  since  1919.)  — Beeswax. 

162,082— West  Coast  Spap  Co.,  Oakland.  Calif.  (Filed 
Apr.  10.  1922.    Used  since  Sept.  21,  1921.  (—Soap  Powder. 

162.178.— King  &  Stallkamp,  Dclphos.  Ohio.  (Filed  Apr. 
12.  1922.    Used  since  Jan.  1.  1922.)— Hand  Lotion. 

162,494. — John  B.  Montgomery,  doing  business  as  Hairette 
Remedy  Co..  Los  Angeles,  Calif.  (Filed  Apr.  18.  1922. 
Used  since  Aug  3,  1919.) — Liquid  Hair  Tonic. 

162.681—  The  Lilly  Springer  Co..  Los  Angeles.  Calif. 
(Filed  Apr.  21.  1922.  Used  since  Apr.  12,  1922.) -Face 
Creams  and  Hand  lotions. 

162.801  londc  Perfumer.  New  York.  N.  Y.  (Filed 
Apr.  24,  1922.  Used  since  Mar.  30.  1922.) -Face  Powders. 
Face  Creams.  Perfumes.  Toilet  Waters,  Rouges,  Hair 
Tonics.  Hair  Oils,  I^cntifriccs,  Tooth  Powders.  Nail 
Polishes,  Deodorizing  Preparations,  ami  Sachet  Powders. 

162,802. — Commercial  laboratories,  Inc.,  Newark,  N.  J 
(Filed  Apr.  24.  1922.  I'sed  since  Mar.  8.  1922. )  — Fac-_- 
Powders.  Face  Creams,  Perfumes,  Toilet  Waters,  Rouge1*. 
Hair  Tonics.  Hair  Oils,  Dentifrices.  Tooth  Powders,  Nail 
Polishes,  Deodorizing  Preparations,  and  Sachet  Powders. 

162.904.— Stewart  &  Holmes  Drug  Co.,  Seattle.  Wash. 
(Filed  Apr.  25.  1922.  Used  since  Jan.  1,  1908.)  —Cold 
Cream  for  the  Face  and  Hands.  Liquid  Preparation  to  lie 
Used  as  a  Substitute  for  Face  Powder.  Brilliantinr  for  the 
Hair  and  Beard.  Bay  Rum,  Witch- Hazel  Cream  for  the 
Hands  and  Face.  Liquid  Depilatories,  Shampoo  Preparations 
and  fur  I'sc  in  Removing  Dandruff. 

163.135- Sarah  E.  Bangh  St.  Louis.  Mo.  (Filed  May  1. 
1922.  Used  since  Feb.  9.  1921.)— Hair  Grower.  Hair  Glossi- 
tine,  Hair  Tonic,  Face  Creams,  Face  Powders,  Cough  Sirup. 
Healing  Creams,  Vanishing  Creams.  Cleansing  Creams. 
Massage  Creams,  and  Hair  Shampoo. 

163.285.— Alma  Crews  Reed.  l.os  Angeles.  Calif.  (Filed 
May  3.  1922.    Used  since  Feb.  1.  1922.  (-Hair  Grower. 


163.393  — Gimbel  Brothers.  New  York.  N.  Y.  (  F  iled  Mi 
5.  1922     I'sed  since  Jan   6.  1922.)— Rubbing  Lotion. 

163.480—  Universal  laboratories.  Inc.,  Harrisburg.  Pa. 
(Filed  May  6.  1921.  Used  since  Jan.  1.  1922  )—  Motri 
Washes. 

163.628.—  Gardiner  Manufacturing  Co..  Inc..  Xiaga'; 
Falls.  N.  Y.  (Filed  Mav  10,  1922.  Used  since  Apr.  I 
1920.)— Washing  Solution. 

U 3,738. — Joseph  Caplan,  doing  business  as  the    Lad. -t 
Perfumery  Co..  New  York.  N.  Y.     (Filed  May   12.  1922 
Used    since    Apr..    1922.)  —  Lemon    Cream,  Brilliamrr 
Freckle  Cream.  Rouge,  Bleaching  Cream,  and  Depilatory 
ami  Grcasclcss  Cream,  Known  as   Hairmown   and  Fa:: 
Cream. 

163.739. — Joseph  Caplan.  doing  business  as  The  Lador; 
Perfumery  Co..  New  York.  N.  Y.  Piled  May  12.  192Z 
Used  since  Apr.  1.  1922.)  —  Liquid  Complexion  Powder.  Hai: 
Tunic.  Astringent  Shampoo,  Skin  Tonic,  and  Skin  Lotior. 

163.895— S.  S.  Pierce  Co.,  Boston.  Mass.  (Filed  May  1?. 
1922.     Csed  since  Sept.   I,   1920. )— Cold  Cream.  Lemon 
Cream.  Nodor  (Deodorant  Cream  >  Rose- Water  and  Glycer- 
ine. Witch-Hazel.  Violet  Ammonia.  Face  Powder.  Rous 
and  Lemon  I»tion. 

164,079—  Specialty  Sales  Co..  Sioux  Falls.  S.  Dak.  (Filed 
May  18,  1922.  Used  since  Jan.  1,  1922.  (—Liquid  and  Paste 
Soaps. 

164.145  - Harriet  Hubbard  Aver.  New  York.  N*.  Y 
(Filed  May  20.  1922.  Used  since  Feb.  15,  1922  )— Per- 
fumes. 

164.146-  Harriet  Hubbard  Aver.  New  York,  N.  Y.  (Filwi 
May  20.  1922.    Used  since  Feb.  15,  1922.) -Perfumes. 

164.147.  — Harriet  Hubbard  Aver,  New  York.  N.  Y 
(Filed  May  20.  1922.  Used  sitice  Feb.  15.  1922.  i  — Per 
fumes. 

164.148.  — Harriet  Hubbard  Aver,  New  York.  X.  Y 
(Filed  May  20.  1922.  Used  since  Feb.  15.  1922.)  Per 
fumes. 

164.149.  — Harriet  Hubbard  Ayer,  New  York.  \T.  Y 
(Filed  May  20,  1922.  Used  since  May  1.  1914.  (-  Toilet 
Soap. 

164.172—  Theodor  Leonhard  Wax  Co.,  Paterson,    X.  1 
(Filed  May  20.  1922.  under  ten  year  proviso.    I'sed  since 
1852.  )-Bees  wax. 

164.173—  Theodor  Leonhard  Wax  Co..  Paterson,  N\  J. 
(Filed  May  20.  1922,  under  ten  year  proviso.    LJscd  since 

)  Beeswax 

164.174.— Theodor  I-conhard  Wax  Co..  Paterson,  N.  J 
(Piled  May  20.  1922.  under  ten  year  proviso.  Used  since 
1852  (  —  Beeswax. 

164.215— Angclo  Adduci.  Pittsburgh,  Pa.  (Filed  Mav  22. 
1922.  Used  since  Jan.  19,  1922  i  -Hair  Invigorator*  and 
Softener. 

164.470.-  William  M  Thompson.  Red  Bank.  N.  J.  (Filed 
Mav  24.  1922.    Used  since  Nov.  1.  1922)     Dental  Cream 

164,593  —  Holman  Soap  Co,  Chicago.  III.  <  Filed  May  27 
1922.    Used  since  March.  1922.  (—Toilet  Soap. 

1(4.6/6. — Marguerite  Sullivan,  doing  business  as  Domini. 
House.  Philadelphia,  Pa.  (Filed  May  29.  1922.  Used  since 
Feb.  20,  1922.)— Facial  ami  Toilet  Preparations  namclv. 
Powder  and  Liquid  Tunics  for  Treating  the  Hair  and  Scalp 

164,6/7. — Marguerite  Sullivan,  doing  business  as  Domino 
House.  Philadelphia.  Pa.  (  Filed  Mav  29.  1922.  Used  since 
Feb.  1.  1922.)-Facial  and  Toilet  Preparations— Namclv, 
Toilet  Powder. 

1(>4,67S — Marguerite  Sullivan,  doing  business  as  Domino 
House,  Philadelphia.  Pa.  (Filed  Mav  29.  1922.  I'sed  since 
Feb.  1.  1922.)  Facial  and  Toilet  "Preparations-Namelv. 
Toilet  Cream. 

164.83.S  Marguerite  Sullivan,  doing  business  as  lV>mino 
House.  Philadelphia.  Pa.  (Filed  June  2.  1922.  Used  since 
Jan.  31.  1922.)-Faeial  and  Toilet  Preparations- Namely. 
Complexion  Clay. 

164.839— Marguerite  Sullivan,  doing  business  as  Domino 
House.  Philadelphia,  Pa.  (Filed  I  tine  2.  1922.  Used  since 
Jan.  31,  1922  )-  Facial  ami  Toilet  Preparations-Namclv. 
Complexion  Clay. 

164.840."  Marguerite  Sullivan,  doing  business  as  Domino 
House.  Philadelphia,  Pa.    (Filed  June  2.  Used  since 

Jan.  31.  1922  (—Facial  and  Toilet  Preparations— Namely 
Complexion  Clay. 
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164,858.— Peter  H.  Brady,  doing  business  as  The  Somish 
Laboratories,  Spokane,  Wash.  (Filed  June  3,  1922.  Used 
since  Mar.  8,  1922.)— Dental  Cream. 

164,875.— Ernest  DaltrofT,  Paris,  France.  (Filed  Itine  3. 
1922.  Used  since  1905.)  — Perfume,  Toilet  Water,  Routes, 
Face  Powder,  Talcum  Powder,  Brilliantine,  and  Denti- 
frices. 

_  164,929. — John  G.  Leftwich,  doing  business  as  Pyrea 
Chemical  Co..  St.  loscph,  Mo.  (Filed  June  3,  1922.  Used 
since  June  17,  1915.)— Tooth  Paste. 

164,956. — Henri  Rigaud,  doing  business  as  Rigaud,  Paris. 
France,  and  New  York.  N.  Y.  (Filed  June  3,  1922.  Used 
since  1920.) — Hand  I.otion. 

164,965. — Henri  Rigaud,  doing  business  as  Rigaud.  Paris, 
France,  and  New  York,  N.  Y.  (  Filed  June  3,  1922.  Used 
since  1914.) — Perfume,  Toilet  Water,  Face  Powder,  Rouge. 
Face  Creams,  Sachet,  and  Talcum  Powder. 

164.969.  — William  R.  Smith,  doing  business  as  Fcmigloria 
Laboratories,  New  York,  X.  Y.  (Filed  June  3.  1922. 
Used  since  Mar.  15,  1922.) — Face  Powders,  Face  Creams, 
Perfumes,  Toilet  Waters,  Rouges.  Hair  Tonics,  Hair  Oils, 
Dentifrices,  Tooth  Powders,  Nail  Polishes.  Deodorizing 
Preparations,  and  Sachet  Powders. 

164.970.  — Willi  am  R.  Smith,  doing  business  as  Fcmigloria 
Laboratories,  New  York,  N.  Y.  (Filed  June  3.  1922.  Used 
since  Mar.  15.  1922.)— Face  Powders,  Face  Creams,  Per- 
fumes, Toilet  Waters,  Rouges,  Hair  Tonics,  Hair  Oils. 
Dentifrices.  Tooth  Powders.  Nail  Polishes.  Deodorizing 
Preparations,  and  Sachet  Powders. 

164,986 .-Zura,  Inc..  Chicago,  III.  (Filed  June  3,  1922. 
Used  since  May  20,  1922.)— Cosmetics— viz.,  Hair  Tonic, 
Flair  Straightener,  Hair  Gloss,  and  Eczema  Ointment. 

164,995.— Henri  Rigaud,  doing  business  as  Rigaud,  Paris 
France,  and  New  York,  N.  Y.  (Filed  June  3.  1922.  Used 
since  1920.) — Liquid  Face  and  Toilet  Powder. 

165.003  -  B.vJgcr  Foot  Powder  Co.,  Milwaukee.  Wis. 
(Filed  June  5,  1922.  Used  since  May  23.  l922.)-Foot 
Powders. 

165,027.— Levite  Manufacturing  Co.,  Dothan.  Ala.  (Filed 
June  5,  1922.  Used  since  Feb.  6,  1922.)— Tonic  to  be  Ap- 
plied to  the  Human  Scalp  and  as  a  Tonic  and  a  Dressing 
for  the  Human  Hair. 

165,033.— Jennie  M.  Proctor,  doing  business  as  the  Strait- 
Tex  Chemical  Co.,  Pittsburgh,  Pa.  (Filed  lune  5.  1922. 
Used  since  Feb.  24,  1922.  )— Scalp  and  Hair  Tonic. 

165,052.— Aetna  Products  Co.,  Boston,  Mass.  (Filed 
June  6,  1922.  Used  since  May  19,  1922.)— Preparations  for 
the  Prevention  and  Treatment  of  Unsanitary  and  Diseased 
Conditions  of  the  Feet. 

165,094. — Eugene  Schueller.  Paris,  France.  (Filed  June 
6,  1922.  Used  since  June,  1909.) — Hair  Dyes  and  Colorings, 
Per  fumes,  Rouge,  Lip  Sticks,  Toilet  Powders,  and  Toilet 
Creams. 

165.131.— The  Eodenc  Co.,  Fairmont,  W.  Va.  (Filed 
June  7,  1922.    Used  since  June  3.  1920.)— Tooth  Paste. 

165263.— John  H.  Bonn,  doing  business  as  The  J.  H.  B. 
Co.,  Sioux  Falls,  S.  Dak.  (Filed  June  10,  1922.  Used  since 
May  1,  1922.)— Liquid  and  Paste  Soaps  and  Cleaners. 

165,395. — Joseph  Lipson,  doing  business  as  Lion  Hand 
Soap  Co.,  Bristol,  Conn.  ( Filed  June  12,  1922.  Used  since 
September,  1921.)— Soap. 

165,556.— Edward  G.  Messing,  doing  business  as  Sho- 
Form  Co.,  Buffalo,  N.  Y.  (Filed  June  15,  1922.  Used  since 
1916.)— Animal  Soft  Soap. 

166.097.— Rcid.  Murdoch  &  Co.,  Chicago,  111.    (Filed  June 

26,  1922.  Used  since  August,  1900.)— Soaps  and  Scouring 
Powder  Designated  Cleaner. 

TRADE-MARK  REGISTRATIONS  GRANTED 

(Act  of  Mar.  19,  1920.) 

1S9.202— Marshall  Field  &  Co.,  Cbicago,  111.  (Filed  June 
23,  1922.  Serial  No.  165.925.  Used  since  October,  1920.)— 
Toilet  Soap. 

159.235.— Henry  Viscardi.  New  York.  N.  Y.    (Filed  July 

27,  1921.  Serial  No.  151.027.  Used  since  Mar.  25,  1921.)— 
Shaving  Cream  in  the  Nature  of  a  Soap  Paste. 

159236. — V.  Vivaudou,  Inc..  New  York,  N.  Y.  (Filed 
Apr.  18  1921.  Serial  No.  146.343.  Used  since  Apr.  4.  1921.) 
—Preparations  for  Producing  a  Glossy  Fffect  Upon  the 
Hair. 
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160,009.— Lila  Kovacs.  Pittsburgh,  Pa.  (Filed  Mar.  8, 
1922.  Serial  No.  160,355.  Used  since  January,  1918.) — 
Liquid  Hair  Shampoo.  Liquid  Hand  Lotion.  Vanishing 
Cream,  Cleansing  Cream,  Liquid  Rouge,  Brilliantine. 

160,107.— Parker- Belmont  &  Co..  Chicago,  III.  (Filed 
Apr.  21,  1922.  Serial  No.  162.694.  Used  since  Dec.  27, 
1920.)— Toilet  Preparations— Namely,  Rose  Compact,  and 
Beauty  Cream. 


PATENTS  GRANTED 

15,460.  (Reissue.)  Machine  for  Filing  Bottles,  etc. 
John  F.  Gcvcr,  Philadelphia.  Pa.  Filed  Mar.  27.  1922. 
Serial  \To.  547.251.  Original  No.  1,401,150,  dated  Dec.  27, 
1921,  Serial  No.  189.304.  filed  Sept.  1,  1917.  38  Claims. 
(CI.  226-95.) 

1.  A  machine  of  the  character  described  comprising 
endless  conveyor  means  for  progressing  vessels  to  be 
tilled;  tilling  pump  means  over  said  conveyor  means, 
with  substantially  horizontal  cylinders,  and  with  rotary 
control  valve  means  with  axis  extending  transversely  of 
said  conveyor  means;  and  means  for  operating  said 
conveyor,  pump,  and  valve  means  in  definite  correlation 
with  one  another. 

1.430.099,  Soap.  John  R.  Milsoti.  Watcrtown,  Mass., 
assignor  to  Pioneer  Chemical  Company,  Revere.  Mass., 
a  Corporation  of  Massachusetts.  Filed  May  9,  1919. 
Serial  No.  295.869.    3  Claims,    (Ci.  87—5.) 

1.  A  soap  formed  of  a  mixture  of  animal  oil,  petro- 
leum oil,  an  alkali,  a  sodium  silicate,  aluminum  chloride 
and  water  in  suitable  proportions. 

1,430,683.  Toilet  Article.  Jesse  R.  Powell,  Chicago, 
111.,  assignor  to  Armour  and  Company,  Chicago,  111. 
a  Corporation  of  Illinois.  Filed  May  16,  1921.  Serial 
No.  470,068.    7  Claims.    (CI.  132—82.) 

1.  A  toilet  article  comprising  a  cosmetic  cake  mounted 
upon  a  .substantially  non-rcsil-ent  non-vitreous  plaque  of 
compacted  inert  filler  and  binder. 


DESIGNS  PATENTED 

61,503.  Bottle.  John  A.  Maier,  London,  England, 
assignor  to  The  Erasmic  Company,  Limited,  Warring- 
ton. England,  a  Corporation  of  Great  Britain.  Filed 
Mar.  26.  1921.  Serial  No.  455.992.  Term  of  patent  7 
years. 

The  ornamental  design  for  a  bottle,  as  shown. 

61.505.  Jar.  Louis  B.  Newell.  Baltimore.  Md.,  assignor 
to  Carr-Lowrcy  Glass  Co.,  Baltimore,  Md.  Filed  Jan. 
7,  1922.    Serial  No.  99.    Term  of  patent  7  years. 

The  ornamental  design  for  a  jar,  as  shown. 

61.506.  Bottle.  Louis  B.  Newell,  Baltimore,  Md., 
assignor  to  Carr-Lowrcy  Glass  Co.,  Baltimore,  Md. 
Filed  Jan.  7,  1922.  Serial  No.  100.  Term  of  patent  7 
years. 

The  ornamental  design  for  a  bottle,  as  shown. 


Cuban  Penalties  for  Trade-Mark  Infringements 

A  proposal  for  more  strict  and  equitable  punishment  of 
infringements  of  trade-mark  rights,  particularly  in  the 
improper  use  of  branded  receptacles,  is  embodied  in  a  bill 
introduced  in  the  Cuban  Senate.  Technically,  it  provides 
for  modifications  of  article  287  of  the  Penal  Code  and 
Article  XII  of  the  trade-mark  law  of  August  21.  1884. 

The  proposed  revision  of  article  287  of 'the  Penal  Code 
provides  that  the  maximum  punishment  shall  be  imposed 
only  upon  those  who  deliberately  use  receptacles,  stamped 
with  a  trade-mark  registered  in  the  name  of  another  per- 
son, in  connection  with  the  marketing  of  the  same  or  similar 
goods.  A  slighter  penalty  is  imposed  on  those  who  make 
such  illegal  use  of  a  trade-mark  in  selling  dissimilar  mer- 
chandise. 

A  noteworthy  change  in  the  proposed  revision  of  Article 
XII  of  the  trade-mark  law  is  the  subjection  of  those  who 
counterfeit  or  imitate  a  trade-mark,  together  with  those 
who  make  commercial  use  of  such  mark,  to  criminal  prose- 
cution. This  alteration  places  Article  XII  in  closer  agree- 
ment with  article  287  of  the  Penal  Code. 
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CEYLON 

Soap  Import  Duty  Raised.— Ceylon's  new  customs  tariff, 
as  finally  adopted,  increases  the  import  duty  on  toilet  soap 
from  7y}  to  10  per  cent  ad  valorem. 

CZECHOSLOVAKIA 

Increased  Fee  on  Imported  Mixed  Ether  Oils.— By  a 
decision  of  the  Czechoslovakia!)  Ministry  of  Commerce, 
effective  August  IS,  1922,  the  manipulation  or  handling  fee 
on  the  importation  of  mixed  ether  oils  has  been  increased 
to  5  per  cent  of  the  invoice  price. 


DOMINICA,  WEST  INDIES 

Bay  Rum  Duties.— Customs  Amendment  Ordinance  No. 
10,  1922,  has  increased  the  import  duties  on  rum  and  bay 
rum,  the  latter  being  raised  to  II  shillings.  6  pence,  an 
advance  of  3  shillings.  The  British  preferential  is  increased 
to  9  shillings. 


FRANCE 

Grasse  Personals.— Two  new  arrivals  have  been  wel- 
comed warmly  in  this  great  garden  of  flowers.  M.  and 
Mme.  Maurice  Maubert  announce  the  appearance  of  a  little 
girl,  who  has  been  named  Picrctte.  M.  Maubert  is  joint 
owner  of  the  firm  of  Pichelin  Gilles  &  Maubert,  Grasse. 

M.  and  Mme.  Jean  Guichard  arc  receiving  congratulations 
on  the  advent  of  their  son  Georges.  M.  Guichard  is  one  of 
the  management  of  Roure-Bertrand  Fils,  at  Grasse. 

Trade  With  America.— Exports  invoiced  at  the  con- 
sulates in  France  to  go  to  the  United  States  and  insular 
possessions  amounted  in  1921  to  $598,443,204.  as  compared 
with  $468,022,771  in  1920,  an  increase  of  $130,420,433.  Per- 
fumery and  soap  declared  for  export  from  Paris  to  the 
United  States:  1920,  $12,165,236;  1921.  $14,120.0*. 

France's  imports  of  perfumery  and  soap  compared  as 
follows:  1913.  $9,314,200;  1920.  $27,141,100;  1921.  $19,- 
229,800. 

Exports  of  soaps  and  perfumery  in  tons  included  the 
following:  To  United  States,  1913.  1,828;  1920,  2.206; 
1921,  1,523.  To  Great  Britain,  1913,  3.880;  1920.  1,781 ;  1921. 
1,357.    To  Germany,  1913.  1,432;  1920,  1.569;  1921.  2.109. 


FRANCE-ESTHONIA 

Commercial  Treaty.— By  terms  of  the  commercial  treaty, 
which  has  just  gone  into  effect.  Esthouia  grants  to  France 
most -favored-nation  treatment  far  French  products  gen- 
erally, and  in  addition  considerable  reductions  from  the 
present  Esthonian  tariff  for  certain  products  of  special  in- 
terest to  France,  including  perfumery,  cosmetics  and  toilet 
soap. 

(Continued  on  /-.jc--  370) 


THE  MARKET 
Essential  Oils,  Aromatic  Chemicals,  Etc. 

Although  it  is  impossible  to  discuss  the  essential  oil  line^ 
excepting  in  terms  of  generalities,  due  to  the  difficulties  o: 
obtaining  definite  data  on  the  condition  of  the  various  crops 
until  the  harvesting  period  is  completed,  practically  all  in- 
terests are  agreed  that  there  is  a  substantial  definite  better 
ment  in  marketing  conditions.  The  direct  effect  of  the 
passage  of  the  McCumbcr-Fordney  Tariff  Act  was  to  mik; 
for  sharp  disjointed  fluctuations.  There  was  a  favorable 
increase  in  the  volume  of  transactions,  coincident  with  tne 
comparatively  low  levels  reached  by  upward  of  a  dorer 
leading  essential  oil  products  which  under  the  Underwood 
Tariff  were  assessed  at  20  per  cent,  but  which  will  now 
come  in  free  of  duty.  Considerable  speculation  accom- 
panied the  enactment  of  the  new  tariff  measure,  but  its 
passage  removed  for  the  time  being  at  least,  all  uncertainties 
as  to  the  status  of  the  oils,  so  that  the  market  profited  not 
only  from  a  better  volume  of  business,  but  from  the  promise 
of  an  increased  degree  of  stability  at  an  early  date. 

All  of  the  fluctuations  seen  in  the  essential  oil  line  arc  not 
due  to  the  new  tariff  and  the  firmness  shown  in  a  number 
of  the  oils  has  had  a  stimulating  influence  on  the  general 
market.  Imports  are  said  to  be  running  at  a  record  ratr 
but  the  influence  this  will  have  on  the  market  a  few  months 
hence  can  only  he  guessed.  For  the  time  being  strong 
holders  are  not  anxious  to  quote  their  goods,  although  the 
weaker  speculative  clement  in  some  instances  have  shown  a 
willingness  to  sell  as  low  as  replacement  cost. 

Oil  of  ^cranium  i>  about  $1.25  to  $1.75  a  pound  lower 
on  spot,  due  undoubtedly  to  its  presence  on  the  tariff  free 
list.  Conditions  in  the  primary  market  would  indicate  no 
weakness,  however.  Only  100  pounds  of  the  Bourbon  oil 
was  offered  to  the  American  market  it  is  understood  and  it 
155  francs,  against  1.12  francs  previously.  Foreign  pro- 
ducers arc  not  at  all  anxious  to  unload  their  product  in  this 
market  as  there  appears  to  be  excellent  buying  in  evidence 
from  Continental  and  other  over-seas  points.  Boise  de  rose 
fcmmellc  is  35  cents  lower  on  removal  of  the  tariff.  Weak- 
ness in  oil  of  rose  has  been  more  pronounced,  a  decline  of 
close  to  $1.75  an  ounce  featuring  the  market.  There  was 
a  moderate  amount  of  pressure  to  sell  lavender  as  low  as 
$3  a  pound  and  the  spike  at  75  cents. 

Pronounced  weakness  has  been  seen  in  all  of  the  principal 
citrus  oils,  notwithstanding  advices  from  prominent  Italian 
sources  that  the  new  lemon  crop  is  decidedlv  smaller  than 
the  previous  one.  although  stocks  available  abroad  are 
adequate.  Lowering  of  the  duly  on  U-rgamot  caused  an 
abrupt  decline  of  about  55  to  60  cents,  but  firmer  prices 
are  now  quoted  by  shippers  and  demand  is  picking  up  con- 
siderably. Demand  for  orange  has  been  quiet,  and  prices 
have  failed  to  show  any  noteworthy  change. 

Along  with  the  advance  of  the  season,  holders  of  oil  of 
peppermint  in  the  country  have  lowered  spot  prices  some  55 
to  65  cents  a  pound.  A  considerable  part  of  the  oil  bought 
earlier  in  the  season  cost  as  hish  as  $3  a  pound  so  that 
marketers  arc  taking  a  loss  at  the  current  levels.  As  no- 
table a  price  development  as  any  during  the  last  month  was 
the  deep  cut  in  prices  for  ylang-ylang  the  Bourbon  and 
Manila  varieties  being  $5  and  $10  per  pound  lower  re- 
spectively. Contrary  to  the  belief  entertained  earlier  in  the 
(Continued  on  /•»)**<•  370) 
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PRICES  IN  THE  NEW  YORK  MARKET 


(Quotations  on  this  page  are  those  made  by  local  dealers,  hut  are  subject  to 

present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for  Prices  on  Soap  Materials.) 


of  the 


ESSENTIAL  OILS 

Almond.  Bitter,  per  lb....  $5.25-  $5.50 

Almond,  S.  P.  A   5.50-  6.00 

Almond,  F.  F.  C.  "art"...    1.60-  2.25 

Almond,  Sweet  True    .45-  .50 

Almond.  Apricot  Kernel..     .25-  .30 

Amber,   crude   85-  1.00 

Amber,  rectified   1.40- 

Amyris,  balsamifera    4.00- 

Anise.  "lead  free  U.  S.  P."  .60- 

Aspic  (spike)  Spanish  75-  .80 

French    1.15-  1-25 

Bav.  Porto  Rico   2.75-  3.00 

West  Indies    2.75- 


Bergamot.  35-36  per  cent . 
Birch  sweet  N. 


3.25-  3.30 
1.90-  225 

Penn.  and  Conn   3.25- 

Birchtar.  crude    2.00- 

Birchtar,  rectified    2.50- 

Bois  de  Rose.  Femelle....  2.65- 

Cade.  U.  S.  P.  "IX"  55- 

Cajeput,  Native  U.  S.  P..  .85- 

Calamus    425- 

Camphor,  Jap.  "white".  .  .19- 

Cananga,  Java    2.70- 

Cananga,  Java,  rectified...  3.20- 
Caraway  Seed,  rectified...  5.00- 

Cardamon,  Ceylon   13.00- 

Carvol    7.75- 

Cassia,  redistilled,  U.  S.  P.  1.75- 

Cedar  I>eaf  95- 

Ccdar  Wood   26- 

Cclcry    10  0O- 

Cinnamon,  Ceylon    15.50- 

Citronella,  Ceylon  54- 

Citronclla.  Java  78- 

Clovcs,  Bourbon    3.00- 

Cloves,  Zanzibar    2.10- 

Copaiba   40- 

Coriander    20.00-  22.50 


.60 
.90 
5.(X) 
.20 
2.75 
3.75 

19.00 

1.80 
1.00 
.30 


.56 
.83 
3.25 
2.50 
.50 


Crnton    1.15- 

Cutx-1>s    625- 

Curain    7.50- 

Dillseed    42.1- 

Fugcron      120- 

Kucalvptus, 

A  us.  80  to  85tf  45- 

Fennel,  Sweet    1.65- 

Geranium,  Rose  Algerian. .  8.75- 

Gcranium,  Bourbon    5.00- 

Gcranium,  Turkish  (paltna 

rosa)    4.75- 

Ginger    5.75- 

Gingcrgrass    300- 

Guaic  (Wood)    4.85- 

Hemlock    1.10- 

Juniper  Berries,  rectified..  1.35- 

Lavcndcr,  English   

Uvender.  U.  S.  P.  "IX". 


125 
7.00 
10.03 
S'JO 


.60 
1.75 
925 
5.50 

525 
6.50 


1.20 
1.40 
-  32.00 
3.00- 


"Calif" 


Limes,  distilled   

Limes,  expressed   

Linaloc   

Mace,  distilled   

Mirbane   

Mustard,  genuine   

Mustard,  artificial  

Neroli.    Bigarade,  Pctale 

Extra   195.00-250.00 

Neroli.  Bigarade   150.00-170.00 

Nutmeg    100- 

Opoponax    28  00- 


.70- 
.75- 
.80- 
.55- 
2.50- 
2.50- 
1.00- 
.14- 
18.00- 
2.85- 


.85 
.80 
.90 
.60 


2.60 
.16 
3.00 


2.75- 
3.10- 
.25- 

525- 

325- 
57.00- 


.85 

2.75 
3.15 
3.25 
.40 

5.50 

4.00 


Diphenyloxidc   80- 

Orange,  bitter    2.15- 

Orangc,  sweet.  West  Indies  2.60- 

Orangc,  sweet  Italian.... 

Orange,  Calif  

Origanum,  imitation   

Orris  Root,  concrete,  for- 
eign  (oz.) 

Orris  Root,  concrete,  do- 
mestic  (oz.) 

Orris  Root,  absolute,  (oz.) 

Parsley    3.50- 

Patchouly    9.00-  925 

Pennyroyal.  American  . . .  225-  2.75 

Pennyroyal.  French    1.75-  2.00 

Peppermint    2.80-  2.90 

Peppermint,  redistilled  . . .  3.10-  3.20 

Petit  Grain,  So.  American  1.70-  1.85 

Petit  Grain.  French   8.00-  9.00 

Pimento    1.90-  2.00 

Pine  Needles,  from  Pinus 

Sylvcstris    2.00-  2.10 

Rose.  Bulgaria   (oz.)  6.00-  625 

Rosemary,  French  ..(lb.)  .55- 

Rosemary,  Spanish    .45-  .47 

Rue    4.00-  425 

Sage    2.50-  2.75 

Sandalwood.  East  India..  7.00-  725 

Sassafras,  artificial  42-  .45 

Sassafras,  natural    1.00- 

Savin.  French    380-  4.00 

Snake  Root    16.00-  16.50 

Spearmint    2.90-  3.00 

Spruce    1.10-  1.20 

Tansy    9.50-  10.00 

Thyme.  French,  red   1.00-  1.05 

Thyme,  French,  white  ...  1.05-  1.10 

Thyme.  Spanish,  red   1.00-  1.05 

Vetivert,  Bourbon    525-  5.50 

East  India    30.00- 

Wintergreen.  Southern  ..  4.75- 

Pennsvlvania    6.75- 

Wormsccd    2.60-  2.65 

Wormwood    9.50-  10.50 

Viang- Ylang.  Manila    28.00- 

Ylang-Ylang.  Bourbon  ...  7.00-12.00 

DERIVATIVES  AND  CH KMICALS 

Acctophcnone    3.75-  4.00 

Amyl  Salicylate,  do   1.45-  1.75 

Amyl  Salicylate,  foreign..  1.45- 

Ar.cthol    1.60-  1.75 

Anisic  Aldchvde.  foreign..  425-  4.75 

Domestic    4.25-  4.50 

Benzaldehyde.  dom..  U.S.P.  1.40-  1.60 

Benzaldchydc.  F.  F.  C.  do- 
mestic   1.60-  1.75 

Benzvl  Acetate,  domestic.  1.50-  1.65 

Benzyl  Acetate,  foreign. ..  1.75-  2.00 

Benzyl  Alcohol    1.30-  1.75 

Benzyl  Benzoate    1.75- 

Bomeol    3.50- 

Bornylacetatc    4.25- 

Bromostyrol    4.50- 

Carvol    7.75- 

Cinnamic  Acid    3.00-  3.50 

Qunamic  Alcohol  "Solid".  14.00-  18.«) 

Cinnamic  AUIehvtlc    425- 

Citral  C.  P.  - . . .'   3.00-  3.50 

Citronellol,  domestic    8.50- 

Citroncllol.  foreign    8.5<»- 

Cumarin,  natural   ;  15.00- 

Cumarin.  artificial  domestic  4.00-  4.30 

Cumarin.  artificial,  foreign  nominal   ■ 

Diphenylmethane    225-  2.50  •Normal. 


Ethyl  Cinnamate    5.50- 

Eucalyptol   80-  .85 

Eugenol    4.50- 

Geraniol,  domestic    3.75-'  4.00 

Gcraniol,  foreign    325-  5.00 

Gcranyl-Acctatc    5.50- 

Heliotropin,  domestic    2.60-  2.75 

Indol,  C.  P  (oz.)  9.00- 

Iso- Butyl- Salicylate    nominal 

Linalool    4.50-  5.25 

Linalyl  Acetate   6.00-  9.50 

Linalyl  Benzoate   nominal 

Methyl  Anthranilate    425- 

Methvl  Cinnamate    5.50- 

Mcthyl   Hcptenonc    9.00- 

Mcthyl  Heptinc  Carbon...  40.00- 

Methyl  Paracresol    12.50-  15.00 

Methyl  Salicylate  47- 

Musk  Ambrctte   1525- 

Musk  Ketone    12.50-  14.00 

Musk  Xylene    3.50-  4.00 

Nonylic  Alcohol    nominal 

Phenylacetaldehyde    7.00-  7.25 

Plicnylcthylic    Alcohol    ...  8.00 

Phenylacetic  Acid    3.00- 

Rhodinol,  domestic    18.00- 

Rhodinol,  foreign    18.00- 

Safrol   56-  .60 

Skatol,  C.  P  (oz.)  57.00- 

Terpineol.  C.  P..  domestic.  A7'/t.  .50 
Terpineol,  C.  P.,  imported. 

Terpinyl  Acetate   

Thymol   

Violet,  artificial.  

Vanillin   (oz.) 

BEANS 

Tonka  Beans,  Para  

Tonka  Beans,  Angostura.. 
Vanilla  Beans,  Mexican... 

Vanilla  Beans,  cut   

Vanilla    Beans.  Bourbon 

whole   

Vanilla     Beans.  Bourbon 

cut   

Vanilla  Beans,  Tahiti  yel- 
low label   

White  label 


1.50-  2.00 
4.30- 

8.00-  17.00 

.50-  .55 


i  

SUNDRIES 

Alcohol  cologne  spirits  gal- 
lon   

♦Ambergris,  black  ..(oz.) 

Amliergris,  gray   

Chalk,  precipitated   

Civet  horns   (oz.) 

Lanolin  hydrous   

I-inolin  anhydrous   

Menthol^   

Musk,  Cab.,  pods. . . .  (oz.) 
Musk,  Cab.,  grains.. .  (oz.) 
Musk.     Tonquin,  grains 

(«.)   

Musk,  Ton<|uin,  pods.(oz.) 
Orris     Root,  Florentine, 

whole   

Orris  Root,  powdered  and 

Rran   

Rice  Starch   

Talc.  Italian   (ton) 

Talc.  French   (ton) 

Talc,  domestic   (ton) 


.95-  1.00 

200-  225 

12.00-  18.00 

8.00-  9.00 

325-  3.50 

2.75-  3.00 

1.80-  2.00 

225-  2.50 


4.77-  4.90 

10.00-  18.00 
28.1  H  t- 

.03-  .05 

2.65-  3.00 

.22-  .24 

.43-  .45 

8.00-  8.25 


nominal 

38.00-  40.00 
25.00-  26.00 

.08-  .09 

.11-  12 

.12-  .16 
45.00-  60.00 
25.00-  50.00 
18.00-  40.00 
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(Continued  from  page  368) 
season  the  market  for  oil  of  thyme  which  was  then  in- 
fluenced by  a  short  crop  of  the  herb  has  reacted  some  25 
to  SO  cents  a  pound  with  last  offers  at  as  low  as  $1  a  pound. 
Offers  of  new  crop  tansy  arc  made  much  more  freely,  and 
wormwood  also  is  considerably  cheaper  as  the  new  crop 
distillation  has  been  coming  in  from  the  country  at  a  time- 
when  only  a  meagre  consuming  interest  i>  U-iiig  displayed. 
Advance  in  oil  of  caraway  is  based  on  scarcity  of  the  seed 
as  well  as  the  oil. 

While  it  is  yet  too  early  to  determine  huw  much  of  a 
factor  foreign  competition  in  aromatic  chemicals  will  be 
under  the  many  complicated  features  of  the  Tariff  Act  of 
1922,  a  feeling  seems  to  t>c  developing  in  the  market  that 
regardless  of  how  high  prices  go,  consumers  who  tor  many 
years  have  become  accustomed  to  the  use  of  a  foreign  article 
will  continue  to  pay  the  price.  Under  the  old  Underwood 
rates  the  average  impost  on  aromatic  chemicals  was  20  per 
cent  while  under  the  new  law,  according  to  some  views,  the 
foreign  valuation  will  be  raised  to  from  45  to  125  per  cent, 
this  being  figured  on  the  supposition  that  60  per  cent  Ameri- 
can valuation  is  the  equivalent  of  125  per  cent  foreign 
valuation.  There  arc  three  general  classifications  for  aro- 
matics  including  natural  products  such  as  citronellol. 
geraniol  and  rhoditiol  which  are  assessed  at  45  per  cent ; 
synthetics  not  derived  from  coal  tar  which  are  taxed  45 
per  cent  and  the  synthetic  coal  tar  aromatics  60  per  cent 
plus  7  cents  per  pound  if  made  here,  or  if  not  made  here. 
60  per  cent  plus  7  cents  per  pound.  American  valuation. 
As  yet  the  American  valuation  plan  has  not  been  applied 
in  any  very  substantial  degree  because  the  Customs  Divi- 
sion has  not  drafted  its  regulations  for  assessing  duties. 
It  is  felt,  however,  that  while  a  considerable  check  will 
be  placed  on  importations  of  French  and  German  origin, 
eventually  the  situation  will  right  itself  so  that  consumers 
will  be  able  to  obtain  their  customary  supplies  of  raw  ma- 
terials, although  perhaps  at  a  higher  price. 

The  boost  in  tariff  rates  has  naturally  stiffened  a  large 
number  of  products  hut  some  notable  declines  have 
been  noticed.  Examples  in  the  latter  category  include 
acetophenone  which  is  down  SI ;  benzaldehyde,  down  35 
cents;  cinnamic  alcohol,  off  $4;  citronellol,  down  $3.50; 
linalool,  off  $1.50;  methyl-heptitic  carbonate,  off  $5;  linalyl- 
acetate  down  $4,  while  moderate  declines  were  the  rule  in 
bromostyrol,  cinnamic  acid,  diphenyloxide,  heliotro]kin  and 
tcrpincol.  In  keeping  with  the  advance  in  carbolic  acid 
cristals  to  22  cents  a  pound  minimum  in  drums  of  250 
pounds  there  have  been  a  number  of  advances  in  deriva- 
tives of  tlus  lyase.  The  sharply  higher  prices  pre- 
vailing for  methyl-alcohol  have  resulted  in  an  appreciation 
of  fully  6  cents  a  pound  in  mcthyl-salicylatc  which  is  held 
for  47  cents  inside.  The  higher  duties  placed  on  artificial 
musks  have  caused  sellers  to  revise  their  prices  upwards 
sharply  so  that  ambrctte  is  now  held  at  $15.25  inside;  ketone 
at  $14;  and  xylene  at  $4  a  pound.  While  no  unusual  ex 
pansion  can  be  recorded  in  trade  generally,  inquiries  from 
consumers  trade  are  improving  in  volume.  The  extract 
makers  have  been  good  buyers  of  coumann  and  vanillin  at 
full  prices. 

Vanilla  Beans 

Despite  the  unusually  high  levels  of  prices  reached  for 
all  varieties  of  vanilla  hcans  the  consensus  in  trade  cirrles 
is  that  demand  is  still  broadening.  The  extract  trade  has 
been  purchasing  freely  of  Bourbon  vanilla,  while  utilizing 
the  utmost  of  efforts  to  stretch  out  their  stocks  of  Mexican 
vanilla  to  tide  over  the  present  crisis.  It  has  been  definitely 
ascertained  that  the  shortage  in  this  year's  crop  of  Mmirlioti 
vanilla  beans  will  amount  to  lietween  300.000  and  40O.U00 
pounds.  While  a  few  lots  of  recurcd  Bourbon  vanilla  are  still 
available  on  the  market  here  at  prices  ranging  from  $2.75 
a  pound  up,  the  effect  of  the  shortage  in  Bourbons  lias  been 
to  send  prices  to  $3  0T  $3.50  a  pound  generally.  Many  im- 
porters in  New  York  have  been  forced  to  operate  in  the 


Marseilles  market  for  the  first  time.  They  tind  that  Mar- 
seilles is  only  quoting  futures  as  she  is  closely  cleaned  up 
on  spot  stocks.  This  condition  may  send  Bourbons  to  $4 
it  is  believed. 

The  supply  of  Mexican  vanilla  is  practically  at  the  vanish- 
ing point.  At  any  rate  it  is  rather  definite  that  an  order 
for  5,000  pounds  could  not  be  tilled  here.  Consumers  who 
bought  in  anticipation  of  the  shortage  arc  stretching  their 
stocks  out  as  much  as  possible  in  order  to  tide  over  until 
new  crop  becomes  available  in  the  late  spring  and  earh 
summer  of  1923.  The  prospect  is  that  cut  vanilla  frotc 
Mexico  will  begin  arriving  around  March- April  next  year 
ordinary  Leans  around  April-May;  medium  May-June  anc 
prime  during  June  and  July.  It  is  estimated  that  the  next 
Mexican  vanilla  bean  crop  will  be  about  40  per  cent  greater 
than  the  previous  crop  which  was  only  55.0UO  pounds. 

Even  with  this  increase  there  will  be  less  vanilla  available 
for  the  American  market  because  there  will  be  no  carry 
over  of  old  crop  next  year  as  there  was  this  year.  Cutuns 
and  collection  of  the  new  crop  will  begin  in  January  and 
by  the  last  of  July  the  cured  vanilla  of  the  new  crop  will 
be  ready  for  shipment.  Only  a  small  crop  of  cuts  will  be 
gathered. 

Other  varieties  of  vanilla  are  being  substituted  for  the 
Mexican.  South  American  have  met  good  buying  at  $7  a 
pound,  while  Tahiti  yellow  label  has  been  moving  at  $1.80 
@  $2  a  pound  and  white  label  around  $225  <<v  $2.50  a 
pound.  Supplies  of  tonka  beans  continue  decidedly  small 
and  replacement  is  impossible  until  another  crop  is  gathered 
so  that  spot  prices  are  firm  at  $2  (n  $2.25  a  pound. 


FOREIGN  CORRESPONDENCE 

(Continued  from  page  368) 

ITALY 

Ouvt  (Jil.  The  exports  of  olive  oil  from  Italy  for  the 
last  six  months  of  1921  amounted  to  1,805  metric  tons,  mak- 
ing the  total  for  the  year  3,199  metric  tons.  The  explanation 
of  the  great  slump  since  the  war  is  that  before  the  war 
Italy's  ability  to  export  olive  oil  did  not  depend  altogether 
on  its  production,  which  in  some  years  was  barely  large 
enough  to  meet  the  domestic  requirements.  In  1913  Italy 
had  to  import  2,086  metric  tons  of  foreign  olive  oil  and 
13.4<»2  metric  tons  of  cottonseed  oil  In  1914,  imports  of 
these  two  oils  amounted  to  15.422  and  2.388  metric  tons, 
respectively,  which  was  369  tons  more  than  the  quantity 
of  olive  oil  exported  from  Italy.  Since  the  war  the  de- 
creased domestic  production,  practical  prohibition  on  im- 
ports of  cottonseed  oil.  and  dillk  ulties  which  Italian  refiners 
experienced  in  obtaining  foreign  olive  oil,  based  largely 
on  the  new  tendency  of  other  original  olive  oil  exporting 
countries  to  refine  more  of  their  own  oil.  explain  why  Italy 
lias  not  been  able  to  regain  its  pre-war  position  as  an  ex- 
porter of  olive  oil.  The  United  States  is  Italy's  best  olive 
oil  customer. 

TUNIS 

Ouvk  Oil.— Tunis  is  the  fourth  olive  oil  producing  coun- 
try in  the  world.  According  to  leading  oil  merchants  in 
Marseilles,  the  Tunisian  olive  oil  output  for  1921  amounted 
to  70.000  metric  tons,  or  one  third  of  that  of  Italy  and 
10.000  tons  les*  than  half  that  of  ('.recce  The  war,  with  its 
high  prices  tor  olive  oil.  gave  a  great  impetus  to  the  olive 
oil  export  trade  of  Tunis,  which  even  now  is  still  in  evidence. 
But  the  olive  oil  of  Tunis  is  of  little  interest  to  the  outside 
world  excepting  two  countries  which  take  the  bulk  of  the 
exports.  In  1921  France  too  13.916  826  kilos  and  Italy 
8.419.514  of  the  total  of  23.2S6.774  Kilos  exported.  Only 
165,323  kilos  was  sent  to  the  United  States. 
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FIGHT  FOR  A  REASONABLE  TARIFF  ON  OILS 
AND  FATS  TO  BE  CONTINUED 

The  Executive  Committee  of  the  Bureau  of  Raw  Mater- 
ials for  American  Vegetable  Oils  and  Fats  Industries,  com- 
posed of  C.  Rogers  Brown,  K.  M.  Barnes  and  Mason  Trow- 
bridge, has  prepared  a  report  for  the  members  regarding 
its  activities  in  connection  with  the  Tariff  Act  of  1922  and 
outlining  plans  for  a  continuation  of  the  work  of  obtaining 
relief  from  the  exaction  of  the  new  law. 

The  Bureau  of  Raw  Materials  has  a  National  Committee, 
vith  membership  as  follows,  in  addition  to  the  above  men- 
tioned Executive  Committee: 

William  Cooper  Procter.  Procter  &  Gamble,  Cincinnati. 
Russell  Colgate,  Colgate  &  Co.,  Jersey  City,  X.  J. 
Samuel  Pels,  Pels  &  Co.,  Philadelphia. 
Caleb  E.  Johnson,  Palmolivc  Co.,  Milwaukee,  Wis. 
Samuel  H.  Gillespie,  I-  C.  Gillespie  &  Sons,  New  York. 
Sidney  A.  Kirkman,  Kirkman  &  Son,  Brooklyn.  N.  Y. 
E.  G.  Holloway.  James  S.  Kirk  &  Co.,  Chicago. 
John  Aspcgren,  Aspegrcn  &  Co.,  Inc.,  New  York. 
George  B.  Wilson,  Globe  Soap  Co..  Cincinnati. 
A.  W.  Peet.  Pect  Bros.  Mfg.  Co,  Kansas  City,  Kans. 
1-ouis  H.  Waltke,  William  Waltke  &  Co..  St.  Louis. 
John  A.  Berghoff,  Rub-No-More  Co.,  Fort  Wayne,  Ind. 
Lyman  N.  Hinc,  American  Cotton  Oil  Co.,  New  York. 

The  Bureau  did  not  establish  its  Washington  office  until 
July  1,  1921,  with  John  B.  Gordon  as  its  representative.  It 
was  then  found  that  the  elements  which  were  active  in  en- 
deavoring to  increase  the  tariff  on  vegetable  oils  not  only 
were  extremely  well  organized,  but  had  the  advantage  01 
four  or  more  years  of  preliminary  work.  It  took  several 
months  to  overcome  this  handicap  and  get  into  proper  work- 
ing form.  The  fight  in  Congress  against  a  powerful  op- 
position is  reviewed  at  length  in  a  detailed  and  compre- 
hensive report,  justifying  the  expressed  opinion  that  the 
continued  activity  of  the  Bureau  of  Raw  Materials  is 
highly  requisite,  this  view  being  emphasized  hy  conditions 
arising  subsequent  to  the  passage  of  the  Tariff  Law.  The 
committee  says: 

"A  major  factor  which  has  influenced  our  decision  was 
tbe  incorporation  into  the  Tariff  Act  of  1922  of  the  Execu- 
tive authority  to  revise  the  rates  of  duty  therein,  or  what 
is  more  commonly  known  as  the  flexible  tariff  provisions. 

"We  believe  that  the  flexible  tariff  provisions  of  the 
present  Tariff  Act  will  he  fully  and  fairly  exercised  by  both 
the  Executive  and  the  fact  finding  body,  which  in  this 
instance  is  the  Tariff  Commission  and  that  full  opportunity 
will  be  afforded  to  the  vegetable  oil  industries  of  America 
to  present  their  case  and  all  proper  evidence  necessary  to 
secure  the  reduction  of  the  ridiculous  rates  of  duty  levied 
their  principal  raw  materials. 


'  While  then  the  prospect  of  securing  an  early  adjustment 
of  the  schedules  which  concern  the  vegetable  oil  industries 
has  been  a  major  factor  in  influencing  our  decision  it  is  quite 
probable  that  even  had  not  the  flexible  tariff  provisions 
been  incorporated  into  the  present  Tariff  Act  we  would  have 
deemed  it  imperative  that  the  Bureau  continue  its  activities." 

Reference  is  made  to  the  invaluable  time  lost  in  catching 
up  with  the  opposition  and  establishing  the  necessary  con- 
tacts for  presenting  the  real  facts.    The  report  says: 

"Our  opposition  was  able  to  actively  distribute  incorrect 
economic  information  concerning  the  tariff  on  vegetable 
and  animal  oils  from  the  very  outset  of  discussions  as  to 
the  revision  of  the  Tariff  Act  and  this  misinformation  took 
root  in  places  impossible  for  it  to  have  flourished  had  our 
organization  been  functioning  at  an  earlier  date. 

"With  the  likelihood  of  another  general  tariff  revision  at 
some  not  very  remote  time  iti  the  future,  owing  to  the 
general  dissatisfaction  with  the  revision  recently  enacted 
into  law,  it  would  not  have  been  Rood  policy'  to  have  retired 
from  the  field  leaving  our  opposition  encamped  thereon  and 
ready  to  proceed  at  a  moment's  notice.  Such  a  policy 
would  have  enabled  our  opposition  on  the  occasion  of  the 
next  tariff  revision  to  literally  shove  the  vegetable  oil  indus- 
tries of  this  country  off  the  economic  map.  as  far  as  access 
to  foreign  raw  materials  and  ability  to  carry  on  an  export 
business,  is  concerned." 

An  exhaustive  survey  of  the  Held  is  made  and  samples  are 
given  of  the  gross  misrepresentation  resorted  to  by  the  in- 
fluences opposed  to  the  vegetable  oil  industries.  The  follow- 
ing program  is  outlined  for  the  Bureau : 

(1)  Immediate  application  for  the  maximum  reduction 
possible  (5(r%  )  in  the  rate  on  the  following  oleaginous  ma- 
terials: Coconut  Oil,  Soya  Bean  Oil,  Peanut  Oil.  Animal 
Tallow,  Cottonseed  Oil.  Rapeseed  Oil.  Linseed  Oil,  Herring 
Oil.  Whale  Oil,  Seal  Oil,  Fish  Oils,  N.  S.  P.  P,  llempseed 
Oil.  Mydrogenatcd  Oils.  Soya  Beans.  Cottonseed  and  other 
oil  seeds. 

f2)  Opposition  to  all  applications  such  as  may  be  made 
from  time  to  time  to  increase  the  rates  of  duty  on  any  and 
all  oleaginous  materials. 

(3)  Gathering  of  all  information  from  domestic  and 
foreign  sources  relating  to  fats  and  oils  business  which  has 
a  bearing  on  the  tariff  situation  and  directing  same  to  the 
Tariff  Commission. 

(4)  Opposition  to  efforts  of  dairy  organizations.  South- 
ern Tariff  Association.  Fish  Oil  Producers'  Association. 
Peanut  Growers  and  others  to  promulgate  the  belief 
throughout  the  country  that  duties  on  foreign  vegetable 
oils  ami  oleaginous  materials  are  essential.  All  of  these  or- 
ganizations have  permanent  offices  at  Washington.  The 
Southern  Tariff  Association  voted  at  its  Washington  meet- 
ing of  October  6  to  maintain  a  permanent  office  at  Wash- 
ington. This  is  the  most  recent  addition  to  the  opposition 
which  has  decided  to  make  itself  permanent. 

(5)  Conducting  oi  educational  work  on  the  tariff  in  its 
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relation  to  the  oils  and  fats  business  among  dairy  and  farm 
organizations,  cotton  oil  mills,  peanut  growers,  hsh  oil  pro- 
ducers, etc. 

(6)  Supplying  information  requested  by  farm  organiza- 
tions, farm  papers,  oils  and  fats  publications,  etc.,  on  the 
tariff  situation  as  it  relates  to  vegetable  and  animal  oils. 

(7)  Refutation  of  misstatements  and -correction  of  mis- 
apprehensions as  relate  to  tariff  on  oleaginous  materials  in 
farm  press  and  trade  papers. 

(8)  Maintenance  of  contact  as  now  established  with  all 
agricultural,  consumer,  manufacturing  and  business  or- 
ganizations which  suffer  as  results  of  the  tariff  on  foreign 
vegetable  oils. 

A  feature  of  the  report  of  the  Executive  Committee  is  a 
full  account  of  the  long  fight  in  Congress  through  the 
various  stages  over  the  vegetable  oil  schedule.  Besides  the 
Farm  Bloc  opposition  was  encountered  from  half  a  dozen 
organizations  at  every  point.  The  flexible  features  of  the 
new  law  are  reviewed  and  the  possibilities  pointed  out. 
Under  its  o|ieration  the  following  reductions  could  be  made, 
provided  the  President  should  approve : 

Coconut  oil,  from  2c  to  lc  per  pound;  soya  bean  oil.  from 
2V,c  to  l!^c  per  pound;  cottonseed  oil,  from  3c  to  Hie  per 
pound;  peanut  oil,  from  4c  to  2  per  pound;  tallow,  from 
Vic  to  He  per  pound ;  herring  and  menhaden  oils,  from  Sc 
to  2'/}C  per  gallon;  whale  and  seal  nils,  from  6c  to  3c  per 
gallon;  fish  oils,  N.  S.  P.  K..  from  20  percent  to  10  per  cent 
ad  valorem,  etc. 

A  complete  comparative  table  is  given  of  duties  on  oils  m 
the  four  recent  tariff  acts,  together  with  list*  of  Senators 
showing  their  votes  on  the  vegetable  oil  schedule  of  1922. 
Also  is  appended  a  statement  setting  forth  that  American 
import  duties  on  vegetable  oils  really  only  benefit  foreign 
industries  and  actually  are  injurious  to  American  farmers. 
Numerous  statements  and  arguments  of  trade  organiza- 
tions also  are  given  in  support  of  putting  vegetable  oils  on 
the  free  list. 


ACETONE  AS  A  SOLVENT  FOR  OILS,  ETC. 

An  extensive  investigation  of  the  solubility  of  various  com- 
mercial products  in  acetone  is  being  conducted  at  the  Mellon 
Institute  of  Industrial  Research  of  the  University  of  Pitts- 
burgh, Pittsburgh,  Pa.  In  the  course  of  this  investigation  a 
number  of  commercial  and  refuted  vegetable  and  animal 
oils  have  been  tested  and  found  miscible  in  all  proportions 
with  acetone  at  25°  C.  A  small  percentage  of  insoluble  ma- 
terial was  found  in  a  few  of  the  crude  products,  due.  no 
doubt,  to  some  foreign  matter.  The  part  soluble  in  these 
cases  at  25°  C.  is  miscible  in  all  proportions  with  acetone. 
The  heavy  greases  and  hydrogc:iated  oils  are  only  partly 
soluble  at  25°  C.  but  are  miscible  in  all  proportions  with 
acetone  at  its  boiling  point.  A  number  of  essential  oils 
have  also  been  tested  and  found  miscible  in  all  proportions. 

The  present  grade  of  acetone  obtained  from  calcium  acetate 
is  entirely  volatile  and.  therefore,  doe*  not  leave  a  residue 
in  or  impart  an  odor  to  the  extract  or  extracted  material. 
Its  low  boiling  point  permits  the  carrying  out  "f  extrac- 
tions without  danger  of  chemical  changes  in  the  product 
Acetone  is  miscible  in  all  proportions  with  and  has  a  great 
affinity  for  water  and  thus  acts  as  an  excellent  dehydrating 
agent.  Acetone  is  less  inflammable  than  benzene,  toluene, 
ethyl,  ether,  gasoline,  petroleum  ether  or  pentane.  Its  physio- 
logical effects  are  negligblc.  if  ordinary  care  is  used  in  han- 
dling the  solvent.  Further  information  on  the  solvent  prop- 
erties of  acetone  may  be  had  by  writing  the  director  of  the 
Mellon  Institute,  Pittsburgh,  Pa. 


Decrease  in  French  Soap  Exports 

French  soap  exports  during  the  three  months  ended 
March  last  were  as  follows:  Perfumed.  5i>4  metric  tons; 
other  sorts,  7.041  m.  tons.  In  lioth  cases  a  decrease  on  the 
first  quarter  of  1921  is  shown. 


U.  S.  EXPORTS  OF  SOAP  IN  JULY 

Domestic  exports  of  all  kinds  during  July  made  a  t 
of  6,947.128  pounds,  valued  at  $680,006,  according  to  t- 
U.  S.  Bureau  of  Foreign  and  Domestic  Commerce.  TL 
compares  unfavorably  in  quantity,  but  exceeds  in  value  t 
June  figures,  which  were  8,390.375  pounds,  valued  at  $53.' 
567.  Of  the  July  shipments  abroad  toilet  or  fancy  sea-, 
registered  483,805  pounds,  valued  at  $189,047,  the  balar.,- 
being  laundry  and  other  kinds  of  soaps. 

Of  more  than  eighty  countries  or  localities   listed  . 
destinations  Cuba  took  the  most  toilet  or  fancy  soap.  91 
611   pound*,  $20,687;  with  Ontario  next,  48.921  pound- 
$17.3X8.  but  Kngland.  taking  only  32,002  pounds,   had  . 
valuation  of  $29,513.  making  it  first  on  value. 

I-aundry  soap  leaders:  Mexico,  2.580.447  pounds.  $1^ 
476;  C  uba,  503,641  pounds,  $36,920;  Haiti,  445.058  pour. 6 
$33,650;  Ontario.  433.402  pounds.  $32,069;  Dominican  R- 
public.  364,328  pounds,  $24,308. 

The  complete  statistics  would  occupy  too  much  space  is 
us  to  print,  but  our  readers  can  consult  the  full  rep- -r 
which  is  kept  on  file  for  that  purpose. 


NICE  POINT  RAISED  ON  SOAP  STANDARDS 

In  our  Washington  correspondence  will  be  found  the  gi? 
of  Procter  &  Gamble  s  reply  to  the  charge  of  misrepresent 
tion  made  by  the  Federal  Trade  Commission  in  connect  r 
with  the  manufacture  of  naphtha  soap  In  addition  to  otrrc- 
matters  combating  the  charge  the  firm  makes  the  pov 
that  no  standard  for  naphtha  soap  has  been  established  K 
which  its  product  can  be  judged  and  moreover,  to  clinrr 
its  position,  it  maintains  that  the  Federal  Trade  Board  h.v 
no  power  to  create  a  standard  for  naphtha  soap.  Th  - 
point  would  seem  to  have  an  important  bearing  on  the  re 
suit  of  the  case  and  on  other  possible  complaints  of  ; 
similar  nature. 


SOCONY  AND  TEXOLIVE  AS  TRADE  MARKS 

Among  the  recent  applications  made  fur  the  registrar  n 
of  new  trade  marks  are  the  following: 

Socony,  for  soap  manufacturing  purposes,  filed  by  th 
Standard  Oil  Company. 

Texolive,  for  a  soap,  filed  by  the  Palmolivc  Company.  . 
Milwaukee.  Wisconsin 

Readers  of  this  section  will  often  find  interesting  new 
about  inventions  patented  and  trade  marks  in  our  regular 
department  dexoted  especially  to  these  subjects. 


Vegetable  Oil  Imports  in  July 

Imports  of  vegetable  oils  into  the  United  States  :r. 
July  were  as  follows  (Jtuu-  tigures  in  parentheses  for  com- 
parison) :  — Coconut  oil.  1.793.1^1  gallons,  valued  at  $9rir>  Vi  ' 
f  1. 633/*)9  gallons,  valued  at  $HH7 .My  )  ;  peanut  oil  ISfiM 
gallons,  valued  at  $16,926  (49.035  gallons,  valued  a- 
$47.88°)  :  edible  olive  oil,  734.577  gallons,  valued  at  $1  070- 
083  < 823.775  gallons,  valued  at  $\22sXX4U.  The  total', 
are :  2.556.491  gallons,  valued  at  $2,053,328  (  2.506.719  gal- 
lons, valued  at  $2,173,816'). 


July's  Foreign  Trade  in  Glycerin 

Domestic  exports  nf  glycerin  in  July  totaled  114.142 
pounds,  valued  at  $10,576,  according  to  the  records  of  the 
Department  of  Commerce.  This  compares  with  lfV9.9i)9 
pounds,  valued  at  $25  413,  shipped  in  June.  No  crude 
glycerin  was  imported  in  July.  Nineteen  foreign  countries 
are  listed  as  destinations  for  this  export. 
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PROCESS  FOR  TRANSPARENT  SOFT  SOAPS* 


Now  that  almost  all  fats  and  oils  suitable  for  the  manu- 
facture of  soap  have  been  released  from  war-time  restric- 
tions in  Germany,  a  strong  demand  for  soft  soap  has  begun. 
Of  course,  so-called  soft  soaps,  also  known  as  "Bohrpastc," 
were  obtainable  throughout  Germany  during  the  war  and 
the  following  years,  even  to  some  extent  today.  But  these 
were  inferior  products  in  the  great  majority  of  cases,  which 
the  consumer  would  never  be  able  to  use  with  any  degree 
of  satisfaction.  They  were  made  out  of  tallow,  seed  oils 
and  the  by-product  coconut  oil  from  margarine  manufacture, 
and  filled  with  water  glass,  salt,  soda  solution,  etc..  so  that 
in  most  cases  they  contained  no  more  than  5  per  cent,  and 
often  even  less,  of  fatty  acids. 

In  the  absence  of  better  soap  this  substitute  was  bought, 
and  sometimes  found  an  active  market,  mainly,  of  course, 
on  accouiit  of  its  cheapness.  In  time,  however,  the  con- 
sumer.* discovered  that  after  each  washing  with  this  material 
the  clothes  had  sufftrcd  considerable  injury,  in  fact,  were 
sometimes  destroyed  altogether.  They  therefore  took  refuge 
in  the  grained  soaps,  which  were  still  on  the  market,  al- 
though these  were  sold  without  their  customary  brands.  It 
was  only  in  districts  which,  before  the  war.  had  especially 
favored  white  soft  soaps  that  these  were  able  to  maintain 
themselves  on  the  market.  This  was  in  the  Rhine  country 
and  in  the  former  Kingdom  of  Saxony,  for  example.  Dis- 
tricts of  Germany  where  but  little  white  soft  soap  was  con- 
sumed before  the  war,  or  where  its  use  was  on  the  decline, 
did  not  approve  of  the  soap  substitutes  cither,  however. 

A  striking  exception  was  the  case  of  the  three  Hanseatic 
cities,  Hamburg,  Brenun  and  Liibcck,  which  used  practi- 
cally no  white  soft  soap  before  the  war.  but.  up  to  the  end 
of  the  war,  consumed  enormous  quantities  of  "Bohrpaste, 
so  that  many  of  the  washing-powder  factories  remodeled 
their  equipment  so  as  to  produce  these  easily-made  and 
profitable  products.  The  reason  for  this  may  have  been 
that  the  housewife  of  North  Germany  has  long  been  accus- 
tomed to  use  soft  soap  on  her  wash,  and  since  white  soft 
soap  was  unknown  to  her,  she  grasped  eagerly  and  indis- 
criminately at  anvthing  havins  the  consistency  of  soft  soap 
which  was  offered  to  her,  until  the  effects  of  these  sub- 
stances on  her  clothes  taught  her  an  expensive  lesson.  Today, 
as  has  been  said,  the  soap  substitutes  have  a  bad  reputation 
througlmut  Germany,  but  especially  in  the  North. 

During  the  period  of  control  of  soap  fats,  especially  of 
those  suitable  for  soft  soap,  linseed  oil,  which  had  been  most 
widely  used  for  this  purpose  before  the  war,  was  so  high 
in  price  that  the  manufacture  of  glycerin  soft  soaps  from 
it  was  out  of  the  question.  A  few  firms,  at  least  in  the 
occupied  territory  west  of  the  Khine.  did  indeed  make  a 
fine,  transparent  glycerin  soft  soap,  as  early  as  the  middle 
of  1919.  Rut  the  price  of  this  product,  at  the  money  values 
ruling  at  that  time,  was  so  high  that  only  extraordinarily 
well-to-do  consumers  could  afford  to  use  it. 

Only  toward  the  middle  of  1920  were  attempts  made  in 
North  Germany,  in  response  to  a  strong  demand,  to  make 
and  market  a  'glycerin  soft  soap.  Unfortunately,  even  at 
this  time  the  price  of  linseed  oil  was  so  high,  and  the  supply 
so  limited,  that  it  mild  hardly  be  used  at  all  for  this  pur- 
pose, and  recourse  was  had  to  the  comparatively  cheap  rape 
oil.  Aside  from  the  fact  that  this  oil,  used  alone,  is  not 
at  all  suitable  for  the  manufacture  of  glycerin  soft  soaps, 
and  can  only  be  used  in  limited  quantities  together  with 
linseed  oil  or  fish  oil.  it  is.  when  freshly  pressed,  as  practi- 
cally all  the  rape  oil  on  the  market  was  at  that  time,  utterly 
and  absolutely  unsuitable  for  the  purpose.  Factories  which 
could  split  the  rape  oil  and  employ  the  fatty  acids  from  it 
in  conjunction  with  fish  oil  and  linseed  oil  attained  more 
or  less  satisfactory  results;  most  of  the  small  factories, 
however,  which  made  most  of  the  attempts,  possessed  no 
splitting  equipment  and  only  seldom  hit  upon  the  idea  of 
purchasing  fatty  acids  instead  of  neutral  oil,  Tn  the  aiisence 
of  information  ind  experience,  almost  all  of  them  believed 
in  their  ability  to  prepare  a  product  of  good  keeping  quality 
from  rape  oil  aWc.  and  therefore  suffered  bitter  disillusion- 
ment. 


The  difficulties  become  manifest  as  soon  as  one  tries  to 
saponify.  The  oil  will  not  saponify  cither  with  strong  or 
weak  caustic,  and  in  most  cases  the  half- saponified  mass 
must  be  left  over  night  to  digest.  Then  in  the  morning 
the  unpleasant  discovery  is  made  that  the  saponification  has 
not  progressed  at  all.  The  only  thing  that  will  even  partly 
promote  the  saponification  is  water,  and  then  more  water, 
so  that  the  veld  of  first  soap  mounts  up  to  300  per  cent. 
Only  then  do'.  s  the  soap  boil  well  and  Seem  to  hold  together, 
ami  only  then  can  it  be  measured  and  will  it  stand  up  clear 
and  firm  in  the  test.  If  such  a  soap  is  filled  with  meal,  a 
passable  product  is  obtained,  though  one  that  will  stand 
only  slight  changes  in  temperature.    Without  filling  wit 


meal,  such  a  soap  will  not  keep  at  all.  but  becomes  opaque 
at  the  slightest  fall  in  temperature  and  begins  to  ooze  liquid. 
Rape  oil  is  therefore  absolutely  unsuitable  for  the  prepara- 
tion of  glycerin  soft  soaps  and  can  even  be  used  in  combi- 
nation when  present  in  only  small  proportions. 

It  is  considerably  easier  and  more  satisfactory  to  boil 
soap  of  this  kind  when  whale  or  seal  oil  containing  one- 
fourth  or  one-third  of  rape  oil  is  used.  The  fish  oil  must 
be  as  free  as  possible  from  salt,  especially  in  the  Winter. 
Herring  oil  should  not  be  used  if  it  can  be  avoided,  since 
it  usually  contains  more  or  less  salt;  or  if  used,  it  should 
be  washed  out,  preferably  several  times,  with  hot  water. 
Otherwise  the  soap  is  liable,  on  storage,  to  develop  star- 
shaped  crystals,  or  "fig,"  as  is  said  in  the  trade.  With 
material  of  this  sort,  a  fairly  permanent  and  clear  soap 
can  be  made,  though  it  cannot  be  expected  to  endure  such 
grcst  changes  in  temperature  as  a  normal  linseed  oil  soap. 

It  was  only  in  the  Spring  of  1921,  when  linseed  oil  came 
down  to  10  Mk.  per  kilo  or  less  and  was  available  in 
quantity,  that  the  manufacture  of  glycerin  soft  soaps  could 
be  taken  up  again  satisfactorily,  and  a  rush  business  im- 
mediately began  to  be  done.  Unfortunately  the  prices  for 
linseed  oil,  like  those  of  the  other  fats  and  oils,  rapidly 
rose  in  the  rising  market  of  the  late  Summer  and  Autumn 
of  1921,  so  that  today  a  pure  linseed  oil  soft  soap  could 
hardly  find  a  buyer.  The  makers  have  therefore  been  forced 
for  some  time  to  mix  fish  oil  into  their  linseed  oil,  in  order 
to  find  buyers  at  all. 

At  the  present  price  of  linseed  oil,  the  cost  of  production 
of  a  pure  linseed  oil  soft  soap  would  be  about  20  Mk.  per 
kilo,  to  which  about  11  Mk.  must  be  added  by  the  time  it 
is  retaited.  No  careful  housewife  would  pay  such  a  price 
today,  and  if  she  has  to  pay  even  more  for  grained  soap, 
she  will  buy  soap  powder,  which  is  perhaps  the  best  thing 
she  could  do.  Therefore  the  manufacturer  has  had  to  use 
a  considerable  proportion  of  fish  oil,  notwithstanding  its 
comparatively  high  price,  due  to  the  fact  that  the  paler 
and  more  ncirly  odorless  kinds  arc  mostly  used,  since  these 
grades  can  be  employed  in  larger  proportion. 

Of  course,  cheaper  grades  of  fish  oil  can  be  mixed  in, 
hut  they  must  be  subjected  to  preliminary  treatment.  In 
this  case,  good  results  can  be  achieved  even  with  such  ma- 
terial, especially  when  the  soap  finally  is  skilfully  perfumed 
and  tbe  lingering  fishy  smell  covered  up.  In  such  a  soap, 
made  of  linseed  oil  with  a  third  part  of  fish  oil  added, 
carefully  boiled  and  perfumed,  the  fishy  smell  can  hardly 
be  recognised,  v\en  dt-ring  washing,  when  it  is  most  notice- 
able, while  no  fishy  odor  whatever  clings  to  the  clothes 
washed. 

Of  course  other  oils  of  low  stearin  content  can  be  used 
in  nart,  in  the  preparation  of  glycerin  soft  soaps.  But  the 
stearin  and  palmitin  must  he  removed  from  them  as 
thoroughly  as  possible  Itefore  saponification,  in  order  to 
prevent  a  crystallization  of  the  soap.  This  crystallization 
occurs  the  more  readily,  the  lower  the  temperature  and  the 
more  caustic  soda  and  salt  the  soap  contains. 

Corn  oil.  bean  oil,  etc..  are  well  suited  to  the  manufacture 
of  this  kind  of  soap,  but  should  be  stored  for  a  long  time 
in  frosty  weather,  or  at  as  low  a  temperature  as  possible, 
and  the  clear  oil  then  carefully  drawn  off  from  the  stearin- 
containing  foots,  which  can  be  used  to  advantage  for  grained 
soaps.  Cottonseed  oil,  peanut  oil,  etc.,  arc  not  suitable  for 
this  kind  of  soap,  since  they  contain  considerable  quantities 
of  stearin  which  does  not  separate  out  readily  in  the  cold, 
and  would  therefore  always  create  a  dansrer  of  crystalliza- 
tion in  the  finished  soap.    This  crystallization,  which  is 


•  From  Seifen.ifder  Zritung.  April  13.  1922.  p.  25«. 
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here,  in  contrast  to  the  grained  soaps,  so  objectionable,  is 
much  less  likely  to  occur  in  the  warm  Summer  m'.ntiis.  but 
may  manifest  itself  in  the  form  of  light  flakes  in  the  clear 
soap.  Even  in  Midsummer,  however,  oils  rich  in  stearin 
should  be  avoidtd,  since,  for  the  sake  of  consistency,  more 
soda  and  Jess  reducing  material  is  used,  and  such  oils  would 
be  almost  as  likely  to  cause  crystalization  as  in  the  W  inter 
months. 

To  turn  now  to  the  method  of  preparation  of  the  glycerin 
soft  soaps,  the  chief  attention  should  be  directed  to  the 
proper  reduction  of  the  potash  lye.  A  soap  which  is  kept 
too  caustic  will  be  more  or  less  gummy  even  in  Summer, 
and  will  become  turbid  at  the  slightest  fall  in  temperature 
and  even  oo/e  liquid  under  some  conditions.  It  will,  how- 
ever, generally  have  r.  firm  consistency  and  will  stand  high 
temperatures  In-ttcr,  without  becoming  soft  or  liquid.  Such 
a  soap  will  take  up  more  tiller;  therefore  the  more  filler  it 
is  desired  to  incorporate,  the  more  caustic  the  soap  must 
be  kept.  If  the  soap  contains  too  much  previously  added 
reducing  material,  introduced  at  the  time  of  boiling,  such, 
as  potassium  carbonate  solution  (salts  of  tartar)  or  soda 
ash,  it  will  ha\e  a  correspondingly  softer  consistency  and 
will  no  longer  have  the  ability  to  take  up  even  normal 
amounts  of  tiller.  At  high  temperatures  it  will  become 
soft  and  even  liquefy.  On  the  other  hand,  these  latter  soaps 
will  stand  cold  better,  becoming  firmer  and  more  brilliantly 
transparent,  though  liable  to  crystallization  in  proportion 
as  they  contain  soda  salts  and  stearin.  To  find  the  right 
proportion  between  these  extremes  is  the  crowning  art  of 
the  soap  boiler,  and  requires  patience,  practice  and 
devotion. 

One  often  hears  the  rash  statement  that  the  manufacture 
of  a  glycerin  soft  soap  requires  no  skill,  Certainly,  many 
men  could  make  a  usable  soap  out  of  the  right  kind  of  raw 
materials,  with  the  help  of  the  technical  books,  though  they 
would  have  many  difficulties  which  I  will  forbear  to  men- 
tion. But  at  the  present  prices  of  raw  materials  failure 
must  be  guarded  against  from  the  start,  and  especially  a 
long-continued  trying  and  testing  of  the  saponified  mass 
must  be  avoided,  since  it  usually  leads  to  disaster,  and  at 
best  costs  time,  work  and  fuel,  and  makes  necessary  fresh 
additions  of  fat  or  of  lye.  Sometimes  this  swollen  over- 
head eats  up  all  the  profits  and  tlte  manufacturer  not  only 
cannot  compete,  but  works  at  a  net  loss. 

A  proportion  of  reducing  material  good  for  all  cases  is 
impossible.  Since  the  end  of  the  last  century,  everyone, 
at  least  in  Gcrma-iy,  has  been  using  electrolytic  potash  lye 
of  50°  Batimc.  because  of  its  cheapness  and  ease  of 
handling.  Previously  each  manufacturer  had  made  his 
own  lye  from  potash  (salts  of  tartar)  or  from  wood  ashes 
and  quicklime.  In  other  countries,  caustic  potash  is  doubt- 
less partly  used,  insofar  as  they  do  not  make  the  lye  solu- 
tion as  such.  In  Germany  these  methods  are  no  longer 
used,  on  account  of  their  costliness  and  inconvenience.  The 
potash  lye.  50°  Baume.  which  should  have  been  kept  in 
tightly  closed  containers  and  not  exposed  to  the  air  over 
a  broad  surface  for  a  long  time,  which  causes  it  to  absorb 
carbon  dioxide  and  become  reduced  automatically,  is  re- 
duced by  the  addition  of  carbonates,  that  is.  carbonate  of 
potash  or  ammonia  soda.    N'o  other  salts  are  applicable. 

Oner  in  a  while  one  hears  the  foolish  remark  "I  reduce 
my  potash  lye  with  chloride  of  potash,  and  save  money  !" 
That  is  a  dangerous  illusion.  Chloride  of  potash  certainly 
makes  the  gummy  caustic  soap  thinner  and  shorter,  hut 
an  actual  reduction  of  the  lye.  such  as  the  soap  requirr*.  is 
not  accomplished.  The  resulting  soap  will  be  sensitise  to 
the  very  sliphte<t  changes  of  temperature  and  can  make 
no  claim  to  keeping  quality,  even  though  the  yield  may 
sometimes  be  increased  in  comparison  to  that  obtained  by 
reduction  with  c.-irlionates.  For  the  reduction  of  50°  Batime 
potash  Ive  one  should  use,  on  an  average,  12  to  IS  per  rent, 
sometimes  as  high  as  20  per  cent,  of  carbonate  of  potash, 
according  to  the  season  and  the  consistency  of  the  oil  used. 

The  higher  the  temperature  of  the  air,  the  less  reducing 
material  should  be  used.  In  fact,  in  the  Summer  months 
one  can  rather  use  even  a  stearin-containing  oil  to  obtain 
the  right  consistency,  though  in  this  case  one  must  be  careful 
about  adding  soda.  The  lower  the  temperature,  the  more 
reduction  material  must  be  lived,  while  the  use  of  ^oda  Ive 
must  be  cut  down  or  abandoned  altogether.  If  oils  rn>  .r 
in  stearin  are  used  during  the  Summer  season,  for  eNamp'e. 


linseed  or  fish  oil.  the  required  consistency  can.  be  obtained 
by  substituting  soda  ash  for  part  or  all  of  the  carbonate 
of  potash  used  for  reducing  the  potash  lye.  In  very  warm 
weather,  part  of  the  potash  lye  may  even  be  replaced  by 
caustic  soda.  No  iixed  proportion  can  be  given  here, — 
only  by  practice  can  one  acquire  the  judgment  needed  to 
achieve  reliable  results,  for  the  problem  is  complicated  by 
many  variable  factors,  such  as,  for  example,  the  consistency 
of  the  oils,  the  amount  of  impurities  in  the  lye.  the  range 
of  temperature  changes  at  the  locality  of  the  factory,  the 
quality  of  the  carbonated  alkalies,  especially  the  aminooia 
st>da,  etc. 

Special  attention  must  be  paid  to  the  ammonia  soda.  This 
soda  is  apt  to  absorb  carbon  dioxide  from  the  air  and  forrn 
bicarbonate  of  seda,  which,  of  course,  has  twice  as  much 
reduct.ig  effect.  It  must  be  emphasized  that  a  normal 
glycerin  soft  soap  can  stand  a  temperature  change  of  not 
more  than  16-18';  if  this  is  exceeded,  or  if  the  6oap  con- 
tains too  much  tiller,  it  will  certainly  "upset."  that  is,  either 
become  opaque  at  low  temperatures  or  oo/e  liquid,  while 
at  high  temperatures  it  will  become  too  soft,  or  even 
liquefy. 

Coder  these  circumstances,  it  is  imperatively  necessary 
to  take  account  of  the  season  of  the  year.  For  example, 
if  a  soap  is  being  made  for  the  Summer  trade  while  it  is 
still  s[>rii:g.  it  should  be  tested  and  adjusted  while  the 
kettle  is  still  a  little  warm.  If.  on  the  contrary,  a  soap 
is  being  made  in  the  Autumn  for  the  Winter  trade,  the  test 
samples  should  be  allowed  to  cool  outdoors  in  as  cold  a 
place  as  possible,  and  strictly  adjusted.  In  the  Summer  the 
saponifying  lye  is  reduced  with  al<out  14  kilos  of  carbonate 
of  potash  to  every  1U0  kilos  of  50  Baume  potash  lye,  and 
saponifies  about  one-quarter  of  the  oil.  at  the  time  of  boil- 
ing, with  ordinary  unureduced  soda  lye  Or  one  can  use 
soda  ash  instead  of  carbonate  of  potash  to  reduce  the  potash 
lye,  but  must,  in  this  event,  use  little  or  no  soda  lye  in  the 
boiling  In  the  colder  seasons  of  the  year,  howe\cr,  only 
carbonate  of  potash  should  he  used  to  reduce  the  lye.  and 
the  use  of  «oda  lye  should  lie  gradually  abandoned  as  the 
weather  grows  colder.  Meanwhile,  the  amount  of  car- 
bonate of  potash  u*ed  to  reduce  the  potash  lye  must  be 
increased  to  18  or  even  20  per  cent,  in  very  cold  weather. 

If  one  knows  the  rharacter  cf  the  oils  used  and  has  made 
up  the  lye  correctly,  the  boiling  itself  is  not  difficult.  One 
has  only  to  make  sure  tliat  the  oil  is  slowly  saponified  and 
that  ihe  resulting  mass  is  not  spoiled  by  the  addition  of 
too  much  lye.  and  that  the  half-saponiticd  mass  does  not 
become  thick  liecause  of  delay  in  adding  the  lye,  W  ith 
close  observation  and  practice  these  difficulties  are  easily 
avoided.  If  one  has  only  underfired  kettles  at  his  disposal, 
the  lye  should  l>e  made  up  to  al*<ut  24-25'  Baume.  and 
to  every  barrel  of  oil  should  be  added  about  two  pailful* 
of  lye  and  3  to  4  pailfrrls  of  water  in  the  kettle. 

Thin  the  mixture  is  heated  until  saponified.  When  the 
oil,  lye  and  water  are  first  mixed,  a  yellowish  emulsion  is 
formed,  which  easily  breaks  on  standing.  On  heating  and 
thorough  stirring  the  emulsion  becomes  thicker  and  more 
cohesive,  until  at  60-80°  the  combination  takes  place.  The 
beginning  of  the  reaction  can  be  rrcoynized  bv  the  darken- 
ing of  tbc  mass.  Also,  when  a  portion  is  lifted  out  on  a 
paddle  no  separation  of  oil  and  lye  can  l«e  noticed,  that  is. 
no  droplets  form. 

At  'his  stage  the  soap  requires  the  most  careful  attention, 
for  it  may  easily  become  too  thick,  or  the  reaction  may 
go  on  with  such  rapidity  that  the  contents  of  the  kettle 
will  boil  over.  To  guard  against  such  emergencies,  one 
should  always  have  one  or  two  pails  of  lye  standing  reads, 
and  a«  scon  as  the  above  siiftK  .if  the  twinning  of  saponi- 
fication are  noticed,  itmnedi.itcK  add  a  half  a  whole  pailful 
of  lye  and  stir  vigorously,  which  will  cause  the  mass  to 
become  htiebt  vclluw  and  opaque  again, 

One  should  '<e  careful,  however,  not  to  add  too  much 
"v  at  once,  liecause  the  rntnliination  can  easi'v  be  spoiled 
and  other  difficulties  in  sapo'-itVatmn  may  arise  It  is  only 
when  the  reaction  sets  in  \:  lentlv  and  the  contents  of  the 
kettle  mount  higher  and  hieher  that  one  must,  to  prevent 
lioiling  o\cr.  add  half  pai'tuU  ,.f  He  quickly  one  after 
another,  and.  if  tbc  mixture  c«:tinur&  <o  rise  continue  to 
add  lye  in  siiu>11  portion-,  tvitil  it  s;nk-  Naturally,  the 
mass  must  t*>  eontiiina:1y  crmrliod.  for  otherwise  the  lye 
mav  settle  out  on  tin  li  v,,w  and  sp.--il  the  combination. 

Sometimes  it  ltapp.       that  the  n  ixturr.  when  it  begins 
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to  saponify,  slums  little  tender. cv  tu  boil  up,  but  becomes 
very  thick  instead.  In  this  case  also  one  must  have  lye  at 
hand,  and  add  it  quickly,  until  the  danger  of  the  mass 
"drawing  together"  is  past.  As  scion  as  jour-lifths  of  the 
lye  necessary  for  cotnp.ete  saponification  has  been  added  to 
the  kettle,  the  danger  of  lumping  is  over,  and  one  can  be 
more  careful  with  the  remainder  «if  the  lye.  If  the  mass 
should  still  become  thick,  after  this  point,  it  will  dissolve 
up  again  more  easily  when  lye  is  added.  On  the  other 
hand,  there  is  no  great  harm  done  if  the  mass  Incomes 
lumpy  before  one-quarter  of  the  total  lye  has  Ijeen  added 
to  the  kettle,  for  the  lumps  dissolve  up  readily  on  the 
addition  of  more  lye  in  this  case  as  well. 

The  most  dangerous  and  most  feared  mishap  is  the  ap- 
pearance of  lumps  when  about  half  the  lye  lias  been  added, 
for  the  lumps  that  appear  at  this  stage  are  extremely  hard 
to  dissolve,  and  can  only  Ik-  brought  into  solution  by  adding 
a  considerable  excess  of  lye  and  crutching  constantly  at  a 
boiling  temperature.  This  necessitates  the  addition  of  more 
oil  to  take  up  the  excess  of  lye.  The  half-saponified  mass 
is  then  slowly  brought  to  boil  and  carefully  adjusted  by 
the  addition  of  small  amounts  of  lye. 

The  adjustment  is  made  according  to  the  behavior  of 
samples  on  glass.  The  sample  should  show  a  whitish  color 
on  the  surface  at  first,  like  a  breath  on  a  windowpanc,  but 
this  should  pass  away  within  about  ten  minutes,  leaving 
the  sample  perfectly  clear.  If  the  sample,  which  should  be 
dropped  on  the  glass  to  form  a  mass  about  the  size  of  a 
nickel  or  a  quarter,  should  show  too  little  whitish  film  at 
first,  disappearing  in  a  short  time,  then  it  w  ill  become  turbid 
in  the  center  after  10  «r  15  minutes, — a  sure  sign  that  the 
soap  contains  unsaponificd  fat,  that  is,  is  too  weak  and 
requires  further  adjustment.  In  this  case  lye  is  added  in 
small  portions,  the  mixture  l«>iled  again  and  fresh  samples 
taken. 

If  the  warm  sample  shows  a  fairly  great  turbidity  on 
the  surface  and  becomes  entirely  clear  in  not  more  tlian 
10  or  15  minutes,  the  right  adjustment  has  been  found. 
But  if  the  sample  shows  too  great  a  turbidity  at  first,  or 
becomes  entirely  white  without  clearing,  then  the  soap 
either  contains  insufficient  water  or  too  much  lye,  that  is, 
it  is  too  "sharp."  If  the  soap  has  a  normal  proportion  of 
caustic,  but  boils  comparatively  thick  and  shows  no  foam 
on  the  surface,  and  if  the  sample  is  whitish  and  turbid  on 
glass  and  can  only  be  scraped  off  with  difficulty,  being  soft 
and  sticky  inside,  then  the  soap  has  insufficient  water,  and. 
after  enough  water  has  been  added,  will  soon  go  over  into 
a  normal  b<  iling,  and  may  even  require  more  lye.  If,  on 
the  other  hand,  the  turbid  sample  can  easily  be  scraped  off 
the  glass,  and  the  soap  boils  rather  thin,  with  much  thin 
foam,  it  is  too  sharp  falka'ine).  and  some  oil,  preferably 
stirred  up  with  water,  must  be  added. 

At  the  same  time  as  the  adjustment,  the  moisture  content 
of  the  soap  must  be  controlled.  One  must  not  proceed 
too  far  with  the  addition  of  lye  for  adjustment,  until  the 
water  content  is  regulated.  This  can  be  done  by  observing 
the  foam  on  the  surface  of  the  soap,  and  the  thick  or  thin 
consistency  as  it  approaches  correct  adjustment.  If  the 
soap  boils  thinlv  and  has  much  foam  on  the  surface,  while 
the  adjustment  is  still  not  too  sharp  (alkaline),  it  contains 
too  much  water.  It  must  then  either  be  evaporated  down 
or  restored  by  the  addition  of  more  oil  with  some  strong 
lye. 

If,  however,  the  mass  boils  thickly  and  far  down  in  the 
kettle,  when  properly  adjusted,  and  shows  no  foam  on  the 
surface.  It  lacks  water,  which  can  easily  \k  remedied  by 
the  addition  of  not  too  great  quantities  of  water.  If  there 
appears  on  the  surface  of  the  boiling  soap  a  little  mass 
of  foam  the  size  of  one's  hand,  the  moisture  content  is 
right,  and  one  can  proceed  to  the  exact  adjustment  with 
lye  as  above  described.  If  the  foam  disappear?  after  the 
adjustment,  more  water  must  he  added,  while  if  it  increases 
noticeably,  and  if  the  soap  itself  boils  thinner,  too  much 
water  has  been  added,  aim  it  must  be  evaporated  off. 

Many  soap-boilers  boil  the  soap  down  until  it  shows  no 
more  foam  and  boils  thick  ami  deep  down  in  the  kettle. 
They  believe  that  they  can  thus  increase  the  yield  because 
this  enables  them  to  add  more  tiller.  This  idea  is  a  dan- 
gerous illusion,  for  it  may  permit  oil  droplets,  on  account 
of  the  lack  of  water,  to  remain  uusaponified. — a  bad  error, 
since  it  means  that  the  finished  soap  will  certainly  become 


turbid  on  storage.  In  any  case,  it  means  that  a  smaller 
vield  of  first  soap  is  obtained,  which  cannot  be  brought  up 
to  a  normal  yield  except  by  the  addition  of  excessive 
quantities  of  filler,  which  may  injure  the  keeping  qualities 
of  the  finished  soap.  I  have  demonstrated  this  error  re- 
peatedly, both  by  chemical  analysis  and  by  weighing  up  the 
actual  yields. 

(To  be  continued.) 


FEATURES  OF  SOAP  MATERIAL  MARKET 

(Continued  from  next  page) 
quircments.    The  spot  supply  and  nearby  arrivals  are  now 
\cry  limited. 

Olive-Oil  Foots  remain  scarce  for  spot,  and  November- 
December  arrivals  are  limited.  However,  new  crop  foots 
for  January  forward  shipment  from  Italy  can  be  bought 
at  very  much  lower  figures  namely,  around  Sc.  per  pound 
New  York,  as  against  the  spot  market  of  9%c.  per  pound. 
Denatured  Olive  Oil  is  quite  steady  with  a  good  demand, 
and  the  price  is  unchanged,  at  around  $1.15  per  gallon  for 
nearby  deliveries. 

October  16,  1922  A.  H.  Horner. 

Industrial  Chemicals 

Accompanying  the  steady  expansion  of  business  activities 
since  the  new  tariff  rates  went  into  effect  has  been  a  sharp 
revision  in  nearly  all  imported  chemical  products.  Con- 
suming inquiry  has  been  generally  active  and  the  market 
has  touched  the  highest  levels  since  March,  1921.  There 
have  been  heavy  shipments  of  bleach,  caustic  soda  and  soda 
ash  and  these  products  reflect  a  firm  position.  While  all 
chemicals  are  not  affected  by  the  new  tariff,  the  strength 
of  imported  chemicals  has  had  a  tonic  effect  on  the  general 
market.  Considerable  business  has  l>ccn  placed  with  the 
large  soap  makers  in  caustic  potash.  It  was  not  so  much 
the  new  tariff  which  stimulated  trade  in  the  industrial  chemi- 
cals as  the  general  knowledge  that  importers  know  at  last 
where  they  stand.  Before  the  tariff  was  enacted  foreign 
productions  were  selling  here  considerably  below  the  prices 
quoted  by  domestic  producers,  but  this  situation  has  now 
liccn  equalized.  In  the  case  of  alkalis  prices  are  still  re- 
garded as  being  on  a  decidedly  attractive  basis,  so  much  so 
in  fact  that  it  is  reported  that  there  has  been  a  fair  amount 
of  contracting  for  1923  delivery.  With  the  coal,  rail  and 
textile  strikes  settled  consumers  show  more  anxiety  to  cover 
their  requirements.  Soda  ash  is  being  held  for  $1.75  a 
hundred  in  single  bags  and  $1.95  a  hundred  (tounds  in  bar- 
rels, with  producers  quoting  tlie  contract  market  firm  at 
$1-20  for  light  ash  in  single  bags,  and  at  $1.40  for  barrels 
for  the  48  per  cent  at  the  works,  while  caustic  soda  is  held 
at  $3.45  <{t>  $3.50  f.  a.  s.  with  sales  in  less  than  car  lots  at 
3-V4  (ft:  4  cents  a  pound.  The  large  sellers  are  holding 
caustic  potash  for  6J2  cents  for  the  88  to  92  per  cent,  while 
carbonate  of  potash  calcined  80  to  85  per  cent  is  quoted  at 
5-kJ  cents  and  the  96  to  98  per  cent  at  7  (o>  714  cents.  While 
prices  for  sulphuric  acid  have  not  advanced,  there  has  been 
a  much  better  buying  interest  in  evidence  at  $10  a  ton  for 
the  60  degrees  and  $15  (a!  $16  per  ton  for  the  66  degrees. 
The  contract  market  for  boraxes  has  shown  considerably 
more  life. 

Other  Soap  Materials 

Encouraging  reports  received  from  various  sections  of 
thf  country  in  regard  to  the  improved  volume  of  general 
business  are  reflected  in  the  rosin  market  by  a  sweeping  ad- 
vance in  practically  alt  grades.  A  much  better  demand  is 
reported  from  Southern  markets  for  export  account  and 
the  more  hopeful  turn  in  the  Near  East  situation,  together 
w  ith  the  rise  in  sterling  exchange  has  led  to  the  belief  that 
the  improvement  in  rosins  will  be  sustained.  The  autumn 
and  winter  months  are  expected  to  produce  good  sized  in- 
quiries from  the  domestic  trade  and  already  it  is  admitted 
that  the  domestic  trade  buying  is  on  a  more  satisfactory 
basis.  Producers  do  not  anticipate  any  sharp  advance 
in  prices  for  the  near  future  because  the  statistical  posi- 
tion for  the  time  being  does  not  warrant  any  further  sub- 
stantial appreciation. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

{Written  Specially  for   This  Journal.) 

The  undertone  of  the  market  is  very  firm,  with  several 
buyers  willing  to  take  further  quantities  of  Kxtra  Tallow 
at  7c.  per  pound  with  sellers  holding  for  7'ic  New  York 
Special  and  stock  similar  to  this  grade  is  obtainable  at  6s» 
<g>  6iic.  The  markets  in  the  middle  west,  also  western 
points,  are  firmer  and  higher,  and  indications  point  to  a 
sustained  level  of  prices  with  likelihood  of  a  iurther  ad- 
vance in  values. 

Greases  arc  very  firm  with  latest  sales  at  6%c  for  20 
per  cent  acid  brown  grease:  while  light  color  greases  are 
selling  at  practically  the  same  price  as  tallow  of  similar 
color. 

The  very  large  exports  since  '.he  early  part  of  this  year 
of  both  tadow  as  well  as  grease  foreshadowed  the  present 
strength  in  prices,  and  it  is  quite  likely  that  we  shall  have 
no  recession  in  values  during  the  remainder  of  this  year. 

October  16.  1922  Tobias  T.  Pfkcamknt 


GLYCERIN 

(11  rillen  Specially   tor   This  Journal.) 

Since  our  letter  of  last  month  the  price  of  Chemically 
Pure  was  advanced  to  W/jc  per  lb.,  in  bulk,  at  which  figure 
it  stands  today.  The  Glycerin  market  as  a  whole  has  been 
very  inactive  and  rather  weak,  for  the  last  two  weeks.  A 
lack  of  demand  for  Dynamite  Glycerin  and  a  slacking  in  the 
trade  for  Chemically  Pure,  has  been  reflected  in  a  disin- 
clination on  the  part  of  refiners  to  take  on  Crude,  so  that 
the  market  generally  is  very  quiet.  The  recent  purchases  of 
Crude,  in  Europe,  arc  now  about  beginning  to  arrive  and 
this  will  give  refiners  stocks  of  more  than  ample  propor- 
tions. We  feel  that  wc  arc  in  for  a  declining  market.  f  >"  a 
while  at  least  and  it  may  extend  over  the  first  of  the  year, 
but  early  in  1923  wc  shall  expect  a  resumption  of  the 
move  upward,  which  started  several  months  ago.  The  new- 
tariff  law  makes  no  change  in  the  duty  on  Glycerin,  but 
advances  drums  to  25  per  rent,  an  increase  of  5  per  rem 
over  the  old  rates. 

October  16.  1922  \Y    V  .S-r'ifumi. 


VEGETABLE  OILS 

(Written  Specially  (or  This  Journal) 
All  vegetable  oils  during  the  past  thirty  days  were  very 
active.    Prices  of  most  oils  advanced  and  the  markets  now 
are  steady  though  the  consuming  demand  has  slightly  fallen 
off  in  the  past  few  days. 

Practically  all  the  distressed  Cocoainit  Oil  is  off  the 
market  except  a  few  scattered  tanks  of  Manila  Oil  for 
prompt  shi[»mcTit.  Offerings  for  forward  deliveries  are 
light  and  these  stocks  are  held  by  importers  who  arc 
anticipating  higher  prices,  Buyers  ami  sellers'  ideas  art 
apart  at  present,  but  should  the  recent  buying  demand 
from  consumers  be  resumed  an  advance  in  price  is  very 
likely  as  few  resale  parcels  of  Cocoanut  Oil  are  available 
here.  Offerings  for  bulk  quantities  of  Cocoanut  Oil  for 
shipment   from  Manila  are  not  being  made  very  freely 


and  the  situation  seems  to  be  supported  by  the  strength  of 
the  <  'riental  Copra  market. 

Crude  Corn  Oil  declined  in  price  to  a  level  competitive 
to  Crude  Cottonseed  Oil.  Although  there  was  very'  lltt,e 
trading  in  the  last  thirty  days,  it  was  largely  due  to  limited 
supplies,  ami  a  fairly  good  demand  for  refined  Corn  Oil.  In 
the  last  few  days  ("rude  Cottonseed  Oil  was  tirm  and  Corn 
Oil  advanced  ir.  .m  its  recent  low  level  of  64-jc.  per  pound 
Middle  West  to  7'.c  per  pound.  Soya  Bean  Oil  remains 
unchanged  at  about  9.-.  to  •''^c,  |*-r  pound  New  Y'ork  and 
is.  therefore.  t<  o  high  roinparcd  with  these  other  oils. 

The  Palm  ( >il  market  experienced  a  decided  change  with- 
in the  last  two  or  three  weeks.  Spot  stocks  were  greatly 
reduced  and  today  U.th  Niger  and  l.agos  grades  are  (juoted 
at  higher  figures  for  spot  than  for  early  shipment  from 
Africa.    There  ts  a  good  demand  for  immediate  future  re- 

il  i'iitinucil   fit   precedin;:   /MX.'  t 


SOAP  MATERIALS 
Tallow  and  Grease 

Tallow.  New  York.  S|>ecial,  7c.  Edible.  New  York. 
Yellow  grease.  New  York,  ,05^@.05?iic.    Brown  grease. 
New  York,  ,0m<(i .OSjic . 

knsm- -Savannah.  October   19  WZ 

Common  to  good  . .  5.97 
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Starch,  Pearl,  r«T  100  lbs  

Starch,  powdered,  per  100  His.  

Stearic  acid    sing.e  pressed,  per  lb  

Stearic  acid,  double  prdsed.  per  lb  

Stearic  acid,  triple  prrssed,  per  lb  

Glycerine.  C.  P.  per  lb   . 

Glycerine,  dynamite,  per  lb.  

S"u;i  !yc.  crude.  IV  per  cent,  loose  |>cr  lb 
Soap1  lye.  <a|N)iiilicatii  n,       per  Cent,  Kis-sc 
l»r  lb  

Oils 

Cocoanut,  edib'c.  per  II)  

Cocoatuit.  Ceylon.  lb.m,  \kt  lb  

Palm.  Lagos.  |>cr  lb  

Palm,  Niger,  per  lb  

Palm,  Kernel,  per  !'i  .  in  niin.il  

Cotton,  crude.  '»er  lb,  f.  o,  b.  mill  ....... 

Cotton,  refined,  per  lb  .  New  York  

Soya  Bean,  per  lb   ........ 

Corn,  crude,  per  !h  

Castor,  No   1.  per  lb  .  ,  .  .   

Castor,  No.  3,  per  lb  

Peanut,  crude,  per  lb 


Peanut,  refined,  per  lb  

Olive,  denatured,  per  iral  

Olive  Foots,  prime  yreen.  per  lb 


Chemicals 

Soda,  caustif,  76  per  cent,  per  100  lbs  .  . . 

Soda  Ash.  5*  per  cent,  per  100  lbs  

Potash,  caustic  SS'o9_>  pe-r  cent,  per  cut 

f   ...  b   Works   ... 

Potash  Carbonate,  HV,iX5  per  rent,  per 

lb..  N  Y  

Salt,  common,  fine,  per  100  lbs  

Sulphuric  a  id,  CO  degrees,  per  tori  

Sulphuric  acid.  66  decrees,  per  ton  

Borax,  crystals,  per  lb  

Borax,  granular,  per  lb     

Zinc  Oxide.  American  lead  free,  per  lb.. 


$2.57-$2.R5 
247-  2.75 

9c. 
9Vic. 
lie. 
18'/M9c. 
17   -17'  it 
ll^-12c. 

13    -13:  ic. 


09i4'«  lO^c. 

tlHi4  -,1W'.jC 
07  ro07V4t 

06'4C 

(»  <mHc 

IO'i(510VSt 
ll'.'ol2c. 

0rU^09c. 

13c. 
12'4c 

lOV^oll^t 
12[4'dl3t 

1.15^.1.17 

(I9..;(,,T9^C. 


3.65^3.90 
1  756.2.10 

06'4@06Ht 

nominal 
9.50®10.00 
1 5.00^16.00 
OS^'o^. 
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LET  ALL  OP  US  GIVE  THANKS  NOV  30! 


We  sincerely  trust  all  of  our 
both  subscribers  and  advertiaers,  will  thoroughly 
enjoy  Thanksgiving  Day,  Nov.  30.    There  are 


The  tariff  is  settled  temporarily,  at  least 
Business  generally  is  growing  better  faster. 
The  revolt  in  the  elections  against  Volsteadism 
gives  new  hope  to  legitimate  users  of  industrial 
alcohol  that  the  Congress  just  elected  will  curb 
the  fanaticism  that  now  misinterprets  and  per- 
verts the  present  law's  provisions  to  the  damage 
of  and  annoyance  of  reputable  manufacturers  in 
our  lines  and  the  chemical  industry  generally. 


DIVORCE  INDUSTRIAL  ALCOHOL  FROM  BEV- 
ERAGE ENFORCEMENT,  IS  REAL  REMEDY 

It  docs  not  seem  necessary  at  all  to  await  the  slow 
action  of  Congress  to  meet  the  crisis  in  the  affairs  of  all 
legitimate  users  of  industrial  alcohol.  The  remedy  is 
easily  and  quickly  within  the  power  of  President  Harding, 
Secretary  of  the  Treasury  Mellon  and  possibly  lesser  factors 
in  the  Administration.  Not  very  long  ago  it  seemed  to 
appear  that  the  Internal  Revenue  Bureau  was  at  last  be- 
ginning to  appreciate  the  fact  that  Prohibition  as  exempli- 
fied in  the  Eighteenth  Amendment  and  the  Volstead  Act 
was  NOT  directed  against  the  business  interests  of  the 
Nalion  and  thai  BOTH  iaws  recognised  the  right  of  legiti- 
mate industries  to  use  alcohol  freely  in  their  processes. 
Rut  since  then  new  bond  requirements  and  other  drastic 
restrictions  have  been  put  out.  which  are  even  worse  than 
what  went  before.  It  is  now  proposed  that  a  legitimate 
manufacturer's  capital  may  be  confiscated  in  part,  or  per- 
haps entirely,  in  addition  to  other  penalties,  for  some  slight 
error  of  an  employee,  or  perhaps  a  plant  by  a  prohibition 
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spy.  nude  !o  save  his  job,  for,  tu  be  frank,  few  men  of 
unimpeachable  character  care  to  engage  in  work  of  this 
nature,  and  in  New  York  30,  60  and  90  day  employment 
time  limits  have  beers  placed  on  the  Unit's  agents  to  get 
cases.    Their  jobs  depend  on.  getting  cases. 

"Enforcement"  is  becoming  an  odious  word.  It  means 
that  because  ofttimcs  unprincipled  federal  employees  wink 
while  bootlegger*  make  fortunes  our  legitimate  industries 
must  suffer.  '  Enforcement"  means  also  that  while  boot- 
leggers escape  with  their  ill-gotten  gains  the  Unit  drops  down 
hard  on  legitimate  business  firms  that  are  not  on  their 
private  personal  "O.  K."  lists,  so  the  Unit  can  make  a 
showing  in  justification  of  its  enormous  cost  to  the  tax- 
payers for  a  service  that  is  open  to  criticism,  to  say  the 
least.  The  voters  in  several  states  had  a  word  to  say  about 
this  in  the  November  elections.  "Enforcement"  advocate.* 
were  invariably  defeated.  Of  course  everybody  wants  to 
sec  all  laws  enforced,  within  reason,  but  the  Prohibitionists 
in  their  fanatical  feverish  disregard  of  trade  and  commerce 
on  both  land  and  sea  have  made  the  word  "Enforcement"' 
a  joke  and  a  by-word. 

Prohibition  Commissioner  Haynes,  who  is  a  very  estim- 
able gentleman  personally,  but  who  has  exalted  notions  about 
his  duties,  which  apparently  arc  centered  in  the  idea  of 
•  Enforcement,"  regardless  of  the  title  of  the  Volstead  Act, 
and  who  has  a  press  agent  bureau  which  ignores  the  rights 
of  legitimate  users  of  alcohol,  actually  boasts  of  having  cut 
(/"tin  tlic  uithdrau-als  of  alcohol  for  medicinal  and  industrial 
purposes  nearly  TEN  MILLION  GALLONS  IN  ONE 
YEAR.  Now  what  do  yon  think  of  that?  Here  is  what 
Commissioner  Haynes  sent  out  in  franked  envelopes  at  the 
public  expense  showing  how  in  working  out  "Enforcement" 
he  was  curbing  and  destroying  the  legitimate  alcohol  using 
industries  of  the  Nation  : 

TEN  MILLION  GALLONS  t-ESS  IN  I M>1  STRIA L  ALCOHOL 

"Washington.  October  27.— Effectiveness  of  enforce- 
ment is  shown  by  results  in  curiatlinc  the  source  of  sup- 
ply of  whiskey  'or  medicinal  use  and  train  alcohol  for 
industrial  and  drug  purposes.  Such  curtailment  l>, v»;- 
redecled  in  the  reduction  of  tax-paid  withdrawals  or 
alcohol  as  measured  tn  tax  gallons. 

"In  the  year  ending  June  29.  1921,  withdrawals  agitrc- 
gated  26,275,605  gallons  awl  in  1922  only  lo  .W.tiO.i  gal- 
lons. Red  liquor  withdrawals  have  lieen  reduced  from 
12,500.000  gallons  in  1920  to  an  estimate  of  about  2,000.- 
0IX)  gallons  for  this  calendar  year. 

"Concentration  of  bonded  supplies  in  a  few  central- 
ized warehouses  will  also  make  for  curtailment  and  also 
result  in  an  annual  saving  of  $300,000." 

AM  ER !  C  A  V   CHEMICAL    SOCIETY   GETS  INTERFSTKD 

Now  comes  the  American  Chemical  Society  to  ilie  rescue. 
The  foum.il  of  Industrial  hngineering  Chemistry  in  it, 
November  issue  offers  at  least  a  temporary  solution  of  the 
difficulties  encountered  by  alcohol  users  (pending  probable 
action  by  the  Sixty-eighth  Congress,  iu-t  elected,  but  not 
potent  until  af'er  March  4i,  which  lias  all  of  the  elements 
of  practicability  and  which  the  Administration  could  put  into 
force  without  any  undue  delay.    The  plan  as  suggested  by 


SIGNS  OF  NEW  IMPETUS  IN  TRADE 

Along  with  the  increasing  volume  of  trade 
throughout  the  Nation  there  are  many  evidences 
of  positive  value  in  showing  the  substantial  gains 
that  are  being  made  steadily  in  our  industries, 
as  well  as  in  business  generally.  One  sign  of 
progress,  close  at  home,  is  to  be  seen  in  THE 
AMERICAN  PERFUMER  &  ESSENTIAL 
OIL  REVIEW,  which  goes  to  press  this  month 
with  a  much  greater  volume  of  advertising  and 
text  than  it  ever  has  carried  before. 
It  is  a  positive  sign  of  the  timesl 


tin-  Journal  o!  Industrial  Jr  Lngmceiing  Chemistry  is  as 
follows  and  nobody  can  question  its  feasibility: 

"Since  the  enactment  oi  the  national  prohibition  act  the 
Governmental  conditions  surrounding  the  manufacture, 
distribution,  sale,  and  use  of  alcohol  for  industrial  purposes 
have  become  so  increasingly  oner<  us  as  seriously  to  handicap 
the  chemical  industry.  *  •  •  In  order  that  the  legitimate 
users  oi  alcohol  may  not  be  further  hampered  and  curtailed, 
we  deem  it  proper  to  suggest  a  prompt  change  of  the 
present  procedure  along  the  following  lines,  which  mil  not 
entail  any  modification  of  existing  lau  : 

"())  The  Commissioner  of  Internal  Revenue  should  im- 
mediately designate  a  dcimty  commissioner  of  internal 
revenue  or  an  industrial  alcohol  commissioner  to  take  over 
the  administration  L,f  that  portion  of  the  law  relating  to 
industrial  alcohol  The  regular  collectors  of  industrial 
revenue  and  civil  service  revenue  officers  should  be  desig- 
nated to  as-ist  him  as  is  customary  in  the  enforcement  of 
other  internal  revenue  laws,  The  deputy  or  industrial  alco- 
hol commissioner  should  possess  suitable  technical  knowl- 
edge, training,  and  experience  to  place  the  non-beverage  alco- 
hol industry  and  other  industries  using  such  alcohol  upon 
the  highest  possible  plane  of  scientific  and  commercial  ef- 
ficiency. 

"It  would  be  the  duty  of  ihc  deputy  or  industrial  alcohol 
commissioner  to  issue  basic  permits  to  withdraw  and  u>e 
industrial  alcohol  of  any  kind  In  this  way  efficient  and 
scientific  administration  would  lie  assured,  and  at  tile  ■same 
time  the  Prohibition  Commissioner  or  Attorney  General 
would  be  relieved  from  suncrvi .mii  ,,f  legitimate  industry 
arid  could  devote  his  energy  to  his  proper  duty  of  policing  the 
-itiiati- n.  Furthermore,  the  two  agencies,  coordinating, 
would  !*•  a  checkup  on  each  other. 

"(2 1  The  Commissioner  of  Internal  Revenue  should  in- 
vite the  active  support  and  assistance  of  an  advisory  com- 
mittee of  technical  and  commercial  experts  to  assist  the  in- 
dustrial alcohol  unit  in  investigating  all  applications  for  per- 
mits and  furthering  the  uses,  of  industrial  alcohol  in  scien- 
tific research. 

"(J  >  Scientific  study  and  research  should  t>c  encouraged 
by  the  establishment  of  a  properly  equipped  laboratory  dis- 
linct  from  policing  laboratories  ami  <!• \>  ted  exclusive!) 
Alcohol  problems.  This  w.  ;t\l  titi.|ues?|.,n;tMy  result  rn  the 
development  and  improvement  of  d< .trituration,  evolution  ,  f 
new  d.naturauis.  perfection  ,,f  formulas  required  bv  specific 
industries,  etc..  and  w  mid  seem  to  Ik-  a  logical  and  sound 
sten  in  iinfol.'ifv  the  prohibition  -ntorcenKtil  programme 
nlotig  the  iitus  that  will  not  interfere  w  ith  industry.  I  f  it  is 
not  practical  to  have  such  a  govrnmenf  laboratory,  then 
one  should  be  built  and  subsidized  by  the  civil,  religious  and 
oth.  r  bodies  \ha:  arc  constantly  appealing  to  the  public  for 
funds  with  which  |o  aid  the  ("„  ,\ ,  rnin.-nt  in  enforcing  the 
Fifteenth    ■\me-idtnent  and  the  nation.:  prohibition  act, 

"  Mo'ho!  is  ai'rni-n-vlie  a  ha-ic  chemical  cs«ntial  to  our 
national  dVfctW.  ' ' idiist n  il.  and  ec-  u:ic  di  veloprient.  and 
evtn  to  the  advar.-unt  -it  of  civ  i:i/.,:i, .-.  its.  It.  Therefore,  all 
who  belie,  in  law  erf, .rrenin.;  .ho-ild  recognize  th-  intol- 
erable situation  r,,  which  tin  cb-mi.  al  industrv  has  Ivcen 
hrctight  by  f.-ii'ur.  to  pr,.p.  ■  "y  ,  ni  t\  mdnstriitl  features 
"i  the  law.  and  -!h„,,I,>  make  .'crtain  iliat  it  is  a.hrunisti  red 
a  -  intended  by  Congtcss." 
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AM  ERICA'S  PERFUME  OUTPUT  NOW  CLOSE 
TO  $100,000,000  YEARLY  MARK 

In  a  comprehensive  history  in  figures  oil  page  3W  we 
Kivc  the  government  .statistics  of  the  growth  of  the  per- 
fumery, cosmetic  and  interdependent  industries  for  the 
thirty  years  ending  with  the  last  census.  The  figures  show 
a  urowth  for  the  perfumery  section  of  the  group  without 
taking  into  account  the  values  concealed  in  the  other  divi- 
sions, of  $55,000,000  in  three  decades,  of  which  nearly 
$43,000,000  is  credited  to  the  last  five  years  of  the  period. 
Assuming  that  the  perfumery  and  toilet  goods  industry  has 
held  its  own  since  1919,  which  it  lias  done  without  any 
doubt,  the  annual  output  now  must  be  close  to  $100,000,000. 
Probably  it  is  much  more. 

All  of  the  reports  we  receive  indicate  even  more  than  a 
normal  growth  in  the  demand  for  toilet  supplies.  It  is 
healthy  growth  and  to  some  extent  in  the  last  year  or  two 
may  be  attributed  in  part  to  the  unhealthy  fad  of  flapperism, 
as  well  as  the  immoderate  attacks  of  notoriety  seeking  per- 
sons who  have  condemned  cosmetics  to  Dante's  Inferno. 
It  is  a  peculiar  trait  of  many  persons  to  disregard  warnings 
which  seem  to  them  to  be  baseless,  like  the  "Look  Out  For 
The  Engine"  sign  on  the  railroad  crossing  which  often  con- 
fronts motorists.  The  motorists  may  cross  the  tracks  just 
to  see  if  the  train  is  coming  and  probably  hundreds  of 
thousands  of  women  have  learned  to  use  and  appreciate 
cosmetics  through  the  warnings  given  by  the  self-constituted 
censors  of  the  supposedly  evil  effects  that  they  say  will 
ensue.  Eve  always  at  least  taste  the  forbidden  apple 
and  as  relates  to  cosmetics  tiill  surely  always  use  them. 


LARGE  SUMS  8PENT  FOR  ADVERTISING 

Giving  some  idea  of  the  money  spent  in  advertising  cam- 
paigns is  a  list  compiled  by  the  Curtis  Publishing  Company 
of  sums  spent  by  fifty  leading  advertisers  in  1921.  This 
compilation  includes  only  the  amounts  spent  in  thirty-six 
publications  and  does  not  represent  the  gross,  which  in 
many  cases  would  be  much  larger,  for  many  other  items 
of  advertising  expenses  are  omitted.  The  lowest  figure 
quoted  was  $260,000.  Some  of  the  expenditures  are  as 
follows : 

Joseph  Campbell  Co.,  $1,316,095;  Victor  Talking  Machine 
Co.  $1,239,693;  Procter  &  Gamble  Co.,  $1.198,45«;  Swift  & 
Co.,  $694,600;  Pepsodcnt  Co.,  $680,770;  Lever  Bros.,  $646.- 
277;  Barrett  Co..  $612,249;  Colgate  &  Co.,  $596,781;  Fels 
&  Co..  $583,510;  Cudahy  Packing  Co..  $543,090;  Palmolive 
Co.,  $524,797;  Andrew  Jcrgcns  Co..  $484,885;  Lehn  &  Fink, 
Inc..  $448,250;  Alfred  H.  Smith  Co..  $371,205;  Bon  Ami 
Co.,  $350,387;  Armstrong  Cork  Co.,  $345,903;  Pompeian 
Co.,  $311.591 ;  United  Drug  Co.,  $300,222. 


WORD  "IMITATION"  IS  OBJECTIONABLE 

On  page  401  will  lie  found  the  resolutions  passed  by  the 
National  Manufacturers  of  Soda  Flavors  at  their  recent 
convention  protesting  against  certain  uses  of  the  word 
"imitation"  in  connection  with  the  labeling  of  flavors,  as 
provided  in  die  new  Food  Regulations.  This  is  a  subject 
of  interest  outside  of  the  flavor  industry,  for  there  is  con- 
siderable difference  in  the  meaning  of  "imitation"  and 
"artificial."  "Imitation"  at  once  conveys  the  idea  of  in- 
feriority, while  "artificial"  docs  not  necessarily  do  so.  The 
Bureau  of  Chemistry  ought  to  give  favorable  heed  to  the 
protest  of  the  association. 


NOTED  DOCTOR  ADVISES  WOMEN  TO 
USE  ROUGE  AND  COSMETICS 


(From  the  Nexv  York  Times.) 
"My  advice  to  the  women  is  to  continue  to  use  cos-  II 
tin-tics  and  rouge  and  enjoy  themselves."  declared  Dr.  I 
Charles  F.  Pahst,  noted  New  York  skin  specialist  and  It 
member  of  the  Municipal  Civil  Service  Commission. 
"Generally  speaking,"  he  said,  "there  is  no  danger  if 
proper  care  and  hygiene  arc  observed." 

To  prove  his  contention.  Dr.  Pabst  said  that  while 
serving  in  the  navy  during  the  World  War  he  found 
that  sailors  were  victims  of  the  same  skin  disorders  as 
affect  women.  "I  hardly  think  it  will  be  claimed  that 
those  men  were  users  of  powder  and  paint,"  he  ob- 
served. 1 

(This  is  a  good  item  for  our  readers  to  utilize  in 
combatting  the  foes  of  the  legitimate  use  of  pcr- 
|j  fumes  and  all  toilet  articles.)  jj 

TWO  DOCTORS  CHOSEN  SENATORS 

In  the  election  of  Dr.  Royal  S.  Copcland,  New  York  City 
Health  Commissioner,  to  the  United  States  Senate,  and  of 
Dr.  William  Lathrop  Love,  of  Brooklyn,  to  the  New  York 
State  Senate,  there  is  reason  for  optimism  on  the  part  of 
the  legitimate  users  of  industrial  alcohol.  While  both  were 
elected  on  a  wine  and  licer  platform  by  overwhelming  ma- 
jorities, whatever  they  may  do  also  will  act  toward  reliev- 
ing honest  industries  from  alcoholic  red  tape.  Anything 
done  towards  revising  the  Volstead  and  Mullan-Gage  laws 
in  the  interests  of  the  general  public  naturally  will  open  the 
doors  for  relief  to  the  industries  from  present  oppression. 

Both  physicians  are  opposed  to  saloons  and  equally  op- 
iwsed  to  Volsteadism.  They  are  men  of  courage,  good  talk- 
ers and  well  grounded  in  common  sense.  Their  presence  in 
the  two  Senates  will  leaven  the  dough  of  farmers  and  law- 
yers to  the  advantage  of  Nation  and  State. 

Dr.  Love  acquired  some  unwelcome  notoriety  not  long 
ago  through  distortions  of  his  views  on  cosmetics  by  sen- 
sational newspapers.  What  he  actually  said  was  that  the 
abase,  not  the  use,  of  cosmetics  would  inevitably  ruin  the 
complexion,  which  nobody  will  deny.  Dr.  Love  does  not 
like  flappers,  cither,  and  makes  this  formula:  "Flapper — 
Frightful.  Fat  and  Forty."  He  equally  dislikes  political 
flappers. 

Hoth  physicians  have  chances  to  do  oceans  of  good. 


JAPANESE  TRADE  RECORD 

Recent  figures  show  that  trade  between  the  United 
States  and  Japan  is  larger  now  than  ever  before.  Half 
of  this  country's  current  Asiatic  trade  is  with  Japan. 
Before  the  war,  42  per  cent  of  our  export  and  import 
commerce  with  Asia  was  Japanese,  but  since  January. 

1919,  Japan's  share  has  been  two-fifths,  and  in  one 
month  of  1921  it  was  one-half. 

Japan's  imports  from  the  United  States  have  rapidl> 
increased  from  $44,000,000  in  1911  to  $377,000,000  in 

1920.  In  1921,  Japan's  importations  were  at  a  rate  in 
excess  of  $200,000,000  annually,  or  greater  than  the 
aggregate  for  the  years  191 1  to  1914  inclusive. 
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ONE  GREAT  CHEMICAL  SHOW  IN  1923 
Important  elements  have  rallied  to  the  support  of  the 
Ninth  National  Chemical  Exposition  to  be  held  in  the 
Grand  Central  Palace,  New  York,  in  the  week  of  Septem- 
Ikt  17,  1923.  More  than  ISO  exhibitors  already  have  con- 
tracted for  space  and  it  is  understood  that  many  more  arc 
contemplating  doing  so.  The  Advisory  Board,  composed  of 
the  following  eminent  men  in  the  industries  interested,  have 
issued  a  strung  statement,  backed  up  with  excellent  rea- 
sons, urging  undivided  and  substantial  support  for  the 
Ninth  Imposition: 

Chas.  H.  Herty,  president  Synthetic  Organic  Chemi- 
cal Manufacturers'  Association,  chairman;  Raymond 
F.  Bacon,  consulting  chemical  engineer ;  L.  H.  Baekc- 
land,  president,  The  Bakelite  Corporation;  J.  V.  N. 
Dorr,  president,  the  Dorr  Co. ;  Henry  B.  Faber,  Na- 
tional Aniline  &  Chemical  Co.,  Inc. ;  Bernard  C.  Hesse, 
chemist,  General  Chemical  Co. ;  Henry  Howard,  presi- 
dent, American  Institute  of  Chemical  Engineers ;  H.  E. 
Howe,  editor,  Journal  of  Industrial  Gr  Engineering 
Chemistry ;  Percy  C  Kingsbury,  General  Ceramics  Co. ; 
A.  D.  Little,  president,  Arthur  D.  Little,  Inc.;  H.  C. 
Parmelee,  editor.  Chemical  &  Metallurgical  Enginetr- 
ing ;  R.  P.  Perry,  consulting  chemist ;  Carl  G.  Schlue- 
dcrberg,  president,  American  Electrochemical  Society ; 
Kdgar  r.  Smith,  president,  American  Chemical  Society ; 
John  E.  Tecple.  president.  Chemists'  Club;  T.  B.  Wag- 
ner, consulting  chemist;  David  Wesson,  Southern  Col- 
ton  Oil  Co. ;  M.  C.  Whitaker,  president,  U.  S.  Industrial 
Chemical  Co. 

The  Advisory  Committee  recites  the  increasing  import- 
ance of  having  a  great  chemical  show  annually  and  depre- 
cates the  attempt  made  to  divide  the  solid  front  of  the 
chemical  industry  by  holding  other  or  rival  expositions. 
There  can  be  no  question  regarding  the  harm  that  would 
be  done  by  a  division  of  interests  and  no  doubt  the  trade 
generally  will  agree  that  the  action  of  the  Advisory  Board 
in  approving  the  Ninth  Exposition  is  the  best  solution  of 
the  controversy.  The  Committee  met  on  November  14 
to  consider  specsfic  plans  to  make  the  1923  show  better  than 
its  predecessors  and  looking  over  the  list  printed  herewith 
there  can  be  no  question  regarding  the  results. 


FIGHTING  THE  PASSPORT  EVIL 

It  is  hoped  Confess,  once  mere  in  session,  will  give  early 
attention  to  passing  Representative  Mills's  bill  (H.  K. 
12235)  to  cut  the  passport  fees  from  $10  to  $5  and  other- 
wise modify  the  present  law.  Passports  really  ought  not 
to  be  needed  by  Americans  traveling  in  some  foreign  coun- 
tries, although  useful  as  a  means  of  identification,  if  for  no 
other  purpose.  Write  in  favor  of  the  bill  to  your  Senators 
and  Representatives  in  Congress.  The  Merchants'  Asso- 
ciation of  New  York,  which  is  fighting  to  reform  condi- 
tions thus  describes  the  evil : 

"Passports  serve  as  a  medium  of  establishing  citizenship. 
Under  present  conditions,  however,  there  should  be  no 
need  of  establishing  the  citizenship  of  Americans  traveling 
in  most  foreign  countries,  and  of  the  citizens  of  those  coun- 
tries traveling  in  the  United  States.  The  present  passport 
nuisance,  therefore,  constitutes  an  unwarranted  impediment 
and  handicap  to  business.  Each  step  in  the  procedure,  and 
each  requirement  may  seem  simple  but  the  effects  are  accu- 
mulative. There  is  the  preparation  and  filing  of  the  ap- 
plication for  a  passport,  with  the  necessity  of  obtaining 
photographs,  proof  of  place  of  birth,  etc. ;  the  original  $10 
fee,  and  the  additional  $10  fee  for  many  of  the  vises  of 
other  governments ;  the  wearisome  procedure  and  delays  in 
obtaining  vises  at  the  consulates  here ;  and  the  repeated  an- 
noyance, red  tape  and  exasperating  and  expensive  delays  in 
dingy  visee  offices  abroad.    Since  the  entire  procedure  is 


useless,  these  difficulties  combine  to  constitute  an  exasperat- 
ing burden  on  the  conduct  of  international  business. 

•Prior  to  1914  the  leading  countries  of  the  world  did  i*>t 
require  passports,  although  they  were  sometimes  carried  by 
travelers.  Even  including  such  countries  as  Germany,  where 
police  regulations  were  unusually  strict,  the  civilized  world 
before  the  war.  was  unaccustomed  to  a  universal  passport 
requirement.  •  •  »  H„t,  although  almost  four  years  have 
elapsed  since  the  armistice,  the  passport  nuisance  still  con 
tinues.  in  many  instances,  with  a  degree  of  rigtdness  at- 
proachmg  war  conditions. ' 


WORLD-WIDE  TRADE  ARBITRATION 

The  cause  of  universal  arbitration  instead  of  litigation 
lo  settle  commercial  disputes  is  making  definite  strides  to 
v.ards  realization,  according  to  A.  J.  Wolfe,  Chief  of  the 
Commerce  Department's  Division  of  Commercial  Laws 
The  combined  efforts  of  the  Department  of  Commerce, 
trade  groups,  and  bar  associations,"  says  Wolfe,  "are  begin- 
ning to  get  results  in  the  form  of  a  plan,  world-wide  in 
its  scope  providing  for  the  enactment  of  a  national  law 
in  this  country  and  for  treaty  arrangements  to  make  it 
effective  abroad." 

"Never  perhaps  in  the  history  of  commerce,"  he  says, 
"has  the  freling  been  so  strong  that  arbitration  is  the  true 
solution  of  difficulties  arising  between  honorable  merchants 
both  at  home  and  abroad."  He  attributes  the  recent  epidemic 
of  cancellations  as  the  principal  factor  which  has  rallied  so 
much  support  to  the  plan.  In  his  opinion,  arbitration  offers 
an  equitable  substitute  for  protracted,  expensive,  and  friend- 
ship-destroying litigation  which  will  work  to  its  greatest 
advantage  in  foreign  trade  transactions  wherein  the  contract- 
ing parties  are  so  often  thousands  of  miles  apart. 

An  arbitration  law  which  permits  merchants  to  agree  to 
arbitrate  their  differences  and  by  which  the  awards  of 
arbitrators  have  the  force  of  judicial  verdicts,  now  exists 
in  the  State  of  New  York. 


GETTING  1,000  YEARS  OP  EXPERIENCE 

"If  I  have  had  twenty  years  of  experience  and  I  exchange 
ideas  frequently  with  fifty  other  men  of  equal  experience, 
then  I  have  the  advantage  of  1.000  years  of  experience  to 
apply  to  my  business  problems." 

The  man  quoted  above,  who  has  made  a  wonderful  suc- 
cess in  his  business,  added  that  one  single  idea  he  had 
picked  up  at  a  trade  convention  had  netted  him  many 
thousands  of  dollars.  Naturally  he  is  a  firm  believer  in 
trade  clubs,  societies  and  associations.  These  organizations 
in  the  industries  in  which  our  readers  are  interested,  with 
the  exception  of  soaps,  the  chief  interests  of  which  are 
cared  for  in  connection  with  other  associations  are  pros- 
perous.  progressive  and  efficient  in  their  activities.  They 
give  practical  trade  help  to  their  members  in  count  less- 
ways  and  the  cost  of  affiliation  is  comparatively  trifling. 


"THE  PERFUMER"  IN  SEALED  ENVELOPES 

Our  subscribers,  beginning  this  month,  will  receive  their 
copies  of  The  American  Perfumer  &  Essential  Oil  Re- 
view in  sealed  envelopes,  an  innovation  which  no  doubt  they 
will  appreciate,  for  it  tends  to  insure  delivery  in  better  con- 
dition than  when  sent  in  unsealed  envelopes.  This  is  the  tirst 
time  that  an  issue  of  a  trade  journal  has  ever  been  sent 
through  the  mails  in  this  country  in  scaled  envelopes  except 
at  full  letter  postage. 
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BIG  GROWTH  IN  TOILET  ADVERTISING 

Large  sums  arc  being  spent  in  constantly  increasing  size 
in  advertising  toilet  goods  and  1923  appropriations  are  now 
iK-ing  made.  Figures  are  available  relating  to  only  one  of 
many  periodicals,  the  American  Weekly,  but  they  are  won- 
derfully ilhnuinating.  Seven  items  are  selected  for  com- 
jMrison,  the  figures  showing  the  amount  <>f  the  original  ap- 
propriation and  the  sums  planned  to  be  spent  next  year  in 
this  single  publication  in  advertising  the  goods  mentioned : 

Began  at  Raised  to 

A  shampoo,  in  1918  spent                    $6,500  $110,000 

A  face  cream,  in  1920  expended           44,000  88,000 

A  face  powder,  paid  out  in  1920         44,000  138,400 

A  tooth  paste,  started  in  1920  at          12,000  06,000 

A  jierfume,  appropriation  1920  was...  80710  120,000 

A  toilet  soap,  in  1920  expended            22,000  120.000 

A  drug  product,  1920  appropriation. . .  33,200  142,101 

The  significance  is  that  in  one  publication  only,  seven 
firms  in  our  industries  have  increased  their  advertising  ap- 
propriations more  than  $500,000  in  a  very  short  time.  It 
would  be  interesting  to  compile  the  figures  for  hundreds  ot 
other  firms  that  advertise  perfumes,  cosmetics  and  other 
products  of  a  related  character  in  thousands  of  ways,  but 
unfortunately  the  statistics  are  not  available.  The  total 
would  run  well  up  into  the  millions.  That  advertising  pays 
again  is  demonstrated  and  once  more  evidence  is  given  of 
the  phenomenally  growing  demand  in  America  for  toilet 
requisites. 


FEATURES  OF  OUR  FOREIGN  TRADE 

Government  figures  of  our  foreign  trade  for  August  and 
for  eight  months  of  the  calendar  year  1922  arc  encouraging, 
except  for  the  soap  export  situation. 

Essential  oil  imports  in  August  were  $353,156.  a  heavy 
increase  over  July  and  $160,000  more  than  in  August  a 
year  ago.  For  the  eight  months  the  value  was  $3,458,981. 
an  increase  of  $864,000.  Exports  of  essential  oils  for 
August  were  $65,562  and  for  the  eight  months,  $541,287, 
both  showing  small  gains  over  the  1921  periods  covered. 

Imports  of  perfumery,  cosmetics,  etc.,  for  August  are 
put  at  $538,247,  slightly  smaller  than  in  July,  but  $135,614 
more  than  in  August,  1921.  For  the  eight  months:  $4,589.- 
775.  being  $761,725  more  than  a  year  ago.  This  indicates 
that  the  sale  of  foreign  perfumes  and  cosmetics  in  this 
country  is  increasing  at  an  average  close  to  $100,000  a 
month,  but  this  is  considerably  less  than  the  growth  of 
imports  of  raw  materials  by  American  manufacturers. 

August  exports  of  perfumery,  cosmetics,  etc.,  from  the 
United  States  were  $459,456,  a  drop  from  July,  but  $66.- 
380  more  than  a  year  ago.  Eight  months:  $3,929,217,  an 
increase  of  $887,226  over  the  period  in  1921. 

Soap  figures  arc  remarkable.  In  the  eight  months,  the 
exports  were  $5,714,681,  a  drop  of  $356,533  from  1921, 
while  the  imports,  placed  at  $657,362,  represented  an  excess 
of  $310,688  over  last  year  for  the  same  period,  August 
ligurcs,  going  both  ways,  showed  small  gains. 


EXPORT  SALE  PRICE  TO  U.  S.  GOVERNS 

In  a  decision  this  month  relating  to  an  importation  of 
mechanical  toys  by  Borgfeldt  &  Co.  from  Germany  Judge 
McClelland,  of  the  Board  of  General  Appraisers,  set  forth 
some  interesting  principles  of  general  application.  Judge 
McClelland  ruled  that,  under  the  provisions  of  Section  302 
"f  the  Emergency  Tariff  Act  of  1921,  it  was  not  the  pur- 
Pose  of  Congress  to  make  the  prices  in  export  sales  to  any 
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other  country  than  the  United  States  the  basis  for  duty 
appraisement  by  American  customs  officers.  This  ruling 
takes  an  added  importance  in  view  of  the  fact  that  the 
principle  of  customs  appraisement,  provided  for  in  the 
Emergency  Tariff  Law,  was  incorporated  in  the  provisions 
of  the  new  tariff  law.   The  decision  in  part  says: 

"It  is  the  purpose  of  the  law,  as  1  read  it,  that  comparison 
shall  be  made  between  the  market  value  of  the  merchandise 
for  home  consumption  in  the  country  of  production  or  sale 
with  the  prices  for  export  to  the  United  States  of  such 
merchandise,  and  that  whichever  of  these  two  sets  of  prices 
is  the  higher  shall  be  taken  as  the  basis  for  appraisement. 
*  *  *  The  prices  of  this  merchandise  for  home  consump- 
tion in  Germany  are  lower  than  the  prices  to  Borgfeldt  & 
Co.,  and  the  prices  for  export  to  foreign  countries,  other 
than  the  United  States  and  Canada,  although  higher  than 
such  home  consumption  in  Germany,  can  not  be  made  the 
lasis  of  appraisements." 


DO  YOU  REALIZE  FIRE  LOSS  EVIL? 

The  fire  loss  in  the  United  States  for  one  year  placed 
in  pennies  would  reach  eleven  times  around  the  earth 
and  then  across  the  United  States. 

The  fire  loss  in  the  United  States  would  pay  tho 
National  debt,  prior  to  the  world  war,  in  four  years. 

The  French  people  have  said  of  Americans,  "They  are 
mighty  builders  and  mighty  burners." 

Fires  in  the  United  States  cost  about  $500  a  minute. 

The  average  fire  loss  in  the  United  States  during  the 
last  ten  years  increased  68.59  per  cent.  The  increase  in 
population  was  20.67  per  cent. 

Carelessness  costs  this  nation  a  $450,000,000  fire  waste 
every  year. 

The  fire  loss  in  the  United  States  would  pay  the  cost 
of  the  Panama  Canal  in  two  years 
Isn't  it  time  something  is  done  to  put  a  stop  to  it? 
Are  you  using  all  preventive  measures? 


Keep  Stoking 


"Advertising  is  pretty  much  like  running  a  furnace. 
You've  got  to  keep  on  shoveling  coal.  Once  you  stop 
stoking,  the  fire  goes  out.  It's  strange  that  some  people's 
imagination  can't  compass  this  fact,"  says  William 
Wrigley,  Jr. 
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DOES  HIGHEST  ESTER  CONTENT  ASSURE 
BEST  VALUE  TO  BUYER? 

Discussing  this  question  a  writer  in  the  London  Perfumery 
&  Essential  Oil  Record  makes  observations  which  are  sum- 
marized as  follows :  While  the  ester  content  may  be  of  the 
greatest  importance  in  the  case  of  oils  such  as  thyme, 
eucalyptus,  anise,  etc.,  the  same  is  not  true  with  oils  like 
lavender,  neroli  and  rose.  It  is  necessary  to  differentiate  be- 
tween two  essentially  distinct  factors— bouquet  and  body  or 
soap-making  value.  Thus,  the  bouquet  of  lavender  in  no 
way  depends  on  the  ester  content,  but  on  substances  discov- 
ered after  much  patient  work.  The  standard  analysis  is 
perfectly  useless  in  determining  the  prime  factor  in  bouquet. 
The  strength  of  the  essence  for  soap-making  is  the  sum  of 
the  strengths  of  its  elements  taken  separately.  Linalool  is 
found  partly  free,  partly  as  ethereal  salt,  the  strength  of  the 
latter  exceeding  that  of  an  equal  weight  of  linalool  itself,  and 
other  things  beuig  equal,  the  essence  having  the  higher  ester 
content  (hnalyl  acetate)  will  be  equally  of  the  highest  odor 
strength.  The  other  constituents  (unknown  elements),  how- 
ever, must  be  equal  to  those  which  give  the  bouquet,  and 
Which  have  considerable  influence  in  determining  the  per- 
fume. It  is  exactly  because  nothing  is  known,  analysis  being 
silent  on  this  point,  that  it  is  impossible  to  say  that  the  ab- 
solute measure  of  the  power  of  an  essence  depends  on  its 
ester  titration.  It  is  at  best  nothing  more  than  an  ap- 
proximation. In  this  connection,  the  results  of  the  ex- 
amination of  three  different  samples  of  lavender  oil  are 
given. 


STEARATE  OF  MAGNESIA 

The  manufacturers  of  face  powders  have  enthusiastically 
adopted  stcarate  of  zinc,  on  account  of  its  well-known 
properties  of  lightness,  adherence  and  whiteness,  says  La 
Parfumerie  Moderne,  which  adds:  Any  powder  that  docs 
not  contain  S  or  10  per  cent  of  stcarate  is  now  considered 
an  inferior  product,  and  justly. 

But  the  experimenters  never  let  the  manufacturers  rest 
in  peace,— every  progressive  step  is  followed  by  another. 
This  is  particularly  true  in  matters  of  chemistry,  and  now 
we  have  a  newcomer  which  promises,  if  not  to  supplant 
zinc  stearate,  at  least  to  divide  with  it  the  glory  of  con- 
ferring the  tint  of  the  lily  upon  the  faces  of  our  modern 
women. 

Stearate  of  magnesia  is  a  very  white  substance,  of  prac- 
tically immeasurable  fineness  (its  particles  have  no  ap- 
preciable diameter,  even  under  the  highest  magnifications), 
of  an  unparalleled  unctuousness,  and  it  is  said,  possessed  of 
cosmetic  properties  superior  to  those  of  the  zinc  salt,  which 
is  said  to  be  more  drying  to  the  skin  than  stearate  of 
magnesia,  and  less  suitable  in  cases  of  inflamed  skin. 

Stearate  of  magnesia  is  lighter  than  stearate  of  zinc;  it 
gives  more  volume  with  less  weight ;  it  dusts  out  under  the 
puff  like  the  finest  pollen ;  therefore  a  little  less  of  it  is 
usually  used  than  of  its  predecessor. 

Its  price  is  the  same  as  that  of  stcarate  of  zinc. 

Here  is,  then,  a  material  which  deserves  the  attention  of 
the  manufacturer  of  face  powders. 


Industrial  Alcohol  in  the  Philippines 

Philippine  Journal  of  Science.  Vol.  21.  No.  1,  contains 
an  interesting  paper  on  the  "Manufacture  of  Industrial 
Alcohol  and  Alcohol  Motor  Fuel  in  the  Philippine  Islands," 
by  Howard  Irving  Cole,  chemist,  Bureau  of  Science,  Man- 
illa. The  article  goes  into  the  subject  comprehensively 
from  source  of  supply  of  raw  materials  to  the  finished 
product  and  furnishes  a  bibliography  on  alcohol  motor 
fuel. 

A  Good  Laugh  for  Everybody! 

"Office  bov  wanted:  chance  for  advancement:  Christian 
firm;  call  Mr.  Cohen,  Room  200,  —  Building"    The  World. 


OUR  WEATHER  BUREAU 
REPORT 

{Prepared  Exclusively  for  This  Journal.) 

TRADE  TEMPER  ATT 'RE:   Greatly  improved  and  ri'ing  Heartily. 

FORECAST:  Fur  New  Yotk.  Chicago.  New  Orleans,  San  Fran 
riaco,  IWon,  St.  IjxiU,  l-ouirville.  Rochester,  Atlanta,  Toronto, 
Philadelphia,  Montreal,  Seattle,  t.oi  Angela,  Providence,  R.  I.,  and 
practically  other  parts  of  the  North  American  Continent:  continued 
;ind  ratiid  improvement  in  business,  with  lower  temperature  ««it  of 
di»>ri  and  higher  volume  of  trade  indoors. 

BUSINESS  BAROMETER:  Strong  favorable  upward  movement: 
dry  depre?sion  strong. 

Our  own  business  weather  prophet,  Roger  W.  Babson. 
the  noted  statistical  expert,  who  often  has  sized  up  the 
trade  winds,  pointed  out  the  rocks  ahead  and  charted  the 
calm  business  seas  of  commercial  safety  for  our  readers 
during  the  last  ten  years  was  here  November  10  and  gave 
a  large  assemblage  in  Cooper  Union  the  benefit  of  his 
prophetic  and  statistical  wisdom.  Here  is  his  prognostica- 
tion in  a  nutshell :  Fundamental  business  conditions  have 
improved  to  such  an  extent  that  they  now  furnish  the  basis 
for  genuine  prosperity  in  this  country.  The  overextension 
among  business  concerns  and  the  habits  of  extravagance 
and  waste  on  the  part  of  the  people  as  a  whole  have  now- 
been  largely  corrected.  People  arc  beginning  to  produce 
more  than  they  consume.  The  position  of  business  houses 
is  decidedly  better.  Reports  show  that  in  most  cases  in- 
ventories have  been  sufficiently  written  off.  Stocks  of 
Kor.ds  have  been  cut  down  and  there  has  been  no  over- 
buying. The  same  progress  has  not  yet  been  made  in  re- 
ducing retail  prices,  but  this  will  follow.  Failures  are 
fewer.  The  peak  of  losses  apparently  has  been  passed 
Prices  are  becoming  stabilized.  A  shortage  in  goods  may 
even  be  witnessed  in  some  lines.  All  signs  point  to  a 
stiffening  in  commodity  prices  this  winter,  although  the 
long  swing  trend  may  continue  downward. 

New  York— Federal  Reserve  Bank.  Dun's.  Bradstreet's 
and  other  commercial  agencies  report  a  steady  improve- 
mrnt  in  nusincss  conditions  ana  arc  optimistic. 

Kresce— This  company  reports  gross  sales  for  nine 
months  ended  September  30,  1922,  of  $42,344,749  against 
536,868  609  a  year  ago. 

Cowie — Robert  M.,  vice-president  of  the  American  Rail- 
way Express  Co.,  says  all  that  is  needed  now  for  genuine 
commercial  prosperity  is  "coolheadedness,  cheerful  outlook 
and  confidence  in  the  future,"  adding  that  "every  month, 
every  week,  every  day  shows  some  improvement." 

Worn. worth— Department  'store  reports  sales  for  October 
of  $15,774,126,  the  largest  in  its  history,  an  increase  of 
$1,365,654  over  October.  1921.  Sales  for  the  first  ten 
months  of  the  current  year  total  $125,001,160,  an  increase 
of  $14,659,361.    Is  business  growing? 

Washington— Business  volume  as  shown  by  Reserve 
Board  is  $100,000,000  better  than  it  was  a  week  ago  and 
is  gaining.  Bank  loans  show  heavy  increase.  Wholesale 
lines  report  larger  sales. 

Albany — New  incorporations  for  October  show  big  Rains. 
Twenty-three  companies  have  a  capitalization  of  $5,950,000. 

Chicago— Business  has  reached  the  largest  volume  since 
the  spring  of  1920.  with  a  more  healthy  feeling  all  around 
and  a  strengthening  in  values  of  many  commodities. 

Bermuda  -America's  growing  trade  prosperity  is  re- 
flected here  by  the  increased  demand  for  anti-Volstead 
articles  of  commerce. 


A  Cosmetic  Ballad 

As  rare  as  a  clam  in  restaurant  chowder, 
As  rare  as  whisky  in  a  hooch-selling  place. 
As  rare  as  a  cop  when  a  crime  is  committed 
Is  the  girl  of  today  without  rouge  on  her  face. 
For  which  al!  lovers  of  beauty  should  be  truly  thankful. 

Our  idea  of  a  drab  world  is  one  inhabited  by  paint  and 

powderless  women  — New  York  Telegraph. 
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$342,000,000  GROWTH  IN  VALUE  IN  THREE  DECADES  OF  PROD- 
UCTS  OF  PERFUMERY  AND  GROUPED  INDUSTRIES 


Cannu  Final  Figure*  on  Ljtit  Enumeration  Show  Perfumery  Output  to  Have  Advanced  from  $4, 
to  Nearly  $60,000,000— Toilet  Preparation*,  Included  in  DruBKiit*'  Survey.  Snow  Even  More 
Phenomenal  Cain*— Nearly  $15,000,000  a  Year  of  Alcohol  Un-d 


In  the  new  census  figures,  as  they  have  been  compiled, 
it  is  difficult  to  separate  from  the  statistics  of  allied  indus- 
tries vast  quantities  of  products  that  ought  to  be  classified 
closer  to  the  perfumery  group  than  they  have  been  in  the 
official  figures  given  out  at  Washington.  In  our  issue  of 
July,  1921,  wc  gave  an  advance  brief  summary  of  the  results 
of  the  1919  census,  which  showed  an  enormous  growth  in 
the  value  of  perfumery  and  cosmetic  products  in  the  previous 
five  years.  Now  the  official  figures  are  available,  and  they 
are  given  in  some  detail  herewith,  comparisons  running  back 
for  thirty  years.  They  are  arranged  so  that  anyone  may 
grasp  the  growth  easily. 

Of  the  separate  divisions  in  the  allied  group  the  statis- 
ticians, so  far  as  possible,  have  worked  on  this  principle: 
Druggists'  preparations  include,  in  the  main,  articles  of 


manufacture  for  use  by  druggists  in  compounding  medicines 
to  be  dispensed  upon  physicians'  prescriptions.  Patent 
medicines  and  compounds  are  those  sold  under  the  protec- 
tion of  a  patent,  copyright  or  trade-mark,  or  prepared 
according  to  secret  formula.  Perfumery  and  cosmetics 
embrace  toilet  preparations,  toilet  waters,  cold  cream,  etc., 
and  perfumes.  Each  establishment  is  classed  according  to 
its  principal  products  in  one  of  the*c  industries,  but  in  many 
cases  an  establishment  manufactures  products  pertaining  to 
more  than  one  branch,  and  there  is  also  a  large  production 
of  these  commodities  by  establishments  that  fall  under 
other  classified  industries.  It  will  be  seen  that  it  is  difficult 
to  segregate  all  of  the  perfumery  items. 

The  official  report  includes  drug  grinding,  with  which 
we  are  not  dealing  here.    There  is  a  table  of  products  by 


The  Industrial  (laotr. 
Number  of  establishments  


Persons  eni 
Capital: 


•sAlarirs  und  wast'j  _  

of  material*  

Value  of  prndurl*  

Value  added  by  manufacture > . 


^lariaa  and  waees 
Vast  of  miiteitiilK 


PATENT  lTCDlCINE*  A  Kb  COMKlt'NP* 

Number  of  establishment*  


salaries  and  wage*. 
Com  of  material* . . . 
Value  of  products. . 
Value  added 


by  manufacture  . 


Number  of 


Persons  engaged  

Proprietors  and  firm 
salaried  employee*-. . . 
Wage  earners  (average 


Primary  horeepower. 
Capital.  


Salaries  and  wages. 

Salaries  

Wi'fTS.  


Paid  for  contract  work  

Rrnt  unci  taxe*  

C.im  uf  materials  

Value  of  products  

Value  added  by  manufacture  • 


era  ce. 

rrr  oca 

1914 

1899 

mo 

. 

1909 

1904 

1889 

1914- 
1919 

1909- 
1914 

1904- 
1909 

3,560 

3,815 

3,642 

2,777 

2,134 

3,089 

-6.7 

4.6 

31.1 

83.985 
1278,284,501 

43. 856 
$127,721,351 

41,101 
$99,942,  ISO 

32.218 
$75,407,029 

(•) 

$56,172,646 

(>) 

$25,4611,538 

39.5 
117.9 

11.6 

27.8 

27.5 
32.5 

74.37S.46S 
170, 101,01* 
388,369,132 
216, 264, I'll 

95.587.143 
46,3.19,943 
167,372,129 
101,032,186 

26.901,013 
50,375,665 
141,941,60(2 
91,565,937 

17,188,264 
.19,494,289 
117,435,874 
77,941,585 

15.175.024 
31,949,890 
88,790,774 
56,840,884 

7.910.581 
15,571,187 
43,910,120 
28,338,933 

109.0 
150.4 
1.10.8 
114.1 

33.3 
31.7 
17.9 
10.3 

5a  4 

27.6 

2a  9 

17. 5 

524 

416 

375 

240 

173 

•1.806 

j  26.0 

10.9 

56.2 

22.569 
1102, 129, 2S7 

11,506 
$46, 4W,  098 

11,408 
$37,767,112 

10,  jot 
$25,152,183 

<») 

$16,001,440 

(«) 

$4,624,814 

55.6 
119.0 

0.7 
23.5 

39.  s 

sa2 

25,480,411 
£6,1.18,475 
114,5fl3,4S6 
49,445,011 

11,790.490 

22,934,723 
48,000,654 
25,074,931 

10,028,713 
17,817,006 
43,958,479 
26,111,473 

6,967,095 
13,419,635 
31,782,250 
ll^S&zlttU 

4,229,124 
10,814,432 
22,714,889 
11,900,457 

1,938,700 
2,411,851 
6,659,707 
4,247,946 

115.9 
14a  4 
138.7 
137.1 

17.7 
28.8 
9.2 
-4.0 

68.1 
33.0 
38.3 
412 

^  467 

2,903 

2,838 

2,245 

1,719 

1,127 

-15.0 

2.3 

36.4 

31,970 
$143,498,611 

24,927 
$71,436,  M0 

22,476 
$55,386,674 

18,770 
$45,611,640 

<•) 

$36,677,831 

(') 

$18,596,823 

23.3 
100.9 

15.4 
29.0 

19.7 
21.4 

38,  415,025 
88,819,417 
212,162,255 
123. 342,  MS 

20,039,539 
35,940,434 
102,463,374 
06,522,940 

14,233,422 
26,101,628 
83,771,154 
50,876,526 

10,275,511 
21,293,05! 
74,520,765 
63,227,714 

9,619,559 
18,100,441 
58,988,181 
40.987,740 

5,094,302 
11,030,916 
32,620,182 
21,589,366 

92.0 

147.1 

1  107.1 
85.4 

4a  8 

33.6 

22.3 
17.0 

38,5 

J4V8 

12.4 
6.9 

569 

496 

429 

2412 

157 

1  14.7 

15.6 

46.9 

9,446 

373 
3,668 
5,405 

5,421 
384 

2,110 
2,897 

4,217 
358 
1,484 
2,375 

3,174 

276 
816 
2,082 

(') 
(') 

8IK 
1,764 

(') 
(J) 

359 
1,396 

74.2 
-2.9 
71.4 
86.6 

286 
7.3 
44.2 
22.0 

32.9 
29.7 
81.9 
14.1 

2,196 
$32,066,633 

1,913 
$9,446,613 

1.375 
$6,788,364 

814 

$1,843,026 

671 

$3,499,173 

460 

$2,238,901 

14.8 
238.6 

39.1 
42.1 

68.9 

40.2 

10,413,007 
6,430,011 
3,983,016 

3,748,414 
2,461,515 
1,279,  WO 

2,641,878 
1,647,657 
994,231 

1,645,628 
877,091 
768,537 

1,326,311 

757,695 
568,646 

877,679 
376,159 
501,530 

177.  S 
140.5 
211.2 

41.9 
40.6 

28.7 

4W.5 

87.9 
29.4 

225,089 
2,404,440 
26,147,026 
59,613,391 
33,466,365 

19,407 
502,854 
7,464,780 
16,809,101 
9,434,315 

23,170 
317,567 
5,634,031 
14,211,969 
8,577,938 

4,tno 

*  184.378 
4,781,603 
11,132,859 
6,351,250 

(») 
3,135,017 
7,087, 704 
3,952,687 

<«) 

<•> 
2,128,420 
4,630,141 
2,501,721 

1,069,8 
417.9 

250.  3 
252.8 
254.7 

-16.2 

58.3 
32.5 
18  9 
10.0 

474.9 

72.2 
17.8 
27.7 
35.1 

•  Figure*  not  available. 
»  Figures  not  strictly  comparable. 


ssbrti  (-)  denotes  decrease, 
notav  ■ 


'  Exclusive  of  Internal  revenue. 
'Value. 
•I 
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states,  and  others  show  details  of  wage  earners  in  various 
aspects,  hours  of  labor,  size  of  establishments,  character 
of  ownership  and  number  and  horsepower  of  prime  movers. 

The  preponderance  of  small  establishments  is  most  pro- 
nounced in  the  '"Perfumery  and  cosmetics"  industry,  where 
the  croups  of  "No  wage  earners."  and  "1  to  5  wage  earners" 
comprised  80.1  per  cent  of  the  establishments  in  1919. 

The  establishments  engaged  primarily  in  the  manufacture 
<>f  druggists'  preparations  show  the  highest  average  values 
per  establishment,  namelv,  $218,690  in  1919.  $115,408  in 
1914.  and  $117,223  in  1909".  Next  comes  the  perfumery  and 
cosmetics  industry  with  an  average  value  of  $104,769  in 
1919.  $34,071  in  1914.  and  $33,128  in  190";  and  then  patent 
medicines  and  compounds  with  $86,000  in  1919,  $35,296  in 
1914.  and  $29,518  in  1909. 

The  establishments  grouped  within  the  report  used  alcohol 
as  follows  in  1919:  Grain  (Ethvl).  2,962.842  gallons,  costing 
$14,379,871:  denatured.  796,871  gallons,  costing  $524,049; 
wood  (methyl).  73.208  gallons,  costing  $106,147. 

In  the  output  of  toilet  preparations  perfumery  and 
•osmetics  these  values  above  $1,000,000  by  states  are  given: 
New  York.  $26,708,960.  (as  against  $7,507,864  in  1914  )  ; 
Illinois.  $10,095,574  (as  against  $1,852,055  in  1914): 
New  Jersey.  $4,579,407:  Ohio.  $4,532,300;  Massachusetts. 
$3,749,579;  Michigan,  $3,582,427;  Pennsylvania.  $2,103,072; 
Tennessee.  $1.726.681 ;  Missouri.  $1,638,899;  Iowa.  $1,435,263. 


LABEL  AN  IMPORTANT  STEP  IN  SUCCESS  IN 
MARKETING  PERFUMES  AND  COSMETICS 

By  S.  W.  Van  Ness,  ok  the  Dsnnison  Manufacturing 
Co.,  or  Fkamingham,  Mass. 

Impressions,  especially  first  impressions,  count  and  count 
Jiig  with  the  perfumery  manufacturer.  His  appeal  must  be 
to  the  eye  first  and  to  the  taste  second.  He  must  attract  at- 
tention to  his  product.  Once  that  is  done  he  can  talk  powder 
and  perfume.  That  talk  he  does  through  the  quality  of  bis 
merchandise  the  first,  through  the  daintiness  and  attrac- 
tiveness of  his  package. 

The  perfumer  who  is  doing  the  business  is  the  perfumer 
who  drew  attention  to  his  product  by  packaging  it  in  a  box 
that  demanded  attention.  The  market  for  his  products  in- 
cludes all  the  women  in  the  world  with  all  their  craving 
and  desire  for  beautiful  and  dainty  things.  Therefore,  it  is 
up  to  the  manufacturer  to  package  his  products  in  such  a 
manner  that  they  will  hold  a  strong  appeal  to  those  desire*. 
If  he  lias  done  so,  half  of  his  job  is  accomplished  and  his 
product  will  sell.  Then  the  re-sale  depends  upon  the  qual- 
ity and  worth  of  the  powder  and  perfume. 

Too  many  perfumers  are  apt  to  overlook  one  little  point 
in  their  packaging  that  is  of  great  worth — the  label.  There 
is  not  one  single  thing  that  can  do  more  to  roar  the  appear- 
ance of  a  package  than  a  cheap  looking  label  and  vice 
versa,  nothing  can  so  improve  the  appearance  as  a  high 
grade  label.  The  perfumer  should  remember  that  the  label 
carries  the  trade  name  of  his  product  and  it  is  that  name 
that  he  wants  placed  in  the  minds  of  the  consumer  in  such 
a  way  that  it  is  going  to  stay  there.  One  good  way  of 
doing  this  is  by  completing  his  package  with  a  label  that 
will  have  such  an  appeal  through  its  daintiness  and  attrac- 
tiveness that  every  time  the  consumer  thinks  powder  or  per- 
fume, her  mind's  eye  immediately  vi>ages  that  label  and 
when  that  happens,  it  means  another  sale. 

The  perfumer  knows  full  well  the  value  of  advertising 
and  realises  that  only  by  constantly  plugging  awa>  can  he 
keep  the  worth  of  his  advertising  up  to  his  standard.  The 
label  that  he  uses  on  his  product  is  advertising  of  the  Ik>si 
kind,  for  it  is  an  advertisement  that  r>  in  contact  with  the 
product  of  which  it  sf>caks. 

The  perfumer  will  find  thai  the  cost  of  packaging  his 
product  in  high  grade  boxes  sealed  with  attractive  labels 
will  be  far  more  than  offset  by  the  attention  attracting  value 
such  packaging  holds. 


MANUFACTURE  OF  ESSENTIAL  OILS;  1921 

The  Department  of  Commerce  announces  that  the  census 
report;,  show  a  considerable  decrease  in  the  activities  of 
the  establishments  engaged  primarily  in  the  manufacture 
of  essential  oils  (not  including  synthetic  or  artificial  oils! 
during  1921.  as  compared  with  1919.  The  total  value  of 
products  reported  amounted  to  $3,271,120  in  1921,  and  to 
$5.o98,403  in  1919,  a  decrease  of  42.6  per  cent.  Comparison 
with  1909  can  be  made  by  reference  to  our  August  issue, 
page  249. 

Of  the  35  establishments  reported  for  1921.  10  are  in 
Connecticut;  7  in  Indiana;  6  in  Michigan;  5  in  New  York; 
4  in  New  Jersey ;  and  1  each  in  California.  Pennsylvania, 
and  Tennessee.  New  Jersey,  the  leading  state  in  the  in- 
dustry in  1921,  produced  38.2  per  cent  of  the  total  value  of 
products  in  that  year. 

The  decrease  in  production  has  ln-cn  accompanied  by  de- 
creases in  the  number  of  persons  employed,  in  the  total 
amount  paid  during  the  year  in  salaries  and  wages,  and  in 
the  cost  of  materials.  Gmsiderable  fluctuation  is  noted  in 
the  number  of  wage  earners  in  1921. 

The  returns  indicate  that  ■  the  combined  output  of  all 
establishments  was  approximately  56  per  cent  of  the  maxi- 
mum capacity  based  upon  a  demand  requiring  full  running 
time.    Details  follow : 

IVt  ictit  n  f 

Nmnbcr  "f  MtafetWkaaraui    35 

Perwms  engager)    ;  ' 

Proprietor*  or  firm  memr>er«. .  :< 

Salaried  employee*    73 

Wage  rarnf'i  larrracc  numher  )  294 
Salaries  and  wage  payment*  . .  $513.32* 

Salaried    $145,837 

Wage*   f 367.491 

Contract  work    $2,282 

Coat  of  material.    J2.437.87b 

Value  of  product.    $3,271,120 

Value  added  by  manufacture1.  -  S&33.244 


l«»|9i 

78 
493 
74 
98 
321 
$*2u.nii3 
$228,790 
$371.21  J 
$2,000 
$3,903,417 
$5,698,404 
$1,794,987 


20.7 


M 
17  2 
36  3 

6.1 
•14.1 
37.5 
42.6 
53.6 


*  Figures  for  1921  do  tint  include  establishments  reporting  products 
tinder  $5. M00  in  value.  thus  exelut'jnir  33  establishment*  which  em- 
ployed 16  wage  earner*  and  in  the  asrgregnte  reported  products  t^  tic 
value  of  $77,911.  The  figures  fir  I'M1*,  howrser.  include  32  such 
establishment*,  which  employed  19  wajrc  corners  and  reported  product* 
valued  at  $90,544. 

« Percent-tees   omitted    where   Use   is   less   than    |O0.     *  IVenotes 


•Value  irf  products  le««  cost  of  materials. 


Product*  19.M 

Total  value  if  product*   $3,271,120 

Oil  of: 

Peppermint'   found*  152.134 

Value  $368,353 

Spearmint'   Pounds  99,056 

Value  $356,274 

Clrves                         fount*  199.200 

Value  $335,376 

Nutmeg   Pound*  19.795 

Value  $21,939 

Sandalwood   Ponrtdl  23.835 

Value  $178,968 

Other  oil*   Val-ie  $1,086,507 


1919 
$5,698,404 

236.233 
$1,276,136 
29,985 
$145,709 


Per  cent  of 
Decrease1 

42.6 

36  6 

71.1 
•230  1 
•144.5 


$2,950,961  45.0 


Witch-hard  extract 
All  other  pr dncts 


Gallon 
Value 
.  Value 


(♦) 
M  t 
$923,703  t 


510.110 
$44?.93R  1 

$876,660  j 


30.3 


1  *  Denotes  increase. 

•Crude  and  refined  are  iimiUined  *o  .-.void  disclosure  of  operations 
of  individual  raUKKlhtnent*. 

'Crude  onlv.     No  refined  .•p.-ainiint  i (-ported  in  1921  or  P>I9. 

•Included  >n  all  other  piodiicls  to  avoid  diwlesiiie  of  operat-otis 
at  individual 


Calls  "The  Perfumer"  a  "Business  Bible" 

((hartal  F.  Butts.  <  has    F.  Buit»  M(ir.  to..  Toilet   Pi  epilations. 
Perfumers,  Flavoring  Extt.icts.  Etc..  Willi*.  Tesas  ) 

Again  I  hand  you  my  $2  check  for  my  year  ending  next 
\pril.  It  seems  that  \our  Amkkh  an  Ph<h  mih  gets  better 
and  better.  In  fact  it  is  our  Business  Bible  and  we  .ntviir 
ftv  Most  tilings  these  days  need  'strong  language"  used 
at  tlu-m.  but  not  so  The  American  Pt.Kn.MHt.  Keep  the 
good  work  up. 
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INDUSTRIAL  ALCOHOL  BIG  ISSUE  NOW  AT  WASHINGTON 

LoMri  by  10,000,000  Gallon*  Curtailment  in  Year  Take  Grievance  Up  to  President  Harding — May  Aak  Hayne*'* 
Removal — Warning   on  Bond  Permit* — Formula*  C banged  and  Modified  Again — 
One  Company  Vindicated  After  Long  Delay 


T.  D.  3398  to  Be  Rescinded 

After  going  to  press  this  information  came  to  us  from 
R.  H.  Bond,  chairman  of  the  Legislative  Committee  of 
the  F.  E.  M.  A.: 

"Am  just  in  receipt  of  advices,  over  long  distance  tele- 
phone, from  my  correspondents  in  Washington  who 
have  this  moming  been  in  conference  with  D.  H.  Blair, 
United  States  Commissioner  of  Internal  Revenue,  that 
he  has  advised  them  that  the  Treasury  Department  has 
receded  from  its  position  with  regard  to  the  iniquitous 
25  per  cent  liquidated  damage  clause  in  the  bonds  re- 
quired of  users  of  non-beverage  alcohol,  and  that 
TREASURY  DECISION  3398  uill  be  retcinded  at  once. 

"This  is  one  of  the  most  splendid  victories  we  have 
ever  won.  It  has  been  the  hardest  fight  and  one  of  the 
most  bitterly  contended  battles  in  which  our  industry 
and  the  trades  have  ever  engaged,  and  all  users  of  non- 
beverage  alcohol  are  to  be  congratulated  at  the  suc- 
cessful result  of  the  fight  againBt  this  iniquitous  measure, 

"This  information  is  authentic.    Details  will  follow 


Washington.  Xovcmlicr  18. — The  Jinht  of  legitimate 
American  industries  for  the  right  to  use  industrial  alcohol 
as  guaranteed  by  Act  of  Congress  has  l>cen  growing  steadily 
and  at  last  has  reached  President  Harding.  The  business 
and  professional  interests  of  the  Nation  apparently  have 
become  thoroughly  aroused  and  drastic  reforms  in  the 
administration  of  the  Prohibition  Law  are  demanded. 

Some  of  the  protestants  even  are  going  so  far  as  to  sug- 
gest the  removal  of  Commissioner  Haynes  tor  violating  the 
law.  They  cite  the  title  of  the  Act:  ...  "and  to  insure 
an  ample  supply  of  alcohol  and  promote  its  use  in  scientific 
research  and  in  the  development  of  fuel,  dye  and  other  law- 
ful industries."  It  is  made  the  duty  of  the  Commissioner 
to  carry  out  the  law. 

Next  is  cited  Haynes's  official  statement  of  October  27 
that  "the  effectiveness  of  enforcement"  las  within  a  year 
cut  the  use  of  alcohol  for  medicinal  and  industrial  purposes 
from  "26,275,605  gallons  to  16.390.603  gallons." 

This,  it  is  argued,  shows  on  Haynes's  own  statement  that 
he  has  violated  the  law  he  is  charged  with  enforcing,  by  so 
"effectively"  enforcing  it  as  to  nullity  and  in  fact  reverse 
the  purposes  of  the  Act  as  it  specifically  relates  to  legiti- 
mate industries  which  use  alcohol. 

Many  National  Organizations  Interested 

The  fact  that  the  Prohibition  Unit,  by  the  admission  of 
its  chief,  has  cut  down  the  supply  of  industrial  alcohol 
nearly  10.000,000  gallons  in  a  year  has  added  fuel  to  the 
flames  of  revolt  that  were  started  by  the  confiscatory  bond 
form  1530,  which  is  provided  for  in  Treasury  Decision 
3398,  effective  December  3.  1922,  This  ruling  provides  for 
a  liquidated  super-penalty  of  25  per  cent  ot  the  amount  of 
the  permittee's  bond,  in  addition  to  all  other  penalties,  for 
even  a  slight  infraction  of  the  law.  technical  or  otherwise, 
and  it  is  enforceable  forthwith.  Its  manifest  unfairness  has 
been  fully  set  forth  m  this  correspi  ndciicc  and  elsewhere  in 
your  journal 

Despite  the  fact  that  hearings  were  held  at  which  the 
opposition  to  Bond  1530  was  strongly  voiced  the  Pro- 
hibition Unit  has  issued  a  statement  that  there  have  been 
only  "fewer  than  a  dozen"  protests  against  the  25  per  cent 
excess  penalty  clause. 

Here  is  a  list  of  some  of  the  organizations  that  are  cited 
in  opposition  to  this  drastic  regulation : 

American  Manufacturers  of  Toilet  Articles. 

National  Wholesale  Druggists'  Association. 

Flavoring  Extract  Manufacturers  of  United  States. 

National  Association  of  Retail  Druggists. 


American  Pharmaceutical  Association. 
American  Chemical  Society. 
The  Proprietary  Association  of  America. 
American  Drug  Manufacturers'  Association. 
Numerous  State  and  City  trade  associations. 

Would  Separate  Business  From  Booze  Enforcement 

One  of  the  developments  is  the  launching  of  a  movement 
under  the  auspices  of  prominent  members  of  the  American 
Chemical  Society  to  obtain  justice  for  the  legitimate  users 
of  alcohol  both  in  business  and  in  the  professions.  The 
plan  as  outlined  is  to  segregate  tlie  Enforcement  Unit  and 
create  a  Promotion  Unit  to  take  care  of  the  industrial  alco- 
hol phases  of  the  situation  and  carry  out  the  purposes  of 
the  law  as  plainly  stated  therein.  The  plan  could  be  put 
into  effect  without  the  need  of  new  legislation  and  would 
be  simple  in  its  operation.  It  has  met  with  considerable 
favor  and  strong  representations  will  be  made  in  its  behalf 
to  President  Harding.  (Details  of  this  proposal  will  be 
found  on  editorial  page  3/tS. 

It  is  the  belief  of  shrewd  observers  here  that  the  time 
is  ripe  to  obtain  needed  reforms  in  prohibition  enforcement 
and  that  all  the  sufferers  are  required  to  do  is  to  get  busy 
and  shower  their  protests  into  the  White  House  and  also 
to  the  Senators  and  Representatives. 

Senators  Favor  Volstead  Law  Modification 

Senator  Smoot  of  Utah  and  Senator  Spencer  of  Missouri 
are  among  the  latest  accessions  to  the  ranks  of  statesmen 
who  have  become  convinced  that  the  repeal  or  modification 
of  the  Volstead  Act  is  one  of  the  big  issues  now  confronting 
the  American  people.  Both  Senators  have  given  public 
utterance  to  the  belief  that  it  is  an  issue  which  will  not 
down.  Congress  will  be  compelled  to  take  action  upon  it  in 
the  early  future,  and  it  is  easily  possible  according  to  the 
Utah  Senator  that  a  coalition  might  be  formed  between 
the  wets  and  the  farm  bloc  to  liberalize  the  existing  laws. 
Coming  from  this  source  the  announcement  is  of  extraor- 
dinary significance. 

The  recent  election  and  the  large  accession  of  "wets"  in 
the  Congress  that  takes  office  March  4  is  already  reflected 
m  various  other  ways  that  arc  construed  as  favorable  to  an 
era  of  justice  for  legitimate  users  of  alcohol 

Commissioner  Haynes  got  a  heckling  when  he  appeared 
before  the  House  Appropriations  Committee  in  support  of 
his  request  for  $9,000,000  to  enforce  the  dry  law  in  the 
next  fiscal  year.  Representative  Gallivan  brought  out  and 
criticised  the  employment  at  public  expense  of  a  press  agent, 
a  minister  and  a  woman  as  part  of  the  propaganda  in  be- 
half of  prohibition.  No  action  was  taken,  but  a  heavy  cut 
is  considered  probable. 

Representative  Tinkhatn  (Mass.)  one  of  the  pronounced 
wets  reelected,  is  back  in  Washington  planning  to  lead  the 
wet  campaign  in  Congress.  He  rejoiced  in  the  defeat  of 
Representative  Volstead. 

Substitution  of  New  Permit  Bonds  for  Old 

A.  Homer  Smith,  secretary  of  the  Drug  Manufacturers' 
Association,  has  issued  a  warning  to  any  permittees  who 
may  be  forced  to  file  the  new  super-penalty  bond  1530  to 
file  with  it  a  reservation  of  rights  and  protest  in  substan- 
tially the  following  form : 

"Notice  is  hereby  given  that  the  undersigned  tiles  the 
annexed  bond  under  protest  and  duress  because  the  United 
States  of  America,  its  officers  or  agents  are  not  authorized 
by  the  national  prohibition  act  or  other  existing  laws  of 
the  United  States  of  America  to  ccmpcl  or  require  the 
undersigned  to  furnish  an  undertaking  containing  the  terms 
and  conditions  of  the  annexed  bond  as  a  condition  precedent 
to  the  issuance  of  a  permit  to  the  undersigned  to  lawfully 
procure  and  use  alcohol  under  title  2,  of  the  National 
Prohibition  Act." 

Mr.  Smith  points  out  that  unless  this  is  done  the  per- 
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mittcc  will  be-  unable  to  obtain  redress  if  the  regulation  is 
annulled  after  the  25  per  cent  extra  penalty  is  enforced. 

Rubbing  Alcohol  Formulas  Changed 

Collectors  of  Internal  Revenue  are  receiving  the  follow- 
ing notice  in  connection  with  compounded  alcohol  for  rub- 
bing purposes  from  the  Commissioner : 

"Effective  thirty  days  from  the  date  hereof  (Nov.  15) 
all  manufacturers  qualified  to  withdraw  and  use  specially 
denatured  alcohol  for  the  preparation  of  compounded  rub- 
bing alcohols  to  be  used  as  liniments  for  external  purposes, 
must  withdraw  Formulas  23-A.  37.  39-A  or  39-B  for  this 
purpose,  the  particular  formula  so  withdrawn  and  used 
being  pursuant  to  approved  application  on  Form  1479  and 
manufactured  on  the  premises  of  the  bonded  manufac- 
turer pursuant  to  formulas  approved  by  the  Department. 

"Wherever  Formulas  39-A  or  39-B  are  withdrawn  for 
this  purpose  it  is  hereby  provided  that  the  denaturcr  shall 
add  to  each  100  gallons  of  the  two  specified  formulas,  as 
now  authorized,  three  eighths  of  a  gallon  <  three  pints)  of 
approved  lienzol,  of  the  quality  specified  below.  Permittees 
must  clearly  specify  in  writing  to  the  denaturcr  or  lionded 
dealer  that  the  benzol  modihcation  of  Formula  39-A  or 
39-B  for  external  liniments  is  desired.  Failure  on  the 
part  of  lionded  manufacturers  to  procure  these  modified 
formulas  from  the  denaturcr  or  bonded  dealer,  for  use  in 
place  of  Formula  39-A  or  Formula  39-B  now  authorized, 
and  to  prepare  finished  compounded  alcohols  with  such 
modified  formulas,  will  lie  deemed  sufficient  cause  for  the 
withdrawal  of  the  authorization  to  procure  and  use  speci- 
ally denatured  alcohol. 

'"Specifications  for  benzol : 

"Solubility  in  water.  When  10  c.c.  of  benzol  are  shaken 
with  an  equal  volume  of  water  in  a  glass-stoppered  cylinder 
divided  into  tenths  of  a  cubic  centimeter  and  allowed  to 
stand  live  minutes  to  separate,  the  upper  layer  of  liquid 
must  measure  not  less  than  9.5  c.c. 

"Boiling  point.  When  100  c.c.  of  benzol  are  subjected 
to  distillation  in  tlK  same  manner  as  descrilicd  for  the  de- 


termination of  the  boiling  point  of  wood  alcohol,  not 
than  1  c.c.  should  go  over  at  77"  C.  and  not  less  than  95 

c.c.  at  85"  C." 

Denatured  Formula  No.  47  Is  Modified 

The  Commissioner  of  Internal  Revenue  has  forwarded  the 
following  announcement  to  Collectors  regarding  the  modifi- 
cation of  special  denatured  alcohol  formula.  No.  47: 

"Effective  November  28.  Formula  No.  47.  specially  de- 
natured alcohol,  may  no  longer  be  withdrawn  for  use  in 
the  manufacture  of  Tincture  of  Arnica.  N.  F.  It  may 
continue  to  be  withdrawn  and  used  for  the  manufacture  of 
liniments  for  external  purposes  pursuant  to  approved  for- 
mulas. 

"Collectors  should  notify  bonded  manufacturers  qualified 
to  withdraw  and  use  specially  denatured  alcohol  Formula 
No.  47  of  this  amendment  of  the  authorized  uses  of  this 
formula." 

Greendale  Company  Vindicated  in  Alcohol  Seizure 

Complete  vindication  has  been  given  to  the  Grccndalc 
Co..  distiller  of  industrial  alcohol.  Lawrenceburg.  Ind.. 
after  hearing  and  litigation  lasting  a  year  of  charges  made 
by  the  Prohibition  Unit.  Eastern  selling  agents  of  the 
Greendale  company  were  accused  of  diverting  grain  alcohol 
from  industrial  to  leverage  purposes  and  the  Government 
sought  to  hold  the  Greendale  company  responsible  for  the 
act"  of  its  agents  by  revoking  its  permit  to  manufacture 
alcolioL 

In  November.  1921,  the  United  States  marshal  seized  a 
car  of  grain  alcohol  which  the  Grccndalc  company  claimed, 
and  after  an  extended  trial  in  Philadelphia,  in  which  Capt. 
Victor  Hcintz.  Cincinnati  attornev.  represented  the  Green- 
dale company,  the  United  States  Court  ordered  the  car  re- 
turned to  the  Greendale  company.  The  present  decision  by 
the  Prohibition  Unit  finding  tliat  the  Greendale  company 
had  no  knowledge  of,  nor  connection  with,  the  alleged  ille- 
gal acts  of  its  agents,  whose  permits  have  lx.cn  revoked, 
ends  the  controversy. 


CONGRESS  OUTLOOK,  TARIFF  RULINGS  AND  SOAP  NEWS 


Washington.  Novcml>cr  20.— The  extra  session  of  the 
67th  Congress  began  today  and  President  Harding  is  ex- 
pected to  address  the  members  tomorrow,  outlining  his  pur- 
poses in  utilizing  the  period  before  the  regular  short  ses- 
sion begins  on  December  4  to  advance  the  work  then  to 
be  done,  for  the  67th  Congress  expires  on  March  4.  Judg- 
ing by  the  record  of  this  Congress  for  speed  it  is  generally 
considered  that  President  Harding  has  acted  wisely  in  get- 
ting it  started  two  weeks  ahead  of  the  date  set  by  law  for 
it  to  convene.    No  new  revenue  bill  is  even  in  sight. 

Aside  from  the  Shipping  Subsidy,  to  offset  the  serious 
damage  done  to  the  American  Merchant  Marine  by  the 
Prohibition  Law.  the  chief  subjects  will  be  the  appropria- 
tion bills,  Early  arrivals,  particularly  advocate*  of  the 
Soldiers'  and  Sailors'  Bonus,  which  has  no  chance  appar- 
ently at  present,  are  not  at  all  enthusiastic  about  the  Ship- 
ping Subsidy  plan.  This  is  especially  true  of  Congressmen 
who  were  defeated  for  re-election.  One  Congressman  said: 
"What  is  the  use'  I  was  beaten  on  the  Soldiers'  Bonus 
issue.  If  we  cannot  help  our  heroes  who  fought  for  us, 
live  men  that  are  left,  why  give  bonuses  to  ships  that 
neither  tight,  eat  or  talk?" 

The  new  68th  Congress  docs  not  meet  under  the  Con- 
stitution until  December,  1923,  unless  convened  in  e\tra 
session.  The  Seratc  can  hold  over,  for  it  is  a  continuous 
body,  but  it  can  do  little  except  to  act  on  Presidential 
Nominations.  It  is  the  desire  of  President  Harding  to 
have  even-thing  cleaned  up  before  the  present  House  of 
Representatives  goes  out  of  office. 

It  is  doubted  here  if  the  67th  Congress  in  the  short  re- 
maining time  of  its  existence  will  undertake  any  tariff,  tax 


or  other  legislation  affecting  the  readers  of  Tut  Amkkic  an 
Putin- m Kit  &  EssKVTi-M.  On.  Review.  The  general  feeling 
is  to  do  as  little  about  anything  as  can  be  done. 

Going  Ahead  with  Tariff  Enforcement 

Meanwhile  the  Tariff  Commission  and  the  Customs  Divi- 
sion of  the  Treasury  Department  are  going  ahead  with 
their  plans  for  carrying  out  the  Tariff  Act  ot  1922.  which 
seems  destined  to  be  undisturbed  for  the  next  two  years 
or  more,  unless  President  Harding  finds  strong  reasons  for 
cxircising  his  powers  under  the  selective  provisions  of  the 
law.  It  will  be  many  months  before  any  apinals  will  be  in 
shape  for  presentation  to  him  for  action,  should  they  get 
that  far.  It  is  understood  that  the  President  is  anxious  to 
stabilize  business  and  that  be  believes,  with  his  advisers, 
the  new  tariff  will  Ik-  found  to  work  much  U  tter  than  its 
foes  have  thought  possible.  For  the  same  reason  of  giving 
business  a  rest  the  President  is  anxious  to  have  needed 
legislation  cleared  from  the  calendars  bciorc  March  4.  su 
as  to  preclude  the  necessity  for  an  extra  session  oi  the 
68th  Congress.  He  is  understood  to  take  the  view  that  he 
will  not  hesitate  to  issue  such  a  call  should  the  business 
interests  of  the  Nation  make  it  necessary. 

The  Treasury  Department  has  approved  the  new  rules  of 
practice  and  procedure  of  the  Board  of  Genera!  Appraisers, 
as  drafted  in  New  York  under  the  direction  of  the  presi- 
dent, Judge  Gerry  B.  Sullivan,  The  new  regulations  put 
teeth  into  the  official  orders  and  rules  of  the  hoard  by 
prov  iding  that  it  can  cite  cases  in  contempt  and  impose  maxi- 
mum fines  of  $250  and  thirty  days  in  j.lil  and  confer  other 
important  powers. 

Tariff  Not  to  Injure  American  Trade 

The  opinion  i*  crowing  in  Administration  quarters  that 
the  new  tariff  measure  will  not  react  in  the  !<>s<  of  foreign 
business  to  the  United  States  because  of  the  increased  rates 
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of  duty  imposed  upon  shipments  coming  into  the  country. 
Trade  statistics  since  the  law  went  into  effect,  .showing 
an  actual  incri-a.se  in  imports,  have  encouraged  this  view 
and  have  prompted  the  statement  by  high  officials  at  the 
Treasury  that  the  country's  volume  of  trade  will  not  be 
materially  affected.  Secretary  Mellon  looks  lor  larger  im- 
ports, iti  fact. 

Two  factors  will  prevent  any  substantial  loss  in  Ameri- 
can foreign  trade  as  a  result  of  the  tariff  law.  officials  said. 
Stable  demand  in  this  country  for  particular  foreign  com- 
modities will  remain  unaffected  by  any  changes  in  rates 
brought  about  by  the  law.  The  other  factor,  it  was  said, 
is  the  iact  that  the  difference  in  rates  on  the  important 
goods  from  auroad,  really  forming  the  bulk  of  imports, 
will  prove  to  be  ttio  negligible  to  cut  down  the  volume  of 
shipments  substantially. 

Tariff  Ruling  Asked  on  Soap  Fats  Waste 

The  Customs  Service  has  been  requested  by  John  Gordon 
on  behalf  of  the  Bureau  of  Raw  Materials  for  the  American 
Vegetable  Oils  and  Fats  Industry  to  render  a  decision  re- 
garding the  reimportation  into  the  United  States  of  waste 
from  cottonseed  oil  which  was  originally  sent  to  Cauadi. 
for  refinement. 

\\  lute  up  to  this  time  no  official  opinion  lias  been  ren- 
dered, it  is  understood  that  officials  of  the  Customs  Service 
have  informally  decided  that  where  cottonseed  oil  i.' 
shipped  from  the  United  States  to  Canada  for  refinement 
the  waste  can  be  rcshipned  to  the  United  States  without 
the  payment  of  duty  if  the  reshipmcnt  is  made  to  the  orig- 
inal exporter. 

The  opinion  which  has  Iwen  requested  from  the  Customs 
Service  on  the  cottonseed  oil  waste  deals  with  what  is 
called  cottonseed  foots  and  acidulated  cottonseed  foots 
which  is  the  waste  of  the  refined  cottonseed  oil,  and  which 
product  is  used  bv  American  soap  manufacturers.  This 
waste  is  sent  back  to  the  United  States  because  there  are 
not  enough  soap  manufacturers  in  Canada  to  absorb  all  of 
the  waste  which  is  left  over  from  all  the  cottonseed  oil 
refined  in  Canada.  It  will  proliably  be  some  time  before 
the  official  decision  is  handed  down  by  the  Customs  Service. 

DeLong  Goes  to  Tariff  Commission 

A  definite  agreement  has  I  wen  reached  between  officials 
of  the  IX:  part  men  t  of  Commerce  and  the  Tariff  Commission 
for  the  transfer  of  C.  R.  Del-ong.  chief  of  the  Chemical 
Division  of  the  Department  of  Commerce,  to  become  chief 
chemist  of  the  Tariff  Commission.  In  conference  with 
various  trade  associations  interested  in  the  chemical  section, 
it  was  decided  that  Mr.  Del-ong  could  be  of  more  service  to 
the  industry  as  chief  chemist  of  the  Tariff  Commission  than 
as  chief  of  the  Chemical  Division  of  the  Department  of 
Commerce. 

Citrus  Soap  Co.  Denies  Price  Policy  Is  Illegal 

The  Citrus  Soap  Co.  of  California,  answering  a  formal 
complaint  of  unfair  competition  issued  against  it  by  the  Fed- 
eral Trade  Commission  some  time  ago,  "admits  that  it  re- 
fuses to  sell  to  wholesale  dealers  who  fail  to  observe  and 
maintain  resale  prices."  The  respondent  denies,  however, 
that  this  policy  has  "hindered  or  restricted  competition 
among  retail  distributors  of  its  products."  or  constituted 
violation  of  law,  as  charged  by  the  Federal  Trade  Coin- 
minion,  a 

In  the  respondent's  answer  to  the  complaint,  H.  J.  Nisnoft, 
counsel,  declares  it  has  formed  no  organization  for  co-opera- 
tion among  wholesale  distributors,  but  that  it  relies  solely 
for  the  maintenance  of  its  jxilicy  upon  strict  enforcement  of 
its  notice  to  all  wholesale  distributors  of  its  refusal  to  sell 
to  any  such  distributors  who  fail  to  sell  at  the  list  prices 
furnished.  That  said  policy  has  not  hindered  or  restricted 
competition  among  retail  distributors  of  its  products,  it  is 
argued. 

Vegetable  Oil  Freight  Reduced 

Transcontinental  freight  rates  on  shipments  of  vegetable 
oils  from  the  Pacific  Coast  to  group  H  territory,  which  coin- 
prises  points  in  the  Cleveland.  Buffalo  and  Pittsburgh  dis- 
trict, have  been  reduced  to  75  cents  per  KM  rounds.  The 
reduction  in  rates  was  opposed  by  some  firms  in  the  vege- 
table oil  trade  of  New  York,  and  the  new  rate,  which  was 


announced  several  weeks  ago,  was  suspended  pending  a 
hearing  in  the  matter  by  the  Interstate  Commerce  Commis- 
sion. The  commission  decided  in  favor  of  the  reduced  rate 
and  issued  an  order  vacating  the  suspension  and  permitting 
the  new  rate  of  75  cents  to  become  effective  immediately. 

Complaint  Against  Comb  Works 

Federal  Trade  Commission  announces  that  it  has  served 
a  complaint  charging  falsi'  and  misleading  advertising  on 
the  Atlantic  Comb  Works,  manufacturers  of  toilet  articles, 
New  York  City. 

World  Commerce  Court  Formed 

Establishment  of  an  international  court  of  commercial  ar- 
bitration, with  headquarters  in  Paris,  as  a  part  of  the  Inter- 
national Chamber  of  Commerce,  has  been  announced  by  A. 
C.  Bedford,  of  the  Standard  Oil  Co.,  and  chairman  of  the 
American  section  of  the  International  Chamber.  It  is  felt 
that  there  is  need  for  such  a  plan  whereby  commercial  dis- 
putes might  be  adjusted  economically,  promptly  and  equit- 
ably without  recourse  to  the  usual  legal  agencies,  according 
to  Mr.  Bedford,  and  it  is  believed  that  the  establishment  of 
the  court  "will  result  in  a  service  of  incalulable  !>cncfit  in 
promoting  friendly  trade  intercourse  and  furthering  more 
complete  understanding  among  the  peoples  of  the  world." 


NICE  CONSUL  SURVEYS  FRENCH  PRIMARY 
PERFUME  MATERIALS  SITUATION 

<«v  Vice  Consul  Horry  A.  Lyons,  at  .Vi'.r) 

Grassc.  in  the  Department  of  Alpes-Maritimes,  is  the 
center  for  the  manufacture  in  France  of  the  primary  ma- 
terials used  in  making  perfumery',  such  as  floral  concretes 
(produced  by  the  action  of  petroleum  ether  dissolving  the 
wax  containing  the  scent  of  the  (lowers),  entkurage  (ob- 
tained by  the  absorption  of  the  flower  scents  in  grease), 
and  essential  oils  (obtained  by  distillation  <»f  the  blossoms). 
The  annual  output  of  these  commodities  is  estimated  at 
S2tt.000.000.  Furthermore,  floral  products  distilled  in  other 
parts  of  southern  France  are,  to  a  great  extent,  handled 
commercially  at  Grasse. 

Before  the  war  synthetic  perfumery  was  manufactured 
chiefly  in  Germany.  At  the  present  time  several  of  the 
larger  plants  at  Grasse  arc  making  it  but  in  such  small 
quantities,  compared  with  the  pure  floral  products,  as  not 
to  enter  into  serious  consideration. 

All  the  available  land  around  Grasse  is  reserved  for  the 
cultivation  of  (lowers,  and  the  value  of  the  Grassc  products 
is  based  on  the  prices  of  the  flowers,  which  vary  consider- 
ably from  year  to  year  with  the  harvest.  While,  as  can 
be  seen  from  the  schedule  following,  prices  during  the  cur- 
rent year  are  running  well  below  those  of  1921  for  several 
varieties  and  in  some  instances  are  only  a  fourth  or  a  fifth 
of  the  prices  in  1920,  all  arc  above  the  pre-war  figures: 


Before  ihc 

war 

1920 

1921 

1922 

francs. 

Francs. 

Francs. 

Francs. 

Juilltitlc   

 2.00-3.00 

26  00 

7.50 

6,00 

36.25 

12.50 

7.00 

  4.50 

36.00 

20.no 

25,00 

10.00 

28.0S 

.5(1 

.30 

.25 

S.40 

4.30 

1.00 

10.20 

1.1.00 

4.50-5.75 

l.lSSIf   

20.00 

17.50 

17.00 

Jonquil   

  200 

12.00 

12.40 

(Thru*  quotation*  arc  jtrr  Uitn  t»(  2.2046  ]vuum]».) 

(Vice  Consul  Lyons  supplies  details  of  present  year  crop 
conditions  and  prices.  This  information  is  covered  every 
mouth  by  our  special  correspondent  at  Grassc  in  complete 
and  up-to-date  reports  of  the  rloral  products  situation.) 

The  exorbitant  prices  paid  for  the  primary  articles  of 
perfumery  in  1920,  when  the  demand  was  so  great  that  in 
many  cases  the  manufacturers  were  not  able  to  fill  orders 
on  hand,  preceded  the  slump  of  1921.  which  ended  in  the 
practical  stagnation  of  the  whole  perfume  trade.  In  the 
last  few  months,  however,  an  increasing  demand  for  floral 
products  has  been  experienced,  and  orders  have  been  re- 
ceived by  most  of  the  Grasse  houses  for  their  products  at 
remunerative  prices,  especially  from  France,  the  United 
States,  Germany  and  South  American  countries. 
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NOVEMBER  REPORT  ON  GRASSE  FLORAL  PRODUCTS 


(From  Olb  Ow 

GfcASSE,  November  5. — Following  is  the  November  re- 
port on  the  (lower  products  in  this  region: 

Orange  Flowers 

The  autumn  rains  have  favored  the  growth  of  the 
orange  trees,  and,  if  tfie  winter  remains  mild,  there  is 
promise  of  a  good  normal  crop  of  flowers  for  the  harvest 
of  next  May. 

The  excessive  prices  tor  the  flowers  of  last  year's 
crop,  caused  by  the  exactions  oi  the  Producers'  Co- 
operatives, have  forced  up  the  prices  of  the  manufac- 
tured products  to  high  levels  in  comparison  with  the 
products  of  more  reasonably  priced  flowers. 

This  rise  in  prices,  or  maintenance  of  high  figures,  is 
the  issue  in  a  legal  action  initiated  by  the  house  of  Coty 
against  the  "Ncrolium"  Cooperative  of  Flower  Growers. 
The  case  will  come  before  the  Commercial  Court  of 
Grasse.  According  to  the  papers,  Coty  accuses  the  Co- 
operative of  illicit  price-raising.  The  suit  is  the  subject 
of  much  comment  among  the  public  in  Paris  and  in 
Grasse.  Its  outcome  will  be  duly  reported  in  this  cor- 
respondence. 

The  sales  of  orange-flower  products  remain  normal, 
without  any  great  movements,  but  with  a  constant 
gradual  diminution  of  stocks. 

Rose* 

The  products  derived  from  the  rose  are  beginning  to 
be  scarce,  on  account  of  large  purchases  during  the  last 
few  weeks.  The  new  American  tariff,  awaited  by  many 
buyers,  has  given  rise  to  considerable  demand.  Im- 
portant purchases  have  also  been  made  by  England  and 
by  Japan. 

It  becomes  more  and  more  certain  that  next  year  s 
prices  for  rose  products  will  be  higher. 

Jasmine 

The  harvest  of  this  flower  being  now  at  an  end,  it 
appears  that  it  has  been  deficient. 

As  was  said  in  our  last  report,  the  dought  of  July  and 
August  caused  serious  injury  to  the  flower  crops.  The 
shortage  of  labor  prevented  a  complete  harvest  of  the 
flowers.  Furthermore,  the  maturing  of  the  blossoms 
was  seriously  interfered  with  by  the  very  dangerous 
parasitic  worm,  glyphodes  unionalis.  This  caterpillar 
has  caused,  during  the  years  since  the  war,  considerable 
damage  to  the  jasmine  flowers.  Not  only  does  it  feed 
upon  the  leaves  of  the  plants,  but  also  it  attacks  the 
unopened  buds,  partly  devouring  them,  and  causing 
them  to  dry  and  drop  off.  So  far,  no  means  of  defense 
against  this  parasite  has  been  found,  and  it  threatens  to 
become  as  great  a  peril  ior  the  jasmine  as  is  the  phyl- 
loxera for  the  grape  vine 

The  very  low  prices  which  have  ruled  during  this 
year  for  jasmine  products  have  discouraged  producers, 
many  of  whom  have  torn  up  their  plantings.  The  pros- 
pect of  higher  prices  next  year  is  not  yet  assured. 

Tuberoses 

The  harvest  of  this  flower  is  over,  and  has  been  quite 
normal.  However,  since  last  year's  stocks  were  entirely 
exhausted,  prices  will  be  maintained. 

Geranium 

Last  month's  drop  in  the  price  of  Bourbon  geranium 
oil  was  of  short  duration.  The  lack  of  shipping  facili- 
ties at  the  point  of  origin  and  the  smallness  of  available 
stocks  in  France  have  caused  a  scarcity  which  has  pro- 
duced noticeable  rise  in  prices  and  has  almost  removed 
the  article  from  the  market. 

Algerian  geranium  oil  did  not  reflect  this  upward 
movement.  Consequently,  many  consumers  who  are 
able  to  use  oil  of  this  type  have  turned  to  it.  Kvery- 
thing  considered,  it  is  more  attractive,  at  present  prices, 
than  the  oil  from  Reunion. 

Grasse  geranium  oil.  which  did  not  rise  in  proportion 
with  the  Bourbon  oil,  is  in  good  demand.  Distillation 


Coruk-imndknt) 

is  now  in  progress  here,  and  there  will  be  no  difficulty 
in  disposing  of  the  product. 

Indian  geranium  (palmarosa)  is  quoted  at  extremely 
high  figures,  as  a  result  of  the  rise  in  sterling  exchange. 
It  is  not  being  imported,  since  it  does  not  appeal  to 
perfumers  at  the  present  prices. 

Mint 

Present  exchange  rates  have  caused  a  considerable 
rise  in  imported  mint  oils  (American  and  Japanese), 
which  has  been  reflected  in  the  mint  oil  of  Grasse,  of 
which  stocks  are  very  low. 

Rosemary  and  Thyme 

There  is  nothing  of  importance  to  record  concerning 
these  two  oils,  which  run  parallel.  There  are  no  large 
quantities  in  stock,  but  demand  also  is  not  very  great. 
Consequently,  prices  will  remain  stable  or  may  follow 
the  fluctuations  in  Spanish  exchange. 

Lavender 

Strong  demand  from  England,  and  especially  from 
Japan,  has  caused  a  rise  of  about  5  francs  per  kilo. 

The  convention  of  lavender  producers  which  was  held 
some  weeks  ago  demonstrated  that  prices  cannot  fall  in 
the  near  future.  Fortunately,  many  plantings  which  are 
just  beginning  to  produce  make  it  possible  to  distil  the 
oil  under  the  best  conditions;  for  at  the  present  price 
of  labor  it  would  otherwise  be  impossible  to  produce 
the  oil  at  ruling  quotations. 

Qualities  testing  40  per  cent  ester  are  beginning  to 
become  very  scarce,  and  if  there  is  a  renewed  demand 
like  that  rccntly  experienced,  these  extra  qualities  will 
be  off  the  market  altogether. 

Summary 

The  market  is  quiet.  Buyers  are  meeting  only  imme- 
diate needs,  fearing  a  fall  in  prices.  This  will  not  occur 
in  the  case  of  rose  and  jasmine  products,  for  the  prices 
of  the  products  of  the  last  harvest  are  as  low  as  possi- 
ble. 

The  general  rise  in  all  imported  essential  oils  and 
other  pmdurts  has  caused  a  stoppage  in  purchases.  But 
a  fall  in  sterling  exchange,  which  will  certainly  take 
place  in  a  few  weeks,  will  bring  quotations  down  to  a 
level  which  will  permit  the  resumption  of  business. 


THE  LAVENDER  FAIR  AT  DIGNE 

The  third  fair  devoted  to  an  exhibition  of  samples  of 
lavender  oil  was  held  at  Digne  on  October  7.  The  essen- 
tial oil  distillers  of  the  Vaucluse,  Drome,  Hautes  and 
Basses  Alpes  were  represented  by  about  150  samples,  all  of 
which  had  previously  been  analyzed  in  the  laboratory  of 
the  Chamber  of  Commerce  of  Marseilles,  the  result  of  the 
analysis  being  indicated  on  each  sample.  viz,,  ester  content, 
specific  gravity,  solubility  and  optical  rotation.  Prices 
were  to  some  extent  influenced  bv  the  news  that  large 
transactions  had  taken  place  at  the  fair  at  Sault,  where  one 
large  firm  of  Grasse  was  rcjiorted  to  have  purchased  three 
tows  of  lavender  oil.  Buyers  were  not  so  numerous  as  last 
year,  and  the  absence  of  representatives  of  several  leading 
Grasse  firms  were  particularly  noted.  There  was  an  im- 
pression that  the  success  of  the  fair  had  been  marred  bv 
intrigues,  attributable  to  the  fact  that  its  organization  had 
this  year  been  undertaken  bv  the  administrative  authorities : 
that  is  to  say.  by  the  agricultural  bureau  of  the  d<-|>artment. 
and  not,  as  had  hitherto  been  the  case,  by  the  syndicate  of 
the  department  of  the  Basses  Aloes  Purchasers  were  re- 
luctant to  conclude  businos  at  the  prices  demanded,  and  no 
important  transactions  were  carried  out  at  the  fair. 

Prices  appeared  to  be  based  at  2  francs  for  each  deRree 
for  oils  up  to  38  degrees,  but  buyers  refused  to  discuss  this 
basis  for  oils  of  45  to  50  degrees,  particularly  in  view  of 
the  stagnation  in  exports  of  r»ential  oils.  The  fair  was 
officially  oixiied  by  the  Prefect  of  the  Department  of  the 
Hashes  Alpes,  but  the  absence  of  anv  Member  of  Parlia- 
ment, as  well  as  of  any  personalities  of  the  scientific  world 
and  memliers  of  the  Government  g.ive  rise  to  comment. 
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FERY'S  SPECTROGRAPH  AND  ITS  UTILITY  IN  THE 
DETERMINATION  OF  ESSENTIAL  OILS* 

By  JACQUES  BOYER,  Lyoni,  France 


(EDITORIAL  NOTE.—Professor  Pity's  accomplish- 
ments in  the  dnxlopment  of  the  spectrograph  hare  reached 
a  stage  which  eliminates  practically  all  of  the  disadvantages 
heretofore  noted  in  its  use  by  essential  oil  and  other  chem- 
ists in  their  determination  experiments.  The  apparatus  has 
been  simplified  in  various  respects  and  made  available  for 
teaching  and  use  in  industrial  and  other  laboratories.  Its 
use  enables  chemists  to  make  instant  and  permanent  spec- 


Small  Fery  Sm.ctrijcr.vph   (External  View* 


trograms  to  be  kept  as  records,  supplanting  the  long  and 
laborious  optical  examinations  that  have  had  to  be  made.  It 
is  not  necessary  to  tell  our  readers  what  the  popularisation 
of  this  invention  means  to  chemical  laboratory  workers. 

The  article  will  be  read  with  much  interest.) 


to  be  placed  at  a  less  oblique  angle  to  the  mean  direction 
of  the  sheaf  of  light'  rays,  prevents  the  appearance  of  re- 
flections, gives  a  uniform  clearness  over  the  entire  extent 
of  the  focal  plane,  diminishes  the  duration  of  the  exposure 
and  facilitates  the  adjustments. 

Unfortunately,  the  great  cost  of  this  apparatus  of  high 
precision  limits  its  usefulness.  Therefore  M.  Fery  has 
developed  recently  a  small  spectrograph  (Fig.  1  >  of  reduced 
dimensions,  easy  to  manipulate 
and  at  a  reasonable  price,  for  in- 
dustrial laboratories  and  for  use 
in  teaching. 

In  other  respects,  this  new  in- 
strument does  not  differ  essential- 
ly from  its  predecessor.  The 
principles  underlying  its  operation 
may  be  briefly  described  as  fol- 
lows : 

A  quartz  lens  L  t.Fig.  2)  re- 
ceives the  rays  issuing  from  the 
source  to  be  studied  and  concen- 
trates them  upon  the  slit  F.  Con- 
tinning  upon  their  path,  they  fall 
upon  the  prism  P,  from  the  back 
surface  of  which  they  are  reflected 
to  form  the  spectrum  C.  Regula- 
tion is  effected  by  screws,  once 
and  for  all.  The  photographic 
plate,  45  mm.  by  107  mm.  in  di- 
mensions, is  inserted  in  the  simple 
nickeled  plateholder  of  the  Rich- 
ard verascopc,  whi:h,  in  case  of 
loss  or  breakage,  cm  be  easily  and 
cheaply  replaced.  Besides,  by  us- 
ing a  screen  which  masks  off  one 
or  the  other  half  of  the  plate,  two  exposures  can  be  made 
on  the  same  plate.  The  procedure  is,  of  course,  to  com- 
pare the  spectral  rays  of  the  substance  to  be  analysed  with 
those  of  a  standard  substance  (iron  or  lead-cadmium,  for 
example),  both  being  photographed  side  hy  side. 


About  ten  years  ago,  M.  Charles  Fery.  a  professor 
in  the  Municipal  College  of  Physics  and  Chemistry, 
invented  a  new  spectrograph  in  which  most  of  the 
disadvantages  of  the  instruments  now  in  use  are 
avoided.  This  brilliant  physicist  has  succeeded  in 
simplifying  considerably  the  optical  system  of  the 
instrument,  by  eliminating  all  the  lenses,  which  the 
manufacturers  found  it  very  difficult  to  render 
achromatic  The  quartz  prism  serves  not  only  to 
extend  the  spectrum  on  the  photographic  plate  but 
also  to  furnish  a  clear  image  of  the  various  regions 
of  the  spectrum. 

In  order  to  accomplish  this  result,  a  prism  with 
slightly  curved  faces  is  used,  the  front  face  being  convex, 
the  back  face  concave  and  silvered,  so  as  to  serve  as  a  con- 
cave mirror,  and  thus  to  concentrate  the  rays.  Among  other 
advantages,  this  arrangement  allows  the  photographic  plate 

•  From  L*  Parfumerit  MoJtrne,  1922. 
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Fig.  2.  Diagram  of  Construction  of  the  New  Fery  Spectro- 
graph :  L  Lens;  F  Slit;  P  Prism  ;  C  Spectrum 


This  spectrograph,  (Fig.  3)  which  is  not  at  all  cumbrous, 
since  its  greatest  dimension  is  not  over  50  cm.,  enables  one 
to  obtain  spectrograms  of  perfect  clearness  over  their  entire 
length,  which  approximates  80  mm.  These  photographic 
records,  easy  of  access,  take  the  place  of  long  and  labo- 
rious ocular  examinations. 
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This  little  spectrograph  has  al- 
ready found  a  number  of  interest- 
ing applications  in  scientific  and  in- 
dustrial fields.  Several  physicists 
and  chemists  have  utilized  it  in  the 
study  of  fluorescence  and  phosphor- 
escence, for  the  comparison  of  the 
grain  of  photographic  plates,  etc., 
and  recently  M.  Fery  has  used  it  in 
the  analysis  of  essential  oils  (Fig. 
4).  In  order  to  apply  this  method  of 
differentiation  to  perfumed  liquids, 
which  are  usually  colorless  or  but 
slightly  colorc'd,  one  must  make  use 
of  ultra-violet  rays.  To  obtain  a 
convenient  source  of  these  rays,  M. 
Charles  lieaudouin.  an  able  engineer 

of  .  aris.  has  invented  a  high-frequency  installation  capable 
of  giving  a  fat,  strong,  hot  spark.   This  instrument  has  the 


Fig.  4.  The  Detf.r  mi  nation  of  an  Essential  Oil  with  the  Spectrograph.  To 
the  I-eft :  The  Hich-Frequency  Installation.  In  FRONT  of  Operator : 
The  Spark  Gap  Furnishing  the  Spark,  anii  the  Tube  Containing  the 
Oil  to  be  Studied;  to  the  Right:  The  Spectrograph. 


Fic.  3.   Spectrograph,  with  Cover  Removed  to  Show  Position  of  Prism 


the  dissociation  of  water),  and  their  light  seems  to  push  much 
further  into  the  ultra-violet  than  does  that  of  ordinary  sparks. 

The  spectrophotograms  obtained  by 
various  experts  with  this  little  appa- 
ratus have  furnished,  if  not  rigorous 
quantitative  analyses,  at  least  un- 
expected evidence  and  a  means  of 
extraordinarily  precise  qualitative  de- 
tection. In  particular,  aromatic  sub- 
stances show  very  variable  sen- 
sitivity when  studied  under  the  ultra- 
violet. 

Oil  of  cloves,  for  example,  has  an 
absorption  spectrum  which  permits  of 
its  detection  in  a  highly  diluted  solu- 
tion (Fig.  5).  The  absorption  spec- 
trum of  oil  of  anise  is  so  strong  that 
it  is  possible  to  detect  by  this  means, 
the  addition  of  a  single  drop  to 
twenty  liters  of  alcohol.  As  a  con- 
sequence, the  perfumery  chemists  will 
doubtless  promptly  avail  themselves 
of  so  remarkable  and  practical  an 
instrument,  with  which  they  can 
easily  distinguish  the  various  essen- 
tial oils  and  differentiate  between 
them  by  means  of  the  numlwr  and 
position  of  their  absorption  bands. 


external  appearance  of  a  box,  carrying  two  binding  i>osts 
for  the  entering  current,  a  small  interrupter,  a  fuse  and  a 
knob  for  regulating  the  current.    On  the  top  of  the  box, 
a  window  enables  one  to  see  the  in- 
ternal mechanism.    Inside  of  the  box 
is  a  transformer,  discharging  on  the 
spark  gap,  to  the  terminals  of  which 
an    oscillating    circuit    is  connected 
formed  by  two  condensers  in  scries, 
united  by  a  self  plate. 

The  primary  of  the  transformer  re- 
ceives an  alternating  current  of  42-50 
cycles  at  80  to  200  volts,  and  steps  up 
to  3.000  volts  in  the  secondary.  The 
sparks  which  are  formed  at  the  termi- 
nals of  the  spark  gap  are  very  hot. 
The  resulting  spectra  arc  free  from 
incidental  rays  arising  from  the  air 
(oxygen,  nitrogen  ami  hydrogen  from 


The  text  pages  of  the  American  Perfumer  and  Essen- 
tial Oil  Review  do  not  contain  all  of  the  news.  You 
must  read  the  advertising  pages  also  to  get  the  full  benefit. 
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Fig.  5.  SMCTHOfHOToouui  of  Oil  of  Cloves.  Above:  Absorption  Spectrum 
of  the  Pun  Oil;  in  the  Middle:  Spectrum  of  the  Reference  Sample; 
Rei.ow  :  Spectrum  of  a  1 :2O0  Solution  or  Oil  of  Cloves. 
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THE  EVAPOLFACTOMETRE,  NEW  AID  FOR  PERFUMERS 

Invention  of  M.  ODDO,  of  Lautier  Flit'  Scientific  Laboratories  Graiae,  France. 


Perfumers  and  others  interested  in  the  olfactory  ex- 
amination of  essential  oils  and  compounded  perfumes  have 
been  interested  greatly  in  a  new  appliance  invented  by  M. 
Oddo.  one  of  the  head  chemists  of  the  l-autier  f-ils'  Scien- 
tific laboratories  at  Grassc,  France,  which  has  for  its  ob- 
ject the  application  of  science  to  supersede  the  old  time 
primitive  method  of  recognizing  and  valuing  odors.  The 
custom  long  in  vogue  has  been  to  approach  the  nose  with 
a  slip  of  paper  previously  dipped  in  the  liquid  to  he  tested 
and  trusting  to  the  delicate  sense  of  smell  in  the  examiner, 
who,  although  skilled  and  trained  in  the  art,  has  been  at 
some  disadvantage  in  following  a  crude  custom.  In  fact 
few  persons  are  gifted  with  the  natural  qualifications  to 
practice  the  art  of  testing  odors  to  the  ultimate  satisfaction 
of  all  concerned  even  under  the  best  condi- 
tions. To  improve  this  situation  M.  Oddo, 
after  long  study  and  much  experimenting, 
has  evolved  the  Evapolfactomctre.  an  in- 
strument which  holds  out  the  promise  of 
completely  changing  the  method  employed 
by  skilled  analysts  in  detecting  the  various 
odoriferous  components  of  perfumery 
materials,  making  the  study  not  only  easier, 
but  more  certain  and  exact. 

The  principles  upon  which  the  Evapol- 
factomctre arc  based  arc  thus  described  by 
the  inventor: 

The  vapor  tensions  or  shades  of  evapora- 
tion of  perfumes  are  in  most  cases  different 
and  it  therefore  is  easy  to  understand  that 
by  heating  slightly  but  gradually  a  blend  or 
com|x>undcd  perfume,  the  various  com- 
ponents must  evaporate  one  after  another, 
according  to  their  different  volaiising 
powers.  Thus  a  process  of  fraetioning  takes 
place,  which,  as  a  matter  of  course,  has  to 
be  made  as  slowly  as  possible,  in  order  to 
give  sufficient  time  for  the  analyst  to  per- 
ceive and  identify  the  perfumed  vapors  that  ire  volatilising 
successively. 

It  has  been  found  in  practical  investigation  that  the 
sense  of  smell  is  very  delicate  and  subject  to  more  or  less 
rapid  fatigue,  so  the  analyst  usually  divides  the  study  of  a 
blend  into  three  or  four  distinct  periods.  In  the  |>crfumed 
paper  tests  the  chief  point  is  to  smell  slowly  and  gently,  to 
study  the  successive  shades  of  evaporation  and  thus  to 
establish  by  way  of  comparison  with  another  product  con- 
sidered to  be  of  a  standard  type,  the  shading,  the  differences 
in  delicacy  and  the  composition  of  the  specimen  which  is 
under  examination.  The  difficulties  attending  these  tests 
are  severe  and  an  analysis  requires  the  expenditure  of 
much  time  even  by  expert*  possessing  the  advantages  of 
long  experience. 

The  Kvapolfactometre  consists  of  a  thermometer  (A), 
the  quicksilver  reservoir  of  which  is  surrounded  by  an 
electrical  resistance,  and  a  very  finely  polished  silver 
sheathed  rod  (B).  The  electricity  is  supplied  by  cither  a 
battery  of  three  cells,  or  through  a  small  device  which 
transforms  the  current  of  the  ordinary  electric  light  fix- 
ture, or,  for  instance,  from  a  battery  for  electric  bells.  The 
current  is  applied  at  the  two  contacts  (CC).    The  knob 


above  the  contacts,  at  the  top  of  the  illustration  in  the  ad- 
joining column  on  this  page,  is  a  commutator,  which  when 
slightly  pressed  and  turned  clockwise  a  quarter  of  a 
revolution,  establishes  the  necessary  electric  contact.  The 
traveling  button  (E)  is  connected  with  a  rheostat,  or  cur- 
rent breaker.  The  pushing  of  this  adjustment  toward  the 
quicksilver  reservoir  causes  the  temperature  to  rise. 

In  practical  operation  some  of  the  liquid  to  be  examined 
is  poured  on  the  silver  rod  (B)  and  the  temperature  is 
increased  by  moving  the  button  (E)  toward  the  quick- 
silver reservoir.  The  odors  then  evaporate  according  to 
their  degrees  of  volatility.  The  temperature  can  be  varied, 
or  maintained  at  any  point,  as  may  be  desired  by  the 
analyst.  Of  course  the  tests  can  be  divided  into  three  or 
four  periods  as  usual,  devoting  each  to  evaporation  at  a 
definite  temperature,  and  for  continuing  them  at  other  tem- 
peratures after  rest  periods. 

While  of  course  the  olfactory  sense  still  must  be  depended 
upon  in  the  final  verdict  the  claim  is  made  that  the  testing 


Thk  Eva pol f  aitom  ktre  in  Position  for  Use. 

is  much  simplified  and  results  are  obtained  more  quickly 
and  with  less  fatigue  than  heretofore.  Analysts  who  have 
experimented  with  the  instrument  are  quoted  as  saying  that 
with  it  the  odors  appear  more  frankly,  more  openly  and 
more  individualistically  than  by  the  old  method,  thereby 
making  their  identification  correspondingly  easier  than 
formerly. 


TESTING  AMERICAN  ROSES  FOR  OIL 

The  chemistry  department,  College  of  Engineering, 
Newark  Technical  School,  Newark,  N.  J.,  has  recently 
concluded  tests  for  determining  the  practical  value  of  rose 
blossoms  for  oil  production,  using  blossoms  grown  in  this 
climate.  The  roses  are  a  by-product  of  the  acreage  devoted 
to  field-grown  roses  and  information  has  been  sought  for  the 
utility  along  commercial  lines.  In  the  laboratory  tests,  the 
usual  method  was  employed :  the  petals  being  placed  in  a 
dosed  vessel,  with  live  steam  connection  at  the  base.  The 
issuing  steam  was  then  condensed,  producing  a  fair  quan- 
tity of  rose  water,  but  no  actual  oil.  The  water  was  frag- 
rant and  apparently  well  saturated  with  the  oil  which,  while 
clouding  the  mixture,  would  not  separate  in  drops.  The 
test  indicates  that  garden  roses  cannot  be  substituted  for  the 
Rulgarian  variety,  especially  adapted  to  the  process.  In  this 
latter  connection,  it  is  pointed  out  that  from  every  5.(100 
parts  of  rose  leaves,  only  one  part  of  rose  oil  is  recovered. 
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THE  UTILIZATION  OF  BUTYRIC  ESTERS 


By  M.  FLORIANE,  Lyon*.  Franc* 


The  esters  of  butyric  acid  are  widely  disseminated  in 
nature,  much  more  so,  in  fact,  than  the  acetic  esters.  The 
synthetic  chemists  have  therefore  been  interested  in  these 
compounds  for  some  time,  since  by  their  use  effects  are 
obtained  much  closer  to  the  natural  products  than  can  be 
secured  by  the  employment  of  the  formates  or  acetates 
which  have  been  used  hitherto. 

The  butyrates  of  ethyl,  butyl  and  amyl  produce  odors  of 
a  fruity  character,  or  resembling  fresh  butter.  They  are 
used  in  confectionery  in  order  to  impart  to  vegetable  but- 
ters the  aroma  of  real  butter.  A  mixture,  for  example,  of 
cocoanut  oil  with  amyl  butyratc  (one  part  in  ten  thousand) 
furnishes  an  artificial  butter  which  has  the  advantage  of 
not  becoming  rancid. 

Ethyl  butyratc  is  also  the  basis  of  certain  artificial  rum 
essences,  and  as  such  enters  into  manufactured  products  of 
a  considerable  importance. 

But  it  is  the  butyrates  of  geranyl,  citronellyl,  linalyl, 
phcnylcthyl,  benzyl,  etc.,  which  arc  useful  in  perfumery. 
At  the  same  time,  these  esters  retain  the  fruity  note  which 
is  characteristic  of  the  butyric  esters  longer  known. 

Benzyl  butyratc  is  already  well  known  on  account  of  its 
agreeable  odor  of  the  jasmine  type;  it  serves  as  a  useful 
corrective  for  benzyl  acetate,  which  is  sometimes  too  harsh 
for  fine  flower  compositions.  It  is  advisable  in  most  cases 
to  add  to  benzyl  acetate  15  per  cent  of  its  weight  of  the 
butyratc,  and  then  to  distil  the  mixture  with  steam,  prefer- 
ably with  rose  water  or  geranium  water.  Thus  a  synthetic 
jasmine  is  obtained  which  can  be  used  as  such  in  a  great 


Perfumers  who  are  not  equipped  to  perform  this  rectifi- 
cation themselves  may  simply  purchase  the  two  esters  and 
mix  them.  It  is  strongly  recommended,  in  case  raw  ma- 
terials for  fine  extracts  arc  being  purchased,  to  demand 
doubly  rectified  products.  The  demand  for  low-priced 
goods  forces  the  chemist  to  limit  his  purification  processes. 
Materials  are  offered  for  sale  which  are  chemically  pure. 
Logically,  this  would  seem  to  be  all  that  one  could  expect. 
Nevertheless,  there  are  products  which  are  better  than 
chemically  pure,  and  have  been  prepared  especially  for  the 
perfumer.  These  may  have  an  ester  content  running  as 
low  as  85  to  90  per  cent,  instead  of  98  or  99  per  cent,  but 
their  odor  is  superior,  for  they  have  been  rectified  with  a 
view  to  producing  odor  value. 

Likewise,  it  is  wise  not  to  purchase  simply  the  cheapest 
goods  when  buying  geranyl  or  citronellyl  butyrates.  These 
two  substances  are  the  bases  for  new  muguct  (lily  of  the 
valley)  perfumes,  combined  with  hydroxycitronellal,  Hnalool, 
phenylethyl  alcohol,  jasmine,  etc. 

Geranyl  butyratc.  thanks  to  its  sweet  flowery  odor,  sug- 
gesting roses  and  fruit,  is  capable  to  entering  into  a  great 
variety  of  preparations,  where  it  may  advantageously  re- 
place oil  of  geranium,  which  is  sometimes  too  harsh.  In 
case,  however,  it  is  sought  to  replace  Algerian  geraniuml 
noted  for  its  slight  aroma  of  ambergris,  the  geranyl  buty- 
ratc should  be  accompanied  by  a  small  quantity  of  oil  of 
clary  sage  (Salvia  scarea.  Sauge  sclarce).  This  mixture 
has  a  savory  odor  which,  by  itself,  suggests  the  Duchesse 
pear,  but  which,  added  to  a  perfume  bouquet,  imparts  a 
very  agreeable  note.  The  sense  of  smell  is  not  so  inde- 
pendent of  the  sense  of  taste  as  might  be  supposed,  and  one 
should  not  forget,  in  making  a  preparation  intended  ex- 
clusively to  furnish  a  fine  fragrance,  that  the  sense  of 
may  reinforce  the  agreeable  and  appetizing  effect. 


Geranyl  butyratc  considered  as  one  of  the  constituents 
of  a  good  oil  of  geranium,  may,  with  or  without  a  certain 
proportion  of  gcraniol.  serve  as  an  addition  to  natural  oil 
of  geranium,  which  is  at  present  very  expensive  h  cannot 
hurt  the  oil  of  geranium  and  its  use  is  recommended. 

Phenylethyl  butyratc  is  a  rose  base;  it  has  the  charac- 
teristic fragrance  of  the  derivatives  of  phenylethyl  alcohol, 
but  approaches  the  natural  more  closely.  We  advise  its 
use  as  an  improver  of  phenylethyl  alcohol.  Commercial 
phenylethyl  alcohols  always  have,  when  freshly  prepared, 
an  intense  "green"  odor  of  diphenyl  oxide,  which  disap- 
pears in  time.  This  odor  is  not  due  to  any  discoverable 
quantity  of  an  impurity,  but  to  infinitesimal  traces  of  this 
substance,  lost  on  aging.  It  is  masked  by  the  addition  of 
phenylethyl  butyrate.  This  butyric  ester  of  phenylethyl 
alcohol  imparts  to  rose  bouquets  the  especially  agreeable 
fragrance  of  fresh  oil  of  roses.  Used  alone,  it  gives  a 
special  note  to  compositions,  recalling  faintly  the  rose  odor, 
but  incapable  of  being  detected  in  a  bouquet. 

Linalyl  butyrate  has  an  odor  of  the  lavender  type,  very 
sweet  and  flowery.  Para-cresyl  butyrate  is  a  powerful 
base  for  artificial  ylang-ylang.  Perfume  chemists  also 
make  use  of  the  butyrates  of  cyclohexanol.  guaiol.  neryL 
phenylpropyl,  rhodinyl,  octyl.  propyl  and  terpenyl.  Thus 
they  obtain  a  whole  scries  of  new  odors  whirh,  in  comhin- 
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the  products  already  familiar  in  commerce,  per- 
mit the  preparation  of  mixtures  of  remarkable  originality. 


JAVANESE  ESSENTIAL  OILS 

Some  interesting  information  about  the  essential  oil 
industry  in  Java  has  been  extracted  from  an  official 
report  by  a  contemporary.  Generally  speaking,  distilla- 
tion with  water  or  steam  only  is  applied.  The  leading 
manufactured  essential  oil  in  the  island  is  citronclla 
oil,  obtained  from  a  species  of  grass  grown  there,  which 
may  be  harvested  more  than  once  a  year.  The  per- 
centage of  oil  varies  from  2  to  7  per  cent,  leaf  age.  as 
well  as  quality  of  the  soil,  being  accountable  for  this 
variation.  On  poorer  soil  the  Javan  grass  should  be 
replaced  by  the  Ceylon  scrch  grass,  as  this  will  give 
a  better  yield  under  such  circumstances. 

From  another  type  of  grass,  lemon-grass  oil  is  ob- 
tained, but  this  is  not  entirely  soluble  in  70  per  cent 
alcohol.  On  a  dry  leaf  basis,  100  grams  contain  from 
0.8  to  2.12  per  cent,  of  oil.  From  the  fresh  material  of 
Andropogon  Schoenautus  0.6  per  cent  of  palmare  sa 
oil  may  be  obtained,  containing  80  to  90  per  cent  geran- 
iol.  The  "Akarwangi"  contains  in  the  roots  only  from 
0.4  to  0.9  per  cent  of  a  brown  oil  of  strong  odor.  Three 
species  of  patchouli  are  used,  but  up  till  now  the  Sing- 
apore patchouli  has  been  looked  on  with  more  favor. 
In  Java  the  yield,  on  a  dry-leaf  basis,  is  from  6  c.c.  to 
9.4  c.  c.  per  100  grams.  Before  distillation  the  leaf  is 
withered  in  the  shade  like  tea-leaf,  and  afterwards 
heaped  up  during  fermentation.  The  leaf  is  then  spread 
and  moistened  before  distillation. 

Flowering  patchouli  is  recommended  for  growing  in 
Java,  as  its  oil  is  of  a  fine  fragrant  odor.  The  leaves, 
bark,  and  root  of  Cinnamomum  Zeylanicum  arc  the 
sources  of  supply  of  the  oils  from  which  cinnamon  oil 
is  obtained.  The  leaf  yield  of  oil  is  from  1.5  to  2  per 
cent,  and  the  value  is  based  on  the  proportion  of  eugenol 
present.  From  the  bark  the  oil  is  obtained  by  pulver- 
izing and  then  soaking  for  two  davs  in  ten  times  its 
weight  of  water  containing  salt,  bistillation  is  then 
rapidly  carried  out  to  prevent  oxidation  of  the  aldehyde 
to  cinnamic  acid.  The  product  is  0.5  to  1  per  cent  of 
oil.  The  value  of  bark  oil  is  determined  by  the  per- 
centage of  cinnamic  aldehyde.  Cinnamomum  camphor 
(the  camphor  tree>  has  been  planted  in  Java,  while  an- 
other product  of  the  island  is  cazaput  oil  from  Mela- 
leuca leucadendron. 
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HOW  A  GREAT  TOILET  GOODS  BUSINESS  WAS  BUILT* 

NORTHAM  WARREN,  Pretident  of  Northern  Warren  Corporation,  Telli  Hii  Experiences  in  Merchandising  While 
Developing  the  Advertising  Appropriation  from  $7,000  to  $500,000  in  Five  Yean 


.Many  of  our  friends  seem  to  think  thai 
our  business  has  grown  rapidly,  and 
that  \vc  have  had  few  of  the  set-backs  and 
difficulties  usual  with  a  comparatively  new 
business,  because  our  goods  have  been  sold 
in  a  field  that  is  largely  non-competitive. 
But  com|K"tition  has  its  compensations ;  the 
pioneer  always  pays  in  one  way  or  another 
for  his  freedom,  and  our  organization  has 
not  been  an  exception.  We  have  had  our 
full  share  of  difficulties  and  discourage- 
ments, and  in  overcoming  them  we  have 
learned  many  things,  a  few  of  which  arc 
significant  and  will,  I  think,  prove  of  gen- 
eral value. 

I  realize  that  in  starting  a  new  business, 
in  launching  a  new  product  or  in  marketing 
an  old  product  for  a  new  purpose,  you  would  not  encounter 
exactly  tlie  same  difficulties  that  I  met,  but  I  do  believe  that 
the  principal  lessons  which  I  have  learned,  because  they 
relate  to  fundamentals,  are  applicable  to  nearly  every  busi- 
ness under  the  sun.  Here  is  a  tabulation  of  some  of  these 
lessons,  compressed  into  a  paragraph. 

Number  one  dealt  with  the  resistance  of  the  retail  trade 
to  a  new  product  in  an  uncultivated  market.  It  was  an  un- 
expected and  most  discouraging  condition.  Then  we  were 
compelled  to  do  a  great  deal  of  experimenting  in  order  to 
gain  the  necessary  information  on  which  to  base  our  ad- 
vertising appeal.  Our  third  lesson  taught  us  the  necessity 
of  increasing  our  unit  of  sale  in  order  to  build  up  our 
volume  without  increasing  our  selling  expense.  Fourth, 
we  developed  a  line  of  assortments,  in  order  to  offer  com- 
plete sets,  which  assisted  our  growth.  Then  we  were  con- 
fronted by  slack  business,  indifferent  customers  and  negli- 
gible results  from  advertising,  and  our  fifth  lesson,  learned 
in  overcoming  these  conditions,  has  aided  us  at  every  step 
of  our  subsequent  development.  Our  sixth  important  prob- 
lem was  the  resistance  of  the  established  manicuring  trade, 
and  we  arc  still  learning  how  to  meet  the  condition.  And 
another  of  the  same  kind  is  how  to  anticipate  the  prefer- 
ences of  the  public,  a  problem  that  we  are  meeting  with 
improving  success ;  but  one,  of  course,  that  we  shall  never 
entirely  solve. 

Prior  to  1912,  I  had  been  experimenting  for  some  time 
with  the  sale  of  Cutcx,  considering  it  as  a  side  line  to  my 
brokerage  business  in  drugs  and  chemicals.  That  year  I 
spent  $2,600  for  newspaper  advertising  in  New  York  and. 
Chicago,  and  because  advertising  has  been  such  a  necessary 
factor  in  building  up  the  business,  we  consider  that  our 
beginning.  In  1915,  the  year  the  business  was  incorporated 
we  spent  $7,000  in  advertising;  but  after  that  the  appro- 
priation grew  rapidly  until  1920,  when  we  spent  $500,000. 

When  we  started  we  knew  that  Cutex  would  perform 
a  function  that  was  necessary  to  perfect  manicuring.  It 
removed  every  particle  of  dead  cuticle  around  the  nails 
without  the  necessity  of  cutting  or  scraping,  and  scores  of 
medical  specialists  and  chemical  experts  had  tested  it  and 
pronounced  it  harmless.  We  knew  that  we  had  a  salable 
product  for  which  there  was  a  small  demand,  and  we  were 
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convinced  that  the  demand  could  be  multi- 
plied  many  times  through  advertising. 

W  e  determined  at  the  outset  that  the  field 
was  promising  and  permanent,  and  we 
planned  to  build  an  institution,  rather  than 
to  create  a  business  that  would  deliver  the 
greatest  possible  profit  in  the  shortest  pos- 
sible time.  So,  from  the  start,  we  have 
turned  must  of  our  profits  back  into  the 
business,  and  our  necessary  increase  of 
capital  has  been  secured  largely  in  this  way. 

The  first  serious  trouble  we  encountered 
was  the  resistance  of  the  retail  trade.  The 
majority  of  the  buyers  were  willing  to  co- 
operate, but  in  a  discouragingly  small  way, 
when  we  convinced  them  that  we  were  go- 
ing to  advertise  our  product.  Invariably, 
our  salesmen  were  confronted  with  the  argument  that  mani- 
cure preparations  of  all  kinds  were  exceedingly  slow  sellers. 
We  could  not  devise  a  selling  plan  to  overcome  this,  buyers 
were  not  willing  to  bank  on  our  success  in  educating  the 
public,  and  in  gaining  much  of  our  distribution  we  were 
compelled  to  accept  orders  so  small  that  they  did  not  pay 
the  cost  of  solicitation. 

There  was  nothing  for  us  to  do  but  to  wait  until  the 
demand  resulting  from  our  advertising  proved  the  salability 
of  our  goods.  This  was  discouraging,  for  our  money  was 
limited  and  our  organization  small.  But  the  tide  turned 
finally  in  various  localities,  and  wc  branched  out  into  new 
territories,  always  hampered  by  the  necessity  of  making  the 
advertising  more  productive. 

If  we  had  entered  a  developed  field  our  advertising  prob- 
lems would  have  been  comparatively  negligible.  But  we  had 
no  background.  We  could  not  start  where  someone  else 
had  left  off,  and  we  had  neither  the  successes  nor  failures 
of  others  to  guide  us.  Ours  was  the  first  product  of  the 
kind  to  be  advertised  to  any  extent,  and  we  had  to  blaze 
the  way. 

This,  necessarily,  increased  our  proportionate  advertising 
and  selling  expenses  in  several  ways.  In  this  wc  learned 
our  second  and  most  important  lesson.  We  were  com- 
pelled to  do  much  experimenting,  and  it  was  many  months  be- 
fore we  discovered  that  the  greater  part  of  our  advertising 
copy  must  be  used  to  educate  women  to  the  necessity  of  tak- 
ing proper  care  of  their  nails.  Since  then  we  have  always 
devoted  more  space  to  this  and  to  our  methods  than  to 
actual  selling  talk  on  our  goods,  basing  all  of  our  advertis- 
ing on  the  assumption  that  it  is  just  as  necessary  for  a  re- 
fined woman  to  manicure  her  nails  and  properly  care  for 
her  hands  as  it  is  for  her  to  brush  her  teeth. 

EDUCATIONAL  CAMPAIGN   MUST  CONTINUE 

The  need  for  educational  copy  also  increases  the  cost  of 
our  package.  For  instead  of  the  small  folded  leaflet  of  di- 
rections, which  is  customary  with  toilet  preparations,  we 
have  always  found  it  necessary  to  pack  a  sixteen-page  book- 
let, which  is  a  treatise  on  manicuring,  with  every  package. 

A  serious  obstacle  in  our  marketing  plans  was  the  neces- 
sarily small  price  of  Cutex.  Wc  realized  that  comparatively 
few  of  the  women  who  were  in  the  habit  of  having  their 
nails  manicured  were  our  prospective  customers,  and  that 
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our  success  must  com*-  from  the  purchases  of  the  mass 
rattier  than  a  Mivall  class  uf  women.  Hence  we  put  up 
Cutex  in  small  bottles  to  retail  at  25  cents  each  until  the 
war  sent  the  cost  of  ingredients  soaring,  when  we  in- 
creased the  price  to  35  cents. 

We  soon  realized  that  a  new  article  at  a  small  price  in  a 
new  licld  could  not  :>e  made  a  rapid  builder  of  volume,  and 
during  our  early  years  we  considered  a  large  volume  our 
greatest  nocl.  Since  our  lield  was  limited  only  to  women 
at  that  lime,  it  was  frequently  suggested  to  us  that  we  in- 
crease our  price ;  but  we  were  determined  to  cultivate  the 
popular  market,  and  we  stuck  to  the  lowest  consistent  price. 

Mere  we  tackled  oit  third  big  problem,  and  wc  soon  de- 
cided thai  we  could  increase  the  average  unit  of  sale  by 
offering  other  manicure  specialties,  and  we  began  to  build 
up  a  one  Today  it  consists  of  about  a  dozen  items  ;  but  we 
have  tried  out  and  discarded  many  more.  The  result  was 
that  our  unit  of  sale  increased,  affecting  the  volume  favor- 
ably without  appreciably  increasing  our  selling  expense,  and 
our  average  retail  sale  is  now  several  times  greater  thati 
the  original  price  of  Cutex. 

The  development  of  our  manicure  sets  also  aided  us  in 
building  up  the  volume  by  increasing  the  unit  of  sale.  The 
necessity  of  this  taught  us  our  fourth  important  lesson. 
Several  years  ago,  we  began  offering  in  our  advertising, 
samples  of  our  different  products  packed  in  a  neat  liox  for 
a  nominal  price.  Results  soon  indicated  that  there  was  a 
large  potential  market  for  complete  sets  of  Cutex  prepara- 
tions, with  suitable  materials  for  their  use.  Now,  Cutex 
Manicure  Sets,  ranging  in  price  from  sixty  cents  to  three 
dollars  each,  are  sold  throughout  the  country,  and  contribute 
a  large  part  of  our  volume  of  business. 

While  this  practice  of  putting  out  sets  of  assembled 
articles,  and  adding  anything  to  the  line  that  was  related  to 
our  purpose  and  promised  to  sell,  helped  to  overcome  one 
dilheulty,  it  also  led  us  into  another.  We  did  not  realize 
this  until  the  business  slump  in  1920.  Wc  found  then  that 
many  oi  our  dealers  throughout  the  country  had  on  hand  a 
lot  of  our  goods  that  were  not  moving. 

These  stocks  were  made  up  largely  of  items  that  we  had 
tried  out  and  advertised  for  a  time  and  then  dropped,  or, 
at  least,  ceased  to  feature. 

And  all  of  the  dealers,  seeming  to  have  just  so  much  to 
invest  in  our  merchandise,  were  apparently  waiting  for  the 
slow  stocks  to  move  In-fore  they  ordered  fresh  and  livelier 
stocks. 

The  condition  was  a  great  handicap  to  our  advertising. 
In  many  large  stores  it  was  impossible  to  buy  the  goods  we 
were  featuring  and  they  were  proved  sellers.  So  we  made 
several  careful  investigations,  determined  the  amount  of 
slow  merrhaiulisc  that  was  on  dealers'  shelves,  counted  up 
the  cost,  and  then  bought  back  all  of  the  old  stock  that  we 
could  find. 

UtESH    GOODS    MOVED   FASTER    AND    DEALERS'   GoOD-WIU.  WAS 

REVIVED 

That  was  an  expensive  but  a  very  profitable  investment. 
It  cost  a  great  deal  to  learn  our  tilth  big  lesson ;  but,  of 
course,  all  our  dealers  stocked  up  on  new  goods,  and  the 
effect  on  our  advertising  results  was  immediate  and  re- 
markable. Furthermore,  it  gained  the  confidence  of  the 
trade  throughout  the  country.  It  established  well  the  fact 
that  we  arc  much  more  interested  in  having  our  goods  de- 
livered to  the  public  thin  wc  are  merely  to  sell  them  to 
the  dealer.  That  move  was  otic  of  the  best  we  ever  made. 
It  prevented  price  slashing,  and  it  established  our  g<N>ds 
more  firmly  th.-.n  anything  else  could  have  done. 

The  experience  taught  us  to  guard  the  hue  against  inci- 
dental items,  experiments  and  goods  that  we  feel  will  be 
only  fads.  We  know  now  that  when  a  market  is  unusually 
slow  it  is  because  it  is  overstocked  on  out  ot -date  or  dis- 
continued merchandise. 

Another  problem  that  wc  have  faced  since  the  In-ginning 
of  the  business  is  the  misunderstanding  of  professional  mani- 
curists. W  •  have  solved  it  in  the  smaller  cities  and  towns, 
where  manicurists  now  generally  use  and  recommend  our 
goods;  but  in  Xew  York.  Chicago  and  other  large  cities  they 
have  proved  more  difficult  to  influence. 

It  i>  siyniriont  that  ".he  manicuring  trade  has  developed 


Y  PERFUMER 

wonderfully  during  the  years  that  we  have  been  heavily 
advertising  Cutex  and  our  other  specialties;  but  it  has  re- 
quired much  cducaflon  to  make  the  average  manicurist  un- 
derstand that  our  effort  builds  up  and  stimulates  her  busi- 
ness. We  have  encouraged  many  thousands  of  women  into 
the  practice  of  manicuring  their  own  nails;  but  when  tht-y 
can  afford  it  they  prcter.  quite  naturally,  to  have  the  work 
done  for  them,  and  they  go  to  the  manicurist. 

Resistance  of  this  kind  is  another  of  the  penalties  of  blad- 
ing a  business  trail.  It  is  annoying  and  somewhat  costly, 
and  we  have  found  that  we  can  make  headway  in  over- 
coming it  o-ily  by  iHTMstcnt  solicitation. 

Our  experience  here,  though,  was  no  different  from  what 
numerous  other  manufacturer*  have  gone  through.  At  first 
barbers  thought  the  advertisers  of  safety  razors  were  trying 
to  put  them  out  of  business.  Hut  instead  the  educational 
efforts  of  tilt  razor  manufacturers  made  men  so  particular 
a!>oitt  their  personal  appearance  that  hundreds  of  thousands 
of  new  customers  were  created  for  the  barlnr.  The  barber 
business  was  never  so  prosperous  as  it  is  today.  The  auto- 
mobile business  was  viewed  with  alarm  by  blacksmiths, 
wagon  makers,  harness  men,  horse  breeders  and  other  in- 
terests. Hut  it  has  not  hurt  them.  Instead  it  has  increased 
their  money-making  opportunities.  The  blacksmith,  it  is 
true,  is  di.vap|>caring,  but  he  is  l»cing  driven  into  the  garage 
business,  which  is  vastly  more  profitable.  The  sewing  ma- 
chine wa«  cursed  Ik-cause  it  was  supposed  to  have  spelled  the 
doom  of  tlie  seamstress'  livelihood.  But  on  the  contrary, 
it  created  a  thousand  occupations  for  the  one  that  existed 
before  its  coming 

MUST  CATER  TO  PREFERENCES 

Wc  have  learned,  also,  to  anticipate  in  a  measure  the 
preferences  of  the  public  as  to  the  form  of  our  products. 
As  an  example,  the  logical  form  of  nail  polish  is  the  cake, 
and  we  were,  for  a  time  inclined  to  manufacture  it  as  our 
leading  polish.  It  is  easy  to  apply  and  ha>  several  advan- 
tages in  its  favor.  But  I  was  in  Paris  during  1920.  and  I 
noticed  that  there  were  dozens  of  different  makes  oi  liquid 
polish  and  that  they  were  outselling  all  other  forms.  So 
when  I  returned  we  dcrkl.il  that  the  American  preference 
would  follow  that  of  France.  We  increased  our  advertising 
on  liquid  polish,  and  it  has  outsold  all  of  our  other  polishes. 

Similar  instances  have  occurred  with  several  of  our  prod- 
ucts, and  we  have  concluded  that  it  is  lieMer  to  feature  the 
kinds  of  specialties  that  are  preferred  by  the  public,  rather 
than  attempt  to  overcome  a  preference  for  a  certain  form 
because  we  think  we  have  a  lietter  one.  We  manufacture 
polishes  in  liquid,  rake,  paste,  powder  and  stick  forms,  and. 
as  I  said,  the  cake  is  undoubtedly  the  most  logical ;  but 
because  the  preference  of  the  public  was  distinctly  in  favor 
of  the  liquid  with  the  powder  a  strong  second  choice,  wc 
put  up  new  packages  and  spent  al>out  $75,000  of  our  ad- 
vertising appropriation  on  them  last  year,  increasing  our 
polish  business  enormously.  And  I  am  sure  that  it  would 
have  been  impossible,  with  the  same  amount  of  money,  to 
have  gained  anywhere  near  the  same  amount  of  increase 
on  other  forms  of  polish. 

Today,  after  te'n  years  of  effort,  we  estimate  that  we  have 
sold  only  25  per  cent  of  our  iiossihte  market.  We  still  have 
a  tremendous  amount  of  educational  work  to  do.  and  we 
find  that  our  original  policy  is  still  intact  and  service-able, 
(iivcji  the  experience  we  now  have,  if  we  were  to  build  up 
the  business  aaain.  or  if  wc  were  to  merchandise  similar 
products  under  like  conditions,  we  would  adhere  to  the 
same  >r  a  similar  policy,  but  i>i  our  methods  we  would  save 
a  great  deal  of  nie>ney,  I  think,  and  make  more  rapid 
progre  ss 

In  ihe  first  place  we  would  emphasize  the  e-ducational 
apoe-al  at  once  in  all  of  our  advertising.  We  would  not 
attempt  to  teach  peo;.le  to  use  our  product,  but  would  make 
our  greatest  effort  in  educating  them  to  realize  the  neces- 
sity of  the  personal  cleanliness  and  rcHiemciit  that  are  indi- 
cated! by  proper  manicuring  and  thru  offer  our  vhkIs  as  the 
best  known  me-ans  of  attain. .ng  the  desired  result. 

Worm   MVkK    low    I'RHls   To   MAKE   Hlf.  SALES 
As  to  prices,  we  would  keep  them  as  low  .is  we  consist- 
ently could,  brrausv  we  would  rntlier  have  a  low-priced 
article  sold  widely  to  the  masses  than  a  high-priced  article 
tCrnftirMCi/  •■•>  /ml.v  4]<>) 
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TALC  SPECIFICATIONS  IN  FACE  AND  OTHER  POWDERS 

By  C.  L.  SPE1DEN,  of  Inni*.  Speid«n  &  Co.,  New  York 

To  the  manufacturers  of  talcum  and  face  powders  the     smaller  amounts  of  other  minerals  should  He  admixed  with 

them. 

Thus  we  have  all  grades  of  talc;  some  so  crude  and  im- 
pure as  to  be  outside  the  purpose  of  this  discussion  and 
others  approaching  closely  the  unattainable  limit  of  abso- 
lute purity.  It  is  only  those  deposits  which  come  measurably 
close  to  the  latter  condition  that  have  any  interest  in  con- 
nection with  cosmetics  but  even  among  these  there  is  wide 
r«M  ni  for  choice. 

Pure  talc,  the  hydratcd  magnesium  silicate  referred  to, 
is  insoluble  in  hydrochloric  acid  while  its  impurities  which 
detract  from  its  usefulness  dissolve  readily  in  acid.  Thus 
it  is  that  the  most  important  chemical  criterion  of  a  talc  is 
the  percentage  of  acid  soluble  matter  which  it  contains. 

This  acid  soluble  matter  can  never  be  present  to  any  con- 
siderable extent  in  any  talc  considered  for  powder  use  for 
even  a  comparatively  small  amount  may  seriously  militate 
against  the  talc.  Not  only  may  it  actually  cause  irritation  of 
the  skin  but  it  is  practically  certain  to  affect  the  perfume 
used.  Most  perfume  oils  are  delicate  substances  extremely 
sensitive  to  chemical  action.  There  is  nothing  in  pure  talc 
to  harm  them  but  the  acid  soluble  impurities  will  frequently 
act  to  destroy  or  alter  the  odor  appreciably,  sometimes 
rendering  it  actually  disagreeable. 

Since  the  purchaser  has  a  right  to  demand  not  only  that 
the  odor  be  pleasantly  scented  but  that  it  retains  this  odor 
unaltered  for  a  reasonable  length  of  time,  this  is  a  serious 
matter. 

Another  sin  to  be  charged  against  these  impurities  is 
their  effect  on  the  color  of  certain  perfume  ingredients. 
Among  the  chemical  reactions  which  can  occur  between 
these  acid  soluble  constituents  of  the  talc  and  the  delicate 
perfume  materials  are  many  which  result  in  the  formation 
of  colored  compounds.  In  consequence,  it  will  frequently  be 
found  that  it  is  quite  impossible  to  use  certain  valuable 
odorant  substances  in  perfume  mixtures  for  use  in  low 
grade  talcs.  Conversely,  most  of  these  difficulties  vanish 
when  using  talc  with  a  very  low  percentage  of  acid  soluble 
matter.  Perfume  oils  which  are  impossible  with  some  talcs 
become  perfectly  practical  with  others. 

To  the  prefumer  who  has  gone  through  the  unpleasant 
experience  of  being  obliged  to  alter  a  cherished  formula  to 
conform  to  the  requirements  of  a  poor  tale  only  to  meet 
with  discouragement  after  discouragement,  the  importance 
of  this  consideration  requires  no  elaboration. 

But  before  turning  to  the  question  of  physical  charac- 
teristics let  it  lie  thoroughly  understood  that  no  talc  is 
absolutely  free  from  acid  soluble  matter.  Some  have  far 
less  than  others  and  it  is  the  task  of  the  manufacturer  to 
choose  one  coming  closest  to  the  ideal. 

Of  the  physical  characteristics,  color,  "slip-  and  lustre 
are  the  predominating  ones  in  determining  a  choice.  The 
tirst  is  easily  disposed  of.  Any  talc  to  deserve  consklcration 
must  be  white,  if  not  pure  white  then  so  near  to  it  as  to  flefy 
detection. 

"Slip"  is  not  so  easy  to  define  or  judge.  Talcum  powder 
and.  to  a  lesser  extent,  face  powder,  is  intended  as  a  sort  of 
soothing  lubricant  for  the  skin,  to  prevent  charing  or  to 


choice  of  a  pleasing  and  popular  odor  is  likely  to  appear 
as  the  primary  consideration  and  it  will  be  generally  ad- 
mitted, even  by  those  whose  chief  interest  is  in  the  other 
materials  which  he  uses,  that  he  is  right  in  placing  emplia- 
sis  on  this  factor.  W  hatever  the  other  merits  of  his  powder 
may  be,  they  will  not  servo  to  overcome  the  practically  in- 
superable handicaps  of  a  scent  which  is  lacking  in  primary 
appeal  or  which  becomes  cloying  and  unpleasant  on  longer 
acquaintance.  Looking  at  the  matter  in  another  way.  ex- 
perience has  shown  that  a  perfume  of  exceptional  charm 
and  technical  perfection  will  frequently  blind  the  fair  users 
of  the  powder  to  certain  other  important  deficiencies. 

But  even  this  admission  furnishes  no  excuse  for  neglect 
to  properly  supervise  the  selection  of  the  other  ingredients. 
If  a  fortunate  choice  of  perfume  will  insure  the  moderate 
success  of  an  otherwise  mediocre  powder,  it  is  axiomatic 
that  the  same  cxlor  used  in  a  properly  compounded  blend 
of  the  finest  powder  materials  available  will  approach  per- 
fection and  far  excel  in  excellence  and  popularity  the  less 
carefully  compounded  preparations. 

The  essential  ingredients  in  any  talcum  powder,  and  only 
to  a  slightly  less  degree  in  a  face  powder,  is  the  talc  and 
it  is  here  that  many  manufacturers  have  come  to  grief 
through  a  lack  of  appreciation  of  the  importance  of  a  highly 
critical  selection  of  a  talc.  Since  the  proposition  is  funda- 
mentally a  commercial  one,  the  manufacturer's  problem  may 
be  simply  stated  as  that  of  selecting  the  best  talc  at  the  lowest 
price.  This  means  neither  choosing  the  cheapest  talc  nor 
does  it  imply  purchasing  at  the  most  inflated  quotation  in 
the  market.  To  adopt  the  former  course  is  to  court  dis- 
aster while  the  latter  is  hardly  less  and  possibly  more  im- 
practical. The  question  comes  down  to  the  selection  of 
some  talc  which  possesses  all  the  points  of  technical  excel- 
lence and  yet  falls  within  commercial  cost  requirements. 

Fortunately  there  are  certain  well-detined  criterion*  of 
excellence  in  talc  and  it  is  the  purpose  of  this  article  to 
point  out  some  of  them,  the  remarks  regarding  price  having 
been  made  to  disabuse  the  reader  of  the  suspicion  that  the 
requirements  herein  set  forth  cannot  be  met  except  by 
materials  of  unreasonable  price. 

Talc  must  Ik-  judged  both  on  its  chemical  and  physical 
characteristics,  They  may  be  a  difference  of  opinion  re- 
garding their  relative  importance  but  the  writer  chooses  to 
give  the  former  the  place  of  emphasis  since  no  degree  of 
slip  of  lustre  can  make  up  for  improper  chemical  composi- 
tion. 

Everyone  knows  that  talc  is  a  mineral,  mixed  from  the 
earth  and  ground.  Fewer  are  aware  that  it  is  chemically 
a  hydratcd  magnesium  silicate  and  still  fewer  that  its  compo- 
sition is  represented  by  the  cabalistic  symbols  Mg,  H,  (Si 
O,),.  All  this  is  preliminary  to  the  statement  that  while 
the  foregoing  formuta  represents  pure  talc  there  is  prob- 
ably no  such  thing  as  absolutely  pure  talc  in  nature  With 
a  very  few  exceptions  no  minerals  exist  in  the  earth  in  an 
absolutely  pure  state  and  talc  is  not  an  exception.  It  is 
almost  inevitable  that  in  the  iormation  of  any  mineral  de- 
posits, under   whatever   geological   conditions,   larger  or 


•From  Vnucrci  ,  Bulletin.  Vol.  i.  No.  5.  1922. 


alleviate  the  irritation  caused  by  it.  To  accomplish  this  it 
must  have  to  a  marked  degree  the  peculiar  quality  of  "slip" ; 
it  must  be  a  true  lubricant,  a  quality  possessed  by  few  other 
minerals,  outside  of  graphite. 

Even  in  talc  this  is  by  no  means  uniform  ami  varies  greatly 
m  different  ores.  The  cruder,  more  impure  ores  possess  it 
to  much  less  extent  than  do  those  approaching  purity,  but 
even  in  the  latter  there  are  graduations.  It  appears  to  de- 
pend in  a  measure  at  least  on  the  structure  of  the  ore  and 
probably  even  on  the  structure  of  the  molecule,  the  arrange- 
ment of  the  atoms.  Certainly  it  goes  back  at  least  to  the 
arrangement  of  the  molecules  in  the  most  minute  particles. 

This  perhaps  is  a  question  rather  for  the  mineralogist 
than  for  the  perfumer  but  whatever  the  cause  of  this 
phenomenon  the  latter  must  select  a  talc  which  manifests 
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it  to  a  high  degree  and  which  possesses  to  the  fullest  extent 
the  soothing,  lubricating  quality  demanded  in  a  high  grade 
talcum  or  face  powder. 

With  this  is  closely  joined  the  sutnewhat  similar  criterion 
of  adhesiveness.  Talcum  powders  are  not  expected  to  pos- 
sess the  adhesiveness  demanded  of  face  powders  in  which 
the  quality  is  usually  accentuated  by  the  addition  of  zinc 
oxide  or  zinc  stcarate  or  both.  None  the  less  the  very  satis- 
factory degree  of  adhesive  quality  may  be  attained  simply 
by  the  use  of  the  proper  talc,  ground  to  an  impalpable  dust 
and  air  filiated.  To  develop  this  quality  fully,  however,  the 
talc  must  be  tine  enough  to  pass  through  a  six  hundred 
mesh  sieve,  that  is  a  sieve  in  which  the  wires  or  threads  art- 
placed  six  hundred  to  the  inch.  Through  modern  grinding 
and  sieving  methods  this  almost  unbelievable  fineness  is  at- 
tainable. 

Because  lustre  is  the  last  of  the  physical  characteristics  to 
be  discussed  does  not  imply  that  it  is  any  the  less  important 
on  that  account.  Quite  the  contrary.  It  is,  however,  some- 
what difficult  to  set  an  exact  standard  in  this  respect.  A 
good  talc  must  have  lustre  but  not  be  too  lustrous.  Face 
powder  is  employed  to  remove  shine,  not  impart  it,  and  to 
choose  a  talc  with  an  exceptionally  high  degree  of  lustre  is 
to  defeat  in  part  the  purpose  of  its  use.  Of  course,  the 
other  ingredients  used,  particularly  the  zinc  oxide,  cut  down 
the  lustre  of  the  talc  and  make  it  less  obvious,  but  even  so 
it  is  desirable  to  choose  a  talc  which  possesses  this  quality 
only  to  a  moderate  degree.  A  talc  which  leaves  a  noticeably 
shiny  or  greasy  appearance  when  rubbed  in  is  rather  to  be 
avoided. 

Recapitulating  briefly,  the  manufacturer  of  face  and  talcum 
powder  should  select  a  talc  containing  the  lowest  possible 
content  of  acid  soluble  matter;  he  should  insist  upon  abso- 
lute whiteness;  he  should  look  for  one  possessing  the  ex- 
tremely valuable  quality  of  "slip"  to  a  high  degree  coupled 
with  adhesiveness ;  but  he  should  look  for  only  a  moderate 
lustre  and  avoid  "shine."  Given  a  talc  which  meets  all  these 
requirements  he  can  feel  that  he  need  look  no  further  in 
order  to  make  the  best  possible  choice  of  the  main  ingredient 
of  the  powder. 

It  is  of  more  than  incidental  importance  that  whereas  it 
was  formerly  supposed  that  only  the  best  Italian  talc  was 
suited  for  fine  face  powders,  it  is  now  recognized  that  cer- 
tain of  the  American  talc  deposits  yield  talc  suited  in  all 
respects  to  the  requirements  of  the  most  exacting  buyer 


DETECTING  ALCOHOL  IN  ESSENTIAL  OILS 

A  paper  on  the  detection  of  alcohol  in  essential  oils  by 
Uti  (Deul.  Parfiim.  Zlg.  7,  217-22,  1921  ;Chimic  ft  in- 
dvstrie  7,  1175.  1922)  is  abstracted  as  follows;  Alcohol  is. 
after  spirits  of  turpentine,  the  commonest  adulterant  of 
essential  oils.  It  can  be  detected  in  the  aqueous  extract  by 
Fleischmann's  test  (oxidation  with  CrO,  which  gives  a 
green  coloration  and  odor  of  aldehyde)  or  Gildemeister's 
test  (CHI*  reaction).  By  shaking  with  water  in  a  graduate, 
the  increase  in  volume  gives  an  idea  of  the  amount  of 
alcohol  present.  Water  can  be  replaced  by  glycerol 
(Bottger)  in  which  the  essential  oils  arc  less  soluble.  On 
treating  with  metallic  Na,  if  alcohol  is  present,  H  is  given 
off  and  the  oil  thickens  and  turns  brown  (Draggendorf). 
On  adding  tannin  the  oil  becomes  viscous,  and  more  or  less 
hard  and  dirty  in  3-24  hours.  On  pouring  adulterated  oil 
on  an  aqueous  solution  of  CoCI,  and  KCNS  a  blue  color 
is  produced  (Grassini).  Fuchsin,  which  is  insoluble  in 
essential  oils,  gives  a  red  color  in  the  presence  of  alcohol. 
(Puscher,  Schmidt).  The  method  can  be  made  quantita- 
tive for  certain  oils,  e.  g..  lemon  oil  (Leach).  Dry  AcOK 
is  liquefied  in  contact  with  oils  containing  alcohol  (Ber- 
nouilly).  It  is  advisable  to  distil  10%  of  the  oil  before 
this  test  (Barbier). 


Exhaustive  Review  of  Vanillin 

Miss  P.  Alexandre  and  I.  Martinet  have  written  for 
Chimie  et  Industrie  (7.  1043-56,  1922)  a  detailed  review 
covering  mode  of  occurrence,  constitution,  methods  of  prep- 
aration, properties,  etc.,  with  a  brief  mention  of  its  homo- 
logs.    Numerous  references  are  given. 


BIOGENESIS  OF  OIL  OF  PEPPERMINT 

The  work  fur  the  academic  year  1922-23  on  the  coopera- 
tive research  into  the  Biogenesis  of  Oil  of  Peppermint  has 
been  organized  at  the  University  of  Wisconsin's  Pharma- 
ceutical Experiment  Station.  Dr.  Roland  E.  Kremcrs,  who 
resigned  as  Assistant  Professor  of  Organic  Chemistry  at 
Vanderbilt  University  to  accept  a  National  Research  Council 
Fellowship,  has  assumed  charge  and  is  devoting  himself 
especially  to  the  chemical  problems.  Mr.  G.  C.  Jenison, 
Fritzsche  Brothers  Fellow,  is  helping  him  in  the  laboratory. 

The  Department  of  Genetics  of  the  College  of  Agricul- 
ture. Prof.  Cole,  chairman,  is  assisting  with  the  plant 
breeding  studies  involved.  Prof.  Brink  is  supervising  this 
work  and  has  the  assistance  of  F.  J.  Bacon,  holder  of  the 
A.  M.  Todd  Fellowship.  Mr.  Bacon  has  gone  to  the  Uni- 
versity of  Wisconsin  after  two  years"  service  in  charge  of 
the  botanical  department  of  Eli  Lilly  &  Co.  In  addition, 
problems  of  botanical  taxonomy  will  be  passed  upon  by 
Prof.  R.  N.  Dcnniston,  of  the  Department  of  Botany. 

One  of  the  chief  events  to  date  has  been  the  safe  arrival 
of  two  imported  plants  of  Japanese  peppermint,  which  were 
obtained  through  the  courtesy  of  F.  E.  Watermeyer,  presi- 
dent of  Fritzsche  Brothers.  Inc.,  New  York,  and  of  Mr. 
G.  H.  Wattles,  Jr.,  Colon,  Mich.  They  have  been  entrusted 
to  the  care  of  Mr.  Bacon  and  arc  doing  well  in  a  green- 
house belonging  to  the  Department  of  Plant  Pathology, 
which  has  generously  donated  space  for  our  Winter  work 
indoors.  Next  Spring  their  numerous  offshoots  will  be 
transferred  to  the  gardens  of  the  station  under  the  care  of 
Prof.  W.  O.  Kirhtmann  and  will  thus  become  a  part  of 
the  large  amount  of  valuable  material  which  is  being  grown 
for  this  research.  The  acquisition  of  these  plants  is  doubly 
interesting  since  it  was  as  a  result  of  an  investigation  by 
Dr.  Kreniers  two  Summers  ago  of  a  spurious  Japanese 
peppermint  oil  that  the  possibilities  of  the  present  research 
were  discovered. 

On  October  6  the  research  workers  of  the  station  held 
their  first  weekly  conference  Dr.  Kremers  gave  a  resume 
of  the  inception  of  the  Biogenesis  of  Oil  of  Peppermint 
problem  and  of  the  published  results.  (Sec  Jour,  Biol.  Chrm. 
L  (1922|  31,  and  L1I  (1922  )  439).  Besides  pointing  out 
the  necessity  of  the  proposed  work  in  experimental  breed- 
ing, he  mentioned  the  following  important  lines  for  develop- 
ment in  the  chemical  studies : 

(1)  Verification  of  all  previous  work. 

(2)  Elimination  of  non-hereditary  variations  in  the  oils 
by  complete  analyses  over  a  period  of  years. 

(3)  Detection  of  compounds  indicated  as  being  inter- 
mediates in  the  elaboration  of  the  oils. 

(4)  Determination  of  the  composition  of  oils  at  various 
stages  of  growth. 

(5)  Study  of  in  vitro  transformations  involving  important 
bio  chemical  reactions,  cspccial'y 

a.  condensations 

b.  hydration  and  dehydration 

c.  auto-oxidation  and  reduction. 

In  the  discussion  that  follows  the  report.  Prof.  Richt- 
mann  pointed  out  the  unsatisfactory  state  of  the  botanical 
synonymy  of  the  mints.  If  Tschirch's  Mentha  citrata. 
Ehrhardt  and  Mentha  aquatica  Linn*  arc  really  synonymous, 
it  is  rather  difficult  to  see  how  Mentha  citrata.  a  southern 
species,  could  be  a  parent  of  the  northern  peppermint.  Prof. 
Edward  Kremcrs  pointed  out  that  the  study  of  oils  at 
diffcreni  stages  of  development  has  led  to  contradictory 
results  as  regards  the  successive  changes  in  the  elaboration 
of  the  oils. 


Finds  "American  Perfumer"  Is  Helpful  in  Work 

(Edouard  Lippc,  l'rt<umc«  »nd  f>«mr<ir».  Ocran  City.  N.  J.) 

Enclosed  please  find  check  for  $2.  which  you  will  apply 
to  a  year's  subscription  to  The  Amfjuoan  Perfume*  A 
Essential  Oil  Review.  I  have  been  reading  some  of  the 
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in  my  work,  have  decided  that  I  have  gone  too  long  without 
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PIPERITONE  AND  ITS  RELATION  TO  EUCALYPTUS  OILS 


A  "Note  on  the  Position  of  the  Double  Linkage  in  Piper- 
itone," read  by  A.  R.  Pcnfold,  C.  C.  S ,  before  the  Royal 
Society  of  New  South  Wales,  is  abstracted  as  follows: 

Piperitone  is  a  ketone  occuring  in  certain  eucalyptus  oils, 
notably  the  oil  of  eucalyptus  dives.  Its  employment  as  a 
source  of  thymol,  menthone  and  menthol  has  been  suggested 
by  Smith  and  Pcnfold  (Pcrf.  cV  Ess.  Oil  Record,  Oct..  1920; 
Jan.,  1921). 

The  molecular  constitution  of  piperitone  has  been  in- 
vestigated by  L.  Givaudan  &  Co.  (P.  cr  £.  O.  R..  March. 
1921)  Read  and  Smith  (Jour.  Chew.  Soc,  June.  1921.  p. 
779*)  'and  Shnonsen  (7.  C.  S.,  Oct..  1921,  p.  1644') .  as  well 
as  by  the  present  author. 

A  description  is  given  of  the  oxidation  of  piperitone  by 
both  neutral  and  alkaline  potassium  permanganate,  and  of  the 
isolation  and  identification  of  the  resulting  product*.  These 
comprise  dk.sphenol  (the  phenolic  ketone  occurring  naturally 
in  buchu  oil),  o-hydroxy-o-mcthyl-o'-isopropyl  adipic  acid, 
a-isopropyl-vacetyl  butyric  acid  and  a-isopropyl  glutaric 
acid.  Consideration  of  the  known  constitution  of  these 
bodies  leads  to  the  conclusion  that  piperitone  possesses  the 
structure  of  a  A,-Mcnthenonc-3.  It  is  therefore  identical 
with  the  compound  prepared  synthetically  by  Wallach 
(Annalcn  362  (1908).  271),  with  the  ketone  found  in 
Japanese  peppermint  oil  by  Schimrael  &  Co.  (S.  &  Co.  Scmi- 
Annual  Report,  Oct..  1910,  p.  97),  with  the  ketone  found  in 
camphor  oil  (Gildemeistcr  &  Hoffman,  2nd  German  ed.,  p. 
482)  and  with  the  menthenone  found  by  Roberts  in  the  oil 
of  Cymbopogon  se.maarensis  (]■  C.  S.,  107  (1915).  1465). 


in  mineral  floatation.    Principal  constituents:  phellandrcne, 
cineol,  pincne,  terpineol,  geraniol,  esters,  sesquiterpene. 

Eucalyptus  Dives.  Very  large  quantities  of  this  oil  are 
distilled  for  use  in  the  floatation  of  sulphide  ores.  More 
recently,  it  has  been  used  as  a  source  of  the  ketone  piperitone, 
of  which,  when  completely  distilled,  it  contains  40  to  SO  per 
cent.  Other  constituents  are  phellandrcne,  alcoholic  bodies 
and  sesquiterpene. 

Eucalyptus  Macarthuri.  This  oil  differs  from  all  the 
other  commercial  eucalyptus  oils  in  not  containing  cineol. 
or  phellandrene.  It  consists  of  60  to  70  per  cent  geranyl 
acetate,  about  15  per  cent  cudesmol,  and  smaller  quantities 
of  geraniol,  phenols,  sesquiterpene  and  aldehydes  and  esters 
of  the  lower  fatty  acids.  Its  principal  use  is  as  a  denaturant 
of  alcohol  used  in  perfumery. 

Eucalyptus  Citriodora.  This  oil  contains  90  to  99  per 
cent  of  citronellal,  and  should  serve  as  one  of  the  best  extant 
sources  for  the  synthetic  production  of  citroncllol.  Other 
constituents  are  esters  and  alcoholic  bodies. 

Eucalyptus  Oneorifolia.  Distilled  in  large  quantities  on 
Kangaroo  Island,  South  Australia,  for  pliarmaccutical  use. 
Consists  principally  of  cineol  (50  to  60  percent),  pinene, 
aromatic  aldehydes,  alcoholic  bodies  and  phenols. 

The  remaining  seven  species  from  which  commercial  oils 
are  s<rmctimes  obtained  are  Eucalyptus  Elacophora,  Sider- 
oxylon,  Smithii,  Radiata,  Considcniana,  Phlcbophylla,  and 
Australiana  var.  Latifolia. 

Regarding  the  commercial  products  derived  from  the 
eucalyptus  oils,  Mr.  Pcnfold  remarks  that  cineol  (euca- 
lyptol)  of  99  per  cent  purity  is  now  a  regular  article  of 
commerce.  It  is  obtained  by  freezing  out  from  the  oils 
of  E.  polybractea,  and  first-hour  E.  australiana,  and  should 
have  a  melting  point  never  below  O"  C.  Piperitone  of 
about  90  per  cent  purity  is  now  obtainable  in  fair  quantities, 
lieing  obtained  from  oil  of  E.  dives. 
Data  concerning  the  physical  ami  chemical  properties  of 


This  identity  is  further  established  by  the  preparation  and  all  the  above-mentioned  oils  are  given  in  the  original  paper 
description  of  the  oximc  ami  three  scmicartmoncs. 


COMMERCIAL  EUCALYPTUS  OILS  AND  THEIR 
DERIVED  PRODUCTS* 

A  R  Pcnfold.  F.  C.  S.,  economic  chemist  at  the  Techno- 
logical Museum.  Sydney,  N.  S.  W..  Australia,  the  eminent  in- 
vestigator of  Australian  oil-bearing  plants,  has  compiled  a 
guide  to  the  examination  of  commercial  eucalyptus  oils,  from 
which  the  following  notes  are  abstracted. 

Of  the  177  species  of  Eucalypti  described  by  Baker  and 
Smith  in  their  classic  work,  "A  Research  on  the  Eucalvpts 
and  their  Essential  Oils,"  only  about  fourteen  are  distilled. 
Of  the  resulting  oils,  seven  are  regular  articles  cf  com- 
merce, and  are  described  below.  The  first  four  of  thefc  are 
available  in  large  quantities. 

Eucalyptus  Polybractea.  A  high-grade  pharmaceutical  oil, 
demand    and  distilled  in  enormous  quantities. 

and  pinene.    Also  contains 


ESTIMATION   OF  PIPKRITONE   IX    F.IT ALVPTU5  OILS. 

A  bulletin  by  Mr.  Pcnfold  has  been  issued  by  the  Techni- 
cal Education  Branch  of  the  Technological  Museum,  Syd- 
ney, N.  S.  \V„  to  meet  the  needs  of  chemists  and  manufac- 
turers who  arc  interested  in  piperitone  as  a  source  of 
thymol  ami  nienthoiie.  into  which  it  is  readily  converted. 
The  bulletin  is  abstracted  in  the  Perfumery  and  Essential 
Oil  Record  (13,  1,  1922)  which  gives  the  details  of  the 
laboratory  methods  for  the  detection  and  determination  of 
piperitone  in  the  oil  of  eucalyptus  dives,  its  chief  commercial 
source.  Attention  is  called  to  the  necessity  of  a  long-con- 
tinued distillation  in  preparing  the  essential  oil,  since  most 
of  the  piperitone  comes  over  after  the  third  hour. 


in  great 

Principal  constituents  cineo 

aromatic  aldehydes:  cuminal,  phellaiidral  and  cryptal.  to 
which  its  characteristic  odor  is  due.   Cineol  75-85  ,><-. 

Eucalyptus  Australiana.  One  of  the  best  pharmaceutical 
oils  water-white,  of  pleasing  odor  and  taste.  The  oils  com- 
ing 'over  in  the  first  hour  and  second  hour  of  distillation  arc 
keot  separate,  the  first  containing  70-80%  cineol,  and  the 


Prof.  J.  A.  Battandicr  has  made  an  investigation  of  the 
aromatic  plants  to  be  found  in  Algeria,  where  the  perfumery 
art  is  nearly  a  lost  industry.  He  reports  that  Rosa  Moschata 
is  now  only  to  be  found  in  a  very  few  ancient  Moorish 
farms,  though  once  it  was  extensively  cultivated.  The 
country  is  exceptionally  rich  in  Cruciferae  and  a  number 
of  essential  oil  yielding  plants  are  to  be  found,  including 
such  plants  as  Viola  odorata.  Thymus  Fontcnasii,  Acacia 
farnesiana.  Melilotus  macrocarpa.  Ruta  montana.  and  others. 
None  of  these  plants  has  been  successfully  utilized,  except 
on  a  very  limited  scale. 


amy 


second  oniy  25-40rV.  The  oil  also  contains  terpineol  and 
pincne,  with  small  amounts  of  esters,  geraniol,  sesquiterpene 

^Eucalyptus  PhtUandra  (formerly  called  Amygdalina). 
Thousands  of  tons  of  this  oil  have  been  marketed  during  the 
last  twentv-five  vears.  The  first-hour  and  second-hour  oils 
are  kept  and  sold  separately,  the  first,  containing  30  to  50 
per  cent  cineol,  being  mixed  wkh  other  oils  for  pharma- 
ceutical uses,  while  the  second  is  employed  industrially,  as 
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IMPORTANT  DECISIONS  AND  TRADE  MARK  LITIGATION 


Coty  Wins  Suit  to  Stop 


Head"  Tr 


— Mennen  Ca»«  Argued — Hudnut  Fi 
Digalen  Appeal  Adjudicated 


French  perfumes  can  no  longer  l>c  rebottled  in  vials  and 
sold  under  ihe  name  of  the  original  perfumer  by  indepen- 
dent concerns  without  the  special  iH-rmission  of  the  orig- 
inal  manufacturer.  accorditiK  to  a  sweeping  decision  ren- 
dered by  the  Circuit  Court  of  Appeals  for  the  Second 
District  in  the  case  of  Coty  vs.  Prestonettes.  Inc.  The  rul- 
ing also  applies  to  the  remaking  of  powders  into  compacts. 

In  this  particular  case,  which  was  in  the  nature  of  a 
test  case-,  it  was  decided  thai  Prestonettes.  Inc.,  could  not 
use  Coty's  name  or  trade  mark  on  any  of  its  products  in 
any  form  without  the  consent  of  Coty.  The  only  right 
granted  to  the  defendants,  which  of  course  was  not  ques- 
tioned, was  the  right  to  sell  the  original  perfumes  and 
powders  of  Coty  in  the  ordinal  packages. 

The  opinion  of  the  court  was  written  by  Judge  Rogers 
and  Judges  M  ant  mi  and  Mayer  concurred  in  the  opinion. 
The  decision  is  virtually  the  final  word  of  the  law  on  the 
subject  as  appeals  to  the  United  States  Supreme  Court  do 
not  exist  as  a  matter  of  right.  The  case  is  a  very  interest- 
ing one.  inasmuch  as  it  establishes  the  law  which  will  affect 
numerous  concerns  that  have  rcl>ottlcd  and  sold  perfumes 
of  foreign  manufacturers  in  vials  and  that  liave  made  up 
compacts  from  the  genuine  face  powder  of  the  foreign 
manufacturers.  The  court  held  that  the  acts  complained 
of  were  a  violation  of  section  2.554  of  the  iteiial  law  of  New 
York  state. 

The  significant  parts  of  the  opinion  follow  ; 

"  .  .  .  .  This  appeal  raises  two  questions  which  may  In- 
stated as  follows : 

"First.  Can  the  name  and  trade-mark  of  a  manufacturer 
of  a  delicate,  volatile  product,  like  a  perfume,  he  used 
without  his  consent,  to  sell  his  rchottled  perfume,  provided 
the  one  who  thus  rclxitttes  ami  sells  places  upon  each  bottle 
sold  a  label  hearing  his  own  name  and  announcing  that  he 
is  not  connected  with  the  original  manufacturer  of  the 
product  but  that  the  contents  are  those  of  the  original  man- 
ufacturer but  independently  rel>ottled  by  the  one  whose 
name  the  label  bears. 

"Second.  Can  the  name  and  trade-mark  of  a  manufac- 
turer of  a  toilet  preparation  containing  a  delicate  and  volatile 
perfume,  like  a  face  powder  compact,  be  used  without  his 
convent  to  sell  an  independently  manufactured  compact  pro- 
vided the  independent  manufacturer  puts  upon  each  container 
sold  a  label  containing  his  own  name  and  stating  that  he  is 
not  connected  with  the  original  manufacturer  and  (hat  his 
compact  was  inde|>ciidently  compounded  by  him  from  the 
compound  of  the  original  manufacturer,  together  with  his 
own  binder  and  stating  the  percentage  of  each. 

We  answer  the  questions  in  the  negative  

When  a  manufacturer  sells  an  article  identified  by  his  name 
he  gives  no  implied  permission  to  anybody  to  do  anything 
to  that  article  which  may  change  or  injury  its  quality  and 
still  identify  it  by  his  name,  and  any  such  act  is  a  tres|>ass 
which  alone  is  a  sufficient  foundation  for  an  injunction.  If 
the  plaintiff  must  allow  anybody  who  buys  his  perfumes  in 
the  original  bottles  or  containers  in  which  he  has  put  them 
with  his  label  upon  them  to  rebottlc  tlnm  or  place  them  in 
different  containers  and  sell  them  as  the  plaintiff's  product  it 
is  evident  that  he  is  at  everybody's  mercy  and  to  protect 
himself  would  Ik-  under  the  necessity  of  employing  a  staff 
of  detectives  and  chemists  to  prevent  persons,  over  whom 
he  is  without  authority  and  without  right  of  supervision, 
from  injuring  and  adulterating  the  products  with  which  his 
name  is  coupled.  That  irreparable  injury  might  result  from 
permitting  the  defendant,  and  if  the  defendant,  then  others, 
to  do  what  he  has  done  and  is  doing,  is  we  think  plainly 
evident.  The  protection  of  the  product  in  the  original  bottle 
and  in  the  original  package  is  of  vital  importance  in  such  a 
cast  as  this.  The  proper  lx>ttling  of  a  perfume  is  essentia! 
to  retaining  its  quality.  If  through  carelessness  or  ignor- 
ance, or  economy,  the  rebnttling  is  not  according  to  the 
plaintiff's  standards,  or  some  unscrupulous  person  should 
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adulterate  the  perfume  irreparable  injury  to  the  reputation 
of  the  plaintiff's  product  would  result.  In  the  same  way  the 
value  of  a  face  powder  or  other  toilet  preparation  may  be 
seriously  impaired  by  the  use  of  improper  containers  or  by- 
using  unsuitable  ingredients  for  binders. 


.  .  We  think  the  plaintiff  s  right  rests  upon  the  gen- 
inciples  of  the  law  of  trade  marks.   The  Trade  Mark 
Act  should  l«e  so  construed  as  to  afford  full  and  not  partial 


protection  to  the  business  of  the  owner  of  the  trade-mark 
and  should  be  conductive  to  fair  and  honest  business 
methods." 

In  a  supplementary  opinion  issued  November  10  the  court 
said  in  part:  "If  we  assume  that  the  defendant  handles  the 
plaintiff's  product  without  in  any  way  injuring  its  qualities, 
we  think  the  injunction  should  issue  on  the  ground  that  the 
defendant  has  no  right  to  use  the  plaintiff's  name  without 
his  consent  on  the  particular  products  which  the  defendant 
relx>ttles  or  repacks.  Ix-causc  the  defendant  has  no  right  to 
put  upon  the  plaintiff  the  burden  of  safeguarding  the  quality 
of  his  products,  which  such  a  situation  would  impose  upon 
the  plaintiff  compelling  him  to  keep  a  constant  watch  upon 
the  defendant's  conduct  and  the  conduct  of  others  who 
might  choose  to  act  in  a  similar  way." 

Following  the  decision,  steps  <vcrc  taken  by  Coty  to  ob- 
tain mandatory  injunctions  against  a  number  of  concerns 
who  hail  been  rcbottling  Coty  perfumes  or  using  Coty's  lace 
powder  in  the  manufacture  of  compacts  which  were  sold 
under  the  name  of  Coty.  The  Importers'  Exchange  and  the 
r..  T.  Browne  Drug  Co.  have  received  permission  to  rcltottle 
Coty's  perfumes. 

Coty  Gets  Decision  Against  Use  of  "DeCodet" 

At  a  bearing  before  Judge  Learned  Hand  of  the  United 
States  District  Court  on  OctoU-r  27  in  the  case  of  Coty 
v  Frank  Kalen  trading  as  the  Gray  Drug  Co..  besides 
the  usual  injunction  on  the  question  of  labelling.  rel*ottling 
or  repacking  y.oods,  a  sweeping  injunction  was  granted 
against  the  use  of  the  name  "DeCodet"  by  the  Grav  Drug 
Co.,  for  face  powders  and  similar  toilet  preparations.  The 
attorney  for  the  Gray  Drug  Co.  stated  that  "DeCodet" 
had  been  used  by  his  client  for  a  period  of  three  years  and 
that  his  client  had  purchased  a  number  of  formulae  from 
DeCodet,  a  Paris  chemist,  which  was  the  reason  that  the 
(iray  Drug  Co.  used  the  name  "DeCodet"  on  its  products. 
The  court  held,  however,  by  its  decision  that  this  vvas  a 
mere  evasion  and  an  attempt  to  imitate  the  name  Coty 
unfairly. 


Hudnut,  Inc.,  Accused  of  Illegal  Price  Fixing 

Richard  Hudnut.  Inc..  manufacturer  of  toilet  prepara- 
tions, this  citv.  is  named  as  defendant  in  a  petition  in 
equity,  filed  November  X  in  the  District  Court  of  the 
United  States,  Southern  District  of  New  York,  alleging 
that  the  corporation  and  "numerous  retailers  located  at 
various  places  throughout  the  United  States  un- 
lawfully did  knowingly  and  wilfully  engaite  in.  and  are 
continuing  and  threatening  so  to  continue  to  engage  in  a 
combination  and  conspiracy  to  restrain  and  monopoli7c" 
trade  in  toilet  preparations  of  Hudnut  origin. 

The  |K-titioii  was  presented  by  William  Hayward.  United 
States  Attorney,  and  David  A.  l.'I\*pcrance.  special  assistant 
to  the  attorney-general;  Iv'yland  W.  Joyce  and  Rush  H. 
Williamson,  Mr  Hayvvard's  assistants.  It  pravs  a  per- 
petual injunction  to  restrain  the  defendant  corporation  and 
its  agents. 

As  the  basis  for  the  petition,  the  government  sets  forth 
the  following  alleged  actions  on  the  part  of  the  defendant; 
Fstablishing  a  resale  price  maintenance  policy  and  mining 
into  effect  and  carrying  out  the  same  in  agreement  with 
retailers  engaged  in  the  resale  of  the  said  articles,  manu- 
factured and  sold  by  the  defendant;  agreeing  with  said 
retailers  to  the  maintenance.  I  v  them,  in  their  resale  of 
( C.ifi/i'nM, v/  ,<u  /v...v  419  i 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT    OFFICIAL  REFEREE  SKINNER'S  REPORT  ON 


MANUFACTURERS'  ASSOCIATION 

Gordon  M.  Day.  president  of  the  Flavoring  Extract  Man- 
ufacturers' Association  of  the  United  States  and  his  asso- 
ciates on  the  board  of  officers,  have  been  extremely  busy  in 
the  last  month  with  the  affairs  of  the  association.  Chair- 
man R.  M.  Bond.  <»f  the  Legislative  Comniittec.  and  Thomas 
J.  Hickey.  executive  secretary  and  attorney,  also  have  had 
their  time  fully  occupied.  Conditions  at  Washington  have 
called  for  particularly  strenuous  activity.  Not  long  ago 
there  seemed  to  be  an  improved  trend  in  the  attitude  of  the 
Internal  Revenue  Bureau  toward  legitimate  uses  of  alcohol, 
but  just  as  the  sun  of  tolerance  seemed  starting  to  shine 
the  iniquitous  25  per  cent  extra  super  liquidation  penalty 
bond  was  rushed  through,  practically  in  secrecy,  after  public 
hearings  which  disclosed  only  opposition  to  its  unfair  pro- 
visions. In  this  connection  reference  should  be  had  to  our 
leading  Editorial  and  to  our  Washington  Correspondence  on 
the  situation.  As  will  1*  noted  the  Flavoring  Kxtract  Man- 
ufacturers' Association  is  doing  its  full  share  to  try  to 
remedy  the  objectionable  conditions,  with  Chairmati  Bond 
always  right  in  the  front  of  the  light. 

President  Day  and  Attorney  Hickey  have  issued  circular 
No.  137  which  gtes  fully  into  the  matter  of  the  confisca- 
tory bond  No.  1530  and  makes  a  strong  appeal  to  the  industry 
to  arise  and  assert  its  rights  before  it  is  too  late.  The  cir- 
cular says  in  part : 

"If  the  permittee  makes  any  material  false  statement  in 
the  application  tor  permit,  or 

"It  the  permittee  does  not  fully  and  faithfully  comply  with 
the  terms  of  the  permit  and  all  the  laws  of  the  United  States 
now  or  hereafter  enacted,  and  regulations  issued  as  now 
existing  or  as  may  hereafter  be  amended,  pertaining  to  intox- 
icating liquors  the  permittee  shall  pay  'as  liquidated  damages 
an  amount  equal  to  25  per  cent  of  the  penal  sum  of  the 


"This  is,  in  our  opinion,  a  most  unjust  and  excruciating 
penalty  to  impose  upon  legitimate  users  of  non-beverage 
alcohol.  We  urge  you  to  mike  vigorous  protest  against  this 
unfair  requirement. 

"Why  should  law  abiding  citizens  of  this  country  be 
mulcted  in  this  manner  simply  because  they  are  compelled 
to  use  alcohol  in  order  to  conduct  their  business?  A  pro- 
fessional criminal  who  is  caught  armed  to  kill  in  the  very 
act  of  robbing  a  bank  is  customarily  released  on  a  bond  of 
a  few  thousand  dollars.  A  man  is  arrested  for  beating  his 
wife,  and  the  judge  allows  him  to  go  home  with  a  warning 
and  often  without  even  requiring  him  to  sign  his  own  bond. 
A  bootlegger  is  caught  with  a  large  quantity  of  contraband 
liquor  in  his  possession  and  the  court  requires  him  to  put  up 
a  bond  of  $500  or  $1,000  or  $1,500. 

"But  if  an  established  business  house  with  an  unblemished 
record  extending  over  many  years  in  the  community  needs 
a  little  alcohol  to  carry  on  its  business,  a  bond  is  required 
larger  in  amount  than  is  usually  required  of  the  hardest 
criminal.  And  if  the  business  house  happens  to  make  any 
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FLAVORING  EXTRACTS 

Washington,  Nov.  18— One  of  the  features  of  the 
thirty-eighth  annual  convention  of  the  Association  of  Official 
Agricultural  Chemists  held  here  this  week  was  the  report 
of  Dr.  W.  W.  Skinner,  of  the  United  States  Bureau  of 
Chemistry,  as  referee  on  "Non-Alcoholic  Beverages  and  on 
Flavoring  Extracts."  The  reports  of  this  nature  are  the 
property  of  the  association  and  are  not  given  out  for  pub- 
lication so  that  necessarily  only  a  summary  or  abstract  can 
lie  made  of  it. 

With  regard  to  the  literature  on  non-alcoholic  leverages 
only  a  few  articles  of  an  analytical  nature  have  appeared 
in  the  last  two  years  and  Dr.  Skinner  makes  mention  of 
them.  Several  methods  for  analysis  of  flavoring  extracts, 
however,  have  appeared.  One  of  these  was  II.  J.  Wich- 
mann's  paper  on  "A  New  Vanilla  l^cad  Number  Determi- 
nation," which  was  printed  in  full  in  The  American  Per- 
fumer &  Essential  Oil  Review  on  page  301.  September. 
1921.  Other  articles  are  summarized.  The  following  recom- 
mendations are  made : 

"1.  The  subjects  of  non-alcoholic  beverages  and  of  flavor- 
ing extracts  are  so  closely  allied  that  it  is  recommended  that 
thev  l>c  combined  under  one  subject,  such  as  'Beverage  and 
household  flavors  and  non-alcoholic  beverages.'  The  term 
■flavor*  is  considered  to  be  preferable  to  the  term  'flavoring 
extract,'  since  from  a  standpoint  of  the  enforcement  of  the 
Federal  Food  and  Drug  Act  the  two  terms  are  not  regarded 
as  synonymous.  The  term  'flavor'  is  considered  to  be  a  much 
broader  term,  the  term  flavoring  extract  being  limited  to 
those  flavors  which  have  a  menstruum  of  ethyl  alcohol  of 
proper  strength. 

"2.  It  is  suggested  that  the  referee  for  next  year  give 
consideration  to  methods  of  analysis  for  non-alcohoiic  flavors 
such  as,  for  example,  determination  of  the  quantity  of  orange 
oil  in  peanut  oil.  and  in  mineral  oil." 

The  association  elected  A.  J.  Patten,  of  East  I^insing, 
Mich..  President.  Other  officers  chosen  include  R.  E.  Doo- 
little,  of  Chicago,  Vice-President,  ami  Dr.  W.  W.  Skinner, 
Assistant  Chief  of  die  Bureau  of  Chemistry,  Secretary - 
Treasurer.  Dr.  II.  D.  Haskins,  of  Amherst,  Mass.,  and 
Dr.  P.  B.  Dunlwr.  of  this  city,  were  elected  members  of 
the  Executive  Committee.  The  convention  was  largely  at- 
tended and  many  interesting  papers  were  read. 


Cassia  OU  Restandardized 

The  Joint  Committee  on  Definitions  and  Standards  has 
adopted  changes  in  standards  for  cacao  butter,  cayenne  pep- 
per and  oil  of  cassia.  The  new  standard  for  the  latter,  as 
announced  by  Dr.  W.  W.  Skinner,  chairman  of  the  com- 
mittee, is  as  follows : 

Oil  of  cassia  is  the  lead-free  volatile  oil  obtained  from  the 
leaves  or  Ivark  of  Cinnamonum  cassia  Bl..  and  contains  not 
less  than  80  per  cent  (80^  )  by  volume  of  ciunamic  aldehyde. 


399 


Digitized  by  Google 


NATIONAL  MANUFACTURERS  OF  SODA  WATER  FLAVORS 

Seventeenth  Annual  Convention,  Washington,  D.  C  ,  October  24,  1922 


Officers  of  the  N.  M.  S.  W.  F.  for  1922-23. 
President—  Harry  Whittle,  of  Whittle  &  Mutch,  of 
Philadelphia,  Pa. 

Vice-President— W.  S.  Bickford.  of  Crescent  City  Car- 
bonate Co.,  New  Orleans,  La. 

Treasurer — H.  E.  Harbison,  Liquid  Carbonic  Co,  of 
Chicago. 

Secretary  and  Attorney — Thomas  J.  Mickey,  Chicago. 

Directors — The  above  officers  and  D.  W.  Hi'tchinson, 
of  Chicago;  Charles  O'Connor,  of  Philadelphia;  H.  C. 
Schranck,  of  Milwaukee;  W.  F.  Meyer,  of  St.  Louis; 
G.  J.  Hl-rty,  of  Indianapolis. 

The  seventeenth  annual  convention  of  the  National 
Manufacturers  of  Soda  Water  Flavors  was  held  in  the 
Washington  Hotel.  Washington,  D.  C,  October  24.  With 
a  well  organized  program  the  association  was  able  to 
confine  the  convention  to  the  single  day  and  this  included 
a  hearing  at  '.he  Bureau  of  Chemistry,  which  was  held 
on  a  subject  of  vital  importance  to  the  industry'  m  re- 
lation to  the  labeling  of  soft  drinks.  Harry  Whittle,  pres- 
ident of  the  association,  made  a  short  address  outlining 
the  activities  of  the  officers  in  the  last  year  cmliodying 


viewed  the  large  volume  of  work  which  passed  through 
his  office  during  the  year,  including  questions  of  corpora- 
tion law,  contracts,  commercial  law,  tax  matters  and  va- 
rious other  subjects.  Legislation  and  prohibition  matters 
at  Washington  and  elsewhere  also  called  for  considerable 
attention.  Sixteen  printed  circulars  relating  to  associa- 
tion affairs  were  sent  out  during  the  year.  Also  234 
reports  were  issued  to  members  regarding  820  legislative 
bills  affecting  the  interests  of  the  mcml>crs. 

The  report  told  of  clearing  up  a  grave  misapprehension 
in  relation  to  Pro.  Min.  205,  regarding  the  use  of  ethers 
and  esters  in  certain  imitation  flavoring  extracts.  The  re- 
sult was  a  ruling  that  Pro.  Min.  205  does  not  apply  to  the 
flavors  which  are  made  by  members  of  the  association  for 
IxMllcrs'  use  or  further  manufacturing  purposes. 

Mr.  Hickey  said  that  althuugh  the  year  had  been  popu- 
larly supposed  to  be  an  off  one  in  State  legislatures  he 
never  had  seen  so  many  bad  bills  introduced,  but  fortunately 
none  had  been  enacted  into  law.  Mr.  Hickey  sounded  a 
warning  on  bad  bills :  "No  matter  how  ridiculous  a  bill 
may  be  unless  it  is  opposed  by  some  one  it  is  very  likely 
to  iieccmc  a  law  and  when  once  it  becomes  a  law  it  must 
be  reckoned  with." 

Attention  is  given  in  the  report  to  the  Calder  and  Ladd 
bills  in  Congress  in  relation  to  package  foods,  the  same 
being  diametrically  in  opposition.  Calder's  bill  provides 
that  package  foods  shipped  in  interstate  commerce  shall  not 
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facts  of  interest  Probably  the  most  important  action  taken 
was  the  strong  protest  made  against  the  unnecessary  use 
of  the  word  "imitation"  on  beverages  made  with  products 
of  the  manufacturers  of  soda  water  flavors. 

The  following  firms  were  represented  on  roll  call : 

Blue  Seal  Supply  Co.,  Boston,  by  J.  W.  Humphreys. 
Coca  Cola  Co,  Baltimore,  by  Samuel  L.  Willard. 
Crescent  City  Carbonate  Co,  New  Orleans,  by  H.  R. 
Stevens. 

Downey-Turnquist  Co,  Chicago,  by  W.  R_  Tucker. 
Thomas  J.  Hickey,  Chicago,  Attorney  and  Secretary. 
Hurty-Peck  &  Co,  Indianapolis,  by  G.  J.  Hurty. 
W.  H.  Hutchinson  &  Son,  Chicago,  by  D.  W.  Hutchinson. 
Liquid  Carbonic  Co,  Chicagc,  by  H.  H.  Lee. 
Hugh  J.  McMackin  Co,  Boston,  by  Hugh  J.  McMackin. 
l'ust   Flavor  Co,  Cape  May  Court  House,  X.  J,  by 
Edward  Post. 

C.  F.  Saucr  Co.  Richmond.  Va,  by  A.  H.  Saunders. 
H.  C.  Schranck  Co..  Milwaukee,  by  H.  C.  Schranck. 
Thconrtt  it  Co,  Chicago,  by  Jacob  Nettcr. 
S.  Twitchell  Co,  Philadelphia,  by  Chas.  O'Connor  and 
H.  R.  Hess. 

Whittle  &  Mutch.  Inc..  Philadelphia,  by  Harry  Whittle. 

One  of  the  hrst  matters  to  be  considered  was  the  re- 
port of  Mr.  Hickey,  the  secretary  and  attorney,  who  re- 


be  interfered  with  under  State  laws,  while  Dr.  Ladd's  bill 
would  put  these  goods  out  of  Federal  control  on  passing 
the  State  line  of  point  of  destination  or  consignment.  Mr. 
Hickey  said : 

"The  Calder  Bill  is  still  in  committee.  Congress  has 
been  abscrbed  with  the  tariff  and  other  urgent  matters  and 
it  was  impossible  to  get  attention  for  any  ordinary  legis- 
lation. I  think  the  time  will  be  opportune  to  get  behind 
the  Calder  Bill  at  the  next  session  and  endeavor  to  have 
it  enacted  I  am  in  receipt  of  information  that  the  Ladd 
Bill  will  make  no  progress  at  this  ><  ssion.  In  all  prob- 
ability the  Calder  Bill  and  the  Ladd  Bill  will  be  linked 
together  and  will  he  jointly  considered,  when  we  attempt 
to  force  the  Calder  Bill.  Needless  to  say  the  Calder  Bill 
is  a  very  important  piece  of  legislation  and  if  we  are  suc- 
cessful in  getting  it  enacted  it  will  mark  the  second  great 
step  in  food  legislation." 

The  new  Revenue  Law  places  a  tax  upon  certain  beverages, 
and  the  constituent  parts  thereof.  Soon  after  the  law- 
was  passed  the  Sales  Tax  Department  at  Washington  in- 
terpreted the  law  so  as  to  place  a  tax  upon  concentrated 
extracts  and  flavors  manufactured  and  sold  to  he  used  in 
soft  drinks.  According  to  Mr.  Hickey's  interpretation  of 
the  law.  the  Department  was  not  justified  i"  holding  con- 
centrated flavors  of  the  kind  mentioned  subject  to  the  tax. 
A  hearing  was  arrancrd  for  Januarv  17.  1922.  before 
Deputy  Commissioner  A.  C.  Holdcn  in  charge  of  the  Sales 
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Tax  Division.  Harry  Whittle,  president  of  the  association 
and  representatives  for  other  associations  attended  the 
hearing1  and  convinced  the  commissioner  that  his  interpre- 
tation of  the  law  was  incorrect  and  he  issued  an  official 
ruling  holding'  that  concentrated  extracts  and  flavors  to  be 
used  in  soft  drinks  were  not  subject  to  tax.  This  decision 
was  of  great  importance  to  the  members  of  the  association. 

Mr.  Hickey  reported  the  Washington  hearing  on  the 
labeling  of  soft  drinks  carrying  crown  caps.  He  endorsed 
Mr.  Hutchinson's  contention  presented  to  the  Bureau  of 
Chemistry  asking  for  a  regulation  which  would  promote 
uniformity  in  handling  this  subject  and  expressed  the  hope 
of  a  favorable  outcome. 

Objectionable  features  in  the  new  Eighth  Revision,  Cir- 
cular 21,  of  the  Food  and  Drug  Regulations  were  sum- 
marized and  an  account  given  of  the  hearing  at  the  Bureau 
of  Chemistry,  October  2,  which  was  reported  in  The 
American  Perfumer  last  month  (page  337).  The  principal 
objection  was  to  the  ruling  on  the  use  of  the  word 
"imitation."  Mr.  Hickey  closed  with  a  tribute  to  the 
officers  and  members  for  their  loyal  support  during  the 
year. 

RESOLUTIONS   ACAINST   USE  OF  THE   WORD  "IMITATION." 

D.  W.  Hutchinson,  after  making  his  report  as  National 
Councilor  of  the  United  States  Chamber  of  Commerce, 
offered  the  following  on  labeling  bottled  soda  water  as  an 
"imitation"  : 

Whereas,  Few  fruit  flavors,  other  than  those  in  which 
the  flavor  is  derived  from  an  essential  oil,  are  suitable 
for  use  in  bottled  soda  water,  and  the  use  of  artificial 
or  synthetic  flavors  has,  through  long  usage  and  custom, 
been  established  as  the  normal  practice  in  the  manu- 
facture of  bottled  soda  water;  and 

Whereas,  Many  food  oflicials  urge  the  use  of  the 
word  "imitation"  prefixed  to  the  name  of  the  flavor  as 
the  proper  wording  for  a  soda  water  label  or  litho- 
graphed bottle  cap  to  be  used  on  bottled  soda  water 
which  is  artificially  flavored,  artificially  colored  or 
both;  and 

Whereas,  The  word  "imitation"  so  used  erroneously 
applies  to  all  other  ingredients  of  the  beverage  as  well 
as  to  the  flavor  and  color;  and 

Whereas,  The  word  "imitation"  so  used  is  a  dis- 
paraging tenr.,  giving  to  the  public  the  impression  of 
cheapness  and  inferiority;  and 

Whereas,  Such  use  of  the  word  "imitation"  works  a 
hardship  and  injustice  to  the  manufacturers  of  soda 
water  flavors  and  to  the  bottlers  of  soda  water,  con- 
demning and  disparaging  what  are  known  as  the  "old 
line"  flavors  of  soda  water  in  favor  of  widely  adver- 
tised products  which  arc  sold  under  so-called  dis- 
tinctive names  without  the  necessity  of  qualification 
either  as  to  flavor,  color  or  quality;  and 

Whereas.  A  pure  carbonated  water  sweetened  with  a 
pure  sugar  syrup  flavored,  colored  and  acidulated 
with  harmless  ingredients  is  a  pure  and  standard  soda 
water  and  is  correctly  labeled  with  a  qualifying  clause 
when  necessary  declaring  the  presence  of  artificial 
flavor  or  color  or  both;  and 

Whereas,  The  word  "imitation"  when  prefixed  to 
the  name  of  the  flavor,  for  example,  "Imitation  Straw- 
berry Soda."  would  correctly  apply  to  an  inferior 
product  sweetened  with  saccharin  and  acidulated  with 
vinegar,  even  though  it  were  flavored  and  colored  with 
tl»e  pure  fruit ;  therefore,  be  it. 

Resolved,  That  the  National  Manufacturers  of  Soda 
Water  Flavors  protest  against  the  use  of  the  word 
"imitation"  prefixed  to  the  name  of  the  flavor  as  an 
improper  and  incorrect  method  of  labeling  those  kinds 
of  bottled  foda  water  that  are  correctly  described  with- 
out that  prefix  by  the  words  "Artificially  Flavored." 
"Artificially  Colored,"  or  "ArMcialh  Flavored  and 
Colored";  and 

Resolved,  That  the  secretary  be  instructed  to  send  a 
copy  of  this  resolution  to  all  national  and  state  food 
officials,  and  to  urge  them  to  take  action  in  accordance 
therewith. 

Resolved,  That  the  secretary  be  instructed  to  send  a 


copy  of  this  resolution  to  the  editors  of  all  the  bottling 
trade  papers  and  to  the  officers  of  the  American  Bottlers 
of  Carbonated  Beverages  and  to  the  officers  of  all 
State  Bottlers'  Associations,  with  a  letter  urging  them 
to  use  their  influence  to  assist  in  attaining  the  purpose 
sought. 

After  a  general  discussion  by  Mr.  Hutchinson  and  prac- 
tically all  of  the  members  present  the  resolutions  were 
adopted  and  President  Whittle  appointed  the  following 
committee  to  confer  with  and  enlist  the  co-operation  of 
the  American  Bottlers  of  Carbonated  Beverages:  D.  W. 
Hutchinson,  Charles  O'Connor  and  G.  J.  Hurty,  with  power 
to  add  to  its  membership. 

HEARING  HEI4)  AT  THE  BUREAU  OF  CHEMISTRY. 

During  recess  Attorney  Hickey  and  Mr.  Saunders 
arranged  for  hearing  the  same  afternoon  at  the  Bureau  of 
Chemistry  on  the  "imitation"  resolutions  and  President 
Whittle  appointed  the  following  committee  to  present  th« 
views  of  the  association:  D.  W.  Hutchinson,  Dr.  H.  R. 
Hess.  G.  J.  Hurty.  A.  H.  Saunders,  Hugh  J.  McMackin. 
H.  C.  Schranck  and  Thomas  J.  Hickey. 

The  committee  with  President  Whittle  proceeded  imme- 
diately to  the  Bureau  of  Chemistry  where  they  were  ac- 
corded a  very  full  and  courteous  hearing  before  a  Board 
consisting  of  Dr.  Skinner,  Dr.  Dunbar  and  Dr.  Sales.  The 
resolution  was  presented  and  the  points  involved  therein 
fully  discussed  pre  and  con.  The  hearing  consumed  over 
an  hour's  time  and  the  committee  left  a  copy  of  the  resolu- 
tions with  Dr.  Skinner  and  the  other  members  of  the 
hoard  and  these  gentlemen  promised  to  give  it  careful 
consideration.  The  committee  returned  to  the  convention 
room  and  the  secretary  reported  the  results. 

The  old  officers  were  reelected  and  the  time  and  place 
of  the  next  convention  was  left  to  the  decision  of  the 
officers  and  board  of  directors. 
The  following  resolutions  were  then  adopted: 

Resolved,  That  we  the  National  Manufacturers  of 
Soda  Water  Flavors,  extend  our  thanks  to  the  National 
Confectioners'  Association,  the  Flavoring  Extract  Manu- 
facturers' Association  of  the  United  States,  to  R.  H. 
Bond.  Chairman  of  the  Legislative  Committee  of  the 
Flavoring  Extract  Manufacturers'  Association,  and  to 
other  associations  that  have  directly  or  indirectly  assisted 
us  or  co-operated  with  us  during  the  last  year  in 
legislative  matters  and  other  vital  problems  confront- 
ing our  industry. 

Resolved,  That  the  sincere  thanks  of  the  National 
Manufacturers  of  Soda  Water  Flavors  be  extended  to 
the  trade  press  for  the  publicity  given  to  our  work 
during  the  last  year  and  for  the  splendid  manner  in 
which  all  of  the  trade  papers  have  co-operated  with  us 
in  giving  publicity  to  information  sent  out  by  us 
relative  to  objectionable  legislation  and  other  important 
matters,  which  could  not  have  been  readily  circulated 
without  the  aid  of  the  trade  press;  and  be  it  further 

Resolved,  That  we  ask  the  same  co-operation  from 
the  trade  papers  during  the  coming  year. 

Members  of  the  Association 

American  Extract  &  Supply  Co..  191  Spring  street,  New 
York  City. 

F.  Bcrghausen  Chemical  Co.,  Richmond  and  Carr  streets, 
Cincinnati. 

Blue  Seal  Supply  Co..  12  Portland  street,  Boston.  Mass. 
W.  J.  Bush  &  Co.,  370  7th  avenue,  New  York  City. 
Cherry  Blossoms  Mfg.  Co..  1409  N.  6th  street,  Sl  Louis. 
Cliquot  Club  Co.,  Millis,  Mass. 

Coca  Cola  Co.,  Pratt  and  Concord  streets,  Baltimore,  Md., 
and  Atlanta,  Ga. 

Conron  &  Co.,  265  West  Broadway,  New  York  City. 
Crescent  City  Carbonate  Co.,  Celeste  and  Religious  avenue. 
New  Orleans. 

De  Lisser  &  Co.,  455  West  26th  street.  New  York  City. 
Downcy-Turnqiiist  &  Co.,  27  W.  Illinois  street,  Chicago. 
Globe  Extract  Co.,  1409  S.  Ashland  avenue.  Chicago. 
Jacob  House  &  Sons.  52  St.  Paul  street.  Buffalo,  N.  Y. 
Hurty- Peck  &  Co.,  19  N.  Alabama  street,  Indianapolis. 
W.  H.  Hutchinson  &  Son,  2101  Walnut  street,  Chicago. 
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Ladwig-Schlucter  Co..  114  Huron  street,  Milwaukee. 
I.chman-Rosent'eld  Co.,  Cincinnati,  Ohio. 
Liquid  Carbonic  Co.,  3100  S.  Kcdzic  avenue,  Chicago. 
Henry  Magnus.  21  \V.  Illinois  street.  Chicano. 
Hugh  I.  McMackin  Co..  39  Portlaml  street.  Boston. 
Mutiarch  Mfg.  Co.  223  Pcachtrcc  street,  Atlanta. 
Northwestern  Extract  Co..  234  Broadway.  Milwaukee. 
National   Fruit    Flavor   Co.,   1031    Constance   street,  New 
Orleans. 

Orange-Crush  Co..  224  W.  Huron  street,  Chicago. 
Frank  F.  Pnsch  t.'o..  355-5"  East  Water  St  .  Milwaukee. 
Post  Flavor  Co..  R.  F.  D.  No.  1,  Cajte  May  Court  House, 
N.  I. 

Paul  Kcigcr  &  Co..  116  First  street,  San  l-rancisco.  Cal. 
Scales-Wilson  Co..  107  F.  Coffee  strict,  Greenville.  S.  Car. 
C.  F.  Saner  Co..  Richmond,  Ya. 
Schoenhofen  Co..  P.  O.  Box  743.  Chicago. 
H.  C.  Schranck  Co..  49  Middle  street.  Milwaukee. 
Schuster  Co..  K.  4th  street  and  Huron  road.  Cleveland. 
Scthness  Co.,  65')  Hobbie  street.  Chicago. 
Smack  Co..  Orleans  street  at  Fric.  Chicago. 
Standard  Bottling  &  Extract  Co.,  117  Heath  street.  Boston. 
William  1.  Stance  Co  .  2549  W.  Madison  street.  Chicago. 
Thcall-Stefan  &  Co..  297  Pearl  street.  New  York  City. 
Theotiett  &  Co..  Inc..  1302  W.  Division  street.  Chicane 
S  Twitchcll  Co  ,  225  Vine  street.  Philadelphia. 
Warner- Jenkins  Co..  2526  Baldwin  street,  St.  l^ouis. 
West  India  Mfg.  Co..  9  S  Second  street.  St.  Louis. 
Whittle  &  Mutch.  176  W.  York  street.  Philadelphia. 


PURE  FOOD  AND  DRUG 

NOTES 

In  tail  Kaion  will  be  found  all  matter*  of 

interest  eon- 

tained  in  Fioiral  a*d  Stats  official  reporta. 

ete..  relating 

to  perfuniea,  toilet  preparations,  flavoring  extrsc 

ti.  loapa,  tic. 

FEDERAL 

Notices  of  Judgment  Given  Under  Pure  Food  and 
Drugs  Act  by  the  Secretary  of  Agriculture 

Among  the  Notices  of  Judgment  given  under  the  Fed- 
eral Food  and  Drugs  Act.  Nos.  10,451  to  10.550  inclusive, 
sent  out  recently  by  the  Bureau  of  Chemistry.  Washington. 
I).  C.  the  following  are  of  inte.-ot  to  our  readers : 

10.454.  Adulteration  and  misbranding  of  oil  oi  birch. 
Default  decree  of  condemnation  and  destruction.  Adulter- 
ated with  synthetic  methyl  salicylate,  but  labeled  "True 
Natural  Sweet  Birch  Oil." 

10,4()1.  Adulteration  of  lemon  extract.  Plea  of  guilty. 
Fine,  <L'5  and  costs.  A  diluted  terfeneless  extract,  deficient 
in  eitral. 

Ten  olive  oil  seizures  were  condemned,  nine  !>eing  de- 
stroyed and  one  released  under  bond. 

Standardizing  of  Food  Containers 

Many  favorable  responds  have  been  received  by  the 
Division  of  Simplified  Practices  of  the  Department  of 
Commerce  to  the  invitation  for  a  conference  on  the  question 
of  standardization  of  food  products  containers,  to  be  held  in 
Washington  during  the  week  of  January  15.  Officials  of 
the  department  feel  confident  that  the  conference  will  prove 
a  success.  Invitations  have  Mm  sent  out  to  alxiut  60 
associations  and  individuals.  Among  those  on  the  list  are 
the  Flavoring  Extract  Manufacturers'  Association,  Class 
Containers'  Association,  American  Spice  Trade  AssMation. 
Amcrcan  Specialty  Manufacturers'  Association.  National 
Pa]K.-r  Box  Manufacturers'  Association  and  American 
Can  Co. 

Campaign  to  Promote  the  Use  of  Spices 

George  II.  Carter,  chairman  of  the  Spice  Grinders'  Section 
of  the  American  Spice  Trade  Association,  following  a  meet- 
ing of  the  section  in  Chicago  recently,  has  announced  that 
a  campaign  will  l»c  iuaugura-lcd  to  increase  the  use  of 
spices  throughout  the  country.  Mr.  Carter  is  treasurer  ot 
the  D.  &  L  Slade  Co..  of  Boston.  Mass. 


OFFICIAL    REPORT    FLAVORING  EXTRACT 
MANUFACTURERS'  ASSOCIATION 

(Continued  from  page  399, 

mistake  in  getting  up  the  application  for  permit,  or  in  hand- 
ling or  keeping  track  oi  the  alcohol  used,  instantcr.  this  busi- 
ness house  is  penalized  to  the  extent  of  25  per  cent  of  the 
full  amount  of  the  bond. 

' 7/irtv  tic  lost  all  sense  of  proportion  in  this  matter.' 
Has  tlu-  possible  misuse  of  alcohol  by  a  reputable  business 
man  become  the  highest  crime  on  the  calendar*  It  would 
seem  so.  The  :icious  criminal  apprehended  red-handed  fares 
better  in  the  matter  of  bonds  than  does  the  business  man 
nho  is  ordinarily,  in  other  matters,  above  even  the  suspicion 
of  wrong -doing. 

"And  there  is  no  reason  why  these  heavy  penalties  should 
be  heaped  upon  his  unoffending  head.  The  business  man  is 
known  in  his  community.  His  qualifications  and  reputation 
can  be  ascertained  More  permit  is  granted  He  always  has 
some  financial  standing  and  credit,  and  often  has  unlimited 
financial  responsibility.  If  he  does  anything  illegal,  the  Gov 
eminent  knows  where  to  find  him,  His  permit  may  be  re 
yoked  by  a  very  simple  and  quick  process. 

"If  he  owes  any  taxes,  same  may  In-  collected  by  distraint 
or  other  summary  process  instituted  by  the  Government.  If 
he  has  Committed  any  offense  he  may  1m-  prosecuted  in  the 
regular  way.  And  yet  in  addition  to  all  these  penalties  and 
punishments  the  prohibition  commissioner  wants  to  collect 
25  per  cent  of  the  bond  for  any  infraction  of  the  law  or  rules, 
whether  done  innocently  or  intentionally,  and  regardless  of 
whether  the  breach  is  large  or  small,  serious  or  unimportant. 

"It  is  lime  fcr  non-Mcragc  alcohol  users  to  wake  up  and 
assert  their  rights  while  yet  they  have  some  rights  to  assert 
You  are  not  in  business  to  enrich  the  U.nding  companies 
Some  of  the  bonding  companies  are  with  us  in  this  fight. 
We  do  not  know  what  the  others  arc  doing  or  have  done. 
But  we  know  that  sooner  or  later  you  will  have  to  pax 
higher  and  higher  premiums  if  this  25  per  cent  liquidated 
damages  clause  stands." 

The  association  has  sent  to  the  mcmMs  a  Memorial  tor 
Frank  A.  Ross,  long  its  treasurer  and  one  of  its  most  loyal 
mcmMs.  which  was  passed  at  the  meeting  of  the  Executive 
Committee  in  New  York  ScpteinM  22.  The  committee 
was  composed  of  Fred  S.  Rogers.  R.  H.  Bond  and  F.  S. 
Muchmore.  They  paid  a  line  tribute  to  the  worth  of  their 
departed  friend  and  associate. 

Circular  No.  13K  is  on  the  siib-ect  of  "Outside  Corpora- 
tions Doing  Business  in  Alabama."  Alabama  has  a  law 
which  requires  the  registration  and  laxation  of  corporations 
outside  of  the  State  doing  business  in  it.  It  is  now  enforc- 
ing a  penalty  of  not  less  than  $250  against  firms  that  have 
failed  to  comply  with  the  law.  Our  readers  who  are  inter- 
ested will  find  full  details  in  this  official  circular,  which  is 
too  lengthy  to  reproduce.  An  effort  is  to  he  made  to  modify 
ami  lilx-rali/e  the  law  at  the  session  of  the  Alabama  Legis- 
lature which  will  convene  in  January.  l'-23. 

The  association  still  is  keeping  up  its  liuht  for  modifications 
and  alterations  in  the  new  Food  Circular  21.  Eighth  Re- 
vision. Attention  is  called  to  the  resolutions  in  the  report  of 
the  convention  of  the  National  Manufacturers  of  Soda 
W  ater  Flavors  on  the  subject  of  the  use  of  the  word  "imita- 
tion" in  connection  with  flavors,  The  report  is  printed  in 
this  section  in  this  issue. 


Imports  of  Vanilla  Beans  Increase 

Imports  hi  vant'la  bears  into  the  Cniicd  States  for  the 
eight  months  ended  n:  August  amounted  to  823,97 5  pounds, 
valued  at  $1.71';.214,  an  mhtci-o  in  valuation  of  more  than 
?'|)0,IXI0  oxer  the  same  period  a  year  ago.  August  im- 
l sorts  were  91  .Ssg  p.rtn.K  valued  at  $17»>.432.  This  was  a 
decrease  of  14.IHKI  pounds  from  Augost  a  year  ago.  but  an 
increase  in  \alue  oi  <5,(llHl. 
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A.  M.  T.  A.  TO  MEET  APRIL  10.  11,  12 

The  next  convention  of  the  American  Manufacturers  of 
Toilet  Articles  will  be  held  at  the  Biltmorc  Hotel,  New 
York  City,  April  10,  11  and  12,  1923.  The  arrangements 
have  been  made  hy  Walter  T.  Hath  way.  chairman  of  the 
Convention  Committee,  who  was  authorized  by  tile  Execu- 
tive Board  to  fix  the  date. 

The  Executive  Board  at  a  meeting  which  was  held  re- 
cently, elected  the  following  firms  to  membership: 

Active 

Marshall  Field  &  Co..  121  North  State  St..  Chicago,  111. 
Associate 

The  Baxter  Paper  Box  Co..  Brunswick,  Me. 

Meyer,  Jensen  Co..  Inc..  10  Reade  St.,  New  York  City. 

David  Berg  Industrial  Alcohol  Co.,  Philadelphia,  Pa. 


NEW  YORK  ALLIES  RESUME  MEETINGS 

The  first  meeting  of  the  Perfumery.  Soap  and  Allied 
Industries  of  New  York  for  the  autumn  and  winter  season 
was  held  al  the  Hotel  Brcvooit.  Ntw  York  City,  on  the 
evening  of  October  27.  The  meeting  was  attended  by  about 
sixty  members  who  enjoyed  motion  pictures  of  outdoor  life, 
displayed  through  the  good  offices  of  Burton  T.  Bush, 
president  of  the  Autoipe  Oiiris  l  o.,  New  Y<  rk. 

There  were  no  set  speeches  and  Edwin  Sefton.  president 
of  the  association,  was  empowered  to  appoint  a  committee 
on  nominations  for  officers  for  the  ensuing  year  and  also  a 
committee  on  committees  which  will  appoint  committees  to 
direct  the  activities  of  the  association.  Mr.  Sefton  an- 
nounced that  Victor  Murdock,  chairman  of  the  I-'edcral 
Trade  Commission  was  expected  to  speak  at  the  meeting 
November  24  at  the  Knickerbocker  Grill.  Warren  E.  Bums 
will  preside  and  H.  A.  Guiler.  former  assistant  attorney 
general,  will  speak.    Officers  will  be  elected. 


Druachem  Club  Elects  Officers 

The  annual  dinner  and  entertainment  of  the  Druachem 
Club  was  held  in  the  club  rooms,  Angelo's  restaurant.  Pearl 
street.  New  York  City,  November  6.  when  almost  200  mem- 
bers gathered  to  enjoy  the  elaborate  program  of  profes- 
sional entertainment  provided  by  B.  M.  Spenser.  George  P. 
Huisking,  B.  J,  Fogarty.  R.  J  Prentice  and  John  A.  Chew. 
Marly  in  the  evening  the  members  assembled  in  the  club 
rooms  for  informal  chats  and  for  the  election  of  officers. 
The  feast  which  followed  was  held  on  the  banquet  floor 
of  the  restaurant  which  is  especially  adapted  for  the  pur- 
pose. Fourteen  numbers  were  on  the  program  and  all  were 
enjoyed.  There  were  no  speeches  except  for  a  few  re- 
marks made  by  the  popular  retiring  president,  George  P. 
Huisking,  who' thanked  the  members  for  their  loyal  support 
in  the  last  year.    Music  was  furnished  bv  a  lively  orchestra. 

The  new  officers  are  as  follows:  E.  II.  Bohst,  Hoffman- 
LaRoche  Chemical  Works;  First  Vice-President.  Peter  A 
Dirr.  C.  I..  Huisking.  Inc.;  Second  Vice-President.  Eugene 
Droesch.  A.  Klipstein  &  Co.;  treasurer.  John  A.  Orson,  of 
C.  L.  Huisking.  Inc.;  Secretary,  Charles  E.  Kelly,  of 
Hagerty  Bros.  &  Co. ;  Chairman  Board  of  Governors,  Wil- 
liam Havnes,  Drug  &  Cln-micat  Morkrls:  other  members 
of  the  Board  of  Governors:  L.  D,  Ettman.  Powers- 
Weightman-Rosengartcn  Co  :  Edward  Zink.  Eli  Lilly  & 
Co.;  Frank  C.  Starr.  Sharp  &  Dohmc;  Louis  E.  Gocssman. 
lnnis.  Speiden  &  Co.;  George  P.  Huisking. 

Society  of  Chemical  Industry 

A  membership  list  for  the  United  States  has  just  been 
issued  by  the  Society  of  Chemical  Industry.  The  total 
is  808.  New  York  leads  with  267.  New  Jersey  has  109 
and  Massachusetts  is  third  with  82. 


SYNTHETIC  MANUFACTURERS  ADOPT  PLANS 

The  Synthetic  Organic  Chemical  Manufacturers'  Associa- 
tion held  an  important  meeting  at  the  Pennsylvania  Hotel 
November  9  at  which  the  members  discussed  and  adopted  a 
policy  in  connection  with  the  administration  of  the  Tariff 
Act  of  1922.  As  the  Act  makes  the  American  manufacturer 
a  party  in  interest  in  many  matters  that  will  come  up  for 
decision  in  the  courts  in  the  administration  of  the  tariff, 
it  was  voted  to  act  as  an  organized  association  in  such  mat- 
ters rather  than  as  individual  manufacturers. 

The  association  decided  to  employ  as  counsel  in  the  con- 
duct of  its  affairs  in  this  connection  the  law  firm  of  UcVries 
&  Doherty,  of  120  Broadway.  Former  Judge  DeYries  and 
Thomas  J.  Doherty,  members  of  the  firm,  are  recognized  as 
among  the  most  able  customs  attorneys  in  the  country, 
and  will  see  that  the  domestic  interests  will  get  the  ad- 
vantage of  the  new  tariff  status  accorded  them  in  the  flex- 
ible provisions  of  the  new  law. 

Dr.  Charles  H.  Herty,  the  president,  announced  that  ar- 
rangements had  been  made  with  the  chemical  division  of 
the  Department  of  Commerce  for  the  monthly  publication 
of  prices  in  Germany  of  the  most  typical  products  manu- 
factured by  the  American  industry. 

MERCHANTS'  ASSOCIATION  "OVER  TOP." 

New  York  Merchants'  Association  celebrated  its  twenty- 
tilth  anniversary  with  a  big  meeting  in  Madison  Square 
Garden  on  November  17  and  a  drive  which  sent  its  mem- 
bership roll  over  the  top.  In  the  campaign  1,850  firms  were 
added  to  the  roster,  making  the  total  7.739.  The  speakers 
included  General  John  J.  Pershing,  Governor -elect  Alfred 
E.  Smith.  Senator-elect  Royal  S.  Copland.  President 
Julius  II.  Barnes  of  the  United  States  Chamber  of  Com- 
merce, and  Harry  A.  Wheeler,  former  President  of  the 
Chicago  Chamber  of  Commerce.  A  general  program  for 
enlarged  service  was  laid  down  by  Lewis  E.  Pierson.  presi- 
dent of  the  association. 


Chemical  Salesmen  Hear  Interesting  Addresses 

Chemical  Salesmen's  Association.  New  York  Chapter,  held 
its  monthly  meeting  at  the  Chemists'  Club  on  the  evening 
of  November  21.  The  features  of  the  session  were  ad- 
dresses by  Dr.  Giarles  H.  Hertv,  president  of  the  Svn- 
thetic  Or  ganic  Chemical  Manufacturers'  Association,  and 
by  Dr.  Daniel  Watters.  of  the  Gcrmantown  Dye  Works. 

The  subjects  to  be  treated  in  the  course  of  lectures  de- 
signed to  improve  the  chemical  knowledge  of  chemical  sales- 
men have  been  announced  These  lectures,  made  possible 
by  the  co-operation  of  the  Executive  Committee  of  the 
Salesmen's  Association  of  the  American  Chemical  Industry 
and  the  College  of  the  Citv  of  New  York,  will  be  in  a 
series  of  ten.  delivered  at  the  college  bv  Fredrick  E. 
Breithut,  Sc.  D.  and  will  lie  illustrated  by  experiments. 
The  fee  for  the  course  is  $10.  The  booking  is  being  cared 
for  by  D.  H.  Killeffcr.  19  East  24th  street. 

The  subjects  of  the  lectures  will  be  as  follows  .  —January 
5.  "How  a  Chemist  Works":  Jamiarv  12.  "Gases":  January 
19.  "Liquids":  January  26.  "Solids";  February  2.  "Solu- 
tions": February  9,  "Acids  and  Alkalies":  l-cbmary  16. 
"MetMs  and  Their  .Salts";  February  23,  "Carbon  and  Its 
Compounds";  March  2,  "The  Language  of  Chemistry"; 
March  9.  "Economic  Chemistry." 

Insecticide  Association  to  Hear  of  Poison  Gas 

Brig-Gen.  Amos  A.  Fries,  chief  of  the  Chemical  Warfare 
Service,  will  speak  at  the  annual  meeting  of  the  Insecticide 
and  Disinfectant  Manufacturers'  Association,  to  be  In  Id  in 
this  city  December  11  and  12.  His  subject  will  be  "New 
Developments  of  Using  Poison  Gas  on  the  Boll  Weevil  in 
the  South."  Other  shakers  are  scheduled,  including  one 
who  will  advocate  the  use  of  calcium  arsenate. 
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SPECIALTY  MEN  HOLD  IMPORTANT  CONVENTION 

Fourteenth  Annual  Maatinc.  Atlantic  City.  Novambar  IS  to  17.  1922 


The  fourteenth  annual  convention  of  the  American  Spe- 
cialty Manufacturers'  Association,  held  at  Atlantic  City  in 
the  Traymore  Hotel,  November  15  to  17,  was  one  of  the 
most  successful  in  its  history.  About  2U0  of  the  leading 
manufacturers  of  food  specialties  were  in  attendance,  with 
a  liberal  sprinkling  of  wholesale  grocers,  brokers  and  rep- 
resentatives of  allied  trade  associations. 

Fred  Mason,  vice  president  of  the  American  Sugar  Re- 
fining Company  and  president  of  the  organization,  declared 
that  the  most  important  development  in  the  campaign  for 
more  cordial  and  efficient  relations  between  manufacturers 
and  distributors  of  food  products  recorded  in  recent  years 
was  a  code  of  ethics  which  clearly  detines  the  responsibilities 
of  manufacturer,  wholesale  grocer  and  retail  grocer.  This 
code  had  been  worked  out  by  the  merchandising  committee 
of  the  association,  headed  by  F.  D.  Bristley.  Summed  up, 
the  code  provides  that  'it  is  the  obligation  of  each  and 
every  manufacturer,  wholesaler  and  retailer : 

'Ever  to  be  mindful  of  and  guided  by  the  fundamental 
principle  that  they  are  engaged  in  a  business  affected  by  a 
great  public  intercut  and  serving  a  paramount  public  pur- 
pose, wherefore  they  should  constantly  and  earnestly  strive, 
at  all  times,  to  elevate  it  to  the  highest  plane  of  efficiency 
integrity  and  usefulness ; 

"Always  to  dial  each  with  the  other  in  a  true  spirit  of  jus- 
tice, amity,  court.'sy  and  tolerance,  and  in  pursuance  of  the 
elementary  conception  of  right  and  honorable  business  con- 
duct, which  should  and  must  prevail  in  a  society  built  upon 
the  sure  foundation  of  a  democracy.  Organized  in  harmony 
with  the  most  enlightened  civilization  in  history,  and  finally 
directed  to  preserve  individual  opportunity  and  free  and  fair 
competition  in  the  enhancement  of  the  general  welfare." 

In  addition,  the  code  of  ethics  outlines  specific  duties  and 
obligations  of  the  three  factors  in  the  chain  of  food  products 
manufacturing  and  distributing. 

The  code  has  been  devised  through  co-operation  by  The 
American  Specialty  Manufacturers'  Association,  the  Na- 
tional Wholesale  Grocers'  Association,  the  American  Whole- 
sale Grocers'  Association,  and  the  National  Association  of 
Retail  Grocers,  and  has  the  endorsement  of  the  trade  Unites. 

Louis  McDavit.  of  Colgate  &  Co..  chairman  of  the  Com- 
mittee on  Standardization,  reported  on  the  efforts  of  his 
committee  to  secure  a  standardization  of  packing,  chiefly 
through  conference  with  a  committee  of  the  National  Whole- 
sale Grocers'  Association.  The  chief  suggestions,  he  .said,  had 
been  that  similar  goods  be  packed  the  same  number  of  units 
to  a  case,  having  in  mind  parcel  post  weight  limitations, 
packed  in  quantities  to  suit  the  retailer  and  thus  avoid  break- 
ing the  original  package  by  the  jobber,  packing  to  fit  ware- 
house and  shipping  conditions  and  the  adoption  of  the  metric 
system  in  determining  the  number  of  units  per  case,  that  is. 
packing  tens,  fifties,  hundreds,  etc..  instead  of  dozens. 

Considerable  difficulty  has  been  encountered  through  the 
indisposition  of  members  to  change  their  established  practice, 
and  while  everyone  agreed  on  the  desirability  oi  uniformity, 
each  insisted  that  his  own  plan  was  the  right  one  to  adopt  as 
a  basis.  The  committee  felt  tliat  for  the  present  little  more 
progress  could  be  made,  the  chief  hope  being  in  the  proposed 
conference  called  by  Secretary  Hoover,  of  the  Department  of 
Commerce,  between  the  division  of  simptiiicd  practice  and 
trade  representatives,  to  be  held  January  15,  looking  to  the 
same  end. 

A.  C.  Monagle.  reporting  on  investigating  U»gus  orders 
sent  in  by  salesmen,  stated  that  surprisingly  few  instances 
of  such  offense  had  been  reported,  and  the  association  had 
uniformly  lived  up  to  its  agreement  to  stand  lack  of  the 
genuineness  of  all  orders  U-ariug  its  stamp,  even  to  the  ex- 
tent of  paying  the  jobber  his  pront  in  case  an  order  was 
found  irregular.    During  the  year,  be  said,  o:i!y  52S  refusals 


on  delivery  had  been  sent  in  by  158  jobbers,  and  of  these 
only  1U9  were  found  to  be  really  bogus  and  the  association 
paid  the  profit  to  the  jobU-r  on  them,  in  every  case  but  one, 
the  manufacturers  concerned  reimbursing  the  association. 

One  of  the  important  papers  was  by  Charles  Wesley 
Dunn,  counsel  of  the  association,  on  the  subject  of  "Resale 
Price  Maintenance  Before  the  Supreme  Court  of  Reason." 
It  was  a  complete  discussion  of  the  widely  varying  and  coo- 
Hicting  decisions  of  the  Supreme  Court  in  numerous  cases 
affecting  the  practice  of  manufacturers  regulating  the  sale 
price  of  their  specialized  products,  and  was  generally  re- 
garded as  one  of  the  most  lucid  analyses  of  the  entire 
question  of  price  maintenance  under  the  doctrine  of  the 
Sherman  law  ever  presented  in  the  food  trade. 

Mr.  Dunn  pointed  out  how  the  court  has  so  attempted  to 
define  delicate  points  of  distinction  as  to  completely  be- 
fuddle the  average  business  man  who,  he  said,  is  prone 
to  paraphrase  the  language  of  a  famous  European  teacher, 
and  say :  "Day  by  day  in  every  way  1  am  getting  more  and 
more  perplexed."  The  British  law  on  which  our  own  is 
based  plainly  holds  that  it  is  lawful  for  a  manufacturer  to 
control  his  product  and  that  what  is  restraint  of  trade 
as  regards  dealers  is  really  liberty  of  trade  as  regards  a 
manufacturer,  in  our  own  country  many  State  Supreme 
courts  have  protected  price  maintenance,  while  the  Federal 
courts  have  interdicted  it  and  in  many  instances  given 
seemingly  antagonistic  decisions,  wholly  battling  to  one 
who  believes  that  considerations  of  economic  cause  and 
effect  should  prevail. 

It  was  Mr.  Dunn's  ultimate  conclusion  that  "the  taw 
concerning  resale  price  maintenance  will  never  be  settled 
until  settled  right,  and  will  never  be  settled  right  until 
fairly  adjudged  and  settled  Ufore  the  supreme  court  of 
reason." 

N.  B.  Gaskill,  chairman  of  the  Federal  Trade  Commission 
delivered  an  address  on  "The  J-argcr  Business,"  which  he 
interpreted  as  meaning  the  evolution  now  in  progress  to- 
ward adjusting  commerce  along  larger  and  more  equitable 
economic  lines.  It  is  apparent,  he  said,  that  an  educated 
Koplc  arc  challenging  mercantile  conditions  now  as  never 
before,  but  it  is  not  quite  clear  what  they  are  striving  to 
accomplish  by  way  of  reform.  Clear  thinking  was  never 
as  essential,  and  if  the  principles  set  forth  in  the  Declara- 
tion of  Independence  are  to  be  sustained,  not  only  must 
buyer  and  seller  reach  a  mutual  agreement  as  to  what  is  de- 
sirable, but  if  they  fail  to  do  so  the  Government,  will  step 
in  and  act  as  a  compulsory  arbitrator. 

We  are  already  abandoning,  he  held,  worn-out  ideals, 
but  the  dynamic  ideal  of  the  competitive  system  of  mer- 
chandising is  bound  to  prevail,  even  it  protective  legislation 
becomes  necessary.  This  need  not  force  the  abandonment 
of  the  Sherman  law  nor  compel  the  elimination  of  private 
ownership  in  public  service.  Either  there  must  be  self- 
repression  between  the  conflicting  interests  or  the  com- 
munity will  enforce  legislative  suprcssion. 

The  next  few  years,  he  said,  will  be  big  with  portent,  and, 
while  it  may  not  be  clear  now  what  the  ultimate  outcome 
wilt  be,  there  is  bound  to  be  a  realization  attained,  degree 
by  degree,  of  an  objective  which  will  guarantee  life,  liberty 
and  the  pursuit  of  happiness,  and  therein  lies  "the  larger 
business"  of  America. 

W.  W  Frazicr.  Jr.,  of  the  Franklin  Sugar  Refining  Co., 
of  Philadelphia,  was  elected  president  for  the  coming  year. 
F.  D.  Bristley,  of  the  Royal  Baking  Powder  Co.,  of  New 
York,  was  chosen  first  vice  president ;  R.  R.  Clark,  of  the 
Aunt  Jemima  Mills  Co..  St.  Louis,  second  vice  president; 
F.  F.  Barlxuir.  of  the  Beech- Nut  Packing  Co.,  of  Cana- 
mharic.  third  vice-president,  and  D.  O.  F.verhard,  of  the 
Ohio  Match  Co.,  treasurer. 

Four  new  directors  were  elected  to  serve  a  term  of  three 
vears,  as  follows:  Fred  Mason,  American  Sugar  Refining 
Co.:  I^uts  McDavit.  Colgate  &  Co.;  H.  D.  Crippin,  Bon 
Ami  Co.,  and  F,  G.  Baker,  Baker  Food  Products  Co.  Two 
directors  to  serve  two  years  to  finish  unexpired  terms  were 
elected:  I  Graham  White,  Tetlry  Tea  Co..  and  B.  F.  AfflOS, 
Nestles  'Food  Co..  Ving  selected  to  fill  the  vacancies. 
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Adam  Trcn,  buyer  for  the  toilet  goods  department  of  R. 
H.  .Macy  &  Co.,  New  York,  in  advertising  foreign  products 
does  not  let  the  reader  forget  that  home  products  are  good. 
This  is  the  way  he  put  it  in  a  recent  advertisement:  "Soap 
tablets  made  in  France  especially  for  R.  H.  Macy  &  Co.. 
according  to  the  French  process,  which  many  believe  superior 
even  to  our  own  excellent  American  soap."  The  idea  is 
one  that  can  be  utilized  by  other  houses  which  sell  both 
French  and  American  perfumes  and  soaps  in  boosting  one 
product  while  at  the  same  time  calling  attention  to  the 
excellence  of  another.  We  arc  indebted  to  J.  A.  Barry. 
Eastern  representative  of  Allen  B.  Wrisley  &  Co..  Chicago, 
for  calling  our  attention  to  it. 


We  are  pleased  to  present  herewith  the  two  principals 
of  L.  Givaudan  &  Co.,  Messrs.  I..  Givaudan  and  his  brother 
Xavicr  Givaudan  who  arrived  in  New  York  on  the  France, 
November  12.  for  a  month's  visit.    The  other  two  gentle- 
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men  who  are  well  known  by  name  throughout  the  in- 
dustry were  finally  induced  to  yield  to  the  engraver's  art. 

The  Messrs.  Givaudan  are  interested  in  investigating  the 
new  conditions  created  in  this  country  by  the  new  tariff 
and  also  in  further  collaboration  with  their  American  rep- 
resentatives to  inform  themselves  at  first  hand  of  the  re- 
quirements of  the  large  and  growing  clientele  in  this  country. 


Dr.  Clemens  Kleber  contributing  editor  of  The  Amkricax 
PtRrrMER  &  Essential  Oil  Review,  and  head  of  the 
Clifton  Chemical  Co..  Clifton,  N.  J.,  returned  November 
11,  from  an  extended  tour  abroad. 


H.  W.  Ferguson,  of  Heine  &  Co.,  New  York,  is  back 
from  a  trip  of  ten  weeks  in  which  he  covered  the  North- 
west, the  Pacitic  Coast,  the  South  and  the  Midwest.  Mr. 
Ferguson  reports  that  he  found  general  business  conditions 
very  good  in  practically  all  of  the  cities  he  visited. 


George  Grunberg.  president  of  the  Scientific  Utilities  Co., 
IS  East  16th  street.  New  York  City,  returned  on  the  Re- 
lumc*  October  26  from  a  six  months'  stay  abroad  where  he 
visited  France.  Austria,  Czecho-Slovakia  and  Germany. 
Five  months  of  his  trip  were  spent  in  Germany,  primarily 
in  Thuringia,  which  is  the  heart  of  the  glass  industry  hi 
that  country 

Mr.  Grunberg  had  an  unusual  opportunity  to  study  con- 
ditions in  Germany;  and  he  was  much  impressed  with  the 
enorgy  and  determination  of  the  German  people  to  rehabili- 
tate their  country.  Everybody  is  at  work,  and  while  wages 
are  very  low  in  most  places,  the  people  look  well  physically 
and  arc  satisfied.  On  every  hand  the  great  extent  to  which 
foreign  capital  has  been  attracted  to  develop  German  in- 
dustry is  evident,  he  said.  Not  only  have  United  States 
and  English  business  men  invested  widely  in  numerous  in- 
dustries, but  most  of  the  business  is  done  cither  in  English 
sterling  or  in  American  dollars.    In  the  hotels  Mr.  Grun- 
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berg  .«aid  that  he  heard  more  English  spoken  than  German. 

While  abroad  Mr.  Grunberg  established  a  branch  for  his 
company  at  llcuberg  11,  Hamburg,  and  made  arrangements 
for  the  entire  output  of  two  factories  specializing  in  the 
manufacture  oi  perfume  vials.  Representatives  of  the  com- 
pany will  be  located  at  the  factories,  one  of  which,  inci- 
dentally, employs  400  workers,  to  supervise  manufacturing 
and  to  attend  :o  shipments.  Mr.  Grunberg  brought  back 
with  him  samples  of  new  designs  in  striped  perfume  vials, 
including  a  non-rcfillablc  vial,  which  his  company  will  mar- 
ket in  the  United  States.  Mr.  Grunberg  was  accompanied 
by  Mis.  Grunberg. 


Harry  E.  Pfaltz.  a  member  of  the  firm  of  A.  L.  Van 
Ameringcn,  New  York,  will  be  married  on  December  2  to 
Miss  Phyllis  Perrine,  at  St.  Paul's  Episcopal  Church.  The 
honeymooncrs  will  sail  on  the  Aquilania  December  4  for  a 
two  months'  visit  to  France,  Germany,  and  other  countries. 
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Advices  from  Grassc  are  that  Marie  Merle,  daughter  of 
Mmc.  Merle,  of  Bruno  Court,  is  engaged  to  lie  married  to 
Augustin  Manque,  also  of  Bruno  Court. 

Attention  is  called  to  the  announcement  of  the  Wepplo 
Manufacturing  Co.  733  North  Carpenter  St.,  Chicago,  111., 
on  advertising  page  ffi.  This  is  the  first  of  the  series  of 
announcements  which  the  company  is  to  publish  describing 
the  features  of  the  Wepplo  Automatic  Combination  Fold- 
ing and  Clipping  Machine  for  Collapsible  Tubes. 


Antoine  Chiris  Co..  147  Waverty  Place,  New  York  City, 
begin  on  advertising  pages  5<>  and  57 — a  new  series  of  inserts 
in  color  showing  the  numerous  effects  that  may  be  had  by 
using  Capes- Viscose. 


Attention  is  called  to  the  striking  insert  of  the  Inyo  Talc 
Co.,  Los  Angeles.  Cal.,  which  appears  between  advertis- 
ing pages  32  and  33.  The  obverse  side  contains  a  descrip- 
tion of  the  new  100-pound  sacks  in  which  Sierra  talc  is 
packed  and  the  reverse  side  contains  information  on  the 
logical  way  to  pack  and  ship  talc. 

Kticnne  Dcscollonges,  partner  in  the  tirm  of  Dcscollongcs 
Freres,  Lyon,  France,  sailed  for  home  November  4  on  the 
Rotterdam.  He  spent  alxmt  a  month  here  conferring  with 
Mr.  C.  D.  Edwards,  president  of  Benj.  French.  Inc.,  160 
Fifth  Avenue.  New  York,  agents  for  Dcscollongcs  Freres. 

L.  J  Zollinger,  special  representative  for  Roure-Bcrtrand 
Fils.  Inc.,  and  Justin  I)ti|>ont,  Inc.,  New  York,  has  just 
completed  a  three  weeks'  trip  through  the  Mid-West. 
He  found  business  in  good  shape  and  everybody  optimistic 
on  conditions. 


V..  M.  1-aning  Co.,  Inc.,  273  Water  street.  New  York 
City,  have  called  our  attention  to  the  fact  tliat  the  line  of 
Kssodors.  of  II.  F.uziere  &  Co..  Grasse,  France,  was  orig- 
inated by  their  principals  fifteen  years  ago  and  for  a  num- 
Iht  of  years  sold  under  the  name  of  Essence  Concrete  de 
Fleurs.  E.  M.  Laning  Co.  is  the  exclusive  American  rep-, 
resentative  of  H.  Eu/iere  &  Co.  and  the  only  authorized 
distributor  of  these  products  in  the  I'nited  States,  Canada 
and  Mexico.  Kssodors  have  been  sold  in  this  country 
tinder  the  trade  names  of  Ajax,  Papavcr,  Flrnr  dc  Pavots, 
Ivy.  Fleur  de  Ma  Mie,  Sofrania.  Onelia.  etc.  The  line  as  a 
whole  comprises  over  fifty  bases  including  many  floral 
odors  as  well  as  bouquet  novelties. 

H,  F.uziere  &  Co.  also  manufacture  a  complete  line  of 
natural  llower  oils,  essential  oils  and  resinoids. 

E.  M.  Laning  Co..  Inc.,  273  Water  street,  New  York 
City,  have  been  apixiintcd  sole  American  representatives 
for  Societe  des  Produits  de  Synthase  "Sopros."  of  Mantes 
(sur  Seine)  France,  manufacturers  of  synthetics,  aromatic 
chemicals  and  specialties. 

Societe  Sopros  was  founded  in  1910  at  Cliichv,  near 
Paris,  by  the  well  known  chemist  Professor  Darzcns.  of  the 
Polytechnic  High  School  of  Pari*.  About  two  years  ago 
a  new  factory  was  purchaser  at  Mantes-sur-Scinc  and  the 
most  modern  equipment  »s>  installed  for  the  maiuifaclure 
of  aromatic  chemical*,  Tin-  Societe  was  capitalized  at 
one  and  a  half  million  francs  and  has  devctu|«cd  its  busi- 
ness rapidly  among  some  of  the  leading  consumers  in 
France  and  other  continental  countries.    The  leading  spe- 


cialties of  Societe  and  phenyleth)  I  alcohol  and  its  deriva- 
tives, linalyl  acetate,  aldehydes  K  to  13,  citral.  ketone  D, 
hydroxycitroncllal,  artificial  violets,  mn>c  ambretlc,  gcraniol, 
rhodinol  and  vanillin. 

The  E.  M.  Laning  Co..  Inc.,  already  have  stocks  on  hand 
of  all  of  the  leading  specialties  and  advise  that  they  are 
ready  to  submit  samples. 


Justin  Dupont.  head  of  Ktablisscincnts  Justin  Dupont  S. 
A.  Argenteuil.  France,  arrived  in  New  York  on  the  Paris 
November  18  for  a  short  business  visit  and  conference  with 
Mr.  George  Silver,  vice-president  and  general  manager  of 
Justin  Dupont,  Inc..  New  York.  This  is  Mr.  Dupont's  sec- 
ond visit  to  the  L'nitcd  States  this  year,  but  he  is  a  great 
admirer  of  the  United  States  and  is  always  glad  when  busi- 
ness carries  him  to  our  shores. 


Mrs.  Ida  Chernoff.  of  the  San  Francisco  firm  bearing  her 
name,  was  a  recent  visitor  to  New  York. 

In  addition  to  supervising  her  large  and  growing  busi- 
ness she  is  very  active  in  delivering  lectures  throughout  the 
country  to  women  on  the  proper  use  of  toilet  preparations. 


\\.  G.  I'ngerer,  head  of  I'ngerer  &  Co.,  New  York,  is 
a  very  ardent  exponent  of  the  protection  of  trade  names  for 
raw  materials.  He  told  us  recently,  half  seriously  and 
half  in  fun.  that  he  has  encountered  a  number  of  close 
approximations  of  some  of  the  trade  names  of  his  own 
tirm  and  his  principals.  He  recently  inquired  of  his  private 
secretary : 

"Have  we  any  form  letter  that  we  send  to  people  who 
use  our  trade  names?" 
"Yes."  answered  the  bright  young  lady. 
"How  many  were  there?" 
"About  a  dozen." 

We  trust  that  Mr.  I'ngerer  will  soon  be  relieved  of  the 
necessity  of  using  any  more  of  these  circulars 

Oscar  F.  Ohcrmayer.  formerly  general  sales  manager  of 
Kockhill  &  Victor.  New  York,  who  are  now  in  liquidation, 
has  been  appointed  assistant  sales  manager  of  Belgian 
Trading  Co..  Inc..  New  York. 


Friends  of  Jean  Fabre,  of  the  Roiire-Bertrand  and  Justin 
Dupont  companies,  who  saw  his  happy  smiles  in  Paris  on 
October  26.  and  for  long  afterward  discovered  that  the 
cause  was  a  tine  new  boy,  Mr.  Fabre.  who  lias  many  ac- 
quaintances here,  visited  America  last  Spring  in  the  in- 
terests of  the  companies.  Mme.  Fabre  is  the  only 
daughter  of  Senator  Amic.  of  Grasse.  the  principal  of 
koure-Bertrand  Fils  and  the  representative  of  the  Alps 
Maritimcs  district  in  the  Senate  of  France. 


Metal  Package  Corporation  of  New  York  announces  on 
advertising  page  7  its  latest  package  achievement,  an  all- 
metal  face  powder  1k>\.  The  new  specialty  is  fully  de- 
scribed in  the  company's  announcement. 

A.  Bonrjois  X  Co..  Inc..  35  West  34th  street.  New  York 
City,  warn  the  trade  in  an  announcement  mi  page  72  that 
Ashes  of  Roses  rouge  and  Rouge  Mandarin  are  lawful  trade 
marks  belonging  to  that  company  and  that  it  proposes  to 
protect  its  trade  marks  to  the  fulUst  c\U:u. 
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Parfumcric  Linne  is  now  occupying  its  new  laboratory 
building.  655()  Washington  boulevard.  Culver  City,  Cal., 
next  to  the  Incc  Studio  and  not  far  from  the  Gold  win  and 
other  noted  motion  picture  studios,  for  which  industry  the 
Linne  company  is  making  special  products  in  the  makeup 
line.  All  other  Pacific  Coast  output  of  the-  laboratory  is 
handled  by  the  Steinen  Supply  Co.,  3rd  street,  near  Broad- 
way, Los  Angeles,  where  Linne  has  an  office.  Richard 
Dickey  remains  with  the  Linne  firm  as  chemist. 

James  M.  Bush,  head  of  \V.  J.  Hush  &  Co..  Ltd.,  London, 
arrived  on  the  Homeric,  N'ovember  9.  to  spend  about  a 
month  in  this  country.  He  is  making  his  headquarters  with 
\V.  J.  Bush  &  Co..  Inc.,  New  York,  and  in  conference  with 
Mr.  C.  Blair  Leighton,  treasurer  and  general  manager  of 
the  American  company. 

Hie  Bush  interests  arc  doing  considerable  development 
work  and  arc  well  established  in  the  production  of  citrus 
and  other  oils  in  Southern  California  where  the  work  is  in 
charge  of  Mr.  W.  A.  Bush,  general  manager  of  the  W.  J. 


w.  A.  BUSH 


JAMES  M.  BUSH 


Bush  Citrus  Products  Co.,  National  City.  The  plant  then 
is  producing  essential  oils  of  orange,  lemon,  almond,  celery 
and  parsley,  and  is  also  pressing  apricot  kernel  oil  in  con- 
siderable quantities.  Recently  the  marketing  of  peppermint 
oil  produced  by  the  Oregon  Mint  Growers'  Association  was 
undertaken.  Mr.  W.  A.  Bush  spent  about  a  week  in  New 
York  attending  the  conference  and  is  now  on  his  way  back 
to  the  roast  that  he  likes  so  well. 


Chester  A.  Smeltzer.  of  the  Dodge  &  Olcott  Co.,  con- 
tributed a  chapter  on  "Papantla.  the  Home  ot  Vanilla,"  to 
the  recent  "Commercial  Mexico"  supplement  of  the  New 
York  Commercial.  The  information  was  an  abstract  of  Mr. 
Smeltzer 's  very  interesting  article  with  the  same  title  fur- 
nished by  him  for  our  last  August  issue. 


"Jim"  McKnight.  one  of  the  star  traveling  representative  > 
of  George  Lueders  &  Co..  New  York,  who  has  earned  the 
enviable  title  of  "Genial  Jim."  favored  us  recently  with  one 
of  his  all  too  infrequent  visits  to  pay  his  subscription. 
"Genial  Jim"  tells  us  that  we  can  raise  the  price  many 
times  without  running  the  risk  of  losing  his  patronage  in 
this  respect.  He  is  beginning  his  seventeenth  year  with 
his  house  and  is  going  strong. 

J.  James  Mfg.  Co.,  manufacturer  of  Mme  Jaync's  toilet 
preparations,  has  moved  its  headquarters  from  Philadelphia 
to  940  Tiffany  street.  Bronx  Borough,  New  York  City. 


M.  DcMattia  Chemicals,  Inc..  237  Mercer  street.  New 
York  City,  announces  that  Messrs.  Brown.  O'Shaugluiessy 
and  Walter  Boehm  have  joined  its  sales  forces. 


Dr.  A.  Kaufmann.  head  of  L'sine-  Mhvidoti,  Geneva, 
Switzerland,  arrived  in  the  United  States  on  the  .-hjuilama, 
November  11.    Dr.  Kauf- 

ir.arn  expects  to  stay  it)  lhi^ 
country  for  two  weeks  dur- 
ing which  time  he  will  visit 
chemical  firms  in  connection 
with  technical  matters  and 
he  will  also  look  into  the 
requirements  of  this  market 


DR.  A.  KAUFMAN* 


for  the  purpose  of  further 
research  and  study  with  a 
\  iew  to  offering  new  and 
improved  products  for  this 
market. 

Dr.  Kaufmann  who  was 
accompanied  by  Mr.  J.  F. 
DockendortT,  is  a  leading  au- 
thority on  synthetic  organic 
chemistry.  He  is  the  inventor  of  a  number  of  new  processes 
for  making  coal  tar  synthetics  which  are  now  in  use  and  he 
is  the  author  of  numerous  works  on  new  processes  for 
the  manufacture  of  synthetic  aromatic  chemicals.  He  was 
formerly  professor  of  organic  chemistry  at  the  University 
of  Geneva  and  while  there  attracted  world  wide  attention 
in  scientific  circles  for  his  research  work. 

The  synthetics  offered  by  Les  Csincs  Allondon  are  made 
under  processes  developed  by  Dr.  Kaufmann.  J.  F.  Dock- 
endorff  &  Co.,  20  Broad  street.  New  York  City,  who  have 
been  appointed  American  representatives  for  the  company, 
are  an  old  established  firm  of  imoorters  accustomed  to 
doing  things  in  an  energetic  way.  The  initial  announce- 
ment of  the  company  appears  in  an  attractive  insert  between 
advertising  pages  88  and  89. 


Francois  De  Laire.  youngest  son  of  Kdgar  .I>e  Lairc. 
who  is  head  of  the  very  well  known  firm  of  Fabriques  De 
Laire.     Issy    and    Calais,  .  , 

France,  arrived  in  New 
York.  November  12,  on  the 
France  and  will  remain 
over  the  holidays.  Mr.  De 
l-airc,  who  is  one  of  the 
technical  directors  of  the 
company,  previously  visited 
this  country  in  the  year  1912 
with  his  father  and  on  his 
present  trip  will  visit  the 
trade  with  representatives 
of  Dodge  &  Olcott  Co., 
New  York,  who  represent 
the   De   Lairc   interests  in 

this  country.  FRANCOIS  r>E  lure 


United  States  Industrial  Alcohol  Co.  has  leased  the 
fourteenth  floor  of  the  Bowery  Savings  Bank  Building,  110 
Fast  42nd  street,  New  York,  for  general  offices. 


F.  H.  Chamberlain,  formerly  president  of  the  Heydcn 
Chemical  Co.  of  America,  has  become  president  of  the 
National  S|Kmgc  &  Chamois  Co..  New  York  City. 
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Emile  Schlicngcr,  senior  partner  oi  Bcrtrand  Frercs, 
sailed  for  Cherbourg  on  the  l:rance,  November  15,  after 
a  month's  visit.  In  company  with  Mr.  P.  R.  Drcycr,  the 
firm's  American  agent,  he  called  on  the  trade  and  was 
very  well  pleased  with  the  business  outlook. 

Mr.  Schlicngcr  has  arranged  to  furnish  us  with  a  series 
of  photographs  of  the  newly  enlarged  plant  of  Bcrtrand 
Frercs  and  we  shall  take  pleasure  in  publishing  these  in 
our  next  issue  together  with  some  particulars  regarding 
the  development  of  the  firm. 


Mrs.  Stafford  Allen,  wife  of  Stafford  Allen,  chairman 
of  Stafford  Allen  &  Sons,  Ltd.,  essential  oils,  London  (of 
which  firm  Ungcrcr  &  Co.,  New  York,  is  the  American 
representative),  has  been  appointed  a  Magistrate  for  the 
County  of  Suffolk,  England.  Mrs.  Allen  has  always  taken 
an  active  interest  in  women's  organizations  and  civic  affairs 
in  Suffolk. 

M.  Auguste  Muller  and  Mmc.  Muller,  nee  Heiiuetman, 
of  Grassc,  France,  have  been  receiving  numerous  congratu- 
lations on  the  arrival  of  a  line  son  in  their  domicile.  M. 
Muller  is  co-proprictor  of  Bcrtrand  Frcres,  of  Grasse,  of 
which  firm  P.  R.  Dreyer,  109  Beekman  street.  New  York 
City,  is  the  American  representative. 


Karl  Vo5S,  New  York  manager  of  William  Buedingcti 
&  Son,  paper  box  manufacturers,  Rochester,  N.  Y.,  is 
wearing  a  broad  smile  these  days  on  account  of  the  ar- 
rival of  Donald  Voss,  who  reached  this  world  the  day  be- 
fore election. 


The  big  family  of  employees  and  executives  of  Trcce 
Laboratories,  134th  street  and  Willis  avenue,  New  York 
City,  held  a  gala  Hallowe'en  party  on  the  fifth  floor  of  the 
company's  building,  on  the  evening  of  October  31.  It  was 
the  first  of  the  Autumn  gatherings  of  the  entire  staff  which 
meets  periodically  in  a  social  way  to  make  business  life 
more  enjoyable;  and  it  proved  to  be  a  rousing  success  in 
every  sense. 

One  reason  for  this  was  the  presence  of  the  Secretary 
and  General  Manager,  Myram  Picker,  and  Dr.  D.  Paul 
Gillespie,  president  and  Dr.  Arthur  C.  Palmateer,  treasurer 
of  Trece  Laboratories,  all  of  whom  took  part  in  the  games 
with  as  much  enthusiasm  as  the  youngest  member  of  the 
staff.  Prizes  won  by  Miss  Kathcrine  Boland,  Mrs.  Helen 
Rice,  V.  E.  Meadows,  Supt.  William  Fehrman.  Paul  G. 
Helmecke  and  Albert  E.  Mullen  were  awarded  by  W.  C. 
Siebert,  who  acted  as  master  of  ceremonies  with  his  usual 
skill,  ready  wit  and  ingenuity.  By  unanimous  consent,  a 
vote  of  thanks  was  given  to  Dr.  von  Bauer  Breitenfeld, 
chief  chemist,  who  concocted  the  punch  and  who  acted  as 
dispenser  at  the  punch  bowl. 

Despite  his  protestations  of  being  present  strictly  in  an 
unofficial  capacity,  every  one  present  insisted  on  a  speech 
by  Myram  Picker,  secretary  and  general  manager,  to  which 
he  finally  consented.  Mr.  Picker  thanked  the  "Trece 
family"  for  the  privilege  of  being  present  and  for  the  op- 
portunity it  gave  him  to  thank  them  for  their  loyal  sup- 
port He  said  he  hoped  that  three  or  four  such  gatherings 
would  be  held  each  year  because  everyone  had  so  good  a 
time  at  such  affairs.  He  then  briefly  sketched  the  growth 
of  the  business  from  the  time  when  Miss  Sadie  Gross- 
bcrKer,  who  now  holds  a  responsible  position  with  the  com- 
pany, was  the  only  employee.  Then  she  acted  as  stenog- 
rapher, shipping  clerk  and  in  other  capacities  did  the  work 


that  is  now  dotie  by  scores  of  employees  in  numerous  de- 
partments. Mr.  Picker  also  paid  a  tribute  to  the  able  as- 
sistance of  W.  C.  Siebert  in  building  up  the  organization. 
At  the  end  of  his  talk  Mr.  Picker  was  roundly  applauded. 

The  affair  was  arranged  by  Miss  Lorctta  Brady,  Mrs. 
Helen  Rice  and  W.  C.  Siebert ;  and  its  complete  success 
was  due  largely  to  their  management.  After  the  games, 
light  refreshments  were  served  and  dancing  was  enjoyed 
until  a  late  hour. 


John  A.  Holmes,  of  the  F.  N  Burt  Co.,  Ltd.,  Bbffalo, 
N.  Y.,  is  back  home  and  busy  as  ever  after  an  enjoyable 
motor  trip  with  his  wife  and  son  across  New  York  State 
and  through  the  Adirondacks,  with  a  stop  at  Saranac  Lake. 


UnRtrcr's  Bulletin,  Volume  HI,  No.  S,  just  issued  by 
Ungerer  &  Co..  124  West  19th  street,  New  York  City, 
presents  another  entertaining  symposium  of  articles  relating 
to  the  arnmatics  industry.  Some  of  the  subjects  are  as 
follows :  "Alcohol  Difficulties,"  by  W.  G.  Ungcrcr,  being 
a  strong  protest  against  interference  by  the  Prohibition 
Unit  with  legitimate  users  of  industrial  alcohol;  "Candy 
Industry  Hard  Hit";  "The  Embargo  Survives";  "False 
Thyme";  "Talc  Specifications,"  by  C.  L  Speidcn,  of  Innis, 
Spcidcn  &  Co.,  New  York ;  "Toilet  Soap  Perfuming,"  by 
A.  C.  Lansing,  Lighlfoot-Schultz  Co..  Hobokrn;  "Give  and 
Take,"  by  I  lenry  Tctlow.  Henry  Tetlow  Co.,  Philadelphia ; 
"O,  Voi  Barbierit',  "Counting  the  Costs,''  by  Russell  B. 
Stoddard,  of  Ungerer  &  Co. ;  "English  Lavender" ;  "Ameri- 
can Collaboration,"  by  Aromaricus ;  "Tuberoses  Damaged" ; 
"Echoes  of  the  Past";  "English  Perfumery  a  Century  Ago": 
"Primary  Materials;  Information  from  Authoritative 
Sources". 

BcautelKix,  Inc.,  120  West  42nd  street,  New  York  City, 
opened  on  November  3  a  retail  and  wholesale  store  just 
west  of  Fifth  avenue  in  42nd  street,  where  Bcautcbox 
utib'ty  containers  and  specialties  in  a  wide  variety  of  styles 
and  sizes  are  displayed.  The  various  uses  for  which  these 
boxes  may  be  adapted  arc  indicated  and  these  include  28 
different  purposes,  ranging  from  pencil  boxes  to  candy 
boxes.  The  containers  reproducing  the  portraits  of  noted 
motion  picture  stars  which  have  appeared  on  the  front 
covers  of  this  journal  for  the  last  six  months  arc  offered 
in  numerous  different  sizes ;  and  have  proved  to  be  very 
popular  with  the  retail  trade  as  well  as  with  the  wholesale 
trade. 

The  store  is  attractively  lighted  and  decorated  and  is 
in  charge  of  Miss  Irene  Rcid.  While  the  store  was  opened 
primarily  as  an  experiment,  the  success  it  has  met  with  may 
lead  the  company  to  extend  its  present  lease  beyond 
February  1. 


Miss  Dorothy  Hays,  cosmetics  buyer  for  Anna  Guehring, 
San  Diego.  Cal.,  won  the  watch,  after  choice  by  lot.  for 
the  longest  distance  traveled  from  within  the  continental 
boundaries  of  the  United  States  by  a  buyer  attending  the 
recent  National  Merchandise  Fair. 


William  J.  Gesell,  aged  57,  secretary  of  Lehn  &  Fink, 
Inc.,  manufacturing  druggists  of  635  Greenwich  street,  died 
suddenly  Nov.  20  after  an  attack  of  heart  disease.  His 
home  was  in  Montclair.  He  came  to  the  United  States  from 
Germany  thirty-nine  years  ago  and  entered  the  employ  of 
Lebn  &  Fink.    He  leaves  his  wife  and  two  sons 
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Willoughby  M.  McCormick,  president  of  McCormick  & 
Co.,  Inc.,  and  one  of  the  leading  members  and  first  presi- 
dent of  the  flavoring  Extract  Manufacturers'  Association, 
has  !•!••  ii  made  the  general  chairman  of  a  campaign  to 
raise  $51,000  for  the  Salvation  Army  in  Baltimore. 

McCormick  &  Co.,  in  following  out  its  policy  of  looking 
out  for  the  social  welfare  and  enjoyment  of  its  em- 
ployees, held  a  Hallowe'en  party  for  them  on  the  evening 
of  October  26,  with  about  300  present  Masks,  dancing  and 
refreshments  contributed  to  making  a  pleasant  event. 


Pierre  Lcmoiiic  Cie,  Inc.,  294  Pearl  street.  New  York 
City,  continuing  their  policy  of  expansion,  announce  that 
they  have  added  six  new  agencies.  Connections  were  estab- 
lished with  these  new  agencies  by  Georges  Acuna,  vice- 
president  of  the  company  who  recently  returned  from  a 
short  but  busy  visit  to  France.  It  was  Mr.  Acuna's  first 
visit  to  France  in  over  three  years  and  he  was  much  im- 
pressed with  the  business  activity  which  he  found  on  all 


l  .  R.   M F.I  TOR 


GEORGES  AC  UN  A 


sides.  He  also  found  that  sentiment  in  the  trade,  particular- 
ly among  raw  material  manufacturers,  favors  the  new 
American  tariff  law,  as  it  will  enable  them  to  introduce 
their  products  to  a  larger  number  of  American  manufac- 
turers of  finished  products.  The  new  agencies  established 
by  Mr.  Acuna  for  his  firm  are  as  follows : 

Grolea  &  Sordes,  Suresnes,  France,  who  specialize  in 
Ionones  bcnzylacetate,  rhodinol  and  other  synthetics; 
Cavallicr  Freres,  Grassc,  France,  who  specialize  in  natural 
flower  products;  Georges  Faurc,  Barreme,  France,  distillers 
of  lavender  oils;  La  Societe  Argos,  Messina,  Italy, 
producers  of  citrus  oils ;  Bobin  Freres,  Paris,  France,  man- 
ufacturers of  perfumery  bottles. 

Pierre  Lemoine  Ge,  Inc.,  of  which  C.  R.  Meltor  is  pres- 
ident, has  been  extending  its  activities  for  some  time  past; 
and  the  new  connections  will  better  enable  the  house  to 
meet  the  needs  of  its  growing  list  of  customers. 


Lo  Curto  &  Funk,  1  Broadway,  New  York  City,  custom 
house  brokers  and  foreign  freight  forwarders,  call  attention 
in  their  announcement  on  advertising  page  105  to  their  ser- 
vice in  expediting  imports. 


U.  S.  Bottlers  Machinery  Co.,  Chicago,  111.,  calls  atten- 
tion in  its  announcement  on  advertising  page  106  to  its 
filling  machines  designed  for  various  purposes  especially 
where  speed  is  required. 


Th.  Muhkthaler,  the  aromatic  chemical  manufacturer  of 
Nyon,  Switzerland,  announces  in  connection  with  the  sale 
of  the  firm's  Grassc  branch,  as  reported  in  our  last  issue, 
that  it  means  the  transformation  of  the  branch  into  a  cor- 
poration with  a  capital  of  2,300,000  francs,  bearing  the  name 
Payan  &  Bcrtr.ind,  as  previously.  Correspondence  regard- 
ing natural  products  is  to  be  sent  direct  to  Grasse  in  the 
future 


( 


Jcunncssc,  manufacturer  of  "Under  Your  Own  Name" 
specialties,  now  has  its  office  at  136  Liberty  street.  New 
York.   The  works  continue  to  be  at  70  Cortlandt  street. 

Robert  B.  Zink.  of  J.  N.  Limber!  &  Co.,  importers  of 
vanilla  beans,  Philadelphia,  made  a  rail  at  this  office  dur- 
ing a  recent  business  trip  lo  the  New  York  trade. 

Felix  Levy,  father  of  B.  E.  Levy,  who  is  United  States 
agent  for  Coty,  French  perfumer,  and  oi  Maurice  Levy, 
manufacturer  of  powder 
puffs  and  other  toilet  ar- 
ticles, was  officially  pre- 
sented with  the  cross  of  the 
Ixgion  of  Honor  at  a  recep- 
tion held  at  Sherry's.  Park 
Avenue,  New  York  City,  on 
ihe  evening  of  October  2Hth. 

Mr.  Levy,  who  was  made 
a  Chevalier  of  the  Legion  of 
Honor  last  July,  received 
the  official  decoration  at  the 
reception  by  M.  Gaston 
Liebcrt,  French  rounsul-gen- 
cral,  who  made  the  presenta- 
tion. Consul-General  Lieb- 
ert  reviewed  the  work  of 
Mr.  Levy  in  the  creation  and  management  of  the  French 
Day  Nursery  at  346  West  28th  street.  New  York  City, 
which  receives  daily  100  children.  Mr.  Levy  has  been  active- 
ly engaged  in  this  work  for  over  19  years  as  chairman  of 
the  board ;  and  it  was  in  recognition  of  this  service  that  the 
French  government  honored  him. 

Musical  entertainment  was  provided  by  opera  singers  and 
light  refreshments  were  served.  President  Downer,  of  the 
Alliance  Francaise,  Consul  Drouin  and  Chancelor  Morashini 
were  among  the  distinguished  visitors  present,  in  addition 
of  course  to  many  persons  prominent  in  American  social 
and  business  circles. 

Closely  folowing  this  honor,  Mr.  Levy  enjoyed  another 
social  affair  at  the  home  of  his  son,  B.  E.  Levy,  on  No- 
vember 3,  when  members  of  his  family  and  intimate  friends 
gathered  to  celebrate  his  seventy-second  birthday. 


FEIIX  LEVY 


Victor  Vivaudou,  head  of  V.  Yivaudou,  Inc.,  New  York, 
was  operated  on  for  appendicitis  November  14th  in  the  Post 
Graduate  Hospital,  New  York.  He  is  making  rapid  re- 
covery and  is  expected  back  in  his  office  soon. 


A  new  dentifrice  is  to  make  its  appearance  on  the 
Canadian  market  bearing  the  name  of  Calsodcnt,  made  by 
the  Calsodcnt  Co.,  Ltd.,  New  York  and  Toronto.    R.  C 
Smith  &  Son,  Ltd.,  Toronto  advertising  agency,  is  planning 
a  zone  campaign  of  announcements  for  the  new  product. 
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Henry  J.  Sane,  president  of  the  Henry  J.  Sage  Co., 
specialists  in  suretyship,  120  Broadway,  New  York  City, 
has  prepared  a  very  interesting  paper  on  the  relative  posi- 
tions of  the  public,  the  Government  and  the  surety  com- 
panies in  relation  to  the  25  per  cent  forfeiture  clause  pro- 
vided for  in  Treasury  Decision  3396  relating  to  bond  1530 
to  be  given  by  legitimate  users  of  alcohol.  He  reviews  the 
situation  in  all  of  its  aspects  and  presents  nine  strong  rea- 
sons for  opposing  the  forfeiture  form  of  the  bond,  which, 
he  points  out.  is  not  only  unfair  to  the  permittees,  but  pro- 
vides a  cudgel  which  could  lie  easily  wielded  for  graft  by 
dishonest  officials.  Failure  to  provide  for  any  distinction 
between  violations  due  to  error  and  those  committed  with 
intent  is  one  of  the  objectionable  features,  although,  of 
course,  the  confiscatory  provision  is  paramount,  reaching 
out  beyond  the  permittee  even  to  his  general  creditors  in 
its  effects.  Mr.  Sage's  firm,  in  the  first  of  a  series  of  an- 
nouncements on  advertising  page  61  warns  permittees 
against  paying  "bootleg"  premium  rates  ami  outlines  the 
service  which  it  offers  to  applicants. 


Western  Cartridge  Co.,  East  Alton,  Illinois,  publishes 
between  advertising  pages  108  and  109  an  attractive  insert 
calling  attention  to  the  collapsible  tubes  which  it  manufac- 
tures. The  company  recently  assumed  the  control  of  the 
Mechanical  &  Chemical  Equipment  Corporation,  of  Phillips- 
dale,  Rhode  Island. 

Foxon  Co..  Inc.,  of  Providence,  R.  I.,  had  an  exhibit  at 
the  recent  big  Graphic  Arts  Show  in  Boston,  displaying 
some  unusual  label  press  work  in  the  form  of  clearly 
embossed  modern  designs  in  beautiful  colorings  for  per- 
fumery packages.  A.  K.  Paul,  treasurer  of  the  Foxon 
Co..  studied  all  lines  of  art  printing  in  France.  Belgium, 
Switzerland  and  England,  before  coming  to  this  country, 
where  he  also  has  been  associated  with  prominent  firms. 
Mrs.  Mildred  Paul  is  secretary  and  sales  manager,  the 
other  officers  l>eing  Frank  P.  Ingalls.  president,  and  Benj. 
Kichard.  vice-president,  both  of  New  York  City. 

Liquidation  report  of  the  Hardy  Chemical  Co.,  Hartford, 
Conn.,  up  to  August  31,  made  by  E.  Reinbold.  trustee, 
shows  $6,744  liabilities  and  $569  assets. 



Friends  in  the  essential  oil  trade  here  will  be  interested 
in  the  announcement  that  Hans  H.  Herschinann,  formerly 
of  this  city,  has  become  a  partner  in  the  firm  of  Fricdrich 
Schafer.  imports  and  exports.  Hamburg.  Germany.  Mr. 
Hcrschmunn  was  a  partner  in  the  firm  of  Kockhill  &  Victor 
when  it  went  into  liquidation  early  this  year,  having  been 
adinitud  in  1919,  after  five  years'  service  as  an  executive. 
Mr.  Herschinann  will  supervise  the  firm's  American  busi-, 

\V.  MrClenaghan.  sales  manager  of  Park  &  Tilford's 
toilet  gixids  department,  has  sent  to  retailers  a  copy  of  a 
two  column  advertisement  of  the  Angclus  Christmas  gift 
sits  that  will  appear  in  December  in  magazines  reaching 
15.000,000  women.  The  set  includes  the  five  Angelus 
specialties,  lemon  cleansing,  tissue  and  vanishing  creams, 
rouge  and  lip  stick.  A  novel  feature  is  the  reproduction  in 
fac  simile  of  Mr  McU.naghaii's  letter  in  his  own  hand- 
writing. 


Lightfoot  Schultz  Co.,  soap  manufacturers,  Hoboken. 
X.  J.,  recently  were  uncomfortably  close  to  a  $60,000  garage 
fire,  which  attacked  their  fine  eight-story  building,  but  the 
firemen  kept  their  loss  down  to  $2,000. 

Sanitol  company,  manufacturer  of  toothpaste,  recently 
ran  a  teaser  campaign  consisting  of  the  bust  picture  of 
a  man  holding  a  l>ottle  and  a  tube,  with  the  words,  "Den- 
tists say  Use  Both,"  in  white  on  the  heavy  shadow  it  cast. 
As  the  time  for  the  breaking  of  the  secret  approached,  the 
reader  was  told  to  look  in  the  paper  on  a  certain  day.  The 
climax  was  a  quarter  page  offer  of  free  samples  and  full 
descriptions  of  the  toothpaste  and  liquid  antiseptic. 


Mr.  and  Mrs.  Walter  J.  Lehman  announce  the  arrival 
of  Master  Robert  David  Lehman  on  September  26.  The 
happy  father  is  superintendent  of  the  David  Berg  Indus- 
trial Alcohol  Co.,  manufacturers  of  alcohol.  Philadelphia. 


Attention  is  directed  to  the  metal  seal,  with  patented 
gummed  back,  affixed  to  the  insert  of  the  Stanley  Mfg. 
Co.,  of  Dayton,  O..  which  will  be  found  between  adver- 
tising pages  68  and  69  in  this  issue.  The  company  makes 
a  specialty  of  supplying  these  seals  in  many  designs. 

The  factory  and  laboratories  of  R.  H.  Macy  &•  Co., 

New  York,  have  been  moved  to  418-426  Eleventh  avenue, 

northeast  corner  of  West  35th  street.  Telephone:  Fit/roy 
6100. 


W.  B.  Palmer,  western  sales  manager  for  Colgate  & 
Co.,  New  York,  was  a  member  of  the  committee  which  had 
charge  of  an  entertainment  and  banquet  of  the  sales  man- 
agers and  purchasing  agents  San  Francisco  Bay  district  on 
October  19. 

Acklitional  machinery  and  more  space  have  been  required 
for  the  lalx>ratories  of  Adolph  Klar,  New  York,  manu- 
facturer of  rouge,  lipsticks,  face  powder  compacts,  etc..  to 
cot»e  with  the  increasing  demand-  Mr.  B.  Krottish  in  an 
interview  recently  stated  that  though  the  laboratories  have 
Ixcn  working  night  and  day.  it  has  hern  impossible  to  take 
care  of  all  of  the  business  offered.  Mr.  Kronish  has  always 
been  a  strong  advocate  of  American-made  merchandise, 
so  that  it  is  gratifying  to  report  the  success  of  the  firm's 
products  in  a  market  that  is  highly  competitive. 

The  hand  decorated  and  special  design  boxes  have  been 
in  particularly  good  demand,  we  are  told,  as  have  their 
two  newest  pr.xJucts.  the  Super-size  lip  stick  ami  the 
Triplet  Vanity.  The  latter,  the  attractive  polished  metal 
case,  contains  face  powder,  rouge  and  lipstick.  Mr. 
Kronish  has  been  a  whole  year  developing  it  and  it  promises 
to  be  one  of  the  best  selling  items  the  firm  has  ever  put 
on  the  market. 

Klik-Tite  ("a;,  and  Container  Co..  8  West  40th  street. 
New  York  City,  begins  on  advertising  page  48  the  first 
of  a  'cries  of  j.nnounceinents  describing  the  Klik-Tite  cap 
for  talcum  powder  and  other  toilet  preparation  containers. 
The  Klik-Tite  cap  is  the  invention  of  Ralph  Wilson,  to 
whom  the  toilet  >-oods  industry  is  indebted  for  a  number 
r.f  other  inneaiou*  devices  F.lk-rt  Wilson,  formerly  of 
Chicago,  has  ,  .mul  his  brother  in  the  management  of  the 
company. 
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George  G.  Rodgers.  whose  genial  countenance  beams  on 
our  readers  in  this  column  and  whose  labor-saving  devices 
for  filling  jars,  tubes  and  other  toilet  goods  containers  are 
familiar  to  the  trade,  probably  is  the  dean  of  expert  ma- 
chinists in  Ohio,  if  not  in  the  country.  Mr,  Rodgcrs  re- 
cently entered  upon  his  75th  year  of  life  and  not  long  be- 
for  celebrated  his  tifty-tifth  anniversary  as  a  machinist.  This 
veteran  manufacturer,  whose  plant  is  at  Springfield.  Ohio, 
learned  his  trade  in  the  once  famous  works  of  Ferrcll. 
Ludlow  &  Rodgers,  afterwards  Thomas,  Ludlow  &  Rodgcrs. 
their  successors  having  been  the  Superior  Drill  Co.  Nat- 
urally possessing  inventive  genius,  Mr.  Rodgers  helped  in 
making  the  first  set  of  patterns  for  the  superior  drill,  which 
has  become  known  throughout  the  world.  For  a  time  he 
was  busy  with  experimental  work  for  the  late  William  N. 
Whitcley  and  made  the  first  steel  mower  invented  by  Mr. 
Whitcley.  After  having  been  with  the  Superior  Drill  Co. 
off  and  on  for  thirty  years,  he  decided  seventeen  years  ago 
to  go  into  business  for  himself.  The  Rodgers  Tool  Works, 
which  turns  out  a  variety  of  special  machinery  and  tools, 
is  the  result.  Among  the  products  arc  tilling  and  closing 
devices  for  collapsible  tubes,  powder  filling  machines,  con- 


GF.ORGK    C.  RODGKRS 


veyor  tables,  etc.  Mr.  Rodgcrs's  father.  Richard  Rodgers, 
was  postmaster  of  Springfield  during  President  Lincoln's 
administration. 


"Selling  Push  That  Reaches  Through  the  Dealer"  is  the 
titled  of  an  interesting  article  in  System,  the  magazine  of 
business,  for  December  by  II.  L.  Simpson,  general  sales 
manager  of  the  United  Drug  Co.  Mr.  Simpson  treats  the 
subject  from  the  viewpoint  of  a  remarkably  successful  series 
of  campaigns. 


F.  E.  Hamer.  editor  of  the  Chemical  .4gc,  I.ondon,  who 
came  here  to  attend  a  conference  of  the  Associated  Business 
Papers,  was  entertained  most  hospitably  by  scientists  in 
New  York  and  Washington.  A  luncheon  in  his  honor 
at  the  Chemists*  Club  was  a  feature  of  the  October  meet- 


ing of  the  New  York  Section  of  the  American  Chemical 
Society. 


As  long  as  football  is  played  at  Yale  University,  the 
smashing  victory  over  Brown  on  Novemlwr  4  at  New  Haven 
through  "Flash"  Neidlingcr's  three  runs  will  be  a  source  of 
pride  to  Yale  men.  Three  times  "Flash"  dashed  through  the 
entire  Brown  eleven — and  Yale  scored  only  three  times.  One 
of  the  runs  was  70  vards ;  but  together  they  totaled  145 
yards ;  and  two  were  made  from  aerial  passes.  At  the  close 
of  the  game,  modest  Newell  Neidlinger.  youngest  son  of 
George  II.  Neidlinger.  president  of  the  Peerless-  Tube  Co., 
Bloomtield,  N.  J.,  found  himself  the  hero  of  30.000  persons 
who  witnessed  the  game.  Undoubtedly  "Flash"  Neidlinger, 
the  brilliant  Yale  quarterback,  who  is  shown  on  the  left  in 
the  accompanying  photograph,  has  won  a  place  for  himself 
among  the  really  great  football  players  of  Yale  history  along 
with  Tom  Shevlin,  Ted  Coy  and  Steve  Philbin.  His  brother. 
"Pudge"  Neidlinger,  who  is  shown  on  the  right  in  the  illus- 
tration, also  has  won  laurels  for  himself  and  for  his  college, 
Dartmouth.  "Pudge"  is  the  star  tackle  for  Dartmouth.  In 
the  game  with  Boston  University  it  was  a  beautiful  42-yard 


Lin:  KKWBLL  H.  ("flash")  newlingkr.  yale,  1923 :  has 

BEEN    PLAYING   QI'ARTER-BACK,   BUT    HIS   POSITION  ORDI- 
NARILY Is  LEFT  HALF-BACK.    AT  THE  RIGHT  IS  LLOYD 
K.    ("PUDGE")     NEIDLINGER.    DARTMOUTH.  1922, 
WHO  PLAYS  LKFT-TACKI.E 

placement  kick  by  "Pudge"  that  won  the  victory.  In  the 
game  with  Harvard  the  only  tally  made  by  Dartmouth  was 
a  4K-yard  placement  kick  by  "Pudge." 

The  interesting  question  has  ltccn  raised:  What  would  the 
paternal  Mr.  Neidlinger  do  in  the  event  that  Yale  played 
Dartmouth?  To  sit  on  the  Yale  side  of  the  stadium  would 
obviously  be  impossible,  with  another  son  starring  on  the 
Dartmouth  team ;  and  vice  versa.  To  be  absolutely  neutral 
in  the  midst  of  a  throng  of  cheering  fans  is  to  court  indigna- 
tion which  no  human  being  could  stand ;  and  yet  to  remain 
away  from  a  game  in  which  both  sons  were  starring  might 
rightly  give  rise  to  some  doubt  as  to  fatherly  pride.  The 
more  one  contemplates  the  situation  the  stronger  the  con- 
viction grows  that  Mr.  Neidlinger  would  be  the  only  one  of 
the  thousands  who  would  hope  for  a  tie  game. 
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Irvin  Zeluff,  manager  for  Parfumcric  Rigaud.  75  Barrow 
street,  New  York  City,  returned  on  the  Homeric  November 

from  a  month's  trip  abroad,  The  trip  was  made  with 
Thomas  McHugh.  sale,  manager  for  the  Toilet  Goods  and 
Perfumery  Division  of  George  Borgfeldt  &  Co.,  who  act  as 
vales  agents  in  the  United  States  for  Parfnmerie  Rigaud. 
Mr.  McHugh  returned  a  week  earlier  than  Mr.  Zeluff.  Mr. 
Zeluff  was  much  impressed  with  the  spirit  of  optimism  which 
prevails  among  the  French  people. 

1  louchin- Aiken  Co.,  26  Court  street.  Brooklyn.  V  Y..  in 
its  announcement  on  advertising  page  71  illustrates  tongs 
for  handling  caustic  drums  and  also  the  B.  &  B.  mixer  for 
perfumes,  face  creams,  tooth  pastes,  etc.  The  mixer  is 
made  for  handling  all  materials  and  is  furnished  either  plain 
or  jacketed. 

Hermes  Chemical  Co.  has  opened  Pacific  Coast  headquar- 
ters at  760  State  street.  San  Diego.  Cal.,  with  Charles  \V. 
Bayne  as  manager.  Mr.  Bayne  has  had  twenty  years'  exper- 
ience in  the  toilet  articles  industry,  having  formerly  been 
manager  for  Conney  Bros.,  Chicago,  and  a  salesman  for 
Colgate  &  Co. 

The  Hermes  specialties  in  creams,  perfumes,  etc.,  will  be 
distributed  chiefly  through  canvassers  instead  of  the  regular 
store*,  except  that  groceries  may  be  used.  It  has  been  found 
that  grocers  are  satisfied  with  relatively  smaller  profits  than 
druggies  as  a  rule,  while  their  facilities  for  selling  toilet 
goods  are  quite  as  good.  Mr.  Bayne  is  distributing  a  neat 
little  "Beauty  Talk"  folder  extolling  the  merits  of  the 
various  Hermes  products. 


The  Managing  Directors  of  the  New  York  Board  of 
Trade  and  Transportation  on  October  18  unanimously  elect- 
ed Mr.  J.  I..  Hopkins,  president  of  J.  L.  Hopkins  &  Co- 
importing  drug  merchants,  as  their  treasurer  for  the  ensuing 
year. 


Ricardo  Gome/.,  president  of  Gomez  &  Sloan,  New  York, 
returned  from  France  on  the  liner  Paris  on  October  28  and 
left  on  November  2  for  a  trip  of  two  or  three  months  to 
the  vanilla  bean  centers  in  Mexico.  Mr.  Gomez  reported 
that  the  Bourbon  bean  requirements  for  the  next  year  will 
be  fully  double  the  quantity  of  product  available. 

Floromc  Chemical  Co.,  Inc.,  which  was  sold  at  a  receiver's 
sale  to  Herman  Brothers,  Brooklyn,  as  announced  in  our 
last  issue,  is  being  reorganized.  The  assets  were  sold  by 
Herman  Brothers  to  Max  Miller  and  Hans  Techow.  The 
company  is  being  recapitalized  and  it  is  about  to  resume 
business  at  237  Mercer  street.  New  York  City,  where  a  large 
loft  has  been  leased.  The  directors  of  the  company  arc 
Messrs,  Miller  and  Techow  and  Miss  Sylvia  Andrews.  The 
company  plans  to  resume  manufacturing  operations  on  a 
large  scale. 


A  newspaper  advertising  campaign  is  being  conducted  by 
Reuter-Barry,  Inc.,  New  York,  for  Reuter's  Soap,  which  has 
not  been  advertised  in  this  country  for  a  long  time.  The 
company  asserts  that  Reuter's  Soap  has  been  sold  in  for- 
eign countries  since  1880  "and  today,  more  Reuter's  Soap 
is  sold  than  any  other  in  every  country  where  it  has  been 
introduced."  Soap  manufacturers  in  America  will  be  inter- 
ested in  noting  this  broad  claim. 


Fox  &  Uarke  Co  .  Inc  .  116  West  Thirty-second  street. 
New  York  City.  begin  <>n  advertising  page  107,  the  first  of  a 
series  of  announcements  on  essential  oils.  ftWer  essences, 
aromatic  chemical,  tavors  and  synthetics  which  it  imports. 

Procter  &  (.amble  (_>>,,  Cincinnati  has  declared  * 
quarterly  di\idend  of  5  [>er  cent  on  the  common  stock,  pay- 
able Nov.  15  to  holders  of  record  Oct.  25 

At  the  annual  election  October  13,  three  employees  were 
elected  new  directors  and  nine  directors  were  re-elected. 
The  directors  representing  the  company  arc  J.  J.  Burchenal, 
Wallace  E.  McCaw,  Herbert  G.  French,  William  C. 
Procter,  William  Procter.  William  S,  Rowe,  James  N. 
Gamble.  Albert  F.  Anderson  and  Cecil  H.  Gamble.  The 
directors  chosen  to  represent  the  employees  are  James  L. 
Rice,  of  the  Cincinnati  plant ;  Charles  Schneel.  of  Port 
Ivory,  and  Charles  A.  Ellsterry.  of  Kansas  City. 

James  S.  Kirk  &  Co..  Chicago,  have  placed  their  entire 
advertising  account  with  Collins-Kirk,  Inc..  a  Chicago 
agency.  The  brands  being  especially  exploited  are  Jap 
Rose.  American  Family  and  Kirkolivc  soaps 


Gilbert  Colgate's  residence.  306  West  76th  street,  Man- 
hattan. New  York  City,  which  he  occupied  for  many  years, 
has  been  sold  to  Fanny  Brice.  the  actress.  The  dwelling  is 
five  stories  on  a  lot  25x1(12.2.  The  price  is  not  stated,  but 
two  mortgages  of  $45,01)0  were  given  by  the  buyer. 


Fire  in  the  soap  plant  of  J.  Eavenson  &  Sons.  Camden. 
N.  }.,  October  21,  did  damage  estimated  at  $100,000.  Only 
one  building  was  affected  and  the  normal  business  opera* 
tions  of  the  firm  were  not  interrupted. 

Lewis  V.  Volpe,  an  overseas  veteran,  formerly  of  New 
York,  now  proprietor  of  the  Lincoln  Bank  Building  larber 
shop,  Ix>uisville,  Ky..  is  placing  a  new  hair  tonic  on  the 
market.  While  in  the  service  he  discovered  that  sea  water, 
mixed  with  certain  herbs,  seemed  to  possess  unusual  prop- 
erties for  treating  ailments  of  the  hair  and  scalp. 


Memphis  Chainl*er  of  Commerce's  Journal  prints  two 
pages  telling  the  history  and  growth  of  the  Hessig-Ellil 
Drug  Co..  of  that  city,  with  a  picture  of  R.  R.  Ellis,  pres- 
ident, and  some  highly  complimentary  information  about  the 
firm's  importance  in  the  Southern  wholesale  trade.  A 
feature  is  made  of  manufacturing  Q-Ban  toilet  prepara- 
tions. 

Arthur  Oakley  Ford,  for  fourteen  years  with  Marx  & 
Rawolle,  glycerin.  New  York,  has  resigned  as  sales  di- 
lector  and  is  succeeded  by  Charles  H.  Praeger,  who  has 
been  a  salesman  in  the  Chicago  office  <>i  the  firm. 

Lehn  &  Fink,  New  York  wholesale  druggists,  are  open- 
ing new  branch  offices.  Before  long  one  on  the  Pacific 
Coast  will  be  added  to  iln.se  in  New  Orleans,  Chicago, 
Minneapolis  and  St.  Louis.  Edward  Plaut.  president,  and 
T.  E.  Caruso,  vice-president,  attended  the  New  Orleans 
opening." 


Digitized  by  Google 


THE    AMERICAN  PERFUMER 


413 


Gilbert  Colgate,  chairman  of  the  board  of  directors  of 
Colgate  &  Co.,  Xcw  York  City,  has  been  appointed  chair- 
man of  'he  Toilet  Goods  Division  of  the  American  Red 
Cross  Drive,  which  is  securing  10,000,000  members  before 
January  1.  Mr.  Colgate  already  has  done  energetic  work 
and  it  is  Confidently  expected  that  the  Toilet  Goods  Divi- 
sion of  this  humane  organization  under  his  able  direction 
will  ro  over  the  !<-p. 


M.  B.  Cowan,  of  the  Beaton  Beauty  Parlors.  1009a  First 
street  West,  Calgary,  Alberta,  announces  the  purchase  of 
the  Marguerite  Toilet  Preparations  &  Mfg.  Co. 


Andrew  Griffon,  representative  of  Charles  Bergcret,  145 
West  -45th  street,  New  York  City,  has  returned  from 
Nancy,  France,  where  he  visited  the  Cristallerics  de  Nancy 
for  whom  hi*  company  is  exclusive  American  agent. 


Henry  Tctlow  Co.,  Philadelphia,  is  doing  considerable 
advertising  for  "Blue  Moon''  face  powder— an  addition  to 
the  Tctlow  products. 


Dr.  Henry  M.  Whelpley.  of  St.  Louis,  after  serving  thirt) 
consecutive  years  as  permanent  secretary  of  the  Missouri 
Pharmaceutical  Association,  insisted  on  the  organization 
finding  a  successor.  Prof  D.  V.  Whitney,  of  Kansas  City, 
succeeds  him  temporarily.     Dr.  Whelpley  is  known  to 

pharmacists  both  on  the 
scientific  and  practical  ends 
throughout  the  country  and 
many  of  our  readers  are 
familiar  with  his  efforts  in 
more  than  a  third  of  a  cen- 
tury to  advance  the  relations 
of  theory  and  practice,  not 
only  in  pharmaceuticals,  but 
in  various  elements  that  af- 
fect the  perfumery  and  toilet 
preparations  industry.  But 
the  doctor  has  been  unwill- 
ing to  trade  on  his  work, 
which  makes  it  seem  possible 
that  his  middle  name  is 
Modesty,  although  it  really 
is  Milton.  As  editor  ot  the  Meyer  Drunnist  tor  more  than 
thirty  years,  he  has  accomplished  a  marvel  in  making  a 
house  organ  an  influential  pharmaceutical  journal.  Man, 
attempts,  some  of  them  costly,  have  been  undertaken  in  this 
direction,  but  Dr.  Whelpley  has  led  the  procession. 

We  could  fill  all  of  our  pages  with  the  professional 
achievements  of  Dr.  Whelpley  and  we  would  like  to  do  so, 
but  we  can  only  say  now  that  as  editor,  teacher,  officer  in 
associations,  local,  State  and  National  his  record  covers 
forty  years  of  service.  Since  1908  he  has  been  treasurer  of 
the  American  Pharmaceutical  Association  and  has  under  his 
control  and  management  an  accumulated  fund  of  about 
$100,000.  Few  men  in  pharmacy  arc  known  more  favorably 
than  Dr.  Whelpley  to  our  allied  industries  and  all  will  join 
in  wishing  him  more  power  in  carrying  out  his  work  for 
the  benefit  of  all  in  the  perfumery,  drug  and  chemical  fields. 


DR.   H.   M.  WHELrLLY 


Sound  Government  Association,  of  which  Mr.  H.  O. 
Alderman,  of  Rochester,  is  a  director  and  treasurer,  issued 
a  pamphlet  in  tlte  recent  political  campaign  entitled  "The 
Truth  About  the  Department  of  Labor  of  New  York  State." 
giving  the  results  of  an  investigation  under  its  auspices  to 
clarify  the  situation  in  relation  to  the  bureau's  efficiency. 
The  association  concluded  that  attack;  on  it  were  unfounded. 


Recent  re-organization  of  the  Pennsylvania  Soap  Co.,  of 
Lancaster.  Pa.  has  progressed  to  a  point  where  the  re- 
sources of  the  factory  in 
output  are  being  taxed  heav- 
ily to  take  care  of  the  de- 
mands created  by  the  new 
sales  organization.  William 
A.  Taylor,  the  new  execu- 
tive of  the  sales  force,  has 
perfected  his  plans  and 
sales  policy  in  preparation 
for  big  business  in  toilet 
snap  merchandising  through- 
out the  country. 

Mr.  Taylor  has  spent  the 
last  five  years  as  an  execu- 
tive of  the  sales  organiza- 
tion of  Wilson  Si  Co.  and  the 
Armour  Soap  Works,  Chi- 
cago. Hundreds  of  soap 
buyers  in  the  East  arc  ac- 
quainted with  Mr.  Taylor,  and  recognize  him  as  an  author- 
ity in  the  trade.  His  ideals  of  "give  and  take,"  stressing 
particularly  the  spirit  of  seeing  both  the  buyer's  and  seller's 
interest  in  marketing  soaps,  have  contributed  largely  to  his 
popularity  with  those  with  whom  he  has  come  into  business 
contact. 

Friends  of  William  Schilling,  Jr..  chemist  for  L.  A.  Van 
Dyk,  110  West  I4th  street.  New  York  City,  will  be  inter- 
ested to  learn  of  his  marriage  to  Miss  Elizabeth  Graham, 
I  October  29.  The  ceremony  was  performed  by  the  Rev.  Mr. 
Schuicard  at  Glendale,  N.  Y.,  where  the  couple  now  reside. 


\VM.    A.  TAYLOR 


Felix  Lowy,  sales  and  advertising  manager  for  the  Palm- 
olive  Co..  Milwaukee,  Wis.,  returned  on  the  Majestic, 
November  14,  from  a  two  M 
months'  business  trip  abroad. 
Mr.  Lowy  visited  England. 
France,  Switzerland  and 
Germany,  where  he  studied 
business  conditions.  Exten- 
sive advertising  abroad,  he 
said,  has  created  a  demand 
for  American  goods,  which 
are  now  displayed  more 
prominently  than  ever  be- 
fore. Returning  confidence 
is  indicated  in  Germany 
where  the  people  arc  work- 
ing and  where  the  bitterness 
engendered  by  the  war  is 
rapidly  subsiding;  but  the 
most  promising  field  for  foreign  trade  development,  he 
thinks,  is  England  on  account  of  the  steadiness  of  sterling 
exchange.  Mr.  Lowy  spent  several  days  in  New  York 
City  before  returning  to  Milwaukee. 


Itl.lX  LOWY 


Pennsylvania  Oil  Co.  has  moved  from  173  North  Green 
street  to  412-420  North  Western  avenue,  Chicago. 
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"Wind  Ruins  Home  Beauty  Treatment :  Face  Clay 
Masker.  Trapped  by  Slammed  Door,  is  Going  to  Specialist 
Next  Time.'"  These  headlines  rather  well  tell  the  motif  of 
a  story  printed  in  the  Sun,  which  was  discovered  by  A. 
Alexander,  to  whom  we  are  indebted  for  calling  our  atten- 
tion to  a  bright  and  happy  cosmetic  laugh.  Mrs.  Harlem, 
in  the  Sun  story,  which,  of  course,  must  be  true,  undertook 
to  apply  home  beauty  treatment  to  her  face  in  the  absence 
of  others  of  her  family  and  after  she  had  disguised  herself 
with  a  plaster  clay  mask  managed  to  shut  herselt  off  in 
a  room  out  of  reach  of  the  telephone  or  other  tirst  aids  to 
hcauty  and  comfort.  Shrill  shrieks  from  a  'steenth  floor 
window  finally  attracted  help,  but  the  mask  still  made 
trouble.  It  had  hardened  to  the  prickly  degree  and  made 
Mrs.  Harlem  lwth  unpresentable  and  uncomfortable.  The 
article  is  too  long  to  reprint,  but  with  the  outline  we  have 
Kiven  and  some  imagination  added  many  of  our  readers  can 
join  in  the  hearty  laugh  that  the  whole  story  gave  to  Mr. 
Alexander,  who.  as  a  consulting  perfumery  chemiu  could 
well  appreciate  it.  and  to  us. 


Synfleur  Scientific  laboratories,  Inc.,  Monticcllo,  N.  Y., 
are  sending  out  a  complete  market  report  and  price  list 
covering  SynHeur  synthetic  materials.  A  copy  may  be  had 
by  writing  to  the  company. 

Kli?alK.tli  Fllsworth.  perfumerie.  2  Newbury  street, 
Boston.  Mass.,  has  offered  to  pay  $50  for  the  best  design 
for  a  label  to  be  used  on  perfume  bottles,  powder  taxes, 
cream  jars.  etc.  sent  in  before  Ueceml)er  1. 

The  Universal  Imposition  of  Inventions  and  Patents  will 
be  held  in  Grand  Central  Palace.  New  York  City.  Feb. 
ruary  17-22.  The  object  is  to  bring  the  capital  of  America 
and  the  inventive  brain  of  the  world  together;  and  give 
inventors  full  opportunity  to  show  to  the  public,  manu- 
facturer, merchant  and  capitalist  the  possibilities  of  their 
inventions.  The  exposition,  in  fact,  will  be  a  "clearing 
house  of  ideas." 


J.  S.  Rrodhead,  export  manager  for  Colgate  &  Co. 
New  York,  was  a  recent  visitor  to  San  Francisco  and  other 
Pacific  Coast  cities,  on  business  in  connection  with  tin- 
Colgate  branch  which  covers  that  part  of  the  country. 


Dixie  Chemical  Co..  Birmingham.  Ala.,  has  sent  salesmen 
to  Mexico.  Panama  and  Brazil,  with  a  view  to  entering  the 
Latin-American  trade  in  disinfectants,  liquid  soap.  etc. 
A  new  plant  four  times  the  size  of  the  present  one  is  being 
planned  for  construction  during  next  year. 


Jorgensen-Ble.sch  Co..  Green  Bay,  Wis.,  lias  opined  a 
new  toiletrie  department  carrying  extensive  varieties  of 
foreign  and  American  perfumery  and  toilet  supplies. 

Owens  Brittle  Co.,  for  the  nine  months  ended  Sept.  30. 
1922,  reports  net  profits  of  $2,953,333  after  deducting  taxes 
and  charges,  against  $1.4S5.8<j5  in  the  same  peril  id  last 
y<ar.  After  allowing  for  dividends  on  the  preferred  stuck, 
the  balance  for  the  lonimon  'lock  was  equal  to  53  53  a 
share  on  the  $17.371, 900  common  stuck  of  523  a  share  |>ar 
value  outstanding.  In  the  first  nine  months  of  las;  year 
the  company  re]K>rted  $1-42  a  share  "n  the  common  stuck 
then  outstanding. 


Mclba  Mfg.  Co.,  Chicago,  of  which  Francis  W.  Jones, 
former  president  of  the  Manufacturing  Perfumers'  Associa- 
tion, is  head,  has  placed  its  advertising  account  with  Grandin- 
Dorrance-Sullivan,  Inc.,  through  its  Chicago  office.  The 
Mclba  Co.  will  continue  its  present  national  advertising, 
which  it  may  supplement  by  sectional  newspaper  campaigns 
in  both  color,  and  black  and  white. 


Memphis  Xrus  Sdmilar  recently  printed  a  ten  page  ex- 
pansion edition  devoted  to  the  history,  growth  and  rami- 
fications of  the  Van  Vlect- Mansfield  Drug  Co..  which  re- 
cently opened  a  branch  of  its  wholesale  business  in  Jack- 
son, Miss.  The  fifth  floor  of  the  big  building  is  devoted 
to  La  Creole  Laljoratorics,  a  separate  organization  owned 
by  the  company.  La  Creole  is  under  the  management  of 
C.  A.  Hanley.  who  has  been  identified  with  a  number  of 
the  largest  manufacturers  of  toilet  preparations  and  has 
originated  many  popular  products.  An  interesting  descrip- 
tion is  given  of  the  laboratories  and  a  tribute  is  paid  to 
Mr.  Hanky's  skill  in  a  lengthy  special  chapter. 

Some  recent  husiness  troubles  in  New  York  follow : 

\V.  \V.  May  Co..  Inc.,  soaps,  oils  and  disinfectants.  10* 
Fast  One  Hundred  and  Tweutv-sixth  street,  assigned  to 
Philip  F.  Wickscl.  362  Fifth  avenue 

Isaak  Assyia,  dealer  in  perfumery  and  toilet  articles  at 
4215  Third  avenue,  assigned  to  Marcus  Rosenthal. 

Ramsdcll  Drug  Co.,  "63  Fifth  avenue,  filed  schedules  in 
bankruptcy,  listing  liabilities  of  534.532  and  assets  of  $15,000. 

Pharmaceutical  Supply  Co..  Inc..  wholesale  druggists,  480 
Broome  -street,  petition  in  bankruptcy  lifting  liabilities  of 
$42.5X3  and  assets  of  $60,681.  Principal  creditors,  Michael 
].  Kinney,  $31,000  (in  litigation:  V.  Yivaudou.  Inc..  $1,170; 
Robert  G.  Peters,  $2.5<X>.  Henry  B.  Singer  api*>intcd  re- 
ceive.". 

Kohde  LaUiratory  Supply  Co..  Inc.,  chemicals.  17  Madison 
avenue,  schedules  in  bankruptcy,  listing  liabilities  of  $43345 
and  assets  of  $18,967. 

Roger  \Y.  Gerard  Co..  essential  oils,  formerly  of  40  Wall 
street,  present  address  unknown:  judgment  of  $462  filed 
against,  for  unfulfilled  business  contract.  Former  agent  for 
Subinaghi,  Milan.  Italy. 

William  II.  Daggilt's  Sons,  soap  makers.  583  West 
Twelfth  street :  bankruptcy  ;  $15,000  liabilities.  $10.0(10  assets. 

Isaac  J.  Jacobson.  manufacturer  of  paper  boxes.  46  Greene 
street .  bankrupts  ;  liabilities  listed  at  $35,258  and  assets, 
$2  LOW. 


Dosch  Chemical  Co.,  disinfectant*  and  insecticides,  of 
Louisville.  Ky .  recently  went  into  involuntary  bankruptcy, 
with  assets  estimated  at  $300,000  and  $400,(H>  liabilities,  as 
stated  by  attorneys  for  the  creditors. 


A  Selected  Bibliography  of  Foreign  Trade.  1922.  in  which 
are  listed  the  leading  authorities  on  various  aspects  of  In- 
ternational Commerce,  can  In  obtained  from  the  National 
Foreign  Trade  Council,  of  India  House,  Hanover  square, 
New  York 


Connecticut  Cosmetic  &  Su)>jily  Co.,  of  Bridgeport,  Conn., 
has  elected  new  officers  as  follows:  I. xjib  Tedesco,  pres- 
ident and  secretary;  Carmen  Luci.  vice-president,  and  Jennie 
Tedesco.  treasurer. 
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NEW  PRICE  LISTS,  PUBLICATIONS,  ETC. 

Stafford,  Allen  &  Sons.  Lti>„  London.  Hng.,  lingerer 
&  Co.,  124  West  19th  street.  New  York.  American  repre- 
sentative.— November  wholesale  price  list  for  essential  oils, 
chemicals,  synthetics  and  sundries,  including  the  Allen 
Olcorcsins  and  other  Allen  specialties,  is  at  hand.  The  list, 
as  usual,  is  comprehensive  and  complete. 

W.  J.  Bi/sh  &  Co.,  Inc.,  370  Seventh  avenue,  New 
York,  have  issued  their  October  price  list  of  essential  oils 
and  essences,  flavors  and  fruit  juices,  colors,  vanilla  and 
the  Hush  ottos,  as  well  as  other  specialties,  including  the 
products  manufactured  at  their  works  in  Linden,  N.  J. 

Gi-xrge  I.iei>ehs  &  Co.,  427  Washington  street.  New 
York,  have  issued  their  October-November  price  list  of 
essential  oils,  floral  waters,  vanilla  beans,  etc.  The  price- 
list  of  L.  Givaudan  &  Co..  manufacturers  of  synthetics  and 
tine  chemicals  for  perfumers,  is  included  in  the  sixteen 
pages,  while  in  conclusion  facts  are  given  al>out  the  Ameri- 
can Tariff  Act  of  1922  and  its  effect  upon  various  products 
handled  by  the  firm. 

M.  I-  Barrett  &  Co.,  233  West  Lake  street,  Chicago, 
III.,  have  favored  us  with  their  October  price  list  of  raw 
materials  for  perfumers,  soap  makers  and  flavoring  extract 
manufacturers.  Besides  essential  oils,  colors,  glycerin  and 
vanilla  beans,  the  firm  specializes  in  talc. 

Alsop  Engineering  Co..  157  Water  street.  New  York 
City— Ixaflct  on  filtering  with  the  inirtable  Vaccu- Filter 
has  been  received.  This  filter,  it  is  pointed  out.  uses  a 
filter  paper  laid  flat  on  a  ck»c-nicsh  screen  which  may  be 
changed  in  less  than  half  a  minute.  A  pump  is  provided 
for  exhausting  the  air  from  the  l>ottle.  creating  a  partial 
vacuum,  thus  causing  the  liquid  to  pa>s  through  the  filter 
paper  rapidly.  As  the  filter  is  air  tight,  the  makers  point 
out  then-  is  no  loss  due  to  evaporation.  The  pressure  on 
the  liquid  in  the  No.  1  sire  filter,  it  is  added,  runs  as  high 
as  300  pounds  and  in  the  No.  2  size,  more  than  1,000 
pounds,  forcing  the  liquid  through  the  fine«t  quality  filter 
paper.  Full  details  may  he  had  by  writing  to  the  manu- 
facturers at  the  above  address. 

"Trend  of  Pvbmc  Aividknts."  is  the  title  of  a  timely 
pamphlet  of  facts  and  statistics  on  the  subject  indicated 
which  may  be  obtained  from  the  National  Safety  Council, 
168  North  Michigan  avenue.  Chicago. 


NEW  INCORPORATIONS 

(Our  readers  icho  may  su'.Wi  to  take  adxanta^e  oi  this 
department  are  advised  thai  it  is  desirable  to  urtte,  not 
s-end  circulars,  to  more  than  one  of  the  names  mentioned 
in  the  incorporations.  Except  in  the  case  of  the  incorpora- 
tion of  old  firms,  the  postal  people  may  have  no  ready 
reference  for  addresses  of  ne;e  business  enterprises.) 

Femigloria  laboratories,  Manhattan  Borough.  New  York 
City,  cosmetics  and  perfumes.  $250,000  capital  stock,  has 
been  incorporated  by  W.  R.  Smith,  B.  Brown.  J.  Ross.  At- 
torneys, Zeigler  &  Berliner.  44  Beaver  street. 

Sho-Form  Co.,  Buffalo,  N.  Y„  soap  products.  $25,000 
capital  stock,  has  been  incorporated  by  L.  E.  Moschel, 
W.  F.  and  F.  G.  Messing.    Attorneys.  Persons  &  Blair. 

Four  Kings  Mfg.  Co.,  Wilmington.  Del.,  manufacture 
soap,  $25,000  capital  stock,  has  been  incorporated  in  Dela- 
ware by  Franklin  L.  Mcttlcr,  of  Wilmington 

Snowdrift  Soap  Co.,  Wilmington,  Del.,  $250,000  capital 
stock,  has  been  incorporated  in  Delaware  for  clients  by 
C  olonial  Charter  Co. 


Crystal  Soap  &  Chemical  Co.,  Wilmington.  Del..  $100,000 
capital  stock,  has  been  incorporated  in  Delaware  for  clients 
by  the  Corporation  Trust  Co.  of  America. 

Re-Store  Co.,  Syracuse,  N.  Y.,  make  cleaning  prepara- 
tions, $150,000  capital  stock,  has  been  incorporated  by  W. 
Leahy,  J.  R.  Ohwalow,  R.  M.  Whitaker.  Attorney,  C.  S. 
Carr. 

Chester  Perfume  Soap  Co.,  Brooklyn,  N.  Y.,  $5,000 
capital  stock,  has  been  incorporated  by  M.  Blumbcrg,  I. 
Wartofsky.    Attorney,  S.  Rosenberg,  309  Broadway. 

E.  &  D.  Medicine  Co.,  Inc.,  815  Equitable  Building,  Balti- 
more, Md..  manufacture  medical  and  toilet  preparations, 
$10,000  capital  stcx-k,  has  been  incorporated  by  Charles  F. 
Erhardt. 

Fox  &  Clarke  Co.,  Manhattan  Borough.  New  York  City, 
perfumers.  $100,000  capital  stock,  has  been  incorporated  by 
A.  G.  Fox,  F.  D.  Clarke,  R.  C.  Van  Aken.  Attorneys, 
Medina  &  Sherpick.  34  Nassal  street. 

Eden  Art  Co.,  Manhattan  Borough.  New  York  City, 
make  paper  boxes  and  toys.  $10,000  capital  stock,  has  been 
incorporated  by  F.  and  R.  Taylor,  S.  Grudin.  Attorneys, 
M.  S.  Fincsilvcr,  149  Broadway. 

Twin  Ports  Soap  Mfg.  Co.,  Superior.  Wis.,  $10,000  capital 
stock,  has  been  incorporated  by  Thomas  M.  Tierncy,  Edward 
I.  Lit  rye  and  Frank  Shapiro. 

Schultz  Soap  Products  Corporation.  Norfolk.  Va.,  has 
been  incorporated  by  Al*  Schultz,  president ;  Leonard 
Schultz,  secretary;  and  Sol  Schultz,  all  of  Norfolk. 

Dc  Luxe  Beauty  Parlors,  Inc.,  Lawrence.  Mass.,  toilet 
articles  and  accessories,  $10000  capital  stock,  has  been  in- 
corporated by  Frederick  R.  I-awrence,  Esther  F.  Lawrence 
and  C.  Harold  Baldwin,  all  of  Lynn. 

D-Lite  Co..  Manhattan  Borough,  New  York  City,  make 
perfumes.  $10,000  capital  stock,  has  been  incorporated  by 
W.  F.  and  M.  Rock,  C.  I..  Ahrcns.  Attorney.  C.  J.  Buckley. 
499  Willis  avenue. 

Cleo  Mfg.  Co.,  Inc.,  Manhattan  Borough.  New  York  City, 
manufacture  toilet  preparations,  drugs  and  chemicals, 
$100,000  capital  stock,  has  lieen  incorporated  by  A.  IX-utsch, 
198  Broadway.  New  York  City. 

Capital  City  Specialty  Co.,  Trenton,  N.  J.,  manufacture 
shoe  polish,  bluing  and  soaps.  $2,500  capital  stock,  has 
been  incorporated  by  Charles  Kulow,  John  Corse.  Michael 
Corse.  Trenton. 

Miss  Lorain  Beauty  Salon,  Manhattan  Borough.  New- 
York  City,  beauty  parlor.  $5,000  capital  stock,  lias  been 
incorporated  by  E.  L.  Friedman.  W.  R.  Fox,  R.  Lippincott. 
Attorneys,  Stem,  Barr  &  Tyler.  299  Broadway. 

Middlesex  Soap  Co..  Boston,  Mass..  $50,000  capital  stock, 
has  been  incorporated  by  William  Perkins  of  Stoncham, 
U-slie  F.  Mansfield  of  Somerville  and  Alfred  A.  Tutin  of 
Cambridge. 

Sulkin  Spice  Co..  Boston,  Mass..  $50,000  common  stock, 
has  been  incorporated  by  Isadore  Niditch,  Woodmcrc.  L.  I.. 
N.  Y..  president;  Michael  B.  Toy.  Mattapan,  Boston, 
treasurer;  Sarah  M.  Toy,  Mattapan,  clerk. 

VVlig  Soap  Co.,  Manhattan  Borough.  New  York  City, 
$25,000  capital  stock,  has  been  incorporated  hy  D.  Denardo, 
L,  W.  Gicllcrup,  A.  J.  Collins.  Attorney.  J.  V.  Grill.  27 
Cedar  street. 

Morct.  Manhattan  Borough.  New  York  City,  make  cos- 
metics. $20,000  capital  stock,  has  been  incorporated  by  A. 
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Fuhr.  A.  \V.  Venmo.    Attorney,  A.  Miller,  59  Wall  street. 

Standard  Supply  Co.,  Bad  Axe.  Mich.,  toilet  articles, 
perfumery,  spices,  soaps,  etc.,  $25,000  capital  stock,  has  been 
incorporated  by  L.  W.  Lewis,  F.  J.  Scllars  and  R.  C. 
Brown. 

Brcath-O-Tol  Laboratory,  Manhattan  Borough,  New 
York  City,  make  chemicals,  $250,000  capital  stock,  has  been 
incorporated  by  J.  and  F.  A.  Lewis.  Attorney,  A.  Solomon, 
51  Chambers  street. 

Mouson,  Manhattan  Borough,  New  York  City,  perfumes, 
$5,000  capital  stock,  has  been  incorporated  by  O.  Davis,  S. 
Fleischer,  N.  Herman.   Attorney.  W.  Macy,  291  Broadway. 

Lincoln  Laboratories,  Inc.,  Chicago,  manufacture  cos- 
metics and  toilet  articles  at  4204  Lake  street ;  $10,000  capital 
stock,  has  been  incorporated  by  William  Jerome  Byrnes, 
Harr>'  Lewis  and  Ruth  Lewis,  all  of  Chicago. 

United  Barber  System,  barber  shops,  $40,000  capital  stock, 
has  been  incorporated  in  Delaware  by  C.  C.  Jshman,  L.  L. 
Whitaker,  K.  E.  Ishman,  Windber,  Pa.  Capital  Trust  Co. 
of  Delaware. 

Philadelphia  Barbers'  Supply  Co.,  medicinal  pharmaceuti- 
cal preparations,  $50,000  capital  stock,  has  been  incorporated 
in  Delaware  by  Wray  C.  Arnold,  Philadelphia;  Frank  A. 
Cabeen,  Jr.,  Haverford,  Pa.;  W.  F.  Diencr,  Collingswood. 
N.  J.   U.  S.  Corporation  Co. 

Berkshire  Talc  Products  Corp..  207  Market  street, 
Newark,  N.  J.,  manufacture  talc  and  its  by-products,  $125,- 
000,  capital  stock,  has  been  incorporated. 

Whitchouse  Products  Co,  564  West  Randolph  street. 
Chicago,  has  been  incorporated  by  Jack  Schenkcr,  E.  F. 
Menkin  and  Leo  B.  Samuels.  Correspondent :  Brown. 
Fox  &  Bltnnheru.  105  South  La  Salle  street. 


IN  MEMORIAM  FOR  DEPARTED  FRIENDS 

Allen,  William  C,  of  Stafford  Allen  &  Sons,  essential 
oils,  London,  England,  November,  1908. 

Booth,  Arthur  Olcott,  treasurer  of  the  Dodge  k  Olcotl 
Co.,  New  York,  November,  1921. 

BooTn,  Emery  T.,  perfumer,  New  York,  November,  1911. 

Bromi  nd,  Ernest  A.,  manufacturer  of  wax  products,  New 
York,  November,  1918. 

Buedingen,  Carl,  Bucdingen  Box  &  Label  Co.,  Rochester, 
N.  Y.,  November,  1908. 

Ci'dahy.  Michael,  soaps,  Chicago.  November,  1910. 

Eckert,  Edwin  ('•.,  flavoring  extracts  manufacturer,  Han- 
over, Pa..  November,  1914. 

Gattefossk.  Robert,  perfume  expert  and  author,  Lyons, 
France,  died  in  the  service,  November.  1918. 

Grossmith,  John  Lipscomb,  of  J.  Grossmith  &  Sons,  Ltd  , 
perfumers,  London,  November.  1921. 

Gowans,  Iames  H„  of  the  Gowans  Soap  Co.,  Buffalo, 
N.  Y.,  November,  1910. 

Heckman.  W.  E  ,  soaps,  Covington,  Ky.,  November,  1914. 

Hovenden,  Robert,  manufacturer  of  toilet  preparations, 
etc,  London,  England,  November,  1908. 

Keller.  John  H  .  Keller  Soap  Works.  New  Orleans.  La., 
November.  1908. 

Kemp,  Jas.  H.,  soaps,  Cambridge,  Mass.,  November,  1914. 

Killeen,  Wm.  H.  R„  brother  of  E.  V.  Killeen.  vice- 
president  Geo.  Lueders  &  Co  .  New  York,  November,  191 K. 

Kline.  Mahlon  N.,  of  Smith,  Kline  &  French  Co.  per- 
fumery, drugs,  etc..  Philadelphia.  Pa.,  November.  1900 

Lander,  Thomas  Albert,  perfume  manufacturer,  Brook- 
lyn, N  Y  .  November.  1908. 


Lavat,  Joseph  M.,  perfumer,  St.  Louis,  November,  1913. 

Lemercier,  M.,  perfumer,  November,  1908. 

Magnus,  Percy  C,  of  Magnus,  Mabee  &  Reynard,  essen- 
tial oils,  New  York,  November,  1916. 

Marsh,  Caleb  W.,  one  of  the  founders  oi  the  Goodwill 
Soap  Co.,  Lynn,  Mass.,  November,  1919. 

Rct>D,  Frank  M.,  peppermint  oil  dealer,  of  Bronson,  Mich., 
November,  1921. 

Schaefer,  Jacob  G.,  president  Schaeffer  Bros.  &  Powell 
Mfg.  Co.,  soaps,  St.  Iuxiis,  November,  1917. 

Schmidt,  Philip,  La  Crosse  (Wis.)  Soap  Works,  No- 
vember. 1907. 

Spiehler,  Adolph,  of  A.  M.  Spiehler,  Inc.,  perfumes, 
Rochester,  N.  Y.,  November.  1909. 

Tatlm,  Charles  A.,  president  of  the  Whitall-Tatum 
Company,  New  York  and  Philadelphia,  November,  1920. 

Thomas,  Vincent  B..  president  of  Harriet  Hubbard 
Ayer.  Inc.,  New  York,  November.  1918. 

Tukrell,  Mrs.  Herbert,  wife  of  the  treasurer  and  general 
manager  of  the  Oxzyn  Co.,  New  York,  November.  1921. 

Twitchell,  Sej.den.  of  S.  Twitchcll  L  Co.,  soda  water 
flavors,  Philadelphia,  November,  1917. 

Vos.Si.-rgh,  Ernest  A„  manufacturer  of  toilet  articles. 
Chicago,  November,  1919. 

Warren,  Albert  C,  secretary  Warren  Bros.  Soap  Co.. 
Boston,  Mass.,  November,  1916. 

Welch,  James  H.,  long  identified  with  the  soap  materials 
industry.  New  York,  November.  1915. 

Werk,  Casimer  L.,  son  of  Michael  Wcrk,  founder  of  the 
M.  Wcrk  Soap  Co.,  Cincinnati,  Ohio.  November,  1919 

Wuhlf  Robert,  soaps,  I  ronton,  Ohio,  November,  1913. 

Zech,  Conrad,  secretary  and  treasurer  of  the  Henderson 
Lithographing  Co.,  Cincinnati,  Ohio,  November.  1918. 


Obituary  Notes 

John  Abbott  Oilman,  dean  of  the  Boston  wholesale  drug 
trade,  died  October  28  at  Newton,  Mass.,  aged  85. 

Richard  P.  Williams,  president  of  Farrand.  Williams  & 
Clark,  wholesale  druggists.  Detroit.  Mich  ,  died  November 
5.  He  is  survived  by  his  wife  and  a  sou.  J.  Farrand  Wil- 
liams, who  is  treasurer  of  the  drug  company. 

M.  Honorc  Muraour,  one  of  the  veterans  of  the  French 
perfume  industry,  died  recently  in  Paris.  M.  Muraour 
was  more  than  80  years  of  age- 

-Si>enccr  Kellogg,  head  of  the  linseed  oil  firm  of  Spen- 
cer Kellogg  &  Sons,  died  suddenly  at  hi >  home  in  Buffalo 
No\embir  14.  He  was  a  pioneer  in  the  industry  and  was 
71   years  old. 

Henry  Maurice  O'Neil 

Henry  Maurice  O'Neil,  aged  seventy-two,  president  of 
Daggett  &  Ramsdcll,  manufacturers  of  cold  cream  and 
toilet  articles  at  214  West  Fourteenth  street,  died  of  pneu- 
monia November  2  in  his  home,  Graham  Court,  Seventh 
avenue  and  116th  street,  lie  was  widely  known  in  the 
drug  and  chemical  trade.  He  was  born  at  Fort  Lee.  N  J., 
and  studied  pharmacy  at  New  York  University,  Twenty 
years  ago  he  became  president  of  Daggett  &  Ramsdcll. 
He  was  a  member  of  the  Economics  Club.  He  leaves  his 
wife.  Mrs.  Gertrude  Stokes  O'Neil.  and  a  brother.  Dr.  D. 
Edwin  O'Neil. 


"Biggest  Value  in  Trade  Journals" 

(From  J.  L.  Print*.  Reading.  P».) 
Enclosed  find  my  renewal  subscription  for  the  Biggest 
Value  in  the  Trade  Journal  Line  in  the  world  today. 


Digitized  by  Google 


THE    AMERICAN  PERFUMER 


417 


PATENTS  AND  TRADE-MARKS 
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NOTE  TO  READERS 

This  department  is  conducted  under  the  general  super- 
vision of  a  very  competent  patent  and  trade-mark  at- 
torney. This  report  of  patents,  trade-marks,  designs  is 
compiled  from  the  official  records  of  the  Patent  Office 
in  Washington,  D.  C.  Wc  include  everything  relating 
to  the  four  co-ordinate  branches  of  the  essential  oil  in- 
dustry, viz.:  Perfumes,  Soap,  Flavoring  Extracts  and 
Toilet  Preparations. 

Of  the  trade-marks  listed,  those  whose  numbers  arc 
preceded  by  the  letter  "M"  have  been  granted  registra- 
tion under  the  Act  of  March  19.  1920.  The  remainder 
are  those  applied  for  under  the  Act  of  February  20,  1905, 
and  which  have  been  passed  to  publication. 

Inventions  Patented  are  designated  by  the  letter  "P." 

Designs  Patented  are  designated  bv  the  letter  "D." 

All  inquiries  relating  to  patents,  trade-marks,  labels, 
copyrights,  etc..  should  be  addressed  to 

PATENT  AND  TRADE-MARK  DEPT., 
Perfumer  Pub.  Co.  14  Gift  St..  New  York. 


TRADE-MARK  REGISTRATIONS  APPLIED  FOR 
Act  of  Feb.  20,  1905 

126.421  — Schimmel  &  Co.,  Miltitz.  near  Leipzig,  Ger- 
many. (Filed  Dec.  24,  1919.  Used  since  May  29.  1915.) 
—  Perfumes  and  Dycstuffs.  Essential  Oils  for  Use  in  the 
Arts.  Industry  and  Manufacture. 

133.981.— National  Soap  &  Products  Co..  Milwaukee, 
Wis.  (Filed  June  21.  1920.  Used  since  lan.  1.  1920.)- 
I.insccd  Oil  Soap. 

149.506.— Harry  I'lamhaft,  doing  business  as  Royal 
Perfume  Company,  New  Orleans,  La.  (Filed  June  22. 
1921     Used  since  may  15.  1919.)—  Toilet  Creams. 

149,664— John  Wanamakcr.  New  York.  N.  Y.  (Filed 
June  25.  1921.  Used  since  Feb.  5,  1909.)— Perfumes. 
Sachets,  and  Toilet  Waters. 

149,791.— Almar  Tea  Co..  Wiiladelphia,  Pa.,  assignor  to 
Almar  Stores  Co.  Philadelphia,  Pa.    A  Corporation  of 


Pennsylvania.  (Filed  June  29, _  1921.  Used  since  about 
1919.  i — Flavoring  Extracts  for  Food. 

151.907.— E.  W.  Casscbccr,  Inc..  Flushing.  N.  Y.  (Filed 
Aug  18,  1921.    Used  since  June  25.  1921.)— Skin  Whitener. 

152.596. — Lothar  E.  Sweit>er.  doing  business  as  Ora- 
San  Laboratories,  Milwaukee.  Wis.  (Filed  Sept.  3,  1921. 
L'sed  since  Aug.  I,  1921.) — Grrmicidc  and  Antiseptic 
Mouth  Wash. 

152,722. — Socictc  Anonyme  des  Etablissements  Justin 
Dupont,  doing  business  as  Justin  Dupont,  Argcntcuil. 
Irancc,  assignors  to  Justin  Dupont,  Inc.,  New  York,  N.  Y.. 
a  Corporation  of  New  York.  (Filed  Sept  8,  1921.  Used 
since  July  23.  1^06 .)—  Synthetic  Vanilla. 

159,159. — Locsscr  Manufacturing  Company,  Montclair,  N. 
J.  (Filed  Feb.  10,  1922.  Used  since  lan.  16.  1922)—  I-oose 
Face  Powder,  Compact  Face  Powder,  Talcum  Powder, 
Sachet  Powder,  Cold  Cream,  Brilliantinc,  Loose  Face  Rouge, 
Lip  Rouge,  Compact  Face  Rouge,  Liquid  Face  Rouge,  Eye- 
brow Pencil,  Hand  Lotion.  Cake  Nail  Polish,  Powder  Nail 
Polish,  Nail  Cream.  Nail  Enamel.  Cuticle  Remover.  Grease- 
less  Cream,  Bath  Salts,  Toilet  Water,  Cream  of  Almonds, 
Sunburn  Cream,  Lemon  Cream,  Lilac  Lotion,  Tooth  paste. 
Liquid  l;ace  Powder,  Massage  Cream,  Henna  Shampoo. 

160.006. — Francesco  Fasani.  doing  business  as  Cosmetics 
Products  Co..  New  York.  N.  Y.  (Filed  Mar.  1,  1922. 
l'sed  since  Aug.  1,  1921.) — Salve  and  lotion  intended  to 
1*  used  to  induce  the  growth  of  hair,  also  for  a  Coconut 
Oil  Shampoo. 

160.045.— F.  N.  Burt  Company.  Limited,  Buffalo.  N.  Y. 
(Filed  Mar.  2.  1922.  Under  ten-year  proviso.  Used  since 
about  1886.1— Paper  Roxes 

160.668.— Jean  Jordeau,  Inc..  South  Orange.  N.  T,  and 
New  York,  N.  Y.  (Filed  Mar.  14.  1922.  Used  since  Jan. 
22,  1922.)— Chemical  Preparation  for  the  Removal  of 
Superfluous  Hair. 

160.817.— Lindsay-McMillan  Compnnv,  Milwaukee.  Wis. 
(Filed  Mar.  17,  1922.  Used  since  about  February,  1918.) 
—Soaps.  Cotton-Seed  Soap  Stocks  and  Sweeping  Com- 
pounds. 

16I.064.-Reichman  &  Faust.  New  York.  N.  Y.  (Filed 
Mar.  22.  1922.    Used  since  1910  )-Powder  Puffs, 
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161,981  — Eaii    Dc    Cologne    Fabriek    J.  C.  Boldoot. 

Amsterdam,  Netherlands.  (Filed  Apr.  10,  1922.  Used 
since  June  I.  I9U.  (--Perfumery. 

162.024  —  Lionel  Trading  Co..  Inc.,  New  ^  ork.  N.  \. 
(Filed  April  10,  1^22.  Used  since  Mar.  20.  1922.) -Per- 
fume Bottle  Holders. 

162,283.— Charles  Baumler.  Paterson,  N.  J.  (Filed  Apr. 


14,"  1922.'  Used  since  April  1.  1921.) -Hair  Tonic. 
163.654.-H.  A.  Sherman. 


,.  doing  business  as  Trio  Drug 
Co.,  Denver,  Colo.  (  Filed  May  10,  1922.  Used  since  Dec. 
20,  1920.)  Mustard  Liniment.  Mustard  Balm.  Face 
1'owder,  Vanishing  Cream,  Cleansing  and  Bleaching  Cream, 
Hair  Restorer,  Skin  Lotion,  and  Cream  Depilatory. 

163,890.— John  Xovak  Company,  Chicago,  111.  (Filed 
May  15.  1922.  Used  since  Jan.  15,  1922.)— Powder  for 
Sore  Fee*.  ... 

163,955— Willctte  Products.  Incorporated,  I-ong  Island 
City,  N  Y.  (Filed  May  16.  1922.  Used  since  Apr.  28, 
1922!)— Toilet  Preparations— namely.  Hair  Powder.  Hair 
Tonic   Face  Powder,  Face  Cream,  and  Cold  Cream. 

163.986.— William  H.  Johnson,  New  York,  N.  Y., 
assignor  to  The  Tin  Decorating  Company  of  Baltimore, 
Baltimore,  Md..  a  Corporation  of  New  Jersey.  (Filed 
May  17,  1922.  Used  since  May  13,  1922.)— Soaps,  Shaving 
Soaps,  and  Shaving  Creams  in  the  Form  of  Soap  Paste; 
Compounds  for  Cleaning  Metal.  Glass,  and  Wood;  Metal 
Polish,  and  Shoe  Polish. 

164  089.— Chas.  W.  Young  &  Co..  Philadelphia,  Pa. 
(Filed  Mav  18.  1922.    Used  since  1887.)— Soaps. 

164,209.— Chas.  W.  Young  &  Co..  Philadelphia.  Pa. 
(Filed  May  20.  1922.  Under  ten-year  proviso.  Used  since 
1877.)-Soap  Chips.  ,  „  . 

164,403.— Dclrose  Laboratories.  Carbondale.  Pa.  Filed 
May  24.  1922.  Used  since  Dec.  1.  1921. )— Preparation  for 
Preventing  Perspiration  and  Odor. 

164.485—  Wilhelm  Colaco  Belmontc,  Brooklyn.  N.  Y. 
(Filed  May  25.  1922.  Used  since  Feb.  10.  1922. ) -Menthol 
Cones,  Styptic  Pencils  and  Lip  Sticks  in  Container, 

164.591.— Pierre  Hcrbcr.  New  \ ork.  N.  Y.  (Filed  May 
V  1922  Used  since  Jan  1.  1922. )— Powder  Nail  Polish. 
Liquid  Nail  Polish,  Nail  Bleach,  Cuticle  Remover  of  a 
Chemical  Nature,  and  Other  Manicuring  Preparations. 

164C29— The  Commercial  Chemical  Company.  Baltimore. 
Md.  (Filed  May  29,  1922.  Used  since  Nov.  30,  1921.)— 
Preparation  for  Bathing  and  Massaging  the  Skin. 

164,666— Pond's  Extract  Company.  Dover.  Del.,  and 
New  York,  N.  Y.  (Filed  May  29.  1922.  Used  since 
November,  1921.) —  Face  Powders. 

164.708.— Laboratorio  Reclus,  S.  A.  Mexico.  Mexico. 
(Filed  May  31.  1922.  Used  since  April  24.  1922.)— Tooth 
Paste. 

164,796,-Harriet  Hubbard  Aycr.  New  York.  N.  Y. 
(Filed  June  2.  1922.  Used  since  Nov.  15.  19I9.)-Vanity 
Boxes.  . 

164,952.— Henri  Kigaud.  doing  business  as  Rigaud.  Paris. 
France,  and  New  York,  N.  Y.  (Filed  Tune  3,  1922.  Used 
since  1920.) --Face  Powders  and  Rouges. 

164,954.— Henri  Rigaud,  doing  business  as  Rigaud,  Paris. 
France,  and  New  York.  N.  Y.  (Filed  June  3.  1922.  Used 
since  1920.) — Face  Powders  and  Rouges. 

164.957— Henri  Rigaud,  doing  business  as  Rigaud. 
Paris.  France,  and  New  York.  N.  Y.  (Filed  June  3,  1922. 
Used  since  1914.)— Perfume.  Toilet  Water.  Face  Powder. 
Roujrc,  Face  Creams,  Sachets,  Bath  Salts,  and  Talcum 
Powder. 

164,961. — Henri  Rigaud.  doing  business  as  Rigaud.  Paris. 
France,  and  New  York.  X.  Y.  <  Filed  June  3,  1922.  Used 
since  1920.)— F'ace  Powders  and  Rouges. 

164,967.— Henri  Rigaud.  doing  business  as  Rigaud.  Paris. 
France,  and  New  York.  N.  Y.  (Filed  June  3.  1922.  Used 
since  1920.) — Face  Powders  and  Rouges. 

165.008.— B.  B.  Chandler.  Athens,  Ga.  (Filed  June  5. 
1922.    Used  since  June  1.  1922.)— Hair  Tonic. 

165,495. — Robert  H.  Hoskins.  Chicago.  111.  (Filed  June 
14.  1922.  Used  since  Sept.  1.  1921.) — Preparation  for  the 
Alleviation  of  Baldness  and  for  Restoration  and  Preserva- 
tion of  Hair. 


(Filed  June  22,  1922.  Used  since  April  1.  1922.)— Anti- 
sweat  Solution  for  Perspiring  Feet. 

165.918.— Dr.  A.  C.  Daniels,  Inc.  Boston.  Mass.  (Filed 
June  23.  1922.  Used  since  Sept.  25.  1921.)— Mange  Liquid 
ami  Hair  Tonic. 

165.965. — George  E.  Oesfreich.  doing  business  as  "Co- 
Ti-Kt  Company  of  America."  Brooklyn.  N.  Y.  (Filed 
June  23.  1922.    Used  since  May  23,  1922.)— Perfumes. 

166,002. — International  Consolidated  Chemical  Corpora- 
tion, Inc..  doing  business  as  Tokalon.  New  York.  N.  Y. 
(Filed  June  24,  1922  Used  since  May  31.  1922.)— 
Perfumes. 

166.048— Daisy- Du  Company.  Irvington.  N.  Y.  (Filet! 
June  26,  1922.  Used  since  May  23.  1922  ) -Face  or  Skin 
Cream. 

166.071.-  Hvdrox  Chemical  Co.  of  Illinois.  Chicago,  111. 
(Filed  June  26,  1922.    Used  since  April  1.  1922.)— Nail 

Polish. 

166.303.— The  Jenscn-Salsbcry  Laboratories,  Inc.,  Kansas 
City.  Mo.  (Filed  June  30,  1922.  Used  since  August.  1921.) 
— Tooth  Powder. 

166.378.— Key  Chemical  Co.,  Washington.  D.  C.  (Filed 
July  1.  1922.    Used  since  1908.)— Skin  Lotion. 

168.540. — Anetta  T.  Moeller.  doing  business  as  The 
Manicurex  Co..  Indianapolis.  Ind.  (F'ilcd  Aug.  21.  1922. 
Used  since  June,  1919.)—  Chemically-Treated  Cord  for 
Cleaning  and  Bleaching  Finger  Nails. 


TRADE-MARK  REGISTRATIONS  GRANTED 
(Act  of  March  19,  1920) 

(These  registrations  are  not  subject  to  otfosilion.) 

160.344-Marcus  4  Smith,  New  York.  N.  Y.  (Filed 
lune  22,  1921.  Serial  No.  149,513  Used  since  about  Mar. 
1.  1921.)— Powder  Puffs. 

160,767. — Chappie  Drug  Co.,  Billings.  Mont,  t  F'iled  Dec. 
27.  1921.  Serial  No.  157,140.  Used  since  January.  1907.) 
— Hand  Lotions. 

160.817— Kathcrine  Aucott.  Los  Angeles.  Calif.  (Filed 
Oct.  10,  1921.  Serial  No.  153.914.  Used  since  Oct.  13. 
1920.)— Make-up  Cream,  Massage  Cream,  Rouge.  Whiten- 
ing Cream,  Astringent  Liquid. 


PATENTS  GRANTED 

1.433,887.— Cleansing  and  Polishing  Preparation.  William 
H.  Hurst,  Brooklyn.  N.  Y.— assignor  to  S.  S.  Stafford. 
Inc.,  New  York.  N.  Y..  a  Corporation  of  New  York. 
(Filed  June  17,  1922.  Serial  No.  569,139.  14  Claims  (CI. 
134-24.) 

12.  A  composition  for  cleaning  and  polishing  comprising 
one  volume  sulphonated  oleic  acid  oil.  one  volume  water 
and  two  volumes  petroleum  oil. 

1.434,696.— Soap-Casting  Machine.  Reinhold  H.  Gripp 
and  Joseph  PVgeorgc.  Oakland,  Calif.  ( F'iled  Nov.  29, 
1919.    Serial  No.  341.250.   6  claims.    (CI.  18-40.) 

1.  A  machine  for  casting  soap  including  a  conveyor, 
soap  molds  mounted  on  said  conveyor,  a  soap  pump,  a 
swinging  nozzle  on  said  pump,  automatic  means  for  actuat- 


ing said  pump  to  pump  liquid  soap  through  said  nozzle, 
means  for  swinging  said  nozzle  so  as  to  follow  each  mold 
on  the  moving  conveyer  until  it  delivers  enough  soap  to 
till  the  mold,  and  means  for  removing  the  molded 
cakes  from  the  mold. 


165.881.— CharU 
Products  Companv 


('.  Napier,  doing  business  as  Napier 
Brooklyn.  N  Y.    (  Filed  Tunc  22.  1922. 


Used  sine*  Tune  16.  1922.)— Foot  Powder. 
165.906.   W-.'-h  Chemical  Company,  Winsted.  Minn. 


DESIGN  PATENTED 

61,544.— Bottle.  Louis  R.  Newell.  Baltimore.  Md.. 
assignor  to  Carr-Lowrcv  Glass  Co.  Baltimore.  Md.  Filed 
Mar.  21.  1922.  Serial  No.  1.325.  Term  of  patent  3'i  years. 
The  ornamental  deign  for  a  I  Kittle.  a>  shown. 


The  Basic  Reason 

"To  what  do  you  attribute  your  long  life.  Uncle  Mosc?" 
asked  a  newspaper  interviewer  of  a  colored  centenarian. 

'"Becuz  Ah  was  bo'n  a  long  time  lack,''  the  old  gentleman 
replied.— .Imencan  Legion  Weekly. 
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IMPORTANT  DECISIONS  IN  TRADE  CASES 

(Continued  from  page  398) 

the  said  articles,  of  the  prices  established,  issued  and  cir- 
culated by  the  defendant;  refusing  to  continue  to  sell  to 
the  said  retailers  and  threatening  so  to  do  for  the  purpose 
of  compelling  the  making  of  and  compliance  with  such 
agreement,  and  taking  other  action  to  control,  dominate  and 
direct  the  course  of  a  substantial  part  of  the  trade  and 
commerce  in  said  toilet  articles,  from  manufacturer  to  con- 
sumer, and  to  hinder,  pre\cnt  and  eliminate  all  competition 
in  said  trade  and  commerce. 

Appearance  of  the  defendant  is  asked  to  be  directed  by 
the  court,  that  it  may  answer  (not  under  oath)  the  allega- 
tions of  the  petition  and  ankle  by  the  resulting  decree.  No 
answer  has  yet  been  tiled. 


MENNEN  PRICE-FIXING  CASE  ARGUED 

The  suit  of  the  Federal  Trade  Commission  against  the 
Menncn  Co.,  of  Newark,  to  compel  the  company  to  con- 
form to  its  ruling  that  products  must  be- sold  at  the  same 
price  to  concerns  which  are  in  competition  with  each  other, 
was  argued  in  the  United  States  Circuit  Court  of  Appeals, 
on  October  19.  The  question  involved  is  whether  a  manu- 
facturer has  a  right  to  rix  different  prices  for  his  goods  sold 
to  different  purchasers. 

The  case  was  argued  for  the  Government  by  \V.  H. 
Fuller  and  W.  T.  Kelly,  who  asserted  that  the  Menncn 
company  was  selling  its  talcum  powder  and  other  products 
to  one  group  of  wholesalers  at  one  price  and  to  another 
group  at  another  price.  The  Government  does  not  contend 
that  the  wholesaler  may  not  sell  at  one  price  to  the  re- 
tailer and  at  another  to  the  wholesaler  but  insists  that 
it  is  restraint  of  trade  to  discriminate  in  price  between  one 
wholesaler  and  another  or  between  one  retailer  and  another. 
The  complaint  of  the  Government  is  that  the  company  classes 
many  concerns  as  retailers  that  are  in  fact  wholesalers. 

Many  retail  stores  have  formed  co-operative  buying 
agencies,  seeking  to  buy  from  manufacturers  at  the  manu- 
facturers* price.  Some  of  these  agencies,  however,  have 
gone  into  the  general  jobbing  business  and  not  only  sell 
to  their  own  members  but  to  the  general  public.  When 
they  do  engage  in  general  business  they  are  entitled  to 
the  manufacturers'  price,  according  to  the  Federal  con- 
tention. 

Felix  H,  Levy,  counsel  to  the  National  Wholesale  Dry 
Goods  Association,  submitted  a  brief  for  his  clients  arguing 
that  the  principle  laid  down  by  the  Government,  if  carried 
to  its  logical  conclusion,  meant  that  every  manufacturer 
would  have  to  sell  at  the  manufacturer's  price  to  retailers. 

Gilbert  H.  Montague  of  40  Wall  street,  counsel  for  the 
Mcnnen  Co..  later  pointed  out  that  Mr.  Levy  appeared 
armieus  curiae  in  behalf  of  a  number  of  wholesale  asso- 
ciations and  did  not  represent  the  defendant  company. 

"The  Mcnnen  Co.  desires  to  announce."  his  statement 
said,  "that  no  association  of  any  kind  has  participated  or 
contributed,  financially  or  otherwise,  to  the  Mcnnen  Co.'s 
defense  of  this  long  and  expensive  Federal  Trade  Commis- 
sion proceeding,  and  that  for  two  and  a  half  years  the  entire 
burden  of  this  litigation,  which  affects  not  only  every 
wholesaler  hut  every  small  retailer  whose  buying  capacity 
or  location  precludes  him  from  ordering  individually  or 
collectively  in  large  quantities,  has  been  borne  exclusively 
by  the  Menncn  Co." 


Woodbury  Trade-Mark  Decision  Confirmed 

The  United  States  Supreme  Court  denied  a  writ  of  cer- 
tiorari for  reviewing  the  records  in  the  action  of  Andrew 
Jergens  Co.  against  Wm.  A.  Woodbury  Distributors,  Inc., 
Woodbury',  Inc..  and  Woodbury  System,  Inc.  The  Jergens 
company  charged  unfair  competition  in  a  suit  in  Delaware, 
hut  lost  in  the  lower  court  in  March,  1921,  and  now  loses 
in  the  Supreme  Court. 

The  Jergens  company  says  that  in  1901  it  acquired  for 
$212,500  from  John  H.  Woodbury  and  the  Woodbury  Der- 
matological  Institute  the  right  to  make  facial  soap  and 
toilet  preparations  with  the  right  to  use  the  "neckless  head 
trademark."  The  District  Court  decided  that  the  Jergens' 
rights  to  the  trade-mark  are  limited  to  the  products  spci- 


titd  in  the  agreement  and  that  the  rights  in  general  belong 
to  the  defendant  Woodbury  firms. 

The  Icrgcns  company  said  that  its  trade  in  Woodbury 
products  grew  from  $72,900  in  1901  to  $2,147,000  in  1919. 
In  1918  there  appeared  on  the  market  a  line  of  toilet  prep- 
arations promoted  by  Wm.  A.  Woodbury  Distributors,  and 
the  Jergens  company  says  the  impression  was  given  that 
the  "necklcss  trade-mark"'  was  owned  by  Woodbury  Dis- 
tributors ;  that  William  A.  Woodbury  is  a  cousin  of  the 
late  J.  II.  Woodbury;  that  he  is  not  in  the  Distributors' 
business  but  his  name  was  "hired-'  by  them. 

Digalen  Trade-Mark  Appeal  Decided 

Digalcn,  made  by  a  German  subsidiary  of  the  Swiss 
owner  of  the  trade-mark,  when  sold  in  this  country  in- 
fringes the  rights  of  the  American  agents  for  the  Swiss 
firm,  acc\  rding  to  a  ruling  of  the  United  States  Supreme 
Court  in  denying  a  writ  of  certiorari  in  the  action  of  Mor- 
genstern &  Co.  against  Hoffmann-La  Roche  Chemical  Works. 

The  trade-mark,  "digalen,"  involved  in  this  case  is  owned 
by  F.  Hoffmann-LaRochc  &  Co.,  Basle,  Switzerland.  The 
digalcn  which  Morgensteni  &  Co.  sought  to  sell  in  this  coun- 
try was  declared  to  have  been  manufactured  by  a  subsidiary 
of  the  Swiss  firm  at  Grcnzach.  Germany,  Morgensteni  & 
Co.  stated  that  the  Hoffmann-LaRochc  Co.  transferred  the 
trade-mark  to  the  Hoffmann-I -a Roche  Chemical  Works.  Inc., 
an  American  subsidiary  of  the  Swiss  concern.  The  subsidi- 
ary is  said  to  import  the  German-Swiss  product,  digalen. 
in  one  form  or  another,  and  sell  it  in  various  forms,  some- 
times after  bottling  and  labeling. 

Morgenstern  &  Co.  said  they  bought  from  customers  of 
the  Grenzach  concern  seme  "genuine"  digalen  made,  bot- 
tltd  and  labeled  at  Grcnzach.  Importation  and  sale  of  this 
product  is  the  basis  of  a  charRe  by  Hoffmann-LaRochc 
Chemical  Works  of  unlawful  use  of  the  trade-mark.  This 
was  denied  by  Morgenstern  &  Co.,  who  argued  that  the  case 
was  similar  to  the  Mourgois  versus  Katzel  face  powder  case. 

In  the  Federal  District  Court  an  injunction  was  denied 
against  Morgenstern  &  Co.,  but  the  Federal  Circuit  Court 
of  Appeals  granted  an  injunction.  Since  then  Morgenstern  & 
Co.  say  they  obtained  much  of  the  information  set  forth 
above  which  was  alleged  to  have  changed  the  situation 
materially  in  its  favor.  Nevertheless  the  Supreme  Court 
declined  to  interfere. 


NORTHAM  WARREN'S  EXPERIENCES 

(Cottlinurd  from  page  394) 

sold  to  a  class.  B'rt  in  building  up  the  line  we  would  keep 
it  as  simple  as  possible  We  would  sec  that  nothing  but 
essential  articles  got  into  it,  and  we  would  never  offer  the 
trade  anything  that  was  not  proved  permanently  salable. 

The  old  idea  was  to  offer  the  dealer  as  large  and  varied  a 
line  as  possible,  and  then  allow  him  to  select  an  assortment 
that  was  best  suited  to  his  trade,  according  to  his  judg- 
ment. That  may  still  be  all  right  in  some  old  lines  of 
business  that  are  not  gencraly  advertised,  and  it  may  have 
influenced  us  during  our  early  years.  But  we  have  known 
for  some  time  that  with  new  goods  in  a  new  field  the  dealer 
will  sell  the  goods  that  are  advertised,  provided  that  they 
are  what  the  people  want.  So  we  would  offer  as  few 
items  as  practicable  and.  before  our  salesmen  presented  them, 
each  one  would  be  tested  out  and  proved  in  pretty  much 
the  same  way  that  we  tried  out  Cutex  before  1912. 

We  would  start  with  an  adequate  line  instead  of  with,  a 
single  product.  And  we  would  remember  at  all  times  the 
advantages  and  attractions  of  simplicity  in  merchandising  a 
new  product. 


Rudderless  Without  a  Trade  Mark 


The  manufacturer  without  a  trade-mark  is  like  a  ship 
without  a  rudder.  He  is  helplessly  buffeted  by  every  whim 
of  the  trade.  Without  a  trade-mark  he  cannot  build  good- 
will because  he  has  no  medium  through  which  it  can  be 
communicated  to  the  consumer.— Printers'  Ink. 


News  Permeates  Every  Page. 

The  text  pages  of  the  American  Perfumer  and  Essen- 
tial Oil  Review  do  not  contain  all  of  the  news.  You 
must  read  the  advertising  pages  also  to  get  the  full  benefit 
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Foreign  Correspondence 
^  ^\rrketd^ef>ort 


ALGERIA 

Perfumery  and  Oils.— Consul  Edward  A.  Dow,  at  Al- 
giers, reports  that  in  1921  Algeria  imported  perfumes  worth 
$603,864,  as  against  $1,811,232  in  1920.  Exports  in  1921: 
Geranium  oil,  $259,344.  an  increase  of  $7,000;  olive  oil, 
$584,712,  a  gain  of  $355,230  over  the  previous  year. 

EGYPT 

Import  Duties.— Perfumery  and  toilet  preparations  im- 
ported into  Egypt  are  dutiable  at  the  rate  of  170  milliemcs 
per  liter,  under  a  decree  of  Sept.  2,  1922.  If  the  article  is 
submitted  for  analysis  it  may  be  assessed  at  the  rate  of  200 
millicmes  per  liter  of  alcoholic  content. 

ENGLAND 

Essential  Oil  Agency. — The  Natural  and  Synthetic 
Perfumery  Essence  Co.,  London,  S.  E.  I.,  have  been  ap- 
pointed the  sole  agents  in  the  United  Kingdom  for  Dc  Lairc 
&  Co.,  Issy,  and  Tombarel  Frercs,  Grasse.  G.  H.  Aldridgc 
will  continue  to  occury  himself  with  the  De  Laire  business, 
as  formerly  under  Burgoync  Burbidgcs  &  Co.'s  representa- 
tion, which,  under  a  friendly  arrangement,  has  been  re- 
linquished, while  Norman  Worth  will  continue  his  activities 
for  the  Tombarel  products. 

Leeds  Chemists'  Show— The  recent  Leeds  Chemists' 
Exhibition  contained  one  of  the  most  extensive  displays  of 
perfumery,  toilet  articles,  soaps,  etc.,  that  has  ever  been 
seen  in  England.  Among  the  exhibitors  were  W.  J.  Bush 
&  Co.,  Ltd.,  and  several  Paris  manufacturers  of  perfumery. 

GERMANY 

Upward  Revision  of  Import  Duties.— An  increase  of  50 
per  cent  in  the  basic  German  import  duties  on  a  broad  range 
of  articles  regarded  as  luxuries  was  effected  by  a  decree  of 
September  27,  effective  October  4.  The  following  are  in- 
cluded, the  tariff  numbers  being  given:  357— Perfumed 
waters  not  containing  ether  or  alcohol ;  358 — Perfumed  pow- 
der, paint  for  the  face,  tooth  powder,  tooth  paste,  fumigat- 
ing  paper,    paint   paper,   and   all   other   perfumery  and 


GREECE 

Olive  Oil  Decree— By  a  decree  of  the  Greek  Govern- 
ment October  30  refined  olive  oil  has  been  removed  from 
the  comrwditics  under  special  exchange  control.  The  Greek 
Exchange  consortium  was  abolished  by  a  decree  dated 
October  13,  and  an  arrangement  was  adopted  whereby  the 
National  Hanks  collect  and  retain  for  Government  use,  at 
an  official  rate,  all  foreign  exchange  derived  from  transac- 
tions in  olive  oil. 

{Continued  on  page  422) 


THE  MARKET 
Essential  Oils,  Aromatic  Chemicals.  Etc. 

A  general  disposition  among  consumers  to  expand  pur- 
chasing operations  has  accompanied  the  fall  in  essential 
oil  values  since  the  enactment  of  the  new  tariff.  Prices 
arc  in  many  instances  below  pre-war  values  and  the  gen- 
erally attractive  levels  prevailing  have  induced  practically 
all  classes  of  consumers  to  operate  more  freely.  Buying 
in  a  number  of  products  has  been  of  unprecedented  propor- 
tions so  that  consumers  are  pretty  well  covered  and 
additional  commitments  will  be  deferred.  The  tariff  has 
been  fairly  well  discounted  and  considerable  more  confi- 
dence is  now  felt  in  the  general  strength  of  the  position 
of  the  market.  Buying  for  late  Autumn  and  Winter  needs 
on  the  part  of  soap-makers  has  been  an  important  feature 
of  the  market.  With  only  a  few  exceptions,  such  as 
ylang-ylang,  calamus,  cumin,  geranium  Bourbon,  lemon 
jrrass  and  wormsccd  which  have  advanced,  the  general  level 
of  prices  is  much  more  attractive  than  it  was  a  month  ago. 

With  the  advent  of  decidedly  lower  prices  on  natural 
aromatic  products  such  as  rose,  jasmine  and  orange  con- 
cretes resulting  frum  the  removal  of  the  tariff  it  has 
become  increasingly  evident  that  the  tendency  among  con- 
sumers is  to  swing  away  from  tlieir  synthetic  equivalents 
and  utilize  natural  products  themselves  in  preference.  There 
are,  however,  only  a  few  natural  floral  products  which  come 
under  this  classitication  and  prices  for  these  are  still  too 
high  to  warrant  any  general  swing  away  from  their 
synthetic  equivalents.  A  decidedly  firm  position  prevails 
in  Bourbon  geranium,  with  the  price  50  cents  higher  on 

of  the  crop  news  from  the 


the  dis  . 

Reunion  Islands.  A  drop  of  $15  to  $20  in  genuine  neroli 
has  stimulated  hope  among  consumers  that  the  1°23  dis- 
tillation will  be  available  at  still  more  attractive  prices, 
while  the  offering  quotation  on  Bulgarian  rose  oil  has 
Ix-cn  continued  at  the  relatively  attractive  level  of  $6  and 
has    unquestionably    brought    more    buying    into  play. 


>ught    more    buying  into 
Bergamot,  boise-de-rose,  and  orange  have  met  good 


sumer  buying  in  consequence  of  the  generally  attractive 
price  levels  prevailing. 

With  the  advent  of  substantially  higher  prices  for  the 
spice,  there  has  been  an  appreciation  amounting  to  fully 
40  per  cent  in  oil  of  cumin  which  is  now  held  at  $12.50 
minimum.  The  quantities  in  hand  are  decidedly  limited 
at  present.  Wormsced  is  another  oil  which  has  felt  the 
impulse  of  specialized  buying,  the  purchase  of  about  two 
tons  by  the  Rockefeller  Institute  for  the  manufacture  of  a 
vaccine  to  eradicate  the  hook-worm  disease  causing  holders 
in  the  country  to  advance  their  views  sharply,  while  the 
price  on  spot  jumped  to  $3.50  a  pound.  Normal  buying 
of  citronclla  by  the  soap  manufacturers  has  kept  this  oil 
strady  at  50  cents  for  Ceylon,  and  SO  cents  lor  the  lava 
description  I.  Thyme  oil  has  been  more  or  less  influenced 
by  the  course  of  the  foreign  exchange  and  the  fact  that 
on  completion  of  distillation  it  was  found  that  the  Spanish 
crop  was  appreciably  below  normal. 

While  speculative  buying  has  Ikcii  a  feature  in  lemon 
oil  it  has  appeared  so  late  in  the  year  that  it  has  not  in- 
fluenced   the    market    appreciably.     A    larger    yield  of 
Sicilian  as  well  as  West  Indian  orange  oils  has  had  a 
(Continued  on  page  422) 
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PRICES  IN  THE  NEW  YORK  MARKET 


(Quotations  on  this  page  are  those 


by  local  dealers,  but  are  subject  f< 
present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for  Prices  on  Soap  Materials.) 


of  the 


ESSENTIAL  OILS 

Almond,  Biltcr.  per  lb....  $4.50-  $4.75 

Almond  S.  P.  A                 475-  5.00 

Almond.  F.  F.  C.  "an-...  225- 

Alnu-nd,  Sweet  True  43-  .45 

Almond,  Apricot  Kernel..     26-  27 

AmLer,  crude   85-  125 

Amber,  rectified    125- 

Amyris,  balsamifcra              4.00-  4.50 

Anise,  "lead  free  U.  S.  i\"     .58-  .60 

Aspic  (spike)  Spanish  75-  .80 

French                            1.15-  1.25 

Bay,  Porto  Rico                 2.75-  2.85 

W  est  Indies    2.75- 

Bergamot,  35-36  per  cent..    3.10-  325 

Birch  sweet  N.  C               1.90-  2.00 

Penn.  and  Conn               320-  3.25 

Birchtar,  crude    2.00- 

Birchtar,  rectified                 3.00-  325 

Bois  dc  Ro.^e,  Kemelle....    2.50-  2.65 

Cade.  U.  S.  P.  "IX"  50-  35 

Cajeput.  Native  U.  S.  P..     .80-  1.00 

Calamus    4.50- 

Camphor,  Jap.  "white"...     .15-  .18 

Cananga,  Java    2.50- 

Cananga,  Java,  rectified...  3.75-  3.85 
Caraway  Seed,  rectified...  4.50- 

Cardamom,  Ceylon    18.00- 

Carvol    7.75- 

Cassia,  rectified.  U.  S.  P.    1.75-  1.90 

Cedar  Leaf  90- 

Ccdar  Wood   55- 

Cekry                               10.00-  12.00 

Cinnamon,  Ceylon    15.50- 

Citronctla,  Ceylon  50-  .52 

Citronella,  Java   74-  .80 

Cloves,  Bourbon    2.75- 

Cloves,  Zanzibar    2.75- 

Copaiba   50- 

Coriander                          23.00-  23.50 

Croton   1.15- 

Cul>ebs                                6.00-  6.25 

Cumin                               12.50-  15.00 

Dillseed    4.75- 

Erigeron    1 .20- 

Eucalyptus, 

Aus.  80  to  851  45-  .60 

Fennel.  Sweet    1.65- 

Geranium,  Rose  Algerian . .    7.50-  9.00 

Geranium,  Bourbon                5.25-  6.00 

Geranium,  Turkish  (palma 

rosa)    5.00- 

Ginger    5.25- 

GingcrRrass    3.00- 

Guaic  (Wood)    4.85- 

Hemlock    1.20- 

Juniper  Berries,  rectified..    1.25-  1.35 

Lavender.  English                      -  32.00 

Lavender.  U.  S.  P.  "IX"..    325-  3.60 

Lemon   68-  .70 

Lemon  "Calif"   75-  .80 

Lemongrass   90- 

Limcs,  distilled   50-  .55 

Limes,  expressed    225- 

Linaloe                               2.25-  2.50 

Mace,  distilled    1.05- 

Mirbane   15- 

Mustard.  gennine   1800- 

Mustard.  artificial                 3.00-  325 

Neroli,    Rigaradc.  Petale 

Extra   175.00-200.00 

Neroli.  Bigarade   ..135  OO-150.0O 

Nutmeg    100- 

Opoponax    28.00- 


Orange,  bitter    2.00-  2.10 

Orange,  sweet,  West  Indies  2.55-  2.60 

Orange,  sweet  Italian   3.00-  3.15 

Orange.  Calif   3.10-  325 

Origanum,  imitation  30-  .40 

Orris  Root,  concrete,  for- 
eign  (oz.)  4.00-  5.50 

Orris  Root,  concrete,  do- 
mestic  (or.)  4.00- 

Orris  Root,  absolute,  (oz.)  57.00- 

Parslcy    3.50- 

Patchouly    8.50-  9.00 

Pennyroyal,  American   2.40-  2.50 

Pennyroyal,  French    2.00-  2.50 

Peppermint    2.75-  2.95 

Peppermint,  redistilled  ...  2.90-  325 

Petit  Grain,  So.  American  1.75- 

Petit  Grain,  French   800-  9.00 

Pimento    1.90-  2.00 

Pitie  Needles,  from  Fmus 

Sylvestris    2.00- 

Rose,  Bulgaria   (or.)  6.25- 

Rosemary.  French  ..(lb.)  .55- 

Rosemary,  Spanish  50- 

Rue    4.50- 

Sagc    3.75-  4.00 

Sandalwood,  East  India..  725- 

Sassafras,  artificial  50- 

Sassafras,  natural  90-  1.00 

Savin,  French    4.00- 

Snake  Root    16.00- 

Spearmint    2.75- 

Sprucc    120- 

Tansy    850- 

Thyme.  French,  red   1.10- 

Thvmc,  French,  white   120- 

Thymc,  Spanish,  red   1.00-  1.05 

Vetivert,  Bourbon    5.50- 

East  India    30.00- 

Wintergrcen.  Southern   . .  4.75- 

Pennsvlvania    5,00- 

Wormseed    3.50- 

Wormwood    9.50- 

Vlang-YIang,  Manila  ....  40.00- 

Vlang-YIang,  Bourbon   ..  12.00- 

DERIVATIVES  AND  CHEMICALS 

Acctophenonc    4.75- 

Amyl  Salicylate,  dom   1.50- 

Amyl  Salicylate,  foreign..  1.45- 

Anethol    1.50-  1.60 

Anisic  Aldehyde,  foreign..  4.50- 

Domestic    4.25-  430 

Renz.aldehyde,  dom..  Ll.S.P.  1.75- 
Rcnzaldchydc,  F.  F.  C.  do- 
mestic   2.25 

Benzyl  Acetate,  domestic.  1.75-  2.00 

Benzyl  Acetate,  foreign...  1.75-  2.00 

Renzyl  Alcohol    1.85- 

Iknzyl   Bciuoatc    1.85- 

Horncol    3.50- 

Bornylacctate    425- 

Bromostyrol    4.75- 

Carvol   7.75- 

Cinnainic  Acid    3.00-  3.50 

Cinnamic  Al-ohol  "Solid"  18,00- 

Cinnamic  Aldchvde    3.75- 

Citral  C.  P   2.75-  3.00 

Citrone'lol.  domestic    ....  8.50- 

Citronellol.  foreign    12.00- 

Cumarin.  natural    15.00- 

Cumarin.  artificial  domestic  4  25-  4.50 
Cumarin.  artificial,  foreign  nominal 

Diphcnylmethane    225-  250 


Diphenyloxidc   80-  .85 

Ethyl  Cintiamatc    5.50- 

Kucalyptol   85- 

Lugenol    4.25- 

Geraniol,  domestic    325-  3.75 

Gcraniol,  foreign    3.75- 

Gerany  I- Acetate    5.00- 

llcliotropin,  domestic    2.60- 

Indol.  C.  P  (oz.)  9.00- 

Iso-Butyl-Salicylate    nominal 

Linalool    4.50. 

Linalyl  Acetate    875- 

Linalyl  Benzoate    nominal 

Methyl  Anthranilate    5.00- 

Mctliyl  Cinnamatc    5.50- 

Mcthyl  Heptcnone    900- 

Methyl  Heptine  Carbon...  40.00- 

i?cli!yl.  ^a™cr.eso1    12.50-  15.00 

Methyl  Salicylate   53. 

Musk  Ambrettc    ]5.00- 

Musk  Ketone    14.00- 

Musk  Xylene    3  50- 

Nonylic  Alcohol    nominal 

Phcnylacetaldehyde    950- 

Phenykthylic  Alcohol  ...  9!00- 

rhcnylacctic  Acid    3.00- 

Rhodinol,  domestic    18.00- 

Rhodinol,  foreign    18  00- 

Safrol    60- 

Skarol.  C.  P  (oz.)  57:O0- 

Terpmcol,  C.  P.,  domestic  .50- 
Terpmeol,  C.  P..  imported.  nominal 

Terpmyl  Acetate    2.00- 

Thymol    4  jq. 

Violet,  artificial  800-  ] 7.00 

Vanillin   (oz.)     .45-  .47 

BEANS 

Tonka  Beans.  Para  95-  1.00 

Tonka  Beans,  Angostura..  2.00-  225 
Vanilla  Beans,  Mexican...  12.00-18.00 

\  anilla  Beans,  cut    8.00-  9.00 

Vanilla    Beans,  Bourbon 

,.wh?,e   w   3  25-  3.50 

Vanilla    Beans.  Bourbon 

c«t    300-  3.50 

Vanilla  Beans,  Tahiti  yel- 
low label    1.80.  2.00 

White  label    225-  2.50 

SUNDRIES 
Alcohol  cologne  spirits  gal- 
lon   4,77-  4.90 

•Ambergris,  black  ..(oz.)  10.00-  18.00 

Ambergris,  gray    28.00- 

Chalk,  precipitated  03-  .05 

Civet  horns   (oz.)    2.65-  3.00 

I-anolin  hydrous    21-  .27 

Lanolin  anhydrous   25-  .31 

Menthol    825-  9.00 

Musk,  Cab.,  pods  (oz.)  nominal 

Musk.  Cab.,  grains. ..  (oz.)  nominal 
Musk.    Tonquint.  grains 

(oz.)    36.00-  38  00 

Musk.  Tonquin.  pods.(oz)  25.00-  26.00 
Orris    Root.  Florentine. 

whole   08-  .09 

Orris  Root,  powdered  and 

gran  1].  .12 

Rice  Starch   12-  .16 

Talc.  Italian   (ton)  45.00-  6000 

Talc.  French   (ton)  25.00-  51 00 

Talc,  domestic   (ton)  18.00-  40.00 

•Normal. 
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weakening  influence  on  prices.  Zanzibar  clove  oil  is  tirm, 
but  ths  Bourbon  has  declined  and  there  is  reason  to  expect 
a  further  drop  since  forward  contracts  for  Jan.-Feb.  delivery 
have  been  entered  into  at  a*  low  as  $1.50. 

Sellers  of  oil  of  peppermint  in  the  country  have  been 
disposed  t<>  offer  more  freely  their  desire  being  to  unload 
before  the  Winter  sets  in.  Freer  offerings  also  are  a  feature 
in  sassafras,  while  country  sellers  of  oil  of  spruce  apparently 
have  encountered  some  difficulty  in  keeping  pace  with 
contract  deliveries,  for  prices  appear  firmer.  Demand  for 
sandalwood  from  makers  of  toilet  soaps  has  been  fair,  with 
no  appreciable  price  change. 

Synthetic  Aromatic  Products 

The  industries  utilizing  synthetic  and  aromatic  chemicals 
continue  to  complain  volubly  over  their  plight  resulting 
from  the  new  tariff.  Existing  rates  of  7  cents  a  pound 
plus  60  per  cent  ad  valorum  assessed  on  the  American 
>aluatton  plan  are  regarded  as  a  pretty  effectual  embargo. 
Including  as  it  dors  such  products  as  phenylethyl  alcohol, 
phcnylacctic  aldehyde,  methyl  salicylate,  mcihyl-anthrani- 
late.  benzyl  acetate,  coumarin.  bcnzyl-bcnzoatc,  diphenyl 
oxide,  and  more  than  half  of  the  aromatic  chemicals  used 
by  perfumers,  it  is  little  wonder  that  the  efforts  of  im- 
porters lo  clear  the  situation  have  gone  for  practically 
naught  and  that  the  market  as  a  whole  remains  in  more  or 
less  of  a  pretty  muddle. 

In  addition  to  the  handicaps  under  which  the  trade  is 
now  operating  the  importers  must  contend  with  mis-inter- 
pretation of  terms  ou  the  part  of  Customs  authorities.  An 
importation  of  resinous  oil  of  orris  was  invoiced  during 
the  month  as  a  synthetic  taking  45  per  cent  duty  instead 
of  as  a  natural  product,  although  the  importer  preferred  to 
permit  the  classification  to  stand  rather  than  pay  the  still 
higher  duties  which  it  would  take  were  it  listed  under 
the  American  valuation  plan. 

The  opinion  has  l>een  expressed  in  some  quarters  that 
natural  aromatic*  might  become  available  under  their 
present  duty  free  basis  at  so  low  a  price  as  to  nullify 
competition  with  the  synthetic  chemicals,  most  of  the 
natural  products,  however,  are  still  quoted  at  such  high 
prices  that  they  arc  attractive  only  to  the  manufacturer  of 
expensive  perfumes,  and  in  consideration  of  the  extreme 
difficulties  encountered  in  manipulating  these  waxy  products 
it  is  highly  improbable  that  the  aroma  tics  can  be  ousted  from 
their  popularity,  high  tariff,  or  none  at  alt. 

Of  feature  interest  as  regards  prices  has  been  a  jump  in 
phenylacetaldehyde  to  $9.50;  phenylethylir  alcohol  to  $9; 
acetophenone  to  $475;  bcnraldehyde  to  $1.75fa$2.25;  benzyl 
alcohol  and  bcnzyl-bcnzoatc  to  $1.85;  cinnamic  alcohol 
solidified  to  $18;  foreign  citronellol  tci  $12;  linalvl  acetate 
to  $8.75 ;  methyl-anthranilate  to  $5 :  mcthyl-*alicy!atc  to  53 
cents:  musk  ketone  to  $14;  safrol  to  60  cents;  terpineol  to 
50  cents  and  terpinyl  acetate  to  $2.  A  decline  or  two  is  also 
noted,  anethol  being  10  cents  lower ;  domestic  gcraniol  50 
cents  lower;  chemically  pure  citral  25  cents  lower;  and 
cinnamic  aldehyde  50  cents  lower,  while  offers  of  vanillin 
are  again  reaching  the  market  at  47  cents  an  ounce 

Natural  Products 

A  wide  price  movement  in  menthol  was  one  of  the  most 
conspicuous  features  of  the  market.  The  price  jumped 
close  to  $2  a  pound,  sales  being  reported  at  as  high  as  $9 
Back  of  the  advance  were  the  long  delays  entailed  in 
securing  shipments  from  Japan.  For  a  long  time  it  baa 
been  held  that  the  shortage  in  menthol  was  only  a  tem- 
porary affair,  but  it  appears  that  rail  embargoes  agairlst 
shipment'*  from  the  Pacific  Coast,  more  than  any  other 
single  factor  have  ln-cn  responsible  for  sending  the  market 
higher  Cables  from  Japan  name  $7.45  a  pound  in  bond 
while  the  London  market  is  reported  to  be  cleared  for  the 
time  being.  A  decline  of  $2  has  occurred  in  Tonciuin 
grain  musk  and  that  product  is  now  Wing  offered  down 
to  £36. 

Vanilla  Beans 

Manufacturers  of  vanilla  extract  who  believed  the  final 
chapter  of  scarcity  of  raw  material  had  brcn  written  into 
the  record  when  last  season's  Mexican  crop  turned  out  tn 
lx-  a  practical  failure  have  had  another  bomb-shell  thrown 


at  them  through  confirmation  of  reports  that  this  year's 
crop  of  Bourbon  vanilla  beans  will  be  about  50  per  cent 
short.  A  leading  factor  in  Bourbon  vanilla  just  returned 
from  Marseilles,  France,  says  the  coming  crop  will  not 
exceed  4(10,(00  kilos  as  against  700,000  kilos  a  year  ago. 
There  is  nothing  left  of  last  year's  crop  in  France  and 
there  arc  only  small  amounts  left  in  the  United  States.  In 
the  last  twelve  months  America  consumed  about  550.000 
kilos  of  Bourbons  and  Europe  150,000  kilos,  but  manu- 
facturers who  arc  now  able  to  cover  their  year's  needs  at 
present  prices  will  indeed  be  fortunate,  as  with  no  Mexicans 
or  South  Americans  left  to  speak  of.  within  a  few  months 
the  Bourbon  beans  arc  likely  to  be  as  scarce  as  the  Mexi- 
cans are  at  the  present  time. 

Accompanying  the  fall  of  the  German  mark  to  the  lowest 
levels  for  all  time  has  been  a  gradual  weakening  in  French 
francs.  The  exchange  market  has  up  to  this  time  been 
an  influence  in  preventing  any  run-away  market  for  Bour- 
bon vanilla  beans  which  have  liccn  offering  here  at  a 
minimum  of  $3<fr$350  a  pound.  It  is  confidently  believed 
that  some  break  in  the  existing  obstinacy  evinced  both 
by  France  and  Germany  in  the  matter  of  reparations  will 
be  ameliorated  and  that  the  france  will  show  rallying 
powers.  If  a  normal  trade  is  done  in  BourUm  vanilla  it 
is  unlikely  that  prices  will  be  any  lower  for  the  percentage 
of  real  desirable  quality  Bourlwn  vanilla  available  from  this 
year's  crop  is  small. 

Mexican  vanilla  Im-w  is  an  purely  nominal  on  spot  at  $11 
to  f  15  a  pound.  It  i>  believed  that  production  for  next  year 
will  lx-  much  larger,  although  if  qua]  it  v  is  to  lie  maintained 
the  earliest  desirable  arrivals  that  can  be  expected  will  be 
next  July.  The  trade  has  been  taking  Bourtx>n  vanilla  in 
preference  to  Tahitis.  South  Americans  are  only  here  in 
limited  quantities  and  the  tone  of  the  market  is  conse- 
quently strong.  The  tonka  W-an  crop  of  1922  while  not  a 
failure,  was  considerably  below  normal,  The  trees  yield 
freely  only  every  third  year  and  not  until  1924  may  another 
bumper  crop  be  anticipated. 

FOREIGN  CORRESPONDENCE 

(Continued  jrvm  420 1 

MEXICO 

Increase  of  Comsilab  Fee  to  5  Per  Cent  —  The  fee 
charged  for  the  certification  of  invoices  on  shipments  to 
Mexico  has  been  advanced  from  3  to  5  per  cent  of  the 
value  of  the  shipment.  The  change  was  effective  November 
1.  The  Mexican  consular  fees  are  based  ou  the  f  o.  h. 
value  of  the  goods  at  the  point  of  shipment,  except  in  the 
case  of  shipments  originating  at  points  where  no  Mexican 
consul  exists,  which  pay  the  fee  upon  the  original  value 
of  the  goods,  increased  by  the  cost  of  freight  and  other 
charges,  to  the  nearest  point  where  a  Mexican  consulate 
is  maintained.  (The  Mexican  Consul  General  in  New  York 
now  requires  commercial  as  well  as  consular  invoices,  ex- 
cept tor  goods  of  standard  value). 

Wax. — The  Mexican  Candelilla  Wax  Co.  Torrcon, 
Mcx.,  and  several  other  candelilla  manufacturing  plants  in 
the  States  of  Coahuila  and  Nttrvo  Ixon.  have  resumed 
operations  after  a  shutdown  of  several  years.  Candelilla 
wax  production  around  Saltillo  has  fallen  off  since  the 
-nd  of  the  war.  European  interests  art  considering  re- 
viving the  industry  and  contracting  for  the  entire  output. 


SWITZERLAND 

Pejii- itmery  Exports.-  Exports  of  perfumery  from  Switz- 
erland advanced  from  6.000.000  francs  in  1913  to  13.000.000 
francs  in  1919  and  23,500.000  francs  in  1920.  The  exports 
were  distributed  as  follows  in  part :  France.  7.000.000 
francs:  United  States.  4.500,000  francs:  Great  Britain. 
3.100,000  francs;  Italy.  1.100.000  francs:  Spain.  900,000 
francs. 
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U.  S.  FOREIGN  TRADE  IN  SOAPS  SOAP  FIRM  RAISES  WAGES 

As  noted  elsewhere  in  this  issue  (page  381)  in  the  first  An  increase  in  the  wages  of  employes  of  the  Procter  & 

eight  months  of  this  year  there  was  a  decrease  of  $356,533  Gamble  Company,  in  the  four  plants  in  the  United  States, 

in  exports  of  soap  from  the  United  States,  the  figures  be-  was  announced  this  month,  following  a  meeting  between 

ing:    1922.  $5,714,681;  1921,  $6,072,214.    At  the  same  time  A.  K.  Schocpf,  general  superintendent  of  the  company,  and 

imports  of  foreign  soaps  increased  $310,688,  these  being  the  the    Employees'    Conference    Committee.     The  increase 

figures:    1922,  $657,362;  1921.  $346,674.    The  statistics  do  amounts  to  over  $250,000.    More  than  10.000  persons  em- 

not  mean  a  great  deal  except  perhaps  to  show  an  increase  ployed  in  the  plants  located  at  Ivorydale,  near  Cincinnati ; 

in  American  demand  for  foreign  soaps  that  is  not  particu-  Port  Ivory,  Staten  Island,  N.  Y.;  Kansas  City  and  Dallas, 

larly   important,  or  unexpected,  compared   with   the  re-  Texas  arc  l>cncfitcd  by  the  increase.  The  increase  is  based  on 

markable  slump  in  the  demand  abroad  for  our  soaps.  the  present  yearly  salary  of  each  employee.    In  addition  to 

Domestic  soaps  of  all  kinds  in  August  made  an  export  boosting  their  wages,  the  award  also  increases  the  profit- 
total  of  7.280594  pounds,  valued  at  $804,661.  according  to  sharing  dividends  of  those  who  are  profit-sharers  and  divi- 
thc  U.  S.  Bureau  of  Foreign  and  Domestic  Commerce.  dends  on  common  stock  held  by  employees. 
This  compares  very  favorably  with  Julv,  which  registered   . 

l^tl\T  mShTcUcr  ^ItlTIL  to  noHn  *  CYCLOHEXANOL  DISCOVERY 

also  are  very  much  better  than  June  in  value,  but  not  in 

pounds  weight  of  shipments.    June  sent  abroad  8.390.375  The    properties    of    cyclohexanol  (hcxahydrophenol) 

pounds,  listed  at  $532,567.    The  trend  seems  to  be  upward.  C.H..OH,  a  liquid  boiling  at  160°  C.  which  is  obtained  by 

August  imports  of  soap  were:    1922,  $60,710;  1921.  $48,-  reducing  carbolic  acid  with  hydrogen,  have  excited  com- 

145;  making  a  small  increase  from  last  year  of  $12,675.  paratively  little  interest  in  the  world  of  science,  although 

There  arc  no  important  changes  in  the  list  of  August  this  substance  has  been  found  to  be  of  great  practical 
exports.  Mexico.  Cuba.  Kngland  and  Canada,  continue  to  ability  says  the  London  On-mical  Age.  As  a  solvent  there 
be  good  customers.  Russia  in  Europe  took  48  pounds  of  is  much  to  recommend  it.  Owing  to  its  high  boiling  point 
toilet  soap,  $7.  and  674.691  pounds  of  laundry  soap,  valued  and  flash  point,  it  forms  an  excellent  substitute  for  turpen- 
at  $46,620.  Philippine  Islands  took  our  soap  for  about  tine.  It  is  invaluable  for  extracting  essential  oils  from 
$130,000,  making  a  big  jump  from  the  July  figures  plants,  flowers,  and  fruit,  for  its  faint  and  pleasant  smell 
  has  no  ill  effect  on  the  aroma  of  the  product.    For  the 

GERMAN  POTASH  PRICES  AGAIN  RISING  «■*  re*«>»  il  *hou,d              «*»««  ™dil""  for 

ing  perfumes  to  a  marketable  strength. 

Advices  received  by  radio  from  Commercial   Attache  T|le  compound  has  recently  attracted  attention  owing  to 

Charles  E.  Herring,  at  Berlin,  state  that,  effective  Nov.  3.  the  discovery  that  if  a  small  proportion  of  cyclohexanol  is 

inland  potash  prices  increased  approximately  250  per  cent  added  to  soap  the  consistency  of  the  soap  hardly  alters,  yet 

over  those  of  Oct.  1.  this  soap  acquires  the  propertv  of  dissolving  a  considerable 

For  the  first  time  since  the  start  of  the  World  War.  proportion   of   various   hydrocarbons.    Such  compounded 

Germany's  potash  production  this  year  promises  to  exceed  soaps  dissolve  easily  in  water,  giving  a  thick  permanent 

the  1913  output.    The  German  Potash  Syndicate  has  been  ]atricr     Xncy  arc  cxcc)icnt  cleansing  agents,  particularly 

told  by  its  director  general,  Herr  Forthmann.  that  the  total  for  fabrics,  and  will  remove  greases,  waxes,  mineral  oils, 

sales  at  home  and  abroad  during  1922  may  be  expected  to  c|c    Thcv  arc  c(|uai|v  suitable  for  soft  and  hard  water.  So 

reach  12.500.000  double  hundred  weights,  so  favorable  is  far  M  n,arui,actv,rC  is  concerned,  the  reduction  of  phenol 

the  demand.    In  1913  the  potash  output  of  Germany  was  wjth  ^  ay  Q(  pialinum  a,1tj  palladium  is  too  expensive, 

approximately  11.000.000  double  hundred  weights.  The  only  processes  of  value  for  manufacturing  purposes 

Trade  Commissioner  Dennis,  at  Berlin,  reports  that  the  afe  those  jn  whjch  base  m(na,  fata]ysts>  »Uch  as  nickel. 

^xsr^sLsr^ " m"  t*  -    ?  ■«*■*  n-  r»d 

Output       Consumption  consisted  in  passing  phenol  vapors  in  a  stream  of  hydrogen 

Ycars                                     Tons            Tons  over  reduced  nickel  or  pumice  covered  with  this  material. 

10. .                                     1  110362         517  000  but  this  process  has  the  following  faults:— (1)   a  large 

I1,,                                         an'uf,         720  000  excess  of  hydrogen  and  high  temjieratures  are  required; 

922  iestimated>                    U&OOO         850,000  nickel  is  very  susceptible  to  numerous  catalyst 

ifc  I csunidicu >                        *•*"  •  poisons,  such  as  chlorine,  sulphur,  arsenic  and  lead;  (3) 

It  is  estimated  that  the  former  German  potash  mines  in  the  reaction  is  not  complete,  so  that  the  product  has  to  be 

Alsace  will  yield  120.000  tons  of  potash  in  1922,  and  that  the  re-treated.    These  defects  have  been  largely  ovrcomc  by 

Alsatian  export  capacity  this  year  will  be  from  50.000  to  the  employment  of  mixed  catalysts  and  pressure. 

60,000  tons,  while  the  German  export  capacity  is  estimated  The  "mixed  catalysts"  consist  of  intimate  mixtures  of 

at  400.000  tons  catalyst  with  oxides  of  the  alkaline  earth  and  rare  earth 
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metals.  These  inert  suUtances  function  as  "promoters." 
increasing  the  activity  of  the  cata.ytic  agent.  A  part  of 
the  effect  is  due,  no  doubt,  to  the  power  of  the  promoter 
to  combine  with  halogens  and  other  catalyst  poisons.  Pos- 
sibly for  this  reason  the  addition  of  small  quantities  of 
caustic  soda  has  a  beneficial  effect.  The  mixed  catalysts 
retain  their  efficacy  much  longer  than  the  pure  metals,  and 
arc  not  so  easily  affctcd  by  impurities.  They  allow  a  lower 
temperature  of  reaction  ( 100"  C.)  and  give  better  yields. 
High  pressures  (10  to  15  atmospheres)  act  in  an  analogous 
manner.  Another  advantage  of  these  improvements  is  that 
neither  cyclohexanone  nor  cyclohcxanc  are  formed.  In 
view  of  the  large  quantity  of  phenol  which  is  produced  in 
Great  Britain,  and  the  cheap  price  at  which  hydrogen  could 
be  obtained  from  water  gas.  British-made  cyclohcxanol 
should  be  able  to  hold  its  own  against  all  comers,  adds  the 
Chemical  .-fey.  and  its  manufacture  on  a  large  scale  should 
lead  to  the  establishment  of  by  no  means  an  unimportant 
industry. 


SAPONIFICATION  OF  MINERAL  WAX  AND 
BLEACHING  THE  RESULTING  SOAP 

(Ger.  Pat.  334.155,  F.  Fischer.  Miilheim/Ruhr).— Crude 
or  refined  mineral  wax  is  heated  with  aqueous  solutions  of 
suspensions  of  Ikiscs,  or  of  salts  capable  of  combining  with 
fatty  acids,  in  presence  of  oxygen  or  salts  containing  that 
element,  under  increased  pressure  and  at  temperatures  not 
exceeding  160°  C.  For  example  200  grins,  of  crude, 
blackish-brown  mineral  wax  are  heated  to  160"  C.  with 
600  ex.  of  normal  sodium  carbonate  solution,  in  a  strong 
vessel  fitted  with  stirrers,  compressed  air,  at  30  atmos. 
pressure,  being  blown  through  the  charge.  With  energetic 
stirring,  the  saponification  and  bleaching  will  l>c  complete 
in  font  hours.  When  cold,  the  product  forms  an  outwardly 
homogeneous,  pale  vcllow.  semi-solid,  containing  the  saponi- 
fication product  of"  the  mineral  wax  in  a  finely  divided 
form.  On  decomposing  this  product  with  acid  and  apply- 
ing moderate  heat,  the  mass  changes,  on  cooling,  to  the 
consistency  of  wax  or  resin,  and  differs  essentially  from 
the  original  material. 


CO-OPERATIVE  SOAP  TRADE  IN  ENGLAND 

The  soap  trarV  of  the  Cooperative  Wholesale  Society  for 
the  past  half-year  has  suffered  less  than  the  other  depart- 
ments of  cooperative  production,  and  although  there  has 
been  a  fall  of  25  per  cent  in  the  value  of  the  productions 
of  its  three  works  they  have  each  made  a  profit,  the  aggre- 
gate being  £247.375,  says  the  London  Oil  and  Color  Trades 
Journal.  The  turnover  of  the  works  was  as  follows  :— 
Irlam,  near  Manchester,  £774.344.  as  compared  with 
£'J40.204  in  the  corresponding  period  of  1921 ;  at  Silvertown. 
£242.055.  as  compared  with  £327  376;  and  at  Dunston, 
£188,505.  as  against  £345.477.  The  average  weight  of  soap 
sent  out  weekly  was  765  tons  from  the  three  factories,  as 
against  800  tons,  a  decrease  of  only  1  per  cent.  From  the 
Irlam  works  the  supplies  to  retail  societies  actually  in- 
creased by  34  tons  a  week,  and  amounted  t.«  414  tons.  At 
Silvertown,  however,  there  was  a  drop  of  5  tons  to  99 
tons,  and  at  Dunston  the  dcc'>ne  was  63  tons,  to  151  tons 
weekly.  The  profit  was  marie  after  allowance  had  been 
deducted  for  depreciation  of  buildings  and  plant  and  also 
interest  on  the  capital  invested  in  the  undertakings. 


Soap  News  in  Our  Washington  Correspondence 

N'ews  regarding  the  work  of  the  Raw  Materials  Bureau 
on  the  tariff  and  the  answer  of  the  Citrus  Soap  Co.  to  the 
Federal  Trade  Board's  charges  will  be  found  in  our  Wash- 
ington correspondence  elsewhere  in  this  issue. 


Bulletin  on  the  Production  of  Rosin 

"Longleaf  Pine"  is  the  title  of  Bulletin  1061.  Cnited  States 
Department  of  Agriculture,  by  Wilbur  K.  Maltoon.  Forest 
Kxaminer,  who  gives  an  exhaustive  treatise  in  50  pages 
on  the  production  of  rosin  and  turpentine. 


DETERMINATION  OF  FATTY  ACIDS  IN  SOAPS 
AND  SOAP  POWDERS 

The  principle  of  fatty  acid  determination  in  soaps  by  the 
gravimetric  procedure  rests  upon  the  weighing  of  the  fatty 
acids  liberated  by  an  inorganic  acid.  Bodinus  gives  a  method 
involving  the  least  possible  number  of  weighings  and  cal- 
culations. The  soap  is  rasped  upon  a  grater,  the  resulting 
powder  well  mixed  and  a  representative  sample,  from  1  to  5 
grams,  according  to  the  fat  content,  weighed  out  accurately. 
This  is  dissolved,  in  a  beaker,  with  50  to  70  cubic  centi- 
meters of  distilled  water,  transferred  to  a  separator)-  funnel 
ami  decomposed  by  means  of  dilute  sulphuric  acid,  using 
methyl  orange  as  an  indicator.  The  free  fatty  acids  arc 
then  extracted  by  shaking  with  ether.  After  the  two  layers 
have  separated  completely  the  lower  layer  is  drawn  off 
and  the  ether  layer  run  into  a  tared  flask,  without  filtration 
The  separatory  funnel  is  rinsed  once  or  twice  with  ether. 
After  distilling  off  the  ether  from  the  combined  solutions, 
using  a  small  flame  and  an  asbestos  mat,  the  fatty  acids  are 
dried  at  a  temperature  not  exceeding  60'  C.  Control 
analyses  of  the  water  layer  have  shown  that  the  amount 
of  fatty  acids  remaining  in  it  is  negligible. 

The  advantages  of  this  method  are :  slight  loss  of  ether, 
very  little  calculation. 

The  actual  soap  content  can  be  estimated  by  using  the 
following  figures.  Soaps  consisting  of  a  mixture  of  the 
alkali  salts  of  stearic,  palmitic  and  oleic  acids  have  an 
average  molecular  weight  of  296,  while  the  fatty  acids 
separated  from  them  have  an  average  molecular  weight  of 
274.  A  fatty  acid  content  of  92.57  per  cent  therefore  cor- 
responds to  100  per  cent  pure  soda  soap.  If  such  a  soap  is 
ashed,  296  parts  will  give  53  parts  of  sodium  carbonate,  or 
17.9  per  cent.  These  arc,  of  course,  merely  rough  aver- 
ages. In  the  case  of  a  pure  coconut  oil  soap  the  average 
molecular  weight  will  be  considerably  lower,  because  stearic 
and  oleic  acids  arc  absent  (in  addition  to  palmitic  acid,  the 
main  fatty  acids  present  are  myristic,  lauric.  capric, 
caprylic  and  caproic).  The  fatty  acid  content  of  such  a 
soap  is  therefore  lower,  while  the  amount  of  mineral  matter 
left  on  ashing  will  be  correspondingly  higher.— Phar- 
ma:eutische  Zritung.  1922,  Xo.  47  of  the  Pharmcizeutisihc 
Zentralhalle. 


Patent  for  Separation  of  Fatty  Acids 

Hyk-Guldenwerkc  Cheniischc  Fabrik  Akt-Gcs.  British 
patent  1  56.259.  Fattv  acids  arc,  prior  to  distribution,  puri- 
l  id  by  separation  of  fatty  acids  of  high  molecular  weight 
which  decompose  during  distribution.  The  separation  may 
lie  effected  by  fractional  solution  or  fractional  precipitation 
from  solution  or  by  "freezing  out."  The  fatty  acid  mixture 
may  be  dissolved  wholly  in  alcohol,  chlorinated  hydrocar- 
U<ns  or  hydrocarbons  of  high  molecular  weight  and  the 
fatty  acids  of  high  molecular  weight  be  precipitated  by 
addition  of  II.O,  chlorinated  hydrocarbons  containing  less 
chlorine,  or  hydrocarlxms  of  lower  mobmlar  weight,  re- 
spectively. 

Development  of  Cracks  in  Milled  Toilet  Soap 

The  source  of  cracks  in  milled  toilet  soap  lies  either  in 
the  milling  in  of  trimmings  of  coconut  oil  soap,  or  in  the 
soap  base  itself.  If  this  latter  is  badly  grained  or  not 
sufficiently  settled  it  can  only  be  milled  smooth  and  pressed 
while  moist,  and  the  cakes  will  crack  when  stored.  The 
soap  KtsC  must  contain  little  salt  and  must  be  workable, 
containing  neither  too  much  nor  too  little  wa!c  -r  — Seifrn- 
slt'der-Zeaunsi. 
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(Continued  from  page  375,  October,  1922.) 

If  one  is  not  quite  sure  whether  the  reduction  of  the 
potash  lye  has  been  carried  out  correctly,  either  because  of 
an  error  or  carelessness  on  the  part  oi  the  operator,  or 
because  the  lye  has  been  kept  for  some  time  in  open  con- 
tainers, so  that  it  may  have  absorbed  carl*>n  dioxide 
from  the  air,  or.  finally,  because  of  the  rise  or  fall  of  the 
temperature  of  the  air,  one  should  control  also  the  ratio  of 
caustic,  at  the  time  of  the  final  adjustment  of  the  soap.  The 
colder  the  temperature  at  which  the  soap  is  to  be  kept,  the 
more  carbonate  it  must  contain.  It  should  also,  in  this  case, 
boil  lightly  and  loosely  in  the  kettle,  and,  even  with  a  nor- 
mal moisture  content,  have  a  tendency  to  mount  in  the  ket- 
tle. If  this  is  not  the  case,  appropriate  additions  of  potas- 
sium carbonate  must  be  made,  of  a  concentration  depending 
upon  the  moisture  content  of  the  soap  at  the  time. 

For  the  hot  summer  months,  on  the  other  hand,  the  soap 
may  boil  thickly,  even  when  it  has  enough  foam  on  the 
surface.  If  this  is  not  the  case,  and  if  the  soap  boils  light- 
ly and  loosely,  then  it  will,  unless  large  quantities  of  caustic 

soda  arc  worked  in,  inevitably  become  too  soft  and  not 
keep  in  hot  weather.  This  trouble,  which  is  hard  to  cor- 
rect, can  be  solved  by  the  addition  of  fresh  oil  and  unre- 
duced, that  is,  straight  caustic,  potash  lye,  or  even  soda 

lye,  in  case  the  soap  docs  not  already  contain  enough  of  this 

ingredient.  . 
One  must  never  forget,  in  any  case,  that  the  yield  will  be 

reduced  the  more  soda  lyc  is  added.    What  is  more,  a  firm 

consistency  achieved  by  the  addition  of  too  much  caustic 

has  this  disadvantage,  that  the  soap  will  become  cloudy  at 

the  slightest  fall  in  temperature,  and  will  assume  a  gummy 

consistency.    In  order  to  achieve  the  right  proportions  here, 

practice  and  experience  arc  necessary.    The  adjustment 

with  lye  in  summer,  as  well  as  in  winter,  in  so  far  as  the 

soap  should  be  more  strongly  ground  down,  should  be 

sufficient  in  quantity,  and   the  sample  should  show  no 

cloudiness  in  the  middle,  even  after  long  staitding,  though 

it  may  have  a  faint  cloudiness  on  the  surface  or  at  the 

edges. 

Since  the  soap,  especially  when  left  overnight,  undergoes 
a  further  saponilication,  one  will  often  discover,  when  taking 
a  fresh  sample  in  the  morning,  that  the  adjustment  has  be- 
come weaker.  It  the  soap  has  not  received  enough  alkali 
in  the  adjustment,  this  further  saponilication  may  be  so 
extensive,  especially  when  the  moisture  content  is  low,  that 
not  only  is  the  slight  excess  of  lyc  used  up.  but  some  un- 
saponificd  fat  may  actually  remain  in  the  soap.  ( >ne  can, 
of  course,  obtain  a  clear  soap  again  by  the  addition  of  lyc, 
but  can  never  be  sure  that  the  fine  particles  of  oil.  un- 
saponified  and  difficult  to  saponify,  will  not  in  part  rrniain 
in  the  soap  after  cooling.  There  is  always  the  danger, 
therefore,  that  the  soap  will  become  cloudy  in  storage. 

The  opposite  error,  that  of  adding  too  much  lye  in  the 
adjustment,  is  less  dangerous,  that  is.  when  not  so  great  an 
excess  has  been  added  as  to  make  the  sample  remain  en- 
tirely cloudv  and  push  off  easily  from  the  glass.  One  needs 
only  to  employ  weaker  solutions  in  filling,  so  as  to  bind 
the  excess  lyc.  In  no  event,  however,  should  one  attempt  to 
take  up  the  excess  of  lyc  by  the  addition  of  fresh  oil,  for  a 
complete  saponification  of  the  addrd  oil  cannot  possibly 
take  place  in  the  clear  soap,  and  the  result  is  a  cloudy  and 
stringy  soap.  If  the  soap  mass  has  the  proper  moisture  con- 
tent and  is  correctly  adjusted,  the  sample  will  lie  heaped  up 
on  the  glass  and  will  hardly  soften  down  at  all.  After 
standing  for  about  two  minutes  it  will  be  covered  with  a 
yellowish  cloudy  film,  which  must  disappear  again  after 
about  ten  minutes,  after  which  the  sample  must  remain  per- 
manently clear  and  firm.  If  the  sample  still  becomes  cloudy 
after  long  standing,  lye  must  be  added,  or,  better,  if  the 
soap  is  already  firm  enough,  carbonate  of  potash  in  strong 
solution,  for  the  soap  in  this  case  may  be  somewhat  too 
caustic.    If  the  soap  is  to  receive  large  amounts  of  filler. 
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however,  the  adjustment  should  be  with  the  lyc  used  for 
boiling,  m  order  to  make  the  soap  mass  more  capable  of 
taking  up  the  tiller. 

li  the  soap  mass  is  now  sufficiently  cool,  preferably  by 
cooling  overnight,  one  can  proceed  with  the  filling,  l'or 
this  purpose  solutions  of  carbonate  of  potash,  chloride  of 
potash,  ammonia  soda,  etc.,  are  used,  in  concentration  and 
amount  according  to  need.  The  soap  can  also  be  simul- 
taneously bleached,  as  is  usually  done  nowadays. 

The  bleaching  is  done  with  a  solution  prepared  from 
chloride  of  lime  and  carbonate  of  potash  or  soda.  The 
chloride  of  lime  is  stirred  up  in  water,  well  mixed  with  car- 
bonate of  potash  solution,  diluted,  and  allowed  to  settle. 
<)u  the  next  day  the  clear  bleaching  solution  is  drawn  off 
carefully,  the  container  tilled  with  water,  stirred  well,  al- 
lowed to  settle  again,  drawn  off,  and  so  on  until  exhausted. 
The  last  portion  may  be  used  for  the  preparation  of  fresh 
chloride  of  lime  solution,  while  the  first  two  or  three  drawn 
off  are  used  for  bleaching  the  soap.  In  the  hot  summer 
months  ammonia  soda  can  be  used  instead  of  carbonate  of 
potash,  but  in  this  case  correspondingly  less  soda  lye  must 
be  used  in  boiling  the  soap  mass. 

Of  course,  all  vessels  used  in  preparing,  storing  and 
transporting  the  bleach  solution  must  be  of  wood,  because 
iron  is  attacked  strongly  by  chloride.  The  bleach  solution 
is  used  in  exactly  the  same  manner  as  the  solutions  of  car- 
bonate of  potash  or  chlorine  of  potash  used  for  tilling.  The 
potash-bleach  solution  should  be  used  at  about  10-12  degrees 
llaume  while  the  soda-bleach  solution,  having  greater  short- 
ening power,  should  be  somewliat  weaker,  that  is,  about  9-11 
degrees  liaume.  It  is  assumed  that  the  soap  mass  itself  has 
been  properly  adjusted  and  has  the  correct  moisture  content. 
If  this  is  not  the  case,  then  stronger  or  weaker  solutions 
should  be  used,  according  to  the  need.  A  normal  soap  mass 
will  carry  just  as  much  of  this  bleach  solution  as  it  would  of 
potash  or  chloride  of  potash  solution,  but  will  be  consider- 
ably paler. 

It  must  be  admitted  that  complaints  have  been  mad* 
against  chlorine-bleached  soaps,  but  it  is  extremely  doubtful 
whether  these  were  justified,  for  cases  have  arisen  where 
these  complaints  have  been  made  against  soaps  which  had 
not  been  treated  with  chlorine  at  all,  but  which  contained  a 
proportion  of  fish  oil  and  had  been  perfumed  with  oil  of 
mirbanc.  It  is.  therefore,  quite  likely  that  the  persons  who 
made  the  complaints  were  deceivrd  by  their  sense  of  smell. 

If,  for  any  reason,  one  does  not  desire  to  employ  a 
bleaching  solution,  the  soap  mass  can  be  filled  with  pure 
carbonate  of  potash  solution,  to  which  can  be  added,  in  the 
summer  time,  soda  solution,  or  with  chloride  of  potash 
solution  alone.  With  regard  to  this  latter,  some  caution 
must  be  exercised,  since  much  of  the  chloride  of  potash  on 
the  market  since  the  war  contains  more  chloride  of  sodium 
than  chloride  of  potash,  causing  the  soap  to  become  cloudy 
and  slippery.  Normal  chloride  of  potash,  however,  is  car- 
ried by  a  normal  soap  mass,  just  as  well  as  carbonate  of 
potash,  and  is  even  to  be  preferred  in  summer. 

For  filling,  a  carbonate  of  potash  solution  of  11-14  degrees 
Ttaume  is  used,  while  chloride  of  potash  is  used  at  only  9-12 
degrees  Ilaumc.  since  it  shortens  the  soap  more  than  the 
carbonate,  does. 

The  quantity  of  filling  that  can  he  added  depends  entirely 
upon  the  ability  of  the  soap  mass  to  take  it  up.  As  much 
as  20  tier  rent,  reckoned  on  the  fat  content,  can  be  incor- 
porated. The  soap  thereby  Incomes  thinner,  and  the  samples 
on  glass  do  not  heap  up  as  in  the  case  of  the  soap  mass,  but 
soften  down  ami  flow  out  in  proportion  to  the  amount  of 
filler  that  has  been  added.  The  more  filler  is  added,  the 
stronger  must  be  the  adjustment  with  lye.  so  that  with  the 
highest  amounts  of  filler  the  samples  on  glass  run  over  im- 
mediately and  only  become  clear  after  a  considerable  time. 

In  srrh  cases  one  wilt  often  observe  that  the  sample  is 
still  soft  and  stringy  in  the  middle,  that  is.  must  still  be 
weak,  while  the  upper  surface  shows  traces  of  excessive 
sharpness.  Such  a  soap  is  already  overfilled,  and  will  show 
three  layers  in  the  tub.  The  upper  layer  will  be  short  and 
slipperv,  containing  much  foam.  The  middle  layer  will  be 
more  or  less  saleable,  though  it  will  become  softer  and 
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stringier  as  one  goes  down,  approaching  the  third  layer, 
which  is  very  thin  aixl  stringy. 

If  one  desires  to  protect  himself  against  complaints  and 
damage-,  therefore,  he  should  proceed  with  the  tilling  only 
until  a  sample  on  glass  softens  down  moderately  and.  after 
becoming  entirely  clear,  is  still  firm  enough  in  the  middle. 
There  is  no  way  to  regulate  such  an  overlilled  soap,  and  if 
it  cannot  be  reclaimed  by  the  cold  crutching  process  de- 
scribed below,  at  least  to  some  extent,  there  is  nothing  to 
do  but  to  add  it  to  the  next  boiling. 

The  employment  of  large  quantities  of  filler  is  not  to  be 
recommended,  on  the  simple  ground  that  it  harms  the  keep- 
ing quality  of  the  soap  to  such  an  extent  that  it  can  bear 
practically  no  variations  in  temperature,  but  "freezes"  at  a 
fall  of  a  tew  degrees  below  the  temperature  at  which  it  was 
made ;  that  is,  becomes  opaque  and  may  even  ooze  lye, 
while,  on  the  other  hand,  if  the  temperature  becomes  slightly 
warmer,  it  becomes  soft  and  thin. 

The  simplest  and  safest  way  of  filling  this  sort  of  soap 
is  by  using  chemical  control,  especially  by  the  use  of  the 
Luehring  burette.  Hcforc  tilling,  one  determines  the  fatty 
acid  content  and  simultaneously  the  moisture  content.  This 
takes  only  a  short  time.  One  then  calculates  the  amount  of 
filler  required  to  obtain  the  desired  tatty  acid  content;  that 
is,  the  right  yield.  Naturally,  one  must  not  set  too  high  a 
figure.  This  amount  is  then  crutched  into  the  soap,  which 
is  then  carefully  adjusted.  For  the  sake  of  safety,  one 
can  determine  the  fatty  acid  content  again,  after  the  tilling. 
It  is  assumed  in  any  case  that  the  soap  mass  has  been 
properly  prepared  and  adjusted,  has  the  right  proportion  of 
alkali  and  moisture,  and  has  the  right  excess  of  alkali, 
showing  that  the  oil  has  been  completely  saponified. 

The  normal  yield  nf  a  soap  mass  from  pure  linseed  oil  is 
aliont  222-22?  per  cent,  while  linseed  oil  fatty  acids  give  a 
yield  of  230-233  per  cent.  Such  a  soap  mass  can.  in  most 
cases,  take  up  16-18  per  cent  of  solution,  I-arger  amounts 
arc  not  to  be  recommended.  The  yield  of  filled  soap  from 
linseed  oil  is.  therefore,  up  to  240  per  cent,  and  that  from 
linseed  oil  fatty  acids  up  to  250  per  cent.  These  percentages 
are  ail  based  on  100  kilos  of  oil  as  oleic  acid.  Lorn  oil  and 
bean  oil  give  about  the  same  yield.  Fish  oil.  especially  if 
freshly  made  and  containing,  as  frequently  happens,  per- 
ceptible amounts  of  water,  gives  a  y  ield  about  5-10  per  cent 
less. 

For  the  sake  of  completeness,  one  purely  mechanical 
manipulation  is  to  be  described,  which  formerly  was  gen- 
erally applied.  This  rests  upon  the  observation  that  a 
glycerine  soft  soap  has  a  more  brilliant  transparency  and 
comes  out  more  uniform  if  it  is  allowed  to  solidify  when  as 
cool  as  possible  and  in  as  large  vessels  as  possible.  For 
this  purpose,  vats  were  installed  in  the  cellar,  holding  6-10 
hundredweight,  into  which  the  soap  was  run  and  crutched 
until  almost  solid. 

The  method  in  almost  universal  use  today,  of  running  the 
fairly  warm  soap  directly  into  the  transport  packages,  has 
considerable  disadvantages,  especially  when  the  soap  con- 
tains much  filler  As  has  been  already  mentioned,  such 
soaps  tend,  on  slow  cooling,  to  separate  into  sevcrat  layers, 
the  uppermost  layer  being  distinctly  too  sharp,  while  the 
lowest  appears  to  Ik  undoubtedly  loo  weakly  adjusted.  If 
one  obviates  the  possibility  of  such  a  separation,  the  mass 
will  remain  uniformly  compact.  The  transparency  may  de- 
pend upon  this.  In  this  manner  moderately  overhlled  soaps 
may  undoubtedly  be  saved  and  made  fairly  saleable. 

In  conclusion,  we  must  point  out  one  danger  which  is 
likely  to  cause  unpleasant  surprises  to  the  inexperienced 
soap  boiler.  On  account  of  their  cheapness,  second-hand 
margarine  tubs  .ire  almost  exclusively  used  nowadays  as  con- 
tainers for  soft  soaps,  as  was  indeed  also  the  rase  in-fore  the 
war,  though  less  frequently.  Not  only  are  the  staves  of  these 
tubs  more  or  less  saturated  with  fat.  but  they  may  even  re- 
tain considerable  amounts  of  butter,  left  after  a  Miperriri.il 
scraping  out.  due  either  to  haste  or  mere  carelessness.  This 
fat  absorbs  part  of  the  alkali  from  the  soap  lying  next  to  it. 
which  is  still  warm  and  liquid,  becomes  liquefied  itself  and 
penetrates  further  and  further  into  the  mass  of  soap,  com- 
bining with  the  exce.-s  of  lye  which  is  essential  to  the  ke  y- 
ing quality  of  the  soap,  and  forming  with  it  an  only  partial- 
ly saponified  mass.  The  result  of  this  is  a  turbid  and  string 
mass  on  the  wills,  and  particularly  on  the  bottom  of  the  tub. 
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while  the  middle  part  of  the  mass  of  soap  is  good.  Second- 
hand margarine  tubs,  even  if  they  have  no  butter  clinging 
to  their  staves,  must  therefore  always  be  scalded  with  boiling 
water  and  dried,  in  order  to  protect  the  manufacturer  from 
such  troublesome  spoilage. 

Wet  tubs  cause  similar  trouble,  because  the  soap  readily 
absorbs  water  from  the  wood,  dissolves  in  it,  and  produces  a 
soft,  stringy  soap. 

All  the  skill  of  the  soap-boiler  may  go  to  waste,  if  the 
proper  attention  is  not  paid  to  the  cooperage. 

The  storage  of  this  soap  requires  just  as  much  attention 
as  the  manufacturing  itself.  VVc  must  therefore  say  some- 
thing about  the  handling  and  care  of  glycerin  soft  soaps 
while  in  the  warehouse  In  many  cases  complaints  can  be 
traced  back  to  incompetent  or  careless  handling  of  the  soap 
while  in  storage.  In  view  of  the  sharp  competition  and  uni- 
versal price-cutting  at  the  present  time,  every  soap-boiler 
is  anxious  to  secure  the  greatest  possible  yields,  and  to  add 
as  much  tiller  as  possible  to  his  soap.  We  have  already 
pointed  out  the  liability  of  such  soaps  to  break  down  under 
slight  changes  of  temperature.  Hut  they  are  equally  sensi- 
tive not  only  to  dampness,  but  also  to  drying  and  heat, 
whereby  they  may  lose  the  moisture  which  is  essential  to 
their  preservation,  and  thus  become  unsaleable. 

It  is  seldom  realized  how  ignorantly  and  carelessly  the 
merchant  goes  about  the  task  of  handling  soap.  In  order 
to  get  the  lowest  price,  he  often  buys  soaps  in  large  quanti- 
ties, for  which  he  has  no  proper  storage  facilities.  No 
precautions  whatever  are  taken  with  soaps  in  general,  or 
even  with  soft  soaps,  which  are  hardly  less  sensitive  than 
cheese  or  margarine  to  careless  handling.  Even  in  the  best 
cases,  the  soft  soap  remains  in  open  sheds  for  weeks  or 
months  at  a  time,  through  cold  and  heat.  Instances  have 
liceii  known  where  the  soft  soap  rubs  were  left  in  the  open, 
to  be  rained  upon  at  frequent  intervals,  to  lose  their  essen- 
tial moisture  under  the  heat  of  the  sun,  or  even  to  lie  frozen 
solid  in  winter,  so  that  when  they,  were  thawed  out  later  in 
warm  rooms,  they  oozed  lye.  In  cases  like  these,  complaints 
cannot  lie  considered  at  all.  but  should  be  peremptorily  dis- 
missed, providing  the  conditions  can  be  investigated  and 
demonstrated. 

Almost  all  the  disagreements  between  the  manufacturer 
and  his  travelling  salesman  can  be  traced  back  to  such  oc- 
currences. The  salesman  sees  the  goods,  which  are  actually 
unsalable,  in  the  hands  of  the  dealer,  and  reports  the  case 
to  his  firm  without  further  investigation.  The  firm  natural- 
ly blames  the  soap-boiler,  and,  if  such  instances  recur  often, 
the  soap-boiler  must  either  personally  investigate  the  case 
and  prove  the  negligence  of  the  dealer,  who  may  be  in  a 
distant  town,  or  ht.se  his  position  on  account  of  incompetence 
Demonstration  of  the  faulty  storage  and  proper  instruction 
usually  avail  nothing,  and  the  soap-boiler  remains  the  scape- 
goat, 

I -a  rue  firms,  and  especially  firms  whose  proprietors  are 
themselves  experienced  technical  men.  are  not  so  likely  to 
make  these  errors,  tor  they  will  subject  the  complaints  sent 
in  by  the  salesmen  to  rigid  scrtitinv.  These  firms  will  give 
their  master  soap-boilers  credit  for  their  experience  and 
care.  Furthermore,  they  are  in  a  position  to  investigate  the 
storage  rooms  in  question,  and  to  convince  themselves  that 
most  of  such  complaints  are  unfounded.  The  wise  soap- 
boiler can  cjo  no  more  than  to  adjust  his  soap  to  meet  the 
conditions  found  in  the  sales  warehouse  and  perhaps  the 
adequately  planned  warehouse  of  the  jobber,  and  to  take 
care,  so  long  as  the  soap  remains  under  his  supervision,  that 
it  is  not  allows  d  to  absorb  moisture  nor  to  dry  out. 

Of  course,  the  salesman  cannot  give  every  retailer  a 
course  of  instruction  on  the  care  of  soft  soaps.  Several 
large  firms  have  adopted  the  expedient  of  sending  out  with 
every  shipment  of  soft  soap  l  printed  cin  ular  of  instructions 
for  its  storage  and  care.  This  practice  deserves  to  be  imi- 
tated. 

Soaps  prepared  for  the  winter  trade,  and  consumed  during 
•'ie  winter,  require  no  especial  care  in  storace.  except  that 
they  must  on  no  account  He  allowed  to  freeze.  One  must 
not  forget,  as  has  been  mentioned  above,  that  a  f.iirlv  highly 
■  lied  glycerine  soft  soap  can  hardly  ever  stand  a  variation 
ot  over  18  degrees  in  temperature.  For  example,  if  the  soap 
is  prepared  and  adjusted  for  a  normal  temperature  of  zero, 
it  will  st.md  temperatures  from  about  nine  degrees  below  to 
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nine  degrees  above  zero.  It  should  not,  however,  be  ex- 
posed for  any  length  of  time  to  a  frost  of  ten  below  zero, 
nor  thawed  out  immediately  near  a  hot  oven. 

In  summer,  however,  this  same  soap  will  require  con- 
siderably more  attention  with  regard  to  the  conditions  of 
storage.  Great  heat  and  dry  drafts  injure  the  soap,  even 
in  closed  containers,  just  as  much  as  rain  or  damp  storage 
rooms.  If  the  wooden  tubs  are  wet  on  the  outside,  the  soap 
will  arbsorb  the  water  throtiKh  the  wood,  and  become  stringy, 
unless  the  moisture  is  evaporated  off  on  the  outside  by  a  dry 
current  of  air.  This  error  can  only  be  corrected  by  a  suit- 
able amount  of  subsequent  drying  out.  The  soap  will  equally 
readily  part  with  its  own  moisture  if  the  tubs,  even  when 
closed,  arc  subjected  to  heat  or  dry  air  lor  some  time.  It 
will  at  least  become  thin-flowing  along  the  sides  and  on  the 
upper  surface.  If  one  exposes  a  thin-flowing  soap  like  this 
to  moist  air  for  a  suitable  length  of  time,  it  will  absorb  the 
necessary  moisture  ami  become  firm  and  transparent  again. 
One  must  then  be  careful  that  it  does  not  take  up  too  much 
moisture,  or  it  will  easily  become  stringy. 

If  the  open  tubs,  especially  those  intended  for  the  retail 
trade,  are  covered  over  with  a  wet  cloth  or  sack  during  spells 
of  protracted  dry  hot  weather,  the  soap  will  remain  firm  and 
transparent.  Otherwise  it  is  sure  to  dry  out,  at  least  on  top. 
and  to  form  a  liquid,  whitish,  cloudy  layer,  and  can  only  be 
scooped  out  of  the  tub  and  weighed  out  with  difficulty.  It 
the  dealer  dues  not  observe  this  precaution,  he  himself  will 
suffer,  for  he  wilt  have  to  hear  the  loss  on  account  of  dimin- 
ished moisture. 

No  manufacturer  of  soft  soaps  should  on  any  account  be 
<leterred  by  the  comparatively  slight  expenditure  involved 
from  preparing  printed  instructions  for  the  care  and  han- 
dling of  soft  soaps,  Protection  can  thus  Ik-  secured  against 
complaints,  deductions  and  returned  goods.  Even  if  the 
majority  of  dealers  are  not  sufficiently  alive  to  their  own  in- 
terests to  have  such  instructions  prepared,  some  will  be  wise 
enough  to  do  so.  being  capable  of  learning  by  experience. 
This  will  be  a  step  ahead,  and  will  be  sure  to  pav  for  itself. 


UNITED  STATES  PATENTS 

W  illiam  J  Hurst.  Brooklyn,  X.  V,,  has  been  granted 
Patent  1.433.887.  October  31,  1922.  This  patent  is  for  a 
polishing  and  cleansing  preparation  and  rehtes  to  a  com- 
position for  this  purpose  comprising  one  volume  of  sul- 
phonated  oleic  acid  oil.  one  volume  of  water  and  two 
volumes  of  petroleum  oil. 

Reinhold  H.  Gripp  and  Joseph  PygeorRc,  of  Oakland. 
Cal..  have  received  Patent  1. 434.606  for  a  machine  for 
casting  soap,  including  a  conveyor,  soap  molds  mounted 
on  conveyor,  a  soap  pump,  with  a  swinging  no/ilc  and 
automatic  means  for  actuating  the  pump  to  pump  liquid 
soap  through  nozzle,  so  as  to  follow  each  mold  and  means 
lor  removing  the  molded  soap  cakes  from  the  molds  at 
the  end  of  the  process. 


Algeria  Gets  Some  American  Soap 

Soap  production  in  Algeria  totals  about  2.500  tons  an- 
nually, mostly  of  ordinary  quality.  France  is  the  source  of 
supply  of  the  \h>\  toilet  soap.  The  laundrv  soaps  mostlv 
used  arc  often  of  British  manufacture.  At  Bougie  is  made 
soap  from  refined  olive  oil.  An  American  firm  recently 
introduced^  into  the  colony  a  small  quantity  of  a  well-known 
brand,  which  includes  olive  oil  and  palm  oil  in  its  composi- 
tion. These  products  art-  widely  produced  in  Algeria,  but 
have  never  been  successfully  comibned  for  soap  manufac- 
ture Unscented  soaps  valued  at  $2,370,312  were  imported  in 
1921.  as  against  $2,605,424  in  the  previous  year.  Ordinary 
soap  exported  in  1°21  was  listed  at  $105,696. 


Lord  Leverhulme  Now  a  Viscount 

Former  British  Premier  Lloyd  George's  last  list  of  honors, 
made  Baron  Levrrhulme  a  viscount.  Viscount  Leverhulme 
(William  Hesketh  Lever),  is  Chairman  of  Lever  Brothers. 
Ltd..  the  soap  manufacturing  concern.  He  was  born  in  IS5I. 
was  created  a  Baronet  in  1911,  and  Baron  in  1°17. 


FEATURES  OF  SOAP  MATERIAL  MARKET 

(Continued  from  next  foge) 

Industrial  Chemicals 

A  number  of  important  industrial  chemicals  have  ad- 
vanced abruptly  during  the  period  under  review  in  conse- 
quence of  increasing  demands  from  European  consumers. 
Caustic  soda  especially  has  shown  a  noteworthy  advance 
under  Kuropean  buying.  It  de\elops  that  contracts  for 
alkalis  have  been  taken  for  1923  delivery  at  current  quota- 
tions. Good  buying  from  Japan  has  featured  caustic  soda 
at  3.60  per  100  pounds  f.  a.  s..  while  dealers  have  quoted 
less  than  carload  lots  at  34^(^4  cents  a  pound  ex  store. 
Soda  ash  has  been  (irmly  sustained  at  $1.75  per  100  pounds 
with  barrels  quoted  at  $1.95  a  hundred  and  small  quantities 
at  from  $2.10  to  $2.30  per  100  pounds  in  barrels.  Consider- 
able interest  has  been  shown  by  consumers  in  contract 
shipments  at  $1.20  for  single  bags  and  $1.40  for  barrels 
basis  of  48  per  cent  at  the  works  in  carlots.  Business  in 
caustic  potash  has  been  put  through  at  6,l4@6'/i  cents, 
while  carlnmate  of  potash  80  to  85  per  cent  has  been  held 
at  6  to  6: 4  cents  a  pound  with  the  96  to  98  per  cent  quoted 
at  7;4<57!j  cents  with  shipments  held  at  7  cents.  The 
desire  of  producers  to  make  a  market  for  1923  mineral 
acids  has  resulted  in  considerable  bookings  of  sulphuric 
acid  at  last  prices  of  S8  to  $10  for  the  60  degrees,  with 
the  66  degrees  quoted  firm  at  $14  to  $16.  Demand  for 
borax  from  the  soap  trade  has  increased. 

Other  Soap  Materials 

A  rather  substantial  reaction  has  featured  the  naval 
stores  markets  during  the  month  with  rosins  down  nearly 
50  cents  a  barrel  from  previous  levels.  This  is  the  off 
season  with  the  large  majority  of  consumers,  but  the  feeling 
has  gained  ground  that  the  attractiveness  of  present  prices 
coupled  with  the  strength  of  the  statistical  position  should 
lead  to  large  purchasing  a  long  time  before  the  seasona.' 
Inlying  from  the  paint  and  varnish  trades  asserts  itself  in 
the  Winter  months.  A  resumption  of  foreign  purchasing 
on  a  liberal  scale  would  not  be  surprising  at  any  time  now. 
Steady  conditions  have  prevailed  in  the  market  for  greases 
and  tallow  generally. 


Alcoholic  Compound  Dutiable  as  Soap 

Xo.  45350.  General  Appraiser  Brown.  Board  1,  in  the 
Lang  Estate's  protest,  held  that  the  following  merchandise 
was  dutiable  as  soap  at  5  per  cent  under  paragraph  66 : 
"Merchandise  invoiced  as  tetralene.  liquid  detergent  soap, 
which  the  appraiser  reports  consists  of- scouring  liquid  com- 
posed of  soap,  carbon,  tetracholoride,  and  8.40  per  cent 
alcohol  which  was  classified  as  an  alcoholic  compound  at 
10  cents  per  pound  and  20  per  cent  ad  valorem  under  para- 
graph 16.  tariff  act  of  1913.  is  claimed  dutiable  at  5  per 
cent  under  paragraph  66." 


Bleaching  Fats  and  Oils  with  Bleaching  Clay 

Hermann  Hollmann,  Hamburg,  (icrman  patent,  344,633. 
This  process  involves  the  treatment  of  fats  in  successive 
steps  with  bleaching  clay  mixed  with  oil.  The  fat  travels 
through  a  series  of  chambers,  being  filtered  as  it  leaves 
each  chamber,  while  the  bleaching  clay  travels  in  the  op- 
posite dircciion.  and  at  a  slower  rate.  The  oil  is  transferred 
by  means  of  pumps,  and  s  mixed  with  the  clay  in  each 
chamber  by  a  stirring  device,  and  may  be  heated  simul- 
taneously. 


Gold  Watch  for  a  Lever  Veteran 

\fter  many  years  of  service  as  chief  representative  of 
I.ever  Brothers.  Ltd..  at  Swansea,  J.  Martin  Curnow.  of 
Swansea,  ha3  received  from  Lord  Leverhulme  the  gift  of  a 
gold  watch,  badge,  and  certificate  as  a  mark  of  appreciation 
of  his  services. 


He  Could  Not  Have  Been  a  Bootlegger 

It  is  reported  that  a  Cherbourg  chemist  has  committea 
suicide  as  a  protest  against  heavy  taxation.  It  is  not  stated 
which  taxes  he  felt  most  onerous,  whether  those  on  alcohol, 
income,  or  turnover.— London  Oil  and  Color  Trades  Journal. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

(Written  Specially  for  This  Journal) 
The  market  lias  steadily  strengthened  with  the  latest 
actual  sales  of  the  extra  grade  at  8c  ex  producers'  plants 
and  inciters  now  holding  for  higher  prices.  There  is  talk 
of  8^  bids  being  declined.  Stock  of  the  New  York  special 
grade  can  Ik-  quoted  7H— 7ji. 

In  the  middle  west  and  eastern  markets,  prices  have 
advanced  considerably  and  are  comparatively  higher  than 
in  the  East.    With  latest  sales  of  prime  packer  grade  at 

All  grades  of  Greases  have  advanced  corrcs[H>ndingly. 
House  Grease,  good  quality  selling  at  7c  per  pound  loose, 
and  inferior  grades  6J4— bl'jc. 

For  several  months  past,  the  trend  of  the  market  has 
been  clearly  denoted  to  unbiased  observers,  but  the  major 
adxance  has  been  very  rapid  and  covered  by  transactions 
of  the  liast  three  weeks.  Market  conditions  arc  now  ap- 
proaching a  somewhat  unhealthy  state. 

While  a  further  advance  in  values  is  possible,  neverthe- 
less prices  have  now  reached  the  point  where  caution  is 
advisable. 

November  17th,  1922  Tobias  T.  Percament. 

GLYCERIN 

(It'ritlen  Specially  for  This  Journal) 
Since  our  last  letter,  there  has  been  a  decline  in  the  price 
of  Crude  Glycerin,  but  both  Chemically  Pure  and  Dyna- 
mite have  held  their  own ;  the  former  grade,  is  still  quoted 
at  183 jc  in  bulk,  and  the  price  is,  as  a  rule,  being  main- 
tained both  here  and  in  the  Middle  West.  There  were 
some  rumors  of  cutting,  in  the  Chicago  district,  ami  we 
are  inclined  to  think  that  they  were  correct,  but  since  that 
time  there  seems  to  have  been  a  stiffening,  in  that  territory. 
In  the  East,  there  has  been  little,  if  any,  discounting  of  the 
"official"  figure,  except  in  the  case  of  carload  business, 
which  is  always  more  or  less  subject  to  severe  competition 
and  is  done  on  special  terms  as  to  payment,  delivery,  etc. 
Refiners  are  apparently  well  supplied  with  raw  material, 
including  their  purchasers  in  Continental  Europe  and  they 
also  have  on  hand  ample  stocks  of  the  finished  product. 
The  demand  for  Chemically  Pure  has  slackened  off  some- 
what, and  this,  in  conjunction  with  the  stocks  in  first 
hands,  may  cause  the  holders,  to  become  somewhat  anxious 
to  relieve  themselves  to  some  extent,  and  thus  bring  about 
a  decline.  Wc  feel  that  a  reaction  downward,  in  refined,  is 
justified  and  that  it  is  likely  to  come,  but  we  doubt  if  it 
will  extend  very  far,  or  last  beyond  the  early  part  of  next 
year.  .The  retincrs  are  asking  a  rather  stiff  premium  for 
contracts  for  Chemically  Pure,  extending  into  1923. 
November  17,  1922.  W.  A.  STom>nr>. 


VEGETABLE  OILS 

(Written  Specially  far  This  Journal) 
It  is  interesting  to  note  that  during  the  last  thirty  days 

salts  to  soap  manufacturers  and  refiners  were  very  heavy. 

and  prices  of  most  oils  advanced  fractionally. 
The  demand  for  cocoanut  oil  has  been  exceptionally  good, 

and   while  there  are  numerous  inquiries    for  good-sued 


quantities,  not  much  of  cither  Manila  or  Ceylon  grade  it 
offered.  This  is  largely  attributed  to  the  markets  for  oil 
and  copra  in  Manila  being  firm  and  comparatively  higher. 

Crude  cottonseed  oil  has  been  coming  out  very  slowly 
and  has  been  commanding  a  high  price.  This  advance  has 
somewhat  affected  crude  corn  oil,  with  the  result  that  sales 
were  made  at  8.'/,c.  Chicago  during  this  week.  Soya  bean 
oil,  at  9,'ic.  New  York,  is  not  far  out  of  line  for  Eastern 
consumers,  and  is  being  watched  closely. 

Although  palm  oils  are  firm  and  prices  are  held  at  the 
high  levels  recently  reached,  there  was  not  much  activity 
in  the  Hast  few  days.  Spot  stocks  are  very  small,  especially 
Niger.  Shipments  of  Niger  and  Logas,  for  November-De- 
ccml>cr  from  Africa,  arc  available  at  fractionally  lower 
prices. 

The  recent  upward  movement  of  the  Italian  exchange  has 
Ikcii  the  cause  of  an  advance  in  price  of  olive  oil  foots.  Spot 
foots  are  firm  at  9  tu  9'ic.  January  forward  shipments 
from  Italy  can  l*c  bought  a  good  deal  lower.  Olive  oil  is  a 
little  firmer,  but  the  price  is  unchanged. 

S»veml<er  17,  1922.  A.  H.  Horse*. 

iLi'Hlinuci!  on  i'rccalini;  /'tier! 
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SOAP  MATERIALS 
Tallow  and  Grease 

Tallow,  New  York,  Special.  .(«c  Edible. 
Yellow  grease.  New  \  »rk.  .06i4-.07v. 
New  York,  .mV"  M7'4c. 

Rosin.  Savannah,  Nov.  17,  1922. 
Common  to  good.  5.25-5.30  I 

1)    5.25-5.30 

E    5.25-5.30 

G    5.25-5.30 

H    5.25-5.30 

Starch,  Pearl,  per  1U0  lbs  

Starch,  powdered,  per  100  lbs  

Stearic  acid,  single  pressed,  per  lb  

Stearic  acid,  double  pressed,  per  lb  

Stearic  acid,  triple  pressed,  per  lb  

Glycerine,  C.  P.,  |ier  lb  

Glycerine,  dynamite,  per  lb  

Soap  lyc,  crude.  80  per  cent,  loose  per  lb. 
S-ap  lye,  saponification,  80  per  cent,  loose 

per  lb  

Oils 

Cocoanut,  edible,  per  lb  

Cocoanut,  Ceylon,  Dom.,  per  lb.  ...... 

Palm,  l-agos,  per  lb  

Palm,  Niger,  per  lb  

Palm,  Kernel,  per  lb.,  nominal   

Cotmn,  crude,  per  lb,  f  o.  b  mill  

Cotton,  refined,  per  lb..  New  York   

Soya  Bean,  per  lb  

Corn,  crude,  per  lb  

Castor,  No.  1,  per  lb  

Castor.  No.  3.  per  lb  

Peanut,  crude,  per  1!>  

Peanut,  refined,  per  lb  

Olive,  denatured,  per  gal  

Olive  Foots,  prime  green,  per  lb  

Chemicals 
Soda,  caustic,  76  per  cent,  per  100  lbs.. . 

Soda  Ash,  58  per  cent,  per  100  IKs  

Potash,  caustic,  KS -i''2  per  cent,  per  cwt. 

f.  o.  b.  Works   

Potash  Carbonate,  S0wS5  l>er  cent,  per 

IS..  N.  Y  

Salt,  common,  line,  per  ]<»}  lbs  

Sulphuric  acid.  ftf)  degree.-,,  per  ton  

Sulphuric  acid,  66  degrees,  per  ton   

Korax,  crystals,  per  lb  

Korax.  granular,  per  lb   . 

Zinc  Oxide,  American,  lead  free,  per  If. 


New  York,  ,09c. 
Brown  grease, 


........... 


525-5.30 
5.30-5.45 
5.60- 
5.75- 
5.95-6.00 

 6.45-6.50 

$2  K2-$3. 10 
2.72-  3.00 

10c 
lOtfc 
12c. 
18J4-19«c. 

lltf- 

13  - 

.09^-.io>;c. 

.08!-i-.08>ic, 
.07-/;- 
,06fi-.fj7 
.07^-.07*Jc. 
.10  - 
.10  - 

.11  -ll=4c 
.10  - 

.12!/,- 
.12  - 

.10  -.10'k. 
13'/-.I4 
1.15-1.17 
09;i-.09^c. 

3  55-375 
1.75-2.10 

.06J4-.06!  >c 
.06  -  06'ic. 


9  00-O  5O 
14.5ft-lS.0O 

.05',i-.06c. 
,O5-S-.06c. 
.06  -.08c 
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the  CQish  of  a  Merry 
Christmas  and  a  Rappy  and 
prosperous  New  ^ear  to  HU  of  Our 
fiosta  of  Readers,  Hdvertisers  and 
Other  friends  the  drought  Runs  in 
the  Radio  of  progress:  Why  Confine 
Our  Gifts,  Favors  or  Greetings  to  a 
Brief  Holiday  or  Cwo?  <IIhy  Not 
Keep  dp  the  Tuletide  Spirit  all  of 
«023?  Hnd  Beyond?  Lefs  Give 
the  blowers  to  the  Living :  the 
Dead  do  not  Need  Chem! 

«3Ie  have  a  New  Gra!  H  fresh 
Burst  of  American  Prosperity  is 
Developing  and  <Qc  Sincerely  Crust 
Chat  Our  friends  May  Ride  on  the 
Crest  of  the  Wave!  Chose  CQho 
Get  in  the  Game  Garly  and  Play  it 
(Bell  and  Fairly  CQill  Rave  front 
Seats  and  the  further  Bach  Others 
May  Bit  the  Larger  dill  be  the 
Magnifying  power  the  Laggards 
will  need  to  8ec  the  profits! 

Here  is  to  a  prosperous  1923  for 


*  1*1*1* 
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NOTED  EXPERT  TO  ADVISE  OUR  READERS 
ON  ADVERTISING  AND  MERCHANDISING 

We  have  arranged  for  a  scries  of  comprehensive  and  in- 
formative articles  by  one  of  the  best  experts  in  the  country 
on  advertising,  labeling,  merchandising  and  similar  subjects, 
in  all  of  their  numerous  aspects  as  affecting  the  toilet  goods, 
perfumery  and  allied  industries. 

The  first  article,  entitled  "Merchandising  a  New  Product : 
Selection  of  a  Name:  Designing  the  Label  or  Package," 
will  be  found  on  page  433  and  give*  a  very  good  idea  of 
what  may  be  expected  in  future  articles  in  the  way  of  sug- 
gestions for  the  practical  business  ends  of  our  industries. 

The  author  of  the  series,  Mr.  Leroy  I-airman.  needs  no 
introduction  to  the  publishing  world,  but  many  of  our 
readers  will  now  meet  him  for  the  first  time.  Mr.  Fairman 
has  Inen  actively  engaged  in  the  advertising  business  in 
New  York  City  for  more  than  20  years.  His  first  experi- 
ence was  with  the  Charles  Austin  Bates  Advertising  Agency, 
where  he  gained  his  very  extensive  knowledge  of  commercial 
art.  For  four  years  he  was  editor  of  AdivriisinR  cr  Selling 
Marine  and  later  was  associated  with  the  J.  Walter 
Thompson  Agency,  being  now  an  important  factor  in  the 
Charles  C.  Green  Agency. 

Mr.  Fail-man's  work  has  brought  him  into  intimate  touch 
with  a  large  number  of  leading  American  manufacturers, 
and  he  has  assisted  in  formulating  and  carrying  out  the 
merchandising  plans  for  many  products  which  are  now 
nationally  known.  For  this  reason  his  articles  are  in  no 
sense  founded  on  theory;  the  statements  he  makes  and  the 
arguments  he  sets  forth  arc  l>ascd  upon  actual  experience 
and  unc<|ualed  opportunities  for  observing  the  actual  results 
obtained  by  many  merchandising  and  advertising  campaigns. 


WORK  OF  U.  S.  COMMERCE  DEPARTMENT 

As  we  go  to  press  we  receive  the  annual  reports  of  Sec- 
retary of  Commerce  Hoover  and  Dr.  Klein,  director  of  the 
Rurcau  of  Foreign  and  Domestic  Commerce.  These  reports 
show  a  wonderful  amount  of  intelligent,  effective  and  pa- 
triotic work  in  the  spheres  which  arc  covered  by  these 
important  factors  in  national  progress,  both  at  home  and 
abroad.  Secretary  Hoover's  accomplishments  in  the  last 
year  are  very  well  known  to  our  readers  through  the  atten- 
tion given  to  them  in  the  daily  press.  Of  his  present  and 
future  plans  in  relation  to  our  industries  we  will  continue 
to  advise  our  clientele.  Dr.  Klein  s  report  contains  many 
things  that  we  hope  to  rind  space  for  later.  He  has  gone 
ahead  with  a  difficult  proposition  in  a  way  that  has  been 
useful  to  individual  firms  and  beneficial  generally  to  the 
commerce  of  the  country. 

FOR  BETTER  CONSULAR  SERVICE 

Enactment  of  legislation  to  modernize  and  strengthen  the 
consular  and  diplomatic  services  along  the  lines  of  the  pend- 
ing Kogers  Hills  advocated  by  the  Chamber  of  Commerce 
of  the  I'nited  States.  As  set  forth  by  the  Chamber  here 
are  some  of  the  things  which  the  bills  will  do: 

"Reclassify  the  services  on  a  better  organization  basis. 

"Break  down  the  water-tight  compartments  of  the  con- 
sular and  diplomatic  services,  which  will  enable  the  Secre- 
tarv  of  State  to  use  the  good  men  in  either  branch  of  the 
foreign  service  as  events  may  make  adv  isable,  and  will  open 
up  broader  careers  to  men  in  the  service. 

"Open  the  career  of  diplomatic  secretary  to  men  other 
than  those  of  independent  means. 

"Knact  retention  and  retirement  legislation.  Cannot  afford 
to  enter  the  services  under  the  present  system 

"Give  recognition  to  needed  post  expense  allowances." 


MANY   INDUSTRIAL   ALCOHOL   USERS  ARE 
PUT  UNDER  DOUBLE  MENACE 

Just  escaping  being  forced  to  stand  for  a  25  per  cent 
superlative  forfeiture  of  the  amount  of  their  bonds  users 
of  industrial  alcohol  in  New  York  and  some  other  States 
where  there  arc  equivalent  Volstead  laws  arc  faced  with  a 
new  menace.  Throwing  aside  the  fundamental  principle 
that  one  may  not  be  put  in  jeopardy  twice  for  the  same 
offense  the  United  States  Supreme  Court  has  handed  down 
a  decision  which  holds  that  in  States  having  concurrent 
Volstead  legislation,  as  is  the  case  in  New  York  State,  for 
a  single  identical  offense  a  firm  or  i>crson  may  be  prosecuted 
twice  independently  in  both  the  Federal  and  State  courts, 
for  under  Chief  Justice  Taft's  opinion  a  defendant  could 
be  acquitted  in  a  State  court  of  an  offence  and  despite  the 
old  time  guaranty  of  the  Constitution  could  be  tried  and 
possibly  convicted  in  the  Federal  Court  of  some  technical 
infraction  of  the  law,  based  on  the  identical  incident.  Chief 
Justice  Taft  has  made  it  clear  that  in  one  alleged  offence  a 
person  or  firm  may  violate  /:ci>  laws,  one  Federal  and  the 
other  State.  He  is  quite  right,  but  it  ought  not  to  follow 
that  an  accused  firm  should  be  put  in  jeopardy  twice  for  the 
identical  effense  in  two  courts  under  two  different  codes  of 
laws.  If  only  the  guilty  should  suffer  it  might  not  matter 
so  much,  but  the  innocent  usually  arc  the  victims. 

The  easiest  way  out  of  it  in  New  York  would  be  to  repeal 
the  Mullan-Gagc  act  and  substitute  for  it  some  safe  and  sane- 
law  that  would  protect  the  legitimate  users  of  industrial 
alcohol  from  possible  double  prosecutions  and  extra  penalties 
outside  of  what  they  may  have  to  fight  in  the  Federal  ad- 
ministration of  Prohibition.  Representative  Rrcnnan  lias 
introduced  a  bill  in  Congress  to  prevent  these  double  trials, 
but  the  Anti-Saloon  League  influence  is  so  strong  that  the 
bill  probably  will  never  emerge  from  Ciairman  Volstead"* 
Judiciary  Committee. 


THE  RIGHTS  OF  BASIC  INDUSTRIES 

There  can  l»c  no  discussion  as  to  the  right  of  existence  of 
primary  industries.  There  is  very  little  discussion  as  to 
the  right  of  such  essential  industries  t<>  use  alcohol.  Nearly 
everyone  recognizes  the  fact  that  alcohol  is  absolutely  nec- 
essary for  the  continuance  and  proper  development  of  in- 
numerable varied  and  essential  industries.  The  legislative 
bodies  of  the  nation  certainly  appreciate  the  fact  that  our 
great  industries  arc  dependent  »1*'>»  an  adequate  supply  of 
chemical  raw  materials  and  have  framed  the  laws  of  our 
country  so  that  a  continuous  and  ample  supply  of  basic 
materials  may  fie  obtained. 

Present  industrial  demands  have  been  taken  rare  of  and 
the  law  provides  in  a  satisfactory  manner  for  the  develop- 
ment of  the  alcohol  industry  and  those  manufacturing  proc- 
esses dependent  upon  it. 

Although  popularly  known  as  a  law  prohibiting  the  use 
of  intoxicating  alcoholic  W-verages.  the  National  Prohibi- 
tion Act  provides  specifically  as  follows: 

AN  ACT  To  prohibit  intoxicating  beverages,  and  to 
regulate  the  manufacture,  production,  use.  and  sale  of 
high-proof  spirits  for  other  than  beverage  purposes, 
and  to  insure  an  outfit-  supply  of  alcohol  and  promote 
its  use  in  scientific  research  and  in  the  development  of 
fuel,  dye,  and  other  Ia\-:>,1  industries. 

TITLE  3:    Sr.CTloX  k'.: 

The  Commissioner  shall   

and  to  place  the  non-beverage  industry  and  other  in- 
dustries usius  such  alcohol  as  a  chemical  raw  mate- 
rial or  for  other  lawful  purpose  upon  the  highest  pos- 
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siblc  plane  of  scientific  and  commercial  efficiency  <"<'«- 
sisteni  ;i>iih  the  interests  of  the  Government,  and  which 
shail  insure  an  ample  supply  of  such  alcohol  ami  pro- 
mote i's  hsc  in  scientific  research  and  in  the  develop- 
ment of  fuels,  dyes,  and  other  lawful  products. 
Certainly  our  legislators  realized  that  the  prosperity  of 
the  nation  is  definitely  dependent  upon  the  most  complete 
and  extensive  advance  of  our  industries  upon  the  highest 
plane  of  technical  and  commercial  efficiency.    Huge  sums 
of  money  are  bciiiR  spent  in  order  to  enforce  the  prohibition 
phase  of  the  law.    A  very  serious  effort  is  being  made  to 
curtail  the  use  of  intoxicating  beverages.    Large  numbers  of 
men  are  actively  engaged  in  an  honest  attempt  to  stop 
"bootlegging-"    Most  people  are  impressed  with  the  fact 
that  the  beverage  part  of  the  National  Prohibiton  Act  is 
being  adequately  taken  care  of. 

Hut  how  about  the  industrial  phase  of  the  National  Pro- 
hibition Act? 

Arc  the  industries  using  alcohol  and  the  alcohol  industry 
itself  being  developed  in  accordance  with  Title  3.  Section  13? 

Is  the  present  plane  the  highest  of  scientific  and  com- 
mercial efficiency  consistent  with  the  interests  of  the  Gov- 
ernment ? 

Are  alcohol  using  industries  being  developed?  Alcohol 
using  industries  answer  "Xo."  Their  business  is  being  cur- 
tailed rather  than  developed.  They  are  able  to  obtain  less 
alcohol  rather  than  more,  as  provided  for  by  law. 

Not  only  do  alcohol  consuming  industries  answer  these 
questions,  but  one  of  our  chief  federal  officials  charged  with 
the  enforcement  of  these  laws  also  makes  a  statement  in 
this  connection.  The  Federal  Prohibition  Commissioner's 
office  on  October  27  sent  out  a  statement  to  the  press, 
mimeographed  copies  of  which  were  freely  used  and  sent 
out  in  franked  envelopes  of  the  Treasury  Department  marked 
"Official  Rusiness."  In  it  the  Commissioner  boasted  that 
effectiveness  of  enforcement  was  shown  by  results  in  cur- 
tailing  the  source  of  supply  in  part  of  grain  alcohol  for 
industrial  and  drug  purposes  to  the  extent  of  nearly  TEX 
MILLION  Gallons  in  the  year.  He  never  since  has  made 
any  explanation,  or  retraction. 

What  are  the  rights  of  industry?  And  who  will  heed 
them? 

Isn't  it  time  that  one  phase  of  this  law  should  be  en- 
forced as  well  as  the  other? 

Why  should  millions  be  spent  in  prohibition  enforcement, 
while  alcohol  consuming  industries  arc  restricted,  curtailed 
and  subjected  to  endless  red-tape  and  unnecessary  expense 
instead  of  being  properly  developed  in  accordance  with  the 
law? 

Isn't  it  time  for  political  influence  and  action  as  well  as 
the  united  voice  of  industry? 


REVISING  U.  S.  PHARMACOPCEIA 

E.  Fullcrton  Cook,  Ph.  M„  chairman  of  the  general  com- 
mittee of  revision  of  the  United  States  Pharinacopreia,  has 
issued  a  list  of  additional  admissions  to  the  Tenth  Re- 
vision and  also  an  additional  list  of  U.  S.  P.  (Ninth)  titles 
which  it  is  recommended  not  to  admit  to  the  U.  S.  P.  X. 
These  represent  reports  from  the  sub-committee  on  scope 
submitted  since  the  first  lists  were  made  public  some  months 
ago.  Comments  are  invited  and  careful  consideration  will 
be  given  to  all  communications  by  the  special  referee  com- 
mittee on  scope,  which  consists  of  the  twenty-one  physicians 
of  the  general  committee  of  revision. 

There  are  a  few  questions  of  admission  and  deletion  not 
yet  announced  by  the  sub-committee  on  scope. 


OUR  ADVERTISERS 

THE  FILLER  MACHINE  CO.,  INC. 
Special  Machinery  Designers,  Manufacturers 
and  Patentees  of  Filling  and 
Depositing  Machines 

ItM  EAST  MOVTOOMIBT  ATEJTOE, 

philadelphia.  pa. 

American  Perfumer  &  Essential  Oil  Review, 
14  Cliff  Street,  New  York,  N.  Y. 
Gentlemen :    We  take  pleasure  in  complimenting 
you  on  the  splendid  results  we  received  from  your 
paper.    We  have  received  an  enormous  amount  of 
inquiries  for  tilling  machines  from  all  over  the  country 
due  to  our  advertising  in  same  and  can  recommend 
your  paper  to  anyone  in  need  of  such  services. 
Yours  very  truly, 
The  Fjij.er  Machine  Co..  Inc. 

John  F.  Geyer. 


BABSON  SEES  STEADY  RISE  IN  BUSINESS 

Roger  W.  Babson,  the  eminent  statistical  expert  and  trade 
analyst,  who  is  a  regular  contributor  to  our  fund  of  in- 
formation on  nuMiKss  conditions  and  whose  views  have 
Ihx-ii  scanned  with  profit  by  our  readers,  in  summarizing 
conditions  in  his  report  of  December  19,  declares  that  "on 
the  theory  that  action  and  reaction  in  business  arc  equal  the 
readjustment  period  has  been  about  55  per  cent  completed." 
l"or  the  present  no  great  period  of  over -expansion  is  to  be 
expected.  The  Babson  chart  of  conditions  shows  that  busi- 
ness has  greatly  improved  during  1922,  "but  that  we  are  not 
<>n  the  verge  of  business  expansion."  Summarized  Mr.  Bab- 
son's  views  of  the  situation  arc  alnrnt  as  follows: 

I'kudi  ciiox  ;  In  almost  every  line  is  larger  than  last  year, 
manufacturing  being  ahead  and  14  per  cent  more  workers 
employed  than  in  1921. 

Profits  :  Earning  statements  for  1922  decidedly  better 
than  last  year.    Protits  arc  gradually  increasing. 

Ckeimt  Conditions:  Here  again  distinct  improvement  is 
in  evidence.  Whereas  a  year  ago  the  tanks  were  tied  up 
with  a  vast  number  of  embarrassed  concerns,  today  very  few 
localities  report  an  unusual  number  of  such  cases. 

Competition  Important  Factor  in  1923:  Statistics 
point  to  a  year  of  most  rigorous  competition.  Prices  cannot 
be  pushed  up  very  far  because  fundamental  conditions  do  not 
permit.  This  means  that  the  opportunities  in  1923  will  be 
only  for  concerns  which  buy  to  the  best  advantage,  produce 
most  efficiently,  and  sell  most  economically.  Hence  the  very 
great  importance  during  the  coming  year  of  studying  funda- 
mental conditions,  the  probable  trend  of  commodity  prices, 
and  the  outlook  for  different  sales  territories— in  other 
words,  to  know  what  and  when  to  buy,  and  where  and  when 
to  sell. 


I 


OUR  FOREIGN  TRADE  KEEPS  GROWING 

Government  figures  of  our  foreign  trade  in  Scpteml>*r 
and  for  nine  months  of  this  calendar  year  show  steady 
growth  and  arc  satisfactory,  except  in  the  soap  sphere, 
which  is  treated  in  our  Soap  Industry  Section.  But  for 
American  manufacturers  there  are  some  significant  figures 
in  relation  to  the  European  invasion  of  this  country. 

Imports  of  perfumeries,  cosmetics,  etc..  in  the  first  nine 
months  of  1922  were  $5,773,884,  an  increase  of  $1,518,056 
over  the  corresponding  period  in  1921.    Of  this  gain  Sep- 
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temlier  contributed  $656,331,  for  the  receipts  in  that  month 
amounted  to  this  sum  over  the  year  ago  figure,  the  1922 
imports  being  $1,184,109.  Ivr  the  entire  year  1919  these 
import,  only  reached  the  total  of  $3,670,577. 

Exports  of  perfumeries,  cosmetics,  etc.,  show  up  in  fine 
shape.  The  total  for  the  tiinc  months  is  $4,552,619,  an  in- 
crease of  $1,037,549  over  the  period  a  year  ago.  September 
exports  are  $623.42(1.  a  healthy  gain  .if  $150,341  aliove  the 
figures  in  the  month  last  year.  Ot  this  total  $42,961  was 
perfumery  and  toilet  waters,  $97,209  w«  talcum  and  other 
toilet  powders,  $66,668  was  creams  and  routes.  $289,417 
was  dentifrices  and  $127,165  was  other  toilet  preparations. 
England  was  the  best  customer,  taking  shipments  valued  at 
$220.5*6 

Essential  oils  show  up  well  also.  Imports  for  the  nine 
months  were  S3.733.S1 3.  an  increase  of  close  to  a  million 
dollars,  the  figures  l>cing  $959,913.  Exports  were  $645,420. 
an  increase  of  S43.K74.  September  imjiorts  were  $265,849. 
a  «ain  of  $85,706.  The  exports  were  about  the  same  as  a 
year  ago.  J94.130,  a  loss  of  $942. 


A  PERFUMERY  AWAKENING  IN  ITALY 

We  are  greatly  pleased  to  hear  that  Italy  plans  progress 
in  the  essential  oil  industry.  It  is  not  a  new  sphere  of  en- 
deavor tor  :he  Nation,  although  some  of  the  newspapers  S" 
treat  it.  Our  readers  arc  familiar  with  the  essential  oil 
industry  in  Italy  through  occasional  abstracts  from  our 
esteemed  contemporary,  the  Kh  •i.tta  Itatiaiui  delle  Usscn-e  e 
Profmui.  and  of  course  the  production  of  lemon  and  orange 
oils  is  known  to  everybody,  in  the  trade,  at  least. 

Irom  Milan  collies  a  dispatch  which  tells  that  the  man- 
ufacture of  synthetic  products  in  Italy  is  extending.  Re- 
cently new  works  have  l»een  established  to  manufacture 
raw  materials  produced  in  Italy  or  imported  from  Gcr- 
many,  for  producing  synthetic  essential  oils,  pharmaceutical 
products,  and  intermediates  for  the  dyes  industry.  It  also 
is  added  that  the  "demand  is  active." 

The  Genoa  correspondent  of  the  Associated  Press  re- 
ports that  Italy  "is  developing  a  new  industry  in  the  grow- 
ing of  dowers  for  the  distillation  of  perfumes  and  essential 
nils,"  Perhaps  expansion  of  the  flower  industry  would  de- 
scribe the  situation  more  accurately,  for  the  Italian  Riviera 
is  by  no  means  a  desert.  The  writer  seems  to  have  had 
the  southern  part  of  the  country  chiefly  in  mind  and  ex- 
perts are  ciliated  as  reporting  favorably  on  natural  condi- 
tions, which  was  to  have  been  expected.  With  Italy's  in- 
ternal affairs  readjusted  on  a  stable  basis  there  is  every 
reason  for  much  progress  by  its  nationals  in  the  perfumery 
industry. 

The  Italian  Government,  by  the  Decree  of  Nov.  17. 
1918.  exonerates  for  ten  years  from  the  land  tax  and  income 
tax  all  lands  which  are  used  for  the  cultivation  of  flowers, 
plants,  and  aromatic  herbs  for  distillation.  This  exemption 
also  was  extended  for  live  years  to  factories  which  produce 
essential  oils. 

TOAST  THIS  ONE  MAN  AMONG  MILLIONS! 

Every  person  of  high  or  low  degree  in  the  Allied  Industries 
ought  to  drink  or  at  least  think  a  toast  on  New  Year's  Day 
to  Richard  Hewitt  Bond.  Among  all  of  the  energetic,  in- 
sistent and  faithful  lighters  for  the  real  rights  of  our  in- 
dustries under  the  Vol  stead  Act.  wc  do  not  recall  one  who 
has  excelled  him  in  devotion,  time  occupied  and  aggressive- 
ness, although  others  have  done  their  share.  It  is  so  viewed 
in  official  Washington,  where  he  led  the  tight  that  knocked 


WHY  NOT  LOOK  INTO  THE  NEW  YEAR? 

Ky  U\ titer  HV/fma.. 

There  are  too  many  guvs 
W  ho  are  using  their  eyes 
Looking  backwards  and  always  regretting 

Mistakes  they  have  made 

And  tic-  price  they  have  paid: 
They  are  always  complaining  ami  fretting. 

It's  the  greatest  mistake 

That  a  fellow  can  make — 

This  groaning  ot  yesterday's  errors. 

If  you  look  at  today 

The  same  anxious  way 
The  future  would  loom  with  less  terrors. 

Dry  the  tears  that  are  shed 
O'er  the  past.  l-ook  ahead. 
There  is  nothing  to  gain  by  repining; 

There  is  no  use  to  cry 

O'er  the  decades  gone  by; 
Naught's  accomplished  by  weeping  and 

A  fellow  is  blind 
Who  keeps  looking  behind. 
He  is  courting  disaster  a,1(J  sorrow. 

Eyes  were  placed  in  the  front. 

So  a  fellow  i-ould  hunt 
Eor  successes  today  and  tomorrow. 

If  we  were  designed 
To  look  always  behind. 

We'd  have  tyes  in  the  back  of  our  noodlr; 

And  that's  where  they  should  l>e 

On  some  men  whom  wc  see. 
Hut  the  wise  look  ahead  for  the  boodle. 


out  the  infamous  25  per  cent  extra  penalty  Umd  provision 
of  T.  1).  3398.  The  Prohibition  L'nit  superciliously  said 
that  "only  one  uwn  ohjeeied  to  it  and  he  was  trying  to 
make  it  appear  that  others  objected.''  That  matt  was  Richard 
Hewitt  ltoud  and  he  won  a  right  harder  than  some  war 
skirmishes.  It  is  not  to  the  detriment  of  the  good  business 
soldiers  enlisted  under  Mr.  Bond's  tanner  that  this  New 
Year's  Day  sentiment  is  suggested.  Nobody  can  ever  under- 
stand, without  being  in  close  touch  with  a  tighter  like  Mr. 
liotxl.  how  almost  hojiele-sly  difficult  it  is  to  get  many 
business  men  to  go  to  the  trouble  of  writing  a  letter  fir 
sending  a  wire  to  protect  themselves  from  adverse  legisla- 
tion, or  unfair  prohibition  rulings. 

Richard  H.  liond  is  one  man  among  millions'  May  his 
energy,  resources  and  power  for  good  never  grow  less! 


PHILA  C.  OF  P.  DRIVE  SPREADS 

The  $2,000,000  campaign  of  the  Philadelphia  College  of 
Pharmacy  and  Science  for  development  anil  expansion,  in- 
cluding the  erection  of  a  group  of  adequate  buildings  for 
educational  and  research  purposes,  a  picture  of  which  was 
printed  in  our  Octoln-r  issue,  is  assuming  extensive  propor- 
tions. The  lirsl  aggressive  steps  were  taken  last  month 
when  an  intensive  drive  was  conducted  in  the  Philadelphia 
district.  Tlic  alumni  ■went  vigorously  to  work  and  their 
efforts  yielded  a  third  of  a  million  dollars,  showing  the 
faith,  spirit  and  loyalty  of  those  who  are  closest  to  this  old 
ami  line  university.  Its  officers,  trustees  and  faculty  alone 
contributed  $60,000,  while  students  now  in  college  subscribed 
$55,000,  although  they  cannot  benefit  directly  by  the  erection 
of  the  new  buildings. 

Philadelphia  having  set  the  pace,  the  center  of  interest 
shifts  now  to  outlying  districts  in  Pennsylvania  and  in  New- 
Jersey,  and  then  to  more  remote  places,  in  ever-widening 
circles,  extending  to  the  far  West,  and  South  anil  North, 
and  yet  farther,  to  foreign  lands, 
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DESIGNING  THE  LABEL  OR  PACKAGE 
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New  York 


First  uf  a  Series  of  Articles  Wsitn.N  Kspf.ciai.ly  for  The  American  Pf.rfi  mer  and  Essential  Oil  Review. 


The  other  night  as  I  returned  from  a  strenuous  game 
of  golf,  walking  wide  and  slow.  1  bethought  me  of  the 
earnest  preachments  of  Sunny  Jim  Henry,  and  turned 
my  steps  toward  our  village  drug  store. 

"Let's  see,"  I  said  to  myself ;  "what's  the  name  of  that 
stuff?  Cornucopia?  No,  that  doesn't  sound  right.  Cure- 
a-cornia?  No,  that  isn't  it.  either"  So  I  hesitated, 
stopped  short,  turned  around,  went  home  and  used  talcum 
powder.    The  house  of  Menncn  liad  lost  a  sale. 

Now,  Sunny  Jim  Henry  may  argue  that  I  should  have 
gone  into  the  drug  store  and  let  the  man  behind  the 
counter  supply  both  the  name  and  the  remedy  for  my 
chafed  knickerbockers.  But  human  nature  doesn't  work 
that  way,  and  the  manufacturer  who  bucks  human  na- 
ture gets  the  worst  of  it. 

W  hen  we  were  children,  everybody  laughed  uproarious- 
ly when  we  mispronounced  a  word,  covering  us  with 
blushes  and  confusion.  Therefore  we  learned  carefully  to 
avoid  alt  words  of  whose  pronunciation  we  were  uncertain. 
When  we  got  old  enough  to  read  aloud  to  sweetie,  we 
kept  a  wary  eye  three  lines  ahead  of  our  tongue,  spotting 
all  the  French  words  so  that  we  might  cunningly  avoid 
tltem.  This  inhibition  persists  to  the  end  of  our  days. 
The  most  hardened  of  us  will  order  pork  and  beans,  which 
we  detest,  rather  than  call  for  pate  de  fois  gras.  which  we 
love,  but  fear  we  can't  pronounce. 

first  essentials  in  selection  of  a  n\me 

Such  being  the  case,  it  is  plain  that  the  first  essential 
of  the  name  of  a  "product  is  that  it  must  be  easy  to  pro- 
nounce :  so  easy  that  even  the  tongue  of  a  little  child  will 
not  stumble  over  it.  Otherwise  a  lot  of  business  will  be 
lost— perhaps  that  thin  percentage  which  lies  between  a 
success  and  a  failure. 

A  name  which  is  easy  »o  pronounce  is  easy  to  remember, 
which  fulfills  another  requisite  of  a  good  name.  It  is  also 
desirable  that  a  name  look  well  in  type.  "Egypt"  is  easy 
to  pronounce  and  to  remember,  but  in  type  it  hxiks  like  a 
severe  rase  of  colic.  That  fact  would  not  absolutely  bar 
it  as  a  trade  name,  but  is  a  strong  point  against  it.  Ap- 
pearances count  for  much,  in  names  as  in  everything  else. 

The  above  are  all  the  really  essential  requisites  of  a 
good  name.  They  sound  simple,  but  a  glance  through  the 
advertising  section  of  any  magazine  will  show  that  more 
than  fifty  per  cent  of  the  trade  names  you  see  violate  them, 
That  these  violations  cause  the  loss  of  many  millions  of 
dollars  in  the  aggregate  is  a  fact  which  anybody  who  de- 
sires can  prove  to  his  thorough  satisfaction.  Yet,  if  Jones, 
Brown  &  Company  are  at  this  movement  evolving  a  name 
for  a  new  piece  of  goods,  the  chances  are  they  will  call  it 
Jolirowco,  and  chuckle  fatuously  for  weeks  over  their  con- 
summate cleverness! 

As  to  whether  or  not  a  name  should  be  significant,  there 
is  room  for  argument.  "Kodak"  is  a  highly  successful 
name,  but  has  no  significance— no  connection  whatever  with 
cameras.  "Yuban"  means  coffee  to  many  thousands  of  peo- 
ple, but  it  is  a  coined  word  with  no  real  meaning  what- 
ever. On  the  other  hand,  "Florient."  used  by  the  Colgatcs. 
has  an  interesting  and  beguiling  significance,  and  meets  all 
other  requirements  of  a  good  name.    Many  other  instances 


might  be  cited  to  uphold  both  sides  of  the  argument. 

Personally.  I  would  always  vote  for  the  significant  name, 
provided  it  were  in  atl  other  respects  a  good  name.  The 
best  name  in  the  whole  field  of  business,  in  my  opinion,  is 
Oxo,  an  English  food  preparation  whose  base  is  extract 
of  beef.  It  is  the  simplest  name  which  could  possibly  be 
devised;  nobody  could  mispronounce  it;  it  is  easy  to  re- 
member— one  might  almost  say  impossible  to  forget ;  it  is 
not  only  unusually  interesting  in  physical  appearance  but 
the  letters  forming  it  suggest  strength,  and  it  is  signifi- 
cant. The  man  who  devised  that  name  was  a  genius. 
simplicity,  grace  and  euphony  uf.sirable 

I  am  aware  that  in  the  trade  served  by  The  American 
Perfumer  &  Essential  Oil  Review  there  is  a  strong  lean- 
ing toward  French  names.  The  arguments  in  favor  of 
names  in  that  language  for  perfumes,  cosmetics  and  simi- 
lar toilet  accessories  are  too  familiar  to  need  repetition 
here.  How  much  basis  of  fact  there  is  for  those  arguments 
I  do  not  know.  I  doubt  if  there  is  very  much.  1  would 
take  my  chances  with  a  product  with  a  simple,  graceful, 
euphonious  English  name,  as  against  any  French  name  I 
ever  saw.  1  may  be  wrong,  but  one  thing  is  absolutely  cer- 
tain:  the  manufacturer  who  gives  his  product  a  French 
name  which  the  great  majority  of  the  people  can't  pro- 
nounce, shoulders  a  handicap  which  is  going  to  cost  him  a 
whale  of  a  tot  of  money. 

It  is  true,  nevertheless,  that  the  house  with  a  French 
name  has  a  great  advantage  over  the  one  with  the  plain 
English  name.  The  public  is  impressed — and  it  doesn't 
have  to  pronounce  it '.  Houliigant  has  a  tremendous  ad- 
vantage over  Jones,  and  Vivaudou  over  Johnson.  But  if 
people  had  to  go  into  the  drug  store  and  pronounce  those 
names,  that  advantage  would  begin  to  peter  out  very  fast. 

When  we  come  to  a  discussion  of  labels  and  packages 
for  our  new  product  wc  approach  one  of  the  most  im- 
portant problems  in  business.  The  package  must  help  sell 
the  goods  in  the  drug  store ;  it  must  help  resell  them  in  the 
home  of  the  consutmr.    Most  packages  do  neither. 

Some  years  ago  I  lwcame  embroiled,  through  my  own 
bumptiousness,  ill  a  controversy  concerning  a  package  then 
used  by  a  manufacturer  of  toilet  preparations  who>e  name, 
if  I  were  to  give  it  here,  would  be  familiar  to  every  one 
of  my  readers.  My  contention  was  that  the  package  in 
question  wa>  so  crude,  so  inartistic,  so  lacking  in  taste, 
that  it  was  driving  away  business.  Finally,  to  settle  the 
question  once  for  all.  I  sent  out  a  personal  questionnaire 
to  a  large  number  of  women  of  the  type  most  likely  to 
use  the  product.  This  questionnaire  was  perfectly  fair  ;  it 
asked  a  number  of  questions  having  no  relation  to  the  mat- 
ter in  controversy;  the  recipient  was  rather  cleverly  in- 
veigled into  expressing  an  opinion  on  the  package  without 
being  directly  asked  for  it. 

The  result  was  illuminating.  Seventy-three  per  cent  of 
the  women  who  replied  expressed  everything  from  a  mild 
disapproval  to  a  positive  abhorrence  of  the  package,  and 
over  ten  per  cent  went  out  of  their  way  to  state  that  while 
the  product  was  excellent,  they  wouldn't  have  such  a  |>ack- 
age  in  the  house! 

Think  of  that.    Seventy-three  cents  of  every  dullar  spent 
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for  sales  and  advertising  on  that  product  had  to  buck 
against  the  strong  adverse  influence  of  the  package,  and 
ten  cents  was  absolutely  wasted.  That  is  one  of  the  reasons 
why  I  call  the  package  one  of  the  most  important  prob- 
lems in  business 

SHAFK  IS  ONE  "K  1  ME  FIRST  CONSIDERATIONS 

Aside  from  the  practical  suitability  of  the  package  to  the 
nature  of  the  product  which  it  is  to  contain,  the  first 
matter  to  consider  is  the  shape. 

The  two  mo>t  uninteresting  geometrical  forms  arc  the 
square  ami  the  circle.  This  is  true  because  their  nature  is 
instantly  determined  by  the  eye,  and  the  eye  takes  no  in- 
terest in  any  object  whose  nature  and  quality  may  be 
established  by  a  glance.  The  moment  the  square  is 
lengthened  itito  a  parallelogram,  or  the  circle  into  an  oval, 
the  eye  is  interested  in  establishing  and  comparing  the 
unequal  dimensions  presented. 

Thus  we  have  the  rule,  in  the  designing  of  a  package, 
to  avoid  the  circle  and  the  square;  or,  as  the  package  has 
three  dimensions,  it  is  the  cube  and  the  globe  rather  than 
the  circle  and  tl»c  square,  that  violate  the  rule.  We  may 
use  a  perfectly  round  box,  provided  it  is  not  globular, 
and  provided  its  height  is  less  than  its  diameter,  so  that 
the  unequal  dimensions  the  eye  seeks  may  be  present.  And 
the  base  of  a  package  may  be  a  perfect  square,  provided 
its  height  is  less  than  its  diameter.  Both  the  round  box 
and  the  box  whose  base  is  a  square  should  be  slwrter  than 
their  diameter,  because  the  eye  is  best  pleased  and  satis- 
fied by  objects  which  rest  very  solidly  on  their  bases,  and 
the  elongated  cylinder  or  cubical  object  gives  the  con- 
trary impression. 

RILES  FOUNDED  UPON  THE  LAWS  OF  NATURE 

These  rules  are  founded  upon  optical  laws—and  optical 
laws,  in  turn,  arc  founded  upon  the  laws  of  nature,  the 
mother  of  all  art.  Nature  never  uses  the  square  or  the 
cube,  and  resorts  to  the  most  extraordinary  devices  to 
avoid  the  circle  or  the  globe.  In  avoiding  the  circle,  as  in 
the  leaves  of  trees  and  plants,  and  in  shunning  the  globe, 
as  in  the  formation  of  fruits,  nuts  and  vegetables,  nature 
achieves  the  most  beautiful  and  satisfying  forms  con- 
ceivable— forms  upon  which  mankind  has  never  been  able 
to  improve. 

Here,  then,  in  the  plants  and  vegetables  around  us,  we 
find  the  correct  form-motives  for  our  boxes,  our  bottles 
and  our  jars— forms  which  meet  the  universal  laws  of 
licauty.  and  of  which  the  eye  will  never  tire. 

But  do  we  use  this  God-given  storehouse  of  ineffable 
beauty,  manifested  ill  around  us  in  an  infinite  number  of 
lovely  forms'   Not  so  you  could  notice  it! 

Wc  overlook  entirely  the  plainest  thing  in  nature,  which 
is  this :  forms  of  the  greatest  l*auty  are  the  simple  and  un- 
studied arrangements  of  curves  and  planes  which  nature 
lias  used  so  lavishly— the  graceful,  easily  flowing  adaptations 
of  common  geometrical  forms — the  cube,  the  globe,  the  cone, 
the  pyramid,  the  hexagon,  the  octagon,  moulded  and  re- 
modeled into  forms  which  preserve  obvious  evidences  of 
their  origin  while  enhancing  wonderfully  their  grace  and 
beauty, 

What  do  wc  do?  We  construct  monstrosities  which  have 
no  kindred  or  likeness  to  anything  in  nature;  bastard 
forms,  knowing  no  parentage.  legitimate  or  illegitimate.  We 
put  the  most  exquisite  perfumes  into  bottles  which  might  as 
well  contain  Ihtm-  liniment,  and  dainty  cosmetics  into  boxes 
whose  form  is  as  captivating  as  that  of  a  sardine  can.  A 
pineapple  i-  .me  of  the  most  beautiful  forms  in  nature— yet 


you  seldom  see  anything  except  a  cheese  that  is  modeled 
after  it.  No  man  can  hold  a  walnut  in  his  hand  without 
being  struck  by  its  beauty,  but  you  arc  more  likely  to  sec 
a  toilet  article  put  up  in  a  package  resembling  a  coffin  than 
fashioned  along  the  charming  lines  of  a  walnut. 

DISCRIMINATION  IN  THE  t'SE  OF  COLORS 

Nature  has  also  given  us  more  than  a  hint  as  to  the  colors 
we  should  use  for  our  packages  and  our  labels.  What  wc 
have  to  sell  will  aid  our  customers  in  achieving  beauty,  at- 
tractiveness, comfort  and  peace  of  mind-  The  colors  which 
nature  uses  to  express  these  feelings  are  blue,  green,  and 
their  various  tints,  shades  and  combinations,  yellow,  and 
with  discretion,  orange.  For  our  purpose  orange  is  dan- 
gerous, because  it  verges  upon  the  vermilion,  and  red  is 
the  color  of  heat,  anger,  violence.  Nature  will  use,  here 
and  there,  a  vivid  spot  of  red  for  contrast  and  vivacity, 
and  so  may  we.  But  red  boxes,  or  red  labels,  or  broad 
surfaces  of  red,  may  be  used  only  if  we  are  to  appeal  to 
l>arbarians.  or  people  of  execrable  taste.  So  says  Mother 
Nature,  and  she  knows. 

Simplicity  is  always  the  best  bet.  Any  manufacturer  of 
toilet  goods  will  find,  if  he  cares  to  investigate,  that  no 
woman  wants  on  her  dressing  table  a  container  which  is 
fantastic  or  too  pronounced  in  form,  or  flamboyant  and  ob- 
trusive in  color.  A  vast  majority  of  women  wilt  vote  for 
natural,  graceful,  softly  flowing  lines,  and  for  cool,  retir- 
ing tints  of  green,  blue,  gray,  silver  and  the  like,  with  a 
spot  or  dash  of  color,  judiciously  placed,  for  the  sake  of 
variety  and  enlivening  contrast.  That  is  what  a  vast  ma- 
jority of  women  want— but  they  don't  get  it. 

Somebody  said,  ages  ago.  that  the  French  had  good  taste 
in  such  matters,  and  that  superstition  obtains  even  now. 
As  a  matter  of  fact,  the  French  are  even  worse  offenders 
than  Americans,  which  is  going  some.  What  appears  to 
be  one  of  the  heaviest  selling  lines  of  French  toilet  re- 
quisites in  our  drug  stores  is  put  up  in  boxes  of  odd,  hap- 
hazard form,  utterly  meaningless  and  inartistic,  and 
plastered  all  over  with  gaudily  figured  paper,  designed  like 
nothing  in  nature  or  art.  and  colored  regardless  of  any- 
thing except  whim  and  caprice. 

Why  arc  so  many  packages  and  labels,  American  and 
foreign,  so  ugly  in  shape?  To  attract  attention.  Why 
are  they  besmeared  with  inappropriate  colors,  and  bedaubed 
with  vulgar  gold  embossing?  To  attract  attention.  We 
have  not  yet  learned,  it  seems,  that  catching  the  eye  and 
gaining  the  admiration  are  two  different  matters,  and  that 
slapping  a  woman  in  the  face,  while  it  may  stop  her  for 
a  minute,  is  not  the  surest  way  to  gain  an  entrance  to  her 
home  and  a  valued  position  in  her  confidence  and  affection. 
<  To  be  c  ontinued) 

Read  Your  Trade  Paper  Systematically 

Many  of  the  busiest  and  biggest  business  and  professional 
men  of  the  country  have  adopted  this  plan;  They  set  aside 
a  certain  period  each  day  or  each  week  in  which  they  do 
nothing  but  read  tVir  business  papers.  The  man  who  has 
the  will  and  the  enterprise  to  adopt  this  plan  of  time  invest- 
ment will  be  well  repaid  for  the  small  effort  required. 


"Best  Magazine"  for  Its  Business 

(Th«  Omt  Southern  Ch«mio»l  C«..  CkatUnaof ».  T«nn.) 

We  like  The  American  Perfumer.  It  is  the  best  mag- 
azine we  have  found  for  our  business. 


Digitized  by  Google 


PROGRESS  MADE  IN  FIGHT  FOR  REFORM  IN  INDUSTRIAL 
ALCOHOL  ADMINISTRATION  AT  WASHINGTON 

Imm  of  Separating  Police  Work  from  Bu*ine**  and  Scientific  Provision*  of  Law  Put  Squarely  Up  to  Auth 
N.  W.  D.  A. — Crounae  ProteaU  Scandalous  Reflection*  on  Toilet  Article*  Trade  and  Hajrna* 
Trie,  to  Explain  Hit  10.000.000  Gallon 

Washington.  December  19— The  relaxation  of  the  at- 
tempt of  the  Federal  authorities  to  force  users  of  industrial 
alcohol  to  pay  25  per  cent  >»f  their  total  bt  nd  in  liquidated 
extra  penalties  in  addition  to  other  possible  penalties  for 
technical  and  innocent  infractions  of  prohibition  regulations 
was  indicated  in  the  type  which  led  this  correspondence  in 
jour  November  issue.  The  victory  won  by  the  allied  trades 
in  this  tilt  with  the  Government  for  rights  expressly  pro- 
\ided  for  and  guaranteed  under  the  Act  of  Congress,  com- 
monly called  the  Volstead  Act.  has  come  through  with  a 
bad  flavor.  Initcad  of  rescinding  the  objectionable  bond 
form  1530,  ct  al,  provided  for  in  Treasury  Decision  3398, 
which  would  have  been  a  complete  victory,  the  Government 
has  issued  a  new  Treasury  Decision,  No.  3410,  which  pro- 
vides for  giving  a  substitute  bond  on  form  1530A,  ct  al., 
without  the  confiscatory  provision  contained  in  the  bond 
form  that  has  no  "A"  attached. 

The  two  decisions  simply  complicate  the  matter  and  only 
the  users  of  industrial  alcohol  who  belong  to  associations 
ami  ti>ha  read  their  trade  journals  are  likely  to  knout  that 
the  "A"  on  bond  1530  is  all  tltat  stands  belnven  them  and 
possible  extra  confiscation  of  25  per  cent  of  tlurir  total 
bond.  It  has  been  suggested  that  the  Treasury  and  Internal 
Revenue  officials  would  have  received  more  credit  for  their 
iinal  surrender  to  overwhelming  public  opinion  if  they  had 
killed  the  original  bond  forms  entirely,  leaving  less  red 
tape  than  now  prevails,  but  possibly  the  antagonism  of  the 
Prohibition  Enforcement  Unit  had  to  he  taken  into  con- 
sideration. 

(The  bond  forms  have  been  so  generally  distributed  that 
we  are  omitting  the  text  sent  by  our  Washington  cor- 
respondent. Any  of  our  readers  who  arc  interested  can 
get  copies  from  our  bond  advertisers,  or,  if  not,  we  will 
be  ??hd  to  help  them  out.— Editor.) 

It  is  generally  agreed  among  observers  of  legislative  con- 
ditions that  it  would  have  been  quite  proper  to  cancel  the 
original  series  of  bond  forms  1530  ct  al.  and  substitute  the 
new  and  sane  ones  now  carrying  the  "A".  It  is  regarded 
in  some  quarters  as  an  unwillingness  to  admit  a  serious 
mistake  and  going  in  a  roundabout  route  to  correct  it. 

Perfumers'  Association  Resents  Misrepresentation 

The  antagonism  of  the  Prohibition  Enforcement  Unit  to 
legitimate  users  of  alcohol  received  additional  exemplifica- 
tion in  a  demand  made  to  Internal  Revenue  Commissioner 
Blair  this  month,  by  W.  L.  Crounse  for  action  on  reckless 
attacks  made  by  John  D.  Appleby,  prohibition  zone  chief 
for  New  York  and  New  Jersey,  against  the  perfumery  and 
toilet  goods  industries  of  the  two  states.  Mr.  Crounse,  as 
the  Washington  representative  of  the  American  Manu- 
facturers of  Toilet  Articles,  sent  this  letter  to  Commissioner 
Blair: 

"On  behalf  of  the  American  Manufacturers  of  Toilet 
Articles  I  desire  to  inter  my  most  earnest  protest  against 
the  false  and  utterly  baseless  sta'ement  recently  made  in  the 
■city  of  New  York  by  John  D.  Appleby,  Prohibition  Zone 
Chief  for  New  York  and  New  Jersey,  to  the  effect  that 
"Ninety-five  per  rent  of  all  denatured  alcohol  released  in 
this  city  (S'ew  York)  for  the  manufacture  of  toilet  articles 
every  month  is  beini;  diverted  to  the  illegal  manufacture  of 
lujuor." 

"This  statement  has  been  telegraphed  throughout  the 
length  and  breath  ni  the  country  by  the  press  associations 
and  has  been  printed  in  a  larf;c  number  of  daily  newspapers. 
I  enclose  herewith  a  clipping  of  the  matter  as  it  appeared 
in  the  November  2  7issue  of  the  Philadelphia  Record. 

"Although  this  Matenunt  was  widely  published  more  than 


ten  days  ago  Mr.  Appleby  has  neither  disavowed  it  nor  at- 
tempted to  explain  h:»  conduct  in  grossly  violating  the  rule 
<.f  the  service  th.it  prohibition  enforcement  officers  shall 
not  make  statements  to  the  press,  especially  those  reflecting 
upon  concerns  engaged  in  legitimate  industry. 

"Viewed  from  any  standpoint,  Mr.  Appleby  has  been 
uuilty  of  most  reprehensible  conduct  and  should  be  promptly 
and  severely  disciplined.  Anyone  having  any  knowledge  of 
the  matter  discussed  knows  the  statement  quoted  to  be 
utterly  f.Jsc;  hence  Mr.  Appleby  is  in  the  position  of  having 
made  a  most  serious  charge  against  a  large  and  reputable 
industry  which  he  knew  to  be  untrue  or,  being  profoundly 
tgn»rant  of  the  subject,  lie  has  recklessly  uttered  a  libel 
upon  a  large  number  of  high-class  manufacturers,  declaring 
them  to  be  common  criminals,  without  any  proof  whatever 
with  which  to  support  his  charges. 

"The  toilet  goods  trade  of  New  York  City  includes  a 
comparatively  large  number  of  concerns  no  one  of  which 
consumes  more  than  a  small  percentage  of  all  the  denatured 
alcohol  withdrawn  for  this  industry  in  that  city.  It  follows, 
therefore,  that  Mr.  Appleby's  statement  that  95  per  cent 
of  this  alcohol  is  diverted  amounts  to  the  specific  charge 
that  all  but  a  negligible  number  of  manufacturers  in  this 
trade  are  systematic  violators  of  the  law. 

"It  is  a  well-known  fact  that  there  has  been  some 
diversion  of  denatured  alcohol  during  the  past  year,  but 
it  is  equally  well  known  that  this  diversion  has  been  due 
almost  wholly  to  irregularities  practiced  by  a  comparatively 
small  nuipher  of  individuals  fully  identified  by  the  depart- 
ment who  have  no  relation  whatsoever  to  the  toilet  goods 
trade.  If  Mr.  Appleby  is  not  familiar  with  these  facts  he  is 
not  a  fit  man  for  the  position  he  holds,  and  if,  knowing  the 
facts,  he  had  been  guilty  of  uttering  the  statements  quoted 
:n  the  enclosed  clipping,  he  should  be  summarily  removed 
from  office." 

Up  to  date  there  apparently  has  been  no  action  on  this 
•lander  of  toilet  goods  manufacturers.  There  has  been  some 
talk  that  quantities  of  denatured  alcohol,  withdrawn  by 
irresponsible  concerns  for  ostensible  use  in  rubbing 
formulas,  have  l>crn  redistilled  and  diverted  to  the  boot- 
legging trade,  but  Mr.  Appleby's  attack  was  upon  the 
legitimate  industry'  ;«>  a  whole. 

Haynes  Denies  Intent  to  Curtail  Industrial  Alcohol 

Mr.  Crounse  has  had  some  correspondence  with  Prohibi- 
tion Commissioner  Haynes  regarding  his  now  famous  boast 
of  curtailing  the  use  of  non-beverage  alcohol,  nearly  ten  mil- 
ions  of  gallons  in  a  year,  printed  on  page  378  of  the  No- 
vember American  Pekfimer.  Mr.  Haynes  admits  the  im- 
[K-achment.  declare?  he  has  been  misunderstood,  having  used 
the  word  "curtailment"  merely  in  the  "sense  that  more 
efficient  administration  had  unquestionably  resulted  in  less 
diversion  of  whiskey  and  alcohol  for  illicit  purposes."  In 
Ins  letter  to  Mr.  Crounse  he  quoted  from  an  address 
delivered  last  October  in  Ohio  in  which  he  made  these 
observations : 

"It  is  as  much  our  concern  to  see  that  all  bona  fides 
receive  all  the-;r  rights  and  privileges  under  the  law  as  to 
apprehend  violators  of  the  law.  ...  1  am  fully 
appreciative  of  the  lawful  and  necessary  uses  of  whiskey 
and  alcohol  for  non-beverage  purpose  and  am  endeavoring 
to  provide  for  these  legitimate  needs  as  well  as  devoting 
my  attention  to  the  prohibitive  features  of  the  National 
Prohibition  Act." 

Mr.  Haynes's  October  protestations  of  friendship  for 
users  of  industrial  alcohol,  it  is  remarked  here  somewhat 
cynically,  were  quickly  followed  by  a  new  avalanche  of 
red  tape  and  the  attempt  to  jam  the  25  per  cent  con- 
fiscation plan  down  the  throats  of  the  legitimate  alcohol 
users. 

■  Anions  eclipse  words."  was  a  general  comment. 
In   a   rejoinder  to   Mr.    llaynes's  letter    Mr.  Crounse 
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questioned  the  interpretation  given  by  the  Commissioner  of 
his  language  ami  continued  as  follows : 

"Permit  me  to  observe  that  the  language  employed  in 
your  bulletin  referred  solely  to  "the  source  of  supply  for 
industrial  and  drug  purposes."  No  reference  whatever  was 
made  in  thi,  bulletin  to  the  diversion  of  either  whiskey  or 
alcohol  to  illicit  purposes  and  not  even  the  most  strained 
construction  that,  with  any  shadow  of  reason,  could  be  put 
upon  your  language  would  enable  the  reader  to  gather  any 
impression  other  than  that  you  were  felicitating  yourself 
upon  the  fact  that  you  had  succeeded  in  retiming  the  supply 
ot  whiskey  and  alcohol  available  for  purposes  declared  by 
the  statute  to  be  legitimate. 

"Personally  I  am  quite  willing  to  accept  this  explanation 
so  far  as  it  relates  to  your  policy  but  obviously  your  letter 
to  me  does  not  and  can  not  correct  the  false  impression 
created  in  the  minds  of  hundreds  of  thousands  of  readers 
of  the  daily  newspapers  to  which  your  bulletins  arc  sent, 
as  is  evidenced  by  the  large  number  of  inquiries  that  have 
reached  me  concerning  it. 

"I  feel  sure  that  your  sense  of  justice  will  induce  you  to 
make  the  only  reparation  that  can  be  made  in  this  case ; 
namely,  to  give  the  same  publicity  to  your  explanation  that 
was  given  to  the  original  misleading  statement  by  promptly 
issuing  a  butletin  referring  to  the  matter  complained  of  and 
setting  forth  your  real  position  either  by  quoting  from  your 
Ohio  speech  or  otherwise. 

"This  would  seem  to  be  the  only  fair  and  just  course  open 
to  you  under  the  circumstances." 

Up  to  the  present  time  Mr,  llaynes  has  taken  no  steps, 
so  far  as  discovered,  to  make  a  general  correction  or  ex- 
planation of  his  10.0nO,(X)0  gallon  boast.  Members  of  asso- 
ciations and  others  interested  in  industrial  alcohol  arc 
awaiting  the  next  move.  Meanwhile  they  are  asking  them- 
selves what  Mr.  Haynej  meant  by  this  remarkable  state- 
ment : 

"Most  of  those  engaged  in  the  legitimate  phases  of  the 
business  are  giving  expression  to  their  satisfaction  with  the 
prompt  and  courteous  service  rendered  them." 

"Shades  of  red  tape,  prolonged  delays  and  costly  ex- 
periences in  getting  our  rightful  supplies  of  industrial 
alcohol,  forfend  us  I"  said  one  manufacturer. 

N.  W.  D.  A.  Asks  Alcohol  Enforcement  Reform 

The  Si>ec<al  Committee  on  Prohibition  appointed  at  the 
1922  convention  of  the  National  Wholesale  Druggists'  Asso- 
ciation to  present  to  the  Commissioner  of  Internal  Revenue 
certain  constructive  suggestions  regarding  prohibition  en- 
forcement ami  administration  had  a  hearing  before  Com- 
missi, .ner  Blair  on  November  2i.  Dr.  William  J. 
Schieffelin  of  New  York,  chairman  of  the  committee  and 
Samuel  R.  Kelly  of  Pittsburgh,  presented  the  resolutions. 
They  were  accompanied  by  CM.  Waterbury,  secretary,  and 
Will  iani  L  Crotitise.  Washington  representative  of  the 
Association.  Dr.  J.  M.  Doran.  chief  of  the  Industrial 
Alcohol  and  Chemical  Division  of  the  Prohibition  Unit  was 
present. 

The  rcsiduticm  as  adopted  by  the  association  and  laid 
liefort  Mr.  Blair  were  as  follows: 

(1)  Resolved.  That  the  National  Wholesale  Drug- 
gists' Association  recommends  thot  there  be  <i  separa- 
tion of  the  functions  of  the  super:  ision  of  alcohol  for 
industrial  put  poxes  from  the  policing  of  violations  of 
the  pri  hil'ilion  law,  </mf  to  that  end  the  Commissioner 
<■''  Internal  Reventu  is  urged  to  appoint  a  deputy  com- 
mit.'ioner  to  take  over  the  industrial  alcohol  and 
chemical  dtvisum' of  the  prohibition  unit,  to  have  charge 
of  the  issuing  of  permits  and  such  other  functions  as  1 
relate  to  the  supervision  of  industrial  alcohol. 

(2)  Resolved.  That  the  Commissioner  of  Internal 
Revenue  In-  requested  to  appoint  an  advisory  trade  com- 
mittee from  the  memlx/rship  of  national  associations  in 
trades  employing  alcohol,  to  include  ihe  Washington 
representatives  .if  such  associations  for  purix»ses  of 
consultation  respecting  the  advisability  and  necessitv  of 
propped  regulations  of  importance  to  the  alcohol- 
using  trades. 

1 3)     h'esolved.  That  the  National  Wholesale  Drug- 
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gists'  Association  earnestly  protests  against  the  en- 
actment of  the  so-called  Krnst-Wood  bill  removing  the 
Prohibition  Commissioner  from  the  jurisdiction  ot  the 
Commissioner  of  Internal  Revenue  and  the  Secretary 
of  the  Treasury. 

(4)  Resolved,  That  the  National  Wholesale  Drug- 
gists' Association  earnestly  urges  the  Commissioner  of 
Internal  Revenue  to  amend  the  existing  office  rules  of 
the  permit  division  in  the  following  particulars  : 

(a)  By  raising  the  $25,000  stock  requirement  of  a 
wholesale  druggist  who  was  not  in  business  before  the 
national  prohibition  act  went  into  effect  to  SI 00.000. 

(b)  By  refusing  to  renew  permit  to  any  applicant 
for  a  wholesale  druggist's  permit  who  employs  a  sys- 
tematic policy  of  selling  standard  merchandise  at 
approximate  cost,  as  shown  by  advertisements,  circulars, 
etc  .  thus  using  the  wholesale  drug  business  as  a  cloak 
to  sell  liquor. 

Dr.  Schieffelin  made  a  vigorous  argument  in  support  ot 
the  proposed  innovations  as  they  apply  to  the  legitimate- 
users  of  alcohol  and  dwelt  especially  on  the  impossibility 
of  rinding  a  man  |>osse-ssing  the  peculiar  temperament 
necessary  to  enable  him  to  concentrate  upon  the  task  of 
pursuing  law  violators  without  neglecting  the  interests  of 
the  great  army  of  users  of  alcohol  for  industrial  purposes. 
He  emphasized  the  fact  that  the  statute  recognizes  the  two 
separate  functions  of  policing  law  violations  and  of  stimu- 
lating the  industries  using  alcohol  as  a  raw  material  and 
pointed  out  that  the  Commissioner  of  Internal  Revenue  had 
ample  power  to  appoint  a  separate  deputy  tor  each  branch 
of  work. 

Referring  to  the  advisory  trade'  committee  suggestion. 
Dr.  Schieffelin  spoke  of  the  numerous  Treasury  decisions, 
pro-mimeographs,  pro-circulars,  etc..  which  have  been 
issued  from  time  to  time  without  consulting  the  representa- 
tives of  the  alcohol-using  trades  and  which  have  been 
modified  or  revoked  upon  appeal  to  the  Commissioner  of 
Internal  Revenue.  Such  unfortunate  incidents.  Dr. 
Schieffelin  said  could  be  obviated  and  much  misunder- 
standing and  trouble  averted  by  the  reform. 

Commissioner  Blair  promised  thoughful  consideration  of 
the  suggest'ons.  He  added  that  Dr.  Doran  would  go  over 
the  resolutions  in  detail  ami  give  the  bureau  the  benefit 
of  his  advice  and  suggestions  as  to  the  practicability  of 
their  adoption. 

For  Separate  Industrial  Alcohol  Supervision 

Prohibition  enforcement  occupied  a  large  part  oi  the  at- 
tention of  the  annual  meeting  here  of  the  National  Drug 
Trade  Conference-  The  conference  in  a  resolution  re- 
commended "separation  of  the  functiems  of  the  supervision 
of  alcohol  for  industrial  purpe>ses  from  the  ]>olicitig  of 
violation  of  tlx  prohibition  law  and  that  a  deputy  com- 
missioner lw»  ap|»  inted  to  take  over  the  industrial  alcohol 
and  iluinica!  division  of  the  prohibition  unit  ami  have 
supervision  of  alcohol  for  industrial  and  medicinal  pur- 
poses." 

The  Internal  Revenue  Commissioner  was  urged  to 
ajqioiiit  an  advisorv  trade  committee  representing  industries 
which  utilize  aleohd  to  consult  with  the  authorities  on  con- 
templated reff-ilatit  lis  affecting  the  sale  and  Use  of  alcohol 
for  industrial  and  medicinal  purposes. 

Oppostion  was  (".pressed  in  other  resolutions  to  the 
Krnst-Wood  bill  which  seeks  to  make  the  Prohibition  Com- 
missioner n  sensible  only  to  the  President,  and  to  "any 
effort  by  the  prohibition  unit  to  esact  ;  nv  condition  of 
forfeiture  ot  liquidation  damages  in  any  torni  of  bond  which 
may  be  required  to  support  permits  tor  the  withdrawal  and 
use  of  alcohol  lor  non-beverage  purpose's .'" 

The  Convmi-sioncr  of  Internal  Revenue  als.  was  re- 
quested "to  issue  all  regulations,  ntbngs  and  requirements 
affecting  the  interest  of  manufactur- r-  and  «ser>  of  ui- 
ilus»r;.  1  and  medicinal  alcohol  in  the  iorni  ot  treasury 
decisions," 

Consideration  of  the  advisability  of  adopting  standards 
for  whiskey  and  brandy  for  medicinal  use  was  utged  upon 
the  rommittee  of  revision  of  the  United  State.  Pharma- 
copeia because  of  the  absence  of  legal  standards  sovtnring 
the  quality  oi  -pints  purchased  for  distribution  I,.  iln  drug 
trade. 
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YEAR'S  WORK  OF  U.  S.  CHEMISTS  IN  ODORS,  FLAVORS, 
FOOD,  SOAP  MATERIALS  AND  OTHER  FIELDS 


Chief 


W.  G.  CAMPBELL  Outline*  Work  of  Federal  Bureau  of  Chemistry  on  lU  Activities  Affecting  Our 
Indus  trie  i — Peach  Perfume  Analysed  and  Synthetic  Apple  Oil  Patent*  Granted 


The  aetiiitict  of  the  United  Suites  Bureau  of  Chemistry 
in  relation  to  matters  concerning  our  industries  are  set  forth 
by  Dr.  It'.  (J.  Campbell.  Ac  lint;  Chief  Chemist,  in  his 
annual  report  /uV/i  nits  made  public  this  month  by  Henry 
C.  It  illaee.  Secretary  of  Agriculture.  It  is  possible  for  us 
to  she  only  a  brief  summary  of  some  of  the  important 
divisions  of  the  report,  but  we  are  supplementing,  it  with 
information  about  one  topic  that  is  only  mentioned  without 
details.  Dr.  Campbell  has  gone  on  with  the  work  of  the 
bureau  in  a  manner  that  must  be  highly  satisfactory  to  all 
interested.    Here  are  some  of  the  chief  points  of  his  report; 

h'cs-earcltes  in  Agricultural  Chemistry.— The  application 
of  chemistry  to  agriculture  in  the  most  comprehensive  sense 
has  been  one  of  the  chief  functions  of  the  Bureau  of  Chem- 
istry, although  in  recent  years  this  phase  has  received  less 
public  attention  than  the  work  on  the  enforcement  of  the 
food  and  drugs  act.  While  the  practical  application  of  the 
results  of  research  is  not  always  apparent  for  a  considerable 
period  after  the  researches  are  completed,  the  basic  studies 
in  agricultural  chemistry  have  led  to  results  of  the  greatest 
practical  importance. 

Odorous  Constituents  of  Truits. —  Investigations  pertain- 
ing to  the  odorous  constituents  of  certain  fruits,  particularly 
the  apple  and  the  peach,  are  in  progress.  A  paper  on  the 
odorous  constituents  of  the  pencil  was  published  during  the 
year.  A  patent  for  the  preparation  of  a  synthetic  apple 
oil  lia*  been  granted  as  the  result  of  these  researches.  A 
paper  describing  the  results  of  a  further  investigation  on 
the  apple  od<  r  has  lieen  prepared  for  publication,  and  also 
one  on  the  presence  of  inelhylanthranitate  in  grape  juices. 

Studies  on  Vegetable  Oils. — The  economic  importance  of 
a  further  utilization  of  vegetable  oils  and  of  the  production 
of  oils  from  so-irees  not  now  available  has  led  the  bureau  to 
make  a  systematic  study  of  the  chemical  composition  of 
vegetable  oil*.  These  studies  include  investigations  to  deter- 
mine the  physical  and  chemical  characteristics  of  the  prin- 
cipal commercial  vegetable  oils,  especially  those  produced 
from  oil  seeds  grown  in  this  country.  The  chief  vegetable 
oils  manufactured  in  the  United  States  include  castor, 
coconut,  corn,  cotton  seed,  linseed,  mustard  seed,  olive,  palm 
kernal,  peanut,  raisin  seed,  rapeseed,  sesame,  and  soy  bean. 

During  the  year  investigations  on  the  composition  of 
suntlower-seed  oil  and  soya-ltean  oil  have  been  completed 
and  the  results  prepared  for  publication.  Work  on  the 
determination  and  identification  of  the  constituents  of  crude 
cottonseed  oil  is  under  way.  Considerable  progress  has 
been  made  in  the  sejaration  of  the  free  fatty  acids  occur- 
ring in  the  commercial  crude  cottonseed  oil,  and  a  study  is 
being  made  of  the  composition  ot  these  acids,  as  no  data 
are  available  which  give  this  information  needed  by  the  oil 
industry.  Work  on  the  method  for  determining  the  total 
amouit  of  neutral  glycerides  in  a  crude  vegetable  oil  has 
beoi  completed  and  the  results  published.  This  is  the  first 
time  ;n  the  hiitnrv  "f  the  great  cottonseed  industry  that  a 
method  ha-;,  upon  investigation,  been  found  applicable  to 
determine  the  neutra'  oil  present  in  a  crude  vegetable  oil. 

Work  on  Insecticides  and  Fungicides. — Studies  are  being 
made  of  tire  chemical  composition  and  efficiency  as  a 
fungicide  of  Pickering  Bordeaux  mixture  to  ascertain 
whi  ther  Pickering  fi  rmulas  can  be  applied  under  American 
Held  coniliti  o*  *o  a*  to  accomplish  effective  control  of 
fungi  diseases. 


Methods  of  Analysis  —A  portion  of  the  time  of  the 
chemists  of  the  bureau  was  devoted  to  the  development  of 
new  and  the  improvement  of  old  methods  of  chemical 
analysis.  These  methods  arc  published  from  time  to  time 
as  they  arc  perfected  in  the  Journal  of  the  Association  of 
Othcial  Agricultural  Chemists  or  in  other  scientific  journals 
for  the  use  of  chemists  employed  in  the  agricultural  experi- 
ment stations  and  in  the  industries.  Agricultural  chcmisls 
in  the  experiment  stations  and  colleges  co-operate,  in  the 
development  of  methods  of  analysis. 

Recovery  and  Utilisation  of  Wool-Scouring  Wastes. — 
Work  on  the  utilization  of  wool-scouring  wastes  was  con- 
tinued during  the  year.  ...  In  co-operation  with  manu- 
facturers using  the  solvent  scouring  process  for  removing 
the  grease  from  wool,  considerable  work  has  been  done  on 
improving  the  quality  of  grease  obtained  from  the  extracts. 
With  the  improved  treatment  developed  in  the  laboratory  it 
was  possible  to  obtain  an  excellent  grade  of  neutral,  ashless 
grease,  which  was  really  a  good  grade  of  anhydrous  lanolin, 
from  solvents  used  in  extracting  wools  of  certain  grades. 

Work  has  also  U-en  done  on  the  purification  of  com- 
mercially produced  wool  greases,  and  in  this  connection 
numerous  centrifugal  and  acid-cracked  greases  have  been 
examined  according  to  the  methods  devised  in  the  laboratory. 
The  results  obtained  indicate  that  while  centrifugal  greases 
may  be  purified  and  converted  into  anhydrous  lanolin  at  a 
reasonable  cost,  it  is  impracticable  to  attempt  any  further 
purification  of  acid-cracked  greases. 

Xaial  Stores  Imestigations. — As  a  result  of  an  investiga- 
tion during  the  year  on  methods  for  producing  rosin  esters 
for  varnish  manufacture,  discovery  was  made  of  the  fact 
that  when  zinc  or  a  zinc  compound  is  used  as  catalyst, 
rosin  and  glycerin  can  be  made  to  combine  more  easily  and 
more  rapidh  than  was  heretofore  possible,  yielding  a  product 
of  low  acid  number  and  light  color.  A  public-service  patent 
covering  this  process  was  obtained. 

Investigations  on  the  chemical  properties  of  turpentine  and 
rosin  have  been  continued.  To  determine  whether  any  dif- 
ferences other  than  color  exist  between  the  various  grades 
and  varieties  of  rosin,  analyst's  were  made  of  authentic 
samples  originating  at  various  points  in  the  producing  sec- 
tions. It  was  found  that  there  is  a  difference,  although  not 
a  very  marked  one.  between  the  chemical  properties  or 
constants  of  light-colored  rosins  and  those  of  dark-colored 
rosins. 

Incidental  to  this  investigation  it  was  found  that  the 
constasts  of  rosin  change  appreciably  and  rapidly  on  stand- 
ing after  lieitig  powdered.  A  sample  of  rosin  produced  about 
50  years  ago  was  fo"nd  to  have  nn  abnormal  tendency  to 
crystallize,  crystalline  rosin  acids  being  readily  obtained 
from  solutions  in  alcolwl.  A  number  of  authentic  samples 
of  wood  rosin  examined  differed  from  gum  resin,  not  only 
in  having  a  lower  melting  point  but  also  in  having  lower 
saponification,  acid,  and  iodine  numbers,  and  containing  more 
unsapon  liable  matter  Several  samples  of  foreign  rosins 
were  also  examined. 

All  sets  of  the  standard  glass  types  for  rosin  were  re- 
called, cleaned,  checked  against  the  master  set  held  in  the 
laboratory,  and  returned  to  their  several  depositories  for 
the  use  of  the  ♦rade  The  use  of  these  standards  is  becom- 
ing more  general  and  is  serving  a  most  useful  purpose. 

I'tilization  of  Fruits  and  I  'egetables—  Investigations  to 
improve  further  methods  for  the  utilization  of  cull  anil 
surplus  oranges  and  lemons  were  continued  at  Los  Angeles. 
Calif.  The  development  of  commercial  industries  utilizing 
much  of  the  cull  and  surplus  -itrus  fruit  of  California  has 
In.- en  reported  previously.  Several  concerns  are  now  profit- 
ably manufacturing  valuable  commodities  from  fruit  hy 
methods  resulting  from  these  investigation*,.  An 
investigation  was  made  of  the  use  of  di.i'ysi*  in  the  prepara- 
{Continued  on  pig,-  450) 
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Hoom  Report,  on  Anb-Trurt  Law.— Rulmg 

in  th, 


Cotton— d  Oil  Foot* — Ntw  Bui  to  Control  Monopolioa — Our 
of  Now  Co. 


Wamiincton.  December  18.— The  present  wind  up 
session  of  the  67th  C<  ngrcss  docs  not  offer  much  opportun- 
ity for  new  attacks  on  industries  in  which  readers  of  The 
American  Perfimer  &  Kssenti.m.  On.  Review  are  directly 
interested.  Indirectly  of  course  it  is  difficult  for  come  of 
them  to  see  any  reason  why  subsidies  should  be  paid  to 
ship*  to  make  up  for  losses  due  to  prohibition,  when  no 
similar  legislation  is  planned  to  take  care  of  the  damage 
done  to  users  of  industrial  alcohol  by  the  same  law.  The 
Farm  Rloc  probably  will  kill  this  attempt  to  divert  the 
Government  funds  to  subsidising  ship  owners. 

President  Harding  is  becoming  reconciled  to  the  sug- 
gestion for  an  extraordinary  session  of  the  new  68th  Con- 
gress next  March  to  enact  necessary  legislation.  The  Presi- 
dent, it  is  said,  regards  as  wise  the  suggestions  of  Secretary 
of  the  Treasury  Mellon  for  tax  revision,  but  feels  that  the 
matter  cannot  be  considered  by  the  present  Congress.  Other 
legislation,  recommended  by  the  President  in  his  annual 
message,  also  is  pressing  for  attention  which  it  cannot 
receive  before  the  present  Congress  expires  on  March  4. 
Hoover  Reports  on  Anti-Trust  Laws 

Secretary  of  Commerce  Hoover  in  his  annual  report  to 
Congress,  recommends  that  the  anti-trust  and  restraint  of 
trade  acts  be  liberalized  to  such  an  extent  that  trade  asso- 
ciations and  other  co-operative  organizations  may  submit 
their  plan  of  activities  to  a  designated  Governmental  agency 
and.  if  not  injurious  to  public  interest,  obtain  official 
sanction.  Attorney  General  Daugherty  holds  the  same  views 
in  this  respect  as  Mr.  Hoover 

Secretary  Hoover  is  working  on  a  manual  setting  forth 
the  functions  and  activities  of  practically  all  the  trade  asso- 
ciations of  the  country.  It  is  his  belief  that  when  a  trade 
association  makes  its  statistics  generally  public  at  the  same 
time  it  is  divulged  to  its  own  members  no  injury  to  public 
welfare  can  result.  He  is  opposed,  however,  to  the  oW 
system  of  open  price  reporting,  although  he  sees  no  ob- 
jection to  compilutg  average  prices  over  certain  pcrkxls,  if 
these  arc  made  public  immediately  to  non-members  as  well 
as  members. 

Ruling  on  Status  of  Cottonseed  Oil  Foots 

The  Treasury  Department  replying  to  a  request  from  the 
Rureau  of  Raw  Materials  for  American  Vegetable  Oils 
and  Fat  Industries  has  made  an  official  ruling  concerning 
rhe  statu*  of  raw  and  acidulated  cottonseed  oil  foots  under 
the  Tariff  Act  of  1922,  for  which  commodities  no  definite 
provision  was  made  in  the  Fordncy-McCumbcr  Tariff. 

The  Treasury  Detriment  rules  officially  that  cottonseed 
oil  foots  and  acidulated  cottonseed  oil  arc  properly  dutiable 
as  waste  not  specially  provided  for  under  Paragraph  14?7 
of  the  Tariff  Act. 

Paragraph  1457  levies  a  duty  of  10  per  centum  ad 
valorem  upon  waste  not  specially  provided  for. 

The  Bureau  of  Raw  Materials  considers  the  rate  as  being 
about  as  reasonable  as  could  be  provided  in  the  circum- 
stances, as  It  will  allow  some  importations  from  Canada, 
in  which  count rv  practically  all  imports  have  originated  in 
the  past,  altbouah  a  higher  rate  of  duly  would  undoubtedly 
have  prevented  further  movement  into»this  country.  Cot- 
tonseed oil  loots  were  free  of  duty  under  the  Tariff  Act 
of  !<>13. 

The  Treasury  Department  ruled  in  early  November  that 
v.  In  re  the  imported  cottonseed  oil  foots  were  made  from 
cottonseed  nil  of  American  origin  they  could  be  imported 
duty  fret  provided  that  they  were  returned  to  this  country 
bv  the  exporter  of  the  original  cottonseed  oil  or  by  the 
person  for  whose  account  the  cottonseed  oil  was  ex- 
ported. 

New  Bill  Offered  to  Control  "Monopolies" 

A  new  bill  providing  for  control  of  monopolies  in 
restraint  of  trade  has  been  introduced  bv  Representative 
Frear.  Iiader  of  tl-c  Wisconsin  delegation  and  an  important 


figure  in  the  Progressive  group  in  the  lower  House.  It 
provides  for  the  establishment  of  a  Monopoly  Control  Com- 
mission of  nine  members,  to  be  appointed  by  the  President 
with  the  advice  and  consent  of  the  Senate,  each  member 
to  receive  a  srlary  of  $10,000  a  year.  The  bill  declares 
combinations  and  conspiracies  to  monopolize  the  sale  or  fix 
the  price  of  commodities  in  interstate  commerce  to  be 
"affected  with  a  public  interest  and  subject  to  regulation." 

BUI  Introduced  to  Amend  Camphor  Tariff 

A  bill  amending  the  tariff  law  by  imposing  a  duty  of 
25  per  cent  on  camphor  after  the  President  finds  that 
2.000.000  pounds  of  synthetic  camphor  annually  are  being 
produced,  has  been  introduced  in  the  House  by  Representa- 
tive Rodenbcrg  of  Illinois.  The  present  taw  imposes  duties 
of  1  cent  per  pound  cm  crude  camphor  and  6  cents  per 
pound  on  refined  camphor.  The  Monsanto  Chemical 
Works,  of  St.  Louis,  which  is  developing  the  manufacture 
of  this  product,  is  understood  to  be  interested  in  the 
measure 

Some  Federal  Budget  Provisions 

President  Harding's  budget  to  Congress  included  some 
trade  items  of  interest.  The  Bureau  of  Chemistry  gets 
$1,339,031.  of  which  $704,401  is  for  food  and  drugs  law  en- 
forcement. The  Bureau  of  Plant  Industry  is  to  have  (261.500 
and  the  Bureau  of  Standards  $505,000,  of  which  $40,000  is 
for  testing  varnish,  soap  materials,  chemicals,  etc  In- 
secticide enforcement  is  scheduled  for  $155,670.  Enforce- 
ment ot  the  narcotic  and  prohibition  law  is  put  at  $9,000,000. 

New  Organic  Chemical  Census  Started 

Tariff  Commission  experts  are  already  preparing  for  the 
census  of  dyes,  coal  tar  chemicals  and  other  synthetic- 
organic  chemicals  for  1922.  A  preliminary  letter  is  going 
out  to  manufacturers,  known  and  believed  to  be  producing 
these  products.  An  effort  will  be  made  to  cut  out  the  dead- 
wood,  so  to  speak,  on  the  commission's  mailing  lists  so  that 
in  January  it  will  be  pretty  well  known  what  concerns  arc 
and  what  are  not  making  coal  tar  and  other  synthethic 
organic  chemicals.  Blanks  are  to  be  sent  out  in  January  in 
the  hope  that  prompt  replies  will  be  received  so  that  the 
report  of  the  census  can  bv  published  at  as  early  a  date  as 
possible,  in  the  interest  of  benefiting  the  industry"  and  others 
concerned. 

Must  File  Claims  Against  Germany  Before  January  1 

Claims  of  shippers  for  risk  insurance  premiums  to  txr 
presented  to  the  Mixed  Claims  Commission  for  collection 
front  Germany  must  be  tiled  with  the  State  Department  by 
January  1.  as  there  is  no  intention  at  present  to  extend  the 
time  limit  Request  that  a  shipper's  claim  be  presented  to 
the  commission  is  sufficient,  as  evidence  mav  be  submitted 
later,  but  the  time  limit  was  set  by  the  State  Department 
Wauve  some  of  the  claimants  were  not  sending  in  their 
statements  and  the  Government  must  present  to  the  Ger- 
man Government  by  March  9,  1923,  a  list  of  the 
which  will  be  prosecuted. 


Tariff  Board  to  Open  New  York 

The  United  States  Tariff  Commissioner  will  open  an  office 
at  the  Custom  House  in  New  York  on  January  1.  The  new 
office  will  probably  be  in  charge  of  Commissioner  W  illiam 
BurKcss.  who  recently  visited  Washington  for  the  purpose 
of  concluding  arrangements  to  open  a  New  York  branch 

Parcel  Post  Rates  to  Russia 

Packages  weighing  up  to  11  pounds  may  be  sent  by  parcel 
post  from  the  United  States  10  Russia  at  the  following  rates: 
For  parcels  addressed  to  Russia  in  Furope,  up  to  2  pounds. 
84  cents;  over  2  and  up  to  7  pound',  96  cents;  over  7  and 
up  to  11  pounds.  $1.08.  The  charge  on  packages  destined 
for  Asiatic  Russia  is  as  follows  ■  Up  to  2  pounds,  $1.26; 
over  2  and  up  to  7  j-oimdv  $138;  over  7  and  up  to  11 
p  Kinds,  $1.50. 
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IDENTIFICATION  OF  AMBERGRIS' 


By  HOWARD  IRVING  COLE.  Ch.mi.t.  Bur.au  of 

AtnlKTgris,  a  biliary  concretion  from  the  intestines  of  the 
spermaceti  whale  (I'hysrtes  macroc/p hairs) ,  is  found  some- 
times in  the  mammal  itself  hut  more  often  floating  upon  the 
sea  or  in  the  sand  on  the  scacoast.  It  occurs  in  lumps 
varying  from  a  lew  ounces  to  200  pounds.  The  substance 
is  of  a  solid  waxy  nature,  mottled  dull  gray  to  black,  and 
possesses  a  peculiar  earthy  odor.  It  adheres  like  wax  to 
the  edge  of  a  knife  with  which  it  is  scraped,  retains  the 
impression  of  the  nails,  and  emits  a  fat,  odoriferous  liquid 
on  being  penetrated  with  a  hot  needle.  The  specific  gravity 
of  ambergris  varies  from  0.780  to  0.926.  It  is  said  to 
melt  at  62°  C.  It  is  soluble  in  ether  and  in  the  volatile 
and  fixed  oils. 


water  hut  soluble  in  nu»t  organic  solvents.  When  acted 
on  by  bromine  m  carbon  tetrachloride  solution  it  gives  an 
octobromo-derivativc  C,»H«OHr„.  a  white  vitreous  solid. 
Chlorine  under  similar  conditions  decomposes  it.  On 
warming  ambrcin  with  phosphorus  jientachloride.  a  white 
amorphous  mass  of  petitachloro  ambrein  CaIIuOCI»  is  ob- 
tained. 

The  physical  constants  of  aniln-rgris  as  given  in  the  liter- 
ature vary  widely.  No  chemical  methods  for  its  identifica- 
tion could  be  found  in  the  literature  available.  The  Chinese 
test  its  purity  by  scraping  it  upon  boiling  tea  in  which  it 
should  dissolve. 


The  composition  of  ambergris  was  investigated  by  Pcllc- 
tier  and  Caventou  in  1820.    They  found  that  the  principal 


A  number  of  substances  suspected  of  In-inn  ambergris 
have  been  submitted  to  the  Hurcau  of  Science  for  identi- 
fication, but  one  in  particular  is  so  generally  considered  to 
be  the  genuine  article  as  to  deserve  the  name  "supposed 
ambergris."    This  substance  is  usually  found  floating  far 
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cJude  all  the  brittle  yellow  mUluti  Tba  onl7  aample  at  ArUcurpm*  elefttoe  avaltablo  had,  hwmt,  become  almoet  entirety  crumbly  (oxldlaed),  >o  the 


constituent  was  a  substance  to  which  they  gave  the  name 
ambrainc  or  ambrcin.  The  analytical  values  of  ambrein 
were  not  published  by  Pelletier  until  1832  when  they  were 
given  as  follows:  Carbon,  81.74  per  cent;  hydrogen,  13.32 
per  cent;  oxygen.  4.94  per  cent. 

In  1912  Joseph  Kiban'  investigated  ambrcin  more  closely. 
He  had  come  into  possession  of  a  small  quantity  of  ambrcin 
which  in  the  course  of  time  had  separated  out  from  the 
alcoholic  liquid  in  a  bottle  intended  for  extract  of  amber- 
gris. The  substance,  after  being  rccrystallized  from  alcohol, 
melted  at  between  82a  and  86°  C.  It  is  a  white  crystalline 
solid  separating  from  its  alcoholic  solution  in  slender  needles. 
Combustion  showed  it  to  possess  the  formula  C,,H«.0.  The 
compound  tends  to  remain  in  the  supcrfuscd  state  when 
melted,  even  if  sown  with  crystals.  When  warm  and  dry 
it  becomes  highly  electrified  on  slight  rubbing.^  It  is  not 
optically  active,  has  a  neutral  reaction,  and  is  insoluble  in 

•From  the  Phil%pl>int  Journal  of  Sritnxt. 

'Omf*.  Rrnd.  154  (191.'),  1729-1732;  Bui.  Soc.  Chim.  IV  11 
(l-»12>.  754-757. 


out  at  sea  in  localities  known  to  have  yielded  ambergris. 
It  is  picked  up  by  fishermen  and  sold  to  the  Chinese  and 
Moros  as  ambergris.  It  has  been  shipped  through  the  Cus- 
tom House  of  Manila  to  Japan  rated  as  "ambergris"  and  is 
used  by  the  natives  for  medicinal  purposes  and  by  the 
Chinese  and  Moros  probably  as  an  aphrodisiac.  In  all 
physical  appearances  it  closely  resembles  amt>ergris.  It  oc- 
curs in  the  same  places,  is  found  in  the  same  quantities,  and 
has  approximately  the  same  specific  gravity  and  a  similar 
mottled  api>earancc.  It,  however,  has  a  slightly  different 
odor  and  becomes  brittle  on  aging,  while  true  ambergis 
apparently  docs  not.  Since  no  methods  of  identifying  it 
positivtlv  as  ambergris  were  available  the  matter  was  re- 
ferred to  the  Bureau  of  Chemistry  at  Washington.  That 
bureau  reported  that  "there  are  no  satisfactory  methods  by 
which  it  is  possible  to  identify  ambergris.  Perfumers  are 
in  a  better  position  to  determine  the  genuineness  of  this  ma- 
terial than  we  would  l»c  by  ordinary  analytical  methods." 

It  seems  therefore  that  ambergris  is  determined  in  a 
manner  analogous  to  that  of  a  good  wine;  that  is.  it  is 
judged  by  a  connoisseur,  one  who  recognizes  it  by  general 
appearance,  bouquet  or  odor.  etc..  from  a  physical  rather 
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than  frum  a  chemical  or  from  a  microscopical  standpoint. 

Samples  of  the  substance  were  sent  to  the  leading  per- 
fumers of  the  United  States  and  Europe  with  the  request 
that  an  opinion  be  rendered  as  to  whether  the  material  was 
true  ambergris.  The  replies  were  almost  unanimous  against 
the  suhstance  being  ambergris.  At  this  point  the  facts  were 
brought  to  the  attention  of  the  writer.  It  seems  that  am- 
bergris often  contains  "the  horny  gills  of  a  cuttlefish 
species"  *  which  serves  as  food  for  the  whale.  A  careful 
material  but  led  to  the  finding  of  occluded  fragments  of 
microscopical  examination  proved  the  absence  of  such  horny 
moss,  leaves,  and  bark,  so  distributed  as  to  suggest  inclusion 
■  in  the  formation  of  the  substance  rather  than  foreign  ma- 
terial gathered  up  after  the  lumps  were  formed.  This 
naturally  indicated  a  vegetable  rather  than  an  animal  origin. 
A  comparison  with  the  samples  of  gums  and  resins  at  the 
Bureau  of  Forestry  showed  the  substance  to  have  a  close 
physical  resemblance  to  the  latex  from  Artocarpus  clastica.' 

Some  of  the  physical  and  chemical  constants  of  this  latex 
and  of  the  supposed  ambergris  were  determined.  The  re- 
mits are  listed  in  Table  1.  (See  preceding  page.)  The 
known  constants  of  true  ambergris  arc  given  for  compari- 


From  the  data  given  above  and  the  microscopical  examina- 
tion we  are  led  to  the  conclusion  that  the  various  samples  of 
"supposed  ambergris"  submitted  to  the  Bureau  of  Science 
arc  neither  ambergris  nor  of  animal  origin,  but  that  they 
arc  originally  derived  from  a  tree  probably  closely  related 
to  Artocarpus  clastica. 

TBI'S  AMBERCRtS 

Recently  a  substance  found  in  southern  Palawan,  near 
Bala  •  by  a  Moro.  was  submitted  to  the  Bureau  of  Science 
for  analysis.  It  proved  to  be  true  ambergris.'  The  ma- 
terial was  of  a  waxy  nature,  brown  with  tiny  specks  »f 
white  distributed  through  it,  and  there  were  also  embedded 
in  it  manv  fragments  of  the  chitinous  part  of  the  internal 
shell  or  gladius  of  a  cuttlefish.  Other  chitinous  fragments, 
in  the  form  of  a  parrot's  beak,  and  the  remains  of  the 
mandibles  of  the  cuttlefish  were  also  found.  This  chitinous 
material  is  probably  identical  with  the  "horny  gills  of  a 
cuttlefish  species"  referred  to  earlier  in  this  article.  These 
fragments  appear  as  thin,  dark  brown,  opaque,  finely  striated 
pieces  of  chitin  varying  in  thickness  from  0.04  to  0.1  milli- 
meter. No  moss,  bark,  or  other  vegetable  material  was 
found  in  the  sample. 

The  specific  gravity  of  the  ambergris  was  0.834.  The 
melting  point  was  65°  C.  The  ash  content  was  0.21  per  cent. 
After  the  ambergris  was  melted,  it  remained  as  a  brownish 
black  viscous  mass  on  cooling. 

Attempts  to  crystallize  the  ambrein  from  alcohol  were 
unsuccess  ful.  No  crystallizable  product  could  be  obtained 
upon  acctylization  with  acetic  anhydride. 

The  above  data  and  especially  the  microscopical  examina- 
tion proved  that  this  substance  was  true  ambergris. 

CONCLUSION' 

A  careful  microscopical  examination  of  substances  sus- 
pected of  being  ambergris  will  often  prove  to  be  of  greater 
value  in  the  identification  of  such  substances  than  the  ordi- 
nary physical  or  chemical  methods. 

'Bruff.  Chem.  Ah*tr.  10  (1916).  1.40S. 

•Philippine  Resins.  Gums,  Seed  Oilt,  and  Eaaential  Oil*.  Bull.  P.  I. 
Bt.r.  Forestry  No.  20  O920).  6R. 
•TKt  lor  of  amber,™  weighed  *7  I 


Adulteration  of  Oil  of 

Oil  of  lemon  can  be  skilfully  adulterated  with  a  mi» 
of  lemon  terpencs.  citral  and  sesquiterpenes,  so  that  the 
usual  determinations  of  analytic*]  constants  will  not  suffice 
to  detect  the  fraud,  'says  Guido  Ajon,  in  the  Rh>is1a  I  tat. 
delle  lisscnzf  t  Frnfumi.  The  author  recommends  that  the 
oils  be  shaken  with  a  sodium  sulphite  solution  prepared  ac- 
cording to  Tiemann.  and  that  the  characteristics  of  the  oil 
and  of  its  fractions,  especially  the  citral  content,  be  de- 
termined by  Kleber's  method  before  and  after  the  sulphite 
treatment.  The  citral  content,  as  determined,  will  show 
greater  differences  before  and  after  treatment,  in  the  case  of 
the  adulterated  oil.  than  in  the  case  of  pure  oil.  The  re- 
action must  be  studied  more  exhaustively,  on  oils  of  various 


TOILET  REQUISITES  IN  CEYLON 

Comul   Manhail   St.    I'ancr,  Colombo 

Ceylon  is  an  important  buyer  of  toilet  requisites,  the 
United  Kingdom  and  British  India  being  the  chief  suppliers. 
American-made  tooth  pastes,  shaving  creams,  and  similar 
articles  are  well  known  and  well  liked,  however,  and  im- 
portations from  American  sources  have  increased  greatly 
over  pre-war  quantities  and  values.  Germany  has  not  re- 
gained any  appreciable  share  of  this  trade  since  the  war. 
During  and  immediately  subsequent  to  the  war  Japan 
furnished  a  good  portion  of  this  trade  Japan's  place  has 
since  been  taken  by  France  and  Australia.  Imports  arc 
compared  as  follows : 

Ctylont  Imperil  of  TaUfl  Artie  Us 

From  l.\  S.  Total 
Year*      Rupee*        Rupee*  Principal  Sourer* 

1913       61,197        864.597      United  Kink-  I  m.  British  India.  Unite,) 

State*,  (jermany. 

1919  120.654      1.145.865      United  Kingdom.  British  India,  United 

States,  Japan. 

1920  98,062      1.195.911      United  Kingdom.  British  India.  United 

State*.  Australia. 

1921  128.776      1,376,443      Un.ted  riinad  m.  British  India.  United 

States.  France. 

[The  United  State*  'J>e»«urv  rate  for  the  rupee  1*1  S0..1244  for 
the  first  three  of  the  year*  Riven  below  and  alio  for  the  first  h.ilf 
of  192!:  for  tl.e  last  *ix  month*  of  1921  the  official  tate  »as  $0.4866.  ] 


the  island  offers  a  fair  market  for  per- 
fumery and  perfumed  spirits,  imports  in  these  same  years 
having  been: 

Ctym'i  Imf<Hll  rf  t'rtfumrritt 


Principal  Sources 


British  India.  France, 
nited     Kinndom.     Japan,  United 
State*.  British  India,  France, 
nited  Kingdom.  Bntiah  India.  Ger- 
many. France,  United  State*. 

Before  the  war  Germany  was  the  principal  supplier  of 
this  commodity.    The  United  Kingdom  has  take 
since.    British  India  and  Japan  arc  also 

of  perfumes.  American-made  perfumes  formed  a 
large  part  of  the  imports  in  1919  and  1920,  but  the  value 
has  fallen  off  greatly  during  the  last  year, 
rapidly  regaining  prominence  as  a  furnisher  of 
Imports  of  the  liner  grades  from  France  are  fairly  ir 


From  U.  S. 

Tnt.nl 

Year-. 

Rupees 

Rupee* 

1913 

2,028 

213.164 

1J19 

52,408 

310.363 

1920 

59,051 

578.252 

1921 

13,245 

241.268 

MARKING  OF  IMPORTED  BOTTLES 

New  rules  for  the  marking  of  imported  glassware  have 
been  issued  at  the  United  States  Appraiser's  Stores  in 
New  York.   The  rules  in  part  are  as  follows: 

"Sand  Blast  or  Acid  Stamp.— Siphon  bottles,  tube  gauge 
glasses  cut  to  size  and  Klinger  gauge  glasses. 

'Etched  or  Indelibh  Stamped  -  All  other  bottles  plain  or 
cut. 

"All  containers,  cartons  and  outer  cases  must  be  marked 
to  indicate  country  of  origin. 

"All  glass  articles,  blown  or  pressed,  not  herein  mentioned, 
must  be  marked  as  indelibly  as  the  nature  of  the  article  will 
permit  without  injurv  at  time  of  manufacture,  the  paper 
label  being  the  last  resort." 


Algeria's  Production  of  Alcohols  and  Essential  Oils 

Alcohols  lately  have  been  produced  in  increased  quantities 
in  Algeria.  Many  large  factories  produce  alcohols  from  wine 
and  also  brandy.  Industrial  alcohols  could  be  produced 
from  dates.  Fssences  produced  include  especially  those  of 
geranium,  eucalyptus,  thyme,  lavender,  fennel,  and  nerolL 
Geranium  exports  go  to  the  United  States,  the  Philippines, 
and  the  Orient.  Neroli  is  obtained  from  the  Seville  orange 
tree.  About  350  kilos  of  orange-flower  essences  are  an- 
nually produced  from  350,000  kilos  of  flowers.  The  olive 
oil  industry  is  increasing  yearly. 
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ACTIVITIES  OF  ASSOCIATIONS,  SOCIETIES  AND  CLUBS 

New  York  Allies  Lead  the  Procession  for  Winter  by  Electing  New  Officers  end  Chicago  Also  Has  Fine  Annual  Meet- 
ing— Chemical  and  Other  Organizations  Have  Bust  Sessions 


Good  fellowship  ran  strongly  at  the  second  monthly  meet- 
ing Qi  the  season  held  by  the  New  York  Perfumery,  Soap 
and  Allied  Industries  Association  on  November  24  in  the 
Knickerbocker  Grill,  in  this  city.  Resides  the  banquet  ami 
speeches,  the  association  elected  new  officers  for  the  ensuing 
year.  Edwin  Sefton.  of  Harriet  Hubbard  Aycr,  presided, 
and  Warren  E.  Burns,  of  Morana,  Incorporated,  acted  as 
t«.aMmaster. 

The  first  speaker  of  the  evening  was  H.  S.  Guilcr,  former 
assistant  United  States  Attorney-General,  who  gave  an 
interesting  talk  on  the  Sherman  act.  He  quoted  many  Su- 
preme Court  cases  which  had  to  do  with  the  fixing  of  the 
resale  price  on  patented  or  copyrighted  articles.  A  manu- 
facturer can,  said  Mr.  G tiller,  by  reason  of  court  decisions 
to  that  effect,  state  his  prices  to  jobbers  and  dealers,  and 


V  ictor  Yivaudou  were  chosen  president  and  vice-president, 
respectively,  replacing  Edwin  Sefton  and  W.  L.  Schultz. 
The  complete  list  of  new  officers  is  as  follows: 

President,  F.  J.  M.  Miles,  of  Chcramy,  Inc.,  New  York; 
vice-president,  V.  Yivaudou,  of  V.  Yivaudou,  Inc.,  New 
York;  treasurer,  Charles  Fishbcck,  lingerer  &  Co.,  New 
York;  secretary,  Karl  Yoss,  of  the  New  York  office  of 
Win.  buedingen  &  Son,  Rochester,  X.  Y.  (Sec  next  page 
for  photographs.)  , 

Board  of  Governors:  Dr.  Morris  Aisen,  Lyc-Lcss  Soap 
Corp.,  New  York.;  W.  E.  Swindell,  New  York  office  of 
Swindell  Bros.,  Baltimore,  Md. ;  Edwin  Scfton,  Harriet 
Hubbard  Ayer,  New  York;  Giarles  A.  Boscowitz,  New 
York  office  of  the  F.  X.  Burt  Co.,  Buffalo,  N.  Y.;  William 
H.  Green,  New  York  office  of  Tin  Decorating  Co.,  Balti- 
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Dinner  of  the  Pekhmery,  Soap  and  Allied  1  ndvstwes  in  New  York 


refuse  to  deal  with  them  unless  they  keep  to  his  scale. 

Victor  Murdock,  former  member  of  Congress,  and  now 
Chairman  of  the  Federal  Trade  Commission,  also  delivered 
an  address.  The  keynote  of  his  theme  was  that  monopoly 
is  the  outstanding  menace  to  the  country.  He  likened  inter- 
state commerce  to  a  stream  which  must  be  kept  flowing. 
Mr.  Murdock  told  of  the  inner  workings  of  the  F  T.  C. 
in  its  handling  of  unfair  trading  cases.  He,  himself,  has 
handled  1,500  such  cases,  which  he  claims  to  be  a  record 
for  the  world. 

A  letter  from  Victor  Vivaudou,  chairman  of  the  Board  of. 
Governors,  who  was  ill  at  a  hospital,  was  read.    W.  H. 
Green  was  appointed  a  committee  of  one  to  express  the  as- 
sociation's sympathy  to  Mr.  Vivaudou. 

As  a  result  of  the  election  of  officers,  F.  J.  M.  Miles  and 


more.  Md.,  Alderman,  Fairchild  Co.,  Rochester,  N.  Y.,  and 
Addison  Litho.  Co.,  Rochester,  N.  Y.;  F.  H.  Ungcrer, 
Ungerer  &  Co.,  New  Y«rk ;  W.  L.  Schultz,  Lightfoot  Schultz 
Co.,  Hoboken,  N.  J. ;  W.  T.  Camptwll,  Geo.  Schmitt  &  Co- 
Brooklyn,  N.  Y  ;  A.  F.  Kammcr,  New  York  office  of  Carr- 
LowTCjr  Glass  Co.,  Baltimore,  Md. 
Next  meeting  December  28,  at  the  Knickerbocker  Grill. 

A.  M.  T.  A.  ELECTS  MORE  MEMBERS 

The  Executive  Board  of  the  American  Manufacturers  of 
Toilet  Articles,  at  a  meeting  which  was  held  recently, 
elected  the  following  firms  to  membership: 

Active 

Boncilla  Laboratories,  Indianapolis,  Indiana. 

Associate 

P.  R.  Drcyer.  109  Beckman  street.  New  York  City. 
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New  York  Perfumery,  Soap  and  Allied  Industrie*  Association's  New  Officers. — (See  Previous  Page.) 


1 


F.  J.   M  Miles. 
President 


Victor  Vivai'doi-. 
Vice-  President 


Karl  \"oss. 
Secretary 


Charts  Fishbf.i  k. 
Treasurer 


SALESMEN  ENJOY  BEEFSTEAK  FEAST 

The  1922  Christinas  Kntcrtaiumcnt  of  the  Sew  York 
Chanter  <»f  the  Salesmen's  Association  <>f  the  American 
Chemical  Industry  was  held  December  18.  at  the  Drug  & 
Chemical  Club,  1<X)  William  street.  New  York.  a:id  proved 
to  be  a  most  enjoyable  affair.  The  beefsteak  dinner,  which 
went   with  the  celebration,  also  was  Rrratly  appreciated. 

Percy  C.  Magnus,  <  I  Magnus,  Mabce  &  Reynard,  was  chair- 
man of  the  entertainment  committee. 

The  special  committee  that  is  investigating  the  conflicting 
interests  in  relation  i<>  next  year's  chemical  show  has  made 
a  preliminary  report,  but  a  further  one  is  expected  at  the 
next  meeting,  It  is  understood  the  opposition  is  strong 
against  the  idea  of  holding  two  rival  shows. 

Druachem  Club  Plans  Active  Winter 

Plans  for  winter  activities  were  discussed  at  a  joint  meet- 
ing of  the  old  and  new  officers  and  Boards  of  Governors  of 
the  Druachem  Club  November  26,  and  the  new  administra- 
tion officially  took  over  the  conduct  of  the  club's  affairs 
December  5.  The  new  Board  of  Governors  decided  to  meet 
every  week  during  the  season.  A  special  committee  on 
location  was  appointed,  consisting  of  George  lluisking, 
chairman;  Louil  E,  Gocssmaiin  and  I-"rank  C  Starr.  It 
was  voted  not'  to  hold  a  Christinas  party  this  year. 

Chemical  Equipment  Association 

The  new  Chemical  Equipment  Association,  which  was 
organized  last  September,  has  opened  executive  offices  at 
1328  Broadway.  New  York  City.  The  list  of  officers  was 
printed  on  page  350  of  this  journal  for  October. 


PHARMACEUTICAL   MANUFACTURERS  MEET 

The  Eastern  members  of  the  American  Pharmaceutical 
Manufacturers'  Association  held  a  mating  at  the  McAlpm 
Hotel  on  November  24,  with  these  members  present: 

H.  D.  Adkins.  Monsanto  Chemical  Works.  Dr.  Itutlcr. 
of  Batter  laboratories;  H.  G.  Crockett.  Scovell-W  ell- 
ington  &•  Co.;  C.  C.  Doll.  Zenuner  Co.;  Morely  Dunn;  F.  O. 
Ernest  y,  Boericke  &  K  tiny  on ;  J.  H.  Foy.  Maltbie  Chem- 
ical Co.;  K.  Hendrickson,  Smith,  Khue  &  French  Co.. 
Chas.  Herman  and  E.  G.  Roberts,  McKesson  &  Bobbins; 
E.  H.  1  Ussier.  G.  S.  Stoddard  &  Co.;  R.  C.  Jennings.  N.  Y. 
Quinine  &  Chemical  Co.;  J.  F.  La  Rue,  Digestive  Fer- 
ments Co.;  \\\  S.  Lister,  K.  R.  Patch  Co.;  K.  M.  Magnus 
and  Harrj  Noonan,  Drug  Products  Co.:  F.  L.  H.  Naton, 
Tailby-N'asou  Co.;  S.  B.  Peilick.  S.  H.  Penick  4  Co.;  Geo. 
C  Pratt.  National  Drug  Co.;  Mr.  Richard.  W:lson  &  Co.; 
Win.  H.  Korer:  Geo.  Simon,  Norvcll  Chemical  Co.;  C.  D. 
Smith,  C.  I).  Smith  Pharmacal  Co.;  II  F.  Snider,  R.  J. 
Strascnhurgh  Co. 

A  report  by  the  Chairman  of  the  legislative  Committee, 
R.  Lincoln  McNeil,  showed  that  earnest  attention  is  In'ing 
given  to  righting  further  complications  of  report  blanks  for 
narcotics  and  the  alcohol  bond,  besides  opposing  the  grant- 
ing of  increased  freight  and  express  rates 

The  retention  of  glycerophosphates  in  the  forthcoming 
pharmacopoeia  was  urged.  Henry  P.  Sage,  president  of  the 
Henry  P.  Sage  Co.,  explained  the  status  of  the  light  for  the 
elimination  of  the  25  |ht  cent  Nmd  clause  and  Mr.  Crockett 
spoke  of  the  progress  of  his  work  towards  the  adoption  of 
uniform  laboratory  methods. 

The  Association  will  hold  its  annual  meeting  in  March 
next  at  Altamoutc  Springs,  Florida. 


Chicago  Perfumery,  Soap  and  Extract  Association's  Newly  Elected  Officers. — (See  Opposite  Page.) 


George  A.  Brigcs 
President 
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Frank  Tairott 
Vice-President 
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W.    L.  FlLMf.R 

Secretary 
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CHICAGO  ALLIES  START  A  NEW  YEAR  OF  BIG  ENDEAVOR 


The  eleventh  annual  banquet  of  the  Chicago  Perfumery. 
Soap  &  Extract  Association,  held  on  December  13  at  the 
Klks  Club,  was  a  huge  success,  175.  sitting  down  to  an 
exceptionally  fine  repast.  The  new  officers.  George  A. 
firings,  of  Allen  !'»  Wrislcy  &•  Co..  president:  Frank  Tal- 
bolt,   of  the  Jewel    Tea    Co.,    vice-president;    Walter  L 


best  interests  of  the  association  to  the  extent  of  his  ability. 
\  telegram  also  was  received  from  The  Amekh  ax  Per- 
fumer Jt  I\>sential  Oil  Review  wishing  the  members  a 
Merry  Christmas  and  a  Happy  N'ew  Year. 

The  Ml  ember  ship  in  the  association  is  now  an  even  100 
and  the  new  officers  have  in  view  a  total  of  at  lent  125 


View  <>i  Baxuuet  Hall  in  (  m<  \<;o  Elks'  Ci.rn.  JuSI  WBtM   MlSS  Fortune  Was   Kxpecteii  mih    n  Dance 


Filmer.  of  Monsanto,  secretary,  were  toasted  with 
rnony.    ( For  photos  see  preceding  page.) 

The  entertainment  consisted  of  three  vaudeville 
three  very  graceful  dances  by  Miss  Alice  Fortune, 
of  Arthur  Fortune  of  the  Morana  Company. 
Miss  Fortune's  dances  were:  first.  La  Flcur; 
second,  a  Hungarian  dance;  last,  La  Coquette, 
the  leriei  being  given  in  between  the  vaudeville 
numbers.  Her  skill  was  due  in  part  to  in- 
struction received  from  Pavley-Oukranski.  and 
also  at  the  Belle  Bcnda  Studios,  but  that  she 
inherited  her  genius 'from  her  father  there  ca:i 
Ik'  no  doubt. 

The  surprise  stunt  of  the  evening  was  a 
telephone  conversation  between  Mr.  Morgan 
and  Mr.  Filmer.  regarding  the  former's  lost 
banquet  ticket,  into  which  considerable  humor 
was  injected  regarding  the  various  members  of 
the  association  and  the  trouble  in  getting  the 
right  telephone  number. 

After  the  banquet  the  floor  was  cleared  an  I 
dancing  was  indulged  in  until  midnight. 

It  was  regretted  exceedingly  that  Mr.  Briggs. 
the  new  president,  could  not  be  present.  Un- 
fortunately he  was  on  the  way  to  New  York 
when  elected,  but  a  telegram  from  him  whil 
on  the  Broadway  Umited  was  read  accepting 
the  office  and  pledging  himself  to  further  the 


due  cere-     before  the  year  of  1923  rolls  around.    As  the  last  admin- 
istration took  in  twenty  new  members  it  is  hoped  that  this 
acts  and     mark  will  be  reached. 

daughter  The  souvenirs  given  to  the  ladies  were  exceptional  and 
consisted  of  a  very  line  atomizer  and  about 
twenty  different  toilet  articles  that  were  donated 
by  the  various  members.  Every  lady  attending 
the  banquet  will  have  a  happy  reminder  during 
the  next  year  of  the  pleasant  evening  spent  at 
the  Klks  Club  on  December  13.  While  the  13th 
is  considered  an  unlucky  day  by  some  persons 
it  will  probably  be  a  lucky  day  for  the  associa- 
tion Iteeause  it  elected  George  A.  Briggs  as 
president. 

The  entertainment  committee  was  composed 
of  Frank  Z.  Woods,  chairman;  J.  De  LornM 
and  W.  H.  Mutters. 

The  association  has  not  forgotten  the  war 
veterans.  At  a  recent  meeting  it  appropriated 
$25  and  instructed  Secretary  Filmer  to  visit 
the  U.  S.  Veterans  Hospital  N'o.  30  and  ascer- 
tain what  would  be  the  most  appreciated  for 
Christmas,  and  to  sec  that  the  veterans  get 
what  they  want. 

Secretary  Filmer  has  kept  in  close  liaison 
with  the  local  group  of  members  of  the  Flav- 
oring F.xtract  Manufacturers'  Association  and 
often  has  attended  their  weekly  luncheons  at 
Ai  re  FORTUNE         the  Klks"  Club. 
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SECTION  OF  A.  C.  S.  ELECTS  OFFICERS 

New  York  Section  of  the  American  Chemical  Society 
elected  officers  Dec.  8,  at  Rumford  Hall,  as  follows:  Chair- 
man, Dr.  C.  A.  Browne,  of  the  New  York  Sugar  Trade 
Laboratory;  Vice  Chairman,  C.  E.  Davis,  National  Biscuit 
Co. ;  Secretary-Treasurer,  Benjamin  T.  Brooks,  of  the 
Mathieson  Alkali  Works.  Executive  Committee:  M.  H. 
Ittncr,  chief  chemist,  Colgate  &  Co.;  James  Kendall.  Colum- 
bia University;  H.  C.  Parmclcc  and  H.  G.  Sick-bottom, 
Side-bottom,  Jayne  &  Sklebottom,  Inc.  The  new  term 
begins  Jan.  1. 

The  councilors :  C.  A.  Brown,  C.  E.  Davis,  Benjamin  T. 
Brooks,  James  Kendall,  H.  C.  Parmetee.  H.  G.  Sidebottom, 
R.  G.  Wright,  F.  11.  Getman,  Ellwood  Hcndrick,  K.  G. 
Moody,  M.  H.  Ittner,  A.  (V.  Langmuir.  D.  W.  Jayne,  B.  R. 
Tunison,  A.  W.  Thomas,  William*  Hayncs,  Lois  M.  Wood- 
ford, Mary  E.  Pennington  and  F.  M.  Turner. 


Insecticide  Manufacturers  in  Session 

Insecticide  and  Disinfectant  Manufacturers'  Association 
held  a  very  successful  convention  at  the  Hotel  Astor,  New 
York,  December  11-13.  Numerous  valuable  papers  were 
read.   Brig.-Gen.  A.  A.  Erics  spoke  on  poison  gases. 

These  officers  were  elected:  President,  C.  C.  Baird,  of 
Baird  &  McGuirc.  Holbrook.  Mass.;  First  Vice-President. 
Fred  A.  Hoyt,  Frederick  Disinfectant  Co.,  Atlanta,  Ga. ; 
Second  Vice-President,  Benjamin  Newman,  United  Sanitary 
Products  Co.,  New  York ;  Secretary,  Arthur  Claasscn,  of 
Claas5cn-Murfit  &  Co.,  Philadelphia;  Treasurer,  Robert  J. 
Jordan,  of  Wm.  E.  Jordan  &  Co.,  New  York.  The  Board 
of  Governors  includes  these  New  Yorkers :  M.  M.  Marcusc, 
of  the  West  Disinfecting  Co.;  R.  N.  Chipman,  Chipman 
Chemical  Engineering  Co.;  W.  H.  Gessell,  Lehn  &  Fink. 

American  Specialty  Manufacturers 

In  addition  to  the  officers  elected  at  the  Atlantic  City 
convention  of  the  American  Specialty  Manufacturers'  As- 
sociation, as  reported  on  page  404  of  our  November  issue. 
H.  F,  Thunhorst  was  again  chosen  secretary,  with  head- 
quarters at  S3  Park  place  and  Charles  Wesley  Dunn  con- 
tinues in  the  post  of  general  counsel  of  the  association. 

The  A.  Colburn  Co..  of  Philadelphia,  is  a  new  member. 


Drug  Trade  Conference's  Election 

The  National  Drug  Trade  Conference  at  Washington  this 
month  elected  the  following  officers  for  the  ensuing  year: 
President,  Samuel  C.  Henry,  National  Association  Retail 
Druggists;  Vice-President,  H.  C.  Christensen,  National  As- 
sociation Boards  of  Pharmacy;  Secretary-Treasurer,  A. 
Homer  Smith,  American  Drug  Manufacturers'  Association. 


Textile  Chemists  Hold  Banquet 

American  Association  of  Textile  Chemists  and  Colonists 
held  its  second  annual  meeting  and  banquet  at  the  Pennsyl- 
vania Hotel.  December  2.  Prof.  Louis  A.  Olney,  of  Lowell, 
Mass.,  was  reelected  president  and  Walter  E.  Hadley.  of  the 
Clark  Thread  Co..  continues  as  secretary.  Over  200  mem- 
bers attended. 


Soap  Movies  Seen  by  Jersey  Chemists 

New  Jersey  Chemical  Society,  at  its  November  meeting 
held  in  Achtel-Stcttcr's,  Newark,  heard  an  interesting  talk 
on  "The  Importance  of  Impurities"  by  Jerome  Alexander 
and  viewed  a  series  of  films  showing  oil,  fat  and  soap 
processes  exhibited  by  David  Wesson,  technical  director  of 
the  Southern  Cotton  Oil  Co..  New  York. 


Retail  Druggists  Select  Meeting  Place 

National  Association  of  Retail  Druggists  has  decided  on 
Boston.  Mass.,  for  its  next  c<mvention  city,  the  time  being 
fixed  for  the  week  of  September  24,  1923. 


PERFUMER 


AMERICAN  BOTTLERS  MEET 

The  fuurth  annual  convention  of  the  American  Bottlers 
of  Carbonated  Beverages  at  Atlanta,  November  15  to  18,  was 
attnidid  by  3.000  delegates,  every  State  in  the  Union,  as 
well  as  Canada.  Japan  and  Mexico  being  represented.  One 
of  the  features  was  an  address  by  Anderson  Pace,  of  Chi- 
cagu,  advertising  manager  of  the  Tin  Decorating  Company, 
of  Baltimore,  on  the  topic  "Developing  the  Home  Trade." 

The  following  officers  were  elected:  President.  Sid  W 
Lee,  of  Birmingham,  Ala.;  vice  president,  C.  B.  Chester- 
man,  oi  Sioux  City,  Iowa;  treasurer,  I.  M.  Olierfelder,  of 
Baltimore,  Md.  Trustees,  three-year  term.  Charles  V. 
Rainwater,  of  Atlanta,  the  retiring  president;  W.  P.  Reaves. 
Greenville,  Tex.;  W.  P.  Hatfield,  Brooklyn.  N.  Y..  and 
Frank  L.  Johnson,  of  Statcsville.  N.  C.  To  succeed  Mr 
Lee  in  his  former  position,  J.  W.  Goctz,  of  San  Francisco, 
was  named,  and  to  take  the  place  of  Mr.  Chestcrman,  Carl 
A  Jones,  of  Bristol,  Vt. 


Adviser  for  Organic  Chemical  Makers 

The  Board  of  Governors  of  the  Synthetic  Organic  Chem- 
ical Manufacturers  Association  of  the  United  States  has 
elected  F.  H.  Wilmot  technical  adviser  to  the  association 
in  matters  involving  administration  of  Customs  Duties  under 
the  present  Tariff  Act.  Mr.  Wilmot  was  president  and  a 
director  of  the  Tine  Tura  laboratories,  Brooklyn,  N.  Y  . 
and  has  severed  his  connection  with  that  organisation  to 
devote  his  entire  time  to  his  new  duties  with  the  Association. 
His  office  will  be  Room  1648  Suitable  Building,  120  Broad- 
way. New  York  City. 


McCormick  Again  Heads  Drug  Exchange 

Baltimore  Drug  Exchange  at  its  annual  meeting,  Decem- 
ber 6,  gave  much  attention  to  prohibition  handicaps  and 
to  misbranding  of  foods.  These  officers  were  reelected  : 
President.  Willnughby  M.  McCormick  &  Co. :  Vicc-Presi 
dents.  John  C.  Muth.  Muth  Bros.  &  Co.,  and  H.  H.  Robin- 
son, H.  B.  Gilpin  Co.;  Secretary.  W.  L  Lowry.  Gilbert 
Bros.  &  Co.;  Treasurer,  James  Ownes,  Garry,  Ownes  & 
Co.:  Executive  Board:  John  C.  Muth,  H.  H.  Robinson. 
G.  Frank  Bailey,  William  A.  Sailer  and  Parker  Cook. 


ASSOCIATIONS  IN  THE  ALLIED  INDUSTRIES 

American  Manufactured  of  Toilet  Articles. — Presi- 
dent. Gilbert  Colgate,  New  York ;  Secretary-Treasurer,  C. 
M.  Baker.  309  Broadway.  New  York. 

Flavoring  Extract  Mfrs.'  Assn. — President,  Gordon  M. 
Day,  Milwaukee.  Wis..  Secretary,  W.  W.  I -a  u  dens  lager. 
2228  North  10th  street.  Philadelphia,  Pa. 

National  Paper  Box  Manufacturers'  Association.—  - 
President,  H.  O.  Alderman,  Rochester,  N.  Y. 

Perfume  Importkrs'  Association.— President  B.  E,  I-evy. 
714  Fifth  avenue,  New  York ;  Secretary,  B.  M.  Douglas.  Jr.. 
35  West  34th  street.  New  York. 

National  Manufacturers  of  Soda  Water  Flavors. — 
President.  Harry  Whittle,  176  West  York  street,  Philadel- 
phia;  Secretary  ami  Attorney,  Thos.  J.  Hickey,  1238  First 
National  Bank  Building,  Chicago. 

Barbers*    Supply    Dealers'    Association.— President. 

)«h.»  Br^.n'  Pi,tsb"rSh-  Pa  =  Secretary,  J°**Ph  Byrne. 
116  West  39th  street.  New  York. 

Perfumery.  Soap  and  Extract  Association  of  Chicago. 
—President.  George  A.  Briges;  Secretary,  W.  L.  Filmcr. 
Monsanto  Chemical  Works,  Chicago. 

Perfumery.  Soap  asp  Aimed  Industries  of  New  York. 
—  President.  Frank  J.  M.  Miles;  Secretary.  Karl  Voss.  30 
East  42nd  street.  New  York. 

Druachfm  Club— President  E.  H.  Bobst;  secretary, 
Charles  E.  Kelly.  10  Piatt  street,  New  York. 

Salesmen's^  Association  ok  American  Chemical  In- 
dustry President,  John  W.  Boyer;  Secretary,  George  T. 
Short.  135  William  street,  New  York.  New  York  Chapter: 
Chairman.  John  A.  Chew;  Secretary,  David  H.  Killeffer. 
19  East  24th  street.  New  York. 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT 
MANUFACTURERS'  ASSOCIATION 

Gordon  M  Day.  president  of  the  Flavoring  Extract  Manu- 
facturers' Association  of  the  United  States,  and  Thomas  J. 
Hickcy,  executive  secretary  and  attorney,  have  issued  Cir- 
cular No.  140.  entitled :  "The  Fruits  of  Victory ;  When 
Should  the  New  Bond  Be  Filed?  Fermits  in  Michigan." 
It  deals  with  the  successful  tight  waged  against  the  ob- 
noxious 25  per  cent  liquidated  penalty  bond  required  by 
Treasury  Decision  3398  and  warns  the  members  to  watch 
for  the  "A"  on  their  bonds,  the  forms  of  the  scries  being 
1530A,  1531A  and  1532A.  The  old  bonds  are  still  existent 
and  could  be  used  by  mistake,  so  all  must  watch  for  the  "A" 
in  order  to  escape  the  25  per  cent  extra  penalty,  for  the  old 
bonds  were  not  cast  into  the  discard.  Vigilance  in  looking 
for  the  "A"  is  the  price  of  safety. 

The  circular  has  the  following  timely  comment : 

"Our  association  and  'ts  members  arc  deeply  in- 
debted to  Mr.  R.  H.  Bond  who  conducted  this  fight 
in  our  behalf  with  the  utmost  zeal,  vigor  and  fore- 
sight in  the  face  of  the  most  trying  difficulties. 

"It  is  splendid  accomplishments  like  this  which  have 
made  our  association  one  of  the  foremost  trade  or- 
ganizations in  the  country  today." 

Circular  140  gives  advice  to  the  members  in  relation 
to  filling  their  new  bonds.  It  also  calls  attention  to 
Circular  119,  which  gave  a  copy  of  Section  10  of  the 
Michigan  Prohibition  Act,  which  terminates  all  State  per- 
mits on  December  31  of  each  year.  Renewals  must  b* 
negotiated  prior  to  that  date  to  be  on  the  safe  side.  The 
text  of  the  law  and  an  official  interpretation  of  it  by  the 
Michigan  State  Analyst  were  printed  in  The  American 
Perfumer  &  Essential  Oil  Review,  September,  1921, 
pages  298  and  299. 

First  President  or  F.  E.  M.  A.  Resents  Trade  Abuses. 

Our  attention  has  been  called  to  a  report  of  the  recent 
annual  meeting  of  the  Baltimore  Drug  Exchange,  in  which 
matters  of  interest  to  the  flavoring  extract  industry  were 
discussed.  Willoughby  M.  McCormick,  retiring  and  re- 
elected president  of  the  Exchange,  was  the  first  president 
of  the  Flavoring  Extract  Manufacturers'  Association  and 
always  has  taken  an  active  part  in  its  affairs. 

President  McCormick  spoke  of  the  abuses  practiced  by 
many  merchants  in  offering  flavoring  compounds  or  substi- 
tutes when  pure  goods  were  called  for,  and  cited  conditions 
that  formerly  prevailed  at  Washington  and  that  prompted 
manufacturers  to  wage  a  determined  campaign  against  sub- 
stitution and  other  evils.  The  situation  in  Baltimore,  he 
said,  is  as  bad  as  it  was  at  Washington,  and  he  urged  that 
honest  manufacturers  should  get  behind  the  food  and  drug 
authorities  in  their  fight  on  the  evils  complained  of.  He 
said  that  Philadelphia  and  New"  York  manufacturers  were 
putting  up  flavoring  extracts  made  without  alcohol.  He 
inveighed  against  misbranding  and  in  this  connection  read 
from  a  St.  Louis  circular  so  worded  as  to  convey  the  im- 
pression that  the  imitation  or  substitute  foods,  though  far 
cheaper  than  the  others,  were  just  as  good,  if  not  better. 

Mr.  McCormick  made  an  argument  in  favor  of  greater 
uniformity  in  containers  and  urged  that  regulation  of  busi- 
be  left  to  the  manufacturers,  who  could  be  relied  on 


to  work  out  the  problem  to  the  satisfaction  of  the 
as  well  as  the  trade. 

Richard  H.  Bond  made  an  interesting  address  on  legis- 
lation concerning  all  topics  of  interest  to  the  members  of 
the  Exchange,  including  flavoring  extracts. 

Dr.  Frank  M.  Hoy  lei,  member  of  the  F.  E.  M.  A.  Re- 
search Committee  and  chemist  for  McCormick  &  Co..  re- 
ported results  of  the  work  done  by  the  committee,  to  show 
that  vanillin,  most  frequently  used  in  the  impure  extracts, 
had  very  little  or  nothing  to  do  with  imparting  the  real 
vanilla  flavor. 

A.  L.  Sullivan,  Food  and  Drug  Commissioner  of  Mary- 
land, .said  that  compound  flavors  were  in  most  cases  labeled 
in  compliance  with  the  law.  Persons  who  read  the  label 
learned  just  exactly  what  they  were  getting,  but  the  general 
public  paid  little  attention  to  labels,  looking  chiefly  at  the 
price.  lie  said  a  great  deal  could  be  accomplished  if  the 
manufacturers  would  send  out  circulars  and  educate  the 
merchants  with  whom  they  did  business,  and  who  generally 
sought  to  do  what  was  right. 

Additional  news  of  interest  to  readers  of  this  Section  will 
lie  found  in  our  Washington  Correspondence  and  in  our 
Summary  of  Chief  Giemist  Campbell's  report. 


VANILLA  BEAN  STATISTICS  INCONGRUOUS 

Without  regard  to  the  market  end  of  the  vanilla  bean 
situation  there  are  some  interesting  and  somewhat  inconsis- 
tent features  revealed  in  the  Government  reports.  Septem- 
ber figures  arc  the  latest  available  at  the  moment  this  is 
written.  They  show  a  gain  in  the  first  nine  months  of  this 
year  of  close  to  a  million  dollars  in  imports.  The  exact 
figures  are  $930,394,  the  total  for  1922  being  $1,922,325. 
But  when  we  get  this  down  to  a  quantity  basis  statisticians 
will  find  food  for  thought  and  pencil  pads.  In  the  period 
the  weight  imports  were  as  follows :  1922,  937.442  pounds ; 
1921,  736,221;  a  gain  for  1922  of  201,221  pounds  in  volume. 
The  puzzle  is  to  find  out  how  201,221  pounds  cost  some 
folk  $930,394,  which  does  not  jibe  at  all  with  anything  except 
possibly  the  fluctuations  in  quotations,  which  have  not  been 
particularly  noticeable  except  for  a  gradual  upward  trend. 

In  vanilla  bean  statistics  recently,  quantities  tell  some 
of  the  story,  as  well  as  rated  prices.  For  September  alone 
pounds  and  prices  do  not  antagonize  each  other.  It  seems 
that  the  month  in  1922  was  14,405  in  pounds  and  $14,784  in 
value  behind  September,  1921,  but  the  totals  were  not  large. 
This,  however,  docs  not  tend  to  solve  the  riddle  of  how 
201,221  pounds  increase  in  weight  of  imports  of  beans  ran 
the  valuation  increase  up  to  $930,394.  And  when  it  is  all 
said  and  done  it  will  make  little  difference  with  what  is 
coming  along  in  the  vanilla  situation  in  1923.  We  expect  to 
have  an  able  staff  of  prophets  on  the  job  and  possibly 
of  our  readers  may  explain  the  statistical  problem. 


Information  in  Other  Departments. 
Readers  of  the  Flavoring  Extract  Section  are  advised 
that  items  of  interest  to  them  may  be  found  in  our  Trade 
Notes  pages,  as  well  as  in  Patents  and  Trade  Marks,  and 
other  departments  of  The  American  Ferfumer. 
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SODA  WATER  FLAVORS  MANUFACTURERS 

Harry  Whittle,  of  Philadelphia,  president,  and  Thomas 
J.  Hit-key,  of  Chicago,  secretary  and  attorney,  together  with 
tiie  legislative  committee  of  the  National  Association  of 
Manufacturers  of  St«la  Water  Flavors,  liave  kept  up  their 
activities  during  the  last  month  in  looking  out  for  the  in- 
terests ot  the  association  and  ot  nietnbers.  Secretary  Hickcy 
has  collected  int'onnation  alxiut  the  bills  introduced  in  the 
legislatures  and  other  subjects,  and  has  transmitted  the  same 
to  the  members  with  recommendations  for  their  action.  Mr. 
Hie  key  has  issued  special  circulars  about  the  filing  of  new 
alcohol  bonds,  advising  the  use  of  letter  A  forms  ami  re- 
garding tin  25  per  cent  forfeiture  victory. 


FEDERAL  CONTROL  OF  BEVERAGES 

Acting  Chief  Chemist  Campbell,  in  his  annual  report,  has 
this  to  say:  "The  water  ami  beverage  lalx.ratory  acts  as  a 
staff  laboratory  in  the  control  of  water,  beverages,  flavors, 
and  related  products.  In  co-operation  with  the  stations  of 
the  eastern  district,  a  sanitary  survey  was  made  oi  mineral 
springs  located  in  Virginia.  West  Virginia,  North  Carolina, 
South  Carolina,  and  Georgia  A  pajxrr  on  'Radio-activity 
of  miscellaneous  waters  examined  in  the  Bureau  of  Chem- 
istry' is  in  course  of  publication.  Much  attention  was  given 
to  the  labeling  of  flavoring  -imps  and  beverages,  par- 
ticularly these  of  the  orange  type. 

A  series  of  articles  on  'Food  flavors,  source,  composition, 
and  adulteration'  is  being  published  in  a  numf>er  of  trade 
journals.  A  paper  on  'Relative  sweetness  of  invert  sugar' 
was  also  published.  Papers  on  'Mineral  waters  of  unusual 
composition,'  "Specific  gravity  oi  mineral  waters  by  calcula- 
tion,' 'Studies  on  flavors,  beverages,  and  related  products' 
were  presented  at  the  annual  meeting  of  the  American 
Chemical  Society.  Other  papers  published  during  the  year 
included  "Purity  of  bottled  spring  water'  and  'Mineral  com- 
jH>sition  of  seventy  city  water  supplies.'  " 

(Other  features  of  Dr.  Campbell's  report  will  be  found 
elsewhere  in  this  department  and  in  a  synopsis  of  it  on  an- 
other page  in  this  issue.) 


CASSINA  A  POSSIBLE  NEW  BEVERAGE 

Mere  is  something  interesting  for  readers  of  this  depart- 
ment from  the  annual  report  of  Dr.  W.  (I.  Campbell,  acting 
chief  of  the  United  States  Bureau  of  Chemistry,  ami  per- 
haps some  may  act  on  the  hint  and  make  a  fortune:  "In- 
vestigations on  a  laboratory  scale  showed  that  a  very  de- 
lightful beverage  resembling  tea  in  many  respects  can  be 
made  from  eassina.  a  wild  plant  that  grows  abundantly  in 
the  South  Atlantic  and  Gulf  States  from  Virginia  to  Texas, 
when  the  leaves  of  the  plant  are  treated  by  processes 
similar  to  those  used  in  curing  tea.  The  cassiua  plant  has 
lx-cn  used  to  a  limited  extent  by  Indians,  and.  during  the 
Civil  War  when  tea  and  coffee  could  not  be  obtained,  by 
people  of  the  Southern  States,  to  make  a  leverage.  Unless 
properly  cured,  however,  cassina  does  not  make  a  good 
beverage." 


20  Years'  Peppermint  OU  Exports 

Statistics  of  exports  of  oil  of  peppermint  from  the  United 
States  during  the  last  twenty  years  show  the  following 
changes:  1891  (45  321  pounds).  $120,831;  1901  (60.160 
pounds),  $63,672;  1913  (144,633  pounds).  $395,551;  1914 
(117,809  pounds),  $397,050;  1915  (184.981  pounds).  $384.- 
593;  1916  (154.096  pounds).  $323,070;  1917  (100.032 
pounds),  $218,627:  1918  (  76.247  pounds).  $233,899;  1919 
(65,548  pounds).  $325,070;  1920  (90,205  pounds).  $677,605; 
1921  (50.425  pounds).  286.624. 


NEW  YORK  BEVERAGE  STANDARDS 

The  New  York  City  Board  of  Health  intends  to  w  rite  hitr» 
tbt.  Sanitary  Ct.dc  a  new  standard  for  non-alcoholic  bev- 
erages which  will  be  more  exacting  than  any  regulations 
now  in  force  in  its  requirements  concerning  both  contents 
ami  labeling  of  soft  thinks.  The  proposed  regulations  list 
the  substances  non-alcoholic  beverages  must  not  contain  if 
they  are  to  be  deemed  unadulterated.  They  provide  that  a 
beverage  artificially  flavored  must  be  labeled  an  imitation, 
and  that  one  artificially  colored  must  be  so  described.  These 
statements  must  be  made  in  easily  legible  t>"n. 

The  department  will  consider  a  non-ale  -hobc  drink  adul- 
terated if  it  contains  any  ot  the  following  materials:  Boric 
arid  or  borates,  salicylic  acid  or  salicylates,  formaldehyde, 
hydrochloric  acid,  fluorine  compounds,  dulcin.  ghicin,  saccha- 
rin, betanaphthol.  hydronaplithal,  abrastnl,  asaprol,  copper 
compounds,  pyroligntous  acid,  uncertified  coal  tar  dye.  sap- 
onin derived  from  soap  bark,  or  any  other  substance  dele- 
terious or  injurious  to  health. 

It  is  admitted  that  doubt  exists  among  dietary  expert* 
as  to  whether  the  products  used  for  artificial  flavoring  and 
coloring  in  some  instances  are  harmful  Perhaps  they  arc 
not.  the  officials  say,  but  in  any  case  the  public  has  a  ri«ht 
to  ask  for  the  truth  about  the  soft  drinks  it  buys. 

DIFFERENTIATION  IN  PEPPERMINT  OILS 

A  report  by  K.  O.  Katoii.  associate  referee,  on  the  differ- 
entiation of  Japanese  and  American  peppermint  oils,  (/. 
Asia'.  Oi  filial  A^r.  them.  5.  597-9,  1922),  has  t<cn  sum- 
marized as  follows:  Several  color  test*  have  been  proposed 
to  this  end,  but  those  given  in  the  U.  S.  P,  (1890 i  appear 
to  be  best.  These  tests  have  been  combined  and  modified 
so  as  to  give  the  maximum  color  in  the  minimum  time. 
Modified  list  :  Add  5  drops  of  the  oil  to  1  cc.  of  glacial 
acetic  acid  in  a  small  test  tube  and  then  1  drop  of  con- 
centrated nitric  acid.  Heat  the  mixture  in  a  water  bath 
to  about  60°  in  1  to  2  minutes,  noting  the  color  changes.. 
A  violet  or  bluish  color  develops  in  Mentha  piperita  oil  in 
a  few  minutes  when  viewed  in  the  transmitted  light,  and  a 
copper-colored  fluorescence  in  reflected  light.  Japanese  oils 
usually  show  a  straw  color  and  'sometimes  a  very  faint  blue 
color,  but  no  copper -colored  fluorescence.  This  test  in 
conjunction  with  negative  and  distillate  values  appears  to 
make  it  possible  to  distinguish  American  from  Japanese  oils, 
regardless  of  age,  rectification  or  manner  <»i  siorage.  It 
will  not,  however,  indicate  the  admixturr  of  such  oils.  The 
negative  and  distillate  values  of  the  Japanese  product  are 
lower  than  for  the  American.  The  odor  and  taste  of  Japanese 
oil  and  of  improperly  stored  American  oil  were  not  so  agree- 
able as  those  of  the  U.  S.  P.  article. 


Germany  Restricts  Sweetening  Substances 

The  German  law  concerning  artificial  sweeting  sub- 
stances ( Suesstoffgesl  i.  has  1ht.ii  put  into  effect  as  from 
Oct.  1.  1922.  The  term  "Suesstoff"  includes  all  sweetening 
substances  of  greater  sweetening  capacity  but  less  nutritious 
value  than  pure  beet  or  cane  sugar,  according  to  Consul 
General  Coffin.  This  law  prohibits  the  manufacture  of  such 
sweetening  substances,  their  u-e  in  the  manufacture  oi  food- 
stuffs, and  the  importation,  or  *alc  of  sweetening  substances 
or  foodstuffs  containing  such  substances. 


Gain  and  Loss  in  Peppermint  Oil  Exports 

For  the  first  nine  months  in  this  year  Government  sta- 
tistics show  the  exports  of  peppermint  oil  to  have  lieen 
$199,921.  which  was  an  increase  of  $18,099  ovr  19>1.  But 
lor  September,  the  latest  month  for  which  ■  ttuial  figures 
are  available,  the  values  are:  1922.  $43.238 ;  1921.  $46,113; 
decrease.  $2,875. 
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PURE  FOOD  AND  DRUG  NOTES 

la  tail  lection  will  be  found  all  matteis  of  Interest  con- 
tained in  FcntiAL  amo  Stats  official  report*,  etc.,  relating 
to  perfumes,  toilet  preparations,  Havering  extract!,  soaps,  etc. 


FEDERAL 

Notices  of  Judgment  Given  Under  Pure  Food  and 
Drugs  Act  by  the  Secretary  of  Agriculture 

Among  the  Notices  of  Judgment  given  under  the  Fed- 
eral Food  and  Drugs  Act,  Nos.  10,551  to  10,650  inclusive, 
sent  out  recently  by  the  Bureau  oi  Chemistry,  W  ashington. 
D.  C,  the  following  is  of  interest  to  our  readers  : 

10,607.  Adulteration  and  misbranding  of  colors.  Plea  of 
guilty.  Fine  $25.  Quantities  a  canary  yellow,  a  brilliant 
orange  and  violcttine  colors  were  declared  adulteratcd. 
Samplcs  contained  excessive  amounts  of  sodium  sulphate, 
sodium  chlorid  and  insoluble  matter  and  certain  non-certi- 
fied colors,  including  fast  red  E.  Tartrazine  and  Martius 
yellow. 

Seven  shipments  of  olive  oil  were  condemned  as  mishrand- 
*d  and  adulterated.    All  ordered  destroyed. 

STATE 

North  Dakota 

K.  O.  Baird,  Chief  Deputy,  in  making  the  report  of  the 
North  Dakota  Food  Commissioner  and  State  Chemist  for 
the  fiscal  year  ending  in  1921.  records  the  analysis  oi  753 
samples  of  t'ood,  of  which  105  were  misbranded  or  illegal. 
Of  these  37  were  flavoring  extracts,  10  of  which  failed  to 
comply  with  the  tests.  There  were  339  samples  of  bever- 
ages and  flavors  analyzed,  of  which  40  were  rejected. 
Bulletin  No.  7  contains  a  paper  on  trying  to  adopt  a  fairly 
well-known  ,|ualitativc  test  to  quantitative  uses  in  seeking 
sulphur  dioxide  In  comparative  stains  of  lead  sulphide. 

Pennsylvania 

Dirertor  lames  Foust,  in  his  latest  bulletin,  tells  oi  two 
new  Pennsylvania  laws,  passed  at  the  instance  of  the  Key- 
stone State  Bottlers'  Protective  Association.  One  provides 
for  jail  sentences  after  the  first  offense  for  the  unlawful 
use  of  saccharin  as  a  sugar  substitute  and  the  other,  called 
the  "soap  and  water  law."  provides  for  cleanliness  and  sani- 
tary conditions  in  bottling  establishments.  One  firm  was 
fined  $60  for  selling  vanilla  substitute  containing  saccharin. 
There  were  thirty  convictions  and  fines  of  $25  each  for 
selling  bottled  beverages  sweetened  with  saccharin.  More 
than  s.000  analyses  were  made  in  nine  minths.  not  including 
925  food  samples. 


N  on- Alcoholic  Perfumery  Pays  60  Per  Cent 

Merchandise  invoiced  as  concentrated  essences  consisting 
of  non-alcoholic  perfumery  which  w-as  assessed  at  60  per 
cent  ad  valorem  under  paragraph  48  of  the  act  of  1913  was 
claimed  by  the  importer  in  protest  949.437  to  be  dutiable  at 
only  20  per  cent  as  essential  oils.  Evidence  was  not  intro- 
duced to  prove  the  contention,  however,  and  the  case  was 
overruled  by  Board  1  of  the  General  Appraisers. 


Aden-Abyssinian  Civet  Market 

Consul  Raymond  Davis,  Aden,  Arabia,  (August  26 ),  re- 
ports the  arrivals  of  Abyssinian  civet  into  the  Aden  market 
as  steadv  for  six  months  and  the  supply  increasing.  The 
United  States  is  still  receiving  shipments  from  Aden,  but 
sometimes  the  civet  has  been  rcshipped  from  France  to  the 
United  States.  In  six  months  this  year  the  United  States 
has  received  4.738  ounces  of  civet,  as  compared  with  6.061 
ounces  for  the  corresponding  period  last  year. 


HINTS  ON  MANICURING  PREPARATIONS 

In  "Some  Nirtes  on  the  Care  of  the  Nails"  a  writer  in 
the  .S'ri'Vii.fiYrfiT  Zeituiig  says  that  the  first  preparation  to 
l»c  used  is  a  bath  powder  for  the  nails,  to  soften  the  edges 
of  the  nails  and  the  surrounding  skin.  This  is  merely  a 
good  soap  powder,  of  which  a  teaspoonful.  dissolved  in  a 
Ixasin  of  warm  water,  furnishes  a  bath  for  the  finger  tips. 

Then  follows  the  nail  lotion  for  bleaching  the  nails  and 
removing  ink,  fruit  and  tobacco  stains.  This  is  either 
hydrogen  peroxide  or  a  10  per  cent  solution  of  citric  acid 
in  orange  flower  water  with  1  per  cent  of  formalin  added. 

After  the  nails  have  ticen  trimmed  with  scissors  and  file, 
they  are  polished.  Dry.  brittle  finger  nails  are  polished 
with  paste,  never  with  nail  powder  or  a  stone. 

A  polishing  paste  for  the  nails  consists  of: 
1000  grams  mineral  oil 
500  grams  paraffin 
500  grams  olein 
1000  grams  chalk, 
lierfumcd  with  heliotropin,  colored  with  fat-soluble  color. 
The  paraffin  is  melted,  the  mineral  oil  added,  then  the  olein 
and  lastly  the  chalk,  which  is  gradually  stirred  into  the 
hot  mass.    The  consistency  of  this  paste  is  adjusted  for 
filling  into  tubes  or  jars,  by  additions  of  vaseline  oil  or 
paraffin.    It  is  recommended  that  the  mass  lie  put  through 
a  salve  mill  if  it  be  intended  for  use  in  tutx-s,  while  if  it 
is  to  be  tilled  into  jars,  it  is  poured  out  hot. 

Nail  polishing  pencils  have  the  same  composition  as  the 
above  paste,  except  that  the  mixture  is  hardened  by  the 
addition  of  wax,  preferably  carnauba  wax. 

Nail  powder  has  for  its  basis  chalk,  infusorial  earth  or 
tri|x>|i,  also  tin  oxide  or  olein.    The  finest  floated  kaolin 
also  is  used.    A  good  recipe  is  the  following : 
1000  grams  chalk 
500  grams  kaolin 
500  grams  tripoli 
100  grams  tin  oxide, 
or,  in  place  of  the  tin  oxide,  150  grams  of  olein,  well  mixed 
with  300  grains  of  infusorial  earth  and  added  to  the  rest  of 
the  mixture    The  whole  mixture  must  be  passed  through 
a  50  mesh  sieve,  finally.   Various  perfumes  are  suggested. 

Nail  polishing  stones  arc  made  from  the  nail  powder 
mixture  with  >/2  per  cent  of  1 :20  tragacanth.  The  mixture 
should  be  pressed  immediately  after  sifting. 

Liquid  nail  lacquer,  to  be  applied  to  the  nails  with  a 
brush,  without  subsequent  polishing,  is  made  by  dissolving 
1  part  of  benzoin  in  2  parts  of  85  per  cent  alcohol.  This 
lacquer  should,  of  course,  l*r  sold  only  in  grass-stoppered 
bottles. 

Nail  laquer  a  la  Oja  is  a  solution  of  celluloid  in  amyl 
acetate. 

Excessively  dry.  brittle  finger  nails  and  inflamed  skin  at 
tin-  edges  of  the  nails  arc  treated  with  a  cream  composed  of : 
160  parts  petrolatum 
20  parts  lanolin 
20  [arts  wax 
50  parts  mineral  oil. 
colored  light  pink  and  perfumed  with  heliotropin. 


Italian  Market  for  American  Toilet  Supplies 

Consul  Homer  M.  Byington,  Naples,  reports  that  the 
growing  popularity  of  various  American  toilet  specialties  in 
Naptcs  would  seem  to  indicate  there  is  a  very  promising  mar- 
ket there  for  all  kinds  of  soaps,  perfumes,  face  powders,  cold 
creams,  and  kindred  articles.  A  considerable  selection  of 
these,  made  in  the  United  States,  is  already  to  be  seen  in 
the  shops— at  prices  slightly  higher  than  the  Italian  goods, 
though  the  American  prices  compare  favorably  with  the 
prices  asked  for  French  products,  which  are  the  nearest  com- 
petitors as  revards  quality.  The  Italian  tariff  charges  on 
all  pharmaceutical  preparations  arc  high  but  not  necessarily 
prohibitive.  All  goods  containing  alcohol  must  be  submitted 
to  the  minister  of  finance  for  analysis  to  determine  the  alco- 
holic percentage. 
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YEAR'S  WORK  OF  U.  S.  CHEMISTS,  ETC. 

(Continued  from  past  437) 

tion  of  commercial  pectin  from  the  waste  products  of  both 
oranges  and  lemons.  The  laboratory  work  has  reached  a 
stage  where  manufacture  on  a  semi-commercial  scale  will 
soon  be  started. 

The  Food  and  Drugs  Act.-  The  magnitude  ot  the  food 
industry  is  indicated  by  the  latest  statistics  of  the  Bureau 
of  the  Census  of  certain  manufacturing  industries  which 
show  that  in  1919.  67.453  establishments  were  engaged  in 
the  manufacture  of  food  products.  The  annual  value  of  the 
products  of  these  establishments  was  $13,391,914,000.  These 
figures  cover  only  manufactured  foods  and  do  not  take  into 
account  the  great  volume  of  commerce  in  non-manufactured 
foods,  such  as  milk,  fresh  fish,  raw  oysters,  wheat,  corn, 
oats,  all  fresh  fruits  and  vegetables,  and  the  like,  to  which 
the  food  and  drugs  act  also  applies  when  they  are  shipped 
within  the  jurisdiction  of  this  act.  Imported  food  products, 
which  also  come  under  the  provision  of  this  act,  were  valued 
during  the  calendar  year  1921  at  $672,975,456.  The  annual 
cost  of  enforcing  the  Federal  food  and  drugs  act  is  less  than 
one  hundredth  of  1  per  cent  of  the  value  of  the  foreign  and 
domestic  products  coming  within  its  jurisdiction.  (Ob- 
servations on  control  of  beverages  will  be  found  in  our 
Flavoring  Extract  Section.) 

Food  Standards. — The  formulating  of  food  standards  and 
definitions  is  of  the  greatest  importance  in  the  effective  en- 
forcement of  the  food  and  drugs  act.  _  The  Bureau  of 
Chemistry  works  in  dose  co-operation  with  the  joint  com- 
mittee on  definitions  and  standards  which  is  composed  of 
representatives  of  the  United  States  Department  of  Agricul- 
ture, the  Association  of  Official  Agricultural  Chemists,  and 
the  Association  of  American  Dairy,  Food,  and  Drug  Of- 
ficials. During  the  fiscal  year  1922  standards  and  definitions 
were  adopted  by  the  joint  committee  for  the  following  food 
products:  Breads,  coaa  products,  butter,  ginger  ale  and 
ginger-ale  flavor,  and  evaporated  milk. 


RESEARCH  INTO  PEACH  PERFUME 

Dr.  Campbell's  reference  to  the  work  of  the  Bureau  of 
Chemistry  in  tracing  the  odorous  constituents  of  peaches 
and  apples  concerns  the  research  carried  on  by  Dr.  Frederick 
B.  Power  and  Mr.  Victor  K.  Chestnut,  of  the  bureau's 
phytochemieal  lalior-Uory.  In  their  paper  on  the  subject  of 
peach  odors  (Jour  Am.  Chem.  Society,  43,1725),  the  authors 
stale  that  no  information  on  the  nature  of  the  substances 
to  which  the  odor  of  the  peach  is  due  appears  to  have  been 
rrcortled  in  chemical  literature.  Although  many  prepara- 
tions designated  as  "peach  oil"  or  "peach  essence"  have  long 
been  in  use  for  flavoring  purposes,  they  consist  for  the  most 
part  of  purely  empirical  mixtures,  of  esters  and  essential 
oils  with  other  more  specific  aromatic  substances.  In  the 
present  investigation  only  the  fresh  pulp  of  ripe  Georgia 
Belle  pe;>chc-s  was  employed,  and  the  pips  were  carefully 
excluded  The  results  of  the  investigation  and  the  conclu- 
sions are  summarized  as  follows  : 

1.  The  odorous  constituents  of  the  peaches  may  be  said 
to  consist  chiefly  of  the  linalyl  esters  of  formic,  acetic, 
valeric,  and  caprylic  acids,  together  with  a  considerable  pro- 
portion of  ac«  taldchydc  and  a  very  small  amount  of  an 
aldehyde  of  higher  molecular  weight.  It  is  probable  that 
the  volatile  acids  are  present  to  some  extent  in  a  free  state. 

2.  A  minute  amount  of  acetaldehyde  is  contained  in  the 
emanation  from  the  entire  ripe  fruit. 

3.  Xo  trace  of  hydrocyanic  acid  or  bcnzaldchyde  could 
be  detected  m  the  distillnte  from  peach  pulp.  It  may.  there- 
fore, be  concluded  that  the  occurrence  of  the  gnlcc*ide 
amgdalin  is  restricted  to  the  kernels  of  the  fruit,  ami  that 
no  other  compound  capable  of  yielding  hydrocyanic  acid  is 
present  in  the  puln. 

4.  By  extracting  a  concent  rated  distillate  of  the  peacli 
with  ether  a  very  small  quantity  of  an  essential  oil  was 
obtained.  This  wa»  a  pale  yellow,  limpid  liquid,  which  pos- 
sessed an  evrei  (hni'lv  fraerant  and  intense  peach-like  odor 
When  cooled  senvwhat  below  the  ordinary  temperature  it 
formed    a    concrete,    transparent   mass,    interspersed  with 


minute,  acicular  crystals.  These  crystals  evidently  con- 
sisted of  a  paraffin  hydrocarbon,  which,  when  indirectly 
Isolated,  melted  at  about  52*.  The  yield  of  essential  oil 
was  0.00074  per  cent  of  the  weight  of  pulp  used. 

In  addition  to  the  esters  mentioned,  the  peach  oil  con- 
tained a  little  acetaldehyde  and  furfural,  the  latter  having 
doubtless  been  produced  during  the  process  of  distillation 
by  the  action  of  organic  acids  on  the  sugar  contained  in 
the  fruit.  The  presence  of  cadinenc,  or  a  compound  giving 
a  similar  color  reaction,  was  also  indicated. 

The  essential  oil  of  peach  is  a  very  unstable  product. 
When  kept  for  a  comparatively  short  time  in  a  glass  tube 
with  a  capillary  constriction  and  only  occasionally  exposed 
to  the  air,  it  became  converted  into  a  black,  viscid  mass,  and 
had  then  completely  lost  its  original  fragrance.  This  change- 
is  in  accordance  with  the  character  of  the  constituents  of 
the  oil  as  determined  by  the  present  investigation.  If  the 
oil,  as  first  obtained,  be  brought  into  a  glass  tube,  and 
hermetically  sealed,  it  appears  to  lie  capable  of  preservation 
for  an  indefinite  period. 

Finally  the  authors  say:  Although  a  product  based  upon 
the  results  of  this  investigation  may  be  made  synthetically 
which  represents  to  a  considerable  degree  the  fragrance  of 
the  peach,  the  exact  reproduction  of  the  natural  aroma  of 
the  fruit  presents  an  apparently  insurmountable  difficulty. 

Two  Patents  Follow  Apple  Odor  Researches 

The  allusion  by  Dr.  Campbell  to  researches  into  the 
odorous  constituents  of  the  apple  can  be  supplemented  by 
announcing  that  patent  1.436,290,  for  synthetic  apple  oil, 
has  just  been  granted  to  Dr.  Power  and  Mr.  Chestnut,  who 
have  dedicated  it  by  mesne  assignments  to  the  people  of  the 
United  S'ates.   The  chief  claim  follows : 

"1.  A  synthetic  apple  oil  consisting  of  the  amylesters  of 
formic,  acetic,  caproic  and  capryhc  acids,  acetaldehyde. 
gcramol,  geranyl  formate  and  geranyl  acetate." 

This  patent  is  supplementary  to  patent  1,366,541,  granted 
to  the  same  inventors  It  was  based  on  the  results  of  ex- 
tensive chemical  investigations  of  the  odorous  constituents 
of  fresh  ripe  apples.  The  investigators  found  no  evidence 
of  the  presence  in  the  fruit  of  amyl  valerate,  sometimes 
called  "apple  oil "  The  patented  synthetic  apple  oil,  it  is 
claimed,  when  composed  of  the  ingredients  mentioned  in 
the  proper  proportions,  gives  the  fragrant  odor  of  fresh 
apples  in  a  highly  concentrated  form.  The  preparation,  it 
is  claimed,  may  be  used  to  impart  the  true  odor  of  apples 
to  various  articles  of  food  and  beverages,  or  as  a  genera! 
flavoring  agent. 

Dr.  Power  and  Mr.  Chcsnut  in  a  comment  (Jour.  Amer. 
Chem.  Soc,  43.  1741)  on  Shintaro  Kodama's  paper  (Jour 
Tokio  Client.  .S'i'c.  41.  965)  disputes  Kodama's  description  ot 
certain  esters  prepared  from  the  by-products  of  the  decom- 
position of  proteins.  The  comment  says  that  the  compounds 
in  question  and  "esters  derived  t'rom  leucic  acid''  do  not 
occur  in  apples  and  so  cannot  represent  their  (jdorous 
constituents. 

Camphor  Planting  Abandoned  in  This  Country 

Cultivation  of  the  camphor  tree  and  production  of  the 
natural  drug  in  this  country  ceased  during  the  war  period, 
and  is  now  at  an  absolute  standstill,  according  to  Dr.  Stock  - 
berger,  physiologist  in  charge  of  the  office  of  drug,  poisonous 
and  oil  plant  investigations,  bureau  of  plant  industry,  U.  S. 
Department  of  Agriculture.  The  industry  was  abandoned 
apparently  because  of  the  ravages  of  the  camphor  rhrips 
and  on  account  of  competition  furnished  by  synthetic  cam- 
phor, said  to  meet  all  the  commercial  uses  for  camphor,  after 
extensive  experiments  in  Florida,  whence  it  was  intended  to 
expand  the  industry  into  other  Southern  States,  as  the 
trees  abound  all  along  the  Gulf  Coast  strip  and  are  greatly 
admired  for  their  ornamental  foliage  and  general  grace 
and  beauty. 

Chemist  Sends  Appreciation 

i\V         IW..  Tie  W.  F.   B.  PrMtuis  Pp..  H»1W  and  Con- 
f ret i r>ti t- r»"  SpceUlticn,  I. o3  Annies.  CJ.< 

I  want  to  say  that  your  magazine  has  been  of  much  value 
to  me  in  my  work  as  a  manufacturing  chemist. 
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"The  Romance  and  History  of  Perfume,"  is  the  title  of 
an  interesting  article  in  the  December  Luxury  Number  of 
the  Mentor,  published  by  the  Crowcll  Publishing  Co- 
Springfield,  Ohio.  The  author.  Frederic  S.  Mason,  B.Sc, 
Ph.G.,  who  is  a  figure  well  known  in  the  perfumery  in- 
dustry, handles  the  subject  entertainingly  and  there  are  pro- 
fuse illustrations  of  scenes  in  the  flower  regions  of  France, 
the  photographs  having  been  furnished  through  the  courtesy 
of  Morana  Incorporated  and  The  American  Perfumer  & 
Essential  Oh.  Review,  to  whom  credit  is  given. 


Alden  S.  Boycr,  of  the  Boyer  Chemical  Laboratory  Co.. 
Chicago,  was  a  recent  visitor  at  the  American  Chamber  of 
Commerce,  in  Paris,  France. 


Mr.  and  Mrs.  J.  G.  Siarri  arrived  in  New  York  on  the 
Aquitania  December  1  and  expect  to  remain  here  until  about 

the  middle  of  January.  Mr. 
Siarri  is  manager  of  the 
Paris  office  of  Morana,  Inc., 
and  has  come  to  Xew  York 
to  confer  with  the  heads  of 
the  company.  He  is  in 
charge  of  buying  all  Euro- 
pean goods  and  as  he  is  an 
expert  on  raw  materials  and 
perfumery  manufacture,  he 
is  at  home  in  his  work. 
He  was  for  many  years 
connected  with  the  per- 
fumery industry  in  this  coun- 
try. 

Mr.  Siarri  is  consistently 
optimistic  concerning  the 
economic  future  of  France  and  reports  that  conditions  in 
that  country  are  improving  substantially. 

The  Sierra  Talc  Co.  is  the  new  name  adopted  by  the 
Inyo  Talc  Co.,  as  will  be  seen  by  reference  to  the  insert 
between  advertising  pages  32  and  33.  The  talc  marketed 
by  this  company  has  long  been  known  as  the  Sierra  brand 
and  the  change  is  only  of  the  firm's  name  and  not  of 
product,  in  fact  the  move  tends  to  merge  the  identity  of 
the  two. 


Siarri 


Hon.  Jean  Ainic,  Senator  of  the  Alpcs  Maritimcs.  one  of 
the  heads  of  Rourc-Hertrand  Fils,  of  Grasse,  France,  was 
unanimously  elected  recently  as  Chairman  of  the  Comitc. 
Franchise  des  Expositions. 

The  Comite  consists  of  the  heads  of  the  most  important 
French  houses  of  commerce  and  industry.  In  association 
with  the  French  Minister  of  Commerce  he  has  charge  of 
the  organization,  with  regard  to  participation  in  international 
expositions  of  French  industrial  and  commercial  concerns. 

Senator  Amic  last  visited  the  United  States  in  1915.  He 
came  then  as  president  of  the  French  section  to  the  Exposi- 
tion at  San  Francisco.  His  numerous  friends  will  re- 
joice in  this  new  mark  of  appreciation  and  esteem  which 
has  just  been  shown  to  him  by  his  associates. 

Beside  (he  Senator  is  pictured  his  son,  Francois  Amic, 
who  is  much  interested  in  the  perfumery  industry  and  who 
is  now  in  this  country,  making  his  headquarters  with  Roure- 


Senator  Jean  Amu 


Francois  Amic 


Bcrtrand  Fils,  Inc.,  18  Cedar  street.  Xew  York.  He  is 
studying  American  conditions  most  intensively  and  will  un- 
doubtedly absorb  much  valuable  information  during  his 
stay  of  several  months.  His  visit  is  part  of  a  plan  for  him 
to  spend  some  time  in  each  of  the  principal  countries  that 
the  firm  does  business  with,  and  .later  he  will  supervise  its 
foreign  business,  having  headquarters  in  Grasse.  He  ar- 
rived on  the  Sai'oic  on  November  27. 


The  growing  size  of  the  Julius  Schmid.  Inc.,  cosmetic  line 
is  attested  in  the  recent  removal  of  the  company's  sales  and 
manufacturing  quarters  to  its  fine  new  abode  in  the  Standard 
Mail  Order  Co.  Building,  423  West  55th  street.  In  a  little 
over  four  years  the  company  outgrew  its  old  home  at  344 
West  38th  street.  It  now  leases  the  entire  top  floor,  com- 
prising 20,000  square  feet  at  423  West  55th  street,  Its  new 
phone  number  is  Circle  9703. 


Theodore  K.  Shipkoff,  the  international  figure  in  the 
otto  of  rose  industry,  sailed  on  the  Baltic,  December  23rd, 
after  a  visit  of  several  months.  He  has  established  Amer- 
ican offices  at  219  Pearl  Street,  New  York,  and  has  or- 
ganized an  American  corporation,  Shipkoff  &  Co.,  Inc.  of 
which  C.  G.  Eulcr  is  president.  Mr.  Shipkoff's  Bulgarian 
headquarters  arc  at  Sofia,  and  his  distilleries  are  located  at 
Kazanlik.  Kalofer,  Karlova  and  Rahmanlari. 
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The  third  annual  convention  and  celebration  of  the  sales-     voted  an  address  in  part  to  "Organization"  and  "Filter 


men  of  Magnus,  Mabee  &  Reynard,  Inc.  held  December  18. 
19  and  20.  was  the  most  .successful  event  of  the  kind  in  the 

company**  history. 

All  of  the  employees,  numbering  about  fifty,  were  present 


Caper."    Robert  B.  Magnus  also  spoke  on  timely  topics. 

Among  the  visitors  who  had  been  invited  were  A.  H. 
Win  and  Sewell  H.  Corkran  of  A.  H.  Wirz.  Inc..  Ches- 
ter, Pa. ;  l".  H.  Cooper  and  C.  R.  Shuesler  of  Cooper  & 


Ptmv  C.  Macs-is 


JOMVH     R.    MaGM  > 


Kobkht   B.  Maoists 


at  the  initial  gathering  and  after  the  dancing  Mr.  Percy  C. 
Magnus,  president  of  the  company,  made  a  short  addre» 
of  welcome.  He  introduced  E.  A.  Lessclls,  traffic  manager, 
and  William  Spellman,  in  charge  of  the  order  department, 
who  completed  their  twentieth  year  with  the  firm  last  year, 
and  then  made  a  presentation  of  a  silver  mesh  bag  to  Mrs. 
I.  EL  King,  in  charge  of  the  billing  department,  who  hu 
just  completed  her  twentieth  year  also. 

Short  addresses  were  made  by  Fred  Siegel,  packing  de- 
partment; \.  Belknap  Foster,  sales  manager;  F.  W.  Brown. 
Ph.  D..  analytical  department ;  Wm.  F\  Fischer,  assistant 
sales  manager.  All  united  in  paying  tribute  to  the  late 
Percy  C.  Magnus,  founder  of  the  business,  and  spoke  in 
very  complimentary  terms  of  the  present  management. 

Dr.  Brown's  subject  was  "Specialties"  and  Mr.  Fischer 
made  "Certified  Colors"  his  theme.    Joseph  B.  Magnus  dc- 


Shueslcr,  Chicago,  111.;  and  the  F.ditor.  The  business  w.<- 
fntindcd  in  1895  at  2  Cedar  street,  and  in  1905  was  moved 
to  the  present  location. 

The  staff  attended  the  banquet  of  the  Salesmen's  Associa- 
tion of  the  Chemical  Industry  at  the  Drug  and  Chemical 
Club.  December  18.  The  following  day.  salesmen  of  the 
Magnus  concern  gave  a  party  in  the  company's  main  office 
at  257  Pearl  street.  Tuesday  evening  was  devoted  to  a 
private  salesmen's  meeting  where  ways  and  means  tor  fight- 
ing future  campaigns  were  outlined.  A  general  meet  ink' 
Was  held  at  the  Drug  ami  Chemical  Cluh  Deccmlwr  20,  fol- 
lowed by  the  third  annual  banquet  in  the  Brevoort  Hotel 
Among  the  s|>eakers  at  the  banquet  were  Judge  F.dgar  J 
Laner,  Edwin  A  Ames,  president  of  the  Dime  Savings  Bank 
of  Brooklyn,  and"  Earnest  B.  Madison,  advertis'ng  counsel 
for  the  company. 


Justin  Dupont.  of  F.tablissemcnts  Justin  Dupont  S.  A.. 
A  rgcnteinl.  France,  sailed  for  home  Dcccml>cr  13  on  the 
Paris  after  a  short  visit  and  conference  with  Mr.  George 
Silver,  vice-president  and  general  manager  of  Justin  Du- 
pont, Inc..  New  York. 


Announcement  is  made  by  the  National  Seal  Company 
of  the  appointment  of  D.  Blaine  Morgan.  84  Second  street. 
San  Francisco,  as  their  Pacific  Coast  representative. 
Through  Mr.  Morgan's  organization  with  offices  in  San 
Francisco.  Portland,  Seattle.  Spokane  and  Los  Angeles,  the 
manufacturer;)  of  the  Duplex  Seal  for  glass  containers  and 
the  Titenrite  Seal  for  tin  containers  feel  they  can  now 
adequately  teTYC  their  fast  growing  business  on  the  Coast. 

William  Addison  Rindell  is  now  here  to  make  his  mark  ! 

Charles  A.  Rindell,  the  enterprising  Chicago  specialist  in 
containers  and  their  adjuncts,  was  the  happy  recipient  of  a 
fine  big  son  on  December  2.  "All  are  doing  well,"  is  the 
report  Mr.  Rindell  is  trie  active  representative  in  the 
Chicago  district  for  the  Atdcrman-Fairchild  Co..  the  Metal 
Package  Corporation  of  New  York,  the  Stanley  Manufactur- 
ing Co.  and  the  Addison  Lithographing  Co.  And  in  the 
course  of  time  William  Addison  Rindell  will  lie  a  worthy- 
aid  to  his  zealous  pater  in  corraling  business. 


Payan  \-  Bertrand.  Grassc.  France,  write  to  us  to  correct 
an  erroneous  impression  which  they  say  has  grown  out  of 
the  re|>orts  published  about  the  recent  reorganization  of  the 
firm  into  a  joint  stock  company.  They  say  that  Th.  Muhle- 
thaler  remains  as  one  of  the  principal  stockholders  and  Rive 
the  following  as  the  members  of  the  board  of  directors  of 
the  new  company:  President.  Henri  Tron,  of  Paris;  Vice 
President.  Th.  Muhlethaler.  of  Nyon ;  Ernest  Pugibct.  of 
Paris;  Henri  Proal.  of  Cannes;  Georges  Labache,  of  Kon- 
tenay,  France. 


G.  Barret  Moxley.  for  seven  years  vice-president  and  gen- 
eral manager  of  the  Kiefer-Stewart  Co..  wholesale  drug- 
gists, Indianapolis,  has  lieen  elected  to  the  presidency  to 
till  the  vacancy  caused  by  William  Scott's  death.  Other 
officers  are  as  follows:  A.  Kiefer  Mayer,  first  vice-presi- 
dent; Edward  L  Mayer,  second  vice-president;  Michael  P 
Lynch,  third  vice-president;  J.  Edward  Stilz.  secretary- 
treasurer  ;  Charles  Mayer,  chairman  Itoard  of  directors. 

Among  the  business  firms  invited  by  the  Merchants'  Asso- 
ciation of  New  York  to  the  gathering  of  century-old  houses 
at  its  recent  twenty-fifth  anniversary  celebration  were  the 
following:  Colgate  &  Co.,  Innis  Speiden  &  Co..  Inc..  I  .mmaii 
Kemp.  Inc..  and  SchicfTclin  &  Co. 
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Bert  rand  Freres  arc  now  occupying  their  enlarged  factory 
t  Grassc,  France,  which  was  completed  late  last  Spring, 
nis  adding  with  a  modern  concrete  tire-proof  structure, 
nothrr  fitting  milestone  in  the  history  of  this  well  known 
oncern  which  was  founded 
n  1858  at  its  present 
location.  In  1871,  dur- 
pig  the  Franco- Prussian 
k-ar,  the  fathers  of  the  pres- 
ent owners  took  over  the 

« >usincss ;  and  the  latter  vtr- 
ually  grew  up  in  its  en- 
vironments. Emile  Schli- 
Jcnger,  the  senior  partner, 
Lmd  Eugene  Mullcr.  the 
ljunior  partner,  have  in  fact 
|>i<ent  the  major  part  of  their 
lives,  aside  from  study,  in 
I the  heart  of  the  floral  pro- 
I  ducts  ittdustry  of  (irasse  and 
its  vicinity. 

The  new  factory  has  three  stories  appropriately  arranged 
to  carry  on  manufacturing  pr-jcesses  with  the  least  waste 
of  effort.  Perhaps  the  most  striking  things  to  catch  the 
eye  of  the  visitor  arc  the  tiled  walls,  the  abundance  of  nat- 


Kmile  Sciilienger 


are  conducted,  preventing  any  possible  damage  by  smoke. 

The  office?  of  the  partners  arc  especially  well  appointed 
and  include  not  only  the  accoutrements  of  a  nnxleru  busi- 
ness organization,  but  mural  paintings  and  carved  oak  fur- 
niture add  to  the  attractive- 
ness of  these  quarters.  In 
fact  the  establishment  as  a 
whole,  particularly  the  ex- 
terior, with  its  artistic  en- 
trance, is  in  contrast  with 
the  general  architectural 
practice  elsewhere  where 
everything  is  likely  to  be 
sacrificed  to  the  practical. 

The  firm  is  represented  in 
the  United  States  by  P.  R. 
Dreyer.  109  Beckman  street. 
New  York  City,  who  is  rap- 
idly extending  the  scope  of 
his  organization  in  the  sale 
of  natural  (lower  products. 
Mr.  Dreyer  is  putting  out  to  the  trade  a  wall  hanger  show- 
ing the  factories  of  Bert  rand  Freres  in  Grassc.  The  hanger 
is  printed  in  colors  and  contains  appropriate  ornamentation 
in  the  way  of  background  and  l>orders. 


P.  R.  Dreyer 


Bertram)  Freres'  Enlarged  Plant  at  Grasse.  France:  I,  Rectifying  Stills;  2.  General  View  oh  Plani  ; 
3,  Groi  ps  of  Stills;  4.  Vacuum  Stills;  5,  Entrance  to  the  Offices;  6,  View  ok  Volatile  Solvent  Kx- 

tracting  Apparatus 


ural  light  and  the  scrupulous  cleanliness  maintained  through- 
out the  factory.  The  most  modern  machinery  and 
equipment  have  been  installed,  it  is  stated,  and  safety  de- 
vices arc  freely  employed.  Above  the  third  floor  there  is  an 
oriental  pavilion  for  entertaining  guests.  The  boiler  house 
occupies  a  unit  by  itself  quite  distinct  from  the  factory 
propel  and  the  fluted  smoke  stack  rises  far  above  the  high- 
est point  in  the  factory  where  any  manufacturing  processes 


F.  G.  Griffith,  of  the  Orbis  Products  Trading  Co..  was 
surprised  recently  to  sec  a  picture  in  the  N'ew  York  Daily 
Xftvi  of  Ludwig  Meyer,  formerly  connected  with  the  essen- 
tial oil  industry  here,  but  who  now  is  residing  in  Berlin 
under  the  name  of  Luis  Vayer.  Mr.  "Vaycr."  who  is  a  box- 
ing promoter,  was  caught  by  the  camera  man  in  the  com- 
pany of  Georges  Carpentier.  the  French  pugilist.  Both  sub- 
jects are  smiling  and  look  happy  ami  prosperous. 
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Napola  Prcxlucts  Co..  Inc..  I70K  W<*>!  worth  Building, 
New  York  City,  has  been  organised  to  market  French  per- 
fumes in  the  form  of  Nips  in  small  packages  selling  for 
10c.  each  through  vending  machines.  The  officers  are  K.  T. 
Browne,  president  of  the  K.  T.  Browne  Drug  Co.,  presi- 
dent; L.  A.  Van  !)yk,  secretary  and  treasurer;  and  H.  W. 
Jcnnisch.  vice-president.  W.  C.  Fiske  is  sales  manager 
and  A.  J.  Crowley  is  pr<:>duction  manager.  Mr.  Fiske  an- 
nounces that  ex|k-riments  conducted  in  railroad  stations, 
hotels,  etc..  during  the  last  year,  justify  the  belief  that  fine 
perfumes  at  popular  prices  may  easily  he  sold  through  vend- 
ing machines  The  company  has  designed  a  special  ma- 
chine for  vending  the  Nips  and  it  is  planned  to  have  one 
vending  machine  for  each  1,000  people. 

Valmont  Manufacturing  Co.  announces  its  removal  to 
larger  quarters  at  35  York  street.  Brooklyn,  X.  Y.  Joseph 
K.  Valentine,  general  manager,  reports  that  the  larger  quar- 
ters were  made  necessary  l>y  increasing  business  and  that 
the  new  home  of  the  company  affords  three  times  the  space 
of  the  old  quarters  in  Washington  street. 


F..  N.  Rowell  Co..  Hatavia,  X.  Y„  manufacturers  of  paper 
hexes,  announce  the  appointment  of  Donald  M.  Smith,  the 
Bristol  Industries,  Inc..  Woolworth  huilding.  New  York 
City,  as  representative  for  this  territory. 


Overton  Thompson,  manager  of  the  Illinois  Glass  Co.'s 
branch  office  in  Nashville.  Tcnn.,  will  assume  new  duties 
soon  in  the  general  sales  department  of  the  company,  at 
Akron.  Succeeding  him  as  manager  of  the  Nashville  branch 
will  t>e  Charles  J.  Elwell,  a  native  of  Nashville,  and  a  bottle 
man  who  received  his  training  at  the  home  office  of  the 
company.  \V.  A.  Tierney  has  been  added  to  the  Philadel- 
phia sales  force,  taking  the  place  of  11.  I.  Wright,  who 
resigned. 

A.  J.-Hoefner.  president  of  A.  Hocfncr  &  Sons,  soap 
manufacturers.  Buffalo,  X.  Y.,  has  recovered  from  an 
operation  in  Johns  Hopkins  Hospital,  Baltimore. 

"Making  and  Selling  Attractive  Holiday  Boxes"  is  the 
title  of  an  interesting  illustrated  article  by  Roliert  F.  Salade, 
printed  in  Shears  for  November,  which  goes  into  the  sub- 
ject extensively  as  relating  to  various  industries  that  use 
paper  boxes.   Shtars  says,  in  part : 

"Changes  are  continually  occurring  in  all  lines  of  manu- 
facture. Styles  in  everything  are  ever  changing,  and  even 
the  times  change.  Take  for  example  the  styles  and  kinds 
of  paper  boxes  which  were  made  a  few  decades  ago.  Today 
those  old-fashioned  containers  would  be  considered  as  'an- 
tiques,' and  certainly  they  could  not  be  called  beautiful. 
Countless  chanRcs  for  thr  better  have  taken  place  in  the 
paper  box  manufacturing  industry  within  the  last  few 
years,  and  yet  the  average  person  remains  unaware  of  these 
changes. 

"Moreover,  improvements  in  the  designs  of  paper  boxes 
are  being  made  right  now  as  this  article  is  being  written, 
and  changes  shall  continue  in  the  years  to  come.  Would 
that  wc  cmild  look  into  the  future  and  behold  the  delightful 
styles  of  paper  boxes  that  will  Ik-  produced  in  say  the  year 
1950!  There  is  nr>  question  about  it-  the  things  of  the  future 
-hall  far  surpass  those  of  the  present  time. 

"We  are  fortunate  in  Wing  able  to  show  with  this  article 


three  illustrations  of  beautiful  perfumery  boxes  which  were 
designed  and  manufactured  by  the  Atderman-Fairehiid  Co.. 
of  Rochester,  N.  Y.  This  company  has  been  so  successful 
in  business  that  it  is  now  operating  three  large  plants  hav- 
ing a  total  floor  space  of  more  than  150.000  square  feet." 

The  Magnum  Import  Co.  and  the  Ivory  Novelties  Trad- 
ing Co  have  obtained  a  writ  of  supersedas  from  Judge 
.\Un!on  of  the  Cnitcd  States  Circuit  Court  of  Appeals 
permitting  them  to  re-bottle  and  re-till  Coty's  and  Hou- 
bigant's  perfumery  products  pending  the  determination  of 
their  appeals  from  adverse  decisions.  At  the  time  of  going 
to  press  this  information  was  not  conclusive. 

The  American  Excelsior  Trading  Co  was  adjudged  in 
contempt  of  court  by  Judge  Mack  of  the  United  States 
District  Court  for  the  Southern  District  of  New  York, 
r>rcember  12,  on  complaint  of  Coty  for  putting  out  a  twin 
compact  labeled  "Scented  with  Coty's  L'Origan."  The 
company  was  fined  $5<>0.  This  is  the  first  penalty  imposed 
since  the  Coty  vs.  Prcstonnettes  decision  was  handed  down. 

A  stay  has  been  placed  on  the  previous  sweeping  decision 
of  the  Circuit  Court  of  Appeals  for  the  second  district  in 
the  case  of  Coty  vs.  Prestonettes,  Inc.,  which  held  that 
French  perfumes  can  no  longer  be  re-bottled  in  vials  and 
sold  under  the  name  of  the  original  perfumer  by  inde- 
pendent concerns  without  permission  of  the  original  manu- 
facturer. Reiss  &  Reiss  and  Charles  H.  Tuttle  appeared 
for  upwards  of  seven  or  eight  defendants  and  were  success- 
ful in  obtaining  the  writ  staying  the  injunction  order. 
There  were  more  than  twenty  different  defendants,  however, 
and  at  last  accounts  another  hearing  was  being  held  before 
Judge  Mantnn  of  the  Cnitcd  States  Circuit  Court  of  Ap- 
peals. Mock  &  Blum  are  the  attorneys  representing  Coty 
in  these  suits. 


T.  A.  Handy,  departmental  manager  and  buyer  for  Larkin 
Co..  Buffalo,  N.  Y„  just  returned  from  a  trip  to  Mexico, 
which  he  made  in  company  with  F.  R.  Jcwett.  export  man- 
ager of  the  same  company.  Together  they  investigated 
business  conditions  and  returned  with  a  fund  of  valuable 
information. 

A  Qiick  Way  to  Figlre  Parcel  Post  Charges,  de- 
vised by  W.  L.  Filmcr,  manager  of  the  Chicago  office  of 
the  Monsanto  Chemical  Works,  of  St.  Louis : 

1st  Zone — Pounds  plus  4  cents, 

2nd  Zone— Same  as  First  Zone. 

3rd  Zone— Twice  the  weight  plus  4  cents. 

4th  Zone— Four  times  the  weight  plus  3  cents. 

5th  Zone— Six  times  the  weight  plus  2  cents. 

6th  Zone — Eight  times  the  weight  plus  1  cent. 

7th  Zone— Ten  times  the  weight  plus  1  cent. 

8th  Zone— Twelve  times  the  weight. 


Mrs.  A  Hirschkin.  secretary  of  the  Pallas  Mfg.  Co., 
New  Yurk',  returned  recently  from  a  three  months'  trip  to 
France,  Germany  and  Austria,  and  brought  with  her  new 
designs  for  bows,  powder  puffs,  etc. 

The  striking  insert  of  the  Nashua  Gummed  and  Coated 
Paper  Co..  Nashua.  N.  H..  which  appears  between  adver- 
tising pages  82  and  83  of  this  issue,  illustrates  by  an  actual 
example  the  effect  that  may  be  secured  by  using  metal 
finish  papers  made  by  the  company. 
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The  Advertising  Litho  Display  Co.,  799  Broadway,  New 
York  City,  whose  ad  appears  on  page  99  of  this  issue,  art- 
specialists  in  the  line  of  lithographic  display  material  used 
as  window  and  counter  dealer  helps. 

The  management  is  always  ready  to  co-operate  with 
the  advertiser,  we  are  told,  in  getting  up  ideas  and  designs 
that  will  aid  the  dealer  in  selling  more  merchandise. 

The  general  manager  of  the  company.  W.  W.  Carter,  has 
had  years  of  experience  in  the  line.  The  office  of  the  com- 
pany is  located  at  799  Broadway,  ami  their  Boston  office  at 
170  Summer  street,  the  latter  being  in  charge  of  L.  B. 
Newell. 


Announcement  is  made  by  the  E.  M.  I.aning  Co.,  Inc., 
273  Water  street,  New  York  City,  of  the  addition  to  its 
organization  of  William  H.  Barlow,  chemist  and  perfumer. 

Mr.  Barlow  is  well  known  throughout  the  trade  and  also 
to  many  of  our  readers  through  the  prominence  gained  in 
the  last  international  perfume  contest  conducted  by  this 


William  H.  Rarlow 


E.  M.  Laming 


journal,  in  which  he  carried  off  the  second  prize  of  $1,500. 
Mr.  Barlow  takes  to  his  new  position  much  valuable  prac- 
tical experience,  having  been  connected  with  the  perfume 
and  essential  oil  business  for  over  eight  years.  A  full  ac- 
count of  his  career  was  given  our  readers  in  the  March, 
1920,  issue. 

In  September,  1921.  he  accepted  a  position  as  chemist  with 
the  O.  A.  Brown  Co.,  Inc.,  of  this  city,  and  in  November 
of  this  year  he  resigned  from  that  organization  to  accept 
the  position  with  the  E.  M.  Laning  Co.  After  entering  his 
new  position  Mr.  Barlow  was  elected  to  fill  the  office  of 
treasurer  of  the  company. 

It  will  be  remembered  that  Mr.  E.  M.  Laning,  president 
of  this  company,  was  winner  of  the  first  prize  of  $2,000  in 
the  same  contest  and  it  is  quite  a  coincidence  that  the  two 
prize  winners  should  now  be  working  together  in  the  same 
business  enterprise. 


George  S.  Fowler,  of  Colgate  &  Co.,  in  retiring  from  the 
presidency  of  the  Association  of  National  Advertisers,  after 
a  very  successful  term,  declared  that  he  favored  newspaper 
censorship  of  advertising,  but  said  that  while  he  favored  it, 
it  should  be  intelligent  and  constructive.  He  told  of  one 
instance  in  which  his  firm.  Colgate  &  Co.,  had  spent  thou- 
sands of  dollars  preparing  an  advertisement,  only  to  have  it 
thrown  into  the  discard  when  one  publication  returned  it 
with  a  laconic  "not  acceptable," 


Our  World  for  December  contains  a  good  picture  of 
Willis  H.  Booth,  who  is  interested  in  the  Inyo  Talc  Co., 
which  recently  changed  its  name  to  the  Sierra  Talc 
Co.,  using  the  trade  designation  of  its  product  which  has 
come  into  general  use.  Mr.  Booth  also  is  a  vice-president 
of  the  Guaranty  Trust  Co.,  New  York,  besides  being  an 
American  director  of  the  International  Chamber  of  Com- 
merce and  a  member  of  the  General  Program  Committee 
of  the  V>2i  convention  to  be  held  in  Rome,  Italy.  Mr. 
Booth's  photo  appears  in  connection  with  an  article  by  Her- 
bert S  Houston  on  the  proposed  "Trade  League  of  Nations." 


Jones  Bros.  Tea  Co.,  of  Brooklyn,  N.  Y.,  member  of  the 
Flavoring  Extract  Manufacturers'  Association,  is  consider- 
ing the  expansion  of  its  chain  store  systems. 


CvCKKKR 


William  G.  Ungerer,  president  of  Ungerer  &  Com- 
pany, New  York,  intends  to  sail  for  Europe  early  in  Janu- 
ary on  an  extensive  trip  which  will  include  visits  to  all  of 

the  important  producing  cen-   

ters  of  floral  essences,  essen- 
tial oils  and  other  perfume 
and  flavoring  materials  dis- 
tributed by  his  company. 

One  of  the  main  objects  of 
his  trip  will  be  to  strength- 
en the  Paris  organization  of 
lingerer  &  Co.,  already 
maintained  for  several  years, 
so  that  the  company  will  lie 
in  an  even  better  position 
than  before  to  serve  Ameri- 
can users  of  these  materials. 
With  a  buying  organization 
extended  to  cover  all  of  the 
producing  centers  together 
with  direct  connections  with  the  best  producing  houses  and 
a  strong  Paris  branch,  Ungerer  &  Co.  occupies  an  important 
position  which  it  expects  will  be  improved  by  plans  now 
ncaring  execution. 

Mr.  Ungerer  received  his  training  as  a  perfumer  in 
France  and  owing  to  this  fact  and  to  his  personal  acquaint- 
ance with  prominent  figures  in  the  industry  he  is  in  excep- 
tionally close  touch  with  the  varied  phases  of  the  perfume 
ramifications  of  Europe. 

The  expansion  of  Ungerer  &  Company's  business  in  the 
Philadelphia  territory  has  necessitated  moving  to  larger 
quarters  and  their  Philadelphia  office  now  is  located  in  the 
Stevenson  Building,  southeast  corner  of  Front  and  Race 
streets,  where  they  occupy  the  ground  floor.  The  new  loca- 
tion provides  not  only  much  needed  additional  floor  space 
but  also  greater  facilities  for  carrying  stock  and  will  permit 
Ungerer  &  Co.  to  give  their  customers  better  service  than 
in  the  past.  The  Philadelphia  office  is  in  charge  of  Mr. 
Edward  Trippc  who  has  been  with  Ungerer  &  Company 
for  more  than  fifteen  years  and  is  a  familiar  figure  in  the 
essential  oil  trade  of  that  section. 


Riley-Klotz  Mfg.  Co.,  makers  of  sheet  metal  specialties, 
Newark.  N.  J.,  went  into  the  hands  of  temporary  receivers 
on  December  19.  The  receivers  arc  Curtis  R.  Burnett  and 
Andrew  F.  Fletcher.  The  company  was  incorporated  in 
1891  with  a  capital  stock  of  $200,000. 
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Victor  \  ivaudou,  president  of  the  perfumery  house  that 
hears  his  name,  sailed  with  Mrs.  Vivaudou  on  the  Paris 
December  1J  for  a  two  months'  stay  abroad.  Mr.  Vivau- 
dou recently  underwent  an  operation  for  appendicitis  and 
while  still  in  the  hospital  was  signally  honored  by  being 
elected  vice-president  of  the  Perfumery.  Soap  and  Allied 
Industries  of  New  York,  in  which  organization  he  has  always 
taken  an  active  interest. 


L.  P.  Latnoureux,  sales  manager  for  the  Belgian  Trading 
Co..  Xew  York,  has  returned  from  an  extended  business 
trip  through  the  Middle-west  and  South,  which  included 
visits  to  Kansas  City,  Dallas  and  Xew  Orleans.  Not  only 
was  Mr.  Latnoureux  impressed  with  the  volume  of  business 
which  is  being  done  in  the  trade  but  he  noted  the  increasing 
demand  and  insistence  on  quality  in  raw  materials  above  all 
other  considerations.  This  indicates,  he  IkHcvcs.  that  the 
general  public  is  buying  toilet  preparations  in  larger  volume 
and  that  it  is  showing  a  preference  for  American-made 
products. 

P.  R.  Dreyer,  109  Beekrnan  street,  Xew  York  City,  an- 
nounces his  appointment  as  United  States  representative  for 
Societc  des  Essences  Bourlx.nnaises.  Paris.  France,  shippers 
of  the  Chatcl  brand  of  geranium,  vetivert  and  ylang  ylang 
oils. 

W  E.  Swindell,  of  the  Xew  York  office  of  Swindell  Bros.. 
Baltimore,  Md..  will  go  to  Pope's  Island  Club.  Chincotcague 
Island.  January  3  for  duck  shooting,  and  will  stay  there 
about  a  week.  He  will  be  accompanied  by  A.  H.  Wirr.  of 
A.  H.  Wir/.  Inc.,  Chester.  Pa.,  also  a  member  of  the  club. 

(ieorgc  Stanley  St.  Amant,  managing  director  of  Marcy 
&  Co..  Paris,  sailed  for  home  recently  after  several  otoliths' 
investigation  of  general  conditions  in  this  country  with 
particular  reference  to  the  perfumery  industry.  Many  * 
Co.  s  plant  is  at  Issy  les  Molineux.  near  Paris,  and  they 
are  engaged  in  the  manufacture  of  products  of  natural 
origin,  excepting  (lower  concretes,  etc.,  and  also  of  a  num- 
lter  of  organic  chemicals.  Their  line  includes  oleoresins. 
gums,  oils"  distilled  from  gums  such  as  labdanum.  orris, 
styrax.  etc.  They  also  make  terpcneless  and  scsquiterpenc- 
less  oils  such  as  orange,  lemon,  petitgrain.  ylang  ylang. 
sandal,  etc. 

E.  M.  Kaylor.  manager  of  sales  in  the  toilet  goods  divi- 
sion of  the  Metal  Package  Corporation.  Xew  York,  was  in 
Memphis.  Tcnn.,  recently  calling  on  Mr,  Abe  Plough,  of  the 
Plough  Chemical  f'o.  Mr.  Plough  had  just  recovered  from 
the  menial  strain  of  supervising  the  despatch  of  a  wolf  cub. 
It  seems  that  some  friend  of  Mr.  Plough'*  who  has  an  odd 
sense  of  humor  sent  him  a  "jmlice  dog."  which  turned  out 
to  be  a  wolf  cub.  The  cub  was  apparently  a  gentle  crea- 
ture, but  his  playfulness  soon  Ucame  very  vicious  and  his 
death  warrant  was  then  signed. 

This  telegram  from  H.  W  Eddy,  the  bond  man.  of  St 
Louis,  containing  the  following  announcement  regarding  the 
25  per  cent  Ixmd  controversy  and  his  course  of  action  for 
his  customers,  was  too  late  for  our  last  issue: 

"New  bond  form  1530 A  is  created  by  Treasury  Decision 
3410.  just  published,  and  permittees  will  be  given  the  choice 
of  filing  either  form  1530  or  1530A.  so  please  announce  my 
intentions  of  writing  form  1  ?3*>A  for  all  linns  who  prefer 


same  and  that  substitution  will  be  made  without  additional 
expense  to  permittee.  H.  W.  Ennv." 

Mr.  Eddy  had  kept  in  close  touch  with  the  situation  at 
Washington  in  the  successful  efforts  made  by  many  national 
organizations  to  nullify  the  25  per  cent  super  penalty  which 
the  Prohibition  I'nit  sought  to  impose  on  legitimate  users 
of  industrial  alcohol  for  even  minor  technical  violations.  He 
lost  no  time  in  spreading  the  good  news  and  quickly  sent 
out  to  his  clientele  circulars  giving  the  text  of  the  Treasury 
Decision  and  pointing  out  the  differences  between  the  con- 
fiscatory bond  and  the  alternative  form  1530A.  which  is 
devoid  of  the  objectionable  clause. 

(ieorge  L.  kingel,  who  for  twenty-one  years  has  repre- 
sented Eritzschc  Brothers,  Inc..  Xew  York,  in  the  Central 
States,  and  during  the  past  five  years  has  also  represented 
S.  B.  Pcnick  &  Co.  will  from  January  1  discontinue  the 
latter  representation  and  devote  his  rntire  time  and  energies 
to  Erit/schc  Brothers,  taking  over  the  Canadian  territory 
in  addition  to  the  territory  he  has  liecn  covering.  Mr. 
Kingel's  headquarters  will  continue  to  be  in  Columbus.  O 
Mr.  Kingel  is  an  enthusiastic  subscriber  to  The  American 
Perftmek  8c  Essential  Oil  Review. 

(ieorge  Alexis  Briggs.  vice-president  and  director  and 
manager  of  the  perfumery  department  of  the  Allen  B. 
VVrislcy  Co.,  Chicago,  who  recently  was  elected  president  of 
the  Chicago  Perfumery.  Soap  Sc  Extract  Association,  paid 
us  a  visit  during  a  trip  to  Xew  York  this  month.  With 
him  was  Mr.  Addison  I..  Bair.  social  representative  for 
Wrisley. 

Polak's  Erutal  Works.  Inc..  announces  the  removal  of 
its  offices  to  l»l  Ijfayette  street.  New  York  City,  where 
it  will  occupy  more  extensive  premises.  It  has  become 
necessary  to  carry  a  far  larger  and  more  complete  stock  nf 
materials  manufactured  in  Holland  by  the  Polak's  Erutal 
Works,  of  Amersf.H.rt.  which  company  has  ln-en  repre- 
sented in  this  market  for  quite  a  numUr  «>f  years.  The 
new  quarters  are  three  times  larger  than  the  old  ones  at 
321  West  2I'th  street,  where  the  company  has  been  located 
for  two  and  one -half  years.  The  company  manufactures  a 
line  of  essential  oils,  imitation  tlower  oil-  and  aromatic 
materials  for  perfumers,  soap  and  navor.ng  extract  manu- 
facturers. Among  the  latest  specialties  to  lie  announced  is 
a  tree  fruit  grajH-  juice  highly  concentrated. 

Herman  Wessels  is  general  manager  of  P,  l.ik's  Erutal 
Works.  Inc  .  and  handles  the  business  of  tin  company  in 
the  Cnitcd  States.  He  is  assisted  by  Herbert  P.  Sadony 
in  the  Xew  York  office  ami  by  S  A.  de  Vrus.  4<<41  Sheridan 
Road  Chicago.  111.  who  is  in  charge  of  the  western  terri- 
tory for  the  company.  In  a  striking  insert,  which  ap|»ears 
between  advertising  pages  Ho  and  117.  th<-  company  calls 
attention  to  its  removal  and  invites  the  trade  inspect  the 
new  offices. 

J.  L,  Hopkins,  president  of  J  L  Hopkins  \-  Co..  crude 
drug  exporters  and  importers,  of  this  citv.  has  about  re- 
covered from  an  illness  which  kept  him  in  his  apartment  in 
the  (iotham  Hotel  and  is  at  his  desk  again, 

Eoxoti  In,  Inc..  Providence.  R  I.,  sends  ns  a  particularly 
handsome  wall  calendar  for  P>23.  showing  :i  "Woodland 
Trail"  done  nio«t  artistically  in  colors.  The  E.-voii  Co,  is 
winning  renown  as  a  manufacturer  of  lain  Is  f  >r  pt  runners. 
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Through  the  courtesy  of  Rclgiau  Trading  Co..  N'cw  York, 
WC  have  been  f tirnishc<l  with  some  particulars  regarding  the 
two  co-operative  organizations  which  they  represent.  One 
of  these,  which  is  devoted  to  orange  flower  products  alone, 
is  "Xerolium"  Co-operative  Society  of  Proprietors  of 
Orange  Groves  of  Vallauris.  and  Golfc-Juan  (A.  M.) 
France.  This  is  an  organization  of  over  1.2(10  growers  of 
flowers  and  was  formed  about  seventeen  years  ago.  For 


Belgian  Trading  Co.,  44  Whitehall  street.  New  York,  N*.  Y„ 
through  whose  courtesy  wc  have  received  the  engravings 
shown  herewith. 


Plant  at  Vai.i_ukis  ok  "XemoUUM"— Societe  Cooper- 
ative DES  ProPRIETAIRES  D'OltA Nf.ESS  PES  Al.PES  Maritime- 

most  of  this  period  these  flower  farmers  devoted  their  en- 
tire energies  to  their  proves  of  bitter  orange  trees,  selling 
the  blossoms  to  the  raw  material  houses  in  Grasse  and 
vicinity.  Several  years  ago  they  erected  a  plant  of  their 
own  .it  Vallauris  and  another  at  Golfc-Juan  for  the  pro- 
duction of  concretes,  absolutes,  oils  ncroli  and  petitgrain. 
and  orange  flower  water.  While  the  output  of  these  prod- 
ucts nude  by  the  Co-operative  has  been  growing,  a  large 
part  of  their  crop  is  still  disposed  of  to  the  independent 
raw  material  houses. 

"Hortus,"  Co-operative  of  the  Flower  Growers  of  the 
Siagnc  Valley,  Pegomas  (near  Grasse).  France,  is  a  similar 


Plant  at  Pegomas  (Grasse)  of  "Horti  s"  Cooperative 
pes  PkODUCflUM  de  Flecrs  de  la  Vallee  de  la  Siacne 

co-operative  organization,  but  the  members  of  this  group 
have  a  larger  variety  of  crops.  They  raise  the  following 
flowers:  jasmin,  rose,  tuberose,  reseda  and  mimosa,  from 
which  they  make  concretes  and  absolutes,  and  they  also 
raise  geranium,  mint,  and  basil,  from  which  the  correspond- 
ing oils  are  distilled.  This  co-operative  has  been  in  exist- 
ence only  three  years,  but  we  are  told  they  have  already 
made  substantial  progress.  The  representative  of  both  of 
these  organizations  in  the  United  States  and  Canada  is  the 


William  S.  Briefer  &  Co.,  58  West  38th  street,  New  York 
City,  begin  on  advertising  page  73  the  first  of  a  series  of 
announcements  calling  attention  to  the  line  of  powder  puffs 
and  cosmetics  which  the  company  manufactures.  The  com- 
pany was  founded  by  William  S-  Briefer  and  Fred  Mitchell, 
both  of  whom  have  had  considerable  experience  in  the 
manufacture  of  powder  puffs;  Mr.  Mitchell  having  been 
associated  for  six  years  with  one  of  the  largest  powder 
puff  manufacturers  in  the  world.  The  company  is  also 
prepared  to  Supply  lip  sticks,  eyebrow  pencils  and  cos- 
mctiqucs,  it  is  announced. 


The  new  sanitary  paper  drinking  cups  which  are  being 
put  out  on  the  market  by  the  F.  N.  Hurt  Co.,  Ltd.,  of 
Buffalo.  X.  Y.,  arc  making  a  big  hit.  Illustrations  are 
given  herewith  of  the  cups  and  of  a  very  convenient  dis- 
penser for  their  use  in  •Hikes,  stores, 
factories,  clubs  and  other  places  where 
people  congregate.  The  new  depart- 
ment of  this  old  firm  in  the  paper 
container  manufacturing  trade  is  pre- 
sided over  by  John 
•  A.  I  lolmes,  one  of  | 
the  Burt  veterans, 
as  sales  manager, 
and  he  reports  that 
the  demand  is 
growing  rapidly. 
Seme  of  the  advan- 
tages claimed  arc 
that  the  conical 
shape  discourages 

re-use,  an  important  point  in  sanitary 
results,  that  the  cups  will  withstand 
hot  water,  and  that  they  excel  not  only 
in  economy,  but  are  pure  white  and 
always  look  clean.  The  dispensers 
are  handsome  in  appearance  ainl  daintv 
holdcrs  can  be  supplied  for  table  use.  The  advantages  of  using 
sanitary  paper  cups,  especially  in  large  establishments  and 
public  places  is  now  fully  recognized  as  a  preventive  of 
disease  and  loss  of  time,  aside  from  other  advantages.  The 
Burt  cup's  conical  formation  minimizes  the  quantity  of 
paper  employed  and  cuts  the  price  to  very  low  figures. 

The  Crystal  Welfare  Club  has  been  organized  by  W.  C. 
Sieliert,  the  energetic  advertising  manager  of  Trece  Labora- 
tories. 134th  street  and  Willis  avenue,  New  York  City.  The 
club  is  an  organization  made  up  of  employees  of  the  company 
and  meets  once  a  month  for  a  social  gathering.  The  op- 
portunity is  afforded  employees  to  get  better  acquainted 
and  to  enjoy  business  life  more. 


H.  H.  Rcplogle  has  resigned  as  manager  of  the  Certified 
Food  Colors  Division  of  the  National  Aniline  and  Chemical 
Co..  40  Rector  street.  New  York  City. 


Attention  is  called  to  the  striking  insert  of  the  Stanley 
Manufacturing  Co.,  Dayton,  Ohio,  which  appears  between 
advertising  pages  72  and  73.  The  insert  is  highly  appro- 
priate to  the  holiday  season,  and  as  usual  contains  one  «f 
the  attractive  seals  made  by  the  company. 
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The  Metal  PackaRe  Corporation  of  New  York,  manu- 
facturers of  practically  every  kind  of  decorated  and  tin 
container  used  by  the  perfumery  industry,  have  moved  into 
spacious  new  quarters  on  the  eleventh  floor  of  the  Bowery 
Savings  Bank  Building,  in  Pershing  Square,  opposite  the 
Grand  Central  Terminal.  Business  has  increased  to  such 
an  extent  in  the  two  years  that  the  company's  executive 
offices  were  located  on  the  twelfth  floor  at  509  Fifth  ave- 
nue that  additional  space  was  necessary  to  house  the  office 
ami  sales  force.  Accordingly  6,000  feet  of  space  are  now 
occupied  in  the  Bowery  Savings  Bank  Building,  which  is 

one  of  Manhattan's  most 
pretentious  structures,  hav- 
ing been  constructed  at  a 
cost  of  about  $50,000,000. 
All  indications  are  for  an 
enlarged  volume  of  business 
during  1923  according  to 
Alfred  E.  Bruns,  the  presi- 
dent, who  points  to  the  fact 
that  orders  for  next  January- 
February-March  delivery  arc 
already  ahead  of  the 
most  enthusiastic  expecta- 
tions. Other  officials  who 
guide  the  destinies  of  the 

Metal  Package  Corporation 

Ai.fkkd  E.  Brvns.  t   x-       vt  ci 

of  New    l  ork  are   S.  L. 

Buschman,  vice-president,  and  Ernest  Ekstcin,  treasurer. 


A  joyous  Christmas  celebration  was  held  on  December 
22  at  the  Solar  Laboratories,  Inc.,  329  East  29th  street, 
in  which  all  employees  participated.  Jazz  band,  dancing 
refreshments  and  home  talent  comprised  the  entertainment. 
A  generous  amount  of  money  was  distributed  among  the 
employees  as  the  first  installment  on  the  profit  sharing 
system  which  was  installed  when  the  Solar  Laboratories 
were  organized. 

President  Alexander  Ilirschbcin  in  an  address  to  the  em- 
ployees emphasized  the  absolute  necessity  for  co-operation 
between  employer  and  employee.  No  longer  docs  the  em- 
ployer have  to  drive  his  assistant  to  get  a  full  and  honest 
day's  work,  according  to  Mr.  Hirschbcin,  who  promised 
still  closer  co-operation  by  having  the  employees  not  only 
share  in  the  profits  ot  the  concern  as  provided  in  its  profit 
sharing  system,  Nit  also  to  partake  in  its  actual  manage- 
ment by  permitting  employees'  representatives  to  appear  at 
the  firm's  business  meetings. 

Manager  Kaiden  expressed  delight  at  finding  that  in  so 
short  a  time  the  employees  have  already  been  able  to  obtain 
for  themselves  an  installment  on  the  profit  sharing  arrange- 
ment. He  advised  the  formation  of  an  employees'  organ- 
ization with  all  the  privileges  of  sick  benefit.  This  sug- 
gestion was  hailed  with  applause,  whereupon  Mr.  Ilirsch- 
bcin and  Mr.  Kaiden  paid  their  dues  for  one  year  in  ad- 
vance. 

Once  a  month  meetings  are  planned  for  tlx-  Social  Wel- 
fare Organization,  which  will  send  duly  elected  delegates 
to  the  regular  business  meetings  of  the  firm  and  will  also 
provide  for  social  events  from  time  to  lime.  The  manage- 
ment of  the  Solar  laboratories.  Inc.,  and  the  Pallas  Mfg. 
Co.  are  planning  to  form  an  organization  of  combined  fac- 
tory employee!  numbering  approximately  300  for  the  mutual 
welfare  of  employees.  Through  co-operation  of  employer 
and  employee  it  is  expected  that  astonishing  results  will 
be  achieved. 


Business  men  who  take  a  side  slant  at  politics,  especially 
those  who  use  industrial  alcohol,  in  New  York,  have  been 
much  interested  in  the  fight  for  the  Governorship  between 
"AT*  and  "Nath."  in  which  "AP  won  by  385.945.  Old  cam- 
paigners recall  the  Hanna  days  when  "soap"  blocks  of  five 
or  more  were  potent  elements  in  election  boards  and 
"grease,"  even  more  potent,  was  only  discussed  in  whis- 
pered tunes  when  the  checks  were  being  written  in  Ohio. 
Indiana  and  Illinois.  But  soap  came  into  its  own.  real  soap, 
in  the  New  York  election.  "Nath."  as  Governor  Miller  is 
familiarly  called,  had  offended  some  soap  dealers  by  in- 
stituting so-called  reforms,  which  the  soap  men  declared 
really  did  not  save  the  taxpayers  anything.  So  they  got  out 
cakes  of  soap  to  help  "Al."  Here  are  some  of  the  inscrip- 
tions on  the  cakes  that  were  lilierally  distributed :  "While 
there's  Smith  there's  soap" ;  "We're  going  to  make  a  clean- 
up";  "The  man  who  comes  clean— Alfred  E.  Smith";  "No 
soft  soap — we're  the  real  thing." 

Actually  the  real  live  issue  in  the  fight  was  on  doing  some- 
thing to  relieve  the  gloom  and  trouble  caused  by  "Nath's" 
putting  through  a  companion  law  to  the  Volstead  Act,  with- 
out giving  the  voters  of  the  State  the  chance  that  "AP 
promised  them  to  be  able  to  express  their  opinions.  Many 
business  men  not  at  all  in  favor  ot  the  saloons,  for  nobody 
really  favors  them,  took  up  the  fight  because  they  saw  no 
reason  why  the  State  should  butt  into  Federal  Prohibition 
Enforcement,  thereby  increasing  their  troubles.  There  arc 
some  folk  who  prefer  saloons  to  bootleggers.  More  than 
800,000  voters,  most  of  them  Republicans,  changed  their 
views  on  Prohibition  in  the  two  years,  as  shown  by  the 
results,  unless  account  is  taken  of  the  soap  issue,  but  soap 
does  not  now  mean  "dough." 

By  the  way  it  will  interest  temperance  and  other  reason- 
able persons  to  know  that  the  bone  dry  Prohibition  Party 
in  New  York  State  was  wiped  off  the  ballot.  Its  candidate 
for  Governor  lulled  only  9,561  votes  (15.000  arc  required 
to  qualify  as  a  party),  which  was  infinitesimally  less  than 
one-half  of  one  per  cent  of  the  total  of  2,588,806  votes  polled 
in  the  New  York  election. 


M,  Stein  Cosmetic  Co,,  Manhattan  Borough.  New  York, 
has  increased  its  capital  stock  from  $10,000  to  $50,000. 


PootC  &  Jenks,  manufacturers  of  flavoring  extracts,  Jack- 
son, Mich.,  have  begun  a  new  advertising  campaign  for  their 
products  in  business  publications  and  by  mail. 


Two  fishermen  who  were  recounting  their  experiences  on 
a  trout  stream  to  a  coterie  of  Druachem  Club  members 
were  receiving  much  applause  when  an  interested  listener 
"dryly''  remarked:  "Don't  cheer,  boys,  the  poor  devils  are 

lying." 


Swan  &  Finch  Co..  oils  and  greases.  New  York,  have 
elected  these  officers:  President.  W.  G.  Moncrieff;  vice- 
president.  G.  Elliot  Brow  n ;  vice-president  and  general  sales 
manager.  Munson  Burton;  M-crciary-trcasurer,  E.  V.  Mon- 
crieff. The-ie  compos-  the  board  of  directors  with  the  addi- 
tion of  Hugh  E.  Potts. 


Bankruptcy  petition  has  lieen  filed  against  Fantana's,  Inc.. 
facial  treatment  parlor,  1014  Southern  boulevard.  New  York 
City,  by  these  creditors:  Alexander  T.  Marina.  $500;  Joseph 
C.  Tannenbaum,  Jr.,  $500;  M.  Daxidman  &  Bro.,  $78. 
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"A  Letter  from  Heine  &  Co.  Akticngescllschaft.  Leipzig- 
Groeba,  Introducing  Their  Flower  Products"  is  the  title  of 
a  four  page  illustrated  insert,  which  will  lie  found  between 
advertising  pages  24  and  25  in  this  issue.  It  is  addressed 
to  Heine  &  Co..  54  Cliff  street.  New  York,  and  tells  in  part 
the  story  of  the  development  of  the  Heine  flower  plantations 
in  the  neighliorhood  of  the  Groeba  factories,  some  striking 
colored  illustrations  of  which  arc  presented.  The  growth 
of  the  flower  industry,  which  started  when  the  war  made  it 
more  and  more  difficult  to  obtain  the  natural  products  from 
FrUKC  has  been  remarkable  and  Heine  &  Co.  report  that 
the  results  of  their  experiments  have  been  most  satisfactory. 
The  utmost  care  has  been  taken  in  planting  and  cultivating 
the  vast  flower  fields,  as  will  be  gathered  by  the  pictures 
which  accompany  the  menage  of  achievement.  Extensive 
exiK-rimeiitation  has  occupied  the  company's  Groeba  Lab- 
oratories, the  scope  of  which,  together  with  the  factories,  is 
indicated  in  the  bird's-eye  view  of  the  big  Groeba-Riesa 
plant  which  is  given  herewith.  The  photograph  was  taken 
recently  from  a  balloon  at  an  altitude  of  1.500  feet.  Just 
a  glimpse  of  the  surrounding  country  is  to  lie  seen,  but  one 


Air  Vitw  of  Heine  &  Co.  Plant  at  Grueba-Kiesa. 

may  well  imagine  the  beauties  of  the  flower  fields  in  the 
distance,  which  naturally  arc  what  might  be  expected  judg- 
ing by  the  industrial  activities  that  have  made  the  two  firms 
of  Heine  &  Co.  so  well  known  on  both  continents. 


Klorasynth  Laboratories.  Olmstcad  and  Starling  avenues. 
L'nionport,  N.  V..  have  had  their  alcohol  permits  reinstated 
by  the  Revocation  Court  of  the  Prohibition  Unit.  The 
company's  property  was  seized  by  the  prohibition  authori- 
ties last  July  under  a  search  warrant  and  was  closed  for 
over  a  month  on  the  allegation  of  two  prohibition  agents 
that  the  Laboratories  were  illegally  manufacturing  alcohol. 
Commissioner  Hitchcock  at  the  hearing  dismissed  the  com- 
plaint on  the  ground  that  the  laboratories  were  operating 
Strictly  in  accordance  with  the  authority  given  them  by  the 
Government.  As  is  the  usual  custom,  a  subsequent  hearing 
was  held  by  the  Revocation  Court  where  it  was  alleged 
that  "new  evidence11  would  l>e  presented.'  Judge  Harper, 
who  heard  the  case,  is  himself  a  rhemist  and  his  training 
prmcd  to  \k  of  much  value  in  determining  the  merits  of 
the  case.  The  testimony  taken  was  carefully  examined 
ami  the  court  reinstated  the  permits  of  the  Florasynth 
Laboratories  with  the  comment  that  there  was  insufficient 
cause  for  revocation.  I 'n fortunately  there  is  no  relief  avail- 
able to  the  Florasynth  Laboratories  for  the  inconvenience 
and  money  loss  caused  by  having  the  plant  shut  down  and 
by  the  hearings  which  followed. 


"Merry  Christmas  Greetings"  introduce  Synflcur  Scien- 
tific Lal>oratories'  announcement  of  their  service  and  ma- 
terials contained  in  their  insert,  which  will  be  found  be- 
tween advertising  pages  8  and  9  of  this  issue.  A  holiday 
pledge  is  given  of  further  co-o|ieration  in  the  future  to 
insure  the  success  of  friends  of  the  Svnfleur  firm. 


Colgate  &  Co.  headed  the  list  of  returns  to  the  Jersey 
City  American  Red  Cross  recently  with  $1,400.25,  which 
represented  100  per  cent  membership  and  contributions  of 
employees.  The  fine  response  from  Colgate's  was  the  result 
of  hard  work  on  the  part  of  the  various  heads  of  depart- 
ments. 

The  unique  form  in  which  the  Victor  Metal  Products 
Corporation  of  Brooklyn,  X.  Y.p  submits  collapsible  tube  mod- 
els to  prospective  customers,  is  an  invention  for  which  a  patent 
is  now  pending.  Heretofore,  according  to  the  claim  of  the  in- 
ventor, tube  manufacturers  have  submitted  generally  sketches 
depicting  a  tube  with  the  design  thereon.  Such  sketches, 
claims  the  inventor,  re- 
quire a  stretch  of  imagi- 
nation to  visualize  the 
tube  in  its  completed 
form.  The  model,  how- 
ever, enables  the  pros- 
pective customer  to  see 
exactly  what  the  fin- 
ished tube  will  look 
like,  at  any  angle,  in 
any  light ;  it  may  be 
handled  just  like  a  fin- 
ished tube ;  it  may  be 
placed  in  a  carton  and 
taken  out  to  observe  the 
effect  on  Hie  ultimate 
consumer. 

The  method  of  mak- 
ing the  model  is  simple, 

but  its  simplicity  does  not,  of  course,  impair  its  claim 
for  patent  protection.  First,  a  design  is  carefully  made  in 
color  on  coated  paper  exactly  the  size  of  the  design  on  the 
finished  tube.  The  paper  used  is  the  color  of  the  enameled 
background.  A  plain  tube  is  then  fitted  snugly  over  a 
dowel  and  the  paper  design  is  rolled  and  pasted  over  the 
plain  tube.  The  dowel  is  then  removed,  the  lube  is  closed 
and  clipped,  and  the  model,  an  exact  counterpart  of  the 
tube-to-bc,  is  complete. 

While  the  making  of  one  of  these  models  is  mechanically 
simple,  it  requires  great  care  and  artistic  skill  to  make  a 
smooth,  clean  design,  in  exact  sire,  to  emulate  a  finished 
tube.  To  show  how  closely  the  model  may  resemble  a 
finished  tube,  two  photographs  are  here  shown  of  a  Bon- 
cilla  tube.  No.  1  is  I  model  originally  submitted  to  the 
customer  and  No.  2  is  the  completed  tube  as  it  reaches 
milady. 

The  Victor  Metal  Products  Corporation  says  it  has  an 
arrangement  with  the  inventor  for  the  exclusive  rights  to 
use  his  invention. 


The  first  wall  calendar  for  1923  comes  to  our  sanctum 
from  the  Owens  Bottle  Co.,  with  general  offices  at  Toledo, 
Ohio.  It  is  gotten  up  attractively,  the  motif  being  an  illus- 
tration in  colors  showing  the  operation  of  one  of  the  in- 
tricate and  wonderful  bottle-making  machines  set  forth  under 
the  fiery  glare  of  a  glass  furnace. 
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New  York  Merchants'  Association  has  added  the  follow- 
ing members  to  its  roster  recently: 

California    Perfume  Co.,   William   Schcclc.  secretary.  31 

Park  place,  New  York  City— Perfume  and  toilet  articles. 
Columbia  Powder  Puff  Co.,  A.  Siris,  39  West  19t!i  St. 
Drugs  &   Chemical   Credit  Association.  Julius  J.  Klein, 

treasurer.  438  Broadway— Credit  information. 
Houbigaut.  Inc..  C.  S.  Walsh,  vice-president.  16  West  49th 

street— Importer  of  perfumery. 
Hygienic  Products  Co..  John  A.  Duffy.  New  York  manager. 

233  Broadway— Soap. 
Illsley.  Doubleday  &  Co..  Edward  Karl,  president,  229  Front 

street.  New  York— Oils  and  greases. 
Kingstone,  Louis  Harris,  of  R.  H.  laird  Co.,  1?  Last  4Kth 

street.  New  York — Skin  specialist,  perfumes,  etc. 
Klar.  Adolph,  5  East  19th  street— Manufacturer. 
Krausc  &  Son.  R„  Oscar  Krause.  president.  42  East  20th 

street  -Manufacturers,  embossers,  ribbons. 
Manicure  Novelty  Mfg.  Co..  1-cw  Joseph,  358  Fifth  avenue. 
Maniicimer.  J.,  271  Pearl  street — Vanilla  beans. 
Martin  Cautine  Co..  501  Fifth  avenue— Coated  paper. 
Nessler,  Charles  C.  Nestle  Co..  12  Fast  49th  street. 
Parfnmcrie  Kigaud,  M.  M.    Sterling.  75  Barrow  street 
Perfumer  Publishing  Co,  Louis  Spencer  Levy,  14  Cliff 

street. 

United  Mfg.  Co.,  A.  S.  Guggenheim,  president,  55  Fifth 
avenue— Coated  surface,  embossed  and  other  papers. 


Foes  of  cosmetics  should  he  interested  in  the  big  full 
page  advertisements  printed  by  the  Chicago  Tribune  in 
other  newspaper-  telling  "Why  Tribune  Advertising  Sells 
Train  Loads  of  Toilet  Requisites. " 


NEW  PRICE  LISTS.  PUBLICATIONS,  ETC. 

Coicnkt  Chemical  Prompts  Co..  Inc..  17  State  street. 
New  York  City. — This  company,  which  is  sole  agent  in  the 
United  States  and  Canada  for  the  Gattcfosse  products  made 
by  the  Soeiete  Francais  de  Prodttits  Aromatinues.  has  sent 
to  us  a  booklet  devoted  to  the  achievements  of  the  Gattc- 
fosse brothers  in  essential  oil  and  aromatic  material  research. 
The  booklet  tells  of  a  long  list  of  natural  and  synthetic 
products  for  use  by  i>erfiimery  and  soap  manufacturers. 

I"  S.  Bi.tti.ers  Machinery  Co.,  Chicago.  111.,  has  issued 
the  Bottling  e~  Packing  T.ngineer  for  December.  This  little 
journal  is  devoted  to  more  output  with  less  labor  in  the 
industrial  spheres  suggested  by  its  title. 

Monsanto  Chemical  Works,  St.  I^iuis.  Mo.,  lias  issued 
a  neat  booklet  on  "Monsanto  Salicylates."  giving  specifica- 
tions, etc..  of  the  various  kinds  it  manufactures. 

Longmans,  Green  &  Co.,  55  Fifth  avenue.  New  York, 
have  issued  a  catalogue  of  selected  books  for  1922. 

Eastman  Kodak  Co..  Rochester,  N.  Y..  has  .-cut  out 
a  revision  of  its  organic  chemicals  list  No.  8  and  an  illus 
trated  pamphlet  on  "The  Preparation  of  Synthetic  Organic 
Chemicals  at  Rochester,"  by  C.  E.  K.  Mees  and  H.  T.  Clarke. 
This  is  a  reprint  of  an  interesting  lecture  delivered  to  ihe 
Society  of  Chemical  Industry,  at  Montreal. 

"The  Wholesale  Salesman." — This  neat  little  pamphlet 
contains  three  prize  winning  essays  setting  forth  the  "Eco- 
nomic Value  of  the  Wholesale  Salesman."  Copies  can  be 
obtained  from  C.  H.  Watcrbury.  secretary  of  the  National 
Wholesale  Druggists'  Association.  51  Maiden  lane.  New 
York. 

E.  R.  5<,'i  iBB  &  Sons.  New  York,  in  the  IVccmber  issue 
of  the  S.juibb  Message,  announces  that  the  recent  "Squibb 


Week"   in  the  retail  drug   trade  was  a   great  success. 

Eritzsche  Brothers,  Inc.,  82  83  Beckman  street.  New- 
York,  send  hearty  holiday  greetings  with  their  December  15 
wholesale  price  list  of  essential  oils,  including  natural  and 
synthetic  products;  compounded  flavoring  oils,  certified  colors 
for  beverage  and  soap  purjK>ses.  fruit  flavors,  etc.  Special 
attention  is  directed  to  their  oil  of  lavender  flowers,  Bar- 
retlie,  and  hard  candy  flavors. 

Karl  Kiefer  Machine  Co.,  Cincinnati.  Ohio,  sends  us 
the  December  number  of  its  sprightly  little  publication,  the 
Superintendent.  It  is  full  of  information  alntut  bottling  ma- 
chinery and  includes  an  illustration  of  model  equipment  in- 
stalled in  the  Nnrttum  Warren  Corp.  plant. 

Whm'L'i  Mamkactiring  Co..  Chicago,  III.-  -Various 
nuxlels  of  collapsible  tul>e  filling  machines,  combination 
collapsible  tube  closers  and  clip  fasteners,  metal  clips,  liquid 
fillers,  idling  machines  for  jars,  cans  and  various  packages 
and  can  idlers  made  by  this  company  are  adequately  de- 
scribed and  illustrated  in  this  16-page  catalogue. 

P.  R.  DkkVLR,  109  lleekman  street.  New  York.— The  De- 
cember price  list  of  this  importer  and  specialist  in  line  essen- 
tial oils  and  aromatic  chemicals  has  been  received.  The 
specialties  of  Bert  rand  Ercrcs  and  Naarden  Chemical 
Works.  Ltd,  for  whom  Mr.  Dreyer  is  exclusive  United 
States  agent,  are  listed  in  detail.  A  copy  may  be  had  by 
writing  to  Mr.  Dreyer. 

Clarence  Mor(.an  &  Co..  355  West  Ontario  street.  Chi- 
cago, III  The  December  price  list  features  twelve  specia: 
items  in  addition  to  a  complete  list  of  the  products  handled 
by  the  company.  A  baker's  dozen  of  Moreograms.  consist- 
ing of  eb  ver  comments  on  the  market  for  various  products 
serves  as  a  fitting  introduction  to  the  list.  The  company 
acts  as  exclusive  representative  for  the  Chatficld  Mfg.  Co. 
Emery  Candle  Co.,  Thos.  Kcery  Co.,  Inc.,  Rhodia  Chemical 
Co..  Seydel  Chemical  Co..  Tartar  Chemical  Works.  Thurs 
ton  ^  Braidich  ami  Charles  Mathieu. 

lit  \<.ARiAN  Chamber  eor  Amkkicvn  Traue.  Budapest, 
sends  us  a  copy  of  its  official  gazette,  the  Danube  Trade 
Mtiwihiy.  printed  partly  in  English  and  quite  enterprising 
Baron  Frederick  Koranyi  is  president  of  the  Chamber 
and  chairman  of  the  publication  committee,  while  D. 
Krassi).  LL.D..  is  the  editor.  The  object  of  course  is  to 
develop  trade  between  the  two  nation-  and  it  is  deserving 
of  support.  Subscriptions  for  the  periodical.  $3  a  year,  can 
U-  sent  through  the  Guaranty  Trust  Co..  141)  Broadway. 

I  \(.» RkK  &  Co.,  New  York,  have  issued  a  reprint  of  the 
article  on  "Oil  Neroli  Values:  Production  Costs  ami  Sell- 
ing Prices"  in  ( 'n^erer's  Bulletin.  C  opies  can  be  had  by 
those  interested  who  will  write  to  Ungercr  X  Co. 

BOOK  REVIEWS 

Si'iiimmei  &  Co.'s  (  Eritzsche  Brothers')  Skmi-Anmal 
Report  on  Essential  Oils.  Synthetic  Pereumes.  etc.. 
for   April/October.   1919.    Published  by  Schimmcl  & 
Co  ,  Millitz.  near  Leipzig.    8vo.,  172  pp. 
The  continued  issuance  of  this  reliable  and  scholarly  com- 
pendium of  the  year's  work  in  its  field  reflects  great  credit 
upon  the  publishers,  especially  when  the  difficulty  and  ex- 
pense involved  in  publishing  of  any  kind  in  Germany  today- 
is  taken  into  account.    This  report  is,  as  it  always  has  been, 
invaluable  to  the  serious  student  of  the  technology,  chem- 
istry and  economics  of  aromatic  materials. 

The  first  section  of  the  report,  devoted  to  essential  oils, 
contains  notes  upon  the  Ixitanical  origin,  cultivation,  manu- 
facture, properties,  constituents,  statistics  (,r  adulterations 
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of  the  oils  oi  Uay,  buchu,  cade,  cajuput.  camphor,  caraway, 
cassia,  cherry  laurel,  cinnamon,  eitrouella,  clove,  citrus  fruits 
(including  statistics  of  the  exports  from  Italy  of  each  oil 
to  each  of  the  principal  consuming  countries  for  1*^14-1918. 
inclusive),  eucalyptus,  fennel,  ginger,  grape-fruit,  lavender, 
limes,  nutmeg,  patchouly,  pennyroyal,  peppermint,  rose,  san- 
dalwood, spearmint,  star  anise,  tea,  turpentine,  wormseed, 
and  many  others,  including  several  oils  not  hitherto  described. 

The  second  division  gives  similar  notes  and,  in  some  cases, 
descriptions  of  te*ts  and  analytical  methods,  for  some  chem- 
ical preparations  and  drugs,  including  benzaldchyde,  cou- 
marin.  cucalyptol,  menthol,  storax,  vanilla,  etc. 

Slightly  over  half  of  the  volume  is  devoted  to  a  resume 
of  the  scientific  research  work  of  the  year  in  the  domain 
of  terpenes  and  essential  oils.  There  are  analytical  data 
on  the  determination  of  aldehydes  and  ketones,  on  Hiltncr's 
method  for  eitral  and  on  citinamic  acid  in  balsams.  Physi- 
cal notes  include  valuable  descriptions  of  apparatus  for  the 
determination  of  boiling  points  and  for  vacuum  distillation. 
In  the  section  on  physiology  and  pharmacology  arc  abstracts 
of  papers  by  Teudt  on  the  theory  of  smell,  Heller  on  odor 
as  an  analytical  datum,  Ihirrans  on  odor  and  chemical  con- 
stitution, von  Frisch  on  the  sense  of  smell  in  bees,  Cavel 
on  the  antiseptic  value  of  essential  oils,  Levy  on  the  use  of 
chenopolium  (wormseed  )  oil  in  hookworm  infestation,  etc. 
The  long  (58  pp.  )  and  carefully  prepared  section  on  chem- 
ical work  cannot  easily  be  summarized.  Several  contribu- 
tions to  the  structural  chemistry  of  the  terpencs  arc  sum- 
marized, as  are  interesting  papers  by  A.  Verley  on  geraniol, 
linalool  and  nerol  and  by  Xcuherg  on  the  reduction  of  alde- 
hydes and  ketones  by  yeasts. 

Very  notable  in  these  post-war  years  is  the  scrupulous 
fairness  with  which  the  work  of  investigators  in  erstwhile 
enemy  countries  (to  Germany)  is  reported.  American  work, 
especially,  is  generously  recognized.  There  are  a  couple  of 
adverse  criticisms  of  French  commercial  practice  or  sci- 
entific work,  but  these  seem  by  the  data  to  be  justified, 
whereas  the  bitterest  condemnation  is  meted  out  to  a  Ger- 
man firm  guilty  of  wholesale  adulteration. 

Under  the  circumstances,  it  is  perhaps  captious  criticism 
to  suggest  that  the  English  edition  of  this  report  lie  pre- 
pared by  a  writer  better  versed  in  idiomatic  English,  es- 
pecially since  the  sense  of  the  original  is  always  clearly 
rendered.    The  typography  is  excellent. 

Dudley  H.  Grant. 

Die  Losuxcsmittell  der  Fette,  Ot.K  Waciise,  und  Harze. 
von  Dr.  H.  Wolff.  Berlin.  1922. 
This  valuable  book  contains  a  great  amount  of  data  on 
solvents  for  fats,  oils,  waxes  and  resins,  and  will  therefore 
be  welcomed  by  anyone  interested  in  those  materials.  The 
treatment  is  very  clear  and  concise,  yet  with  a  wealth  of 
detail. 

The  subject  matter  is  grouped  under  the  headings  of 
General  Methods  of  Examination,  Physiological  Properties 
of  Solvents.  Examination  of  Unknown  Solvents  and  Solvent 
Mixtures,  Saponification  and  Acctylation  Numbers,  an  Ap- 
pendix on  Bunte's  Apparatus  for  Distillation  under  Con- 
stant Pressure,  and  a  series  of  fourteen  tables  of  data. 

The  list  of  solvents  discussed  is  very  complete,  ranging 
from  common  solvents  such  as  benzol,  alcohol,  and  tur- 
pentine to  the  newer  ones  like  hexalin  and  tetralin.  This 
list  is  classified  to  include  hydrocarbons,  chlorinated  hydro- 
carbons, alcohols,  esters,  ketones,  ether,  and  carbon  bisulfide. 

Considerable  space  is  given  to  the  products  of  the  Tetralin- 


gesscUchaft,  namely,  tetralin,  dekalin,  pernaplitan,  persprit, 
he.xalin,  methyl  hexalin.  and  the  acetates  and  formates  of 
hexalin  and  methyl  hexalin.  These  materials  arc  notable 
as  hydrogenated  products  of  naphtholin,  phenol,  crcsol,  and 
acetone.  The  only  synthetic  solvent  noted  that  is  not  of 
German  manufacture  is  the  petrohol  of  the  Standard  Oil 
Company. 

The  book  is  useful  and  will  fill  a  place  in  the  library  of 
anyone  interested  in  organic  solvents. 

A.  C.  Lansing. 

NEW  INCORPORATIONS 

(Our  readers  xvho  may  wish  to  take  advantage  of  this 
department  arc  advised  tlwt  it  is  desirable  to  write,  not 
send  circulars,  to  more  than  one  of  the  names  mentioned 
in  the  uuorporaiions.  Except  in  the  disc  of  the  incorpora- 
tion of  old  firms,  the  postal  people  may  have  no  ready 
reference  for  addresses  of  nav  business  enterprises.) 

Woodbury  Toilet  Soaps,  Manhattan  Borough,  New  York 
City,  $10,000  capital  stock,  has  been  incorporated  by  G.  O. 
Jackson,  M.  E.  Schattman,  E.  D.  Chaplin.  Attorneys, 
Fclder,  McCroswin  &  Gross,  165  Broadway. 

Sancubal  Chemical  Mig.  and  Barber  Supply  Co.,  Brook- 
lyn. N.  Y.,  $10,000  capital  stock,  has  been  incorporated  by 
J.  Ralsamo,  M.  Cafiero,  R.  Klunk  Attorney,  E.  R.  Katz, 
215  Montague  street,  Brooklyn. 

Font-O-I-athcr.  Manhattan  Borough.  New  York  City, 
shaving  cream,,  $10,000  capital  stock,  has  been  incorporated 
by  M.  Dinner,  R.  E.  Tutle,  L.  Prashker.  Attorney,  J.  M. 
Lowcnstcin,  165  Broadway. 

Meridian  Alcohols,  Inc.,  Newark,  .N  J.,  buy  and  deal  in 
chemicals  for  denaturing  and  other  purposes,  $10,000  capi- 
tal stock,  has  been  incorporated  by  Leo  Roon,  Elmhurst,  L. 
I.;  Jeffroy  J.  Lcwin,  Jamaica,  L.  I.;  Morris  Risser,  Newark. 

El  Cura  Laboratories,  medicinal  and  chemical  prepara- 
tions, $100,000  capital  stock,  has  been  incorporated  in  Dela- 
ware by  G.  A.  Farrah,  Washington ;  J.  P.  Friel,  Philadel- 
phia; John  H.  School,  Germantown,  Pa.;  Andrew  J.  Lynch, 
Georgetown,  Del. 

Floro  Chemical  Corp.,  Manhattan  Borough,  New  York 
City,  make  prefumes,  $10,000  capital  stock,  has  been  incor- 
porated by  P.  Techos,  M.  Miller,  S.  Andrews.  Attorneys, 
House,  Grossman  &  Vorhaus,  115  Broadway. 

E.  M.  Smith  Co.,  Manhattan  Borough,  New  York  City, 
perfumery  and  soaps,  $25,000  capital  stock,  has  been  in- 
corporated by  F.  H.  Butohorn,  T.  E.  Halle,  J.  L.  Watson. 
Attorney,  F.  J.  Knorr,  Albany. 

Stratford  Co.,  Morganville.  N.  J.,  to  make  insecticides 
tests,  $1,000,000 capital  stock,  has  been  incorporated  by  Julius 
Midaz,  J.  L.  Ryan,  New  York;  Peter  Von  Der  Heyde, 
Keansburg,  N.  J. 

Florana  Co.,  Manhattan  Borough,  New  York  City,  per- 
fume chemists.  $10,000  capital  stock,  has  been  incorporated 
by  I.  V.  S.  Stanislaus,  P.  G.  Flint  Attorney,  P.  L.  Davis, 
102  Bcckman  street. 

Shcratonc  Produce  Corp.,  Manhattan  Borough,  New 
York  City,  make  polishes,  $50,000  capital  stock,  has  been 
incorporated  by  S.  Diggle,  W.  H.  Nauglc.  W.  K.  Rishel. 
Attorney,  G.  W.  Phillips,  295  West  144th  street. 

American  Denaturing  Corp.,  Bronx  Borough,  New  York 
City,  make  alcohol,  $50,000  capital  stock,  has  been  incor- 
porated by  L.  H.  Washburn.  K.  M.  Smith,  T.  J.  Mattimore. 
Attorneys,  Wallace  &  Thacher,  Albany. 

Shipkoff  &  Co..  Manhattan  Borough.  New  York  City, 
drugs,  essential  oils,  etc.,  $25,000  capital  stock,  has  been 
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incorporated  by  T.  K.  Shipkoff  and  E.  C.  Euler.  Attorney, 
W.  H.  Dodd,  20  Broad  street. 

Spic  &  Span  Cleanser  Corp..  chemists,  druggists,  $100,000 
capital  stock,  has  been  incorporated  by  Wm.  Godnick,  1135 
51st  street,  Brooklyn.  N.  Y. 

Youthglo  Preparations,  Manhattan  Borough,  New  York 
City,  toilet  articles,  etc..  $20,000  capital  stock,  has  been  in- 
corporated by  A.  Grill.  B.  Weisenfcld,  H.  Smolin.  Attor- 
ney. A.  M.  Grill.  34  Wall  street. 

Wine  Flavor  Extracts.  Manhattan  Borough,  New  York 
City,  manufacture  flavor  extracts.  $10,000  capital  stock,  has 
been  incorporated  by  S.  Cassia,  S.  Russo.  Attorney,  J.  G. 
Giambalvo,  44  Court  street,  Brooklyn. 

Illinois  Products  Co..  Chicago,  chemicals,  barber  supplies, 
perfumes  and  toilet  preparations,  $2,500  capital  stock,  has 
been  incorporated  by  Louis  Lowy.  Earl  Juul.  Frank  P. 
Lyons.  Correspondent,  G.  A.  Kyriakopulos,  417  Ashland 
block. 

Madison  Products  Co.,  Manhattan  Borough,  New  York 
City,  toilet  products.  $10,000  capital  stock,  has  been  incor- 
porated by  M.  Weiner,  S.  Rosen.  C.  Zudcck.  Attorney,  L.  I. 
Isquith.  277  Broadway. 

Onyx  Products  Corp..  Manhattan  Borough,  New  York  Chy, 
soaps  and  perfumes.  $10,000  capital  stock,  has  been  incorpo- 
rated by  R.  Bennett,  L.  and  H.  Silverman.  Attorney.  L. 
Urbach,  261  Broadway. 

E.  E.  Dickinson  Co..  Essex,  Conn.,  to  make  witch  hazel, 
essential  oils,  extracts,  etc..  $750,000  capital  stock,  has  been 
incorporated  by  Edward  E.  Dickinson.  Edward  E.  Dickin- 
son. Jr.,  Carl  F.  Anderson,  all  of  Essex. 

Asure  Mfg.  Co..  Boston.  Mass.,  soap,  cleansing  agents, 
chemicals,  etc..  $10,000  common  stock,  has  been  incorporated 
by  Fred  H.  Relyea.  Boston,  president  ;  Timothy  J.  Cahill, 
Boston,  vice-president ;  Harry  Pearl.  Boston,  clerk ;  the  offi- 
cers and  Asa  L.  Hunter,  Wollaston,  Quincy,  directors. 

Sanitary  Devices  Corp.,  Boston.  Mass.,  disinfectants,  ver- 
min exterminators,  etc.,  $100,000  common  stock,  has  been 
incorporated  by  Arthur  P.  Baker,  Allston.  Boston,  presi- 
dent; Clyde  L.  Rogers,  Wollaston,  Quincy.  treasurer;  Wil- 
liam Ireland.  Roxbury,  Boston,  clerk.  Attorneys,  Noycs, 
Wellman  &  Gilmore,  Boston. 

Synthetic  Organic  Products  Co.,  Inc..  127  North  street. 
Jersey  City,  manufacture  drugs,  chemicals,  etc..  $100,000 
capital  stock,  has  been  incorporated  in  New  Jersey. 

Royal  Import  Co.,  101  Albany  street.  New  Brunswick.  N. 
J.,  cosmetics,  beautifiers  and  toilet  articles,  $50,000  capital 
stock,  has  been  incorporated  by  Morris  Winfield.  Highland 
Park;  William  F.  Keatcs.  Bound  Brook,  and  Mrs.  Jose- 
phine Winfield. 

Dairy  a.  Manhattan  Borough.  New  York  City,  make  cos- 
metics. $5,000  capital  stock,  has  been  incorporated  by  B. 
W.  Black,  C.  A.  Votteler,  W.  Berry.  Attorneys,  White  & 
Case,  14  Wall  street. 

Greenwich  Chemical  Corp..  Manhattan  Borough,  New 
York  City,  insecticides  and  disinfectants,  $200,000  capital 
stock,  has  been  incorporated  by  G.  V.  Rcilly,  S.  C.  Wood, 
H.  C.  Hand.    Attorney,  S.  V.  Ryan,  Albany. 

Berkshire  Talc  Products  Corp.,  Newark,  N.  J..  $125,000 
capital  stock,  has  been  incorporated  by  Harold  Shustcr.  F. 
G.  Rose,  G.  E.  Ebchalt.  Attorney,  Harry  Ungcr.  207  Mar- 
ket street. 

Wahl  La  France,  toilet  articles,  $10,000  capital  stock,  has 
been  incoruorated  in  Delaware  by  Samuel  Waldman,  Wil- 
liam Waldman.  Braddock,  Pa.;  Jacob  H.  Gordon,  Pitts- 
burgh, Pa.    Capital  Trust  Co.  of  Delaware. 


IN  MEMORIAM  FOR  DEPARTED  FRIENDS 

Allen,  Edward  Rassome,  chairman  of  Stafford  Allen 
&  Sons,  Ltd.,  London.  Eng.,  December.  1916. 

Brack  man,  Joseph  I.,  retired  manufacturer  of  per- 
fumery, Cincinnati.  December.  1921. 

Calisher.  Aaron  B.,  manufacturing  perfumer.  New  York. 
December,  1917. 

Doh  me,  1-ouis.  Sharne  &  Dohmc.  December.  1910. 

Drobegc,  Dr.  Gustav,  chemist  and  formerly  with  Syn- 
fleur  Laboratories,  Monticello,  N.  Y..  December,  1920. 

French,  Hastings  L,  secretary  of  the  Procter  &  Gamble 
Co.,  Gncinnati.  O.,  December,  1914. 

Frittsche.  Ernest  T.,  senior  member  of  Schimmel  & 
Co..  essential  oils  and  chemicals.  Leipzig.  December,  1916. 

Fuller,  Frank  R.,  vice-president  of  the  FuDer-Morrit- 
son  Co.,  Chicago,  December,  1915. 

Gaunt,  James,  American  representative  of  A.  &  F. 
Pears,  of  London,  in  New  York.  December,  1916. 

Hall,  Robert  L,  president  National  Soap  Co.,  Detroit. 
Mich.,  December,  1917. 

Hathaway,  Walter  Crane,  son  of  Walter  Hathaway. 
New  York,  December,  1920. 

Hempstead,  William  S.,  soaps,  New  London,  Conn..  De- 
cember, 1907. 

Holm  an,  Ernest  Charles,  former  president  of  Chica- 
go Perfumery.  Soap  and  Extract  Association,  Decern  bo , 
1921. 

Horner.  Major  James  Brown,  essential  oils.  New  York 
City,  December,  1914. 

Hotchkiss.  Calvin,  son  of  the  president  of  the  H.  G.  H. 
Essential  Oil  Co..  Lyons.  N.  Y.,  December,  1911. 

Kemp,  Col.  Horace  G..  of  L.  H.  Kemp  &  Son,  soap 
manufacturers,  Cambridge,  Mass.,  December.  1914. 

Lor  sen  eider,  Edward  N.,  president  of  Lorscheider- 
Schang  Co.,  Rochester,  New  York,  December,  1921. 

Massev.  Wiluam  Morton,  one  of  the  founders  of  the 
Caswcll-Massey  Co.,  New  York,  December.  1915. 

Ramsdell.  Clifford,  of  Daggett  &  Ramsdell,  New  York 
Cily,  December,  1911. 

Robinson,  Frederick  A.,  soap  manufacturer,  Maiden, 
Mass.,  December,  1907. 

Terrisse,  Jvles,  one  of  the  founders  of  Chuit-Naef,  es- 
sential oils,  Geneva.  Switzerland,  December.  1916. 

Weis,  Leonard  C,  toilet  goods,  Boston.  December,  1019. 

Wricley.  William,  of  the  Wriglcy  Manufacturing  Co.. 
soaps,  Philadelphia.  Pa..  December.  1909. 

Obituary  Notes 

Henry  Joyce,  a  veteran  employee  of  Colgate  &  Co.'s 
Jersey  City  plant,  died  November  26,  aged  73  years.  He 
was  retired  three  years  ago  after  having  worked  continu- 
ously for  the  Colgates  for  the  term  of  36  years. 

Peter  Day.  pioneer  soap  manufacturer  and  Civil  War 
veteran,  died  in  Philadelphia  December  3,  aged  82  years. 
He  was  a  founder  of  the  soap  firm  of  Day  &  Frick.  Five 
daughters  and  one  son  survive  him. 

Walter  K.  Peek,  president  and  treasurer  of  the  Man- 
hattan Drug  Co..  manufacturing  chemists.  156  Tillary  street. 
Brooklyn.  N.  Y.,  died  December  2  in  his  sixty-first  year 
at  his  summer  home  at  Manhattan  Beach,  N.  Y. 

Gertrude  Smith  Giese,  wife  of  Otto  E.  Gicse  of  the  firm 
of  August  Giese  &  Son,  162  William  street.  New  York  City, 
died  December  9.  Mrs.  Giese  was  born  in  Cincinnati.  She 
was  the  daughter  of  the  late  Dr.  H.  A.  Smith,  founder  of 
the  Ohio  College  of  Dental  Surgery.  She  was  a  resident 
of  Brooklyn  since  her  marriage  in  1909. 
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NOTE  TO  READERS 

This  department  it.  conducted  under  the  general  super- 
vision of  a  very  competent  patent  and  trade-mark  at- 
torney. This  report  of  patents,  trade-marks,  designs  is 
compiled  from  the  official  records  of  the  Patent  Office 
in  Washington,  D.  C.  We  include  everything  relating 
to  the  four  co-ordinate  branches  of  the  essential  oil  in- 
dustry, viz.:  Perfumes,  Soap,  Flavoring  Extracts  and 
Toilet  Preparations. 

Of  the  trade-marks  listed,  those  whose  numbers  arc  pre- 
ceded by  the  letter  "M"  have  been  granted  registration  under 
the  Act  of  March  19,  1920.  The  remainder  are  those  applied 
for  under  the  Act  of  February  20,  1905,  and  which  have 
been  passed  to  publication. 

Inventions  Patented  are  designated  by  the  letter  "P." 

All  inquiries  relating  to  patents,  trade-marks,  labels, 
copyrights,  etc.,  should  be  addressed  to 

PATENT  AND  TRADE-MARK  DEPT., 
Perfumer  Pub.  Co.  14  Cliff  St.,  New  York. 

TRADE-MARK  REGISTRATIONS  APPLIED  FOR 
(Act  of  Feb.  20,  1905) 

131,087.— Jose  M.  Pendas,  New  York,  N.  Y.  (Filed  Apr. 
13.  1920  Used  since  Dec.  11,  1919.)— Perfume,  Rouge, 
Cold  Cream,  Toilet  Water,  Face  Powder,  Toilet  Powder, 
l.ip  Stick,  Tooth  Paste.  Hair  Tonic,  Hairdressing  Prepara- 
tion, Nail  Polish,  Kyc-Brow  Pencil,  Bath  Salts,  Foot 
Powder,  Bath  Tablets. 

139.503. — American  Toilet  Goods  Company,  Boston 
Mass.  (Filed  Nov  11,  1920.  Used  since  Oct.  1,  1912.)— 
Face  Powder,  Sachet,  Talcum,  and  Perfumery  Powders; 
Lip  Sticks,  Eyebrow  Pencils,  Rouge  (Compact  and 
Liquid) ;  Cold,  Face,  Vanishing,  Cucumber  and  Almond 


Cretan;    Liquid    Face    Powder,    Perfumes,    and  Toilet 
Waters. 

,Tif1,J3,l—S5,arsJ^uiPnicnt  Company,  Inc.,  Rome,  N.  Y. 
(Filed  Dec.  15,  1920.  Used  since  Jan.  1,  1919.)-Automobile 
Suap. 

141,924— Drs.  Pavey  &  Kester,  Xenia,  Ohio.  (Filed  Jan. 
6.  1921.  Used  since  Jan.  1.  1920.)-A  Tooth  Paste. 

146,687.— Jacques  Brach.  Paris,  France.  (Filed  Apr.  25, 
1921.  Used  since  Jan.  2,  1920.) -Perfumes,  Toilet  Waters, 
Sachets,  Face  Powders,  Talcum  Powders,  Deodorants, 
Compacts.  Lip  Sticks,  Rouges,  Brilliantine.  Pomades, 
Shampoos,  Dentifrices,  Cold  Creams,  Vanishing  Creams, 
Massage  Creams,  Hair  Tonics.  Hair  Dyes,  Camphor-Ice 
Stocks  and  Analgesic  Balms. 

146,774— The  Lyon  Botanical  Co.,  Incorporated.  New 

Sift  *L&  (Filed  Apr-  1921-  Used  sin«  Mar.  14. 
921.) -Whole  and  Powdered  Gum  Acacia,  Whole  and 
Powdered  Gum  Tragacanth,  Whole  and  Powdered  Ginger 
Jamaica  Root,  Whole  and  Powdered  Hellebore  Root,  Whole 
and  Powdered  Henna  Leaves,  Whole  and  Powdered  Indian 
Gum,  Whole  and  Powdered  Licorice  Root,  Powdered  Ex- 
tract of  Licorice  Root.  Whole  and  Powdered  Orris  Root, 
\Vhoe  and  Powdered  Sandalwood,  Powdered  Saponin, 
Whole  and  Powdered  Soap-Tree  Bark,  Whole  and 
Powdered  Turmeric,  Whole  and  Powdered  Belladonna 
Leaves,  Whole  and  Powdered  Cubeb  Berries,  Whole  and 
Powdered  Vanilla  Beans,  Whole  and  Powdered  Mustard 
Seed. 

149.666.— Weichsel  Laboratories,  Dallas,  Tex.  (Filed  Tune 
2a.  1921.  Used  since  June  23.  1920.) -Shaving  Creams  Used 
Before  Shaving  and  Shaving  Sticks  Used  Before  Shaving 

151.370.— Miller  Laboratories,  Inc.,  Washington  D  C 
(Filed  Aug.  4.  1921  Used  since  October,  I919)-Shaving 
Cream  in  form  of  Soap  Paste. 
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152.64*.— Carrie  J.  Nilcs,  Jacksonville,  Fla,  (Filed  Sept. 
6.  1921.  Used  since  Jan.  5,  1920.)-Hair  Dressing-  Namely. 
Preparation  in  lx>th  Liquid  and  Salve  Form  fur  Treatment 
of  the  Hair  and  Scalp. 

!54,0t5.-I>ixie  laboratories,  Atlanta,  Ga.  (Filed  Oct.  12, 

1921.  Used  since  March,  1918.)— Hair  Tonic. 

156  793 —Caroline  Miilhcarn,  doing  business  as  C.  B. 
Jones,  Brooklyn.  N.  Y.  (Filed  Dec.  16,  1921.  Used  since 
Sept.  1,  1921.)— Deodorant  Powder. 

1 57.253.  -  I  sola  Bambini,  doing  business  as  Bambini  Com- 
pasiv,  Albuquerque,  N.  Mcx.  (Filed  Dec.  29,  1921.  Used 
since  June  1,  1921.)- Face  I-otion,  Beauty  Balm  ami  Face 
Cream. 

157.S53— Frederick  M.  Shercr,  doing  business  as  Ino 
Manufacturing  Company,  Portland,  Ark.   (Filed  Jan.  12, 

1922.  Used  since  Mar.  1,  1921.)— A  Hair  Dressing. 

i 59.556—  Charles  F.  Bender,  St.  Louis,  Mo.  (Filed  Feb. 
20.  1922.    Used  since  Ann.  1,  1921.) --Washing  Tabids. 

160.650.— Anthony  Overton,  doing  business  as  The  0\rr- 
ton-H\gienic  Mfg.  Co..  Chicago,  111.  (Filed  Mar.  11.  1922. 
Used  since  June.  1906.)-  -Toilet  Preparati  ons—  Namely, 
Perfumery.  Face  Powder  and  Talcum  Powder. 

160.693.  Concentrated  Products  Corporation,  Carlstadt, 
N.  J.  and  New  York,  N.  Y.  (Filed  Mar.  15,  1922.  Used  since 
Feb.  15.  1922.)—  Liquid  Soap  Compound. 

162,963—  Yardlcy  &  Co.,  Limited,  London,  England. 
(Filed  Apr.  26,  1922.  Used  since  February.  1912.)— Laven- 
der Water,  Face  Powder.  Sachets.  Cold  Cream,  Bath  Salts, 
Shampoo  Powder,  Talciun  Powder. 

163.227.— Muhlcns  &  Kropff,  Incorporated,  New  York, 
N.  Y.  (Filed  May  2,  1922.  Used  since  March.  1922.)— Per- 
fumes. Toilet  Water,  Face  Powder,  Talcum  Powder,  Toilet 
Creams,  Sachets,  Bath  Salt,  Dental  Cream  and  Mouth 
Wash. 

163.464.— McCormick  &•  Co.,  Incorporated,  Baltimore.  Md. 
(Filed  May  6,  1922.  Used  since  Aug.  16.  1919. )— Flavors 
and  Flavoring  Extracts  for  Use  in  Making  Confectionery. 
Ice  Cream,  Ices,  Cakes,  Pastry  and  Icing. 

163.517.— Golun  Fur  Novelty  Co.,  Johnstown,  N.  Y. 
(Filed  May  8.  1922.  Used  since  Jan.  1,  1922.  (-Powder 
Puffs. 

164.284— Lcrpold  Weber.  Chicago.  III.  (Filed  May  22, 
1922.  Used  since  June  30  1908.)— Liquid  Shampoo. 

164.535.—  Barclav  &  Co.,  Wilmington,  Del.  and  New 
York.  N.  Y.  (Filed  Mav  26,  1922.  Used  since  May  10, 
1922.) -Soap. 

164.958.—  Henri  Rigaud.  doing  business  as  Rigaud.  Paris, 
France  and  New  York,  N  Y.  (Filed  June  3.  1922.  Used 
since  1920.) --Face  Powder  and  Rouges. 

164.962  —  Henri  Rigaud.  doing  business  as  Rigaud.  Paris. 
France  and  New  York,  N.  Y.  (Filed  June  3.  1922  Used 
since  1910.)— Perfume,  Toilet  Water,  Face  Powder  and 
Talcum  Powder. 

164,964. — Henri  Rigaud,  doing  business  as  Rigaud,  Paris, 
France,  and  New  York.  N  Y.  (Filed  June  3,  1922.  Used 
since  1914. V—  Perfume,  Toilet  Water,  Face  Powder,  Talcum 
Powder.  Roiirc,  Face  Creams,  Sachet,  Bath  Salts,  Smelling 
Selts.  Breath  Pastils.  Brillianline,  Dentifrices.  Eyebrow 
Pencils,  Hair  Tonic.  Face  Lotion,  Nail  Polish  and 
Shampoo. 

164,966. — Henri  Rigaud.  doing  business  as  Rigaud.  Paris. 
France,  and  New  York.  N.  Y.  (Filed  June  3.  1922.  Used 
since  1912  ")  —  Perfume  Toilet  Water,  Face  Powder.  Talcum 
Powder.  Rouge.  Face  Creams.  Sachet,  Bath  Salts,  Smelling 
Salts.  Breath  Pastils,  Brilliantine.  Dentifrices.  Eyebrow 
Pencils,  Hair  Tonic.  Face  Lotion,  Nail  Polish  and  Shampoo. 

165,246.-  Evelyn  Scott,  St.  1-ouis,  Mo.  (Filed  June  9. 
1922.  Used  since  1915.) — A  Certain  Pharmaceutical 
Preparation  Used  in  Dressing  the  Hair  and  Cleansing  the 
Scalp. 

165.286.— Houhigant.  Inc.,  New  York.  N.  Y.  (Filed  Tune 
10.  1922.  Used  since  Mar.  1,  1922.)— Talcum  Powder  and 
Face  Powder. 

165.379.— Blanche  K.  Ilartrell,  Youngstown,  Ohio.  (Filed 
June  12.  1922.  Used  since  Apr.  2,  1922. )— Reducing  Cream. 

165.399._The  Mihalovitch  Co..  Cincinnati.  Ohio.  (Filed 
Tune  12  1922.  Used  since  Apr.  25,  1922.)— Alcoholic 
Preparation  for  Rubbing  and  Massage. 

165.489— A gostino  Frasca,  Jersey  City,  N.  J.  (Filed 
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June  14,  1922.  Used  since  Apr.  26,  I921.)-Face  and  Skin 
Wash. 

165,505.— The  Rernillcr  Co,  New  York,  N.  Y.  (Filed 
June  14.  1922.  Used  since  June  1,  1922.)— Face  Powder. 

165.576— Jonas  Auty.  Sctk.-nk,  Mass.  (Filed  June  16, 
1922  U-ed  since  June  1*72  -J  —  Liquid  Preparation  for 
H.ur  Dressing.  A  I  Scalp  lliseases,  (.  haps,  Chafes.  Itch- 
ing Files.  lrniaii>  11  of  the  Skin,  and  for  Use  After  Shaving. 

165.593 -Katherinc  M.  McKcraie.  New  York,  N.  Y. 
<  File.-!  luno  i<>,  L-22  l.\id  since  June  5.  1922.  ;  -Towels 
or  Napkins  of  Paper  Coated  U  th  Face  or  Skin  Cream  for 
Appluation  to  the  Fare,  l  lands,  and  Others  Parts  of  the 
B<-lv. 

l65,oD2  PK  uuli  Chemical  Company,  doing  business  as 
Pluko  M.umtajittnn*  Coninanv.  Memphis,  Tcmi.  (Failed 
June  16.  1922.    Used  since  May  8.  1922.) -Hair  Dressing. 

165  (.59.  Men/  Toilet  Products.  Inc.,  Svracuse,  N.  Y. 
(Filed  June  19.  lOJJ.  (\ed  since  Aug.  4,  1921 .)  — Bleach 
l "ream-.  Beauty  Creams.  <  old  Creams,  Cleansing  Creams, 
I- ace  Powders,  Compact  Face  Powders,  Liquid  l  ace  Pow- 
ders. Compact  Rouwt-s.  Liquid  Rouges.  Talcum  Powders. 
Fvehri.rt  ami  I  vela-!:  ll'nmn,  Eyebrow  Pencils.  Eyedrops. 
Fare  Bleaches  liair  Salve*.  Saanqioos.  Skin  Lotions.  Hand 
Lotion-.  Lip  Sinks.  Bath  Salt-  Witch- 1  la/el  Salves.  Cuti- 
cle Rem..,  ,  is.  Nail  I'oh-fns.  Nail  Bleaches,  Toilet  Waters, 
and  Pet  funics 

I65.S45.— Harriett  Hubbard  Aver.  New  York.  N.  Y. 
(Filed  June  22.  1922.  Used  since  June  1.  1912.)-  Shampoo. 

165.846.-  Harriet  Hubbard  Aver,  New  York.  N.  Y. 
(Filed  June  22,  1922,    U-ed  since  June  1.  1912.)  —  Shampoo. 

165 .."52.-  I  )ia'.o.u  Products  Co..  Columbus.  Ohio.  (Filed 
June  22.  1922.    Used  sii>cc  Feb.  20.  1922.)— Tooth  Paste. 

165,924  — Marshall  Field  &  Company.  Chicago.  III.  (  Filed 
June  23.  1922.  Used  since  November.  1917.  011  face  powder, 
toilet  water,  a:id  compact:  since  October,  1919,  on  cold 
cream,  and  since  July.  1920,  on  talcum  powder.)  —  Face 
Powder,  Toilet  Water,  Compact  Powder,  Cold  Cream,  and 
Talcum  Powder. 

166.1  IS.— Windsor  Soap  Co..  Inc..  Buffalo,  N.  Y.  (Filed 
June  26,  1922     Used  since  Oct.  1,  1903.)  — Soap. 

166,495.  li.  Bnrnham,  Inc.,  Chicago,  111.  (F'iled  luly  5. 
1922.    Used  sii.ee  1910. )- Ronue. 

166,497.-1-:.  Burnham.  Inc..  Chicago.  111.  (Filed  luK  5. 
1922.  Used  since  191 5.) -Perfume,  Toilet  Water,  and 
Sachet 

16\602 -Joseph  Paul  Merola.  Newark,  N.  J.  (Filed  July 
8,  1^22.  Used  since  June  1.  1922.)    A  Hair-Dressing  Tonic. 

1  i'i6.727. — Sheffield  Pharmacal  Co,,  Chicago,  111.  (Filed 
July  10,  1922    Used  since  June  13,  1922  )— Prcspiration  Pre 
ventative 

166.749.— Thomas  E.  Riijps,  Independence,  Mo.  (Filed 
July  11,  1922.  Used  since  July  15.  1921. )-W  ashing  Com- 
pound-, 

166,776 — Lve-I.ess  Soap  Corporation.  New  York.  N.  Y. 
1  Fi!cd_ July  12.  1922.    Used  since  Apr.  12.  1922.)— Soap. 

166,7/9 .—  Light  foot  Schult/  Company,  Hobokcn,  N.  J. 
(  Filed  July  12,  1922.    U-ed  since  June  29,  1922  .)  —  Soap 

167.05S. — The  SehuvkiM  Chemical  Companv.  Philadelphia. 
Pa.  (Filed  July  18,  1922.  U-ed  since  Apr.  1.  1922  )- 
Sta-n  Removing  Preparation  for  Toilet,  Medicinal,  and  Do- 
mestic Uses 

167,060. Walter  C.  Tomc/.ak.  Detroit.  Mich.  (Filed  Tuh 
18,  1922.  Used  since  August.  1919.)— Complexion  Cream 
and  Face  Powder. 

167.106  -  The  Sanitas  Companv.  Inc.,  Jersey  City.  N  T 
and  Brooklyn.  N.  Y.   (Filed  July"  19.  1922.  Used  since  Mar 

20,  1922  ) — Shampoo  Preparation. 

167.197—  Abraham  Ratncr.  New  York.  N.  Y    (Filed  lulv 

21.  1022.    Used  since  Mar.  15,  1922.) -Dentifrice. 
167,427.    The  Sanitas  Companv.  Inc..  Jersey  City,  N  J 

and  Brooklyn.  N  Y.  ( Filed  July  26.  1922.  Used  since  Mar 
20.  1922  1    Slnmpoo  Preparation. 

167.490—  Seven  Sutherland  Sisters  Corp..  New  York 
N  Y.  (Filed  July  27,  1922.  Used  since  1900.)— Hair 
Coloring. 

167.503—  Harriet  TTubbart  Aver.  New  York.  N.  Y.  (Filec" 
July  28.  1922.    Used  since  19]  I  >  . -Coloring  for  Eyebrows 

167.549  — tosue  Ben-Harochc,  \ew  York.  N.  Y.  (Filed 
July  29,  1922.    Used  since  Mar  6.  1922  )— Perfumes. 
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167.556.-  The  Crown  Chemical  Company,  Indianapolis, 
Iml.  (Fncd  July  29.  1922.  Used  since  June  24,  1922.)  — 
kouges  and  Face  Powders. 

167.573.— Leona  Libbc,  Inc.,  New  York,  X.  V.  (Filed 
July  29.  1922.  Used  since  July  20,  1922.) -Cream  Which  is 
Applied  to  the  Face  to  Stimulate  Circulation. 

168.087.  Antonio  Y  timet,  dome  business  as  The  Juveni- 
lis C< Pence,  Forto  Kico.  (  .Filed  Aug.  10,  1922.  Used 
since  November,  1912.) — Hay  Rum. 

168.U88.  Antonio  Yumci,  doing  business  as  The  Juveni- 
lina  Puuce.  Pt-rit)  Kico.     (hi led  Aug.  10,  1922.  used 

since  Ma),  ,'ADs.)  -Han  F>ye. 

16.S.1  ={S  —  The  I  .a  Salic  Company,  St.  Paul.  Minn.  (Filed 
Auk-  '-.  1922.    Used  since  May,  1922.)  — Hair  Tonic. 

lo8,5/i>.---Ldii:ence  1'.  Dickey,  New  York,  N.  Y..  assignor 
to  Kill. ml  ll.idniit.  Nov  \ork,  X.  Y.  (Filed  Aug.  22,  1922. 
Used  since  Apr.  <>.  Iv22.j    Duplex  Vanity  Cases. 

l6o.t<c4— Alderman,  Fairchild  Co.,  Rochester,  N.  Y. 
(Filed  Ang.  25.  i  <22.  Used  since  July  1,  1917.)— Paper  and 
Pasteboard  lioxes. 

168. f/2.— Laio.ina  Remedies  Company,  Union,  S.  C. 
(Filed  Aug.  30,  1922.  Used  since  Aug.  19,  1922.)— A  Cocu- 
nut-Oil  Shampoo. 


TRADE-MARK  REGISTRATIONS  GRANTED 
(Act  of  March  19,  1920) 

(These  registrations  arc  not  subject  to  opposition.) 

161,680 —Atlanta  Barbers'  Supply  Company,  Atlanta,  Ga. 
(Fried  Nov.  17,  1921.  Serial  No.  155.468.  Used  since  Sept., 
1915.)  —  llaii  Tonics  and  Dandruff  Preventive. 

161,683.—  Anna  M.  Bergeron.  Los  Angeles,  Calif.  (Filed 
Mar.  29.  1922.  Serial  No.  161.406.  Used  since  No.  15, 
1912  ) — Liquid  Powder,  Pimple  Ointment.  Astringent  Lo- 
tion, Liquid  Bleach,  Kougv,  Cleansing  Meal,  Astringent, 
Whitening  and  Bleaching  Packs,  and  Cleansing  Cream. 

161.688  — F.  Bitniliam,  Inc.,  Chicago,  III.  (Filed  Mar.  10, 
1922.  Serial  No.  160.  475.  Used  since  1908.)— Facial  Cream. 

161  6*9 -K.  Burnham,  Inc..  Chicago.  111.  (Filed  Mar.  10, 
1922.  Serial  No.  160,479.  Used  since  19Il.)-Tinting  Nail 
Polish. 

161.708  -  The  l.antsen  Brothers  Co..  Toledo,  Ohio.  (Filed 
May  29.  1922.  Serial  No.  164,647.  Used  since  July  28.  1914.  ) 
— Talcum  Powder. 

161.7.''  !,-  t  !iho  Fee  Stone,  doing  business  as  The  Dental 
White  Co,  F\,iii5t-n,  Wyo.  (Filed  May  25.  1922.  Serial 
No   !<v4.52l).    Used  since  Dec.  15.  1918.  )■ -Dentifrice. 

162,1 51 .— Chcraniv.  Incorporated.  New  York,  N.  Y, 
(Filed  Aner.  27  1921.  Serial  \o.  152,237.  Used  since  luly 
15,  l'-21 .  >-  -Krilluirtine.  Face  Powder,  Face  Cream,  Toilet 
Water,  1  'erf nine,  Saclict.  ami  Talcum  Powder. 

!<>2  152  -C  . malt  and  Smth.  Pittsburgh.  Pa.  (Filed  June 
2.  r-22  Serial  No.  164.801.  Used  since  Mar.  17,  1920.)  — 
Hair  Cream. 

162  1(3  Florence  X.  Ixwis,  New  York,  V  Y.  (Filed 
Feb.  9.  l';22,     Serial    No   159.  094.    Used  since  Aug.  8, 


1916.1- 


Powdcr. 


162.46<>.--'l  lie  Lamson  Brothers  Co.,  Toledo.  Ohio.  (Filed 
Jan.  20,  1922.    Serial  No.  158.190.  Used  since  Iulv28.  1914  ) 
-Toilet  Soaps. 


PATENTS  GRANTED 

1.435.14').- V.ax  and  Method  of  Making  Same.  Harold 
Carle.  Buffalo.  N.  Y..  assignor  to  F.  N.  Burt  Company, 
Limited.  Toronto.  Ontario,  Canada,  a  Corporation  of  On- 
tario. Canada.  Filed  lan.  8.  1921.  Serial  No.  435,828.  12 
Claims.    (CI.  93  -35.) 

1.  \  methrw'  of  the  character  described  including  pro- 
viding a  multiple-ply  paper  rii  y  having  dry  siting  at  one 
end  iHtvvirii  |  Fes.  binding  said  plies  together  at  the  sized 
end  by  a  thin  glued  paper  strip,  and  thereafter  softening 
sa'd  s:  ring  and  crimping  said  bound  sized  end  while  the 
sizing  is  soft. 

1.435.160— Vanity  Case.  Fdward  H.  Hocgemann,  San 
Francisco.  Calif.  F"  led  Ian  11.  1921.  Serial  No.  436,581. 
1  Claim.    (CI.  240-8.4  ) 


A  vanity  case  comprising  a  box  and  cover  therefor,  a 
inir:or  ariaiiKcd  on  said  cover,  a  lamp  in  the  box,  a  rc- 
lltcior  lur  iiuictnif?  the  light  from  the  lamp  upon  the  face 
oi  tue  user,  a  cell  lor  energizing  the  lamp  arranged  in  the 
Ik  \.  a  swiicn  arm  tor  controlling  the  lamp  circuit,  and  a 
dignaliy  engagablc  llange  connected  to  said  switch  arm  and 
overlying  the  edge  of  the  box  in  position  to  be  engaged  by 
>aid  covet  when  it  is  closed. 

1.435.498.  Dentifrice  I  rncst  D.  Rcsnik.  New  Haven, 
Cum.  Filed  Jan.  16,  1920.  Serial  No.  351,930.  9  Claims. 
(CI.  167  9.) 

1.  A  tooth  paste  comprising,  in  combination,  a  substance 
forming  the  body  of  the  tooth  paste,  and  a  chlorine-releas- 
ing substance  completely  intermingled  with  said  body  sub- 
stance in  :i\ed  pioiKiriion  to  form  a  homogeneous  mass, 
;he  proportion  oi  chlorine-releasing  substance  employed  de- 
tcrmnmg  llie  relative  aiitount  of  chlorine  released. 

1.436.504.  -Vanity  Case.  William  G.  Kendall,  Newark, 
N.  J.  Filed  Aug.  16,  1922.  Serial  No.  582,204.  3  Claims. 
(CI.  132-82.) 

1  A  compact  retainer  for  vanity  cases  comprising  a 
resilient  metallic  band  adapted  for  engagement  with  the  side 
wails  of  a  vanity  case,  and  resilient  tongues  formed  in  said 

1  and  am]  adapted  to  engage  a  compact  to  retain  the  same 
within  the  vanity  case. 

1,436.732—  Bottle- Filling  Machine.  Horancc  M.  Smith, 
Chicago.  III.,  assignor  to  Liquid  Carbonic  Company,  Chi- 
cago, III.,  a  Corporation  of  Illinois.  F'llcd  July  19,  1918. 
Serial  No.  245,605.    11  Claims.    (CI.  226—98.) 

1.  in  a  machine  for  tilling  charged  liquids  into  bottles, 
a  filling  tank,  a  carlxmator,  a  connection  between  the  car- 
hooator  and  tank  for  supplying  the  latter  with  charged 
liquid,  a  pressure  reducer  in  said  connection,  means  for 
coni.ntiously  supplying  the  tank  with  countcrprcssure  gas, 
and  means  controlling  the  pressure  reducer  from  the  pres- 
sure of  said  gas. 

1 .437,934  -Collapsible  Tube.  George  W.  Fullerton.  Cin- 
cinnati, Ohio.  Filed  June  13,  1919.  Serial  No.  303,912.  2 
Claims.    (CI,  221—60.) 

1.  The  combination  of  a  collapsible  tube  having  a  cylin- 
drical neck  oi  substantially  soft  metal,  a  cap,  a  flange  de- 
pending from  the  edge  of  the  cap  to  engage  over  the  out- 
side of  -.aid  neck,  and  a  depending  post  at  the  center  of  the 
cap,  said  post  In.  i":  c>  luidrical  throughout  its  length,  ex- 
cept at  a  small  space  at  the  upper  end  thereof  and  of  a 
width  to  si'iinly  lit  said  cylindrical  neck,  said  upper  end 
Wing  substantially  sharply  bevelled  to  a  size  larger  than 
the.  m •Tuih  of  t!  (  neck,  and  said  post  having  a  flat  or  con- 
caved end,  lor  the  purpose  described. 

1,438.1^9.—  Method  of  Preparing  Soap  for  Use.  August 
Y,,,-c.  Chicago,  III.    Filed  May  5,  1919.    Serial  No,  294.643. 

2  Claims.     (CI.  87  16.) 

1.  The  mctl.od  of  preparing  soap  for  use  by  first  con- 
vening the  ,<at>  into  a  lather  for  subsequent  use  that 
■■'"IIs  -is  m  presiding  a  liquid  soap,  in  progressively  dis- 
char.Mi-  sll.  il!  quantities  of  the  liquid  soap  into  an  en- 
muisne  air  'i  and  thereby  breaking  the  soap  up  into  a 
re  ind  c  .pons  Jallier  having  considerable  inherent  sta- 
lulity. 

1.438.SSO.  Pow<ler  Puff.  Annetta  T.  Moellcr,  Indianapo- 
lis. Ind.  Filed  'tine  19,  1920.  Serial  No.  390,142.  4  Claims, 
i  CI.  132—785) 

!.  A  powder  puff  consisting  of  two  substantially  dupli- 
cate circular  outer  parts  of  smooth  material  and  two  simi- 
lar circular  inner  parts  of  soft  fluffy  material,  the  edges 
of  which  are  stitched  together  for  somewhat  more  than  half 
<_>(  the  circumference  thereof,  the  remainder  of  the  circum- 
ference being  left  open  to  provide  for  turning  the  put?  inside 
out.  the  iH.rlion  normally  inside  being  formed  for  use  as  a 
powder  puff  and  the  portion  on  the  outside  forming  a  pro- 
te-  tiii.-  ile  itis  to  prevent  escape  of  the  powder,  substantially 
set  f.-.rth. 

.436.928.— Soap.  Arthur  O.  Zink,  Rahwav,  N.  T.  Filed 
July  9.  1919.    Serial  No.  309,683.  6  Claims.  '  (CI.  87-5.) 

(Continued  on  page  468) 
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ARGENTINA 

Export  Duties  Chances,— December  changes  in  Argen- 
tine  export  duties  include  raising  the  rate  on  tallow  from 
2.40  to  2.55  gold  pesos  (a  peso  equals  about  82  cents)  per 
metric  ton. 

AUSTRALASIA 

Alcohol  for  Food  Manufacturers. — In  response  to  a 
question  asked  by  Mr.  Bowdcn,  of  New  South  Wales,  the 
Minister  for  Trade  and  Customs  in  the  House  of  Repre- 
sentatives said  the  matter  of  supplying  alcohol  for  the  man- 
ufacture of  food  extracts  at  the  same  duty  as  that  for  the 
manufacture  of  perfumes,  and  other  things,  had  had  much 
consideration,  and  he  would  again  confer  with  the  Govern- 
ment Analyst  to  see  if  something  could  be  done  to  cheapen 
the  alcohol. 

COLOMBIA 

Proposal  fob  Increase  of  All  Import  Duties.— The 
Colombian  Ministries  of  Hacienda  and  Treasury  have  in- 
troduced into  the  Congress  a  proposal  for  a  10  per  cent 
increase  in  the  tariff  on  imports.  Present  administrative  fea- 
tures of  the  existing  tariff  would  not  lie  altered. 

COSTA  RICA 

Cosmetic  Duties  Reduced. — Consul  Henry  S.  Waterman, 
at  San  Jose,  reports  the  repeal  of  I  .aw  No.  20  which  in- 
creased the  import  duties  on  various  articles.  The  duties 
now  are  the  same  as  those  formerly  Collected.  Among  the 
articles  which  paid  a  double  duty  were  atomizers  for  per- 
fumery. Among  the  articles  which  paid  a  triple  duty  were 
toilet  articles,  perfumes,  oils,  creams,  extracts,  face  powder, 
alkaloids,  and  extracts  for  the  manufacture  of 


liquors. 

CZECHOSLOVAKIA-LATVIA 

Commercial  Treaty. — A  treaty  of  commerce  was  signed 
at  Prague  on  October  8  between  the  Republics  of  Czechoslo- 
vakia and  Latvia.  The  new  treaty  is  based  upon  the  most- 
favored-nation  clause  and  contains  provisions  for  mutual 
protection  of  a  judicial  nature  and  for  the  application  of 
customs  regulations,  Concluded  with  validity  for  one  year, 
the  treaty  may  lie  terminated  by  giving  six  months'  notice 
to  that  effect. 

GERMANY 

Scientific  Gift  Bv  a  Japanese.— It  is  stated  in  Berlin 
that  Mr.  H.  Hoshi.  president  of  the  Hoshi  Pharmaceutical 
Co..  Ltd..  Kyobashi.  Tukio.  has  announced  his  intention  of 
subscribing  72.000  yen  to  German  institutes  of  scientific 
chemistry,  and  of  presenting  a  further  sum  of  40.01)0.000 
marks  to  a  general  purposes  fund  for  German  scientists. 
(Continu.d  on  pagi"  468 1 


The  enormous  retail  distribution  in  evidence  throughout 
the  country  as  the  result  of  the  appearance  of  holiday 
buying  has  perceptibly  stimulated  buying  in  primary  market 
channels.  Raw  material  shortages  are  reflected  by  sub- 
stantial advances  in  numerous  directions.  The  betterment 
in  foreign  exchanges,  particularly  the  jump  in  sterling  to 
the  best  point  since  March,  1919,  has  materially  augmented 
rirst  costs  in  not  a  few  products.  Buyers  who  had  held 
back  on  a  number  of  items  have  been  taking  on  supplies 
notwithstanding  the  nearness  of  the  inventory  period. 

A  belated  reflection  of  the  placing  of  some  of  the  oils  on 
the  free  list  was  furnished  by  the  action  of  ylang-ylang. 
Hourbon  grades  of  which  were  materially  lower.  Manila 
ylang  was  also  cut  sharply.  The  paring  down  of  prices 
represented  not  only  the  decrease  in  duties,  but  the  lessened 
value  of  the  franc  was  also  a  contributing  factor.  The 
question  of  quality  enters  into  the  Bourbon  grades  more 
than  ever,  because  it  is  possible  under  present  conditions 
to  sell  either  rectified  grades  at  as  low  as  $3  or  substitute 
cananga,  which  is  available  at  from  $2.50  to  $3.75. 

In  keeping  with  strengthening  conditions  reported  from 
primary  market  points,  lirmcr  prices  have  developed  in  a 
number  of  the  leading  floral  products.  Geranium  oil  is  ap- 
parently under  close  control  in  the  primary  markets,  private 
cables  denoting  no  indication  of  a  decline  for  the  near  fu- 
ture. According  tu  these  advices  offerings  arc  held  at  185 
to  190  francs  with  considerable  doubt  as  to  whether  lots  of 
10.000  pounds  or  more  could  be  purchased  under  200  francs. 
The  Algerian  oil  has  been  particularly  linn,  while  Bourbon 
grades  have  been  tirmly  maintained.  Genuine  otto  of  rose 
has  met  better  demand,  as  primary  markets  arc  expected  to 
show  added  strength. 

Firmnc»s  in  oil  of  cassia  is  viewed  with  particular  in- 
terest. Rectified  grades  have  been  advanced,  as  shipping 
difficulties  have  made  for  temporary  scarcities.  There  is 
undoubtedly  plenty  of  oil  available  in  the  interior  of  China, 
but  it  lias  not  lieen  reaching  shipping  ports,  owing  to 
banditry.  An  advance,  roughly  amounting  to  5  cents  d 
pound,  has  taken  place  in  both  Java  and  Ceylon  citronclla, 
as  excessively  rainy  weather  in  the  first -mentioned  place 
and  extraordinarily  dry  weather  ,  in  the  latter  island  re- 
sulted in  a  marked  decrease  in  raw  material  output,  so  that 
factors  are  now  quite  bullish  on  the  situation  generally. 
An  advance  approximating  40  per  cent  in  oil  of  caraway- 
was  caused  by  higher  raw  material  costs  which  materially 
enhanced  shipment  prices. 

Higher  shipment  prices  for  the  Messina  essential  oils, 
lemon  for  replacement  being  quoted  at  58  cents  a  pound  in 
bond,  while  orange  was  held  at  $1  80  a  pound  in  bond  has 
brought  an  uplift  in  l»oth  oils.  Strength  in  the  Sicilian  oils, 
notwithstanding  that  the  season  of  active  consumption  is  a 
long  ways  off,  is  taken  as  an  indication  that  demand  from 
the  flavoring  extract  and  soft  drink  trade  may  prove  more 
or  less  continuous  throughout  the  winter  months,  due  to 
prohibition. 

Under  the  impulse  of  a  larger  domestic  demand  which 
reached  the  primary  markets,  oil  of  peppermint  has  ad- 
vanced Eastern  distributors  were  forced  to  replenish  onlv 
(Continued  m  fas:.-  466) 
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PRICES  IN  THE  NEW  YORK  MARKET 


(Quotations  on  this 


made  by  local  dealers,  but  are  subject 
present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for 


of  the 


on  Soap  Materials.) 


ESSENTIAL  OILS 


Almond,  Bitter,  per  lb... 

Almond.  S.  P.  A  

Almond,  F.  F.  C.  "art". 
Almond,  Sweet  True... 


Almond,  Apricot  Kernel. 
Amber,  crude   


. .  $4.50-  $5.00 
..  5.00-  5.25 
..  1.60-  2.00 
. .  .45- 

.26-  27 
.85-  1.00 


Amber,  rcctilicd   

Amyris.  toalsamifera  

Anise,  'lead  free  U.  S.  P." 
Asdic  (spike)  Spanish  

French   

Bay,  Porto  Kico  

West  Indies  

Bergamot,  35-36  per  cent. . 
Birch  sweet  N.  C  

Penn.  and  Conn  

Birchtar.  crude   

Birchtar,  rectified  

Bois  dc  Rose.  Feitielle  

Cade,  U.  S.  P.  "IX"  

Cajeput.  Native  U.  S.  P  .. 

Calamus   

Camphor,  Jap,  "white"... 

Cananga,  Java  

Cananga,  Java,  rectified... 
Caraway  Seed,  rectified... 

Cardamom,  _  Ceylon  

Carvol  

Cassia,  rectified,  U.  S.  P.. 

Cedar  Leaf  

Cedar  Wood  

Celery   

Cinnamon,  Ceylon  

Citronella,  Ceylon  

Citronella,  Java  

Cloves,  Bourbon  

Cloves,  Zanzibar  

Copaiba   

Coriander   

Croton   

Cubebs   

Cumin   

Diltsccd   

Erigeron   

Eucalyptus, 

Aus..  80  to  85%  

Fennel,  Sweet  

Geranium,  Rose  Algerian. 

Geranium,  Bourbon   

Geranium,  Turkish  (palma 

rosa )   

Ginger   

Gingergrass   

Guiac  (Wood)  

Hemlock   

Juniper  Berries,  rectified.. 

Lavender,  English   

Lavender,  U.  S.  P.  "IX".. 

Lemon   

Lemon  "Calif  

Lemongrass   

Limes,  distilled  

l.imes,  expressed  

Linaloe   

Mace,  distilled  

Mirbane    

Mustard,  genuine  

Mustard,  artificial  

Xeroli.    Bigarade,  Petalc 

F»xtr«i  

Neroli.    Bigaradc,  Petale 

Nutmeg   

Opoponax   


1.25- 
4.00- 
.60- 
75- 
1.15- 
2.65- 
2.75- 
3.15- 
225- 
3.20- 
.75- 
1.50- 
2.50- 
.55- 
.80- 
6.00- 
.19- 
2.50- 
3.75- 
6.00- 
18.00- 
7.75- 
2.00- 
.90- 
27- 
10.00- 
15.50- 
.55- 
.80- 
2.75- 
2.25- 
.40- 
22.00- 
1.15- 
6.00- 
1250- 
5.00- 
1.15- 


125 
275 

3.25 
2.50 
325 


.60 
1.00 


3.85 
6.50 


225 
.95 
JO 

16.00 
.57 
.85 

2.40 

22.50 

6.25 
13.00 


.44-  .60 

1.40-  1.75 

8.00-  9.00 

7.00-  7.50 


5.00- 
5.25- 
100- 
4.85- 
125- 
1.10- 


3.25- 
.85- 
75- 
.80- 
.50- 

175- 

2.50- 
.90- 
.15- 
18.00- 

2.85- 


1.25 
3.40 

1.10 
.80 
.90 

2.00 


3.00 


175.00-200.00 

.90- 
28.00- 


2.00- 
2.40- 

2.50- 
3.10- 
.30- 


5.50- 
4.00- 


Orange,  bitter  

Orange,  sweet,  West  Indies 

Orange,  sweet,  Italian  

Orange.  Calif  

Origanum,  imitation  

Orris  Root,  concrete,  for- 
eign  (oz.) 

Orris  Root,  concrete,  do- 
mestic  (oz.) 

Orris  Root,  absolute,  (oz.)  57.00- 

Parsley    7.00- 

Patchouly    8.50- 

Pcnnyroyal,  American   2.40- 

Penny royal,  French   2.00- 

Pepperinint   2.75- 

Peppermint,  redistilled   3.10- 

Petit  Grain,  So.  American  1.75- 

Pctit  Grain,  French   8.00- 

Pimento  

Pine  Needles,  from  Pinus 

Sylvestris   

Rose,  Bulgaria  (oz  ) 

Rosemary,  French. . . .  (M>.) 


1.90- 

2.00- 
6.00- 
.55- 


3.00 
325 

9.00 


Rosemary,  Spanish  45- 

Rue    4.50- 

Sage    3.75- 

Sandalwood,  East  India. .  7.25- 

Sassaf ras,  artiticial  42- 

Sassafras,  natural  85- 

Savin,  French   3.75- 

Snake  Root   16.00- 

Spcarmint    2.60- 

Spruce    125- 

Tansy   8.50- 

Thyme,  French,  red   1.00- 

Thymc,  French,  white....  1.05- 

Thymc,  Spanish,  red   1.00- 

Vctivert,  Bourbon   5.00- 

East  India   30.50- 

Wintergrccn,  Southern....  4.50- 

Pennsylvania    5.25- 

Wormsced    4.00- 

Wormwood   10.50- 

Ylang-Ylang,  Manila   28.00- 

Ylang-Ylang,  Bourbon....  7.00- 

DERIVATIVES  AND  CHEMIC 

Acetophenone   4.75- 

Amyl  Salicylate,  dom.   1.50- 

Amyl  Salicylate,  foreign . .  1 .50- 

Anethot    1.60- 

Anisic  Aldehyde,  foreign..  4.25- 

Domestic    4.25- 

Benzahlehyde,  dom.,  U.S.P.  1.40- 
Benzaldehyde,  F.  F.  C.  do- 
mestic   

Benzyl  Acetate,  domestic. 
Benzyl  Acetate,  foreign 


1.60- 
175- 
1.75- 

Beiuyl  Alcohol   130- 

1.60- 
3.50- 
4.25- 


6.30 

.50 

4.00 

.45 
1.00 

2.75 


1.50 
1.25 


4.75 


9.00 
ALS 


4.50 


2.00 


Benzyl  Bcnzoate. 

llomcol   

Boniylacetate 

Bromostyrol    4.50- 

Carvol    775- 

Cinnamic  Acid                .  3.00- 

Cinnamic  Alcohol  "Solid".  14.0tK 

Cinnamic  Aldehyde   4,50- 

Citral  C.  P   275- 

Citronellol,  domestic   8.50- 

Citronellol,  foreign   8.50- 

Cumarin,  natural   15.00- 

Cumarin.  artificial  domestic  4.25- 

Cumarin.  artificial,  foreign  4.25- 

Diphcnylmcthanc   2.25- 


Diphcnyloxidc   85- 

2.55    Ethyl  Cinnamate   5.50- 

2.85    Eucalyptol   85- 

325  Eugenol   

Geraniol,  domestic  

Geraniol,  foreign  

Gcranyl- Acetate  

Hcliotropin,  domestic  

Indol,  C.  P  (oz.) 

Iso-Butyl-Salicylatc  

Linalool   

Linalyl  Acetate   

Linalyl  Benzoatc   

Methyl  Anthranilate   

Methyl  Cinnamate   

Methyl  Hcptenonc   

Methyl  Heptine  Carbon... 

Dcthyl  Paracresol   

Methyl  Salicylate   

Musk  Ambrcrte   

Musk  Ketone  

Musk  Xylene   

N'onylic  Alcohol  

Phenylacetaldchyde   

Phenylethylic  Alcohol  

Phenylacetic  Acid  

Rhodinol,  Domestic   

Rhodinol,  foreign  

Safrol   

Skatol.  C.  P  (oz.) 

Tcrpineol.  C.  P.,  domestic. 
Tcrpincol,  C.  P.,  imported. 

Terpinyl  Acetate  

Thymol   

Violet,  artificial  

Vanillin   (oz.) 

BEANS 

Tonka  Beans,  Para  

Tonka  Beans,  Angostura — 
Vanilla  Beans,  Mexican... 

Vanilla  Beans,  cut  

Vanilla    Beans,  Bourbon 

whole   /  

Vanilla    Beans,  Bourbon 

cut  

Vanilla  Beans,  Tahiti  yel- 
low label   1.80- 

White  label   2.25- 

SUNDRIES 

Alcohol  cologne  spirits  gal- 
lon   4.77-  4.90 

•Ambergris,  black. . .  (oz.)  10.00-  18.00 

Ambergris,  gray   28.00- 

Chalk,   precipitated   .03-  .05 

Civet  horns  (oz.)  2.75- 

Lanolin  hydrous  21-  .27 

Lanolin  anhydrous  25-  21 

Menthol   10.50-  11.00 

Musk,  Cab.,  pods  (oz.)  nominal 

Musk,  Cab.,  grains. . .  (oz.)  nominal 
Musk,  Tonquin,  grain  (oz.)  40.00- 
Musk,  Tonquin,  pods  (oz.  )  27.00- 
3  50    Orris    Root,  Florentine, 

whole  08-  .09 

Orris  Root,  powdered 

granulated  12- 

Rice  Starch  16- 

Talc.  Italian  (ton)  45.00-  60.00 

Talc.  French  (ton)  25.00-  50.00 

Talc,  domestic  (ton)  18.00-  40.00 


3.00-  3.25 
325-  375 

3.75- 
5.00- 

225-  2.50 
9.00- 

nominal 
4.50- 
8.75- 

noniinal 
425- 
5.50- 
9.00- 
40.00- 

12.50-  15.00 
.52-  70 
15.00- 
14.00- 
3.60- 

nomitial 
9.50- 

8.00-  9.25 

3.00- 
18.00- 
18.00- 

.55-  .60 
57.00- 

47Vi-  .55 
nominal 

1.50- 

4.25- 

8.00-  17.00 
.43-  .47 


.95-  1.00 

2.00-  225 

12.00-  18.00 
7jOO-  7J50 

325-  3.50 

3.00-  3.50 


2.00 
2.50 


2.50  ♦Normal. 
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THE  MARKET 

(Continued  from  page  466) 

to  find  the  oil  more  firmly  hold  than  ever  in  the  country. 
Mpdcratc  pressure  to  sell  new  crop  oil  of  spearmint  in  the 
country  has  weakened  that  product  to  some  extent.  High- 
er prices  have  developed  for  wormwood  despite  the  tact 
that  new  crop  has  been  offered  rather  freely.  Wormseed 
has  gone  up  as  surplus  stocks,  both  here  and  in  the  country, 
have  been  reduced.  The  first  arrival  of  birch  tar  oil  in  the 
last  seven  years  has  reached  the  market  from  Russia.  Sell- 
ers cut  previous  prices  in  two  with  the  replenishment  of 
stocks  and  quoted  crude  at  $1,  with  rectified  at  $1.50. 

Synthetic  Aromatic  Products 

Much  of  the  misapprehension  and  uncertainty  entertained 
in  aromatic  chemical  importing  circles  as  a  result  of 
arbitrary  rulings  of  customs  authorities,  have  been  dis- 
pelled during  the  last  month  and  the  general  market  has 
taken  on  a  .semblance  of  greater  stability.  Consumers  are 
paying  a  little  more  each  time  they  enter  the  market.  Ac- 
tive absorption  of  lots  rushed  in  prior  to  enactment  of  the 
new  tariff  has  been  a  feature  of  the  market.  It  seems  to 
be  the  opinion  in  well-informed  circles  that  prices  will  go 
higher,  although  abnormal  conditions  are  not  likely  to  hap- 
pen in  view  of  the  more  comprehensive  manufacturing 
facilities  now  prevailing  in  world  markets. 

While  there  is  still  some  uncertainty  in  connection  with 
methods  of  appraising  invoices  under  the  new  tariff,  im- 
porters have  voiced  a  certain  amount  of  satisfaction  over 
the  increased 'marketability  of  a  number  of  products,  which, 
in  spite  of  the  relatively  high  prices  prevailing,  are  meeting 
with  a  good  demand  from  manufacturers  of  the  more  ex- 
pensive perfume  products. 

A  resume  of  price  developments  of  the  month  indicates 
that  advances  have  occurred  in  the  following:  Cinnamic 
aldehyde;  foreign  coumarin ;  phcnylethylic  alcohol,  C.  P. 
tcrpineol,  diphcnyl-oxidc,  xylene  musks  and  safrol.  The 
following  products  are  available  at  somewhat  lower  prices : 
Anisic  aldehyde,  benzaldehyde,  cinnamic  alcohol,  foreign 
citroncllol,  foreign  gcraniol,  domestic  hcliotropin,  methyl 
anthranilatc,  eugenol  and  artificial  violet.  There  was  a 
fairly  wide  divergence  of  prices  in  those  instances  where 
quality  was  the  determining  factor. 

Natural  Perfumery  Products 

As  the  result  of  active  buying  of  menthol  in  the  primary 
markets  by  German.  English  and  American  consumers  that 
roduct  is  again  within  striking  distance  of  pre-war  levels, 
ialcs  have  gone  through  as  high  as  $1 1  a  pound.  It  de- 
velops that  two  of  the  principal  consumers  postponed  their 
entry  into  the  market- until  the  heavy  consuming  season  was 
well  under  way  only  to  find  the  market  had  gotten  beyond 
their  reach.  If  the  wave  of  buying  continues  throughout 
the  active  season,  no  alleviation  of  the  shortage  is  expected 
much  before  Spring.  Firmer  tendencies  arc  the  rutc  in 
musks,  Tonquin  in  grain  being  held  at  $40  inside,  while  in 
pods  the  price  stands  at  $27  an  ounce.  -Civet  is  also  slightly 
higher  at  $2.75  an  ounce. 

Vanilla  Beans 

Despite  the  sharp  appreciation  of  vanilla  beau  prices  as 
the  result  of  scarcity,  there  is  apparently  no  let -up  in  the 
volume  of  buying  on  the  part  of  the  extract  trade.  Turn- 
overs during  the  final  trading  period  of  the  year  were  ex- 
ceptionally heavy  at  prices  ranging  from  $3  to  $3.50  a 
pound  for  Bourbon  vanilla,  and  from  $7  to  $7.50  a  pound 
for  cut  Mexican  beans.  Mexican  whole  beans  were  nomi- 
nally f|tioted  at  from  $11  to  $15  a  pound,  but  some  of  the 
largest  dealers  were  entirely  without  supplies.  The  new 
crop  of  Mexican  vanilla  is  stilt  several  months  away  and 
will  come  here  on  an  empty  market.  Meanwhile,  cable 
advices  from  Madagascar  confirm  a  shortage  estimated 
roughly  at  33]/j  per  cent.  The  entire  crop  at  Madagascar 
is  reported  to  have  been  cured  and  on  its  wav.  Most 
arrivals  at  Marseilles,  however,  are  sold  ahead,  ft  is  cur- 
rently reported  that  there  arc  four  bidders  for  every  lot  of 
Bourbon  vanilla,  which  finds  its  way  onto  the  Marseilles 
market.  Hence  importers  here  are  freely  predicting  a  $4 
market. 


's 


FOREIGN  CORRESPONDENCE 

(Continued  from  page  466) 
(A  yen  is  about  48  cents  and  the  subscription  of  72.000  yen 
would  be  approximately  $35,000.    It  is  not  stated  whether 
the  subsequent  gift  is  in  gold  or  paper  marks,  the  difference 
between  which  is  enormous  and  fluctuating.) 


SWITZERLAND 

Import  Prohibition  on  Industrial  Alcohol.— A  Swiss 
decree  of  October  31.  1922,  prohibits  the  importation  of 
industrial  alcohol  except  by  the  Government  monopoly. 


PATENTS  GRANTED 

(Continued  from  page  465) 

1.  A  toilet  article,  comprising  a  homogeneous  pellet  of 
soap  in  a  pasty  or  plastic  condition,  enclosed  in  a  relatively 
thin  protective  and  disintegrate  coating  capable  of  pre- 
venting drying  of  the  soap. 

1.436,929— Soap.  Arthur  O.  Zink,  Rahway.  N.  J.  Filed 
July  9,  1919.    Serial  No.  309,684.    11  Claims.    (CI.  87-5.) 

1.  A  toilet  soap  comprising  a  thin  sheet  of  pliable, 
strongly  tenacious,  homogeneous,  saponaceous  composition. 

1.437,210.-Powder  Box.  Harvey  T.  White  and  Percy  H. 
White,  Brooklyn.  N.  Y.  Filed  Aug.  10.  1921.  Serial  No. 
491,231    4  Claims.    (CI.  132-82.) 

1.  A  pow  der  box.  comprising  a  powder  container  open  at 
one  end,  a  foraminated  pad  forming  a  closure  for  said  open 
end,  and  a  removable  cover  conforming  to  the  contour  of  said 
container  and  shaped  to  enclose  the  normally  exposed  por- 
tion of  said  pad. 

1.437,249.— Collapsible  Tube.  Walther  Kalb.  Leipzig.  Ger- 
man. Filed  May  31.  1922.  Serial  No.  564.914.  3  Claims. 
(CI.  221  -60.) 

1.  A  tube  comprising  a  body  formed  with  a  head,  said 
head  provided  with  a  tapered  discharge  opening  and  with 
internal  radial  ribs  adjacent  said  opening,  said  opening 
ami  ribs  forming  a  scat,  an  outwardly  opening  stopper 
shaped  to  seat  within  said  tapered  discharge  opening,  and  a 
spring  located  within  the  tube  and  engaging  the  stopper 
whereby  the  latter  is  normally  held  in  closed  position. 

1,437  339.™ Cooling  Apparatus  for  Use  in  Soap  Manufac- 
ture. Charles  William  Couehe,  IJvcriiool,  and  James  Ken- 
yon.  Flixton,  near  Manchester.  F.ngland.  Filed  June  14 
1°21.    Serial  No.  477,540.    3  Claims.    (CI.  18-26.) 

1.  Wooden  frames  for  cooling  apparatus  for  soap  of 
grid-like  open  form  at  the  opposite  sides  and  having  ver- 
tical division  pieces  arranged  to  divide  the  enclosed  space 
into  a  number  of  parallel  passages,  each  having  a  separate 
water  supply  and  outlet  connection ;  a  passage  for  the 
flow  of  the  liquid  soap  to  the  cooling  space  Ix-twcen  ad- 
jacent frames  and  cover  plates  attached  to  the  opposite 
sides  of  the  frames,  as  set  forth. 

1.437,344— Process  of  Preparing  Coumarin.  Chauncev  C. 
Loomis.  New  York.  N.  Y..  assignor  to  Scmct-Solvay  Com- 
pany, Solvay,  \\  Y .  a  Corporation  of  New  York.  Filed 
June  23.  1921.   Serial  No.  479.SIO.   2  Claims.  (CI.  260—54.) 

1.  The  improvement  in  the  process  of  preparing  coumarin 
which  consists  in  mtving  the  reaction  mixture  obtained  by 
hratin.tr  together  salicylic  alhedycic.  sodium  acetate  and 
acetic  anhydride  with  milk  of  lime  and  heating  the  mixture, 
filtering  the  mixture  and  treating  the  filtrate  with  acid  and 
finally  separating  out  the  coumarin. 

1.437^73,-  P-.wder  Puff.  Max  Menkin.  New  York.  N.  Y. 
T^.J^iV  27'  192°-    StriaI  Xo-  «3,!94.    7  Claims. 

1.  A  powder  puff  compn\incr  a  pad  section,  and  a  stock 
section,  said  stock  section  consisting  of  an  annulus  a 
piece  of  fabric  stretched  thereover,  a  second  piece  of  fabric 
stretched  iim.'er  the  first  mentioned  strip  of  fabric,  a  clamp- 
ing ring  fitted  within  the  annulus  and  bavin?  portions  struck 
therefrom,  a  ribbon  engaged  with  the  struck  portions  of 
the  clamping  ring,  said  struck  portions  of  the  clamping 
ring  adapted  to  engage  with  parts  of  the  pad  when  the  sec- 
tions are  assembled. 
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SOAP  IMPORTS  AND  EXPORTS  ANALYZED 

Statistics  of  the  Government  on  both  imports  and  exports 
of  soap  are  available  for  the  first  nine  months  of  1922,  as 
well  as  for  .September.  They  reveal  interesting  facts  in 
relation  to  the  industry's  foreign  trade. 

Imports  for  the  nine  months  were  valued  at  $721,697,  an 
increase  of  $240,996  over  the  1921  figures  for  the  same 
period.  About  half  was  Castile  soap.  For  September  the 
imports  were  only  $64,345,  but  this  was  a  gain  of  $30,318 
over  the  month  in  1921.  Why  should  so  much  Castile  soap 
be  imported  into  this  country? 

Exports  of  soap  for  the  nine  months  totaled  $6,484,412, 
a  decrease  of  a  third  of  a  miilion  dollars  from  the  same 
period  in  1921.  September  exports  were  $769,731,  a  de- 
crease of  $26,235  from  a  year  ago.  It  is  a  most  remark- 
able situation  and  one  which  is  not  easily  explainable  except 
upon  vague  theories.  Most  American  soap  makers  arc 
constantly  improving  and  pushing  their  products.  The  law 
of  supply  and  demand  does  not  seem  to  apply  except  re- 
motely and  there  have  been  no  reports  of  intense  outside 
competition.  ' 

September  soap  exports  went  from  the  United  States  to 
nearly  eighty  governmental  divisions  and  nations.  The  total 
previously  given  was  divided  as  follows: 

Pounds  Valuation 

Toilet  or  fancv  snap   795.238  $285,372 

Laundry  soap  '.   5,253.398  364,167 

Other  soaps    1.071.199  120,192 

There  is  no  questioning  the  fact  that  American  soap 
manufacturers  are  making  good  products  and  endeavoring 
to  enlarge  their  trade  and  the  figures  show  up  well,  but 
there  is  the  recent  slump  to  be  explained.  It  is  not  neces- 
sary to  go  into  details  of  the  exports,  which  would  fill  a 
whole  page  and  mean  very  little  except  to  a  few  of  our 
readers,  who  always  can  see  the  full  Government  report 
on  application  to  us.  Mexico,  Cuba  and  Haiti  were  our 
best  September  customers,  except  the  Canadian  provinces. 
Philippine  Islands  figure  near  the  front,  while  Scotland  and 
England  show  up  well.    British  India  took  $10,624  in  toilet 


SOAP  AND  POTASH  IN  GERMANY 

Consul  Duroont,  at  Frankfort  on  the  Main,  reports  that 
the  German  soap  industry  is  fully  occupied,  and  owing  to 
the  increased  supply  of  soda  has  been  able  to  augment  its 
output.  There  are,  however,  in  this  connection,  new  in- 
creases in  wages  to  be  reported,  which  have  advanced  soap 
prices  materially. 

German  potash  prices  effective  December  1  were  ap- 
proximately 145  per  cent  higher  than  those  of  November  1. 
according  to  cable  advices  received  by  the  Department  of 
Commerce.  Unofficial  Hamburg  domestic  chemical  prices 
on  December  1  were  as  follows:  Caustic  potash,  480 
marks  ;  caustic  soda.  540  marks  :  zinc  oxide,  1,425  marks. 


REVISING  TALLOW  STANDARDS 

Agitation  for  a  revision  of  standards  for  tallow  which 
will  eliminate  existing  meaningless  designations  is  gradually 
talcing  shape.  The  lack  of  uniformity  in  the  various  grades 
of  tallow  has  long  proved  a  serious  handicap  to  soap  manu- 
facturers, the  principal  consuming  interests,  who  for  years 
past  have  been  forced  to  rely  almost  wholly  on  the  ability 
of  purchasing  agents  to  procure  for  them  desired  qualities. 

Practically  every  Tenderer  in  the  country  utilizes  one  of 
several  well  known  processes  for  producing  tallow,  but  it  is 
almost  safe  to  say  that  the  products  of  no  two  of  them 
are  alike.  Two  grades  may  produce  an  almost  identical 
chemical  analysis  and  be  of  almost  absolutely  the  same 
color.  The  same  two  grades  may  answer  anywhere  from 
one  to  seven  manufacturing  requirements,  but  when  it  comes 
to  performing  the  work  of  the  eighth  manufacturer  it  will 
be  found  that  grade  No.  8  while  corresponding  in  every 
iwrticular  with  grade  No.  1,  will  not  do  the  work  of  the 
former.  This  is  due  not  only  to  the  rendering  process  em- 
ployed, but  to  the  quality  and  condition  of  raw  stock. 

The  principal  grievance  of  the  soap  manufacturer  is  in 
the  apparent  lack  of  uniformity  of  the  various  grades  of 
tallow.  During  hot  weather  the  very  nature  of  the  animal 
from  which  the  product  is  derived  tends  to  deterioration  of 
the  quality  of  the  tallow.  Moreover,  every  Tenderer  having 
a  different  quality  of  tallow,  the  problem  of  the  consumer 
is  heightened  notwithstanding  his  use  of  the  "M.I.U."  or 
color  test  as  well  as  the  test  for  titre  or  hardness  and  that 
for  fatty  acid  contents.  The  soap  manufacturer,  however, 
enjoys  a  certain  advantage  in  his  ability  to  purchase  from 
the  smaller  producers  who  arc  not  in  a  position  to  grade 
their  tallow.  He  can  fix  a  price  which  is  more  to  his  ad- 
vantage than  that  of  the  renderer. 

It  is  a  well  known  fact  that  during  the  last  five  years  the 
existing  standards  for  tallows  have  been  subjected  to  a 
steady  deterioration.  Each  renderer  has  his  own  brand  and 
in  the  course  of  another  few  years  tallow  will  be  purely  a 
trade-marked  product  unless  Tenderers,  soap  makers  and 
brokers  can  come  to  some  agreement  in  the  matter  of 
adopting  standards  which  will  answer  certain  requirements. 
At  present  "City  Extra"  which  runs  about  4  to  6  per  cent 
acid  and  is  of  a  fair  white  color  is  regarded  as  the  most 
desirable  grade  for  toilet  soap  making  here,  "Prime 
Packers"  is  the  Chicago  grade  which  corresponds  to  this 
and  is  used  throughout  the  West.  Grade  Number  2  or 
"Prime  City"  is  at  present  being  largely  used  for  the  manu- 
facture of  laundry  soaps.  "Special  City"  is  the  grade  of 
tallow  upon  which  the  market  prices  of  all  grades  of  tallow 
are  based.  There  seems,  however,  to  be  no  conception  of 
what  "Sin-rial  City  Tallow"  is,  for  it  has  recently  become 
a  vague  name  rather  than  a  specified  quality. 

The  practicality  of  attempting  to  achieve  any  standardiza- 
tion beyond  the  one  existing,  which  Tenderers  show  little 
willingness  to  change,  is  being  investigated  by  The  Amer- 
ican Perftmer  &  Essential  Oil  Review.  Results  are 
apparently  negative  so  far  as  melters  are  concerned,  as  no 
manufacturer  shows  any  special  desire  to  have  his  product 
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graded  below  that  of  another  producer.  This  can  be 
readily  understood  when  it  is  recalled  that  tallow  is  com- 
posed of  the  glycerol  esters  of  stearic  acid  and  oleic  as  well 
as  some  plamatic  acids  along  with  more  or  less  of  the  free 
acids  themselves.  The  product  is  melted  or  rendered 
either  by  lire  heat  in  open  vessels  or  by  steam  under  pres- 
sure in  digestors  which  produces  a  white  yellow  stiff  grease 
which  is  almost  odorless  when  fresh,  but  acquires  a  dis- 
agreeable smell  when  exposed  to  the  air.  The  product  is 
used  as  a  lubricant  as  well  as  in  the  preparation  of  soap 
and  it  is  largely  converted  into  fatty  acids  from  which 
strarine  candles  are  made.  Often  the  product  is  adulterated 
with  fatty  acids  from  cotton  seed  and  wool  grease  and  with 
mineral  substances  such  as  clay  and  whiting.  Then,  too, 
the  tallow  is  frequently  sent  back  to  blenders  due  to 
adulteration. 

The  Committee  on  Animal  Fats  and  Oils,  of  the  New- 
York  Produce  Exchange,  of  which  Mr.  Loveland,  of  the  B. 
T.  Babbitt  Co.  is  a  member,  is  sounding  out  the  sentiment 
of  the  trade  on  the  question  of  a  revision  of  standards  for 
tallow.  According  to  Mr.  Loveland  existing  standards  for 
tallow  do  not  bind  producers  to  anything  in  particular,  be- 
cause as  soon  as  a  certain  standard  is  adopted  melters  try 
to  produce  the  product  as  cheaply  as  possible.  This  condi- 
tion, it  is  urged,  should  be  rectihed  by  the  adoptwn  of 
certain  standards  which  would  hold  producers  responsible 
for  the  production  of  certain  grades  and  qualities.  At 
present  purchasers  of  tallow  are  agreed  that  some  revision 
of  standards  should  be  adopted.  They  are  met.  however, 
with  indifference  on  the  part  of  the  producers,  who  are 
quite  content  with  permitting  matters  to  slide  along  as  at 
present. 

Approached  on  the  subject  of  tallow  standardization,  a 
representative  of  Joseph  Stern  &  G>.,  slaughterers  and 
Tenderers,  voiced  the  opinion  that  his  conecrn  was  entirely 
satisfied  with  existing  standards.  "Soap  makers  know 
pretty  well  just  which  of  our  grades  of  tallow  they  prefer 
best,"  he  said,  "Moreover  our  products  all  come  inside  a 
color  test,  which  while  it  varies,  furnishes  ample  protec- 
tion to  the  buyer  that  he  will  secure  the  desired  qualities 
best  adapted  for  his  own  productions." 

According  to  a  representative  of  \V.  D.  Vandenhove  & 
Co.,  the  oldest  tallow  house  in  New  York  City,  the  outlook 
for  any  re-standardization  of  tallow  for  the  immediate 
future  is  rather  dubious.  The  product  admittedly  is  not 
uniform  and  there  is  considerable  deterioration  of  quality 
during  the  warm  weather,  but  even  so  it  was  said  soap 
makers  will  have  to  be  content  with  buying  on  reputation. 
He  said .  "Wc  find  that  the  presence  of  bees  wax  is  grow- 
ing more  frequent.  Just  what  its  origin  is  is  unknown,  but 
where  traces  of  it  occur  in  the  tallow  it  can  only  be 
utilized  for  axle  grease  or  other  heavy  lubricating  pur- 
poses." 

Tobias  T.  Pergament.  pointing  to  the  fact  that  the  quality  of 
tallow  is  entirely  dependent  on  the  nature  of  the  live-stock 
itself,  the  quality  fluctuating  in  direct  proportion  to  the 
feeding  and  the  environment  of  the  animal,  says  that  while 
the  question  of  standardizing  tallow  has  often  been  agitated 
it  is  practically  impossible  of  achievement.  Only  long 
years  of  experience  in  buying  can  be  relied  upon  by  a 
consumer  in  selecting  the  best  brands  adaptable  for  his 
particular  product.  "Why  should  producers  be  interested 
in  changing  the  present  order  of  things?"  he  said,  "It 
would  be  virtually  .impossible  to  convince  one  producer  that 
hr  should  grade  his  product  on  a  parity  with  that  of 
another,  especially  if  he  knew  that  his  product  was  in  any 
way  inferior  to  that  of  some  other  manufacturer." 

The  above  view  was  concurred  in  by  Welch.  Holme  & 
Clarke,  one  of  the  leading  distributors.  A  representative 
of  this  concern  holds  thr  opinion  that  the  very  nature  of  the 
live-stock  operates  against  the  adoption  of  any  additional 
standardization  at  this  time.  "All  soap  makers  have  their 
own  methods  of  purchasing  tallow."  he  said,  "but  producers 
show  little  disposition  to  change  their  methods  of  manu- 
facture on  account  of  variance  in  fatty  acids  contents  and 
the  fact  that  titre  does  not  run  so  high  in  the  cold 
weather." 

Producers  arc  averse  to  making  any  changr  in  the  present 
standards  according  to  Frey  &  Horgan.  specialists  m  tal- 
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lows  and  greases,  because  it  is  difficult  under  hot  weather 
conditions  to  make  a  tallow  run  smooth  and  even.  Tallow 
is  not  a  chemical  product,  it  was  said,  but  is  dependent 
for  its  quality  on  the  methods  of  feeding  the  live-stock 
from  which  it  is  produced.  Tallow  runs  high  in  fatty 
acids  during  the  hot  weather  when  a  certain  amount  of 
bleaching  materials  is  utilized  to  improve  its  appearance. 
It  is  difficult  under  any  conditions  to  produce  a  uniform 
grade  of  strictly  white  tallow.  Even  edible  stock  is  fre- 
quently yellow  in  color.  Existing  standards  have  been  sub- 
jected to  a  steady  deterioraticn  in  the  last  few  years.  The 
ole factory  nerve  is  still  one  of  the  surest  methods  of 
determining  fatty  acid  content.  When  tallow  is  rancid  and 
putrid  in  odor  it  is  high  in  free  fatty  ackl  contents. 

A  representative  of  Colgate  &  Co.,  one  of  the  largest 
tallow  purchasing  houses  in  the  country,  pointed  out  that 
after  failure  to  accomplish  anything  in  the  direction  of 
tallow  standardization  in  Chicago,  producers  have  adopted 
a  rather  indifferent  attitude  with  reference  to  the  proposal. 
They  arc  not  strictly  opposed  to  the  idea,  notwithstanding 
that  every  rrnderer  turns  out  a  different  grade  of  tallow. 
Producers  are  now  making  an  effort  to  sell  tallow  according 
to  brand,  and  regardless  of  color,  acid  test,  or  titre. 

It  is  doubtful  if  anything  can  be  done  in  the  matter,  is 
the  view  of  a  representative  of  the  Manhattan  Soap  Co. 
who  said :  "The  qualities  are  changing  around  rapidly  and 
practically  every  producer  now  has  his  own  brand.  Five 
years  from  now  tallow  will  be  essentially  a  trade-marked 
product." 


U.  S.  SOAP  PATENTS  GRANTED 

Frank  K  Newell.  ITiiladclphia.  has  received  patent 
1.436.721.  for  a  soap-chipping  device,  which  is  provided  with 
a  plurality  of  delivery  openings  and  a  cutter  for  each  open- 
ing.   The  liody  of  each  cutter  is  corrugated. 

Julius  A.  Schwantcs.  Milwaukee,  has  invented  and  as- 
signed to  the  Palmolive  Co.,  a  new  container  for  soap 
sticks.    Its  patent  number  is  1,436.827. 

Arthur  O  Zink.  of  Rahway,  N.  I.,  has  obtained  patents 
1.436.92H  and  1,436.929  for  soaps.  The  former  is  described 
as  a  toilet  article  comprising  a  homogeneous  pellet  of  soap 
in  a  pasty  or  plastic  condition,  enclosed  in  a  relatively  thin 
protective  and  disintegrate  coating  capable  of  preventing 
the  drying  of  the  soap.  The  second  ( patent  covers  a  thin 
sheet  of  the  protective  material. 

Marcel  Badly,  of  Paris.  France,  has  received  patent 
1,437.217  for  a  soap  tablet  holder  or  container. 

Charles  William  Couche.  Liverpool,  and  James  Kenyoti. 
of  Flixton,  near  Manchester.  England,  have  received  the 
grant  of  patent  1.437.339  for  a  cooling  apparatus  for  use 
in  ihe  manufacture  of  soap.  Parallel  passages  are  provided 
in  an  enclosed  space,  each  having  a  separate  water  supply 
and  outlet,  acting  upon  divisions  of  frames,  etc ,  into  which 
the  liquid  M>ap  is  permitted  to  flow. 


Essential  to  Operating  Soap  Business 

(Mr.  G.  H   Sprinurr,  Sn:i|«.  Perfumes.  Glycerine.  Syracme.  X.  Y  "I 

I  am  now  representing  Jas.  S.  Kirk  &  Co.  in  this  state 
on  both  toilet  and  laundrv  soaps,  having  relinquished  the 
State  of  Ohio  as  you  recall  in  May.  and  find  that  I  cannot 
operate  a  soap  business  intelligently  in  any  territory  what- 
soever without  having  current  issues  of  Tnr  American 
Perfvmkr,  and  this,  after  a  connection  of  thirteen  year? 
with  Jas.  S.  Kirk  &  Co.  in  the  toilet  soap  game. 


Pears,  Ltd.,  Cuts  Price  of  a  Product 

London  advices  say  that  A.  Ss  F.  Pears.  Ltd..  have  made 
a  reduction  in  the  wholesale  price  of  Pears'  Unsrrnted 
Transparent  Soap.  Pears'  soap  shows  a  profit  which,  as 
well  as  being  satisfactory ,  is  bigger  than  ever  before  in 
the  hi>tory  of  the  firm. 


Other  News  for  Soap  Section  Readers 

Readers  ci  this  section  should  sec  our  Washington  Corre- 
spondence for  news  of  the  Raw  Material  Bureau's  work, 
the  Federal  Chemist's  report  on  vegetable  oil  and  rosin  re- 
search, and  Obituary  Notes  for  the  death  of  soap  makers. 
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STANDARD  METHODS  FOR  THE  SAMPLING  AND  ANALYSIS 
OF  COMMERCIAL  SOAPS  AND  SOAP  PRODUCTS.1 
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The  committee  on  Methods  of  Analysis  and  Specifications 
of  Commercial  Soaps  and  Soap  Products  of  the  Division  of 
Industrial  Chemists  and  Chemical  Engineers  of  the  Ameri- 
can Chemical  Society  has  given  careful  consideration  to 
criticisms  of  its  previous  report  and  has  also  co-operated 
with  the  Soap  Committee  of  the  American  Specialty  Manu- 
facturers' Association  and  with  the  Technical  Committee  on 
Soaps  of  the  I".  S.  Government,  with  the  result  that  the  fol- 
lowing report  was  unanimously  adopted  April  J,  1922. 

A«iHre»u>  r«MF*tu.,  Chairman.  Gibe  Suap  Co.  Cincinnati.  Ohio. 

C.  I*.  I  osg.  The  Gloke  Soap  Co,,  T.    K.    1'uwri.L,    Armour  Soap 

Cincinnati,  Ohio.  Wks.,  Chicago,  III. 

I'ixv    H    Wai.ku.   liurtau  r>f  R.    E.    Divixic,    Armour  Soap 

Staiidar.L.  Washington.  I».  C.  W  k«  .  Chicago,  III. 

Applicability  of  the  Methods 

It  is  admitted  that  the  methods  of  sampling  may  not  in  all 
cases  yield  samples  that  arc  truly  representative  of  the  whole 
lot,  but  any  method  that  would  do  so  would  be  so  cumber- 
some and  expensive  as  to  defeat  its  own  purpose.*  The 
methods  given  do  not  favor  either  buyer  or  seller,  and  arc 
believed  to  be  as  accurate  as  the  economic  considerations 
warrant,  and  if  mutually  agreed  upon  should  be  satisfactory 
to  all  interested  parties. 

The  methods  of  test  differ  somewhat  in  form,  and  in  some 
cases  in  substance,  from  those  given  in  the  previous  report, 
localise  the  committee  has  attempted  to  cover  methods  that 
would  be  of  importance  in  commercial  transactions  rather 
than  methods  that  would  be  mainly  of  theoretical  interest 
and  only  applicable  in  special  cases.  As  presented,  the 
methods  of  sampling  and  testing  can  be  directly  applied  to 
commercial  transactions,  and  it  may  be  of  interest  to  state 
that  the  methods  prescribed  in  the  specifications  for  various 
soap  products  recommended  as  U.  S.  Government  Standards 
by  the  Federal  Specifications  Board  are  essentially  the  same 
as  these. 

A — Sampling 

The  seller  shall  have  the  option  of  being  represented  at  the 
time  of  sampling  and  when  he  so  requests  shall  be  furnished 
with  a  duplicate  sample. 

I.  Cake  Soaps,  Flake  and  Powdered  Soap  Products, 
when  Packed  in  Caxs  oh  Cartons— One  cake  (can  or  car- 
ton") shall  Ik-  taken  at  random  from  not  less  than  1  per  cent 
of  the  vendors'  shipping  containers,  provided  such  containers 
contain  not  less  than  50  lbs.  In  the  case  of  smaller  con- 
tainers, a  cake  (can  or  carton)  shall  be  taken  at  random 
from  each  lot  of  containers  totaling  not  more  than  5.000  lbs. 
The  total  sample  shall  in  alt  cases  consist  of  not  less  than 
three  cakes  (cans  or  cartons)  taken  at  random  from  Separate 
containers.  With  very  large  lots  where  the  sample  drawn 
as  above  will  amount  to  more  than  20  lbs.  the  percentage  of 
packages  sampled  shall  be  reduced  so  that  the  amount  drawn 
shall  not  exceed  20  lbs. 

Wrap  the  individual  cake*  (cans  or  cartons)  tightly  in 
paraffined  paper  at  once  and  seal  by  rubbing  the  edges  with 
a  heated  iron.  The  inspector  shall  accurately  weigh  each 
wrapped  cake  (can  or  carton),  record  its  weight  and  the 
date  of  weighing  on  the  wrapper,  place  the  wrapped  cakes 
(cans  or  cartons)  in  an  airtight  container  which  should  be 
nearly  filled,  and  seal,  mark,  and  send  to  the  laboratory  for 
test.    Samples  should  be  kept  cool  until  tested. 

II.  Ft.AKE  and  Powdered  Soap  Products  when  in  Bulk 
-  A  grab  sample  of  not  less  than  V3  lb.  shall  be  taken  at 
random  from  not  less  than  1  per  cent  of  the  vendors'  ship- 

>  !o*rnal  of  inSnilrM  <t»,t  Fnei'ierring  Chfnirtrv.  14  (IW,  1 1  5«. 
»  l«u*Hol  ol  lnd«H*ial  ami  fintfnttring  CbrmiHry    11  (19191.  7B5. 
'Sampling  in<1  testirm  small  shipments  is  m.fr  rr  less  impracticable, 
n*  'he  expense  is  in  most  cases  greater  than  any  differences  that  might 

be  InvulvrO. 


of  Analysts, 

hemic*]  Society,  December,  1922 

ping  containers,  provided  such  containers  contain  not  less 
than  100  lbs.  In  case  of  smaller  containers,  a  grab  sample  of 
not  less  than  '/j  H>.  shall  be  taken  at  random  from  each  lot 
of  containers  totaling  not  mors  than  10,000  lbs.  The  total 
samples  shall  in  all  cases  consist  of  not  less  than  three  grab 
portions  taken  at  random  from  separate  containers.  With 
very  large  lots  where  the  sample  drawn  as  above  will  amount 
to  more  than  20  lbs.,  the  percentage  of  packages  sampled 
shall  be  reduced  so  that  the  amount  drawn  shall  not  exceed 
20  lbs.  The  inspector  shall  rapidly  mix  the  sample,  place  in 
an  airtight  container,  which  shall  be  filled,  and  seal,  mark, 
accurately  weigh,  record  its  weight  and  date  of  weighing  on 
the  package,  and  send  to  the  laboratory  for  test.  Samples 
should  be  kept  cool  until  tested. 

III.  Liquid  Soap — A  sample  of  not  less  than  '/i  pt.  shall 
be  taken  at  random  from  not  less  than  1  per  cent  of  the 
vendor..'  shipping  containers,  provided  such  containers  con- 
tain not  less  than  10  gal.  each.  In  case  of  smaller  containers, 
a  sample  of  not  less  than  '/j  pt.  shall  be  taken  at  random 
from  each  lot  of  containers  totaling  not  more  than  1,000  gal. 
The  total  sample  shall  in  all  cases  consist  of  not  less  than 
three  portions  of  yt  pt.  each  taken  at  random  from  separate 
containers.  Before  drawing  the  sample  from  the  container 
selected,  the  contents  of  the  container  shall  be  thoroughly 
agitated.  The  inspector  shall  thoroughly  mix  the  samples 
drawn,  place  in  clean,  dry  cans  or  bottles,  which  shall  be 
completely  filled  and  securely  stoppered  with  clean  corks  or 
caps ;  seal,  mark,  and  send  to  the  laboratory  for  test. 

IV.  Paste  Soap  Products—  (1)  When  packed  m  cam  or 
cartons  of  5  lbs.  or  less.  One  can  or  carton  shall  be  taken 
at  random  from  not  less  than  1  per  cent  of  the  vendors*  ship- 
ping containers,  provided  such  containers  contain  not  less 
than  50  lbs.  In  case  of  smaller  containers,  a  can  or  carton 
shall  be  taken  at  random  from  each  lot  of  containers  totaling 
not  more  than  5,000  lbs.  The  total  sample  shall  in  all  cases 
consist  of  not  less  than  3  cans  or  cartons  taken  at  random 
from  separate  containers.  With  very  ,  large  lots  where  the 
sample  drawn  as  above  will  amount  to  more  than  20  lbs.,  the 
percentage  of  packages  sampled  shall  be  reduced  so  that  the 
amount  drawn  shall  not  exceed  20  lbs.  Wrap,  seal,  mark, 
and  send  to  laboratory  for  test. 

<  2)  When  (nicked  in  bulk.  Take  a  trial  sample  at  ran- 
dom of  not  less  than  '/2  Ih.  from  not  less  than  1  per  cent  of 
the  vendors'  shipping  containers,  provided  such  containers 
contain  not  less  than  50  lbs.  In  case  of  smaller  containers  a 
trial  sample  shall  be  taken  at  random  from  each  lot  of  con- 
tainers totaling  not  more  than  5.000  lbs.  The  total  sample 
shall  in  all  cases  consist  of  not  less  than  3  half-pound  por- 
:ions  taken  at  random  from  separate  containers.  With  very 
large  lots  where  the  sample  drawn  as  above  w  ill  amount  to 
more  than  10  rbs..  the  percentage  of  packages  sampled  shall 
be  reduced  so  that  the  amount  drawn  shall  not  exceed  10  lbs. 
The  inspector  shall  promptly  place  the  combined  sample  in  a 
clean,  dry.  air-  and  water-tight  container,  which  shall  be 
tilled,  and  seal,  mark,  and  send  to  the  laboratory  for  test. 

B — Preparation  of  Samples 

I.  Cake  Soap— In  case  of  samples  that  can  be  easilv  dis- 
integrated ami  mixed,  run  the  entire  sample  through  a 
suitable  chopper.  When  the  sample  is  large,  each  cake  may 
be  quartered  and  one-quarter  of  each  cake  run  through  the 
chopper.  With  samples  that  cannot  be  handled  as  ahove, 
select  a  cake  of  average  weight,  quarter  it  by  cutting  at  right 
angles  in  the  center  and  shave  equally  from  all  freshly  cut 
surfaces  sufficient  soap  for  analysis.  Mix  and  weigh  out 
all  portions  for  analysis  promptly.  Preserve  the  remainder 
in  an  airtight  container  in  a  cool  place. 

II.  Powdered  and  Chip  Soaps— Rapidly  disintegrate  and 
mix  the  sample;  if  desired,  quarter  down  to  about  lth.  and 
weigh  out  all  portions  f,»r  analysis  at  once.    Unused  portions 
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of  the  sample  for  analysis  shall  be  preserved  in  an  airtight 
container  in  a  co<>|  place. 

III.  Liolid  Soap— No  preparation  of  the  sample,  other 
than  thorough  mixing,  is  necessary  unless  it  is  received  dur- 
ing very  cold  weather,  when  it  should  be  allowed  to  stand 
at  least  1  hr.  after  it  has  warmed  up  to  room  temperature 
(20*  to  30°  C.)  before  it  is  noted  whether  it  forms  a  satis- 
factory lather. 

IV.  Pastl  Soap  Pmhhhts — 'Mix  thoroughly  by  kneading 
and  quarter  down  to  about  I  lb.  Weigh  out  all  portions  for 
analysis  promptly  and  preserve  remainder  in  an  airtight  con- 
tainer in  a  cool  place. 

C— Methods  of  Analysis 

\\  hen  a  determination  shows  nonconformity  with  the  speci- 
fications, a  duplicate  shall  lie  run. 

I.  Mattkk  Volatile  at  lOS'  C— Weigh  5  g.  oi  the 
sample  in  a  porcelain  or  glass  dish  aliout  6  to  7  cm.  in  diame- 
ter and  4  em.  deep,  dry  to  constant  weight  in  an  inert 
atmosphere  at  a  temperature  not  exceeding  105^  C. 

II.  Total  Matter  Insoluble  in  Aixjohol.  Free  Alkali 
or  Frkk  Ann — (1)  Matter  insoluble  in  alcohol.  Di^l  hot 
a  10-g.  sample  with  200  cc.  of  freshly  boiled  ethyl  alcohol 
neutral  to  phenolphthalein  (94  per  cent  or  higher).  Filter 
through  a  counterpoised  filter  paper  neutral  lo  phenolphtha- 
lein, or  a  weighed  Gooch  crucible  with  suction,  protecting 
the  solution  during  the  operation  from  carbon  dioxide  and 
other  acid  fumes.  Wash  the  residue  on  the  paper,  or  in  the 
crucible,  with  hot  neutral  alcohol  until  free  from  soap.  Dry 
the  filter  paper,  or  crucible,  and  residue  at  lOO"  to  105'  C.  for 
3  hrs.,  cool,  and  weigh  the  total  matter  insoluble  in  alcohol.' 

(2)  Free  alkali  or  free  acid.  Titrate  the  filtrate  from  the 
above,  using  pheiiolphthalcin  a.s  indicator,  with  standard  acid 
or  alkali  solution,  and  calculate  the  alkalinity  to  sodium 
hydroxide  (or  potassium  hydroxide),  or  acidity  to  oleic 
acid. 

(3)  Matter  insoluble  in  water.  Proceed  as  in  the  de- 
termination of  matter  insoluble  in  alcohol.  After  filtering 
anil  thoroughly  washing  the  residue,  extract  it  with  water 
at  60"  C.  and  wash  the  filter  thoroughly.  (When  the  matter 
insoluble  in  water  is  all  inorganic,  boiling  water  may  be  used 
for  the  extraction  and  washing.)  Dry  the  filter  anil  residue 
at  100"  to  \i)5'  C.  for  3  hrs.,  cool,  and  weigh  matter  insoluble 
in  water.    The  nature  of  this  matter  may  be  determined  by 
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further 

(41  Total  alkalinity  of  matter  insoluble  in  alcohol.  (Alka- 
line salts.)  Titrate  the  filtrate  from  the  determination  of 
matter  insoluble  in  water  with  standard  acid,  using  rmthvl 
orange  as  indicator.  Calculate  the  alkalinity  to  sodium 
oxide  (Na,0).  and,  if  desired,  to  any  other  basis  agreed 
upon  by  the  parties  interested. 

III.  Combined  Alkali.  Total  Anhydrous  Soap  Dis- 
solve 5  to  10  g.  of  the  sample,  depending  upon  the  anhvdrous 
soap  content,  in  100  cc.  of  water  in  a  250  cc.  Erlonmcvcr 
flask.  When  solution  is  complete,  add  dilute  sulfuric  arid  in 
slight  excess,  insert  a  small  funnel  in  the  neck  of  the  fla<k 
and  heat  the  flask  at  a  temperature  not  exceeding  60'  C.  until 
i!ic  fatty  acids  separate  as  a  clear  layer.  Transfer  to  a 
srparatory  funnel,  draw  off  the  acid  layer  into  a  sec  .ml 
sc  pamtory  funnel  and  shake  the  arid  aqueous  limtid  with  two 
20  cc.  portions  of  ethyl  ether.  Dissolve  the  fattv  acids  in 
the  ether  Used  for  washing  the  aqueous  liquid  nod  shako 
with  10-cc.  portions  of  water  until  they  are  no  lonuer  acid 
to  methy  orange.  Unite  the  water  portions  used  for  wash- 
ing and  shake  with  20  cc.  of  ether.  Wash  this  ether  until  the 
wash  watrr  is  neutral  to  methvl  orange  Save  the  acid 
y.iter  for  chlor-dc  determination.  linto  the  ether  solutions 
Ol  neoos*:;r*  filler,  washing  the  paper  with  ,-!„T)  in  a  suit- 
able, vou-hed  vessel,  add  lot)  cc  „f  neutral  air.....!  ,>.,■  from 
carbon  dioxide,  add  phenolphlhalein  and  titrate  to  exact 
neutrality  with  standard  sodium  hvdroxide  solution  F  vale- 
rate off  the  alcohol,  dry  to  constant  weight  as  in  the  detormi- 

,.,,1Th'  T'"r  '"\""]"h,r  |"  »»'•••'"•»  »;"  e«tHr.m  men*  ,.f  <hr 

tr  iMfrnnti»t.„n.  „  ,.-,r.ir.-  ,,.  n         ,  j  ,|  -  ,p  .,...„,  i  .,, 

f  !-  'T  rrv'iT,i,K:!:i'"  *f  C  X'  r  v,j-  «„l- 
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nation  of  matter  volatile  at  105°  C.  and  calculate  the  per- 
centage of  soda  soap.  This  soap  naturally  includes  any 
mineral  oil  and  neutral  fat,  which,  if  determined  separately, 
must  be  deducted  from  the  result  to  obtain  the  true  soap. 
Calculate  the  combined  sodium  oxide  (Na.O)  and  deduct 
from  the  weight  of  soda  soap  to  give  the  anhydrides.  If  the 
original  soap  was  potash  soap,  proper  calculation  must  bt 
made  to  reduce  to  potassium  oxide  (K.O),  or  the  titration 
made  directly  with  standard  potassium  hydroxide  solution. 
In  case  the  soap  shows  an  excess  of  free  acid,  proper  cor- 
rections must  lie  made  in  calculating  the  combined  alkali  in 
the  original  soap.1  (See  determination  of  rosin.)  With  soaps 
containing  a  large  amount  of  soluble  silicates  and  soap  prod- 
ucts containing  a  high  percentage  of  finely  divided  material 
insoluble  in  water,  the  foregoing  procedure  cannot  be  applied 
as  given.  In  such  cases  the  filtrate  obtained  in  the  determina- 
tion of  total  matter  insoluble  in  alcohol  can  be  used  after 
neutralizing  any  free  acid  or  alkali.  Kvaporatc  off  the 
alcohol  on  a  steam  bath,  take  up  in  water  and  proceed  as 
alwve. 

■ 

With  soap  products  containing  a  high  percentage  of  matter 
insoluble  in  alcohol  where  approximate  results  will  suffice. 
Mich  as  may  !»e  the  case  with  cleansers,  soap  powders,  scour- 
ing compounds,  pastes,  etc.,  and  where  agreed  upon  by  the 
I»arties  interesttd,  ne  alcoholic  solution,  obtained  after 
lilterir.fr  off  and  washing  the  matter  insoluble  in  alcohol, 
may  he  evaporated  directly  in  a  weighed  vessel,  dried  at 
105"  C.  to  constant  weight,  and  the  result  reported  as  soap 

IV.  Chloride-  Neutralize  with  chlorine- free  alkali  the 
acid  water  obtained  in  paragraph  C-II1.  Titrate  with 
standard  silver  nitrate  solution,  using  potassium  chromate 
as  indicator,  and  calculate  the  result  to  sodium  chloride  or 
potassium  chloride  as  the  character  of  the  soap  indicates. 

In  case  the  total  anhydrous  soap  is  not  to  be  determined  it 
will  be  more  convenient  to  use  the  following  method:*  Dis- 
solve 5  g  of  the  sample  in  3(10  cc.  of  water,  boiling  if  neces- 
sary t.i  effect  solution.  Add  an  excess  of  neutral,  chlorine  - 
free  magnesium  nitrate  solution  (about  25  cc.  of  a  20  per 
cent  Mg<  XO.),o!I.O  solution  ).  Without  cooling  or  filter- 
iiht.  titrate  with  standard  silver  nitrate  solution.  usinR 
IMtassutm  chromate  as  indicator. 

.   V'.     I  NS  UDN  IKIED  AND  L'  N  S  APOMH  ABLE   M  ATTRR  — Weigh 

s  g  of  the  soap  int..  a  lieaker  and  dissolve  in  about  100  cc 
of  .->0  per  cent  alcohol  on  the  steam  bath.  If  the  sample 
has  been  found  to  contain  frrc  fattv  acid,  add  just  enough 
aqueous  alkali  to  neutralize  this  Fvaporatc  off  the  hulk  of 
the  aloMiol.  take  up  with  al.  nit  21*)  cc.  of  hot  water  and 
transfer  to  a  scparatorv  funnel  of  aN.ut  500-ec.  capacitv 
desicnat  -d  as  \o  1  \Vher>  rool.  rinse  out  the  beaker  with 
id* nit  Ml  cc  of  cllier  and  ndd  it  to  the  soap  solution.  Shake 
thor.n.ehlv  f.-,r  <lru.  n-eiui'e.  I'.v  the  addition  of  small 
amounts  of  alcohol  (5-cc.  portions  and  the  total  not  to  ex- 
coed  -\s  cc).  a  clear  ami  raj.id  separation  of  the  aqueous 
:md  ether  layers  is  effected  After  adding  each  alcohol 
portion,  the  separators-  funnel  is  not  shaken  but  merelv 
inven  a  whirling  mo.citicnt  Pr.i  w  off  the  aqueous  portion 
into  another  separator.*-  funnel.  de>i«tiated  as  Xo.  2  Wash 
(he  ether  s,  dm  ..-,„  with  10  cc  portions  of  water  until  this 
water  is  no  1,  ,,r.er  alkaline  to  phenolphthalein.  Add  all 
these  uasl-:.,.^  ,„  ].„p.,0]  \;„  2  and  extract  this  solution 
with  Jif.c-  |M-ti,n,  of  fiber  UPti!  the  ether  is  absolutely 
co!..rl.-s  t  (.s'.-arti.ms  should  V  sufficient )  Combine 

ni.se  ,-tl.er  cxf  .T-is  ii.  a  tint. I  separ.v.orv  funnel  (\o  3> 
and  wash  with  Kl  ,v  porli.ms  of  water  until  the  water  is 
•io  Ion-,  ;,.k;,|  ,-e  to  nl-enol-w.-halein  Now  add  the  ether 
in  '  ,m,y:  .-l  ;'lnr  ^r  r,-,r,  |  :.  a  -in..:!  amount  of  ether 
h"']--'  r""^'  ort   !•,.,-,„■!  X     V.  hh  the  ether  sohi- 

u,:h  "-  |0'"'  ^-n:  1^  I    '  'il.oir  acf.l  solution  and 

"»'••  ••  <---ely  « •'■•■>    V  .  ..     r.i:-:  n.  ,,f  water  until  the 
'•'•'!"'''  ■•"'••,,,r  '"  "*'-'n!  oiatiite.    Filter  the  ether 

v  •'•'••t  p;ii«  r  int..  a  weighed  beaker  <>r 
i.i -k  r.vafi-,v  .1  .•  i  ,-,iV  the  ,-ther  on  the  steam  bath 
,|rv   lv  '■■'<■•        t'-ii-i lation  of  matter  volatile  at  10s« 

(     .>l.d  we.  J,  tile  ;:■,,„  heat  with  alcohol  and  w'll-i, 

'"•";r:'',7r  -•■■■■■»\:>m  alkali,  using  phenolphthalein 

1  *•  '  :  '    '".v  •■'!'''"''       .le  :.m  ■nut  of  fattv  arid  found  by  this 
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titration  from  the  weight  of  the  residue.  This  residue  con- 
sists of  the  unsaponiliablc  matter  and  any  neutral  fat  that 
may  have  been  present  in  the  soap.  In  case  it  is  desired  to 
separate  these,  thoroughly  saponify  the  residue  with 
alcoholic  alkali  and  repeat  the  foregoing  procedure.  The 
residue  obtained  in  unsajionihable  matter  only. 

VI.  Kosix—  Wolft's  method.7  Dissolve  5  g.  of  the 
sample  in  100  to  200  ec.  of  not  water,  add  a  slight  excess  of 
dilute  sulfuric  acid,  heat  until  tin-  fatty  acids  collect  in  a 
clear  layer,  cool  to  room  temperature,  extract  with  a  small 
portion  of  ether,  draw  off  the  water  layer  and  wash  the 
ether  solutiun  with  water  until  free  from  mineral  acid. 
Transfer  to  a  200 -cc  Krlenmeycr  flash,  evaporate  off  the 
ether  and  dry  1  nr.  at  105 n  C,  cool  and  dissolve  in  20  cc. 
of  absolute  alcohol.  Then  add  10  cc.  of  a  solution  of  one 
volume  irf  soncentrated  sulfuric  acid  (sp.  gr.  1.84 )  and  4 
volumes  of  absolute  alcohol,  and  boil  on  the  steam  bath  for 
4  min.  under  a  retlux  condenser.  Remove  from  steam  bath, 
add  to  the  liquid  about  5  times  its  volume  of  7  to  10  per 
cent  sodium  chloride  solution,  and  extract  with  ether.  Shake 
out  the  aqueous  portion  2  or  3  times  with  ether.  Unite  the 
ether  solutions  and  wash  with  sodium  chloride  solution  until 
the  washings  are  neutral  to  methyl  orange.  Add  30  cc. 
neutral  alcohol  and  titrate  the  rosin  acids  with  standard 
sodium  hydroxide  solution,  using  phenolphthalein  as  indi- 
cator. Calculate  to  rosin  or  rosin  soap,  as  desired  (1  cc. 
normal  alkali  =  0  346  g.  rosin  or  0.377  g.  rosin  soda  soap). 
If  the  true  fatty  acid  soap  is  desired,  subtract  the  rosin  soap 
from  the  total  anhydrous  soap  obtained  under  C- III. 

VII.  Titer  Test— (1)  Preparation  of  total  fatty  matter 
(fatty  and  rosin  acids  and  unsaponificd  matter).  Dissolve 
about  50  g.  of  soap  in  500  cc.  of  hot  water,  add  100  cc.  of 
30  per  cent  sulfuric  acid,  heat  until  the  fatty  matter  collects 
:n  a  clear  layer,  siphon  off  the  acid  layer  and  wash  the  fatty 
matter  free  from  sulphuric  acid  with  hot  water.  Decant  the 
fatty  matter  into  a  dry  beaker,  filter,  using  a  hot-water 
funnel,  or  placing  both  funnel  and  receiving  beaker  in  a 
water-jacketed  oven,  and  dry  for  20  min.  at  the  temperature 
of  boiling  water. 

When  other  determinations  are  to  be  made  on  the  total 
fatty  matter,  and  volatile  and  readily  oxidizable  fatty  acids 
are  present,  the  following  method  should  be  used :  Dissolve 
about  50  g.  of  the  soap  in  300  cc.  of  hot  water,  transfer 
to  a  ieparatory  funnel,  add  150  cc.  of  approximately  2  N 
sulfuric  acid,  cool  somewhat,  add  120  cc.  of  ether,  shake, 
draw  off  the  acid  layer,  and  wash  the  ether  layer  free  from 
acid  with  a  strong  salt  (NaCl)  solution.  Then  draw  off 
the  aqueous  layer  as  completely  as  possible,  transfer  the 
ether  layer  to  a  flask  (it  is  not  necessary  to  transfer  quanti- 
tatively), add  20  to  30  g.  of  anhydrous  sodium  sulfate, 
stopper  the  flask,  shake,  and  let  stand  at  a  temperature  be- 
low 25'  C.  until  the  ethereal  liquid  becomes  perfectly  clear, 
showing  that  all  water  has  been  taken  up  by  the  sodium 
sulfate.  Fitter  through  a  dry  paper  into  another  Krlen- 
meyer  flask,  and  completely  evaporate  off  the  ether  by  pass- 
ing through  the  flask  a  current  of  dry  air  and  heating  the 
flask  to  a  temperature  not  above  50'  C. 

(2)  Determination  '  (a)  Thermometer.  The  thermom- 
eter shall  be  a  standard  titer  thermometer  graduated  at 
zero  and  in  tenth  degrees  from  10°  to  65*  C,  and  certified 
by  the  U.  S.  Bureau  of  Standards. 

(b)  Procedure.  Transfer  the  fatty  acids  prepared  as 
under  VII  (1),  when  cooled  somewhat,  to  a  titer  tube  25 
mm.  by  100  mm.  placed  in  a  16-oz.  salt-mouth  bottle  of 
clear  glass  70mm.  by  150  mm.,  fitted  with  a  cork  that  is 
perforated  so  as  to  hold  the  tube  rigidly  when  in  position. 
Suspend  the  titer  thermometer  so  that  it  can  be  used  as  a 
stirrer  and  stir  the  fatty  acids  slowly  (about  100  r.  p.  m.) 
until  the  mercury  remains  stationary  for  30  sec.  Allow  the 
thermometer  to  hang  quietly  with  the  bulb  in  the  center  of 
the  tube  and  report  the  highest  point  to  which  the  mercury 
rises  as  the  titer  of  the  fattv  acids.  The  titer  should  be 
made  in  a  room  at  about  20°  C.  for  all  fats  having  a  titer 
above  30'  C.  and  at  10°  C.  below  the  titer  for  all  other  fats. 

'  Chem.  Ztf..  3a  (1917),  369.  .182.  430;  C.  A..  8  (1914),  2495. 

•  "Mrthod»  of  Anatyii*  of  Assoc.  Official  Agr.  Chem.,"  1920,  242. 
Fat  Analysis  CommittM  Mrthoct,  Jvurnal  Int.  and  Eng.  Chem.,  11 
(1919),  1163. 


\  III.  Acid  Number  ok  Fatty  Acids— (1)  Preparation 
of  fatty  acids.    Follow  procedure  given  under  C-VTI. 

<2)  Determination.  In  a  250-cc.  Erlenmeyer  flask  dis- 
solve 2  g.  of  the  fatty  acids,  accurately  weighed,  in  20  to 
JU  cc.  of  neutral  95  per  cent  ethyl  alcohol.  Titrate  with 
standard  alkali,  using  phenolphthalein  as  indicator.  Calcu- 
late the  acid  number  (mg.  cf  KOH  per  g.  of  fatty  acids). 

IX.  Borax  Determination" — Weigh  10  g.  of  the  soap 
(or  5  g.  if  more  than  5  per  cent  of  borax  is  present)  into  a 
platinum  dish  and  add  2.15  g.  of  fusion  mixture  (consisting 
of  200  g.  sodium  carbonate,  15  g.  silica  in  fine  powder). 
To  this  mixture  add  15  cc.  of  alcohol,  mix  with  the  aid  of  a 
glass  rod  and,  after  washing  the  rod  with  a  little  alcohol, 
evaporate  the  mass  to  dryness  on  the  water  bath.  Ignite 
until  the  combustible  material  is  destroyed,  cover  the  dish 
with  a  piece  of  platinum  foil  and  fuse.  Completely  dis- 
integrate the  fusion  by  boiling  -with  water  and  transfer  the 
solution  to  a  250-cc.  round-bottom  flask.  Acidify  with  20 
cc.  of  dilute  hydrochloric  acid  (1:1),  heat  nearly  to  boil- 
ing, and  add  a  moderate  excess  of  dry  precipitated  calcium 
carbonate.  Connect  with  a  reflux  condenser  and  boil  vigor- 
ously for  10  min.  Filter  out  the  precipitate  through  a 
folded  niter,  washing  several  times  with  hot  water,  but  keep- 
ing the  total  volume  of  liquid  below  100  cc. 

Return  the  filtrate  to  the  flask,  add  a  pinch  of  calcium 
carbonate  and  again  boil  under  a  reflux  condenser.  Re- 
move the  flame  and  connect  the  top  of  the  condenser  with  a 
water  pump  Apply  the  suction  until  the  boiling  has  nearly 
ceased.  Cool  to  ordinary  temperature,  add  50  cc.  of  neutral 
glycerol  and  titrate  the  solution  with  0.1  .V  sodium 
hydroxide,  free  from  carbonate,  using  phenolphthalein  as 
indicator.  After  the  end-point  is  reached  add  10  cc  more  of 
glycerol  and  again  titrate.  Repeat  this  process  until  the 
addition  of  glycerol  causes  no  further  action  on  the  end- 
point.  The  number  of  cubic  centimeters  required  multiplied 
by  0.00955  will  give  the  equivalent  of  borax  ( Na,B«t)j .  10Ht 
0)  present  in  the  solution. 

X.  Determination  of  Silica  Present  as  Alkaline 
Silicates — When  the  material  contains  no  mineral  matter 
that  is  insoluble  in  water,  ignite  a  sample  of  the  soap  con- 
taining not  to  exceed  0.2  g.  of  silica  in  a  platinum  dish  at 
a  low  temperature.  When  charred,  extract  the  soluble  salts 
with  water,  return  the  paper  and  charred  residue  to  the  dish 
and  complete  the  ignition.  Unite  the  residue  in  the  dish  and 
the  water  extract,  carefully  acidify  with  hydrochloric  acid, 
finally  adding  the  equivalent  of  from  5  to  10  cc.  strong 
hydrochloric  acid  in  excess.  The  dish  or  casserole  con- 
taining the  solution  should  be  covered  with  a  watch  glass 
while  adding  acid  so  as  to  avoid  loss  by  spray. 

When  the  material  contains  mineral  matter  insoluble  in 
water,  or  a  determination  of  highest  accuracy  is  not  neces- 
sary, take  a  portion  of  the  solution  after  titrating  the  matter 
insoluble  in  alcohoi  C-II(4)  containing  not  more  than  0.2 
g.  silica  and  add  5  to  10  cc.  strong  hydrochloric  acid. 

Evaporate  the  acidfied  solution  (washing  off  and  remov- 
ing the  cover  glass  if  used)  to  dryness  on  steam  bath  or 
hot  plate  at  a  temperature  not  exceeding  200"  C.  Cool, 
moisten  with  concentrated  hydrochloric  acid,  let  stand  5  to 
10  min..  breaking  up  all  lumps  with  a  stirring  rod.  Add 
about  25  cc.  of  hot  water.  Heat  a  few  minutes  and  filter 
through  a  small  ashless  paper.  Wash  thoroughly  with  hot 
water. 

Evaporate  the  nitrate  to  dryness  and  repeat  the  above 
treatment,  filtering  on  a  second  paper.  Carefully  ignite  the 
two  papers  and  contents  in  a  weighed  platinum  crucible,  first 
at  a  low  temperature  until  the  paper  is  consumed,  but  finally 
heating  to  constant  weight  over  the  blast  lamp;  cool  in  a 
desiccator  before  weighing.  If  extreme  accuracy  is  de- 
sired, moisten  the  contents  of  the  crucible  with  water,  add 
10  cc.  hydrofluoric  acid  and  4  drops  of  strong  sulfuric  acid, 
evaporate  to  dryness  over  a  low  flame,  ignite  at  the  tempera- 
ture of  the  blast  lamp  for  about  2  min.,  cool  in  a  desiccator 
and  weigh.  The  difference  between  this  weight  and  the  pre- 
vious weight  is  the  weight  of  the  silica  (SiO,).1* 

To  calculate  sodium  silicate  (Na.Si.O,)  multiply  weight 
of  SiO..  by  1.26. 

•PbctKhke.  Ibid.,  $  {1913),  645. 

"  "The  Analy»j*  of  Siliratr  and  Carbonate  RoeJt»."  by  \V.  F.  Hille- 
brand,  V.  S.  Gtol.  Snrvey,  Butt.  700,  102. 
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XI.  Determination  of  Carbon  Dioxide  (Carbonates) 
— For  most  determinations  the  dry  matter  insoluble  in  alco- 
hol as  obtained  in  C-lI(l)  will  lie  suitable  for  this  deter- 
mination. In  some  cases  it  might  be  desired  to  run  the  test 
directly  on  an  original  sample  of  the  soap.  This  should 
always  be  done  when  the  highest  accuracy  is  required.  Any 
reliable  absorption  method  for  determining  carbon  dioxide 
may  be  used.11 

The  following  is  a  method  which  has  proven  satisfac- 
tory: 

A  250-cc.  Erlenmeycr  flask  is  placed  on  a  gauze  over  a 
burner.  The  flask  is  equipped  with  a  2-hole  rubber  stopper, 
through  one  opening  of  which  is  a  10-in.  reflux  condenser 
and  through  the  other  a  thistle  tube  equipped  at  the  outer 
end  with  a  3- way  stopcock.  The  lower  end  of  the  thistle 
tube  is  drawn  to  a  small  point,  which  is  placed  very  close 
to  the  bottom  of  the  flask.  To  the  straightaway  end  of 
the  stopcock  is  attached  a  small  funnel  for  the  introduction 
of  acid  to  the  flask.  The  other  opening  of  the  stopcock  is 
attached  to  receive  air  from  a  purifying  train  consisting  of 
a  wash  bottle  containing  concentrated  sulfuric  arid  and  a 
second  at  the  outer  end  of  the  train  containing  a  SO  per  cent 
solution  of  potassium  hydroxide.  The  top  of  the  reflux 
condenser  is  attached  first  to  a  drying  wash  bottle  contain- 
ing concentrated  sulfuric  acid,  and  then  to  a  weighed  ab- 
sorbing train  consisting  of  a  suitable  potash  bulb  charged 
with  50  per  cent  potassium  hydroxide,  and  a  second  contain- 
ing concentrated  sulfuric  acid.  This  train  is  attached  to  a 
protective  U-tube  containing  calcium  chloride.  The  U-tube 
is  attached  to  an  aspirator. 

Procedure.  Set  up  the  apparatus,  leaving  out  the 
weighed  train,  and  aspirate  with  a  slow  stream  of  the  dry 
carbon-dioxidc-frec  air  until  the  apparatus  is  freed  from 
carbon  dioxide.  Insert  the  train  and  continue  the  aspiration 
for  Yt  hour.  Check  the  weight  of  the  train  to  determine 
if  the  air  is  passing  through  too  fast,  or  if  the  system  is 
free  from  cariKin  dioxide.  The  svstcm  must  be  free  from 
leaks.  Weigh  out  1  or  2  g.  of  the  sample  into  the  Erlen- 
meycr flask,  cover  with  20  cc.  freshly  boiled  distilled  water, 
close  the  apparatus  with  the  train  in  place.  Add  20  cc.  di- 
lute hydrochloric  acid  (1:1)  through  the  funnel  very  slowly, 
with  no  heat  being  applied  to  the  flask.  The  rate  of  adding 
acid  should  be  carefully  controlled,  so  that  the  gas  does  not 
pass  through  the  train  too  rapidly.  As  soon  as  the  acid  is 
added,  start  aspiration  gently.  When  the  absorption  begins 
to  stop  the  gas  flow,  start  heating  gently  and  continue  until 
the  contents  of  the  flask  have  boiled  IS  to  20  min.  Stop 
heating  and  continue  aspirating  until  the  flask  has  cooled 
down.  Remove  the  train  and  weigh.  Calculate  increase  of 
weight  as  carbon  dioxide.  Carbon  dioxide  multiplied  by 
2.41  equals  sodium  carbonate. 

XII.  Determination  of  Phosphates"— If  a  qualitative 
test  has  shown  the  presence  of  phosphates  and  their  deter- 
mination is  desired,  the  matter  insoluble  in  alcohol  C-II(l) 
or  the  ash  from  the  incineration  of  an  original  sample  can 
be  used.  An  original  sample  should  always  be. used  when 
the  highest  accuracy  is  desired. 

(I)  Reagents.  (a)Molylfdate  solution.  Dissolve  100  g. 
of  molybdic  acid  in  dilute  ammonium  hydroxide  [144  cc.  of 
ammonium  hydroxide  (sp.  gr.  0.90)  ami  271  cc.  of  water] ; 
pour  this  solution  slowly  and  with  constant  stirring  into 
dilute  nitric  acid  [489  cc.  of  nitric  acid  (sp.  gr.  1.42)  and 
1148  cc.  of  water].  Keep  the  mixture  in  a  warm  place  for 
several  days  or  until  a  portion  heated  to  40°  C.  deposit; 
no  yellow  precipitate  of  ammonium  phosphomolybdate.  De- 
cant the  solution  from  any  sediment  and  preserve  in  glass- 
stoppered  vessels. 

(b)  Ammonium  nitrate  solution.  Dissolve  200  g.  of  com- 
mercial ammonium  nitrate,  phosphate-free,  in  water,  and 
dilute  to  2  liters. 

(c)  Magnesia  mixture.  Dissolve  110  g.  of  crystallized 
magnesium  chloride  (MgCl,.6H,0)  in  water,  add  280  g.  of 
ammonium  chloride,  261  cc.  of  ammonium  hydroxide  (sp. 
gr.  0.90).  and  dilute  to  2  liters. 

(d)  Dilute  ammonium  hydroxide  for  washing.  Dilute 
100  cr.  of  ammonium  hydroxide  (sp.  gr.  090)  to  1  liter. 

7"  "Method,  n<  Arulyisi,  of  As»oc.  Officii  A  sr.  Chen..."  1920.  277, 
Bur.  Chem..  H,,it.  107.  164. 

>'  "MellioJ,  of  Aualy.i,  of  A«oc.  Official  A»r.  Chem.,"  1920.  1. 


(2)  Determination.  Weigh  out  a  2-g.  sample  of  the 
alcohol-insoluble  or  ash,  and  proceed  as  in  C-X  for  removal 
of  silica,  saving  the  filtrate.  Make  up  to  250  cc,  concen- 
trating if  necessary.  Take  an  aliquot  corresponding  to  0.50 
g.  or  1  g.,  neutralize  with  ammonium  hydroxide,  and  clear 
with  a  few  drops  of  nitric  acid.  Add  about  15  g.  of  dry 
ammonium  nitrate  or  a  solution  containing  that  amount.  To 
the  hot  solution  add  70  cc.  of  the  molybdate  solution  for 
every  decigram  of  phosphoric  acid  (P,0»)  present.  Digest 
at  about  65°  C.  for  an  hour,  and  determine  if  the  phos- 
phoric acid  has  been  completely  precipitated  by  the  addition 
of  more  molybdate  solution  to  the  clear  supernatant  liquid. 
Filter  ami  wash  with  cold  water  nr.  preferably,  ammonium 
nitrate  solution.  Dissolve  the  precipitate  on  the  filter  with 
ammonium  hydroxide  and  hot  water,  and  wash  into  a 
t>cak«r  to  a  bulk  of  not  more  than  100  cc.  Nearly  neu- 
tralize with  hydrochloric  acid,  cool,  and  from  a  buret  add 
slowly  (about  1  drop  per  sec),  stirring  vigorously,  15  cc. 
of  magnesia  mixture  for  each  decigram  of  phosphoric  acid 
(I',0<)  present.  After  15  min,  add  12  cc  of  ammonium 
hvdroxidc  (sp.  gr.  0.90).  Let  stand  till  the  supernatant 
liquid  is  clear  (2  hrs.  is  usually  enough),  filter,  wash  with 
the  dilute  ammonium  hydroxide  until  the  washings  arc 
nearly  free  from  chlorides,  ignite  to  whiteness  or  to  a 
grayish  white,  weigh,  ami  calculate  to  phosphoric  acid 
(P,CM,  or  alkaline  phosphate  known  to  be  present. 

XIII.  Determination  op  Sulfates — For  most  deter- 
minations the  matter  insoluble  in  alcohol  obtained  under 
0-1 1  may  suffice.  If  a  determination  of  the  highest  ac- 
curacy is  desired,  ignite  a  10-g.  sample  of  the  soap  and  use 
the  ash  from  the  ignition.  Digest  with  100  cc.  of  water, 
cover  with  a  watch  glass,  and  neutralize  carefully  with 
hydrochloric  acid.  When  neutralized,  add  5  cc.  excess  of 
hydrochloric  acid,  filter,  and  wash  the  residue  thoroughly  u 
Make  up  the  filtrate  to  250  cc.  in  a  beaker,  and  boil.  To 
the  boiling  solution  add  IS  to  20  cc.  10  per  cent  barium 
chloride  solution  slowly  drop  by  ilrop  from  a  pipet.  Con- 
tinue boiling  until  the  precipitate  is  well  formed,  or  digest 
on  a  steam  bath  over  night.  Set  aside  over  night  or  for  a 
few  hours,  filter  through  a  prepared  Gooch  crucible,  ignite 
gently,  and  weigh  as  barium  sulfate.  Calculate  to  sodium 
sulfate,  or  the  alkaline  sulfate  known  to  be  present. 

XIV.  Determination  of  Glycerol.  Si.t.ar.  and  Starch 
—  ( 1)    Determination  of  glycerol  in  the  absence  of  sugar. 

SOLUTION!  RmjeiMD 
Poia«.mm  l>ichromale.  74.552  g.  per  liter 
Solium  ThioMill.tc.  0.1  N 
PoUMium  Iodide,  10  per  cent 

Dissolve  an  accurately  weighed  sample  of  the  soap" 
equivalent  to  not  more  than  30  g.  of  glycerol  in  200  cc,  of 
hot  water  in  a  600-cc.  leaker.  Decompose  with  25  cc.  sul- 
furic acid  (1 :4).  If  alcohol  is  present,  volatilize  it  by  boil- 
ing for  20  to  .10  min.  Cool,  remove,  and  rinse  the  cake  of 
fatty  acids,  transfer  the  acid  water  and  rinsings  to  a  500-cc. 
graduated  flask,  add  about  0.25  g.  silver  sulfate  to  precipi- 
tate traces  of  chlorides  and  soluble  fatty  acids.  Make  up 
to  volume  and  mix  rontents  thoroughly. 

Transfer  a  tillered,  accurately  measured  50-cc.  aliquot  of 
the  above  to  a  400-ec.  beaker,  to  this  add  75  cc.  accurately 
measured  potassium  dichromate  solution,  followed  bv  25 
cc.  of  sulfuric  acid  (sp.  gr.  1.84).  Cover  with  a  watch 
glass,  and  oxidize  by  heating  in  a  steam  bath  for  3  hrs. 
Conduct  a  blank  in  like  manner  but  using  100  cc.  of  water. 
25  cc.  of  sulfuric  acid  (sp.  gr.  1.84),  and  25  cc.  accurately 
measured  nota^Mum  dichromate. 

Cool  and  make  up  the  solution  to  1000  cc.  in  graduated 
flasks.  The  excess  of  potassium  dichromate  is  determined 
by  taking  50  cc.  aliquot  of  the  above,  adding  50  cc.  of  water. 
20  cc  of  10  per  cent  potassium  iodide  solution,  and  titrating 
the  liberated  iodine  with  0.1  .V  thiosulfate,  using  starch  so- 
lution as  indicator. 

Calculate  the  percentage  of  glycerol  (1  cc.  of  the  potas- 
sium dichromate  solution  equals  0.0100  g.  of  glycerol). 

»»  Kvapnralion  tn  dryness  i«  iinneeetnrr  mile»»  gelatinous  ritica 
should  b.i>t  neiMTatH,  ami  OwvmM  never  br  Derfirmed  on  a  bath  heated 

by  See  ili'l<  br:,r,4  f    V,  (.>,,;,  Sunt).  Dull.  700,  232. 

"If  't.irch  is  [.rn.tr.  :t  br  nnnurv  In  rrmove  the  matter  in- 

soluble in  v.  vrr  i      I  muter  ihn  drtrrrnmation  TC-II  (1>  and 

(ill.    Combine  rhr  sl.-,hi!  and  »attf  *j!-.;ii-:m»,  evaporate  oft  the  «J- 

c.  Ji  •!.  and  ;.i  ,«rd. 
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(2)  Determination  of  sugar."  Dissolve  10  g.  of  the  soap 
in  200  cc.  of  hot  water  in  a  600-cc.  beaker.  Decompose 
with  25  cc.  of  sulfuric  acid  (1:4),  boil  gently  for  20  min.  to 
invert  the  cane  sugar  completely.  Cool,  remove,  and  rinse 
the  cake  of  fatty  acids.  Extract  the  acid  liquid  with  25  cc. 
of  ether.  Transfer  the  acid  liquid  to  a  500-cc.  graduated 
flask,  make  up  to  volume  and  mix  thoroughly.  Determine 
invert  sugar  in  50  cc.  of  this  solution  by  the  Munson-Walker 
Method.  To  calculate  sugar  (sucrose)  multiply  the  amount 
of  invert  sugar  found  by  0.95. 

(3)  Determination  of  glycerol  in  the  presence  of  sugars." 
Proceed  as  above  under  (1),  taking  a  sample  so  that  the 
sum  of  the  glycerol  and  sugar  is  not  more  than  3.0  g."  The 
solution  must  be  boiled  in  all  cases  at  least  20  min.  to  insure 
complete  inversion  of  cane  sugar.  Determine  the  amount  of 
potassium  dichromate  solution  required  to  oxidize  both  the 
sugar  and  glycerol.  Determine  also  the  sugar  by  the 
method  given  in  (2). 

Calculate  the  percentage  of  glycerol  after  deducting  the 
amount  of  potassium  dichromate  required  by  the  sugar. 
1  cc.  potassium  dichromate  equals  0.0100  g.  glycerol. 
1  cc.  potassium  dichromate  equals  0.01142  g.  invert  sugar. 

(4)  Determination  of  starch."  Separate  the  matter  in- 
soluble in  water  as  under  C-I1(3),  using  a  sample  of  soap 
that  will  give  not  more  than  3  g.  of  starch.  Transfer  the 
insoluble  matter,  without  drying,  to  a  beaker  and  heat  for 
2li  hrs.  with  200  cc.  of  water  and  30  cc.  of  hydrochloric 
acid  (sp.  gr.  1.125)  in  a  flask  provided  with  a  reflux  con- 
denser. Cool,  and  nearly  neutralize  with  sodium  hydroxide. 
Complete  the  volume  to  250  cc,  filter  and  determine  the 
reducing  sugars  by  the  gravimetric  method  as  given  under 
method  for  the  determination  of  sugar. 

Calculate  the  amount  of  dextrose  (rf-g!ucose)  equivalent 
to  the  cuprous  oxide  obtained.  This  multiplied  by  0.90 
equals  the  amount  of  starch. 

XV.  Volatile  Hydrocarbon— Weigh  not  less  than  250 
g.  of  the  sample  into  a  flask  of  about  5-liter  capacity,  which 
is  so  placed  on  a  gauze  that  it  can  be  heated.  Add  2  to  3 
liters  of  distilled  water.  Place  a  2-holcd  rubber  stopper  in 
the  flask,  through  one  hole  of  which  is  inserted  a  copper  or 
brass  tube  extending  into  the  flask  and  terminating  in  a 
small  circular  ring  of  the  tubing,  bent  so  that  the  ring  is  in 
a  horizontal  position.  Numerous  small  holes  are  drilled  in 
the  upper  side  of  this  ring  and  the  end  of  the  tube  is  sealed. 
This  ring  should  be  near  the  bottom  of  the  flask. 

Through  the  other  hole  of  the  stopper  is  inserted  a  glass 
tube  provided  with  a  trap  of  suitable  form,  the  upper  end 
of  which  is  bent  so  as  to  be  connected  with  a  plain  Liebig 
condenser.  The  end  of  the  condenser  tube  is  bent  so  as  to 
extend  into  a  buret  graduated  to  0.1  cc. 

Introduce  steam  (free  from  oil)  into  the  flask  through  the 
brass  tube  and  collect  the  distillate  in  the  buret.  When  the 
buret  becomes  full,  draw  off  the  water  by  opening  the  stop- 
cock. The  foam  which  forms  in  the  flask  may  be  controlled 
by  momentarily  shutting  off  the  steam  and  by  regulating 
heat  applied  to  the  flask. 

Read  from  time  to  time  the  amount  of  hydrocarbon  dis- 
tillate which  collects  on  the  top  of  the  water  in  the  buret, 
and  when  there  is  no  further  increase  in  this  distillate  the 
operation  is  finished.  Allow  the  buret  to  stand  over  night, 
tightly  stoppered,  and  then,  after  reading  the  amount  of 
distillate,  draw  off  the  water  as  carefully  as  possible.  De- 
termine the  specific  gravity  of  the  distillate,  and  calculate 
the  weight  and  percentage  in  the  original  sample. 

uIf  starch  i«  present,  tee  footnotes  13  and  18,  and  determination 
of  starch  XIV  (4). 

"J.  Am.  Chem.  Soc,  28  (1906).  663;  Bur.  Chem..  Bull.  107; 
"Methods  of  Analysis  of  Assoc.  Official  Agr.  Chem.,"  1920,  78. 

"  Hoyt  and  Pemberton.  Journal  Ind.  and  lint.  Chem.,  14  (1*22). 
54;  Correction  14  (1922).  340. 

«  See  footnote  13.  if  «tarcb  U  present. 

«  "Methods  of  Analysis  of  Assoc.  Official  Agr.  Chem,"  1920.  9S; 
bur.  Chem..  Butt.  107,  S3. 

*>  Seme  find  it  an  advantage  to  add  200  to  300  g.  calcium  chloride 
to  the  flask  containing  the  soap  solution,  to  prevent  foaming. 


23  Pounds  of  Soap  a  Year  for  Everybody 

In  the  United  States  there  is  produced  each  year  enough 
ap  to  supply  every  man.  woman  and  child  in  the  country 
ith  23  pounds  of  the  commodity. 


FEATURES  OF  SOAP  MATERIAL  MARKET 

(Continued  from  next  page) 

New  York.  The  rise  in  Italian  lira  has  caused  New  Crop 
Foots  to  advance  to  8J  jc.  per  lb.  New  York. 

Palm  Oils  have  been  quiet  lately  mostly  l>ccause  consumers 
purchased  heavily  a  month  or  two  ago.  Sterling  exchange 
has  lately  become  so  firm  that  any  reduction  in  price  in  the 
primary  market  is  not  noticeable  here.  Palm  Kernel  Oil 
is  in  fair  demand  ami  is  nominally  quoted  at  8c.  per  lb. 
New  York  in  cooperage. 

December  16,  1922.  A.  H.  Horxer. 


Industrial  Chemicals 

Although  there  is  less  activity  in  evidence  in  the  market 
for  industrial  chemicals  the  general  position  is  described 
as  quite  firm.  There  has  been  vigorous  buying  of  the  im- 
portant alkali  products,  contracts  for  caustic  soda  over  1923 
delivery  having  been  placed  in  large  volume  at  $2.50  per  100 
pounds  for  the  60  per  cent  in  carlots,  while  standard 
brands  have  liccn  commanding  $3.50(frS3.6Q  f.a.s.  New  York 
in  barrels,  with  small  quantities  held  at  3lS(34  cents  per 
pound  ex-store.  There  has  been  foreign  buying  of  caustic 
soda  on  the  part  oi  Cuba,  Italy,  Japan  and  Argentina.  It 
is  some  years  since  surh  a  heavy  contract  business  has  been 
moving  in  soda  ash.  which  dealers  have  been  quoting  at  ' 
$1.75  a  hundred  in  single  bags  in  carlots:  and  $1.95  in  bar- 
rels, with  sales  of  small  quantities  reported  as  high  as  $2.10 
@$2.30  ex-store. 

Enormous  increases  in  cxportations  of  the  principal  in- 
dustrial chemicals  were  witnessed  during  the  first  nine 
months  of  1922.  Foreign  markets  for  potash  salts  have 
displayed  an  advancing  tendency,  particularly  in  the  case 
of  the  German  goods.  The  buying  of  caustic  potash  is  re- 
ported as  rather  light  and  under  competition  offers  arc 
being  made  as  low  as  b\'\fii<>Vi  cents  a  pound,  according  to 
quantity  and  brand.  Carbonate  of  potash  calcined  80  to  85 
per  cent  is  moving  at  5>:>@6  cents  a  pound,  depending  on 
the  size  of  order.  More  activity  is  witnessed  in  the  market 
for  sulphuric  acid  where  producers  have  strengthened  their 
views  so  that  some  of  them  are  naming  $9  to  $12  a  ton  for 
the  60  degrees  and  $14  to  $16  for  the  66  degrees.  A  fair 
movement  is  under  way  in  the  boraxes. 

Sundry  Soap  Materials 

Despite  a  wide  variation  in  the  prices  for  turpentine,  rosin 
prices  have  ruled  comparatively  steady  during  the  month. 
Demand  has  continued  to  center  in  the  low  and  medium 
grades,  which  have  been  widely  taken  by  the  soap  manu- 
facturers and  other  users.  The  better  classes  have  been 
more  or  less  neglected.  Statistically  rosin  occupies  a  steady 
position,  although  stocks  are '  lighter  than  at  this  time  a 
year  ago.  Distributors  as  a  whole  arc  not  anticipating  any 
great  deal  of  activity  in  rosins  until  after  the  first  of  the 
year,  when  inventory  taking  is  completed.  The  three 
months  between  November  and  February  are  usually  the 
dullest  of  the  year. 


MEXICAN  SOAP  IMPORT  DUTY  RAISED 

Assistant  Trade  Commissioner  John  P.  Bushnell,  Mexico 
City,  I>ccember  1.  reports  an  increase  oi  import  duty  on 
certain  soaps.  The  decree  which  increases  the  import  duty 
on  soap  included  under  "fraccion"  694.  was  signed  by  Presi- 
dent Obregon  on  November  30.  1922.  The  former  duty  on 
soaps  of  this  class,  laundry  and  scouring  soaps,  was  10 
centavos  per  legal  kilo;  this  duty  is  increased  by  the  new 
decree  to  12  centavos.  effective  from  December  15. 


Glycerin  Exports  in  September 

Exports  of  glycerin  from  the  United  States  in  September 
totaled  351,361  pounds  valued  at  $52,440,  according  to  the 
Department  of  Commerce,  twenty-five  foreign  countries  or 
localities  being  listed  as  destinations.  This  compares  with 
217,670  pounds,  valued  at  $25,266.  exported  during  August. 
Crude  glvcerin  was  imported  during  September  in  the 
amount  of  85,744  pounds,  valued  at  $9,646. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

(Written  Specially  for  This  Journal) 

The  decline  of  about  *c.  per  pound  from  the  recent  high 
on  New  York  Extra  Tallow  brought  about  a  situation  with 
producers  unwilling  to  accept  these  prices  and  soapers  re- 
fusing to  pay  more  money. 

While  no  actual  transactions  during  the  last  ten  days 
have  been  made  at  better  than  7^c.  ex  producer's  plant, 
nevertheless,  the  undertone  of  the  market  is  firmer  and 
undoubtedly  if  a  good  sized  quantity  could  be  obtained  at 
8c.  per  pound  business  would  result. 

The  looked  for  reaction  was  short-lived,  and  indications 
point  to  a  resumption  of  the  upward  movement  either  be- 
fore the  end  of  this  year  or  else  during  the  early  part  of 
next  year  as  soon  as  there  is  shown  any  desire  to  replenish 
stocks  which  in  the  meantime  have  been  consumed. 

Greases  are  firm  in  undertone  and  have  receded  less  than 
tallow  with  recent  sales  of  the  poorer  grades  such  as  garbage 
grease  at  record  prices.  Relative  values  of  inedible  fat 
stocks  are  entirely  out  of  line  at  present,  as  for  instance, 
garbage  grease  on  a  basis  of  6'/ic.  loose  New  York,  house 
grease  good  quality  at  7*c,  Extra  Tallow  nominally  7*c, 
and  Government  inspected  Oleo  Stearine  9*c. 

It  is  to  be  expected  that  a  readjustment  is  bound  to  come 
and  with  the  scarcity  of  low  grade  stocks  and  the  com- 
parative high  prices  prevailing  for  them,  it  would  follow 
that  any  further  advance  in  prices  is  likely  to  be  found  in 
good  quality  tallow  as  well  as  tallow  of  the  best  grades. 

December  16,  1922.  Tobias  T.  I'ercament. 


GLYCERINE 

(Written  Specially  for  This  Journal) 
While  the  price  of  Chemically  Pure  Glycerine  continues 
to  be  quoted  at  I8*c.  in  bulk,  this  price  is  hardly  war- 
ranted, in  view  of  the  weakness  which  exists  in  the  other 
grades.  Dynamite  has  declined  from  17c.  to  16c.  since  our 
last  letter  and  Crude  is  off  about  *c.  per  1°-  The  decline 
in  the  market  is  ascribed  as  principally  due  to  a  lack  of 
demand  and  accumulation  of  stocks.  This  is  a  dull  season 
in  the  explosives  line  and  it  has  been  an  open  winter  so 
far,  consequently  the  call  forChemically  Pure,  for  medicinal 
purposes,  has  not  been  as  large  as  it  would  have  been  had 
we  experienced  extreme  weather.  On  the  other  hand,  in 
the  manufacture  of  cigarettes  and  toilet  preparations,  there 
has  probably  been  a  normal  increase  in  the  consumption. 
We  should  say  that  Chemically  Pure  ought  to  be  sold  at 
a  lower  price  than  18^jc.  today  and  that  it  may  drop  lc. 
per  H).  before  March,  but  we  are  believers  in  higher  prices 
after  that  time  and  in  our  opinion,  buyers  should  cover 
their  needs  for  a  period  ahead,  within  the  next  thirty  days. 
December  18.  1922.  W.  A.  Stopford. 

VEGETABLE  OILS 

(Written  Specially  for  This  Journal) 
Early  during  this  month  the  market  for  the  various  grades 

of  fats  and  oils  appeared  easier,  but  reduction  in  prices 

seems  to  have  stimulated  buying. 
Resale  Cocoanut  Oil  appeared  at  *c.  per  lb.  below  im- 


porters' prices,  but  this  oil  was  readily  absorbed  by  con- 
sumers. The  Margarine  business  during  the  last  three  or 
four  months  has  been  exceptionally  good  and  consumption 
in  this  direction  has  been  heavy.  A  good  buying  demand 
is  noted  for  futures.  The  copra  market  is  strong  and  oil 
in  Manila  is  today  comparatively  higher  than  it  is  here. 

Crude  Cottonseed  Oil  has  remained  about  unchanged  since 
our  last  letter.  Offerings  are  very  limited  and  buyers  are 
quickly  found  for  the  comparatively  small  quantity  put 
on  the  market. 

Corn  Oil  is  in  good  demand  for  December  and  January, 
but  most  mills  sold  their  production  for  these  months  some 
time  ago.  and  oil  for  nearby  deliveries,  therefore,  is  not 
plentiful. 

A  large  quantity  of  Soya  Bean  Oil  was  recently  sold  io 
the  Orient  to  Europe,  causing  an  advance  in  price.  De- 
cember-January soya  is  now  quoted  at  9*c.  per  lb.  tanks 
New  York  against  9*c.  last  month. 

Spot  Olive  Oil  Foots  is  nominally  quoted  at  9*c.  per  lb. 

(Continued  on  Preceding  Page) 

SOAP  MATERIALS 
Tallow  and  Grease 

Tallow,  New  York,  Special,  .07*c.    Edible,  New  York, 
.08*c.    Yellow  grease.  New  York,  .07@A77*c 
grease.  New  York.  .07-K7Vic. 

Rosin,  Savannah,  Dec.  18,  1922. 
Common  to  good  4.90-  I 


D 
E 
F 
G 
H 


  4.90- 

4.90-      K    5.07* 

4.90-      M    5.30 

4,90-      N    5.60 

4.90-      W.  G   5-85 

4.90-      W.  W   6.55 


Starch,  Pearl,  per  100  lbs   $2.82  -$3.10 


Starch,  powdered,  per  100 

Stearic  acid,  single  pressed,  per  lb  

Stearic  acid,  double  pressed,  per  lb  

Stearic  acid,  triple  pressed,  per  lb  

Glycerine,  C.  P.,  per  lb  

Glycerine,  dynamite,  per  lb  

Soap  lye,  crude,  80  per  cent,  loose,  per  lb.. 
Soap  lye.  saponification,  80  per  cent,  loose, 
per  lb  

Oils 

Cocoanut,  edible,  per  lb  

Cocoanut.  Ceylon,  Dom.,  per  lb.  

Palm,  I-agos,  per  lb  

Palm,  Niger,  per  lb  

Palm,  Kernel,  per  lb.,  nominal.... 
Cotton,  crude,  per  lb.  f.  o.  b.  mill. . 

Cotton,  refined,  per  lb..  New  York  

Soya  Bean,  per  lb  

Corn,  crude,  per  lb  

Castor,  No.  1,  per  lb  

Castor,  No.  3,  per  lb  

Peanut,  crude,  per  lb  

Peanut,  refined,  per  lb  

Olive,  denatured,  per  gal  

Olive  Foots,  prime  green,  per  lb  

Chemicals 

Soda,  caustic,  76  per  cent,  per  100  lbs. 
Soda  Ash.  58  per  cent,  per  100  lbs. 


2.72  -300 
.10*- 
.11  - 
.12*- 
.18*-  .19 
.16*-  .16M 

.10*-  .108 

.12  -.12* 


10  :S£ 


....... 


Potash,  caustic.  8cVft92  per  cent,  per  cwt. 

f.  o.  b.  Works  

Potash  Carbonate,  80@85  per  cent,  per  lb., 

N.  Y  

Salt,  common,  fine,  per  100  lbs  

Sulphuric  acid,  60  degrees,  per  ton. 
Sulphuric  acid.  66  degrees,  per  ton. 

Borax,  crystals,  per  lb  

Rorax.  granular,  per  lb  

Zinc  Oxide,  American,  lead  free,  per  lb... 


W  - 
.08*-  .0854c 
.08*,-.08!Ac. 
.10  - 

.11  -.ll*c. 
.10*- 
.12*- 
.12  - 
.12  - 
.13*- .14 
1.05  -1.15 
OS}*- .09 


3.50  -3.60 
1.75  -2.10 

.06*-.06*c 

.05*- .06 
nominal 
9.00  -9.50 
14.50  -15.00 
.05*- .06c 
05*- .06c 
.06  -.08c. 
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1923  SURVEY  OF  PERFUMERY  AND 
TOILET  GOODS  INDUSTRIES 

The  Symposium  of  the  Perfumery  and  Toilet 
Articles  Industries  which  we  arc  printing  in  this 
issue  is  a  most  intensive  and  comprehensive  study 
of  the  complexities  involved  in  the  present  and 
future  conduct  of  the  establishments  of  the  mem- 
bers of  the  old  time  Manufacturing  Perfumers' 
Association  (to  which  name  some  of  the  older 
members  still  cling),  now  the  American  Manufac- 
turers of  Toilet  Articles.  The  Sy  inposium  repre- 
sents responses  from  more  than  a  majority  of  the 
association,  for  those  who  preferred  not  to  be 
quoted  by  name  are  covered  in  the  deductions 
which  we  may  reasonably  draw  from  the  various 
opinions: 

1.  There  is  a  unanimity  in  the  expectation  of 
much  better  business  in  1923  than  in  1922;  a  few 
look  for  only  a  normal  increase,  but  the  majority 
are  more  sanguine  and  some  are  enlarging  their 
facilities. 

2.  All  report  good  collections;  some  say  ex- 
cellent. 

3.  What  is  needed  to  give  additional  impetus 
to  the  wheels  of  our  industries?  Here  are' some  of 
the  outstanding  points  as  given  in  responses  and  it 
is  quite  superfluous,  perhaps,  to  tell  our  clientele 
that  we  are  heartily  in  accord  with  their  efforts  to 
improve  conditions: 

a.  If  the  leading  manufacturers  would  get  to- 
gether freely  and  frankly,  in  closer  contact  per- 
haps, and  discuss  methods  of  increasing  sales,  much 
could  be  done  for  good  and  evils  could  be  elimi- 
nated. Just  sensible  cooperation.  Other  trades 
do  it. 

b.  The  most  serious  menace  of  the  American 
manufacturer  is  the  misbranding  of  foreign  per- 
fumes. While  there  may  be  no  visible  evidence 
of  the  fact  that  the  perfumes  are  mixed  or  manu- 
factured or  bottled  here  they  get  the  advantage  of 
their  foreign  prestige.  One  member  of  the  Asso- 
ciation declares  that  this  is  a  matter  for  the  Federal 
Trade  Commission. 

c.  A  large  number  of  the  members  urge  for 
improvement  in  quality  of  products.    This  senti- 
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ment  of  striving  for  supremacy  is  extremely  strong 
in  many  responses. 

d.  The  tariff  appears  in  very  few  answers. 
Those  who  mention  it  at  all,  lew  than  ten,  ask 
for  a  higher  duty  on  finished  foreign  product*. 

e.  All  concede  the  general  improvement  in 
quality  of  American  made  toilet  articles,  but  it 
is  left' to  one  astute  observer  in  the  ranks  to  sug- 
gest steps  be  taken  to  procure  "a  better  apprecia- 
tion on  the  part  of  American  women  of  the  real 
improvement  in  American-made  perfumes  and 
toilet  articles."  That  means  steps  must  be  taken 
by  the  association  to  end  the  potency  of  the  for- 
eign name.  How  shall  it  be  done?  Will  the  mem- 
bers take  the  subject  seriously  and  act?  The  of- 
ficers are  always  ready  to  respond  to  any  demands. 

f.  Modification  of  the  Volstead  Act  with  par- 
ticular reference  to  legitimate  industries,  inc  lud- 
ing  our  own,  is  recommended.  There  have  been 
many  innocent  victims  of  red  tape  and  much  un- 
necessary money  loss  has  resulted. 

g.  A  hopeful  sign:  A  veteran  in  the  association 
in  urging  manufacturers  of  toilet  requisites  to 
consider  the  fact  that  the  women  of  America,  the 
ultimate  consumers  of  perfumery  and  allied  prod- 
ucts, are  becoming  more  discriminating.  Very 
readily  do  they  distinguish  the  superior  product. 
That  is  a  strong  hope! 

4.  We  asked  for  suggestions  as  to  how  we 
might  advance  the  interests  of  our  industries.  We 
were  told  by  many  that  they  could  not  suggest 
anything  additional,  except  in  relation  to  empha- 
sizing our  general  policies,  while  some  of  the  com- 
ments were  too  complimentary  to  repeat  without 
a  sacrifice  of  modesty  that  would  be  impossible. 

Taken  in  its  whole  scope,  the  Symposium  of 
1923  is  the  best  we  have  had.  It  surveys  faith,  fear 
and  future  plans,  with  a  vast  amount  of  con- 
structive suggestion  from  many  sources.  It  should 
crystallize  some  trends  of  progress. 


EXPOSITION  TO  HELP  THE  1923  BOOM 

Just  a;  we  are  going  to  press  arrangements  have  been 
completed  for  holding  the  First  National  Perfumery.  Toilet 
Articles  and  Soap  Imposition  in  this  city  in  the  conven- 
tion week  of  the  American  Manufacturers  of  Toilet  Articles. 
Particulars  will  be  found  on  page  491  and  in  our  advertis- 
ing department,  but  briefly  it  may  be  said  here  that  both 
events  will  happen  in  the  second  week  of  April. 

Our  elder  statesmen  in  the  old  Manufacturing  Perfum- 
ers' Association  will  recall  that  the  subject  originally  was 
broached  at  the  annual  meeting  in  1908,  but  the  spirit  of 
conservatism  which  then  permeated  the  organization  (and 
which  later  caused  important  changes  to  be  made  in  its 
official  personnel),  frowned  upon  the  idea  and  attempts 
since  to  resurrect  it  have  failed  until  now. 

The  management  is  thoroughly  competent  and  expert : 
the  allied  industries  offer  great  possibilities  for  working 
up  not  only  trade,  but  public  interest  and  the  newspapers 
will  have  to  turn  from  the  abusive  side  to  the  bright  fea- 
tures of  perfumery  and  cosmetics.  The  project  deserves 
every  ounce  possible  of  aid  and  encouragement  That  it 
will  be  a  big  success  and  profitable  in  many  ways  to  the 
cause  is  a  perfectly  safe  prediction  in  the  circumstances. 


REAL  OXYGEN  OF  LIFE  IN  BUSINESS, 
AFFECTING  EVERY  FIRM  FOR 
SUCCESS  OR  FAILURE 

(From  a  Confession  by  a  Trade  Expert.) 

Ivory  soap  advertising  is  one  of  the  best  examples 
we  know  of  to  illustrate  the  principle  that  nothing 
is  too  well  known  to  be  advertised.  Ivory  Soap  is 
probably  the  best-known  product  of  its  kind  in 
America.  It  is  used  by  millions  of  people  every  day. 
Vet  the  Procter  &  Gamble  Company  will  tell  you 
not  only  that  advertising  has  been  one  of  the  largest 
factors  in  bringing  about  this  situation,  but  that  if 
Ivory  soap  advertising  were  stopped  today,  Ivory 
soap  sales  would  very  soon  begin  to  decrease — not 
because  Ivory  soap  Mould  change,  not  because  the 
salesmen  would  make  any  less  effort,  but  because 
people  would  forget  about  Ivory,  other  soaps  would 
begin  to  take  its  place  in  their  minds ;  younger  people, 
who  never  heard  of  Ivory,  would  grow  up  and  begin 
to  buy  soaps  which  they  had  heard  of, 

The  experience  of  the  greatest  advertisers  in  the 
country  teaches  us  every  day  thai  there  is  never  a 
time  :vhcn  an  advertiser  can  afford  to  stop  adver- 
tising. 


GYPSUM  DECREE  NO  CAUSE  TO  WORRY 

Daily  and  trade  papers  have  given  large  quantities  of 
space  to  the  recent  decree  by  consent  issued  by  Federal 
District  Judge  Knox  in  the  case  of  the  Gypsum  Industries 
Association,  prosecuted  for  alleged  violation  of  the  Sher- 
man Anti-Trust  Act.  It  has  been  heralded  as  a  complete 
new  code  for  governing  trade  associations,  although  it  is 
only  the  uncontested  judgment  of  a  lower  court,  which  in 
ordinary  procedure  could  be  appealed  and  reviewed  by 
higher  courts. 

The  Gypsum  people  consented  to  the  decree  because  they 
had  violated  the  very  fundamental  of  the  Sherman  Act. 
They  had  "agreed"  among  themselves  to  fix  prices  and 
to  do  various  other  objectionable  things,  including  the  ap- 
portionment of  territory  in  which  to  do  business  exclusively. 
Any  level-headed  business  man  of  reasonable  length  of 
experience  would  know  that  this  was  unlawful.  On  these 
two  points  a  "code"  has  been  constructed.  This  "code" 
is  not  of  enough  interest  at  present  to  print. 

All  of  the  associations  in  which  our  readers  are  inter- 
ested, so  far  as  they  affect  our  industries,  have  long  been 
>  l>erated  u)» >u  lines  of  mutual  and  general  benefit  that  in 
no  way  have  offered  an  opportunity  for  suspicion  of  any 
unlawful  practices.  So  there  is  no  reason  for  saying  more 
at  this  time  than  is  herewith  printed  concerning  the  Gyp- 
sum "o.de." 

WOULDN'T  JANUARY  0  LOOK  FUNNY? 

Dignified  old  New  York  State  ChamW  of  Commerce 
has  dc!icd  superstition  by  voting  in  favor  of  having  Janu- 
ary 0  made  a  legal  date,  as  part  of  the  plan  to  give  us  13 
months  every  year,  instead  of  the  well  known  12.  This 
change  in  the  calendar  has  been  advocated  for  many  years, 
but  has  received  comparatively  little  attention.  Briefly  it 
is  planned  to  split  the  year  into  13  months  of  28  days 
each,  or  four  weeks  exactly,  but  this  leaves  the  365th  day 
:i  lone  orphan  and  it  is  proposed  to  call  it  January  0  and 
make  it  an  international  holiday  for  one  and  all.  every- 
where in  the  world.  The  new  month,  not  yet  named,  is 
to  be  inserted  between  June  and  July,  or  somewhere  else 
in  the  summer  schedule. 


Digitized  by  Google 


THE    AMERICAN  PERFUMER 


479 


LEGITIMATE  ALCOHOL  OUTLOOK  DUBIOUS 

Wc  fear  our  readers  who  are  interested  in  industrial  al- 
cohol will  find  little  comfort  in  the  survey  of  the  federal 
outlook  for  real  reform  as  Riven  by  our  Washington  cor- 
respondent, after  three  full  years  of  Vulsuadism  and  the 
Eighteenth  Amendment. 

It  is  conceeded  that  no  legislation  is  needed  to  divorce 
industrial  alcohol  from  the  police  end  of  dry  law  enforce- 
ment, but  there  seems  to  be  a  lack  of  courage  on  the  part 
of  the  officials  to  grasp  the  problem,  apparently  lest  the  in- 
stallation of  a  system  fair  to  manufacturers  might  be 
considered  an  "attack"  on  minor  officials  who  have  har- 
assed the  trade  with  red  tape  and  other  hardships  for  three 
long  years. 

There  is  apparently  no  expectation  that  anybody  will 
do  anything  cither  administratively,  or  in  Congress,  for  at 
least  one  more  year,  possibly  longer. 

The  Prohibition  Unit  has  issued  a  survey  of  three  years 
of  prohibition,  containing  about  1,500  words,  devoted  to  the 
benefits  derived  from  prohibition  and  to  the  work  of  enforc- 
ing the  law.  Rut  nothing  is  said  about  carrying  out  the 
law  s  mandate  to  foster  the  legitimate  use  of  alcohol  in  the 
industries,  arts  and  sciences.  It  shows  vividly  where  the 
Unit's  thoughts  are  centered. 


1923'S  LEGISLATIVE  SESSIONS 

The  hangover  of  the  67th  Congress  is  grinding  and  the 
68th  Congress  will  be  in  legal  existence  after  March  4, 
although  it  may  not  convene  until  next  December.  No- 
body knows  now  whether  there  will  be  an  extra  session. 

No  fewer  than  42  State  legislatures  are  now  in  session, 
or  soon  will  be.  It  is  estimated  that  no  less  than  75.000 
separate  pieces  of  proposed  legislation  will  be  considered. 
How  many  will  affect  our  industries  is  purely  a  matter 
of  speculation.  Our  associations  have  excellent  facilities 
for  watching  the  dark  clouds  in  legislation.  But  we  need 
more  than  that.  The  members  must  keep  their  eyes  open 
also  and  'help  in  the  work  of  killing  bad  bills. 

It  is  the  duty,  as  well  as  the  privilege,  of  business  men 
and  women,  as  well  as  all  other  citizens,  to  keep  in  touch 
with  legislators,  especially  those  for  whom  they  have  a 
chance  to  vote  and  let  them  know  what  is  wanted. 


THE  PERFUMES  OF  TUTANKHAMEN 

January  4  was  "a  broiling  day  in  the  Valley  of  the 
Kings,"  Luxor,  Egypt,  one  reads  casually  in  the  New  York 
Times.  The  information  is  conveyed  by  wire  and  wireless 
over  something  like  a  quarter  of  the  earth's  circumference. 
It  is  preliminary  to  the  description  of  an  incident  of  pass- 
ing interest. 

Bearers  brought  from  King  Tutankhamen's  tomb,  re- 
cently opened,  live  vases  of  alabaster,  intricately  carved  and 
filled  with  perfumed  oil,  which  they  carried  slowly  among 
a  group  of  tourists  composed  in  part  of  American  ladies, 
allowing  each  a  moment's  inhalation  of  the  precious  odor. 

More  than  thirty-three  centuries  have  passed  since  Tu- 
tankhamen and  his  perfumes  were  placed  in  the  tomb.  The 
vases,  we  are  told,  are  gems  of  exquisite  workmanship. 
But  what  may  be  said  of  the  skill  that  fixed  the  scent 
which  clings  to  them,  fresh  and  fragrant,  after  more  than 
three  thousand  years?  And  what  must  be  thought  of  the 
wonders  that  our  modern  perfume  chemists  have  wrought 
following  in  the  footsteps  of  their  ancient  prototypes  and 
amplifying  and  improving  upon  their  discoveries  in  the 


OPPORTUNITY,  BUSY  LITTLE  PERSON, 
HAS  NO  TIME  FOR  KNOCKING 


The  crepe  hanger  who  said  that  Opportunity  knocks 
but  once  at  every  man's  door,  probably  never  adver- 
tised and  must  have  spent  most  of  his  time  hiding 
behind  his  collar  before  going  into  bankruptcy.  As 
a  matter  of  fact,  Opportunity  doesn't  knock  at  any 
man's  door  even  once.  She  is  a  busy  little  person, 
always  willing  to  meet  you  half  way,  but  never  will- 
ing to  waste  her  time  knocking.  She  is  just  around 
the  corner  everywhere  every  day  in  the  year  waiting 
for  you  to  go  and  get  her.  So  says  the  Western 
Druegisi.  whose  editor  has  heard  from  her  by  radio 
telephone  and  who  recognized  her  voice  through  pre- 
vious acquaintance. 


mystic  realm  of  Nature's  gift  of  sweet  odors  to  humanity? 
There  seems  to  l>e  no  limit  to  the  alchemy  of  scents. 


GOOD  NEWS  ABOUT  OUR  INDUSTRIES 

After  the  long  wave  of  attacks  on  cosmetics  there  has 
came  a  bright  new  period  of  pleasant  publicity  for  per- 
fumery in  the  daily  papers.  King  Tutankhamen's 
predilection  for  sweet  scents  years  ago  and  the  Mentor 
magazine's  bright  article  on  "The  Romance  and  History  of 
Perfume"  have  helped  to  fill  large  spaces  in  important 
journals  with  information  favorable  to  our  industry. 

Nor  is  that  all.  In  a  recent  Sunday  cable  page  the  New 
York  Herald  had  several  foreign  specials  in  which  there 
were  safe  and  sane,  but  very  entertaining  bits  of  news 
for  persons  interested  in  the  collaterals  of  the  legitimate 
toilet  goods  industries.  One  told  of  the  troubles  of  two 
American  flappers,  seeking  green  wigs  in  Berlin  and  who 
balked  at  vanity  cases,  as  well  as  at  wool  underwear  when 
the  Bolsheviks  kept  them  out  of  Russia  for  refusing  to 
wear  it. 


REFORMING  THE  BANKRUPTCY  LAW 

New  York  Merchants'  Association,  National  Association 
of  Credit  Men  and  other  powerful  organizations  are  going 
ahead  vigorously  with  their  plans  seeking  reforms  in  the 
bankruptcy  law,  making  it  more  stringent  and  giving  better 
protection  to  creditors.  A  bill  is  now  pending  in  Congress 
to  carry  out  this  purpose  and  those  of  our  readers  who 
are  interested  in  the  subject  should  give  it  their  hearty  sup- 
port, but  frankly  we  see  slight  chance  of  putting  it  through 
the  67th  Congress  before  March  4.  Still  the  missionary 
work  now  being  done  will  help  with  the  legislators  who 
may  hold  over  and  be  members  of  the  68th  Congress. 


BIG  CAMPAIGN  TO  END  FIRE  WASTE 

The  United  States  Chamber  of  Commerce  has  become 
actively  interested  in  the  national  campaign  against  fire 
watte.  At  a  recent  meeting  in  the  headquarters  of  the 
Chamber  in  Washington,  attended  by  representatives  of 
national  organizations  interested  in  fire  prevention  work, 
Julius  H.  Barnes,  president  of  the  National  Chamber, 
pledged  the  support  of  the  organization  in  the  movement 
The  National  Chamber  will  work  in  the  campaign  through 
its  fourteen  hundred  member  organizations.  The  confer- 
ence voted  to  appoint  a  general  committee  to  co-operate 
with  the  National  Chamber  in  the  conduct  of  a  national 
fire  prevention  program. 
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AN  APPEAL  FOR  THE  SCIENTIFIC 

By  Dt.  E.  G.  Thomssen 
The  idea  is  more  prevalent  among  manufacturers  of  toilet 
articles  and  cosmetics,  than  probably  in  any  other  industry, 
that  practice  outshadows  Science  to  such  an  extent  that  the 
latter  finds  very  little  opportunity  in  this  field.  In  very 
few  branches  of  manufacture  docs  one  find  so  few  scien- 
tifically trained  men.  It  is  really  an  unfortunate  condition 
that  so  large  an  industry  should  be  det>endent  upon  dark- 
secret- formula  men,  a  highly  trained  nose  or  other  rule  of 
thumb  methods  rather  than  upon  exact  scientific  data.  The 
facility  with  which  many  of  the  raw  materials  entering  into 
such  manufacture  are  adulterated  in  itself  shows  the  neces- 
sity of  chemical  control.  In  the  analytical  laboratory  alone, 
where  any  quantity  of  raw  material  is  purchased  a  trained 
chemist  can  earn  his  salary  many  times  over.  In  additiou  to 
this  very  practical  saving  the  improvement  of  manufacturing 
processes  he  may  install  through  chemical  knowledge  will 
lead  to  other  economies  and  betterment  of  the  products.  To 
drive  home  the  question  of  science  in  manufacture,  a  com- 
parison of  the  workings  of  the  trained  man  as  against  the 
man  who  depends  upon  his  practice  may  not  be  out  of 
order.  It  is  not  the  writer's  intention  to  discredit  informa- 
tion gathered  by  practice  nor  to  set  up  the  scientist  as  the 
ideal.  The  intention  is  rather  to  show  how  the  reverting 
to  chemical  or  physical  tests  will  far  surpass  any  other 
methods  as  far  as  results  obtained  are  concerned.  These 
results  do  not  necessarily  imply  making  a  good  article 
cheaply. 

To  the  ordinary  man  without  scientific  training  various 
powders,  such  as  zinc  oxide,  talc,  or  starch,  appear  very 
much  the  sane.  He  knows  they  are  sold  at  different  prices, 
arc  used  in  face  powders,  are  of  different  weight,  feel  and 
color.  In  fact,  he  is  dependent  upon  his  knowledge  of  the 
properties  of  these  substances  through  what  he  has  learned 
by  appearance,  touch,  taste,  odor  and  most  generally  what 
somebody  else  has  told  him  regarding  the  purity  and  merit 
of  these,  for  example,  for  use  in  face  powders.  He  uses 
them  because  his  formula  says  so.  There  is  more  of  the 
imitative  and  less  of  the  creative  in  his  utilizing  these  for 
the  desired  result  The  man  who  has  been  trained  in  theory 
as  well  as  practice  takes  a  very  different  viewpoint.  If  he 
docs  not  already  know  the  properties,  he  makes  use  of  the 
information  which  has  been  discovered  and  recorded  by  his 
compatriots,  dead  or  alive.  Thus  he  distinguishes  these 
various  powders  as  very  different  substances.  For  example; 
he  sees  beyond  the  ordinary  white  powder  of  zinc  oxide  and 
knows  it  is  a  combination  of  the  metal  zinc  with  the  gas 
oxygen;  he  knows  it  has  medicinal  value  because  of  its  as- 
tringency;  he  sees  the  possibilities  of  lead  oxides  or  other 
adulterants  creeping  in ;  he  knows  it  is  a  stable  combination 
and  the  chemical  and  physical  properties  which  go  therewith. 
He  uses  his  imagination  and  visualizes  what  will  happen  when 
it  is  added  to  talc,  magnesia,  or  zinc  stearatc  to  make  a  fin- 
ished face  powder.  He  works  over  in  his  mind  whether  it  is 
really  adaptable  for  this  purpose  or  whether  it  is  used  on 
someone's  say  so.  In  the  same  manner  he  knows  all  about 
talc  and  starch.  He  is  trained  more  toward  the  creative 
than  the  imitative.    He  uses  his  products  more  intelligently. 

This  rather  crude  illustration  is  even  more  apparent  when 
wc  deal  with  the  more  complex  substances  such  as  the  essen- 
tial oils,  synthetic  perfume  jpavcrials  and  flower  oils.  It  is  a 
lamentable  and  well  known  fact  that  here  adulteration  is  of  ter 
practiced.  This  is  to  a  large  degree  due  to  the  consumer 
rather  than  the  producer.  The  buyer  often  puts  a  premium 
on  price  and  some  producers  please  him  by  adulteration  to 
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meet  bis  cost.  A  trained  man  knows  what  adulterants  to 
look  for  and  how  to  distinguish  them  and  can  judge  whether 
price  or  quality  should  be  the  consideration. 

Taste  and  smell  are  more  far  reaching  than  chemical  or 
physical  tests  in  the  detection  of  some  impurities.  For  ex- 
ample the  fishy  flavor  of  storage  butter  is  very  evident  to 
the  teste  yet  the  problem  of  determining  the  substance  caus- 
ing this  has  puzzled  and  thwarted  the  chemist  lor  years. 
Nevertheless  he  has  discovered  a  method  of  overcoming  it. 
An  impurity  not  subject  to  determination  by  the  most  ac- 
curate chemical  analysis  may  spoil  an  otherwise  beautiful 
flower  oil.  This  does  not,  however,  deter  the  chemist  from, 
seeking  the  causes  which  produce  that  impurity,  even  though 
he  cannot  place  his  hands  upon  the  impurity  itself.  Thus  it 
is  with  the  analysis  of  oils.  Merely  because  the  nose  is  more 
sensitive  than  the  analytical  balance  or  burette  «s  no  reason 
why  science  should  be  cast  aside  in  its  favor.  What  is  good 
to  the  nose  today  may  have  disappeared  in  a  few  months,  due 
to  skilful  blending  to  fool  the  nose.  Chemical  analysis  be- 
forehand might  have  forecast  this  very  result. 

The  greater  fostering  of  science  in  our  industry  is  bound 
to  produce  a  favorable  result.  One  of  the  hopeful  signs  is 
the  inauguration  of  a  course  in  cosmetics  from  the  scientific 
standpoint  in  one  of  our  metropolitan  universities.  Another 
is  the  faint  agitation  for  standardization  of  various  perfume 
oils.  This  has  not  met  with  a  very'  enthusiastic  reception 
and  all  sorts  of  opposition  is  heard  regarding  its  possibil- 
ity. It  is.  however,  a  step  in  the  right  direction  and  is 
Ixiund  to  come.  Mo  one  really  has  anything  to  fear  on 
standardization  who  is  making  pure  goods  and  many  should 
lind  that  their  products  would  even  surpass  in  value  the 
requisitions  any  fair  minded  committee  may  institute.  Not 
only  this,  but  the  moment  manufacturers  realize  their  goods 
are  being  examined  by  a  trained  expert,  the  result  will  be 
a  decided  improvement  in  their  quality.  It  will  also  give 
those  who  manufacture  articles  «.i  better  value  than  estab- 
lished standards  an  opportunity  to  prove  the  true  merit  of 
their  wares.  Standards  usually  represent  average  quality 
and  only  those  having  commodities  below  the  average  should 
oppose  any  such  forward  movement  iinsurmountaMc  as  it 
may  seem. 

It  is  then  the  purpose  of  this  article  to  apjieal  for  more 
of  the  scientific  in  manufacturing  methods ;  tlie  fostering  of 
ideas  based  upon  scientific  viewpoints,  seeking  to  improve  the 
standard  of  raw  materials  entering  into  our  products  and  a 
more  general  employment  of  the  trained  man  as  against  the 
dark  secret  formula  man  in  this  industry. 


Labels  in  German  for  Eastern  Switzerland 

Toilet  articles  intended  for  submission  to  the  public  in 
eastern  Switzerland,  and  having  any  printed  matter  at  all 
relating  to  their  use  or  advantages,  should  have  that  matter 
in  the  German  language,  or  they  will  find  no  favor  with  the 
general  consumer,  says  Vice-Consul  Marc  T.  Greene.  St. 
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OUR  1923  SURVEY  OF  PERFUMERY  AND  TOILET  GOODS 
INDUSTRIES   REVEALS  GREAT  PROGRESS  AND 
EXTREMELY  BRIGHT  CONDITIONS 

Greater  Number  of  Members  of  Auociation  Have  Given  Their  View*  Than  Ever  Before  and  Nearly  All  Important 
Firm*  Are  Represented,  Many  Giving  Valuable  Suggestion!  and  All  in  Most  Optimistic 
Some  Ideas  Are  Aggressive  in  Working  Out  the 


It  has  been  our  custom  for  some  years  to  call  into  con- 
sultation with  as  at  the  Yuletide  of  every  New  Year  the 
members  of  the  old  Manufacturing  Perfumers'  Annotation, 
now  the  American  Manufacturers  of  Toilet  Articles.  The 
resulting  Symposium!  have  always  been  beneficial,  but  no 
me  has  covered  the  field  in  all  its  aspects  like 
It  is  to  be  regretted  that  again,  as  formerly, 
some  members  of  the  association  have  preferred  to  have 
their  views  printed  anonymously.  Their  wishes  of  course 
we  have  had  to  respect,  but  their  opinions  and  suggestions 
are  embodied  in  the  review  in  the  Editorial  Pages.  No 
opinion  that  came  to  us  has  been  ignored. 

Gilbert  Colgate,  who  need*  no  introduction  to  our 
reader*,  leads  off  with  a  masterful  survey  of  conditions 
generally  in  the  perfumery  and  toilet  goods  industries,  with 
pertinent  comment*.  He  is  followed  by  other  leader*  in 
the  industries  and  every  word  practically  of  what  goes 
after  in  this  Symposium  is  worth  reading  and  should  be 
helpful  and  beneficial  to  all  concerned.  Mr.  Colgate  has 
the  floor: 

Industry  on  Strong  Foundation  and  Outlook  Bright 

Gilbert  Colgate.  President  of  Colgate  &  Co.  and  Presi- 
dent of  the  American  Manufacturers  of  Toilet  Articles: 
I  consider  that  wc  may  look  forward  with  confidence  to  the 
year  1923  being  a  better  business  year  than  1922.  Our 
association  enters  the  new  year  better  equipped  and  more 
enthusiastic  than  ever  to  work  for  the  welfare  of  our  indus- 
try. Most  business  houses,  like  people,  arc  distinguished  by 
the  energy  which  animates  them  and  as  a  body  rcprcsentiiiK 
the  American  Manufacturers  of  Perfumery,  Soap  ami  Toilet 
Articles  wc  arc  in  a  position  to  exert  a  continuing  benefi- 
cent influence  on  an  industry  which  lends  itself  so  vitally 
to  the  well  being.  hygiene  and  comfort  of  all  individuals 
at  large. 

The  general  recovery  of  the  business  depression  in  1921 
and  1922  due  to  the  inflation  caused  by  the  war  has  been  on 
the  whole  conservatively  handled.  Merchandise  and  stocks 
have  been  liquidated,  and  present  inventories  are  now  sound 
and  proper  as  to  prices,  and  this  condition  among  manufac- 
turers of  our  industry  gives  us  all  a  strong  foundation. 
The  recent  holiday  business  has  been  good.  Merchants 
have  bought  freely  this  last  Fall.  The  consumer  purchased, 
well  and  stocks  now  held  by  the  wholesaler  and  retailer  arc 
moderate.  This  means  a  quick  and  rapid  resinning  of  busi- 
ness after  the  New  Year. 

General  employment  of  labor  has  increased  steadily  for 
the  past  few  months.  This  in  itself  is  a  sure  indication  of 
the  trend  of  the  times.  Reports  that  I  have  received  from 
the  retail  trade  throughout  the  country  are  cheerful  and 
optimistic.  There  seems  to  be  a  more  wholesome  and  better 
feeling.  The  domestic  problems  confronting  us  as  a  nation 
are  ones  that  affect  us  all.  and  should  be  solved  by  counsel 
and  thought  and  in  not  too  hasty  a  manner.  Dissatisfied 
or  selfish  elements  should  not  effect  class  legislation  so 
that  the  minority  dictates  to  the  majority. 

Foreign  markets  have  been  somewhat  unstable  and  will 
continue  to  be  until  the  German  reparations  question  be- 


comes more  adjusted  and  the  currency  question  with  foreign 
countries  bears  important  influence  in  seeking  additional 
business  in  the  world's  markets.  However,  the  United 
States  Department  of  Commerce  records  show  good  progress 
made  in  winning  back  some  important  fields  badly  disrupted 
the  last  few  years.  The  business  situation  on  the  whole  is 
favorable  to  our  industry  and  the  new  tariff  as  applied  to 
ous  business  gives  considerable  faith  in  the  prospects  ahead 
for  1923. 

1923  to  Set  New  Record  in  Sales  of  Toilet  Goods 

Xortham  Warren,  President  of  the  Northam  Warren  Cor- 
poration and  First  Vice-President  of  the  American  Manu- 
facturers nf  Toilet  Articles:  We  confidently  expect  1923 
to  be  the  best  year  in  our  history.  We  have  never  started 
a  new  year  with  brighter  prospects.  Stocks  of  our  mer- 
chandise on  the  dealers'  shelves  are  low  and  goods  bought 
will  he  used  for  immediate  consumption.  With  the  excep- 
tion of  a  few  retailers  who  took  "fliers"  in  German  goods 
and  other  unhranded  merchandise  and  who  are  obliged 
therefore  to  curtail  their  purchases  of  nationally  advertised 
goods,  the  trade  as  a  whole  is  buying  liberally  and  are 
featuring  advertised  goods  as  never  before. 

Collections  arc  excellent,  labor  is  plentiful  and  raw 
material  is  of  a  higher  quality  than  for  many  years  past. 

We  expect  1923  to  set  a  new  record  of  sales  in  the  toilet 
Roods 


"Quality"  Important  on  Great  Rising  Waves  of  Demand 

Edwin  Stfton,  Vice-President  of  Harriet  Hubbard  Aver, 
tmd  Second  Vice-President  of  the  American  Manufacturers 
of  Toilet  Articles:  It  has  l*.cn  quite  patent  to  us  that 
with  the  beginning  of  the  year  1922.  in  January,  to  be 
exact,  the  buying  public  was  "abroad"  in  our  land;  that  is 
to  say,  the  ultimate  consumer  in  the  United  States  of  those 
of  our  products- -i,  e..  Perfumes.  Toilet  Waters,  Cosmetics, 
and  hke  products- was  always  ready  to  purchase  such  of 
these  products  as  had  become  actual  necessities  for  the 
toilet. 

This  condition  gradually  improved  until  the  year  1°22 
culminated  in  December  with  immensely  increased  sales 
•  if  toiletries.  Our  view  of  increased  business  was  so  strong 
that  we  would  not  permit  our  stock  of  raw  materials  to  be 
lowered  beyond  a  two  months'  supply  at  least. 

That  the  year  1923  will  prove  to  be  one  of  the  greatest 
in  all  time  seems  meritably  to  come  to  those  of  our  manu- 
facturers who  know  how  to  properly  manage  their 


We  cannot  expect  any  concern,  foreign  or  domestic,  tu 
survive  the  test  if  it  thinks  that  the  American  public  is 
indifferent  to  quality  products  and  offers  plain  junk  instead 
of  quality.  The  American  public  is  now  a  very  discrimi- 
nating one,  and  while  it  is  led  astray  from  time  to  time  by 
lurid  and  untrue  advertising,  it  comes  back  to  quality  lines. 

True  it  is,  that  attractive  looking  packages  create  sales' 
but  if  those  packages  do  not  contain  quality  products  there 
are  few  repeat  sales.  So,  in  order  to  create  a  new  high 
record  in  the  volume  of  sales  of  American  made  perfumes 
and  toilet  preparations,  let  each  manufacturer  look  first 
to  the  quality  of  each  of  his  products,  and  when  he  has 
done  this  his  then  highly  sensed  imagination  will  indicate 
to  him  containers  of  a  proper  and  attractive  character  to 
comport  with  each  item. 

The  manufacturer  who  is  well  satisfied  with  his  products 
and  the  containers  thereof  is  standing  still  and  the  sales  of 
his  products  will  he  reflected  by  his  state  of  mind. 

Our  view  is  that  he  who  is  perfectly  well  satisfied  with 
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hhnsclf,  his  products  and  his  method  of  doing  business, 
will  gradually  find  himself  being  pushed  to  the  side  lines. 

We  think  you  can  be  of  incalculable  value  to  all  of  us 
engaged  in  the  manufacture  of  perfumes  and  toilet  prepara- 
tions by  driving  home  the  necessity  of  improving  the  quality 
of  our  products. 

Through  the  medium  of  your  valued  magazine  you  could, 
if  such  coincided  with  your  vicw>,  encourage  not  only  legiti- 
mate com|H-tition  in  sales  but  a  more  keen  competition  in 
quality  of  products. 

Preparing  for  a  Greater  Volume  of  Business 

G.  A.  P fritter,  President  of  Richard  Hud»ut  Netv  York: 
Our  concern  faces  1923  with  a  feeling  of  confidence.  Con- 
ditions, except  for  the  foreign  situation,  seem  to  us  more 
favorable  than  a  year  ago.  Our  collections  have  been  good 
and  we  are  anticipating  and  preparing  for  an  increased 
volume  of  business  in  1923. 

Replying  to  your  inquiry  as  to  what  is  most  needed  to 
establish  a  new  high  record  in  volume  of  sales  of  Ameri- 
can Made  Perfumes  and  Toilet  Preparations,  our  answer 
is,  to  correctly  interpret  consumers'  demand  and  supply 
more  attractive  and  higher  quality  of  products. 

We  feel  your  journal  can  best  serve  our  industry  by 
encouraging  in  your  columns  domestic  production  of  raw 
material,  both  chemical  and  floral  and  by  continually  empha- 
sizing the  need  of  domestic  manufacturers  giving  service 
and  value  to  both  dealer  and  consumer. 

For  Closer  Co-operation  of  Manufacturers 

V.  Vwaudou,  Inc..  R.  H.  Aronson.  Vice  President,  New 
York.  We  look  for  a  substantial  increase  in  the  volume  of 
business  during  1923. 

Collections  arc  good. 

To  establish  a  new  high  record  in  the  volume  of  sales  of 
American-made  perfumes  and  toilet  preparations,  in  my 
opinion  closer  co-operation,  perhaps  we  might  say  closer 
contact  between  the  manufacturers,  would  go  a  great  way 
towards  increasing  the  volume  of  our  sales. 

1  believe  that  if  the  leading  manufacturers  would  get  to- 
gether and  discuss  frankly,  methods  which  would  tend  to 
increase  sales,  a  great  deal  could  be  accomplished,  and 
many  of  the  evils  which  now  exist  could  be  eliminated. 

I  believe  that  your  medium  could  be  very  useful  in  bring- 
ing manufacturers  together  according  to  my  ideas,  as  ex- 
pressed in  the  above  paragraphs. 

Outlook  Brighter  Than  for  Several  Years 

Lasell  Perfumer  (0.  /.  Cathcart),  Newburgh,  A'.  Y.  The 
outlook  is  much  brighter  than  it  has  been  for  the  past  sev- 
eral years.  We  are  looking  forward  to  the  biggest  year  in 
our  history. 

Better  Appreciation  of  American  Women  Desirable 

A.  P.  Babcoek  Company  (H.  Henry  Bertram,  President 
and  General  Manager),  New  York.  So  far  as  we  can  see, 
the  indications  for  an  increase  in  the  volume  of  business  for 
1923  arc  exceptionally  bright.  Collections  have  been,  on  the 
whole,  fair— in  most  parts  of  the  country,  good. 

In  our  opinion  what  is  most  needed  to  establish  a  new  high 
record  in  the  sales  of  American-made  Perfumes  and  toilet 
preparations,  is  a  better  appreciation  on  the  part  of  the 
American  woman  of  the  real  improvement  in  American-made 
articles  at  this  time.  The  foreign  mark  stiil  wields  a  very 
potent  influence.  Real  progress  in  appreciation  of  American- 
made  perfumes  has  undoubtedly  been  made  and  will  con- 
tinue to  be  made  from  now  on. 

Finds  Present  Soap  Trade  Outlook  Encouraging 

William  L.  Sennit*.  President  of  the  Light  foot  Schults 
Co.,  Iloboken,  and  Member  of  Executive  Board  of  the 
American  Manufacturers  of  Toilet  Articles:  The  present 
outlook  is  encouraging  and  we  look  for  a  decidedly  in- 
creased business,  providing  raw  materials  do  not  advance, 
compelling  the  retailer  to  increase  his  selling  price  to  the 
consumer.    If  the  retail  price  must  be  increased  it  will 


undoulrtcdly  decrease  the  public's  purchases.  Collections 
are  fair.  As  we  are  interested  only  in  soaps  we  think  the 
quality  offered  by  the  American  manufacturers  should  be 
improved  in  perfume  value  so  that  the  goods  made  here 
will  equal  those  coming  from  France. 

Demand  for  Toilet  Requisites  Grows  Fast  in  Volume 

A.  A.  lantine  &■  Co..  Inc.  (F.  J.  Atkinson),  Long  Island 
City.  X.  )'..  The  last  six  months  of  1922  showed  a  volume 
even  exceeding  our  expectations.  Reports  from  all  over  the 
United  States,  from  our  customers,  are  most  encouraging 
and  we  are  expecting  these  large  monthly  increases  of 
K22  to  continue  during  1923. 

We  lind  collections  unusually  good,  far  better  during  the 
Fall  of  1922  and  at  the  present  time  than  in  the  Fall  of 
1921,  and  this  same  time  last  year. 

It  is  our  opinion  that  a  record  volume  of  sales  of  Ameri- 
can made  perfumes  and  toilet  preparations  can  be  made 
in  1923  easily  by  improving  the  quality  of  the  product, 
improving  the  container  and  the  finish  of  the  product,  better 
service  to  the  trade  and  intensive  national  advertising. 

Suggests  Creating  a  Greater  Consuming  Demand 

Peel  Bros.  Mfg.  Co.,  N.  A'.  Dalton,  Vice-President.  Kan- 
sas City.  Kansas:  We  expect  a  substantial  increase  in 
volume  of  business  in  1923.  Collections  arc  very  good,  but 
credits  are  still  worthy  of  careful  attention. 

To  establish  a  high  record  in  volume  of  sales  of  perfume 
and  toilet  preparations,  more  consuming  demand  must  be 
created. 

Collections  Better  Than  for  a  Number  of  Yean 

Daggett  &■  Ramsdell.  New  York,  N.  Y.:  Our  expecta- 
tions for  1923  is  it  will  show  a  very  satisfactory  growth  in 
sales  volume  compared  to  1922,  which  was  for  us  entirely 
gratifying. 

Collections  for  the  last  twelve  months  and  at  the  present 
time  have  been  better  than  for  a  number  of  years. 

Perfume  Outlook  Bright;  Soap  Situation  Not  So  Good 

Allen  B.  Wrisley  Co.  (Geo.  A.  Briggs,  Second  Vice- 
President),  Chicago.  111.:  We  arc  generally  very  optimistic 
on  the  business  outlook  for  1923,  especially  in  our  perfume 
department.  We  have  new  packages  that  ought  to  stimu- 
late our  business  considerably. 

In  our  soap  department  conditions  at  present  are  most 
uncomfortable,  as  the  raw  material  market,  tallow,  grease, 
etc.,  arc  very  high  at  the  moment  and  this  increase  m  cost 
has  not  been  passed  to  the  retailer  generally. 

We  feel  that  when  all  the  manufacturers  make  the  neces- 
sary increases  for  protection  it  will  slow  up  the  soap  busi- 
ness somewhat,  which  in  turn  should  affect  the  raw  material 
market,  bringing  pricus  down  to  normal.  Next  to  food, 
soap  is  the  most  necessary  thing  in  life,  whether  or  no. 

Timely  Ideas  on  Increasing  Toilet  Goods  Trade 

Odo-ro-no  Co.,  Mrs.  Edna  Albert.  President.  Cincinnati, 
Ohio:  It  is  our  belief  that  business  on  standard  and  estab-' 
lished  toilet  goods  should  show  a  substantial  increase  in 
1923,  fundamentally,  because  of  improved  credit  conditions, 
and  the  improved  financial  condition  in  the  drug  trade  will 
naturally  mean  the  maintaining  of  better  stocks  of  estab- 
lished  items. 

There  has  been  a  decided  improvement  in  collections  in 
our  business  during  the  last  three  months. 

To  establish  a  new  high  record  in  the  volume  of  sales 
of  American-made  perfumes,  it  seems  to  us  that  more 
advertising  and  publicity  should  be  used  to  educate  women 
out  of  the  unfounded  predilection  for  imported  perfumes 

To  establish  a  higher  standard  of  the  sale  of  Amcrican- 
made  toilet  preparations  for  this  year,  we  believe  there  is 
no  better  formula  than  the  fundamental  one  of  making  the 
best  possible  products,  putting  them  into  artistic  and  serv- 
iceable packages,  giving  the  trade  the  best  possible  service 
on  them,  and  putting  behind  them  the  best  and  strongest 
possible  advertising. 

In  line  with  this  belief,  we  arc  adding  greatly  to  the 
cost  of  our  principal  product  this  year  by  an  improvement 
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in  the  package,  which  will  improve  its  service  and  con- 
venience to  the  user.  Wc  are  improving  and  increasing  the 
cost  of  our  packing  to  increase  the  jobber's  convenience  in 
handling  and  rcshipping. 

We  can  think  of  no  way  at  the  moment  in  which  you 
can  better  co-operate  with  manufacturers  like  ourselves. 
The  American  Perfumer  &  Essential  Oil  Review  is 
read  and  used  by  our  chemists  and  purchasing  agent,  as  well 
as  by  the  writer. 

Optimism  Strong  in  Middle  West  and  Southwest 
Meyer  Brothers  Drug  Company  (by  E.  F.  Helbig),  St. 
Louis,  Missouri:     Conditions  in  the  Middle  West  and 
Southwest  seem  very  favorable  for  a  decided  improvement 
in  the  volume  of  business  for  1923. 

We  arc  very  optimistic  as  the  year  has  started  with  a 
big  volume  of  orders  and  we  arc  shipping  more  merchandise 
daily  now  than  at  any  time  during  1922. 

Stocks  are  low  in  the  retail  stores,  unemployment  has 
decreased,  and  increased  consumption  along  all  lines  may 
be  confidently  looked  for  on  account  of  the  increase  in 
purchasing  power  of  the  people  generally. 

We  feel  that  1923  will  be  a  very  good  year,  as  good  as 
could  be  expected  in  view  of  the  disturbed  conditions  in 
Europe,  which  will  affect  our  exports  adversely,  especially 
agricultural  products. 

Perfumers  Hiding  Light  So  Far  as  Soaps  Are  in  It 
/.  Eavenson  &  Sons,  Inc.  (£.  W.  Bartram,  Sales  Man- 
ager Toilet  Soap  Department),  Camden,  N.  /..  Wc  look 
for  at  least  a  50  per  cent  increase  over  1922  toilet  soap 
sales.  This  figure  to  us  is  very  conservative.  Our  per- 
centage of  increase  over  1921  was  higher  than  that. 

On  the  whole,  collections  seem  to  be  very  good,  with  the 
exception  of  the  smaller  druggists,  who  have  a  tendency 
to  be  slow  in  pay.  Wc  arc  not  having  any  losses  in  ac- 
counts so  far. 

We  feel  that  the  American  Toilet  Goods  Manufacturer  is 
hiding  his  light  under  the  bushel  as  far  as  soaps  arc  con- 
cerned Through  the  medium  of  soap,  perfumers  univer- 
sally sell  the  public  their  odor,  and  it  can  be  done  in  a  very 
effective  way,  as  it  would  be  brought  to  the  users  atten- 
tion a  number  of  different  times  in  the  day.  We  a  so  want 
to  impress  upon  the  perfumers  that  it  is  essential  that  a 
greater  percentage  of  perfume  be  incorporated  in  their  soaps 
than  is  now  being  done  by  the  average  perfumer,  this  is 
proven  to  us  by  the  imported  lines. 

Expects  1923  to  be  Greatest  Selling  Year 
C.  H.  Stuart  &  Co..  Newark,  N.  Y.,  by  Paul  D.  Newton, 
General  Manager:  Our  experience  in  1922  would  indicate 
that  business  is  on  the  up  grade,  as  wc  continued  to  increase 
our  business  month  after  month  and  as  the  year  progressed 
the  increases  became  larger  and  it  is  our  opinion  that  1923 
will  be  the  biggest  selling  year  that  wc  have  ever  had. 

Our  collections  have  been  very  satisfactory  and  appear 
to  be  getting  better. 

Right  here  we  want  to  express  our  appreciation  of  the 
splendid  journal  which  you  edit.  It  is  a  source  of  inspira- 
tion and  encouragement.  We  know  of  no  liner  trade  jour- 
nal in  the  world. 

For  Higher  Tariff;  Ban  on  Misleading  French  Labels 

Willis  H.  Lowe  Co.,  Manufacturing  Perfumers,  Boston: 
We  consider  the  business  outlook  for  1923  much  more 
promising  than  that  of  1921  and  1922.  but  do  not  expect 
normal  conditions,  although  we  do  expect  a  substantial 
increase  in  volume. 

Our  salesmen  cover  the  entire  United  States  and  all 
report  stocks  low.  but  no  inclination  to  place  orders  beyond 

present  re«|uiremcnts.  ....  ..  , 

You  ask  what  is  most  needed  to  establish  a  new  high 

record  in  the  volume  of  sales  of  American-made  perfumes 

and  toilet  preparations. 

Our  answer  would  be,  increased  tariff  on  foreign  made 

toilet  articles,  also  stringent  laws  against  selling  American- 


made  good  under  fictitious  French  names,  or  misleading 
labeling,  such  as  the  enclosed.  This  is  only  one  of  many 
on  the  market. 

[Enclosure:  lardin.  Paris,  Boston,  Trading  as  American 
Toilet  Goods  Co.,  Inc..  Manufacturers  and  Importers.  40 
Harrison  Ave..  Boston,  Mass..  U.  S.  A.] 

Collections  Good  and  Good  Business  is  Looked  For 

H.  K.  Welch,  Treasurer  of  the  J.  B.  Williams  Co..  Glas- 
tonbury, Conn.:  While  we  look  for  good  business  this  year 
wc  do  not  see  any  reason  why  there  should  be  any  abnormal 
increase.  Collections  with  us  are  fairly  good.  As  to  what 
is  needed  to  establish  a  new  high  record  in  the  volume  of 
sales,  we  would  say  that  we  don't  think  we  have  an 
answer.    We  wish  wc  had. 

Higher  Tariff  Suggested  on  Finished  Goods 

Herbert  Roystone,  Inc.,  New  York  City:  Substantial 
increase  in  volume  of  business  in  1923  is  looked  for.  Col- 
lections arc  good.  What  is  needed?  Higher  tariff  on  fin- 
ished goods,  or  stamped  "Made  in  U.  S.  A  ,"  when  goods 
are  finished  here. 

Stop  Imitating  Foreign  Goods;  U.  S.  Goods  the  Best 

French  Cosmetic  Manufacturing  Co.,  Inc.  (/•*.  A. 
Schwanncckc),  New  Rochelle,  N.  Y.:  Taking  only  into 
sideration  the  cosmetic  branch  of  the  allied  industries, 
would  say  that  we  look  for  a  substantial  increase  during 
1923.  particularly  on  the  compact  end  of  the  ' 
business. 

There  arc  two  reasons  for  this:    The  use  of 
is  becoming  more  popular  and  is  to  a  certain  extent 
the  place  of  the  loose  face  powders. 

On  the  other  hand,  there  are  more  manufacturers  of  cos- 
metics appearing  on  the  horizon  every  day.  This,  of  course, 
produces  a  large  supply.  It  is  a  known  fact  that  when  a 
supply  of  any  particular  item  is  produced  the  demand  will 
increase. 

As  far  as  the  French  Cosmetic  Co.  is  concerned,  wc  more 
than  doubled  our  business  in  1922  over  1921  and  expect 
the  same  results  for  1923.  In  regard  to  collections,  would 
say,  that  during  the  latter  part  of  1922  we  found  them  very 
pood  and  more  steady  than  the  early  part  of  the  year. 

What  is  mostly  needed  to  establish  a  new  record  in  the 
volume  of  sales  of  American-made  perfumes  and  toilet 
preparations,  is  to  produce  good  real  merchandise  and  not 
try  to  imitate  the  foreign  line.  In  other  words,  we  have 
quite  a  number  of  manufacturers  who  produce  an  i"fer>(:r 
K-rade  of  merchandise  and  try  to  get  a  long  price.  This 
kind  of  merchandise  tends  to  destructive  instead  ot  con- 
structive business. 

As  to  how  The  American  Perfumer  &  Essential  ua 
Review  can  better  cooperate  with  the  manufacturers,  would 
say,  that  wc  have  no  criticism  to  make  along  these  lines  as 
we  feci  your  service  so  far  has  been  the  best  and  cannot  be 
improved  upon. 

Head  of  New  York  Allies  Is  in  Optimistic  Class 

F.  J.  M.  Miles,  of  Cheramy.  Inc.,  and  President  of  the 
.V<w  York  Perfumery,  Soap  and  Allied  Industries  Associa- 
tion: We  look  for  substantial  increase  in  the  volume  of 
business  for  1923.  Collections  are  good.  I  believe  you  are 
ever  alive  to  the  situations  that  are  helpful  to  the  perfumers 
and  allied  trades  and  have  nothing  to  suggest.  I  am  look- 
ing forward  to  your  January  issue  with  much  interest. 
Trade  Grows,  But  French  Irresponsibles  Are  a  Menace 

Oakley  &  Co.,  Nr.f  York,  by  Joseph  H.  Calishcr:  We 
closed  our  business  for  the  year  1922  on  Deccmlier  31 
with  a  very  satisfactory  increase  over  1921.  I  think  that 
conditions  will  be  very  much  improved  in  1923,  and  there 
ought  to  be  a  larger  volume  of  business. 

Our  collections  have  been  very  satisfactory,  and  if  we 
do  not  get  more  business  in  1923  than  wc  have  had  in  1922, 
it  will  not  be  due  to  the  legitimate  competition  among 
American  manufacturers,  but  to  the  influx  of  French  per- 
fumes and  face  powders  into  the  American  market,  Hm 
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is  the  most  serious  proposition  that  the  American  manu- 
facturer will  have  to  contend  with. 

French  firms  with  no  reputation  in  Paris  have  flooded 
this  market  with  perfumes  in  an  effort  to  establish  a 
trade  on  the  same,  and  after  months  of  unsuccessful  ex- 
perience in  marketing  a  foreign  perfume  for  which  there  is 
no  demand,  in  order  to  rcali/.c  on  the  stocks  that  have  been 
imported  they  offer  these  Roods  to  our  customers  at  most 
ridiculous  pricrs.  I  have  found  innumerable  eases  of  this 
kind  among  our  customers,  and  there  is  no  question  or 
doubt  that  to  a  very  great  extent  propositions  of  this  kind 
work  to  the  detriment  of  the  American  manufacturer. 

My  last  trip  of  rive  weeks  throughout  the  large  cities 
of  the  West  was  the  most  satisfactory  that  I  have  had  in 
several  years.  As  previously  stated,  I  found  the  class  of 
trade  with  which  wc  do  our  largest  business  -namely,  the 
department  store — ready  and  eager  to  buy  foreign  goods 
of  the  character  as  mentioned  at  a  price.  The  new  tariff 
may  obviate  this  in  1923.  at  least  it  is  to  be  hoped  so. 

Good  Steady  Slow  Increaae;  "Service"  a  Big  Need 

Kolynos  Co.  (C.  />.  Duntap.  Assistant  Secretary).  New 
Haven,  Conn.  We  do  not  look  for  any  unusual  increase  of 
business  during  1923.  A  good  steady  slow  increase  we 
think  will  be  the  best  proof  that  wc  are  headed  for  a 
more  normal  return  of  business  and  not  to  an  inflated  con- 
dition.   Collections  are  good. 

"What  is  needed?"  is  a  rather  hard  question  to  answer, 
but  we  would  say  that  the  principal  trouble  with  a  kit  of 
American  manufacturers  at  the  present  time  is  a  lack  of 
their  understanding  of  the  word  "service"  and  a  lack  of 
consideration  for  their  customers'  finished  product.  If 
every  business  house  in  the  country  takes  pride  in  the  qual- 
ity of  their  customers'  finished  product  through  the  use  of 
their  own  raw  materials,  our  own  idea  is  that  domestic 
buying  will  increase  and  the  foreign  sonrcc  will  not  get  as 
much  of  the  business  as  they  have  up  to  this  time. 

Good  Business  Expected  in  Perfumery  Products 

Pritchard  cr  Constance.  Inc..  London  and  AVtc  York. 
We  expect  good  business  during  the  present  year.  Collec- 
tions are  normal,  by  which  we  mean  the  dry  goods  and 
jobbing  trades  are  remitting  promptly,  and  the  druggists 
are  paying  as  usual. 

Regarding  what  is  most  needed  to  put  us  all  in  Rolls- 
Royce  cars,  wc  puzzled  our  brains  for  several  minutes  over 
this  question,  and  finally — to  paraphrase  the  countryman 
and  the  camel— wc  decided  there  ain't  no  such  answer, 
Anyway,  we'll  bite:  what  is  it?  Your  publication  is  quite 
unique  and  very  welcome  as  it  is. 

Urges  Propaganda  to  Kill  Foreign  Superiority  Idea 

La  I'alliere  Co.,  Henry  Ii.  Chambers,  Treasurer,  New 
Orleans.  Louisiana:  We  look  for  not  only  a  substantial 
increase  in  our  business  the  coming  year,  but  a  ivry  sub- 
stantial one.  Collections  are  quite  good  now  and  seem  to 
lie  improving  right  along. 

To  our  mind,  nothing  would  help  to  establish  a  new  high 
record  in  the  volume  of  American-made  perfumes  ami  toilet 
preparations  than  a  systematic  propaganda  to  get  it  out  of 
the  average  mind  that  foreign  perfumes  and  toilet  articles 
are  better  in  quality  because  generally  priced  higher.  A 
propaganda  to  like  effect  in  l,atin-Amcrican  markets  would 
boost  our  business  also. 

Product  Should  Measure  Fully  Up  to  the  Advertising 

Boncelli  Laboratories,  Inc.,  Indianapolis.  Ind.  (Crown 
Chemical  Co.,  H.  J.  Burgess.  Advertising  Manager):  Wc 
are  using  our  advertising  plans  for  1°23  upon  the  presump- 
tion that  business  is  going  to  be  substantially  increased. 
In  fact  indications  point  to  this  from  every  standpoint. 
Our  collections  have  been  better  within  the  last  six  months 
than  they  have  been  for  some  years  past. 

Wc  will  not  go  on  record  as  stating  what  we  think 
should  be  done  to  better  the  sales  of  American  made  cos- 
metics, but  wc  do  believe  that  if  American  manufacturers 
as  a  whole  would  give  as  much  thought  to  the  merits  of 
a  product  as  thi-v  do  to  containers,  they  would  soon  estab- 
lish an  air  of  conridenev  on  American  made  goods.  In 


some  cases,  advertising  is.  many  times  better  than  the 
product  itself.  This,  of  course,  is  a  boomerang  and  <loes 
not  tend  to  increase  the  popularity  of  any  product. 

For  Peace,  Reasonable  Taxes  and  Volstead  Modification 

John  Btocki  cr  Son,  Chicago,  Illinois:    We  look  for  a 
substantial  increase  in  the  volume  of  business  in  1923. 
Collections  are  good.    "What  is  most  needed  r"  Peace, 
reasonable  taxation  and  modification  of  the  Volstead  act. 
Higher  Quality  Keynote  to  Optimistic  Trade  Plans 

Trece  Laboratories  [A.  L.  Mullen,  Assistant  General 
Manager).  New  York  City:  The  tremendous  increase  in 
the  demand  for  products  of  our  manufacture  leads  us  to 
believe  that  our  associates  also  manufacturing  for  the  per- 
fumery trade  will  ride  high  on  the  tidal  wave  of  returning 
prosperity.  On  the  closing  day  of  1922  wc  had  contracts 
on  tile  for  orders  to  be  delivered  that  would  have  taken 
six  months  to  deliver  at  our  old  rate  of  production  at  that 
time ;  and  those  who  have  visited  our  plant  have  marveled 
at  our  equipment  for  quantity  production. 

One  of  our  first  steps  this  year  was  the  placing  of  orders 
for  additional  machinery  and  equipment  so  as  to  take  care 
of  the  constantly  increasing  number  of  new  accounts  coming 
to  us  as  well  as  to  insure  prompt  deliveries  of  our  con- 
tract orders. 

As  concrete  evidence  of  our  optimism  for  1923  wc  arc 
pleased  to  advise  that  by  February  15  wc  will  have  plans 
formulated  and  equipment  installed  that  will  increase  our 
production  volume  50  per  cent  over  last  year. 

There  is  certainly  no  originality  in  expressing  the  opin- 
ion that  our  only  means  of  increasing  the  volume  of  sales 
of  American  made  perfumes  and  toilet  articles  is  to  con- 
stantly strive  to  increase  the  quality  of  our  products. 

The  American  woman  ot  today  is  surely  not  looking  for 
rouge  or  perfume.  The  best  is  not  one  whit  too 
and  it  is  our  conviction,  borne  out  by  our  experience, 
that  the  greatest  demand  w  ill  always  exist  for  those  products 
of  superior  quality. 

The  impression  held  by  some  of  the  general  public  that 
the  best  rouge  is  made  abroad  is  surely  a  fallacy,  as  the 
writer  has  personally  seen  rouge  that  was  made  abroad  that 
was  absolutely  of  a  quality  inferior  to  any  produced  in  this 
country. 

The  Trece  laboratories,  spending  huge  sums  in  experi- 
mental work  for  the  purpose  of  perfecting  the  processes  of 
rouge  manufacture  to  the  highest  degree,  feel  that  quality, 
not  price,  is  the  guiding  motive  that  will  influence  pur- 
chasing all  down  the  line  irom  the  perfumer  to  the  con- 
sumer; and  that  this  policy  maintained  by  the  manufacturers 
for  the  perfumery  trade  will  be  of  great  import  in  putting 
over  a  splendid  volume  of  business  for  all  in  1923. 

Holiday  Buying  to  Stimulate  the  Renewal  of  Stocks 

C.  If.  Jennings.  President  of  the  Jennings  Manufacturing 
Co.  and  the  Jennings  Co..  Perfumers,  Grand  Rapids.  Mich.: 
Wc  look  for  and  no  doubt  will  have  a  substantial  increase 
in  the  volume  of  our  business  for  1923.  It  is  our  observa- 
tion that  the  stocks  of  perfumery  were  very  much  depleted 
in  the  late  holiday  buying.  Money  seems  quite  plentiful  in 
the  smaller  size  towns  and  collections  are  quite  satisfactory 
in  the  Middle  West.  On  the  whole,  our  business  for  W22 
has  proved  to  l>e  satisfactory. 

Toilet  Goods  Outlook  Decidedly  Encouraging 

Ii.  JF.  Hoyt  &  Co.  (A.  I).  Sargent),  Ijnoell.  Mass.  The 
outlook  for  business  during  1923.  viewed  from  present  con- 
ditions as  observed  by  us.  is  exceedingly  encouraging  Evi- 
dently the  holiday  business  depleted  stocks  in  the  hands  of 
the  retailers  and  the  wholesalers  lind  their  reserve  stock  in 
need  of  prompt  replenishment. 

The  volume  of  business  placed  with  us  during  the  first 
two  weeks  of  the  new  year  is  most  marked  and  considerably 
in  excess  of  the  same  period  a  year  ago  However,  we  are 
not  unduly  elated  or  optimistic.  What  the  future  has  in 
store  for  us  is  a  problem.  Business  men  in  New  England 
are  looking  forward  hopefully  to  the  next  six  months.  The 
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continued  unscttlcroent  in  Kuropr.  the  shortage  of  labor,  and 
the  attitude  of  the  wage  workers  in  renewed  demand  for  in- 
crease in  their  pay,  cannot,  in  the  opinion  of  business  men 
in  this  section,  but  have  a  tendency  for  manufacturers  to 
move  cautiously,  but  with  the  hope  that  merchants  and  con- 
sumers may  continue  to  buy  merchandise  at  the  higher 
prices  wbich,  in  all  probability  in  the  near  future,  will  be 
forced  upon  us. 

If  in  our  province  to  extend  a  word  of  advice  to  manu- 
facturers of  toilet  requisites,  we  would  call  attention  to  the 
fact  that  the  women  of  America,  the  ultimate  consumers  of 
perfumery  and  allied  products,  are  becoming  more  discrimi- 
nating. Very  readily  do  they  distinguish  the  superior  prod- 
uct. Manufacturers  do  well  not  to  lose  sight  of  this  most 
important  fact  and  it  should  tend  to  increase  their  ambition 
and  efforts  to  make  the  toilet  requisites  made  in  America  the 
best  in  the  world. 

Tremendous  Strides  in  Use  of  Cosmetics  to  Keep  Up 

Uitlard  Ohliger.  President  and  General  Manager  of 
Frederick  Stearns  cr  Co.,  Detroit,  Mich.:  We  arc  starting 
into  1923  in  a  very  optimistic  frame  of  mind.  Of  course, 
there  are  disquieting  features  abroad,  and  we  still  have 
unsolved  problems  at  home.  And.  in  weighing  the  possibili- 
ties of  the  future,  all  of  these  things  must  be  taken  into 
consideration.  At  the  same  time,  we  have  been  constantly 
getting  on  a  more  solid  foundation,  and  every  day  are  get- 
ting farther  away  from  unnatural  conditions  brought  about 
by  the  war.  While  the  cost  of  living  compared  with  in- 
comes among  all  classes  may  still,  here  and  there,  not  be  in 
the  best  ratio,  as  a  whole  we  start  1923  on  a  more  sane 
basis  than  we  have  been  for  some  time. 

Iti  the  toilet  article  "field  it  has  been  demonstrated  that 
the  wonderful  increase  in  the  use  of  cosmetics  has  not  been 
merely  because  of  the  tremendous  increase  in  earning 
power  of  the  people,  or.  if  it  was  because  of  that  fact, 
women  of  the  country  found  that  making  themselves  more 
attractive  is  a  duty  they  owe  to  themselves  and  their  friends 
Purchases  in  the  latter  part  of  1922  very  plainly  indicate 
that,  once  having  found  the  real  value  of  the  judicious  i'se 
of  toiletries,  women  are  a  long  way  from  ready  to  discon- 
tinue. As  a  matter  of  fact,  all  signs  point  not  only  to  a 
continuation,  but  to  an  increase  of  the  tremendous  pur- 
chase of  cosmetics  in  the  last  few  years. 

First  Half  of  January  Shows  Nice  Increase 

IF.  If.  Baldwin.  Baldu-in  Perfumery  Co.,  Chicago,  III.: 
We  are  looking  forward  to  1923  as  one  of  the  best  years 
we  have  seen  in  some  time  in  a  business  way. 

The  first  fifteen  days  of  January  have  shown  a  very  nice 
increase  over  the  ones  of  1922.  If  this  can  be  used  as  a 
criterion  for  the  year's  business  there  is  no  doubt  but  1923 
will  exceed  any  other  in  business. 

Collections  have  shown  an  improvement  in  the  last  three 
months  If  they  will  continue  to  improve  at  the  same  rate 
in  the  next  six  months,  we  U-lieve  things  will  be  back  to  a 
normal  condition  and  everyone  enjoying  prosperity. 

1923  Trade  Is  Starting  Off  Strong  and  Steady 

J.  E.  McBrady.  J.  E.  McBrady  cr  Co..  Soaps  and  Per- 
fumes,  Chicago,  III.:  I  look  forward  to  this  year  as  'joing 
to  be  a  very  prosperous  one.  From  the  first  day  of  Janu- 
ary, it  indicates  a  very  strong  and  steady  growth. 

Merchandise  in  almost  every  line  seems  to  be  going  up  in 
price,  and  what  makes  me  think  that  is  a  fact,  is  because 
the  labor  market  is  very  strong.  I  notice  almost  -:vcry 
place,  that  there  is  a  great  deal  of  building  construction 
going  on  and  labor  is  scarce,  wages  arc  high  and  are  goinn 
to  stay  high. 

So  long  as  the  working  man  and  mechanic  can  get  good 
wages  and  make  lots  of  moiwy,  there  will  be  lots  of  money 
in  circulation  all  over  the  country  and  that  will  mean 
good  business  for  everybody  who  is  deserving  of  it. 

January  Mail  Orders  Eclipsing  the  Record 

G.  C.  Weik  Klinker  Manufacturing  Co..  Toilet  Articles, 
Cleveland.  Ohio:  We  consider  it  rather  early  to  make  any 
predictions  regarding  1923.  However,  we  have  never  had 
as  manv  mail  orders  during  the  first  two  weeks  in  the  month 
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of  January  as  we  have  had  this  year,  which  seems  to  indi- 
cate not  only  that  stocks  are  low  but  that  the  retailers  are 
ready  to  buy  goods. 

(>ur  salesmen  start  out  January  15  and,  of  course,  a 
more  intelligent  estimate  of  conditions  can  be  formed  after 
they  have  been  out  a  few  weeks.  Wc  ourselves  feel  very 
optimistic  and  at  the  present  time  arc  employing  as  many 
people  as  we  were  during  our  busiest  time  last  October  and 
November  and,  what  is  more  to  the  point,  we  are  keeping 
them  all  busy. 

1  want  to  repeat  what  I  have  written  you  many  times 
before,  that  you  arc  publishing  a  mighty  good  magazine 
and  all  of  us  derive  a  great  deal  of  benefit  and  pleasure  from 
it  every  month. 

Sees  Bright  Outlook  for  American  Toilet  Goods 

Kiefer-Stewort  Company  (Bert  O'Leary,  Specialty  De- 
partment), Indianapolis,  Ind.:  We  think  the  outlook  for 
1923  is  exceedingly  good.  We  feel  that  the  year  will  be  a 
good  one  in  the  line  of  toilet  preparations.  Wc  believe  that 
with  the  increased  duty  on  foreign  perfumes,  it  will  very 
materially  increase  the  sale  of  the  American  made  product. 
There  is  no  question  in  our  minds  but  what  the  American 
manufacturers  of  perfumes  and  toilet  preparations  will 
produce,  and  are  producing,  perfumes  of  very*  high  quality, 
equal  to  anything  of  foreign  manufacture,  and,  in  our  opin- 
ion, all  that  is  required  to  increase  the  sale  of  the  American 
made  product  is  to  have  the  duty  high  enough  on  the  foreign 
made  products  so  as  to  prevent  foreign  products  undersell- 
ing the  American  made  goods. 

Our  credit  department  reports  collections  very'  good. 

We  appreciate  the  good  work  being  done  by  The  Amfbi- 
can  Pekfvmeh  &  Essential  Oil  Review.  We  believe  that 
you  have  the  right  angle  on  how  to  assist  the  American  man- 
ufacturers of  perfume  and  toilet  preparations  so  as  to  make 
American  goods  of  this  character  the  leaders.  We  value 
your  publication  very  highly — would  hate  to  miss  a  number. 

Favors  Co-operation  and  Urges  Essential  Oil  Tests 

Mine.  Ise'bell's  Toilet  Manufacturing  Co.  (If.  T.  Mason), 
Chicago:  We  are  looking  for  substantial  business  increase 
in  this  year.  We  also  think  that  collections  will  be  better 
tlian  in  any  year  before. 

In  our  estimation  there  is  needed  most  the  co-operation 
of  manufacturers  and  an  establishment  to  analyze  essen- 
tial oils. 

Will  Push  Business  by  Developing  Many  New  Ideas 

Adolph  Klar.  New  York  City:  That  there  will 
be  a  considerable  increase  in  our  business  during  1923  due 
to  the  fact  tliat  we  expect  to  expend  special  effort  in 
developing  new  ideas  and  many  interesting  items  of  quick- 
selling  possibilities.  In  fact,  we  have  increased  our  facili- 
ties in  anticipation  of  the  response  to  new  numbers,  new 
containers  ami  new  plans  for  sales  promotion.  The  hand 
decorated  rouge  and  face  powder  vanities,  lip  sticks,  etc, 
have  been  warmly  endorsed  by  the  trade;  and  our  art  de- 
partment and  special  service  department  have  both  been 
considerably  enlarged. 

As  we  sell  only  to  high  grade  houses  of  good  reputation, 
we  have  had  no  bad  accounts  or  trouble  with  collections. 

W  hat  is  most  needed  to  establish  a  new  high  record  in 
the  volume  of  sales  of  American-made  toilet  preparations  is 
the  proper  advertising  of  good  merchandise.  Dependable 
goods  decently  presented  to  the  trade  bring  results,  en- 
courage repeat  orders  and  result  in  that  basic  satisfaction 
on  both  sides  that  is  the  fundamental  of  good  business. 

Nothing  Abnormal  in  Sight;  Normalcy  Returning 

C.  Mahlon  Kline,  President  of  Smith,  Kline  &  French 
Company.  Philadelphia:  At  the  present  moment  wc  arc 
having  a  great  rush  of  orders,  probably  the  result  of  very 
conservative  buying  before  the  holidays.  We  do  not  an- 
ticipate anything  abnormal  during  the  year.  Wc  think 
business  will  show  a  slight  gain  over  last  year,  but  nothing 
unusual.  We  expect  to  sec  some  commodities  swing  pretty 
badlv  out  of  line  owing  to  the  fact  that  because  ot  heavy 
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stocks  at  the  beginning  of  last  year  they  were  not  produced 
or  gathered  in  sufficient  quantity. 

We  expect  during  the  year  a  gradual  return  to  normal 
and  we  will  all  become  accustomed  to  expecting  to  exist  on 
a  reasonably  small  profit  and  forget  the  dreams  of  sudden 
wealth  that  have  been  distorting  our  vision  during  recent 
years. 

Substantial  Increase  in  Business  is  Predicted 

I  ail  Brothers.  Philadelphia,  Pa..  Wc  look  for  a  sub- 
stantial increase  in  business  in  1923.  Collections  are  good, 
with  few  exceptions.  There  is  no  room  for  betterment  in 
your  co-operation  with  our  industries. 

Business  Outlook  in  Toiletries  Seems  Phenomenal 

United  Toilet  Goods  Co.  (A.  Mosheim),  \eu>  York: 
From  all  present  appearances  the  business  outlook  for  this 
year  seems  to  be  phenomenal.  The  trade  in  general  is  ex- 
tremely optimistic  and  I  base  this  assertion  upon  pure  ami 
simple  facts.  Wc  have  been  receiving  continual  inquiries 
for  new  lines  and  new  merchandise  during  the  last  two 
months,  which  in  itself  is  a  wonderfully  encouraging  sign. 

There  is  every  reason  to  believe  that  the  toilet  goods 
manufacturers  in  general  should  double  their  past  business 
during  the  coming  year. 

Will  Give  Masses,  as  Well  as  Elite,  a  Chance  to  Buy 

Mills  Brothers  Co.  (American  Products  Co.,  C.  M. 
Mills),  Cincinnati,  Ohio;  Prospects  in  our  business  look 
unusually  large  for  this  year,  as  our  products  are  sold 
entirely  direct  to  the  home  through  our  representatives  and 
as  everyone  seems  to  be  well  employed  at  the  present  time 
and  having  plenty  of  money,  it  is  making  merchandising  in 
our  special  way  much  easier  as  it  is  easier  for  our  repre- 
sentatives to  secure  an  order  for  our  products  by  calling 
direct  to  the  home,  for  there  seems  to  be  plenty  of  money 
at  the  present  time. 

It  is  our  intention  to  carry  on  a  very  large  advertising 
campaign  during  the  year  on  "Zanol"  Quality  First  Prod- 
ucts, in  which  line  is  included  our  perfumes,  toilet  prepa- 
rations, etc.  Wc  had  a  substantially  large  increase  in  our 
business  last  year  and  we  are  hoping  to  increase  it  in  the 
same  proportion  this  year,  and  prospects  in  our  line  certainly 
look  better  this  year  than  they  did  last  year  at  the  same 
time. 

The  money  that  is  being  made  today  is  being  made  by 
the  masses  with  whom  wc  are  doing  business  and  wc 
believe  that  if  the  average  perfume  and  toilet  preparation 
manufacturers  would  put  out  -their  line  to  the  masses  in- 
stead of  the  small  percentage  of  the  elite  in  this  country, 
that  they  would  meet  with  much  In-ttcr  success. 

Would  Push  American  Made  Goods  on  Own  Merits 

Becchom's  Laboratory  (J.  («".  B.  Sexchard.  Manager), 
Oscawna-on-Hudson.  N.  >'..  Naturally  wc  do  look  for- 
ward each  year  for  a  substantial  increase  in  business,  and 
from  all  indications  of  the  first  week's  business  of  the  year, 
we  feel  that  our  expectations  arc  going  to  be  fulfilled,  for 
this  has  been  a  lianncr  first  week. 

Last  year  was  unusually  good  for  collections  with  us 
and  wc  started  this  year  with  a  clearer  ledger  than  ever, 
although  our  volume  of  business  last  year  was  the  largest 
we  have  ever  enjoyed. 

"What  is  needed?"  Co-operation  of  the  manufacturers, 
and  wc  know  of  no  better  way  to  co-operate  than  in  join- 
ing the  American  Manufacturers  of  Toilet  Articles  and 
giving  all  support  possible,  even  though  small,  by  having 
all  employees,  whether  demonstrators  or  not.  talk  up  Ameri- 
can made  perfumes  and  toilet  articles  on  their  own  merit, 
getting  away  from  the  fallacy  of  invariably  comparing 
American  made  perfumes  and  toilet  articles  with  an  im- 
ported one.  which  in  the  most  of  rases  is  the  convincing 
acknowledgment,  to  the  patron's  point  of  view  at  least,  that 
American  manufacturers  use  imported  products  as  their 
standard,  which  is  nr  should  W  far  from  right. 

Stop  all  use  of  foreign  addresses  on  labels,  packages,  etc.. 
unless  the  goods  are  really  made,  packed  and  ready  for  sale 
at  said  address,  as  we  all  know  that  from  time  to  time  we 
do  use   some  imported  concretes,  etc..  even  though  we 


should  not  advertise  it.  The  slogan  for  1923  and  for  all 
time  should  be  "Made  in  U.  S.  A.,"  and  proud  of  it-so 
proud,  in  fact,  wc  should  brag  about  it. 

We  can  not  see  where  you  can  co-operate  any  more  than 
you  have  in  the  past.  We  have  watched  and  noted  with 
pleasure  your  wonderful  strides  for  the  betterment  of  all 
concerned.  We  reiterate  that  The  Am  mica*  PcarUMEa  & 
Essential  Oil  Review  is  indispensable  in  our  business, 
keeping  us  alert,  with  happenings  of  the  day,  saving  us 
money  in  purchasing,  by  your  wonderfully  large  advertisers, 
and  making  us  broader  in  our  views,  by  telling  us  what  the 
other  fellows'  views  are,  something  we  never  have  had 
excepting  from  your  journal. 

Would  Educate  Public  on  Essential  Oils  Being  Same 

Marinello  (//.  M.  Cltamberlain ,  Manager),  La  Crosse, 
ll'is.:  We  are  looking  forward  to  a  substantial  increase 
in  the  volume  of  business  in  1923.  During  last  year  col- 
lections were  not  as  good  as  wc  would  like,  as  money  seems 
to  have  been  rather  scarce.  However,  this  condition  we 
Iwlicvc  will  be  greatly  improved  this  coming  year. 

In  our  opinion  an  essential  factor  needed  to  establish 
a  new  record  in  the  volume  of  American-made  perfumes 
and  toilet  waters  is  more  publicity  of  truths  regarding 
American-made  products.  For  instance,  a  large  percentage 
of  our  people  in  America  do  not  realize  that  the  same  oils 
are  used  in  the  compounding  of  American  perfumes  as  in 
the  compounding  of  imported  perfumes,  the  general  opinion 
being  that  foreign  products  are  superior  to  American  made 
products. 

Wc  also  believe  that  it  behooves  American  manufacturers 
to  guard  against  the  passage  of  laws  which  would  tend  to 
prevent  us  from  competing  effectively  with  foreign  manu- 
facturers, and  appreciate  the  good  work  that  has  been  done 
by  the  American  Manufacturers  of  Toilet  Articles  in  this 
respect. 

Tariff  Will  Help  to  Meet  Foreign  Competition 

Emil  Tausig,  President  of  the  Empress  Mfg.  Co.,  Inc.. 
New  York  City:  We  are  pleased  to  state  that  1922  was 
quite  a  successful  year  for  us  and  our  sales  as  compared 
with  1921,  increased  18  per  cent. 

The  demand  for  toilet  preparations  is  constantly  increas- 
ing. This,  we  believe,  is  not  only  due  to  the  growing  use 
on  the  part  of  the  ladies,  but  also  to  the  improved  quality 
of  the  toilet  preparations  which  makes  many  of  them  equal 
to  some  of  the  imported.  Of  course,  it  will  require  a  good 
deal  of  education  to  convince  the  American  ladies  that  some 
of  the  American  products  are  equal  to  the  imported  ones, 

Wc  arc  looking  forward  to  a  larger  volume  of  business 
in  1923  and  are  led  to  believe  that  the  higher  duties  imposed 
by  the  new  tariff  will  contribute  to  a  great  extent,  to  meet 
the  foreign  competition. 

Very  Busy,  with  No  Indications  of  a  Let  Up 

W.  J.  Noonan,  of  the  7".  S'oonan  &  Sons  Co.,  Barbers' 
Supplies,  Boston,  Mass.:  Regarding  business  conditions 
and  the  outlook  for  this  year  we  arc  pleased  to  state  that 
there  are  no  indications  that  this  will  let  up  within  the  near 
future. 

Advocate  Coue's  Treatment  for  Business  Pessimists 

Gonvood  Company  (If.  H.  Garlingcr,  President),  Phila- 
delphia, Pa.:  We  are  not  bartering  any  delusions  that  the 
business  situation  is  ideal  for  1923.  because  we  believe  that 
the  underlying  conditions  of  the  country  arc  far  from 
being  favorable,  but  we  see  an  increasing  awakening  to 
conditions  as  they  really  are  amuug  the  business  and  politi- 
cal leaders  and  a  substantial  effort  on  their  part  to  bring 
about  a  mote  desirable  state  of  affairs.  This,  of  course,  is 
the  "Silver  lining  to  the  cloud."  and  we  believe  augurs 
very  well  for  future  business. 

Wc  are,  therefore,  looking  ahead,  expecting  1923  to 
prove  a  very  good  year  for  business  and  are  laying  our 
plans  accordingly  and  shall  expect  to  material!)  increase  the 
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volume  of  our  sale*  during  this  year.  We  sec  the  evidences 
of  a  very  prosperous  year  ahead  and  expect  to  do  our  best 
to  take  advantage  of  it.  It  will  require,  however,  very 
earnest  and  constant  effort  upon  the  part  of  every  business 
man  to  gain  the  desired  goal  in  1923. 

The  psychology  of  Dr.  Coue's  theory  cannot  be  denied, 
and  it  might  be  wise  for  some  who  may  be  discouraged  or 
pessimistic  as  to  the  outlook  to  put  it  in  effect  in  their 
own  minds.    We  believe  it  will  do  them  good. 

Outlook  is  for  Best  Volume  of  Business  Ever 

Atnole  Soap  Co.  (H.  /.  Harshberger.  Vice-President  and 
General  Manager),  Tippecanoe  City,  Ohio:  Our  company 
is  looking  forward  to  1923  to  produce  the  best  volume  of 
business  we  have  ever  had.  Orders  are  already  coming 
verv  good  and  also  many  inquiries,  which  suggest  consider- 
able activity  throughout  the  trade. 

Month's  Orders  Double  Those  of  a  Year  Ago 

Elisabeth  Arden  (T.  J.  Leu-is),  New  York:  We  feel 
that  business  in  our  line  never  was  better.  We  are  very 
enthusiastic  with  the  present  outlook.  Our  December  orders 
more  than  doubled  those  received  during  the  same  month 
in  1921. 

Can  See  Nothing  Ahead  but  Prosperity 

The  Remitter  Co..  Perfumers,  Nexv  York:  Regarding 
the  business  outlook  for  1923:  In  our  estimation,  if  the 
business  of  the  year  1922  can  be  taken  as  a  criterion,  we 
can  see  nothing  ahead  but  prosperity.  The  mere  fact  that 
wc  have  already  been  aske-d  price  advances  on  several  of 
cur  important  materials  is  a  sign  of  good  business,  wc 
believe. 

Nice  Volume  of  Business  Expected  with  New  Line 

U'eichsel  Laboratories  (K.  C.  Dunlap).  Dallas.  Texas: 
\Vc  have  just  started  marketing  our  Joy-Synth  lino  of  toilet 
preparations  and  our  advance  sales  indicate  to  us  that  wc 
may  expect  a  nice  volume  of  business  on  this  new  line. 
Demand  Increasing  for  Better  Quality  of  Products 
Martha  Matilda  Harper  (by  J.  P.  Bush&eld).  Rochester, 
A'.  Y.:  Business  for  1923  with  us  has  opened  up  most  sat- 
isfactorily, and  wc  anticipate  a  large  increase  in  the  demand 
for  our  lictter  and  more  expensive  products.  There  has 
been  quite  a  noticeable  falling  off  in  the  demand  for  any 
items  in  the  cheaper  lines,  only  a  few  of  which  we  carry. 

Business  Getting  "Better  Day  by  Day,  in  Every  Way" 

A  Simonson.  New  York,  N.  Y.:  We  have  the  firm  be- 
lief that  business  conditions  have  been  excellent  during 
1922  and  the  prospects  for  the  future  are  even  better.  That 
business  lias  been  good  is  Ix-st  evidenced  by  banking  con- 
ditions. Of  course  there  are  individual  concerns  who  have 
possibly  not  received  their  share  of  business,  but  this  is 
probably  more  due  to  individual  conditions  than  to  busi- 
ness as  a  whole. 

To  paraphrase  a  saying  of  the  day,  we  would  remark 
that  "Day  by  day,  in  every  way.  business  is  getting  better 
and  better." 

Finds  a  Satisfactory  Price  Level  Reached 

Koken  Companies,  Geo.  D.  Chisholm.  First  Vice-Presi- 
dent, St.  Louis.  Mo.:  We  arc  entering  upon  the  year  1923 
with  every  confidence  that  it  is  to  be  the  best  year  that  we 
have  ever  experienced.  Nineteen  twenty-two  was  a  banner 
year  with  us,  but  the  indications  are  that  1923  is  to  be  even 
greater.  We  find  collections  good,  and  a  general  sentiment 
that  a  price  level  has  been  reached  upon  which  the  trade  is 
satisfied  to  do  business. 

Increases  Advertising  Outlay  SO  Per  Cent  in  1923 

Wildroot  Company,  H.  R.  Shehan.  Secretary  and  General 
Manager,  Buffalo.  N.  Y.:  We  are  looking  to  1923  to  be 
the  biggest  year  that  we  have  ever  had  in  our  business. 
We  feel  that  conditions  through  the  country  have  greatly 


improved  in  the  past  twelve  months.  There  were  but  one 
or  two  bright  spots  in  January,  1922,  whereas  in  January, 
1923.  there  are  but  one  or  two  dark  spots. 

We  have  so  much  confidence  in  1923  that  we  are  increas- 
ing our  advertising  appropriation  fully  50  per  cent  and 
enter  upon  this  year  with  every  confidence  of  its  being  one 
grand  year  for  us  from  a  business  standpoint. 

Favors  Alcohol  Reform  and  Foreign  Competition 

J.  R  IfatkiHs  Company  (by  R.  It.  Hat  kins),  Winona. 
Minn.:  We  are  looking  forward  to  additional  increases  in 
the  volume  of  business  for  1923  on  the  theory  that  "1922  will 
reward  fighters."  Our  Sales  Promotion  Department  worked 
hard  and  consistently  throughout  the  year  in  building  up  an 
increased  demand  for  our  products.  Our  products  largely 
lieii'g  necessities  of  life  arc  always  in  good  demand  despite 
the  commercial  conditions  which  operate  adversely  in  other 
lines  of  business. 

Collections  are  smaller  in  size,  but  are  very  liquid. 

One  of  the  things  needed  to  establish  aHiew  record  in  the 
volume  of  sales  for  American  made  toilet  preparations  is  a 
more  businesslike  attitude  on  the  part  of  the  Prohibition 
Department  in  encouraging  and  stimulating  rather  than  re- 
•arding  withdrawals  of  special  formula  alcohols. 

It  is  our  opinion  that  the  American  toilet  industry  would 
develop  faster  if  the  bars  were  down  and  we  had  to  compete 
harder  with  foreign  made  goods.  When  an  industry  is 
afforded  unwarranted  protection,  it  tends  to  stifle  individual 
attainment  which  is  so  necessary  in  any  organization  or  in- 
dustry. 

Good  Increase  in  Demand  is  Anticipated 

Abonita  Co.,  Inc.,  Chicago,  Illinois:  We  look  for  a  sub- 
stantial increase  of  business  in  1923.  Collections  are  fair. 
Good  business  conditions  generally  will  do  most  to  help 
establish  a  new  high  record  in  sales  of  American-made 
perfumes  and  toilet  preparations. 


BABSON  IS  OPTIMISTIC  OF  NEW  YEAR 

Roger  W.  Babson,  the  noted  statistical  expert  and  trade 
analyst,  in  his  '"Outlook  for  1923"  declares  that  the  aver- 
age of  business  for  the  new  year  should  lie  lictter  than 
in  1922.    He  makes  these  observations: 

"During  the  latter  part  of  the  winter  business  will  be 
quieter;  there  should  be  some  rally  in  the  spring  months, 
particularly  in  April  and  May,  a  quieting  down  during  the 
summer  and  the  usual  improvement  in  the  fall.  Taking  the 
year  as  a  whole  it  should  lie  lictter  than  the  present  year 
has  been,  but  we  do  not  look  for  any  greater  activity  than 
has  been  witnessed  during  the  last  few  months.  The  coming 
year  will  be  one  of  continued  readjustment.  This  in  itself 
is  optimistic,  for  the  sooner  the  readjustment  in  business  is 
completed  the  sooner  wc  can  expect  a  period  of  good  busi- 
ness. 

"The  wave  of  business  recovery  is  following  the  same  path 
as  in  other  similar  periods.  Just  as  the  depression  started 
in  the  Northeast  and  moved  west  and  south,  so  today  the 
Northeastern  and  Atlantic  Coast  States  have  been  the  first 
to  show  improvement.  The  Central  ami  Southern  States 
are  just  beginning  to  improve. 

"Wc  look  for  a  decline  in  the  failure  totals  in  the  new 
year.    At  present  a  mopping  up  process  is  taking  place. 

"Employers  will  do  well  if  they  prevent  further  wage  in- 
creases during  the  next  year.  There  is  little  hope  of  ex- 
tensive reductions.  I-atcr  in  the  year  some  decline  in  the 
cost  of  living  may  take  place.  This  will  help  to  ease  the 
situation,  which' at  present  is  extremely  tense. 

"The  following  bills  are  likely  to  be  passed  during  the  next 
two  years  and  most  of  them  will  probably  be  taken  up  in 
1923:  Soldiers'  Bonus.  Kxtension  of  Farm  Credit.  Sale  of 
Muscle  Shoals  to  Ford  or  its  development  by  the  Govern- 
ment, now  regulations  regarding  labeling  and  branding  of 
merchandise,  particularly  of  foodstuffs.  On  the  other  hand, 
merchants  need  not  fear  any  measures  which  will  be  seri- 
ously detrimental  to  business.  While  the  Radical  element  in 
Congress  is  sufficiently  strong  to  block  any  moves  by  the 
Conservatives,  it  is  not  strong  enough  to  carry  through  any 
extreme  measures  of  its  own." 
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HOLIDAY  GREETINGS  FROM  ALL  OVER  THE  EARTH 


New  Year's  greetings  again  this  year  were  thoroughly 
!d  with  good  will  and  optimism.   They  came  to  us 
variety  and  from  many  nations.    It  is  difficult  to 
space  to  chronicle  the  names  of  all  of  our  well  wishers, 
but  we  will  go  as  far  as  possible  in  doing  so. 

From  Grasse.  France,  Emile  Schlienger,  of  Bertram! 
Freres.  flashed  this  radiogram  across  the  Atlantic's  air  lanes 
to  us:  "Heartiest  wishes  for  Merry  Christmas  and  prosper- 
ous New  Year.    Kindest  regards." 

Victor  Vivaudou  sent  his  compliments  from  Paris. 
From  Pierre  Dhumcz  &  Co.,  Vallauris,  France:  "Be  cer- 
tain of  our  hearty  good  wishes  for  a  prosperous  year." 

Francois  Goby,  of  Totnliarcl  Frcres,  Grasse,  also  sent  a 
message  of  good  cheer  appropriate  to  the  festal  season. 
Two  other  well-known  Grasse  houses,  Bruno  Court  and 
Henri  Euziere  fiuCo.,  also  were  heard  from,  while  Gabriel 
l^affittc  and  Mme.  G.  1-affittc  sent  pleasant  sentiments. 

Chemical  Works  Flora,   Dubendorf,  Switzerland,  for- 
warded timely  holiday  expressions  of  regard.    M.  Naef  & 
Cie.  of  Geneve,  also  sent  Swiss  felicitations  for  1923. 
Bulgaria  was  ably  represented  by  Theo.  K.  Shipkoff. 
Best  wishes  for  a  prosperous  new  year  also  were  re- 
ceived from  the  Mamten  Co.,  Ltd.,  Tokio,  Japan. 

Rourc-Bertand  Fils,  Inc.,  and  Justin  Dupont,  Inc.,  joined 
in  sending  out  seasonal  cordial  holiday  greetings. 

Canada,  of  course,  was  heard  from,  as  always.  The 
Royal  Crown  Soaps,  Limited,  Winnipeg,  and  C.  A.  Mc- 
Larty.  of  Toronto,  renewed  the  greetings  they  had  sent 
many  times  previously.  R.  W.  McLarty,  of  Toronto,  also 
sent  his  good  wishes.  Likewise  Rose  &  La  flame,  Ltd.. 
Montreal. 

One  of  the  most  artistic  souvenirs  was  from  the  E.  M. 
Laning  Co.,  which  pictured  a  "Lone  Winter  Evening"  in 
the  winter  woodland  with  this  sentiment :  "The  coming  of 
the  holiday  season  reminds  us  that  we  do  not  live  alone. 
Without  friends  like  you  our  business  life  would  be  dark." 

George  Lucdcrs,  president  of  George  Lueders  &  Co.,  the 
dean  of  the  essential  oil  business  in  this  city,  sent  ns  greet- 
ings and  best  wishes  for  the  new  year. 

Hearty  holiday  sentiments  wens  voiced  in  a  note  from 
F.  E.  Watermeycr,  president  of  Fritzschc  Brothers.  Inc., 
Others  in  this  house  also  thought-  of  us,  including  Julius 
Koehlcr  and  Arthur  W.  McKey,  Boston  representative. 

One  of  the  happiest  humorous  greetings  was  that  of 
Charles  H.  Alkcr.  of  the  Orbis  Products  Trading  Co.  He 
contrasted  "Twenty  Years  Ago"  with  "Today"  and  finally 
wound  up:  "These  are  the  days  of  Suffragetting,  Profiteer- 
ing and  Prohibition,  and  if  you  think  Life  is  worth  living.  I 
wish  you  A  Happy  New  Year." 

C.  R.  Seydu'tz.  president  of  Delphi  Products,  Inc.,  in  ex- 
lending  the  hope  for  a  New  Year  with  "blessings  without 
end"  presented  a  view  of  a  snowy  "Night  Before  Christmas." 

Sincere  good  wishes  came  from  F.  W.  Heine  and  C.  A. 
Heme,  of  the  Cbmpagnie  Duval ;  Julian  W.  Lyon,  of  J.  W. 
Lyon  &  Co.,  Inc.;  A.  H.  Wirz,  of  A.  H.  Wirz,  Inc..  of 
Chester,  Pa.,  and  the  Millville  Bottle  Works.  Millville.  N.  J. 

Queen  of  Sheba's  perfumes  were  used  as  a  Christmas 
text  by  A.  L.  Van  Ameringen,  of  New  York.  Cooperation 
in  making  the  New  Year  prosperous  was  urged  in  the 
greetings  of  the  A.  D.  Smack  Co.  Cordial  relations  em- 
phasized the  hope  of  Pierre  Lcmoine  Cie,  Inc. 

Chicago's  optimistic  feelings  were  seen  in  cards  from 
Thomas  J.  Mickey.  H.  Bartold,  A.  G.  Spilker.  Mr.  and  Mrs. 
Charles  A.  Rindell.  Royal  Crown  Co..  Inc .  Neumann-Buslee 
&  Wolfe,  Inc.,  and  Mme.  Ise'bcll's  Toilet  Mfg.  Co. 

Among  the  fine  cards  received  were  those  from  M.  Iser- 
mann,  of  Van  Dyk  &  Co. ;  Minto  L.  Henderson,  of  the  Hen- 
derson Lithographing  Co. :  Northam  Warren,  of  the  Nor- 
tham  Warren  Corporation:  Globe  Collapsible  Tube  Cor- 
poration. Hoboken ;  W.  John  Bucdingen ;  J.  N.  Limbert  & 
Co. :  S.  B.  Kaiden,  of  Solar  Laboratories ;  Charles  A.  Tome, 
of  the  Bond  Manufacturing  Corporation,  Wilmington,  Del. ; 
George  E.  Davis,  of  the  F.  W.  Fitch  Co..  Des  Moines,  Iowa. 

Here  was  a  doggy  one,  with  pictures  of  the  canines : 


•Hert  s  to  a  'Dog-gone-  Big  Xmas.    From  the  Dow 

(ians." 

Happy  cards  were  received  from  the  C.  E.  Ising  Corpora- 
tion. Flushing,  N.  Y.;  the  Lorscheider-Schang  Co.,  New 
York  and  Rochester;  United  Laboratories,  New  York; 
Monarch-Nusbaum  Paper  Box  Co.,  Inc.,  Buffalo;  Arthur 
Stallman  tc  Co..  New  York,  and  from  Austin  P.  Henry, 
representing  the  Rossville  Co.  at  Buffalo,  N.  Y. 

Here  are  some  of  many  New  York  friends  who  remem- 
tiered  us:  Technical  Press.  Knapp  Engraving  Co.,  John  A. 
Phillips,  Inc. ;  Charles  F.  Hubbs  &  Co.,  Toilet  Requisites, 
and  the  Seydel  Chemical  Co. 

Some  more  seasonal  greetings:  Lens  Janssen  Co.,  Mock 
&  Blum,  Klim,  Linder  &  Bauer  Lithographing  Co.,  Hefter 
&  Co.,  Dr.  Samuel  H.  Baer  and  H.  W.  Eddy,  of  St  Louis ; 


Peerless  Tube  Co..  Bloomfield,  N.  J.,  by  George  H.  Nied- 
linger  and  Francis  J.  Lynch;  Harry  C.  Eells,  of  Federal 
Products  Co..  Frederick  Christ.  F.  Stearns  &  Co..  Detroit. 


Eells.  of  Federal 


Miss  Mary  R.  Cass,  head  of  the  F.  N.  Burt  Co.  LtdL, 
Buffalo,  sent  "All  good  wishes  for  your  happiness  in  the 
New  Year,"  and  others  in  the  State's  western  end  were  not 
less  thoughtful.  From  Rochester  we  had  cards  from  Mr. 
and  Mrs.  William  S.  Addison.  Mr.  and  Mrs.  Adolph  Martin 
Spiehler.  Mr.  and  Mrs.  Oscar  Bernard  Spiehler  and  H.  C. 
Goodwin. 

Some  more  worth  while  pleasant  greetings  were  from 
Mr.  and  Mrs.  A.  F.  Kammer,  Mr.  and  Mrs.  Nathan  Myer 
Stanlev,  Mr.  and  Mrs.  George  Fitzallen  Stanley,  Mr.  and 
Mrs.  C.  H.  Bourguet,  Mr.  and  Mrs.  William  Gunther,  Rob- 
ert R.  Gerstner.  Mr.  and  Mrs.  Myer  Hemson  Stan  lev,  Mr. 
and  Mrs.  William  Orem,  Mr.  and  Mrs.  Charles  E.  E. 
Whitclcy,  Mr.  and  Mrs.  Augustus  Henry  Bcrgmanti,  Mr. 
and  Mrs.  Charles  Augustus  Bitner  Zook,  Dudley  F.  Lum. 
Mr.  and  Mrs.  John  Andrew  Holmes.  R.  G.  Callmeyer.  Mr. 
and  Mrs.  L.  A.  Van  Dyk.  Mr.  and  Mrs.  George  L.  Ringel. 
George  Frank  Lord.  Charles  W.  Butterworth,  Mr.  and  Mrs. 
Frank  K.  Woodworth  and  Mr.  and  Mrs.  William  L. 
Crounse. 

From  Mr.  and  Mrs.  A.  K.  Paul  this,  with  a  graphic  art 
study  of  appropriate  nature  to  the  sentiment :  "Old  days 
have  gone,  but  old  associations,  old  friendships,  rich  mem- 
ories remain  to  welcome  the  New  Year  which  greets  us 
with  buoyant  promise.  May  it  reward  you  with  every  sub- 
stantial blessing." 

Soon  after,  scanning  the  stack  of  greetings,  we  find 
clever  expressions  of  Yuletide  feeling  from  Caswell  A- 
Mayo,  Mr.  and  Mrs.  Francis  N.  Langlois,  Mr.  and  Mrs. 
Frank  L.  Bcggs.  J u lien  J.  Soubiran,  Dr.  Edgar  G.  Thomssen, 
Dr.  and  Mrs.  Frederick  A.  Marsek.  F.  J.  M.  Miles,  George 
Uhe,  James  Hunter  Hall.  S.  N.  Long.  Albert  J.  Sterling. 
Doane  Hage,  Mr.  and  Mrs.  I.vman  M.  I -a  nun.  Mr.  and  Mrs. 
B.  J.  Caruso.  Dr.  and  Mrs.  H  C.  Podall,  Henry  B.  Flar- 
shcim  and  associates. 

Friendly  letters  were  numerous,  some  being  from  C.  W. 
Jennings,  president  of  the  Jennings  Mfg.  Co. ;  Dr.  Mueller, 
of  the  Rhodia  Chemical  Co.:  Williams  Haynes;  A.  H. 
Horner,  of  G  B.  Peters  ir  Co..  Inc. ;  M.  W.  Parsons  and 
W.  A.  Stopford.  of  Parsons  &  Petit,  and  Dr  Edgar  S. 
Barney. 

Mention  of  the  fine  art  calendars  issued  by  the  Owens 
Bottle  Co.  and  the  Fox  on  Co.,  Inc..  was  made  last  month. 
Of  other  1923  calendars  L  A.  Van  Dyk  led  the  list  with  a 
large  wall  offering,  in  black  and  red,  with  the  figures  most 
conveniently  arranged.  More  nice  calendars  were  from  the 
Raisheck  Electrotype  Co..  Chrystie  Press,  Brown-Green 
Co.,  the  Jacob  Stein  Studio.  Frank  7..  Woods.  Isaac  Gold- 
man Co.,  Harris  Warehouses,  Inc..  Manufacturers'  Trans- 
lation Bureau  and  the  Kutztown  Publishing  Co. 

Compagnie  Parento.  Inc..  put  forth  a  useful  universal 
desk  calendar  in  block  form  with  blanks  for  the  year. 

A  vanilla  ash  tray,  with  good  wishes,  was  sent  by  Gomez 
St  Sloan,  Inc.  while  George  M.  O'Neil,  of  the  Tin  Decor- 
ating Co.,  Baltimore,  conveyed  Tindcoo's  Christmas  greet- 
ings on  a  handsomely  lithographed  tin  for  cigar  ashes. 
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ZONE  SYSTEM  OF  MERCHANDISING:  AN  EFFICIENT  METHOD 
OF  INTRODUCING  A  NEW  PRODUCT  OR  MARKETING  AN 
OLD  PRODUCT  IN  NEW  TERRITORY 

By  LEROY  FA1RMAN.  Merchandising  Advertising  Expert,  New  York  x 

Second  ok  ,\  Series  ok  Articles  Written'  Especiaixy  ro«  The  Ameru Pkkh  mkk  and  Essential  Oh.  Review 


The  manufacturer  of  a  new  product  is  naturally  desirous 
of  placing  it  in  the  hands  of  the  largest  possible  number 
of  people  in  the  shortest  possible  time  at  the  least  possible 
expense.  In  his  eagerness  to  accomplish  this  happy  result 
he  is  likely  to  make  a  few  mistakes.  The  fact  that  these 
same  mistakes  have  been  made  by  scores  of  other  manufac- 
turers does  not  deter  htm  from  going  ahead  and  making 
them  at  his  own  expense.  Personal  experience  seems  to  be 
the  only  kind  from  which  wc  ever  learn  anything. 

If  he  already  has  a  well  distributed  old  product  on  the 
market,  the  first  thing  which  occurs  to  the  average  manu- 
facturer is  to  insert  in  its  package  a  circular  descriptive 
of  his  new  product.  This  is  a  good  thing  to  do,  but  it  is 
not  specially  productive.  If  his  new  goods  are  unique, 
and  meet  a  public  need  which  has  not  been  met  adequately 
before,  his  circular  will  probably  work  up  considerable 
business;  if  they  are  competitive,  if  they  are  merely  one 
more  tooth  paste  or  hair  tonic,  he  will  have  considerable 
difficulty  in  tracing  any  tangible  results. 

Here  is  a  case  in  point.  The  manufacturer  of  a  well 
known,  long  established  and  heavily  sold  toilet  requisite 
packed  with  it  an  expensively  printed  and  very  attractive 
circular  describing  a  new  product,  and  expected  the  prestige 
and  high  quality  of  the  old  goods  to  create  a  satisfactory 
volume  of  business  for  the  new.  He  did  not  spare  expense ; 
he  put  more  motley  into  that  circular  than  the  average 
manufacturer  spends  per  year  for  all  hi?  advertising.  It 
was  almost  a  complete  failure.  It  produced  no  results 
worth  mentioning. 

Many  Oro'iars  are  Ignored  or  Discarded. 

The  answer  seems  to  be  that  most  people,  when  they  open 
a  package  of  goods  with  the  uses  of  which  they  arc  thor- 
oughly familiar,  throw  away  unread  any  circulars  they  find 
inside.  If  they  do  read,  they  don't  respond,  which  is  just 
as  hard  on  the  man  who  pays  the  bills. 

There  are  three  essential  elements  in  the  successful  and 
profitable  introduction  of  a  new  piece  of  merchandise. 
First,  advertise  it  in  the  trade  papers,  so  that  the  dealers 
will  know  what  it  is,  what  it  is  for,  and  why  they  should 
handle  it.  Second,  merchandise  it  thoroughly  in  as  much 
territory  as  may  be  handled  efficiently.  Third,  advertise  it 
well  in  the  territory  in  which  it  is  merchandised. 

Trade  paper  advertising  is  the  only  kind  which  a  manu- 
facturer can  profitably  do  in  advance  of  the  thorough  dis- 
tribution of  his  goods.  Even  if  the  circulation  of  the  jour- 
nals used  is  national  and  his  distribution,  actual  or  im- 
mediately contemplated,  is  but  partial,  trade  paper  space 
is  comparatively  so  inexpensive  that  it  is  a  "good  buy." 
Its  use  influences  the  trade  in  the  territory  in  which  his 
immediate  merchandising  effort  is  to  be  expended,  and  at 
the  same  time  familiarizes  dealers  everywhere  with  the  name 
and  merits  of  the  goods,  thus  preparing  the  ground  for 
future  cultivation. 

But  when  the  manufacturer  tackles  the  job  of  securing 
distribution  and  creating  a  public  demand  for  his  product, 
he  must  proceed  with  caution— if  money  is  any  object  to 


him.  Too  many  manufacturers  seem  utterly  undismayed  by 
the  magnificent  area  of  our  beloved  country,  and  endeavor 
to  cover  it  all  in  a  few  weeks  or  months.  By  some  means 
or  other  they  get  their  goods  on  a  few  dealers'  shelves  in 
Rockland,  Maine,  Wheeling.  West  Virginia,  Tuscaloosa, 
Ala.,  Tucson,  Arizona  and  Petaluma,  Cal. — and  then  kid 
themselves  into  a  belief  that  they  have  "national  distribu- 
tion." 

It  is  impossible  to  cover  these  widely  separated  points 
by  traveling  men;  it  is  impossible  to  establish  any  close 
intimacy  with  the  dealers  in  these  scattered  localities ; 
therefore  the  manufacturer  is  easily  induced  to  undertake 
a  national  advertising  campaign  for  the  purpose  of  moving 
the  goods  in  the  sections  where  they  are  on  sale,  and  "cre- 
ating a  demand"  on  dealers  elsewhere,  so  that  they,  too, 
will  stock  the  goods.  If  I  had  the  money  that  has  been 
wasted  in  that  way  I  could  buy  out  Henry  Ford ! 

How  Creating  a  Demand  Actually  Works 
National  distribution,  men  and  brethren,  does  not  mean 
having  your  goods  on  sale  in  a  few  scattered  cities  through- 
out the  country,  nor  even  in  a  few  towns  in  each  state.  It 
means  having  the  goods  in  the  jobbers'  hands  in  every 
jobbing  center.  It  means  having  the  goods  on  the  shelves 
of  more  than  50  per  cent  of  all  the  retailers  (in  the  drug 
trade,  specifically)  in  all  considerable  cities  and  towns  in  at 
least  the  states  of  heaviest  population  from  coast  to  coast. 

And  mark  this  well :  National  distribution,  even  in  a 
partial  sense,  cannot  be  secured  by  "creating  a  demand"  on 
dealers  who  haven't  stocked  the  goods.  That  is  getting 
the  cart  before  the  horse  with  a  vengeance,  and  it  won't 
work. 

The  reasons  why  it  won't  work  arc  plain  enough.  Sup- 
pose, through  national  advertising,  you  convince  Mrs. 
Brown,  Mrs.  Jones  and  Mrs.  Robinson,  all  of  Mankato. 
Minn.,  that  they  would  like  to  try  your  new  Moonshine 
Soap.  They  go  to  the  drug  store,  as  you  entreated  them 
to  do,  and  ask  for  it.  Docs  the  druggist  apologize  humbly 
for  not  having  Moonshine  Soap  in  stock,  promise  to  get  it 
for  them  at  once,  and  dash  off  an  order  to  his  jobber? 
Not  he!  He  would  he  all  kinds  of  an  unprintable  ass  if  he 
did.  It  gives  him  heart  failure,  now,  whenever  he  counts 
the  different  kinds  of  soap  on  his  shelves. 

So  the  druggist,  being  human— and  a  good  business  man 
to  boot— says.  "No.  ladies.  I  don't  carry  Moonshine  Soap; 
I  have  no  call  for  it.  But  it  is  practically  the  same  thing 
as  the  celebrated  and  justly  popular  Starlight  Soap,  which 
I  have  been  selling  to  my  most  critical  and  fastidious  cus- 
tomers for  20  years.  I  can  recommend  it  to  you  highly." 
And  the  ladies  take  the  Starlight  Soap  the  druggist  wraps 
up  for  them,  he  takes  their  money,  and  everybody  is  happy 
—except  you.  All  you  have  accomplished  is  to  sell  three 
cakes  of  soap  and  perhaps  make  three  lifelong  customers 
for  the  competitor  you  are  especially  anxious  t&  put  a 
dent  in. 

And  hereafter,  when  Mrs.  Brown,  Mrs.  Jones  and  Mrs. 
Robinson  sec  your  advertising  in  the  Perfect  Ladies'  Gaselte. 
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they  will  pass  it  by,  or  if  they  are  beguiled  into  reading 
your  fervent  appeal  that  they  go  to  their  druggist  and  ask 
for  Moonshine  Soap,  they  won't  go.  They  tried,  once,  to 
buy  your  soap,  and  couldn't  find  it! 

Multiply  this  incident,  which  is  in  no  wise  exaggerated, 
by  1,000,  by  10.000,  by  100,000.  and  what's  the  answer?  Dis- 
aster. Unless  you  have  an  inexhaustible  barrel  of  money, 
absolute  ruin. 

Distribution,  then,  is  the  big  problem,  and  real  distribu- 
tion calls  for  proper  merchandising,  which  is  another 
weighty  proposition.  The  thing  to  remember  is  that  you 
aren't  really  arriving  anywhere  with  your  face  powder 
until  some  thousands  of  women  are  standing  in  front  of 
their  mirrors  and  dabbing  their  precious  noses  with  it.  In- 
sinuating your  goods  into  jobbers'  warehouses  doesn't  get 
you  anywhere.  Goods  neatly  ranged  on  the  druggists' 
shelves  will  never  win  you  honorable  mention  in  the  ar- 
chives of  Dun  and  Bradslrctt.  The  manufacturer  who 
cackles  and  slaps  his  knee  gleefully  Ixrcausc  a  smooth  bunch 
of  salesmen  lias  sold  the  dealer  a  lot  of  gix*ls  that  are  going 
to  stick  on  his  shelves  is  laying  up  a  heap  of  truuMc  for 
himself. 

Points  on  Distbuivtion  or  Com  m<  Dims 

The  proper  distribution  of  a  commodity  means  this : 
Plating  the  goods,  in  reasonable  quantity,  in  the  hands  of 
dealers  whose  confidence  and  co-operatkm  you  have  won, 
and  tiu-n  sending  the  customers  in  to  buy  the  goods.  The 
more:  you  consider  that  thoroughly  accurate  definition,  the 
more  difficult  it  sounds.   But  it  can  be  done,  and  it  pays. 

Let  us  suppose,  for  example,  that  a  manufacturer  in  New 
York  City  has  a  new  product  to  market.  He  shies  at  the 
Metropolitan  District;  it  is  too  big.  too  slow  to  influence 
by  sales  and  advertising  effort,  too  expensive  for  experi- 
mental purposes.  Hut  right  at  hand  he  has  a  self-contained, 
easily  covered,  prosperous,  thickly  settled  and  not  too  ex- 
pensive section — Xew  Fngland.  The  jol»bers  can  be  cov- 
ered in  a  few  days:  the  retailers  in  a  few  weeks.  Let  him 
possess  his  soul  in  patience,  cease  from  worrying  because  be 
is  neglecting  the  benighted  citizens  of  Alalvima  and  Idaho; 
let  him  tackle  New  England  and  clean  it  up. 

The  problem  of  interesting  the  dealer  and  securing  hi- 
co  oiieration  is  simple  enough  if  the  goods  are  what  they 
should  be  and  that  individual  is  assured  that  enough  ad- 
vertising will  be  done  to  move  them  and  keep  them  moving. 
What,  then,  can  be  done  in  the  way  of  advertising? 

For  about  $10,000  the  manufacturer  can  insert  a  100  line 
advertisement  50  times  in  the  two  leading  Sunday  news- 
papers in  Itostoti,  and  the  one  leading  Sunday  paper  in 
Worcester.  Springfield,  Providence.  Hartford,  New  Haven. 
Bridgeport  and  Portland.  These  newspapers  reach  a  total 
population  of  5.000,000  people.  They  cover  the  centers  of 
population  thickly,  and  spread  out  through  practically  every 
village  and  town  in  New  England. 

Fifty  100  line  advertisements  will  give  the  manufacturer 
a  year's  advertising  in  the  Sunday  papers,  or  more  than 
six  months'  advertising  mi  a  twice  a  week  basis,  as  the 
daily  rate  is  lower  than  the  Sunday  rate.  The  same  money 
($10,000)  will  buy  him  smaller  space  in  the  big  Sunday 
papers  and  provide  a  sufficient  appropriation  to  go  out  into 
the  smaller  towns. 

By  the  time  his  $10.0(10  is  expended,  the  advertiser  will 
have  learned  a  lot  of  things,  He  will  have  found  out 
whether  his  goods  are  right,  and  satisfy  a  public  need. 
He  will  have  found  out  whether  his  advertising  is  right, 
and  can  make  necessary  changes  without  spending  a  great 


deal  of  money.  And  if  his  goods  and  prices  are  right,  he 
will  have  sold  goods  enough  to  get  his  business  on  a  solid 
foundation  with  the  trade,  and  build  up  a  steady,  dependable 
demand  on  the  part  of  the  consumers. 

Very  likely  he  will  have  actually  made  money;  if  not  he 
will  see  the  figures  creeping  surely  up  to  the  right  side 
of  the  ledger,  and  be  justified  in  doing  more  advertising 
and  branching  out  into  new  territory. 

$10,000  Buys  a  Pace  ok  Two  One  Time  Only 
That's  a  good  deal  to  accomplish  with  $10,000,  yet,  in 
the  big  national  mediums,  $10,000  will  buy  only  a  page  or 
two  one  time.  Why  is  it.  then,  that  we  see  so  many  new 
advertisers,  whom  we  know  to  be  wofully  shy  on  distribu- 
tion, plunging  on  full  page  advertising  in  these  costly  pub- 
lications? 

Ignorance  is  one  reason;  impatience  is  another;  vanity 
is  another.  The  lure  of  the  big  magazines  is  powerful. 
Nothing  seems  to  give  the  manufacturer  such  keen  de- 
light as  to  have  a  few  of  these  great  publications  with  their 
attractive  art  covers  on  his  library  table,  to  flick  them  care- 
lessly open  before  his  guests  and  say,  casually,  "I  s'pose 
you've  seen  our  ads  in  the  magazines?"  A  mighty  expen- 
sive vanity— it  has  sent  many  a  good  man  on  the  rocks. 

Understand,  please,  that  I  am  not  denying  or  seeking  to 
minimize  the  advertising  value  of  the  national  magazines. 
They  have  their  uses,  they  fill  a  place  which  cannot  be 
filled  by  any  other  advertising  mediums  or  method.  Their 
rates,  excessive  as  they  may  seem,  arc  reasonable  when 
the  work  they  do  is  considered.  When  national  distribu- 
tion is  secured;  when  a  business  is  thoroughly  established 
and  soundly  financed,  regular,  persistent  advertising  in  na- 
tional mediums  becomes  almost  a  necessity. 

But  local  distribution  calls  for  local  advertising  Dealers 
are  not  at  all  interested  in  the  national  advertising  of  goods 
they  do  not  carry  in  stock,  or  of  goods  which  they  have 
lx-en  induced  to  stock  but  have  no  call  for.  But  when  they 
see  the  advertising  of  a  commodity  in  their  own  local 
papers,  they  sir  up  and  take  notice.  They  know,  from 
experience,  what  is  going  to  huppctl. 

The  zone  system,  especially  for  the  manufacturer  with 
limited  capital,  is  the  only  sanr.  conservative,  businesslike 
method  of  introducing  a  new  product.  And  if  he  hasn't 
got  the  money  to  cultivate  at  least  a  small  zone  thoroughly 
and  intensively,  let  him  hustle  around  and  get  it.  Advertis- 
ing a  tittle  because  you  only  have  a  little  money,  and  then 
waiting  until  you  accumulate  enough  to  advertise  a  little 
more,  is  a  wasteful,  inefficient,  heartbreaking  method  which 
is  never  successful. 

All  this  applies  equally  to  the  manufacturer  with  an 
established  business  who  seeks  to  introduce  a  new  member 
of  his  family  of  pnxlucts.  His  work,  however,  will  be 
easier,  because  his  distributive  machinery  is  established  and 
functioning,  and  his  relations  with  the  trade  organized  and 
smoothly  operating. 

Prospective  Job  for  Gravedigger 

Doctor:    "Well,  how  are  you  feeling  this  morning?" 

Patient :  "Very  much  better,  thank  you.  doctor.  The 
only  thing  that  troubles  me  is  my  breathing." 

Doctor:  "I'm— yes.  we  must  sec  if  we  can't  get  some- 
thing to  stop  that." — U'rstfrn  Druggist. 

Identified  by  Perfumery 

Plus:  "She  wears  very  strong  perfume." 
Minus:    "Sin-  must  be  a  cologniat  dame." 
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PERFUMERY,  TOILET  ARTICLES  AND  SOAP  EXPOSITION 


Fir*t  National  Event  of  Kind  to  Be  Held  During  Convention  Week  in  New  York  City,  April  9  to  14  Inclusive 


The  first  national  Perfumery,  Toilet  Articles  and  Soap 
Exposition  is  to  be  held  in  New  York  City  during  the 
week  of  the  annual  convention  of  the  American  Manu- 
facturers of  Toilet  Articles,  April  9  to  14  inclusive,  at  the 
Seventy-first  Regiment  Armory,  Park  avenue  and  34th 
street,  which  is  within  easy  walking  distance  of  the  Hotel 
Biltmore  where  the  meeting  of  the  association  is  to  be 
held. 

The  exposition  is  to  be  under  the  management  of  the  Na- 
tional Exposition  Co.,  Inc.,  of  which  Harry  A.  Cochrane 
is  president ;  and  it  is  an  interesting  coincidence  that  it 
was  Mr.  Cochrane  who  first  suggested  a  definite  plan  for 
holding  such  an  exposition  in  the  perfumery  and  allied 
trades  to  the  old  Manufacturing  Perfumers'  Association  in 
1908.  Since  then  various  proposals  were  advanced  by  dif- 
ferent interests;  but  it  was  not  until  the  past  few  months 
when  the  directors  of  the  American 
Manufacturers  of  Toilet  Articles  be- 
came actively  interested  that  the  affair 
finally  took  shape. 

It  is  planned  to  make  the  exhibit 
broad  in  its  scope  so  that  it  will  em- 
phasize the  importance  and  dignity  of 
the  perfumery  and  allied  trades  in  all  of 
their  branches.  To  this  end  there  will 
be  exhibits  of  finished  products,  such  as 
perfumes,  soaps  and  toilet  preparations 
as  well  as  exhibits  of  basic  raw  ma- 
terials used  in  their  manufacture,  ma- 
chinery, and  auxiliary  products,  such 
as  bottles,  containers,  paper  boxes,  pa- 
per, etc.  In  a  word  it  is  planned  to 
make  the  exhibit  not  only  representa- 
tive of  the  great  American  perfumery 
and  allied  industry,  but  also  educa- 
tional. For  this  reason  it  has  been 
decided  not  to  segregate  the  exhibits 
into  classes  but  to  diversify  them. 

It  is  especially  planned  that  the  attendance  shall  be  worth- 
while in  every  respect.  For  this  reason  considerable  study 
is  being  given  to  the  subject  of  admissions.  While  this 
problem  has  not  been  definitely  settled  as  yet  the  manage- 
ment plans  to  issue  certain  buyers*  tickets;  and  it  is  planned 
to  charge  an  admission  fee  of  50  cents  to  the  general  public. 
Trade  tickets  will  be  issued  in  quantities  at  reduced  prices 
to  exhibitors.  Invitations  will  be  extended  through  the  de- 
partment stores,  through  drug  stores  and  through  specialty 
and  beauty  shops  and  promotion  work  will  be  carried  om 
through  women's  clubs  so  as  to  get  the  cream  of  'he  general 
public  to  attend  the  exposition.  In  addition  special  efforts 
will  be  made  to  secure  the  attendance  of  manufacturers, 
wholesalers  and  buyers  for  department  and  other  stores  in- 
terested, from  all  parts  of  the  country. 

The  management  began  taking  reservations  for  space  in 
the  forthcoming  exhibition  on  January  18.  Among  the  first 
to  sign  contracts  for  space  were  Richard  Hudnut,  Inc.. 
Northam  Warren  Corporation.  Harriet  Hubbard  Ayer.  Inc.. 
A.  P.  Babcock  Co..  Inc..  Cheramy,  Inc.,  Trece  I-aboratories. 
Florasynth  Laboratories,  The  Amebic  an*  Perffmer  and 
Essential  On.  Review,  and  several  others  in  the  immediate 
vicinity  of  New  York  City;  and  the  management  reports 
that  reservations  continue  to  be  received  from  leading  Ameri- 


Harry  A.  Cochrane, 
I'kksiuknt  ok  Exposition  Company 


can  perfumers  and  manufacturers  of  toilet  articles  in  such 
numbers  that  the  success  of  the  exposition  is  a  foregone  con- 
clusion. 

Harry  A.  Cochrane,  president  of  the  National  Exposition 
Co.,  Inc.,  who  is  sponsor  for  the  exposition,  has  been  en- 
gaged in  exposition  management  since  1902  when  he  staged 
the  first  typewriter  show.  He  was  then  in  partnership  with 
Frederick  Payne,  now  manager  of  a  company  which  operates 
numerous  industrial  shows  held  annually,  such  as  the  Chemi- 
cal Show,  the  Merchandise  Pair,  etc.  In  1908  Mr.  Cochrane 
purchased  Mr.  Payne'>  interest  in  the  National  Business 
Show,  which  both  had  previously  conducted,  and  ever  since 
then  has  been  organizing  and  managing  numerous  industrial 
and  crafts  expositions.  Among  them  may  be  mentioned  the 
National  Business  Efficiency  Shows  in  New  York  and  Chi- 
cago, the  Chicago  Motor  Boat  Show,  the  Gas  Appliance  Ex- 
position, the  International  Wearing  Apparel,  Styles  and 
Fabric  Expositions  at  New  York  arid  Chicago,  the  Station- 
ers' National  Exposition,  the  National  Exhibition  of  the 
Motion  Picture  Industry,  the  National 
Hardware  Exposition  and  the  Southern 
States  Exposition.  The  latter  was  held 
in  Madison  Square  Garden,  New  York 
City,  in  1917,  and  was  sponsored  by  the 
Southern  Commercial  Congress  and  was 
properly  rated  as  one  of  the  most  strik- 
ing and  most  beautiful  expositions  of  its 
kind  ever  held. 

Mr.  Cochrane  is  enthusiastic  about 
the  prospects  of  the  forthcoming  expo- 
sition. "Your  industry,"  he  said,  "with 
its  universal  appeal  and  its  vital 
importance  to  the  welfare,  hygiene 
and  comfort  of  all  people  lends  it- 
self better  to  exposition  purposes  than 
any  I  have  handled  in  my  entire  ex- 
perience as  a  show  manager.  Artisti- 
cally as  well  as  industrially,  it  will 
be  one  of  the  most  attractive  and  in- 
teresting expositions  that  can  be  held." 

Associated  with  Mr.  Cochrane  in  the 
management  of  the  forthcoming  expo- 
sition is  Edward  D.  Seldon  who  has 
been  with  him  since  the  National  Ex- 
position Co.  was  established. 

The  bmad  scope  of  the  proposed  ex- 
position, it  is  felt,  will  have  a  most  beneficial  effect  on 
the  industry  as  a  whole.  In  the  first  place,  it  is  pointed 
out,  the  exposition  will  drive  home  in  a  most  emphatic 
wav  the  fact  that  a  diversified  line  of  perfumes,  soaps 
and  toilet  preparations  of  a  very  high  grade  is  made 
i:i  America  by  American  manufacturers.  Thus,  a  forward 
step  will  be  taken  to  again  emphasize  the  importance  of 
Vnu  rican-made  perfumes  and  toilet  articles  to  the  American 
public  and  in  this  way  to  counteract  the  "magic"  influence 
«'f  the  word  imported.  It  is  highly  probable  that  an  almost 
indelible  impression  will  be  made  on  the  public  by  the  con- 
certed effort  of  the  American  manufacturers  to  impress  upon 
r!ie  public  the  superiority  of  American-made  products. 

The  armory  where  the  exposition  is  to  be  held  is  to  be 
attractively  decorated  in  accordance  with  a  special  color 
rchane.  and  special  lighting  effects  will  be  had  in  the  even- 
in-,'.  It  is  pfanned  to  make  the  exposition  highly  artistic 
in  every  sense  of  the  word  and  the  management  hopes  to 
carry  this  idea  out  in  every  way  possible. 

While  thr  initial  plans  of  the  exposition  are  well  formu- 
lated, there  are  some  details  which  have  purposely  been 
left  nnen  so  as  to  allow  for  modifications  which  may  he 
advisable  to  insure  the  complete  success  of  the  exposition. 

A  meeting  of  the  board  of  directors  of  the  American 
Manufacturers  of  Toilet  Articles  will  be  held  lanuarv  26 
when  it  is  expected  that  the  association  will  officially 
endorse  the  exposition  ami  collaborate  with  the  management 
in  making  not  only  the  exposition  hut  also  the  convention 
the  higgest  ever  held. 
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NEW  YORK  DRUG  TRADE  SECTION 

A  spirit  of  optimism  was  dominant  at  the  thirty-third  an- 
nual meeting  and  dinner  of  the  Drug  and  Chemical  Section, 
New  York  Board  of  Trade  and  Transportation,  held  in  the 
Drug  and  Chemical  Club,  January  3.  The  election  resulted 
os  follows: 

Chairman,  Edward  Plaut,  of  Lehn  8t  Kink;  Vice-Chair- 
man. Charles  L.  Huisking,  Charles  L.  Huisking,  Inc.; 
Treasurer,  William  A  Hamann.  of  Rocssler  &  Hasslachcr 
Chemical  Co.;  Secretary,  William  F.  McConncll ;  Executive 
Committee,  Clement  C.  Speiden,  of  lnnis,  Speiden  &  Co., 
Theodore  W.  Day.  of  C.  S.  Littell  &  Co.,  Edward  Zink,  of 
Eli  Lilly  &  Co.,  Carroll  Dunham  Smith,  of  Carroll  Dunham 
Smith  Pharmacol  Company  and  A.  Bakst.  of  Bakst  Bros.: 
To  represent  the  Drug  and  Chemical  Section  as  a  Director 
of  the  New  York  Board  of  Trade  and  Transportation,  Frank 
C.  Starr  of  Sharp  &  Dohme. 

There  was  a  steady  increase  in  the  essential  oil  industry 
during  the  year  just  passed.  F.  E.  Watermeyer  of  Fritzsche 
Bros.,  Inc.,  chairman  of  tlic  Committee  on  Essential  Oils, 
reported.  This  was  due,  he  explained,  to  the  fact  that  goods 
were  freely  offered  from  sources  of  production  throughout 
the  world  at  favorable  prices.  Imports  were  conducted  on 
a  larger  scale  because  prices  in  many  instances  were  reduced 
to  former  normal  levels  which  caused  a  tendency  to  stimu- 
late buying  throughout  the  L'nitid  States. 

Irving  McKesson  reported  for  the  Committee  on  Tares 
that  it  expects  to  have  the  revised  edition  of  •'Tares"  ready 
for  publication  in  the  near  future. 

The  report  of  Howell  Foster,  chairman  of  the  Committee 
of  lobbing  Druggists,  was  taken  up  for  the  most  part  with 
prohibition.  The  wholesalers  have  been  compelled  to  recog- 
nize the  sale  of  wines  and  liquors  for  medicinal  use  as  an 
important  feature  of  their  business.  He  regretted  the  can- 
cellation of  the  permits  of  a  large  number  of  retail  druggists 
'because  they  could  not  tell  cleverly  forged  and  genuine 
liquor  prescriptions  apart. 

S.  15.  Penick.  chairman  of  the  Committee  of  Importers 
of  Drugs  and  Chemicals,  reported  that  the  tariff  has  af- 
fected very  little  the  crude  drug  littr. 

I.  I..  Hopkins.  J.  L.  Hopkins  &  Co..  past  chairman  of 
the  section,  who  is  ill,  missed  the  annual  meetini;  for  the 
first  time  in  many  years 


NEW  YORK  ALLIES  WILL  DINE 

A  regular  monthly  meeting  of  the  Perfumery,  Soap  and 
Allied  Industries  of  New  York  will  be  held  at  Murray's 
Roman  Garden.  228  West  42nd  street,  Friday,  January  26, 
at  6  45  ]•.  m.  sharp.  An  excellent  table  d'hote  dinner  will 
lie  served  during  the  course  of  which  the  entire  new  revue 
now  being  put  on  at  Murray's  will  be  produced.  This  con- 
sists of  singing  and  dancing  numbers  that  are  said  to  1* 
very  good. 

This  style  of  meeting  is  in  harmony  with  the  new  plan 
of  the  club,  as  it  is  recognized  that  the  principal  object  of 
local  organizations  of  this  kind  is  to  stimulate  and  maintain 
pleasant  personal  relations  among  those  affiliated  with  the 
different  branches  of  the  industry  in  New  York  and  vicinity. 

Perfumery,  Soap  and  Allied  Industries  of  New  York  heid 
a  holiday  get-together  at  the  KnickerUieker  Grill  on  the  eve- 
ning of  Dcccml>cr  28.  Professional  entertainment  was  pro- 
vided, after  which  Frank  K.  Woodworth,  business  manager 
of  the  American  Manufacturers  of  Toilet  Articles,  spoke  for 
ten  minutes  on  standardization  of  perfumery  raw  materials. 
Mr,  Woodworth  is  a  strong  advocate  of  standardization,  but 
F.  J.  M.  Miles,  Louis  Spencer  Levy  and  R.  B.  Stoddard,  as 
well  as  William  H.  Green,  who  were  called  upon  to  speak 
in  the  discussion,  while  admitting  the  advantages  that  might 
accrue  from  standardization,  pointed  out  that  it  is  practically 
physically  impossible  to  frame  any  workable  standardization 
for  perfumery  raw  materials.  Dr.  I.  V.  Stanley  Stanislaus 
also  spoke.  The  meeting  was  attended  by  about  25  and  an 
cnioyahle  time  was  had  by  all. 


DR  FRANKLIN  HEADS  CHEMICAL  SOCIETY 

Dr.  Edward  C.  Franklin,  professor  of  organic  chemistry 
of  1  .eland  Stanford  Junior  University,  has  been  elected 
president  of  the  American  Chemical  Society,  succeeding 
Dr.  Edgar  F.  Smith,  of  the  University  of  Pennsylvania. 
Dr.  Franklin  was  born  at  Geary  City,  Kan.,  in  1862,  was 
graduated  from  the  University  of  Kansas  in  1888,  and  has 
had  a  varied  and  important  career. 

Dr.  Wilder  D.  Bancroft,  of  Cornell  University,  was  re- 
elected a  director  of  the  society,  and  William  Hoskins,  con- 
sulting chemist,  of  Chicago,  was  made  a  new  director  of 
the  society.  The  following  councilors-at-largc  for  the 
l>criod  from  1923  to  1925  also  were  elected:  Roger  Adams. 
University  of  Illinois;  G.  N.  Lewis,  University  of  Califor- 
nia ;  Dr.  Ralph  H.  McKec,  Columbia  University,  and  Dr. 
William  McPherson,  the  Ohio  State  University. 

The  Spring  meeting  of  the  society  will  be  held  at  NVw 
Haven.  April  2-7. 

Howard  Again  Heads  Chemical  Engineers 

American  Institute  of  Chemical  Engineers,  at  its  fifteenth 
annual  meeting,  held  in  December  at  Richmond.  Ya.,  re- 
elected Henry  Howard,  of  Cleveland,  Ohio,  president  for 
1923.  and  the  other  officers  were  returned  to  office  without 
contest  as  follows :  First  vice-president,  A.  W.  Smith ; 
second  vice-president,  H.  K.  Moore;  third  vice-president, 
H.  S.  Miner;  secretary,  J.  C.  Olsen;  treasurer,  F.  W. 
Frcriclis,  auditor,  C.  F.  .McKcnna.  Prof.  Edward  Bart:>w 
<>f  Iowa.  Prof.  R.  H.  McKee  of  Columbia  and  J.  V.  N. 
Dorr  of  New  York  City  were  elected  to  the  council  lor 
three  years 

Officers  Elected  by  Container  Club 

Container  Club,  at  its  recent  fourth  annual  meeting  in 
New  York,  elected  these  officers:  President,  John  L.  I'.ar- 
chard,  of  the  Hummel  4  Downing  Co.;  vice-presidents, 
Sidney  Frohman,  of  Hinde  &  Dauch  Paper  Co.;  W.  H. 
Richardson,  of  the  Richardson  Co.;  C.  A.  Agar,  of  Agar 
Mfg.  Corp.,  and  W.  S.  Goodwillie,  of  Atlas  Box  Co. 

George  VY.  Gair,  of  the  Robert  Gair  Company,  New 
York,  was  among  the  members  present. 

The  headquarters  of  the  Container  Club  is  at  608  South 
Dearborn  street,  Chicago,  Illinois. 

Salesmen  Begin  Lecture  Course 

The  New  York  Chapter  of  the  Salesmen's  Association  of 
the  American  Chemical  Industry  U-gan  its  series  of  weekly 
lectures  at  the  College  of  the  City  of  New  York,  on  the  eve- 
ning of  January  5  when  46  students  out  of  an  enrollment  of 
53.  heard  the  first  lecture  by  Professor  F.  E.  Breithut  on 
"How  the  Chemist  W»rk>.'"  The  lectures  will  continue  un- 
til March  16. 

N.  W.  D.  A.  to  Meet  in  Cleveland 

Cleveland,  Ohio,  has  been  selected  as  the  place  for  hold- 
ing the  forty-ninth  annual  meeting  of  the  National  Whole- 
sale Druggists'  Association.  The  dates  have  been  fixed  to 
embrace  Oct.  8.      10  and  11.  1923 


The  Kodhsh  and  the  Hen 

The  Kodlish  lays  a  million  eggs,  the  helpful  hen  but  one: 
But  the  Kodtish  doesn't  cackle,  to  tell  us  what  she's  done. 
So  we  scorn  the  modest  Kodlish.  and  the  boastful  Hen  we 
prize 

Which  only  goes,  my  friends,  to  show  It  Pays  to  Advertise. 

— I  rum  the  Jersey  Kiwanian. 

Hairdressers  Are  Artists  in  France 

France's  Minister  of  Public  Instruction  has  decided  that 

hairdressers  are  "artists"  and  may  be  decorated  with  Palms 
of  the  Academy. 
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•»d  Progre..  of  Tariff 


Washington,  D.  C,  January  18.— After  four  months  of 
preliminary  work  the  Tariff  Commission  is  about  ready  to 
make  its  first  announcement  of  hearings  on  applications  for 
changes  in  duties  under  the  flexible  provisions  of  the  new 
Fordncy-McCumber  act. 

The  first  cases  to  be  made  public,  it  is  understood,  will 
affect  items  in  the  chemical  schedule  of  the  tariff  law. 
The  paragraphs  affected,  however,  will  not  include  any  of 
those  of  vital  interest  to  the  perfumery  and  allied  industries. 

Out  of  approximately  100  applications  which  have  been 
tiled  for  changes  in  duties  about  30  relate  to  schedule  No.  1 
which  applies  to  chemicals,  oils  and  paints.  While  no 
announcements  have  been  made  of  the  exact  nature  of  these 
applications  it  is  learned  that  none  of  them  relates  to 
materials  used  in  perfumery,  toilet  preparations,  or  soaps, 
with  the  exception  of  one  application  for  an  increase  in  the 
duty  on  cottonseed  oil.  It  is  the  understanding  tliat  the 
first  announcements  relative  to  hearings  will  not  include 
either  this  cottonseed  oil  case  or  affect  the  other  vegetable 
oils  in  which  the  soap  industry  is  interested. 

As  yet  the  Bureau  of  Raw  Materials  for  American 
Vegetable  Oils  and  Kats  Industries  has  not  filed  any  appli- 
cations for  reductions  in  duties  on  the  vegetable  oils  in 
which  it  is  interested.  This  bureau  in  the  near  future 
expects  to  file  an  application  for  a  reduction  in  the  duty 
on  linseed  oil  and  later  on  will  present  similar  applications 
relating  to  other  oils.  Considerable  time  is  required  to 
gather  new  data  in  support  of  applications  of  this  nature 
because  the  commission  is  not  disposed  to  order  an  investi- 
gation merely  on  a  showing  which  may  have  been  made 
during  the  consideration  of  tariff  legislation,  but  desires 
fresh  information  showing  the  actual  effect  of  the  operation 
of  the  new  tariff  law.  Necessarily,  some  months  must 
elapse  before  this  data  is  available.  Up  to  the  present  time 
only  the  figures  on  imports  for  the  first  month  following 
the  enactment  of  the  tariff  law  in  September  have  been 
made  public. 

While  the  number  of  applications  of  all  kinds  filed  with 
the  commission  totals  about  100.  only  about  60  of  them  arc 
of  a  character  to  which  serious  consideration  can  be  given 
by  the  commission.  These  arc  divided  about  equally  be- 
tween requests  for  increases  in  duties  and  decreases. 

The  commission  is  anxious  to  avoid  giving  the  impres- 
sion that  it  intends  to  devote  itself  principally  to  providing 
increases  in  rates  as  might  be  desired  by  the  extreme  pro- 
tectionists. Although  Thomas  O.  Marvin,  chairman  of 
the  commission,  and  William  Burgess,  the  two  Harding 
appointees,  arc  avowed  protectionists,  they  profess  their 
desire  to  deal  fairly  with  all  questions  raised  with  a  view 
to  adjusting  rates  on  a  basis  of  the  difference  in  costs  of 
production  here  and  abroad  as  provided  in  the  flexible  pro- 
visions of  the  tariff  law. 

Among  the  chemicals  which  may  be  included  in  the  early 
cases  to  be  set  for  hearing  are  oxalic  acid  and  formic  acid. 

Plans  of  Bureau  of  Raw  Soap  Materials 

In  applying  for  a  reduction  in  the  duty  on  linseed  oil 
the  Bureau  of  Raw  Materials  for  American  Vegetable 
Oils  and  Fats  Industries  will  ask  that  a  reduction  of  50 
per  cent  be  made,  which  is  the  maximum  possible  under  the 
law.  The  new  law  imposes  a  duty  of  3.3  cents  per  pound 
on  linseed  oil,  which  is  a  considerable  increase  over  the 
duty  of  the  Underwood  act  of  ten  cents  per  gallon  of 
seven  and  one-half  pounds.  The  present  duty  is  equivalent 
to  about  twenty-five  cents  per  gallon.  The  Payne-Aldrich 
law  provided  a  duty  of  fifteen  cents  per  gallon. 

The  industries  importing  linseed  oil  feel  that  the  duty 
constitutes  an  especially  flagrant  case  and  intend  to  seek 
early  action  toward  a  reduction.  Elaborate  data  is  being 
prepared  giving  the  effects  of  the  tariff  on  prices  and  similar 
in  formation. 

The  Bureau  of  Raw  Materials  in  connection  with  its 


tariff  activities  has  presented  a  protest  to  the  Department 
of  Commerce  and  the  State  Department  against  the  levying 
of  prohibitive  tariff  duties  by  the  Cuban  government  against 
American  oleaginous  materials.  The  bureau  has  investi- 
gated the  new  customs  proposals  of  the  Cuban  government 
and  found  that  prohibitive  rates  of  duty  were  contemplated 
affecting  the  American  vegetable  oil  concerns  exporting 
soap,  lard  substitutes  and  vegetable  oils  to  that  country. 

Congressional  Curb  on  Tariff  Board 

That  Congress  docs  not  intend  that  the  Tariff  Commis- 
sion shall  go  too  far  in  its  revision  of  duties  prescribed  by 
law  is  apparent.  Such  an  inference  may  be  drawn  from 
the  action  of  Congress  on  requests  of  the  commission  for 
appropriations  adequate  to  carry  out  the  new  duties  im- 
posed under  the  Tariff  Act  of  1922.  The  commission  asked 
for  an  appropriation  for  the  fiscal  year  1924  of  $1,000,000 
which  it  was  stated  was  a  minimum  on  which  the  work 
could  l>c  done.  The  Budget  Bureau  cut  this  down  to  5700,- 
000  and  the  annual  appropriation  bill  as  reported  from  the 
House  Appropriations  Committee  and  as  pending  before 
Congress  provides  for  this  sum.  Besides  this  amount  the 
commission  asked  for  a  supplemental  appropriation  for  the 
balance  of  the  current  fiscal  year.  The  House  Appropria- 
tions Committee  granted  only  $150,000  for  this  purpose 
although  the  Budget  Bureau  had  recommended  $250,000. 
The  deficiency  bill  appropriating  $150,000  has  been  passed 
by  Ixith  Houses  and  this  money  will  soon  be  available. 
Members  of  the  commission  declare  it  is  inadequate  to  meet 
all  the  needs. 

Statements  made  by  members  of  the  House  Appropria- 
tions Committee  during  the  hearing  made  it  plain  that 
Congress  intended  to  keep  the  appropriations  down  to  the 
lowest  possible  amount  in  order  that  the  commission  should 
confine  its  attention  chiefly  to  matters  brought  before  it 
through  formal  applications,  and  that  it  should  not  start 
out  on  its  own  initiative  in  a  general  revision  of  the  tariff 
law.  It  is  no  secret  that  if  the  commission  attempts  any- 
thing too  extensive  Congress,  which  is  jealous  of  the 
prerogative  of  fixing  duties,  will  take  steps  to  clip  its  wins.*. 

Chairman  Marvin  in  testimony  l>efore  a  sulicommittee 
of  the  House  Appropriations  Committee  described  the  work 
of  the  commission,  emphasized  especially  the  importance  of 
the  investigations  proposed  in  connection  with  the  chemical 
schedule. 

"Already  a  number  of  requests  under  the  chemical  sched- 
ule have  been  received,"  said  Mr.  Marvin.  "I  think  eighteen 
altogether,  the  largest  number  of  all  of  the  schedules.  If 
wc  conduct  investigations  abroad  into  the  costs  of  manu- 
factures of  chemicals  and  dyestuffs  in  Germany  and  other 
competing  countries,  it  is  evident  that  a  staff  of  eight  men 
will  not  be  sufficient.  I  think,  perhaps,  more  than  in  any 
other  schedule.  Congress  relied  upon  the  experts  of  the 
Tariff  Commission  for  suggestions  and  advice  and  recom- 
mendations in  regard  to  the  phraseology  and  classifications 
of  the  chemical  schedule." 

Branch  Office  Opened  in  New  York 

The  commission  has  opened  a  branch  office  in  the*  New 
York  Custom  house  in  charge  of  Frederick  L.  Koch.  While 
the  New  York  office  may  be  of  some  assistance  to  those 
desiring  information,  yet  it  is  intended  primarily  for  the 
convenience  of  the  commission.  Those  desiring  to  file  ap- 
plications or  transact  most  matters  of  business  with  the 
commission  must  go  to  Washington.  The  purpose  of  the 
New  York  office  is  to  facilitate  investigations  which  must 
be  made  at  New  York,  such  as  studies  of  imports,  sales 
prices  of  imports,  invoice  prices,  etc.  By  having  this  office 
it  will  be  unnecessary  to  send  representatives  of  the  com- 
mission to  New  York  as  frequently  as  in  the  past. 

While  the  commission  has  employed  a  number  of  new  ex- 
perts, the  staff  is  not  as  yet  complete.  No  selections  have 
been  made  for  the  new  offices  of  chief  economist  and  chief 
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investigator.  C.  R.  DeLoag  is  in  charge  of  the  chemical 
division,  having  been  transferred  from  the  chemical  division 
of  the  Bureau  of  Foreign  and  Domestic  Commerce.  Mem- 
ben  of  the  commission  have  been  making  visits  to  univer- 
sities in  a  search  for  experts  for  the  commodity  divisions. 
An  expert  in  essential  oils  to  be  attached  to  the  chemical 
section  is  one  of  those  for  whom  a  search  is  being  made. 

No  Revenue  or  Tariff  Bills  This  Session 

No  important  tariff  legislation  will  be  attempted  at  the 
present  session  of  Congress.  The  House  Ways  and  Means 
Committee  has  adopted  a  resolution  declaring  it  to  be  the 
sense  of  the  committee  that  no  bills  affecting  the  revenue 
shall  be  reported  at  this  session  except  those  of  purely  nn 
emergency  nature  and  of  direct  assistance  to  the  Treasury 
in  administration  of  the  fiscal  affairs  of  the  government 

German  Interests  to  Test  Tariff  Ban 

The  provision  of  the  new  tariff  law  which  prohibits 
the  importation  of  merchandise  without  the  consent  of 
American  corporations  which  own  patents  or  trade  marks 
covering  them  is  certain  to  be  tested  in  the  courts.  It  is 
the  understanding  that  a  test  case  will  be  made  by  German 
interests  which  are  planning  to  invite  seizure  of  certain 


chemical  preparations  used  in  photography  in  order  to  ob- 
tain a  ruling  from  the  courts.  A  precedent  which  is  quoted 
is  a  case  involving  the  Java  Perfume  Company.  The  Ger- 
man interests  contend  that  the  trade  marks  taken  over  by 
the  Alien  Property  Custodian  and  sold  to  the  Chemical 
Foundation  cannot  be  sold  in  such  a  way  as  to  bar  products 
made  under  the  grants  and  licenses  in  Germany  from  com- 
ing into  the  United  States. 

Legislation  affecting  the  disposal  of  alien  property  is 
under  consideration  by  the  House  Committee  on  Interstate 
and  Foreign  Commerce  and  by  the  Senate  Committee  i-n 
Judiciary.  Thomas  W.  Miller.  Alien  Property  Custodian, 
and  other  witnesses  have  been  heard  in  connection  with  the 
administration  bill  which  provides  for  the  return  to  their 
former  owners  of  projwrty  valued  at  less  than  $10,000  and 
also  provides  for  the  return  of  $10,000  worth  of  property 
when  the  total  value  of  a  trust  exceeds  that  amount. 

The  situation  affecting  alien  property  has  so  many  ramifi- 
cations that  it  is  regarded  as  doubtful  if  any  legislation  at 
all  will  be  passed  at  the  present  session.  The  House  com- 
mittee expects  to  report  a  bill  and  the  measure  may  be 
passed  by  the  House,  but  the  subject  is  of  such  a  contro- 
versial nature  that  the  Congress  leaders  do  not  hare  muc'i 
hone  of  its  enactment  into  law. 


SIMPLIFYING  THE  VEXATIOUS  AMERICAN  VALUATION 


The  difficult  and  vexing  problem  confronting  importers  of 
synthetic  aromatic  chemical  products  in  the  matter  of  cal- 
culating import  duties  under  paragraph  28  of  the  Tariff 
Act  of  1922  has  been  clarified  to  some  extent  through  a 
recent  Treasury  decision  which  is  designed  to  simplify  the 
working  out  of  American  valuation  and  expedite  the  ma- 
chinery of  the  law  as  much  as  possible. 

According  to  an  importer  who  lias  made  a  close  study 
of  the  points  involved,  paragraph  28  provides  plainly  for  two 
different  groups  of  coal  tar  product:  (A)  Those  which  art 
similar  competitive  articles  manufactured  and  produced  in 
the  United  States;  (H)  those  which  arc  not  similar  com- 
petitive articles  manufactured  and  produced  in  the  United 
States. 

Group  A  includes  all  those  articles  which  arc  of  the  same 
quality  as  those  made  in  the  United  States  and  used  for 
the  same  purpose.  For  example,  benzoic  acid  B.  P.  or  D.  A. 
B.  V. ;  saccharine  B.  P.  or  D.  A.  B.  V.  The  B.  P.  benzoic 
acid  contains  a  certain  quality  which  makes  it  a  little  bit 
different  than  the  domestic  quality  of  the  U.  S.  P.  article 
and  if  this  little  difference  enables  the  benzoic  acid  B.  P. 
to  be  used  for  an  entirely  different  consumption  than  the 
U.  S.  P.  can  be  used  for.  then  this  benzoic  acid  B.  P.  docs 
not  fall  under  this  group,  but  this  will  have  to  be  proved 
to  the  appraiser. 

Group  A  jays  a  duty  of  60  per  cent  ad  valorem  on  the 
American  selling  price  under  the  provisions  of  Title  IV. 
section  402  sub-division  F,  plus  7  cents  a  pound.  The  60 
per  cent  is  plainly  according  to  this  section  60  per  cent 
of  the  American  selling  price  fixed  by  the  American  manu- 
facturer and  without  any  deductions  whatsoever.  If  the 
price  of  benzoic  acid,  for  example,  is  70  cents,  then  the 
duty  will  be  42  cents  plus  7  cents,  or  a  total  of  49  cents 
per  pound. 

Group  B  includes  all  those  products  which  arc  not  manu- 
iactured here  such  as  antipyrene.  This  group  also  includes 
all  those  articles  which  can  be  proved  of  a  different  quality 
than  those  made  here  and  used  for  a  different  purpose  than 
those  similar  products  made  here.  All  of  the  special  prepa- 
tions  which  are  newly  invented  ahroad  and  have  not  been 
made  here  up  to  this  time  are  included  in  this  group. 

By  reverting  to  Title  IV.  Section  402.  Sub-section  D,  it 
is  inunrl  that  the  United  States  value  <>f  imported  mer- 
chandise shall  be  the  price  at  which  such  or  similar  im- 
ported merchandise  is  freely  offered  for  sale,  packed  ready 
for  delivery  in  the  principal  market  of  the  United  States 
to  all  purchasers  at  the  time  of  exportation  of  the  imported 
merchandise  in  the  usual  wholesale  quantities  and  in  tin- 
ordinary  course  of  trade  with  allowance  made  for  duty, 
cost  of  transportation  and  insurance  and  other  necessary 
expenses  from  the  place  of  shipment  to  the  place  of  de- 
livery, a  commission  not  exceeding  6  per  centum  if  anv  has 
been  paid  or  contracted  to  be  paid  on  goods  obtained  other- 
wise than  h>  purrhase  or  profits  not  to  exceed  8  |n-r  rent 


and  a  reasonable  allowance  for  general  expenses  not  t<> 
exceed  8  per  cent  on  purchased  goods. 

Under  the  above  interpretation  the  duty  on  antipyrene 
would  be  assessed  on  the  selling  price  of  the  American 
manufacturer  without  deduction  therefrom.  We  will  say 
this  product  is  selling  for  $2.10  a  pound.  The  duty  would 
be  computed  as  follows:  Divide  210  by  108;  quotient 
1.944.  which  deducted  from  $2.10  leaves  16  cents  for  profit. 
Divide  $1.94  by  108  leaving  14  cents  for  general  expenses; 
deduct  14  cents  and  assume  3  cents  for  other  expenses. 
This  leaves  an  amount  of  $1.77  from  which  the  duty  of 
7  cents  a  pound  is  deducted  leaving  $1.70.  Divide  $1.70 
by  160  leaving  $1.06  as  the  dutiable  value.  Sixty  per  cent 
of  $1.06  is  63.6  cents  plus  7  cents  per  pound  makes  it  a 
total  of  70.6  cents  duty. 

John  Donnelly.  Special  Deputy  Appraiser  of  the  Port, 
who  has  been  conducting  a  scries  of  consultations  with 
importers  and  manufacturers  to  co-operate  with  the  ap- 
praisers in  their  work  of  classifying  dyestuffs  and  synthetic 
products  and  is  administering  the  dye  sections  of  the  tariff 
law,  told  a  representative  of  The  American  Pekfi'mfk  & 
Essentia!.  Oil  Review  that  the  approval  of  the  Treasury 
Department  has  been  procured  so  that  in  the  case  of  a 
product  which  is  imported  under  American  valuation  the 
allowances  of  8  per  cent  for  profits  and  8  per  cent  for  gen- 
eral expenses  may  lie  lumped  to  16  per  cent  in  order  to 
expedite  the  workings  of  the  law.  The  American  valuation 
of  the  prcxluct,  he  explained,  was  dependent  upon  the  price 
ruling  in  the  United  States  on  the  date  of  exportation. 
Specific  information  as  to  what  rate  of  duty  will  bo  levied 
cannot  be  given  out  until  the  product  offered  for  import, 
is  an  importation  in  fact,  as  prices  in  this  country  are  con- 
stantly changing.  However,  when  the  importation  i*  a 
fact,  the  importer  has  the  privilege  of  interviewing  the- 
appraisers  and  obtaining  such  information  as  is  available 
at  the  time  it  is  offered  for  entry. 

Problems  having  to  do  with  dye  and  synthetic  chemical 
importations  arc  for  the  first  time  in  the  history  of  the 
country  being  submitted  to  consumers  and  ini]>o"rtcrs  for 
elucidation  before  being  definitely  passed  on.  A  committee 
of  textile  consuming  interests  was  appointed  by  Mr.  Don- 
nelly for  the  purpose  of  passing  on  the  competitiveness  of 
dyes.  This  was  because  of  the  virtual  impossibility  of 
securing  a  comprehensive  statement  from  the  manufac- 
turers as  a  great  range  of  price  is  frequently  quoted  on  the 
same  product  by  different  classes  of  makers.  In  explaining 
the  difficulties  of  the  .situation,  Mr.  Donnelly  used  dyes  as  an 
example  in  point,  producing  a  list  of  480  products  compiled 
by  the  War  Trade  Board  made  here  and  not  competitive. 
There  are  3.000  dye  products  made  in  Germany,  he  pointed 
out.  and  he  said  out  of  this  numlxr  it  is  possible  that  2.00t> 
may  compete  in  some  particular  with  a  similar  pnduet 
made  here.  The  synthetic  aromatic  products  are  in  an 
analogous  position,  only  on  a  smaller  scale. 
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CRUSADE  FOR  INDUSTRIAL  ALCOHOL  REFORM  SLOWS  UP 

Little  Hop*  of  Early  Relief  for  Legitimate  Manufacturer* — No  Legislation  Needed  to  Divorce 
Industry  from  Police  Work,  But  Nothing  U  Done 


Washington,  D.  C.  January  18. — Ultimate  separation  of 
the  supervision  of  industrial  alcohol  for  legitimate  purposes 
from  the  policing  functions  of  the  prohibition  unit  is  ex- 
pected as  a  result  of  the  movement  which  seems  to  be  con- 
stantly gaining  strength  for  the  appointment  of  a  deputy 
commissioner  of  internal  revenue  in  charge  of  industrial 
alcohol.  There  seems,  however,  no  prospect  that  action 
along  this  line  will  be  taken  in  the  immediate  future  by 
Commissioner  of  Internal  Revenue  D.  H.  Blair,  to  whom 
during  the  last  two  months  the  proposal  has  been  presented 
by  the  National  Wholesale  Druggists  Association,  the  Na- 
tional Association  of  Retail  Druggists,  the  National  Drug 
Trade  Conference  and  other  organizations. 

Mr.  Blair  has  made  no  statement  which  would  indicate 
his  views  on  the  proposal.  As  the  situation  stands  he  is 
expected  to  take  no  action  one  way  or  the  other  for  the 
present.  It  is  the  understanding  that  Prohibition  Commis- 
sioner R.  A.  Hay ncs  is  opposed  to  the  divorcement  of  the 
supervision  of  industrial  alcohol  from  his  jurisdiction.  Mr. 
Haynes's  influence  probably  will  be  sufficient  temporarily  to 
prevent  any  such  reorganization.  With  pressure  from  the 
trade  organizations  for  some  action  which  will  make  con- 
ditions less  onerous  to  legitimate  users  of  alcohol  constantly 
increasing  there  is  a  widespread  belief  that  eventually  the 
movement  will  prove  successful. 

There  are  no  legislative  difficulties  in  the  way  of  carrying 
out  the  plan  for  the  appointment  of  a  deputy  commissioner 
of  internal  revenue  to  take  charge  of  industrial  alcohol.  The 
present  organization  for  the  enforcement  of  the  prohibition 
law  was  built  up  by  regulations  issued  by  the  Commissioner 
of  Internal  Revenue,  who  is  the  only  official  mentioned  in 
the  enforcement  act.  The  office  of  Prohibition  Commissioner 
was  not  authorized  specifically  by  law,  but  was  created  by 
the  Commissioner  of  Internal  Revenue  and  such  power  as 
is  vested  in  the  Prohibition  Commissioner  is  delegated  to 
him  by  the  Commissioner  of  Internal  Revenue.  So  Com- 
missioner Blair  would  have  full  authority  to  make  a  change 
in  the  system  to  the  extent  of  separating  the  supervision  of 
industrial  alcohol  entirely  from  the  office  of  the  Prohibition 
Commissioner,  under  whose  authority  is  the  present  indus- 
trial alcohol  and  chemical  division  of  the  prohibition  unit. 

While  Commissioner  Blair  would  have  authority  to  re- 
organize the  divisions  under  him,  it  is  recognized  that  he 
would  not  take  action  of  such  a  far-reaching  nature  without 
the  approval  of  President  Harding  and  Secretary  of  the 
Treasury  Mellon.  Consequently,  before  any  action  may  be 
expected  the  situation  must  develop  to  the  point  where  the 
President  and  Secretary  of  the  Treasury  regard  a  separation 
of  the  functions  of  the  prohibition  unit  as  imperative. 

The  situation  is  complicated  in  various  ways.  The  fact 
that  Commissioner  Blair  has  had  occasion  to  overrule  actions 
of  Commissioner  Haynes  applying  to  users  of  industrial 
alcohol,  as  was  done  recently  in  the  case  of  the  bond  regula- 
tions, has  served  to  call  attention  within  the  Administration 
to  the  dissatisfaction  existing  with  the  present  system.  The 
very  fact  that  his  actions  have  been  overruled,  however, 
places  Mr.  Haynes  in  a  position  to  complain  to  the  Presi- 
dent that  he  has  lacked  complete  support  from  the  Commis- 
sioner of  Internal  Revenue.  Just  at  present  it  is  recognized 
that  the  Prohibition  Commissioner  is  on  trial  and  President 
Harding  presumably  will  give  him  every  opportunity  to 
make  good  If  the  enforcement  situation  does  not  prove 
more  satisfactory  it  is  regarded  as  certain  that  some  sort 
V.f  sweeping  reorganization  will  take  place. 

Harding's  Expert  Suggests  Dry  Unit  Changes 

It  is  possible  that  the  reorganization  may  Ik-  delayed  until 
the  proposed  legislation  for  a  reorganization  of  government 
departments  reaches  Congress.  The  question  of  the  admin- 
istration of  the  prohibition  enforcement  law  has  received 
consideration  by  Walter  F.  Brown,  who  is  the  personal  rep- 


resentative of  President  Harding  and  the  chairman  of  the 
Joint  Congressional  Commission  which  was  appointed  soon 
after  the  present  Administration  took  office.  Mr.  Brown, 
who  is  not  a  member  of  Congress,  has  prepared  an  elaborate 
report  including  recommendations  for  a  regrouping  of  gov- 
ernment agencies  in  such  a  way  as  to  promote  efficiency,  but 
because  of  controversies  existing  among  Cabinet  members 
no  real  progress  has  been  made  as  yet  toward  the  enactment 
of  legislation.  The  Congressional  members  of  the  commis- 
sion of  which  Mr.  Brown  is  chairman  have  given  some 
consideration  to  his  report  and  the  Administration  hopes 
that  legislation  can  be  enacted  at  next  winter's  session  of 
Congress.  There  is  no  prospect  of  making  any  progress 
.it  the  present  session,  which  ends  on  March  4. 

Mr.  Brown  .in  his  report  gives  recognition  to  the  fact  that 
three  wholly  different  activities  are  embraced  within  the 
problem  of  prohibition  enforcement.  These  arc  (I)  en- 
forcement, (2)  permissive,  and  (3)  revenue. 

Mr.  Brown  suggests  the  removing  of  the  enforcement  activ- 
ities from  the  Treasury  Department  and  placing  them  in  the 
hands  of  the  Department  of  Justice.  He  recommends  that 
the  government  acquire  by  purchase  all  spirits  and  wines 
and  dispense  them  through  the  Public  Health  Service  which 
under  the  proposed  plan  would  be  transferred  from  the 
Treasury  Department  to  a  new  department  of  Education  and 
Welfare.  He  holds  that  no  ethical  objection  can  be  urged 
against  the  government  engaging  in  the  medicinal  and  non- 
beverage  traffic  in  alcohol  for  the  purpose  of  preventing  the 
traffic  in  beverage  alcohol.  Under  this  plan  no  revenue 
would  be  collected  from  the  traffic  but  the  legitimate  profit 
arising  would  continue  to  pay  the  expense  of  prohibition 
enforcement. 

Mr.  Brown  made  recommendations  along  this  line  to  the 
President  notwithstanding  the  fact  tliat  Prohibition  Commis- 
sioner Haynes  presented  for  his  consideration  a  proposal  for 
the  creation  of  an  independent  prohibition  bureau  separate 
from  the  Bureau  of  Internal  Revenue.  Under  the  Haynes 
plan,  presumably,  supervision  of  industrial  alcohol  would 
be  even  more  closely  identified  with  the  policing  functions 
than  at  present  inasmuch  as  there  would  be  no  appeal  from 
decisions  of  the  Prohibition  Commissioner  to  the  Commis- 
sioner of  Internal  Revenue. 

It  seems  entirely  possible  that  Congress  when  it  reaches 
the  general  reorganization  bill  affecting  all  government  de- 
partments will  deal  to  siotkt  extent  with  the  situation. 
Therefore  the  present  agitation  by  the  trade  organizations 
is  expected  to  have  an  important  influence  in  connection  with 
the  determination  of  a  permanent  plan. 

Legitimate  users  of  alcohol  in  putting  forth  their  views 
take  the  position  that  it  is  not  possible  to  find  a  man  broad 
enough  to  deal  with  the  administration  of  the  separate  fune- 
ions  under  the  different  titles  of  the  prohibition  enforcement 
act.  That  Congress  intended  that  there  shoukl  be  a  separa- 
tion is  contended  from  the  fact  that  a  separate  title  of  the 
act  deals  with  the  encouragement  of  the  use  of  industrial 
alcohol  for  legitimate  purposes. 

The  Prohibition  Unit,  it  is  understood,  is  receiving  fre- 
quent complaints  from  manufacturers  throughout  the  coun- 
try of  their  inability  to  get  prompt  action  in  relatively  small 
matters  in  connection  with  permits.  There  is  now  in  prog- 
res*  a  checking  up  of  manufacturers  of  industrial  alcohol 
and  in  this  work  it  is  reported  that  the  field  investigators 
in  many  cases  are  carrying  with  them  the  entire  file  of  cor- 
respondence relating  to  particular  manufacturers.  When 
these  manufacturers  make  application  at  Washington  for  a 
permit  action  is  held  up  because  of  the  absence  of  necessary 
documents  which  are  in  the  hands  of  the  field  investigators. 

The  whole  tendency  of  the  Prohibition  Unit,  it  is  con- 
tended, is  to  concentrate  on  law  violations  and  in  so  doing 
to  tighten  up  on  regulations  applying  to  legitimate  users. 

No  legislation  of  importance  in  connection  with  prohibi- 
tion is  expected  at  the  present  session  of  Congress.  One 
bill  which  is  pending  before  the  House  Judiciary  Committee 
is  that  of  Representative  Upshaw  of  Georgia  providing  that 
the  purchaser  as  well  as  the  seller  of  intoxicating  liquor  for 
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beverage  purposes  shall  be  guilty  of  the  same  offense.  It 
is  understood  that  the  Anti-Saloon  League  has  an  amend- 
ment to  this  bill  to  provide  that  witnesses  who  testify  for 
the  government  in  these  cases  shall  receive  immunity.  This 
hill  and  others  amending  the  enforcement  act  are  likely  to 
slumber  until  the  next  session  of  Congress.  No  action  is 
contemplated  at  this  session  on  the  various  proposals  for 
the  transfer  of  the  prosecution  of  violators  of  the  pro- 
hibition law  from  the  Bureau  of  Internal  Revenue  to  the 
Department  of  Justice. 

Haynea  Explains  Appleby's  Broadcast 

W.  L.  Crounse.  Washington  representative  of  the  Amer- 
ican .Manufacturers  of  Toilet  Articles,  has  received  a  reply 
front  Commissioner  llaynes  to  his  letter  protesting  against 
a  recent  statement  of  Division  Chief  John  D.  Appleby  of 
New  York  to  the  effect  diat  95  |icr  cent  of  all  denatured 
alcohol  released  in  New  York  City  for  the  manufacture  of 
toilet  articles  is  being  diverted  to  the  manufacture  of  liquor. 
The  letter  from  Mr.  Crounse  to  Mr.  Hayncs  was  published 
in  the  December  issue  of  The  American  I'erfumcs.  In 
his  reply  Mr.  Hayiies  expresses  the  belief  that  Mr.  Appleby 
was  misquoted  as  to  exact  figures.  Mr.  Mayncs  says  it  is 
obvious  that  the  substantial  portion  of  the  approximately 
three  million  gallons  of  denatured  alcohol  released  for  the 
tiscal  year  ended  June  JO,  1922,  was  legitimately  used. 

The  letter  of  Mr.  Hayncs  to  Mr.  Crounse  follows : 

■Permit  me  to  acknowledge  your  letter  of  December  18. 
1922,  in  which  you  call  my  attention  to  a  recent  reported 
statement  of  Division  Chief  John  D.  Appleby  of  New  York, 
to  the  effect  that  95  per  cent  of  all  denatured  alcohol,  released 
in  New  York  City  for  the  manufacture  of  toilet  articles  each 
month,  is  being  diverted  to  the  illegal  manufacture  of  liquor. 
The  lame  article,  I  believe,  also  carried  the  statement  that 
live  hundred  thousand  gallons  of  denatured  alcohol  arc  re- 
leased each  month  in  New  York  City. 

"The  only  authentic  figures  which  we  have  in  compiled 
form  are  those  from  the  Annual  Report  of  the  Commis- 
sioner of  Internal  Revenue  for  the  fiscal  year  ended  June 
30,  1922.  In  that  report  you  will  find  that  the  total  specially 
denatured  alcohol  released  on  formulas  39-A,  39-B,  and  40 
was  3,0/8.608  gallons  in  the  entire  United  States.  These 
three  formulas  arc  widely  used  in  the  toilet  goods  trades 
and  have  been  authorized  for  .liniments,  lotions,  toilet  waters, 
high  grade  perfumes  and  similar  products.  The  department 
is  aware  of  the  fact  that  the  leading  toilet  article  manufac- 
turers of  the  United  States,  who  formerly  used  large  quan- 
tities of  pure  alcohol  are  now  using  these  various  specially 
denatured  formulas.  For  that  reason  it  is  obvious  that  the 
substantial  portion  of  the  approximately  three  million  gallons 
withdrawn  last  year  was  legitimately  used. 

"We  arc  all  aware  of  the  fact  that  there  has  been  some 
diversion  of  these  particular  formulas  and  that  some  trou- 
ble has  been  experienced  in  New  York  City  with  permittees 
who  have  operated  in  an  unlawful  manner.  The  department 
believes,  however,  that  the  use  of  these  formulas  by  the 
large  manufacturers  of  toilet  articles  has  had  a  most  ben- 
eficial effect  in  the  trade  and  further  feels  that  their  success 
is  due  in  a  large  measure  to  the  hearty  co-operation  which 
these  trades  have  extended  to  the  department  in  its  efforts 
t«'<  handle  the  industrial  alcohol  pmWm. 

•'I  belie  ve  that  Mr.  Appleby  was  misquoted  as  to  the  exact 
fm u res  or  might  have  expressed  himself  as  to  the  operations 
of  a  very  restricted  class  of  permittees.  I  feel  sure  that  he 
had  no  intention  or  thought  of  reflecting  in  any  manner  on 
the  legitimate  trade  in  toilet  articles.  I  would  be  very  glad 
if  vou  would  convey  to  the  Association  of  American  Manu- 
facturers of  Toilet  Articles  the  department's  views  and 
assure  them  that  the  department  regrets  the  erroneous  im- 
pressions that  may  be  caused  by  the  fragmentary  statements 
appearing  in  the  press  to  which  you  call  attention." 

Only  Bottled  in  Bond  for  Medicinal  Use 

T.  D.  3418,  issued  recently,  provides  that  on  and  after 
April  1.  1923,  only  bottled  in  bond  spirits  may  be  with- 
drawn for  medicinal  use.    The  Treasury  decision  reads: 

"In  the  interest  of  public  health,  and  to  prevent  the  use  of 
impure,  harmful  and  poisonous  liquors,  the  withdrawal,  for 
medicinal  purposes,  from  distillery  warehouses,  general 
bonded  warehouses,  special  bonded  warehouses,  concentra- 
tion warehouses,  or  other  warehouses  in  which  untaxpaid 


spirits  arc  held,  of  only  such  spirits,  not  including  alcohol, 
as  arc  bottled  in  bond  will  be  permitted  on  and  after  April 
1,  1923,  and  special  permits  may  be  given  to  the  owners  of 
spirits  in  customs  bond  and  in  free  warehouses  to  bottle 
such  spirits  under  the  supervision  of  the  Commissioner  of 
Internal  Revenue  and  upon  the  owners  giving  sufficient  bond 
against  the  unlawful  diversion  of  such  spirits  while  in  trans- 
formation." 

Industrial  Alcohol  Rumors  Denied 

A  conference  of  officials  of  the  Prohibition  Unit  this  week 
was  followed  by  newspaper  reports  that  drastic  curtailment 
of  withdrawals  of  industrial  alcohol  had  been  decided  upon. 

Dr.  J.  M.  Doran.  chief  of  the  industrial  alcohol  and 
chemical  division  of  the  Prohibition  Unit,  who  was  in  at- 
tendance at  the  conference,  denied,  however,  that  any  change 
in  policy  was  contemplated  or  that  there  have  been  any  im- 
portant revocations  of  permits.  The 
were  that  the  revocation  of  the  permit  of  "one  of 
alcohol  producing  plants  in  the  country"  had  been  ordered. 

It  was  stated  that  New  York  agents  recently  made  two 
sizable  seizures  of  redistilled  alcohol.  This  report  pre- 
sumably was  the  basis  for  statements  that  the  prohibition 
officials  were  going  after  offenders  with  renewed  activity. 


FALSE  TEETH  NOT  TOILET  ARTICLES 

False  teeth  are  not  "toilet  articles.'  The  Appellate  Term 
of  the  Supreme  Court  of  New  York  State  has  so  ruled.  And 
false  teeth  are  not  "jewelry"  or  "scientific  apparatus." 

The  decision  of  the  court  in  which  classification  of  false 
teeth  under  any  of  these  heads  is  denied  was  written  by 
Justice  Delchanty  in  reversing  an  order  of  the  City  Court 
in  an  action  brought  against  an  insurance  company  by  one  of 
its  customers  who,  having  taken  out  a  policy  protecting  him 
in  $2,000  against  direct  loss  of  personal  effects,  including 
toilet  articles,  jewelry  and  scientific  apparatus,  was  robbed 
of  his  false  teeth  while  traveling  in  Europe  from  Prague  to 
Warsaw.  These  teeth  were  valued  at  $750  by  the  insured 
and  he  sought  to  recover  that  amount  from  the  insurance 
company  on  the  ground  that  it  was  the  intention  of  the  policy 
to  insure  him  against  the  loss  of  any  article  used  by  him 
personally.  That  he  used  his  false  teeth  personally  the  com- 
pany did  not  deny,  and  the  trial  Justice  construed  the  policy 
to  rover  them  within  one  of  the  categories  named  But  on 
the  appeal  Justice  Dclehanty  says : 

"I  am  of  the  opinion,  however,  that  construing  the  words 
in  ihcir  ordinary  and  accepted  meaning  .  .  .  the  words 
'toilet  articles'  cannot  be  construed  to  include  false  teeth  any 
more  than  a  false  ear  could  be  deemed  a  toilet  article. 

"So.  too.  the  words  'scientific  apparatus'  in  the  ordinary 
meaning  of  these  words  cannot  be  deemed  to  include  false 
teeth,  even  though  they  might  be  deemed  a  product  of  scien- 
tific apparatus. 

"Furthermore,  the  word  'jewelry'  indicates  gems  or  orna- 
ments used  for  personal  adornment,  and  in  the  ordinary  and 
usual  meaning  the  word  cannot  he  construed  as  including 
false  teeth  any  more  than  false  hair  or  a  false  eye  could  be 
deemed  to  be  jewelry,  even  though  they  might  improve  the 
appearance  of  the  person." 


WOOD  ALCOHOL  BECOMES  METHANOL 

National  Wood  Chemical  Association,  following  the  sug- 
gestion of  the  American  Chemical  Society,  has  taken  steps 
to  change  the  trade  designation  of  wood  alcohol  to  methanol. 
Methanol  has  lieen  employed  for  some  time  bv  some  large 
manufacturers,  l>y  the  Forest  Products  I-ihoratorv,  the 
United  States  Tariff  Commission  and  others.  The  Board 
of  Governors  of  the  National  Wood  Chemical  Association 
has  requested  the  railroad  companies  to  make  such  changes 
as  arc  necessary  in  tariffs  and  classifications  to  apply  the 
snme  rates  to  crude  or  refined  methanol  as  are  now  published 
for  wood  alcohol. 


American  Toilet  Articles  in 

Chemist  6-  Druggist  and  Pharmacist  of  Australasia,  in 
describing  Ac  recent  holiday  trade,  tells  of  offerings  of  Col- 
gate's products  and  the  Cutex  specialties. 
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THE  LOST  CHORD  IN  BERGAMOT  OIL 


By  J.  D.  Mande*.  New  York 


Tin.'  ikt lamer  who  uses  ordinary  bergamot  oil  does  not 
know  the  full  beauty  and  richness  of  the  remarkably  subtle 
perfume  that  is  hidden  away  beneath  a  concealing  mask  of 
tcrpeurs  and  other  undesirables.    There  is  a  rare  treat  in 


store 


the  perfumer  when  he  inn; 


les  fo 


•t  time 

the  rich  and  delicate  aroma  of  real  bergamot  absolute,  with 
its  wealth  of  fragrant  harmonics  and  undertones.  These,  in- 
deed, are  only  revealed  by  the  removal  oi  every  trace  of 
terpenes,  sesquiterpenes  and  more  or  less  oxydized  fatty 
acids  which  accompany  "every  day"  bcr«amot  oil  in  large 
excess. 

Odors  are  difficult  to  describe.  We  can  only  succeed  in 
doing  so  hy  means  of  a  comparison,  or  better,  a  series  of 
comparisons.  The  minor  notes  of  the  full  bcrgamot  per- 
fume, when  brought  out  by  the  removal  of  discordant  im- 
purities, remind  us  of  the  blended  fragrance  of  young  grape 
vines  in  the  budding  stage  and  a  faint  suggestion  of  lily  of 
the  valley.  The  detection  and  identification  of  these  tine 
points  are  only  clear  to  one  who  possesses  the  unusually  sen- 
sitive and  analytically  trained  olfactory  sense  of  an  experi- 
enced perfumer.  The  predominating  odor  note  is,  of 
course,  linalyl  acetate,  but  it  is  natural  linalyl  acetate. 
However,  even  natural  linalyl  acetate  does  not  present 
the  complete  aroma  of  1>crgamot  any  more  than  vanillin 
is  identical  with  the  entire  flavor  of  Mexican  vanilla 
beans  The  minute  traces  of  aromatic  constituents  accom- 
panying the  main  odor  bearer  of  bcrgamot  oil  have  not  been 
thorough!?  •studied  by  chemists  up  to  the  present  time  and 
their  chemical  nature  is,  therefore,  not  fully  known.  The 
linalyl  acetate  is  well  recognised  and  forms  the  percentage 
basis  on  which  the  oi!  is  valued  commercially.  The  small 
but  important  details  of  the  odor  complex  arc  entirely 
veiled,  in  ordinary  bergamot  oil.  by  the  presence  of  ap- 
pruximatily  57  per  cent,  of  terpenes  and  about  6  per  cent, 
of  a  mixture  of  sesquiterpenes,  waxy  substances,  chlorophyll 
anil  unsaturated  fatty  acids,  the  latter  being  particularly 
undesirable,  as  they  arc  subject  to  the  formation  of  malo- 
dorous oxidation  products. 

The  terpenes  by  themselves,  have  a  decidedly  varnish- 
like  odor,  reminding  one  somewhat  oi  turpentine,  but  not 
as  strong.  The  non-volatile  fraction  of  the  oil  has  a  faint 
peppery  odor  which  would  not  be  unpleasant,  were  it  not  for 
the  fact  that  it  is  accompanied  by  a  by-odor  of  a  slightly 
rancid  fatty  nature. 

There  are  many  brands  of  terpenelrss  bcrgamot  oil 
available,  both  imported  and  of  domestic  manufacture, 
from  which  a  very  careful  selection  should  H< 
so-called  terpeneless  bergamot  oils  arc  merch 
concentrated  oils  from  which  the  terpenes  h 
tially  removed  to  a  greater  or  less  degree, 
concentrated  oils  usually  contain  not  only 
green  color  (chlorophyll),  proportionately  concentrated,  but 
retain  the  entire  non-volatile  fraction  of  the  oil.  Quasi- 
terpemJcss  oils  of  this  character  may  be  tested  for  non- 
volatile matter  by  placing  a  drop  or  two  on  smooth  white- 
paper,  whereupon,  after  the  complete  evaporation  of  the 
terpenes  ami  odorous  constituents,  a  permanent  greasy 
stain  remains.  Terpeneless  licrgamot  oils  that  are  "water 
white"  or  nearly  so.  may  be  safely  considered  free  from 
non-volatile  matter  as  the  fixed  residue  and  chlorophyll  are 
not  easy  to  separate  A  form  of  adulteration  may  exist 
in  these  colorless  oil>  which  is  far  more  difficult  to  detect 
by  chemical  means;  that  is  the  adulteration  with  artificial 
linalyl  acetate  made  from  oil  of  bois  de  rose  femelle  or 
from  Mexican  linaloe  oil.  Here  the  perfumer  must  rely 
on  his  chief  organ  of  defrnse  and  depend  on  olfactory 
analysis,  where  chemistry  fails.  A  completely  terpeneless 
henramot  oil  which  is  also  free  from  non-volatile  waxy 
matter,  should  be  entirely  soluble  in  two  volumes  of  70  per 
cent  alcohol. 

The  extreme  delicacy  and  sensitiveness  to  heat  and 
chemicals  of  the  bergamot  odor  bearers,  render  the  prepara- 
tion of  fine  quality  terpeneless  bcrgamot.  a  matter  of  eon- 
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siderable  difficulty.  It  must  be  accomplished  quickly  and 
gently,  without  prolonged  exposure  to  extremes  of  tempera- 
ture or  chemical  reagents,  and  with  the  exercise  of  pains- 
taking chemical  resourcefulness  and  mechanical  ingenuity. 

It  is  the  scope  of  this  discussion  to  mention  the  advantages 
and  benefits  accompanying  the  use  of  terpeneless  bergamot, 
rather  than  to  detail  the  disadvantages  of  bergamot  Au 
Xaturct,  but  the  subject  would  not  be  complete  without  a 
word  or  two  regarding  the  possible  ill  results,  frequently 
attending  the  use  of  ordinary  bergamot  oil  in  perfume  mix- 
tures intended  for  toilet  powders,  creams  and  cosmetics 
generally,  as  well  as  for  perfume  extracts  and  toilet  waters. 
The  troubles  attending  the  employment  of  essential  oils  of 
high  tcrpene  content  can  be  attributed  largely  to  the  chemical 
peculiarities  of  the  terpenes  themselves. 

The  terpenes  liave  the  unique  property  of  absorbing 
oxygen  from  the  air  with  condensation  and  conversion  of 
same  into  ozone,  with  which  they  themselves  combine, 
forming  unstable  o/onides.  These  are  in  turn  reduced 
by  contact  with  any  oxidi^able  materials,  notably  the  un- 
saturated fatty  acids  mentioned  above,  which  arc  not  only 
present  in  bergamot  oil  but  in  all  other  citrus  oils  as  well. 
Such  transference  of  oxygen  does  not  always  result  in 
the  formation  of  malodorous  compounds.  It  may  in  some 
cases  result  in  the  fading  out  of  one  or  more  important  odor 
constituents,  as  for  instance  the  oxidation  of  certain  alde- 
hydes such  as  citral,  cinnamic  aldehyde,  benzaldchyde  and 
phcnylacetic  aldehyde  to  their  corresponding  acids  of  little 
or  no  odor  value.  The  third  possibility  is.  obviously,  the 
conversion  of  one  or  more  carefully  selected  odor  items 
by  oxidation,  into  others,  not  at  all  desired,  and  the  presence 
of  which  may  cause  strange  discord  in  the  finished  composi- 
tion. As  examples  of  this  latter  possibility  we  mention  the 
conversion  of  certain  aromatic  alcohols  such  as  gcraniol, 
citronellol,  twnzyl  alcohol  and  cinnamic  alcohol  into  their 
corresponding  aldchydic  homologies,  citral.  citronellal. 
In-n?a!dehyde,  and  cinnamic  aldehyde,  respectively. 

These  oxidations  are  particularly  liable  to  occur  in  face 
jn»wder  and  talc  perfumes,  where  the  oil  mixtures  are  ex- 
tended in  extremely  thin  layers  and  exposed  to  the  air  over 
enormously  increased  surface.  Peroxide  creams  constitute 
another  extreme  example,  and  not  only  terpenc-containing 
oils  but  all  perfirmc  materials  subject  to  oxidation  should 
be  rigidly  excluded  from  their  composition. 

The  inclusion  of  terpenes  in  extract  and  toilet  water 
formulae  illustrates  a  quite  different  unfavorable  property 
of  these  bodies.  The  limited  solubility  of  terpenes  in  alcohol 
of  the  strength  most  desirable  for  perfumes  and  toilet 
waters  is  apt  to  cause  clouding  and  precipitation  in  the 
finished  product,  especially  when  exposed  to  lowering  of 
temperature,  as  for  instance,  when  these  goods  are  placed 
in  show  windows  or  exposed  to  cold  during  shipping  in  cold 
weather. 

Now  the  question  naturally  arises  as  to  the  cost  of  sub- 
stituting terpeneless  bcrgamot  where  ordinary  bergamot 
•il  has  liecn  used  l>cfore.  It  requires  three  pounds  of 
average  quality  bergamot  oil  to  make  one  pound  of  ter- 
peneless bergamot,  with  100  per  cent,  efficiency  of  process 
and  no  waste.  Adding  the  actual  cost  of  processing  and 
the  manufacturers  profit,  it  is  obvious  that  a  pound  of  the 
terpeneless  can  scarcely  sell  for  less  than  the  cost  of  four 
pounds  of  natural  bcrgamot  oil.  Where  bcrgamot  is  a 
major  constituent  and  the  finished  product  enters  into 
a  strongly  competitive  market,  the  manufacturer,  after 
casual  consideration,  may  decide  that  terpeneless  bergamot 
is  an  expensive  luxury,  and  continue  as  before.  This  seem- 
ing economy  is  discredited  on  a  more  thorough  examination 
of  the  farts.  In  ordinary  bergamot  oil  a  certain  proportion 
of  the  chief  aromatic  constituent  (linalyl  acetate),  is  used 
uf>  in  counteracting  the  odor  of  the  terpenes.  and  the  minor 
odor  notes,  as  mentioned  above,  arc  entirely  blotted  out. 
Thus  the  perfume  value  of  one  pound  of  terpeneless  berga- 
mot is  considerably  in  excess  of  the  three  pounds  of 
bcrgamot  oil  from  which  it  is  made.  The  use  of  the  ter- 
peneless bergamot  entails  no  increased  expense  and  is  recom- 
mended unreservedly  as  a  decided  improvement  wherever 
bcrgamot  oil  is  used. 
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JANUARY  REPORT  ON  GRASSE  FLORAL  PRODUCTS 


(From  Oir  Ow: 

Grass*:,  January  5  — Following  is  the  January  n-port  on 
flower  products  and  essential  oils  in  this  region : 
Orange  Flowers 

There  has  been  no  change  in  the  market  for  these  products 
since  our  December  report.  So  far,  the  orange  trees  have 
not  been  injured  by  the  cold,  and  if  the  temperature  remains 
mild  the  harvest  of  next  May  will  be  normal. 

Opinions  are  various  with  regard  to  the  suit  instituted 
by  the  house  of  Coty.  of  Paris,  against  the  co-operative 
association  of  orange  flower  growers.  This  suit,  which  was 
to  have  come  before  the  Commercial  Tribunal  of  Grasse  in 
December,  has  been  postponed  until  this  month. 

According  to  the  contract  between  the  firm  of  Coty  and 
the  Co-operative,  the  latter  was  assured  of  a  minimum 
price  of  3  francs  50  centimes  per  kilo  for  orange  blossoms, 
and  guaranteed  to  furnish  Coty  with  the  quantities  of  Neroti 
and  orange  flowers  needed  for  his  business.  M.  Coty 
agreed  to  take  from  the  Co-operative  every  year  400  kilos 
of  Ncroli  and  400,000  liters  of  orange  flower  water,  on  the 
tiasis  of  a  price  which  should  never  be  less  than  3  fr. 
50  per  kilo  of  blossoms.  However,  M.  Coty  had  the  option 
of  taking  only  300  kilos  of  Ncroli  and  300.000  liters  of 
orange  flower  water  if  the  market  price  of  the  flowers 
were  between  4  and  6  francs,  200  kilos  of  Neroli  and  200,000 
liters  of  water  if  the  price  was  between  6  and  8  francs, 
and  a  lesser  quantity  or  none  at  all  if  the  price  were  aliove 
8  francs.  The  distillation  was  to  take  place  under  the 
control  of  an  agent  of  Coty.  The  market  prices  proposed 
by  the  Co-operative  were  based  upon  those  current  each 
year  in  the  market  place  of  Grasse,  among  the  manufactur- 
ing perfumers  of  the  town  and  its  environs. 

This  contract  was  closed  in  1921,  for  the  May  distillation, 
and  was  to  run  14  years. 

At  the  promt  time,  Coty,  alleging  that  the  Co-operative 
has  brought  about  an  excessively  high  price,  and  that  this 
price  is  not  justified,  demands  the  cancellation  of  the  con- 
tract and  a  sum  of  500.000  francs  damages  and  interest. 

Your  readers  will  be  kept  informed  of  the  course  of 
this  litigation. 

Sales  in  orange  flowers  products  are  practically  normal, 
being  small  individually,  but  numerous  enough  to  make  a 
considerable  total. 

Roses 

Our  predictions  have  been  realized,  consumers  of  rose 
products  having  reached  the  conclusion  that  it  is  impossible 
to  expect  as  advantageous  prices  for  next  May's  harvest  as 
have  ruled  for  the  products  of  last  year,  and  having  there- 
lore  covered  their  needs  for  the  coming  year,  and  perhaps 
for  the  next  year  as  well. 

During  December,  important  sales  have  liquidated  com- 
pletely all  the  material  on  the  market,  so  that  at  present 
nothing  remains  on  the  oi>cn  market.  Stocks  in  storage  are 
promised  to  regular  customers  of  the  manufacturing  per- 
fumers, and  there  will  certainly  be  a  shortage  in  rose 
products  before  the  next  harvest.  A  rise  in  prices  is  to  be 
predicted  with  certainty. 

Jasmine 

Jasmine  products  have  been  in  great  demand  recently. 
American  and  Knglish  perfumers  have  made  large  pur- 
chases, and  stocks  remaining  on  the  market  are  insigni'i- 
cant.  In  these  goods  also  a  certain  rise  is  foreseen,  and 
buyers  who  provide  for  their  needs  now,  although  prices 
are  higher,  will  Ik-  well-advised. 

Tuberose 

Although  the  demand  for  tuberose  products  has  been  less 
in  volume  than  that  for  the  last  two  flowers  mentioned,  it  has 
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been  sufficient  to  move  considerable  quantities  of  goods. 
Remaining  stocks  are  not  large  enough  to  render  any  decline 
likely. 

Cassie 

The  market  shows  a  rising  tendency.  Stocks  arc  scanty, 
as  a  result  of  a  bad  harvest. 

Violets 

Parma  violets,  which  liavc  been  almost  unobtainable,  will 
still  sell  at  high  prices  this  year.  The  amount  of  products 
manufactured  will  be  small,  for  consumers  do  not  willingly 
pay  the  prices  demanded  for  these  goods,  and  caused  by  the 
expensiveness  of  the  raw  material. 

Victoria  violets  will  be  extremely  expensive  as  well,  since 
the  flowers  sell  at  high  prices  for  use  in  bouquets  at  Nice 
and  Cannes,  making  their  use  prohibitive  in  our  industry. 

Geranium 

Oil  of  geranium  of  Grasse  remains  steady,  for  only  small 
stocks  remain. 

On  the  other  hand.  Bourbon  oil  has  gone  down,  The 
first  cutting  of  the  crop  m  Reunion  caused  an  actual  col- 
lapse in  the  prices  for  material  available  in  Europe,  and 
quotations  went  down  35  francs  per  kilo.  A  further  decline 
is  expected,  for  recent  prices  have  bern  prohibitive,  and 
out  of  proportion  to  the  actual  value  of  the  oil  in  compari- 
son with  that  of  Grasse  and  of  Algeria. 

Lower  prices  are  to  be  expected  for  Algerian  oil  as 
well.  Some  of  the  colonists  arc  proposing  sales  for  4  or 
5  years  at  interesting  prices,  which  will  permit  of  stabilizing 
the  market  in  Algeria,  and.  by  sympathy,  in  Reunion 

Rosemary  and  Thyme 

Prices  are  steady,  sales  are  normal,  and  there  is  nothing 
of  interest  to  record  regarding  these  two  oils. 

Lavender 

Rather  large  sales  have  taken  place  during  December  A 
slight  stiffening  of  the  market  is  expected,  especially  ior 
oils  testing  40  per  cent  esters,  which  are  becoming  scarce. 

It  becomes  more  and  more  evident  that  present  quotations 
for  lavender  oil  cannot  sink  to  any  extent,  hut  are  likely,  on 
the  contrary,  to  rise  when  business  picks  up 

Summary 

A  considerable  recovery  in  business  has  occurred  during 
the  last  month.  It  is  to  lie  hoped  that  the  new  year  will 
sec  activity  in  business,  which  is  likely  if  commercial  rela- 
tions are  revived  with  the  countries  of  eastern  and  central 

l-.urope.  . 

Lower  prices  are  not  to  be  expected  except  perhaps  in 
orange  flower  products  and  in  certain  oils,  such  as  geranuim 
and  mint,  which  have  become  objects  of  speculation. 


Clove  Oil  from  Clove  Stems 

The  Journal  of  Indian  Industries  and  I.iibrr,  which  is 
published  in  Calcutta,  contains  an  article  by  S,  T.  Gadre. 
industrial  chemist  to  the  Government  of  the  United 
Provinces,  Cawnporc,  giving  the  results  of  study  of  the 
yield  of  oil  from  clove  stems.  The  bulk  of  the  stem  ma- 
teri'<'.  was  formerly  exported  to  Germany,  where  it  was 
distilled.  Gadre  found  that  clove  stem  oil  corroded  a  cop- 
per still,  and  had  to  use  a  tinned  our.  He  found  a  yield 
of  about  4,5  per  cent.  The  oil  is  pale  yellow,  deepening 
by  exposure  to  light  and  air,  and  turning  brown  when 
heated.  It  conforms  to  all  the  requirements  of  the  B  P. 
and  U.S. P.  The  total  eugenol  by  Umney's  test  was  9309 
per  cent.  The  free  eugenol  by  the  method  of  Verlcy  and 
Uolsing— said  to  give  results  within  0.5  per  cent— was  6986 
per  cent. 

True  Words  Often  Spoken  in  Jest 

There  are  only  a  few  original  jokes  and  most  of  them  are 
in  Congress—  Meyer  Druggist. 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT 
MANUFACTURERS'  ASSOCIATION 

Gordon  M.  Day.  president  of  the  Flavoring  Extract 
Manufacturers'  Association,  and  Thomas  J.  Hickcy,  ex- 
ecutive secretary  atui  attorney,  have  issued  Circular  No. 
141.  which  is  devoted  chiefly  to  prohibition.  Much  space 
is  given  to  correspondence  with  the  Prohibition  Unit  at 
Washington,  which  i>  printed  elsewhere. 

The  Arkansas  situation  is  serious.  Customers  arc  re- 
ported to  be  abandoning  the  sale  of  flavoring  extracts 
through  fear  of  prosecution  under  the  drastic  State  law  as 
interpreted  by  the  Arkansas  Supreme  Court.  This  decision 
is  being  construed  by  the  lower  courts  as  prohibiting  the 
sale  of  flavoring  extracts  containing  alcohol,  although  they 
are  not  mentioned  specifically  in  the  statute,  and  heavy  fines 
have  been  imposed  on  grocers  ami  other  merchants  selling 
the  same.    The  report  continues: 

"Section  2  makes  it  unlawful  to  manufacture  or  sell  "any 
alcoholic,  vinous,  malt,  spiritous  or  fermented  liquors  or 
any  compound  or  preparation  thereof,  commonly  called 
tonics,  bitters  or  medicated  liquors.*  This  statute  rightly 
interpreted  would  not  apply  to  flavoring  extracts,  l>ecause 
flavoring  extracts  arc  not  'liquors.'  neither  arc  they  'tonics, 
bitters  or  medicated  liquors."  Of  course,  where  flavoring 
extracts  are  sold  under  circumstances  which  would  suggest 
that  thev  are  to  be  used  as  beverages,  this  would  have  the  ef- 
fect of  placing  such  flavoring  extracts  so  sold  in  the  category 
of  'liquors.'  Flavoring  extracts  sold  in  a  legitimate  way  for 
strictly  culinary  purposes  are  not  'liquors'  within  the  true 
intent  and  meaning  of  the  Arkansas  Prohibition  Law. 

"Notwithstanding  this,  many  dealers  arc  being  prosecuted 
and  fined  for  selling  flavoring  extracts,  according  to  reports. 
\Vr  cannot  get  absolutely  first-hand  information  as  to  the 
facts  in  these  reported  cases.  It  may  be  that  these  parties 
who  have  been  fined  arc  selling  for  beverage  purposes.  If 
so.  thev  must  expect  trouble. 

"From  a  common-sense,  practical  point  of  view,  it  seems 
to  us  that  a  merchant  who  in  good  faith  sells  flavoring  ex- 
tracts in  the  ordinary,  legitimate  way  for  culinary  purposes 
only,  will  never  be  prosecuted  in  Arkansas  or  in  any  other 
State  for  a  violation  of  the  prohibition  laws.  And  if  he  is 
prosecuted  by  some  fanatic  officials,  we  do  not  believe  an 
American  jury  can  be  found  which  will  convict  him. 

"We  advise  our  members  to  be  very'  careful  in  filling  or- 
ders for  shipments  into  Arkansas.  If  you  have  the  slightest 
suspicion  that  an  improper  use  of  your  goods  is  contemplated, 
refuse  to  fill  the  order.  Also  advise  your  jobbers  and  whole- 
salers to  Ik  more  careful  than  ever  before  in  handling  your 
flavors  in  Arkansas. 

"Mr.  R.  H.  Bond  is  making  preparations  to  have  a  bill 
introduced  at  the  next  session  of  the  Arkansas  legislature, 
which  convenes  in  January,  to  amend  the  law  so  as  to  spe- 
cifically legalize  the  sale  of  flavoring  extracts  and  drugs 
when  sold  in  good  faith  ior  flavoring  or  medicinal  purposes. 
Our  attorney  is  now  at  work  preparing  the  proper  form  of 
bill  for  this  purpose." 

Readers  of  the  Flavoring  Extract  Section  are  advis-xl 
that  items  of  interest  to  them  mav  be  found  in  jur  Trade 
Notes  pages,  as  well  as  in  Patents  and  Trade  Marks,  and 
other  departments  of  The  American  Perfumer. 


PROHIBITION  UNIT  RULING  ON  SALES  OF 
EXTRACTS  AND  LABELS 

Attorney  Hickcy  has  made  public  the  following  cor- 
respondence with  the  Prohibition  Unit  at  Washington  in 
relation  to  the  manufacture  and  sales  of  flavoring  extracts 
containing  alcohol : 

Mr.  Htckkv  to  Dr.  Voi'NC.  Permit  Division  Chief 
First  letter,  October  31.  1922: 

"The  following  questions  have  come  up  and  I  would 
request  information  and  advice  from  you  as  to  how  to 
advise  our  members  thereon : 

"1.  Where  a  permittee  manufactures  vanilla  extract  for 
a  jobber  named  Jones,  and  labels  it  Jones'  Vanilla  Extract, 
and  the  permittee's  name  docs  not  appear  upon  the  label, 
can  this  procedure  be  carried  out  lawfully  under  the  regula- 
tions of  your  Department?  If  so,  is  it  necessary  for  the 
permittee  to  specify  in  his  application  for  permit  that  he 
intends  to  manufacture  goods  for  Jones  &  Company  as 
almvc  described?  Or,  can  the  permittee  go  ahead  and 
make  these  goods  for  Jones  &  Company  in  the  manner 
above  described,  without  specifying  in  his  application  that 
he  is  doing  so  or  intends  to  do  so?  This  is  a  matter  of 
considerable  importance  l>ecause  many  permittees  do  not 
know  in  advance  the  names  of  all  the  jobbers  who  they 
may  be  called  upon  to  supply  during  the  year  under  the 
jobber's  private  labels  and  therefore  the  permittee  cannot 
in  advance  mention  the  names  of  all  such  jobbers  in  his 
application  for  permit. 

"2.  Where  a  permittee  makes  vanilla  extract  for  an  ice 
cream  manufacturer  named  Smith,  may  the  permittee  label 
such  vanilla  extract  'Smith's  Special  Vanilla'  and  deliver 
same  to  Smith  who  uses  it  in  flavoring  his  ice  cream?  If 
so,  is  it  necessary  that  this  procedure  be  indicated  in  the 
permittee's  application  for  permit? 

"3.  Where  a  permittee  has  a  permit  which  allows  him  to 
manufacture  vanilla  extract  for  further  manufacturing 
purposes,  may  such  permittee  make  and  sell  such  vanilla 
extract  in  bulk  to  a  firm  who  rcbottlcs  same  and  sells  it  to 
the  grocery  trade?  The  permit  in  this  instance  carries 
the  ordinary  notation  that  the  permittee  is  authorized  to 
make  the  vanilla  extract  for  sale  to  bona  fide  bakeries, 
manufacturing  confectioners,  etc. 

"In  all  the  above  cases  the  permittee  has  a  permit  to 
manufacture  vanilla  extract  and  the  right  to  withdraw 
alcohol  for  that  purpose." 

,  Second  letter,  November  6,  1922: 

"Assuming  that  a  permit  is  granted  to  the  John  Manu- 
facturing Company  to  manufacture  a  concentrate  flavor 
containing  ethers,  esters,  fruit  extractives,  oils,  water  and 
40%  alcohol  to  be  sold  to  manufacturers  such  as  confec- 
tionery, soda  fountain  trade,  bottlers  and  to  the  John 
Manufacturing  Company  and  this  product  is  called 
•Flavor  A.' 

"(1)  May  the  John  Manufacturing  Company  make  a 
syrup  from  the  above  'Flavor  A'  using  four  ounces  to  the 
gallon,  and  sell  the  syrup  without  additional  permit  to  the 
soda  fountain  trade? 

"(2)  May  the  John  Manufacturing  Company  take  the 
above  mentioned  concentrated  'Flavor  A"  and  add  to  it 
coloring  and  fruit  acid  and  sell  it  to  the  fountain  'rade 
under  the  name  'Special  Concentrated  Favor'  ?   This  special 
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prepared  flavor  is  to  lie  used  by  the  bottlers  to  make  a 
svrup  in  the  same  manner  as  the  original  concentrated 
'flavor  A'  is  used,  but  with  the  exception  that  no  coloring 
or  fruit  acids  arc  added  as  the  Special  Prepared  VUvor  A 
already  contains  the  necessary  fruit  acid  and  coloring  added 
by  the  John  Manufacturing  Company. 

"(3)  "May  the  John  Manufacturing  Company,  who  has 
a  jxrmit  to  make  the  above  mentioned  concentrated  Flavor 
A.  manufacture  a  syrup  by  using  four  ounces  of  this  flavor 
i..  one  gallon  of  syrup  and  sell  the  syrup  to  the  wholesale 
and  retail  grocers  for  household  purposes?  This  syrup  is 
t<.  be  used  at  home  by  diluting  one  ounce  with  five  ounces 
,.f  water." 

Acting  P*o.  Com.  J  as.  E  Jones  to  Ms.  Hickey 

November  25.  1922.    Answers  to  both  letters: 

"Reference  is  made  to  your  letter  of  October  31,  1922, 
relative  to  the  manufacture  and  sale  of  extracts. 

"In  answer  to  paragraph  1,  you  arc  advised  that  flavor- 
ing extracts  such  as  vanilla,  which  is  standard,  should  be 
listed  on  supplemental  application  and  marked  for  sale  for 
general  distribution.  When  marked  in  this  manner  and 
approved  by  this  office,  it  is  not  necessary  to  furnish  label* 
when  the  products  arc  sold  to  different  parties  who  rcbottlc 
the  same  and  sell  under  their  own  label.  If  you  have  a 
preparation  specially  approved  under  a  label  of  some  manu- 
facturer it  can  not  be  sold  for  general  distribution  unless 
such  authority  is  given. 

"In  answer  to  paragraph  2.  you  are  advised  that  if  a 
preparation  is  approved  for  general  distribution  and  -some 
manufacturer  desires  the  same  for  use  in  his  own  business, 
the  preparation  can  be  sold  and  special  authority  is  not 
required. 

"In  answer  to  paragraph  3,  you  are  advised  that  a  flavor- 
ing extract  which  is  approved  for  further  manufacturing 
purposes  only  can  not  be  sold  to  other  manufacturers  or  for 
general  distribution.  If  the  formula  of  the  preparation  has 
Ihh-ii  furnished  and  it  meets  the  standards  of  this  office  for 
household  purposes,  the  permit  will  not  be  limited  to  the  use 
fur  manufacturing  purposes  only,  but  will  be  approved  for 
general  distribution,  and  it  can  then  be  used  for  manufac- 
turing, sold  to  other  manufacturers  and  sold  to  jobbers  for 
distribution  for  household  trade. 

'  In  answer  to  your  letter  of  November  6,  1922.  relative 
to  the  manufacture  of  extracts,  you  arc  advised  as  follows: 

"In  answer  to  paragraph  1,  a  firm  having  authority  to 
manufacture  a  concentrate  for  sale  to  manufacturers  and 
bottlers  only  can  use  such  concentrate  for  the  preparation 
of  a  syrup  and  sell  the  syrup  to  the  soda  fountain  trade 
without  having  additional  authority  granted  on  the  permit, 
it  being  understood  that  no  additional  alcohol  is  used  in  the 
preparation  of  said  syrup. 

"In  answer  to  paragraph  2,  you  arc  advised  that  if  a  firm 
desires  to  add  to  a  concentrated  label,  the  formula  and 
and  sell  the  same  under  a  different  label,  the  formula  and 
label  must  be  submitted  and  the  preparation  must  be  listed 
on  Form  1404  Supplemental  and-  specific  approval  given. 

"In  answer  to  paragraph  3,  you  are  advised  that  extracts 
approved  for  manufacturing  purposes  only  usually  do  not 
meet  the  same  requirements  as  are  necessary  for  extracts 
approved  for  household  use.  If  the  preparation  meets  the 
standards  of  this  office  and  authority  is  given  for  the  sale  of 
the  same  for  general  trade,  the  product  may  also  be  sold  to 
manufacturers.  If  the  supplemental  application  is  limited 
to  the  sale  of  the  products  for  manufacturing  only,  the 
supplemental  application  must  be  submitted  together  with 
formula?  and  labels  under  which  the  products  are  sold  and 
specific  authority  given  for  sale  for  general  trade." 


Canada  Puzzled  by  Ice  Cream's  Status 

The  question  whether  ice  cream  is  a  necessary  food 
baffled  a  sub-committee  of  the  Dominion  Cabinet  recently, 
although  it  long  has  been  recognized  as  a  food  in  the  United 
States.  The  National  Dairy  Council  contended  that  ice 
cream  was  a  food,  used  by  rich  and  poor,  and  hence  en- 
titled to  second  class  rating  by  express  companies.  The 
Railway  Commission  demurred,  saying  it  was  a  luxury. 
Express  company  representatives  called  it  a  manufactured 
article.    The  sub-committee  gave  it  up. 


SODA  WATER  FLAVORS  MANUFACTURERS 

Harry  Whittle,  of  Philadelphia,  president,  and  Thomas 
J.  Hickey,  of  Chicago,  secretary  and  attorney,  together  with 
the  legislative  committee  of  the  National  Association  of 
Manufacturers  of  Soda  Water  Flavors,  have  kept  up  their 
activities  during  the  last  month  in  looking  out  for  the  in- 
terests of  the  association  and  of  members.  Secretary  Hickey 
has  collected  information  aixiut  the  bills  introduced  in  the 
legislatures  and  other  subjects,  and  has  transmitted  the  same 
to  the  members  with  recommendations.  Mr.  Hickey  has 
issued  a  special  circular  correspondence  with  the  Prohibi- 
tion Unit  at  Washington  regarding  flavoring  matters.  It 
will  be  found  elsewhere  in  this  departmcnt- 


PURE  FOOD  AND  DRUG  NOTES 

la  Urit  pert  ion  will  be  found  all  natttt*  of  tat«rc*t  con- 
laraed  in  Ficiul  aire  Stats  official  reports,  etc.,  relating 
to  pcrfnnce,  toilet  preparations.  Savoring  extract*,  aoapa,  etc. 


FEDERAL 

Notices  of  Judgment  Given  Under  Pure  Food  and 
Drugs  Act  by  the  Secretary  of  Agriculture 

Among  the  Notices  of  Judgment  given  under  the  Fed- 
eral Food  and  Drugs  Act.  Nos.  10.651  to  I0.R50  inclusive, 
sent  out  recently  by  the  Bureau  of  Chemistry.  Washington, 
D.  C,  the  following  is  of  interest  to  our  readers: 

10.784.  Adulteration  and  misbranding  of  orange,  rasp- 
berry, strawberry,  and  lemon  flavoring  extracts,  U.  S.  v. 
17  Bottles  of  Orange  Flavoring  Extract.  11  Bottle*  of  Rasp- 
berry Flavoring  Extract,  20  Bottles  oi  Strawberry  Flavor- 
ing Extract  and  72  Bottles  of  Lemon  Flavoring  Extract. 
Default  decree  of  condemnation,  forfeiture  and  destruction. 
\->  claimant  appeared.  Articles  seized  were  artificially 
colored,  contained  substances  to  lower  their  quality  and 
strength  and  mere  mislabeled,  being  imitations  and  quantity 
of  contents  not  being  marked  plainly  on  the  outside  of  the 
packages. 

There  were  27  olive  oil  convictions,  a  rine  of  $75  being 
imposed  in  one  case,  the  others  being  condemned  and  ordered 
destroyed,  forfeited,  or  sold. 

Confer  on  Standardizing  Containers 

About  100  manufacturers,  distributors  and  users  of  food 
and  other  containers  attended  the  Washington  conference 
starting  January  16  to  consider  plans  for  standardizing  the 
sizes  and  varieties  of  containers.  William  A.  Durgin.  Chief 
of  the  Division  of  Simplified  Practice,  Department  of  Com- 
merce, presided.  Secretary  Hoover  delivered  an  address  and 
others  also  spoke  in  favor  of  simplification. 

Louis  J.  McDavitt.  Colgate  &  Co .  said  that  before  final 
recommendation  for  simplification  is  considered  the  classifi- 
cation committee  of  the  railroad  interests  must  be  brought 
in  Incause  its  late  classification  schedules  are  now  based  on 
existing  containers. 

Food  Standards  Officially  Adopted 

Standards  and  definitions  for  butter,  condensed  milk, 
cacao  products,  ginger  ale  and  ginger  ale  flavor,  cayenne 
pepper,  oil  of  cassia,  and  breads,  have  been  adopted  by  the 
Secretary  of  Agriculture  upon  the  recommendation  of 
the  Joint  Committee  of  Definitions  and  Standards  for 
the  guidance  of  the  Federal  officials  in  the  enforcement  of  the 
Federal  Food  and  Drugs  Act.  These  standards  become 
effective  at  once. 

The  standards  and  definitions  have  been  adopted  bv  the 
Association  of  American  Dairy,  Food  and  Drug  Officials 
and  the  Association  of  Official  Agricultural  Chemists  and 
will  be  used  generally  by  state  officials  in  the  enforcement 
(.Continued  .»i  fir^c  512  ) 
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F.  E.  Watcrmrycr.  president  of  Fritzsehc  Brothers,  Inc., 
New  York,  had  a  very  distressing  experience  on  December 
28,  when  his  beautiful  home  at  Summit,  X.  J,,  was  de- 
stroyed by  fire.  He  and  Mrs.  Watermeyer  were  sheltered 
by  Mr.  H.  M.  Paulsen  for  a  few  days  and  they  arc  now 
planning  for  their  new  home. 


Beach  Soap  Co.,  of  Lawrence,  Mass.,  will  begin  in  the 
spring  the  erection  of  a  large  new  factory. 

Hans  Erich  Stechc,  son  of  Mr.  Hans  Stcchc,  head  of 
Heine  &  Co..  Leipzig,  arrived  in  New  York  recently  and 
will  remain  here  some  months  to  study  American  condi- 
tions in  the  perfumery  and  soap  industry.    He  has  joined 


Paul  Sciu;lze-Berge,  Jr. 


V 


H.  E.  Siren  e 


Heine  &  Co.,  New  York,  of  which  Mr.  Paul  Schulze- 
Bcrgc,  Jr.,  if  president  and  general  manager. 

In  the  advertisement  of  Heine  &  Co.,  between  pases  24 
and  25  of  this  issue,  Mr.  Stechc  has  written  an  interesting 
description  of  the  development  of  the  German  house  in  the 
cultivation  of  flowers  for  the  production  of  concretes,  etc. 

Archibald  Campbell,  recently  with  the  Sanitol  Chemical 
Laboratory.  St.  Louis,  Mo.,  has  been  appointed  superin- 
tendent of  the  Toronto  branch  of  Richard  Hudnut's  labora- 
tory. Mr.  Campbell  reports  that  the  demand  for  Hudnut 
and  Sanitol  products  in  Canada  has  resulted  in  business  way 
beyond  what  was  expected. 

J.  M.  Bush,  head  of  W.  J.  Bush  &  Co.,  Ltd..  London, 
sailed  for  home  on  the  liallic  January  20,  well  satisfied  with 
his  review  of  American  conditions  and  with  the  business 
situation  of  the  American  Branch,  W.  J.  Bush  &  Co.,  Inc., 
370  Seventh  avenue,  New  York,  of  which  Mr.  C.  Blair 
Leighton  is  treasurer  and  general  manager. 


The  Lightfoot  Schultz  Co.,  of  Hoboken.  N.  J.,  which  has 
been  the  owner  of  Rickseckcr,  Perfumers,  New  York,  for 
the  last  four  years,  has  sold  the  Ricksecker  concern  to  the 
owners  of  the  White  Tar  Co.,  56  Vesey  street,  New  York 
C  ity,  where  offices  and  salesrooms  will  be  maintained.  The 
new  owners  arc  preparing  to  advertise  and  push  the  sales  of 
the  well-known  Ricksecker  perfumery,  toilet  goods  and  other 
products. 


Barrktt 


At  gatherings  of  the  Chicago  Perfumery,  Soap  and  Ex- 
tract Association  the  members  always  take  delight  in 
honoring  M.  L.  Barrett  who  wears  gracefully  the  title  of 
dean  of  the  allied  industries  in  the  Middle  West.  '  Mr. 
Barrett's  identification  with  vanilla,  which  is  now  and  has 

been  for  a  good  while  an  _  . 

important  feature  in  the 
house  of  M.  L  Barrett  & 
Co.,  is  more  than  nationa- 
lity recognized.  It  is  Mr. 
Barrett's  claim,  modestly 
and  conservatively  put  for- 
ward, that  he  is  the  oldest 
seller  of  vanilla  whose 
name  is  above  his  door  any- 
where in  the  United  States. 

Mr.  Barrett  is  modest  in 
the  extreme,  hut  wc  have 
learned  that  he  undertook 
work  as  a  broker  in  Chi- 
cago in  1873  and  for  fifteen 
or  twenty  years  was  closely 
identified  with  a  New  York  house  having  to  do  with  es- 
sential oils.  Later,  in  connection  with  other  lines,  he  con- 
tinued the  sale  of  essential  oils,  etc  Handling  vanilla 
beans  became  an  important  item  of  his  work  and  has  since 
so  continued.  His  first  sale  was  for  the  now  extinct  firm 
of  Taft  &  Tyler  and  for  years  he  also  represented  P.  Har- 
mony's Nephews,  also  now  long  out  of.  existence.  •  Fol- 
lowing that  he  dealt  in  the  beans  on  his  own  account. 

Recently  in  a  reminiscent  mood  Mr.  Barrett  recalled  the- 
days  when  Bourbon  vanilla  was  practically  unknown; 
when  Tahitis  were  practically  of  no  value:  when  to  offer 
a  split  Mexican  was  to  subject  one's  self  to  very  grave 
suspicion  of  having  split  the  pods  and  extracted  the  "seeds." 
as  buyers  called  them;  when  a  few  cases  arriving  in  New- 
York  attracted  considerable  attention.  He  has  sold  it  at 
prices,  as  to  quality  .and  length,  at  from  $3.50  to  $32  a 

pound. 

Then  there  was  the  time  when  vanillin  was  nearly  as 
yellow  as  yellow  ochre,  and  was  sold  in  quarter-ounce 
packages,  for  which  he  paid  $28  per  ounce. 

In  chats  with  his  friends  he  sometimes  tells  about  how 
since  he  entered  in  business  on  his  own  account,  he  ha* 
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seen  many  people  in  different  lines  of  business  tome  and 
go ;  seen  success  and  failure ;  many  changes  in  business ; 
Chicago  grow  from  a  few  thousand  to  about  three  million, 
and  with  all-  the  work,  and  change,  and  growth,  of  joy 
and  sorrow,  that  years  bring  with  them.  He  recalls  that 
when  beginning  business,  his  cheeks  were  rosy,  his  step 
elastic.  His  step  so  continues,  but  his  cheeks  are  not  quite 
so  rosy,  and  above  his  temples  a  few  gray  hairs  by  close 
inspection  may  be  noticed. 

Mr.  Barrett's  numerous  friends,  both  in  and  out  of  trade, 
will  join  in  the  New  Year  wish  of  continued  good  health 
and  a  long  and  happy  term  of  years  to  come  for  htm. 


A  general  meeting  of  the  salesmen  and  department  heads 
of  George  Lueders  &  Co..  New  York,  was  held  at  the 
offices  of  the  company.  427  Washington  street,  January  8 
to  II.  There  were  about  a  dozen  in  attendance  and  the 
meetings  were  presided  over  by  Mr.  George  Lueders.  The 
sessions  ended  with  a  dinner  at  the  Hotel  Brevoort. 

R.  \V.  McCargo,  representative  with  headquarters  in 
Knoxvillc,  Tenn.,  recently  completed  his  twenty-fifth  year 
with  the  firm  and  he  ha*  been  presented  with  a  gold  watch 
and  gold  and  enameled  pin  that  is  given  to  all  those  asso- 
ciated with  the  firm  that  complete  their  quarter  century. 

The  men  from  the  different  parts  of  the  country  were 
enthused  with  the  prospects  of  enlarged  business  in  1923 
and.  as  the  past  year  was  a  very  good  one  also,  they  have 
good  reason  to  lie  satisfied  with  developments. 

Mr.  and  Mrs.  George  Lueders  sailed  on  January  13  for  a 
three  weeks'  trip  to  Bermuda. 


The  right  to  rebottlc  French  perfumes  for  resale  in  vials, 
and  the  right  to  use  the  face  powder  of  a  foreign  manu- 
facturer as  a  component  part  of  compacts,  is  the  subject  of 
a  petition  for  a  writ  of  certiorari  filed  by  Isaac  Reiss. 
attorney  for  Prestonettes,  Inc.,  in  proceedings  to  try  to  take 
an  appeal  from  the  recent  decision  of  the  lower  courts 
preventing  the  practice. 

An  appeal  to  the  United  Slates  Supreme  Court  does  not 
exist  as  a  matter  of  right.  In  a  case  of  this  kind  it  is 
first  necessary  to  show  that  the  subject  is  one  of  great 
public  interest  and  that  a  novel  proposition  of  law  of  great 
importance  is  raised.  This  is  set  forth  in  the  brief  apply- 
ing for  a  writ  of  certiorari  and  if  the  court  sustains  the 
writ,  a  hearing  will  be  held  in  due  course  on  the  points 
raised  in  the  appeal.    Most  appeals  of  this  nature  are  futile. 

I'restoncttes.  Inc  .  has  set  forth  ten  propositions  of  law 
for  the  court  to  deckle.  These  propositions  of  law  raise 
a  number  of  perplexing  problems,  involving  the  purpose 
of  the  Trade  Mark  Act  and  also  squarely  raise  the  issue 
of  the- right  to  repack  or  rebottle  the  products  of  a  foreign 
manufacturer  for  resale.  The  Court  is  expected  to  give  a 
decision  on  the  writ  January  23.  If  it  is  granted,  a  hearing 
will  follow  in  due  course. 

Of  course,  Coty,  the  original  plaintiff  in  the  action,  has 
filed  briefs  opposing  the  granting  of  the  writ.  Up  to  the 
time  of  the  decision  of  the  Circuit  Court  of  Appeals  in  this 
case,  it  was  estimated  that  the  total  business  done  in  the 
resale  of  foreign  perfumery  in  vials  and  of  powders  in 
compacts  averaged  about  $1,000,000  annually. 

A  visitor  to  the  office  of  lingerer  &  Co.,  New  York, 
recently  gave  "\V.  G."  a  shock  by  knocking  over  and 
almost  breaking  a  display  bottle  of  Vertena.  a  remarkable 
solution  of  green  color,  which  solution  had  been  made  in 
Ungerer  &  Co.'s  office  nearly  thirty  years  ago. 


Paul  Jeancard,  accompanied  by  his  son  Robert,  arrived 
in  New  York  recently  on  a  tour  of  the  country.  Mr. 
Jeancard  was  a  prominent  figure  in  the  natural  raw  ma- 
terial industry  in  France  for  many  years  and  his  products 
were  well  known  in  this  market.  He  is  founder  of  the 
French  Cic.  Nationale  de  Matiercs  Colorantes  and  many 
other  similar  corporations 

H.  W.  Quclch.  of  Henry  C.  Quclch  &  Co.,  London.  Eng., 
arrived  at  the  Plaza  Hotel,  in  New  York,  January  10,  for 
a  visit  of  two  or  three  weeks.  The  tirm  has  the  agencies 
in  Great  Britain  for  several  important  American  specialties, 
including  Cutex,  Swandown,  Woodbury's.  Hinds'  and  Col- 
oritc. 

J.  G.  Siarri,  manager  of  the  Paris  office  of  Morana,  Inc., 
\*ew  York,  sailed  for  France  with  Mrs.  Siarri  January 
17  on  the  Paris,  after  a  month  and  a  half's  visit  to  the  New- 
York  office. 


Grand  Rapids  (Mich  )  Herald  devotes  an  illustrated 
chapter  to  the  success  of  Miss  Mayme  Huysman,  who  was 
graduated  six  years  ago  from  Notre  Dame  University  and 
then  branched  out  into  the  perfumery  industry,  utilising 
her  knowledge  of  chemistry,  reinforced  by  a  course  in  a 
business  college,  to  start  the  Auld  Acquaintance  Perfume 
Co.,  of  which  she  is  the  sole  proprietor. 

At  the  recent  annual  meeting  of  Van  l>yk  &  Co..  New  York, 
it  was  decided  by  the  Board  of  Directors  to  increase  the 
capital  stock  from  $15,000  to  750  shares,  or  $75,000  pre- 
ferred stock,  and  1.250  shares  of  common  stock,  no  par 
value.  The  Board  of  Directors  consists  of:  S.  Iscrmann. 
President;  M.  Isermann.  Vice-President  and  Secretary,  and 
K.  H.  Steele.  Treasurer.  The  company  reports  that  1922 
was  a  fair  business  year  and  it  experts  that  in  1923  many 
of  the  new  products,  which  have  l>een  ileveIo|>cd  in  the  last 
few  years,  will  be  placed  on  the  market. 


Owing  to  an  unfortunate  accident,  part  of  a  shipment  of 
the  beautiful  insert  advertisements  of  Polak  &  Schwartz. 
Ltd..  Zaandam,  Holland,  was  damaged  in  transit.  There- 
fore some  of  the  copies  of  this  issue  have  bctn  bound  with- 
out this  customary  work 'of  art. 

A  few  specimen  inserts  have  licen  set  aside  for  those  of 
our  readers  who  are  desirous  of  keeping  the  series  complete, 
and  copies  will  be  furnished  on  request  as  long  as  the  small 
supply  lasts. 

A.  L.  Van  Ameringcn.  15  Irving  Place,  New  York,  an- 
nounces that  his  firm  has  been  appointed  New  York  agent 
for  Marey  &  Co..  35  Rue  Lafayette,  Paris.  Marey  &  Co. 
are  manufacturers  of  synthetic  aromatic  chemicals,  terpene- 
Irss  and  sesqiii-tcrpenclcss  oils,  and  a  numWr  of  derivatives 
and  isolates  from  natural  materials  We  are  advised  that 
the  line  is  very  complete  and  that  an  ample  stoe1<  of  goods 
will  be  carried  in  this  country. 

Ablvott  Laboratories.  Inc..  of  Chicago,  recently  bought 
the  entire  Dcrmatologic.il  Laboratories,  of  Philadelphia. 

Eli  Lilly  &  Co..  wholesale  druggists,  Indianapolis.  Ind.. 
have  bought  a  six-story  building  at  Spring  and  Crosby 
streets,  this  city,  to  house  their  New  York  branch,  of  which 
G   F.  D-.mbar  is  the  manager,  after  February  1. 
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Elic  Nadal,  senior  partner  of  Nadal,  Dcsparnict  &  Cic., 
Nanterre  (Seine),  !•" ranee,  arrived  in  New  York  on  the 
Majestic  January  3,  and  will  spend  a  brief  period  of  time 
to  confer  with  their  American  representative,  the  Belgian 
Trading  Co.,  New  York.  The  latter  also  care  for  the 
American  interests  of  "Nerolium"  Co-operative  Society  of 
proprietors  of  Orange  Groves,  Yallauris,  France,  which  is 
devoted  to  orange  flower  products,  and  "Hortus"  Co-opera- 
tive of  the  Flower  Growers  of  the  Siagnc  Valley,  Pcgo- 
mas,  France. 

The  Royal  Mirror  Works,  187  Mercer  street,  New  York, 
advise  that  they  have  increased  their  manufacturing  capacity 
and  are  therefore  resuming  their  announcements  to  the  trade 

through  our  columns.  Their  ad  in  this  issue  appears  on 
page  113. 


The  Belgian  Trading  Co.,  of  New  York,  announces  that 
it  has  appointed  Clarence  Morgan  &  Co.,  355  West  On- 
tario street,  Chicago,  as  its  representative  for  the  Middle 

West  territory.  This  com- 
pany has  recently  been 
making  rapid  progress  in  its 
field  of  acting  as  manufac- 
turers' representatives  and 
has  acquired  the  agency  for 
several  important  firms. 

The  Morgan  company  an- 
nounces that  William  J. 
Mitchell,  well  known  to  the 
Chicago  trade,  was  added 
to  its  forces  on  January  1. 
The  company  gave  a  Christ- 
mas party  at  its  offices,  355 
West  Ontario  street.  Chi- 
cago, on  December  23.  In 
addition  to  a  bonus  distri- 
bution to  all  employees,  gold  pieces  were  given  at  the  en- 
tertainment and  a  "grab  bag"  drawing  was  held.  Luncheon 
was  followed  by  dancing.  Among  those  present  were  Mr. 
and  Mrs.  Clarence  Morgan  and  daughter,  Mr.  and  Mrs. 
Harry  Spohr,  the  Misses  Fannie  Shapiro,  Marguerite  Day- 
ton and  Florence  Graham,  and  Messrs.  A.  H.  Mertens,  C. 
M.  Black  and  J.  F.  Turner. 

Clarence  Morgan,  the  energetic  head  of  the  company, 
was  a  visitor  to  New  York  early  this  month,  renewing  old 
acquaintances  and  making  numerous  new  ones. 


Clakenct  Morgan 


Belgian  Trading  Co.,  Inc.,  44  Whitehall  street,  New  York 
City,  in  its  attractive  insert  between  advertising  pages  74 
and  75  of  this  issue,  illustrates  with  actual  examples  three 
of  the  seals  of  the  G.  Vachiery  Co.,  Paris.  France,  for 
whom  the  company  is  sole  United  States  and  Canada 
agents. 


M.  J.  Seeley,  of  the  sales  department  oi  Antoine  Chiris 
Co.,  New  York,  is  on  a  trip  to  the  Coast  and  will  be  gone 
about  six  weeks. 


Mr.  and  Mrs.  Harry  H.  Forst  were  among  the  recent 
interesting  visitors  to  our  sanctum.  Mr.  Forst  is  the  head 
of  the  Forst  Products  Co.,  Inc.,  manufacturers  of  syrups, 
extracts  and  colors,  at  New  Orleans.  La.  He  was  on  a  two 
weeks'  business  trip  to  Louisville.  Chicago  and  New  York 
buying  supplies. 


The  attractive  booth  of  the  Mclba  Mfg.  Co.,  of  Chicago, 
at  the  Detroit  convention  of  retail  druggists,  is  pictured 
in  the  A:.  A,  R.  D.  Journal.  The  exhibits  consisted  of 
Melba  specialties  in  perfumes  and  toilet  products. 


Femigloria  laboratories,  incorporated  in  November,  is 
now  located  at  316  West  14th  street,  New  York  City,  but 
soon  will  have  to  move  to  larger  quarters.  Dr.  Fred  G. 
Hoffherr,  the  chemist,  has  provided  a  number  of  cosmetic 
specialties  for  the  company  to  manufacture,  including  his 
"Twinkle  Powder  Pencil,"'  nail  polish  and  face  creams,  all 
of  which  arc  reported  to  be  meeting  with  success.  A  new 
antiseptic,  one  of  the  firm's  products,  is  now  being  used  in 
several  hospitals  and  when  it  is  put  on  the  market  an  ex- 
tensive advertising  campaign  will  be  started.  "Business 
grows  better  every  day,"  said  Dr.  Hoffherr  early  this  month. 


Milton  C.  Whitakkk 


Dr.  Milton  C.  Whitaker,  vice-president  and  a  director 
of  the  United  States  Industrial  Alcohol  Co.,  and  president 
of  the  United  States  Industrial  Chemical  Co.,  received  the 

Pcrkin  Medal,  presented  an- 
nually for  the  most  notable 
achievement  in  applied 
chemistry  by  the  American 
section  of  the  Society  of 
Chemical  Industry,  on  Janu- 
ary 12  at  the  Chemists' 
Club.  52  East  41st  street. 

The  award  to  Dr.  Whi- 
taker was  made  in  recogni- 
tion of  a  series  af  achieve- 
ments in  the  continuous  pro- 
duction of  ethyl  acetate 
made  by  himself  and  a  corps 
of  research  chemists  work- 
ing under  his  direction. 

The  presentation  was 
made  by  Dr.  Charles  F. 
Chandler,  of  Columbia  University,  a  former  president  of 
the  Society  of  Chemical  Industry'-  Others  present  included 
Dr.  R.  II.  McKee,  of  Columbia,  and  Dr.  A.  A.  Backhaus, 
director  of  research  of  the  United  States  Industrial  Chemi- 
cal Company  of  Baltimore. 

The  Perkin  Medal  is  considered  to  be  the  highest  award 
that  can  lie  given  in  recognition  of  unusual  development  in 
chemistry.  The  first  recipient  was  Sir  William  Perkin,  the 
discoverer  of  mauve,  the  first  coal  tar  dye,  and  whose  work 
is  the  basis  of  the  highly  developed  modern  dye  industry. 

Dr.  Whitaker.  it  was  stated,  in  connection  with  the  award, 
has  recently  developed  novel  principles  and  methods  in  con- 
nection with  the  production  and  uses  of  alcohols  and  sol- 
vents that  a  century  of  research  in  Furopean  laboratories 
has  not  even  touched.  These  discoveries  have  been  not 
merely  of  scientific  interest,  but  have  been  reduced  to  prac- 
tice and  chemical  products  which  once  were  mere  labora- 
tory curiosities  are  now  being  manufactured  on  a  large  scale. 

Dr.  Whitaker.  who  was  formerly  head  of  the  Chemical 
Engineering  Department  of  Columbia  University,  has  estab- 
lished a  research  laboratory  with  the  chemical  company 
of  which  he  is  the  head,  founded  on  the  idea  that  American 
chemists,  if  afforded  the  proper  support  and  opportunity, 
would  develop  along  practical  lines  even  more  rapidly  than 
their  European  rivals.  The  principal  line  of  investigation 
of  this  laboratory  comprises  the  various  alcohols  for  in- 
dustrial purposes  and  their  derivatives  as  commercial  sol- 
vents. 
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.lu»cph  Baird  Magnus,  treasurer  of  Magnus,  Mabec  & 
Reynard,  Inc..  is  receiving  congratulations  from  his  host 
of  friends  in  the  trade  following  the  announcement  of  his 
engagement  to  Miss  Norma  Inez  Werner,  daughter  of 
Mr.  and  Mrs.  Luther  M.  Werner  of  the  Hotel  Bossert, 
Brooklyn,  N.  Y.,  and  Greenwich,  Conn.  The  announce- 
ment of  the  engagement  was  nude  at  a  luncheon  at  Pierre's 
late  in  December  which  was  attended  by  thirty-eight 
guests.  Mr.  Magnus  is  the  sun  of  Mrs.  Magnus  and  the 
late  Percy  Cecil  Magnus  and  is  a  grandson  of  Gen.  Lucius 
J.  Gartell  of  Atlanta,  Ga.  In  1914  he  was  graduated  from 
the  Staunton  Military  Academy,  later  serving  as  a  Naval 
aviator  during  the  war.  Me  is  well  known  in  business  and 
is  affiliated  with  numerous  chemical  and  allied  clubs  in 
New  York 

Following  her  graduation  from  the  Brooklyn  Heights 
Seminary  three  years  ago.  Miss  Werner  made  her  debut 
and  was  accepted  at  once  by  Brooklyn  and  Manhattan  so- 
ciety, becoming  an  active  member  of  the  Junior  League  and 
identifying  herself  with  the  social  and  club  interests  of  the 
•younger  set  in  Brooklyn.  Last  autumn  she  returned  from 
an  extended  tnp  abroad 


On  his  75th  anniversary  Theodore  W.  Foster,  head  of 
Theodore  W.  Foster  &  Bn>.  Co..  Providence.  R.  I.,  is  send- 
ing to  his  hosts  of  friends  a  souvenir  folder  containing  the 
essential  points  in  his  long  and  useful  career.  Mr.  Foster 
was  born  in  Rome.  N.  Y.,  but  migrated  early  to  Rhode 
Island  and  enlisted  as  bugler  in  Company  C,  Third  Rhode 
Island  Cavalry',  serving  two  and  a  half  years  in  the  Civil 
War.  The  7Sth  is  not  the  only  anniversary  marked  in 
this  establishment  of  jewelers,  silversmiths  and  makers  of 
toilet  wares,  for  January  1,  1923.  marked  the  exact  date 
fifty  years  from  the  time  of  the 'founding  of  the  firm  by 
Theodore  W.  Foster  Originally  a  small  plant  it  has 
grown  until  it  is  an  institution  in  Providence.  Mr.  Foster 
in  his  greetings  to  his  friends  tells  of  his  appreciation 
of  their  good  will  and  confidence  which  have  "served  as  an 
unfailing  source  of  personal  and  business  inspiration."  He 
adds :  "To  my  honored  business  associate*,  whose  un- 
stinted loyalty  has  made  possible  the  development  of  this 
institution,  I  express  my  deepest  gratitude."  The  Foster 
firm  is  represented  in  New  York  City  by  Ralph  Wilson. 


An  organization  recently  formed  under  the  title  of  Drug- 
gists of  New  York  plans  to  hold  drug  show  in  Madison 
Square  Garden  in  the  week  of  February  19  to  22.  State 
Senator  James  J.  Walker  is  mentioned  as  chairman  of  the 
committee  in  charge  and  various  manufacturers  have  been 
asked  to  ap|x<int  representatives  to  act  for  them.  William 
H.  Wellman,  assistant  secretary,  35  Fast  26th  street,  out- 
lines the  objects  as  follows:  To  promote  better  feeling 
between  the  manufacturer,  jobber,  retailer  and  distributor, 
and  to  develop  stronger  co-operation  among  the  four  fac- 
tors in  the  metropolitan  drug  trade. 


Attention  is  called  to  the  attractive  insert  of  the  Hen- 
derson Lithographing  Co.,  Cincinnati.  Ohio,  which  appears 
between  advertising  pages  122  and  123  of  this  issue.  The  ob- 
verse side  of  the  insert  shows  a  few  representative  num- 
bers from  the  company's  line  of  stock  perfume  and  toilet 
preparation  labels  and  the  reverse  side  contains  a  picture 
of  the  company's  large  plant  together  with  a  brief  de- 
scription of  the  service  the  company  renders. 


Ungerer  &  Company,  Inc.,  essential  oils  and  perfumers' 
materials,  entertained  the  managers  of  several  of  their  branch 
offices  in  New  York  during  the  latter  part  of  I>ecemher. 
C  L.  lorns.  in  charge  of  the  St.  Louis  office ;  Edward  Trippe. 
Miiladclphia  manager;  L.  H.  Carlson,  of  the  Detroit  branch, 
and  Harry  J.  Ahles,  manager  of  the  Chicago  office,  each 
spent  some  days  in  New  York  acquainting  themselves  with 
the  latest  developments  in  the  Ungerer  line  and  laying  plans 
for  the  new  year.  All  reported  favorably  on  business  con- 
ditions in  their  territories  and  expressed  themselves  as  con- 
fident that  the  steady  improvement  in  trade  which  has  been 
noted  in  1922  will  be  continued  and  accelerated  during  1923. 
Ungerer  &  Co.  have  a  close-knit  organization  covering  not 
only  all  important  points  in  the  United  States,  but  Canada 
and  Mexico  as  well.  From  all  sections  the  report  is  the 
same,  that  1923  may  be  counted  to  show  excellent  business 
in  all  lines. 

The  company  has  filed  a  certificate  with  the  Secretary 
of  State  at  Albany  increasing  its  capital  stock  from  $20,000 
to  $250,000. 


\Y.  G.  Ungerer  was  host  at  a  Christmas  dinner  given  to 
about  seventy-five  of  his  personal  friends  on  December  20. 

The  affair,  held  at  the  IJon  D'Or.  was  in  the  nature  of 
a  farewell  party  in  advance  of  the  sailing  of  Mr.  Ungerer 
for  Europe  January  6.  on  the  Majestic,  for  a  protracted 
visit  to  France. 

Some  of  Mr.  lingerer's  friends,  assembled  at  the  pier  to 
bid  him  hon  voyage,  made  comment  on  his  splendid  healthy 
appearance,  whereupon  he  remarked  with  a  wise  wink : 

"That  is  due  to  the  fact  that  I  have  just  been  Reno- 
vated."   And  all  agreed  that  it  was  a  very  good  job. 

Adolph  Klar.  manufacturer  and  importer  of  cosmetics 
ami  other  toilet  accessories,  5  East  19th  street.  New  York, 
reports  that  the  demand  for  rouge,  face  powder  compacts 
and  other  Klar  specialties  has  increased  so  heavily  that  it 
will  become  necessary  soon  to  again  add  to  facilities  of  the 
laboratories,  which  were  enlarged  only  last  November. 

R.  Kronish.  in  charge  of  the  creation  department,  said 
recently:  "It  is  really  remarkable  how  the  demand  for 
our  products  has  grown.  I  attribute  this  result  in  part  to 
the  use  of  the  best  ingredients  in  all  of  our  preparations  and 
to  the  personal  supervision  of  the  laboratories  hy  my 
brother.  David  Kronish,  who  is  an  expert  chemist.  One  of 
the  best  innovations  we  ever  introduced  was  the  hand- 
painting  of  novelty  boxes,  which  originally  started  with 
rouge  and  face  powder  vanities.  We  now  arc  decorating  in 
a  similar  manner  lipsticks,  eyebrow  pencils  and  other  metal 
containers,  our  newest  being  the  supersire  lipstick,  hand- 
decorated,  which  is  selling  splendidly.  Our  art  department 
has  grown  to  considerable  sire." 

Particular  personal  attention  is  being  given  by  Adolph 
Klar  to  the  hair  net  branch  of  the  business  and  steps  are 
being  taken  to  meet  the  expansion  expected  in  the  new 
year.  Nets  of  various  brands  are  put  up  for  dealer*  under 
their  own  names.  With  the  waning  of  the  bobbed  hair 
craze,  this  end  of  the  Klar  establishment  is  expected  to 
share  in  the  bright  prospects  of  the  other  departments. 


Karl  Kicfer  Machine  Co.,  Cincinnati.  Ohio,  has  arranged 
for  a  booth  to  exhibit  its  bottling  machinery  at  the  National 
Canners'  Convention,  Atlantic  City,  January  22-26. 


Denver  (Col.)  distributors  of  Procter  Sc  Gamble  products 
are  conducting  an  extensive  soap  wrapper  contest 
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Edward  O'Shaughnci-.y.  formerly  of  Drug,  and  Chemicals 
Markets,  ha*  joined  the  M.  DcMattia  Chemfcah,  Inc..  New 
York  City,  and  is  in  charge  of  sales  to  the  perfumery  and 
barbers'  supply  trade. 


Nathan  Sanders  has  been  elected  vice-president  of  the 
Scientific  Utilities  Co.,  18  East  16th  street,  New  York  City 
and  will  have  charge  of  the  European  offices  of  the  com- 
pany. Mr.  Sanders  arrived  recently  on  the  Olympic  for  a 
visit  in  this  country  where  he  came  to  get  acquainted  with 
men  prominent  in  the  trade  and  to  secure  information  as  to 
the  needs  of  the  trade  tor  perfumes,  vials,  laboratory  glass- 
ware an<l  bottle-tilling  apparatus.  Following  a  stay  of  sev- 
eral weeks  in  thi>  country.  Mr.  Sanders  sailed  for  Europe 
on  the  Olympic  on  January  20.  Mr.  Sanders  will  have  of- 
fices abroad  and  will  be  in  active  supervision  of  manufactur- 
inu  and  expediting  shipments  in  the  various  factories  of  the 
coinpaii) . 

William  C.  Siebert.  whose  genial  countenance  appears  in 
Domection  with  thi*  paragraph,  is  the  author  of  the  attrac- 
tive advertisements  of  the 
Trecc  Lal>oratories,  of  which 
he  is  the  advertising  man- 
ager. Mr.  Siebert  knows 
type,  printing  and  advertis- 
ing from  the  ground  up  and 
in  his  present  capacity  has 
given  material  aid  to  the 
founder,  Myram  Picker,  in 
building  up  the  Trcce  busi- 
ness. 

Mr.  Siebert  began  early 
in  life  as  "printer's  devil" 
when  a  boy  in  the  old  New- 
York  Daily  News  in  Park 
Row.  opposite  the  old  Post- 
office.  In  due  time  he  be- 
came a  full-fledged  journey- 
man memher  of  "Big  Six,"  the  famous  typographical  union, 
and  thereafter  gathered  inspiration  while  he  studied  the  art 
preservative  in  various  noted  printeries,  including  that  of 
Theodore  I>e  Vinne.  famous  inventor  of  artistic  type  faces 
and  designer  of  exquisite  products  of  the  craft.  As  fore- 
man, superintendent  and  later  as  an  employing  printer  he 
absorbed  much  valuable  information.  Branching  aside  for 
a  time,  he  was  a  reporter  and  later  editor  of  a  newspaper. 
Finally  he  decided  to  utilize  his  genius  in  the  advertising 
field  and  became  the  associate  of  Elliott,  author  of  "Sunny 
Jim."  and  lined  up  in  various  novel  advertising  campaigns 
that  proved  very  successful. 


W'm.  C  Siebert 


Magnus.  Mabcc  &  Reynard,  Inc..  essential  oils,  drugs, 
chemicals,  etc..  following  their  recent  sales  convention,  have 
outlined  a  redivision  of  the  sales  territory  in  the  United 
States.  Among  other  changes  made,  J.  P.  McCarthy  as- 
sumes charge  of  the  Boston  office,  and  also  covers  the 
states  of  Maine.  New  Hampshire.  Vermont.  Massachusetts 
and  Rhode  Island.  Robert  B.  Magnus,  formerly  purchasing 
agent,  will  travel  from  the  New  York  office  through  a  part 
of  the  New  England  states.  Fred  Homecker  takes  charge 
of  the  Philadelphia  and  Baltimore  sales  districts,  while 
Fred  Rauch  and  P.  W.  Hanson  now  represent  the  company 
through  the  Southern  and  Southwestern  states.  Other 
representatives  of  the  company  continue  in  their  duties  with- 
out change. 


Julian  W.  Lyon,  president  of  the  New  York  corporation 
that  bears  his  name,  sailed  January  20  on  the  Olympic  for 
a  short  business  trip  to  Holland,  France  and  England  where 
he  will  confer  with  the  company's  principals,  Polak  & 
Schwarz,  Ltd.,  Zaandam,  Holland;  August  Bermond,  Nice, 
France,  and  Sociedad  Anonima  Monegal,  Barcelona,  Spain. 

The  company  is  planning  enlarged  operations  and  has 
added  to  its  organization  Albert  M.  Wangler,  treasurer, 
and.  1  von  H.  Budd,  secretary,  who  have  acquired  an  in- 
terest in  the  company.  Mr.  Wangler  will  devote  his  at- 
tention to  finances  and  a  general  inside  management,  and  Mr. 
Budd  will  be  connected  with  the  sales  department.  Mr. 
Lyon  will  continue  to  handle  the  buying  and  general  af- 
fairs of  the  company  and  Mr.  R.  W.  Smith,  vice-president, 
will  handle  the  sales  department. 


Palmolive  Co.,  of  Milwaukee,  has  established  a  branch 
office  in  the  Randolph  Building,  Memphis.  Tcnn. 


F.  A.  Schwannccke,  of  the  French  Cosmetic  Mfg.  Co.. 
Inc..  New  Rochelle,  N.  Y.,  announces  that  the  company 

has  fortunately  obtained  the 
services  of  L.  A.  Schaiblc 
as  chief  chemist.  Mr. 
Schaible  received  his  degree 
in  chemistry  from  the  Uni- 
versity of  Paris ;  served  as 
assaycr  in  the  Assay  Office 
of  Paris,  and  was  Honorary 
Professor  of  Analytical 
Chemistry*.  He  also  was  a 
memher  of  the  Administra- 
tive Board  of  the  Bourhouze 
Society  of  Laboratories  of 
Paris,  from  which  he  re- 
ceived an  honorary  degree 
in  chemistry.  At  one  time 
he  was  chemist  of  tile  Reg- 
giaflore  Institute,  with  a  speciality  in  compacts,  etc.,  and  of 
the  Central  Pharmacy  of  France.  Mr.  Schaible  also  has 
held  positions  of  chief  of  laboratories  for  im|xirtant  com- 
panies in  Mexico. 


L.  A.  S(  HAIBI.K 


M.  DcMattia  Chemicals,  Inc.,  have  moved  into  new  and 
larger  offices  at  136  Liberty  street,  New  York  City,  and 
have  arranged  for  a  warehouse  at  88  Watt  street.  New 
York  City.  The  rapid  growth  of  the  company  since  it 
was  founded  less  than  a  year  ago  was  celebrated  by  a 
theatre  party  December  23  at  the  Princess  Theatre  where 
the  whole  staff  enjoyed  a  musical  comedy,  after  which 
there  was  a  banquet  and  dance  at  the  McAIpin  Hotel,  thirty- 
eight  members  of  the  staff  being  present.  Considerable  in- 
terest was  manifested  in  a  humorous  magazine  compiled 
and  read  by  Marcel  Schcrer,  secretary  of  the  company.  A 
similar  affair  will  be  held  annually,  and  it  is  also  planned 
to  hold  get-together  meetings  quite  often  during  each  year. 


Amole  Soap  Co.,  which  manufactures  the  various  Amole 
products  at  Tippecanoe  City.  Ohio,  was  visited  by  lire 
recently.  But  for  the  operation  nf  the  sprinkler  system  the 
plant  might  have  been  destroyed.  Fortunately,  the  damage 
wai  kept  within  limits  and  the  firm's  business  was  not  seri- 
ously interrupted.  The  more  valuable  perfumes  and  soap 
materials  were  stored  in  a  concrete  section  of  the  plant, 
affording  ample  protection  from  the  flames. 
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The  claims  of  tin-  Standard  Automatic  Machine  Co., 
Rochester,  X.  Y.,  stated  in  a  complaint  riled  in  the  U.  S. 
District  Court  for  the  Southern  District  of  New  York, 
are  sharply  challenged  in  the  answer  filed  by  the  defend- 
ant, The  Karl  Kiefer  Machine  Co.,  Cincinnati,  Ohio.  Ow- 
ing to  congestion  in  the  courts  the  case  will  probably  not 
be  tried  for  over  a  year. 

The  Standard  Automatic  Machine  Co.  claims  that  Al- 
phonsc  J.  Gosselin  was  the  first  and  sole  inventor  of  cer- 
tain new  and  useful  improvements  in  vacuum  filling  ma- 
chines not  known  or  used  in  the  United  States  before  hi? 
invention,  January  II,  1917,  and  not  patented  or  described 
in  any  printed  publication  before  his  invention  or  more 
than  two  years  prior  to  it.  The  company  claims  that  the 
Gosselin  patents  were  assigned  to  it;  and  it  seeks  an  in- 
junction to  prevent  the  defendant  from  making  and  sell- 
ing vacuum  filling  machines. 

The  Karl  Kiefer  Machine  Co.  in  its  answer  denies  that 
Alphonse  J.  Gosselin  was  the  original  inventor  of  any  new 
and  useful  improvements  in  filling  machines  and  sharply 
challenges  the  claim  that  his  was  a  pioneer  invention.  In 
support  of  this  the  company  avers  that  long  prior  to  the 
alleged  invention  every  principal  and  combination  of  de- 
vices claimed  in  Gosseliri's  patent  was  fully  set  forth  and 
shown  in  35  other  prior  patents  dating  back  to  1870.  Fur- 
thermore the  Karl  Kiefer  Machine  Co.  states  that  every 
substantial  and  material  part  of  the  Gosselin  patent  was 
publicly  known  and  used  more  than  two  years  prior  to  the 
Gosselin  application  for  a  patent;  and  a  list  of  13  users 
is  given  in  support  of  this  contention. 

The  Karl  Kiefer  Machine  Co.  also  says  that  it  has  made 
a  distinguishing  characteristic  of  the  invention  that  the 
liquid  and  air  passages  are  permanently  open  throughout 
their  entire  length  and  that  the  Standard  Automatic  Ma- 
chine Co.  docs  not  manufacture  and  sell  any  machines  un- 
der the  Gosselin  patent  with  permanently  open  passages 
but  draws  the  liquid  directly  from  a  supply  tank  and  cm- 
ploys  valves  in  the  passages  and  does  not  employ  the 
alleged  essential  features  on  which  the  intent  was  granted. 
The  defendant  company  therefore  claims  that  the  patent 
docs  not  disclose  the  whole  truth  with  reference  to  the 
invention  and  therefore  is  invalid.  It  is  further  alleged 
that  the  contentions  of  the  plaintiff  are  a  fraud  on  the 
public  and  the  issuance  of  the  Gosselin  patents  was  ob- 
tained by  misrepresentation.  A  counterclaim  is  sot  up  by 
the  flefendant  asking  for  at  least  $10,000  damages  for  acts 
of  the  plaintiff  in  threatening  defendants'  customers  with 
infringement  suits.  A  permanent  injunction  is  also  sought 
by  the  defendant  to  restrain  the  plaintiff  from  further  acts 
of  the  same  sort  which  arc  indicated  in  the  brief  filed  by 
its  attorneys,  Allen  &  Allen  of  Cincinnati.  Ohio. 

Stockholders  of  Monsanto  Chemical  Works  have  elected 
the  following  directors:  John  F.  Quccny.  Gaston  DuBois, 
Beverly  D.  Harris,  Edgar  M.  Queeny,  H.  O.  McDonough. 
Joseph  D.  Lumaghi,  Theodore  Rassieur.  The  new  officers 
are :  Chairman  of  lite  Board,  John  F.  Queeny  ;  President, 
Beverly  D.  Harris;  First  Vict  President,  Gaston  DuBois ; 
Second  Vice  President,  Edgar  M.  Qm-cny ;  Third  Vice 
President,  Frank  I..  McCartney:  Treasurer,  H.  G.  Gun- 
thcr;  Secretary,  W.  R.  Phemister;  Assistant  Secretary.  C. 
A.  Zacher.  Frank  L.  McCartney's  title  is  now  vice  presi- 
dent in  Charge  of  Sales,  while  Edgar  M.  Queeny  is  vice 
president  and  assistant  general  manager.  The  business  out- 
look was  reported  as  extremely  satisfactory. 


A  recent  duck-shooting  party  at  Pope's  Island  Club. 
Chincoteague  Bay,  Md.,  consisted  of  several  well-known 
men  in  the  supply  part  of  the  industry  of  New  York.  There 
were  A.  H.  Wirz  and  Sewell  H.  Corkran,  of  A.  H.  Wir*. 
Inc.,  Chester.  Pa.;  William  H.  Green,  of  Tin  Decorating 
Co.  and  Addison  Lithographing  Co.,  New  York;  W.  E. 
Swindell,  of  Swindell  Bros.,  Baltimore,  Md..  and  three 
additional  friends  not  connected  with  the  industry.  They 
were  on  the  shooting  grounds  three  or  four  days  and  man- 
aged to  bag  ten  geese  and  lifty  ducks,  and  the  occasion  was 
otherwise  profitable,  due  to  the  good  fellowship  and  inter- 
esting discussions  that  marked  the  evenings  at  the  camp. 
The  first  evening  was  devoted  to  the  discussion  of  gems  of 
current  literature,  particularly  poetry,  in  which  Mr.  Green 
shone,  and  a  discussion  on  bird  life,  particularly  the  Eng- 
lish sparrow,  was  led  by  Mr.  Wirz.  Mr.  Corkran,  who  is 
a  deep  student  of  the  English  nobility,  told  a  number  of 
interesting  anecdotes  and  Mr.  Swindell  participated  impar- 
tially in  the  various  subjects. 

A  long  distance  record  in  shooting  from  the  blind  was 
established  by  Messrs.  Corkran  and  Green,  who  spent  all  of 
one  day  from  sunrise  to  sunset.  Micawber-like,  waiting  for 
something  to  turn  up. 


T.  T.  Holnian,  who  has  been  connected  with  Antoine 
Chiris  Co.,  New  York,  for  over  twenty-two  years,  started 
recently  on  a  well-earned  vacation,  sailing  on  the  Samaria  . 
for  a  four  months'  trip  around  the  world. 


J.  E.  McBrady,  Chicago,  head  of  the  perfume  house  that 
bears  his  name,  made  a  trip  to  Boston  recently  with  Mrs. 
McBrady.  He  was  investigating  Eastern  markets  for  his 
growing  business. 


Pierre  S.  Cunisset,  vice-president  of  Antoine  Chiris  Co., 
arrived  in  New  York  on  the  Paris  January  13  on  his  usual 
annual  visit. 


Frank  H.  Lowetiftls,  vice-president  of  M.  DeMattia 
Chemicals,  Inc.,  New  York  City,  accompanied  by  Mrs. 
Lowenfels,  has  returned  from  a  trip  to  New  Orleans.  La. 

The  accidental  breaking  of  a  bottle  of  ocnanthic  ether, 
near  the  flame  of  a  gas  stove,  recently  caused  a  small  tire 
in  the  stock  room  of  the  O.  A.  Brown  Co.,  Inc.,  246  Pearl 
street.  New  York.  Joseph  Groeger,  a  bookkeeper,  was 
severely  burned  on  the  legs.  His  cries  summoned  other 
employees,  who  prevented  the  blaze  from  spreading.  The 
injured  man  was  treated  by  a  physician  from  the  Bcekman 
Street  Hospital  and  then  went  home,  where  he  is  rapidly 
recovering. 

Fire  on  January  ri.  caused  a  !<>>>  of  between  $30,000  and 
$40,WK)  in  the  Jersey  City  five-story  factory  of  the  Ander- 
son-Hillicr  Co.,  Inc.,  of  New  York.  Drugs  produced  such 
a  heavy  smoke  that  the  firemen  bad  M  use  sra-  masks.  The 
I o.w  was  covered  by  insurance. 

Pierre  Lemoine  Cie.  £M  Pearl  street.  New  V.irk  City, 
sent  to  friends  in  the  trade  during  the  recent  holidays  hand- 
some leather  bill-folds.  The  spaces  provide  for  cards,  and 
the  wallet  is  >o  flexible  that  the  user  will  be  able  to  carry 
a  considerable  amount  of  nto:iey  in  it.  The  name  of  the 
donor  appears  in  gold  letters  on  an  inside  fold. 


Digitized  by  Google 


THE    AMERICAN  PERFUMER 


507 


The  Read  Machinery  Co.,  of  York,  Pa.,  which  makes  three 
speed  mixing  machines  for  perfumes,  soaps  and  flavoring  ex- 
tracts, and  whose  announcement  appears  on  advertising  page 
84  is  one  of  the  important  growing  concerns  in  the  ma- 
chinery manufacturing  industry,  as  it  relates  to  the  indus- 
tries in  which  our  readers  are  interested.  Started  little 
more  than  a  decade  ago,  its  progress  at  first  slow  and  sure, 
has  within  the  last  few  years  become  so  rapid  that  enlarge- 
ments of  the  original  facilities  proved  inadequate  and  it 
was  decided  to  build  a  complete  new  extra  plant,  an  illus- 
tration of  which  is  herewith  given.    This  plant,  equipped 


Complete  New  Plant  of  Read  Machinery  Co.,  York,  Pa. 

with  all  the  modern  daylight  saving  and  other  up-to-date 
appliances,  has  only  recently  gotten  into  full  swing.  This 
factory  in  York  is  additional  to  the  one  at  Glen  Rock,  Pa., 
for  the  two  are  now  necessary  to  meet  the  demand  that 
has  developed  for  Read  machines  in  the  last  fourteen  years. 

In  1908  the  first  Read  plant  had  its  inception  at  Glen 
Rock,  where  the  Read  mixing  machines  were  originated. 
Additional  facilities  had  to  be  found  from  time  to  time  and 
as  the  demand  grew  it  finally  became  necessary  to  duplicate 
the  source  of  production.  It  was  then  decided  to  erect  a 
complete  new  factory  and  York  was  chosen  for  the  purpose. 
The  result  of  this  move  is  shown  in  the  illustration.  The 
York  building  has  a  floor  space  of  over  38,000  square  feet 
and  is  constructed  of  brick  and  steel.  Practically  two- 
thirds  of  the  wall  surface  on  all  four  sides  are  of  glass 
to  admit  an  abundance  of  daylight. 

There  has  been  a  remarkable  and  substantial  growth  in 
the  sales  of  Read  mixing  machinery'-  In  a  recent  state- 
ment given  out  by  the  Read  Machinery'  Co.  it  is  asserted 
that  there  are  now  more  than  14,000  of  their  mixers  in  use 
in  this  country  and  in  Europe. 

The  general  offices  of  the  Read  Machinery  Co.  are  in 
York,  Pa.,  while  branch  offices  have  been  established  in  the 
larger  cities  of  the  United  States.  England  and  France. 
The  officers  of  the  company  arc :  President,  H.  Read ;  vice- 
president,  C.  Tritter,  and  secretary,  O.  R.  Read. 

Some  of  the  companies  using  Read  Three-Speed  Mixing 
Machines  arc:  Colgate  Co.,  Jersey  City;  United  Drug  Co., 
Boston  and  St.  Louis;  J.  B.  Williams  Co.,  Glastonbury. 
Conn. ;  Amarosa  Mfg.  Co.,  Brooklyn,  N.  Y. ;  Schrouder 
Drug  Co.,  Grand  Rapids;  National  Mfg.  Co.,  Chattanooga; 
Sun  Drug  Co.,  Los  Angeles;  Owl  Dnig  Co.,  San  Fran- 
cisco; Scholtz  Mutual  Drug  Co.,  Denver;  Meyer  Drug 
and  Tea  Co.,  Chicago;  Pepsenic  Seltzer  Co.,  Worcester, 
Mass.;  Brown  Pharmacy  Co.,  Detroit;  Solvay  Process  Co.. 
Syracuse;  Sims  Drug  Co.,  Pittsburgh;  Star  Drug  Co.. 
Galveston,  and  Ritter  Dental  Mfg.  Co.,  Rochester,  N.  Y. 


The  Wall  Street  Journal  says:  "U.  S.  Industrial  Alcohol 
Co.  staged  a  comeback  in  earning  power  in  1922.  In  the 
last  half  plants  were  operated  at  capacity  and  outlook  is 
that  this  will  continue  in  1923.  While  earnings  cannot  be 
given  at  this  time,  owing  to  the  fact  that  the  company  has 
subsidiaries  in  Cuba  and  Porto  Rico,  and  that  its  inven- 
tory fluctuates  in  price,  they  are  estimated  more  than  10 
per  cent  on  240,000  shares  of  $100  par  capital  stock  out- 
standing. 

"In  1921  U.  S.  Industrial  Alcohol  Co.  readjusted  its  in- 
ventory and  property  account,  cutting  each  to  the  lowest 
possible  valuation.  Price  improvement  has 
subsequently  increased  the  value  of  all  raw 
material  and  products.  This  will  be  re- 
flected in  report  for  1922. 

"During  1922  the  company  perfected  a 
new  apparatus  for  production  of  fuel  alcohol 
for  motor  power,  particularly  potent  when 
mixed  with  low-grade  gasoline.  Capacity 
production  is  now  being  sold  to  oil  com- 
panies, and  steps  will  be  taken  to  increase 
production. 

"Chemical  branch  has  been  expanded  and 
now  ranks  high  as  a  producer  of  chemicals 
having  an  alcoholic  base.    New  develop- 
ments in  this  industry  are  under  way,  and 
the  new  year  is  likely  to  see  some  useful  and  profitable 
discoveries  which  will  increase  demand  for  commercial 
alcohol. 

"Balance  sheet  for  1922  will  show  substantial  improve- 
ment in  profit  and  loss  surplus.  It  will  be  free  from  funded 
debt,  and  bank  loans  will  be  materially  reduced.  At  the  end 
of  1921  surplus  was  $10,395,273,  reserve  $4,501736  and  net 
working  capital  $4,436,187.  Book  value  of  common  stock 
was  $143  a  share. 

"Steady  progress  since  the  close  of  the  war  is  gradually 
eliminating  the  impression  that  U.  S.  Industrial  Alcohol  Co. 
was  a  'war  haby.'  Management  expects  to  demonstrate  in 
1923  its  ability  to  earn  dividend  without  the  aid  of  war 
business." 


Louis  Kronish  has  been  appointed  general  manager  of  the 
Salikof  Sales  Co.,  manufacturers  of  Salko  and  Belle  Hovey 
toilet  preparations,  114  South  Second  street,  Philadelphia, 
Pa.  The  company  has  secured  a  new  building  at  126  North 
Third  street,  Philadelphia,  and  it  has  also  opened  a  New 
York  office  in  the  Herald  Building  with  D.  M.  Bell  as  its 
New  York  representative. 


Joseph  M.  Franks,  begins  on  advertising  page  100  the 
first  of  a  scries  of  announcements  on  stearate  of  rinc 
and  stearate  of  magnesia,  in  which  the  Franks  Chemical 
Products  Co.,  of  which  he  is  the  founder,  is  to  specialize. 
It  is  announced  that  he  has  been  in  the  chemical  business 
for  the  past  20  years  and  has  been  active  in  lines  touching 
this  field  since  1913. 


Perusual  of  the  advertising  pages  is  no  less  a  real  duty 
than  scanning  the  text  pages  of  this  journal  every  month. 


United  States  Sanitary  Specialties  Corporation,  whose 
executive  offices  are  in  Chicago,  have  taken  a  lease  of  the 
entire  building  at  426  Greenwich  street.  New  York  City, 
where  they  have  established  sales  facilities  to  meet  the  de- 
mands of  their  rapidly  growing  business  in  the  East.  A 
large  stock  will  be  carried  of  their  liquid  soap,  deodorizers, 
disinfectants  and  other  products.  Harold  I.  Koppelman  is 
president  and  general  manager  of  the  firm. 
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Chicago  had  a  holiday  experience  with  sellers  of  fake 
perfumery  put  up  in  attractive  bottles  containing  water, 
but  bearing  popular  labels.  The  operations  were  carried 
on  more  or  less  extensively,  the  sellers  baiting  their  vic- 
tims with  genuine  odors  and  offers  of  what  appeared  to  be 
bargains.  One  of  them  made  a  repeat  call  on  Harry  L 
Harris,  an  automobile  dealer,  who  notified  the  police.  Two 
men,  giving  the  names  of  E.  L.  Kellar  and  Donald  C. 
(■ould,  were  arrested  and  a  raid  was  made  on  their  flat, 
where  300  bottles  with  ornamental  labels  and  filled  with 
water  were  found  and  confiscated.  The  prisoners  told  hard 
luck  stories,  one  of  them  arousing  sympathy  by  his  pleas 
for  his  young  wife  and  baby.  The  two  men  finally  were 
fined  and  allowed  to  go  free,  although  they  evidently  had 
been  operating  extensively,  for  express  packages  of  broken 
Roods  were  returned  from  other  cities  after  the  police 
nipped  their  scheme  in  Chicago. 

We  are  indebted  to  the  Citrox  Co.  and  the  National  Soap 
&  Perfume  Co.,  both  of  Chicago,  for  calling  our  attention  to 
the  swindle.    From  the  latter  comes  this  comment: 

"This  selling  of  fake  perfume  is  the  talk  of  the  town.  Let 
ns  hope  it  will  blow  over  and  the  public  will  use  the  good 
perfumes  made  by  the  science  and  skill  of  the  fine  body  of 
perfume  chemists  America  has  produced,  of  whom  we  all 
can  be  justly  proud.  And  we  American  perfumers  can  also 
be  proud  of  the  most  magnificent  magazine  in  the  world,  your 
and  our  magazine." 


Sardou,  Inc..  569  Hudson  street.  New  York  City,  is  an 
involuntary  bankrupt  at  the  instigation  of  the  following 
creditors:  George  Sardou.  $5,000;  Gussie  Korn.  $1,500: 
Judge  Knox  appointed  Owen  S.  M.  Tic  nicy  receiver  under 
$2,500  bond.  Liabilities  arc  about  $22,000  and  assets  about 
$3,500.  Last  summer  prohibition  agents  seized  fifty  barrels 
of  alcohol  which  it  was  claimed  the  company  had  diverted 
to  illicit  uses.    The  case  is  still  pending. 

Other  local  business  troubles  in  the  last  month: 

William  H.  Daggitt's  Sons,  soap  manufacturers,  of  383 
W  est  12th  street,  filed  schedules  in  bankruptcy  Jan.  4,  list- 
ing liabilities  of  $14,112  and  assets  of  $12,826.  main  item 
of  which  is  fixtures  and  machinery.  $10,865.  Principal 
creditors  listed  are  J.  B.  Daggitt.  $3,600;  Hammond  Print- 
ing Co  ,  $2,000. 

Royal  Pharmaceutical  Perfumery  Co.,  Inc.,  of  49  East 
102d  street,  filed  schedules  in  bankruptcy  Jan.  8,  listing 
liabilities  of  $7,907  and  assets  of  $353.  Charles  Shongood 
appointed  custodian  under  $500  bond. 

A  petition  in  bankruptcy  was  filed  Dec.  26  against  the 
Frisch  Toilet  Mirror  Co.,  Inc..  39  Rordcn  avenue.  Queens. 
L.  I.,  by  Lavinina  Markham  for  $700. 


N  inula  Products  Co.,  1708  Woolworth  Building.  New  York 
City,  has  absorbed   Nips  Co..  Inc..  of  Hobokcn.  N  L. 
and  has  taken  over  the  entire  stock,  patents,  food-will, 
etc  ,  of  the  latter  concern.    The  company  will  maintain  its 
headquarters  in  the  Woolworth  Building  and  it  has  leased 
the  ninth  floor  of  110  West  14th  street  where  its  factory  will 
be  located.    George  Londoner,  formcrrv  with  Mifflin  &  Co 
and  also  formerly  with  McKesson  &  Robbins.  Inc..  has  been 
appointed  general  manager.    The  other  offices  of  the  com- 
pany arc  Myer  Arensberg.  president :  L.  A   Van  Dvk.  sec- 
retary and  treasurer;  and  II.  W.  Jcnisch.  vice  president. 
The  company   will   market    imported    perfumes   in  nips 
through  vending  machines. 

L.  A.  Van  Dyk,  manufacturing  chemist.  110  West  14th 
street.  New  York  City,  has  purchased  a  third  interest  in 
the  Flylock  Cutlery  Co.,  Bridgeport,  Conn .  and  has  l«cn 
made  secretary  and  treasurer  of  the  company.  The  com- 
pany manufacturers  a  line  of  pocket  cutlerv  and  other  spe- 
cialties. 


W  .  J.  Zick,  formerly  in  charge  of  the  Chicago  territory 
for  the  Chemical  Products  Division  of  the  Standard  Oil  Co.. 
New  Jersey,  has  been  appointed  assistant  to  John  C.  Wolke! 
Sales  Manager  of  ihe  Chemical  Pnducts  Division  in  the 
main  offices  of  the  Division,  44  Heaver  St..  New  York  City. 


Francois  Coty.  French  perfumer,  has  leased  for  American 
headquarters  three  floors  and  basement  in  the  twelve-story 
building  at  423-431  West  55th  street.  New  York  City.  The 
lease  calls  for  an  agsregate  rental  of  about  $1,000,000  for 
75.000  square  fret  for  a  long  term  of  years. 


V.  Vivaiulou.  Inc.,  New  York,  has  closed  a  contract  with 
the  Mineralava  Co.,  whereby  Vivaudou  becomes  exclusive 
selling  agent  for  21  years,  and  the  Mineralava  Co.  agrees 
to  spend  a  minimum  of  $1,000,000  a  year  for  advertising. 
According  to  semi-official  advices,  this  contract  alone,  based 
on  business  completed  the  last  three  months,  and  the  out- 
look for  192J,  is  expected  to  earn  more  than  $3  a  share 
on  the  300,000  shares  of  V  Vivaudou.  Inc.  The  Vivaudou 
Comiiany  is  reported  to  have  had  a  very  successful  year  in 
its  regular  business,  and  early  consideration  is  expected  tc 
be  given  to  the  resumption  of  dividends.  The  earning  pros- 
pects for  the  current  year  are  very  optimistic,  according 
to  a  well-informed  source.  Regular  business  is  expected 
to  show  around  $4  a  share,  in  addition  to  the  Mineralava 
profits. 


F.  II.  Chase,  of  the  Joseph  Burnett  Co.,  has  been  made  a 
member  of  the  board  of  directors  of  the  New  York  Asso- 
ciation of  Manufacturers'  Representatives. 

Palmolivc  Co,  has  opened  a  branch  office  in  Syracuse. 
N.  Y..  sending  W.  R.  King  there  from  this  city  to  be  in 
charnc  as  district  manager,  with  a  force  of  thirty  salesmen. 
These  officials  attended  the  inauguration:  E.  H.  Little, 
eastern  divisional  sales  manager;  J.  S.  Hewitt,  manager. 
New  York  sales  branch;  Edward  Green,  of  the  accounting 
office  in  Brooklyn;  Ross  Meahl,  Milwaukee,  of  the  indus- 
trial department ;  Carl  Sellmcr.  department  manager  of  the 
Crystal  Soap  lines. 


Numerous  friends  of  H.  D.  Crooks,  of  John  BWki  &• 
Son.  the  Chicago  perfumers,  will  regret  to  learn  of  the 
death  of  his  wife  on  January  11.  after  an  illness  of  two 
months.  One  son  and  three  daughters  also  survive.  Many 
friends,  including  a  large  representation  from  the  Chicago 
Perfumery.  Soap  and  Extract  Association,  attended  the 
funeral.  The  large  number  of  floral  tributes  served  to 
show  the  esteem  in  which  Mrs.  Crooks  was  held  bv  her 
many  acquaintances. 


J.  Dudley  Schwartzman  announces  that  he  has  resi 
as  officer,  director  and  general  manager  of  the 
Chemical  Co.,  of  Brooklyn,  N.  Y. 
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Colgate  &  Co.  have  scored  again  heavily  in  doing  some- 
thing colossal.  First  the  largest  clock  in  the  world,  next 
the  biggest  thermometer  on  the  Atlantic  City  Boardwalk 
and  now  what  is  probably  the  largest  sign  of  its  kind  to  be 
found  anywhere  on  earth.    Wonder  what  next? 

The  accompanying  illustration  shows  the  sign,  which  is 
very  nearly  finished,  atop  one  of  the  main  eight-story  Col- 
gate &  Co.  factory  buildings  in  Jersey  City,  just  across 
the  Hudson  River  from  New  York  City,  to  say  "FAB"  in 
a  big  way.  The  steel  structure  of  this  sign  weighs  over 
100  ton*,  is  153  feet  long  and  rises  75  feet  above  the  roof 
of  the  building,  which  is  112  feet  high.  The  sign  is  more 
than  half  as  high  as  the  building.  The  letters  forming  the 
word  FAB  are  56  feet  6  inches  high,  the  vertical  strokes 
being  12  feet  wide  and  the  horizontal  strokes  10  feet  6 
inches  wide. 

The  word  FAB  can  be  easily  read  with  the  naked  eye 
from  a  point  eight  miles  awav,  and  the  sign  is  visible  at  a 
distance  of  thirty  miles.     Much  experimental  work  was 


Coixate  &  Co.'s  Mammoth  New  Sign 

carried  on  in  connection  with  the  illumination  of  the  sign. 
The  pancis  were  illuminated  with  "flood  lights"  of  different 
intensities,  and  each  set  was  carefully  observed  from  differ- 
ent locations  in  New  York  and  in  New  Jersey.  They  were 
also  photographed  and  records  kept  for  comparison  and 
reference. 

Of  necessity,  the  flood  lighting  lamps  must  be  placed  be- 
low and  to  front  of  the  sign,  and  it  was  found  that  a  truly 
vertical  panel  reflected  most  of  the  light  upwards,  due  to 
the  acute  angle  at  which  the  rays  were  projected  on  it.  By 
forming  the  panel  of  a  series  of  slats,  similar  to  the  ordinary 
house  shutter  on  a  gigantic  scale,  and  setting  the  vanes  at 
the  correct  angle,  so  that  the  reflected  light  was  thrown 
off  in  an  almost  horizontal  direction  from  each  one,  the 
beat  effects  -were  obtained. 

The  scheme  finally  adopted  was  a  scries  of  6-inch  slats 
•paced  6  inches  apart,  each  slat  l>eing  inclined  enough  from 
the  vertical  to  give  the  desired  result.  This  construction 
makes  a  poor  day  sign,  owing  to  the  fact  that  one  can  see 
through  the  letters.  To  minimize  this  trouble  additional 
slats  arc  placed  behind  the  openings  which  will  make  the 
letters  virtually  solid.  These  slats  are  inclined  so  as  to 
divert  the  wind  through  the  openings  of  the  front  slats,  thus 
lessening  the  wind  pressure. 


The  actual  illumination  was  submitted  to  the  Illuminating 
laboratory  of  the  General  Electric  Co.  at  Schnectady,  and 
a  complete  scheme  was  worked  out,  which  consists  of  48 
Type  L-l  flood  lighting  projectors,  each  fitted  with  a  500- 
watt  lamp.  The  lamps  arc  so  placed  and  the  various  beams 
from  them  so  arranged  as  to  give  as  near  a  uniform  in- 
tensity as  possible. 

The  original  idea  of  flood  lighting  the  entire  sign,  instead 
of  outlining  the  letters  with  myriads  of  incandescent  lamps, 
was  conceived  by  Bassett  Jones,  of  Myer.  Strong  ft  Jones, 
consulting  engineers,  New  York,  and  he,  with  the  Colgate 
engineers,  carried  on  the  experiments  to  the  finish. 


Representatives  of  Colgate  &  Co..  in  the  departments  of 
perfumery  and  toilet  soaps,  will  hold  their  annual  confer- 
ence from  February  10  to  16  in  the  Jersey  City  establish- 
ment. Accommodations  for  out-of-town  men  have  been 
obtained  at  the  Pennsylvania  Hotel  in  Manhattan. 


Colgate  &  Co.'s  band,  sixty  pieces  strong,  recently  gave 
a  program  which  was  broadcast  from  WJZ  at  Newark,  N. 
).,  much  to  the  enjoyment  of  radio  listeners.  This  band  is 
reputed  to  be  one  of  the  largest,  if  not  the  best,  of  industrial 
bands  in  the  country.  Somebody  has  suggested  that  a 
musical  match  be  arranged  between  the  Colgate  Band  and 
either  the  New  York  Police  Band  or  the  Street  Geaning 
Department  Band  of  New  York,  both  of  which  have  won 
laurels  for  their  harmonic  achievements. 


A  formal  suit  has  been  begun  in  the  Indiana  courts  for 
Colgate  &  Co.  to  eliminate  any  irregularities  in  the  title  to 
the  Indiana  State  Reformatory,  at  Jeffersonville.  which  the 
firm  has  acquired  by  purchase  from  the  State,  the  proceed- 
ings being  prosecuted  by  the  State  Attorney  General.  Col- 
ij.itc  &  Co.  are  awaiting  a  clear  title  to  the  property  and  the 
>uit  was  instituted  to  furnish  that  very  necessary  factor  in 
the  transfer,  which  is  not  expected  to  take  place  until  next 
autumn.  Colgate  &  Co.  are  prepared,  it  is  understood,  to 
I>ay  $50,000  in  addition  to  their  original  bid,  if  the  State 
can  make  conveyance  of  the  property  by  September  15. 
Besides  the  Reformatory  buildings,  which  will  have  to  be  re- 
modeled, the  tract  comprises  a  fraction  more  than  46  acres. 
For  a  branch  of  the  Jersey  City  plant  it  will  furnish  su- 
perior facilities  in  many  ways. 


California  Syrup  ft  Extract  Mfg.  Co.,  Oakland,  Cal., 
has  added  a  new  unit  to  its  plant  at  1299  55th  street,  which 
has  been  the  custom  for  the  last  three  years.  Established 
twelve  years  ago,  the  company  has  made  steady  progress 
and  seems  to  require  at  least  one  new  plant  unit  each  year. 


Santcrba  Perfumery  Manufacturers,  Inc.,  has  obtained  a 
lease  for  five  years  of  a  store  and  basement  at  174  Bleecker 
street.  New  York. 


Charles  Sicgal,  who  took  over  the  business  of  the  San- 
Nox  Chemical  Co.,  Birmingham,  Ala.,  last  July,  reports  an 
excellent  autumn  business,  running  into  the  new  year,  and 
is  very  optimistic.  Liquid  soaps,  soap  compounds  and  per- 
fumed disinfectants  are  the  chief  products. 


J.  H.  Weis,  president  of  the  Weis  Co..  barbers'  supplies, 
I^inisville,  Ky.,  predicts  a  greater  volume  of  business  in 
1923  than  in  any  previous  year.  His  December  trade  was 
much  larger  than  he  expected,  even  as  an  optimist. 
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NEW  PRICE  LISTS,  PUBLICATIONS,  ETC. 

Stafford  Aixen  &  Soxs,  Ltd.,  London,  Eng.,  Ungcrer  & 
Co.,  124  West  19th  street.  New  York,  American  representa- 
tives.— January  price  list  of  the  Allen  essential  oil  com- 
modities is  just  at  hand,  giving  wholesale  quotations  on 
various  products  handled  by  the  firm,  including  terpeneless 
and  expressed  oils,  Allen's  oleoresins,  powdered  drugs,  etc., 
chemicals,  synthetics  and  sundries. 

Clarence  Morgan  &  Co.,  355  West  Ontario  street, 
Chicago,  have  issued  their  January  price  catalogue  of  raw 
materials  for  perfumers  and  soap  makers.  A  page  is  de- 
voted to  Morcograms  which  arc  bright,  snappy  trade  para- 
graphs. 

Frederick  Stearns  &  C<>  ,  Detroit,  ha\c  just  sent  us  the 
Autumn  number  of  their  lively  little  organ,  the  .V<w  Idea, 
with  New  Year's  greetings.  New  Idea  always  is  interest- 
ing. 

"Digitalis  Standardization"  is  reprint  No.  232  of  a 
paper  on  studies  from  the  medical  research  laboratories  of 
Parke,  Davis  &  Co.,  Detroit,  who  will  supply  copies. 

Mexican  Chamber  of  Commerce,  Woolworth  Building, 
New  York,  is  issuing  Mexican  Trade  Sews,  recent  copies 
of  which  are  at  hand.   The  subscription  fee  is  $2.50  a  year. 

Henry  Lindbnmeyr  &  Sons,  32  Blceckcr  street,  New 
York,  have  issued  a  bound  catalogue  and  price  list  in 
handy  form  of  more  than  200  pages,  describing  and  pricing 
papers,  card  boards,  etc.  There  is  a  complete  index  and 
a  chapter  is  given  on  trade  customs,  as  well  as  a  chart  of 
weights. 

Digest  of  Comments  on  U.  S.  P.  and  N.  F.  for  1920. 
issued  as  Bulletin  131,  Hygienic  Laboratory.  United  States 
Public  Health  Service,  printed  in  the  Government  Printing 
Office,  Washington,  is  just  at  hand.  It  was  compiled  by 
A.  G.  DuMex  and  is  an  excellent  compendium. 

"Chemist  &  Druggist  Diary  1923."  published  by  the 
London  Chemist  er  Druggist,  just  received,  is  a  volume  of 
more  than  400  pages,  not  including  the  blank  ruled  pages 
for  diary  purposes.  The  trade  directory  is  complete  and 
the  literary  contents  include  digests  of  laws,  formulas,  lists 
of  associations,  excise  duties,  poison  antidotes  and  many 
other  subjects  in  handy  form  for  reference. 

"Buyers'  Guide-Book."  1922-23  Edition,  issued  by  Drug 
&  Chemical  Markets,  New  York,  is  divided  into  two  parts, 
the  first  being  a  directory  geographically  arranged  of  the 
drug,  chemical  and  allied  industries,  while  the  second  part 
lists  products  handled,  giving  the  names  of  sellers.  The 
book  seems  to  be  more  complete  than  previous  similar  pub- 
lications and  shows  evidence  of  care  having  been  given  in 
its  preparation.  In  most  instances  telephone  numbers  are 
given  in  addition  to  other  addresses  of  firms. 

"Year  Book  and  Diary  for  1923,"  published  by  the  Per- 
fumery &  Essential  Oil  Record.  I^ondon,  Eng.,  is  received. 
Among  the  contents,  besides  calendars,  etc.,  will  be  found 
a  review  on  essential  oils  and  perfumery  for  1922,  analysis 
of  oils,  yields,  variations  and  constants  for  normal  essential 
oils,  characters  of  terpeneless  oils,  and  a  list  of  books  on 
trade  subjects.  The  usual  tables  of  statistics  are  carried  up 
to  date  and  the  book  is  as  useful  as  usual. 


T.  C.  Brown,  district  manager  at  Dallas,  Texas,  for  the 
Procter  &  Gamble  Distributing  Co.,  returned  home  recently 
from  a  hunting  expedition  near  Carrizo  Springs  on  the  Rio 
Grande  with  a  130-pound  buck,  a  large  loper  wolf  and  a 
string  of  ducks  as  results  of  his  marksmanship.  On  a 
previous  trip  Mr.  Brown  bagged  three  bucks. 


BOOK  REVIEWS 

Le  Camphre  et  Sa  Synthese,  par  A.  Dubosc  et  La  Cul- 
ture Industrielle  du  Camphricr  par  le  Dr.  L.  Trabut 
(Camphor  and  its  Synthesis  and  the  Industrial  Cultiva- 
tion of  the  Camphor  Tree),  Scientific  Series  of  La 
Parfumerie  Modtrne ,  Vol.  1,  Edition  Pierre  Argcnce, 
285  rue  Jcan-Jaurcs,  Lyon,  8vo.,  64  pp.,  price  6  francs ; 
postage  extra. 

This  well-chosen  summary  of  the  history,  chemistry  and 
economics  of  camphor  will  undoubtedly  be  of  great  value  in 
the  immediate  future,  as  the  problem  of  the  world's  supply 
of  this  invaluable  substance  becomes  more  acute.  Despite 
the  great  extent  of  the  literature  of  camphor,  there  exist, 
we  are  told  by  the  eminent  Professor  Kondakov,  who  fur- 
nishes the  preface  to  the  present  volume,  but  three  publica- 
tions devoted  to  this  topic,  of  which  two  arc  in  German  and 
one  in  Russian.  One  wonders  how  long  the  English-speak- 
ing world  will  have  to  wait  for  a  concise  summary  of  this 
important  subject. 

The  treatise  of  M.  Dubosc.  which  takes  up  four-fifths  of 
the  present  volume,  includes  a  brief  account  of  the  history 
of  camphor  from  the  first  century  to  the  present.  This  is 
followed  by  a  description  of  the  methods  of  production  of 
camphor  and  oil  of  camphor,  as  it  is  carried  out  in  Formosa, 
Japan  and  China.  The  efforts  at  acclimatization  of  the 
camphor  tree  in  India,  Burma,  Ceylon  and  other  parts  of 
the  world  are  briefly  mentioned  as  well  as  the  American 
plantations  which,  according  to  recent  news  advices,  are 
being  abandoned. 

The  most  complete  and  thorough  part  of  this  study  deals 
with  the  economics  of  camphor  production.  The  growth 
and  methods  of  the  Japanese  monopoly  are  described,  and 
the  "dumping"  tactics  by  which  it  succeeded  in  killing  the 
nascent  industry  of  synthetic  camphor  arc  made  clear. 
Furthermore,  the  world's  prospects  of  camphor  supply  are 
set  forth.  Over  against  the  present  ironbound  control  by 
the  Japanese  monopoly  are  set  the  inevitable  exhaustion  of 
the  Fomorsan  camphor  forests  and  the  constant  possibility 
of  the  production  of  synthetic  camphor  whenever  a  slightly 
raised  price  level  permits.  Another  factor  not  sufficiently 
brought  out  by  the  author  is  that  of  camphor  substitutes 
in  the  pyroxylin  plastics  industry,  which  are  becoming  more 
and  more  useful  at  the  present  time. 

Finally,  a  brief  account  of  the  principal  synthetic  methods 
of  camphor  production  is  given,  together  with  a  description 
of  the  most  important  patents,  including  those  of  the  author, 
in  this  field. 

The  general  plan  and  balance  of  this  short  treatise  are 
excellent.  It  suffers,  however,  from  several  imperfections. 
The  statistics  are  neither  so  complete  nor  so  modern  as  to 
lie  of  the  utmost  value.  Some  of  the  statements,  moreover, 
do  not  accurately  reflect  present  day  conditions.  For  ex- 
ample, the  author  states  (p.  18)  that  light  camphor  oil  is 
hardly  exported  at  all.  and  that  the  heavy  camphor  oil 
which  is  exported  contains  about  fifty  per  cent  of  dissolved 
camphor.  The  cxtrnt  of  the  railways  of  Formosa  is  also 
greatly  understated  (p.  22).  The  orthography  of  foreign 
names,  especially  the  German,  Chinese  and  Japanese,  is 
wretched,  and  the  typography  on  the  whole  hardly  reaches 
the  standard  proper  to  a  scientific  work.  A  more  serious 
fault  is  the  slight  but  noticeable  dislocation  of  emphasis 
between  the  values  of  French  and  German  scientific  work 
on  the  chemistry  of  camphor.  A  serious  omission  is  that 
of  a  bibliography.  While  a  complete  list  of  references  to 
the  literature  of  camphor  would  take  up  more  space  than 
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this  entire  treatise,  nevertheless  a  carefully  selected  short 
bibliography  would  have  added  greatly  to  its  value. 

The  paper  on  the  industrial  cultivation  of  the  camphor 
tree  by  Dr.  Trabut  is  a  short  but  practical  and  authoritative 
account  of  the  botany  and  arboriculture  of  Laurus  camphora 
or,  as  the  author  prefers  to  call  it.  Camphora  ofKcinarum. 
Especially  interesting  is  the  story  of  the  efforts  of  the  au- 
thor to  further  the  cultivation  of  camphor  in  Algeria. 
A  bibliography  of  44  titles  is  appended. 

Dudley  H.  Grant. 

Pharmaceutical  and  Food  Analysis.  Bv  Azor  Thurston. 
Published  by  Van  Nostrand  Co.  415  pages.   Price  $4.50. 

This  manual  is  stated  to  be  the  outgrowth  of  the  author's 
connection  as  Chemist  (for  seventeen  years)  with  the  Ohio 
State  Dairy  and  Food  Department,  and  its  political  successor. 
Originally  it  was  intended  to  cover  a  complete  range  of  food 
and  drug  products,  but  size  compelled  a  restriction  to  a 
book  on  genera]  methods  of  analysis  and  a  consideration  of 
Oils,  Fats,  Waxes,  Dairy  Products,  Flesh  foods.  Eggs  and 
Essential  (or  Volatile)  Oils.  only.  As  such  it  is  fairly  up- 
to-date,  including  many  of  the  official  methods  of  the  Fed- 
eral (and  State)  food  inspection  departments  and  the  Fed- 
eral or  U.  S.  Pharmacopoeia  standards  for  each  product 
where  standards  have  been  fixed.  Also  a  number  of  Federal 
food  inspection  "Notices  of  Judgment"  arc  referred  to.  to 
show  adulterations  being  found  in  various  products,  in 
modem  fo>d  inspection.  A  quite  complete  bibliography  of 
original  contributions,  on  the  chemistry  and  analysis  of  the 
various  products,  is  listed  after  each  section  dealing  with 
those  products. 

To  make  such  a  work  complete  would  be  a  monumental 
task  and  therefore  any  such  book  is  necessarily  limited  in 
its  value  to  official  chemists.  More  than  any  other  group 
of  chemists,  the  official  food  and  drug  chemists  must  have 
constant  access  to  a  fairly  complete  special  library  con- 
sisting of  hundreds  of  hooks  of  reference,  research,  official 
reports,  legal  documents,  investigations  and  scientific  society 
proceedings,  dating  back  thirty  years.  The  writer  has  been 
accumulating  them  for  25  years  and  if  only  the  valuable 
data  was  incorporated  into  one  book,  it  would  be  larger 
than  the  unabridged  dictionaries.  Hence  any  criticism  on 
the  score  of  completeness  is  unwarranted  and  one  can  only 
say.  that  as  far  as  the  book  under  review  goes,  it  is  modern 
and  accurate.  To  the  readers  of  The  American  Perfumer 
Sc  Essential  Oil  Review  the  section  of  greatest  interest 
would  be  that  on  "Volatile  Oils,"  wherein  nearly  all  of  the 
oils  used  in  flavoring  extracts  and  in  pharmacy  are  listed 
and  individually  dealt  with,  specific  adulteration  reported  in 
Federal  Notices  of  Judgment  being  given  when  possible.  A 
hasty  review  shows  some  well-known  official  tests  to  lie  left 
out  or  only  referred  to  in  the  bibliographies.  Thus  the  offi- 
cial Hiltner  method  for  citral  in  flavoring  extracts  is  not 
given  and  the  same  is  true  of  a  number  of  other  official 
tests  on  oils  and  extracts.  In  a  book,  primarily  for  analysis 
not  already  familiar  with  official  analytical  methods,  such 
omissions  arc  unfortunate.  In  other  words  the  book  is  not 
as  valuable  to  those  unofficial  chemists,  who  may  have  use 
for  it,  as  it  might  have  been.  However,  it  will  serve  to 
awaken  a  great  many  commercial  and  other  analysts  to 
a  realization  of  what  is  involved  in  modern  food  and  drug 
inspection  analysis. 

Another  volume,  dealing  with  other  foods  and  drugs  other 
than  those  included  (see  above)  is  contemplated  by  the 
author.  R.  O.  Brooks. 


NEW  INCORPORATIONS 

(Our  readers  irho  may  wish  to  lake  advantage  of  this 
department  are  advised  tint  it  is  desirable  to  write,  not 
send  circulars,  to  more  than  one  of  the  names  mentioned 
in  the  incorporations.  Except  in  the  case  of  the  incorpora- 
tion of  old  firms,  the  postal  people  may  hove  no  ready 
reference  for  addresses  of  new  business  enterprises.) 

Coty.  deal  in  toilet  articles.  $11,000,000  capital  stock,  has 
been  incorporated  in  Delaware  by  B.  E.  Levy,  Paul  Fuller, 
Jr..  New  York;  P.  A.  Shay,  Brooklyn. 

Hi\son  Soap  Co.,  Pasadena,  Cal..  has  been  formed  with 
a  capital  stock  of  $50,000. 

Hudson  Alcohol  Co.,  Inc..  761  Bergenline  avenue,  West 
New  York,  N.  J.,  buy  and  sell  denatured  alcohol,  $10,000 
capital  stock,  has  been  incorporated  by  Abe  D.  Levison  and 
others.    Dominick  Curcio  is  agent. 

Pilogen  Corp.,  Manhattan  Borough,  New  York  City, 
toilet  preparations.  $100,000  capital  stock,  has  been  incor- 
porated by  B.  and  A.  and  G.  Camargo.  Attorneys.  Kelly, 
Hewitt  &  Harte.  41  East  42nd  street. 

Robert  Arnow  Co..  Manhattan  Borough,  New  York  City, 
toilet  articles  and  umbrellas.  $5,000  capital  stock,  has  been 
incorporated  by  R.  Arnow,  I.  Sherman,  M.  A.  Pike.  At- 
torney, P.  Abelson,  35  Nassau  street. 

Krano-Zemo  Skin  Products  Co..  toilet  articles,  $750,000 
capital  stock,  has  been  incorporated  in  Delaware  by  E. 
Harmon,  Girard,  Kan.:  Chas.  K.  Walker.  Claud  E.  Oxbun, 
Pittsburgh,  Kan.    Corporation  Guarantee  &  Trust  Co. 

Star  Extract  Works,  Manhattan  Borough.  New  York 
City,  flavoring  extracts,  $75,000  capital  stock,  has  been  in- 
corporated by  D.  and  M.  and  C.  Katzcnstcin.  Attorneys, 
EngCl  Bros.,  132  Nassau  street. 

Vcrdina  Co.,  Manhattan  Borough.  New  York  City,  make 
perfumes,  $5,000  capital  stock,  has  licen  incorporated  by  S. 

H.  Schrcilicr.  S.  T.  Haler.  D.  Alexander.  Attorneys.  Olcott, 
Bonynge.  McManus  &  Ernst.  170  Broadway. 

Standard  Allotment  Corp..  Manhattan  Borough.  New 
York  Gty,  toilet  articles,  groceries.  $50,000  capital  stock, 
has  been  incorporated  by  L.  Gates,  Jr..  S.  V.  Turits,  J.  J. 
Hall.    Attorneys.  Weil  &  Purvin.  291  Broadway 

Franks  Chemical  Co..  Brooklyn  Borough.  New  York 
City,  make  soaps,  etc.,  $30,000  capital  stock,  has  l>cen  in- 
corporated by  A.   M.   Rosenthal.  J.  M.   Franks.   P.  M. 

I.  ah.  Attorneys,  Davis,  Siegcl  &•  Nathan.  34th  street  and 
Broadway. 

Thierry  Perfumery  Co..  Denver.  Col..  $150,000  capital 
stock,  has  been  incorporated  by  S.  Thierry.  I.ucien  Bigot 
and  H.  P.  Clark. 

D'Hcraud  of  Paris,  Manhattan  Borough.  New  York  City, 
make  perfumes,  $30,000  capital  stock,  has  been  incorporated 
by  L.  and  P.  Blume,  M.  L.  Cohen.  Attorney.  S.  M.  New- 
man, 63  Park  Row. 

C.  P.  Trovalo  Co..  Brooklyn.  N.  Y„  tallow.  $10.(100 
capital  stock,  has  b«xn  incorporated  by  P.  C.  Trovalo,  A. 
J.  Heins,  F.  J.  Greco.  Attorney.  H.  Strizvcr,  38  Park 
Row. 

Chex  Products  Corp..  Manhattan  Borough.  New  York 
City,  make  toilet  articles.  $250,000  capital  stock,  has  been  in- 
corporated by  V.  and  S.  G.  Prager.  F.  Stein.  Attorney,  A. 
T.  Scharpc.  Tribune  Building. 

Wolmark  Chemical  Co.,  Manhattan  Borough.  Wcw  York 
City.  $5,000  capital  stock,  has  liccn  incorporated  by  A.  C. 
Wolmark.  W.  A.  Holman,  R.  Lcvinson.  Attorney,  E.  L. 
Corbett.  18  Vesey  street. 
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IN  MEMO RI AM  FOR  DEPARTED  FRIENDS 

Baar.  John  X.,  proprietor  of  the  Long  Island  Soap 
Works,  Brooklyn,  X.  Y.,  January,  1916. 

Bercix,  John  J.,  Lo5  Angeles  Soap  Co.,  Los  Angeles, 
Cal.,  January,  1912. 

Buchxs.  John,  Buchan  Soap  Co.,  Cleveland,  O.,  Jan- 
uary,  1909. 

Bcrr,  Edwin  Henry,  New  York  tuanager  for  Roure- 
Bcrtrand  Fils  and  Justin  Du]>ont.  Xcw  York,  January.  1920. 

Eavenson,  Lewis  Lincoln,  soap  manufacturer,  Camden, 
X.  J..  January,  1914. 

Favor,  Otis.  S..  pioneer  soap  manufacturer  of  Chicago, 
January,  1915. 

FoRTMtYER,  Ira  T.,  for  fifty-six  >ears  with  Colgate  & 
Co.,  Xew  York,  East  Orange,  N.  J.,  January,  1916. 

Gillespie.  Frederick  R.,  head  of  Hammil  &  Gillespie. 
Xew  York  City.  January,  1919. 

Hoefker.  Anselm,  of  A  Hoefner  &  Sons,  Buffalo.  X.  Y.. 
January,  1912. 

Killeen,  Michael,  lather  of  Edward  V.  Killeen,  of 
George  Lucders  &  Co.,  Xew  York,  January,  1912. 

Kirk,  Milton  \V.,  president  of  James  S.  Kirk  &  Co., 
Chicago.  January,  1916. 

Marsh.  Frank  B.,  ex-president  Manufacturing  Perfum- 
ers' Association,  New  York  City,  January,  1918. 

Miller.  Samuel  M.,  Miller  Soap  Co.,  East  Penn.  Junc- 
tion, Pa.,  January,  1911. 

Morena.  Jacoues  A..  Fcrrand  ct  Cie,  Grasse,  January, 
1910. 

Myers.  Charles  A.,  superintendent  manufacturing  de- 
partment of  R.  H.  Macy  &  Co.,  Xew  York,  January,  1918. 

PAPPAZOOLor,  M.  Dontcho  B.,  of  Botu  Pappazoglou  & 
Co..  Kazanlik,  Bulgaria,  January,  1919. 

Remington.  Prof.  Joseph  P.,  chairman  Committee  on 
Revision  I".  S.  P.,  Philadelphia,  January.  1918. 

Russell,  Clifford  A.,  proprietor  of  Russell  &  Co.,  New 
York  City.  January,  1919. 

Sciiang,  Pauline  YVurster.  wife  of  Frederick  Schang, 
Jr..  son  of  partner  in  Lorscheider-Schang  Co.,  January. 
1920. 

Schmidt,  Richard  M..  of  the  George  A.  Schmidt  Co- 
Chicago,  III.,  January,  1915. 

Selick,  Charles  Henry,  perfume  manufacturer,  Xcw 
York  City.  January,  1917. 

Toexnies,  Ferdinand  E„  president  of  Heine  &  Co., 
Xew  York.  January.  1919. 

Walworth,  Warren  F.,  the  Aimer  Royce  Co..  Cleve- 
land. O.  January.  1908. 

White.  George  R..  controlling  owner  of  Potter  Drug  & 
Chemical  Corporation.  Maiden,  Mass.,  January.  1922. 

Windsor,  Millard  F.,  president  of  Windsor  Soap  Co.. 
Inc.,  Buffalo.  X.  Y..  January.  1920. 

J.  L.  Straws  Y.rs  A.  P.  Bibcock 

Two  deaths  within  two  days  caused  general  regret  in  the 
establishments  of  the  A.  P.  Babcock  Co.,  perfumers,  501 
Fifth  avenue.  Xcw  York.  On  December  22,  Mrs.  Mary 
L.  Babcock,  widow  of  Alfred  P.  Babcock,  founder  of  the 
firm,  died  at  the  home  of  her  daughter.  Mrs.  Lewis  E.  K. 
White,  at  Glen  Head.  Long  Island,  where  funeral  services 
were  held  on  the  morning  of  the  26th. 

On  December  23  J  L.  Strawn.  credit  manager  of  the 
A.  P.  Babcock  Co.  and  connected  with  the  firm  for  fourteen 
years,  was  stricken  with  heart  faiture  on  an  Erie  Railroad 
train  about  7:30  in  the  evening,  while  returning  to  his 


home  at  Pearl  River.  X.  Y.  He  is  survived  by  his  widow 
and  three  children,  two  daughters  and  one  son.  Mr.  Strawn 
had  made  himself  a  valuable  assistant  to  H.  Henry  Bertram, 
president  and  general  manager  of  the  Babcock  company. 

Frank  P.  Rudolph 

Frank  P.  Rudolph,  first  vice-president  of  the  American 
Can  Co.,  died  December  27  at  his  residence  in  Winnctka. 
III.,  at  the  age  of  64.  Mr.  Rudolph  contracted  what  was 
considered  as  a  slight  cold  and  his  condition  was  not  con- 
sidered serious  until  the  25th.  when  pneumonia  developed, 
and  he  sank  rapidly.  Mr.  Rudolph  was  not  only  a  pioneer 
can  maker,  but  was  the  inventor  of  the  coating  process 
which  made  lithographing  possible  on  tin  plate.  At  the 
time  of  the  formation  of  the  American  Can  Co.  Mr. 
Rudolph  was  interested  in  the  Illinois  Can  Co,  as  also 
the  tin  decorating  concern  of  Rudolph  8l  Krummel,  both  of 
which  were  taken  over  by  the  new  corporation.  Since  the 
formation  of  the  American  Can  Co.  Mr.  Rudolph  has  been 
very  active  in  its  service  as  first  vice-president  and  director, 
with  headquarters  at  Chicago. 

Mr.  Rudolph  is  survived  by  Mrs.  Rudolph,  two  young 
sons  and  a  daughter  The  interment  was  from  the  Winnctka 
home.  December  30. 

Obituary  Notes 

Edward  11.  Lyons,  who  retired  three  years  ago  as  vice- 
president  of  I.  W.  Lyons  &  Sons,  Inc.,  manufacturers  of 
tooth  powder,  ihis  city,  died  on  January  1,  after  a  long 
illness.  He  was  born  in  1857  in  Stockton.  Cat.,  but  had 
lived  in  Englewood,  N.  J.,  30  years.  His  wife,  two  daugh- 
ters and  a  son  survive.   Interment  was  at  Englewood. 

F.  H.  Sawyer,  Chicago  representative  of  the  Compagnie 
Duval,  Xew  York,  died  of  pneumonia  on  January  3.  He 
formerly  lived  in  New  York,  but  had  been  in  Chicago  sev- 
eral years.    He  was  32  years  old  and  was  married  recently. 

PURE  FOOD  AND  DRUG  NOTES 

( Continued  from  page  500) 

of  state  food  laws.  The  texts  of  the  standards  and  defini- 
tions, in  part,  are  as  folows : 

b.  Soda  Hater  Flavors  and  Soda,  Soda  Water 

Ginger  Ale  Flavor.  Ginger  Ale  Concentrate,  is  the  flavor- 
ing product  in  which  ginger  is  the  essential  constituent,  with 
or  without  aromatic  and  pungent  ingredients,  citrus  oils, 
and  fruit  juices. 

Ginger  Ale  is  the  carbonated  beverage  prepared  from 
Ginger  Ale  Flavor,  sugar  (sucrose)  syrup,  harmless  organic 
acid,  potable  water  and  caramel  color. 

f.  Edible  Vegetables  Oils  and  Fats 

2.  Cacao  Butter,  Cocoa  Butter  is  the  edible  fat  obtained 
from  sound  cacao  beans  (seeds  of  Theobroma  cacao  L..  or 
other  closely  related  species),  either  before  or  after  roast- 
ing. 

D.  Condiments  (Other  Than  Vinegar  and  Sail) 
a.  Spices 

10.  Cayenne  Pepper.  Cayenne,  is  the  dried,  ripe  fruit  of 
Capsicum  frutescens  L..  Capsicum  baccatum  L.,  or  some 
other  small-fruited  species  of  Capsicum.  It  contains  not 
less  than  fifteen  per  cent  (15%)  of  non-volatile  ether  ex- 
tract, not  more  than  one  and  five-tenths  per  cent  (1.5%) 
of  starch,  not  more  than  twenty-eight  per  cent  (28%)  of 
crude  fiber,  not  more  than  eight  per  cent  (8%)  of  total  ash, 
nor  more  than  one  and  twetHv-five  hundredths  per  cent 
(1.25m  <>f  ash  insoluble  in  hydrochloric  acid. 

b.  Flavoring,  F.xtraets 

5a.  Oil  of  Cassia  is  the  lead-free  volatile  oil  obtained 
from  the  leaves  or  bark  of  Cinnamomum  cassia  Bl .  and 
contains  not  less  than  eighty  per  cent  bv  volume  of 

cinnamic  aldehyde. 
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PATENTS  AND  TRADE-MARKS 
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NOTE  TO  READERS 

This  department  is  conducted  under  the  general  super- 
vision of  a  very  competent  patent  and  trade-mark  attorney. 
This  report  of  patents,  trade- marks,  designs  is  compiled 
from  the  official  records  of  the  Patent  Office  in  Washington. 
D.  C.  We  include  everything  relating  to  the  four-co-ordinate 
branches  of  the  essential  oil  industry,  viz. :  Perfumes,  Soap. 
Flavoring  Extracts  and  Toilet  Prepa  rat  ions. 

Of  the  trade-marks  listed,  those  whose  numbers  are  pre- 
ceded bv  the  letter  "M"  have  been  granted  registration 
under  the  Act  of  March  19.  1920.  The  remainder  are  those 
applied  for  under  the  Act  of  February  2(1.  1905,  and  which 
have  been  passed  to  publication. 

Inventions  Patented  are  designated  by  the  letter  "P." 

Designs  Patented  are  designated  by  the  letter  "D." 

All  inquiries  relating  to  patents,  trade-marks,  labels,  copy- 
rights, etc.,  should  be  addressed  to 

PATENT    AND   TRADEMARK  DEPT.. 
Perfumer  Pub.  Co.  14  Cliff  St.,  New  York. 


TRADE-MARK  REGISTRATIONS  APPLIED  FOR 
(Act  of  February  20,  1905.) 

146,079—  Laundrene  Soap  Co..  Seattle.  Wash.  (Filed 
Apr.  12.  1921.    Used  since  Jan.  15.  1920.)— Soap. 

151,711.— The  DuBois  Soap  Company,  Cincinnati,  Ohio. 
(Filed  Aug.  12.  1921.  Used  since  Tunc  15.  1920.)— Scour- 
ing and  Mopping  Powder.  Potash  Oil  Soap.  Soap  Powder. 
Jelly  Soap,  Scouring  Bars.  Toilet  Soap,  Liquid  Soap,  and 
Shampoo  Soap. 

152,586.— Podesta  Import  Company.  San  Francisco,  Calif. 
(Filed  Sept.  3.  1921.  Used  since  May  23.  1921.)— Olive 
Oil. 

154.369.-H.  Kchnstamm  &  Co..  New  York.  N.  Y.. 
assignor  to  H.  Kohnstamm  &  Co.  Inc..  a  Corporation  of 


N'ew  York.  (Filed  Oct.  20,  1921.  Used  since  January, 
1916. 1 —W  ashing  Powder  for  Laundry'  Purposes. 

160,857. — Stephen  J.  Beggs,  doing  business  as  Lady  Grey 
Companv,  Chicago.  111.  ( Filed  Mar.  18.  1922.  Used  since 
Dec.  19.  1921.)— Face  Powder,  Talcum  Powder.  Cold 
Cream.  Vanishing  Cream,  Shampoo,  Toilet  Water,  Rouge. 
Perfume,  Almond  Cream,  Lip  Stick.  Eyebrow  Pencil, 
Dandruff  Remedv.  and  Tooth  Paste. 

160,970—  Pierre  Lemoine  tie,  Inc.,  New  York,  N.  Y. 
(Filed  Mar.  20,  1922.  Used  since  Oct  1,  I915.)-Per- 
fumery. 

161,107.- -Blanchette-Gazzara  Corp..  Chicago,  III.  (Filed 
Mar.  23  1922.    Used  since  Tuly  1.  1920.)— Olive  Oil. 

162,847—  Opax  Products  Company.  Elyria.  Ohio.  (Filed 
Apr.  24.  1922.  Used  since  Sept.  I,  1921.)— Washing 
Powder. 

163.024.— American  Excelsior  Trading  Company.  New 
York.  N*.  Y.  (Filed  Apr.  28.  1922.  Used  since  Mar.  1. 
1922.)— Face  Powder. 

163.128.-The  Almo  Co..  New  York.  N.  Y.  (Filed  May 
1.  1922.  Used  since  Apr  26,  1922.)-Novelty  Perfumery 
Contaitiers. 

163.282.-Ernest  R.  Mever.  Los  Angeles,  Calif.  (Filed 
May  3.  1922.    Used  Jan.  18,  1922.)  -Hand  Cream. 

163,659 — Laddie  A.  Williston,  doing  business  as  Mrs. 
T.  A.  Williston.  Oakland.  Calif.  (Filed  May  10.  1922. 
(Jttd  since  Apr.  19,  1922.) — Cosmetics — Namely,  Face 
Powder.  Face  Lotions.  Face  Creams.  Blackhead-Removing 
Compound.  Lotion  for  Correcting  Sagging  Muscles  of  the 
Face,  and  Astringent  Lotions. 

163,855.— Bolitho  &  Stringer.  Paris.  France.  (Filed 
May  15.  1922.  Used  since  Jan.  31.  1922.)— Face  Creams, 
Face  Powders.  Liquid  Preparations  for  Application  to  the 
Skin  or  to  any  Diseased  or  Bruised  Part  for  Healing  or 
Cleansing.  Perfumes.  Dentifrices,  and  Complexion  Clay. 

164  436—  Bertha  Hurewich.  Philadelphia,  Pa.  (Filed 
May  24.  1922.  Used  since  February.  1922.)—  Dry  Shampoo 
Preparation. 
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164.548.— Lever  Brothers  Company.  Cambridge.  Mass. 
(Filed  May  26.  1922.    Used  since  May  16.  1922.)— Soap. 

164,872—  Dearborn  Chemical  Company.  Chicago.  111. 
(Filed  June  3.  1922.  Used  since  Julv  1.  1918.  (-Cleaner 
for  Softening  Hard  Water.  Clean  Light  and  Delicate 
Parts. 

164,942— Opazel  laboratories,  Inc.,  New  York.  X.  Y. 
(Filed  June  3,  1922.  Used  since  May  1.  1922. (-Medicated 
Cream  for  the  Treatment  of  Wrinkles.  Acik\  Eczema  and 
All  Forms  of  Skin  Eruptions. 

165,029. — Jessica  Ogilvie.  doing  business  as  Ogilvie  Sisters, 
Xcw  York.  N.  Y.  (Filed  June  5.  1922.  Used  since  1917.) 
— Liquid  Powder  Adapted  for  Toilet  I'sc. 

165.825. — Standard  Oil  Company,  Whiting,  Ind.,  and 
Chicago,  111.    (Filed  June  21,  1922.    Used  since  Jan.  19. 

1921.  )— Petroleum  Jelly. 

165,985. — J.  E.  Cttrran  Corporation,  New  York.  X.  Y. 
(Filed  June  24.  1922.  Used  «inrc  Mar.  15.  1922  (  —  Dandruff 
Remedy. 

165,989— The  Espicm  Company.  New  York,  N.  Y. 
(Filed  June  24,  1922.  Used  since  April  1,  1921. ) -Powder 
Puffs 

166,363. — Fabvan  &  Company,  Inc..  New  York.  N.  Y. 
(Filed  July  1,  1922.  Used  since  June.  1921.)— Particular 
description  of  goods. — Epsom  Salts,  Bicarbonate  of  Soda, 
Boric  Acid.  Bcrax,  Rochcllc  Salts.  Alum.  Sulphur.  Talcum 
Powder,  Licorice  Powder,  Precipitated  Chalk.  Camomile 
Flowers,  Fennel  Seed,  Cream  of  Tartar.  Oxalic  Acid, 
Sulphur  Powder.  Senna  Leaves.  Anise  Seed,  and  Tincture 
of  Greet.  Soap,  Tincture  of  Iodine,  Extract  of  Sarsaparilla, 
and  Extract  of  Wild  Cherry.  The  Extract  of  Sarsaparilla. 
Extract  of  Wild  Cherry,  and  Precipitated  Chalk  Are  for 
Medicinal  Purposes. 

166.429 — .American  Toilet  floods  Company.  Boston, 
Mass.  (Filed  July  3,  1922.  Used  since  June  15,  1913.) 
— Fare  Powders,  Talcum  Powders,  Sachet  Powders,  Toilet 
Powders.  Compacts.  Lip  Sticks,  Toilet  Waters.  Perfumes. 
Creams.  Vanishing  Creams,  and  Toilet  Creams. 

166.480. — George  James  Southworth.  Medicine  Lodge, 
Kans.  (Filed  July  3,  1922.  Used  since  1889.  (—Skin 
Cream. 

166,496.    E.  Burnham.  Inc..  Chicago,  111.    (Filed  luly  5, 

1922.  Used  since  1908  (-Preparation  for  Straightening 
Hair. 

166,648.— L  C.  Clark.  Omaha.  Neltr.  (Filed  luly  10. 
1922.  Used  since  Mar.  9.  1922.)— Preparations  for 
Pyorrhea-  Namely.  Astringent  Tooth  Paste  and  Mouth 
Wash. 

166,940.— Alexander  P.  Eliaves,  doing  business  as  A. 
Louis  Manufacturing  Co.,  Washington.  D.  C.  (  Filed  July 
15.  1922.    Used  since  Apr.  5.  1922.)— Hair  Tonic. 

167.159. — Guv  E.  Brignall.  doing  business  as  Lite  Soap 
Company.  Aurora.  111.  (Filed  July  21.  1922.  Used  since 
June  1,  1922.  (  —  Household  Soap. 

167.186  — Peter  Meyer,  doing  business  as  The  Elvin 
Company.  New  York.  N.  Y.  (Filed  Julv  21.  1922.  Used 
since  June  15.  1922.)— Toilet  Probations—  viz,  Compact 
Fare  Powder  and  Compact  Rouge. 

167.345— Paul  Balme,  doing  business  as  B.  Paul.  New- 
York.  X.  Y.  (Filed  luly  25,  1922  Used  since  October. 
1915  (-Hair  Dye. 

167,381.— Centurv  Chemist  Incorporated.  Chicago.  III. 
.  Filed  luly  26.  1<<22.  Used  since  June  15.  1922.  (-Prep- 
aration in  Paste  Form  for  Cleansing  and  Softening  the 
Skin 

167.585  —John  P.  Spake,  doing  business  as  The  Hair-O 
Laboratories  Co..  Atlanta.  Ga.  (Filed  Julv  29.  1922.  Used 
since  July  29.  1922.)— Preparation  for  Treating  Scalp 
Diseases  and  Stimulating  the  Growth  of  Hair. 

167.648.— Precision  Metal  Workers,  Chicago.  III.  (Filed 
July  31.  1922.  Used  since  Mar.  1.  1922)-Hand  Soap 
Powder.  Hand  Soap  Paste,  and  Carbolated  Soap  Paste. 

167.677 —Thomas  L.  Hogan.  doing  business  as  Florcal 
Parfums  Delicats,  Syracuse.  N.  Y.  (Filed  Aug.  1.  1922. 
Us<d  since  June  20.  1922.) — Face  Powders.  Face  Creams. 
Perfumes.  Toilet  Waters.  Rouges,  Hair  Tonics.  Hair  Oils. 
Dandruff  Remedies.  Dentifrices.  Tooth  Powders.  Nail 
Polishes,  Sachet  Powders.  Deodorizing  Preparations.  Anti- 
sen'ics.  and  Disinfectants. 

U7  695.-TMn-m   Puff  Co..  Inc..  Ashcvillc.  N.  C.  and 
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Brooklyn.  N.  Y.  (Filed  Aug.  1.  1922  Used  since  June 
1,  1922.)— Talcum  Powder. 

167.766. — A.  Bourjois  &  Co..  Inc..  New  York.  N.  Y. 
(Filed  Aug.  3,  1922.  Used  since  June.  1922.  (—Toilet 
Preparations.  Particularly  Rouge, 

167,820  —  Nakey  P.  Kipuroff,  Columbus.  Ohio.  (Filed 
Aug.  4i  1922.    Used  since  December,  1921.  (—Hair  Tonic. 

167,873  — Haskins  Brothers  &  Company.  Sioux  Citv. 
16wa  and  Omaha.  N'ebr.  (Filed  Aug.  7,  1922.  Used  since 
July  24.  1922.  (-Soap 

167.875—  Roliert  J.  Henry.  Alameda.  Calif.    (Filed  Aug. 
7.  1922.    Used  since  June  28.  1922.  (—Cleansing  Sol 
Having  Bleaching  Properties. 

167,876. — Edgar  A.  Hughbanks.  doing  business  as  The 
Radiol  Company,  Milwaukee.  Wis.  (Filed  Aug.  7,  1922. 
Used  since  |unc  6.  1921.1  — Hair  Tonic. 

167.940.— Gloria  Co.  Chicago.  111.  (Filed  Aug.  8.  1922. 
Used  since  July  15.  1922. 1 -Face  Enamel,  a  Facial  Appli- 
cation for  I'se  as  a  Skin  Curative. 

168,230.— John  D.  Boyle.  New  York.  N.  Y.  (  Filed  Aug. 
15.  1922.    Used  since  Aug   14.  l"22.>-Foot  Powders. 

168.265.    Keller-Snelson  Co..  Yinita.  Okla.    (Filed  Aug. 

15,  1922.    Used  since  June  1.  1922.)— Remedy  for  Dandruff. 
168,327.— Mar-Son  Medicine  Co..  St.  Louis.  Mo  (Filed 

Aug.   16,  1922.     Used  since  Julv   17.  1922.  (-Dentifrice. 
Particularly  Pyorrhea  Remedy  and  Tooth  Paste. 
168.338,-Sharp  &  lMune.  Baltimore.  Md.    (Filed  Aug 

16.  1922.  Used  since  Jan  20.  1920.  > — Benzyl  Benzoate  in 
Liquid  and  Capsule  Form. 

168.345  — Paul  Westphal.  doing  business  as  Paul  West- 
pbal  Co.,  Garden  City,  N  Y  I  Filed  Aug.  16.  1922.  Used 
since  Aug.  4.  1^22.  (  —  Hair  Tonic 

168.356.-D.  &  X    Drug  Co..  Fort  Wayne.  Ind.  (Filed 
Vug.  17.  1922.    Used  since  ScptcmUr.  1907. 1 -Lotion  for 
Chapped  Hands. 

168.427. —  National  Aniline  &  Chemical  Company.  Incor- 
porated, New  York.  X.  Y.  (Filed  Aug.  18.  1922.  Used 
since  lulv  12.  1922.)— Certified  Food  Colors. 

168.537.— Mae  Fdna  Wilder.  Rochester.  N.  Y.  (Filed 
\ug   21.  1922.    Used  since  January,  1904.  i  -Cold  Cream 

'68.586.  -The  New  Zealand  Refrigerating  Company. 
Limited.  Christchurch,  New  Zealand.  (Filed  Aug.  22. 
1922.  Used  since  July  30.  18%  (—Tallow  Largely  Used 
i:i  Soap  Making. 

168.587 --The  New  Zealand  Refrigerating  Company. 
Limited.  Christchurch.  New  Zealand.  (Filed  Aug.  22. 
1922.  I'sed  since  July  30.  IS1*-  >— Tallow  1-argcly  LTsed 
in  S<wip  Making. 

168.591.— Alberto  Yales  Company.  New  Orleans.  La. 
(Filed  Aug.  22.  1922.    Used  since  January.  1922.)— Soap 

168.627. — B.  Aurelia  Archambault.  St.  Louis,  Mo.  (Filed 
Aug.  24,  1922.    Used  since  lulv  1.  1922i-Hair  Elixir. 

168.868  —F.  R.  Arnold  &  Co.,  New  York,  X.  Y.  (Filed 
Aug.  30.  1922.  Used  since  lulv  8.  1921.  (-Toilet  Prepara- 
tion for  Refreshing  and  Rejuvenating  the  Skin  and  for 
Removing  Wrinkles. 

168.985.— Belmont  L.  Shield',  doing  business  as  !>an- 
dereater  Company.  Leesville.  La.  ( Filed  Sept.  1.  1922. 
Used  since  May  30.  1922  (-Hair  Tonic. 

169067—  Mary  L.  Moton.  Washington,  D.  C.  (Filed 
Sept.  5.  1922.    Used  since  lune  1.  1^22.  >  —  Hair  Dressing. 

169.156.  Bristol-Mvers  (  omnanv.  New  York.  X.  Y 
(Filed  Sept.  7.  1922.  Used  since  Apr.  1.  1922.)— Cold 
Creams. 

169.278— Donald  F.  Browncwcll.  Canton.  Ohio.  (Filed 
Sept.  11.  1922.  Used  since  Mar  1.  1914  )-C1eaning  Com- 
r«  und  for  Cleaning  Carets.  Fabrics,  and  Woodwork,  and 
Hand  Soap. 

169,301. — F.  C.  Haves.  Newport.  R.  1.  (  Filed  Sept  11. 
1922.    Used  since  September.  192D— Hair  Tonic. 

169.341  —Norman  L.  Wills.  Xew  York.  N.  Y.  (Filed 
Sept  II.  1922.  Used  since  luly  10.  1922.  (—Preparation 
tor  Washing  Clothes  and  a  Household  Cleaner  for  Washinc 
Woodwork,  Dishes.  Etc. 

169.533 — Moses  Alex  Dickson,  doing  business  as  Dickson 
Chemical  Co..  Eatont.  n.  Ga.  i  Filed  Sept.  16.  1922.  Used 
since  lune  1.  1922.  (  —  Hair  Dressing. 

169.540— Fstelle  B.  1  inlavson.  New  York.  N.  Y.  (Filed 
Sept.  16.  1922.  Used  since  Sept.  8.  1922  (-Hair  Tonics 
and  Hair  Shampoos. 

1 69.54 l.-Estellc  B   Finlayson.  New  York.  X.  Y.  (Filed 
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Sept.  16.  1922  Used  since  Sept.  8,  1922.)— Face  Powders. 
Face  Creams,  Perfumes.  Toilet  Waters.  Rouges.  Hair 
Tonics,  Hair  Oils,  Dentifrices,  Tooth  Powders.  Nail 
Polishes.  Sachet  Powders,  and  Deodorizing  Preparations. 

169,574.— Buster  Brown  Soap  Company.  Indianapolis, 
hid.  (Filed  Sept.  18,  1922.  Used  since  Dec.  1.  1921.)- 
Soap. 

169,599— A.  J.  Krank  Mfg.  Co..  St.  Paul.  Minn.  (  Filed 
Sept.  18,  1922.    Used  since  Oct.  21.  1910.)— Hair  Tonic. 

169,631. — Charles  Louis  Forgcv.  doing  business  as 
Witchcrie  Laboratory.  Detroit,  Mich.  (Filed  Sept.  18. 
1922.    Used  since  July  22,  1922.)— Face  Rouge. 

169,659  —Edward  L  Watts.  San  Francisco.  Calif.  (Filed 
Sept.  18.  1922.    Used  since  lulv  I.  1922. )— Shampoos. 

170,122— Crrercdo  Hnos.  Sr  Co.,  Sucrs..  San  luan.  P.  R. 
(Filed  Sept.  30.  1922.    Used  since  Aug.  11.  1922.)— Soap. 

170.290-Harral  Soap  Co..  Inc..  Brooklyn.  N.  Y.  (Filed 
Oct.  4.  1922.    Used  since  January.  1921.)-Soaps. 


TRADE-MARK  REGISTRATIONS  GRANTED 
(Act  of  March  19,  1920.) 

(  These  registrations  are  not  subject  to  opposition.) 

162,637. — Fitzpatrick  Bros  .  Chicago,  III.  (Filed  Oct.  6. 
1921.    Serial  No.  153,801.    Used  since  1907.)— Soaps. 

163.217 —Atlanta  Barbers'  Supply  Co.,  Atlanta.  Ga. 
i  Filed  June  14.  192L  Serial  No.  149,116.  Used  since 
July.  1917.) — Toilet  Water  and  Face  Lotions. 

163,218. — Atlanta  Barbers'  Supply  Company,  doing  busi- 
ness as  Atlantic  Barbers'  Supplv  Co..  Atlanta.  Ga.  (Filed 
Jan.  31.  1922.  Serial  No.  158.668.  Used  since  Oct.  1,  1921.) 
Hair  Tonics  and  Dandruff  Preventative. 

163.222. — Colgate  &  Company.  Jersey  City.  N.  J.  (Filed 
Aug.  10.  1922  Serial  No.  168.024.  Used  since  Aug.  1, 
1921.) — Liquid  and  Powdered  Perfumes. 

163.231. — Harry  Flamhaft.  doing  business  as  the  Royal 
Perfume  Co..  Boone.  Iowa.  (Filed  Tune  25,  1921.  Serial 
No.  149.635.    Used  since  May  15.  1919.)— Toilet  Cream. 

163.239.  -— Mifflin  Chemical  Corporation.  Philadelphia.  Pa. 
(  Filed  June  29,  1922.  Serial  No.  166,235.  Used  since  May 
12.  1921  )—  Antiseptic  Preparation 

163.240.  — Mifflin  Chemical  Corporation.  Philadelphia,  Pa. 
(Filed  Dec.  &  1921.  Serial  No.  156.458.  Used  since  Nov 
14.  1921.) — Preparation  for  External  Use  for  Bathing,  etc. 

163.241— Mifflin  Chemical  Corporation.  Philadelphia.  Pa. 
(Filed  Nov.  18.  1921.  Serial  No  155.566.  Used  since  Oct. 
1.  1921.)—  Preparation  for  External  Use  for  Bathing. 

163,242.-Est.  Henry  C.  Miner.  Inc..  New  York.  N.  V. 
(Filed  May  23.  1922.  Serial  No.  164.336.  Used  since  Sept. 
29.  1920.)— A  Chemical  Preparation  in  Paste  Form  for 
Blackening  'he  Skin. 

163.250- Peter  D.  Siggia.  Hackcnsack.  N.  J.  (Filed 
Nov  ?3.  1921.  Serial  No.  155.835.  Used  since  Aug.  18. 
1921.)— Hair  Stimulant.  Dandruff  and  Eczema  Killer. 

163.428.— Hetirv  N.  Creger.  doing  business  as  Red  Gum 
Products  Co.  Sao  Francisco.  Calif.  (Filed  July  10.  1922. 
Serial  N<<  166649.  Used  since  February.  1914. ) -Retiring 
Cream. 

163.433. — The  Globe  Snap  Comnnnv.  Cincinnati.  Ohio. 
(Filed  Sept  6.  1922.  Serial  No,  169.127.  Used  since  Julv 
12.  1922.)— Soap. 

163  434  «-Graham  Bros  Snap  Company.  Chicago.  III. 
(Filed  Julv  10.  1^22.  Serial  No.  166.684.  Used  since 
January.  1909.)— Toilet  Soap. 


DESIGNS  PATENTED 

61.753. — Vanity  Box  Theodore  Clyde  Foster.  Provi- 
dence. R.  [.,  assignor  to  Theodore  W.  Foster  &  Bro.  Co.. 
Providence.  R.  I  .  a  Co-po'ntti  n  of  Maine.  <  Filed  Sept. 
7.  1922.    Serial  No  3.639    Term  of  patent  3'.-'-  years 

61  762. — Vanity  Case.  The.  "lore  W.  Foster.  Providence. 
R.  L.  assignor  to  Theodore  W.  Foster  and  Rrother  Com- 
pany, a  Corporation  of  Maire  (Filed  Nov.  25.  1921.  Serial 
No.  517.795    Term  of  patent  3'  ..  years. 

61.783.  — Powder  Container  or  Similar  Receptacle.  Clen 
S.  Humphrey.  Bro- k'vn.  N  V  (Filed  June  26.  1920. 
Serial  No.  392.097.    Term  of  patent  7  years. 

61.784.  — Powder  Container  .  r  Similar  Receptacle.  Clen 
S.  Humphrey.  fVonllvn.  N  Y.  (Filed  June  26.  1920. 
Serial  No  392.09ft    Term  of  patent  7  years. 


PATENTS  GRANTED 

1,439.685— Production  of  Light-Colored  Fatty  Acids. 
Juhn  W.  Bodman,  Western  Springs,  III.,  assignor  to  Wil- 
liam Garrigue  &  Company.  Inc..  New  York.  N.  Y.,  a  Cor- 
poration of  New  York.  (Filed  Sept.  21.  1920.  Serial  No. 
411,846.    5  Claims.    (CI.  87-4.) 

3.  A  process  of  producing  light  colored  fatty  acids 
which  comprises  evaporating  dark  colored  fatty  acids  and 
thoroughly  commingling  the  vapors  with  a  heated  gaseous 
carrier,  causing  a  stream  of  the  commingled  gaseous  mass 
to  progress  at  high  speed,  subjecting  the  stream  to 
centrifugal  action  while  expanding  the  volume  of  the  same, 
but  maintaining  the  temperature  abo\e  the  distilling  point 
of  the  fatty  acids,  and  subjecting  the  stream  to  a  scrubbing 
action  during  such  treatment,  and  thereafter  condensing 
the  fatty  acids  at  a  pom*  removed  from  that  at  which  the 
centrifugal  and  scrubbing  actions  took  place. 

1.439,734. — Powder  Puff.  Victor  Guinzburg.  New  York, 
N.  Y..  assignor  to  I.  B.  Kleinert  Rubber  Company,  New- 
York.  N.  Y.,  a  Corporation  of  New  York.  (Filed  Sent. 
2,  1922.    Serial  No.  585,848.    8  Claims.    (CI.  132-78  5.) 

1.  An  article  of  the  class  described  comprising  a  powder 
puff  having  means  for  retaining  air  within  it. 

1,439,749.— Toilet  Device.  Howard  S.  Neiman,  Brooklyn. 
N.  Y.  (Filed  Dec.  31,  1921.  Serial  No.  526.435.  4 
Claims.    (CI.  132— 79.) 

2.  In  a  toilet  device,  in  combination,  a  mirror  frame, 
a  mirror  carried  by  the  frame,  a  cosmetic-stick  cover, 
pivotal  means  connecting  the  cosmetic-stick  cover  and  the 
mirror  frame  whereby  the  cover  may  be  revolved  in  a 
plane  perpendicular  to  the  plane  of  the  frame,  a  cosmetic 
stick  carried  within  the  cosmetic-stick  cover  and  a  guard 
preventing  the  accidental  removal  of  the  stick  from  the 
cover. 

1,440.876.— Vanity  Case  William  G.  Kendall,  Newark. 
N.  J.  (  Filed  June  29,  1920.  Serial  No.  392,850.  3  Claims 
(CI.  206—37.) 

1.  The  combination  with  a  vanity  case  having  a  pro- 
tuberance upon  the  inner  surface  of  its  wall  at  the  ends 
thereof,  and  a  member  disposed  within  the  case  and  con- 
stituting a  partition  and  comprising  resiliency  connected 
Mdc  portions  normally  spread  and  provided  with  laterally 
deflected  tongues  designed  to  bear  against  one  side  of  a 
cosmetic  pad  or  the  like  disposed  within  the  case  and  to 
urge  the  pad  into  engagement  with  the  protuberance  at 
the  respective  end  of  the  case. 

1.441.705. — Container.  Albert  L.  Nickcrson.  Rrockton. 
Mass  (Filed  Julv  3,  1920.  Serial  No.  393.879.  1  Claim 
(CI.  221-60.) 

A  container  having,  in  combination,  a  neck  portion  pro- 
vided with  grooves  formed  in  the  opposite  sides  thereof 
and  closed  at  their  upper  ends  said  grooves  each  compris- 
ing a  portion  extending  longitudinally  of  said  neck  por- 
tion and  a  helical  portion  extending  ciroumfcrcntially 
around  said  neck  portion,  a  cap  slidahlv  mounted  upon 
said  neck  portion  and  embodying  therein  ears  having 
projections  thereon  adapted  to  engage  the  helical  portion 
of  said  grooves  whereby  said  cap  may  be  forced  against 
the  upper  end  of  said  neck  portion,  said  projection  also 
constituting  pivots  for  said  cap  when  said  projections  are 
located  at  the  upper  ends  of  the  longitudinal  portion  of 
said  grooves. 

Increase  in  Patent  Fees  in  Czechoslovakia 

The  fees  for  filing  patents  in  Czechoslovakia  have  recently 
been  increased.  The  patent  law  however,  remains  un- 
changed. The  application  fee  has  been  raised  to  30  Czecho- 
slovak crowns.  The  annual  fees,  payable  in  advance,  in- 
creases progressively,  but  not  always  rcelarly.  for  the  first 
year.  60  crowns,  second  year.  75  crowns,  and  on  up  to  1.020 
crowns  for  the  fifteenth  year.  There  are  also  stamp  fees 
which  vary  with  the  number  of  sheets  anil  papers  necessary 
to  obtain  the  patent.  Applications  for  patents  must  be  made 
through  a  Czecho-Slovak  citizen. 


Hi  sides  carefully  scanning  the  text  pages  of  this  journal 
every  month  our  readers  will  find  much  information,  usually 
of  considerable  value,  in  the  advertising  announcements. 
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BRAZIL 

Perfimerv  I  m  touts-  Consul  General  Alphonsc  Gaulin, 
at  Rio  <lc  Janeiro,  supplies  these  figures  of  Brazil's  per- 
fumery imports,  with  countries  gf  origin : 

1913  192D  1921 

United  States   ......     $54,881         $550,614  $63,873 

France    922.010        1.533.589  522.434 

Great  Britain    48.744         184.317  81.175 

Germany    55.238         46.870  34,461 

Total    $1,132,991      $2,366,525  $727,607 

Commercial  Attache  Schurz  reports  as  follows: 
"The  Brazil  market  favors  high-class  French  toilet 
preparations  and  perfumes.  An  American  firm  manu- 
facturing locally  has  built  up  a  good  business.  Good 
market  for  American  dental  preparations.  Demand  for 
ordinary  soaps  and  other  lines  being  increasingly  met 
by  native  production." 

GERMANY 

Ccstoms  Declarations  Required  for  Parcel-Post 
Packages.— In  the  future  all  parcel-post  packages  for  Ger- 
many must  be  accompanied  by  two  customs  declarations 
(Form  2966).  The  spaces  headed  "Description  of  parcels," 
"Contents."  and  "Value"  must  be  left  blank  on  one  copy, 
but  on  the  other  they  must  be  accurately  filled  out.  The 
name  and  address  of  the  addressee  and  of  the  sender,  as 
well  as  the  date  of  mailing,  must  1*  fully  and  clearly  indi- 
cated in  the  spaces  provided  on  both  forms. 


ITALY 

Milan  Fair— American  Chamber  of  Commerce  for  Italy 
has  given  its  approval  to  the  Fourth  Sample  Fair  to  be 
held  at  Milan  April  12  to  27.  1923.  The  number  of  groups 
will  be  amplified  and  novelties  are  planned.  The  first  per- 
manent buildings  will  lie  occupied,  providing  space  of  at 
least  150,000  square  meters  for  the  exhibitors.  The  Cham- 
ber reports  the  last  fair  as  having  been  very  successful. 

MEXICO 

Pi  tv  on  Glass  Bottles  -  A  Mexican  decree,  effective 
from  December  20,  1922,  makes  the  following  changes  in 
the  import  duties  on  glass  bottles,  jars  and  flasks : 


■wr 

0  20 
.14 


Pew. 
Per 

Item.  Article*. 

286    Bottles,  jar*,  or  tufa  of  gU«».  not  cut  or  orna- 
mented, when  the  net  weight  ol  each  piece  is 

up  tn  50  gram«  

287  Same,   when  the  net  weigh!  of  each  i»  more 

than  50  and  up  to  100  grains  

>S8    -  —   When  the  net  weight  of  each  i»  more  than  100 

and  up  to  100  grams  10 

irr  A    Sam*,  when  the  net  weight  of  each  is  more 

than  200  and  up  to  40O  gram*  08 

j(iS  I)    S..me,  when  the  net  weight  "f  c;irh  m  more 

than   400   «ram«  °* 

In  addition  to  the  basic  duties  surtaxes  amounting  to  12 

per  cent  of  the  import  duty  are  collected. 

{Continued  on  Pugs  518) 


THE  MARKET 
Essential  Oils.  Aromatic  Chemicals,  Etc. 

W  ith  prices  for  the  great  majority  of  essential  oil  products 
on  a  basis  which  compares  favorably  with  the  lowest  levels 
of  former  years,  and  with  quality  of  the  stock  now  on  offer 
perhaps  better  than  any  seen  in  recent  years,  it  is  not  sur- 
prising that  purchasing  operations  generally  have  been 
resumed  on  a  broad  scale.  The  average  consumer  has 
shown  a  willingness  to  contract  ahead  for  the  next  six 
months  in  the  face  of  an  irregular  price  movement  in 
which  the  predominating  trend  has  been  upwards  The 
deflation  process  which  had  been  in  evidence  during  the 
last  quarter  of  1922.  resulting  from  the  free  listing  of  so 
many  products  under  the  new  tariff,  gave  way  to  more 
buoyancy  and  activity  as  we  entered  the  new  year.  While 
imports  of  most  products  arc  still  being  offered  freely 
irom  sources  of  production  throughout  the  world  shortages 
have  developed,  such  as  in  citronclta  and  cloves,  which 
have  sent  consumers  of  these  oils  scampering  to  cover. 

A  shortage  of  citronella  has  been  indicated  for  some  time 
owing  to  light  crops  both  at  Ceylon  and  Java.  The  big 
soap  manufacturers  who  use  the  Java  arc  bidding  up  to 
85  cents  for  it.  while  cables  from  Ceylon  indicate  nothing 
more  is  available  of  that  oil  until  February-March  and 
prices  for  this  position  are  up  to  61(662  cents.  Just  when 
it  was  beginning  to  look  as  though  clove  prices  would  have 
to  react  in  keeping  with  a  lower  raw  material  marxet  it 
developed  that  producers  in  Zanziliar  began  to  buy  back 
their  contracts  on  cloves  from  London.  This  sent  London 
buyers  to  New  York.  In  January  cloves  were  selling  at 
$1.4XK't$1.50.  Instead  of  declining  as  expected  the  mark.-t 
has  since  gone  up  over  60  cents  a  pound. 

The  volume  of  bookings  in  most  essential  oils  has  l>eeii 
in  the  face  of  an  unusual  volume  of  red  tape  here  in  the 
nature  of  inventory  taking.  There  has  been  active  planning 
of  sales  campaigns  for  the  new  year,  and  with  consumers' 
stocks  rather  low  it  is  not  unlikely  that  some  substantial 
buying  will  make  its  appearance.  Shipments  of  essential 
oils  which  were  contracted  for  after  the  tariff  went  into 
effect  arc  now  arriving  and  import-  of  late  have  been  larger 
though  not  unwieldy.  In  some  instances  prices  are  still 
abnormal  due  to  small  production.  Caraway  seed  which 
is  selling  at  $d.75  and  is  worth  $1  50  normally  is  an  exam- 
ple in  point.  Holders  of  the  citrus  oils  will  not  admit  the 
weak  shipment  position.  W  est  Indian  orange  is  being  very 
strongly  maintained  in  this  market  and  sweet  Italian  is 
quite  tirm.  being  quoted  at  only  a  few  cents  less. 

A  generally  stronger  market  has  been  displayed  by  most 
of  the  important  rloral  products  at  primary  market  points 
African  shippers  of  geranium  have  cabled  prices  that  arc 
materially  higher,  the  spot  position  having  responded  by 
an  uplift  amounting  to  50  rents.  The  low  prices  prevailing 
on  oil  of  rose  have  brought  more  buyers  into  the  market 
and  as  there  is  every  prospect  that  higher  prices  will  In- 
named  in  the  primary  markets  where  the  <  il  has  lately  been 
si  .Id  without  producing  a  pront  for  the  distiller,  the  absorp- 
tion at  current  low  levels  has  naturally  been  heavy.  French 
( ( 'onlinucd  on  Page  518) 
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PRICES  IN  THE  NEW  YORK  MARKET 


(Quotations  on  this  page  art 


by  local  deaUrs,  but  are  subject  ti 
present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for  Prices  on  Soap  Materials.) 


of  the 


ESSENTIAL  OILS 

Almond.  Bitter,  per  lb....  $4.5( 

Almond,  S.  P.  A   4.7; 

Almond.  F.  F.  C.  "art"... 

Almond,  Sweet  True  

Almond.  Apricot  Kernel. 

Amtxrr,  crude   

Amber,  rectified   

Amyris.  balsamifera  ....  4.00fa.  4.50 

Anise,  "lead  free  U.S.P."  .58'<f  .60 

Aspic  (spike)  Spanish...  .75®  .90 

French    1.15®  1.25 

Bay,  Porto  Rico    2.65%  2.75 

West  Indies    2.75® 

Bergamot,  35-36  per  cent  3.00®  3.15 

Birch  sweet  X.  C   2.25®  2.50 

Penn.  and  Conn   3.00Y*i: 

Birchtar,  crude  75®  1.00 

Birchtar,  rectified    l.SOffr 

Bois  de  Rose,  Fetnelle .  . .  2.85fa 

Cade,  U.  S.  P.  "IX"  50® 

Cajcpm,  Xative  U.  S.  P.  .90®  1.00 

Calamus    4.50«i} 

Camphor,  Jap,  "white". ..  .18$  20 

Cananga,  Java    2.50® 

Cananga,  Java,  rectified.  .  3.75®  3.85 
Caraway  Seed,  rectified.. 

Cardamom,  Ceylon   

Csrvol  

Cassia,  rectified,  U.  S.  P..  225® 

Cedar  Leaf   90® 

Cedar  Wood    27% 

Celery    11.00® 

Cinnamon,  Ceylon    16.00® 

Citronella,  Ceylon  58® 

Otronella,  Java    -85® 

Cloves,  Bourbon    2.75® 

Cloves,  Zanzibar    2.10® 

Copiaba  40® 

Coriander    21.00® 

Croton    1.15® 

Cubcbs    6.00® 

Cumin    12.50®! 

Dillseed    4.75® 

Erigeron    1.00® 

Eucalyptus, 

Aus..  "U.  S.  P."  

Fennel,  Sweet   

Geranium,  Rose  Algerian. 

Geranium,  Bourbon   

Geranium,  Turkish 

(palma  rosa  )   

Ginger   

Gingergrass   

Guiac  (Wood)   

Hemlock   

Juniper  Berries,  rectified. 

lavender,  English   

Lavender,   U.S.  P.  "IX". 


.60 


225 
.50 
22.00 

625 
13.00 
5.00 
1.10 

.60 

9.00 
6.75 


1.40 


"Calif"   

Lcmongrass   

Limes,  distilled   

Limes,  expressed   

Linaloe  

Mace,  distilled   

Mirbane   

Mustard,  genuine   

Mustard,  artificial   

Xeroli,  Bigarade.  Petalc 

Extra   

Xeroli.  Bigarade,  Petale 

Xutmcg   

Onoponax   

Orange,  bitter   


.75 


2.00 
2.50 


3.00 

175.00@200.00 
100.00®1 50.00 

.85*1  .90 
28j00® 
2.00® 


3.05 
3.40 

9.00 


6.30 


Orange.     sweet.  West 

Indies    2.35® 

Orange,  sweet,  Italian...  2.40® 

Orange,  Calif   3.10® 

Origanum,  imitation  ....  .30® 
Orris  Root,  concrete,  for- 
eign  (oz.)  4.00® 

Orris  Root,  concrete,  do- 
mestic  (oz.)  4.( 

Orris  Root,  absolute  (oz.)  57.1 

Parslcv    3.i 

Patchouly     8.5 

Pennyroyal.  American  . .  2.4org; 

Pennyroyal.  French    2.00® 

Peppermint    3.00® 

Peppermint,  redistilled . . .  3.30® 

Petit  Grain.  So.  American  1.75® 

Petit  Grain.  French   8.C 

Pimento    1.9 

Pine  Xeedles,  from  Pinus 

Sylvestris    2.10® 

Rose,  Bulgaria  ....(oz.)  6.00® 
Rosemary,  French. .( lb.)  .60® 

Rosemarv,  Spanish  48® 

Rue   4,50® 

Sage    3.75® 

Sandalwood,  East  India . .  7.25i 

Sassafras,  artificial  45i 

Sassafras,  natural    1.00® 

Savin.  French    3.50® 

Snake  Root    18. 

St>earmint    2, 

Spruce    1 

Tansy   

Thyme,  French,  red   

Thyme,  French,  white... 

Thyme.  Spanish,  red  

Vetivert,  Bourbon   

East  India   

Wintcrgrccn,  Southern  . . 

Pennsylvania    525® 

Wormsccd    4.00® 

Wormwood    8.75i 

Ylang-Ylang,  Manila   30. 

Ylang-Ylang,  Bourbon...  6.1 
DERIVATIVES  AND  CHEMICALS 

Acetophenone    4.75® 

Amyl  Salicylate,  dom   1.45® 

Amvl  Salicylate,  foreign  1.50® 

Aiu'thol    1.60® 

Anisic  Aldehyde,  foreign  4 

Domestic  

Benzaldehyde.  domestic, 

U.  S.  P   

Benzaldehyde.   F.  F.  C. 


1.75® 


Benzyl  Acetate, 
Benzyl  Acetate,  foreign 

Benzyl  Alcohol   

Benzyl  Benzoate  

Borneol    3.50® 

Bomylacctatc    425® 

Bromostyrol    4.50® 

Carvol    8.75®. 

Cinnamic  Acid    3.00® 

Cinnamic  Alcohol  "Solid"  14.00® 

Cinnamic  Aldehyde    3.75® 

Citral  C.  P   2.75® 

Citronellol,  domestic    12.00® 

Citronellol.  foreign    12.0OVV 

Cumarin,  natural    15.00® 

Cumarin,  artificial,  domes- 
tic   425® 

Cumarin,    artificial,  for- 
eign   4  25® 


Diphcnylmethane   

Diphenyloxidc   

Ethyl  Cinnamate   

325  Eucalyptol   

40  Kugcnol   

Geraniol,  domestic   

5  go    Geraniol,  foreign  

Geranyl-Acetate   

Hcliotropin,  domestic  - . . . 

lndol,  C.  P  (oz.) 

lso-Butyl-Salicylate   

Linalool   

Linalyl  Acetate  

Linalyl  Benzoate   

Methyl  Anthranilate  .... 

Methyl  Cinnamate   

Methyl  Hcptetione   

Methyl  Heptinc  Carbon.. 

Methyl  Paracrcsol   

Methyl  Salicylate   

Musk  Ambrettc   

Musk  Ketone   

Musk  Xylene   

Nonylic  Alc«hol   

Phenylacetaldehvde   

Phenylethylic  Alcolvol  . . 

Phenylacetic  Acid   

Rhodinol,  Domestic   

Rhodinol,  Foreign  

Safrol   

Skatol,  C.  P..  (oz.) 

Tcrpincol,  C.  P.,  domes- 
tic   

Terpineol,  C.  P..  imported 

Terpinyl  Acetate  

Thymol   

Violet,  artificial   

Vanillin   (oz.) 

BEAXS 

Tonka  Beans,  Para   

Tonka  Beans,  Angostura. 
Vanilla  Beans,  Mexican. . 

Vanilla  Beans,  cut   

Vanilla   Beans,  Bourbon 

whole   

Vanilla   Beans,  Bourbon 

cut   

Vanilla  Beans,  Tahiti  yel- 
low label   

White  label  

SUNDRIES 

Alcohol    cologne  spirits 

gallon   

•Ambergris,  black.,  (pz.) 

Ambergris,  gray   

Chalk,  precipitated   

Civet  horns  (oz.) 

I.anolin  hydrous   

I^anolin  anhydrous   

Menthol   

Musk,  Cab.,  pods...(oz.) 
Musk,  Cab.,  grains,  (oz.  ) 
Musk,  T tMiquin, grain  (oz.) 
3.50  Musk,  Tonquin,  pods  (oz.) 
Orris    Root.  Florentine. 

whole   

Orris    Root,  powdered 

granulated  

Rice  Starch   

Talc.  Italian   (ton) 

Talc.  French   (ton) 

Talc,  domestic  ....(ton) 


50 


2.70 


1.20 


4.75 


40.00 


4.50 


2.50 


15. 00 
.70 


925 


57( 


.95®  1.00 
2.00®  225 
12.00®  18.00 
7.00®  7.50 

325®  3.50 

3.00®  3.50 


2.00 

2.  SO 


490 

18.00 

.05 

27 
.31 
1000 
nominal 
nominal 


22. 


4.77 
10.00 
28  00 
.03 
2.65 
21 
25 
9.65 


40.i 
27. 


.08®  .09 

.12® 

.16® 
45.00®  60.00 
25.00®  50.00 
18.00®  40.00 


•Nominal. 
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THE  MARKET 

(Continued  from  panf  516. ) 

lavender  oil  has  been  bought  in  fair  quantities  by  per- 
fumers, and  the  English  oil  has  also  entered  consumption 
in  a  larger  way.  Bullish  cables  from  Australia  has  tended 
to  strengthen  prices  for  oil  of  eucalyptus,  reports  current 
beiriK  that  the  crop  will  be  a  short  one. 

Among  domestics  interest  attaches  to  a  sharp  advance 
in  terpineol  resulting  from  the  high  prices  prevailing  for 
turpentine.  While  less  active  than  has  been  the  case  in 
some  time,  peppermint  oil  has  sold  into  new  high  territory, 
due  to  the  close  control  King  exercised  by  country  holders. 
Sassafras  has  gone  up  10  cents  a  pound,  as  supplies  on 
spot  and  in  the  country  are  limited.  Clearance  of  cheap 
lots  of  oil  of  wormseed  has  sent  that  item  higher.  Prices 
for  sandalwood  arc  up  in  keeping  with  the  action  of  the 
Mysore  Syndicate  in  London  in  naming  higher  prices  for 
the  raw  material.  Offers  of  birch  tar  oil  are  being  more 
freely  made.  In  a  word,  the  general  position  indicates  an 
irregular  upward  tendency  with  the  volume  of  trading  in 
marly  every  oil  showing  a  satisfactory  increase. 

Aromatic  Synthetic  Products 

Factors  in  aromatic  synthetic  products  arc  agreed  that 
the  recent  elimination  of  outside  sellers  has  done  much  to 
strengthen  the  general  market,  although  the  numerous  ad- 
vances which  were  placed  into  effect  in  the  first  fortnight 
of  the  new  year  appear  generally  to  be  based  on  higher  costs 
of  raw  materials  and  replacements.  Much  has  been  done 
in  the  matter  of  relieving  the  importer  from  the  noxious 
delays  in  the  matter  of  working  out  American  valuation  of 
his  products  and  a  better  general  understanding  of  the 
working-  of  the  Tariff  Law  is  now  had  by  all.  Buyers  who 
had  delayed  commitments  pending  the  appearance  of  more 
settled  conditions  have  been  quite  active.  The  upward 
movement  already  mentioned  has  extended  to  anisic  alde- 
hyde, which  is  held  at  $4.50  for  foreign;  domestic  benzalde- 
hyde,  which  is  quoted  at  $1.75''o$2;  benzyl  alcohol,  which 
is'  held  at  $1.85;  benzyl  benzoatc,  $1.85;  carvol,  $8  75. 
foreign  and  domestic  citronellol,  $12;  eugenol.  $4.25; 
methyl  anthranilate.  $5:  terpinyl  acetate,  $2:  and  the 
ionones.  which  are  held  at  about  $5.50  A  leading  manu- 
facturer has  announced  an  advance  in  methyl  salicylate 
or  artificial  oil  of  wintcrgrcen  to  02  cents  in  50-pound  cans; 
67  cents  for  6'  j -pound  carboys,  and  77  cents  for  1  pound 
Carboys.  The  jump  in  the  latter  product  was  a  complete 
surprise,  in  view  of  the  comparatively  weak  position  ot  the 
raw  material,  phenol  which  owing  to  light  demand  was 
being  offeree!  in  the  trade  as  low  as  32'n  33  cents.  Reports 
from  Germany  and  Italy  tell  of  an  active  demand  running 
for  the  synthetic  aromatic  chemicals  generally 

Sundry  Perfumery  Products 

After  the  recent  spurt  of  activity  in  menthol  the  market 
has  again  turned  weak  on  cables  from  Japan  reporting  a 
c.  i.  f.  cost  as  low  as  $8.  Spot  material  seems  to  U-  closely 
concentrated,  however,  and  it  would  be  difficult  to  secure 
caw  lots  at  less  than  $9fo$9.50  a  pound.  Consumers  as  a 
whole  are  only  carrying  light  menthol  stocks  and  if  they 
expand  their  purchases  it  is  deemed  likely  that  the  market 
will  go  higher.  There  has  been  a  slight  reaction  in  civet 
with  offers  at  a  concession  of  10  cents.  Legitimate  demand 
for  ethyl-alcohol  are  large  and  cologne  spirits  are  being 
firmly  maintained  in  consequence.  The  various  natural 
musks  arc  meeting  good  demand  at  $4(1  an  ounce  for  the 
Ton<|iiin  grain  and  $27  for  the  pods. 

Vanilla  Beans 

The  price  tendency  of  vanilla  beans  continues  distinctly 
upwards  An  excellent  demand  continues  in  evidence  from 
the  manufacturers  of  extract  and,  with  only  limited  stocks 
with  which  to  till  these  requirements,  the  tone  of  the  market 
is  unusually  strong  with  regular  Bourbon  stock  quoted 
firm  at  from  $3  to  $3.50  a  pound,  while  prime  material 
commands  from  $3  50  to  $4  a  |K>nnd  in  the  open  u;arket. 
Prices  in  Marseilles  have  been  quite  strongly  maintained 
at  from  70  to  75  francs  ex  dock  with  no  allowances  made 
in  excess  of  10  per  cent  for  bad  stock.  A  steady  demand 
has  been  experienced  in  the  French  markets  from  Conti- 
nental point-     Prices  for  Mexican  vanilla  beans  are  nomi- 


nal around  a  basis  of  $11  to  $15  a  pound.  The  next  crop 
of  Mexicans  is  going  to  be  a  small  one  if  preliminary  esti- 
mates are  any  criterion.  Last  advices  from  Vera  Cm/ 
indicate  that  $6.50  to  $7  a  pound  is  being  paid  for  cured 
beans  for  future  delivery.  Cool  nights  and  rains  have  hclned 
to  ripen  the  green  beans  and  the  quality  of  vanilla  for  this 
Season  is  expected  to  be  decidedly  good,  the  beans  averaging 
about  eight  and  one-half  inches  in  length.  The  cuts  are  of 
good  quality  and  it  is  estimated  the  season's  output  will  he 
some  35,000  pounds.  While  some  slight  reaction  may  occur 
when  the  crop  is  first  placed  on  the  market,  the  price  is 
expected  to  be  higher  before  the  season  is  over  than  it  was 
last  year. 

A  warning  is  issued  to  extract  manufacturers  and  other 
purchasers  of  vanilla  beans  that  offerings  have  recent Iv 
appeared  from  upwards  of  a  dozen  places  of  vanilla  which 
is  purported  to  lie  of  Mexican  origin,  but  which  is  in 
reality  Tahiti  vanilla  camatlougcd  to  look  like  the  Mexican 
product.  Such  offerings  as  have  come  to  light  have  been 
beautifully  done  up  to  represent  Mexican  vanilla  both  as  to 
style  and  packing.  In  some  instances  the  bundles  have  been 
wrapped  in  tin  foil  which,  however,  is  contrary  to  the  cus- 
toms of  Mexican  packers.  Most  of  the  offers  have  come 
from  along  the  Mexican  border  In  discussing  the  situation 
one  house  points  out  that  it  is  purely  an  attempt  to  take 
advantage  of  the  high  prices  prevailing  for  the  Mexican 
beans  through  the  substitution  of  Tahitis,  although  the  con- 
cern which  is  offering  the  goods  is  in  good  repute  and  is 
apparently  unaware  of  the  imposition.  "While  these  offer- 
ings have  come  to  our  attention."  said  a  representative  of 
one  of  the  important  houses,  "it  is  very  unusual  for  at- 
tempts at  chicanery  to  appear  in  vanilla  and  we  are  not 
inclined  to  believe  that  any  serious  attempt  to  misrepresent 
is  being  made  " 

FOREIGN  CORRESPONDENCE 

tContinui-d  from  fntgf  516,  I 
MANCHURIA 

Markkt  for  Amkkuwn  Soap  an'd  Toiu.r  Aktu  t.ts. — 
Consul  General  Albert  W.  Pontius,  at  Mukden,  reports  that 
Manchuria's  total  trade  for  1921  was  about  $27,300,0110  more 
than  in  1920  and  doubled  the  1913  total.  He  says :  "Ameri- 
can manufacturers  arc  now  realizing  the  splendid  market 
offend  in  Manchuria  for  the  sale  of  manufactures  in  many 
lines.''  Among  the  principal  foreign  importations  mentioned 
are  soap  and  toilet  articles. 


PERU 

Trvue  Totals.  Perfimkry  ami  Sou — Peru's  total  im- 
ports in  1920.  on  figures  just  at  hand,  show  $47,794,009 
from  the  United  States,  being  more  than  half  of  goods  re- 
ceived and  an  increase  of  $11,000,000  over  1919.  Kxi>orts 
to  the  I'nitcd  States  in  1920  were  $76,445,979.  being  just 
short  of  half  of  the  total  and  aNillt  $16.IK10.0m  more  than 
in  1919.    Statistics  for  1921  and  1922  arc  not  available. 

Peru's  perfumery  and  cosmetics  imports  in  1920  were 
$994.8%.  an  increase  of  about  $3o2.000  over  1919.  The 
share  of  the  United  States  was  not  more  than  5  per  cent. 
Soap  imports  were  $278,320.  a  falling  off  of  about  $54.0110. 
Soaps  of  American  origin  are  in  much  greater  demand 
than  American  |)crfumcs.  but  consular  advices  are  that  the 
sale  of  both  could  Ik-  enlarged. 


SPAIN 

Export  Dities  ox  Soap,— Madrid  advices  report  the  soap 
manufacturers  are  demanding  the  abolition  of  the  export 
duties  imposed  on  seiap  during  the  war.  since  the  exporta- 
tion of  all  the  raw  materials  used  in  the  manufacture  of 
soap  has  l>ecn  rendered  free. 
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MANUFACTURE  OF  SOAP:  1921  CENSUS  ADVANCE  OF  PRICE  IN  FATS  AND  OILS 

The  Department  of  Commerce  announces  that  reports  A»  advance  approximating  50  per  cent  in  all  grades  of 

♦„  »k..  n«M«  „f  .h„  r«M«a  «k™  tt.,»  n^nntimi  tallow  over  a  period  of  less  than  six  months,  together  with 

made  to  the  Bureau  of  the  Census  show  that  production  ilicrca£s  jn  ,hc  co>|  of  a||  0|hcr  ra^.  niatcrials 

by  establishments  engaged  primarily  in  the  manufacture  which  enter  lhe  ,)rod„ction  of  s<»aps.  has  brought  announcc- 

of  soap  amounted  to  $240,116,000  in  1921  as  compared  with  ments  of  advances  amounting  to  about  50  cents  a  box  from 

$316740.000  in  1919.  a  decrease  of  24.2  per  cent  in  value  three  of  the  country's  principal  manufacturers  of  laundry 

1,1  add,i,ionH  To,r£°IL££  valT  of  Pf* fefc "SAJf^JSR ^S^SlSS 

$21,140,000  were  produced  in  1919  by  establishments  classi-  in  100  case  )oU     ,„  ,host.  few  jnstanccs  where  no  actual 

lied  in  other  industries;  corresponding  figures  for  1921  arc  upward  revision  has  been  named  in  the  price  of  soaps, 

not  available  at  this  time.  manufacturers  have  been  forced  to  resort  to  the  expedient 

Of  the  283  establishments  reporting  products  valued  at  reducing  the  weight  for  the  purpose  of  bringing  down 

tennn  j                ln„             „  ,     '   .  .     v       ...  overhead.    Thus  one  or  two  producers  have  cut  the  sue  of 

$5,000  and  more  in  1921.  43  were  located  in  New  \ork,  thejr  tors  ffom  Mncea  ounces  to  twdve  ounces  while 

41  in  Pennsylvania.  27  in  Illinois.  26  in  Ohio,  23  each  in  others  have  cut  from  thirteen  ounces  to  eleven  ounces. 

California  and  Massachusetts.  15  in  New  Jersey,  9  each  If  the  present  position  of  the  raw  material  market,  which 

in  Missouri,  Rhode  Island  and  Wisconsin,  7  in  Indiana.  measured  by  the  position  of  tallow  which  has  jumped  to 

s       u        r-        .•    .    t_   i  \i-  .„    a           .„  W*  cents  for  city  prime,  8f4  cents  for  special  loose,  9  cents 

S  each  m  Connecticut    towa  and  Minnesota    4  each  in  fo«  extra  and  ,.^/ccnts       t|u>           £am.  cm,rloll>  thc 

Colorado.  Kentucky  and  Michigan.  3  each  in  Kansas,  \e-  jays  of  thc  five-cent  laundry  soap  are  numbered.  There  is 

braska.  Texas  and  Washington,  2  each  in  Georgia,  Louisi-  one  saving  grace,  however,  the  soap  people  generally  loaded 

ana,  Oregon  and  Utah,  and  1  each  in  Maryland,  Nevada,  "P  Pretty  well  with  tallow  before  thc  big  export  movement 

v„...  ii  -u;„  „-j  v  ,u  r.Mi:„  set  m  last  autumn.    The  consumer  is  now  deriving  the 

New  Hampshire  and  North  Carolina.  of  thcjr  (orcsigntcrJn<,ss>  si|)cc>  if  hc  ,lad  t0  paKv  for 

In  October,  the  month  of  maximum  employment,  18,466  the  nnishe,|  ,,rorjuct  on  ,hc  basis  of  current  raw  material 

wage  earners  were  reported,  and  in  January,  the  month  costs  his  soap  would  cost  him  considerably  more  than  it 

of  minimum  employment.  13.999— thc  minimum  represent-  does  at  present. 

ing  75.8  per  cent  of  the  maximum.  The  average  number  Producers  generally  look  for  high  prices  on  soaps  over 
employed  during  the  year  was  16,558  as  compared  with  the  jKT.od  of  the  next  three  or  four  moi.ths.  The  hrst  six 
20.436  in  1919.  A  classification  with  respect  to  thc  pre-  months  •* g*r  arc  usually  thc  biggest  ones  in  thc  soap 
vailing  hours  of  labor  in  thc  establishment  in  which  em-  lndustr>'  and,th!»  >'ear  ,s  ",.,t  expected  to  be  any  exception 
plovcd  shows  that  for  6.915.  or  41.8  per  cent  of  the  total  The  only  restraint  apparently  against  the  appearance  of  still 
(average  )  number  of  wage  earners,  the  prevailing  hours  higher  pnees  for  laundry  soaps  is  the  unwillingness  of  pro- 
were  48  or  less  per  week,  and  for  7.689,  or  46.4  per  cent.  ducers  to  get  prices  beyond la  point  that  can  easily  be  main- 
the  hours  were  between  48  and  54  per  week.  tau,ed.  Both  domestic  and  foreign  business  IS  running  at 
The  statistics  for  1921  and  1919  are  summarized  in  the  *  comparatively  heavy  rate  There  is  an  outlook  that  tallow 
following  statement,  thc  figures  for  1921  being  preliminary  may  react  slightly  during  the  alter  part  of  this  month  and 
and  subicct  to  possible  correction:  l'*r,v  rebruary,  but  there  ran  be  no  permanent  change  with 

/,t.r  the  statistical  position  of  provisions  and  allied  products  as 

Cent  strong  as  they  are  at  present  so  that  by  February  and 

.          ofDt-  March  a  resumption  of  the  advance  in  tallow  may  be  an- 

192f             ,9,9.  ,icipa,cd 

Nwabw  oi  establishment*                       283            279       ...  Buying  of  laundry  soaps  by  the  West  Indies.  South 

Person*  engage!                                          23,022            28,919       20.4  .             »      .               ».       l          '       t  .t_    l-    r                 t  lu 

l-Voprirtorj  and  firm  member*...           103            183      43.7  America  and  Mexico  has  been  one  of  the  big  features  of  the 

Salaried  employees                          6,361          8.300     23.4  market  of  late.    For  the  time  being  thc  outlet  to  Mexico 

Wane  earner*  (average  number) .         \6.SS6          20.436       19.0  ■    restricted,  pending  the  settlement  of  an  agitation  which 

Salaries  and  wage*   $32,566,000    $.15, 400,000         8  0      ,  *       7      »     .     Jl  .    ,  ~  .  .  . 

Salaries                                    13,701,000     14.172.000       3.3  has  been  started  in  Mexico  to  raise  import  duties  on  laundry 

Wage*                                   18.MS.000    2i.228.ooo      II. I  soaps  to  20  centavos  per  kilo  or  $3.66  per  box,  against  thc 

cm  2P nSS  work :::::  isoiUtSoS  n*.™'™  3?:o  «ist'»«  «ariff  -f  « -*r    "r  about «  *«■ 

Value  of  products.'     240.116,000  316.740,000  24.2  There  are  a  certain  number  of  soap  manufacturing  con- 
Value  added  by  manufacture'            89,760,000     78,221.000     *14.8  cerns  operating  in  Mexico,  but  it  is  not  believed  that  they 

~~TZ — r. ,      .  . , .  ._   .  .   ,  .      ....    ,  .  ,  _  have  as  vet  achieved  the  perfection  of  American  standards 

'Statistics  for  e*tahli«hment*  having  production  valued  at  les*  than  /                  .  C  •     ■     i_.r  i  -c  .1-  ui 

ss.ooo  are       included  in  the  figure!  for  1921:  69  establishments  of  m  their  manufacture  and  it  is  doubtful  if  they  arc  able  to 

this  class  reported  34  wage  earners  and  products  aggregating  $181,800  place  a  brand  of  soap  on  the  market  which  can  compare 

m  value.   For  1919.  however,  data  for  ^  establishments  of  thi.clas*  wj(n   American  standards.     What  amounts  to  a  general 

tenoning   32    wage   earner,   and   product*   valued   at    $130,100.    are  („.;.,„  .      ,         .                    .  ■                ■       ■      >»__•     °  »_r;flr 

included  in  the  figure*  with  exception  nf  the  item  "number  of  feeling  is  that  the  proposed  increase  in  the  Mexican  tariff 

establishment*."  will  be  thwarted.    Even  if  thc  higher  rate  is  adopted,  how- 

•Denotes  increase.  -ver.  it  is  believed  that  Mexico  will  still  be  a  good  customer 

•Value  of  products  less  cost  of  material..  for  .\mCriCan  laundrv  soaps,  despite  a  higher  tariff. 

.                .       .        .               .  lo1(1         .    „  While  there  is  a  general  supposition  that  higher  tallow 

Detailed  statistics  of  products  for  1921  and  1919  are  given  nfjce<  arc  ncar|v  alwavs  fo,|owed  hv  an  advance  in  prices 

in  the  following  table,  though  l.giires  tor  soap  and  assn-  fi(f  %m.       ,|M>                 alwavs  happen.    A  great  many 

c.atcd  products  produced  as  subsidiary  products  by  estab-  soap  mami(aQt{ircrs  arc  able  to  offset  part  of  their  in- 

{Conlinu.d  ,m  PivAf  523)  creased  overhead  resulting  from  higher  raw  material  costs 
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520  THE  AMERIC 

by  larger  recoveries  of  glycerine  front  tlwir  soap  produc- 
tion. During  the  last  six  week*  the  war  scare  in  Europe 
has  resulted  in  a  jump  in  dynamite  glycerine  to  l7'/j  cents. 
The  situation  in  glycerine  is  made  acute  through  the  demand 
for  crude,  which  is  due  to  a  delay  in  the  shipment  of  pur- 
chases made  some  time  ago  in  France  and  also  to  the 
possibility  of  war  as  a  result  of  the  occupation  of  the  Ruhr 
by  the  French.  Of  course  the  latter  is  a  liberal  interpreta- 
tion since  there  is  always  more  or  less  buying  of  dynamite 
on  the  part  of  Europe  for  mining  and  blasting  purposes. 
With  French  exchange  rates  falling,  however,  it  would  not 
be  surprising  if  dynamite  glycerine  purchases  could  be  made 
by  France  to  better  and  better  advantage. 

Back  of  the  steady  enhancement  of  tallow  values  during 
the  last  few  months  has  been  the  enormous  export  move- 
ment resulting  from  the  fact  that  American  prices  for  tallow 
were  lower  than  world  prices  during  the  greater  part  of 
1922.  Last  statistics  available,  those  for  the  nine  months 
ending  September  last  show  that  the  exports  of  edible 
grades  of  tallow  for  that  period  totalled  some  24,058,862 
pounds  as  contrasted  with  10,749.517  pounds  of  all  kinds  of 
tallow  for  the  corresponding  period  of  1921.  The  advance 
in  tallow  is  in  no  special  way  related  to  the  imposition  of  a 
duty  of  yi  cent  per  pound  under  the  Tariff  Act  of  1922, 
against  the  duty  free  basis  existing  in  the  previous  tariff,  for 
at  no  time  since  the  passage  of  the  tariff  act  has  the  duty 
levied  on  tallow  been  in  any  way  operative.  In  fact  the 
only  function  of  the  '  cent  duty  is  its  nuisance  value  to  the 
American  manufacturer  of  soap. 

The  last  import  movement  of  any  consequence  in  tallow 
was  during  the  nine  months  ending  .September  last  when 
only  1,495.415  pounds  were  brought  into  the  country,  which 
total  is  regarded  as  insignificant.  The  outward  movement 
of  tallow  has  continued  since  September,  the  exports  during 
that  month  amounting  to  some  1,868,891  pounds.  Tallow 
continued  to  advance  during  October,  but  the  rise  did  not 
prevent  the  exportation  of  some  1,450,629  pounds  during 
that  month.  Our  market  approached  world  prices  after 
that  time,  as  shown  by  smaller  exports.  On  October  50, 
1922.  prices  for  good  Australian  mixed  in  London,  Prime 
packers  in  Chicago  and  City  extra  in  New  York  stood  on 
an  absolute  parity,  but  the  London  prices  again  moved  for- 
ward, surpassing  prices  in  the  American  market.  At  no 
time  since  October  30  has  the  price  of  extra  city  tallow  at 
New  York  been  on  a  parity  with  the  price  of  good  Austra- 
lian mixed  in  London.  Prime  packers'  tallow  in  the  Chicago 
market  at  its  peak  for  the  period  covered  from  November 
17  to  22  inclusive,  exceeded  prices  in  the  London  market 
by  a  fractional  degree  over  1  ■  cent  |>er  pound,  but  again 
dropped  below  the  parity  of  London  on  December  I,  while 
on  December  15  the  relative  prices  were  again  a  fraction  of 
a  degree  below  %V3  cents  for  good  Australian  mixed  in  the 
London  market;  8" %  cents  for  prime  packers  in  the  Chicago 
market,  and  cents  for  City  extra  in  the  New  York 
market. 

Coincident  with  the  jump  in  prices  for  tallow  there  has 
been  a  steadily  stiffening  market  for  all  kinds  of  vegetable 
oil  products  which  go  into  the  production  of  soaps.  The 
larger  buyers  of  vegetable  oils  have  anticipated  tlveir  re- 
quirements by  placing  long  term  contracts  ahead.  Offerings 
of  many  products  are  only  being  made  sparingly  and  han- 
dlers are  reluclant  to  quote  nearby  deliveries  owing  to  the 
advancing  trend  of  the  market.  Cocoanut  palm  and  soya 
bean  oils  are  all  feeling  the  impulse  of  buying  by  soapcrs, 
while  olive  oil  has  Wen  quite  tirm  despite  the  outlook  that 
production  in  Italy  will  l>e  considerably  larger. 

In  order  to  set  at  rest  fears  of  an  acute  impending  short- 
age in  edible  oils  and  fats  it  nerd  only  lie  rctncinltered  that 
the  combined  exports  of  hogs,  lard,  cotton  seed  oil,  lard 
substitute,  oleo  stearine  and  other  edible  oils  and  fats  from 
the  United  States  for  the  vear  1921  amounted  to  roughly 
1,400.000.000  pounds  out  of  a  total  production  of  over 
3.600.000,000  pounds  and  that  at  the  same  time  imports  of 
foreign  vegetable  oils  were  effectuallv  inhibited  by  the 
Emergency  Tariff  duties,  it  can  be  seen  that  many  years 
must  elapse  l>efore  American  demand  for  edible  fats  and 
oils  equals  the  supply.  It  is  for  this  reason  that  fears  of  a 
runaway  market  for  soaps  at  this  time  are  deemed  highly 
improbable,  although  there  is  every  indication  of  good 
steady  buying  around  current  price  levels. 


N  PERFUMER 

CARBOHYDRATE  CHAIN  IN  SYNTHETIC  FATS 

At  the  recent  meeting  of  the  British  Association  at  Hull 
an  interesting  paper  was  presented  by  Dr.  Helen  S.  Gil- 
christ on  "The  Preparation  and  Constitution  of  Synthetic 
Fats  Containing  a  Carbohydrate  Chain,"  which  is  briefly 
summarized  as  follows  by  the  London  Chemical  Age: 

The  products  obtained  when  a  carbohydrate  chain  is 
coupled  with  the  unsaturated  groups  characteristic  of  natural 
fats  have  been  studied  with  the  object  of  establishing  the 
constitution  of  the  synthetic  fats  thus  obtained.  As  shown 
by  l-apworth  and  Pearson,  a-methylglucosidc  and  mannitol 
IkjiIi  combine,  on  heating  in  the  presence  of  sodium  ethoxide, 
with  the  oleyl  residues  of  olive  oil.  thereby  liberating 
glycerol.  The  present  research  has  proved  that  in  the  first 
case  a  mono-oteate  is  initially  formed,  whilst  in  the  second 
two  oleyl  groups  enter  the  hexitol  chain.  This  condensa- 
tion is  immediately  followed  by  internal  dehydration,  the 
carbohydrate  chain,  in  each  case,  losing  one  molecule  of 
water,  the  fatty  residues  remaining  intact.  Anhydro- 
methvlglucoside  mono-oleate  and  mannitan  di-oleates  are 
definite  chemical  individuals.  On  methylation  they  yield 
monomethyl  derivatives,  which,  however,  are  unstable  even 
in  the  high  vacuum  of  the  Gaede  pump.  On  being  heated 
with  acid  alcohol  these  methylated  compounds  each  give 
methyl  oleatc.  together  with  an  alkylated  sugar  derivative. 
In  both  cases  the  anhydro  ring  in  the  molecule  persists 
during  hydrolysis,  and  thus  a  passage  is  opened  into  the 
>eries  of  anhydro-sugar  derivatives  and  alcohols.  Exami- 
nation of  the  above  cleavage  products  confirms  the  views 
already  held  regarding  the  mechanism  of  the  reactions 
discussed,  and  complete  structural  formula  are  assigned  to 
the  original  "methylglucoside'*  and  "mannitol  fats  " 


Deodorizing  Animal  Odora  in  Fat  Recovery 

French  patent  528.153  has  been  granted  to  Alfred  Bour- 
din  for  a  method  of  deodorizing  and  sterilizing  liquids  ob- 
tained in  working  up  carcasses  of  animals,  and  for  simul- 
taneously recovering  the  fat.  When  carcasses  are  heated 
with  water  in  closed  vessels,  ammonia  is  produced,  which 
may  partly  saponify  the  fat  to  a  soluble  soap,  which  is  lost 
in  the  water.  To  avoid  this,  the  water  is  collected  in  a 
tank,  treated  with  sulphuric  acid,  and  the  fat.  which  comes 
to  the  surface,  collected.  The  fat  is  then  completely  saponi- 
tied  with  sulphuric  acid.  The  residual  water,  containing 
ammonium  sulphate,  can  be  used  for  fertilizer  or  worked 
up  into  ammonium  sulphate. 


Vegetable  Oil  and  Allied  Trades  in  France,  1921 

The  Washington  Bureau  of  Foreign  and  Domestic  Com- 
merce lias  received  from  Consul  Wesley  Frost,  at 
Marseille,  an  interesting  survey  of  the  French  vegetable-oil 
industry,  This  report  grxrs  into  much  detail  regarding 
prices,  foreign  trade,  and  productions  of  both  the  finished 
product  and  the  raw  materials  entering  into  the  manufac- 
ture of  French  oleageuons  products  over  a  period  of  years. 
Lack  of  space  renders  it  im|K>ssible  to  publish  tfie  report, 
but  those  who  are  interested  may  examine  it  upon  applica- 
tion the  Foodstuffs  Division  of  the  Bureau  of  Foreign  and 
Domestic  Commerce  at  Washington  Refer  to  file  No. 
69796. 


Laundry  Preparation  with  Good  Lather  Properties 

(  tier.  Pat.  332,649,  E.  Reinfurth,  Karlsruhe).— During  or 
after  manufacture,  a  stock  soap  is  mixed  with  a  water- 
soluble  salt  of  o-  or  /S-naphthalcne  sulphonic  acid  (prefer- 
ably an  alkali  or  ammonium  salt,  or  both),  a  loading  in- 
gredient, such  as  clay,  being  added  if  desired.  In  making 
the  stock  soap,  a  portion  of  the  fatty  acids  may  be  replaced 
by  a.  or  naphthalene  mono  sulphonic  acids  or  a  mixture 
of  the  two. 


Canadian  Patent  for  Hydrolysis  of  Oils 

P.  J,  Frcyer  has  received  Canadian  patent  223.833  (1922). 
In  the  hydrolysis  of  oils  to  produce  glycerol,  fatty  acids, 
etc.,  coloidal  clay  expedites  the  process  ami  effects  a  greater 
\ie!d.  is  the  clatm. 
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BLEACHING  OF  OILS  AND  FATS 

By  ANT.  E.  COHEN,  Chemical 


The  tests  were  made  in  the  apparatus  shown  in  the  ad- 
jacent drawing.    Water  was  used  as  the  heating  liquid. 

Through  the  cock  (A),  which  was  also 
"1  J   63     l1sc<*  *or  drawing  on*  tne  material,  a  gas 
1       ,      could  be  introduced  so  that  the  bleaching 
might  take  place  in  a  medium  other  than 
air. 

For  comparison,  a  colorimeter  filled  with 
bleached  oil  was  used.  The  use  of  potassium 
bichromate  or  picric  acid  solutions  for 
comparison  is  to  be  advised  against,  as  dif- 
ferences in  color  always  appear  which  make 
accurate  matching  impossible.  If  a  carbon 
of  very  fine  structure,  as  for  example  norit, 
1  is  used  as  a  bleaching  agent,  a  very  thor- 
ough filtration  is  necessary ;  otherwise  small 
particles  of  norit  give  the  oil  a  green  color 
and  thus  make  the  colorimeter  reading  diffi- 
cult  or  impossible. 
In  order  to  obviate  possible  effects  of  the 
air,  carbon  dioxide  was  blown  through.  This  gas  was  first 
dried  and  then  heated  before  being  used.  The  bleaching 
was  always  continued  for  15  minutes,  followed  by  filtra- 
tion with  a  hot  water  filter.  The  oil  used  was  freed  from 
acid  and  dried. 

Effect  of  the  Temperature. — The  following  series  of 
experiments  on  sesame  oil  show  that  bleaching  was  better 
at  higher  temperatures,  but  that  the  differences  were  very 
small : 


Wracking  Agent  and  Per  Cent 
tied 


1  per  cent  Norit  

2  per  cent  Norit  

3  per  cent  Norit  

1  per  cent  Fuller'*  Earth. 

J  per  cent  Fuller's  Earth 

3  per  cent  Fuller's  Earth. 

J*l  fceni  Florida  Clay 


CvUfritntttr  Headings  Alter 
Bleaching  at 


5u*  C. 

29 
36 
41 

28 

17 
3D 
6<> 


70"  c. 

90'  C. 

30 

33 

37 

39 

42 

44 

29 

28 

*  * 

28 

30 

n 

?0 

The  same  observations  were  also  made  with  other  oils 
and  the  remaining  determinations  were  carried  out  at  a 
fixed  temperature  (90'  C). 

Comparative  Effect  of  Difkf.«f.xt  Bleaching  Agents. 
—Sesame  oil  was  used.    Norit,  Fuller's  earth,  Florida  clay, 


blood  charcoal,  bone  charcoal  and  acid  norit  were  tried. 
Norit  is  a  pure,  amorphous  carbon  with  a  very  high,  con- 
stant i>ower  of  adsorption.    Acid  norit  retains  some  acid 


'Frwn  Seifensiedrr  Zeittng.  1922.  p.  340. 


condensed  on  its  surface,  while  basic  norit 
alkali. 

The  unbleached  oil  had  a  reading  of  18  in  the  colori- 
meter. Fig.  1,  in  which  the  quantities  of  bleaching  agents 
are  used  as  abscissa:  and  the  colorimeter  readings  as  ordi- 
nate*, shows  the  comparative  effects  of  the  bleaching  agents 
used.  Florida  clay  gave  the  best  results,  although  the  blood 
charcoal  had  a  somewhat  stronger  effect  in  the  lower  con- 
centrations. The  bone  charcoal  showed  a  peculiarity,  in 
that  the  bleaching  effect  did  not  increase  with  greater  con- 
centration. 

Duration  of  the  Bleaching. — This  had  only  a  very 
slight  effect.  Tests  which  remained  in  the  apparatus  2 
minutes,  or  those  which  remained  in  it  half  an  hour,  gave 
the  same  reading  in  the  colorimeter.  But  the  fact  must  be 
taken  into  consideration  that  during  the  slow  filtration*  the 
bleaching  agent,  after  it  has  been  drained  out  of  the  appa- 
ratus, still  remains  in  contact  with  the  oil  for  some  time. 

Effect  of  the  Air, — The  following  question  was  of 
importance:  Does  the  air  have  a  harmful  effect  at  the  tem- 
peratures here  used?  Should  one  work  in  a  vacuum  or  in 
carbon  dioxide  or  hydrogen  currents  at  temperatures  below 
100"  C?  Or  can  one  heat  the  oil  in  air  without  danger 
of  oxidation?  Tests  with  and  without  carbon  dioxide  were 
made.  Dry  and  heated  air  was  also  passed  through  the  oil, 
always  with  the  same  result,  namely,  that  the  readings  dif- 
fered little  from  one  another,  as  the  folowing  series  of  ex- 
periments shows : 


3  per  cent  Norit,  xumc  oil    .  .  ... 

3  per  cent  Fuller'!  earih.  tetanic  oil .  . 

3  per  cent  Florida  clay,  «r»ame  oil... 

3  per  cent  Norit,  soya  bean  o:l  

3  per  cent  Norit.  palm  kernel  oil  

This  shows  that  the  oxidation 
at  temperatures  below  100D  C,  is 

Water  Content  of  the  Bleaching  Agent. — The  oils 
used  were  dried  carefully,  as  were  the  bleaching  agents, 
the  former  in  a  vacuum,  the  latter  in  a  drying  oven.  Water 


With 
CO, 
4A 
Jl 
71 
42 
65 

of  the 
negligibl 


Without  With  dry 

CO,  Air 

44.5  41' 

32  34 

70  69 

46  4.1 

66  66 

oils  used,  in  air 


y\«»Jo*o*)6«7»ac»B  »  «  «  »  C  »  «  «  »  D 
Nvrit  Honda  firffcr  Nartf 

was  now  added  to  the  bleaching  materials  in  the  propor- 
tions shown  below.  The  per  cents  of  water  refer  to  the 
weight  of  the  oil.    Sesame  oil  was  used. 

Water,  Cchri-  Water.  Colori- 

Per  meter  Per  meter 

Cent  Keadinx  Cent  Reading 

0.5  49  }%  Foller  f  Earth      0.5  31 

->  51  3%  FullerV  Earth      2  32 

5  3%  F»ller'»  Earth      5  27 

in  J_>  3%  Fuller's  Earth    10  25 


31  Norit. 

3*v  Norit. 

it_r  Norit. 

3*",  .Writ. 


The  readings  were  therefore  somewhat  better  for  norit. 
It  must  also  be  noted  that  by  using  norit  containing  moist- 
ure, filtration  becomes  much  easier. 

Combinations  ok  Bleachinc  Agents. — Since  there  are 
several  coloring  matters  in  natural  oiK  and  since  one  ad- 
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sorption  medium  offers  a  better  adsorbing  for  one  par- 
ticular coloring  matter  than  tor  another,  it  is  not  surpris- 
ing that  mixtures  of  bleaching  agents  may  give  better  re- 
sults than  single  substances.  In  the  following  figures  the 
percentages  of  bleaching  agent  are  measured  along  the 
abscissa:  and  the  colorimeter  readings  arc  again  laid  out 
along  the  ordinate*,  as  is  done  in  physical  chemistry  for 
systems  with  two  components. 

Fig.  2  show 5  the  Xorit-Florida,  the  Florida-Fuller,  the 
Fnllcr-Norit  "'system."  for  sesame  oil,  3%  of  total  bleach- 
ing agent  being  used  in  each  case.  Point  A  corresponds 
to  1009c.  norit.  B  to  100%  Florida  clay,  and  C  to  100% 
fuller's  earth.  /:  is  a  mixture  of  90%  Florida  and  10%. 
norit;  F  is  a  mixture  of  80' r  fuller's  earth  and  20%  norit, 
etc. 

A  sharp  maximum  appears  (Fig.  2),  that  lies  in  the 
same  place  for  1%.  3r*  and  5%  bleaching  agent.  There  is 
certainly  no  auxiliary  effect  of  the  bleaching  agents,  for 
the  same  result  as  in  Fig.  2  (namclv.  a  maximum  reading 
of  93)  was  attained  when  the  bleaching  agents  were  used 
one  after  the  other,  or  in  other  words,  when  one  bleached 
with  2.9%  Florida  clay,  filtered  off  and  then  bleached 
with  0.1%  norit. 

Combinations  were  also  made  with  three  bleaching  ma- 
terials. We  can  imagine  the  three  bleaching  agents  (norit, 
Morida  clay.  Fuller's  earth)  at  the  angles  of  an  equilateral 
triangle.  The  perpendiculars  from  any  point  in  the  triangle 
to  the  sides  give  the  per  cent  combination  for  this  point. 


Fuffer 


Norit 


Florida 


Point  .  f  in  Fi«.  3  is  therefore  «  '">  Florida  clay,  b  % 
norit  ami  100  minus  ,i  minus  b  %  Fuller's  earth.  By  indi- 
cating the  readings  on  the  colorimeter  by  a  perpendicular 
to  tlte  plane  of  the  triangle,  we  obtain  a  three-dimensional 
figure,  which  is  the  Norit- Florida-Fuller  system  for  sesame 
oil.  Bv  means  of  a  greater  number  of  determinations  the 
three-dimensional  figure  could  be  represented  in  clay.  If 
we  imagine  a  particular  point  on  the  perpendicular  and  a 
parallel  plane  laid  through  it.  the  plane  will  cut  the  three- 
dimensional  figure  and  we  can  project  the  section  on  the 
base. 

If  we  do  this  for  a  number  of  points  we  get  Fig.  3. 
The  line  90.  for  example,  gives  the  composition  of  bleaching 
materials  which  gave  the  reading  90  on  the  colorimeter, 
Point  .-I  is  therefore  a  combination  which  gives  a  bleach- 
ing of  ofl,  etc.    W  e  may  call  these  lines  unchromrs 

Figures  4  and  5  give  the  two -component  systems  for  soya 
bean  oil  and  palm  kernel  oil  Here  again  we  see  the  ap- 
pearancc  of  maxima,  as  in  Fig.  2.  If  the  assumption  made 
at  the  beginning  is  correct,  namely,  that  the  appearance  of 
the  maxima  is  only  the  result  of  the  existence  of  several 
coloring  matters,  these  maxima  onuld  ix>t  occur  if  the  tests 
were  repeated  with  a  colorless  oil  colored  with  a  simple 


coloring  matter.  In  this  demonstration  a  sesame  oil 
bleached  water-white  (reading  195  on  the  colorimeter)  was 
colored  butter-yellow  with  dimethylaminoazobenzol. 
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Fig.  6  shows  clearly  that  the  lines  deviate  very  little 
from  straight  lines.    There  is  no  sign  of  a  maximum. 
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Si  m  \i.\rv  — The  deductions  are  epitomised  as  follows: 

1.  The  effect  of  the  tem|>erattire  is  very  slight. 

2.  The  duration  of  tlte  bleaching  is  not  important 

3.  Below  100'C   the  air  has  no  harmful  effect  on  the 


bleaching. 

4.  The  presence  of  moisture  improves  the  bleaching  and 
makes  the  filtration  easier. 

5.  Under  some  conditions  combinations  of  bleaching 
jgetits  increase  the  bleaching  efficiency. 


Swiss  Use  Austrian  Money  to  Wrap  Soap 

The  value  of  the  Austrian  krone  has  fallen  so  low  that 
a  Swiss  soap  manufacturing  concern  is  using  10  krone  mites 
as  wrappers  for  it>  product.  This  novel  means  of  adver- 
tising has  attracted  much  attention  and  at  the  same  time 
is  being  done  without  expense,  as  the  notes  cost  less  than 
the  wrappers  formcrlv  used 
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MANUFACTURE  OF  SOAP:  1921  CENSUS 

{Continued  irom  pane  519) 


tits  in  other  industries,  aggregating  $21,140,000  in 
1919,  arc  not  at  present  available  for  1921  ;  hence  all  items 
arc  not  actually  comparable. 

ini  1919 

Total  value    (i)  $337,880,000 

The  soap  industry   $240,116,000  $316,740,000 

Subsidiary    soap    prukirts    from  nihei 

industrim    (•)  21,140,000 

Soap  Industry 

Only       All  Industries 
1.741.O02.O00  1.855,257.009 
903,258,000  1,072.390.000 
195,347.000  179,350,000 


Hard  Soaps: 

Quantity,  pounds   

Tallow  fools  and  ..Inn 


Toilet  soap 
Dye  snap 


'>><■  *o»P    1.319,000  21,710.000 

Soap  chip*    143,915.000  18l.R37,<H,n 

Other  l,ard  map*   497,163.000  399,970,000 

  $163,041,000  $227,051,000 


5  76.270.000 
198,087.000 
378.183.000 
$29,144,000 

5.965.000 
$768,000 

50.756,000 
$2,313,000 

26.183.000 
$2,269,000 


Valu 
Powdered  S'apr: 

Quantity,  pounds  

Abrasive   

N on  abrasive   

Value   

Liquid  Soap: 

Pound  

Value   

Soft  Suap: 

Pounds   

Value   

Special  Soap  Article*: 

Pound.   

Value   

Glycerin: 

Crude,  for  Salt— 

Pounds   

Value   

Refine.!,  for  Sale- 
Pounds   

Value   

Stearin: 

Pounds   

Value   

Candle  Pitch: 

Pounds     

Value   

Candles: 

Pounds   ,  

Value  

Red  Oil  (Commercial  Olcin  Acid) 

<  I  ill  I  IM  

Value   

Perfumes  and  Toilet  Preparations. 

Value    $15,115,000 

All  other  products 


466.536,000 


(•) 

10.033.OCO 
$1,255,000 

74.463.000 
$3,925,000 

36.302.000 
$3.5 


19.710.000 
$1,912,000 

39,307.000 
$6,088,000 

J.223.000 
$316,000 

5.958.000 
$92,000 

4.559.000 
$327,000 

930.000 
$416,000 


18.315.000 


18.228.000 
$2,483,000 

47,377.000 
$11,461,000 

3,140.000 
$825,000 

5,211,000 
$91,000 

5.483.000 
$819,000 

433.000 
$476,000 

•  $12,635,000 
73,290.000 


CI  Figures  not  yet  available. 

<»)  Included  ab.vc  with  value  of  hard  soaps. 


UNITED  STATES  PATENTS  GRANTED 

Camillc  Dcguidc,  of  Enghein,  France,  lias  been  granted 
patent  1,440.211  for  a  continuous  process  for  the  manufacture 
of  caustic  soda  or  caustic  potash.  This  patent  is  for  a 
process  for  the  production  of  caustic  alkali,  consisting  in 
decomposing  a  barium  poly-basic  silicate  by  water  and  an 
alkali-metal  sulphate. 

A  patent,  Xo.  1,439,685,  for  a  process  of  producing  light 
colored  fatty  acids,  has  been  granted  to  John  W.  Hodman. 
Western  Springs.  111.,  assignor  to  William  Garriguc  &  Co.. 
Inc.,  New  York.  Five  claims  are  made  for  the  process, 
which  includes  evaporating  dark  colored  fatty  acids  and 
commingling  the  vapors  with  a  heated  gaseous  carrier.  A 
further  descri|*ion  can  be  found  in  "Patents."  page  515. 

Andrew  J.  Leonard.  West  Branch,  Mich.,  has  received 
patent  1.441,100  for  a  hand  washing  compound.  This  is  a 
composition  of  matter  consisting  of  water,  lye  and  animal 
fat  boiled  and  mixed  to  produce  saponification,  gasoline,  de- 
natured alcohol,  parafhnc  sealing  wax.  potassium  carbonate, 
sugar,  camphor  gum,  powdered  Wric  acid  and  oil  of  mirbane 
compounded  in  relative  proportions  substantially  as  de- 
scribed. 

Holland  Once  More  Exports  Oils 

The  most  important  event  of  recent  years  in  the  vegetable 
oil  industry  is  the  change  of  Holland  from  an  importing  to 
an  exporting  country,  reports  Consul  Frank  W 
Amsterdam. 


FEATURES  OF  SOAP  MATERIAL  MARKET 

(Continued  from  next  page) 

last  week  at  10!4c  per  pound  New  York,  and  Crude  Corn 
Oil  changed  hands  at  10c.  Middle  West.  Corn  Oil  is  firm, 
and  only  a  lew  tanks  seem  to  be  available  from  Middle 
Western  producers.  Prime  Green  Italian  Olive  Oil  Foots 
have  been  quiet  during  the  past  week,  but  cables  from  Italy 
do  no  show  any  weakness  in  the  European  Mtuation. 
January  IS,  1923.  A.  II.  Horner. 


Industrial  Chemicals 

The  decidedly  heavier  contract  movement  featuring  in- 
dustrial chemical  markets  has  emphasized  the  favorable 
position  reached  in  many  lines  of  industry.  There  has  been 
a  steady  call  for  supplies  and  leading  factors  have  been 
voicing  a  great  deal  of  optimism  as  to  the  future  outlook. 
The  leading  producers  of  alkali  products  arc  so  well  booked 
ahead  that  they  are  not  particularly  anxious  to  contract 
too  far  ahead  into  the  Spring  and  Summer  months.  Except 
for  a  slight  lull  during  the  holiday  period  due  in  large  meas- 
ure to  inventory  taking  last  year's  advances  in  chemical  busi- 
ness have  been  continued  in  the  new  year;  in  fact,  the 
extension  of  previous  gains  has  been  noteworthy  in  not  a 
few  directions.  To  be  sure,  export  business  has  been  none 
too  good  since  English  and  German  producers  have  been 
successful  in  re-establishing  business  relations  with  their 
old  customers,  but  the  -improvement  in  various  European 
monetary  units,  particularly  the  pound  sterling,  has  led  to 
the  conviction  that  soda  ash.  caustic  soda,  sulphuric  acid, 
blue  vitriol  and  the  boraxes  will  lie  wanted  in  increasing 
quantities  by  foreign  consumers  during  the  coming  year. 
The  enormous  increase  in  domestic  consumption  of  indus- 
trial chemicals  during  the  last  live  months  of  1922  is  ex- 
pected will  lie  continued  during  the  first  six  months  of  the 
tiew  year.  At  any  rate,  with  the  advent  of  the  deflation  of 
the  markets,  the  disappearance  of  the  unemployment  prob- 
lem and  with  stocks  in  the  hands  of  consumers  small,  and 
with  the  disrupting  process  of  tariff  revision  pretty  well 
discounted  the  trade  may'  look  forward  with  confidence  to 
renewed  manufacturing  activities  and  prosperity  during  the 
coming  year.  A  bit  of  trade  gossip  which  has  occasioned 
the  keenest  interest  is  the  revival  of  offers  of  long  term 
contracts  for  basic  potash  salts  by  German  producers. 

Other  Soap  Making  Materials 

Stocks  of  both  turpentine  and  rosins  at  primary  points 
are  down  to  a  low  point  as  the  high  prices  prevailing  of 
recent  months  for  rosins  has  resulted  in  a  rapid  marketing 
of  the  late  production.  Inventory'  taking  has  occupied  the 
majority  of  the  consuming  trades  during  the  past  few 
weeks.  The  big  factor  in  rosins  last  year  was  the  un- 
usually heavy  foreign  demand.  Export  business  has  hern 
quieter  of  late,  but  with  prices  on  a  more  attractive  basis 
there  is  every  reason  for  expecting  a  big  year.  Heavy 
purchases  of  tallow  by  the  producers  of  stearic  acid  and  red 
oil  have  stiffened  the  former  product  materially.  Grecces, 
tallow  and  a  numU-r  of  allied  products  have  all  gone  up 
materially  during  the  past  month  in  keeping  with  higher 
prices  for  provisions. 

GERMAN  PATENTS  FOR  SOAP  POWDER 

German  Patents  310.122.  310,123  and  310.625.  A.  Imhau- 
scn,  Witten,  are  described  as  follows  :  In  the  first  patent, 
liquid  soap  is  cooled  down  to  abmit  zero  C.  and  then  slowly 
rewarmed  to  room  temperature.  During  the  cooling  it  is 
kept  energetically  stirred,  thus  forming  a  fine,  crystalline 
powder,  which  does  not  require  grinding.  In  the  second,  a 
mixture  of  soap,  soda  and  suitable  rilling  ingrcdienv*  is 
blown  to  foam  in  a  pressure  vessel,  and  left  under  in- 
creased pressure,  being  afterwards  forced  through  a  nozzle 
into  a  super-cooled  chamber  and  discharged  on  a  conveyor, 
the  temperature  being  slowly  raised  again.  In  the  third 
patent,  which  is  one  of  addition  to  the  first,  the  fluid  mass 
is  treated  with  super-cooled  gases,  such  as  liquid  air.  This 
air.  in  vaporizing,  exerts  a  powerful  oxidizing  action,  thus 
bleaching  the  crystals  of  soap  powder. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

Written  Specially  tar  This  Journal.) 

The  sudden  advance  from  the  8c  level  to  the  9c  selling 
price  of  the  New  York  Extra  «rade  brought  about  a  con- 
dition which  is  causing  the  large  soapers  to  assume  a  more 
conservative  tone  and  the  trade  in  general  las  shown  an 
unwillingness  to  follow  tl>ese  prices. 

Since  the  middle  of  last  week,  values  here  have  shown 
a  weaker  tendency  with  some  producers  willing  to  sell 
their  output,  in  quality  practically  equal  to  the  New  York 
Extra  grade,  at  a  reduction  of  Ji-Jic  per  pound. 

The  markets  in  the  middle  west  and  western  points  have 
held  very  firmly  although  stock  is  offered  more  freely. 

As  underlying  conditions  are  fundamentally  strong  it 
would  appear  to  be  useless  to  look  forward  to  any  decided 
break  in  prices. 

Greases  are  holding  firmly  up  to  top  prices  with  8-8!4c 
for  the  good  quality,  low  acid  House  Grease,  and  other 
grades  at  relative  quotations. 

January  17,  1923.  Tobias  T.  Pkkgament. 


GLYCERINE 

(Written  Specially  for  This  Journal) 
The  price  for  Chemically  Pure  Glycerine  has  not  changed 
in  the  last  month,  although  refiners  are  firmer  than  they 
were,  when  our  last  letter  was  written.  In  Dynamite  and 
Crude,  however,  the  market  has  advanced  over  1  cent  per 
pound,  due  to  active  buying  on  the  part  of  the  explosives 
manufacturers,  about  the  end  of  December  and  to  the  situa- 
tion abroad.  The  foreign  markets  are  lower  than  ours,  but 
the  fear  here  is.  that  the  European  countries  will  not  allow 
Glycerine  to  be  exported,  if  an  actual  state  of  war  exists, 
among  the  larger  nations,  and  this  will  work  a  hardship 
on  United  States,  for  wc  must  still  look  to  Europe  for 
a  part  of  our  needs,  in  the  way  of  Crude  Glycerine.  At 
time  of  writing,  the  buyers  who  have  been  recently  operat- 
ing in  Dynamite,  on  a  large  scate,  claim  to  have  with- 
drawn from  the  market,  having  obtained  all  they  needed, 
for  a  period  in  advance;  this  may  be  so,  but  even  if  it  is, 
they  will  have  to  come  in  again  in  another  month  and  as 
their  regular  Spring  season  begins  early  in  March,  wc  look 
for  a  good  demand  from  now  on.  especially  if  general  busi- 
ness is  to  continue  in  a  satisfactory  shape,  as  it  has  been 
for  the  last  six  months.  Unless  something  unforeseen  hap- 
pens, we  see  no  reason  to  expect  any  weakness  in  Chemically 
Pure,  which  is  today  quoted  at  18'- 5  cents,  in  bulk. 
January  16,  1923  \V.  A.  Stop»o«d 


VEGETABLE  OILS 

(Written  Specially  for  This  Journal) 

Since  our  last  letter  Vegetable  Oils  have  been  very  active 
and  prices  of  most  oils  have  advanced,  due  to  heavy  buying 
by  soap  manufacturers.  There  is,  at  present,  a  heavy  de- 
mand for  some  oils  for  nearby  deliveries,  but  many  of  the 
consumers,  having  purchased  some  time  ago,  are  well  sup- 
plied for  the  present  and  are  just  watching  the  situation 
closely. 

Cocoanut  Oil  is  in  fair  demand,  but  buyers  arc  now  not 


as  anxious  to  cover  their  future  requirements  as  they  were 
a  few  weeks  ago  when  prices  were  lower.  Some  people  are 
of  the  opinion  that  Cocoanut  Oil  is  at  its  peak,  at  least  for 
the  present,  and  that  lower  prices  will  be  seen  shortly. 
However,  the  primary  market  in  Manila  is  strong  and  no 
offerings  have  recently  been  received  on  bulk  shipments, 
excepting  at  prices  even  higher  than  are  now  being  quoted 
by  importers,  in  tank  cars.  The  Copra  situation  in  the 
Orient  continues  to  be  very  firm. 

Palm  Oils  have  been  moving  very  lively,  and  the  demand 
at  this  writing  is  heavy— not  only  for  nearby,  but  forward 
deliveries  as  well.  Niger  is  not  available  today  below  7i^C- 
per  pound,  and  only  a  limited  quantity  of  Lagos  Oil  is  to 
be  had  at  7*ic.  New  York.  Most  importers  are  quoting 
higher  prices. 

Crude  Cottonseed  Oil  is  difficult  to  buy  in  round  lots. 
Trades  were  made  at  9Vfrc  in  the  south  last  week,  but  most 
sellers  arc  holding  for  *)ytc.  and  1  l>c.    Even  at  these  prices 
offerings  are  not  bcinjj  made  freely.    Soya  Bean  Oil  sold 
(Continued  on  Preceding  Page) 


SOAP  MATERIALS 
Tallow  am 


I    4.90c 

K    4.95c 

M    5.40c 

N    5.80c 

W.  G   6  05c 

W.  W   6.75c 

  $2.82  <5$3.10 

2.72   rd>  3.00 
A\\\Ca 


Tallow,  New  York,  Special,  .0844c.  Edible.  New  York. 
.09,'k.  Yellow  grease.  New  York,  .0eVa.08'ic.  White 
grease,  New  York.  ,09#-.10c. 

Rosin.  Savannah.  Jan.  16,  1923. 

Common  to  good   4.90c 

D   4.90c 

E    4.90c 

F    4.90c 

G    4  90c 

H   4.90c 

Starch,  Pearl,  per  100  lbs  

Starch,  powdered,  per  100  lbs. . . . 
Stearic  acid,  single  pressed,  per  II 

Stearic  acid,  double  pressed,  per  lb   .11*4''' 

Stearic  acid,  triple  pressed,  per  lb   A3'A(a: 

Glycerine,  C.  P..  per  lb  18"/,tfi'  .19 

Glycerine,  dynamite,  per  lb.  Hy^'u  .18 

Soap  lye,  crude,  80  per  cent,  louse,  per  lb..       .ll/'i!5  12 
Soap  lye.  saponification.  80  per  cent,  loose 

per  lb  12*6(5;  .13 

Oils 

Cocoanut,  edible,  per  !h   

Cocoanut,  Ceylon,  Dom.,  per  lb  

Palm,  I-agos,  per  lb  

Palm,  Niger,  per  lb  

Palm.  Kernel,  per  lb.,  nominal  

Cotton,  crude,  per  lb.  f.  o.  b.  mill. 
Cotton,  refined,  per  lb..  New  York 

Soya  Bean,  per  lb  

Corn,  crude,  per  lb  

Castor.  No.  1,  per  lb. 


Castor,  No.  3.  per  lb  11 


Peanut,  crude,  per  lb 
Peanut,  refined,  per  lb 


.10^(5- 
,09'^r.T 
.08  (if 
.07*i'./ 
.08*4  '<i 
S»W<? 

im<;i 

AV4>a> 
.11  ci 

AZYxUx 


.09-H 


•OSfi 

.11 V, 
AWa 


Chemicals 

Olive,  denatured,  per  gal   1.10   (J?  1.15 

Olive  Foots,  prime  ureen.  per  lb  09   d'v  W% 

Soda,  caustic.  76  per  cent,  per  100  lbs   3.50   <Yr  3.60 

Soda  Ash,  58  per  cent,  per  100  lbs   1.75    (if  2.10 

Potash,  caustic.  88-W92  per  cent,  per  cwt. 

f.  o.  b.  Works  07  (.i 

Potash  Carbonate.  80*"/ 85  ix-r  cent,  per  lb., 

N.  Y  05i<;<5  .06 

Salt,  common,  tine,  per  100  lb>   nominal 

Sulphuric  acid.  60  drKrees.  per  ton   9.00   (o  9.50 

Sulphuric  acid.  66  degrees,  per  ton   14.50   rr?  1 5.00 

Borax,  crystals,  per  lb  05VS(5.  .06 

Borax,  granular,  per  lb  05'.-<5>  .06 

Zinc  Oxide.  American,  lead  free,  per  lb  . .       .06  'fit  .08 
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FOREIGN  TRADE  OF  OUR  INDUSTRIES  GOES 
FAR  OVER  $33,000,000  FOR  1922 

Supplementing  the  official  figures  which  we  printed  in  our 
November  issue  of  the  gigantic  growth  of  the  American 
perfumery,  toilet  goods  and  allied  industries  within  recent 
years,  it  is  a  pleasure  to  announce  that  simply  in  the  matter 
of  foreign  trade,  leaving  out  many  comparatively  minor 
items,  that  branch  in  1922  is  over  $10,000,000  ahead  of  1921. 
Official  figures  for  the  year  are  given  on  exports,  but 
conservative  estimates  have  had  to  be  made  on  import 
figures  which  have  been  held  up  by  tlic  governmental  delay 
due  to  the  new  tariff  adjustments.  The  total  shown  in  the 
following  table  is  above  the  sum  just  mentioned,  but  the 
inclusion  of  collateral  and  subsidiary  movements  of  ma- 
terials, would  run  the  total  up  still  higher.  The  figures  are 
subject  to  official  revision  in  imports: 

Imports— 

Perfumeries,  cosmetics,  etc   $8,600,000 

Lemon  and  other  essential  oils   4,500,000 

Talc    370,000 

Soap    813,000 

Vanilla  beans    2,200,000 

lixports— 

Perfumeries,  cosmetics  and  toilet  -preparations.  6,309,400 

Soaps,  manufactured    8.913.110 

Peppermint  and  other  essential  oils    8K3.815 

Flavoring  extracts    761,284 

Total   $3W52,609 

On  another  page  we  are  printing  some  timely  news  about 
our  foreign  trade,  especially  as  it  concerns  perfumery,  cos- 
metics, toilet  goods  and  other  branches  of  our  industries. 
The  calendar  year's  total  figures  are  given  and  additionally 
for  the  edification  of  our  readers  engaged  in  these  lines  will 
be  found  the  first  published  statement  dividing  our  foreign 
exports,  not  only  as  to  close  classification  of  products,  but 
giving  in  each  division  the  country  of  destination.  The  table 
which  we  print  will  afford  a  subject  of  study  for  a  great 
many  of  our  readers,  even  those  who  do  not  desire  to  cul- 
tivate foreign  connections.  It  will  enlighten  those  of  our 
friends  who  have  sought  similar  information  respecting  the 
toilet  industries  domestically. 

Until  the  Census  Tlureau  follows  the  example  of  the 
Bureau  of  Foreign  and  Domestic  Commerce  it  will  be  a 
difficult  objective  to  divide  for  statistical  purposes  the 
various  items  of  manufactures  which  our  industries  turn 
out,  but  which  are  not  exported. 
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BUSINESS  MEN  MUST  PAUSE  IN  RUSH  TO 
STUDY  ECONOMICS'  LESSONS 

Almost  everybody  is  in  the  hustling,  hurrying  multitude 
that  measures  success  by  the  rule  of  dollars,  with  no  thought 
of  the  problems  involved  and  their  effects  upon  trade 
future.  It  really  is  of  vital  importance  for  all  business  men 
to  know  the  history  of  trade  and  financial  periodical  waves 
and  to  gather  a  sufficient  insight  into  them  to  help  as  a 
guide  to  their  own  present  and  future  activities.  It  is  a 
duty  not  only  to  themselves,  but  to  their  associates  and 
friends  in  trade,  as  well  as  to  the  entire  Nation.  Nobody  is 
being  accused  of  wilful  neglect,  but  the  subject  of  Eco- 
nomics has  the  suggestion  of  complexity  and  abstruseness 
that  often  may  cause  busy  persons  to  postpone,  if  not  cancel, 
closer  acquaintance.  As  a  matter  of  fact,  the  study  of 
Economics  and  action  upon  the  deductions  which  most 
naturally  may  be  derived  is  now  an  element  of  success. 

It  is  worth  while  pausing  to  read  the  extremely  important 
paper  which  wc  are  printing  on  page  535  of  this  issue  on 
"Is  a  New  Period  of  Inflation  in  Sight?"  The  author.  Mr. 
Roberts,  is  one  of  the  most  prominent  financiers  and  ob- 
servers of  trade  and  financial  conditions  in  the  country  and 
has  been  connected  with  many  large  enterprises.  Besides 
his  bank  connections  he  is  Chairman  of  the  Advisory  Com- 
mittee of  the  comparatively  new  American  Chamber  of 
Economics,  Inc.,  30  Irving  place.  New  York,  which  has 
entered  into  a  campaign  of  education  on  this  vital  element 
in  accelerating  our  present  trend  toward  greater  prosperity. 

The  trouble  with  a  great  many  of  us  is  that  we  do  not 
stop  to  think  about  general  conditions  of  the  past  and 
present  features  of  foreign  and  domestic  trade,  except  pos- 
sibly within  narrow  limitations,  forgetting  that  the  whirl 
of  commerce  is  like  a  wheel,  always  revolving  in  an  un- 
certain orbit,  like  a  loose  tire  on  a  motor  car  that  may 
roll  along  for  some  time  before  it  makes  the  final  trouble, 
unless  the  driver  appreciates  the  danger.  Economics  is  al- 
most as  simple,  if  one  can  get  properly  interested,  and  of 
vastly  greater  importance.  Mr.  Roberts's  paper  shows  ex- 
actly what  it  is.  The  Chamber  recognizes  the  fact  that 
few  of  us  in  active  business  have  the  lime  to  sit  down 
and  separate  from  our  own  pressing  work  the  maze  of 
information  necessary  to  solve  the  Nations  problems  and 
take  advantage  of  the  consensus.  That  is  something  that 
the  Chamber  of  Economics  aims  to  supply  to  American 
trade  and  we  most  cordially  endorse  its  purposes. 

In  Mr.  Roberts's  article  some  of  our  readers  will  say 
about  some  things:  "Why  we  knew  that."  But  the  test  is 
not  on  what  they  may, have  known,  but  whether  they  have 
assembled  in  their  minds  all  of  the  points  and  whether  they 
have  concentrated  the  information  into  a  business  policy  and 
then  acted  upon  it.  It  is  all  simple  enough  in  a  way,  but 
it  needs  men  like  Mr.  Roberts  and  his  associates  to  get 
the  great  American  business  world  to  think  on  the  broad 
basis  that  is  going  to  help  everybody. 


TENTH  FOREIGN  TRADE  CONVENTION 

The  Tenth  Convention  of  the  National  Foreign  Trade 
Council  will  be  held  in  New  Orleans  on  May  2,  3,  4, 
according  to  announcement  of  O.  K.  Davis.  Secretary  of 
the  Council.  In  1921  New  Orleans  was  the  second  port  of 
the  United  States  in  import  importance  in  the  country.  As 
in  previous  years,  leading  foreign  traders  from  every  part 
«.f  the  United  States  and  in  every  line  of  industry  will  at- 
tend the  convention. 


FAILURE  TO  ADVERTISE  ENDS  CAREER 
OF  FAMOUS  HISTORIC  FIRM 

(London  Cable  to  the  New  York  Herald) 
Because  of  its  failure  to  continue  advertising  the 
famous  shoe  polish  firm  of  Day  &  Martin,  which 
won  a  place  in  literature,  is  selling  out.  The  man- 
aging director  made  the  statement  attributing  the  loss 
of  business  to  insufficient  advertising,  for  during  its 
most  successful  years  the  company  advertised  per- 
haps as  extensively  as  any  other  concern  in  Great 

It  was  with  Day  &  Martin's  polish  that  Charles 
Dickens  caused  Sam  Wtller  to  polish  the  boots  of 
Mr.  Pickwick,  and  references  to  the  firm  are  also 
to  be  found  in  the  works  of  Carlyle,  George  Eliot, 
Thomas  Hood  and  Bret  Harte.  It  was  Dickens's 
aversion  for  a  rival  firm  that  caused  him  to  boom 
Day  &  Martin.  In  his  boyhood  days  the  famous  au- 
thor had  been  an  employee  of  the  rival  firm,  where 
!  his  work  was  to  paste  labels  on  pots  of  polish.  The 
wage  he  received  was  so  small  that  he  never  forgave 
!    his  employers. 


PRIZE    WINNING    "BEAUTIES"    MIGHT  BE 
MUCH  IMPROVED  BY  COSMETICS 

Miss  America  and  Miss  Canada  stood  out  in  the  glare  of 
New  York  daylight  at  high  noon  on  January  20  in  front 
of  the  City  Hall.  Both  have  been  proclaimed  the  prize 
"beauties"  of  their  respective  countries.  Mayor  Hylan.  kind 
and  generous,  gave  them  the  once  over  and  felt  sorry  that 
some  of  the  girls  in  Flatbush,  Brooklyn,  and  on  Manhat- 
tan's great  East  Side  had  not  been  in  the  contest  which 
bestowed  the  arrogant  titles,  but  he  gave  the  two  girls  a 
few  words  of  cheer  on  their  trip  to  Montreal,  where  both 
were  to  take  part  in  a  carnival. 

Miss  America,  whose  name  need  not  be  used,  took  par- 
ticular pains  to  announce  (she  is  1"  years  old)  that  "never 
in  all  of  her  life"  has  she  "used  cosmetics  of  any  kind  " 
One  of  the  big  Irish  policemen  in  the  offing  remarked  loud 
enough  for  the  Mayor  and  others  to  grin:  "She  needs  some 
badly,  and  if  this  is  a  prize  beauty  I  am  going  to  enter 
some  of  the  real  colleens  wc  have  around  in  Corlcar's 
Hook  in  the  next  contest." 

Miss  Canada,  who  was  silent  on  cosmetics,  caught  the 
crowd.  If  she  wore  cosmetics  they  did  not  show,  but  at 
any  rate  she  shone  superior  to  her  little  American  foe  of 
beautifying  devices.  The  two  girls  had  a  busy  time  in  the 
city  after  their  City  Hall  reception  ami  whether  it  was 
simply  courtesy  to  another  country,  it  was  curious  that  the 
girl  who  was  silent  on  cosmetics  received  more  plaudits 
than  her  companion  who  defended  herself  from  using  them. 
Anyway  perfectly  disinterested  observers  said  that  Miss 
Canada,  with  or  without  cosmetics,  had  a  strong  lead  on 
first  place  in  any  "beauty"'  contest. 


PROHIBITION  AND  CHEWING  GUM 

A  survey  of  chewing  gum  dealers  in  Pittsburgh  has  re- 
vealed that  the  advent  of  prohibition  has  considerably  re- 
duced the  sale  of  chewing  gum  to  men.  So  far  as  dealers 
have  noted,  more  women  are  chewing,  neither  needing  nor 
caring  to  camouflage  their  drinks.  The  opinion  of  half  a 
dozen  of  the  largest  gum  dealers  was  that  "man  no  longer 
cared  to  cover  up  his  drinks,  consequently  he  did  not  buy 
gum."  The  increase  in  the  use  of  gum  among  women  was 
attributed  by  several  dealers  to  the  fact  that  women  who 
smoke  alwavs  iim  gum.  and  main  women  now  are  smoking 
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LATE  HOLIDAY  GREETINGS  AND  VIEWS  FOR 
1923  TOILET  GOODS  SYMPOSIUM 

Some  of  our  holiday  greetings  were  delayed  in  the  mails 
and  failed  to  arrive  in  time  for  mention  last  month.  From 
India  comes  a  handsome  illustrated  card,  carrying  the  good 
wishes  of  B.  Swaramerchar,  of  Kisenflour  Products,  Ltd., 
Mysore. 

Fernand  Javal.  of  Houbigant,  Paris,  voiced  his  heartiest 
wishes  for  192J  and  Mr.  and  Mrs.  Louis  Roure  joined  in 
forwarding  their  cordial  seasonal  sentiments. 

Two  fine  calendars  for  1923  also  were  in  the  delayed 
mails.  One  from  the  Forbes  Lithograph  Mfg.  Co.,  Boston, 
is  an  office  pictorial  calendar,  bearing  a  faithful  reproduc- 
tion of  an  oil  painting  portraying  an  exciting  moment  dear 
to  the  heart  of  every  fisherman. 

The  other,  from  Carranza  &  Co.,  Inc.,  printers.  New  York, 
is  adorned  by  a  "Fair  Santa  Claus,"  which  is  reproduced 
from  the  popular  painting  of  Frederick  Duncan. 

The  following  views  on  the  outlook  for  1923  were  too 
late  for  inclusion  in  our  Toilet  Trades  Survey: 

Finds  Foreign  Competition  Diminishing; 

/•".  7".  Gordon,  Secretary  and  Treasurer  of  the  Western 
Laboratories,  Inc.,  Chicago.  III.:  We  are  pleased  to  report 
business  good  and  the  outlook  for  the  year  exceptionally 
bright  Competition  from  foreign  sources  is  getting  less  and 
our  business  on  perfumes  and  toilet  requisites  is  growing 
nicely. 

Soap  Business  Advances  in  January 

Chas.  S.  I'carce,  V'icc-Prcsideixt  of  the  Palmolive  Co., 
Milwaukee.:  Present  conditions  seem  to  be  about  on  a  par 
with  last  year.  As  far  as  our  own  business  is  concerned, 
January  1923  will  be  considerably  in  advance  of  1922. 

Toilet  Exposition  Should  Provide  Impetus 

Larkin  Co.,  Inc.  (J.  A.  Handy),  Buffalo,  N.  Y.:  We 
anticipate  fairly  good  conditions,  at  least  for  the  spring  and 
summer.  The  National  Perfumery,  Toilet  Articles  and 
Soap  Exposition,  April  2  to  9,  should  provide  an  impetus 
to  our  business  and  be  an  excellent  business  proposition  for 
y«ni  also,  especially  since  it  comes  during  convention  week. 


CUSTOMERS'  NAMES  NOT  A  TRADE  SECRET 

The  courts  often  have  had  to  pass  on  questions  regarding 
the  protection  of  employers  from  the  use  of  technical  or 
business  secrets  or  other  information  gained  by  employees 
who  afterwards  become  associated  with  competitors.  The 
latest  case  to  arise  has  just  been  adjudicated  by  the  Mary- 
land Court  of  Appeals,  which  holds  that  a  business  firm 
cannot  restrain  a  former  employee  from  soliciting  the  trade 
of  complainants'  customers  for  himself  as  a  competitor. 
The  court  took  the  ground  that  violation  of  business 
secrecy  was  not  involved  necessarily,  as  any  one  could  keep 
tabs  on  the  movements  of  complainant's  salesmen  and  make 
up  a  calling  list.  In  the  case  at  bar  it  was  held  that  to  re- 
strain the  former  employee  from  calling  on  firms  he  had 
previously  visited  would  oblige  htm  to  give  up  friends  and 
acquaintances  he  had  made  in  the  trade  and  thereby  tend  to 
"destroy  the  freedom  of  employees  and  to  reduce  them  to  a 
condition  of  industrial  servitude.''  The  decision  of  course 
would  not  apply  to  other  employees  than  salesmen,  but  it 
is  interesting  as  showing  the  difficulties  encountered  in 
protecting  one  of  the  most  valuable  assets  of  a  firm— its  list 
of  patrons. 

INDEX  FOR  THE  PERFUMER.  VOLUME  XVII. 

The  Index  of  Volume  XVII  of  Tiik  American  Per- 
fumer &  Essential  Oil.  Rkvif.w.  which  ends  with  this 
issue,  will  be  printed  and  distributed  separately  to  those  of 
our  reader*  who  will  send  in  their  requests  for  copies. 


OUR  ADVERTISERS 


THE  MERTZ  AGENCY 

Advertising, 
Lot  Angeles  and  Chicago. 

American  Perfumer  &  Essential  Oil  Review, 
14  Cliff  Street,  New  York,  N.  Y. 

Subject:  Renewal  Sierra  Talc  Contract. 

Gentlemen :  The  2-page  inserts  in  two  colors  which 
we  have  placed  in  The  American  Perfumer  &  Es- 
sential Oil  Review  for  the  Sierra  Talc  Co.,  of  Los 
Angeles,  have  proven  so  resultful  that  we  are  author- 
ized by  our  client  to  place  another  renewal  order. 

We  felt  that  it  was  rather  questionable  whether  we 
could  produce  the  desired  result  by  using  The  Amer- 
ican Perfumer,  viz.:  reach  manufacturers  of  toilet 
preparations  in  such  a  way  as  to  sell  them  on  the 
use  of  this  superior  domestic  talc  in  the  face  of  the 
very  keen  foreign  competition. 

This  order  beginning  our  client's  third  year  with 
you,  is  the  best  evidence  that  the  advertising  has  been 
successful  in  accomplishing  this  rather  difficult  re- 
sult and  we  arc  fully  satisfied  that  our  client  will  re- 
ceive increasing  returns  as  the  cumulative  effect  of 
this  campaign  is  felt. 

Thanking  you  for  the  splendid  co-operation  that 
you  have  rendered  at  all  stages  of  this  work,  we  are, 
Yours  very  truly, 
Ttie  Mertz  Agency,  Advertising, 
L.  H.  Mertz. 


HISTI  ASTROLOGY  IS  "AGIN* "  COSMETICS  I 

Apparently  it  is  not  enough  that  the  serio-comic  sen- 
sational supplements  of  the  Sunday  papers,  the  so-called 
Health  Columns  and  the  prohibitionists  who  have  made 
the  Nation  bone  dry  and  seek  new  fields  to  conquer,  arc 
trying  to  send  cosmetics  into  the  discard,  for  a  new  blow 
has  fallen  on  the  industry.  The  astrologers  now  are  against 
the  use  of  perfumery,  face  powder  and  lipsticks,  as  well  as 
all  of  the  dainty  toilet  preparations  that  are  so  dear  to 
femininity.  Here  is  the  cruel  death  sentence  in  the  Daily 
Horoscopes  of  the  New  York  Morning  Telegraph,  whose 
theatrical  readers,  at  least,  both  men  and  women,  must  have 
read  the  horoscope  with  proper  horror: 

"W omen  are  to  be  lured  away  from  the  use  of 
cosmetics,  it  is  prognosticated,  through  the  popu- 
larity of  some  new  fashion  and  the  introduction 
of  a  novel  treatment  of  the  skin." 

Men  actors,  reading  the  horrorscope  a  second  time  to 
convince  themselves  they  were  not  dreaming,  must  have 
breathed  a  sigh  of  relief  on  finding  that  only  women  were 
under  the  dire  spell,  although  having  misgivings  that  the 
sterner  sex  might  be  getting  the  worst  of  it  through 
Astrology. 

Meanwhile,  the  advertising  pages  of  the  Sunday  supple- 
ments continue  to  exploit  whole  pages  of  the  advantages 
of  perfumery  and  cosmetics,  so  perhaps  the  astrologists 
have  been  looking  through  a  reverse  lense  in  their  glasses. 
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BABSON  SURVEYS  TRADE  OPPORTUNITIES  OF  1923 


Roger  \V.  Babson,  the  noted  statistical  expert  and  busi- 
ness observer,  who  is  a  regular  contributor  to  this  journal, 
has  the  following  to  say  on  the  present  conditions  of  trade 
and  the  probabilities  for  1923 : 

"I  have  just  completed  my  annual  trip  to  some  twenty- 
six  leading  cities  in  the  United  States  and  Canada,  The 
question  I  was  asked  most  was  'When  can  we  expect  pros- 
perity?' Many  people  are  waiting  for  1<ooin  times  and 
seem  to  feel  that  there  will  be  no  opportunities  until  such 
times  come  again.  This  is  a  great  mistake.  The  concern 
or  individual  who  can  make  money  only  during  a  boom  is 
only  about  33j-j%  efficient.  He  is  depending  on  a  rise  in 
prices  to  make  up  for  his  own  poor  management. 

"The  truth  is  the  biggest  opportunities  for  bargains  come 
during  periods  of  readjustment.  Then  is  the  time  when 
men  of  courage  and  constructive  ability  are  most  needed. 
Consequently  the  opportunities  for  reward  then  are  greatest 
This  is  the  same  fact  that  I  urged  so  persistently  during  the 
dark  days  of  1921  and  early  1922.  Persons  who  had  the 
courage  to  step  in  and  buy  have  already  made  handsome 
profits. 

"Today  students  are  divided  into  two  groups  regarding 
the  business  outlook.  One  group  believes  that  the  improve- 
ment of  the  last  few  months  wilt  continue  and  that  we  now 
may  be  entering  an  extended  period  of  prosperity.  The 
other  group,  however,  stands  on  the  proposition  that  action 
and  reaction  in  business  are  equal ;  in  other  words,  that  the 
present  period  >  (  readjustment  in  business  must  be  con- 
tinued until  it  h.ts  v-fimpcnsated  for  the  preceding  period  of 
over-expansion.  I  believe  that  those  of  the  second  group 
arc  right  and  the  others  arc  wrong. 

How  Some  Great  Fortunes  are  Made 

"The  opportunities  worth  while  consist  of  more  than 
scalping  a  speculative  profit.  Those  parasites  who  wait  for 
some  one  else  to  do  the  work  and  then  try  to  climb  on  for 
the  reward  seldom  make  much  money.  The  big  fortunes  are 
made  by  doing  something  which  other  people  arc  afraid  to 
do  or  do  not  want  to  do.  This  is  why  I  say  that  there  will 
be  plenty  of  opportunities  in  1923,  although  the  readjust- 
ment area  continues.  The  fact  that  we  are  now  in  the  latter 
half  of  the  readjustment  means  that  those  who  get  bargains 
today  will  have  a  shorter  time  to  wait  before  general  con- 
ditions are  again  in  their  favor. 

"During  December  2.000  business  concerns  in  the  United 
States  and  Canada  went  into  bankruptcy;  in  the  year  1922. 
26,000  concerns  went  into  bankruptcy.  Out  of  this  total  of 
failures  proliahly  at  least  50%  represent  opportunities  to 
buy  in  a  business  when  it  is  at  its  worst  and  to  build  it  up 
to  success.  In  our  librarv  are  the  names  of  about  44,000 
concerns  which  have  defaulted  in  the  payment  of  their 
securities.  These  names  actually  exist,  and  the  number 
which  I  give  is  more  than  an  estimate.  After  analysis  of 
these  names  I  have  made  certain  deductions,  but  these 
figures  are  estimates.  Out  of  every  thousand  new  concerns 
entering  business  800  fail,  reorganize,  or  change  manage- 
ment at  least  once.  Out  of  every  thousand  concerns  enter- 
ing business  200  fail  or  reorganize  at  least  twice,  while 
out  of  every  thousand  concerns  entering  business  50  will 
fail  or  reorganize  three  or  more  times.  This  suggests  that 
one  should  be  wary  of  new  concerns  and  new  securities, 
but  it  also  means  that  existing  concerns  in  trouble  are  very 
good  bets. 

"If  the  above  estimates  are  correct  these  statistics  show 
that  80%  of  the  new  concerns  get  into  trouble,  while  only 
25%  of  the  reorganized  concerns  get  into  trouble.  This 
especially  applies  in  the  case  of  securities,  thus  making  the 
securities  of  reorganized  companies  very  attractive.    As  a 


large  number  of  companies  will  be  reorganized  this  year,  the 
man  who  invests  his  money  in  1923  in  a  factory,  in  a  store, 
or  in  securities,  stands  a  far  better  chance  of  winning  than 
if  he  invested  during  a  year  of  over-expansion. 

"Persons  should  keep  their  eyes  open  for  1>argains  in  their 
own  local  communities.  Instead  of  searching  for  opportu- 
nities away  from  home  it  may  pay  you  to  look  over  your 
local  field  first.  F.very  investor  should  plan  to  place  a  part 
of  his  funds  in  his  own  home  town.  From  experience  I 
have  learned  that  when  proper  care  is  taken  in  making  such 
investments  they  are  highly  satisfactory. 

Depression  Can  be  Prevented 

"There  is  a  great  deal  of  misunderstanding  about  the  so- 
called  business  'cycle.'  The  word  lias  been  caught  up  for 
lack  of  a  better  description  of  the  alternating  periods  oi 
over-expansion  ami  depression.  It  not  only  is  incorrect, 
but  has  led  many  to  take  a  rather  fatalistic  attitude  toward 
business.  They  seem  to  feel  that  they  are  bound  to  the 
wheel  of  revolving  conditions.  The  idea  that  we  must  have 
periods  of  over-expansion  and  depression  every  few  years 
is  entirely  untrue.  In  this  sense  there  is  no  such  thing  as 
a  business  'cycle.'  It  is  as  unreasonable  as  to  say  that  a 
man  must  be  well  for  a  given  length  of  time  and  then  sick 
for  a  time.  What  we  do  know  is  that  if  one  overworks  and 
abuses  his  health,  then  he  must  undergo  a  period  of  sick- 
ness or  rest  to  make  up  for  his  excesses.  This  is  merely 
the  application  of  Newton's  law  of  Action  and  Reaction 
If,  however,  he  has  the  good  sense  to  work  at  his  normal 
capacity  and  avoid  excesses  he  does  not  have  to  suffer 
reactions. 

"The  same  applies  to  business.  There  is  no  circle  of 
events  through  which  business  absolutely  must  pass.  The 
trend  of  business  depends  upon  what  people  do  When  the 
majority  try  to  get  more  than  they  give,  over -expansion 
results,  and  this  in  turn  demands  contraction  and  readjust- 
ment. Moreover,  history  indicates  that  in  every  instance 
the  reaction  corresponds  to  the  amount  of  previous  over- 
expansion.  If.  however,  there  had  been  no  over-expansion 
there  would  have  been  no  need  of  readjustment.  The  way 
to  prevent  business  depressions  is  to  keep  business  at  its 
normal  rate  of  prosperity— in  other  words,  prevent  the  infla- 
tion and  over-expansion  which  make  depressions  necessary. 

"The  'normal'  prosperity  of  any  nation  depends  upon  the 
development  of  its  resources  and  the  efficiency  of  distribu- 
tion. As  these  two  factors  arc  increased  the  people  of  that 
country  can  have  more  prosperity,— that  is,  they  can  have 
more  of  the  comforts  they  desire.  This,  however,  is  the 
only  way  in  which  th£  real  welfare  of  any  people  can  be 
improved,— by  producing  more  goods  and  distributing  them 
with  less  waste.  Still,  when  you  look  back  over  our  busi- 
ness history,  you  see  a  continuous  series  of  fluctuations 
above  and  below  this  line  of  'normal'  prosperity. 

Time  to  Let  Spring  Contracts 

"Persons  who  are  planning  new  building  this  spring  will 
do  well  to  let  contracts  during  the  next  few  weeks.  It  is 
true  that  building  materials  are  still  high.  Nevertheless, 
a  large  amount  of  new  work  is  being  planned,  and  it  is 
doubtful  if  any  better  prices  can  be  expected  before  the 
latter  part  of  1923.  Figures  show  a  very  heavy  amount  of 
new  construction  under  way.  When  the  rush  begins  in 
April  and  May.  prices  are  likely  to  be  somewhat  higher  than 
at  present.  Moreover,  contractors  will  have  more  work  on 
their  hands  and  will  be  less  inclined  to  make  terms. 
Kventually  building  costs  will  be  very  much  lower  than 
they  are  today.  Within  the  next  three  to  five  years  we 
should  expect  to  see  a  reduction  of  at  least  30%  under  pres- 
ent prices.  Building,  however,  which  must  be  started  this 
spring  should  be  contracted  for  without  delay." 


Interesting  Henry  Ford  Note 

It  is  evident  that  Henry  Ford  has  not  yet  visited  the 
Ford  Agency  which  does  business  opposite  the  end  of 
Quccnshoro  Bridge  in  Long  Island  City.  On  one  of  the 
trucks  in  the  display  window  arc  the  words,  "I.  Green- 
baum,  Meats  and  Fine  Poultry."— .V.  Y.  Telegraph. 
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BIG  GROWTH  OF  OUR  FOREIGN  TOILET  GOODS  TRADE 


Surprisingly  Good  Figure*  Shown  for  American  Exports  in  1922  and  New  Tables  Given  on  Outside  Expansion  for 

Use  of  Manufacturers — Essential 


Herewith  is  our  Washington  correspondent's  extremely 
interesting  review  of  American  trade  in  exports  for  the 
entire  calendar  year  1922.  While  our  readers  are  little 
interested  in  the  figures  on  some  other  materials  the  re- 
view emphasizes,  in  making  comparison;',  the  fact  that  our 
clients  are  not  only  leading  hut  blazing  the  way  to  better 
and  more  business,  which,  as  the  Nation's  progressive  move- 
ment has  become  cumulative,  is  a  strong  sign  of  the  times 
for  still  greater  achievements  in  perfumery, 
toilet  preparations.  For  those  of  our  readers 
who  would  like  to  know  about  the  distribution  of  our 
products  in  foreign  countries  the  Bureau  of  Foreign  and 
Domestic  Commerce  has  issued  recentl>  an  analysis  for 
three  months  of  the  latter  part  of  last  year.  We  are 
printing  the  panorama  of  this  trade  for  .November, 
is  the  latest  and  most  comprehensive  of  the  series. 


WASHINGTON,  Feb.  17. — Chtalioll  and  allied  products 
formed  one  of  three  commodity  groups  in  which  there 
were  increased  exports  in  1922  over  1921.  While  the  in- 
crease in  the  entire  chemical  group  amounted  to  only  1.4 
per  cent,  the  increase  in  the  case  of  perfumery  and  toilet 
waters,  cosmetics  and  other  toilet  preparation!  amounted  to 
about  33  per  cent. 

The  aggregate  value  of  exports  of  all  chemicals  for  1922 
was  $106,101,562,  as  compared  with  $104,639,941  in  1921. 

Exports  of  perfumery  and  toilet  waters,  cosmetics  and 
other  toilet  preparations  were  valued  at  $6,309,400  in  1922, 
as  against  $4,756,946  in  1921, 

The  Chemical  Division  of  the  Bureau  of  Foreign  and 
Domestic  Commerce  in  summarizing  exports  for  1922  an- 
alyzes exports  of  perfumery  and  toilet  preparations  as 
follows : 

"Practically  the  whole  world  affords  a  market  for  Ameri- 
can toilet  preparations.  The  United  Kingdom  is  America's 
best  customer,  with  near-by  Canada  and  Cuba  proving  their 
importance  as  markets  for  articles  of  this  kind. 

"Of  this  group  dentifrices — and  American  dentifrices  arc 
quite  generally  conceded  to  Ik-  of  superior  quality — play  a 
leading  part,  with  sales  to  other  countries  totaling  4,026,935 
pounds,  valued  at  $2,403,497,  about  one-half  of  which  was 
sent  to  England,  Scotland  and  Ireland.  The  Far  East  ranks 
next  in  importance,  with  Australia  receiving  290,422  pounds, 
$137,659;  the  Philippine  Islands,  152.176  pounds,  $91,591; 
British  India.  128,498  pounds,  $104,797;  China,  124.824 
pounds,  $73,079:  Japan,  80.931  pounds,  $62,965;  New  Zea- 
land. 68,913  pounds,  $40,570;  Dutch  East  Indies,  59.124 
pounds,  $38,568.  and  the  Straits  Settlements.  22,016  pounds, 
$18,655.  That  I-atin  America  is  also  a  wrorth-while  market 
is  shown  by  the  fact  that  Cuba  took  165,989  pounds,  $117.- 
067;  Argentina,  118.278  pounds.  $106,537;  Brazil,  112.594 
pounds,  $74,816.  and  Chile.  Peru  and  Mexico,  each  over 
20,000  pounds.  It  is  interesting  to  note  that  70.000  pounds, 
valued  at  $62,789.  of  dentifrices  were  sent  to  British  South 
Africa,  while  considerable  quantities  were  shipped  to  Eu- 
rope 60.230  pounds,  worth  $26,562,  to  the  Netherlands 
alone. 

"The  Philippine  Islands  proved  to  he  the  largest  consumer 
of  American  talcum  and  other  toilet  powders  in  1922,  having 
received  927.924  pounds,  valued  at  $248,220,  out  of  the 
3.652,604  pounds,  worth  $1,397,674.  shipped  to  all  countries. 
()n  a  value  basis  the  United  Kingdom  ranked  next  with 
$408,252  and  Australia  third  with  $189,454,  but  this  order  is 
reversed  when  quantities  are  considered — respectively  408.- 
252  and  474.014  pounds;  British  South  Africa  was  fourth, 
with  316.347  pounds,  $136,967:  Cuba  fifth,  with  286.624 
pounds,  $102,341,  and  Canada  sixth,  with  247,013  pounds, 


$97,472.  Japan,  Argentina,  New  Zealand  and  Jamaica  all  re- 
ceived shipments  of  talcum  exceeding  $20,000  in  value. 

•  The  United  Kingdom  leads  among  buyers  of  American 
creams,  rouges  and  other  cosmetics,  taking  nearly  one-fourth 
of  the  1922  total  shipments  of  2,071,263  pounds,  valued  at 
$966,133.  Canada  was  second,  with  299,486  pounds,  worth 
$170,681,  and  Japan  third,  with  288,905  pounds,  worth  $1" 
233.  Australia  (110.285  pounds.  $58,163),  Cuba  (79, 
pounds.  $57,711)  and  Argentina  (116.823  pounds,  $55,C 
were  other  important  purchasers  in  1922. 

"No  single  country  stands  out  preeminently  as  a  buyer  of 
American  perfumery  and  toilet  waters,  sales  being  quite 
generally  distributed  throughout  the  world.  A  study  of  the 
relation  to  value  of  sales  to  the  several  countries  indicates 
that  certain  grades  of  perfumery  and  toilet  waters  are  more 
suitable  in  some  markets  than  in  others.  Relatively  cheaper 
grades  are  more  in  demand  in  British  West  Africa  (which 
received  59,132  pounds,  valued  at  only  $14,359,  in  1922), 
Cuba  <  57,275  pounds,  $39,139).  and  the  Straits  Settlements 
(55.214  pounds,  $13,424);  while  the  better  qualities  are  re- 
quired in  Canada  (which  took  28.110  pounds,  valued  at 
$39,014,  in  1922).  the  United  Kingdom  (59.582  pounds,  $37.- 
940)  and  Australia  (44.248  pounds,  $39,044).  Total  ex- 
ports of  this  class  for  1922  amounted  to  726.489  pounds, 
valued  at  $504,167." 

Exports  of  essential  oils  which  are  not  classified  with 
chemicals  and  allied  products,  but  under  the  heading  of 
"Other  Vegetable  Products"  increased  during  1922.  A  com- 
parison of  essential  oil  exports  is  included  in  the  following 
paragraph  from  the  Bureau  of  Foreign  and  Domestic  Com- 
merce summary : 

"A  10  per  cent  increase  over  1921  is  recorded  for  crude 
drugs,  essential  oils,  and  dveing  and  tanning  materials,  the 
total  value  rising  from  $5,888,577  to  $6,451,422.  Ginseng  is 
the  most  important  commodity  of  this  class,  constituting 
approximately  one-third  of  the  total,  or  $2,334,993  (repre- 
senting 202,722  pounds),  in  1922.  Sales  of  pep|>ermint  oils 
exceeded  those  of  1921  by  23.698  pounds  and  $34,029,  the 
total  for  1922  being  128,606  pounds,  valued  at  $298,743;  and 
sales  of  other  essential  oils,  by  $52,838,  with  a  1922  total  of 
$585,072.  Exports  of  logwood  extract  dropped  from  $589,- 
756  to  $448,715',  and  of  other  dye  extracts  from  $1,203,155 
to  $459,861." 

The  total  value  of  exports  of  all  kinds  of  merchandise 
during  the  calendar  year  1922  was  $3,831,516,735  as  against 
$4,4*5.083.356  .luring  the  calendar  year  1921.  Although  a 
decrease  from  the  previous  year,  the  1922  total  constituted 
a  considerable  increase  over  the  pre-war  year  of  1913  when 
exports  were  valued  at  $2.484,0 18,292.  Figures  relative  to 
imports  for  the  year  1922  have  not  as  yet  been  made  public. 

Soap  Trade  Statistics  on  Exports  for  1922 

Soap  exports  for  the  year  1922  complete  make  a  remark- 
able showing,  in  a  way,  which  seems  to  indicate  that  the 
industry  again  is  on  the  high  road.  The  totals  for  the 
twelve  months  are  as  follows  :  Toilet  or  fancy  soaps,  $2,869,- 
107:  laundrv  soap.  $4,694,406;  other  soap.  $1,349,697;  total, 
$8,913,110.  This  is  $124,175  less  than  the  1921  total  of 
$9,037,285. 

There  are  some  curious  i*>ints  in  the  soap  end  and  they 
seem  to  indicate  that  the  balance  has  turned  toward  this 
country's  industries.  In  November,  1922,  the  total  ex- 
ports showed  a  gain  of  $124,717  over  the  1921  returns.  In 
IVccmbcr  1922,  the  export  gains  were  $154,282.  the  figures 
bang:  1921,  $708,817;  1922,  $860,099  These  two  months 
helped  to  raise  the  result. 


Perfumery  Exports  Segregated  for  the  First  Time 

The  Bureau  of  Foreign  and  Domestic  Commerce  began 
in  January  a  year  ago  to  separate  some  of  the  export  items 
that  had  been  grouped  previously  under  the  general  heading 
of  perfumery,  cosmetics,  etc.,  and  since  then,  on  new  exports, 
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it  has  been  possible  to  separate  some  of  the  chief  items,  but 
not  until  now.  when  the  new  system  has  been  working  for 
a  lull  year,  have  comparisons  been  possible.  Under  the  new 
arrangement  detailed  statements  arc  available  showing  the 
distribution  of  the  exports  by  countries.  These  statements 
tor  September,  October  and  November  have  come  out  prac- 
tically at  the  same  time.  While  there  arc  many  minor  dif- 
ferences in  them  the  November  survey  is  freshest  and  quite 
as  much  informative  as  the  others.  At  the  end  of  the  table 
which  we  are  printing  herewith  for  November  will  be  found 
the  totals  for  October  and  September  for  comparative  pur- 
poses. The  full  tables  can  be  seen  for  September  and  Octo- 
ber at  this  office. 

The  export  statistics  for  November  arc  as  follows: 


Countries 

Helium   

v"wch.-»lovakia   

1  *ennuirk   

France    »J» 

K'ebnu  am)   Faroe  li  130 

Xetherhm.l.    40 

Norway   

Spa...    579 

Sweilen   

Switzerland   

Eli. laud    3.717 

Scotland    ...... 


78 
2,609 
476 
43 
470 
477 
65 
3.16S 
169 
1.785 
S7 
1,108 
1.065 
IIS 
855 
2,W> 
857 
1.368 
4.104 
79 

v; 

44 

18 

902 
52 
485 


Ptrfmnur)  Takum  Cttamt, 
and      and  <*hrr  timfrj, 
lailrt        t flirt    and  olbrt 
nam    tawdm  tosmttut 


$256 
1<6 

"202 

'91 


Canada  Maritime  Prov.. 

Ouebrc  and  Unt  

Wame  I'rov. 

Ilr.  CV1  and  Yv 
Hritmli  HcndutM 

GMtA  Ku;i   

Guatemala   

H.aidura.   

Nicaragua   


Salvador   

Mexico   

Newfoundland  and  Lab. 

Bermuda   

Barbadt*   

Jamaica   

Trinidad  and  Tolxnru  . 
Other   ltnt.   W.  lnd.  .. 

Cuba   

Dominican  RepuMic .  .. . 
Dutch  Weit  Indie*.... 

Haiti   

Virgin  I*.  .  (  1'.  S..  . . 

Argentina   

Btjnrin  

Btaril   

Chile   

Colombia    920 

Ecuador    2.045 

Hriti-h  Guiana    216 

Ihmli  Cuiana    74 

Peru    5.4<* 

Cruguay   

Vrin/uela    218 

Aden     

II  r  Huh  India    560 

Ceylon   .  • . 

Stiait*  Settlement*  ...  2,953 
Oihrr  British  K.  lndie»  5 

China    25 

Ch.wn   

Other  Hiil.h  K.  Indie*.  30 

Hongk-ng    1.212 

Tapin    5.972 

'Philippine  Inland*   

Siam   •» 

Australia    3,575 

Brifiah  Oceania   

French  Oceania   

Ne*  Zealand    2  4Q7 

British  W.  Africa   1.752 

British  So.  Africa   772 

British    K  Africa  

<*anarv   Islands    156 

Ewirt    »» 

t>tlier   French  Africa..  2* 

Liberia    IJ 

Po:l:ifue*r  F.  Africa  


S853 

280 
343 

22 
104 
315 

38 


Den- 
tifrvtt 

'  '$165 
5.280 

*«■•»• 

65 
1.117 


UlktT 

frtfa- 
rations 
$882 


26.461  26,447 


1.918 
378 

7,259 
318 
617 
104 
14 
159 

1.025 
441 

1.210 


i  e.74 

4«>4 
322 
404 

1.794 

1,951 
545 
12.544 
146 
131 
213 
83 

6.568 
.182 
784 
486 

1. 113 
474 

1.218 

* 

'  3.076 
804 
562 

1.348 

452 
385 
10 
2.493 
20 
129 
1.630 
9.230 
10.430 
245 
6,481 
289 

37 
8  '»00 

80 
l.7«7 


487 
13,554 
2,928 
973 
78 

iti 

94 
21 

1.090 
21 

2,402 

1,046 
82 
22 
265 
170 
48 

6.029 

151 

""$2 

'  'i.  126 
147 


71 
3,561 
121 

389 

102 
207 

"248 
26 
68 

19.593 
48 
124 
749 
29.451 
1.155 

1.983 


2.223 
30 
289 


November  total  . 
October  total  .. 
St  vlemiier    !■  t.il 


62.446 
42.«61 


83 


K>7.a4: 

97.209 


1,367 

400 

66,183 
14,112 

9,906 

'  3  ,061 
137 
316 
51 
18 
674 
S45 
192 
1.648 

"8*4 
267 
85 
173 

1,928 
521 
200 

9.228 
627 
72 
461 
24 

6,677 
763 

I  „H81 

2.431 
403 
657 
176 


1,335 
1.S46 

'  891 
1.504 
61 
1.108 
723 


725 
8.866 
5,588 
1.001 
57 
25 
352 
582 
169 
2,472 
14 
3.005 
122 
266 
8 
355 
514 
274 
6.941 
716 
135 
63 
194 
3,562 
120 
71 
258 
2.477 
1.936 
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93.548 
66.668 


2.623 

1,113 

234 

752 

609 

264 

36 

".498 

471 

134 

60 

2.71$ 

.  616 

5.499 

1.206 

'  8.056 

"632 

6.38$ 

4,916 

10.124 

2,786 

24 

14.421 

3,629 

225 

30 

89 

9.485 

2.010 

47 

200 

2.407 

1.974 

120 

1.943 
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227.813 
239.417 


97.727 
127.165 


New  Senator  Wants  Fewer  and  Simpler  Laws 

Dr.  Royal  S.  Copcland.  the  new  United  S,a,es  Senator 
from  New  York  State,  says  there  are  too  many  laws. 
"Don't  make  any  more  unless  you  iust  have  to,"  said  he. 
"then  make  them  as  simple  as  possible." 


CUBA   FINE   FIELD   FOR   EXPLOITING  OUR 
PERFUMERY  AND  COSMETICS 

The  use  of  powders,  rouges,  creams,  and  other  first  aids 
to  beauty  is  practically  universal  in  Cuba,  says  Harriet  Wil- 
liams, of  the  American  trade  commissioner's  office  in  Cuba, 
and  who  being  a  woman  should  know  what  she  is  talkini, 
about.  The  market  for  these  commodities  in  Cuba  is  ex- 
cellent, says  Miss  Williams  in  a  report  to  the  Department 
of  Commerce,  but  the  Cuban  public  has  been  so  long  accus- 
tomed to  l'rcnch  toilet  accessories  that  considerable  adver- 
tising will  have  to  be  done  to  wean  Cuban  women  away 
from  their  inherited  preference  for  the  productions  of  Paris. 
Already  America  lias  overcome  France  in  the  matter  of  tine 
soap,  but  in  the  matter  of  perfumery  and  cosmetics  France 
still  holds  the  palm,  or  more  accurately,  the  face,  in  the 
Cuban  trade. 

Practically  all  the  face  powdir  sold  is  white,  though  Miss 
Williams  states  that  some  brunette  powder  is  coti 
conformably  to  the  natural  Cuban  complexion.  Pink 
is  not  wanted  at  all.  The  popular  French  pow 
posed  of  oxide  of  zinc,  kaolin,  talc  powder,  carbonate  of 
magnesia,  and  rice  powder  with  a  superior  element  of  frag- 
rance mixed  in.  The  French  powders  are  beautifully  boxed ; 
some  are  put  up  in  crystal  containers.  The  demand  for  so- 
called  liquid  powders  is  large  and  constant.  These  prepara- 
tions are  the  customary  mixtures  of  glycerin  or  witch-hazel 
and  rose  water,  with  carbonate  of  chalk,  carbonate  of  mag- 
nesia, and  oxide  of  zinc. 

Of  rouge  all  types  are  sold,  but  the  cake  form  is  the  most 
popular.  The  shades  are  the  same  as  in  the  United  States ; 
in  the  cheaper  grades  a  light  brilliant  rouge  color  is  pre- 
ferred. Some  liquid  lip  rouge  is  sold.  Up  sticks  and  cye- 
brow  pencils  are  the  same  as  in  the  United  States. 

The  best  known  cream  is  a  French  glycerin  preparation 
which  has  been  on  the  market  many  years.  It  is  under- 
stood to  consist  of  powdered  arrow-root,  glycerin,  rose 
water,  pulverized  oxide  of  zinc,  tincture  of  benzoin,  and 
tincture  of  panama. 

There  is  a  wide  range  of  makes  and  odors  of  perfumes 
and  toilet  waters,  the  preference  being,  apparently,  for 
chyprc,  amber,  and  other  heavier  oriental  types. 

The  so-called  medicated  soaps  are  sold,  especially  borated. 
and  other  sorts  designed  to  correct  oiliness  of  the  skin  which 
the  warm  climate  of  Cuba  induces.  Highly  perfumed 
French  soaps  sell  well,  but  arc  less  popular  than  American 
medicated  cleansers.  Liquid  shampoo  soap  and  French 
shampoo  powder  have  a  considerable  sale. 

Every  kind  of  tooth  paste  and  powder  is  seen  on  the  mar- 
ket. American  makes  predominating. 

The  use  of  pomades  and  brilliantincs  for  the  hair  is  more 
common  than  in  the  United  States.  The  French  brilliantincs 
with  a  vaseline  base  predominate.  The  prevailing  hair  water 
is  cau  dc  quinine. 

Imports  of  perfumery  and  essences  into  Cuba  amount  to 
a  little  over  $2,000,000  a  year  in  value,  and  of  soap  to  over 
S2.200.0O0.  Imports  from  the  United  States  in  eleven  months 
of  1922  have  Wen  as  follows: 

Perfumery  ami  toilet  waters,  $53.05^ :  talcum  and  other 
powders.  $270..VM ;  creams,  rouges,  etc..  $74.093 ;  rlentrificcs. 
$156,815;  other  toilet  preparations,  $85,321  :  soap.  $291,966. 

The  best  way  to  increase  sales.  Miss  Williams  says,  is 
through  the  medium  of  one  of  the  large  beauty  parlors, 
where  an  effort  would  be  made  to  interest  the  custr-.mcrs  in 
new  articles.  Some  of  the  recent  American  novelties  would 
certainly  meet  with  success  if  properlv  introduced,  she  thinks. 

Under  paragraph  105  (b)  and  (c)  of  the  Cuban  tariff, 
dutv  on  the  ordinary  sradc  of  toilet  soap  is  levied  it  the 
rate  nf  $9.10  per  100  kilos  (kilo  —  2.2046  pounds  I ,  while  on 
the  finer  grades  at  soaps,  including  the  perfumed  and 
medicinal  varieties,  the  duty  is  $15  60  per  100  kilos. 

Pcrfumerv.  essences,  etc..  are  assessed  tinder  paragraph 
106  as  follow  s  :  Merchandise  the  value  of  whic'i  is  less  than 
$1.25  per  kilo  «0.1"5  per  kil..;  merchandise  exceeding  $1.25 
per  kilo  in  value-  $0195  per  kilo  plus  19'$  per  cent  ad 
valorem. 

The  ca>cs  containing  essences,  snaps,  etc.,  are  valued  as 
follows  under  paraeraph  306:  Those  made  <'f  fine  worlds 
or  leather,  lined  with  silk  and  similar  materials    $0  78  per 

kilo:  crises  ninde  of  common  wood,  cardboard,  reeds  -$0208 
per  kilo. 
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CONGRESS  ENDING,  TARIFF  AND  ALIENS  ARE  ON  TAPIS 


Slow  Work  Getting  Action  on 


Washington,  l'ebruary  17. — Legislation  providing  for 
the  partial  return  of  alien  proper y  is  hanging  fire  in  Con- 
gress during  the  closing  weeks  of  its  session,  which  ends 
on  March  4.  The  Winslow  bill  as  reported  to  the  House 
from  the  committee  on  interstate  and  foreign  commerce 
contains  a  new  provision  providing  for  the  return  to  the 
original  owners  of  all  patents  held  hy  the  Alien  Property 
Custodian  except  those  which  have  been  licensed  or  sold  or 
arc  involved  in  litigation  in  which  the  government  is  a 
party.  It  is  estimated  that  about  7,000  patents  would  be 
returned  under  this  provision.  It  would  not  apply  to  the 
dye  and  chemical  patents  sold  by  the  Alien  Property  Cus- 
todian to  the  Chemical  Foundation  and  which  arc  involved 
in  litigation  or  to  those  that  have  been  sold  or  assigned 
to  the  War  and  Navy  Departments. 

The  original  Winslow  bill  provided  that  none  of  the 
patents  seized  from  former  enemy  alien  owners  should  be 
returned  at  this  time.  There  was  a  sentiment  in  the  ct.m- 
mit«e»  for  returning  a  greater  amount  of  property,  and  this 
was  one  of  the  amendments  made  to  the  original  bill. 

The  section  of  the  bill  relating  to  the  return  of  patents  is 
as  follows: 

"Subsection  (g)  and  paragraphs  (9)  ami  (10)  of  sub- 
section (b)  of  this  section  shall  not  apply  to  any  patent, 
trade  mark,  print,  label,  copyright,  or  right  therein  or 
claim  thereto,  conveyed,  transferred,  assigned,  or  delivered 
to  the  Alien  Property  Custodian,  or  seized  by  him,  or  to 
the  proceeds  received  from  the  sale,  license,  or  other  dispo- 
sition of  any  such  patent,  trade  mark,  print,  label,  copyright, 
or  right  therein  or  claim  thereto;  hut  the  Alien  Property 
Custodian  is  authorized  and  directed  to  return  to  the  person 
entitled  thereto,  whether  or  not  an  enemy  or  ally  of  enemy 
and  regardless  of  the  value,  any  patent,  trade  mark,  print, 
label,  copyright,  or  right  therein  or  claim  thereto,  which 
has  i>ccn  conveyed,  transferred,  assigned  or  delivered  to  the 
Alien  Pioperty  Custodian,  or  seized  by  him,  and  which  (1) 
has  not  been  sold,  licensed,  or  otherwise  disposed  of  under 
the  provisions  of  this  Act,  and  (2)  is  not  involved  (at  the 
time  this  subsection  takes  effect  )  in  litigation  in  wh'ch  the 
Unit' d  States,  or  any  agency  thereof,  is  a  party." 

Would  Return  Large  Sums  to  Aliens 

The  bill  as  reported  to  the  House  provides  for  the  return 
to  the  former  owners  of  all  property  of  the  value  of  $10,000 
and  for  the  return  of  a  like  sum  to  the  owners  of  trusts 
whose  value  exceeds  $10,000.  There  are  approximately 
2X.000  trusts  held  by  the  Alien  Property  Custodian  valued 
at  Jess  than  $10,000.  It  is  estimated  that  the  total  amount 
to  he  returned  on  this  authority  would  approximate 
$45,000,000.  . 

A  new  provision  of  the  bill  is  that  on  and  after  passage 
of  the  act  any  income  accruing  to  the.  various  trusts  would 
be  remitted  by  the  Custodian  to  the  former  owners  or  their 
beneficiaries.  It  is  estimated  that  this  would  mean  the  pay- 
ment to  the  former  owners  ol  nearly  $15,000,000  annually. 

Another  new  provision  permits  partnerships  or  associa- 
tions to  acquire  property  if  their  principal  place  of  business 
is  outside  of  Germany.  Austria,  or  Hungary  and  the  ma- 
jority of  their  stock  is  not  owned  by  individuals  of  Ger- 
man. Austrian  or  Hungarian  nationality.  This  includes  cer- 
tain banks  and  corporations  in  these  nations  which  formerly 


were  part  of  the  Austria-Hungarian  Kmpire  and  those  por- 
tions of  Germany  which  are  Polish  or  Danish  territory  or 
Alsace-Lorraine  in  the  French  territory. 

The  bill  prohibits  fugitives  from  justice  from  obtaining 
the  return  of  their  property.  This  is  aimed  at  Grover  C. 
Kcrgdoll,  whose  property  was  seized  by  tfie  present  Cus- 
todian. The  hill  expands  the  power  of  the  Custodian  in 
deciding  expatriation  claims.  This  relates  to  nationalized 
Americans  who  were  caught  in  Germany  or  Austria  at  the 
outset  of  the  war  and  whose  property  was  seized  and  who 
have  not  given  satisfactory  explanation  to  the  State  De- 
partment that  they  did  not  expatriate  themselves. 

Four  Democratic  members  of  the  committee  on  interstate 
and  foreign  commerce  riled  a  minority  report  urging  the 
return  of  ail  alien  property  at  once.  This  minority  group, 
headed  by  Representative  Kayburn  of  Texas,  contended  that 
it  is  contrary  to  precedent  of  international  law  to  retain 
private  property  as  a  guaranty  of  claims  against  a  foreign 
government.  The  bill  approved  by  the  majority  retains 
the  bulk  of  the  property  as  a  guaranty  of  the  payment  of 
the  claims  which  are  to  be  adjudicated  by  the  Mixed  Claims 
Commission. 

Although  the  Administration  is  supporting  the  Winslow 
bill,  it  is  doubtful  if  it  can  be  enacted  into  law  at  this 
.session  of  Congress.  While  the  bill  is  scheduled  for  passage 
in  the  House  the  Senate  calendar  is  so  congested  that  there 
is  little  likelihood  of  action  in  the  upper  branch  of  Congress. 

Tariff  Commission's  Work  Delayed 

Owing  to  the  illness  of  one  of  the  members  and  tin- 
absence  of  another  the  Tariff  Commission  has  been  delayed 
in  its  investigation  under  the  flexible  provisions  of  the  new 
tariff  law.  The  commission  now  has  eight  or  ten  cases  in 
readiness  for  field  investigations.  All  of  these  cases  relate 
to  commodities  in  the  chemical  schedule  of  the  tariff  law. 
The  tentative  program  is  to  go  ahead  with  field  investiga 
tions  of  these  cases  and  defer  public  announcement  of  their 
nature  until  after  the  public  hearing  stage  is  reached. 

It  had  been  expected  that  announcements  would  be  made 
before  this  time  of  the  date  of  public  hearings  on  the 
first  cases  of  this  character.  The  disposition  of  the  mem- 
bers of  the  commission  now  is  to  have  investigators  for  the 
commission  spend  a  month  or  six  weeks  in  gathering  full 
data  before  the  cases  are  docketed  for  public  hearings. 

Reasons  given  for  keeping  the  cases  under  cover  as  long 
as  possible  are  that  by  so  doing  the  industries  under  in- 
vestigation will  l»c  less  subject  to  business  disturbance,  ami 
if  it  is  ascertained  that  it  is  evident  that  no  changes  in  duties 
arc  warranted  the  cases  can  be  dropped  without  public  at- 
tention being  given  to  them  at  all. 

Members  of  the  commission  complain  that  they  have  not 
received  proper  support  from  other  branches  of  the  rov- 
ernment.  Not  only  was  there  a  delay  in  obtaining  needed 
funds  from  Congress,  but  the  amount  granted  was  not  con- 
sidered adequate.  Furthermore,  the  public  buildings  com- 
mission has  delayed  for  many  months  action  upon  an  urgent 
request  for  additional  space  for  the  offices  for  the  commis- 
sion. As  yet  no  hearing  room  is  available.  The  investiga- 
tions also  have  been  delayed  because  of  a  lack  of  quarter" 
for  the  investigating  staff. 

Split  on  Definition  of  "Competition" 

Conferences  have  been  in  progress  for  several  weeks  rela- 
tive to  new  regulations  applying  to  the  coal  tar  product 
provisions  of  the  tariff  law.  It  was  found  impossible  for 
importers  and  manufacturers  to  agree  upon  lists  of  com- 
petitive and  non-competitive  dyes  for  use  in  administering 
the  provision  of  the  law.  which  imposes  duties  on  c»«l  tar 
products  on  the  basis  of  the  American  selling  price  with 
a  proviso  that  where  there  is  no  similar  competitive  article 
manufactured  in  the  United  States  then  the  duty  is  taken 
on  the  United  States  value,  less  production,  transportation 
charges,  etc.  The  importers  produced  such  a  list  but  the 
manufacturers  declared  that  there  was  such  a  difference  of 
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opinion  as  to  what  constituted  competitiveness  that  they 
would  not  attempt  it  and  that  the  Treasury  Department 
should  promulgate  a  regulation  carrying  into  effect  its  con- 
struction of  the  law  and  especially  the  facts  necessary  to 
constitute  competitiveness. 

Tentative  drafts  of  the  new  regulations  have  been  pre- 
pared by  John  J.  Donnelly,  special  deputy  appraiser  of 
merchandise  at  the  port  of  New  York,  who  has  consulted 
with  Ernest  W.  Camp,  chief  of  the  Customs  Division,  and 
other  officials  of  the  Treasury  Department. 

Besides  dealing  with  the  question  of  competitive  and  non- 
competitive articles  the  new  regulations  will  contain  various 
definitions  and  instructions  for  the  guidance  of  customs 
officials.  The  appraisers  will  have  wide  authority  in  de- 
termining the  value  of  dyes.  The  question  as  to  whether  a 
dye  is  competitive  or  non-competitive  is  important  in  de- 
termining the  value. 

The  Department  of  Commerce  has  issued  the  first  of  a 
scries  of  monthly  tabulations  of  imports  of  dyes  through 
the  port  of  New  York.  The  first  statement  shows  that 
during  January  dyes  totaled  more  than  179,309  pounds, 
valued  at  S185.o44.  The  list  gives  the  character  of  the  dye, 
the  amount  imjiorted,  and  the  foreign  manufacturer.  It  is 
expected  that  the  monthly  service,  which  has  been  arranged 
by  the  Chemical  Division  of  the  Bureau  of  Foreign  and 
Domestic  Commerce  in  collaboration  with  the  Chemical  Sec- 
tion of  the  Tariff  Commission,  will  be  of  great  value  to  the 
industry. 

Olive  Oil  Foots  Ruling  is  Held  Up 

The  Treasury  I>partment  has  withdrawn  temporarily  a 
ruling  that  imports  of  olive  oil  foots  are  dutiable  following 
protest  by  soap  manufacturers  who  use  this  material.  Olive 
oil  foots  always  have  been  imported  duty  free,  and  .it  was 
definitely  understood  at  the  time  of  the  consideration  of 
the  new  tariff  law  that  the  i>roduct  would  be  continued  on 
the  free  list  under  paragrajih  1,632  relating  to  "olive  oil 
rendered  unfit  for  use  as  food  or  for  any  but  mechanical 
or  manufacturing  purposes"  Customs  officials,  however, 
ruled  that  a  10  per  cent  duty  should  be  applied  under  para- 
graph 1.457  relating  to  "Waste  not  specially  provided  for." 
Representatives  of  the  Hurcau  of  Raw  Materials  for  Ameri- 
can Vegetable  Oils  and  Fats  Industries  appeared  before  cus- 
toms officials  to  protest  against  the  ruling  and  as  a  result 
further  consideration  is  being  given  to  the  question. 

Bureau  of  Raw  Materials  Busy 

The  Bureau  of  Raw  Materials  has  urged  the  Department 
of  State  and  Department  of  Commerce  to  do  everything 
possible  to  obtain  favorable  consideration  by  the  Spanish 
government  for  American  products,  it  is  stated  that  enor- 
mous increases  in  duty  on  products  of  vegetable  oil  indus- 
tries which  are  shipped  to  Spain  from  the  United  States 
will  become  effective  when  the  commercial  treaty  between 
Spain  and  the  United  States  expires  next  Ncrvembcr  under 
an  announcement  by  the  Spanish  government  on  November 
5.  1922.  These  increases  in  duties  will  range  from  100  to 
300  per  cent.  The  duty  on  cottonseed  oil  will  be  increased 
by  200  per  cent  and  on  certain  classes  of  soaps  by  300  per 
cent. 

The  Bureau  of  Raw  Materials  also  has  been  closely 
watching  the  situation  relative  to  increased  duties  imposed 
by  Mexico  on  soap  which  will  become  effective  in  Decem- 
ber. The  Bureau  has  received  word  that  petitions  have 
been  addressed  to  President  Obregon  by  the  Mexican 
soap  makers  requesting  a  further  increase  in  duty  to 
double  the  former  rate.  American  exports  of  soap  to 
Mexico  have  amounted  to  as  much  as  50,000,000  pounds 
in  favorable  years. 

Conference  on  Uniformity  of  Containers 

As  a  result  of  a  conference  held  under  the  auspices  of 
the  Division  of  Simplified  Practice  of  the  Department  of 
Commerce  surveys  arc  being  made  with  a  view  to  determin- 
ing the  feasibility  of  elimination  of  varieties  and  sizes  of 
glass,  metal,  paper  and  wood  containers.  Among  the  100 
manufacturers,  distributors  and  users  of  containers  who 
participated  in  the  conference  were  representatives  nf  the 
Flavoring  F.x tract  Manufacturers'  Association  of  the  United 
States,  the  Glass  Containers'  Association,  the  American  So- 
cially Manufacturers'  Association,  the  National  Distributors' 
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Association,  and  others  interested  in  the  subject.  The  result 
of  the  various  surveys  is  to  be  reported  back  to  the  Depart- 
ment of  Commerce  through  standing  committees  appointed 
to  deal  with  the  four  major  groups  of  containers. 

The  committee  dealing  with  glass  containers  is  headed  by 
I.  T.  Jennings,  of  Peoria,  III.,  of  the  Glass  Containers'  Asso- 
ciation. This  committee  will  send  out  questionnaires  to 
various  national  associations  and  others  interested  in  the 
production  and  distribution  of  glass  containers.  A.  L.  Wil- 
son, of  Chicago,  is  head  of  the  wood  container  committee. 
Soap  is  among  the  commodities  shipped  in  wood  containers 
which  is  involved  in  the  study  to  be  made.  J.  P.  Dowling, 
of  Chicago,  is  head  of  the  committee  on  paper  and  liber  con- 
tainers, while  II.  A.  Baker,  of  the  American  Can  Company, 
is  head  of  the  metal  container  committee. 

Perfume  Atomizers  Ruled  to  be  Taxable 

Deputy  Internal  Revenue  Commissioner  A.  C.  Holden, 
head  of  the  sales  tax  unit  of  the  Internal  Revenue  Bureau, 
recently  ruled  that  certain  perfume  atomizers  ornamented, 
mounted  or  fitted  with  precious  metals  or  imitations  thereof, 
or  ivory,  when  equipped  with  tops  of  gold  or  imitations 
thereof,  are  taxable  under  section  905  of  the  Revenue  Act 
of  1921  when  sold  by  or  for  a  dealer  or  his  estate  for  con- 
sumption or  use  at  5  per  cent  of  the  amount  for  which 
so  sold. 

Consular  BiU  Has  a  Chance  to  Pass 

The  Senate  Committee  on  Foreign  Relations  has  reported 
favorably  the  foreign  service  bill  which  was  passed  recently 
by  the  House  without  amendments,  and  its  sponsors  hope 
to  obtain  action  before  the  end  of  the  session.  Under  the 
bill  the  diplomatic  and  consular  services  would  be  con- 
solidated into  a  single  foreign  service  and  better  salaries 
would  be  provided,  President  Harding  and  the  State  De- 
partment have  approved  the  bill. 

Federal  Trade  Board's  Work 

Federal  Trade  Commission  reports  on  February  1  as 
having  served  a  formal  complaint  of  charges  of  false  and 
misleading  advertising  on  the  Sizz  Chemical  Co.,  Inc.,  et  al., 
St.  I.ouis,  cleansing  compounds. 

A  misbranding  complaint  was  served  on  Hyman  &  Zaslar, 
New  York  City,  toilet  articles.  For  alleged  boycott  on  soap 
products,  a  complaint  was  served  on  the  Pennsylvania.  New 
Jersey  &  Delaware  Wholesale  Grocers'  Association. 

An  order  to  cease  and  desist  from  disparagement  of  a 
competitor's  goods  was  issued  against  John  Bene  &  Sons. 
Inc.,  Br<K>klyn.  N.  Y.,  hydrogen  peroxide.  A  complaint 
against  H.  A.  Met/  &  Co.,  New  York  City,  was  dismissed. 

Parcel  Post  Between  the  United  States  and  Mexico 

F.ffcctivc  February  1.  192o,  parcel-post  packages  received 
in  Mexico  from  the  United  States,  or  vice  versa,  which  are 
forwarded  to  another  post  ortice  in  the  country  of  address, 
will  be  subject  to  an  additional  postage  charge  at  the  rate 
applicable  to  the  domestic  service  of  the  country,  pursuant 
So  an  agreement  with  the  postal  administration  of  Mexico. 
This  charge  is  to  be  collected  from  the  addressee  unless 
prepaid,  and  is  in  addition  to  the  delivery  fee. 

The  Mexican  Government  also  now  imposes  a  charge  of 
50  per  cent  (instead  of  25  per  cent  as  formerly)  on  all  mer- 
chandise ini[>ortcd  into  Mexico  anil  25  per  cent  on  all 
merchandise  exported  from  Mexico  by  parcel  post  over  the 
regular  tariff  rates  charged  on  the  merchandise  involved. 

Indian  Essential  Oils  Offered 

A  distiller  of  essential  oils  of  various  kinds  in  Mysore 
State.  India,  is  desirous  of  getting  in  touch  with  American 
importers  and  manufacturers  using  these  oils,  particularly 
cugeitol  and  thymol.  Interested  firms  may  obtain  further 
information  upon  application  to  the  Chemical  Division,  Bu- 
reau of  Foreign  and  Donic-ii.-  Commerce.  Washington,  D. 
C,  mentioning  file  No  M33. 

Beeswax  Imports  and  Exports 

Imports  of  beeswax  into  the  United  States  during  the 
fiscal  year  ending  June  30  amounted  to  3.19(i,}<!<3  pounds. 
By  far  the  largest  supply  came  from  Portugal.  1,151.109 
pounds.  Fxports  were  103,475  pounds  during  the  same 
period,  mostly  to  Canada,  which  bought  (0.843  pounds. 
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Washington,  February  17. — Alcohol-using  industries 
are  somewhat  concerned  over  a  pi-riding  revision  of  regula- 
tions Xo.  60  relating  to  the  use  of  non-beverage  alcohol. 
A  circular  sent  nut  by  Acting  Prohibition  Commissioner 
E.  Jones  late  in  January  announced  that  such  a  re- 
vision was  in  progress  and  invited  suggestions  for  changes 
from  representatives  of  the  different  associations  interested 
in  the  subject  and  also  from  prohibition  enforcement  officers 
throughout  the  country.  Such  suggestions  were  to  be  sub- 
mitted in  writing  to  the  prohibition  commissioner  not  later 
than  February  15.    The  formal  notice  was  as  follows : 

"A  draft  of  a  revision  of  Regulations  60  has  been  made 
in  the  division  of  interpretation  of  the  office  of  counsel,  in 
which  draft  arc  incorporated  all  additions  or  amendments 
to  the  regulations  as  originally  issued.  Request  has  been 
made  by  the  representatives  of  certain  permittees  to  be 
permitted  t<>  make  suggestions  in  connection  with  the  pro- 
posed revision  of  the  regulations.  Suggestions  in  writing 
recommending  specific  proposals  for  change  with  reasons 
therefor  will  lie  welcomed  by  the  office  and  should  be  sub- 
mitted at  the  earliest  possible  date.  To  receive  adequate 
consideration  such  suggestions  should  be  addressed  to 
'Prohibition  Commissioner,  Washington,  D.  G,  attention 
Division  of  Interpretation'  and  be  received  in  the  office  not 
later  than  February  15.  1923." 

Officials  of  the  prohibition  unit  in  response  to  inquiries 
as  to  the  scope  of  the  revision  declare  that  no  radical 
changes  are  contemplated  and  that  the  purpose  is  chiefly 
to  codify  the  present  regulations,  amendments,  and  rulings 
into  a  single  comprehensive  document.  There  has  been  no 
general  codification  of  the  regulations  since  the  issuance  of 
regulations  Xo.  60  about  three  years  ago,  and  the  situa- 
tion has  become  somewhat  confusing  as  a  result  of  the 
numerous  amendments  and  rulings  made  since  that  time. 
Prohibition  officials  seek  to  minimize  any  talk  that  special 
significance  is  to  be  attached  to  the  codification  of  out- 
standing regulations. 

Tightening  of  Screws  on  Industry  Is  Feared 

The  notice,  however,  did  not  limit  the  scope  of  the  re- 
vision, and  there  is  a  fear  on  the  part  of  the  industries 
using  alcohol  that  this  occasion  may  be  seized  upon  to 
"tighten  the  screws"  upon  the  legitimate  users  of  alcohol. 
It  is  recognized  that  there  is  a  distinct  tendency  on  the 
part  of  the  prohibition  enforcement  officials  to  tighten  the 
regulations  applying  to  the  use  of  industrial  alcohol. 

According  to  the  notice  sent  out  by  the  prohibition 
commissioner  the  revision  affects  only  regulations  Xo.  60 
applying  to  pure  alcohol  used  for  non-bevcrage  purposes, 
and  does  not  include  any  revision  of  regulations  No.  61 
relating  to  denatured  alcohol. 

It  is  the  expectation  that  the  promulgation  of  the  new- 
regulations  will  be  delayed  for  probably  two  months  while 
the  numerous  suggestions  submitted  by  enforcement  of- 
ficials of  the  various  states  and  by  others  are  receiving 
consideration. 

The  question  of  submitting  suggestions  has  been  under 
consideration  by  the  various  organizations  whose  members 
use  industrial  alcohol.  In  general,  these  organizations  have 
not  attempted  to  submit  suggestions  of  an  important  char- 
acter, but  have  requested  that  before  the  new  regulations 
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arc  issued  an  opportunity  be  given  to  the  interested  indus- 
tries to  comment  upon  them.  Officials  of  the  division  of 
interpretation  of  the  prohibition  unit  have  refused  to  fur- 
nish copies  of  the  tentative  revised  regulations  as  thus  far 
prepared,  informing  the  various  organizations  that  criti- 
cism should  be  made  with  existing  regulations  as  the  basis. 

Revision  Is  Being  Done  in  Secrecy 

Thus  far  no  assurance  has  been  given  that  there  will  be 
an  opportunity  to  examine  the  final  draft  of  the  new  regu- 
lations before  their  promulgation.  Xo  hearings  are  in 
prospect  during  the  consideration  of  the  new  regulations. 

A  letter  sent  by  E.  C.  Brokmcycr,  general  attorney  for 
the  National  Association  of  Retail  Druggists,  to  Secretary' 
of  the  Treasury  Mellon  urging  an  opportunity  to  examine 
the  new  regulations  in  advance  of  their  promulgation  re- 
flects the  view  of  the  different  gToups  of  alcohol  users. 

Mr.  Brokmeyer's  letter  follows  in  part : 

"A  request  that  this  association  he  favored  with  a  copy 
of  the  draft  of  the  revision  of  Regulations  60  prepared  by 
the  division  of  interpretation  in  order  that  an  opportunity 
be  afforded  to  address  criticism  to  this  particular  draft  was 
met  with  the  suggestion  by  Judge  Britt  that  this  associa- 
tion use  existing  regulations  as  a  basis  for  its  criticism. 
This  has  l>cen  done  ever  since  Regulations  60  were  pro- 
mulgated and  even  when  Regulations  60  were  in  process  of 
making.  Former  Commissioner  Kramer  was  considerate 
enough  to  furnish  the  organized  drug  trade  and  pharmacy 
with  a  tentative  draft  of  these  regulations  for  criticism. 
Although  the  department  did  not  see  lit  at  the  time  to  adopt 
all  of  the  suggestions  of  the  trade  and  profession,  it  did 
avail  itself  of  much  of  the  practical  experience,  information 
and  advice  proffered  at  the  time.  This  policy  of  co-opera- 
tion naturally  tended  to  and  did  pro/note  law  enforcement. 

"The  tendency,  however,  under  the  present  administra- 
tion, has  been  in  the  other  direction.  There  seems  to  be 
more  and  more  of  a  disposition  to  ignore  the  constitutional 
rights  of  users  of  alcohol  and  other  liquor  for  medicinal 
and  industrial  purposes  and  impose  greater  restrictions  even 
in  the  face  of  persistent  protests  of  legitimate  interests. 

"These  interests  have  had  experience  with  the  prohibition 
unit  in  the  revision  of  various  provisions  of  Regulations  60. 
You  probably  arc  aware  of  the  revision  of  the  bond  regula- 
tions. This  extended  over  a  period  of  more  than  six 
months.  Innumerable  conferences  were  held.  Briefs  galore 
were  submitted.  While  the  final  result  furnished  some  re- 
lief, it  was  in  the  form  of  an  alternative  proposition  and 
lias  not  given  satisfaction.  Similar  experience  was  had 
with  the  revision  of  those  provisions  of  Regulations  60 
governing  the  dispensing  of  medicinal  preparations  con- 
taining potable  spirits  unfit  for  beverage  purposes  upon 
physicians'  prescriptions.  The  prohibition  unit  was  shown 
how  this  provision  of  the  regulations  violated  the  National 
Prohibition  Act,  which  expressly  exempts  such  prepara- 
tions, but  the  illegal  provision  remains  in  Regulations  60. 

"If  your  department  really  desires  to  co-operate  with  the 
legitimate  business  and  professional  interests  affected,  and 
treat  the  public  served  by  those  interests  as  the  public 
deserves  to  be  treated,  it  will  furnish  those  who  are  in- 
vited to  criticise  with  a  draft  of  the  revision  of  Regulations 
referred  to  in  Prohibition  Circular  No.  165.  Not  only 
did  the  preceding  administration  seek  and  avail  itself  of 
the  co-operation  of  these  interests  in  drafting  Regulations 
60,  but  Congress  accepted  their  assistance  and  utilized  their 
suggestions  in  enacting  the  National  Prohibition  Act,  as 
well  as  the  Harrison  Xarcotic  Act.  In  view  of  this  un- 
questionable experience  we  think  wc  have  a  right  to  expect 
sincere  co-operation  on  the  part  of  the  present  administra- 
tion." 

Crounse  Issues  Warning  on  Permits 

W.  L.  Crounse,  Washington  representative  of  the  National 
Wholesale  Druggists  Association,  has  sent  out  to  members 
a  memorandum  relative  to  an  inspection  by  field  agents  of 


S33 


Digitized  by  Google 


534  THE  AMERICj 

the  plants  anil  records  •>!  all  manufacturers  using  non- 
beverage  alcohol.  Tne  inspection,  he  states,  will  consist 
not  only  of  a  general  survey  of  the  manufacturing  plants, 
but  ait  examination  of  records  to  determine  whether  a 
manufacturer  lias  all  the  permits  required  by  law  and 
whether  he  has  complied  with  regulations  concerning  re- 
ports on  alcohol  received  by  him.  Embarrassment  has  been 
caused  to  some  of  the  members  of  the  association,  it  is 
stated,  by  the  fact  that  prohibition  officials  in  connection 
with  inspections  in  progress  have  sent  to  local  field  accents 
all  the  papers  on  file  at  Washington  concerning  manufactur- 
ers whose  establishments  arc  to  be  inspected.  Pending  the 
return  of  these  papers  to  Washington  it  has  been  difficult  to 
obtain  action  on  applications  for  permits. 

Mr.  Crounsc  calls  attention  also  to  information  received 
to  the  effect  that  a  number  of  concerns  holding  permits  to 
manufacture  U.  S.  P.  and  N.  F.  preparations  have  been 
making  other  products,  chiefly  flavoring  extracts  and  soda 
fountain  specialties,  upon  the  assumption  that  these  products 
are  covered  by  the  U.  S.  Pharmacopoeia  or  National  Form- 
ularv.  The  confusion  has  been  due,  according  to  Mr. 
Crounsc,  to  the  fact  that  in  the  revision  of  the  Pharma- 

NEW  BATCH  OF  BAD  BILLS 

A  fresh  wave  of  proposed  iniquitous  legislation  born 
partly  of  the  hysteria  over  prohibition  "enforcement"  and 
|«artly  from  the  bucket  shop  frauds  which  startled  the  coun- 
try within  the  last  year,  is  sweeping  the  country.  In  its 
wake,  this  legislation  has  not  only  been  proposed,  but  is 
actually  in  danger  of  becoming  law  in  a  number  of  states 
and  will  be  decidedly  harmful  to  the  perfumery,  cosmetics, 
flavoring  extracts  and  allied  industries. 

For  example:  In  South  Carolina.  House  Hill  No  40 
regulates  the  sale  of  drugs  and  preparations,  including  per- 
fumes and  toilet  articles  containing  alcohol.  Section  2  of 
this  law  makes  it  unlawful  for  any  person,  firm  or  corpora- 
tion to  sell  or  offer  for  sale  any  medicines  or  toilet  prepara- 
tion or  any  other  preparation  whatsoever  containing  alcohol 
to  be  used  as  a  beverage.  It  is  also  provided  in  Section  3 
that  every  dealer  handling  flavoring  extracts,  toilet  articles 
<.r  medicinal  preparations  containing  alcohol  must  obtain  a 
license  and  pay  a  fee  <>f  $15.  Section  4  of  the  bill  would 
require  each  dealer  to  put  up  a  bond  of  $1,000. 

Thomas  J.  Hickcy,  of  Lannen  &  Hickey.  counsel  for  the 
Flavoring  Extract  Manufacturers'  Association,  pointed  out 
that  it  is  very  necessary  that  this  bill  be  defeated. 

In  Missouri,  Senate  Bill  124  is  felt  to  be  vital  to  the  flavor- 
ing extract  business  as  Section  9  of  the  bill  would  prohibit 
the  sale  of  many  soft  drink  flavors  and  syrups,  as  well  as 
many  medicinal  preparations.  The  iniquitous  feature,  of  the 
hill  is  that  it  is  unlawful  for  any  person  to  sell  or  offeT  for 
sale  any  extract,  essence  or  tincture,  or  other  extract  pur- 
ported to  be  manufactured  for  use  as  a  flavoring  extract 
•  •  *  which  shall  contain  more  than  lO'*  by  volume  of 
alcohol. 

In  Washington  State.  House  Bill  44  is  in  effect  a  bill 
which  should  have  the  attention  of  manufacturers  of 
antiseptics,  disinfectants,  •washes  and  similar  products.  The 
bill  gives  a  new  definition  of  drugs,  expanding  the  word  so 
as  to  include  among  many  other  things,  perfumes  and  cos- 
metics. Therefore,  if  this  bill  finally  liecomes  a  law,  manu- 
facturers of  perfumes,  cosmetics,  etc..  will  find  themselves 
subject  to  all  of  the  exasperating  rules  and  regulations  gov- 
erning the  sale  of  drurs  and  medicines. 

In  North  Carolina,  Senate  Hill  116  plans  the  control  of 
drugs  a;id  pharmaceutical  preparations  in  a  board  of 
pharmacy.    The  bill  is  not  regarded  as  very  serious. 

In  Texas.  House  Bill  253  makes  it  unlawful  to  manufac- 
ture or  sell  any  toilet  preparation  or  flavoring  extract  con- 
taining 2''<  or  more  of  alcohol  by  volume  except  on  a  pre- 
scription of  a  licensed  physician. 

In  Kansas.  Senate  Bill  47  ami  House  Hill  73  generally  rc- 
-  iritis  the  sale  of  many  cosmetics  to  registered  pharmacists 
fi-r  re- sale. 

In  North  Dakota,  Senate  Bill  371  takes  up  a  number  of 
matters  which  directlv  affect  the  flavoring  extract  industry. 
An  analysis  of  the  bill  Ins  been  made  by  Thomas  T.  Hickey, 
c"' ■tinsel  for  the  Flavoring  Extract  Manufacturers'  Assoeia- 
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copoeia  in  1900  and  1V10  certain  ot  the  products  were 
eliminated,  and  pharmacists  and  chemists  of  the  old  school 
in  some  cases  are  still  under  the  impression  that  the 
products  in  question  are  still  official.  The  manufacturers, 
therefore,  are  advised  to  check  up  the  products  they  arc 
making  to  determine  whether  they  are  using  non-beverage 
alcohol  in  the  production  of  unofficial  preparations  without 
the  protection  of  a  special  permit.  Supplemental  permits 
may  be  obtained  under  which  the  goods  not  embraced  in 
the  U.  S.  P.  or  N.  F.  may  be  manufactured.  In  case  it  is 
found  that  unofficial  preparations  are  being  manufactured 
without  supplemental  permits  during  the  course  of  inspec- 
tion by  prohibition  field  agents,  the  manufacturers  arc  ad- 
vised to  make  application  immediately  to  the  local  prohibi- 
tion director  for  the  necessary  supplemental  permit  regard- 
less of  any  proceeding  that  may  be  threatened  by  field  agents 
or  prohibition  directors  on  account  of  previous  failure  to- 
obtain  the  permit.  In  making  application.  Mr.  Crotinse 
says  that  it  should  be  accompanied  by  a  letter  to  the  pro- 
hibition director  stating  that  the  goods  in  question  had  been 
made  without  a  special  permit,  but  in  good  faith.  upon 
the  assumption  that  needed  permits  had  been  obtained. 

AFFECTING  OUR  INDUSTRIES 

lion,  in  which  various  jokers  are  pointed  out.  It  is  imi>os- 
siblc  to  analyze  the  bill  within  the  scope  of  this  article. 

In  Alabama,  House  Bill  248  imposes  a  sales  tax  on  soft 
drinks  of  lc  on  each  5c  sale. 

In  New  York,  House  Bill  354  amends  the  penal  law  in 
relation  to  careless  distribution  of  medicines,  drugs  and 
chemicals.  This  bill  as  drawn  would  have  prevented  the 
distribution  of  tooth  paste  and  kindred  articles.  Section 
1747  reads  in  part  as  follows: 

"Any  person,  firm,  or  corporation,  who  distributes,  or 
causes  to  be  distributed,  any  free  or  trial  samples  of  an\ 
medicines,  drug,  salve,  ointment  or  other  chemical  compound 
for  human  internal  or  external  use  by  giving  away,  leaving 
the  same  exposed  on  the  ground,  sidewalk,  porch,  doorway, 
letter  Boxes,  or  in  any  other  manner,  stall  be  guilty  of  mis- 
demeanor punishable  by  a  fine  not  exceeding  $25  for  each 
offense,  but  this  section  shall  not  apply  to  the  delivery  and 
distribution  of  samples  of  such  substances  to  the  trade  or  t<- 
physicians  by  manufacturers  or  wholesale  dealers." 

The  effect  of  this  bill  would  make  it  illegal  to  sample  any 
one  except  physicians  or  the  trade  with  tooth  paste,  salves, 
etc.  Through  the  prompt  action  of  George  H.  Ncidlinger. 
president  of  the  Peerless  Tube  Co.,  Assemblyman  Robert  k 
Livingston,  who  introduced  the  bill,  was  persuaded  to  amend 
the  bill  so  as  to  remove  the-  objectionable  features. 

Up  to  the  time  of  going  to  press,  none  of  the  bills  was  in 
immediate  danger  of  being  passed.  In  a  number  of  instano  s 
ihcy  had  not  even  reached  the  second  reading  in  the  as- 
semblies. The  Proprietary  Association,  the  National  Whole- 
sale Druggists  Association,  the  Flavoring  Extract  Manufac- 
turers Association,  and  the  American  Manufacturers  ot 
Toilet  Articles  have  been  active  in  protecting  the  interests 
of  their  members. 

The  American  Manufacturers  of  Toilet  Articles,  in  partic- 
ular, have  taken  a  firm  stand  in  opposition  to  the  so-called 
State  Trade  Commission  Bill,  assembly  202  and  senate  118, 
and  on  January  26  the  executive  committee  adopted  resolu- 
tions advocating  vigorous  opposition  to  the  bill.  The  most 
serious  faults  found  with  the  hill  have  been  pointed  out  hy 
the  Merchants'  Association  of  New  York. 

This  bill,  which  may  become  a  law.  according  to  the  asso- 
ciation analysis,  would  subject  every  corporation  d< -inn 
any  business  within  this  State,  whether  or  not  it  belongs  t  > 
any  combination  or  association,  to  supervisory  and  investi 
gatorial  control  by  a  proposed  State  Department  of  Trade 
and  Commerce  of  practically  unlimited  jurisdiction  and 
power. 

This  proposed  State  Trade  Commission,  and  every  mem- 
ber, officer  or  employee  to  whom  the  Commission  may  dele- 
gate these  unprecedented  powers,  may  exercise  them  in  any 
way  that  it.  they  or  he  finds  convenient  to  "aid  in  the  i>rom — 
tion.  development  and  improvement  of  the  business  of  manu- 
facturing, producing,  Mo-ring,  marketing,  transporting,  and 
distributing  articles  and  commodities  in  general  use."  or  to 
"imrstizate  Ihr  cost  of  surl;  .wtiVov  ami  ■  mmnditirt  anil  <hf 
<:iffl\  and  srlHnz  {•''>'•' 
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IS  A  NEW  PERIOD  OF  INFLATION  IN  SIGHT?* 


GEORGE  E.  ROBERTS,  Chairman  Advisory  Committoo,  American  Chamber  of  Economics,  Inc.,  Outlines  Sound 
B**i*  for  Prosperity  in  Timely  Survey  of  Nation's  Trade 

There  is  considerable  discussion  and  difference  of  opinion 
as  to  whether  another  period  of  credit  inflation  and  rising 
prices  is  under  way  or  in  sight.  The  prices  of  many  com- 
modities are  tending  upward,  wage  advances  signify  higher 
industrial  costs,  and  the  volume  of  bank  loans  is  now  increas- 
ing. These  signs  may  indicate  nothing  more  than  recovery 
from  depressed  conditions,  but  when  such  developments  run 
far  enough  they  are  symptoms  of  inflation.  What  is  the 
difference  between  legitimate  and  wholesome  expansion  and 
the  unhealthful  state  which  is  called  inflation? 

It  is  a  familiar  fact  that  the  course  of  business,  instead  oi 
running  evenly  and  steadily  year  after  year,  tends  to  run  in 
cycles,  with  greater  confidence  and  activity  in  some  years 
than  in  others.  The  actual  difference  in  the  volume  of  pro- 
duction between  good  years  and  bad  is  not  so  much  as  might 
be  thought,  but  the  fluctuations  are  sufficient  to  cause  an  im- 
portant amount  of  unemployment  in  the  bad  years,  and  to 
seriously  affect  prices  and  profits.  During  a  period  of  falling 
prices  and  depression,  consumers  economize  and  postpone 
expenditures,  dealers  hold  off  from  purchases,  so  that  the 
amount  of  buying  falls  below  normal,  that  is,  below  the 
average  of  their  purchases  one  year  with  another.  While 
this  situation  exists  an  accumulation  oi  wants  is  being  made, 
which  when  released  later  on  tends  to  raise  demands  above 
what  would  be  a  normal  average,  thus  creating  the  condi- 
tions for  another  reaction. 

During  the  period  of  depression,  when  buyers  arc  holding 
off  to  see  how  low  prices  will  go,  prices  usually  go  below 
the  normal  and  remunerative  level,  particularly  if  supplies 
were  large  when  the  down  turn  began.  A  period  of  depres- 
sion is  a  period  of  liquidation,  both  of  goods  and  of  loans ; 
when  revival  begins  the  public  has  need  to  do  an  unusual 
amount  of  buying,  banks  have  large  capacity  for  loan  ex- 
pansion and  interest  rates  arc  low.  The  exhaustion  of  old 
stocks,  and  easy  money  thus  prepare  the  way  for  revival. 
Wages  also  undergo  some  reduction,  or,  at  least,  labor  costs 
arc  reduced  by  increased  efficiency  and  choice  of  the  best 


Whil  c  prices  are  falling,  all  influences  combine  to  carry 
them  lower:  buyers  hold  off,  creditors  press  the  weaker 
debtors  for  payment,  industry  slackens  and  the  loss  of  em- 
ployment curtails  consumption.  On  the  other  hand,  when 
conditions  begin  to  mend,  all  influences  tend  to  help  the 
situation.  Rising  prices  stimulate  buying,  industry  quickens 
and  as  the  wage  rolls  swell,  consumption  increases,  this 
development,  together  with  the  rise  of  wages,  prices  and  in- 
terest and  the  increase  of  hank  loans  that  naturally  go  with 
it,  is  legitimate,  wholesome,  expansion. 

When  Inflation  Begins 

When  confidence  is  completely  regained  and  belief  in  a 
lengthy  period  of  prosperity  is  established,  the  sanguine, 
speculative  spirit  develops,  It  is  stimulated  by  the  deficit  in 
many  kinds  of  goods  and  constructional  work  that  accumu- 
lated during  the  depression.  Consumption  having  been  h 
low  normal  for  a  time,  the  demand  now  rises  above  normal 
and  stimulates  the  industries  to  the  limit  of  their  capacity. 
It  does  not  stop  there,  but  tries  to  drive  them  beyond  their 

•Reprinted  from  the  letter  of  the  National  City  Bank  of  New 
*<irk,  with  a<M>i»>r.s  f»r  .nW-il.c- «  t,>  "Ki-nnnmics  for  Eviiu1ive»." 


capacity.  Various  phenomena  develop  now :  dealers  double 
their  orders,  expecting  them  to  be  scaled  down,  or  duplicate 
them  with  different  producers;  manufacturers  build  and  equip 
new  factories  to  enable  them  to  take  care  of  the  business 
that  seems  to  be  in  sight,  and  raise  wages  to  attract  labor 
from  competitors  or  from  other  industries;  advancing  costs 
make  it  necessary  to  use  more  bank  credit. 

By  this  time  the  situation  is  becoming  abnormal.  The  de- 
mand for  nearly  everything  is  above  the  supply,  and  above 
the  normal  or  average  demand,  to  which  in  the  long  rim 
prices  are  surely  adjusted.  It  is  stimulated  largely  by  specu- 
lative anticipations  and  by  competitive  buying,  supported  bv 
credit. 

The  banks  respond  to  the  appeals  oi  their  customers,  wiio 
say  they  want  credit  for  legitimate  needs  in  production  ami 
trade,  but  if  production  already  has  reached  the  capacity  oi 
the  industries,  additional  credit  simply  finances  competition 
for  labor  and  materials,  and  drives  wages  and  prices  higher 
and  higher.  This  in  inflation:  the  use  of  credit  as  purchas- 
ing power  in  excess  of  the  productive  capacity  of  the  in- 
dustries. It  does  not  increase  production;  it  simplv  raises 
wages  and  prices  until  the  bubble  collapses. 

If  comparison  is  made  with  the  situation  before  the  war, 
conditions  are  now  inflated,  but  this  is  not  chargeable  to  the 
slight  expansion  which  lias  taken  place  in  the  last  few  weeks. 
As  compared  with  the  standard  of  value,  wages  and  the  gen- 
eral price  level  are  high,  although  all  prices  are  not  above 
the  pre-war  level. 

The  Present  Situation 

The  present  discussion,  however,  is  not  about  the  relation 
of  credit  and  prices  to  the  pre-war  level,  but  about  their 
tendencies  at  present  and  in  the  near  future.  Prices  have 
had  a  very  considerable  fall  from  the  top,  and  a  slight  re- 
covery from  that  fall,  but  this  gain  cannot  be  called  secondary 
inflation.  It  looks  like  the  recovery  that  always  comes  when 
the  old  stocks  are  exhausted  and  industry  gets  fairly  under 
way  again.  The  fall  of  prices  was  uneven  and  in  some  cases 
too  precipitate,  and  the  curtailment  of  industry  was  too  great 
to  permit  of  supplying  the  necessary  demands. 

Although  the  war-time  was  anything  but  a  period  of  de- 
pression, some  of  the  effects  were  similar  to  those  resulting 
from  a  period  of  depression.  Industry  in  some  lines  fell  be- 
hind the  normal  growth  of  the  country,  creating  a  deficit  of 
supply,  or  accumulation  of  demand.  This  is  true  in  house- 
building, 111  the  construction  of  railway  equipment,  and  in 
some  other  lines,  and  a  revival  has  occurred  in  those  lines. 
It  is  due  to  imperative  needs,  rather  than  to  a  belief  that  the 
bottom  has  been  finally  reached  in  construction  costs,  al- 
though the  feeling  doubtless  prevails  that  prices  are  not 
likely  to  go  lower  until  the  existing  shortage  is  in  large  part 
made  up.  The  advance  of  wages  is  due  in  part  to  the  re- 
vival of  industry,  but  in  large  part  to  the  immigration  act 

It  is  quite  evident  that  abnormal  conditions  in  some  of 
the  industries  are  directly  influencing  prices  at  this  time 
The  rise  of  iron  and  steel  is  mainly  due  to  the  coal  strike, 
which  has  affected  all  industrial  costs. 

The  new  tariff  act  imposes  higher  duties  upon  some  com- 
modities that  figure  in  the  price  tables  and  they  are  affected 
in  price  by  the  increase. 

There  is  nothing  about  the  attitude  of  buyers  of  general 
merchandise  that  indicates  a  desire  to  anticipate  future  wants. 
Thev  are  buying  cautiously,  for  immediate  needs  onlv.  and 
fighting  advances,  which  is  just  the  opposite  of  the  common 
attitude  when  inflation  is  under  way. 

The  increase  in  the  demand  for  credit  thus  far  has  hern 
chiefly  to  carry  stocks  and  securities.  The  list  as  a  whole 
was  very  low  a  year  ago,  and  with  the  decline  of  interest 
rates  many  of  them  could  be  carried  at  a  profit  on  the  basis 
of  their  earnings,  and  those  which  represent  properties  con- 
structed before  the  war  show  very  high  intrinsic  value-  a« 
compared  with  the  cost  of  constructing  similar  properp  s 
at  present  prices  of  labor  and  materials.    The  rise  of  stocks 
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ami  bonds  signifies  that  capital  is  accumulating,  and  also  that 
there  is  taith  in  the  country's  stability  and  progress,  despite 
depressing  world  conditions. 

Hut  even  though  nidation  is  not  yet  nun  lest,  do  not  indica- 
tion* forecast  it.  and  are  not  coitditions  so  favorable  to  it  as 
to  make  it  almost  inevitable?  That  is  the  question  in  the 
minds  of  many  careful  observers. 

It  is  true  that  conditions  are  very  favorable  to  an  inflation 
of  credit.  All  the  machinery  and  equipment  necessary  for 
the  manufacture  of  a  great  supply  of  credit  are  at  hand.  We 
have  a  great  number  of  independent  banking  institutions, 
actively  competing  with  each  other  for  custutners.  and  the 
most  effective  way  th.it  ever  has  been  found  for  winning 
customers  is  by  liberality  in  granting  credit.  These  banks, 
as  vvc  have  shown  alx've.  have  liquidated  a  great  amount  <  i 
credit  in  the  last  two  years,  and  while  they  have  shifted  a 
large  part  of  it  into  securities,  they  will  be  glad  to  sell  the 
securities  as  fast  as  the  market  will  take  them,  if  they  can 
employ  the  funds  in  the  service  of  their  banking  customers 
and  to  bring  new  customers. 

Furthermore,  the  Federal  Reserve  l>anks  are  now  liquidat- 
ed down  to  very  small  holdings,  with  their  gold  reserves 
at  the  highest  point  in  their  history,  and  have  the  capacity  to 
grant  more  credit  than  ever  ln-fore.  And,  finally,  gold  is 
steadily  (lowing  to  this  country  from  the  new  production  of 
the  world,  and  will  continue  to  do  so  as  long  as  exchange 
rates  are  in  our  favor  as  now. 

Conditions  Favor  Inflation 

These  are  the  conditions  that  make  for  easy  money,  ami 
we  have  never  yet  had  easy  money  in  this  country  that  in- 
flation did  not  come  out  of  it.  There  is  no  such  central  c<n>- 
trol  over  bank  credit  in  this  country  as  in  countries  where 
the  hanking  business  is  handled  by  a  comparatively  lew  cor- 
porations operating  numerous  branches..  The  Federal  Ke 
serve  banks  have  no  control  over  the  member  banks  until 
the  latter  begin  to  re-discount,  and  then  only  by  means  of 
the  discount  rate,  and  popular  pressure  is  always  strong  tor 
a  low  rate. 

There  seems  to  lie  nothing  in  sight  to  save  us  from  in- 
flation, but  an  indisposition  of  the  public  to  borrow.  The 
mere  presence  of  ample  gold  reserves  in  the  vaults  of  the 
Federal  Reserve  banks  will  not  cause  inflation.  It  only 
serves  as  the  possible  liasis.  SomcJiodv  must  borrow  the 
available  credit,  and  use  it  in  buying  things  to  such  an  ex- 
tent as  will  produce  the  conditions  that  characterize  infla- 
tion. 

Those  who  say  that  inflation  is  imminent,  kink  upon  the 
belief  that  the  American  people  never  have  permitted  such  an 
opportunity  to  go  long  unutilized,  and  that  it  is  not  possible. 
With  their  optimistic  mentality,  for  them  to  do  m>. 

One  reason  for  doubting  that  the  country  will  swing 
readily  into  another  inflationary  jamboree  is  that  so  little 
time  has  claimed  since  the  last  one.  Wounds  are  stilt  fresh, 
memories  are  vivid,  and.  moreover,  there  are  main  people 
with  whom  recuperation  has  not  proceeded  so  far  as  to  en- 
able them  to  play  an  aggressive  pari  in  a  new  movement. 
History  repeals  itself  in  matters  of  this  kind,  but  usually 
with  intervals  which  provide  a  considerable  group  of  new 
actors.  There  would  seem  to  be  reason  to  believe  lhat  most 
of  the  business  men  who  passed  through  the  experiences  of 
1920  and  l°21  will  want  to  make  a  very  careful  study  of 
prolwbilities  before  they  commit  themselves  to  extensive 
obligations  on  a  level  of  price'  much  above  the  present  one 
It  is  one  thing  to  go  along  doimr  business  within  close  range 
of  your  own  capital,  able  to  liquidate  rapidly,  but  that  poliev 
does  not  make  for  inflation.  It  takes  great  borrowing  to 
make  inflation. 

As  an  answer  to  the  argument  that  the  importations  of 
gold  make  for  inflation,  it  is  to  be  said  that  it  would  V  most 
unwise  to  build  a  great  fabric  of  credit  on  a  temporary 
foundation.  If  this  influx  of  gold  should  put  prices  no.  by 
the  same  logic  an  effluex  of  it  would  put  them  down.  Noth- 
ing can  be  more  certain,  than  that  the  present  situation  in 
which  t-old  came  to  the  I'nited  States  in  one  recent  month 
from  31  countries,  is  abnormal  and  cannot  be  perniane-'* 
Like  every  other  excess  it  will  have  to  be  corrected  Inter. 
If  the  world  ever  is  to  get  back  to  normal  trade  conditions 
there  must  be  a  redistribution  of  this  gold,  tn  enable  cur- 
rencies and  exchant.es  10  he 

stabilized. 

If,  then,  it  is  necessary  to  the  establishment  of  permanent 


prosperity  that  we  shall  give  up  some  of  this  gold,  what  is  to 
l>e  :aid  of  the  policy  of  using  it  forthwith  as  the  basis  ot 
crcxlit  ?  It  may  be  that  the  speedy  way  to  bring  about  the 
redistribution  is  to  have  an  inflation  of  credit  and  prices, 
thus  curtailing  our  exports  and  increasing  our  imports,  hu 
who  wants  to  personally  share  in  creating  the  indebtedness 
that  tilts  will  require"  Our  imports  have  been  increasing 
and  our  exports  diminishing,  and  there  is  no  upward  tend- 
ency ot  wages  and  prices  abroad  corresponding  to  that  which 
has  started  here. 

Prices  Over  the  Long  Run 

It  is  affirmed  very  jtositivcly  in  some  quarters  that  tile  pre- 
war price-level  is  gore  forever,  and  it  may  be  readily  agreed 
that  there  is  1)0  prospect  oi  an  early  return  to  it.  The 
fluctuating  prices  that  we  have  had  since  the  war,  however, 
have  been  the  product  of  abnormal  conditions,  while  the 
price-level  of  pre  war  times  was  the  natural  result  of  the 
freeplay  of  all  econ  tnic  forces  over  a  prolonged  period,  and 
nothing  is  more  certain  than  that,  given  similar  conditions 
permanently,  economic  laws  will  tend  to  repeat  similar  re- 
sults. The  mills  of  the  gods  grind  slowly,  but  they  make  a 
tolerably  sure  job  of  it. 

The  lact  that  some  of  the  chief  factors  in  the  present  re- 
vival are  traceable  to  the  war,  as  the  great  activity  in  the 
building  tradvs,  should  inspire  caution  about  assuming  that 
present  prices,  particularly  1:1  those  lines,  are  permanent. 
The  building  shortage  presumably  will  be  made  up  eventual- 
ly, and  when  it  is  rents  will  come  down.  It  i>  even  possible 
that  the  price  of  mining  coal  may  not  always  be  as  high  as 
it  is.  and  coal  and  trans|>ortation  costs  are  leading  factors 
in  the  present  price  level. 

Furthermore,  it  must  be  borne  in  mind  that  in  the  long 
run  the  price  level  must  1m-  related  to  the  standard  of  value 
During  and  since  the  w  ar  so  much  bank  credit  has  1m  e  i 
forced  into  use  as  purchasing  power  that  the  effect  has 
to  depreciate  the  value  of  all  money,  including  gold  itself, 
until  gold  is  not  the  actual  measure  of  value.  The  proof  . 
this  is  seen  in  the  decline  of  gold  production.  A  persistent 
falling  off  in  the  production  of  gold  in  the  long  run  will  work 
for  lower  prices,  if  gold  is  to  be  restored  as  the  basis  of  the 
international  exchanges.  This  influence,  however,  is  not 
operative  so  long  as  practically  all  the  gold  production  of  the 
world  is  flowing  to  the  United  States 

Wages,  Prices,  Living  Standards 

One  reason  given  for  holding  lhat  the  old  price  level  never 
will  return  is  that  labor  has  become  highly  organized  and 
ivvtr  will  consent  |o  lower  its  standard  of  living.  It  is  also 
pointed  out  that  wares  were  not  reduced  (o  the  pre-war  level 
after  the  Civil  War.  It  is  pertinent  to  say,  as  to  the  last 
argument,  that  prices  were  reduced.  Wages  depend  at  last 
upon  production,  and  if  production  can  be  increase!  in  the 
coming  years  as  it  was  alter  the  Civil  War,  so  that  goods 
are  cheapened,  consumption  increased,  and  the  demand  for 
lalnir  thus  increased,  not  only  will  there  be  no  occasion  to 
reduce  waves,  but  it  would  be  impossible  to  do  so  even  if 
laln>r  was  unorganized. 

On  the  other  hand,  unless  production  is  cheapened  the 
standard  of  living  is  not  raised  for  the  wage-earning  class 
bv  pushing  up  wages,  because  the  cost  of  living  rises  with 
them.  It  is  perfectly  futile  foolishly  so — to  look  for  the 
general  improvement  of  social  conditions  by  merely  raising 
wages  in  terms  of  money.  To  talk  about  it  is  nothing  but  a 
habit  of  mind 

There  are  no  gains  from  raising  money-wages  except  as 
there  are  inequalities  in  the  advances,  some  groups  of  work- 
ers getting  their  compensation  raised  at  the  expense  of  others. 
Such  benefits  are  neither  general  nor  permanent,  for  in  the 
Ion.'  run  the  economic  taw  will  find  a  way  of  equalizing 
conditions, 

The  State  of  Agriculture 

Another  reason  for  thinking  that  inflation  is  not  likely 
to  come  at  this  time  is  that  such  a  state  of  industry  and  trade 
activity  must  be  general,  including  all  the  important  indus- 
tries. There  must  be  reciprocity  among  the  industries.  Thcv 
nuist  exchange  produrts  upon  the  terms  to  which  population 
in  the  several  industries  is  adjusted,  if  employment  is  to  be 
full  and  permanent.  Agriculture  is  largely  dependent  upon 
foreign  markets  for  an  outlet  for  its  products  and  foreign 
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According  to  the  ancient  proverb,  the  love  of  money  is 
the  root  of  all  evil,  but  a  motion  to  change  the  word  "lave" 
to  "lack"  would  be  enthusiastically  seconded  by  a  majority 
of  business  men.  Particularly  by  the  thousands  who  have 
seen  a  promising  young  business  curl  up,  fall  by  the  way- 
side and  perish  for  the  lack  of  a  few  thousand  dollars. 

I  have  heard  it  said  many  times  that  if  a  proposition  is 
good  enough  it  will  finance  itself  ;  also,  on  the  other  hand, 
that  if  a  proposition  is  good  enough  there  is  no  difficulty  in 
raising  the  money  to  finance  it.  But  feeding  a  young  busi- 
ness on  its  own  fat  is  too  slow  a  process  for  most  of  us 
and  outsiders  who  consent  to  furnish  the  necessary  capital 
generally  manifest  a  desire  to  control  the  business— with  the 
ulterior  purpose  of  supping  a  well  greased  pair  of  skids 
under  tl.e  original  owner. 

It  is  not  die  purine  of  this  article  to  tell  the  manufac- 
turer how  to  get  the  money,  but  I  do  want  to  point  out 
what  happens  when  a  commodity  is  placed  upon  a  crowded 
market  without  enough  money  behind  it  to  give  it  a  fair 
start  in  life,  and  what  happens  when  the  available  capital  is 
unwisely  expended. 

Here,  for  example,  comes  Mr.  Eureka  with  a  new  skin 
lotion,  something  new.  something  better,  something,  take 
it  from  him,  that  will  in  time  put  the  others  fellers  out  of 
business. 

One  Way  of  Starting  a  New  Business 

First,  Mr.  Eureka  provides  conservative  but  adequate 
manufacturing  facilities.  Second,  money  being  scarce,  he 
shops  around  until  he  finds  a  bottle  that  "will  do,"  but  which 
would  he  much  more  suitable  as  the-  container  for  a  horse 
liniment.  Third,  money  beiti*  still  scarcer,  he  gels  Cousin 
Laura,  who  once  went  to  an  art  school,  to  design  a  label 
for  him  and  has  it  reproduced  in  one  color  on  cheap  paper. 
His  percentage  of  error,  up  to  this  point,  is  666. 

But,  anyway,  he  has  his  goods,  bottled  and  labeled.  That's 
3omething.    The  next  question  is,  how  to  sell  'em? 

Mr.  Eureka  hires  him  a  sales  manager— a  jim  dandy,  a 
humdinger.  Until  the  proposition  Rets  going  good  the  sales 
.nanager  will  have  to  be  his  own  selling  force,  and  he  packs 
his  grip  and  plunges  out  into  the  middle  west,  where  he 
"knows  the  trade." 

By  brute  force,  the  sales  manager  gets  some  goods  on  the 
druggists'  shelves  here  and  there— usually  on  the  strength 
of  hazy  promises  of  advertising  "a  little  later."  The  callous 
populace  of  the  towns  where  the  goods  arc  stocked  show 
a  shocking  indifference  to  them,  no  reorders  come  in,  the 
feet  of  the  humdinger  sales  manager  begin  to  chill,  and  Mr. 
Eureka's  business  machine  begins  to  creak  and  wobble. 
Then  he  reluctantly  faces  a  problem  which  he  knew  had 
to  be  met  sometime  but  has  been  trying  to  sidestep— adver- 
tising.   And  there's  no  money  to  advertise  with  I 

The  business  graveyard  is  crowded  with  the  tombstones 
of  businesses  which  have  gone  through  precisely  this  ex- 
perience, and  perished  miserably. 

Sometimes  Mr.  Eureka  makes  an  attempt  to  solve  the 
advertising  problem  without  spending  any  real  money.  He 


gets  out  cheap  circulars  for  distribution  through  the  drug 
stores.  These  remain  on  the  druggist's  counter  for  a  day 
or  so  and  then  disappear.  He  gets  up  some  window  dis- 
plays which,  because  there  is  no  advertising  to  tie  up  with 
them,  seldom  get  in  the  windows  at  all  unless  the  salesman 
puts  them  there— in  which  case  they  stay  until  he  gets  out 
of  town. 

His  Advertising  Vanishes  Too  Quickly 

Sometimes  Mr.  Eureka  gets  a  couple  of  hundreds  of 
dollars  ahead  and  runs  a  few  small  newspaper  ads  where 
he  thinks  they  will  do  the  most  goo<l.  licforc  people  have 
a  chance  to  realize  what  they  are  about  the  two  hundred 
is  used  up  and  the  advertising  disappears. 

These  makeshift,  unbusinesslike  excuses  for  advertising 
may  prolong  Mr.  Eureka's  misery  for  a  time,  but  the  ul- 
timate result  is  the  same,  and  the  gravediggers  get  on  the 
job  and  plant  his  face  lotion  under  six  feet  of  gravel. 

But  what  is  Mr.  Eureka  to  do— how  shall  be  avoid  these 
disastrous  errors? 

A  critical  examination  of  his  short  career  shows  that, 
to  begin  with,  he  was  in  too  much  of  a  hurry.  That  is  a 
common  fault ;  the  face  lotion  looks  good,  thousands  of 
people  must  be  waiting  and  longing  for  it;  we  are  fever- 
ishly impatient  to  sec  it  going  out,  to  see  it  advertised,  to  see 
the  money  come  rolling  in.  And  so.  like  Mr.  Eureka,  we 
pick  up  a  bottle  that  "will  do"  and  adopt  a  label  that  is 
"good  enough  for  the  present" — quite  overlooking  the  fact 
that  a  package  and  label  are  mighty  difficult  and  expensive 
things  to  change,  and  that  they  should  be  selected  for  all 
time  and  not  as  a  makeshift. 

Mr.  Eureka,  therefore,  should  have  made  haste  slowly; 
he  should  have  searched  and  experimented  until  he  was  sure 
that  he  had  a  package  that  he  would  be  willing  to  live  with 
all  his  life,  and  that  he  and  his  heirs  and  assigns  could  be 
proud  of  and  satisfied  with  forever  and  a  day. 

Having  made  sure  of  this,  Mr.  Eureka  should  have  care- 
fully counted  his  pennies,  and  figured  out  how  far  he  could 
go  with  both  sales  effort  and  advertising,  shoulder  to  shoul- 
der and  hand  in  hand.  If  he  lacked  pennies  enough  to  carry 
on  this  co-ordinated  sales  and  advertising  effort  for  at  least 
a  year,  he  should  have  cast  about  for  some  means  to  get 
more  pennies,  and  possessed  his  soul  in  patience  until  he 
got  them. 

That  may  sound  harsh,  but  it  is  the  truth.  I  could  name, 
right  here  and  now.  at  least  a  dozen  good  products  which, 
within  my  personal  knowledge,  have  gone  to  temporary  if 
not  eternal  smash  within  the  past  few  months  because 
their  owners  depended  upon  the  estimated  results  from  the 
first  three  months'  advertising  to  finance  them.  This  can 
always  be  done  on  paper ;  sometimes  it  has  been  done  in 
fact,  but  nine  times  out  of  ten  it  won't  work.  It  is  not  safe 
to  launch  a  new  product  without  money  enough  to  finance 
it  for  at  least  a  year,  and  this  financing  should  include 
enough  money  to  advertise  thoroughly  in  at  least  a  small 
territory. 

Having  gathered  his  pennies  together,  Mr.  Eureka  should 
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have  determined  to  sell  only  where  he  could  advertise,  and 
to  advertise  only  where  he  had  sold.  You  might  read  that 
sentence  over  again ;  it  sounds  simple,  but  it  contains  a 
vital  and  fundamental  business  principle. 

A  Safe  and  Sane,  But  Effective  Way  to  Begin 

Let  us  suppose  that  Mr.  Eureka  and  his  face  lotion  abide 
in  the  city  of  Reading,  Pa. '  Reading  is  a  good  town,  and 
Mr.  Eureka  should  begin  both  selling  and  advertising  right 
at  home.  Within  reasonable  distance,  there  are  such  live 
and  lively  cities  as  Harrisburg,  Lancaster,  York.  Scranton, 
Wilkes- Rarre  and  others,  all  a  promising  market  for  a  face 
lotion. 

Every  one  of  these  cities  is  amply  covered  by  good  news- 
papers, papers  which  reach  out  into  the  surrounding  towns 
and  villages  And  they  are  all  within  a  day's  journey  of 
Reading 

It  seems  snrt  of  commonplace  and  humdrum  to  begin  to 
cultivate  the  territory  right  around  the  home  town.  It  is 
much  more  exciting  and  spectacular  to  tell  the  world 
through  the  Ladits'  Home  Journal  and  the  Pictorial  Re- 
viftv.  It  is  thrilling  to  think  of  millions  of  women  reading 
about  the  Eureka  Face  Lotion ;  of  hundreds  of  thousands 
demanding  that  wonderful  preparation  at  the  drug  stores 
in  48  states,  and  of  hundreds  of  druggists  writing  and  tele- 
graphing the  jobbers]  urging  them  for  the  "love  of  Mike," 
to  ship  five  gross  of  that  face  lotion  for  "everybody  is  go- 
ing crazy  about  it."  A  beautiful  dream ;  a  dream  that  is 
costing  the  manufacturers  of  America  millions  of  dollars 
every  year ;  a  dream  that  never  comes  true. 

So  we  earnestly  urge  Mr.  Eureka  to  parcel  his  pennies 
into  two  i»eat  piles  of  equal  volume,  resolve  to  spend  one 
pile  for  sales  work  in  home  territory  and  the  other  pile  for 
advertising,  and  then  see  how  much  ground  he  can  cover 
with  those  pennies— sternly  reminding  himself  that  they've 
got  to  last  a  year. 

Benefitting  by  an  Expert's  Experience 

His  advertising  agent  will,  after  due  thought  and  inves- 
tigation, tell  Mr.  Eureka  just  how  thinly  he  can  spread  his 
money— with  safety.  He  will  show  him  how  to  concen- 
trate his  work  during  the  heavy  selling  seasons  for  face 
lotions,  and  how  to  scrape  along  with  few  insertions  of 
small  copy  during  the  off  seasons.  He  will  tell  him  how 
to  merchandise  his  advertising — how  to  "sell"  it  to  the  re- 
tailer, and  how  to  secure  the  co-operation  of  the  newspapers 
in  which  it  is  to  appear. 

The  next  step  is  to  prepare  the  introductory  advertising 
campaign,  write  it.  illustrate  it  and  put  it  into  type.  This 
should  he  done  before  the  selling  work  begins. 

Now  Mr.  Eureka  is  "all  set"  to  do  business  His  sales- 
men are  ready  to  call  on  the  retailers  in  the  first  city  to  be 
covered,  tell  them  just  what  is  to  he  done,  and  show  them 
the  advertising  that  is  going  to  appear. 

Dealers  know  what  advertising  is  and  what  it  will  do. 
They  can  size  up  a  campaign  quickly  enough.  They  will 
realize  that  there  is  going  to  lie  a  demand  for  Mr.  Eureka's 
face  lotion  in  their  town,  small  at  first  perhaps,  but  a  de- 
mand nevertheless,  and  they  will  willingly  put  in  a  few 
Iwttles.  Armed  with  these  actual  orders,  the  salesmen 
should  now  call  on  the  jobbers,  who  will  not  refuse  to  stock 
an  article  which  is  already  selling  and  which  is  going  to 
he  advertised.  The  ncwspa|>crs  will  gladly  cooperate  by 
sending  their  merchandising  men  to  call  on  the  trade,  and 
will  keep  an  eye  on  the  situation  after  the  salesmen  have 
gone  away.    It  is  for  their  interest  that  every  channel  for 


the  movement  of  the  goods  is  kept  open  and  well  oiled,  the 
more  successful  the  proposition  is  the  more  certain  they  are 
of  continuously  increasing  advertising  revenues  from  it. 

If  Mr.  Eureka  has  a  good  article  and  is  selling  and  adver- 
tising it  properly  he  will,  in  a  few  weeks,  begin  to  get  hack 
a  little  of  his  money,  though  he  should  not  count  upon  it  in 
his  financing  plans.  Before  the  year  is  out.  he  will  probablj 
be  able  to  cover  more  territory  with  his  co-ordinated  sale 
and  advertising  effort  than  he  had  originally  figured  on. 

Vital  Information  Gained  Speedily 

At  any  rate,  in  a  year's  time,  witlwut  involving  himself 
in  debt,  he  will  have  ascertained  the  following  vitally  im- 
portant things: 

He  will  know  whether  his  goods  are  right. 

He  will  know  whether  his  name,  package  and  labels  an 
right. 

He  will  know  whether  his  prices  and  discounts  arc  right. 

He  will  know  whether  his  advertising  is  right,  and.  if 
it  is  wrong,  he  will  have  the  opportunity  to  make  the  neces- 
sary changes  before  he  has  wasted  a  lot  of  moncv. 

He  will  know  how  much  it  costs  him,  per  item,  to  sell  hi- 
goods. 

He  will  know  the  class  of  people  to  which  his  product 
appeals  most  strongly. 

He  will  know  the  length  of  time  it  lakes  for  the  average 
drug  store  to  dispose  of  a  dozen  bottles. 

He  will  know  the  annual  consumption  of  his  goods  per 
thousand  population. 

Isn't  is  worth  while  to  find  out  all  this  as  early  in  the 
game  as  possible?  Isn't  it  tlic  sane,  businesslike  thing  to 
make  haste  slowly,  and  keep  out  of  national  advertising, 
and  feeble  attempts  to  secure  national  distribution,  until 
these  basic  facts  and  figures  have  been  definitely  determined? 

But,  you  may  say.  it  would  take  Mr.  Eureka  half  a  cen- 
tury to  cover  the  country  in  this  slow,  plodding  way,  financ- 
ing himself  after  the  first  year  from  the  profits  of  his 
business. 

It  won't  be  necessary  to  plod  any  longer.  Mr.  Eureka 
can  incorporate  his  business,  and  upon  the  showing  he  has 
made  dispose  of  enough  stock  to  enable  him  to  go  ahead 
on  more  ambitious  lines,  without  sacrificing  or  jeopardizing 
the  controlling  interest  in  his  business. 

He  will  find  too,  that  his  sound,  conservative  methods  have 
attracted  the  favorable  attention  of  his  bankers.  Nowadays 
the  hanks  are  actually  seeking  out  those  of  their  customers 
who  arc  handling  their  affairs  in  a  businesslike  mruier.  and 
stand  ready  to  help  them. 

Mr.  Eureka's  books,  at  the  end  of  the  first  year,  will  tell 
just  the  kind  of  story  the  banker  likes  to  read,  and  if  his 
own  Kink  isn't  sufficiently  progressive  to  get  behind  him. 
he  will  have  no  difficulty  in  rinding  one  that  will. 

In  most  respects,  all  of  the  foregoing  sounds  rather  ele- 
mental. No  doubt  it  is.  Nevertheless,  there  arc  thousands 
upon  thousands  of  manufacturers,  in  every  line  of  business, 
who  are  at  this  moment  riding  for  a  fall  by  fotlowing  a 
precisely  opposite  course,  spreading  limited  capital  out  too 
thin,  rushing  into  national  advertising  before  they  are  ready, 
depending  upon  sales  which  do  not  materialize  and  profits 
which  they  will  never  see. 


Doubles  Its  1923  Advertising  Appropriation 

The  Herpicide  Co.  of  Detroit.  Mich.,  announces  that  its 
advertising  appropriation  for  1923  will  be  double  that  of  any 
preceding  year.  The  company  has  been  in  existence  twenty- 
six  years,  and  it  attributes  its  ever-growing  business  to  the 

non-failing  pulling  power  of  Uniu-'l  StVcs  newspapers 
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BIG  WEEK  SOON  FOR  PERFUMERY,  COSMETICS  AND  SOAPS 

A.  M.  T.  A.  Give*  Hearty  Approval  to  Great  Exposition  in  Its  29th  Convention  Period  in  April  in  New  York  City 


Active  preparation*  an  under  way  to  make  the  twenty- 
ninth  yearly  meeting  .>f  the  American  Manufacturers  of 
Toilet  Articles  at  the  Hotel  Biltmore,  New  York  City, 
April  10,  11  and  12.  a  record  one  in  every  way.  It  will  l>e 
the  first  annual  meeting  of  the  '  Id  Manufacturing  Perfum- 
ers" Association  under  its  new  name.  Coincidentally  the  first 
National  I'crimnery,  Toilet  Articles,  and  Soaps  Exposition 
will  Ik.-  held  at  the  71st  Regiment  Armory,  Park  avenue  and 
34th  >treet.  New  York  City,  the  dales  being  April  9  to  14. 
The  close  liaison  of  these  two  important  events  make  it 
proiiahle  that  the  industry  will  receive  a  new  impetus  and 
much  other  benefit. 

A  meeting  of  the  Executive  Board  of  the  American  Manu- 
facturers of  Toilet  Articles  was  held  on  February  21  at 
which  time  the  plans  for  the  forthcoming  meeting  were  dis- 
cussed. While  no  announcement  has  been  made  as  yet  re- 
garding the  program  it  is  known  that  the  committee  is  work- 
ing on  some  very  interesting  and  vital  phases  of  the  in- 
dustry which  will  be  adequately  covered  by  special  papers 
and  by  reports  of  the  various  chairmen  of  the  committees. 

In  order  to  induce  a  large  attendance,  the  association  is 
working  on  a  plan  to  obtain  a  rebate  in  railroad  fares  for 
out  of  town  members  who  attend  the  meeting.  Frank  K. 
Woodworth,  business  manager  of  the  association,  announces 
that  if  250  members  come  to  the  meeting  from  points  50 
miles  beyond  New  York  City  and  get  in  touch  with  the 
business  manager  soon  after  their  arrival,  it  will  be  possible 
to  get  a  reduction  of  50%  on  the  return  railroad  fare.  The 
association  has  received  assurance  that  the  railroads  will 
grant  this  reduced  rate  provided  the  usual  certification  forms 
arc  properly  filled  in  by  members  who  come  from  out  of 
town. 

The  entertainment  this  year  promises  to  be  of  especial 
interest  and  the  selection  of  Walter  T.  Hathaway  as  chair- 
man of  the  Entertainment  Committee,  and  as  mcmltcrs  of  his 
committee,  Edward  Y.  Killeen,  A,  F.  Kammcr,  Burton  T. 
Bush  and  Louis  Spencer  Levy,  who  at  the  invitation  of  the 
association  will  act  as  secretary,  is  regarded  as  particularly 
fortunate.  The  plans  include  a  theatre  party  on  the  evening 
of  April  10  and  the  annual  banquet  on  the  evening  of  April 
12,  with  the  attendant  features  which  have  made  these  affairs 
so  enjoyable  in  the  past.  The  evening  of  April  11  will  be  left 
open  so  that  members  may  attend  the  exposition. 

With  the  official  and  unqualified  endorsement  of  the  Na- 
tional Perfumery,  Toilet  Articles  and  Soaps  Exposition  by 
the  executive  board  of  the  association  on  January  26,  the 
big  national  show  devoted  to  our  industries  has  received  an 
impetus  which  is  bound  to  make  it  an  unusually  successful 
affair.  In  the  endorsement  of  the  exposition,  the  associa- 
tion does  not  obligate  itself  in  any  way  financially,  but  it  has 
asked  the  earnest  cooperation  of  all  its  members  in  Wing 
exhibitors  and  to  be  keenly  alive  to  the  opportunity  of  what 
the  show  means  to  the  industry.  In  a  bulletin  to  members, 
the  association  points  out  that  the  exposition  will  insure  to 
our  industries  the  important  recognition  to  which  it  is  en- 
titled by  buyers  throughout  the  United  States  and  also  by 
the  consuming  public.  The  association  also  points  out  the 
necessity  of  attractive  and  active  exhibits  that  will  convey 
a  message  of  artistic  merit  and  quality,  on  the  grounds  that 
this  -will  form  a  basis  for  a  campaign  of  educational  i>ropa- 
ganda  to  offset  pernicious  legislation  in  many  states  and  to 
arouse  people  to  the  usefulness  of  many  toilet  articles  of 
comfort  and  hygiene  that  they  may  not  now  fully  appreciate. 

In  giving  its  unqualified  endorsement,  the  executive  board 
of  the  association  specified  that  all  foreign  manufacturers 
of  perfumer)',  toilet  articles  and  soaps  are  to  be  included  in 
the  exposition  as  a  matter  of  comparison  and  interest.  Ac- 
cordingly, foreign  manufacturers  and  importers  have  been 
invited  to  make  exhibits  so  that  the  show  will  be  absolutely 
complete  and  will  represent  the  entire  industry  of  both  this 
and  foreign  countrie-. 


In  order  to  insure  the  most  desirable  attendance  at  the 
show,  it  has  been  decided  finally  to  sell  general  admission 
tickets  at  the  box  office  for  50  cents  each.  Trade  tickets 
will  be  sold  to  exhibitors  in  quantities  of  100  or  over  at  the 
rate  of  25  cents  each,  which  will  include  the  war  tax.  These 
tickets  are  for  distribution  to  wholesale  and  retail  buyers. 
Employees'  passes  will  be  issued  upon  receipt  of  a  written 
application  from  exhibitors.  To  facilitate  the  distribution 
of  mail,  the  delivery  of  telegrams,  etc.,  it  has  been  arranged 
to  register  all  exhibitors  and  employees  at  the  Bureau  of 
Information  where  both  temporary  and  permanent  addresses 
will  be  on  file.  Accordingly,  the  bureau  will  act  as  a  general 
bureau  of  information. 

The  show  will  open  Monday,  April  9.  at  3  o'clock  P.  M. 
and  each  day  thereafter  at  1  P  M.  and  will  close  at  11  P.  M. 
every  day  up  to  and  including  Saturday,  April  14.  The 
exposition  company  reports  that  it  has  received  a  great 
many  requests  for  space  but  as  yet  has  not  made  assign- 
ments. Up  to  February  15  spaces  had  been  assigned  the 
following  exhibitors : 

Harriet  Hubbard,  Aver,  Inc.   Colgate  &  Co. 

323  East  34th  St..  Jersev  City.  N.J. 

New  York,  N.Y.  Cheramy.Inc.  ' 

-Y  P.  Babcock  &  Co.  102  West  72nd  St., 

501  hifth  Avenue,  New  York,  N.  Y. 

New  \ork,  N.  \.  Florasynth  Laboratories.  Inc. 

Daggett  &  Ramsdell  Olmstead  &  Starling  Avcs.. 

214  West  14th  St.,  Unionport.  N.  Y. 

New  York,  N.  Y.  Leigh  Chemists.  Inc. 

Richard  Hudnut  501  Fifth  Ave.. 

113  West  18th  St..  New  York.  N.  Y. 

New  York,  N.  Y.  pope  Publishing  Co. 

Mulhens  &  Kropff  225  Fifth  Ave.. 

25  West  45th  St..  New  York,  N.  Y. 

New  York,  N.  Y.  Frederick  Steams  ft  Co. 

Peerless  Tube  Co.  Detroit,  Mich. 

Locust  Ave..  The  Perfumer  Publishing  Co. 

Bloomfield,  N.  J.  14  Cliff  St., 

George  Schmitt  &  Co.  New  York,  N.  Y. 

253  Maujer  St.,  Northam  Warren  Corp. 

Brooklyn,  N.  Y.  114  West  17th  St.. 

Trece  Laboratories,  Inc.        New  York,  N.  Y. 

134th  St.  &  Willis  Ave..         S.  S.  White  Dental  Mfg  Co. 

New  York,  N.  Y.  New  York,  N.  Y. 

Manufacturers  arc  especially  urged  to  get  in  touch  with 
the  National  Exposition  Co.,  Hotel  McAlpin.  New  York 
City,  at  the  earliest  possible  moment  in  order  to  insure 
reservations  and  an  allotment  of  space  in  the  exhibit. 


Salesmen's  Association  for  One  Big  Chemical  Show 

Salesmen's  Association  of  the  American  Chemical  In- 
dustry has  endorsed  the  plan  for  one  big  chemical  exposi- 
tion, putting  the  final  veto  on  the  idea  of  either  holding 
two  rival  shows  or  none  at  all  this  year.  The  committee 
which  looked  into  the  matter  made  a  unanimous  report  in 
favor  of  supporting  the  regular  Chemical  Exposition,  after 
its  members  had  gone  into  the  subject  exhaustively  and  had . 
found  that  the  management  was  not  on!v  ready  but  eager  to 
do  everything  possible,  financially  and  educationally,  to  make 
the  show  more  appealing  to  certain  branches  of  the  industry 
than  had  been  known  to  be  the  case.  The  report  of  the  com- 
mittee is  exhaustive  and  lengthy,  showing  careful  studv  of 
the  situation  and  giving  cogent  reason  for  its  decision.  The 
report  has  been  printed  in  full  in  many  journals  and  it- 
conclusions  having  already  been  adopted  bv  most  of  our 
readers  prior  to  the  report  being  made  i  t  does  not  seem 
expedient  to  reprint  it.  The  committee  is  entitled  to 
credit  for  clearing  away  the  last  obstructions  to  a  good 
chemical  show.  Its  members  were:  Williams  Haynes,  chair- 
man: George  M.  Dunning.  J.  Wrench,  A.  C.  Kalbfleisch. 
\\  alter  Goff  and  John  W.  Boyer,  ex-officio. 
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ACTIVITIES  OF  ASSOCIATIONS,  SOCIETIES  AND  CLUBS 


NEW  OFFICERS  FOR  THE  A.  Ph.  A. 

The  board  of  canvassers  of  the  American  Pharmaceutical 
Association  announces  the  election  of  the  following  officers: 
President,  H.  V.  Amy,  New  York,  X.  Y.;  first  vice-pres- 
ident, L.  F.  Kebler,  W  ashington,  D.  C. :  second  vice-pres- 
ident, F.  E.  Bibbins,  Indianapolis  Ind. ;  third  vice-president, 
W.  Bruce  Philip,  San  Francisco,  Cal. ;  members  of  the 
council,  J.  H.  Beal,  Urbana.  111.;  Charles  H.  LaWall,  Phil- 
adelphia, Pa.,  R  P.  Fischelis,  Newark,  N.  J. 

These  officers  were  elected  for  the  official  year  1923-1924 
and  will  be  installed  at  the  annual  convention  to  be  held  next 
September  in  Asheville,  X.  C. 


Pfeiffers  Lead  P.  C.  of  P.  Drive  with  $25,000 

A  goodly  representation  of  the  New  York  city  and  north- 
ern New  Jersey  alumni  of  the  Philadelphia  College  of  Phar- 
macy met  at  the  Waldorf-Astoria  Hotel  February  2  for  the 
purpose  of  organizing  the  district  to  aid  the  expansion  plan  of 
their  Alma  Mater  and  enjoy  a  good  dinner.  Samuel  W.  Fair- 
child  was  toastmastcr  and  Rear  Admiral  Wm.  C.  Braisted, 
president  of  the  college,  outlined  the  campaign  for  a  $2,000,009 
fund  to  build  and  endow  the  college's  proposed  new  group 
of  institutions.  Dr.  Charles  H.  LaWall,  Dr.  E.  Fullcrton 
Cook.  Dr.  Joseph  W.  Sturmcr,  Prof.  H.  V.  Amy.  G.  A. 
PfeitTcr.  president  of  Richard  Hudnut ;  Virgil  Coblentz. 
David  Costello,  Horatio  N.  Frazicr.  B.  T.  Fairchild  and  Rob- 
ert S.  Shcrwin  were  among  the  speakers. 

Great  enthusiasm  prevailed  and  subscription  cards  were 
distributed  and  plans  made  for  raising  the  Xcw  York  and 
Xorthern  New  Jersey  quota  of  the  expansion  fund.  Mr. 
Pfeiffer  and  his  brother,  11.  J.  Pfeifftr.  led  off  with  a 
contribution  of  $25,000  for  the  cause,  amid  the  plaudits  of 
the  assembled  savants. 


Dr.  Herty  on  Synthetic  Chemical  Outlook 

There  now  exists  an  American  synthetic  organic  chemical 
industry,  in  position  of  sufficient  strength  to  insure  against 
any  suffering  through  lack  of  foreign  chemicals,  said  Dr. 
Charles  H.  Herty.  president  of  the  Synthetic  Organic  Chemi- 
cal Manufacturers'  Association  of  the  United  States,  in  an 
address  on  "The  Present  Status  of  tlie  American  Synthetic 
Organic  Chemical  Industry."  before  the  northeastern  section 
of  the  American  Chemical  Society  at  the  Engineers  Club, 
at  Boston  February  9.  Dr.  Herty  said  that  with  an  Ameri- 
can synthetic  organic  chemical  industry  ready  to  supply 
practically  the  entire  needs  of  the  country,  tlie  American 
consumer  would  scarcely  fee]  the  result  of  the  complete 
stoppage  of  German  colors,  so  well  has  the  American  in- 
dustry progressed  during  the  six  years  of  its  existence.  He 
said : 

"The  new  year  opens  upon  two  avenues  of  co  operation 
which  will  lead  the  industry  to  permanent  success;  co- 
operation with  the  Government  in  carrying  out  the  pro- 
visions of  the  Tariff  act,  and  co-operation  with  the  consumer 
in  supplying  his  needs  to  the  very  best  of  our  ability  at  the 
lowest  possible  prices." 

New  Chemical  Institute  Started 

The  American  Institute  of  Chemistry  was  organized  at  a 
meeting  of  local  New  York  chemists  at  381  Fourth  avenue 
on  January  22.  It  aims  to  include  only  chemically  trained 
men  who  measure  up  by  education  and  experience  to  the  qual- 
ifications set  for  membership.  It  will  function  along  the  same 
lines  as  the  Institute  of  Chemistry  of  Great  Britain  and  the 
Canadian  Institute  of  Chemistry,  The  Institute  will  seek  to 
perform  for  the  qualified  chemist  the  same  service  as  that 
of  the  Bar  Association  for  the  lawyer  and  of  the  Medical 
Society  for  the  physician. 

Dr.  H.  C.  Byers  in  charge  of  the  department  of  chemistry 
of  Cooper  Union  and  Dr.  Lloyd  Van  Doren.  a  chemical 
patent  lawyer,  are  respectively  president  and  vice  president. 
C.  K.  Simon,  president  Dye  Products  &  Chemical  Co.,  200 
Fifth  avenue,  New  York,  is  treasurer.  The  secretary  is 
Lloyd  Lambom,  editor  of  Chemical  Age. 


NEW  YORK  ALLIES  ENJOY  FUN 

Perfumery,  Soap,  and  Allied  Industries  of  New  York 
held  one  of  its  most  interesting  and  best  attended  meetings 
at  Murray's,  on  the  evening  of  January  26.  when  about  100 
members  gathered  to  enjoy  the  famous  Murray  cabaret, 
some  special  entertainment  provided  by  the  officers,  and 
stories  told  by  Edwin  Sefton,  Witliam  H.  Green  and  others. 

There  were  no  speeches  and  no  business  matters  were 
discussed.  The  affair  was  wholly  social  and  was  therefore 
thoroughly  enjoyed.  The  February  meeting  will  be  held 
at  Murray s,  Wednesday  evening,  February  28. 


Synthetic  Organic  Chemical  Makers  Meet 

"The  burden  of  proof  that  American  valuation  is  feasible 
rests  on  organic  chemical  manufacturers."  said  former  Judge 
Marion  DeY'ries  in  an  address  on  the  tariff  before  a  meet- 
ing of  the  Synthetic  Organic  Chemical  Manufacturers'  Asso- 
ciation recently.  Judge  DeVries  is  tariff  counsel  to  the  asso- 
ciation. The  meeting,  held  at  the  Pennsylvania  Hotel,  this 
city,  was  followed  by  a  luncheon. 

In  making  the  point.  Judge  DcYrics  asserted  that  Ameri- 
can valuation  only  applies  to  paragraphs  27  and  28  of  the 
tariff  law.  whir  h  have  to  do  with  organic  chemicals,  and 
therefore  is  of  vital  interest  to  the  mcmliers  of  the  associa- 
tion. Section  515.  he  said,  invests  domestic  manufacturers 
with  the  right  and  duty  to  keep  in  touch  with  the  customs 
authorities  with  a  view  to  rendering  them  all  possible  co- 
operation. 


Chemical  Society  Program 

At  the  spring  meeting  of  the  American  Chemical  Society 
to  be  held  at  New  Haven,  April  2  to  7,  one  of  the  features 
will  be  a  symposium  to  be  conducted  by  the  Division  of  Dve 
(  liemistry  to  tell  of  the  accomplishments  of  American  chem- 
ists in  the  dye  industry  during  the  world  war.  The  sympos- 
ium will  In-  so  complete  that  it  is  expected  to  include  a 
history  of  pre-war  activities  also.  R.  Xorris  Shreve  of  this 
city  is  in  charge  of  this  section  of  tlie  program.  The  Division 
of  Agriculture  and  Food  Chemistry  will  hold  a  svmposium 
on  insecticides  and  fungicides.  Dr.  F.  C.  Cook,  Bureau  of 
Oieini-try.  Washington.  D.  C,  is  in  charge  of  this  feature 


N.  Y.  Drug-Chemical  Section  Committees 

Edward  Plaut,  Lehn  &  Fink.  Inc.,  chairman  of  the  Drug 
and  Chemical  Section.  New  York  Hoard  of  Trade  and 
Transportation,  has  announced  the  appointment  of  the  com- 
mittees for  1923  Among  the  chairmen  are  these  Member- 
ship—Carroll D.  Smith.  Carroll  Dunham  Smith  Pharmacal 
Co. ;  Legislation  Dr.  Henry  C.  Lovis,  Seabury  &  Johnson  ; 
Importers  of  Drugs  and  Chemicals -S.  B.  Penick,  S.  B. 
Penick  &  Co.  :  Importers  of  Essential  Oils— Frederick  E 
Watermeyer,  Fritzschr  brothers;  Tares-Irving  McKesson. 
McKesson  St  Robbins,  Inc. 


Philadelphia  Drug  Exchange  Elects 

At  the  sixty-second  annual  meetinK  of  the  Philadelphia 
Drug  Exchange,  held  last  month.  Milton  Campbell,  of  the 
H.  K.  Mulford  Co.,  was  elected  president  and  Walter  V 
Smith  of  Valentine  H.  Smith  &  Co..  became  secretary 
C.  Mahlon  Kline,  of  the  Smith,  Kline  &  French  Co..  made 
an  interesting  report  on  prohibition,  narcotics  and  the  tariff 
J.  F.  Pound,  of  the  Dodge  &  Olcott  Co..  reported  on  volatile 
oils  Resolutions  were  passed  honoring  John  N.  Ltmbert 
and  other  members  who  had  died. 

The  annual  dinner  was  held  at  the  Bellevue-Stratford 
Hotel.    A.  B.  Kelley  acted  as  toast  master. 


The  annual  meeting  of  the  American  Pharmaceutical 
Manufacturers'  Association  will  be  held  at  Ahamonte 
Springs,  Florida,  March  19. 
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THE  PREPARATION  OF  AROMATIC  CHLOROMETHYLENIC 

DERIVATIVES 

By  DR.  G.  BLANC,  GruM, 

When,  inside  of  a  suitable  solvent,  like  carbon  bisulphite 


for  example,  we  call  chloromethylic  alcohol  CI).  - 
into  aciton  on  benzene  in  the  presence  of  zinc  chloride 


CI 


is  a  productt 
CH,  < 


n  ot 

CI 
•;>f 


OH 
there 

>enzyl  chloride  according  to  the  reaction. 


j  +C.rfe=Ht0+C.H,CH,C1  (') 


At  the  same  time,  we  observe  the  formation  of  products 
of  a  more  advanced  condensation,  diphenylmethan  or  resins, 
the  quantity  ot  which  will  increase  with  the  proportion  of 
benzene  employed.  By  operating  on  other  hydrocarbons 
such  as  toluene,  xylene,  etc.,  the  yield  in  chloromcthylcnic 
derivatives  ceases  to  be  interesting.  Moreover,  the  prepara- 
tion nf  pure  chlormethylic  alcohol  is  an  operation  disagree- 
able enough  in  itself  to  induce  one  to  look  for  a  process 
of  obtaining  the  chloromethylenic  derivatives  in  a  more  easy- 
way. 

When  a  current  of  chlorhydric  gas  is  passed  through  ben- 
zene holding  fine  powdered  trioxymcthylenc  in  suspension, 
this  latter  will  disappear  progressively,  and.  after  a  few 
days,  a  separation  of  water  occurs.  By  fractionating,  we 
obtain  with  a  weaker  yield,  benzyl  chloride.  The  formation 
of  the  chloride  derivative  is  much  plainer  with  toluene. 

The  addition  of  condensation  agents  such  as  sulphuric 
acid,  antimony  chloride  or  zinc  chloride,  will  accelerate  the 
reaction  considerably  and  make  the  proceeding  really  prac- 
tical. Among  these,  the  zinc  chloride  will  yield  the  best  re- 
sults. Trioxymethylene  can  be  advantageously  replaced 
with  a  commercial  40%  formol  solution. 

The  binding  process  is  not  very  easy  to  determinate.  We 
know,  however,  by  the  Grassi-Masclli  experiment  that 
chloromethylic  alcohol,  by  reacting  on  the  benzene  in  ex- 
cess will  yiekl  diphenylmethan.  Now.  in  the  process  we 
arc  just  dealing  with,  in  spite  of  the  enormous  excess  of 
hydrocarbon  used,  the  derivatives  of  this  kind  will  appear 
only  when  at  the  same  time  zinc  chloride  overreaches  a 
rather  high  rate. 

Moreover,  the  chloromethylic  alcoltol.  which  is  tolerably 
unstable  in  contact  with  water  does  not  form  readily,  espe- 
cially when  a  40%  fortnol  solution  is  being  used.  Accord- 
ingly, we  may  conclude  with  some  probal>ility  that  the  re- 
action does  not  begin  with  the  formation  of  chloromethylic 
alcohol. 

Hereafter,  we  will  mention  the  operating  modus  observed 
for  a  certain  quantity  of  hydrocarbons  as  will  as  the  re- 
sults obtained. 

Benzene 

In  a  large  necked  flask,  fitted  with  a  "Witt"  agitator 
and  presenting  the  possibility  of  being  brought  to  the  tem- 
perature required. 

600  grs.  of  benzene 
60  grs.  of  trioxymethylene 
60  grs.  of  powdered  zinc  chloride 

are  introduced.  The  agitator  is  brought  into  motion  and  a 
swift  current  of  hydrochloric  acid  is  passed  through,  while 
the  temperature  is  being  maintained  simultaneously  around 
60°.  When  hydrochloric  acid  ceases  to  be  absorbed,  which 
occurs  after  about  20  minutes,  the  reaction  is  ended.  Dur- 
ing the  rest,  the  product  will  separate  into  two  layers :  The 
part  is  to  be  decanted,  washed  with  water  and  then 


•Gustave  Blanc,  Docteur  es  Sciences  de  IVniversite  de 
Paris,  Collaborates  du  Dictionnaire  Wurz,  and  Origina- 
tor of  the  Blanc  &  Bouveault  reaction  (phenyl  ethyl  alcohol), 
supervised  during  the  war  the  French  factories  manufactur- 


ing all  chemicals  used  for  warfare  purposes.  Dr.  Blanc  is 
head  of  the  research  laboratories  of  Morel  &  Co.  and  Lautier 


FUs,  Grasse,  France,  and 
chemists  of  the  present  time. 
Klrnssi  A  Matetli,  Cur.  Chim.  Ital 


one  of  the  leading  French 


T.  ?S.  2  P.  398. 
remove  all  the  zinc  with  the  help  of 
i  precaution,  a  nearly  total  reunifica- 
tion would  occur  during  the  fractionating  | 


'It  i$  absolutely  compul*orjr 
alkaline  solution*.    Without  thi« 


C.H.  <) 


with  diluted  caustic  soda  (*)  dried  with  calcium  chloride 
and  finally  fractionated.  We  isolate  easily  200  gTS.  of  pure 
benzyl  chloride,  boiling  at  70°  (H=15m/m),  which  corre- 
sponds to  about  80%  of  the  theory. 

About  10  grs.  of  a  gleaming  crystallized  body,  corre- 
sponding to  the  formula  C,H,C1,  sparingly  soluble  in  alcohol 
and  melting  at  100°  are  drawn  from  the  upper  parts.  When 
boiling  with  diluted  permanganate,  it  will  be  transformed 
into  terephtalic  acid.  It  is  therefore  the  para  dichloro- 
mcthylbenzene. 

,CH:C1  (-1-) 
-CH.CI 

obtained  by  fixing  into  para  of  a  second  CH,C1  on  the 
benzene  nucleus.  Wc  will  see  later  on  that  on  the  mono 
substituted  benzene  nucleus,  the  group  CH,C1  will  always 
fix  into  para  in  comparison  to  the  initial  substitution.  Final- 
ly, we  find  among  the  products  boiling  at  an  higher  tem- 
perature a  little  diphenylmethan  and  fluorescent  bodies. 

By  increasing  the  proportion  of  zinc  chloride,  the  upper 
products  will  correctively  increase ;  by  diminishing  it,  these 
latter  will  practically  disappear :  but.  at  the  same  time,  the 
yield  in  henzyl  chloride  will  diminish.  It  is  possible,  as  I 
mentioned  above,  to  work  on  a  40%  formol  solution.  The 
following  proportions  will  yield  a  result  sensibly  similar 
to  the  preceding : 

Benzene  400  grs. 

Formol  at  40%     70  grs. 

Zinc  chloride  100  grs. 
We  find,  however,  a  little  more  diphenylmethan.  This  lat- 
ter is  to  be  observed  especially  in  operations  that  arc  con- 
ducted slowly.  As  an  instance,  it  is  possible  in  the  course 
of  a  reaction  lasting  aliout  10  hours  to  obtain  diphenyl- 
methan with  a  70%  yield.  Zinc  chloride  will  then  be  re- 
acting in  the  manner  of  aluminum  chloride. 

Toluene 

Condensation  is  easier  with  toluene  than  with  benzene, 
and  the  proportion  if  zinc  chloride  can  be  sensibly  lowered. 
We  can  use,  for  instance : 

800  grs.  toluene 

60  grs.  trioxymethylene 

30  grs.  zinc  chloride 
By  fractioning.  two  chief  products  are  isolated:  One  boil- 
ing at  80°  (2  m/m)  and  the  other  at  115-117  (2  m/m). 
There  are  but  very  few  products  of  an  higher  boiling 
point. 

The  first  one  (230  grs.)  will  transform  easily  into  alde- 
hyde by  the  Lauth-C.rimaux  method.  This  latter,  oxydized 
with  silver  nitrate  and  caustic  soda,  will  yield  an  acid 
melting  at  176°,  identical  with  para  toluic  acid.  The 
chloromethylenic  derivative  obtained  in  the  reaction  is  there- 
fore the  para  derivative 

r„  ^CH,  (-1-) 
<CHJC1  (-4-) 

The  second  one  (20  grs.)  most  likely  constituted  by  the 
mixture  of  2  isomeres 

CH.C.H.(CH,C1),   1.  3.  4.  and  1.  2.  4. 

does  not  yield  either  by  hydration,  or  by  oxydation  any 
crystallized  product  plainly  defined. 

M.  Xylene 

The  operation  is  conducted  in  the  same  conditions  as  fcy 
toluene.   Wc  can  use  also 

Xylene  70  grs. 

Formol  (solution  at  33% )  180  grs. 

Zinc  chloride  140  grs. 

225  grs.  of  the  chloromethylenic  derivative  looked  for,  boil- 
ing at  115°  (15  m/m)  also  15  grs.  of  a  product  boiling  at 
155°  (15  m/m)  arc  obtained,  which  latter  is  not  long  in 
solidifying  into  a  white  star-shaped  mass,  which,  after  being 
diluted  into  boiling  alcohol,  will  yield  fine  needles  melting  at 
93°. 
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The  constitution  of  the  chloromcthylenic  derivative  is 
clearly  proved  by  its  transformation  into  aldehyde  and.  after- 
wards, into  acid  with  the  help  of  silver  nitrate  and  caustic 
soda.  We  obtain  an  acid  which  after  crystallizing  in  formic 
acid,  will  melt  at  126°.  which  is  precisely  the  melting  point 
of  xylic  acid  1.  3.  4. 

(CH,>,-C.H,C01H    1.  3.  4. 

The  CH,CI  has  therefore  fixed  into  para  in  connection 
with  one  of  the  groups  CH,. 

Concerning  the  solid  product  melting  at  93°,  it  is  con- 
stituted by  the  dichloro  derivative  (C11,),C.H,(CH,C1), 
1.  3.  4.  6.  each  one  of  the  group  CH,C1  placing  itself  into 
para  in  relation  to  each  one  of  the  methyl  groups. 

In  fact,  when  it  is  submitted  to  a  moderate  oxydation 
with  the  help  of  permanganate  at  4%  we  transform  it  into 
an  acid  very  much  similar  to  tcrephtaltc  acid  and  not  melt- 
ing sharply  at  about  325°. 

This  acid  will  yield  easily  a  dimethylic  ether  which 
crystallizes  in  a  mixture  of  benzene  and  ligroin  into  flat 
needles,  melting  at  76°  identical  with  the  dimethylic  ether 
ot  the  I .-3.-4.-6.  dimcthylphtalic  acid 


C1LCO, 


ni 


CH, 


CU.CH, 
Ethylbenzenc 

By  starting  with 

500  gr>.  clhylbenmie 
60  grs.  trioxymethyknc 
40  gr».  zinc  chloride 
*wc  easily  isolate  200  grs.  of  the  chloroniethylenic  derivative 
CH»C.H«CHtCl  boiling  at  95-96'  under  15  m/m. 

This  body  is  a  para  derivative ;  in  fact,  by  a  successive 
transformation  into  aldehyde  and  acid,  we  obtain  an  acid 
melting  at  112"  identical  with  para  cthylbcnzoic  acid.' 

Cumene 

The  condensation  of  cumene  with  formaldehyde  in  the 
presence  of  hydrochloric  acid  and  7inc  chloride  occurs  in 
nearly  the  same  conditions  as  in  the  case  of  cthylbenzene. 
The  yield  reaches  about  75%  of  the  theory  in  chloro- 
mcthylenic derivative  GH,C«H.C1  laQ  boiling  at  100°  under 
14  m/m.  As  in  the  preceding  case,  we  have  to  deal  with 
the  para  derivative.  If,  in  fact,  we  boil  it  with  lead  nitrate 
according  to  the  Latith-Grimaux  method,  we  transform  it 
into  paracuminic  aldehyde,  the  oxime  of  which  melts  at  SS". 

Moreover,  this  aldehyde  is  being  oxydized  by  the  silver 
nitrate  and  the  caustic  soda  into  an  acid  which,  after  re- 
crystallization  in  formic  acid  is  identical  with  para  cutninie 
acid  and,  like  the  latter,  melts  at  115-116". 


/ 


CO.H 


V„. 

Chlorobenzene 

The  condensation  is  obtained  with  some  difficulty,  but  it 
is  possible  to  isolate,  although  with  but  a  weaker  yield,  the 
para  chloromethyl  chlorobenzene:  CI.C.H.CH.Cl  1.  4.  melt- 
ing at  30",  which  by  further  cxydation  h>  a  permanganate 
solution  is  converted  into  cliloroben/.oic  arid  CI.C.H.CO.H 
1.  4.  melting  at  235°. 

Cymene 

According  to  the  few  examples  we  have  just  seen,  we 
know  that  the  substitution  of  CH,C1  occurs  always  into 

'Schmpauff.  DeuUckt  Oct.  T.  1'<  |.  _-■:'<. 
♦.WhrnWindt.   l.ith.    \:i    T    r>,.  ,       I  - 


para  in  connection  with  the  pre-existing  substituting  Rroup 

We  further  know  by  the  example  of  toluene,  that  a  sec- 
ond group  CH;C1  can  fix  itself  on  the  benzene  nucleus  in 
spite  of  the  substitution  into  para  being  impossible. 

It  was  interesting  to  look  for  the  position  in  any  easy 
case,  like  that  of  hydrocarbon  possession  2  different  alcoyles 
different  in  1.  4.  The  experiment  was  made  with  cymene: 
500  grs.  of  the  hydrocarbon  have  been  treated  in  the  usual 
conditions  with  60  grs.  of  arioxymethylene  and  60  grs.  of 
zinc  chloride  in  the  presence  of  a  current  of  hydrochloric  j?as. 
Wc  thus  obtain,  after  two  rectifications.  205  grs.  of  a 
product  boiling  well  at  120*  under  12  m/m. 

In  order  to  determinate  the  constitution  of  this  derivative, 
we  have  transformed  it  into  aldehyde.  This  latter  is  a 
colorless  liquid  boiling  at  128"  under  15  m/m.  The  further 
oxydation  with  silver  nitrate  and  caustic  soda  will  convert 
it  into  a  solid  acid  sparingly  soluble  in  formic  acid  but  much 
more  in  acetic  acid.  By  crystallization  in  a  mixture  of  both 
these  solvents,  we  separate  easily  needles  which  possess  a 
constant  melting  point  at  68-69". 

Claus'  mentions  69*  as  being  the  melting  point  of  meth- 
ylisopropylbcnzoic  acid  1.  4.  2.  obtained  by  oxydation  of 
cymylglyoxylic  acid  by  means  of  an  acid  solution  of  potas- 
sium permanganate.  It  is  most  likely  that  there  is  an 
identity,  and  that  the  position  of  the  carboxyl  group  in  the 
acid,  and  consequently  that  of  the  CH,C1  in  the  chloro- 
mcthylenic derivative,  is  in  ortho  with  reference  to  CH  . 


CH. 

.  c:ii:G 


,/ 

CH, 

The  mother  liquors  of  the  acid  melting  at  (i&W  >  jc|d 
in  small  quantity  a  thick,  non-crystallizablc  residue  which 
is  probably  an  eutectic  mixture  of  the  mcthylisopropylben- 
zoic  acid  I.  4.  2.  with  the  isomcre  1.  4.  3.,  which  latter  is 
being  orisrinatcd  from  1.  4.  3.  chloromethylenic  derivative 
formed  concurrently  with  the  1.  4.  2.  derivative 

Naphtalene 

For  securing  the  condensation,  it  is  advisable  to  require 
the  help  of  a  solvent,  The  petroleum  essence  boiling  at 
about  HK)°  w  ill  yield  good  results.  We  can  start  with  SO) 
grs.  of  naphtalene  dissolved  in  its  weight  of  essence.  60 
grs.  of  trioxmethylene  and  60  grs.  of  zinc  chloride.  The 
yield  in  chloromeiliylcnic  derivative  will  reach  about  190  grs. 
It  is  a  colorless  liquid  which  will  cause  a  burning  sensa- 
tion to  the  skin  and  which  boils  at  145-146'  under  6  m/m 
Scherl.-r  <  !>  Ch.  Crs.  T  _>4  p.  3930)  mentions  167-1*9° 
tinder  M)  m/m  for  the  derivative. 

/\/\ 


It  is  in  fact  this  derivative,  because  the  ebullition  with  the 
solution  of  copper  nitrate  will  turn  it  into  an  aldehyde, 
boiling  at  155"  under  12  m/m.  the  cxime  of  which  melts  at 
98"  as  indicated  bv  Rrandis  for  the  melting  point  of  the 
naphtobemoldoxime.    (D.  Chem.  Oes,  T.  22  p.  2150.1 

Moreover,  this  aldehyde  is  oxydized  by  the  silver  nitrato 
and  the  caustic  soda  into  an  acid  which,  after  recrystaJIiza 
tion  in  formic  acid   melts  at  160°  like  the  naphtoic  acid 
l  Stohman.   Kleber  X    Laiigbein.  ;,.nrH,   fur  prakt.  Chfw. 
T.  40  p  137. ) 

The  chlnromcthylenic  derivative  obtained  bv  the  action  oi 
the  chlorhydric  acid  and  ot  the  formol  upon  naphtalene  in 
the  presence  of  rinc  chlorid  is  therefore  the  derivative 

*!.-u<n.  •'■.>  /V.iJr:.  Cl:-m.  T.  f  ;•    1  ■>< 
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FEBRUARY  REPORT  ON  GRASSE  FLORAL  PRODUCTS 

(From  Our  Own  Corrksfondknt) 


Grasse,  February  5.— Following  is  the  February  report  on 
flower  products  and  essential  oils  in  this  region : 
Orange  Flower 

As  mild  weather  conditions  continue  to  prevail  in  these 
parts,  it  does  not  appear  likely  that  the  orange  trees  have 
been  injured  by  cold,  and  if  February  turns  out  to  be  as 
mild  as  January,  there  will  no  longer  be  any  danger  ot 
severe  frost,  and  a  good  crop  of  flowers  will  be  practically 
assured  next  May. 

There  is  a  fairly  good  demand  for  all  orange  product*, 
except  Neroli,  sales  of  which  have  become  somewhat  slack, 
subsequent  to  the  political  events  in  the  Ruhr  territory,  and 
in  view  of  the  fact  that  the  Cologne  concerns  arc  unable 
to  obtain  supplies  of  this  article.  Sales  of  solid  products, 
pomades  and  perfumed  oils  are  normal. 

The  action  of  the  Coty  concern  against  the  Nerohum 
people  came  up  last  month  in  the  Commercial  Court  of 
Grassc.  ,  . 

The  Nerolium  concern  argued  that  it  is  not  subject  to 
the  jurisdiction  of  the  Grasse  Commercial  Court,  on  the 
ground  that,  whereas  its  main  office  is  located  at  Vallauns, 
the  Commercial  Court  of  Antibcs  should  have  jurisdiction. 
Counsel  for  Coty,  founding  his  argument  mi  the  nature  of 
the  terms  of  payment,  payments  having  been  made  in  Grasse, 
and  on  the  provisions  of  an  article  of  the  Commercial  Code, 
from  which  it  appears  that  the  competent  court  in  case 
of  litigation  is  the  court  located  in  the  place  or  district 
where  the  payments  are  made,  was  successful  in  his  argu- 
ment and  in  having  the  Commercial  Court  of  Grasse  de- 
clare itself  competent.  Whereas  the  Nerolium  concern  will 
not  put  in  an  appearance  in  the  Court  of  Grasse.  judgment 
will  be  rendered  against  it.  but  in  default,  and  an  appeal 
will  be  taken  to  the  Appellate  Court  of  Aix. 

Rose 

Rose  products  jnav  be  said  to  have  been  completely  sold 
out  by  this  time.  The  last  sales  were  effected  at  rather 
high  prices,  and  it  would  at  present  lie  a  difficult  matter 
to  secure  consistent  solid  and  liquid  essences,  even  at 
comparatively  high  prices. 

The  few  scarce  articles  which  arc  still  available  :n  very 
small  amounts  consist  of  pomades,  which  will  undoubtedly 
be  sold  out  within  a  month. 

As  the  rose  bushes  have  not  been  damaged  by  the  cold, 
at  least  not  up  to  the  present  time,  their  growth  appears 
to  be  normal.  There  will  be  no  overproduction,  but  by- 
next  May  prices  may  be  expected  to  have  advanced  to  fig- 
ures at  least  100  per  cent  higher  than  last  year  s  market 
prices. 

Jasmine 

A  large  demand  for  Jasmine  products  has  set  in  during 
the  last  few  days.  Very  large  transactions  have  been  closed, 
and  the  supplies  of  the  last  crop  have  been  practically 
exhausted.  Prices  of  Jasmine  products  may  be  expected  to 
advance  very  materially  next  summer. 

Supplies  of  Italian  lard  (pork  fats),  which  were  not 
used  during  the  war  because  they  could  not  be  imported, 
are  now  commencing  to  arrive  once  more  in  Grasse,  in  daily 
quantities  of  several  full  train  loads. 

During  the  last  few  years,  the  Grassc  manufacturers  have 
had  some  trouble  and  annoyance  in  using  supplies  of  pork 
fat  or  lard  shipped  from  'America.  Various  supplies  of 
pomade  were  damaged  by  using  this  kind  of  lard,  which 
had  been  poorly  refined  and  proved  to  be  unable  to  with- 
stand the  summer  heat. 

Supplies  of  unsalted  belly  fat  are  now  commencing  to 
come  in,  and  as  this  material  will  be  refined  on  the  spot, 
it  will  give  satisfactory  results,  while  the  flower  pomades 
will  also  be  of  materially  superior  quality  in  the  future,  by 
reason  of  the  fact  that  the  lard  prepared  on  the  spot,  with 
the  use  of  processes  originated  in  Grassc,  will  be  absolutely 
neutral  and  made  up  of  exceedingly  fine  particles. 

In  view  of  the  favorable  rate  of  exchange,  the  cost  price 
of  the  hog  belly  fat  is  materially  lower  than  that  of  the 
\merican  brands  of  lard,  and  the  manufacturing  perfumers 
will  thus  be  doubly  benefited  by  proceeding  in  this  way. 


Tuberose 

There  is  still  a  normal  demand  for  tuberose  products.  As 
the  supplies  of  last  year's  crop  were  not  exceedingly  large, 
there  will  be  left-overs  in  the  market  at  the  opening  of  the 
coming  season,  and  prices  will  therefore  probably  remain 
on  a  par  with  those  paid  for  last  year's  output.  However, 
there  will  probably  be  no  advance  in  the  prices  of  these 
products. 

Cassie 

The  supplies  of  Cassie  products  now  in  the  market  are 
very  limited.  Last  year's  crop  was  small,  and  the  demand 
could  only  lie  met  by  having  recourse  to  foreign  material, 
and  more  particularly  to  Syrian  Cassie. 

Violet 

There  is  no  crop  of  Parma  Violets.  The  few  flowers  that 
the  growers  managed  to  gather  are  being  bought  up  at 
very  high  prices,  which  make  the  cost  price  of  the  prod- 
ucts so  high  as  to  render  them  unsalable. 

Victoria  Violets  are  less  scarce,  but  they  arc  nevertheles> 
selling  at  a  very  high  price.  The  Nice,  Cannes  and  Monte 
Carlo  florists  are  paying  high  prices  for  these  flowers,  and 
manufacturers  arc  consequently  unable  to  follow  suit,  at 
least  as  far  as  the  prices  paid  at  the  opening  of  the  blossom 
ing  season  arc  concerned.  The  crop  available  for  perfumery 
purposes  will  be  very  small,  and  prices  presumably  will  bo 
rather  high. 


We  are  now  right  in  the  midst  of  the  harvest,  and  the 
entire  countryside  in  the  neighborhood  of  Grasse.  and  nion 
particularly  that  part  of  it  extending  between  Grassc  an>! 
the  Montagues  de  l'Esterel  ( Mountains  of  the  Ksterel  * 
comprises  one  vast  yellow  field  that  calls  forth  the  admira 
tion  of  people  from  abroad. 

The  culture  of  the  Mimosa  lias  become  one  of  very  great 
importance  during  the  last  several  years,  for  not  only  is  a 
large  part  of  it  consumed  by  the  Grassc  perfumery  industry, 
but  the  flowers  are  being  exported  to  an  increasing  extent 
from  year  to  year. 

This  flower  is  so  much  in  vogue  on  the  Riviera  that  the 
city  of  Cannes  organized  some  days  ago,  in  co-operation  with 
the  Administration  of  the  Municipal  Grand  Casino,  a  so- 
called  Mimosa  Festival,  which  met  with  great  success.  The 
entire  citv  was  decorated  with  these  pretty  yellow  clusters, 
there  were  Battles  of  Flowers,  and  the  carriages  were  deco- 
rated with  Mimosa  until  they  resembled  veritable  sheaves  of 
this  flower. 

The  earliest  flowers,  which  bring  more  than  8  francs  per 
kilogram,  arc  being  devoted  preferably  to  the  export  trade, 
and  along  towards  the  end  of  the  season  of  bloom  the  per- 
fumery industry  will  handle  the  flowers  that  remain,  which 
should  then  be  full-blown  blooms. 

Hyacinth 

The  earliest  flowers  are  now  beginning  to  come  in.  They 
are  now  pushing  through  the  soil  underneath  the  targe  olive 
trees  of  Grasse.  and  their  beautiful  sky-blue  color  makes  a 
lovely  contrast  with  the  silvery  shade  of  the  olive  trees  and 
the  soft  grassy  sod  all  around  them. 

In  a  few  weeks  now  the  perfumery  industry  will  begin 
to  handle  these  small  flowers  that  give  off  a  sweet  perfume. 
Large  automobile  trucks  loaded  down  with  basketfuls  of 
hyacinths  will  carry  thousands  of  kilograms  of  flowers  to 
the  works,  where  they  will  serve  to  impart  to  the  petro- 
leum ethers  the  sweet  effluvia  of  the  earliest  flowers  of 
the  springtime,  of  which  they  are  the  faithful  forerunners. 


The  rise  in  price  of  the  essence  of  the  Reunion  has  not 
caused  a  rise  in  quotations  for  geranium  essences  of  Algeria 
and  Grasse.  Many  of  the  consumers  of  the  Reunion 
geranium  are  of  the  opinion  that  the  present  rise  is  solely 
due  to  speculative  manipulation  and  are  discontinuing  the 
use  of  this  product,  which  will  unquestionably  result  in  an 
(Continued  on  page  558) 
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HIGHEST  COURT  DECIDES  IMPORTERS'  TRADE  MARK  RIGHTS 

Tribunal  End*  Bourjois  Case  in  Favor  of  OwMrt  Hare — Canadian  Jurists  Uphold 
Owners'  Claims  in  Pebeco  Case — Le  Blume-Coty  Suit  Marks  Time 


The  Supreme  Court  of  the  United  States  has  handed  down 
a  most  important  decision  affecting  the  United  States 
trade  mark  rights  of  importers  in  a  suit  brought  by  A. 
Bourjois  &  Company,  Inc.,  against  Anna  Katzel.  The  de- 
cision, which  was  delivered  by  Mr.  Justice  Holmes,  con- 
tains the  essential  features  of  the  litigation  and  hence  is 
quoted  in  full,  as  follows : 

"This  is  a  hill  to  restrain  the  infringement  of  the  trade 
marks  'Java'  and  'Bourjois'  registered  in  the  Patent  Office 
of  the  United  States.  A  preliminary  injunction  was  granted 
by  the  District  Curt,  274  Fed.  Rep.  85c».  hut  the  order 
was  reversed  by  the  Circuit  Court  of  Ap|x-a1s.  one  Judge 
dissenting  275  Fed.  Rep.  539.  A  write  of  certiorari  was 
granted  by  this  Court.  257  U.  S.  630.  In  1913  A.  Bour- 
jois &  Cic,  E.  Wertheimcr  &  Cic.  Successeurs,  doing  busi- 
ness in  France  and  also  in  the  United  States,  sold  to  the 
plaintiff  for  a  large  sum  their  business  in  the  United  States, 
with  their  goodwill  and  their  trade  marks  registered  in  the 
Patent  Office.  The  latter  related  particularly  to  face  lew- 
der, and  included  the  a1x»ve  words.  The  plaintiff  since 
its  purchase  has  registered  tlicm  again  and  goes  on  with 
the  business  that  it  bought,  using  substantially  the  same 
form  of  box  and  label  as  its  predecessors  and  importing  its 
face  powder  from  France.  It  uses  care  in  selecting  colors 
suitable  for  the  American  market,  in  packing  and  in  keep- 
ing up  the  standard,  and  has  spent  much  money  in  adver- 
tising, &c,  so  that  the  business  has  grown  very  great  and 
the  labels  have  come  to  be  understood  by  the  public  here 
as  meaning  goods  coining  from  the  plaintiff.  The  boxes 
have  upon  their  backs:  'Trade  Marks  Reg.  U.  S.  Pat. 
Off.  Made  in  France— Packed  in  the  U.  S.  A.  in  A. 
Bourjois  &  Co.,  Inc,  of  N'ew  York,  successors  in  the  U.  S. 
to  A.  Bourjois  &  Cic.  and  F.  Wcrthcimer  &  Cic' 

"The  defendant,  finding  that  the  rate  of  exchange  en- 
able her  to  do  so  at  a  profit,  bought  a  large  quantity  of 
the  same  powder  in  France  and  is  selling  it  here  f:i  the 
French  boxes  which  closely  resemble  those  used  by  the 
plaintiff  except  that  they  have  not  the  last  quoted  state- 
ment on  the  backs,  and  that  the  label  reads  'Poiidre  de  riz 
de  Java,'  whereas  the  plaintiff  has  found  it  advisable  to 
strike  uut  the  suggestion  of  rice  powder  and  has  'Poudrc 
Java'  instead.  There  is  no  question  that  the  defendant 
infringes  the  plaintiff's  rights  unless  the  fact  that  her  boxes 
and  powder  are  the  genuine  product  of  the  French  con- 
cern gives  her  a  right  to  sell  them  in  the  present  form. 

"We  arc  of  opinion  that  the  plaintiff's  rights  are  in- 
fringed. After  the  sale  the  French  manufacturers  could 
not  have  come  to  the  United  States  and  have  used  their 
old  marks  in  competition  with  the  plaintiff.  That  plainly 
follows  from  the  statute  authorizing  assignment-,.  Act  of 
February  20,  1905.  c.  592,  §  10;  33  Slat.  727.  If  for  the 
purpose  of  evading  the  effect  of  the  transfer  it  had  arranged 
with  the  defendant  that  she  should  sell  with  the  old  label, 
wc  suppose  that  no  one  would  doubt  that  the  contrivance 
must  fail.  There  is  no  such  conspiracy  here,  but  apart 
from  the  opening  of  a  door  to  one.  the  vendors  could  not 
convey  their  goods  free  from  the  restriction  to  which  the 
vendors  were  subject.  Ownership  of  the  goods  docs  not 
carry  the  right  to  sell  them  with  a  specific  mark.  It  does 
not  necessarily  carry  the  right  to  sell  them  at  all  in  a  given 
place.  If  the  goods  were  patented  in  the  United  States  a 
dealer  who  lawfully  bought  similar  goods  abroad  from  one 
who  had  a  right  to  make  and  sell  them  there  ctnild  not 
sell  them  in  the  United  States.  Boesch  v.  Griiff,  133  U.  S. 
697.  The  monopoly  in  that  case  is  more  extensive,  but  we 
see  no  sufficient  reason  for  holding  that  the  monopoly  of 

lete.  It 


of  the  goods.  But  that  is  not  accurate.  It  is  the  trade 
mark  of  the  plaintiff  only  in  the  United  States  and  indi- 
cates in  law,  and  it  is  found  by  public  understanding,  that 
the  goods  come  from  the  plaintiff  although  not  made  by  it. 
It  was  sold  and  could  only  be  sold  with  the  good  will  of 
the  business  that  the  plaintiff  bought,  liiscman  v.  SchifFcr, 
157  Fed.  Rep.  473.  It  stakes  the  reputation  of  the  plaintiff 
upon  the  character  of  the  goods.  Mcnendez  v.  Holt,  128 
U.  S.  514.  The  injunction  granted  by  the  District  Court 
was  proper  under  §8  17  and  19  of  the  Trade  Mark  Act. 
Act  of  February  20.  1905.  c  592. 

"/Vit.v  of  Circuit  Court  of  Afp.-als  reversed." 


a  trade  mark,  so  far  as  it  goes,  is  less  complete, 
with  a  delicate  matter  that  may  be  of  great  value  but  that 
easily  is  destroyed,  and  therefore  should  be  protected  with 
corresponding  care.  It  is  said  that  the  trade  mark  here  is 
that  of  the  French  house  and  truly  indicates  the  origin 


PEBECO  TRADE  MARK  CASE  ENDS 

From  Ottawa  comes  the  news  that  the  appeal  in  the 
"Pebeco"  trade  mark  case  has  Uen  withdrawn.  Lchn  St 
I  ink.  Inc..  uf  New  York,  sought  to  have  expunged  from  the 
Register  of  Trade  Marks  of  the  Dominiuii  of  Canada,  the 
word  "Pebeco''  as  registered  in  the  name  of  P.  Beiersdorf 
&  Co  ,  of  Hamburg,  Germany,  and  to  have  the  same  regis- 
tered in  their  own  name  as  a  specific  trade  mark  to  be  used 
in  connection  with  the  manufacture  and  sale  of  tonth  paste. 
The  argument  was  heard  in  Exchequer  C  ourt  of  Canada  by 
Mr.  Justice  Audctle.  who  gave  judgment  in  favor  of  1*. 
Beiersdorf  it  Co  An  appeal  to  the  Supreme  Court  of  Canada 
was  entered  by  Ix-hn  &  Fink.  Inc..  but  the  withdrawal  gives 
P.  Beiersdorf  unrestricted  ownership  of  the  trade  mark. 

The  trade  mark  "Pclx-co"  was  registered  in  Canada  in  1907 
in  the  name  of  P.  Beiersdorf  &  Co.  In  19(13  an  agreement 
was  enured  into  between  the  petitioners'  predecessors,  Lchn 
it  Fink,  and  P.  Beiersdorf  &  Co.  The  working  arrangement 
was  continued  till  IW,  when  further  contracts  were 
entered  into  U-tween  them  in  regard  to  the  manufacture  and 
sale  of  "Pebeco"  tooth  paste. 

This  arrangement  was  continued  mill!  1917  when  the 
United  States  declared  war  against  Germany  and  the  con- 
tract was  automatically  ended  through  the  provisions  of 
the  Kneiiiy  Trading  Act.  Certain  property  of  Beiersdorf 
it  Co.  was  seized  In  the  Mien  Property  Custodian  and  trans- 
ferred to  Ix-hn  &•  Fink,  in  May.  1919 

No  such  interference  with  the  respective  rights  of  either 
parties  was  made  by  the  Canadian  Government  and  the 
judge  found  there  was  nothing  in  any  of  the  agreements 
whereby  the  ownership  of  the  trade  mark  cither  in  the 
United  States  or  in  Canada  was  mentioned.  The  judge 
found  that  the  Canadian  trade  mark  did  not  pass  under  the 
sale  of  the  Alien  Property  Custodian  and,  therefore,  re- 
mained in  the  ownership  of  those  who  first  registered  it  in 
Canada. 

Le  Blume  vs.  Cory  Injunction  Case  Undecided 

Decision  has  as  yet  not  In-en  made  by  Judge  Learned  Hand 
in  the  U.  S.  District  Court  for  the  Southern  District  of 
New  York  on  the  motion  of  Le  Blume  Import  Co..  Inc.  to 
procure  a  preliminary  injunction  restraining  Coty.  Inc.,  B. 
F.  Levy.  American  agent,  and  Henry  C.  Stuart,  acting 
Collector  of  the  Port  of  \ew  York,  from  interfering  with 
the  importation  of  French  perfumes  and  cosmetics.  This 
injunction  was  sought  as  a  counter  move  to  the  suits  filed 
recently  by  Coty  against  a  number  of  American  concerns 
who  re-bottled  French  perfumes.  Acting  Collector  Stuart 
is  named  as  co-defendant  because  the  importation  of 
"Origan"  perfumes  was  in  his  official  possession  at  the  time 
Coty  instituted  legal  proceedings  against  the  number  of 
importers. 

It  is  expected  that  the  opinion  of  Judge  Hand  will  decide 
the  question  as  to  whether  or  not  Coty  Inc.  have  the  ex- 
clusive right  to  the  name  "Origan"  insofar  as  perfumes  are 
con  cer  next. 

The  Le  Blume  Import  Co..  Inc..  are  American  agents  for 
D'Heraud's  Origan  perfumes,  and  Cotv  in  his  defense  pro- 
tests against  the  similarity  of  the  name  "Origan"  to  Cotv's 
L'Origan.  The  case  was  argued  January  31  and  supple- 
mentary briefs  were  filed  February  10 
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OFFICIAL  REPORT  OF  FLAVORING  EXTRACT  SODA  WATER  FLAVORS  MANUFACTURERS 

MANUFACTURERS'  ASSOCIATION  Marry  W  hittle,  of  Philadelphia,  president,  and  Thomas  J. 

Gordon  M.  Day.  president  of  the  Flavoring  Extract  Mann-  Mickey,  of  Chicago,  secretary  and  attorney,  together  with 

facturcrs'  Association  of  the  I'nitcd  States,  and  his  asso-  the  legislative.  committee  of  the  National  Association  of 

dates  on  the  hoard  ot  otVicers  of  the  association  have  been  Manufacturers  oi  Soda  Water  Flavors,  have  kept  up  their 

extremely  busy   with  its  affairs  during  the  last  month.  activities  during  the  last  month  in  looking  out  for  the  in- 

Cliair man  K.  H.  Bond,  of  the  Legislative  Committee,  and  terests  of  the  association  and  of  members.    Secretary  Mickey 

Thomas  J.  Mickey,  executive  secretary  and  attorney,  also  has  collected  information  about  the  hills  introduced  in  the 

have  h.-.d  their  time  fully  occupied.    Congress  ami  the  State  legislatures  and  other  subjects,  and  has  transmitted  the  same 

legislatures  arc  being  watched  carefully.  to  the  members   with  recommendations.     Some  of  these 

Mr   Day  has  issued  the  following  regarding  the  status  of  measures  directly  affect  the  soda  water  flavors  industry  un- 

the  industry  and  the  business  <  utlook  for  1923 :  favorably  and  measures  are  being  taken  to  defeat  them,  in 

"In  uur  industry  the  last  three  months  of  1922  showed  a  which  work  all  of  the  members  and  their  friends  and  cus- 

decided  renewal  of  activity,  and  concerns  throughout  the  turners  are  expected  to  join  with  vim  and  vigor. 

industry,  with  an  advance  in  some  raw  materials  staring  

them  in  the  face,  were  able  to  do  a  fair  amount  of  business.  MANUFACTURE  OF  EXTRACTS  IN  19Z1 

"The  wage  eartier  lias  been  receiving  a  fair  amount  in 

,  -    ,  ,           .           .         .11          a  .    ,  T  he  Department  of  Commerce  announces  that  according 

return  tor  his  labor,  and  unemployment  has  decreased  to  a  .          ,                   ,                        ,  * 

,                                                               ii  .  to  reports  made  to  trie  nureau  ot  ( ensus  the  value  ot 

minimum.    Large  industries  in  the  country  are  practically  '  , 

,.            .     ...      .       ,i    i     t,    j  io?j    i    .11    i„  .,  ,  products  of  establishments  engaged  primarily  in  the  manu- 

sold  up.  and  with  tins  outlook  ahead  1923  should  show  a  '                                                 .  .  ...n.,™.. 

....            -  facture  of  flavoring  extracts  amounted  to  $33,046,000  in  1921 

very  tair  outlook  tor  the  manuiacttirers.  *  .,,.,,,,,.„.  .     ,,..„       ,             ,™  . 

'       ,           ...                                   u  ,.  ,w  ,u„  compared  with  $30,117,000  in  1919  and  $11.3X0,000  in 

The  .arm  outlook  is  nne.  as  stat.st.es  show  that  the  {i)U  afj  im.rt..|sc  „f  y7  pcr  cent  from  m9  tn  1921,  and  of 

farmer  will  have  a  big  crop,  and,  with  business  conditions  ]0)i4  ,„.,  cent  for  the  seven-year  period  1914  to  1921.  In 

imtiroving  as  thev  are,  should  he  able  to  secure  a  fair  re-  addition  to  the  value  of  products  of  the  classified  industry, 

nirn  iot  ihe  si  me  llavoring  extracts  to  the  value  of  $14,544,000  in  1921,  $11,- 

....  .          '                       .  .                 ,          _  ,  2X7.000  in  1919  and  $4,763,000  in  1914  were  reported  as 

Li.less  some  most  unexpected  situation  should  occur,  subsjl,inry  pm(lucts  of  establishments  assigned  to  other  in- 

business  should  continue  to  improve  and  increase  during  the  dustrics. 

first  six  months  of  the  year  without  fail,  and,  in  all  prob-  The  establishments  in  the  industry  were  widely-  distrib- 

abilitv,  for  the  entire  vear.  '.<««'  throughout  the  United  States.  reports  being  received 

.                 .i        i        .i                 i  Irotn  34  states.    New  York  was  the  leading  state,  with  84 

The  general  merchant  throughout  the  country  has  re-  ,staMi>nnlems  aluI  products  va]uetl  at  $9,230,000,  or  27.9  per 

duccd  his  s|oCk  to  a  minimum  and  it  would  seem  that  there  Ct.nt  r,f  the  total  value  of  products  for  the  industry, 

will  be  no  trouble  in  having  a  good  and  successful  year."  In  July,  the  month  of  maximum  employment.  2.257  wage 

Readers  of  this  section  will  rind  news  of  interest  in  our  i -inters  were  reported,  and  in  January,  the  month  of  rnin- 

,                .                      ?  ,-  iiniim  emplovment,  1.X44  the  minimum  representing  81.7  per 

Washington  eorre-pondencc,  „,  our  page  review  of  General  ^  (>(  ^  maxin1um    Thc  avwaRC  ln)n/,,er  cmp£ycd 

Legislation  and  m  our  Trade  Notes.  mg  |o>[  was  7.054  as  compared  with  2.188  in  1919. 

   The  statistics  for  1921,  1919,  and  1914  are  summarized  in 

the  following  statement.    The  figures  for  1921  are  prelim- 
Prizes  Offered  for  Articles  on  Spices  '"•'*'>'  ar|d  subject  to  such  change  and  correction  as  may  be 

The  American  Spice  Trade  Association  has  announced  a  ^1'^"°'  ^  *  f"r"'Cr  examinalion  ,,f  ,he  °rig- 

scheme  for  promoting  greater  use  of  spices.    The  associa-  '      l''n    '  ( 

tion  has  offered  a  first  prize  of  $100  and  other  prizes  amount-     v„m(l,r  pf  ^MMimrMS   '3,4  \,4  l9\\9 

ing  to  $300  more,  lor  the  most  meritorious  article  pub-     l',rs,nB  ensued   3.4M         4.i*.i  3.12« 

lished  in  any  American  paper  or  periodical  before  Octolicr  1  Proprietor*  and  inn  member*. .          ->39           J5»  3*2 

shewing  the  healthfulness  and  itnportance  of  increased  use  ^1^^  n.in^O        2Z         km  \%\ 

of  spices.  s.j^rir,   -lnj   W,1K,.«    $5.. '27.000    $4,678,000  t2.2Z9.0O0 

George  II.  Carter,  general  manager  of  the  D.  &  L.  Slade       Salaries   2.KOS.000    .t.qu.ooo     1 .540.000 

Co..  189  State  street.  Roston.  is  chairman  of  the  committee  v™"£  JnuZ  work 2'4%Z     ''IllZ  "Iffi 

in  charge.    The  judges  will  be  Dr.  Harvey  W.  W  iley  of     i'  ,t  of  material.   iR.fc.vo.ooo   10.410.1100  6.308.000 

Good  Housekeeping.  Miss  A.  L.  Pierce  of  thc  New  York     J.»j««  rf  product..   33.046.ooo   jo.117.uoo  it.38o.ooo 

Tribune,  and  Mrs.  M.  D.  Chambers  of  American  Cookery.  )*«'_**<M  *  »»»..f-ict,,rc». . . .  t4.366.ouo   io.«99.ooo  5.0,2.000 

Resides  Mr.  Carter  the  committee  is  composed  of  N.  L.  '  Statistics  for  c.tablt.hments  with  products  valued  at  Its*  than 

Schmid,  Woolson  Spice  Co..  Toledo;  K.  K.  Stillman.  J.  II.  ? 5.000  are.  not  included  in  the  fimirrs  for  1921.    There  were  110  «- 

l...,k„c           X.  r  .ft..n  Cn    <;»    1  ,„<;-.  f-    X    n,,,.,.    A,,ct,„  i:iWnnitnniHi  o.  llm  cta»>.  reportintf  38  wage  earners  And  products 

l  orbes  I  ca  &  Coffee  Co    bt.  U>Uls    C.  A.   I  haycr.  Austin,  v,,,„.d  a(  S2?7.00il.    For  19I-J.  however,  data  for  129  estaWUhment* 

Nichols  &  Co.,  ACVV  York;  C.  L.  Newton,   Newton  lea  &  ,i   .his  cUss.   rr-.ortn:g   2M   w.ipc  ^.rner,   and   products  valued  at 

Spice  Co..  Cincinnati.    They  have  under  preparation  a  book-  f  ^I.OOO  ^td  f->r  1914  176  »i,rh  ^taWi.hmwu.  with  93  »aie  earner* 

let  giving  the  history  of  and  facts  in  regard  to  raising  ami  ^  t^                 %  "'SO^^™'*  aU 

preparing  spices  for  the  market.  -  Value  of  products  lr«  co»t  <,f  materiaU. 
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CANADA'S  NEW  FOOD  RULES  AFFECT  OILS 
AND  FLAVORING  EXTRACTS 

The  Canadian  regulations  for  labeling  sealed  packages  of 
food  (section  5  (f),  food  and  drugs  act,  1920)  went  into 
effect  January  1,  1923.  A  declaration  is  required  on  all 
packages  sealed  by  the  manufacturer  or  producer  bearing 
the  name  and  address  of  the  firm  or  individual,  stating  the 
contents  of  the  packages  in  terms  of  weight,  measure,  or 
number,  and  the  coloring  and  preservatives  used. 

Secretary  Jacobs,  of  the  Canadian  Pharmaceutical  Asso- 
ciation, supplies  the  following  information  of  importance  to 
American  manufacturers  who  send  foods  and  flavoring  ex- 
tracts into  the  Dominion  : 

"The  new  Pure  Food  &  Drug  Regulations  demand  that 
extract'  be  the  official  title  for  any  liquids  used  in  flavoring, 
and  set  down  the  following  official  strentith  :  Almond.  1%; 
Cassia.  2% ;  Clove,  2%  ;  Anise.  l'7r  ;  Orange,  5Tf  The  C.F. 
is  not  yet  recognized  by  the  Health  Department  and  conse- 
quently Lemon  must  be  5%  instead  of  Z'/j'/c  as  in  CF.  No 
dose  can  be  put  on  the  foregoing :  they  must  be  always 
labelled  'Extract,'  and  in  the  case  of  Peppermint  if  made  3% 
in  accordance  with  these  regulations,  it  must  be  called  'Ex- 
tract' and  no  directions  given,  or  if  labelled  'Essence'  it  must 
have  the  letters  U.S.P.,  be  made  one  in  ten,  and  may  then 
bear  directions  as  to  use.  Study  these  careiully.  Prosecu- 
tions are  being  conducted.  Salad  Oil :  I^aM  must  state 
what  oil  is  used.  Sweet  Oil  Must  be  Olive  Oil.  As 
to  Camphorated  Oil,  it  bust  1m;  B.l\  strength  and  made 
from  Olive  Oil  or  else  if  made  from  Cottonseed  Oil  desig- 
nated U.S.P.  Wintergreen :— 3%  and  in  this  and  any  other 
if  artificial  oil  is  used,  the  word  artificial  must  fie  part  of 
the  title,  and  in  as  large  letters  as  the  rest." 

Following  is  a  summary  oi  the  labelling  requirements  of 
the  Dominion  Pure  Food  and  Drugs  Act : 

1.  A  flavoring  extract,  intended  for  the  purpose  of  flavor- 
ing food,  is  a  solution  of  correct  strength,  as  hereinafter  de- 
fined, of  sapid  and  odorous  princi|>als  derived  from  an 
aromatic  plant  or  parts  of  a  plant,  with  or  without  its  natural 
coloring  matters,  and  conforms  in  the  name  to  the  plant 
used  in  its  preparation. 

2.  The  usual  solvents  employed  in  the  preparation  of 
flavoring  extracts  are  ethyl  alcohol,  water  and  glycerine.  In 
the  event  of  any  other  solvents  than  ethyl  alcohol,  water  and 
glycerine  being  Used,  such  solvents  shall  be  harmless  to 
health,  and  their  names  shall  be  plainly  stated  on  the  label. 

3.  Solutions  of  natural  or  synthetic  preparations  such  as 
vanillin,  coumarin,  bcnzaldehydc.  methyl  salicyate  or  other 
sapid  and  odorous  compounds,  more  or  less  resembling  sub- 
stances found  in  plants,  or  absolutely  identical  with  these,  if 
harmless  to  health,  may  be  sold  for  flavoring  purposes,  if 
properly  labeled  so  as  to  make  it  quite  clear  that  they  are 
not  extracts  as  above  defined. 

The  word  "Artificial"  or  "Imitation"  shall  appear  on  the 
main  panel  of  the  main  label  in  type  as  large  and  conspicuous 
.is  that  used  in  any  other  word  on  the  label. 

4.  If  an  extract  be  fortified  or  strengthened  by  having 
••uch  natural  or  synthetic  preparations  as  ;ire  referred  to  in 
the  immediately  preceding  paragraph  added  to  it.  the  fact 
of  such  addition  shall  he  clearly  staled  on  the  label,  or  the 
word  "CnmjKmnd"  or  "Mixture"  shall  Ik-  used  to  describe 
it. 

The  word  "Compound"  or  "Mixture"  sliall  ..ppear  on  the 
label  in  type  as  large  and  conspicuous  as  that  used  in  any 
other  word  on  the  main  I.ibel. 

I'ndcr  the  Ontario  Temperance  Act  the  sale  n)'  an  extract 
is  limited  to  2'  j  ounces  to  a  consumer,  unless  the  sale  is 
made  to  a  hotel  or  restaurant,  which  can  buy  not  more  than 
three  eight-ounce  bottles  at  a  time.  Retailers  are  required 
t.>  keep  records  of  sales. 


No  Inspiration  in  This  Flavoring 

An  instance  of  brevity  leading  to  ambiguity  is  seen  in  the 
headline  in  an  American  contemporary,  "Soda  Water  Flav- 
ors Manufacturers."  This  refers  to  the  activities  of  the  Na- 
tional Association  of  Manufacturers  of  Soda  Water  Flavors, 
oid  not.  as  mit'ht  be  supposed,  to  the  effects  of  "Pussy- 
footism"  on  the  industrialists  of  the  IT.  S.  \.—F.onifon  Oil 
mid  Color  Trades  Journal. 


PERFUMER 


PURE  FOOD  AND  DRUG  NOTES 

In  tbia  section  will  bt  found  all  mattei*  of  interest  con- 
tained in  Fhwbal  amd  Stati  official  reports,  etc.,  relating 
to  perforata,  toilet  preparations.  ftsToring  extracts,  soaps,  etc 


Notices  of  Judgment  Given  Under  Pure  Food  and 

Drugs  Act  by  the  Secretary  of  Agriculture 

Among  the  Notices  of  Judgment  given  under  the  Federal 
Food  and  Drugs  Act,  Nos.  10.851  to  11,000  inclusive,  sent 
out  recently  by  the  Bureau  of  Chemistry,  Washington.  D.  C. 
the  only  ones  of  special  interest  to  our  readers  concern  olive 
oil.  There  was  one  fine  of  $25,  three  seiiures  were  con- 
demned and  ordered  sold,  eleven  were  condemned  and  or- 
dered destroyed.  One  seizure  was  ordered  forfeited  and 
given  to  a  charitable  institution. 

Bill  to  Define  Butter  Passes  in  House 

A  Federal  standard  for  butter,  which  has  been  under  dis- 
cussion for  many  years,  would  be  definitely  determined  on 
the  basis  of  an  80  per  cent  butter  fate  requirement,  by  a 
bill  passed  by  the  House.  The  measure,  which  now  goes 
to  the  Senatt,  would  define  butter  as  a  product  made  exclu- 
sively from  milk  or  cream,  or  both,  with  or  without  com- 
mon salt,  and  with  or  without  additional  coloring  matter, 
and  containing  not  less  than  80  per  centum  by  weight,  of 
milk  fat.  Sponsors  of  the  legislation  said  it  would  do  away 
with  the  "impracticable  and  unenforceable"  82J4  per  cent 
butter  fat  standard. 

Food  Inspection  Decisions  185  to  191 

Henry  C.  Wallace,  Secretary  of  Agriculture,  has  pro- 
mulgated in  the  form  of  Food  Inspection  Decision  185  to  191 
the  new  standard  definitions  announced  on  soda  water  flavors, 
oils,  fats  and  condiments  that  were  printed  on  pages  500  and 
512  of  our  last  issue. 

Exports  of  Extracts  and  Juices  Drop 

Government  reports  up  to  December  1,  1922,  give  the 
value  of  exports  of  flavoring  extracts  and  fruit  juices  as 
$729,762  for  the  11  months,  as  against  $801771  for  the 
same  period  in  1921.  November  exports  were  $33,482.  as 
against  $40,302  in  November,  1921. 

Artificial  Coloring  of  Foods 

The  Bureau  of  Food  and  Drugs  of  the  Department  of 
Health.  City  of  New  York,  is  conducting  a  thorough  survey 
of  the  food  manufacturing  industries  for  the  purpost  of 
procuring  information  regarding  the  use  of  colors  in  ic»«U 
It  has  been  found  that  certain  sausage,  frankfurter,  and 
cake  manufacturers  arc  using  coal  tar  dyes  in  their  product* 
for  fraudulent  purposes.  When  instances  of  this  practice 
are  found  recommendations  are  made  to  the  Corporation 
Counsel  that  prosecutions  be  instituted.  When  artificial 
colors  or  ilyes  are  found  in  a  food  factory,  which  are  r\ 
dently  intended  to  Ik?  used  to  deceive  the  public,  these  colors 
will  he  embargoed,  and.  unless  the  use  of  color  is  discon- 
tinued, the  permit  under  which  the  factory  is  operating  wi".'. 
be  revoked. 

Better  Olive  Oil  in  New  York 

Olive  oil  conditions  in  New  York  City  have  imiiri>\cd 
greatly.  The  January  Health  Department  report  for  the 
previous  month  showed  only  one  adulterated  specimen  out 
of  twenty-one  samples  analyzed  in  the  chemical  laborat  ory. 

Dr.  McGill  Retires  from  Office 

Dr.  A.  McGill.  Chief  Dominion  Analyst  since  1907.  lias 
announced  his  retirement.  He  was  the  chief  promoter  of 
the  present  Canadian  Food  and  Drug  Act. 

$22,000,000  in  Potential  Pineapple  Flavor 

Advices  from  Honolulu  sum  up  the  pineapple  situation 
i:i  the  islands  as  follows  :  Hawaii's  gross  income  from  pine- 
apples of  the  1922  pacic  will  be  about  $22.f>n0.00n.  or  alm.-st 
half  of  the  estimated  value  of  the  1"22  sugar  outturn,  winch 
is  $51,500,000. 
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Michigan  Drug  Co.,  Detroit,  has  elected  as  president  an<l 
general  manager  Harry  T.  Carver,  who  retired  January  1 
as  vice-president  and  secretary  of  Farrand,  Williams  &  Clark. 
M.  O.  Williams  took  the  vice-presidency  of  the  Michigan 
Drug  Co..  which  will  give  him  more  time  for  his  other  in- 
terests. Other  officers  elected  were:  Vice-president  and 
chairman  of  the  board,  James  E.  Davis;  secretary.  William 
II.  Dodds;  treasurer  and  assistant  general  manager,  A.  S. 
Wicks. 

Fred  A.  Sehwannecke,  treasurer  and  general  manager 
of  the  French  Cosmetic  Mfg.  Co.,  New  Rochellc,  N.  Y., 
is  making  good  use  of  his  wide  experience  in  the  in- 
dustry these  days,  dividing  his  time  between  the  New 

Rochelle  plant  and  the 
New  York  office  of  the 
company.  In  order  to  keep 
in  constant  personal  con- 
tact with  both  places  Mr. 
Sehwannecke  utilizes  a 
speedy  sedan  of  which  he 
is  an  expert  driver.  The 
same  desire  for  immediate 
action  at  the  right  time 
which  led  him  to  prefer  a 
speedy  automobile  to  the 
less  flexible  and  less  de- 
pendable schedule  of  the 
New  York,  New  Haven  & 
Hartford  Railroad,  has 
been  characteristic  of  his 
activities  ever  since  he  first  began  his  business  career 
as  a  cost  clerk  and  accountant  in  two  large  manufactur- 
ing plants  which  positions  he  held  for  five  years.  Fol- 
lowing this  he  was  in  the  drug  sundries  department 
of  Park  &  Tilford  for  two  years,  and  later  joined  Coty 
as  a  salesman.  His  experience  in  the  sale  of  Coty 
perfumes  took  him  into  all  parts  of  the  United  Stales, 
where  he  met  and  became  acquainted  with  the  needs 
and  desires  of  dealers  in  perfumes  and  cosmtics. 

Early  in  the  Summer  Mr.  Sehwannecke  expects  to 
make  a  trip  abroad.  He  plans  the  tour  in  order  to  get 
ideas  for  new  specialties  which  his  company  proposes 
to  offer  to  the  American  trade.  One  of  the  new  special- 
ties which  the  company  is  about  to  offer  is  announced 
in  a  two-page  advertisement  on  pages  46  and  47  of  this 
issue. 


F.    A.  SCHWAKNECItf 


P.  R.  Dreyer,  109  Bcekman  street,  New  York  representa- 
tive for  several  European  essential  oil  and  aromatic  chemical 
houses,  is  making  a  business  trip  through  the  middle  west- 
ern states.  He  expects  to  return  to  New  York  around 
March  1. 


C.  A.  B.  Zook,  of  the  Pennsylvania  Soap  Co.,  Lancaster, 
■  Pa.,  has  been  enjoying  a  brief  respite  from  the  rigors  of 
snow  and  sleet,  rain  and  fogs,  in  the  balmy  clime  of  Florida. 
He  writes  from  Delray  to  friends  in  the  North :  "Weather 
tine  and  warm:  about  80." 


Mr.  J.  L.  Hopkins,  president  of  J.  L.  Hopkins  &  Co., 
importing  drug  merchants,  of  New  York  City,  has  returned 
to  his  desk  after  an  nhsencc  of  eight  weeks,  due  to  illness. 
He  is  now  much  improved  in  health. 


Arthur  Charles  Stallman,  president  of  Arthur  Stallman 
&  Co.,  282  Pearl  street,  New  York  City,  wholesale  dealers 
in  crude  drugs,  died  at  his  home,  6  Urban  street,  Mt.  Ver- 
non, N.  Y.,  February  8,  fol- 
lowing an  illness  of  only  a 
week. 

Mr.   Stallman  was  born 
M  September  22,  1871,  in  New 

York  City,  and  was  the  son 
of  the  late  John  Henry 
Stallman,  who  was  a  mem- 
ber of  the  firm  of  Stallman 
&  Fulton.  His  father  died 
in  1908  and  the  firm  was 
dissolved.  In  1912  Mr. 
Stallman  founded  Arthur 
•Stallman  &  Co.,  and  kept  in 
active  touch  with  all  the  af- 
fairs of  the  company  up  to 
the  time  of  his  death. 
Mr.  Stallman  was  very  well  known  in  the  trade  and 
was  active  in  the  Druacliem  Club  and  the  New  York 
Athletic  Club  as  well  as  in  the  social  and  civic  life  of  Mt. 
Vernon,  in  which  he  took  much  interest.  Funeral  services 
were  held  at  his  home  February  10,  and  were  attended 
by  a  large  number  of  men  in  the  drug  and  allied  trades  to 
whom  he  had  endeared  himself  by  his  honesty,  integrity  and 
winning  personality. 

The  American  Spice  Trade  Association,  of  which  Mr. 
Stallman  was  for  many  years  a  member,  passed  appropriate 
resolutions  which  were  forwarded  to  the  family.  Mr 
Stallman  is  survived  by  his  wife  and  his  son,  Arthur  C. 
Stallman.  18  years  of  age.  Mrs.  Stallman  is  a  sister  of  Wil- 
liam G.  Ungerer  and  Fred  H.  Ungerer,  of  Ungerer  Sr  ('<>. 


The  Late  A.  C.  Stallman* 


J.  E.  Dockendorff,  president  of  J.  E.  Dockendorff  & 
Co.,  Inc.,  20  Broad  street.  New  York  City,  exclusive 
representatives  for  Les  Usines  Allondon,  Geneva. 
Switzerland,  sailed  on  the  Olympic  February  10  for 
a  six  weeks'  business  trip  to  England,  France  and 
Switzerland. 
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Many  of  the  exhibits  at  the  machinery  and  container 
show  held  at  Atlantic  City  in  the  wick  oi  January  22, 
in  connection  with  the  sixteenth  annual  convention  of 
the  National  Canners'  Association  ami  allied  organiza- 
tions, were  of  interest  to  our  readers,  as  many  of  the 
appliances  arc  adaptable  and  in  use  in  the  industries  in 
which  we  are  especially  concerned. 

The  American  Can  Co.,  as  customary,  took  a  promi- 
nent part  in  the  convention  arid  exhibition,  being  repre- 
sented by  F.  J.  Small,  of  120  Broadway,  New  York. 
The  company  entertained  the  members  with  a  surprise 
party  and  dance  on  the  Garden  Pier,  besides  giving 
away  appropriate  souvenirs.  One  of  the  features  was 
an  address  by  H.  \V.  Phelps,  vice-president  of  the 
American  Can  Co.,  and  there  was  an  interesting  paper 
on  the  canned  food  industry  delivered  by  George  W. 
Cobb,  the  assistant  general  manager  of  sales. 

Illinois  Glass  Co.,  of  Alton,  111.,  showed  samples  of 
glass  containers  for  food  products,  ranging  in  size  from 
live  gallons  down  to  half-ounce  capacity,  this  being  a  new- 
feature  comparatively  of  the  big  company. 

Metal  Package  Corporation  oi  New  York  showed 
a  wide  variety  of  tea,  coffee  and  spice  containers.  S.  C. 
Cooling,  sales  manager  of  the  company,  was  in  charge. 

Owens  Bottle  Co.,  of  Toledo,  Ohio,  made  a  line  dis- 
play of  its  products  as  of  interest  to  the  canners  and 
others. 

The  Karl  Kiefer  Machine  Co.,  of  Cincinnati,  Ohio, 
had  a  very  attractive  exhibit,  including  a  new  vacuum 
catsup  filler  and  numerous  other  tilling  devices,  besides 
other  machinery  of  utility  for  bottlers  of  all  industries. 

National  Seal  Co.,  oi  Brooklyn,  showed  a  startling 
array  of  products  protected  by  its  duplex  seals,  samples 
of  which  in  many  varieties  were  exhibited. 

Economic  Machinery  Co.,  of  Worcester,  Mass.,  made 
a  good  display  of  its  World  Label  machines  tor 
handling  body  and  neck  labels,  or  either  alone,  on  glass 
or  fiber. 

I'faudler  Co.,  of  Rochester,  X.  Y..  presented  samples 
_  of  its  glass  lined  metal  equipment  for  manufacturing 
purposes,  which  attracted  much  favorable  attention. 

Filler  Machine  Co.,  Inc.,  oi  Philadelphia.  Pa.,  exhibited 
its  '"Superior"  appliance  which  fills  iour  containers  at 
once  automatically  and  other  devices. 

Taylor  Instrument  Companies.  Roclic-tcr.  N.  Y.,  had 
on  view  its  temperature  instruments,  which  outdo  old 
time  thermometers,  for  they  record  and  control  as  well 
as  indicate  the  degrees  of  variation  in  temperature. 

The  McKenna  Brass  &  Manufacturing  Co.,  Inc., 
Pittsburgh,  Pa.,  bad  a  large  exhibit  of  the  "Haller" 
automatic  filling  machines,  which  it  manufactures.  There 
were  interested  crowds  around  the  machines  much  of 
the  time.  D.  M.  Hanger,  manager  oi  the  Haller  branch 
of  the  company,  was  responsible  for  the  exhibit. 

The  United  States  Bottlers'  Machinery  Co.,  of  Chi- 
cago, exhibited  its  combination  outfit,  giving  three 
bottling  services  in  one  equipment,  and  other  specialties. 

The  Automatic  O.  &  J.  Machine  Co.,  of  Worcester, 
Mass.,  had  an  exhibit  of  its  labeling  machines,  which 
are  designed  for  bottles  as  welt  as  other  containers. 

The  Fred  H.  Knapp  Co.,  of  Yonkers,  N.  Y.,  made  a 
display  of  labeling,  wrapping  and  boxing  machines. 

Tacks  Manufacturing  Co.,  Utica,  N.  Y.,  had  on  view 
adhesive  products,  including  a  bottle  labeling  machine 
gum  for  which  superior  qualities  were  claimed. 


Edward  F.rmold  Co.,  New  York,  presented  the  new 
Erinold  labeler,  a  machine  with  numerous  good  points. 

National  Labeling  Machine  Co.,  Inc.,  Long  Island 
City,  N.  Y.,  made  an  exhibit  of  its  special  machinery. 

Owing  to  ill  health,  Daniel  G.  Reid,  for  many  years  the 
dominating  factor  in  the  American  Can  Co.,  has  resigned  as 
Chairman  of  the  Board  of  Directors,  but  will  continue  a 
member  oi  the  board.  F.  S.  Wheeler  becomes  Chairman  and 
II.  W.  Phelps.  President.  Mr  Phelps  has  been  identified 
with  the  business  since  before  the  American  Can  Co.  was 
formed,  having  been  one  of  the  proprietors  of  the  Union 
Can  Co..  which  was  acquired  by  the  American  Can  Co.  at 
the  time  of  its  organization.  Harry  Cravcr  has  been  elected 
a  director  to  succeed  Franklin  Rudolph,  deceased.  The 
annual  report  for  the  year  ended  Dec.  31.  1922.  showed  a 
balance  of  $10,4.13,350  available  for  the  capital  stock  which, 
after  allowing  for  dividends  on  the  preferred  shares,  was 
equal  to  $IX.30  a  share  earned  on  the  $41,233,300  common 
capital  stock  outstanding.  In  1921  the  company  reported 
a  surplus  oi  $4,027.86],  which,  after  preferred  dividends, 
was  equal  to  $2.76  a  share  on  the  common  stock  then  out- 
standing. The  1922  net  earnings  were  $I4,tfVK,925  as  against 
$7,020,261  in  1921. 

New  York  office  employees  of  the  American  Can  Co.  held 
their  annual  dinner  dance  at  the  Pennsylvania  Hotel  on 
February  2,  with  an  attendance  of  about  700  persons. 


Owens  Bottle  Co  has  declared  the  regular  quarterly  divi- 
dend of  50  cents  a  share  on  the  common  stock  and  an  extra 
of  25  cents.  This  is  the  equivalent  of  12  per  cent  annually, 
although  it  is  not  officially  indicated  that  the  higher  rate 
will  lie  permanent.  The  regular  $1.75  quarterly  preferred 
dividend  also  was  declared.  All  dividends  are  payable 
April  1  to  stockholders  of  record  March  16. 

Pallas  Manufacturing  Co.,  Inc.,  which  has  been  located 
at  71  Spring  street,  New  York  City  for  the  last  two  years 
has  outgrown  its  old  quarters  and  is  now  located  in  its 
attractive  new  home  at  463  Fast  133rd  street.  New  York 
City,  where  it  is  announced  complete  facilities  for  manu- 
facturing metal  vanity  cases,  lip  stick  holders,  eyebrow 
pencil  holders  and  similar  s]vccialtics  arc  provided.  The 
company,  which  has  specialized  in  the  manufacture  of 
(Kjwder  puffs  since  its  inception  announces  that  it  will  be 
better  prepared  than  e\cr  to  supply  the  needs  of  its  cus- 
tomers in  the  new  plant.  The  new  factory  affords  not 
only  much  more  space  than  the  old  one  in  Spring  street, 
but  the  equipment  and  lighting  arrangements  are  such  as  to 
facilitate  the  manufacture  of  the  company's  products. 

S.  B.  Kaiden  who  founded  the  company  is  still  its  active 
head  and  he  is  assisted  in  the  management  by  George 
Gussoff. 

Readers  of  Procter  &  Gamble  Ivory  soap  advertising  arc 
being  asked  whether  they  desire  to  have  a  certain  character, 
Sally  Jollyco  by  name,  continue  to  have  a  role  in  future  ad- 
vertising. This  request  tucked  away  in  space  measuring 
two  inches  square  and  reads:  "To  all  Jollyco  Fans:  Do 
you  want  Sally  to  stay?  Sally  Jollyco  says  she  doesn't 
want  to  be  talked  al>out  any  more  in  Ivory  soap  advertise- 
ments. You  can  help  us  to  change  her  mind  by  writing 
her  a  letter  right  away.  Address  Miss  Sally  Jollyco,  14th 
floor,  120  West  42nd  street,  N.  Y.  C." 
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William  Procter  and  Rodney  Procter,  of  this  city,  have 
asked  the  Surrogates'  Court  for  a  judicial  settlement  of  the 
estate  of  their  father,  Harlcy  T.  Procter,  formerly  of 
Procter  &  Gamble,  soap  manufacturers,  of  which  they  arc 
executors.  Their  mother,  Mary  Elizabeth  Procter,  who 
died  April  22.  was  the  chief  beneficiary  under  the  will. 
Their  accounts  as  executors  show  that  the  estate  is  worth 
$3,758,203,  in  which  the  largest  asset  is  a  block  of  21,006 
shares  of  Procter  &  Gamble  stock,  valued  at  $2,586,678. 
The  estate  also  holds  stock  of  the  Standard  Oil  Company  of 
New  Jersey,  which  is  said  to  have  a  value  of  $250,000. 
Since  the  death  of  Mrs.  Procter  the  sons  and  a  daughter 
share  the  estate. 


Ralph  Bloom,  special  representative  of  the  Fries  & 
Fries  Co.,  Cincinnati,  Ohio,  was  in  New  York  recently 
visiting  the  New  York  branch  at  242  Pearl  street  and 
he  dropped  in  at  the  Editor's  sanctum  and  breathed 
an  air  of  optimism  based  on  the  company's  expanding 
business. 


Approximately  100,000  Christmas  cards  were  found  to  be 
undcliverablc  at  the  New  York  City  Post  Office,  which 
covers  only  the  Boroughs  of  Manhattan  and  The  Bronx. 


J.  R.  Watkins  Co.,  manufacturers  of  toilet  preparations, 
flavoring  extracts,  etc.,  Winona,  Minn.,  have  sold  $2,500,000 
of  6  per  cent  serial  gold  notes  to  the  Harris  Trust  &  Sav- 
ings Bank  and  the  Continental  and  Commercial  Trust  & 
Savings  Bank,  both  of  Chicago,  and  the  Minnesota  Loan  & 
Trust  Co.  The  Watkins  concern  began  business  in  1868  and 
has  been  built  up  on  its  earnings  until  it  now  has  total 
assets  listed  at  $8,500,000,  the  present  issue  of  securities 
being  the  first  ever  offered  to  the  investment  public. 

Current  assets  amount  to  $7,190,860,  while  current  liabili- 
ties arc  $1,055,796.  The  company  has  $2,500,000  preferred 
stock  and  150,000  shares  of  common  stock  of  no  par  value, 
but  with  a  book  value  of  $2,620,466.  The  net  profits  for 
the  fifteen  years  from  1908  to  1922,  inclusive,  after  payment 
of  United  States  and  Canadian  taxes,  have  averaged  $821,- 
884,  being  five  and  two-fifths  the  interest  requirements. 


f 


Carr-Lowrey  Glass  Co.,  Baltimore,  Md.,  who  special- 
ize very  largely  in  perfumers'  bottles,  etc.,  will  move 

their  New  York  office  on 
April  1  from  290  Broad- 
way to  27  East  42nd 
street.  The  New  York 
office  was  established  at 
the  former  address  twenty- 
three  years  ago  by  the 
late  William  W.  Lowrey 
who  died  in  1915,  and 
associated  with  htm  from 
1900  until  his  death,  was 
Mr.  A.  F.  Kammcr  who 
succeeded  in  the  manage- 
ment of  the  office  and  has 
since  been  made  director 
and  vice-president  of  the 
company. 

The  Carr-Lowrey  Glass  Co.  have  always  been  among 
the  leaders  in  the  development  of  the  industry  and  in  co- 
operating with  American  manufacturers  in  the  proper 
packaging  of  their  products.  In  line  with  this  work, 
Mr.Carl  Hilgcnberg,  president  of  the  company,  and 
Mr.  Kammcr  made  a  trip  to  the  Continent  last  year 
to  study  European  conditions  in  all  branches  of  the 
industry. 


w 


A.  F.  Kammer 


Mr.  and  Mrs.  J.  Clifton  Buck  spent  a  recent  week- 
end at  Atlantic  City  recuperating  from  a  trip  to  the 
"Golden"  West.  They  were  in  Southern  California  dur- 
ing early  January  and  had  the  unusual  bad  luck  to  strike 
a  period  of  cold  and  unpleasant  weather.  Mr.  Buck  is 
an  officer  of  the  California  Milk  Products  Co.,  Gustine, 
Cal.,  who  make  casein  products,  and  is  also  an  officer  of 
Smith  Kline  &  French,  Philadelphia,  Pa.,  wholesale  and 
manufacturing  drugs  and  pharmaceuticals. 


W.  H.  Rowse,  second  vice-president  and  sales  man- 
ager of  Morana  Inc..  New  York,  recently  made  several 
trips  to  the  Mid-west  and  reports  the  marked  rejuvena- 
tion of  business  that  started  early  last  fall  shows  every 
prospect  of  developing  into  a  wave  of  marked  prosperity 
throughout  the  territory  he  has  visited. 


A 


Elmer  M.  Quirk,  whose  photograph  is  reproduced  here- 
with, for  some  time  has  been  engaged  in  covering  New 

York  City  for  Compagnie 
Parento,  Inc..  of  Croton- 
on-the- Hudson,  making  his 
headquarters  at  their  New 
York  offices,  505  Fifth  ave- 
nue. Announcement  is  now 
made  that  Mr.  Quirk  has 
been  placed  in  charge  of  the 
Compagnic's  territory  in  the 
vicinity  of  Philadelphia  Bal- 
timore and  Washington  and 
hereafter  he  will  make  reg- 
ular trips  from  New  York 
to  those  cities.  Mr.  Quirk 
is  well  equipped  to  render 
satisfactory  service  to  the 
manufacturers  of  perfumery 
and  other  toilet  goods  in  his  new  territory,  for  he  has  had 
considerable  experience  in  the  allied  industries,  both  in  the 
manufacturing  and  selling  branches.  In  his  additional  field 
he  will  have  opportunities  to  enlarge  his  circle  of  friends 
and  acquaintances. 


r.l.MKK  M.  Ql'IRK 


Kolmar  Laboratories,  Milwaukee,  Wis.,  whose  initial 
announcement  appears  on  advertising  page  125  an- 
nounce that  they  have  moved  into  larger  quarters  in 
the  residence  section  of  the  city.  The  company  reports  that 
it  has  evolved  a  new  plan  for  shipping  rouge  and  powder 
compacts  in  bulk. 


The  Coca  Cola  Co.  for  the  quarter  ended  December  31. 
1922,  earned  a  net  income  of  $960,141,  before  deducting 
Federal  taxes,  which  after .  preferred  dividends  is  equal  to 
$1.57  per  share  on  500,000  shares  of  common  stock.  For 
the  year  1922,  the  net  income  was  $7,148,459,  which  after 
preferred  dividends,  is  equal  to  $12.89  per  share  on  the  com- 
mon stock.  Total  receipts  were  $20,825,493,  while  the 
profits  from  operations  amounted  to  $7,330,236.  Last  year's 
total  sales  were  about  15.500.000  gallons. 


Gee-Go  Wonder  Soap  Co.,  of  Atlanta,  has  won  its  suit 
in  the  Federal  Court  for  the  recovery  of  $822.65  wrongly 
assessed  as  a  toilet  preparation  tax  on  its  product. 
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Friends  of  Herbert  Kranich,  treasurer  of  the  Kranich 
Chemical  Co.,  Brooklyn,  N.  V„  will  be  glad  to  learn  of 
his  marriage  on  February  15  to  Miss  Helen  Lange,  daugh- 
ter of  Mr.  and  Mrs.  Henry  Lange  of  Brooklyn.  The  cere- 
mony was  performed  by  the  Rev.  J.  C.  Stevenson,  rector 
of  St.  Jules  Church,  and  was  attended  only  by  immediate 
members  of  the  family.  Augustus  Kranich,  father  of  the 
bridegroom  acted  as  best  man,  and  Henry  Lange,  father 
of  the  bride,  gave  his  daughter  in  marriage. 

Following  the  ceremony,  the  couple  departed  for  a  wed- 
ding tour  which  included  Washington,  Baltimore,  Rich- 
mond, Annapolis,  and  points  of  historical  interest  in  Phila- 
delphia, after  which  they  returned  to  Brooklyn  where  they 
are  keeping  house  at  567  East  22nd  street. 

Mr.  Kranich  was  graduated  from  Brooklyn  Polytcch- 
nical  Institute  in  1920  after  having  specialized  in  chemistry. 
During  the  war  he  served  as  Second  Lieutenant  in  the 
Ordnance  Department  in  the  Philadelphia  Army  Munitions 
Headquarters.  He  has  been  affiliated  with  the  Western 
Electric  Co.  and  Kirkman  &  Sons  and  about  a  year  and  a 
half  ago,  he  founded  the  company  which  bears  his  name, 
with  his  father,  Augustus  Kranich  as  president  and  his 
uncle.  Arthur  Kranich  as  secretary. 


Joseph  L.  Stummer,  B.  Sc.,  Ph.  G.,  who  was  formerly 
connected  with  the  Anglo-American  Pharmaceutical  Cor- 
poration and  for  the  last  three  years  with  Parfumeric 
Rigaud  as  chemist,  has  embarked  in  business  for  himself 
as  a  manufacturing  and  consulting  chemist,  with  offices  at 
201  Fulton  street,  New  York  City.  Mr.  Stummer  will 
specialize  in  compacts  and  other  cosmetic  specialties  and  in 
the  installation  of  plants.  Mr.  Stummer  was  graduated 
from  the  New  York  College  of  Pharmacy  with  honors  in 
May,  1913.  and  in  May,  1"H>.  he  was  graduated  from 
Cooper  Union  with  a  degree  of  It. So.  in  chemistry,  having 
completed  the  regular  six  years'  course.  His  initial  an- 
nouncement appears  on  advertising  page  74. 


S.  B.  Kaiden.  secretary  and  treasurer  of  Solar  Labora- 
tories, 329  East  29th  street,  New  York,  was  one  of  the 
influential  factors  in  making  a  success  of  the  fourteenth 
annual  ball  of  the  New  York  Consumptive  Relief  league, 
Inc.,  which  was  held  at  the  Waldorf-Astoria  Motet  on 
January  27.  Mr.  Kaiden  is  Chairman  of  the  Membership 
Committee  of  the  league  and  is  assisted  by  a  coterie  of 
energetic  men  and  women,  who  have  helped  him  to  make 
a  gain  of  250  in  membership  in  the  last  year.  The  cause 
is  a  good  one  and  Mr.  Kaiden  will  warmly  welcome  recruits. 


J.  L.  Plum  Co.,  perfumers,  began  business  in  their  own 
plant  in  Iowa  City,  Iowa.  February  2.  With  a  capital  stock 
of  $50,000  the  company  intends  to  manufacture  a  complete 
line  of  flower  perfumery  and  toilet  preparations.  J.  L. 
Plum,  president  and  general  manager,  has  had  fifteen  years 
of  experience  and  A.  S.  Xorthtip,  vice  president  and  chem- 
ist, spent  more  titan  a  decade  in  the  perfume  and  other 
laboratories  of  Detroit.  J.  L.  Cannon,  secretary  and  treas- 
urer, is  a  son  of  W.  D.  Cannon,  who  formerly  conducted  a 
successful  perfume  and  cosmetic  business  in  Iowa  City. 


Rein?  &•  Co..  Philadelphia  announce  their  appointment  as 
sole  Ameriran  territorial  a  items  for  Philipp  Bauer  it  Co.. 
Germany,  and  their  allied  company,  the  N.  V.  Transntlan- 
tische  Handel-Mnatschapp:i.  of  Germany  and  Holland. 


One  of  the  most  beautiful  inserts  of  its  kind  ever  pub- 
lished by  this  journal  appears  between  advertising  pages 
16  and  17  of  this  issue,  where  Morana  Incorporated  describes 
the  products  and  specialties  offered  and  the  service  ren- 
dered by  the  company.  The  art  and  color  "work  is  of  a 
high  order,  setting  off  to  good  advantage  the  interesting 
text  matter  which  is  contained  in  the  eight  pages  that  com 
pose  the  insert. 

Attention  is  called  to  the  attractive  insert  of  the  Hender- 
son Lithographing  Co.,  Cincinnati,  Ohio,  which  appears 
between  advertising  pages  122  and  123  of  this  issue.  The 
obverse  side  consists  of  an  attractive  design  on  which  sam- 
ple stock  labels  made  by  the  company  are  placed  so  a> 
to  give  an  idea  of  bow  they  appear  on  bottles.  On  the 
reverse  side  there  is  a  picture  of  the  factory  and  a  brief 
description  of  the  service  rendered  by  the  company. 


A  protest  of  Leo  Shapiro  &  Co.,  of  Minneapolis,  in  th>* 
matter  of  tablets  classified  as  toilet  preparations  at  60  per 
cent,  ad  valorem  under  paragraph  48  of  act  of  1913,  hut 
which  were  claimed  to  be  dutiable  only  at  25  per  cent  under 
proviso  of  paragraph  17.  was  sustained  in  a  ruling  handed 
down  by  the  United  States  Board  of  General  Appraisers 
in  New  York.  It  was  found  that  the  tablets  in  question  had 
medicinal  properties. 

Charles  L.  Hamilton,  for  many  years  vice-president 
and  general  manager  of  the  Potter  Drug  &  Chemical 
Corporation,  Maiden,  Mass.,  has  been  elected  president. 
He  succeeds  George  R.  White,  who  died  early  last 
year.  Mr.  Hamilton  will  continue  his  supervision  of 
the  firm's  sales,  which  include  "Cuticura"  soap  and  oint- 
ment and  other  drug  products.  Samuel  M.  Best  has 
been  elected  vice-president. 


Synfleur  Scientific  laboratories.  Inc..  Monticcllo.  X  Y. 
continue  in  their  insert  between  advertising  pages  8  and  9 
the  interesting  talks  on  trade  conditions  which  have  been 
a  prominent  feature  of  their  recent  announcements.  In  the 
insert  in  this  issue  the  prospects  for  business  in  1925  arc 
discussed  with  a  perspicacious  appreciation  of  eventualities. 

Reiser  Co.,  hair  nets,  soap,  etc.,  moved  its  New  York 
office  recently  to  220  Fifth  avenue,  Manhattan.  Its  manu- 
facturing plant  continues  to  be  in  Brooklyn  Borough. 


W.  F.  Mitchell,  of  the  Procter  &  Gamble  Co..  Cincinnati, 
was  a  recent  business  visitor  to  San  Francisco. 


Dr.  Caswell  A.  Mayo,  of  the  William  S.  Merrell  Co  . 
Cincinnati,  addressed  the  Cincinnati  Chemists'  Club  recent h 
on  the  "Newer  Problems  of  the  Pharmaceutical  Manufac- 
turer." 


Direct  branches  of  the  lT.  S.  Industrial  Alcohol  Co..  tb> 
city,  have  been  established  in  Philadelphia  and  Pittsburgh. 
They  are  conducted  by  the  U.  S.  Industrial  Sales  Co.,  Inc. 
The  Philadelphia  offices  and  warehouse  are  at  141  North 
Front  street,  in  charge  of  Glenn  F.  Richardson.  J.  F 
Whitcsrarvcr  is  manager  at  Pittsburgh,  at  room  916  Bes- 
semer building.  These  branches  also  represent  the  U.  S 
In.lus'.rial  Chcn-H-at  Co. 
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The  San  Francisco  Stirring  Rod  (a  significant  and  ap- 
propriate title  for  a  clever  and  live  drug  journal)  comes 
to  us  in  its  January  form  with  a  special  historical  edition, 
giving  a  review  of  the  drug  business  in  San  Francisco, 
1850-1923.  Of  the  140  pages  64  arc  devoted  to  a  splendid 
souvenir  insert  in  celebration  of  the  seventy-third  anniver- 
sary of  the  Langtey  &  Michaels  Co..  whose  name  and  fame 
are  known  to  most  of  our  readers.  It  is  with  this  part  of  the 
special  number  that  we  are  most  concerned.  The  starting 
of  the  firm  early  in  1850,  housed  in  a  canvas  tent,  by  Charles 
Langley  and  Augustus  Hogg,  is  told  as  a  prelude  to  the 
steady  growth  and  ultimate  success  of  a  house  that  literally 
was  built  on  quicksand  in  the  old  California  days,  but 
drticd  the  proverb  and  is  now  an  important  and  prosperous 
institution. 

It  is  quite  impossible  to  compress  the  64  pages  of  inter- 
esting historical  matter  about  the  I^nglcy  &  Michaels  Co. 
into  this  department,  but  it  can  be  truly  said  that  the  firm 
has  sailed  like  the  staunch  ship  it  exemplifies  through  storms, 

earthquakes,  fires 
and  other  banes  of 
business  in  a  won- 
derful way.  From 
a  tent  to  one  of  the 
finest  seven  story 
trade  buildings  in 
San  Francisco 
would  lie  enough 
ordinarily  but  the 
intervening  freaks 
of  Nature  that 
caused  so  much 
devastation  on  the 
Pacific  Coast  make 
the  a  c  c  o  m  plish- 
ments  of  this  firm 
worthy  of  high 
praise.  C.  F. 
Michaels,  president 
of  the  company, 
following  the  pre- 
cedents of  his  fa- 
ther, has  been  an 
important  factor  in 
civic  affairs  ami 

has  held  high  office  in  the  National  Association  of  Whole- 
sale Druggists,  being  now  Chairman  of  the  Board  of  Con- 
trol. W.  L.  Pattiani,  vice  president,  entered  the  firm's  cm- 
ploy  in  1880.  An  illustration  is  given  of  the  fine  large  dis- 
play room  of  the  perfumery  and  toilet  section,  as  well  as 
of  other  features  and  the  personnel  of  the  big  establishment. 
W.  G.  Baudoin,  manager  of  the  sundries  department,  makes 
yearly  eastern  buying  trips. 


C.  F.  Michaels 


Palmolivc's  sales  force  recently  held  a  two  days'  con- 
vention in  New  Orleans  to  celebrate  the  opening  of  the  com- 
pany's new  branch  in  that  city,  as  well  as  the  appointment 
of  Marcus  Marian  as  division  sales  manager  for  the  South 
and  J.  G.  Banner  as  division  manager  with  headquarters 
in  New  Orleans.  Mr.  Marian  until  recently  was  head  of 
the  St.  Louis  office  and  Mr.  Banner  has  been  assistant  man- 
ager in  Pittsburgh.  Both  have  won  laurels  in  the  Palmolivc 
sales  organization.  Besides  the  convention  a  banquet  ami  a 
theater  party  added  to  the  interest.  The  company  now  has 
23  branches  in  the  United  Slates 


Salesmen  from  Missouri,  Illinois,  Kentucky,  Arkansas  ami 
elsewhere  attending  the  three-day  annual  sales  convention 
of  the  J.  S.  Merrell  Drug  Co.,  St.  Louis,  in  Christmas  week, 
all  spoke  very  favorably  of  the  business  outlook  for  1923 
in  their  respective  territories.  The  convention  included 
daily  lunch  gatherings  and  a  get-together  banquet  at  the 
St.  Louis  Club.  Representatives  of  manufacturers  whose 
goods  arc  exclusively  distributed  in  this  territory  by  the 
Merrell  Drug  Co.  addressed  group  meetings  of  the  sales- 
men. The  speakers  were :  Gurth  F.  Chambers  and  H.  L. 
Rothrock,  of  the  R  A.  Johnston  Co.,  Milwaukee;  J.  Wood- 
side,  Western  Co.,  Chicago;  W.  J.  Quinlan.  Dunn  Fountain 
Pen  Co.,  New  York ;  W.  O.  Bacon,  McKesson  &  Robbins, 
New  York;  J.  K.  Withers,  Roberts  Cone  Co.,  St.  Joseph, 
Mo.;  L.  G.  Gray,  Walrus  Mfg.  Co..  Decatur,  111.;  E.  J. 
George,  Davol  Rubber  Co.,  Providence,  R.  I. ;  E.  Flint,  Eli 
L  ly  Co.,  Indianapolis,  and  H.  C.  Marvin,  of  Owen  Bottle  Co., 
T  jI  do.  B.  E.  Chappclow,  president  of  Chappelow  Ad- 
vertising Co.,  St.  Louis,  and  Hill  Blockett,  of  the  Lord  & 
Thomas  Agency.  Chicago,  spoke  on  advertising  topics. 

The  officers  of  the  J.  S.  Merrell  Drug  Co.  arc:  George 


Anticipation  Smile,  or  the  Power  of  Bottles 


Smythe,  the  plwtngrapher,  has  an  unfailing  ruse  to  get  a 

pleasant  expression.   Copyright,  1922,  Harper  &  Bros. 
From  "Bottles"  published  by  Illinois  Glass  Co.,  Alton,  Ills. 

R.  Merrell,  president  and  general  manager;  Merrell  P. 
Walbridge,  first  vice-president  and  treasurer;  Hubert  S. 
Merrell,  Jr..  second  vice-president;  Edward  F.  Schlucter, 
secretary ;  Cyrus  W.  Merrell,  director ;  Richard  T.  Dunn, 
sales  manager.  All  of  these  officers  addressed  their  sales 
force  at  the  closing  session. 


Diamond  Drug  &  Extract  Co.,  Wilkes-Barre,  Pa.,  recently 
issued  a  warning  to  prospective  customers  against  unlawfully 
diverting  the  use  of  its  flavor  products. 


Paris  Toilet  Co.,  Paris,  Tenn.,  manufacturers  of  the 
Golden  Peacock  line  of  toilet  preparations,  have  elected  the 
following  officers:  J.  R.  Rison,  Sr.,  president;  W.  T. 
Warren,  Jr..  secretary  and  treasurer;  W.  J.  Holman.  first 
vice-president,  and  J.  M.  Ing.  second  vice-president.  D. 
Trcvalhan  is  a  director.  Charles  F.  Sofga,  formerly  with 
the  Plough  Chemical  Co.  of  Memphis  is  manager  of  the 
Paris  roiii-ern. 


i 
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Fritzsche  Brothers,  Inc.,  82-84  Beekman  street,  New 
York  City,  held  their  annual  entertainment  at  the  Hotel  Bos- 
sert,  Brooklyn,  on  the  evening  of  January  20.  It  was  at- 
tended by  employees  of  the  company  and  in  addition  to  the 
feast  provided,  an  interesting  program  was  provided  by  R 
R.  Redanz,  chairman,  and  the  members  of  the  committee 
of  arrangements.  This  included  a  piano  selection  by  Mrs. 
O.  Meyer  and  vocal  selections  by  John  F.  McNamara  and 
William  Barnes.  An  elimination  dance  proved  to  be  a 
highly  popular  feature  and  congratulations  were  offered  to 
Miss  Sophie  Anderson  and  A.  Anderson  who  won  the  pri/.cs. 

Short  addresses  were  made  by  H.  I^onhardt.  vice- 
president,  and  Julias  Koehler,  secretary  of  the  company. 
One  of  the  events  of  the  evening  which  contributed  to  the 
complete  success  of  the  affair  was  the  singing  of  old 
time  songs  by  those  present.  Favors  distributed  to  those 
who  attended  the  affair  consisted  of  bon-bon  baskets  for  the 
ladies  and  electric  flash  lights  for  the  men. 

The  officers  of  the  company,  all  of  whom  were  heartily 
interested  in  the  dinner  and  dance,  are:  F.  E.  Watermeycr, 
president;  F.  II.  Leonhardt.  vice-president:  Julius  Koehler, 
secretary  and  William  A.  R.  Welcke,  treasurer. 


J.  H.  Hall,  president  of  Compagnie  Parento,  Inc.,  Cro- 
ton-on-the-1  ludson,  N.  Y.,  has  installed  in  his  office  a  radio 
outfit  for  the  benefit  of  the  company's  employees  at  the 
noon  hour.  This  is  the  first  essential  oil  house,  so  far  as 
we  have  learned,  that  has  taken  up  wireless  as  a  feature 
of  interest  for  its  workers.    It  is  a  neat  hit  of  enterprise. 

R.  &  G.  Soap  and  Supply  Co..  Binghamton,  N.  Y„  has 
filed  a  certificate  for  its  voluntary  dissolution. 


Stockholders  of  the  J.  B.  Williams  Co.,  of  Glastonbury, 
Conn.,  have  ratified  the  action  of  the  directors  calling  for 
increasing  the  capital  stock  from  $250,000  to  $1,000,000  by 
means  of  a  stock  dividend  of  300  per  cent.  The  par  value 
of  shares  is  $100. 


Directors  of  V.  Vivaudon,  Inc.,  New  York,  have  declared 
a  dividend  of  50  cents  a  share  on  the  common  stock  of 
the  company,  which  Wall  Street  believes  indicates  that  the 
animal  rate  will  hereafter  be  $2  per  share,  although  a  recent 
announcement  suggests  the  expectation  of  a  $3  rate  before 
1923  ends.  The  dividend  is  declared  livable  March  2  to 
stock  of  record  February  19.  The  last  previous  dividend 
paid  by  the  company  was  25  cents  a  share  on  January  2. 
1921.  The  company's  report  for  January  estimates  ship- 
ments at  $625,668.  compared  with  $408,751  for  January, 
1921.  Orders  on  hand  aggregated  $1,539,986,  compared  with 
$567,479  for  January,  1921. 

E.  A.  Bromund  Co.,  258  Broadway.  New  York  City,  be- 
gins on  advertising  pages  73  of  this  issue  the  first  of  a 
series  of  announcements  describing  the  various  kinds  of 
beeswax  and  kindred  products  which  it  offers  for  use  of 
cosmetic  manufacturers.  The  company's  factory  is  located 
at  F.linsford.  X.  V..  and  Frank  B.  Tracy  is  its  Wctcrn 
agent,  with  offices  at  918  Hartford  building.  Chicago,  111. 


Arthur  C.  Trask.  for  twenty  years  with  the  Marden, 
Orth  &  Hastings  Co..  has  been  elected  president  of  the 
Falk  Co..  Inc..  importers  and  manufacturers  of  oils  and 
fatty  acids.  Pittsburgh,  and  Victor  J.  Poll  has  been  made 
vice-president.  The  Chicago  equipment  of  the  M  O.  II. 
das  Ik  en  moved  to  Carnegie  and  added  to  the  F.ilk  plant 


Martlia  Matilda  Harper,  Inc.,  Rochester,  N.  Y.,  and  an 
associate  member  of  the  American  Manufacturers  of  Toilet 
Articles,  is  planning  a  national  advertising  campaign  to 
introduce  Miss  Harper's  method  of  treating  the  hair  into 
the  homes  of  the  country.  Until  now  there  has  been  no  ad- 
vertising either  of  the  Harper  Method,  or  of  the  Harper 
Mascaro  Toniquc  and  other  preparations  for  the  hair  man- 
ufactured by  the  firm,  all  of  which  have  been  pushed  by 
means  of  Harper  Shops,  operated  by  graduates  of  Mi>s 
Harper's  college  in  Rochester.  There  are  now  about  300  Har- 
per Shops,  six  being  in  New  York  City,  scattered  through 
the  country,  with  a  few  in  Canada  and  in  Europe,  all  in- 
dependent, hut  managed  precisely  as  if  Miss  Harper  were 
present  personally,  something  unique  in  enterprises  of  this 
kind.  In  our  October  issue  last  year  we  printed  a  picture 
of  Miss  Harper  and  an  illustration  of  her  line  new  labor- 
atories in  Rochester.  In  Printers'  Ink  Monthly  for  Feb- 
ruary, this  year,  there  is  a  very  interesting  article  on  Miss 
Harper's  plans,  headed:  "Developing  a  Personal  Service 
into  a  National  Business." 


William  Gunthcr,  secretary  and  treasurer  of  Geo  Schmitt 
&  Co.,  Inc.,  well  known  Brooklyn  lithographers,  sailed  on 
the  President  K.wmrlt  February  10  for  a  short  business 
trip  to  the  Continent. 


Henry  1-.  Hciter  has  sued  V.  Vivaudou,  Inc..  in  the 
Supreme  Court  of  New  York  to  recover  $3,200  damages  for 
an  alleged  failure  of  the  defendants  to  live  up  to  a  contract 
for  a  supply  of  metal  lioxcs.  Two  causes  of  action  arc 
given  in  the  complaint.  In  the  first,  it  is  alleged  that  an 
agreement  was  made  for  the  manufacture  and  delivery  of 
100.000  Mai  d'Or  round  rouge  boxes  with  mirrors  and 
bezel  for  the  aggregate  sum  of  $7,000.  A  sketch  for  a 
cover  design  was  to  lie  delivered  to  the  defendant  and  it  is 
alleged  that  this  was  done,  but  it  was  never  approved  and 
no  shipping  instructions  for  the  completed  l»oxes  were  given. 

The  second  cause  of  action  is  base*!  on  an  agreement 
whereby  Mr.  Hciter  agreed  to  manufacture  and  deliver 
100,000  Mavis  double  compact  l»oxes  with  mirrors  and  bezel 
for  the  aggregate  sum  of  $12,000.  It  is  alleged  that  the 
plaintiff  purchased  brass  for  the  manufacture  of  the  boxes 
and  proceeded  making  them  but  that  no  shipping  instruc- 
tions were  ever  given,  and  without  any  just  cause  or  provoca- 
tion, the  defendant  cancelled  the  agreement. 

A  general  denial  is  entered  by  the  defendant  in  the  answer. 
It  is  expected  that  the  case  will  come  on  tor  trial  early  in 
April. 

H.  H.  Replogle  has  resigned  as  manager  of  the  Inter- 
mediates and  Certified  Food  Color  Divisions  of  the  National 
Aniline  &  Chemical  Co.,  to  t.tkr  the  sales  management  of  the 
Wamesit  Chemical  Co.,  I/>wcl1.  M.iss. 

G.  P.  Metz  and  F.  R.  Piekrell,  UAh  of  H.  A.  Met/  &  Co., 
Inc..  New  York,  have  been  spendin«  several  weeks  visiting 
in  Germany.  England  and  France. 


Kenneth  C.  Allen,  of  Stafford  Allen  &-  Sons,  Ltd..  essential 
oils,  London  (of  which  firm  I'ngercr  &  Co..  New  York,  is 
the  American  representative  >.  and  who  visited  this  city  last 
August  on  his  way  to  the  Orient,  has  passed  through  Japan, 
China  and  the  Straits  Settlements  and  is  now  visiting  the 
firm's  agencies  in  India.  His  tour  of  the  Far  Fast  was 
planned  to  occupy  six  months. 
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"I  return  to  France  with  happy  assurance  that  financial 
America  at  least  is  somewhat  optimistic  with  France  in  her 
occupation  of  the  Ruhr,"  said  M.  Fcroand  Javal.  head  of 
the  Paris  house  of  Houbigant,  perfumers,  just  before  sailing 
from  New  York  January  30  on  the  Bcrcngaria.  "Of  course. 
1  have  listened  to  many  contradictory  opinions,  but  my  two 
weeks'  stay  in  this  country  has  brought  me  in  touch  with 
bankers.  They  look  upon  France's  action  as  the  only  good 
business  solution  of  a  situation  that  resembles  very  closely 
a  business  predicament  that  is  faced  in  just  the  same  way 
in  every  day  business  in  America. 

"What  docs  the  American  business  man  do  when  a  firm 
owes  him  money  and  it  not  only  refuses  to  pay  it.  but  has 
sent  all  its  cash  and  securities  for  deposit  to  foreign  banks? 
He  consults  his  lawyer.  His  lawyer  tells  him  that  the  only 
recourse  he  has  is  to  attach  the  debtor's  property,  a  security 
that  payment  will  be  made.  And  this  is  done  forthwith. 
American  bankers  with  whom  I  have  talked  told  me  of 
numerous  similar  transactions  that  are  taking  place  daily 
in  your  great  country." 

M.  Javal  said  that,  from  correspondence  received  from 
Paris  written  as  late  as  January  19,  there  was  no  indica- 
tion that  the  Ruhr  occupation  was  disturbing  the  regular 
run  of  business.  His  Paris  partner  reported  that  the  per- 
fume factories  were  all  active,  and  that  orders  came  uninter- 
ruptedly, notwithstanding  the  situation  nor  the  season  of 
the  year.  His  visit  to  this  country,  he  explained,  was  for 
the  purpose  of  arriving  at  plans  for  enlarging  production 
in  France  and  of  facilitating  transportation  to  meet  an  in- 
creasing demand  in  America. 


Harry  J.  Fine,  of  the  Fine  Products  Co.,  Pittsburgh, 
l'a.,  has  begun  marketing  an  "alco-hcal"  rubbing  fluid, 
which  contains  93  per  cent  of  specially  denatured  alcohol 
and  is  odorless.  The  preparation  is  described  as  being 
doubly  a  "Fine"  product.  The  present  supply  is  absorbed 
by  local  wholesale  drug  houses,  but  the  company  is  plan- 
ning to  market  the  product  extensively. 


Radium  Remedies  Co.,  Pittsburgh,  Pa.,  is  putting  out  a 
face  cream  and  toilet  soap  for  which  it  makes  a  claim  that 
both  are  highly  radio-active.  The  demand,  it  is  asserted, 
is  already  running  up  into  the  tons. 


Charged  with  attempting  to  counterfeit  the  trade  mark 
of  "Mary  Garden"  and  the  singer's  portrait  for  face  powder 
labels,  Jacob  Rlitzstein,  35,  ink  ialcsman,  of  83  Gerry  street, 
Brooklyn,  received  a  sentence  of  30  days  in  the  workhouse 
on  January  19,  in  the  New  York  Court  of  Special  Sessions. 
Testimony  showed  he  ordered  10,000  bogus  labels.  The 
trade  mark  is  owned  by  Henri  Rigaud.  perfume  manufac- 
turer, 90  Beekman  street. 

Robert  B.  French,  for  IS  years  with  Marx  &  Rawolle, 
and  well  known  in  the  glycerine  and  chemical  industries, 
has  been  appointed  Eastern  sales  manager  for  the  Harshaw. 
Fuller  &  Goodwin  Co.,  of  Cleveland,  succeeding  the  late 
Thomas  M.  Stark  ie. 


Oakley  &  Co.,  manufacturing  perfumers.  339  Fifth  avenue. 
New  York,  are  among  the  new  members  who  have  joined 
the  Fifth  avenue  Association.  Other  new  members  include 
Herman  L.  Brooks,  perfumes,  714  Fifth  avenue  and  the 
Hepner  Toilet  Co..  137  West  44th  street. 


Elic  Nadal,  senior  partner  of  Nadal,  Desparmet  &  Cie, 
Natitcrre,  France,  accompanied  by  Leon  Danco,  vice- 
president  and  treasurer  of  the  Belgian  Trading  Co., 
44  W  hitehall  street,  New  York  City.  American  and 
Canadian  agents  for  the  company,  sailed  on  the  France 
FYbruary  21.  Mr.  Nadal  was  very  much  impressed 
with  conditions  in  this  country  which  he  had  been 
studying  since  his  arrival  January  3;  and  he  plans  to 
return  to  the  United  States  early  in  June  to  again  visit 
the  trade  in  this  country.  Mr.  Danco  expects  to  be 
abroad  for  two  months,  combining  business  and  pleasure. 
He  will,  of  course,  visit  the  lirms  for  w  hom  his  company 
is  American  agent  and  he  also  plans  a  trip  to  Italy. 
1-.  P.  Lamoureux,  sales  manager  for  the  Belgian  Trading 
Co.  returned  from  a  short  business  trip  to  Chicago  just 
in  time  to  wish  bis  associates  "bon  voyage."  Mr. 
Lamoureux  was  very  much  encouraged  by  the  outlook 
in  the  Chicago  territory. 

L.  M.  Goldsmith,  321  Broadway.  New  Y'ork  City, 
announces  on  advertising  page  89  that  4ic  is  now  offer- 
ing special  service  for  manufacturers  of  tooth  paste. 


The  C.  E.  Ising  Corporation,  manufacturers  of  per- 
fumery synthetics,  with  factory  and  main  office  at 
Flushing,  N.  Y.,  advise  that  they  have  appointed  the 
new  firm  of  Vietor  &  Hoskcn,  160  Pearl  street.  New 
York  City,  as  sole  selling  agents  of  the  United  States. 

Mr.  Vietor  was  a  partner  in  the  firm  of  Rockhill  & 
Vietor,  liquidated  last  May,  and  has  had  wide  training 
and  experience  in  the  chemical  and  allied  industries. 

William  Hosken  was  formerly  vice-president  of  the 
Ralph  L.  Fuller  Co.,  and  for  five  years  traveled  in 
Europe,  China  and  Japan  establishing  branches  and  also 
buying  and  selling  chemicals,  dyes,  oils,  etc. 

The  firm  of  Vietor  &  Hoskcn  are  also  exclusive  agents 
for  the  Hoshi  Pharmaceutical  Co.,  Ltd.,  Tokio,  Japan, 
who  are  the  largest  manufacturers  of  quinine  salts. 


Stockholders  of  the  Meyer  Brothers  Drug  Co.,  St.  Louis, 
have  elected  the  following  officers  and  directors:  Presi- 
dent, Carl  F.  G.  Meyer;  vice-presidents,  Otto  P.  Meyer. 
Stanley  B.  Simpson;  treasurer,  Adolph  C  Meyer;  secre- 
tary, John  C.  Vaughan;  assistant  secretary-treasurer,  Gus- 
tave  J.  Meyer;  assistant  treasurer,  E.  J.  Habegger;  other 
directors,  Otto  P.  Meyer,  Adolph  C.  Meyer,  Stanley  B. 
Simpson,  Tyrrell  Williams,  John  C.  Vaughan.  Edward  P. 
Schradcr,  Carl  F.  G.  Meyer. 


The  experiences  of  Madame  Helena  Rubinstein,  for  quarter 
of  a  century  a  beauty  specialist  in  many  parts  of  the  world, 
including  London,  Paris  and  New  York,  are  told  in  an  in- 
teresting article  by  Allison  Gray  in  the  American  Afagtuine 
for  December.  Mmc.  Rubinstein  was  born  in  Poland, 
studied  medicine  in  Germany  and  has  lived  in  Australia 
and  the  Orient,  but  now  divides  her  time  among  her  estab- 
lishments in  this  country  and  abroad,  living  chiefly  in  New 
York  City.  In  the  article  she  discusses  cosmetics  from 
practically  all  angles  affecting  both  men  and  women,  point- 
ing out  the  dangers  of  excessive  use  and  showing  the 
benefits  derived  from  the  common  sense  employment  of 
Nature's  aids  to  health,  comfort  and  beauty. 
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C.  H.  Bourguct,  manager  of  the  American  branch  of 
Lauticr  Fils,  tirasse,  France,  made  a  trip  to  Canada  recently. 
Mr.  Bourguet  is  very  much.  encouraKcd  by  the  development 
of  the  business  of  Lauticr  Fils  since  the  establishment  of 
hi  own  branch  here  nearly  a  year  ago. 


Frank  Kay  and  II.  Bennett,  formerly  with  the  Branscombc 
Chemical  Co.,  have  begun  business  on  their  own  account  as 
the  Emerson  Chemical  Corporation,  98  Chambers  street,  New 
York  City. 


Espiem  Co.,  which  has  been  located  at  62  Grand  street 
for  four  years,  has  moved  to  larger  quarters  at  153  West 
15th  street,  New  York  City.  Samuel  L.  Pomcrantz  and 
Edward  A.  Rosenberg  are  the  partners  interested  in  the 
business.  They  specialize  in  the  Little  Bo  Peep  brand  of 
powder  puffs. 


Net  profits  of  the  American  Druggists  Syndicate  for 
1922.  after  setting  up  reserve,  amounted  to  (430,920,  com- 
pared with  a  loss  of  $883,568  in  1921.  C.  H.  Goddard,  presi- 
dent of  the  syndicate,  reports  that  January,  1923,  sales 
showed  an  increase  of  more  than  50  per  cent  over  sales  for 
the  same  month  last  year. 


Jersey  burglars  have  a  tine  sense  for  scents.  They 
recently  visited  Joseph  Meyer  s  drug  store  in  North  Bergen 
and  took  away  $500  worth  of  his  finest  perfumery. 


Southern  Soap  Co.,  a  new  $100,000  concern,  of  Shrcvc- 
port,  La.,  has  just  begun  to  distribute  Sunshine  soap  prod- 
ucts in  Arkansas,  Texas  and  Louisiana.  A  temporary  plant 
is  in  operation  on  the  Mansfield  road.  The  officers  of  the 
company  arc:  W.  A.  Vickers,  president:  H.  I..  Mayticld, 
vice-president ;  J.  M.  Grimmett,  secretary  and  treasurer . 
directors,  John  N.  Sandlin,  Claude  I..  Jones,  Mrs.  J.  E 
Rhea  and  T.  \V.  Robertson. 


H.  W.  Cole,  president  in  1921  and  a  governor  later  of 
the  Insecticide  and  Disinfectant  Manufacturers'  Associa- 
tion, recently  left  Barrett  &  Co.,  this  city,  to  become  vice- 
president  of  Baird  &  McGuire.  Inc.,  manufacturers  of  dis- 
infectants, etc..  at  Ilolhrook,  Mass. 

N.  J.  Smith,  for  the  last  year  the  very  efficient  assistant 
to  Miss  Mary  R.  Cass,  president  of  the  F.  N.  Burt  Co., 
Ltd  ,  Buffalo,  N".  Y.,  has  joined  the  sales  forces  of  the 
establishment,  picking  up,  in  a  measure,  the  threads  of  work 
left  by  the  late  Harry  A.  Antram.  Mr.  Smith,  although 
young,  has  been  with  the  Burt  company  for  ten  years,  and 
his  experience  in  the  box  manufacturing  department,  as 
well  as  his  knowledge  of  the  Burt  office  routine,  ought 
to  make  him  a  very  efficient  salesman.  Frank  H.  Potter 
succeeds  him  in  the  front  office  as  assistant  to  Miss  Cass 

■ 

Skvor  Drug  Co.,  an  old  institution  of  Cedar  Rapids,  Iowa, 
has  been  reorganized  as  the  Skvor  Chemical  Products,  Inc., 
with  the  following  officers :  President,  J.  M.  Skvor ;  vice- 
president  and  general  manager,  R  S.  George;  secretary  and 
treasurer,  G.  Zimerman.  Messrs.  George  and  Zimcrman, 
both  formerly  of  Chicago,  have  hail  wide  experience  in  sales 
and  advertising.  Mr.  Skvor  has  developed  several  specialties 
which  the  new  company  will  manufacture  and  push  ex- 
tensively. 


Advkes  from  Amsterdam  report  that  the  N.  V.  Olic- 
fabricken  Insulinde,  of  that  city,  has  gone  into  liquidation, 
a  fact  which  will  be  regretted  by  the  company's  friends  in 
America.  The  Nedcrl  Indische  Handelsbank  is  the  liquidator. 


Dr.  \V.  S.  Beekman,  of  the  Puyallup  Laboratories,  Puyal- 
lup.  Wash.,  announces  that  the  plant  has  undergone  a  re- 
organization and  a  branch  will  specialize  in  crushed  and 
whole  fruits  and  extracts,  chiefly  for  the  fountain  trade. 
The  company  has  sent  us  a  handsome  souvenir  of  the  great 
Rainier  National  Park,  one  of  the  wonder  regions  of  the 
North  American  continent.  The  Puyallup  Laboratories  and 
fruit  canneries  arc  situated  in  the  fertile  and  beautiful 
Rainier  Mountain  \  alley. 


A\  A.  R.  D.  Journal  prints  illustrations  of  the  exhibits 
made  at  Detroit  by  the  Frederick  F.  Ingrain  Co.  and  the 
Armour  Soap  Works.  The  Ingram  booth  contained  a 
miniature  stage,  with  draperies  and  curtain.  A  figure  rep- 
resenting a  famous  movie  star  emerged  from  and  disap- 
peared into  a  cosmetic  jar  at  half  minute  intervals  The 
Armour  display  also  was  complete  and  varied.  Both  con- 
cerns played  up  their  specialties  in  toilet  supplies  to  great 
advantage. 

Scranton  Distributing  &  Manufacturing  Co..  manufac- 
turers of  extracts,  have  mo\ed  from  504  Lackawanna  avenue 
to  Penn  avenue  and  Walnut  street.  Scranton.  Pa. 


A  list  of  the  principal  dealers  in  drugs  and  toilet  prc|>ara- 
tions  in  Naples,  Italy,  may  be  obtained  by  applying  to  the 
Chemical  Division  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  Washington,  and  referring  to  file  No.  74875, 


Globe  Soap  Co.,  Cincinnati,  has  hied  papers  to  establish 
a  branch  office  in  Birmingham,  Ala.,  and  will  invest  $25000 
in  its  business  in  the  State. 

William  W.  Briggs,  formerly  with  the  American  Opticaf 
t  o.,  Southbridge,  Mass.,  is  ik>w  with  B  T.  Babbitt,  Inc . 
New  York,  as  advertising  manager.  His  predecessor,  H.  B. 
Ksselin,  is  now  assistant  to  C.  O.  Bridwcll.  s:»1es  manager 
nf  the  O.  J.  Gudc  Co.,  New  York. 

The  Consulate  of  Belgium  in  New  York  City,  announces 
the  organization  by  the  City  of  Brussels  of  die  Fourth  An- 
nual Commercial  Fair,  which  is  to  be  held  April  9-25  next 
year.  Information  concerning  regulations  and  charges  for 
space  may  be  obtained  either  from  the  Committee  of  the 
Fair.  Maison  des  dues  19,  Grand'  Place,  Brussels,  Belgium, 
from  the  Belgian  Consul,  25  Madison  avenue,  New  York. 

The  advcr;ising  accounts  of  Richard  Mudnut,  New  York, 
and  of  the  Sanitol  Chemical  Laboratory  Co.,  dentifrices  and 
other  toilet  preparations,  of  St.  Louis  and  New  York,  have 
been  placed  with  the  Newell-Kmmctt  Co.  Inc..  New  York. 

Belcano  Products  Co..  San  Francisco,  maker  of  cosmetics, 
has  placed  its  account  with  the  Lockwood-Shacklcfurd  Co., 
<if  I. os  Angeles  and  San  Francisco. 


St.  Croix  Soap  Mfg.  Co.,  St.  Stephen,  N.  B.,  which  has 
been  in  existence  for  half  a  century,  is  planning  an  adver- 
tising campaign  foi  its  Surprise  soap  powder. 
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NEWS  NOTES  FROM  GRASSE 

We  are  pleased  to  note  the  award  obtained  at  the  Mar- 
seilles Colonial  Exposition  by  Lauticr  Fils,  of  this  city,  in 
the  form  of  a  Diploma  of  Honor  for  Unrivaled  Excellence 
of  its  Syrian  perfumery  products  manufactured  in  its  Bey- 
routh Works.  This  concern  has  been  classed  in  the  foremost 
rank — a  Member  of  the  Board  of  Examination. 

Mr.  Alphonse  Morel,  a  partner  in  Lauticr  Fils  and  Morel 
&  Co.,  who  is  already  a  Member  of  the  Chamber  of  Com- 
merce, has  just  been  appointed  Counsellor  of  the  Foreign 
Commerce  of  France. 

The  same  honor  has  also  been  accorded  to  Mr.  Honore 
Guichard,  manager  of  the  Societe  Schmoller  &  Bompard, 
who  is  already  president  of  the  Syndicat  des  Parfuroeurs 
des  Alpcs  Maritimes. 

Mr.  and  Mrs.  Alden  Scott  Boyer,  president  of  Boycr's 
Chemical  Laboratory  &  Co.,  of  Chicago,  who  have  been 
spending  several  months  at  Grasse,  have  returned  to  America 
by  the  steamer  France  which  was  due  to  leave  for  New 
York  on  February  8. 

We  arc  very  sorry  to  report  the  decease  of  Madame 
Veuve  Muller,  the  mother  of  Mr.  Auguste  Multcr,  partner 
in  Bertraitd  Freres. 


NEW  PUBLICATIONS.  PRICE  LISTS,  ETC. 

Comparison  of  Tariff  Acts.  Published  by  the  United 
States  Tariff  Commission;  379  pages;  copies  at  30  cents 
can  be  had  from  the  Superintendent  of  Documents,  Govern- 
ment Printing  Office,  Washington,  D.  C.  This  publication 
contains  the  paragraphs  of  the  dutiable  schedules  and  free 
list  of  the  Tariff  Act  of  1922,  together  with  the  correspond- 
ing provisions  of  the  tariff  acts  of  1909  and  1913.  The 
provisions  of  special  tariff  acts  subsequent  to  1913  and  of  the 
Emergency  Act  of  1921  are  indicated  in  footnotes  to  the 
items  affected.  The  volume  is  fully  indexed.  Its  value  for 
comparison  and  other  reference  purposes  is  indicated  by 
the  fact  that  all  tariff  legislation  in  the  last  decade  is  con- 
veniently grouped  by  subjects  in  one  volume. 

"A  Plea  to  American  Women"  is  a  timely  brochure 
which  really  is  a  message  to  them  on  the  importance  of 
chemistry  to  our  every-day  and  national  life.  It  is  spon- 
sored by  Mrs.  Thomas  G.  Winter,  president  of  the  General 
Federation  of  Women's  Clubs;  Mrs.  Herbert  Hoover,  na- 
tional president  of  the  Girl  Scouts  and  others  prominent 
in  similar  societies.  It  should  have  a  wide  circulation 
among  the  fair  sex.  It  comes  from  the  General  Federation 
of  Women's  Clubs,  1,734  N  street,  N.  W.,  Washington. 
D.  C. 

"Business  Sim  op  Chemical  Manufacturing,"  by 
Charles  Wadsworth,  3d;  "Handling  the  Finished  Prod- 
ucts of  Industry,"  by  Graham  L.  Montgomery,  and  "Nas- 
cent Phases  of  Some  Basic  Chkmicai.  Industries,"  the 
latter  being  a  symposium  of  ten  articles  by  authors  of 
prominence  in  the  scientific  world,  are  three  reprints  of  con- 
tribution."! published  in  Chemical  and  Metallurgical  Engi- 
neering, New  York.  They  are  well  worth  perusal  and 
preservation  by  those  interested  who  have  not  seen  them 
in  that  journal. 

Stanley  Manufacturing  Co.,  Dayton,  Ohio,  sends 
us  two  leaflets  describing  the  Stanley  line  of  greeting 
cards,  enclosure  cards  and  metal  Christmas  seals.  A 
feature  of  one  of  the  leaflets  is  the  list  of  suggestions 
for  using  the  seals. 


BOOK  REVIEWS 

Industrial  Organic  Chemistry,  Samuel  P.  Sadtler,  Ph.  D., 
LL.D.,  and  Louis  J.  Matos,  Ph.  D.  Octavo  6x9  inches, 
707  pages,  141  illustrations;  numerous  tables;  maroon 
cloth  covers;  fifth  edition  revised;  Philadelphia,  1923; 
price,  $9.00. 

A  number  of  the  more  important  chemical  industries  or 
groups  of  related  industries  are  treated  in  this  work  in 
simple  language  so  as  to  be  understood  by  those  not  spe- 
cially trained  in  chemistry. 

A  companion  volume  on  industrial  inorganic  chemistry  is 
in  contemplation  by  the  authors.  The  scheme  of  the  book 
makes  it  convenient  because  raw  materials  which  serve  as 
the  basis  of  industrial  treatment  are  described,  after  which 
processes  of  manufacture  arc  given  in  outline  and  ex- 
plained, and  then  the  products,  both  intermediate  and  final, 
are  characterized  in  their  composition  in  many  cases  as 
illustrated  by  the  table  of  analysis.  Finally,  the  most  im- 
portant analytical  tests  and  methods  which  seem  to  be  of 
value  either  in  controlling  the  processes  of  manufacture  or 
in  determining  the  purity  of  the  product,  are  given. 

The  book  contains  sixteen  chapters  and  an  appendix  in 
which  arc  given  the  metric  system,  physical  and  chemical 
constants  of  fixed  oils  and  fats,  alcohol  tables  and  similar 
useful  data.  Among  the  chapters  of  particular  interest  to 
the  trades  reached  by  this  journal  arc  the  following:  Fats 
and  Fatty  Oils,  Essential  Oils  and  Resins,  Fermentation 
Industries  and  Natural  Coloring  Matters.  Numerous  re- 
lated industries  are  also  covered  so  that  the  book  covers 
in  a  fairly  comprehensive  way  industrial  chemistry,  in  so  far 
as  its  organic  branch  is  concerned. 


The  Recovery  of  Volatile  Solvents,  by  Clark  Shove 
Robinson,  Assistant  Professor  of  Chemical  Engineering 
at  the  Massachusetts  Institute  of  Technology;  formerly 
chemical  engineer  with  E.  B.  Badger  &  Sons  Co..  author 
of  "Elements  of  Fractional  Distillation."    First  edition. 
The  Chemical  Catalog  Company,  Inc.,  18  East  24th 
street.  New  York  City.   8vo.,  188  pp.,  $2.50. 
Lord  Kelvin  has  said  that  we  know  nothing  about  a 
phenomenon  until  we  can  calculate  its  magnitudes.    It  is 
upon  this  firm  basis  of  quantitative  data  that  the  subject 
of  volatile  solvent  recovery  is  developed  in  the  present 
volume.    A  comparison  of  this  book  with  almost  any 
"technical  book"  of  thirty  or  forty  years  ago,  especially 
in  the  field  of  chemical  technology,  will  reveal  the  fact  lhat 
chemical  engineering  has  risen  out  of  the  cloudy  realm  of 
rule-of-thumb,  tradition  and  "hunch"  into  the  clear  sunlight 
uf  exact  science. 

The  book  is  a  model  of  expository  style,  beginning  with 
fundamental  notions  and  developing  the  special  conceplions 
as  they  are  applied.  The  first  six  chapters  treat  of  ele- 
mentary principles,  chapters  VII-XI  discuss  the  recent  de- 
velopment of  solid  adsorbents,  chapters  XII-XX  cover  con- 
densation by  cooling  and  compression,  while  the  last  four 
chapters  deal  with  recovery  by  scrubbing.  As  an  appendix 
we  are  given  abstracts  of  218  papers  and  patents  pertain- 
ing to  the  subject  of  solvent  recovery,  and  a  table  of  valor- 
ization data  for  forty-five  compounds  which  may  be  used 
as  solvents.  The  digest  of  periodical  and  patent  literature 
is  a  feature  which  adds  greatly  to  the  value  of  the  hook, 
and  its  inclusion  sets  an  example  which  might  well  be  fol- 
lowed by  authors  of  works  on  special  technical  subjects 
Professor  Robinson  has  very  nearly  attained  the  golden 
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mean  between  the  rigorously  scientific  point  of  view  and  the 
practical  exigencies  of  industrial  conditions.  He  lias,  more- 
over, achieved  the  maximum  of  brevity  consistent  with  clear- 
ness  in  presentation.  The  hook  is  for  chemical  engineers, 
and  no  effort  is  made  to  "popularize"  the  subject,  or  to  evade 
the  bete  noire  of  the  calculus.  At  the  same  time,  alt  the 
"short  cuts"  or  practical  approximations  arc  given.  The 
author's  style  is  excellent,  and  his  English  flawless,  as  is 
so  rarely  the  case  in  technical  books 

If  any  adverse  criticism  can  be  made  of  this  volume,  it 
would  !>c  of  the  disproportionately  large  space  given  to 
the  subject  of  adsorption  by  solid  media,  a  method  which 
is,  as  yet,  not  widely  applied.  The  great  promise  of  these 
methods  for  the  immediate  future,  however,  and  the  lack, 
hitherto,  of  any  general  treatise  upon  them,  probably  j  usu- 
ries the  author's  course.  It  may  be  alleged  that  some  of 
this  matter,  as  well  as  the  specific  mention  of  certain  pro- 
prietary types  of  apparatus  in  other  parts  of  the  book, 
conies  dangerously  close  to  advertising.  The  author's  strict 
adherence  to  reliable  data,  and  his  unbiased  point  of  view, 
however,  allay  this  suspicion.  It  would  be  indeed  absurd 
to  shackle  the  author  of  a  treatis  on  a  special  subject  like 
this  by  requiring  him  to  avoid  the  mention  of  the  names 
of  manufacturers  of  essential  products  or  equipment. 

Two  phases  of  the  total  problem  of  solvent  recovery  have 
been  intentionally  omitted  by  the  author:  The  evaporation 
of  the  solvent  from  the  material  in  which  it  lias  been  used, 
and  the  subsequent  fractional  distillation  of  the  recovered 
solvent  to  separate  it  from  the  absorbing  liquid  or  from 
other  substances  present.  This  is  because  these  subjects 
have,  in  the  author's  opinion,  already  been  treated  ade- 
quately in  other  accessible  works. 

The  complexity  of  the  subject  of  the  recovery  of  volatile 
solvents,  and  the  sane  judgment  of  the  author  of  the  pres- 
ent volume,  arc  both  attested  by  the  final  sentence  of  his 
preface : 

"Finally,  the  author  wishes  to  repeat  that  in  all  his  ex- 
perience in  the  field  of  solvent  recovery,  there  were  no  two 
problems  that  ever  came  up  alike,  and  that  the  solution 
in  every  case  was  different  from  every  other  solution.  It 
is  necessary  to  handle  each  individual  problem  on  its  own 
merits,  basing  the  solution  on  the  experience  gained  in 
previous  work,  tempered  by  a  proper  application  of  the 
principles  of  chemical  engineering." 

Drnu-v  II.  Grant. 


"Cuz;  Iams,  Poems  and  Papers,"  by  W.  H.  Cousins,  editor 
of  the  Southern  Pltamuueutical  Journal;  191  pages; 
price  $3,  plus  postage,  10  cents ;  published  by  Arthur  S. 
Mathis,  Dallas,  Texas. 

Many  of  our  readers  need  no  introduction  to  Walter 
Henry  Cousins,  the  George  Adc  of  American  pharmacy.  His 
I  ams  have  been  commented  upon  all  over  the  country  and 
many  of  his  poems  and  prose  articles  have  been  reprinted 
in  newspapers  and  magazines  in  America  and  abroad.  His 
writings  bristle  with  originality,  sentiment,  humor,  satire 
and  quaint  philosophy  in  picturing  life  as  seen  from  the 
authors  many  perspectives.  Often  a  single  sentence  con- 
tains the  essence  of  all  of  these  attributes  and  there  runs 
throughout  practically  all  of  his  verse  and  prose  a  peculiar 
charm  which  is  exemplified  in  part  in  this  extract  from  a 
large  bunch  of  "I  ams"  that  are  gathered  together  in  this 
volume  for  the  edification  of  lovers  of  "horse  sense"  philoso- 
phy, tinged  with  pathos  or  caprice,   invoking  tears,  or 


smiles,  or  both,  as  this  new  Walt  Whitman's  whim  may 

move  the  reader: 

—  -~- —    ....  -  . 

I  Am 


—  I  am  a  bouquet  that  may  be  placed  in  the  hands  of 

the  living  but  not  on  the  bier  of  the  dead. 
— I  drive  anger  from  the  face  of  the  fighting  man, 
fear  from  the  lips  of  a  child  and  arrest  the  despon- 
dent thrust  of  self-destruction. 
I  am  tlie  emblem  of  universal  friendship,  a  token  of 
love  and  the  greatest  asset  of  the  business  world. 
— I    have   averted   murder,    prevented   suicide  and 

brought  hope  to  the  slough  of  despond. 
—I  have  changed  poverty  to  opulence,  gloom  to  glad- 
ness and  turned  right-about  the  courses  of  those 
whose  feet  had  taken  hold  on  hell. 
I  lighten  the  burden  of  the  st Higgler,  temper  the 
day  of  toil  and  illuminate  life's  darkest  hours. 
-1  am  that  with  which  a  beggar  has  bought  a  crust 
of  bread,  the  traveler  a  draught  of  water  and  the 
chantrcss  the  throne  of  a  king. 

I  Am  a  Smile 
In  a  brief  review  it  is  impossible  to  do  justice  to  Walt 
Cousins's  varied  effusions,  for  scarcely  any  subject  of  hu- 
man interest  seems  to  have  escaped  his  facile  pen  and 
versatile  mind.  The  collection  of  his  gems  is  worthy  or 
a  place  in  every  library,  for  in  its  well  printed  pages  may 
be  found  food  for  cheer  and  inspiration  as  rare  as  it  is 
good,  which  is  saying  a  great  deal,  but  not  tmi  much. 

NEW  INCORPORATIONS 

(Our  readers  who  may  kish  to  take  adz-nntage  of  this 
department  are  advised  that  it  is  desiralde  In  ivrite,  not 
senti  circulars,  to  more  tlum  one  of  the  names  mentioned 
in  the  incorporations.  Except  in  the  case  of  the  incorpora- 
tion of  old  firms,  the  postal  people  may  not  hat-e  ready 
reference  for  addresses  of  new  business  enterprises.) 

K.  O.  D.  Sales  Co.,  Rochester,  N.  Y.,  soaps,  radio  outfits. 
$5,000  capital  stock,  has  been  incorporated  by  F.  M.  Ryan. 
J.  Medlock,  E.  C.  Ross.    Attorney.  J.  Egelson,  Rochester. 

Beyer-Frey  Chemical  Co..  polishing  and  disinfecting 
powders,  $50,000  capital  stock,  has  been  incorporated  in 
Delaware  by  Thomas  Beyer,  John  H.  Frey,  John  Hill  Byrne. 
Lancaster,  Pa.    (U.  S.  Corporation  Co.) 

Za-Rcx  Food  Products,  Inc.,  Boston,  Mass.,  pure  fruit 
syrups,  etc.,  $500,000  capital  stock,  has  been  incorporated 
by  Maurice  S.  Walker,  president  and  treasurer;  I.  E. 
Simons,  clerk,  and  Anna  Walker. 

Prism  Soap  and  Chemical  Co..  Manhattan  Borough,  New 
York  City,  $50,000  capital  stock,  has  been  incorporated  by 
'  F.  C.  Battistella.  49  West  97th  street,  F.  Manouso,  J.  Jordan. 
Attorney,  S.  Falk,  291  Broadway. 

Citrosol  Laboratories,  Inc.,  130  Market  street.  Newark. 
NT.  J.,  manufacture  toilet  articles,  $100,000  capital  stock, 
has  been  incorporated. 

W.  H.  Craw  ford  Co  ,  1411  Fleet  street,  Baltimore.  Md  . 
manufacture  flavoring  extracts  and  medicines.  $100,000  capi- 
tal stock,  has  liecn  incorporated  by  George  Harriman. 

Warren  Products  Co.,  Inc..  57  William  street.  Newark. 
N.  J.,  manufacture  toilet  preparations.  $125,000  capital 
stock,  has  l>een  incorporated. 

Sure  Grow  Hair  Tonic,  Manhattan  Borough,  New  York 
City.  $5,000  capital  stock,  has  been  incorporated  bv  M.  M. 
Wyckoff.  L.  I.  Davidson.  Attorney.  M.  Wyckoff.  56  West 
45th  street. 

Pine  Tree  Barber  Supply  Co.  Portland.  Maine.  $10,000 
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capital  stock,  has  been  incorporated  by  Ruth  C.  Donaldson, 
South  Portland,  president;  David  J.  Donaldson  and  Rex 
Havener. 

Colorado  Soap  Co.,  Johnstown,  Col.,  $100,000  capital 
stock,  has  been  incorporated  by  G.  Oliver  Price,  W.  E. 
Letford  and  W.  A.  Diffee. 

Valsam  Products  of  America,  Manhattan  Rorough,  New 
York  City,  toilet  preparations,  $20,000  capital  stock,  has 
been  incorporated  by  Z.  Schwartzman,  A.  Sampedro.  At- 
torney, J.  D.  Schwartzman,  16  Gates  avenue,  Brooklyn. 

Skournu,  Manhattan  Borough,  New  York  City,  soap, 
$20,000  capital  stock,  las  been  incorporated  by  C.  A.  Levy. 
L.  H.  I-azarus.   Attorney,  J.  L.  Isrel,  27  Cedar  street. 

1-ashbrow  Laboratories  Companies,  Manhattan  Borough, 
New  York  City,  make  cosmetics,  $50,000  capital  stock,  has 
been  incorporated  by  J.  E.  Frcshill.  E.  Zeph,  II.  1'.  Reynolds. 
Attorney,  N.  P.  Cullom,  165  Broadway. 

Hayfay  Laboratories,  Inc.,  239  Ninth  street,  West  New 
York,  N.  J.,  manufacture  toilet  articles,  preparations,  etc., 
has  been  incorporated  with  capital  stock  of  $400,000. 

Bouvicr  l^alKtratories.  Inc..  Haverhill.  Mass..  perfumes, 
toilet  preparations,  food  flavors,  etc..  $15,000  common  stock, 
has  been  incorporated  by  Theodore  X.  Bouvier,  president ; 
George  E.  Vailing,  treasurer  ;  Chester  T.  Woodbury,  clerk 
and  attorney,  all  of  Haverhill. 

Eirtmert  Soap  Co.,  Cincinnati,  Ohio,  $1,000  capital  stock, 
has  been  incorporated  by  F.  L.  Emmert  and  George  A. 
Dornettc. 

Marccllc  Laboratories,  Inc.,  Boston,  Mass.,  essential  oils, 
flavoring  extracts  and  syrups,  $25,000  common  stock,  has 
been  incorporated  by  Benjamin  Ginsberg,  Boston,  president ; 
Bernard  Bernstein,  Boston,  treasurer;  Joseph  Weiner,  Bos- 
ton, clerk.  Attorney,  A.  J.  Berkowitz,  315  Pemberton 
building,  Boston. 

Logan  Johnson  Co.,  Boston,  Mass.,  extracts,  flavors, 
syrups,  $600,000  preferred  stock  and  6,000  shares  of  com- 
mon stock  without  par  value,  has  been  incorporated  by 
William  A.  Emery.  Melrose,  president ;  Frederick  R.  Mat- 
ter!), West  Somcrville,  treasurer;  Henry  H.  Fuller.  Lan- 
caster, clerk;  directors,  the  officers  and  Joseph  Gordon 
Macleod,  Dorchester,  Boston ;  Thomas  V.  L.  Johnson,  Bos- 
ton ;  Walter  F.  Wyeth.  Newton. 


IN  MEMORIAM  FOR  DEPARTED  FRIENDS 

Baskerville,  Prof,  Charles,  New  York,  February.  1922. 

Beach,  James,  head  of  the  old  National  Soap  Manu- 
facturers' Association.  Dubuque,  Iowa.  February,  1918. 

Fairchild,  Henry  C,  founder  of  Fairchild  &  Shclton. 
soap  manufacturers,  Bridgeport,  Conn.,  February,  1917. 

Fels,  Joseph,  soap  manufacturer  and  single  tax  advocate, 
Philadelphia.  Pa.,  February.  1914. 

Fox,  Maurice,  the  original  shipper  of  vanilla  beans  from 
Guadeloupe,  February,  1919. 

Harris,  Frank  E..  founder  of  the  Harris  Extract  Co., 
Binghamton,  N.  Y..  February,  1912. 

Hess,  Charles  D..  Hess  Co..  perfumers,  Rochester,  N.  Y., 
February,  1908. 

Hood,  Charles  I.,  Lowell,  Mass.,  February,  1922. 

Kahle,  John  Wesley,  president  Crescent  Mfg.  Co- 
Seattle,  Wash.,  February,  1918. 

Kirkman,  Alexander  S..  Kirkman  &  Son,  soap  manu- 
facturers, Brooklyn,  N.  Y„  February,  1912. 

Marshall,  Herman  Auoi  stin,  soap  manufacturer.  Clin- 
ton, Mass.,  February,  1910. 


Proctor,  J.  K.,  long  time  president  of  the  Philadelphia 
Textile  Machinery  Co.,  February,  1920. 

Pyle,  James,  founder  of  the  Pyle  Pearline  Co.,  Shady- 
sidc-on- Hudson,  N.  Y.,  February,  1912. 

Sevene,  Henri,  managing  director  SocJcte  Chimiques  des 
Lysines  du  Rhone.  Paris,  February,  1917. 

Stearns,  Frederick,  of  Frederick  Stearns  &  Co.,  manu- 
facturing chemists,  Detroit,  Mich.,  February,  1907. 

Waltke,  William,  soap  manufacturer,  St.  Louis.  Mo., 
February,  1916. 

Westcn,  Edward,  president  of  the  Edward  Westen  Tea 
&  Spice  Co.,  St.  Louis,  February,  1917. 

Williams,  William  C,  long  head  of  the  Michigan  Drug 
Co.,  Detroit,  February,  1916. 


Mrs.  George  Hall 

Mrs.  Julia  Doolittle  Hall,  widow  of  George  Hall,  long 
a  perfume  chemist  and  identified  with  various  important 
(inns,  survived  him  by  a  little  less  than  two  years.  Mrs. 
Hall  died  in  the  Ossining  Hospital  January  27  after  a 
second  operation  within  a  brief  time  for  appendicitis.  Her 
illness  began  only  six  days  before  the  end. 

Mrs.  Hall's  death  was  a  shock  to  many  friends  of  her 
late  husband  and  herself,  and  there  was  much  sympathy 
for  their  son.  James  H.  Hall,  who  is  president  of  Cotn- 
pagnie  Parento,  Inc.  Addington  Doolittle,  treasurer  of 
Compagnic  Parento,  is  a  brother.  Funeral  services  were 
held  at  the  home  of  Mrs.  Hall's  relatives,  708  Oswego 
street.  I'tica,  N.  Y.,  on  January  30.  There  were  floral 
offerings  from  old  friends  of  the  departed  couple. 

Mrs.  Clarence  F.  Booth 

Mrs.  Annie  Estelle  Maphet  Booth,  wife  of  Clarence  F. 
Booth,  of  the  Lark  in  Co.,  Buffalo,  N.  Y..  died  on  February 
5  at  their  home,  52  Woodward  avenue,  in  that  city.  Mrs. 
I  tooth  was  born  in  Newport,  Ky..  March  17.  1862,  and  was 
married  in  September,  1883.  Besides  her  husband,  the  fol- 
lowing  children  survive  her:  Mrs.  Robert  W.  Smith,  Mrs. 
Albert  C.  Finley.  Mrs.  Dr.  Arthur  J.  Smith,  Miss  Emily 
Booth.  Frank  M.  Booth,  Donald  L.  Booth  and  Earl  L.  Booth. 
Mrs.  Booth  by  her  amiable  qualities  had  won  a  large  circle 
of  friends  and  her  death  elicited  much  sympathy  for  the 
bereaved  family. 

Obituary  Notes 

George  Elliott  Brown,  vice-president  of  Swan  &  Finch, 
Inc.,  this  city,  died  January  24  at  his  home  in  Norwalk, 
Conn.,  after  a  brief  illness,  aged  54  years. 

Paul  R.  E.  Goetz,  for  24  years  chemist  for  the  Rome 
Soap  Mfg.  Co.,  Rome,  N.  Y.,  was  stricken  while  dining 
with  his  wife  recently.  He  also  is  survived  by  a  son,  Paul, 
Jr.,  who  is  completing  his  studies  in  chemistry  in  Germany, 
and  two  daughters,  Mrs.  Emmons  Hamlin,  of  New  York, 
and  Miss  Ruby  Goetz.  in  Cleveland,  O.  He  was  a  Scot- 
tish Rite  Mason  and  belonged  to  other  societies. 

Palmer  H.  Jadwin.  president  of  O.  H.  Jadwin's  Sons, 
Inc.,  wholesale  druggists,  this  city,  died  at  his  home  in 
Brooklyn  recently,  aged  54. 

Frank  H.  Galbraith,  secretary  of  the  Yahr  &  Langc 
Drug  Co.,  Milwaukee,  and  long  identified  with  the  Middle 
West  wholesale  drug  trade,  died  of  paralysis  in  January. 
He  was  67  years  of  age  and  leaves  his  widow. 

Herbert  L.  Carpenter,  retired  Boston  wholesale  druggist, 
died  in  January  in  his  70th  year. 

Willis  G.  Depew.  sundries  manager  for  I.  L.  Lyons  & 
Co.,  Ltd.,  New  Orleans,  died  on  January  20. 
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IS  NEW  INFLATION  PERIOD  IN  SIGHT? 

{Continued  from  Page  536) 
prices  fix  the  prices  even  in  this  country  for  must  of  the 
important  crops.   It  is  impossible  to  raise  the  prices  of  these 
products  by  a  mere  expansion  of  credits  at  home. 

This  means  that  the  farmers  are  largely  outside  the  scope 
of  an  inflationary  movement,  and  non-participants  in  the 
benefits.  They  are  within  its  scope,  however,  so  far  as  their 
own  purchases  are  concerned.  Their  purchasing  power  is 
curtailed  by  every  advance  of  prices  in  the  other  industricr. 
Thus  they  not  only  fail  to  l>enetit  by  the  movement,  but  they 
become  a  drag  upon  the  movement,  their  purchases  dimin- 
ishing. Will  there  be  buying  power  enough  and  confidence 
enough  to  carry  inflation  forward  without  the  farming  class  ? 
Can  the  country  get  into  an  exuberant  state  of  prosper!: 
with  such  a  one-sided  participation? 

It  is  urged  that  the  increased  wage  payments  will  greatly 
increase  consumption,  but  the  increases  arc  all  added  to  what 
somebody  must  pay,  and  count  just  as  much  for  the  restric- 
tion of  purchases  as  for  increasing  them. 

A  Sound  Basis  for  Prosperity 

If  we  accept  the  very  substantial  revival  of  business  which 
has  taken  place  in  1922  as  a  natural  recovery  from  an  ex- 
cessive curtailment  of  industry  in  1921.  and  a  natural  result 
of  progress  made  in  restoring  the  equilibrium  between  the 
several  branches  of  industry,  by  reductions  in  some  quarters 
and  advances  in  others ;  and  if  we  endeavor  in  a  spirit  of 
harmony  and  co-operation  to  restore  the  equilibrium  more 
completely,  in  order  to  obtain  such  a  free  and  full  inter- 
change of  goods  and  services  tliat  everybody  shall  be  em- 
ployed and  production  shall  be  to  the  limit  of  capacity,  we 
may  hope  to  have  a  better  year  in  1923  than  in  1922.  That 
is  the  method  by  which  prosperity  is  achieved. 

On  the  other  hand,  if  the  public  generally  becomes  pos- 
sessed of  the  idea  that  a  boom  is  coming,  and  is  willing  to 
borrow  and  spend  upon  that  belief,  it  is  possible  that  a  short 
course  of  inflation  may  be  run.  It  is  always  necessary  to 
take  into  account  not  only  what  conditions  actually  arc,  but 
what  the  majority  of  people  think  about  them.  In  the  long 
run.  however,  it  remains  true  that  only  a  balanced  prosperity, 
which  includes  all  classes  and  is  based  upon  economical  pro 
duct  ion  and  just  and  reciprocal  relations  can  be  permanent. 
Wage  advances  that  make  the  situation  more  one-sided  than 
before  will  tend  to  choke  off  the  distribution  of  products. 


CAGE  THE  BOTTLE  THROWER 

Fred  S.  Rogers,  of  McMonagle  &  Rogers,  wholesale  drug- 
gists, of  Middletown,  N.  Y„  offers  a  very  interesting 
solution  and  a  very  simple  one  too,  for  the  elimination  of 
bottle  throwing  at  baseball  games,  says  Bottles.  Previously 
there  was  an  article  in  Bottles,  on  the  baseball  fan,  who  ex- 
presses his  displeasure  with  the  umpire's  decision  or  a 
player's  error  by  hurling  a  soda  bottle  at  the  offender  from 
his  seat  in  the  grand  stand.  A  sporting  writer  in  the 
Chicago  Tribune,  was  quoted  saving  that  bottle  throwing 
at  baseball  games  might  be  stopped  if  the  sale  of  soft  drinks 
were  confined  to  stands  on  the  main  floor.  Needless  to  say, 
if  this  proposal  were  put  into  effect,  it  would  greatly  de- 
crease the  sale  of  beverages  at  baseball  games.  Hence, 
Bottles  thought  it  a  subject  for  the  Association  of  American 
Bottlers  of  Carbonated  Beverages  to  consider. 
Mr.  Rogers  somes  to  bat  with  the  simple  question : 
"Why  not  screen  the  irrand  stands  all  the  way  around 
just  as  most  grand  stands  are  now  screened  back  of  the 
catcher's  position?"  And,  pray,  why  not?  Quite  a  few 
letters  were  received  on  this  subject,  but  this  offers  the  most 
simple  and  logical  solution. 


An  Expert  Who  Overshot  His  Mark 

(From  tht  London  Oil  6r  Color  Trodt  Journal.) 

An  oil  man  writes  to  an  American  journal :  "I  am  dis- 
gusted with  experts.  I  sent  a  sample  of  water  from 
the  well  on  my  lease  to  an  expert  analyst.  He  reports: 
'Sir.  you  have  firight's  disease.' " 


DESIGNS  PATENTED 

(Continued  from  page  561 ) 

of  New  York.  (Filed  Apr.  14,  1922.  Serial  No.  1,758.) 
Term  of  patent  14  years. 


PATENTS  GRANTED 

1,442.528.— Vanity  Case.  William  G.  Kendall,  Newark, 
X.  J.  (Filed  June  29,  1920.  Serial  No.  392,851.)  2  Claims. 
(CI.  132-82.) 

1.  The  combination  with  a  vanity  case,  of  a  member  dis- 
posed therein  and  dividing  the  case  interiorly  into  compart- 
ments in  each  of  which  is  to  be  received  a  cosmetic  pad  or 
the  like,  and  means  carried  by  and  extending  at  opposite 
sides  of  the  member  for  supporting  cosmetic  sticks  or  the 
like. 

1,442,529- Partition  for  Vanity  Cases.  William  K.  Ken- 
dal). Newark.  N.  J.  (Filed  Oct.  14,  1920.  Serial  No.  416,- 
848.)    3  Claims.    (CI.  132-82.) 

1.  A  partition  for  vanity  cases  and  the  like  comprising 
side  members  formed  to  embrace  articles  to  be  retained  with- 
in the  case,  and  a  web  connecting  the  said  side  members. 

1,443,542.— Beauty  Box.  George  Kollstede,  Providence, 
R.  I.,  assignor  to  V.  E.  Black  Company,  Incorporated,  a 
Corporation  of  Rhode  Island.  (Filed  Feb.  12.  1921  Serial 
No.  444,280.)    2  Claims.    (CI.  132-83.) 

1.  In  a  box  of  the  character  set  forth,  a  hollow  body,  a 
cover,  a  hinge  connecting  the  IkxIv  and  cover,  and  a  housing 
comprising  a  top,  a  pocket  in  the  top,  and  a  resilient  pe- 
riperal  flange  slidably  embraced  by  the  body  and  provided 
with  a  socket  receiving  the  hinge. 

1.444.741.- Powder  Puff.  Elizabeth  Guenthean  Giles 
IxK-kport.  N.  Y.  (Filed  June  30.  1922.  Serial  No  571964  ) 
3  Claims.    (CI.  132-78.5.) 

1.  As  a  new  article  of  manufacture,  a  main  powder  puff 
having  receptacle  thereon  of  flexible  material,  draw  strings 
for  closing  said  receptacle,  and  applicator  puffs  at  the  ends 
of  the  draw  strings. 


GRASSE  REPORT  FOR  FEBRUARY 

(Continued  from  page  543) 
immediate  and  very  appreciable  weakening  in  the  price. 

There  is  no  real  reason  to  warrant  the  present  Reunkm 
priccs1  as  they  are  now  higher  than  the  prices  of  the 
Algerian  geraniums,  which  yield  a  perfume  twice  as  strong 
as  the  other  product.  It  would  not  be  at  all  surprising  if 
there  should  be  a  decline  of  40  per  cent  before  long  in 
Reunion,  especially  if  the  consumers  do  not  encourage  the 
present  rise. 

Mint 

The  dizzy  rise  of  the  pound  sterling  has  led  to  an  ap- 
preciable over-bidding  for  the  oils  of  foreign  mint,  bat. 
very  fortunately,  the  consumption  of  it  is  not  very  impor- 
tant. The  oil  of  Grasse  mint  is  still  interesting  for  over- 
seas countries,  in  view  of  its  price,  which,  in  consequence 
of  tl>e  exchange  rate  situation,  proves  to  be  very  low  for 
American  and  English  consumers. 

Lavender 

The  demand  is  always  active  and  a  slight  rise  is  to  be 
expected,  inasmuch  as  there  is  only  about  one-fifth  of  the 
last  crop  left. 

Thyme,  Rosemary,  Sage,  Aspic 

There  is  nothing  of  particular  interest  to  relate  with  re- 
spect to  these  oils.  The  demand  continues  unchanged, 
without  either  a  rise  or  a  decline  to  report. 

The  rise  in  the  products  of  Spain  puts  the  French  oils  In 
a  position  of  advantage. 

Summary 

There  is  a  resumption  in  business  to  be  reported,  and 
this  would  be  still  more  important  if  present  political  con- 
ditions had  not  caused  a  temporary  stoppage  in  transactions 
Nevertheless,  the  exports  from  Grasse  arc  important,  and 
there  is  great  activity  in  almost  all  of  the  houses. 
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PATENTS  AND  TRADE-MARKS 

0J£&W£S      L'ORtAL    Aitemola    ^EWOJt  Bf ^     «jH2)       Lov.we  CA5TANADA 

*  '••'•"*'         '>•»■'"  f***-       nt"/  »(■'" 

^  am*,  feu- 


NACOMA 


hlMt 

/  i,  tti         Ht.  ft* 
XL-RU3  omuMWMtt 


lit,  ttt 


u  r  />  s 


r»iK    w  :  « 


« in.* 

MCUL-MFD 


□ 


■uf 


J     HCican.  MASSACOL 


CIIKSIXROUOfS 


Kg 


AUXILIUM  /U'/rt 


REGALIA 


n^ni?       /"~w'  '"su  111,11  SHAV1TOL  <DH000*A 

ROM  r  figmte  ouvbmc 

1D0^  ^Sgl  f  ****    EPtOOR  t*"* 

Hr.ny         ijt,  tit 


COCO.  ST 
FOAM  ™ 


h?<»t    K1K1  pi,tt,e 


'  A,  V 


Duetlei 


I1t.-i1>         /7*.'4<        /ft.  Hi  Jl* 


/"f>*<  ' 


NOTE  TO  READERS 

This  department  is  conducted  under  the  general  super- 
vision of  a  very  competent  patent  and  trade-mark  at- 
torney. This  report  of  patents,  trade-marks,  designs  is 
compiled  from  the  official  records  of  the  Patent  Office 
in  Washington,  D.  C.  We  include  everything  relating 
to  the  four  co-ordinate  branches  of  the  essential  oil  in- 
dustry, viz.:  Perfumes,  Soap,  Flavoring  Extracts  and 
Toilet  Preparations. 

Of  the  trade-marks  listed,  those  whose  numbers  are  pre- 
ceded by  the  letter  "M"  have  been  granted  registration  under 
the  Act  of  March  19,  1920.  The  remainder  are  those  applied 
for  under  the  Act  of  February  20,  1905,  and  which  have 
been  passed  to  publication. 

Inventions  Patented  are  designated  by  the  letter  "P." 

Designs  Patented  are  designated  by  the  letter  "D." 

All  inquiries  relating  to  patents,  trade-marks,  labels, 
copyrights,  etc.,  should  be  addressed  to 

PATENT  AND  TRADE-MARK  DEPT.. 
Perfumer  Pub.  Co.  14  Cliff  St,  New  York. 

TRADE-MARK  REGISTRATIONS  APPLIED  FOR 
(Act  of  Feb.  20,  1905). 

130,663. — A.  Engelhard  &  Sons  Company,  Louisville,  Ky. 
(Filed  Apr.  5,  1920.  Used  since  Mar.  1.  1902.)— Coffees, 
Teas,  Extracts  for  Food  Flavoring  Purposes,  Canned  Fruits, 
Canned  Vegetables,  Canned  Fish,  and  Rice. 

136.571.— Smith,  Kline  &  French  Co..  Philadelphia.  Pa. 
(Filed  Aug.  27.  1920.  Used  since  Aug.  8,  1917. ) -Talcum 
Powder. 

144.157.-E.  Schueller,  Paris,  France.    (Filed  Feb.  28. 
1921.   Used  since  Sept.  8.  1908.) -Soaps. 
150,694.  —  J  tilt  s    Ix-qiiy,   doing   business   as  Artemisia. 


Montreal.  Quebec.  Canada.  (Filed  July  20,  1921.  Used 
since  May  20.  1921.) — Hair  Tonic. 

151.858. — The  VanCamn  Packing  Company,  Inc.,  Indian- 
apolis, lnd.  (Filed  Aug.  16.  1921.  Used  since  Dec.  8,  1920.) 
— Soap. 

153.236. — John  Herbert  Browne,  Aldwich,  London,  Eng- 
land. (Filed  Sept.  23.  1921.  Used  since  June  10,  1908.)— 
Face  Creams,  Face  Powders,  Hair  Tonic.  Bath  Crystals. 
Hair  and  Flesh  Tonic  Water,  Perfumed  Oils,  Perfumes,  and 
Perfume  Extracts. 

153.613.— R.  Odell  &  Sons  Company,  Newark.  N.  J., 
assignor  to  The  Odell  Company,  Newark,  N.  J.,  a  Corpora- 
tion of  New  Jersey.  (Filed  Oct.  1,  1921.  Used  since  June, 
1918.)— Hair  Tonic. 

153,615.— R.  Odell  &  Sons  Company.  Newark.  N.  J., 
assignor  to  The  Odell  Company,  Newark,  N.  J.,  a  Corpora- 
tion of  New  Jersey.  (Filed  Oct.  1,  1921.  Used  since  June, 
1918.) -Hair  Tonic.  * 

153,884.— Frederick  F.  Ingram  Company,  Detroit,  Mich. 
(Filed  Oct.  8,  1921.  Used  since  I920.)-Rouge  and  Face 
Powders. 

156,904. — Andrew  Jergens  Company  of  California.  Bur- 
bank.  Calif.  (Filed  Dec.  19.  1921.  Used  since  Nov.  19. 
1921.)— Toilet  Soap. 

157 ,330— David  Mason,  doing  business  as  Elinette  Co.. 
New  York,  N.  Y.  (Filed  Dec.  30.  1921.  Used  since  Aug. 
15.  1921.)-Toilet  Preparations- Namely,  Toilet  Water, 
Powder.  Cream,  Perfume.  Lip  Stick. 

158^03,-Charlcs  J.  Wallace,  doing  business  as  C.  J. 
Wallace  &  Co..  Duluth,  Minn.,  assignor  to  C.  J.  Wallace 
Co.,  Inc.,  Duluth,  Minn.,  a  Corporation  of  Minnesota.  (Filed 
Jan.  20.  1922.  Used  since  Dec.  1,  I921.)-Hand  Lotion. 
Toilet  Water.  Face  and  Talcum  Powder,  Perfume.  Rouge. 
Nail  Polish.  Mouth  Wash.  Tooth  Paste,  and  Tooth  Powders. 
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159,847. — L.  Chatham,  Sr.,  Products  Company,  Milwau- 
kee. Wis.  (Filed  Feb.  27,  1922.  Used  since  Dec.  10,  1920.) 
— Soaps. 

161,372. — The  New  Zealand  Refrigerating  Company, 
Limited,  Christchurch,  New  Zealand.  (Filed  Mar.  28,  1922. 
Used  since  Aug.  24,  1905.) — Tallow  largely  Used  in  Soap 
Making. 

161,400.— Model  Barber  Supply  Co.,  Peoria,  111.  (Filed 
Mar.  27,  1922.  Used  since  about  Mar.  1,  1920.)— Massage 
and  Face  Creams,  Shampoos,  Toilet  Waters,  Talcum 
Powders. 

161,774.— The  Fries  &  Fries  Company.  Cincinnati.  Ohio. 
(Filed  Apr.  S,  1922.  Used  since  Feb.  1.  1922.  (—Lotions  for 
External  Use.  Particularly  Alcohol  for  External  Use. 

162,762. — Thomas  F.  Kaughtin,  doing  business  as  T.  F. 
Naughtin  Co..  Omaha,  Nebr.  (Filed  Apr.  22.  1922.  Used 
since  1912.) — bakers'  and  Confectioners"  Supplies — viz,  Food- 
Flavoring  Extracts,  Doughnut  Flour,  Malt  Sirup  for  Food 
Purposes,  Spices.  Nut  Meats,  Cocoa,  Cornstarch,  Gelatin, 
Molasses,  Milk  Powder,  Condensed  Milk,  Meringue  Powder, 
Marshmallow  Powder.  Lemon  Oil,  and  Cottonseed  Oil. 

163,167— Frederick  F.  Horst,  doing  business  as  North- 
west Chemical  Co.,  Bellingham,  Wash.  ( Filed  May  1.  1922. 
Used  since  Julv.  1921.)-  Washing  Tablets,  Washing  Com- 
pounds. Windshield  Cloths,  and  Chemically-Treated  Polish- 
ing Goths. 

163,6121-;,.— M.  E.  Brinckcrhoff,  San  Diego.  Cal.  (Filed 
May  10,  1922.   Used  since  Jan.  1,  1917. >  —  Toilet  Lotions. 

163.886.- Joseph  Henry  Karp.  New  York.  N.  Y.  (Filed 
May  15.  1922.  Used  since  May  1,  1919.  )— Nail  Bleach,  Nail 
Cake  Polish.  Nail  Stone  Polish,  Nail  Paste,  Cold  Cream, 
Vanishing  Cream,  Massage  Cream,  Tooth  Paste,  Face 
Powder,  Talcum  Powder,  Complexion  Powder.  Tooth 
Powder,  Perfume.  Toilet  Water.  Skin  Lotions.  Witch-Hazel, 
Satchet  Powder.  Lip  Stick.  Rouge.  Hair  Tonic.  Glycerine, 
Rose-Water.  Almond  Cream.  Astringent,  Brillantine,  Bay 
Rum,  Foot  Powder,  Florida  Water,  Hair  Dye,  Peroxide  of 
Hydrogen,  Powder  and  Liquid  Hair  Whitcncr,  Ixmon 
Cream  for  Bleaching  and  Whitening  the  Skin.  Henna  Sham- 
poo, Cuticle  Cream,  Cuticle  Salve.  Tar  Shampoo,  Cocoanut 
Oil  Shampoo;  Medicated  Salve  for  Cuts.  Burns,  Sunburn, 
Blisters,  Piles,  ChafinR.  and  Abrasions;  Eyebrow  Pencil. 
Nail-Bleach  Paste,  Nail-Bleach  Liquid. 

165.41 1.— Perkins  Products  Co.,  Hastings,  Nebr.  (Filed 
June  12.  1922.  Used  since  Apr.  28.  1922.)— Toilet  Prepara- 
tions— viz.  Vanishing  Cream.  Massage  Cream.  Cold  Cream, 
Rose-Leaf  Jelly,  Benzoin  and  Almond  l»tion.  Face  Powders. 
Talcum  Powder.  Foot  Powder.  Perfume,  Toilet  Water.  De- 
odorant, Hair  Remover,  Lip  Rouge,  Rouge  Compact.  Dental 
Cream.  Hair  Tonic  and  Liquid  Hair  Shampoo,  and  Medicinal 
Preparations — viz.  Toothache  Drops.  Com  and  W  art  Remedy, 
Carfxilic  Salve,  Castoria,  Sirup  of  Figs  and  Senna;  Liniment 
used  for  Sprains,  Bruises,  Sore  Muscles,  Lumbago.  Back- 
ache, Rheumatism.  Sore  Throat,  and  Headache:  Healing 
Oil.  Cough  Sirup;  Vapor  Ointment  I'sed  for  Coltb.  Croup. 
Pneumonia,  Coughs.  Sore  Throat.  Tonsillitis,  Catarrh. 
Whooping  Cough,  Bronchitis,  Asthma,  Piles,  Burns.  Sprains, 
and  Surface  Inflammation;  Aspirin  Tablets,  Laxative  Cold 
Tablets,  and  General  Tonic  Tablets  and  Constitutional  Tonic. 

165.460—  Patrician  Olive  Oil  Corp..  New  York.  N.  Y. 
(Filed  June  13.  1922.   Used  since  May  25.  1922.')— Olive  Oil. 

166,368.— Edward  J.  Hatton.  doing  business  as  Hatton 
Mfg.  Co..  Chicago,  III.  (Filed  July  I,  1922.  Used  since 
Sept.  9.  1921.)— Hair  Tonic. 

166,652.— Crvsto  Soap  Co.  Aurora.  III.  (Filed  Julv  10. 
1922.   Used  since  May  25.  1922.)— Mineral  Soap. 

166.969.  — Acme  Flavoring  Co.,  Portland.  Oregon.  (Filed 
July  17.  1922.  Used  since  Feb.  1,  1918.)— Food  Flavoring 
Extracts. 

166.970.  -  Thomas  H.  Adams,  doing  business  as  Cushman 
Drug  Co..  Vincennes.  Ind.  (Filed  July  17.  1922.  L'sed  since 
1912  )— Salve  or  skin  Balm  Which  is  an  Antiseptic  Dressing 
in  Ointment  Form  for  Burns.  Flesh  Wounds.  Scalds.  Bruises. 
Insect  Bites,  Eczema,  Sores,  Croup,  and  All  Inflammations, 
and  Which  May  be  Effectivclv  Used  in  the  Treatment  of 
Catarrh,  Tetter,  Ringworms,  Boils  and  Piles,  and  Which 
May  be  Used  to  Soothe  ami  Allay  Skin  Irritations  After 
Shaving1. 

167.135. — Annette  I^nzet.  doing  business  as  Lanzettc 
Laboratories,  San  Francisco.  Calif.  (Filed  lulv  20.  1922. 
Used  since  Dec.  I.  1921.)  — Face  Cleanser  Consisting  of  a 


Specially-Prepared  Tissue  Paper  Applied  to  the  Skin  for 
Removing  Excess  Oil,  Face  Cream,  Talcum  Powder,  Face 
1-otion,  and  Massage  Pad  Consisting  of  a  Pumice-Stone 
Preparation  Lscd  for  Checking  and  Removing  Superfluoui 
Hair. 

167.153.— Arthur  Winarick,  New  York,  N.  Y.  (Filed 
July  20,  1922.  Used  since  Sept.  15,  1921.  (—Face  Powders, 
Face  Creams,  Perfumes,  Toilet  Waters,  Rouges,  Hair 
Tonics,  Dentifrices,  Tooth  Powders,  Deodorizing  Prepara- 
tions, and  Sachet  Powders. 

167,178.— Joseph  Henry  Kark,  New  York.  N.  Y  (Filed 
July  21.  1922.  Lscd  since  May  1.  1919.)—  Powder.  Liquid. 
Paste,  and  Bar  Bleaches  for  Hats.  Shoes,  and  Fabrics ; 
Powder  Bleach,  Tooth  Bleach.  Skin  Bleach.  Carbonate  Mag- 
nesia Powder,  Oxalic  Acid,  Sodium  Thio  Sulphate.  Sodium 
Aluminum  Sulphate.  Citric  Acid,  Button  Bleach,  Paste 
Bleach,  Powdered  Carbonate  Magnesia,  Corbonatc  Mag- 
nesia Technical.  Shoe  Bleach.  Clothes  Bleach,  Mouth  Bleach. 
Oil  Bleach,  White  Henna  Powder,  Flowers  of  Sulphur, 
Alum.  Dye  Bleach,  Sulphate  Tattnc,  Feather  Bleach.  Straw 
Bleach.  Liquid  Bleach,  and  Cotton  Bleach. 

167,218.— Guillaume  Bailet,  ILndon,  1-oudon.  Fngtand. 
(Filed  July  22.  1922.  L'sed  since  Oct.  29.  I918.t-Dves  f.,r 
the  Hair. 

167.270— Wm.  Schicid  Mfg.  Co.,  St.  Louis  Mo.  (Filed 
July  22.  1922.    L  sed  since  July  12.  1922.  >  — Lye. 

167.397.  — The  K.  C.  Harlcy  Company,  Dayton,  Ohio. 
( Filed  Julv-  26,  1922.  Used  since  July  15,  1922  I -Toilet 
Creams,  Perfumes,  Toilet  Waters,  Toilet  Lotions.  Face 
Powders,  and  Talcum  Powders. 

167.398.  — The  E.  C.  Hariev  Company,  Davton.  Ohio. 
(Filed  Jul>  26.  1922.  Used  since  July  15.  1922.  i  —  Toilet 
Creams,  Perfumes,  Toilet  Waters,  Toilet  Lotions,  Face 
Powders,  and  Talcum  Powders. 

167.399.  — The  E.  C.  Harley  Company.  Davton,  Ohio. 
(  Filed  Julv  26,  1922.  Used  since  July  15.  1922  )—  Toilet 
Creams.  Perfumes,  Toilet  Waters,  Toilet  Lotions.  Face 
Powders,  and  Talcum  Powders. 

167,500. — W.  &  II.  Walker.  Inc..  doing  business  as  Thomas 
Chemical  Co.,  Pittsburgh.  Pa.  (  Filed  lulv  27.  1922.  Used 
since  June  19.  1922. )— Alcohol  Rubbing' and  Bathing  Prepa- 
ration. 

167.783  — Otto  Karl  Quast.  doing  business  as  The  Xix-Lix 
Co..  Spokane.  Wash.  (Filed  Aug.  3,  1922.  Used  since  Tuly 
9.  1922.)— Hair  Tonic  and  Dandruff  Remedy. 

168.004.— Philomena  Schmalz  &  Co.  Ptteairn.  Pa.  (Filed 
Aug.  9.  1922.    L'sed  since  July  IX,  1922.)  — Hair  Restorer 

168.075—  The  Snowdust  Companv.  New  York.  X.  Y 
(Filed  Aug  10.  1922.  Used  since  June  25.  1922.)  Wash- 
ing Ci  impound. 

168.417.-  Harry  Karton.  doing  business  as  Puritv  Chemi- 
cal Co..  Philadelphia.  Pa.  (Filed  Aug.  18.  1922  Used  since 
July  27.  1 922.) -Fare  Powder.  Rouge.  Toilet  Creams,  Toilet 
Powder.  Perfumes,  and  Sachet  Powder. 

168.430.  W  illiam  J.  Popp.  doing  business  as  Fort  Orange 
Chemical  Company.  Allianv.  X.  Y.  (Filed  Aug.  18,  1922 
Used  since  Aug.  1.  1922  )  — Hand  Soap. 

168,515.— J.  E.  Curran  Corporation.  Xew  York.  X  Y 
(  Filed  Aug.  21.  1922.  Used  since  Aug.  8.  1922.) -Dandruff 
Remedy.  Toilet  and  Skin  Preparation. 

168.528.— Edward  T.  Hatton.  doing  business  as  Hatton 
Mfg.  Co..  Chicago.  III.  <  Filed  Aug.  21,  1922.  L'sed  since 
Aug.  14.  1916.)-! lair  Tonic. 

168.535 —Edward  F.  Koss.  doing  business  as  Koss  Prod- 
ucts. Washington.  D.  C.  (Filed  Aug.  21.  1922.  Used  since 
Jan.  1.  1922.)— Antiseptic  and  Cooling  Lotion  for  L'se  After 
Shaving. 

168.5X8,  The  Xew  Zealand  Refrigerating  Companv. 
Limited.  Christchurch.  Xew  Zealand.  (Filed  Aug  22  1922 
L'sed  since  July  30,  1896.  (—Tallow  Large  I  v  Used  in  Soap 
Making. 

168.629.-  Oiarlvs  G.  Bovd.  Bethlehem.  Pa.  (Filed  Aug 
24  1922_  Used  since  Aug.  17.  1922  ) -Foot  Powders. 

168.725  — George  Pagonis.  doing  business  as  George  Pago- 
tus  Co..  Xew  York.  X.  Y.  (Filed  Aug.  26.  1922  Used  since 
July  1,  1922.)— Hair  Tonic.  Toilet  Waters.  Colognes,  and 
Cold  Creams. 

168.745  — Ixnna  Therress  Alexander.  Tulsa,  Okla     I  Filed 
Aug.  28.  1922.    Used  since  June.  1922.)-Hair  Tonic. 
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168,952—  The  J.  H.  Williams  Company.  Glastonbury. 
Conn.  (Filed  Aug.  31,  1922.  Used  since  November.  1902.) 
— Preparation  for  the  Hair  and  Beard. 

168.956. — Chesebrough  Manufacturing  Co..  Consolidated. 
New  York.  X.  V.    (Filed  Sept.  1,  1922.    Used  since  Nov. 

26,  1912.)— Petroleum  Jelly  and  Preparations  Thereof. 
169.167.-Fred  H.  Gross,  Wilkes-Barre,  Pa.    (Filed  Sept. 

7,  1922.  Used  since  Aug.  18,  1922.)— Shaving  Cream  in  the 
Form  of  a  Soap  Paste  Used  Before  Shaving. 

169.230. — Toilet  Products  "A"  Companv,  New  York,  N. 
Y.  (Filed  Sept.  8,  1922.  Used  since  June,  1920.)— Bay 
Rum. 

169.357. — Glenco  Chemical  Co..  Troy.  N.  Y.  (Filed  Sept. 
12,  1922.   Used  since  Feb.  1.  1922.)— Cleansing  Powder. 

169.641.— Marshall  Field  &  Company.  Chicago.  III.  (Filed 
Sept.  18.  1922.  Used  since  March  26.  1912.)— Sachet  Pow- 
der, Face  Powder,  Vanishing  Cream,  Talcum  Powder.  Com- 
pact Face  Powder,  Compact  Rouge,  Cold  Cream,  Lip  Stick, 
Bath  Salt.  Eyelash  Beautificr,  and  Vegetale. 

169.837— Ralph  W.  Whitaker,  New  York.  N.  Y.  (Filed 
Sept.  22.  1922.   Used  since  Sept.  5,  1922.)— Hair  Dressing. 

169,878.— The  Stomatol  Company  of  America.  Highland 
Park.  111.  (Filed  Sept.  23,  1922.  Used  since  Sept.  1,  1922.) 
— Liquid  Shaving  Soaps. 

169.980.— Merck  &  Co..  New  York.  X.  Y.    (Filed  Sept. 

27,  1922.    Used  since  Aug.  11.  1922. )— Talcum  Powder. 
170,022—  A.  L  Krank  Mfg.  Co.,  St.  Paul.  Minn.  (Filed 

Sept  28.  1922.    Used  since  Oct.  21.  1910.)— Face  Lotion. 

170,049— United  Drug  Company.  Boston.  Mass.  (Filed 
Sept.  28.  1922.  Used  since  Dec.  8.  1921.)— Perfume  Ex- 
tract, Toilet  Water.  Cleansing  and  Vanishing  Cream. 

170.056. — Continental  Drug  Corporation.  St.  Louis.  Mo. 
(Filed  Sept.  29,  1922.  Used  since  Jan.  1,  1920.)— Toilet 
Articles  and  Preparations — Namely.  Vanishing  Cream,  Cold 
Cream.  Extract  (Perfume).  Toilet  Water,  Lip  Stick,  Eye- 
brow Pencil,  Rouge,  Compact  Powder,  Talcum  Powder, 
Deodorant,  Depilatory'.  Face  Powder,  and  Nail  Polish. 

170.083  —Paul  Prot  &  Cie.,  doing  business  as  Parftimerie 
Lubin.  Paris,  France.  (Filed  Sept.  29.  1922.  Used  since 
March.  1920.) — Perfumes,  Toilet  Waters.  Face  Powder, 
Talcum  Powder,  Face  Lotion,  Face  Cream  and  Rouge. 

170.084.  — Paul  Prot  &  Cie.  doing  business  as  Parfumeric 
Lubin,  Paris.  France.  (Filed  Sept.  29.  1922.  Used  since 
June.  1912.)— Perfumes,  Toilet  Waters,  Face  Powder.  Tal- 
cum Powder.  Face  Lotion,  Face  Cream,  and  Rouge. 

170.085.  — Paul  Prot  &  Cie,  doing  business  as  Parfumeric 
Lubin,  Paris.  France.  (Filed  Sept.  29.  1922.  Used  since 
June.  1912.)— Perfumes,  Toilet  Waters.  Face  Powder.  Tal- 
cum Powder.  Face  Lotion,  Face  Cream,  and  Rouge. 

170.087— Paul  Prot  &  Cie,  doing  business  as  Parfumeric 
Lubin.  Paris.  France.  (Filed  Sept.  29.  1922.  Used  since 
Oct..  1920.)— Perfumes.  Toilet  Waters,  Face  Powder.  Tal- 
cum Powder.  Face  Lotion.  Face  Cream,  and  Rouge. 

170.153.-I.ouis  Philippe.  Inc..  New  York.  X.  Y  (Filed 
Sept.  30.  1922.  Used  since  1913.  )-Tooth  Paste  and  Tooth 
Powder. 

170.168— Waukee  Company.  Indianapolis.  Ind.  (Filed 
Sept.  30.  1922  .  Used  since  April  15,  1921.)— Hair  Dressing 
in  Liquid  Form  to  be  Rubbed  into  the  Hair  and  Scalp. 

170.202— Rav  O.  Lee.  Kansas  Citv.  Mo.  (Filed  Oct.  2. 
1922.    Used  since  Dec.  5.  1921.)— IXntifrice. 

170.229—  V.  Vivaudou.  Inc..  New  York.  N.  Y.  (Filed 
Oct.  2.  1922.  Used  since  Aug.  29.  1922.)— Rouge  and  Face 
Powder  in  Compact  Form. 

170,256. — Nature  Products  Company.  Tonopah,  Nev. 
(Filed  Oct.  3.  1922.  Used  since  Aug.  4.  1922  )-Tooth 
Powder  and  Tooth  Paste. 

170.343-  The  Sopura  Soap  Products,  Inc..  New  Rochclle. 
N.  Y.  (Filed  Oct.  5.  1922.  Used  since  Sept.  26,  1922.)  — 
Laundrv  and  Toilet  Soaps. 

170.390. — Alexander  Karpman.  doing  business  as  Kiki 
Manufacturing  Company.  New  York,  N.  Y.  (Filed  Oct.  6, 
1922.    Used  since  June  14.  1922.)— Perfumes. 

170.410. — Standard  Oil  Company,  Incorporated  in  New 
Jersey.  Bavonne.  X.  J.  (Filed  Oct.  6,  1922.  Used  since 
Julv  29.  1922.)— White  Mineral  Oil. 

170.493 — Virginia  C.  B.  Lambert,  doing  business  at  Ozark 
Chemical  Co..  Arcadia.  Mo.  (Filed  Oct  9.  1922.  Used 
since  Sept.  7.  1922.)-NaiI  F.molicnt  or  Polish. 


170.531. — Latheral  Soap  Company,  Tampa,  Fla.  (Filed 
Oct.  10.  1922.    Used  since  May  28,  1922.)— Soap. 

170,533. —  Morana,  Incorporated,  doing  business  as  Com- 
pagnie  Morana.  New  York.  X.  Y.    <  Filed  Oct.  10,  1922.  . 
Used  since  Sept.  1.  1918. )— Odoriferous  Products  Suitable 
for  Use  in  the  Production  of  Soaps  and  Perfumes. 

170.550— Security  Drug  Co.,  Alameda,  Calif.  (Filed  Oct. 
10,  1922.  Used  since  June  1,  1921.) — Hair  Shampoo,  Dan- 
druff Remover,  Hair  Tonic,  and  Scalp  Cleanser. 

170.654.— Lelknart  Import  Co..  Inc.,  New  York,  N.  Y. 
(Filed  Oct.  12.  1922.  Used  since  Jan.  1.  1922.)— Perfumes. 
Toilet  Waters,  Liquid  Brilliantines,  Solid  Brilliantines.  Face 
Powders.  Toilet  Powders,  Sachet  Powders,  Face  Rouges, 
Lip  Rouges,  Lip  Sticks. 

170.697.— Alfred  T.  Silene,  Cambridge,  Minn.  (Filed  Oct. 
13.  1922.  Used  Since  Oct.  1,  1922.)— Hair  Saver  and  Hair 
Darkencr. 

170.710- — Colgate  &  Company.  Jersey  City.  X.  J.  (Filed 
Oct.  14.  1922.    Used  since  May,  1922.)— Soap. 

170.810— Julius  Ehmann.  doing  business  as  Oliveine  Lab- 
oratories. Xewark.  X.  J.  (Filed  Oct.  17,  1922.  Used  since 
June.  1922. )— I lair  Tonics. 

170.816.— Golden  Rav  Manufacturing  Co.,  Philadelphia. 
Pa.  (Filed  Oct.  17.  1922.  Used  since  March,  1922.)—  Hair 
Tonics. 

170.893. — Xubright  Company,  Concord,  Calif.    (Filed  Oct 
18.  1922.   Used  since  Jan.  1.  1922.)  -Washing  Powder. 

171.249, — The  Bonnic-B  Company.  Inc..  Xew  York,  N.  Y 
(Filed  Oct  27.  1922.  Used  since  Feb.  15,  1921.)-Powdcr 
Puffs. 

171. 171. -Richard  Hudmit.  New  York.  X.  Y.  (Filed  Oct. 
25.  1922.  Used  since  Oct..  1916.) — Cleansing  Creams.  Van- 
ishing Creams,  Perfumes,  Face  Powders,  Toilet  Waters. 
Talcum  Powder.  Cold  Creams,  and  Tooth  Powder  Put  Up 
in  Combination  Packages  or  Cases  Containing  Two  or  More 
of  the  Products  to  Which  the  Trade-Mark  is  Applied. 

171.180. — John  H.  Martin,  doing  business  as  Dcrmavcl 
laboratories.  New  York.  X.  Y.  (Filed  Oct.  25,  1922.  Used 
since  July  28.  1922.)— Toilet  Preparations— viz.,  Toilet  Claw 

171.333.— Lionel  Trading  Co.,  Inc..  New  York.  N.  Y. 
(Filed  Oct.  28.  1922.    Used  since  Oct.,  1921.)— Perfumes. 


TRADE-MARK  REGISTRATIONS  GRANTED 
(Act  of  March  19,  1920). 

These  registrations  are  not  subject  to  opposition. 

163.536.— Agnes  J.  Smith,  Washington,  D.  C.  (Filed  Aug. 
7.  1922.  Serial  No.  167.899.  Used  since  May.  1907.)- 
Hair  Tonic. 

163.544.- V.  Vivaudou.  Inc..  Xew  York.  N.  Y.  (Filed 
Aug.  24.  1921.  Serial  No.  152,146.  Used  since  Aug.  10. 
1921.)— Face  Powders  and  Rouges. 

163.546- Weichsel  Laboratories.  Dallas.  Tex.  (Filed 
Dec.  7.  1921.  Serial  No.  156.427.  Used  since  Jan.  14.  1921.) 
—A  Chemical  Preparation  for  Use  as  a  Skin  Curative. 

163.830— C.  Alexander  Murray,  doing  business  as  Upton 
Supply  Company.  Pawtuckct.  R.  I.  (Filed  Sept.  5.  1922. 
Serial  No.  169,068.  Used  since  August,  1914.)— Shampoo 
Soap. 

163.855.— Pennsy  Ivaiiia  Soap  Company  of  Lancaster,  Pa., 
Uncastcr.  Pa.  (Filed  Oct.  14.  1922.  Serial  No.  170,727. 
Used  since  1912.) — Soaps. 

163  860. — Morris  Crupain,  New  York.  N.  Y.  (Filed  Tunc 
10.  1921.  Serial  No.  148.927.  Used  since  January.  1917.)- 
Powder  Puffs. 

DESIGNS  PATENTED 

61.829.— Bottle.  Fernand  Javal.  Paris,  France.  (Filed 
April  7.  1922.    Serial  No.  1.618.)    Term  of  patent  \4  years. 

61.840.— Bottle.  Albert  V.  Baxter.  Warrington.  England, 
assignor  to  Erasmic  Company  Limited,  Warrington.  Eng- 
land, a  Corporation  of  Great  Britain.  (Filed  Feb.  2,  1921. 
Serial  No.  442,000.)    Terra  of  patent  3</2  years. 

61.917. — Perfume  Container.  Frederick  G.  Manners. 
Trenton.  N.  J.  (Filed  Apr.  12.  1922.  Serial  No.  1.698.) 
Term  of  Patent  years. 

61.918-Bottlc.  Frank  J.  M.  Miles.  New  York.  N.  Y.. 
assignor  to  Cheramy.  Inc..  New  York,  N.  Y.,  a  Corporation 
(Continued  oh  page  558) 
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AUSTRALIA 

Anti-Dumping  Enforced.— The  Australian  Government 
has  imposed  anti-dumping  on  the  following  goods:  Under 
section  9  (dumping  preference  duty),  when  imported  from 
Germany  :  Scientific  apparatus  ;  eau  de  Cologne,  all  sizes 
(Johann  Maria  Farina);  fine-tooA  combs;  safity  razors; 
eau  de  Cologne  (Roger  &  Gallet,  Paris,!,  when  originating 
in  or  exported  from  France. 


BULGARIA 

Otto  of  Rose.— Consul  Graham  H.  Kemper,  in  a  recent 
report  on  Bulgarian  trade,  records  the  following  exports  of 
otto  of  rose  to  the  United  States  as  having  lx-cn  declared  at 
the  consulate  in  Sofia:  1920.  22.3'X)  ounces,  valued  at  $148,- 
187;  1921.  10.593  ounces,  worth  $4*660. 

ImjKirts  of  perfumery  into  Bulgaria,  chiefly  from  Gcr- 
many  and  Austria,  were  valued  at  about  $20,000  in  1920  and 
I4S.000  in  1921.    None  was  received  from  the  United  States. 


CHINA 

Perfumery.  Cosmetics  and  Soaps. — Statistics  of  Hong- 
kong's trade  just  received  from  Consul  General  William  H. 
Gale  show  these  comparative  facts:  Imports  of  cosmetics 
and  perfumery :  1920.  £80,276;  1921.  £70.224.  Exports  of 
same:  1920,  £389,886;  1921.  £290.505. 

Total  soap  imports :  1920.  £321,043;  1921,  £92.227.  Ex- 
ports of  soap  arc  not  reported  separately. 

Of  cosmetics  and  perfumery  the  details  of  imports  from 
the  three  leaders  follow  for  1921 :  From  the  United  States. 
£25,006,  a  falling  off  of  £15000;  from  the  United  Kingdom, 
£14,065,  a  gain  of  £3.000;  from  Japan.  £5,898,  a  loss  of 
£1,000.  It  will  be  seen  that  the  British  got  some  of  the 
American  and  Japanese  trade  in  these  articles. 

Common  soap  imports  from  the  three  leading  nations  in 
1921  were  divided  as  follows:  United  States.  £803,  a  drop 
from  the  previous  year  of  £9.000;  United  Kingdom,  £7,954, 
a  decrease  of  £62,500;  Japan.  £7.771,  a  falling  off  of  £79.000. 
In  supplying  fancy  and  toilet  soaps  the  United  States  re- 
tained first  place,  with  £8,947,  but  suffered  a  loss  of  £24,- 
366;  United  Kingdom,  £8,267,  a  drop  of  about  £7,000;  Japan, 
£4,190,  a  decrease  of  £1,200. 


ECUADOR 

Foreicn  Trade  Exchange  Control.— In  an  effort  to  con- 
trol exchange,  the  exportation  of  all  merchandise  from  Ecua- 
dor (including  parcel-post  shipments)  is  under  license,  all 
duties  being  required  to  be  paid  in  foreign  currency  and  all 
exoprts  to  be  invoiced  with  prices  estimated  in  foreign  cur- 
rency. All  foreign  drafts  obtained  from  exports  must  be 
turned  over  to  the  Government  through  the  consulting  eco- 
nomic commission  at  a  rate  fixed  daily  by  this  commission. 
The  rate  is  governed  by  the  selling  price  of  cocoa  in  the 
(Continued  on  page  564) 


THE  MARKET 
Essential  Oils.  Aromatic  Chemicals,  Etc. 

The  essential  oil  industry  is  going  at  a  much  faster  pace 
than  it  was  a  month  ago,  if  reports  received  from  all  quar- 
ters of  the  trade  are  reliable.  So  many  contacting  factors 
dominate  the  general  position  that  it  is  difficult  to  explain 
with  any  degree  of  accuracy  why  so  many  products  have 
gone  up.  A  safe  generalization  utilized  by  some  observers 
is  that  the  market  is  under-supplied.  All  of  the  so-called 
Spice  oils  have  experienced  a  steady  upward  movement,  re- 
sulting from  the  scarcity  and  rising  trend  of  the  raw  ma- 
terials. The  attention  of  the  trade  generally  has  focused 
on  the  shortage  which  has  driven  oil  of  citronella  to  the 
highest  point  in  several  years.  There  is  very  little  of  the 
oil  being  offered  from  Ceylon,  although  future  shipments 
from  that  island  are  held  at  71  cents,  while  for  the  Java  a 
shipment  quotation  of  N3  cents  is  being  named.  The  soap 
trade  is  in  more  or  less  of  a  quandary  over  the  situation. 

A  revival  of  active  demand  for  the  various  citrus  oils  at 
this  season  of  the  year  is  unusual  but  consumers  have  been 
clamoring  for  both  products  with  the  result  that  prices  are 
pegged  at  around  85  cents  for  lemon,  while  orange  oil 
has  experienced  an  advance  of  fully  25  cents.  The  recent 
tension  in  clove  oil  has  been  relaxed  as  reports  of  a  shortage 
in  the  spice  were  found  to  have  been  highly  camouflaged, 
while  the  Department  of  Agriculture  has  withdrawn  its 
vigil  as  to  imports  of  the  spice  so  that  fairly  liberal  quan- 


tities ha\e  again  become  available  for  use  by  the  oil  pressers. 

News  de\ck>pments  from  abroad  have  been  more  or  less 
sensational,  but  do  not  apjnar  to  have  shaken  confidence  one 
iota  in  the  strength  of  the  general  business  situation  in 
America.  On  the  contrary  the  strength  of  the  linking  posi- 
tion here  has  enabled  bn.kers  to  borrow  upwards  of  $2,000.- 
000,000  from  the  banks  to  expand  their  markets.  The  essen- 
tial oils,  like  all  other  commodities,  arc  feeling  the  benefits 
of  this  situation,  though  indirectly.  For  the  time  being  at 
least  we  are  not  dependent  upon  foreign  outlets  for  our 
manufactures,  so  that  the  only  significance  attaching  to  the 
rumblings  from  the  Ruhr  is  the  probability  thai  a  drop  in 
exports  some  months  from  now  may  encroach  on  potential 
profits. 

Lively  Inning  features  all  floral  products.  Oil  of  gera- 
nium is  meeting  a  wide  demand  at  prices  ranging  from  $5.50 
to  $9  for  the  Bourbon  and  Algerian  with  the  Turkish  avail- 
able at  the  usual  concession.  It  is  hardly  expected  that 
lower  prices  will  rule  on  any  of  the  tlowcr  oils,  although  for 
the  time  being  the  irregularity  of  the  French  monetary  unit 
is  regarded  as  disquieting  A  general  upward  movement 
appears  on  foot  in  the  various  rose  products.  The  better 
qualities  of  lavender  oil  are  getting  scarce  on  spot,  prices 
showing  resulting  firmness.  American  |>erfumers  arc  under- 
stood to  lie  negotiating  for  the  purchase  of  large  blocks  of 
the  principal  French.  Turkish  and  Algerian  products  and 
their  competition  with  Fnglish  buyers  is  stimulating  an 
advancing  market, 

With  the  exception  of  citronella  and  the  rose  products 
price  changes  as  a  rule  ha\e  not  been  violent.  On  the  con- 
trary the  tendency  has  been  towards  gradual  firmness. 
Consumer  buying  on  a  broad  scale  which  started  late  in 
November  of  last  year  following  the  passage  of  the  tariff 
bill  is  expected  to  gain  headway  as  we  launch  into  the 
(Continued  on  page  564 1 
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PRICES  IN  THE  NEW  YORK  MARKET 

(Quotations  on  this  page  are  those  made  by  local  dealers,  but  are  subject  to  revision  without  notice-  be 

present  unstable  conditions.) 
(See  last  page  of  Soap  Section  for  Prices  on  Soap  Materials.) 


of  the 


ESSENTIAL 
Almond,  Hitter,  per  lb. 
Ahnond,  S.  P.  A  


t ..... . 


Almond,  F.  I*'.  C.  "art" 
Almond,  Sweet  True.. 
Almond,  Apricot  Kernel 
Amber,  crude  . 
Amber,  rectified 
Amyris.  balsamifcra. . . . 
Anise,  "lead  free  L'.S.P" 
Aspic  (spike)  Spanish.. 

French   

Bay,    Porto  RtCO  

West  Indies   

Bergamot,  35-36  per  cent 

Birch  sweet  X.  C  

Pcnn.  and  Conn  

Birchtar,  crude   

Birditar,  rectiiied  

Bois  de  Rose,  Fcmelle.. 
Cade.  U.  S.  P.  "IX".. 
Cajeput,  Xative  C.  S.  P. 

Curaiitt   

Camphor,  Jap,  "white". . 

Cananga,  Java  

Cananga,  Java,  rectified 
Caraway  Seed,  rectiiied 

Cardamon,  Ceylon  

Carvol   

Cassia,  rectified,  U.S. P. 

Cedar  Leaf   

Cedar  Wood 


OILS 
•$4.50*j 
5.00*i. 
!  75  n 
MY<\ 
._'<•-; 
.»5'.J! 

1.15:y 
4.00<i 
57j4*r. 
.75"i 
1.15ra 
2  65'./ 
2.75r« 
2  tow 
2.50v/ 

3m<t 

.7  So  i 

125"® 


$4.75 
525 
1.90 
.45 
29 
l.uu 

1.25 
4.50 
.60 
.80 
1.25 
2.75 

2.75 


.85 
1.30 

7\ 


2.50  1 1  2.75 

.50r</ 

.80® 
4.50  m 

.14*i 
2.50CH) 
3.75 
6.50w. 
22.00® 
8.75*i 

2.15® 

1,00® 
27r.« 


1.05 

.18 

3.85 
6.75 


2.30 
1.15 
.30 


Celery    10.0%.  12.00 


Cinnamon,  Ceylon 
Citronella,  Ceylon. 
Citronclla,  Java... 
Cloves,  Bourlipn... 
Cloves,  Zanzibar.. 

Copaiba   

Coriander   

Croton   

Cubebs   


15  50ni 
.73*- 
,85'<i 
2.75w 


16.00 
.75 
.90 


Dillseed   

r.ngcron   

Eucalyptus, 

Aus.,  "U.  S.  P."  

Fennel,  Sweet  

Geranium,  Rose  Algerian 

Geranium,  Bourbon  

Geranium,  Turkish 

(pal ma  rosa)    4  75*? 

Ginger    525*? 

Gingergrass    3.00® 

Guiac  (Wood)    5.00® 

Hemlock   1.75® 

Juniper  Berries,  rectified  1.2<K<i 

Lavender,  English   32.00m 


"IX" 


.65 
2.00 
2.50 


Lavender,  U.S.P. 

Lemon   

Lemon  "Calif... 
Lcmongrass  .... 
Limes,  distilled. . 
Limes,  expressed 

Lin aloe   

Mace,  distilled .  . . 

Mirbane   

Mustard,  genuine   17.00*? 

Mustard,  artificial   3.00® 

Ncroli,  Bigarade,  Petale 

Extra    175.00r?i '200.00 

Neroli,  Bigarade.  Petale  1 25.00*1 150.00 

Nutmeg  95<S 

Opoponax    28.00*? 

Orange,  bitter    225® 


3.25*1- 
.85''  r 
.75*1 
95® 
,60*ii 
1.75*? 
2.40*7 
.95*? 
.15*? 


350 
1.10 


2.40*1 
2.50*i 
3.00&! 

5.25*i 
3.50® 
57.0 


Orange,  sweet,  West 
Indies   

Orange,  sweet,  Italian.  . 

Orange,  Calif  

Origanum,  imitation  

Orris  Root,  concrete, 
foreign   (oz.) 

Orris  Root,  concrete,  do- 
mestic  (oz.) 

Orris  Root,  absolute 
(oz.) 

Parsley    IS 

Patchouly    7.7 

Pennyroyal,  American.. 

Pennyroyal ,  French  

'Peppermint   

Peppermint,  redistilled. . 
Petit  Grain.  So.  American 

Petit  Grain.  French  

Pimento    1.90,1 

Pine  Needles,  from  Pin- 

us  Sylvcstris   

Rose,  Bulgaria  (oz.) 

Rosemary,  French,  .(lb.) 

Rosemary,  Spanish  

Rue   

Sage   

Sandalwood,  East  India 

Sassafras,  artificial  

Sassafras,  natural  

Savin.  French   3.50*? 

Snake  Root   16.00® 

Spearmint    2.60® 

Spruce   1.60W 

Tansy   8.00V 

Thyme,  French,  red   1.25  ® 

Thyme.  French,  white..  1.50*i 
Thyme.  Spanish,  red....  1.00® 

Vetivcrt.  Bourbon   5.50® 

30.50*? 


2.50 
2.85 
3.25 
.40 


2.15 
325 


9.00 


4.51 

3.75® 

.42® 

,85,v, 


Fast  India. 
W  intergrren,  Southern . . 

Pennsylvania   

Wormseed   

Wormwood  

Ylang-Ylang,  Manila... 
Ylang-Ylang,  Bourbon.. 


7.75 
.45 


2.70 
1.75 

1.50 
1.75 


4.75 


4.25*? 
800*?) 
30.00*?  40.00 
7.00® 


8.50 


DERIVATIVES  AND  CHEMICALS 
Acctophenone    4.75® 


dom . 
foreign 


Amyl  Salicylate 

Amyl  Salicylate 

Anethol   

Anisic  Aldehyde,  foreign 
Domestic   

Benzaldehyde,  domestic, 
U.  S.  P  

Benzaldehyde,  F.  F.  C. 
domestic   

Benzyl  Acetate,  domestic 

Benzyl  Acetate,  forrign 

Benzyl  Alcohol  

Benzyl  Benzoate  

Bonicol   

Bomyl  acetate   

Bromostyrol  

Carvol   

Cinnamic  Acid  

Cinnamic  Alcohol  "Solid" 

Cinnamic  Aldehvde  

Citral  C.  P  

Citronella,  domestic  

Grtronclla.  foreign  

Cumarin,  natural  

Cumarin,    artificial,  do- 
mestic   4.50® 


1.45® 
1.50*5 
1.60® 
4 JO® 
4.25® 

1.75® 

2  25*? 

1.50*7 

1.75*? 

1.85*? 

1.8S*? 

3.50*? 

4.25*i 

4.75*? 

8.75*?' 

3.00*? 
16.00*? 

3.50® 

2.85/J? 
1200*? 
12.00*? 
1500*? 


4.50 


2.00 


3.50 


3.50 


Cumarin,  artificial,  for- 
eign   

Diphenyltnethane   

Diphenyloxide  

Ethyl  C  innamate   


2.50 


3.25 


4.50® 
2.25® 
.85® 
5.50® 
.80® 
4.25® 
3.00® 
3.00® 
5.00®  . 
2.50*i 
9.0  i*j 

nominal 
4.50® 
6.0O*i 

nominal 
4.<J0*i 
5.50*i! 
9.W.tt 
40.<K>vi 
12.50*1  15.00 
.55®  .80 

14 


Eucalyptol   

Eugenol   

Gcraniol,  domestic  

Geraniol,  foreign   

Genutyl-Acetate   

Heliotropin,  domestic. . . 

Indol,  C   P  (oz.) 

Iso-Butyl-Salicylate   

Linalool   

Linalyl  Acetate  

Linalyl  Benzoate   

Methyl  Authranilatc. ... 

Methyl  ("innamate   

Methyl  lleptenonc   

Methyl  Hcptine  Carbon 

Methyl  Paracresol   

Methyl  Salicylate   

.\iusk  \mtorettf   

Musk  Ketone   

Musk  Xylene   

Nonylk  Alcohol   

Phenylacetaldchydc   

Phenylethylic  Alcohol.. 

Phenylacetic  Acid   

Rhodinol,  Domestic  

Rhodinol.  Foreign   

Safrol   

Skatol,  C.  P  (oz.) 

Terpineol,  C.  P.,  dom... 

Terpineol,  C.  P.,  imp  

Terpinyl  Acetate   

Thymol   

Violet,  artificial   

Vanillin   (oz.) 

BEANS ' 

Tonka  Beans,  Para  

Tonka  Beans,  Angostura 
Vanilla  Beans,  Mexican 

Vanilla  Beans,  cut  . 

Vanilla  Beans,  Bourbon 

whole   

Vanilla  Beans,  Bourbon 

cut   

Vanilla     Beans,  Tahiti 

yellow  label   

White  label   

SUNDRIES 
Alcohol  cologne  spts,  gal 
•Ambergris,  black  (oz.) 

Ambergris,  gray   

Chalk,  precipitated  

Civet  horns   (oz.) 

Lanolin  hydrous   

Lanolin  anhydrous   

Menthol  

Musk,  Cab.,  pods..(oz.) 
Musk,  Cab.,  grains  (oz.) 
Musk,  T  otKjUltl,  grain  (oz.) 
Musk,  Tonquin.  pods  (oz.) 
Orris   Root,  Florentine, 

whole   

Orris    Root,  powdered 

granulated  

Rice  Starch   

Talc.  Italian   (ton) 

Talc.  French  (ton) 

Talc,  domestic  ....  (ton)    18.00®  40.00 

•Nominal. 


1.75 
4.0 

5.50®  17.00 
Aiu,  .47 

.95®  1.00 

2.00*1)  2.25 

12.<XV,i  18.00 

7.00®  7.50 

3.25®  3.50 

3.00®  3.50 


221 


2.00 
250 


4.90 
18.00 


4.77® 
40.00® 
28.00*7) 
.03*? 
6.5//? 
21® 
.  25*r 
9.00® 

nominal 
nominal 
37.00*?  37.50 
23.00®  23.50 

.08®  .09 


.05 

27 
.31 
9.50 


.10® 
.16® 
45.00Y 
25.00C 


.11 

60.00 
000 
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Spring  months.  It  is  true  that  concessions  are  granted  here 
and  there  in  special  instances  to  stimulate  sales,  but  instances 
of  actual  scarcity  have  become  more  numerous  of  late  so 
that  the  question  of  delivery  has  rivaled  that  of  price. 
Broken  up  as  the  current  month  is  by  two  national  holidays, 
some  observers  nevertheless  vouchsafe  the  opinion  that  Feb- 
ruary wiil  witness  a  further  extension  of  the  gains  shown 
during  January. 

Reports  received  from  the  centre  of  the  Michigan- Indiana 
peppermint  and  spearmint  growing  sections  predict  a  short- 
age for  1923,  this  being  based  on  the  lack  ot  snow  in  those 
parts.  Many  of  the  herbs  which  were  saved  for  the  Spring 
planting  have  frozen.  Buying  both  of  peppermint  and  spear- 
mint oils  has  practically  ceased  in  the  country. 

Aromatic  Chemicals 

Importers  of  synthetic  aromatic  chemical  products  con- 
tinue at  sixes  and  sevens  over  the  question  of  American 
valuation  despite  all  attempts  by  well  posted  importers  and 
even  government  authorities  to  satisfactorily  elucidate  para- 
graph 28  of  the  1922  Tariff  Act.  Not  only  arc  they  unable 
to  even  guess  approximately  what  rate  of  import  they  will 
have  to  pay.  but  they  arc  now  encountering  all  sorts  of 
difficulties  in  the  matter  of  definitely  ascertaining  which 
products  and  how  many  separate  items  are  manufactured 
bv  the  various  producers  in  this  country.  The  presence  of 
large  stocks  which  were  brought  in  before  the  1922  Tariff 
Act  was  passed  has  not  yet  ceased  to  be  an  influence  ap- 
parently, for  considerable  quantities  of  such  material  are 
still  available  Importers  not  then  provided  for  are  in  as 
much  of  a  quandary  as  ever  ami  are  refraining  from  indulg- 
ing in  any  extensive  import  operations  until  they  have  more 
accurate  information  about  the  future.  Good  buying  has 
been  a  feature  in  vanillin  at  prices  ranging  from  45  cents 
upward  Coumarin  is  meeting  a  good  demand  from  the 
flavoring  extract  trade.  A  jump  in  terpincol  to  58  cents 
a  pound  is  a  feature  of  some  note. 

A  number  of  other  products  show  upward  tendencies,  an 
advance  of  50  cents  a  pound  having  been  scored  in  benzal- 
dehyde  F.  F.  C  domestic,  while  bromostyrol  is  up  25  cents, 
cinnamic  alcohol  solid  $2,  C.  P.  citral  10  cents,  phenylcthylic 
alcohol  $1  and  phcnylacetic  acid  $2.50.  A  few  declines  have 
come  under  review  including  a  drop  of  $1  a  pound  in 
eugenol ;  a  decline  of  25  cents  in  domestic  benzylacetatc, 
while  cinnamic  aldehyde  is  25  cents  lower ;  terpinyl  acetate 
has  declined  25  cents  and  linatyl  acetate  $2.75  a  pound. 

Natural  Perfumery  Products 

A  fair  business  has  been  passing  in  menthol,  now  that 
consumers  are  able  to  purchase  the  product  at  as  low  as 
$8  to  $9  a  pound  for  spot.  Offers  have  been  freer,  particu- 
larly from  an  operator  who  was  caught  on  the  recent  ad- 
vance and  is  now  desirous  of  liquidating  his  stocks.  De- 
clines to  $38  have  been  recorded  in  Tonquin  musk  in  grains 
and  $23  in  pods,  at  which  levels  the  consuming  demand 
appears  to  be  showing  a  noteworthy  increase.  With  the 
edge  off  thymol  for  the  time  being,  as  this  is  not  the  season 
of  active  demand,  prices  have  weakened  somewhat  and 
offers  are  made  as  low  as  $4  a  pound  and  less.  Extensive 
buying  continues  in  evidence  in  the  market  for  ethyl-alcohol 
with  cologne  spirits  held  at  $477  to  $4.87  a  gallon. 

Vanilla  Beans 

Firm  conditions  continue  to  prevail  throughout  the  mar- 
kets for  vanilla  beans.  Consumers  are  paying  from  $10  to 
$12  a  pound  for  the  Mexican  varieties  and  from  $3  to  $4  a 
pound  for  Bourbon  vanilla.  Only  about  150,000  pounds  of 
Mexican  vanilla  beans  were  available  from  the  last  crop 
sufficient  only  to  supply  one-third  of  the  normal  consuming 
requirements  of  American  users.  Those  consumers  who 
find  the  price  too  high  have  turned  to  Bourbon  beans.  The 
important  distributing  cities  in  Mexico  are  being  scoured 
for  additional  supplies  of  vanilla 

While  estimates  as  to  the  growing  crop  of  Mexican  vanilla 
have  little  weight  because  it  is  as  yet  too  early  to  form 
any  accurate  opinion,  it  is  reported  that  between  180.000 
and  200,000  pounds  of  Mexican  vanilla  will  be  put  on  the 
market  this  year.    This  would  include  about  125.000  pounds 
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of  whole  beans  and  30,000  to  35,000  pounds  of  cuts.  Condi- 
tions for  the  growing  crop  in  Mexico  are  regarded  as  favor- 
able with  cool  and  rainy  weather  which  makes  for  a  better 
quality  of  vanilla.  Curcrs  in  Mexico  are  paying  the  equiv- 
alent of  $60  American  currency  per  thousand  for  green 
vanilla  beans  which  when  cured  produce  ten  pounds  of  cured 
vanilla  beans.  New  York  vanilla  importers  expect  that  the 
earliest  arrivals  of  low  grade  windfall  Mexicans  this  year 
will  nut  Ik  before  March-April  at  the  earliest. 

Only  because  of  their  disinclination  not  to  cry  wolf  have 
handlers  of  Bourbon  vanilla  beans  refrained  from  emphasiz- 
ing the  reports  of  shortage  in  the  French  crop  this  season 
If  reports  from  Marseilles  which  state  that  h  would  be  prac- 
tically impossible  to  execute  orders  for  as  much  as  15  tons 
at  this  time  arc  correct  the  situation  may  be  regarded  as 
truly  alarming,  especially  in  view  of  the  shortage  of  Mex- 
ican beans.  Just  what  the  influence  of  tier  many' s  policy  in 
plucing  an  embargo  against  the  importation  of  French  prod- 
ucts will  be  on  Bourbon  vanilla  remains  to  be  seen.  Buying 
on  the  part  of  extract  manufacturers  both  of  Mexican  and 
Bourbon  vanilla  has  l»een  running  along  at  a  satisfactory 
rate.  Consumers  have  entertained  some  uneasiness  on  the 
score  of  future  supplies  and  have  in  some  instances  antici- 
pated requirements  for  several  months  ahead. 
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(Continued  from  page  562) 
various  markets  of  the  world,  which  must  range  between  a 
maximum  price  of  28  sucres  and  a  minimium  price  of  22 
sucres  per  100  pounds.    There  is  a  general  surtax  of  1  per 
cent  for  drafts  for  necessary  imports. 

The  following,  classed  as  "luxury  good-.."  are  subject  to 
an  additional  surtax  of  20  per  cent :  Fine  soap  in  individual 
boxes,  perfumes  of  all  kinds,  rice  and  other  face  powders. 
These. articles  are  exempt  from  this  extra  tax:  talcum  pow- 
der, toilet  soaps,  tooth  pastes  and  powders:  toilet  water, 
common  and  scented.  Importation  of  saccharin,  except  by- 
pharmacists  for  medicinal  purposes,  is  prohibited. 


FRANCE 

New  Coefficients  of  Increase. —  N'cw  coefficients  of  in- 
crease in  import  duty  rates  have  licen  fixed  for  a  long  list 
of  articles,  among  these  being:  White  wax,  1.5;  pure  olive 
oil  other  than  that  for  soap-making,  2.8;  distilled  glycerine. 
2.4;  soaps  other  than  perfumery  soaps.  2.9;  paraffin  can- 
dles, 4 


GREECE 

Olive  Oil  PaoDrmos.— Consul-General  W.  L.  I^owrie.  at 
Athens,  says :  Official  figures  of  the  olive-oil  production  by- 
districts  for  1921-22  are  as  follows,  in  gallons:  Corfu. 
5.505.000;  Uukas,  1.025.750;  Paxos.  242.450;  Lacedemon. 
684.455:  Canca  2.900.750;  Candia.  746.000;  Prcveza.  196,- 
188;  Margariti.  248.791:  Filiates.  96.188;  total.  11.645.572. 

A  Government  decree  jiermitted  the  exportation  of  29 
|kt  cent  of  the  crop;  the  remainder  was  reserved  for  home 
consumption.  Stocks  on  hand  from  the  1920  crop  were 
about  18.000.000  gallon>. 

The  1922  olive  oil  production  of  Greece,  according  to  final 
reports  received,  is  estimated  to  be  about  22,313.803  gallons, 
says  Vrice-Consul  C.  M.  Corafa,  Athens. 

ITALY 

Removal  of  Prohibition  on  PitEciors  Ahtici.es  in 
M ails. — Announcement  has  been  made  by  the  Italian  Post 
Office  Department  that  money,  precious  articles,  and  securi- 
ties may  again  be  transmitted  in  registered  letters  to  Italy. 
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TARIFF  EFFECTS  ON  SOAP  TRADE 

L'ver  since  the  Tariff  Act  of  1922  became  effective  efforts 
have  been  conducted  by  interests  identified  with  the  Ameri- 
can vegetable  oil  and  fat  industries,  which  include  primarily 
the  soap  trade,  to  cultivate  a  sentiment  in  favor  of  lower 
tariff  rates.  It  was  alleged  originally  that  the  Underwood 
tariff  would  accomplish  three  objects:  (1)  protect  the  cot- 
ton seed  oil  industry ;  (2)  protect  the  American  dairy 
industry  because  nut  butter  made  -from  imported  peanut 
and  coconut  oils  arc  supposed  to  compete  with  real  dairy 
butter;  (3)  meet  the  wishes  of  copra  crushers  in  the 
United  States  who  were  desirous  of  having  copra  on  the 
free  list,  while  placing  a  duty  on  copra  oil  and  cake,  the 
latter  products  being  utilized  for  fertilizer  purposes.  So 
far  as  the  soap  and  allied  trades  are  concerned  none  of  the 
above  reasons  is  deemed  sufficient  or  sound  enough  to  war- 
rant the  high  duties  which  were  adopted  in  the  Underwood 
law  to  protect  the  standards  of  the  domestic  interests  in- 
volved. 

The  attitude  of  soap  makers  is  that  the  duties  on  for- 
eign vegetable  oils  merely  interfere  with  the  orderly  con- 
duct of  the  manufacturing  routine  of  American  vegetable 
oil  industries  and  through  interference  with  the  flexibility 
of  their  supply  of  raw  materials  effectually  curb  their  sale 
in  export  markets.  Already  the  importation  of  soya  bean 
oil.  which  carries  a  duty  of  2x/i  cents  per  pound,  has  been 
practically  discontinued,  while  there  has  been  a  large  in- 
crease in  the  volume  of  importations  of  tallow  from  South 
America,  following  the  imposition  of  a  duty  of  Yt  cent  a 
pound  on  that  product.  Over  1,000  tons  of  tallow  have 
been  imported  from  South  America  in  the  last  thirty  days. 

Developments  of  the  last  few  months  bear  out  the  original 
contention  of  the  American  vegetable  oil  and  fats  indus- 
tries that  if  the  supply  of  raw  material  necessary  for  the 
conduct  of  an  export  business  is  forced  to  pass  around 
America  through  the  existence  of  tariff  barriers  competing 
nations  can  use  the  same  to  turn  the  wheels  of  their  in- 
dustries and  supply  export  markets  which  would  otherwise 
have  been  supplied  by  American  industry.  In  fact,  it  is 
now  pretty  well  demonstrated  that  unrestricted  importation 
of  foreign  oils  and  fats  would  have  led  to  substantially 
increased  exportation  of  American  manufactured  products 
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of  an  oleaginous  nature  and 
industry. 

Steady  restriction  of  the  amount  of  materials  that  are 
available  for  use  in  soap  making  has  been  experienced 
over  a  period  of  recent  years,  however,  and  the  1922  tariff 
law  has  emphasized  the  situation.  A  few  years  ago  coconut 
oil  was  used  most  for  soap  making,  hut  today  it  is  used 
in  large  quantities  for  edible  purposes.  The  same  situation 
may  develop  with  respect  to  palm  kernel  oil  in  the  course 
of  another  few  years,  when  all  of  it  is  expected  to  be 
diverted  to  edible  uses.  In  the  case  of  cotton  seed  oil  which 
was  so  substantially  protected  under  the  tariff  it  is  gener- 
allv  agreed  that  there  was  very  little  competition  between 
this  and  soya  bean  oil  as  only  cotton  seed  oil  foots  are 
for  soap  making  to  any  great  extent.   Formerly  a  con- 


siderable volume  of  our  cotton  seed  oil  production  was  ex- 
ported to  Europe.  In  fact,  European  buying  accounted  for 
approximately  10  per  cent  of  our  production  of  this  oil.  To- 
day Europe  is  no  longer  buying  cotton  seed  oil  here  because 
she  has  access  to  the  low-priced  Asiatic  oils,  especially  soya 
bean  oil.  In  fact,  in  the  absence  of  American  competitive  bid- 
ding for  vegetable  oils  of  Asiatic  origin,  Europeans  have 
been  able  to  buy  these  oils  at  lower  prices  than  would 
otherwise  have  been  possible,  while  our  own  exportable 
surplus  of  vegetable  oils  and  animal  fats  has  had  to  be 
sold  to  the  same  European  buyers  in  direct  competition 
with  these  foreign  vegetable  oils  at  the  depressed  prices 
which  in  turn  correspondingly  depressed  our  own  prices. 

Previous  to  the  Emergency  Tariff  which  was  effective 
between  May  28,  1921,  and  September  21.  1922,  which  as- 
sessed coconut  oil  at  20  cents  a  gallon,  soya  bean  oil 
at  20  cents  a  gallon,  cottonseed  oil  at  20  cents  a  gallon, 
peanut  oil  at  20  cents  a  gallon,  olive  oil  at  50  cents  a  gal- 
lon, flax  seed  at  30  cents  a  bushel  of  56  pounds  and  pea- 
nuts at  3  cents  a  pound,  the  American  vegetable  oil  trade 
enjoyed  a  substantial  business  in  the  refining  of  soya  bean 
oil,  peanut  and  coconut  oil  for  re-export  to  European 
countries.  This  business  was  completely  killed  under  the 
tariff  so  that  now  our  influence  as  a  competitive  purchaser 
in  the  Orient  is  so  reduced  that  our  power  to  bid  up  prices 
in  the  foreign  markets  is  negligible.  Today  European 
traders  are  able  to  hold  down  the  world  price  level  of 
vegetable  oils  and  fats,  at  which  same  level  our  own  ex- 
portable surpluses  must  be  sold. 

It  is  generally  alleged  that  laundry  soap,  which  is  a 
basic  necessity  of  civilized  life  and  is  highly  competitive 
in  its  sale  and  manufacture,  is  discriminated  against  in 
the  recent  tariff  which  increases  the  cost  of  all  the  raw 
materials  which  go  into  its  production.  Soap  factories 
are  scattered  from  Maine  to  California,  and  as  there  is  no 
territorial  division  of  markets,  understandings,  agreements 
or  regulation  of  volume  of  business,  etc.,  each  maker  must 
give  the  consumer  the  lowest  possible  price  consistent  with 
the  quality  and  size  of  the  cake.  The  soap  industry  of 
the  United  States  has  been  built  up  and  developed  in  re- 
liance upon  free  raw  materials.  The  cost  of  the  raw 
materials  which  go  into  it  is  more  than  six  times  the  cost 
of  salaries  and  wages  which  are  paid  to  workers  and 
others  identified  with  making  it.  Today  there  is  not  avail- 
able in  the  United  States,  except  in  a  limited  way,  a  supply 
of  basic  raw  materials  for  the  manufacture  of  soap  because 
as  rapidly  as  soap  makers  have  developed  sources  of  raw 
materials,  particularly  vegetable  oil  and  nut  oils,  the  in- 
crease in  the  world  and  domestic  consumption  of  fats  and 
oils  as  food  has  taken  such  commodities  partly  or  entirely 
away  from  the  soap  kettle. 

Up  to  within  comparatively  recent  date  no  action  had 
been  taken  by  leading  soap  manufacturers  in  the  matter 
of  advancing  prices  to  correspond  with  the  increased  price 
of  raw  materials  forced  under  the  Tariff.  Now,  however, 
in  view  of  the  jump  in  tallow  and  practically  all  other 
raw  materials  prices  arc  being  advanced.  Prior  to  the 
war  laundry  soap  could  Ik-  bought  for  3J4  to  5  cents  per 
cake,  while  during  the  war  the  price  was  6y2  to  10  cents 
per  cake,  depending  on  size  and  quality.  Even  when 
prices  were  at  their  peak,  however,  it  was  possible  to  buy 
laundry  soap  in  the  large  cities  at  as  low  as  8  cents  per 
cake.  This  situation  was  made  possible  through  econ- 
omics in  the  matter  of  glycerine  recoveries  and  the  fact 
that  wc  had  access  to  imports  of  foreign  oils  and  nuts 
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which  ruled  at  materially  lower  prices  than  our  own 
domestic  oils  and  fats. 

This  situation  is  now  reversed  ami  if  American  soap 
makers  are  to  maintain  their  position  as  exporters  they 
must  have  access  to  raw  materials  which  will  enable  them 
to  compete  with  soap  makers  the  world  over.  Small 
wonder,  then,  that  soap  makers  who  at  considerable  ex- 
pense developed  sources  of  raw  materials  in  foreign  coun- 
tries are  adverse  to  having  foreign  countries  reap  the 
benefits  of  their  investments  and  development.  They  did 
not  ask  excessive  protection  against  the  importation  of 
common  soap  into  the  United  States  for  the  reason  that 
they  did  not  want  this  country  to  be  retaliated  against  by 
foreign  countries.  However,  just  such  a  situation  is  de- 
veloping. Mexico  has  already  raised  the  import  duties 
on  laundry  soap  from  10  to  12  centavos  per  kilo  and  re- 
cently to  20  centavos  per  kilo.  This  is  equivalent  to  $3,66 
per  box.  which  leading  soap  makers  derm  sufficient  to  kill 
our  exportation  of  the  product  to  Mexico.  Tariff  har- 
riers are  now  likewise  being  raised  in  all  other  parts  of  the 
world  in  retaliation  for  our  own  high  rates.  Under  re- 
cent commercial  treaty  negotiations  with  Spain  we  received 
what  is  known  as  most  favored  nation  treatment.  It  ap- 
pears, however,  that  while  we  enjoy  minimum  duties  under 
the  treaty  Spain  extends  special  rates  providing  for  still 
lower  duties  to  other  countries,  which  means  substantially 
that  <>ur  manufactured  products  are  shut  out. 

Under  the  provisions  of  the  Underwood  law  the  impost 
on  castile  soap  was  raided  from  10  to  15  per  cent:  per- 
fumed soap  was  retained  at  30  per  cent;  unperfamed  i 
soap  was  raised  from  10  to  Jj  per  cent ;  medicated  soap 
from  5  to  15  per  cent;  laundry  soap  from  5  to  15  per  cent, 
and  >..ap  powders  from  5  to  15  per  cent.  1-et  us  sec  if 
possible  what  the  influence  of  the  tariff  has  been  on  our 
foreign  market  for  toilet  soaps  to  date.  Before  tin:  war 
we  exported  during  the  fiscal  year  1913  soaps  to  the  value 
of  $2,132,663.  In  the  last  year  of  the  war,  1918.  we 
exported  $2,567,614  worth  of  all  kinds  of  soap,  while  right 
after  the  war.  in  1919.  our  exerts  jumped  to  $6,034,230. 
The  succeeding  year,  1920,  was  almost  as  big  with  an  ex- 
portation of  soap  valued  at  $5,839,146.  In  1921.  however, 
our  exports  dropped  to  $2,822,927.  The  exports  of  toilet 
soap  since  the  1922  Tariff  became  effective  have  been  run- 
ning about  on  a  par  with  1921  in  spite  of  the  tariff,  but 
some  of  our  largest  customers,  including.  England.  Canada, 
Mexico,  Cuba,  Argentina,  British  India  and  British  East 
Africa,  are  buying  less. 

On  the  other  hand,  foreign  countries  are  having  just 
as  hard  a  time  in  retaining  their  hold  on  the  American 
consumer.  For  example,  duty  free  foreign  castile  soap 
in  the  amount  of  4,833.269  pounds  was  imported  here  dur- 
ing the  fiscal  year  ending  1913,  while  in  the  calendar  year 
ending  1921  it  had  dropped  to  1,559,270  pounds.  From  a 
total  of  some  400.000  pounds  of  foreign  castile  soap 
brought  in  on  a  dutiable  basis  during  1913  the  imports 
dropped  to  204.917  in  3921.  Imports  of  foreign  soaps  other 
than  castile  have  shown  a  noteworthy  increase,  however, 
those  entering  duty  free  in  1919  having  totalled  some 
665,029  pounds,  while  in  1921  1,343,294  pounds  were 
brought  in  on  this  basis.  In  1913  $403,734  worth  of  duti- 
able soaps  came  into  the  country,  while  during  the  years 
1918-1919  and  1920  average  imports  were  only  about  $200.- 
000  w<  rth.  The  last  figures  of  which  there  is  any  record 
show  that  imports  are  back  to  something  approaching  pre- 
war levels. 

As  a  result  of  the  disadvantageous  position  in  which  the 
American  soap  industry,  as  well  as  the  American  vegetable 
oil  trade,  now  finds  itself,  due  to  the  inilurncc  of  tin- 
tariff,  it  is  compelled  to  seek  lower  costs  of  operation.  The 
first  step  taken  in  this  direction  is  the  cultivation  of  senti- 
ment in  favor  of  lower  duties  under  the  flexible  provisions 
of  the  Tariff  Act  of  1922.  which  delegates  the  tax-making 
powers  of  Congress  in  respect  to  the  levying  of  tariff  duties 
within  fixed  limitations  to  the  President  of  the  United 
States.  The  President  has  the  power  to  change  duties, 
although  the  fact  finding  and  advisory  l»>dy  is  the  Tariff 
Commission.  The  latter  body  takes  into  consideration,  so 
far  as  possible,  difference*  in  conditions  of  production, 
including  wages,  costs  of  materials,  and  other  items  in 
costs  of  production  in  the  United  States  and  competing 
countries.     Parties  interested  may  be  heard  under  such 


rules  and  regulations  as  the  Tariff  Commission  sees  tit  to 
adopt.  No  authority  is  given,  however,  to  transfer  an 
article  from  the  dutiable  list  to  the  free  list  or  vice  versa. 
The  Commission  is  now  able  to  proceed  in  a  restricted  way, 
and  as  the  flexible  provisions  of  the  tariff  law  may  be 
applied  to  oleaginous  materials,  sentiment  is  crystallizing 
more  and  more  in  favor  of  speedy  action  toward  obtaining 
reduced  rates. 

A  list  of  tlie  possible  rates  of  reduction  on  oleaginous 
materials  is  appended : 


Point  to  which 
rate  can  be  cut 

Katu  under  flexible 

Act  of  1922  tariff  provisions 

C  oconut  oil   2c  lb  lc  lb 

Soya  bean  .  il   2'Ac  lb.  t  '^c  lb. 

Cotton  seed  oil   3c  lb.  1 1  c  lb. 

Peanut  oil    4c  lb.  2c  lb. 

Tallow    ■  .c  lb.  1  ;c.  ll>. 

Herring  oil      5«:  gal.  2'jcgal. 

Menhaden  o:     5c  gal.  2!jc  gal. 

Whale  oil  ....    6c  gal.  3c  gal. 

Seal  oil    (>c  gal.  3c  'g-d. 

Fi*h  oils  \\  -    p.  K .  ...      20'f  ad  val.  Wr  ad  val. 

Hcmpsecd  oil    .     l!..c|b.  <4c  lb. 

i  lydrogcri.iterl  ,,il    4c  lb.  2c  to. 

Rapeseed  "il   (>c  gal.  3c  gal. 

Linseed  oil    3.3c  lb.  l.'oc  lb. 


STATISTICS  OF  FATS  AND  OILS 

The  Department  of  Commerce  announce*  that,  according 
to  census  returns,  the  factory  production  of  fats  and  oils 
(exclusive  of  refined  oils  and  derivatives)  during  the  three- 
month  period  ended  December  31,  1922.  was  as  follows: 
Vegetable  oils,  754,337.078  pounds;  fish  oils.  20.765.264 
pounds ;  animal  fats,  542,640,805  pounds,  and  grease.  98,702.- 
262  pounds,  a  total  of  1,416,445,409  pounds.  Of  the  several 
kinds  of  fats  and  oils  covered  by  the  inquiry  the  greatest 
production,  503,441,768  pounds,  appears  for  cottonseed  oil. 
Xext  in  order  are  edible  and  neutral  lard  with  438,322.627 
pounds;  linseed  oil  with  158752,986  pounds:  tallow  with 
1(72,050,816  pounds;  coosmut  oil  with  50.400.158  pounds, 
and  corn  oil  with  28,963.763. 

The  production  of  retincd  oils  during  the  period  was  as 
follows:  Cottonseed,  396.848,990  pounds;  cocoanut,  41.. 
126.079  pounds;  peanut,  131,640  pounds;  soya-l>can.  1,587,- 
900  pounds;  corn,  21.116,262  pounds,  and  jwlm-kernel,  207.- 
078  pounds.  The  quantity  of  crude  oil  used  in  the  produc- 
tion of  each  of  these  refined  oils  is  included  in  the  figures 
of  crude  consumed. 

SOAP  NEWS  IN  OTHER  DEPARTMENTS 

Readers  of  this  section  will  find  soap  news  scattered 
lilterally  through  other  departments  of  this  issue.  In  our 
Trade  Statistics  will  be  found  figures  of  the  foreign  soap 
trade  during  1922.  with  the  chief  items  of  domestic  ex- 
ports for  Novrmlicr.  In  our  Washington  Correspondence 
is  mention  of  the  hold-up  of  the  tariff-ruling  on  olive  oil 
foots  and  other  matters  The  Trade  Xotes.  as  usual,  con- 
tain news  of  interest  about  menil»ers  of  the  industry. 


Monthly  Bulletin  on  Fata  and  Oil* 

We  have  received  the  first  issues  of  the  Oils  and  Fait 
Economic  R.i-ir;i>.  which  is  being  published  monthly  by  the 
Bureau  of  Raw  Materials  for  the  American  Vegetable  Oils 
Industries,  which  has  its  headquarters  in  the  Munsey  Build- 
ing, Washington.  The  subscription  price  is  $1  a  year  and 
the  information  given  is  well  worth  more  than  this  nominal 
fee.  In  addition  to  other  material  there  are  charts  show- 
ing the  trend  of  trade.  Tariff  matters  naturally  receive 
the  attention  which  their  relative  importance  deserves. 
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THE  TECHNOLOGY  OF  THE  FISH  OILS* 


By  "C 

Oils  may  be  obtained  from  all  fish,  the  quantity  varying 
with  different  species,  the  oil  often  predominating  in  a  par- 
ticular region  of  the  fish.  The  main  fish  oils  are  those  ob- 
tained from  the  menhaden,  sardine,  salmon,  herring  and  dab, 
the  lesser  known  being  tunny,  mackerel,  pilcher,  saith, 
whiting,  sturgeon,  and  sprat.  Fish  of  the  cod,  skate,  and 
haddock  type  give  liver  oils,  the  seal,  whale,  and  turtle, 
blubber  oils. 

Within  recent  years,  the  tish  oil  industry  has  made  vast 
strides,  as  the  result  of  experiments  conducted  by  the  vari- 
ous Governments,  notably  that  of  India.  In  1909  there  was 
but  one  tish  oil  factory  under  the  Madras  Government 
Fishery  Department.  At  the  outbreak  of  war  there  were 
sixty-live  factories,  producing  oil  and  guano  irotn  tish,  mainly 
from  the  Indian  sardine  (Clupcn  longiccps).  The  crude 
native  method  of  oil  extraction,  where  the  tish  is  allowed 
to  putrify  and  the  exuding  oil  collected,  is  still  much  in 
vogue.  The  more  modern  method  is  to  boil  in  cauldrons,  to 
skim  the  oil  away,  and  to  dry  the  residue  for  use  as  a  fer- 
tilizer. Latterly  there  has  been  a  demand  for  a  finer  grade 
oil  for  the  fat  industry,  and  in  some  cases  for  conversion  into 
edible  products.  For  this  purpose  a  modern  plant  has  been 
installed  at  Tanur  for  the  extraction  and  refining  of  the 
oil.  The  use  of  tish  oils  for  soapmaking  is  attended  with 
many  difficulties  due  to  the  persistent  odor,  but  many  claims 
have  been  made  by  various  patentees,  that  all  taste  and  odor 
can  he  eliminated  on  hardening  by  means  of  catalytic  agents. 
Muller  (Z.  Uni.  Xahr,  Genussm,  1919,  38,  p.  194)  found 
after  conducting  a  mimlKr  of  feeding  experiments  on  human 
beings,  that  hardened  whale  oil  of  M.  1*.  36  degs.  C.,  is  an 
efficient  substitute  for  animal  fats.  The  principal  areas  of 
the  fish  oil  industry  are,  the  east  and  west  ports  of  America 
and  Canada,  Japan.  India,  Norway,  and  to  a  lesser  extent 
Great  Britain.  The  largest  area  of  the  American  fish  oil 
industry  is  in  the  Chesapeake  Bay  district,  and  consists  of 
about  fifty  factories.  The  fishing  operations  are  conducted 
during  the  latter  eight  months  of  the  year,  the  chief  catch 
being  the  menhaden  fish,  which  contains  about  4  per  cent 
of  oil.  During  1920,  the  average  amount  of  oil  obtained 
was  six  gallons  per  1,000  fish,  the  year's  production  being 
over  ten  million  gallons.  It  is  of  interest  to  note  that 
during  the  war  period,  the  German  Government  prohibits! 
the  supply  of  fish  to  the  trade,  except  in  a  decapitated 
form,  the  heads  being  treated  for  the  extraction  of  oil  and 
albumen,  the  latter  being  treated  by  chemical  methods  and 
rendered  available  for  human  consumption. 

Extraction  of  Fish  Oils 

Kish  oils  arc  obtained  from  the  body  fat  of  the  cod,  herring, 
sardine,  salmon,  sprat,  etc.,  by  treating  the  fish  in  boiling 
water  in  a  tank  with  a  perforated  grid  to  support  the  rish. 
A  process  of  disintegration  takes  place,  the  oil  coming  to 
the  surface,  when  it  can  be  drawn  away.  This  operation 
is  conducted  as  expeditiously  as  possible,  a  prolonged  treat- 
ment being  detrimental  to  the  finished  oil.  In  the  extraction 
of  the  oil.  it  is  desirable  that  the  fish  should  not  have  been 
allowed  to  commence  putrefying,  as  the  decomposition  prod- 
ucts arc  difficult  to  separate.  The  introduction  of  high- 
speed steam  and  petrol-driven  boats  into  the  fishing  indus- 
try materially  prevents  undue  delay  in  contact  with  putrid 
material.  Modern  methods  of  fish  refrigeration  which  arc 
efficient  preventives  against  putrefaction  are  also  applied. 
The  product  obtained  in  the  initial  stages  of  fish  boiling 
is  a  high  grade  oil,  pale  in  color.  The  usual  procedure  is 
to  dry  the  fish  mass  after  a  short  boiling  and  then  extract 
the  residue  with  benzine,  when  a  dark  oil  is  obtained,  which 
is  subsequently  refined  to  mitigate  the  rank  odor  which  is 
characteristic  of  a  low  grade  fish  oil.  According  to  Turren- 
tinc  (Hull.  U.  S.  Dept.  Agric.  No.  2  Bureau  of  Soils,  1913), 
the  methods  adopted  at  the  Rhode  Island  Fish  Oil  Factories 
is  to  first  heat  the  fish  for  a  few  hours  in  a  current  of  steam, 
when  the  oil  and  moisture  arc  separated  by  expression  in 
large  hydraulic  presses,  the  residue  being  dried  in  a  stream 
of  hot  air.  Inclined  rotating  drums  arc  used,  so  that  the 
material  takes  a  continuous  downward  course  due  to  gravita- 
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tiuii.  finally  emerging  a  dry  material  which  is  used  as  a 
fertilizer. 

The  Norwegian  method  is  first  to  carefully  clean  the  fish 
by  hand,  and  then  expose  to  the  sun  on  a  grid  arrangement, 
when  the  oil  melts  and  is  collected  in  troughs.  The  fishing 
operations  being  conducted  mainly  by  means  of  sailing  ves- 
sels, the  tish  arc  now  preserved  in  ice  until  landed.  An 
ingenious  method  of  oil  extraction  which  has  found  applica- 
tion in  the  more  modern  Norwegian  factories  is  that  by  which 
the  mashed  tish  substance  is  treated  in  the  bottom  chamber 
of  a  cylindrical  vessel,  the  oily  and  aqueous  extract  being 
forced  upwards  through  successive  layers  of  calcium  chloride 
and  asbestos,  which  arc  separated  by  perforated  diaphragms, 
the  dry  oil  eventually  emerging  from  an  outlet  at  a  higher 
level.  Some  application  has  also  been  made  of  precipitation 
and  flotation  methods,  advantage  being  taken  of  the  vary- 
ing densities  of  hot  liquors,  the  fluidities  of  the  oils  not  being 
linear  functions  of  the  temperature.  The  association  which 
exists  amongst  fish  oils  at  ordinary  temperatures,  appears 
to  be  destroyed  with  an  elevation  of  temperature. 

For  the  extraction  of  a  high  grade  oil.  special  precautions 
are  taken.  For  example,  in  the  cod  liver  oil  industry,  the 
cod  livers  after  a  thorough  cleansing  operation,  are  exposal 
in  open  vessels,  the  exuding  oil  which  is  of  a  high  quality 
being  collected,  and  refined  separately  for  medicinal  purposes. 
The  next  grade  is  obtained  by  heating  the  residue  by  means 
of  steam,  the  oil  being  skimmed  off  periodically.  The  color 
and  quality  of  the  oil  varies  inversely  with  the  temperature 
of  extraction.  Where  the  fish  treated*  are  of  the  herring  and 
sardine  class,  the  extraction  processes  often  consist  of  storage 
of  the  mashed  fish  in  heated  water  tanks,  fermentation 
setting  in,  causing  the  tissues  to  decompose  and  hence  allow- 
ing the  liberated  oil  to  come  to  the  surface.  By  introducing 
water  below  the  oily  layer,  the  latter  is  separated,  when  the 
fish  mass  can  be  filtered,  dried  and  used  as  a  fertilizer.  The 
Japanese  method  was  first  to  boil  the  fish  and  then  to  press 
over  a  perforated  plate,  the  water  and  oil  being  collected  in 
tanks  below,  the  fish  mass  being  sun  dried.  The  more  mod- 
ern Japanese  method  is  to  subject  the  fish  mass  to  a  treat- 
ment with  superheated  steam  in  an  inner  perforata!  revolv- 
ing cylinder  containing  a  forward  propelling  arrangement. 
The  aqueous  and  oily  layers  are  drawn  off  continuously  by 
means  of  an  outlet  in  the  stationary  chamber,  the  mass  on 
emerging  being  passed  through  a  hydraulic  roller  press, 
combining  a  rotary  and  gyratory  motion,  which  extracts  a 
further  quantity  of  oil.  The  vertical  revolving  motion  pro- 
motes its  removal  continuously  downwards.  The  material 
can  be  finally  extracted  without  interrupting  the  operation, 
after  which  it  is  passed  through  a  drying  chamber.  Another 
method  is  to  treat  the  macerated  fish  in  a  revolving  chamber, 
first  with  an  organic  solvent,  after  which  the  extracted  oil 
and  solvent  are  drawn  away,  the  fish  mass  being  treated  with 
steam  to  displace  the  residual  solvent,  which  is  recovered. 

The  processes  used  for  the  extraction  of  liver  oils  have 
reached  a  high  degree  of  perfection.  The  modem  treatment 
is  first  to  thoroughly  clean  the  fish  livers,  extract  the  oil 
under  vacuum  at  a  temperature  of  90  degs.  F.  with  continued 
agitation,  and  then  pass  through  a  vacuum  filter-press,  the 
residual  matter  being  pressed  for  a  lower  grade  oil.  Inclu- 
sion of  air  during  treatment  has  vastly  improved  the  quality 
of  liver  oils,  as  according  to  Moller.  the  revolting  flavor  of 
cod  liver  oil  is  due  to  oxidation  during  treatment.  In  some 
of  the  American  factories  the  livers  are  initially  primed  by 
means  of  common  salt  over  the  course  of  forty-eight  hours, 
a  device  which  not  only  disintegrates  the  cells,  but  also  has  a 
solvent  action  on  some  of  the  nitrogenous  compounds  of  the 
oil.  to  the  presence  of  which— according  to  Mitchell— the  oil 
owes  its  therapeutic  qualities.  Lewkowitsch  is  of  opinion 
that  it  is  due  more  to  the  character  of  its  unsaturated 
glycerides.  which  arc  said  to  be  more  easily  assimilated  than 
those  of  other  oils. 

Blubber  oils  are  obtained  from  the  whale,  seal,  and  turtle 
by  boiling  the  blubber  after  separation  of  the  flesh  Large 
vessels  are  used,  separation  of  the  oil  being  effected  by  a 
skimming  or  displacement  method.  By  far  the  greater 
quantity  of  blubber  oil  is  produced  from  the  Greenland  or 
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"fight"  whale  (Balatna  mislicetus)  which  gives  the  highest 
yield  of  oil,  about  180  barrels  per  animal.  The  largest  whale 
oil  producing  country  is  Norway,  which  has  an  annual  out- 
put of  over  a  million  gallons. 

.Treatment  of  Fish  Oils 

Various  methods  have  been  adopted  in  the  refining  of  fish 
oils,  so  as  to  produce  a  product  of  a  good  color,  odor,  and 
consistency.  The  crude  oil  is  generally  colored  and  has  an 
offensive  odor,  due  to  the  presence  of  trimcthylaminc  to- 
gether with  nitrogen  and  phosphorous  compounds.  A  primi- 
tive native  method  of  deodorizing  fish  oils  was  by  heating 
the  oil  in  the  presence  of  cypress  and  cedar  leaves  and  saw- 
dust, filtering  and  exposing  to  sunlight.  Numerous  patents 
have  been  granted  for  their  treatment,  so  as  to  convert  them 
into  white  and  odorless  substances  of  tallow-like  consistency. 
Among  the  chemical  means  proposed  are:  Treatment  with 
dilute  acids— <-.  g.,  sulphuric  and  nitrous  acids,  boiling  with 
small  quantities  of  caustic  soda  or  lime,  which  promotes 
the  coagulation  of  the  impurities  which  eventually  subside. 
Cold  oxidation  processes  have  been  proposed— viz.,  utilizing 
acidified  solutions  of  potassium  bichromate  or  permanganate, 
also  by  means  of  chlorine,  hydrogen  peroxide,  ami  ozone. 
Recently  refining  by  colloidal  methods  has  found  consider- 
able application,  the  principal  agents  being  silica,  china  clay, 
fullers'  earth,  aluminum  or  iron  salts,  copper  hydroxide 
and  charcoal.  For  the  neutralization  of  the  free  fatty  acids, 
Ekenberg  in  a  Swedish  patent  proposes  treating  the  oil  at 
100  degs.  C.  with  excess  of  an  alkaline  solution  of  glycerine, 
the  latter  promoting  the  separation  of  soap.  In  the  refining 
of  fish  oils,  the  operation  generally  consists  of  first  chilling 
the  oil.  separating  the  solid  stearine.  a  chemical  treatment 
to  eliminate  the  free  fatty  acids,  decolorizing,  deodorizing, 
and  hardening.  According  to  Weiss  (German  Patent  No. 
294.136)  fish  oils  may  be  completely  deodorized  by  treatment 
with  a  fine  jet  of  steam  in  the  presence  of  an  alkali.  Flem- 
ing If.  S.  Patent  No.  749.925).  suggests  vigorous  agitation 
by  means  of  carbon  dioxide  in  the  presence  of  liorax.  and 
finally  atomizing  the  mixture  by  forcing  it  through  a  fine 
orifice.  The  mixture  is  allowed  to  stand  and  the  oil  sepa- 
rated. The  production  of  emulsions  gives  much  difficulty  in 
this  process. 

A  later  patent  proposes  an  electrical  method  where  the 
oil  is  allowed  to  run  over  a  series  of  haffle  plates  made 
alternately  of  glass  and  metal,  a  current  of  electricity  being 
passed  through  the  latter  and  the  whole  operation  In-ing 
conducted  in  an  atmosphere  of  hydrogen.  A  Norwegian- 
German  firm  has  been  formed  recently  to  exploit  this 
process,  the  Hapsland  Falls  being  utilized  to  generate  the 
power.  A  French  method  due  to  Wcfling  suggests  emulsify- 
ing the  oil  with  alcohol  by  a  double  atomization.  After 
removal  of  the  excessive  alcohol,  the  residual  solvent  is  ex 
traded  by  a  hot  aqueous  treatment  of  the  deodorized  oil, 
the  latter  being  dried,  and  decolorized  by  means  of  alumi- 
num-magnesium-hydro-silicatc.  A  somewhat  similar  process 
is  due  to  Haydcn,  where  the  oil  is  heated  to  40  degs.  C,  in 
a  tall  cylindrical  vessel,  a  stream  of  alcohol  being  introduced 
at  the  base.  At  the  end  of  the  operation  the  alcohol  is 
drawn  away  and  the  oil  washed  with  water,  dried  and 
treated  with  charcoal.  In  German  Patent  No.  202,576  Hol- 
stein  claims  that  fish  oils  may  be  decolorized  and  deodorized 
by  heating  a  mixture  of  the  oil.  bone  charcoal,  and  chalk 
in  vacuo,  the  operation  being  completed  by  a  final  treatment 
with  superheated  steam.  It  is  stated  that  a  mechanical  action 
ensues,  the  sudden  expansion  of  the  steam  forcing  the  im- 
purities into  the  interstices  of  the  charcoal.  A  process  due 
to  Nieken.  which  has  found  application  in  Newfoundland 
for  the  bleaching  of  whale  oil,  consists  in  emulsifying  the 
oil  with  a  cold  aqueous  solution  of  an  oxidizing  agent, 
allowing  to  stand  for  a  few  hours,  and  finally  heating  to 
liberate  the  oxygen. 

Improvements  in  Hydrogenation  Processes 

The  treatment  of  fish  oils  so  as  to  render  them  of  a  tal- 
lowlike consistency— i".  t.,  to  raise  the  melting  point,  is  tech- 
nically termed  hardening,  and  is  a  process  which  has 
attracted  much  attention  within  recent  years.  As  commer- 
cially conducted,  the  oil  is  heated  and  mixed  with  a  porous 
medium,  impregnated  with  finely  divided  nickel,  the  whole 
being  agitated  by  means  of  a  current  of  hydrogen,  the  nickel 
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acting  as  a  carrier  between  the  hydrogen  and  the  fat 
Rapid  improvements  have  been  made  in  hydrogenation  pro- 
cesses, particularly  towards  the  production  of  a  continuous 
operation.  Martin  (English  Patent  No.  139,239)  describes 
a  process  in  which  the  heated  oil  after  contact  with  the 
catalyst  is  allowed  to  run  slowly  through  a  heated  conduit 
chamber  where  the  oil  meets  a  counter  current  of  hydrogen, 
the  excess  of  gas  being  recovered  and  the  oil  filtered  by 
means  of  a  press.  Elder  (in  U.  S.  A.  Patents  No.  1,331,- 
905/6/7),  suggests  various  means  of  revivifying  the  spent 
catalyst.  Oils  may  also  be  hardened  elcctrolytically,  by 
treatment  in  an  atmosphere  of  hydrogen  at  a  low  pressure, 
whilst  subjecting  to  the  influence  of  the' electric  discharge, 
the  oil  being  exposed  in  thin  layers,  and  given  a  slight  oscil- 
lating movement.  The  hardei>cd  product  is  separated  at  a 
low  temperature  by  filtration.  Sandhcrg  claims  that  a 
hardened  oil  'Suif  d'huile  de  poisson,''  which  is  used  in 
candle  manufacture,  is  prepared  by  treating  whale  oil  with 
a  mixture  of  nitrous  and  sulphuric  acids,  at  a  temperature 
of  60  degrs.  C,  reducing  the  iodine  value  below  50,  which  he 
states  is  an  essential  feature  for  the  production  of  an  odor- 
less product.  It  is  also  affirmed  (Cht-m.  '/.ext.,  1920,  44.  p 
66)  that  hydrogenized  fish  oils  differ  in  their  physical  arrl 
chemical  relationships,  compared  with  those  of  natural  fats 
— t.  g.,  the  density  and  refractive  index  arc  higher  than  the 
calculated  values.  The  hardening  process  also  appears  to 
take  place  in  stages,  at  any  of  which  the  process  may  be 
arrested.  The  ultimate  result  of  hardening  appears  to  de- 
crease the  iodine  and  refractiometer  value,  but  to  raise  the 
solidification  point,  the  saponification  value  being  left  un- 
changed. 

Uses  and  Applications  of  Fish  Oils 

Fish  oils  have  found  service  in  various  capacities,  for 
soap  and  linoleum  manufacture,  leather  tanning  and  dress- 
ing, illumination,  lubrication,  tool  hardening  and  edible  pur- 
pose* These  oils  arc  now  used  in  the  leather  trade  as  a 
substitute  for  linseed  oil,  and  it  is  claimed  they  render  the 
leather  more  pliable  than  when  linseed  oil  alone  is  used 
The  favored  oil  for  leather  enameling  is  that  obtained  from 
the  menhaden  fish.  The  medicinal  uses  of  the  liver  oils 
are  well  known,  they  having  found  a  wide  application  in 
therapeutics,  consequent  on  their  ease  of  digestion  and  as- 
similation. ]>ossiblv  due  to  the  presence  of  the  biliarv  com 
pounds.  Drummond  (in  Hiochntt.  J..  1920.  14.  p,  Wi8'66<J, 
states  that  extended  refining  of  fish  oils  tends  to  impoverish 
them  medicinally,  due  to  the  loss  of  vitamine  "A."  The 
principal  objection  to  the  use  of  fish  oils  for  edible  purposes 
appears  to  be  the  possible  recurrence  of  the  odor  on  storage, 
but  modern  methods  of  treatment  have  now  successful^ 
overcome  this  objection.  Physiological  tests  have  proved 
conclusively  that  hardened  fats  are  not  detrimental  to  the 
human  body.  Of  all  the  fish  oils,  menhaden  ami  sardine 
oils  are  favored  by  paint  manufacturers,  and  in  admixture 
with  linseed  oil  make  an  excellent  drier.  I.usskin  in  his  re- 
port to  the  Hth  International  Congress  of  Applied  Chemistry. 
1913.  records  unsuccessful  attempts  at  drying  herring  oil 
even  when  encouraged  by  the  presence  of  powerful  "driers, 
menhaden  and  porpoise  giving  excellent  results  under  similar 
conditions.  Blown  herring  oil  has  proved  a  serviceable 
constituent  of  smoke  stack  and  boiler  front  paints,  and  also 
where  it  is  necessary  to  counteract  the  corrosive  effects  of 
sea-air.  A  treated  American  menhaden  oil  has  found  ap- 
plication in  printers'  ink.  manufacture  of  tarpaulins,  temper 
ing  steel,  and  for  lubrication  purposes.  As  an  exterior  pain: 
vehicle,  fish  oils  may  replace  linseed  oil  up  to  75  per  cent 
the  "winter  bleached''  menhaden  oil.  giving  the  more  satis 
factory  results,  when  used  in  conjunction  with  a  tungate 
drier.  When  applied  to  hot  surfaces,  the  fish  oil  should 
first  heated  witii  litharge  to  a  temperature  of  220  dctts.  C 
According  to  Toch  {Jour.  I  mi.  Clutn.,  1911.  3.  p.  627)  a 
mixture  of  linseed  and  fish  oils  is  capable  of  digesting  a 
larger  proportion  of  red  lead  than  when  linseed  oil  alone  is 
used.  With  a  suitable  mixture,  red  lead  may  be  added  up 
to  33  pounds,  per  gallon  without  setting.  When  used  as  a 
constituent  of  printer's  ink.  the  oil  is  previously  oxidized 
at  a  temperature  of  200  degs.  C.  the  resulting  viscous  prod- 
uct being  treated  with  a  tungate  drier. 

The  fish  oil  industry,  which  is  now  being  conducted  on  a 
very  extended  scale,  the  lishiiiR  being  regulated  by  Fishery 
Hoards  with  the  collaboration  of  the  scientific  advisers  of 
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the  various  Governments,  now  holds  a  very  prominent  posi- 
tion amongst  the  commercial  and  industrial  undertakings 
of  the  world.  Scientific  research  has  been  the  means  of 
bringing  about  a  large  number  of  improvements  in  the  meth- 
ods of  fishing,  preservation  by  refrigeration,  extraction,  re- 
fining and  the  hardening  of  the  oils.  Within  recent  years, 
a  very  fruitful  channel  of  research  in  connection  with  th? 
fish  oil  industry  has  been  that  of  the  study  and  treatment 
of  the  oils  from  the  vantage  point  of  colloidal  chemistry. 
The  American  team  method  of  attacking  fishery  problems, 
the  combined  services  being  enlisted  of  the  biologist, 
physicist,  engineer,  and  chemist,  has  much  to  commend  it. 
and  is  an  innovation  which  is  being  applied  widely  in  the 
investigation  of  problems  in  all  large  undertakings. 


TOILET  SOAPS  IN  MEXICO 

The  Mexican  Senoritas  apparently  prefer  Spanish  and 
American  soaps,  for  in  1921,  46  per  cent  of  all  toilet  soaps 
wore  received  from  Spain,  43  per  cent  from  the  United 
States.  6  per  cent  from  France  and  5  per  cent  from  Germany 
and  Fngland. 

Although  Spain  leads  in  the  supply  of  toilet  soaps,  it  is 
for  the  most  part  pure  castile  soap,  the  specialty  of  the 
Spanish  manufacturer.  American  soaps  arc  said  to  be  grow- 
ing in  favor,  says  Consul  T.  D.  Bowman.  Mexico  City,  in 
a  report  to  the  Department  of  Commerce. 

The  French.  Spanish  and  Germans  excel  the  Americans, 
he  says,  in  the  character  of  their  containers.  They  use 
very  elaborate  boxes  and  wrapping  of  emhosscd  paper. 
They  also  make  a  s|H-cialty  of  individual  boxes,  with  one 
cake  of  soap  to  the  box.  Some  of  the  boxes  are  plush-lined 
and  expensive. 

In  the  Mexican  market,  the  fancy  container  is  an  aid 
to  sales.  The  practice  of  giving  soap  as  gifts  to  ladies  is 
general  in  Mexico  and  a  fancy  box  is  desired.  Mexican 
duties  on  imported  toilet  soaps  may  be  obtained  from  the 
Bureau  of  Foreign  and  Domestic  Commerce.  Department  of 
Commerce.  Washington.  D.  C. 


American  Soap  Stock  for  Washing  Wool 

Thirty  years  ago  American  cottonseed  mucilage  ( the 
residue  left  from  cotton-oil  relining)  was  shipped  to  I'-ng- 
lnnd  and  made  into  soap,  according  to  a  report  from  Trade 
Commissioner  Hugh  D,  Butler,  at  London.  This  soap 
was  used  chietly  in  the  washing  of  raw  wool.  The  soap 
produced  from  this  mucilage  contains  from  65  to  68  per 
cent  free  fatty  acids  and  is  called  cotton-oil  soap  stock.  In 
recent  years  this  soap  has  been  made  in  the  United  States 
and,  due  to  the  fact  that  the  American  demand  in  1921 
did  not  leave  any  surplus  quantity  for  export,  the  trade 
was  supplied  by  a  firm  in  Liverpool,  which  used  a  mucilage 
similar  to  that  formerly  brought  from  the  United  States. 
This  mucilage  was  derived  from  the  manufacture  of  West 
African  seed  oils.  From  reports  received  lately  in  Kngland. 
it  appears  that  this  vear's  supply  of  soap  for  washing  wool 
will  be  furnished  from  last  year's  sources,  and  for  the 
same  reasons  as  obtained  in  1921. 


France  Endeavoring  to  Produce  Orapeseed  Oil 

Trials  have  been  made  by  a  co-ojverative  mill  at  Nimes. 
France,  to  extract  oil  from  grape  seeds.  In  France  the  oil 
extracted  from  grape  seeds,  it  is  claimed,  varies  from  15  to 
17  per  cent  when  the  seeds  are  dried,  and  from  10  to  13 
per  cent  when  wet.  The  oil  extracted  is  green  if  the  pips 
(seeds)  arc  treated  as  soon  as  the  grape  gathering  is  com- 
pleted, but  brown  if  the  seeds  arc  3  or  4  months  old  at 
the  time  of  extraction.  The  solvent  used  for  extraction 
was  trichloral  ethylene,  reports  Clerk  Edward  Dogny.  at 
Consul  Hdward  A.  Dow's  office,  Algiers.  Algeria,  to  the 
Department  of  Commerce. 


Features  to  Be  Found  on  Other  Pages. 

Readers  of  the  Soap  Section  may  find  items  of  interest 
to  them  in  our  Trade  Notes  pages,  as  well  as  in  Patents 
and  Trade  Marks  and  Foreign  Correspondence. 
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FEATURES  OF  SOAP  MATERIAL  MARKET 

(Continued  from  ntxt  page) 

Olive  Oil  Foots  attracted  much  attention  when  on  Feb- 
ruary 7  it  was  reported  that  the  Treasury  Department 
ordered  a  duty  at  the  rate  of  WA  ad  valorem  upon  the 
imports  of  Foots,  to  become  effective  within  thirty  days. 
Although  many  arc  protesting  against  it,  this  duty  naturally 
stimulated  buying  for  Spot  and  Februarv  arrivals. 

February  .4.  \<,2i.  A.  II.  Hokner. 


Industrial  Chemicals 

Of  paramount  interest  in  the  market  for  industrial  chem- 
icals utilized  by  the  soap  and  allied  trades  has  been  the 
gradual  appreciation  oi  all  products  of  German  extraction 
growing  out  of  the  uneasiness  accompanying  the  FVeneh  in- 
vasion of  the  Ruhr.  Replacement  costs  are  in  almost  every 
instance  higher  than  the  actual  spot  market  and  there  arc 
fears  that  a  number  of  the  potash  salts  may  actually  be  cut 
off  again.  The  improvement  in  the  position  of  the  German 
mark  and  the  ahilily  of  Germany  to  obtain  fuel  supplies 
through  British  sources  are  all  of  the  deepest  concern  in 
the  chemical  markets,  where  trading  while  irregular  and 
spotty  as  customary  at  this  season  is  showing  some  signs 
of  revival.  The  transportation  difficulties  which  were  the 
principal  handicap  to  a  more  comprehensive  business  during 
December  and  January  are  not  giving  so  much  concern  at 
the  moment  because  there  is  an  improvement  in  the  move- 
ment of  freight  cars.  The  leading  soda  products  continue 
to  receive  prompt  attention.  Caustic  soda  is  reported  as 
difficult  to  obtain  in  standard  brands,  although  there  are  a 
number  of  free  sellers.  Difficulties  are  reported  in  the  mat- 
ter of  shipping  light  soda  ash  from  the  works,  although  no 
change  is  recorded  either  in  spot  valuations  or  in  the  contract 
market.  An  extensive  business  has  been  booked  in  sul- 
phuric acid  over  the  first  six  months  of  the  current  year  at 
prices  ranging  irom  $9  to  $12  for  the  60  degrees,  and  $14 
to  $16  for  the  66  degrees.  'Higher  spot  prices  for  caustic 
and  carlx-nates  of  potash  were  as  interesting  a  feature  as 
any  to  our  trades. 

Other  Soap  Making  Materials 

The  approach  of  Spring  finds  buying  of  rosins  on  the  part 
of  the  soap  and  allied  trades  on  the  increase.  Statistically 
the  position  of  rosins  is  nearly  as  strong  as  a  year  ago.  for 
the  three  principal  distributing  points  in  the  South  only  hold 
about  12.000  barrels  more  than  they  did  a  year  ago  at  this 
time.  The  sudden  turn  in  the  Kurojiean  situation  has  tem- 
porarily dampened  hopes  of  the  development  of  big  export 
markets  for  naval  stores,  but  the  volume  of  domestic  trade 
is  highly  encouraging  and  predictions  are  going  the  rounds 
that  February  may  witness  a  substantial  augmentation  of 
takings  on  the  part  of  domestic  consumers.  A  noteworthy 
feature  has  l»en  the  enlarged  demand  for  stearic  acid  and 
red  oil  following  the  levying  of  an  assessment  of  10  per 
cent  on  olive  oil  foots  by  the  Secretary  of  the  Treasury, 
although  the  order  later  was  held  up.  Both  red  oil  and 
vearic  acid,  which  are  competing  products,  are  now  show- 
in?  a  tendency  to  advance  in  consequence. 


WHY  SOAP  SOLUTIONS  BECOME  EXHAUSTED 

When  soiled  goods  arc  passed  through  a  soap  solution, 
the  soap  hangs  on  to  the  dirt  particles,  which  is  equivalent 
to  the  soap  being  taken  out  of  the  water,  as  the  solution 
is  made  very  much  weaker.  The  suds  soon  disappear,  as 
the  absorption  increases,  until  all  its  cleansing  properties 
are  lost.  Soap  dissolved  in  water  produces  alkali  in  small 
quantity:  (a)  To  neutralize  acid  dirt;  (b)  to  dissolve  al- 
bumins. Soap  dissolved  in  water  lowers  surface  tension: 
(a)  To  emulsify  mineral  oils,  etc.:  (fr)  to  rapidly  wet  or 
penetrate.  Soap  solutions  from  suds:  (a)  To  indicate 
acitine  soap;  (b)  to  lubricate  and  cushion  cloth  layers; 
(r)  to  carry  oxygen;  (d)  to  remove  agitation  and  buoy- 
ancy. The  colloidal  action  of  soap  dissolved  in  water ;  (<j> 
Valuable  on  grease-free  and  oil-free  dirt:  <b)  stabilizes 
emulsion  and  suspension.— Canadian  Colorisl. 
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MARKET  REVIEW  ON  TALLOW,  ETC. 


TALLOW 

(Written  Socially  for  This  Journal) 

Market  prices  during  the  past  three  and  four  weeks 
have  changed  very  little. 

The  latest  sales  of  New  York  Extra  Grade  at  8tf  cents 
per  pound  ex  producers  plants,  and  simultaneous  sales  at 
8Ji  cents  delivered  to  buyers  establishes  the  market  rather 
firmly  at  this  level,  and  shows  that  values  have  moved  but 
slightly  during  the  past  month. 

Greases  arc  quite  strong,  ranging  from  8'*  cents  for 
high  acid  to  8+6  cents  for  very  choice  low  acid  House 
Grease,  with  Pale  Yellow  Grease  selling  at  Extra  Tallow 
price. 

In  the  middle  west  and  west,  the  markets  are  still  frac- 
tionally higher  than  in  the  East  with  an  insatiable  demand. 

The  long  expected  readjustment  of  selling  values  between 
lower  grade  fats  and  good  quality  Tallow  has  not  yet  ar- 
rived nor  do  indications  show  any  signs  that  this  will 
come  about  during  the  next  few  weeks. 

Soapcrs  are  not  over  loaded  with  raw  material,  for  which 
reason  there  is  a  steady  purchasing  power  in  the  market 
sustaining  prices. 

February  IS.  1923.  Tobias  T.  Pkrcamrnt. 


GLYCERINE 

(Written  Specially  for  This  Journal) 
Since  our  letter  of  January  16,  the  quotation  for  Chem- 
ically Pure  Glycerine  in  bulk,  has  remained  at  18!i  cents, 
although  one  refiner  has  raised  his  price  to  19  cents  and 
some  of  the  others  claim  to  be  asking  that  figure,  in  certain 
cases.  There  has  been  a  lack  of  demand  for  Refined 
Glycerine,  during  the  past  month,  particularly  for  Dynamite, 
in  spite  of  which  Crude  values  have  shown  little  change. 
The  drop  in  French  and  Belgian  exchange,  permitted  pur- 
chases of  Dynamite  in  those  countries,  at  a  very  low  cost, 
landed  here,  duty  paid,  but  afterward  the  franc  advanced 
Ya,  cent  from  the  low  price,  thus  making  further  purchases 
out  of  the  question;  later,  the  franc  dropped  again,  but  in 
the  meantime  quotations  had  been  advanced  on  the  other 
side,  as  a  result  of  which  the  cost  figures  out  today,  higher 
than  domestic  goods  can  be  bought  at.  There  is  a  report 
current,  that  memlwrs  of  the  British  Producers'  Association 
are  seeking  a  market  here  for  some  of  their  large  stocks,  but 
this  has  been  denied  and  their  quotations  are  much  above 
our  level.  There  should  be  a  better  demand  by  the  first  of 
March,  but  if  it  does  not  come,  there  is  a  chance  of  some 
decline.  We  look  for  a  good  year  generally  and  expect 
prices  to  be  higher  later  on  than  they  are  today. 
February  IS.  1923.  \V.  A.  Stoptord. 


VEGETABLE  OILS 

(Written  Specially  for  This  Journal) 
Some  Vegetable  Oils  during  the  last  month  were  very 
active  while  others  were  quiet. 

Only  a  few  small  lots  of  Cocoanut  Oil  changed  hands 
during  the  last  two  or  three  weeks,  and  as  a  result  of  this 
inactivity  the  market  has  sagged  slightly.  None  of  the 
importers  or  domestic  crushers,  however,  seem  to  show  any 


signs  of  weakness  and  it  is  expected  that  this  inactivity  will 
be  followed  by  a  good  consuming  demand  shortly. 

Palm  and  Palm  Kernel  Oils,  on  the  other  hand,  have 
been  very  active,  and  there  still  is  a  good  inquiry  for  these 
oils.  Several  thousand  tons  of  Palm  Oils  were  sold  to 
soap-makers  during  the  past  six  weeks,  and  as  a  result  it 
is  difficult  to  secure  firm  offerings  on  any  quantity  of  cither 
Lagos  or  Niger  grades,  particularly  for  early  arrivals  in 
this  country.  Palm  Kernel  Oil  has  just  commenced  to  at- 
tract quite  a  little  attention,  and  while  sales  were  made 
last  week  at  8.40c  per  pound,  it  is  now  quoted  at  84-£c  to 
8+4C  per  pound  for  early  shipments  from  England. 

Crude  Cottonseed  Oil  in  the  South  is  steady  at  around 
10c,  while  Crude  Corn  Oil  sold  today  at  lO'/Jc  f.  o.  b.  Mid- 
dle Western  mill.  Refined  Corn  Oil  has  been  commanding 
higher  figures,  comparatively  speaking,  than  the  Crude  Oil. 
and  therefore  producers  who  generally  sell  Crude,  are  turn- 
ing out  their  present  pnxlnction  as  Refined.  Offerings  of 
Crude  Oil  are  very  light. 

(Continued  on  preceding  page) 


SOAP  MATERIALS 
Tallow  and  Grease 

Tallow.  New  York,  Special.  .08*$c  Edible,  New  York 
.09!4c.  Yellow  grease,  New  York.  .08@.08^c.  White 
grease,  New  York,  lO^-lOtfc. 

Rosin,  Savannah.  Feb.  15,  1923. 
Common  to  good  4.75@4.85c     I   4.75<§4-85c 


D   4.7564.85c  K 

K   4.7S@4.85c  M   

F   4.75i^?4^5c  X   

G   475dS4.85c     W.  G  

H   4.75(«4.85c.     W.  W  

Starch,   Pearl,  per   100  lbs  

Starch,  powdered,  per  100  lbs  

Stearic  acid,  single  pressed,  per  lb  

Stearic  acid,  double  pressed,  per  lb  

Stearic  acid,  triple  pressed,  per  lb  

Glycerine.  C.  P.,  per  lb  

Glycerine,  dynamite,  per  lb  

Soap  lye,  crude,  80  per  cent,  loose,  per  lb.. 
Soap  lye,  saponification.  80  per  cent,  loose 
per  lb  

Oils 

Cocoanut,  edible,  per  lb  

Cocoanut,  Ceylon.  Dom..  per  lb  

Palm,  Lagos,  per  lb  

Palm,  Niger,  per  lb  

Palm.  Kernel,  per  lb.,  nominal  

Cotton,  crude,  per  lb.,  f.  o.  b.  mill  

Cotton,  refined,  per  lb.,  New  York  

Soya  Bean,  per  lb  

Corn,  crude,  per  lb  

Castor,  No.  \  per  lb  

Castor,  No.  3.  per  lb  

Peanut  crude,  per  lb  

Peanut,  refined,  per  lb. 


520c. 
5.40c 

  570c 

  6.10c. 

  665c 

$2.82  <a$3.10 
2.72  ®  3.00 
.13   ®  MX 
.13^®  .13% 
.15   @  .15!4 
.18^®  .19 
MX®  .17*$ 
■UU<&t  -12 

MX®  MX 


Olive,  denatured,  per  gal   1.05 


.09VA® 
.08  ® 
.07  ® 
.08X® 
.09X® 
MX® 
.12  ® 
MV*® 
MX® 
.12^® 
MV,(fr 
16'/,  " 


.09/, 


.O8.I4 
.10 

.12/, 
.12 


3.50 
1.75 


(a>  3.65 
2.10 


Olive  Foot*,  prime  green,  per  It 

Chemicals 

Soda,  caustic.  76  per  cent,  per  100  lbs  . . . . 

Soda  Ash.  58  per  cent,  per  100  lbs  

Potash,  caustic.  88<$92  per  cent,  per  lb., 

f.  o.  b.  Works  

Potash  Carbonate.  80vi85  per  cent,  per  lb.. 

N.  Y  ."  

Salt,  common,  fine,  per  100  lbs  

Sulphuric  acid.  60  degrees,  per  ton   9.00    @  9.50 

Sulphuric  acid.  66  degrees,  per  ton   14.50   ®  15.00 

Borax,  crystals,  per  lb  05V£@  .06 

Borax,  granular,  per  lb  05 M®  .06 

Zinc  Oxide.  American,  lead  free.  |>rr  lb.  .  .       .06    ®  .08 


.07X®  WX 
.05tf@   .06' ; 
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and  EssenNal  Oil  Rwkw 

I*  CLIFF  ST.,  NEW  YORK 
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STOPPER  FACTORY 

NEW  VO  R  K 
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iSIl!  OTTO  of  ROSE  d'OR 

For  the  Perfumer  Who  Seeks  to  Employ  the  Full  Rich  Fragrance  of  the 

Rose  There  It  Only 

I OTTO  OF  ROSE  d'OR 
distilled  exclusively  from  selected  blooms  of  the  superb  red  roses  of  Kaxanlik 
It  is  only  from  these  red  rosea,  Rom  Dam&scena,  that  the  finest  Otto  is  obtained 
and  then  only  when  they  are  grown  in  certain  favored  districts  of  Bulgaria 

The  selection  and  distillation  methods  of  Bofru  Pappasoglou  &  Co.  are  equally 
the  results  of  long  experience  and  OTTO  OF  ROSE  <TOR  for  many  years  ha* 
set  a  standard  for  purity  and  richness  of  odor  value  which  others  have  found 

BOTU  PAPPAZOGLOU  &  GO.  -  -  Kazanlik 
UNGERER  &  CO.,  Sole  Agent*  -    -    New  York 


CHUIT-NAEF 

GENEVA, SWITZERLAND 

BASICAL  ODOR  ANT  PRINCIPLES 

(Natural  and  Artificial) 

of  the  utmost  purity  for  use  in  the 
preparation  of  all  scented  products 


QUASI-NATURAL  PERFUME  BASES 

UNGERER   &  CO. 

NEW  YORK 
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In  perfumes  and  compounds  of 
a  Violet  character,  where  great 
concentration  is  required,  our 

OIL  ORRIS  ROOT  I 

1 

Liquid  Absolute 

gives  results  that  are  unattain- 
able with  ordinary  Butter  of 
Orris.  It  is  a  pure  distillation 
from  Florentine  Root. 


i 


W.  J.  BUSH  &  CO,  Inc. 

370  SEVENTH  AVE.  NEW  YORK,  N.  Y. 

also 

54  W.  Lake  St.,  Chicago,  III.  70  Kilby  St.,  Boston,  Mass. 


TO  ADVERTISEMENTS,  PACE  111  CLASSIFIED  AD  PACE  IN 
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Fabrique  de  La  Sabrane 

GRASSE  (A.  M)  FRANCE 

The  flower  essences  of  new  crop  are 
now  arriving,  and  we  are  in  position  to 
supply  you  at  interesting  figures.  It  will 
pay  you  to  investigate  this  line. 

Absolute  Flower  Essences 

Liquid  Flower  Essences 

Concrete  Flower  Essences 
Pomades 

We  have  new  prices,  very  attractive,  effec- 
tive August  15. 


We  also  offer 

Oil  of  Neroli 

of  a  very  superior  grade  at  an  interest- 
ing figure. 


GEORGE  LUEDERS  &  CO. 

New  York     : :     Chicago  San  FrancUco     : : 


Sole  Agents: 

UNITED  STATES,  CANADA,  CENTRAL  and  SOUTH  AMERICA 
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L.  GIVAUDAN  &  CO. 

Geneva,  Switzerland  Paris  and  Lyons,  France 

CYCLAMEN  "SAVOY" 

In  the  celebrated,  historical  province  of  La  Savoie  (France) 
adjacent  to  the  snow  covered  Alps,  the  delicate,  wild  flower 
of  cyclamen,  the  true  and  real  flower,  bearing  this  name, 
abounds.  The  sweet  and  delightful  scent  it  produces  could 
best  be  compared  to  the  violet.  Many  have  been  the  attempts 
by  experienced  perfumers  to  produce  a  real  scent  under  the 
name  of  cyclamen,  but  however  agreeable  the  result  may  have 
been,  it  did  not  represent  the  character  of  the  true,  wild 
cyclamen  of  Savoie.  Messrs.  Givaudan  &  Company  now 
offer  to  you  a  synthetic  embodying  the  base  for  the  reproduc- 
tion of  one  of  nature's  most  beautiful  flower  scents,  under 
the  name  of 

CYCLAMEN  "SAVOY" 


MUGUET  "16" 

The  French  word  "muguet"  stands  for  our  flower,  Lilv  of 
the  Valley.  Not  to  conflict  with  the  Lily  of  the  Valley  we 
are  selling  under  this  name  and  which  has  met  with  such  great 
success  among  the  manufacturing  perfumers,  we  have  adopted 
for  this  new  product  the  same  name  under  which  it  is  so  well 
known  in  European  markets,  viz: 

MUGUET  "16" 

The  addition  of  a  newly  discovered  product,  to  our  Lily 
of  the  Valley,  heretofore  so  much  appreciated,  has  enabled 
us  to  produce  a  marked  improvement  in  flowery  effect  and 
distinctive  character.  We  invite  our  customers  to  try  this 
new  creation  which  we  feel  will  be  interesting. 


GEORGE  LUEDERS  &  CO. 

Sole  Agents  for  U.  S.,  Canada.  Cuba  and  Mexico 

New  York  Chicago  San  Franciftco  Montreal 

A  genu  for  Australasia — Carrying  Stocks: 
Alfred  Lawrence  &  Co.,  Ltd.,  527  Collins  Slre«t,  Melbourne,  Victoria;  162  Clarence  Street,  Sydney,  N.  S.  W. 
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FRITZSCHE  BROTHERS,  INC. 

82-84  BEEKMAN  STREET,  NEW  YORK  CITY 


Your  attention  is  specially  requested  to  our  new 

SYNTHETIC  FLOWER  CONCRETES 
Jasmine,  Rose  and  Orange 

These  are  tlie  purest  natural  odurs.  unaided  and  unfixed  through  blending. 
Not  made  with  a  view  to  price,  but  to  give  the  highest  degree  of  satisfaction. 


Our 

NATURAL  LAVENDER  OILS 

are  from  the  heart  of  the  producing  section,  distilled  in  the  most  important, 
modern  factory  and  are  the  finest  produced  on  French  soil.  Stocks  are  in 
hand  to  meet  requirements  for  all  grades  from  the  Barreme  containing  not 
less  than  50%  Natural  Ester  down  to  the  U.  S.  P.  Oils  of  32-33%  Natural 
Ester. 


New  arrival  of  Oil  of 

FRENCH  NEROLI  PETALE,  EXTRA 

is  of  unusual  good  quality.  If  you  have  had  difficulty  getting  good  Neroli, 
ask  for  a  sample  from  this  new  stock. 


On  account  of  the  much  higher  duty  which  will  be  imposed  on  Synthetic. 
Flower  Oils,  we  respectfully  urge  users  of  Schimmel  &  Co.'s  standard 
Synthetics  to  lay  in  as  large  a  stock  as  possible.  We  can  make  prompt 
deliveries  at  the  lowest  prices  in  years. 


Sole  Agents  in  the  United  States  and  Canada  for 

SCHIMMEL  AND  COMPANY,  Miltitz  (,;;:;„)  Germany 

tad 

GRAS  AND  COMPANY:  Cannes,  France 
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For  the  Superb  Fragrance 
of  the  Distinctly  American  Flower 

Buy  Fries  &  Fries 


Beauty 
$45.00  Per  Pound 


An  exquisite,  lingering  perfume  that 
is  exceptionally  popular. 

Sample  on 


The  Fries  &  Fries  Company 

Cincinnati  New  York 

1501.1513  W.  Sixth  Street      242  Pearl  Street 


NOTE: 

We  are  the  larKr»t  manufacturer*  of  Hi  Ktlivl  PhtMnte 
in  the  world.  t*t  in  touch  with  at  on  your  requirements. 
In»i«t  that  yiwr 

»-B  SPECIAL  DENATURED  ALCOHOL 

lie  made  with  Frit*  &   Frit*  l)i-Eth>l  I'hthalalr. 
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Containers  °f refinement 

in  keeping  J 

with  ijourjyroduct 


A  T  I  UNM  EN  r  ol  the  superlative 
*■  in  every  detail  has  been  our  aim 
through  years  ol  package  making  to 
an  exacting  trade. 

The  correct  interpretation  of  product 
value  and  the  fullest  expression  of  it 
through  skillful  designing  and  decora- 
tive display  becomes  our  daily  duty. 

Let  our  appeal  for  your  favor,  there- 
fore, be  measured  by  the  signal  suc- 
cesses with  which  our  containers  are 
identified. 

I  «  n 


The  pndiut  element 

is  cm  mwiit  tpcriSecd 

in  the  tttt.iiiiweut  of 
mir  distinctive  styles. 


Metal  Package  Corporatiou^NY 

XV#cuf7>>  Office -S09  Fifthly*.  JKvt-yorkCity 
TXant* -j**u>  Mutt  City,  Maltimor+,  SlirooAfyn  . 

QUmM  Office,    City  Malt  S<juaraSui/ainy. 
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No.  410 — 4  OZ.  TALCUM  JAR 
Fitted  With  Braw  Sifter  Shut  Off  Cap 


T.  C.  WHEATON  CO. 
EXPERT  BOTTLE  BLOWERS 


165  BROADWAY 
NEW  YORK  CITY 


MILLVILLE, 
NEW  JERSEY 


Ipj 
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Synf  kur  Quality 

n»  u.  ».  ftw.  On. 


Standard  Perfume  and  Flavoring  Materials 
Manufactured  in  the  United  States  of  America 


Co-operation  necessary  for  Success 


Modern  methods  make  co-operation  a  necessity.  Science  progresses 
daily,  has  progressed  for  many  years.  No  one  man  can  master  the  entire 
field.  Yet  how  often  business  men,  up-to-date  in  other  respects,  ignore 
this  fact.  Just  because  a  product  has  been  made  for  years,  they  often 
get  the  idea  that  it  cannot  be  made  to  better  advantage. 

Yet,  our  friend,  does  this  hold  good  in  any  line  of  human  endeavor  ? 
Would  the  stage  coach  of  our  forefathers  suit  the  business  man,  who 
travels  in  the  Twentieth  Century  Limited  ?  But  the  same  old  argument 
is  often  made  about  formulas  and  processes,  that  antedate  most  of  the 
mortals  now  alive.  Just  stop  and  think  a  moment.  Is  this  common  sense? 

We  realize  that  in  order  to  succeed,  progress  is  necessary.  We  not 
only  aim  to  profit  by  the  work  of  our  co-workers  throughout  the  world 
and  review  all  the  scientific  publications  issued,  which  at  all  refer  to  our 
special  field,  no  matter  whether  printed  in  English,  French,  Spanish  or 
German,  but  we  spend  large  sums  annually  for  purely  research  work, 
that  may  enable  us  to  make  a  product  "just  a  little  better  than  the  other 
brand"  and  often  the  results  exceed  our  expectations. 

Synf leur  Quality  alone  is  responsible  for  the  success  of  Synfleur  pro- 
ducts. We  have  no  salesmen— in  time  you  will  come  to  our  way  of 
thinking— in  time  you  will  profit  by  the  success  of  others. 

But  we  are  not  content  in  making  Raw  Materials  that  will  surpass— 
we  go  much  further.  We  spend  large  amounts  annually  in  research  work 
how  they  may  be  used  to  best  advantage,  how  they  may  help  you  to 
make  better  goods.    Does  it  pay  ? 

A  few  years  ago  one  of  the  largest  manufacturers  submitted  a  few 
questions  about  one  preparation  to  our  "Manufacturing  Service."  At 
that  time  it  was  a  side  line.  Last  year  his  output  consisted  of  millions  of 
packages.  Did  it  pay  ?  Of  course  this  service  is  limited  to  clients.  We 
are  ready  to  serve  you  as  well.  We  shall  not  take  up  your  time  need- 
lessly. No  salesman  will  ever  bother  you.  But  when  you  are  ready,  we 
are  here— at  your  command— we  will  do  our  best  for  you. 


Yours  for  scientific  co-operation, 

SYNFLEUR  SCIENTIFIC  LABORATORIES,  Inc. 


Synfleur  Scientific  Laboratories,  he 


m.  Upstair  wn  Isakcoics,  Pro.  aid  treat. 

montlcello,  n«p  Yof  k,  U.  1  B. 
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Synfleur  Quality 


taa  u  •.  I-.'  n.. 


Standard  Perfume  and  Flavoring  Materials 
Manufactured  in  the  United  States  of  America 


Syringeol-Synfleur 
Cbe  Cilac  of  Distinction 

All  the  sweetness  of  the  blossom— perfectly  natural. 
Imparts  the  most  delightful  flowery  effects  of  fresh 
Lilac  blossoms,  with  all  their  charm. 

Equally  suitable  for  the  richest  and  best  perfumes, 
as  well  as  for  all  toilet  waters,  vegetals  and  sachets. 
Invaluable  for  scenting  cold  creams — fatty  or  non- 
greasy.  Produces  most  delightful  effects  in  all  Toilet 
Preparations. 

There  are  Lilac  products  galore.  We  have  many 
others,  at  all  prices.  But  Syringeol-Synfleur  is  the  fav- 
orite.   Buy  a  pound  and  you  will  quickly  realize  why. 

Pounds  $18.00  Ounces  $1.35 

A  better  product  cannot  be  made.  As  one  of  the  oldest  perfumers 
wrote  us: — 

"We  have  used  more  Syringeol  than  any  other 
material  and  think  it  grand." 

You  will  think  so  too  after  a  trial.  Merely  usual  Synfleur  Quality.  It 
always  leads. 


Synfleur  Scientific  Laboratories,  Inc. 

Toundod  issa,  by  Alois  oon  lukwics 
111.  Upshur  ven  I  sake  vies.  Pres.  and  Crcas. 

monticello,  new  Vork,  U.  S.  fl. 
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Synfleur  Quality 


Kttv  O   8.  r«.  On, 


Standard  Perfume  and  Flavoring  Materials 
Manufactured  in  the  United  States  of  America 


fioney$uckle=Synflcur 

A  Raw  Material  of  highest  strength,  invaluable,  and  of  inestimable 
service  to  the  manufacturing  perfumer.  It  not  only  enables  the  manu- 
facturer to  reproduce  that  delightful  fragrance  of  the  Honeysuckle  blos- 
som in  handkerchief  perfumes,  toilet  waters,  sachets,  and  all  toilet  articles, 
but  it  furnishes  a  new  note  in  proprietary  creations. 

A  number  of  recent  successes  along  this  line  owe  their  popularity  to 
Honeysuckle-Synfleur.  While  delightfully  sweet  in  odor,  this  material 
imparts  lasting  qualities  to  every  odor  in  which  it  is  employed.  Usual 
Synfleur  Quality— the  acknowledged  standard. 

Prices  strictly  net,  throughout  the  world: 
Pounds  $36.00  Ounces  $2.50 


We  have  no  salesmen,  as  stated  on  previous  page. 

If  you  wish  to  profit  by  ''Synfleur"  Quality,  we  shall  be  pleased  to  have 
your  advice  by  mail.  We  are  professional  men  first— we  are  ready  to 
serve  you— but  we  await  your  advice. 


Synfleur  Scientific  laboratories,  Ik. 

founded  issa,  by  Alois  eon  Isabwics 

m.  Upslrar  wn  bakotfes.  Pro.  ana  0*4$. 
moiiticello,  new  York,  il.  $.  B. 
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Svnfleur  Quality 


ffeQ-  U.  5.  Pat  Orr. 


Standard  Perfume  and  Flavoring  Materials 
in  the  United  States  of 


Cologne -tn-Synfleiir 

Produces  a  delightfully  refreshing—formerly  known— German  Cologne- 
one  of  the  most  popular  materials  on  our  list.  For  cologne  employ  1  lb. 
to  10  gallons.    Very  powerful  and  sweet.   Write  for  further  suggestions. 

Much  used  for  perfuming  toilet  articles  of  all  kinds — suitable  for  any 
perfumery  purpose,  where  maximum  of  odor  strength  at  minimum  of 
cost  is  desired.    Very  popular  in  soaps. 

Pounds  $12.75  Ounces  $1.00 


Cologne  Oil*$ynfleur 

For  colognes  of  the  Farina  type,  delightfully  refreshing  and  extremely 
strong.  Suitable  either  for  Cologne  (1  lb.  to  10  gallons)  or  for  perfum- 
ing all  toilet  articles. 

Pounds  $  1 5.55  Ounces  $  1 .20 


Cologne  Oil-m-Synfleur 

For  cheaper  colognes—very  durable— suitable  for  all  perfumery  purposes 
—much  used  in  soaps. 

Pounds  $10.55  Ounces  $  .90 

Cheaper  Cologne  materials  are  also  available. 


Synfleur  Scientific  Laboratories,  he 

founded  ism,  by  Alois  wit  Isakopict 

m.  Upsbur  von  isakcrks.  Pro.  and  trea*. 
mornlcello,  new  York,  il.  $.  H. 
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CDFTTY  COMPSON.  m 
jy  porttjyni  by  Henry  Clnret 
ts  the  feainre  of  the  fourth  of 
the  series  of  utttity  bow  made 
At  Stopper  Factory  fat  Beavte- 
b>  *,lm  ■  Thetehow areheaw 
ttfnlly  made,  at  well  at  MMh 
tiff  I  in  appear* mce.  See  the 
front  cover. 


The  package  is  part 

of  what  you  sell 

WHEN  a  woman  buys  talcum  powder  or  some 
such  thing,  all  she  sees  at  the  time  of  purchase 
is  the  package.  It  follows  that  the  container  should 
be  not  only  suitable,  but  stylishly  attractive  and 
distinctive. 

The  purpose  of  presenting  the  Beautcbox  to  the  perfumery 
and  allied  industries  is  to  demonstrate  the  ability  of 
American  Can  Company  to  produce  decorative  metal  con- 
tainers of  the  sort  that  promote  the  sale  of  things  packed 
in  them. 

New  and  unusual  equipment,  specialized  personnel,  the 
intent  to  do  only  high  grade  work— all  these  are  available 
to  turn  out  for  you  containers  that  are  strikingly  appro- 
priate in  design,  finish,  and  details  of  construction,  and 
adapted  in  every  way  to  help  your  sales. 


.   ...   _   -MlHl"''!!  -Irai* 
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ONLY  by  consistent,  satisfactory  per- 
formance can  a  business  institu- 
tion hope  to  maintain  and  increase  its 
patronage. 

Organized  fifteen  years  ago.  this  com- 
pany has  today  actively  on  its  books  prac- 
tically the  entire  customer  list  acquired 
during  the  first  five  years  of  its  existence. 

This,  added  to  the  fact  that  there  has 
been  a  steadily  increasing  growth  and 
acquisition  of  new  accounts,  we  think  is 
the  most  conclusive  and  practical  evidence 
of  satisfaction  delivered,  based  not  on  low 
prices  but  on  dollar  for  dollar  value. 


ffV. 


v5*  . 


ADDISON  LITHOGRAPHING  00. 

RJ3  CHESTER^,        NEW  YO\K 
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(TVilL  QjjourJ ackaqe  Standi 
the  Comjxirison  J 


Will  your  tube  harmonize  with  other  toilet  packages 
that  the  consumer  is  familiar  with? 

Our  art  department  can  design  and  our  plant  can 
execute  really  artistic  tubes.    Are  we  doing  it  for  you? 

Remember  too  we  are  leading  makers  of  sprinkler  tops. 


A.  H.  WIRZ,  Inc. 

CHICAGO  BRANCH  OFFICE 
Cooper  and  Shueslcr 
8  South  Drarborn  SirtTt 


Established  1836 
Incorporated  1914 


CHESTER,  PA. 


NEW  YORK  OFFICE 
30  East  42nd  S«re« 


WIRZ  CONTAINERS  WILL  |ELL  YOUR  GOODS 
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Ure 

uour  perfumes 
as  fine  as 
our  labels? 


IJIGHLY  EMBOSSED 
n  GOLD  Seals  and  La- 
bels, inlaid  and  die- 
stamped  in  artistic  devices 
and  colorings. 


An  Exquisite, 
ART  LABEL  or  SEAL 

PRODUCGD  ONLY  BY  THE 

KRAUSE  SHOPS 

GIVES  TO  WELL  CHOSEN  CONTAINERS 
THE  ARTISTIC  VALUE  and  SALES  APPEAL 
50   ESSENTI ALTO  RIGHT  PROFIT 


SUPERIORITY  OF  KRAUSE  DESIGNS,  material*  and  craftsmanship  is 
k-'  apparent  at  the  first  glance  of  comparison.  In  all  the  country,  nowhere 
outside  the  KRAUSE  SHOPS  can  you  obtain  Labels,  Seals  or  Wrappers  that 
give  this  genuine  "de  luxe"  effect- — which  is  ART.  True  for  years!  Those  who 
always  have  considered  KRAUSE  Labels  "too  expensive,"  will  find  upon 
investigation  that  the  price  is  little  more  than  what  they  now  pay  for  ordinary 
labels!  KRAUSE  Service  is  complete — including,  when  desired,  also  the 
designing  or  specifying  of  appropriate  bottles,  vials,  containers,  etc.  KRAUSE 
BUSINESS-LABELS  for  Office.  Shipping  and  Printing  purpose*  will  interest 
you  too. 

Addrets  our  Department  B  for  all  Samples. 

EXECUTIVE  OFFICES:    130  West  42nd  St.,  NEW  YORK 

PLANTS: 

140  129th  St..  Richmond  Hill,  L.  I. — 322  W.  Washington  Street,  Chicago 
ENGRAVING  -  PRINTING  -  EMBOSSING  -  LITHOGRAPHING 
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Imperial  Metal  Mfg.  Corpn. 

81-85  Sunswick  Street 
Long  Island  City,  N.  Y. 


ORIGINATORS 

OF 

LEAK  PROOF 
SPRINKLERS 


E  S 

QUALITY 
DESIGN 
XCELLINC  WORKMANSHIP 
CO  RATING 


Atlantic  Manufacturing  Co. 

46-56  Nassau  Street 
Newark,  N.  J. 
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HUGUES  AINE  Grasse 


Orange  Flower  Products 

Hague's  Aine's  quotations  on  floral  essences  are  based  on 
flower  costs.  No  concessions  in  quality  or  concentration 
were  made  when  these  costs  were  high,  the  Hugues  Aine 
standard  was  rigidly  maintained,  but  prices  had  to  be  corre- 
spondingly increased. 

This  year  favorable  conditions  resulted  in  an  unex- 
pectedly fine  crop  of  orange  flowers.  The  flowers  were 
available  at  lower  prices  and  Hugues  Aine  customers  reap 
the  benefit. 

We  are  able  to  offer  from  the  new  crop 

OIL  NEROLI  D'OR 

HYPERESSENCE  ORANGE  FLOWER 

FLORESSENCE  ORANGE  FLOWER 
ORANGE  FLOWER  POMADE 

ORANGE  FLOWER  WATER 

at  prices  as  low  as  are  being  quoted  on  vastly  inferior  prod- 
ucts. 

Hugues  Aine  quality  needs  no  introduction  or  explana- 
tion, their  standards  are  never  lowered.  At  the  new  crop 
prices  the  American  perfumer  can  replace  inferior  oils  with 
the  finest  Oil  Neroli  obtainable  without  increasing  his  costs 
unduly. 


UNGERER  &  CO.,  New  York 

i 

i 
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SERVICE 

We  invite  your  attention  to  our  dependable  sources  of  sup- 
plies covering  Perfume  Raw  Materials. 


Wa  wut  to  draw  roar  attention  la  Ike  fotlowiag  points : 
7°  Our  goods  are  guaranteed  pure. 
2°  The  quality,  odor  and  strength  are  always  the  same 

"5SSS  °9Vab"'-  Mmmi'         iV  ?  Urni" 

E.  «."  Oil  of  Bit.or  Alraond.  OU   ol   t-.ondor  for 

EiienUal'ou  of  Cor.nl.-  EmooIUI  Oil  .f  Nor.U 

Pur* 

F.  .r..li.l   0.1  of 


F...calial     Oil     of  Peppermint 


OU  of  Labrador  Spik. 
>'   "  Loreader  A I  pa 
Menl 


Sciential  OU  of  Red  Thyme  Alaler. 
Eeiealial  OU  of  Vetieart  Bourbon 
Eatcatkal  OU  of  Vetleert  J«'« 
Enenlial    Oil    of    Ylaa|  iTaai 
Blanc  HaaUa 

CONCRETES 

Rcpreeonl  lb*  fall  odor-»elue  of  the  flewen  from  which  Ihej 
r«  extracted  and  aro  of  Iho  hiaheol  poeiible  coneenlratioo . 

Rose  de  Mai  Jasmin  Orris 

ABSOLUTES 

Ar<  identical   with   Iho   Ceocretee    bat   aro   tbo   pom  aromatic 
of  Iho  Sower,  undiluted  »r  any  foioiaa  body  and  bare 
irraath.  tbair  read*  .olubilii;  ofortaa|  to  Iho  perfamor  a 
raolhad  for  orririaf  at  roaalu. 

Rose  de  Mai  Jasmin 
FIX0D0RS 

Tba  Ciodon  repreeent  in  all  thalr  mtenailjr  iho  natural  odora  of 
the  perfueae  ba.oa  from  which  they  aro  extracted  end  aro  af 
hiahnl  poeiible  concoalratian  alUlnablo.    They  are  readily  lolnbla 

•■  .icoh.i  EXTRAFLORS 

Their  foondeliem  wore  laid  by  an  ackaowledaed  French  export 
and  are  offered  to  Iho  American  perfuaiera  •»  manor  tout  baits 
affording  hint  aa  opportunity  to  baUd  the  •  uperilroclure  ha  ac- 
cordance with  Ideaa  diet e ted  by  bia  indiaidoal  requirement!. 

0D0R0LS 

Are  identical  in  odor  with  Eitre  flora  but  manipulated  to  meet 


of  oaanufaclurera  of  toUel 

SURFLEURS 

They  are  eeioaliSeaUy  compounded  perfume,  of  artificial  ori.in 
Hi.i.lled  ha  the  pretence  of  the  Dower  boarina  ila  name,  thai  enrich  - 
inf  the  Cniebod  emit  with  a  neturelneei  in  aroma  exceeded  only 
by  the  Sewer  Ueolf. 

GRASSE    J-  MERO  &  BOYVEAU  france 


SYNTHETICS 

Manufactured  by 

ALBERT  VERLEY, 

Isle  Saint  Denis  (Seine)  France 

"A.  V.  RENOWN" 

Acetates— Alcohols— Aldehyde*  100%  Pure— 
Phenylacetatea — Propionates  —  Salicylate* — 
Valerianates 


Benzyl  Benzoate  Pure 
Oil  Cinnamon  Ceylon 
Citranol    (Honey  Alde- 
hyde) 
Citronellol  Ordinaire 
Cydo  Citral  (Lily  Base) 
Geraniol 
Ceraniol  Palma 
Hcliotropal 


Ionone 

Methyl  Acetophenone, 

Water  White 
Mnguet  Aldehyde 
Neanthone  (Octyl 

Prim  aire) 
Nerol  Pure 
Rhodinol  Extra  A.  V. 


SYNTHETIC  FLOWER  OILS 

They  are  a  combination  of  the  absolnte  natural 
Crasse  Essences  with  high  class  Aromatical  Chemical*. 
They  have  been  carefully  studied  and  are  the  results 
of  the  thorough  tests  made  by  Albert  Verley  s  labora- 
tories, being  successfully  employed  in  perfumery, 
chiefly  on  account  of  the  mutual  actions  observed 
between  chemicals  and  natural  essences  in  perfume 
compositions. 

PERFUMES  FOR  TOILET  SOAPS 
Especially  prepared  to  resist  alkali  reaction. 


OTTO  OF  ROSE,  100% 
Pure 

Standard,  One  Quality 
O.  Donellian  &  Company, 
Bour.Jr.ur,  Asia  Minor 


Original  coppers  10 
16  ox..  1  K.o. 


CHICAGO 
672  W. 


DELPHI  PRODUCTS,  Inc 

Natural  and  Synthetic  Raw  Materiala  for  Perfumera 

 _       1  f.  KI1 


95  Beekman  St.,  NEW  YORK 
Teecpbona   H  nob  men  1514 
Cable    Addreea—  "Ineaoaer" 
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DAINTY,  attractive  and  practical  (hit  flat 
oval  cut'glass  bottle,  with  its  lolid  base, 
ii  of  fine  Quality  and  good  design — and 
yet  if  reasonable  in  price. 

Made  of  pot  glass,  the  only  material  for 
fumery  botrlei,  it  is  crystal 


li  maJies  a  completed 
the  moat  fastidious. 


that  appeals  to 


il  for  per- 
and  of  un- 


MAIN  OFFICE 
BALTIMORE.MD 


Listed  as  No.  1088— one  ounce  and.No.  1088 
frosted  stopper,  it  is  one  of  our  new  designs 
Ask  us  about  il 


NEWARK  OFFICE 
290  BROADWAY 


CARR-LOWREY  GLASS  CO 


Google 


■e. 


BRUNO  COURT 

Societc  Anonyme 

GRASSE,  FRANCE 


Pomades,  Essential  Oils,  Natural  Concretes  of  Flowers, 
Floral  W aicrs,  Olive  Oil,  etc. 


Tuberose  Concrete  F 


During  the  war.  ihe  importation 
f  Tuberose  bulbs  into  France  was 
impossible  and  as  a  result,  tbe  pro- 
duction of  Tuberose  perfumr  prod- 
ucts shrank  to  almost  nothing.  While 
the  growing  of  the  flowers  was 
resumed  after  the  war.  the  output 
of  the  perfume  products  showed  no 
immediate  increase  for  the  reason 
that  it  takes  two  years  for  the  bulbs 
to  yield  their  fragrant  flowers.  This 
will  be  the  first  year  since  the  war 
that  Tuberose  perfume  products 
will  be  available  in  norm.il  volume. 

Tuberose  Concerte  F  is  one  of 
the  noted  Bruno  Court  specialties. 
Its  quality  is  indicated  by  the  fact 


that  it  is  known  in  France  as  the 
standard  Concrete  Tuberose.  In 
its  odor  there  is  not  the  slightest 
suggestion  of  any  by-odor:  it  is  all 
Tuberose. 

The  Tul  >erose  crop  is  now  being 
gathered  and  the  pomades  being 
produced.  While  the  crop  is  of 
normal  proportions,  we  suggest  early 
coverage  of  requirements.  Indica- 
tions are  favorable  for  lower 
than  those  prevalent  during  recent 
years. 

Samples  and  prices  of  Tuberose 
Concrete  F  will  be  sent  promptly 
on  request. 


Exclusive  American  Agents 


Mo  r  ana  Incorporated 

General  Offices:  118  East  27th  St.,  New  York  City 
Works:    Elizabeth,    New  Jersey 


Western  Office: 
19  S.  LaSalle  St.,  Chicago  ^ 


1  fc*' , 
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(^lassidare oj-  LJistinction 


The  bottle  in  which  a  perfume  is  inclosed  is  first  to  attract 
the  prospective  buyer's  attention.    That  being  the  case,  it  be-  j 
comes  something  more  than  merely  a  container:  it  becomes 
a  medium  for  expressing  the  quality  of  its  contents.    There-  y 
fore,  its  selection  is  a  matter  of  the  utmost  importance. 


fv-V, 


YAr  flauU**  rharattrr  o/         if...  uvtd  ut  ftoAr.rtian        Ihr   brtJttaHi  »  ll. ,-.    I.urr/ri  ftin 

1  r  ' 1 1 1 1 1 1  tfftlUl  impfics  in  m  UMK/ur  miannrr  rfcr  ifcr  mJmiuw  t  ntur  t»  tkv  rata*  nf  thru  tmlrJiti 
gjMftft    of   fArtr   mi 


In  placing  before  the  American  perfume  industry  the 
products  of  the  leading  French  and  Bohemian  manufacturers 
of  perfumers'  glassware,  we  are  primarily  animated  by  a  desire 
to  widen  the  perfumer's  choice  and  thereby  enable  him  to  give 
more  exact  expression  to  the  quality  of  his  products. 


mm  jis^mm,. 
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We  have  on  display  a  complete  line 
of  samples  from  the  following  manu- 
facturers, for  whom  we  arc  the  exclu- 
sive American  representatives: 

C  &  J.  Viard  &  R.  Mouqurt, 
Monlreuil,  France 

Jull.    I   Hi. nil. 

Tiefenbach  a.  t).  De»«e, 
Czeroslovakia 

The  Bohemia  (ilassworks  Llil* 
Frunti-kodol,  Czeroslovakiu 

liriialer  Rachmann, 
Haiila,  ('zeco>luvukia 


1  hi  ItmptHlt)  of  a  Hahtmuw  p^rfumr  htitlU  pifualt 
that  of  an   nnfu4t»t*4  mniwiain  tpumg. 


<tn*t  t/uttkU  MilA  all  r*l  lAtf  Jir«  mni  brUttancy  o\  « 
ilfamitml. 


The  styles  shown  comprehend  every 
gradation,  from  the  conventional  to 
the  ultra  modern.  They  are  not  only 
indicative  of  the  highest  craftsman- 
ship, hut  they  are  likewise  striking 
illustrations  of  the  flexibility  of  glass 
as  a  medium  of  artistic  expression.  As 
such  they  merit  careful  examination. 


Morana  Incorporated 

General  Offices:  118  East  27th  Sr.,  New  York  Citv 
Works:     Elizabeth,    New  Jersey 

Western  Office:  ^AtfS*sV-U  European  Office: 

LaSalle  St.,  Chicago    \V  -    '  28  Rue  St.  Lazare.  Paris 
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~X°. 

sjf-'*' 


0,  •?  /< 


■ 


'"VI,  ■ 


V 


Th.  Muhlethaler  Co.,  Ltd. 

Nyon,  Suisse 

Synthetic  Ran>  Materials  for  Perfumes,  Toilet  Soaps,  etc. 
Natural  Fruit  Essences 


Methyl  Violet 


rii.il  "the  consumer  is  Kin?" 
is  a  fact  that  cannot  be  denied. 
It  is  therefore  obvious  thai  suc- 
cess in  merchandising  is  directly 
proportionate  to  thr  extent  to 
which  the  manufacturer  adjusts 
himself  to  the  demand";  of  the 
consuming  public  » 

In  the  perfume  line,  the  prevail- 
ing demand  today  is  lor  odcrs  ol 
what    are   sometime-*    termed  the 


"French  slvlc  "  That  being  the 
case,  the  road  to  follow  in  order 
to  secure  volume  is  plain  and  un 
mistakablc.  To  meet  the  demand 
for  the  pic\ailu:g  type  of  odor. 
Methyl  Violet  Miihletlialer  will 
be  lound  a  factor  of  muc  h  influ- 
ence, inasmuch  as  it  goe*  to 
bouquet  compositions  that  charac- 
teristic which  .stands  forth  most 
prominently  in  the  odors  that,  at 
the  moment,  aie  m  inealost  favor. 


i  j  1 


Samples  and  prices  of  Methyl  I'uAel  Mulile- 
tlntler    ii'i//    he    sent    pro<vpl!\j    on  request. 

Exclusive  Anient  an  .  luenh 

Mo  r  ana  Incorporated 

Ocmral  Offices:  118  East  27th  St..  New  York  Oitv 
Works:     b  I  i  :  a  b  e  t  h  ,     New  lersev 


Western  Office: 
IQ  S.  LaSallc  St.,  Chicago 


l 


i  >•  • '  -  ^  i 
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European  Office: 
2S  Rue  St.  La:are,  Paris 


y  Google 


Synthetic  Fruit  Oils  Absolute 

The  Prohibition  Division  of  the  Internal  Revenue 
Department  demands  the  exact  ester  content  in  house- 
hold flavors.  Furthermore,  the  department  insists  that 
all  flavors,  whether  sold  in  packages  or  in  bulk,  be 
made  to  comply  with  the  aforementioned  regulation. 
Morana  Synthetic  Fruit  Oils  Absolute,  used  according 
to  our  directions,  can  be  relied  upon  to  produce  house- 
hold flavors  with  a  saponifiable  ester  content  of  either 
2  per  cent  or  5  per  cent,  as  called  for  by  the  regulations. 

Apple  Nectarine 
Apricot  Peach 
Banana  Pear 
Blackberry  Pineapple 
Cherry  Plum 
Gooseberry  Quince 
Grape  Raspberry 
otrawoerry 

Five  ounces  of  any  of  the  foregoing  oils,  with  the 
exception  of  Grape,  Peach,  and  Apricot,  when  dissolved 
in  one  gallon  of  diluted  alcohol  produce  an  extract  con- 
taining not  less  than  2  per  cent  of  saponifiable  esters. 
When  Grape,  Peach,  and  Apricot  are  used,  the  propor- 
tion must  be  twelve  ounces  of  oil  per  gallon  of  diluted 
alcohol  in  order  to  yield  an  extract  with  a  saponifiable 
ester  content  of  not  less  than  5  per  cent. 

Samples  and  prices  of  Morana  Synthetic  Fruit 
Oils  Absolute  mil  be  sent  promptly  on  request. 

Morana  Incorporated 

General  Offices:  118  East  27th  Sr.,  New  York  City 
Works:    Elizabeth,    New  Jersey 


Western  Office: 
I L  1 :  19  S.  LaSalle  St.,  Chicago  ,<r 


•;'.'-> 


European  Office: 
]?»     28  Rue  St.  Laiare,  Paris 

A 
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Salv.  di  Deo*  Rognetta 

Reggio  -  Calabria,  Italy 

Bergamot 

In  view  of  its  purity  and  high  ester  con- 
tent, the  results  yielded  by  Bergamot 
Rognetta  makes  its  price  a  secondary  matter. 


P.  Robertet  &  Co. 

France 


Muguet 


Christo  Christoflf 

Kazanlik,  Bulgaria 

ChristofPs  Otto  of 
Rose 


Samples  and  Prices  of  any  of  the  fore- 
going products  sent  promptly  on  request 

Morana  Incorporated 

General  Offices:  118  East  27th  St.,  New  York  City 
Works:    Elizabeth,    New  Jersey 


■ 


Western  Office: 
19  S.  LaSalle  St.,  Chicago 
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Societe  Chimique 
des  Usines  du  Rhone 


Hem4  OIU» 
PARIS 

TmurU* 
St.  Pemi  u4  BouiiOlon. 

Fraac*. 
U 


r  J^HE  use  of  our  products  by  the  lead- 
ing manufacturers  of  perfumes,  of 
soaps  and  of  toilet  preparations  who 
have  set  the  standard  throughout  the 
world  for  high  class  products  is  proof 
of  their  superior  quality  and  depend- 
able uniform  purity. 

To  the  intrinsic  merit  of  our  prod- 
ucts is  added  consistent  and  dependable 
service  and  a  sincere  desire  to  meet  the 
individual  needs  of  our  customers. 


RHODIA  CHEMICAL  COMPANY 

65  Fulton  Street,  New  York,  N.  Y. 
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NAARDEN  CHEMICAL 
WORKS,  LTD. 

Synthetic  Aromatic  Chemicals 
and  Essential  Oil  Derivatives 


Latest  SpecitUty 

LILY  OF  THE  VALLEY 

Unsurpassed  in  the  True  Character  of  the  Natural  Flower:  Rich, 

Soft  and  Powerful 

Manufacturers  of  Heliotropine  (Recrystallized),  AUBEPINE,  GER- 
ANIOL  (Extra  Fine).  IONARDON,  100%,  IONARDON  Alpha 

Naarden  Chemical  Works,  Ltd. 

NAARDEN,  HOLLAND 

Sole  Representative  in  the  United  States 

P.  R.  DREYER 

109  BEEKMAN  STREET        NEW  YORK,  N.  Y. 
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BERTRAND  FRERES 

Natural  Raw  Materials 
for  Perfumes,  Soaps,  Etc. 


Specialties: 


FLOWER 


CONCRETES 


Liquid  and  Solid 


Absolutes  and  Pomade  Concentrations 

Oils:  Lavender,  Rosemary,  Spike  Lavender,  Thyme  (White  and 
Red)  Neroli  Petals,  Pctitgrain,  Vetivert  Java,  Geranium  s/Roses 
Resinoid  Oak  Moss,  Etc. 

BERTRAND  FRERES 

EtUxbltihtd  1858 

GRASSE,  FRANCE 


Sole  Representative  in  the  United  States  and  Canada 

P.  R.  DREYER 

109  BEEKMAN  STREET       NEW  YORK,  N.  Y. 
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Afloat 

Due  July  10th. 

Prime  double  refined  bleached  Galician 
Ozokerite. 

Landed 

Snow  white  sun  bleached  Beeswax  in  discs 
—  shipments  now  received  at  regular 
intervals  insuring  continuous  supplies. 

To  arrive 

Zinc  Oxide,  French,  Blanc  de  Neige 
Societe  de  la  Vieille-Montagne. 

On  hand 

A  complete  line  of  raw  materials  for 
Perfumers,  Soap  makers  and  manufacturers 
of  Toilet  Articles. 


M.  L.  Barrett  &  Co.,  Manufacturers 


ESSENTIAL  OILS 
233  West  Lake  Street 


Importers 

SYNTHETICS  BOUQUETS     .\  TALC 


Chicago 
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Better 
Collapsible  Tubes 


OUR  collapsible  tubes  bear  unmistakable 
marks  of  distinction.  Their  excellence 
and  difference  is  pronounced.  They  are 
manufactured  with  great  care  in  a  must 
modern  plant  equipped  with  the  very 
latest  machinery  to  insure  uniformity. 
Pure  block  tin  or  lead,  plain  or  decorated. 
A  rigid  inspection  system  based  on  strin- 
gent standards  makes  our  collapsible  tubes 

WORTH  MORE  PER  GROSS 

Sample*  Gladly  Submitted 

Bond  Manufacturing  Corporation 

501  Monroe  St.,  Wilmington,  Delaware. 
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PURE  .  190  PROOF  .  U.S.P.  QUALITY  .  DENATURED  I*  ALL  FORMULAE 


INDUSTRIAL  ALCOHOL  PLANT  No.  19 

CINCINNATI,  OHIO 


SAI.KS  OFKICKS 


BRANCH  WAREHOUSES 


i»  RACE  STREET.  CINCINNATI.  OHIO 
71  WEST  STREET.  NEW  WIKIL.  N.  V 
Ml  SENECA  STREET,  IIIEEM.O.  N  V 
ftJI  SECOND  AVEM  E.  1'ITTSIIIRGH.  I'ENNA 
1*0  NORTH  MARKET  STREET,  ClilCACO.  It  I. INCUS 
I   SOUTH  GRAND  AVENI  E.  ST.  LOUS.  MHMU  Ml 
SCRANTON  ROAD  A  C.1RARD  AVE  .  CLEVELAND,  <l»IO 
DEI-AW  ARE  AVE..  A   GREEN   ST.,  PHII.ADELI'IUV  I'ENNA 
KREKEI.  GOETZ  SAM'S  *  SUPPLY  CO  .  GRAND  RAPIDs,  Mil  II 
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ESTABLISHED  1795 


Essential  Oils 

FLOWER  OILS 

LAUTIER  FILS 

Head  Factories  at  GRASSE  France  (Est.  1795) 

Branch  Factories  at  BEYRUTH  (Syria) 

nicriT  t  rmirc  r»ir  i  urrvnco  rur  *ST-  ANDRE— BASSES  ALPES  (FRANCE) 
DISTILLERIES  OF  LAVENDER  OIL/SAl-|T_VAlJCLlJSE  (FRANCE) 


NEW  YORK 
47  CLIFF  STREET 

PHONE:  BEEKMAN  9330  and  9331 


EXCLUSIVE  SELLING  AGENTS 

FOR 

MOREL  &  CO. 

MANUFACTURERS 

SYNTHETIC  AROMATIC  CHEMICALS 

FLEUR  de  LILAS   .    .  M.  CO 

JASMIN  BLANC  .    .    .  M.  CO 

CASTOREINE .    .    .    .  M.  CO 

CYTISIA   M.  CO 

NEPTUNIA    ....  M.  CO 
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THE  LATEST  in  Vanity  Cases 


These  two  cases  are  our  latest  design 
and  are  in  a  class  by  themselves — 
beautiful  in  every  way 


The  Bridgeport  Metal  Goods  Mfg.  Co. 

Established  1909 

Bridgeport,  Conn. 


Perfumers'  Raw  Materials. 
Essential  Oils, Chemicals 

Natural  and  artificial  Flower  Products 


Heine&Co. 

NEW  YORK 


52-54  Cliff  Street 

FACTORIES: 


NEW  YORK 

U  S  A. 


LEIPZIG 

Germany 


TELEPHONE- 
BEEKMAN  1535 


GROBAVeibe 

Germany 

CABLE  ADDRESS' 
HEIKO  NEW  YORK 


GRASS E 

France 
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HEIKO-LILAC  "A" 

Most  modern  base  for  Lilac  compositions 

Novelty 

Full  stock  on  hand.    All  orders  can  be  filled  promptly 

Heiko-Lilac  "B"  Heiko-Lilac  "C" 

Lilacs  for  all  classes  of  perfumery 

HEIKO-MIMOSA,  New 

Samples  and  Particulars  to  Manufacturers  Exclusively 

OIL  ROSE  BULGARIAN 

GENUINE  OTTO  OF  ROSES 

Especially  distilled  for  Heine  &  Co.,  New  York, 

in  Karlova,  Bulgaria 

Digitized  by  Google 


HEIKO-ROSE  "C" 

Entirely  new  Rose  type  of  great  power 


Heiko-Maia 


HEIKO-BOUVARDIA  HEIKO-LILY 


H  EI  KO-CYCLAM  EN  H  EI  KO-AZALI A 

Heiko  Honeysuckle  Heiko  Rose 

Synthetic  Oil  Rose 


Heiko  Iridoron  Heiko  Jasminette 

Latest  artificial  Violet  Best  colorless  Jasmine 

Heiko  Rose  Moderne  Heiko  Pink 

Elegant  base  of  the  Parisian  Type  The  Standard 


HEINE  &  CO. 

NEW  YORK 

Telephone:  Beekman  1S3S 

52-54  CLIFF  STREET 
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TRADE  MARK 


COUMARIN 

of  Flawless  Quality 

Large  Crystals 

Small  Crystals 
White  and  Lustrous 
Rich,  Fragrant  Odor 


Commonwealth  Chemical  Corporation 


25  W.  43rd  St. 

NEW  YORK 


327  So.  La  Salle  Street 

Room  812 

CHICAGO,  ILL. 
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"Send  us  fifty  pounds 

■ 

GERANIOL,  EXTRA  FINE 

same  as  last",  writes  one  customer. 

Our  Extra  Quality  Geraniol  is 
always  the  same — Extra  Fine 


A.  M.  XODD  COMPANY 

KALAMAZOO  MICHIGAN,  U.  S.  A 

Established  in  1869 
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On  Buying 
Vanity  Cases 


MANY  things  have 
been  written  about 
metal  vanity  cases,  but  far 
too  little  has  been  said 
about  the  principles  that 
should  be  borne  in  mind  in 
buying  them. 

Too  often  the  custom  is 
observed  of  selecting  a 
number  of  manufacturers 
of  metal  vanity  boxes  and 
arbitrarily  placing  the 
order  with  the  lowest.  If 
it  were  possible  to  find  a 
group  of  manufacturers 
alike  in  their  equipment, 
identical  in  artistic  skill 


and  similar  in  their  zeal  for 
perfect  workmanship  —  if 
this  were  possible,  then  this 
custom  would  be  sound  and 
reasonable. 

But  there  is  a  difference 
in  manufacturers  of  metal 
vanity  boxes — in  their  ca- 
pacity to  create  individual, 
graceful,  artistic  designs,  in 
their  ability  to  deliver  con- 
tainers absolutely  uniform 
in  workmanship,  in  finish 
and  in  beauty — and  this 
difference  is  almost  always 
reflected  in  the  difference 
in  value. 


August  Goertz  &  Co. 

276  Morris  Street         Newark,  N.  J. 
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Whaf  Percentage 
Alcohol  is  found 
in  Your  Product? 

Surely  the  alcohol  content  in  your  per- 
fumes or  toilet  waters  is  sufficiently  great 
to  demand  that  the  spirits  you  use  be  the 
purest  obtainable,  denatured  with  quality 
ingredients. 

Do  you  know  that  Lohocla  Alcohol  flows 
through  forty-four  distillations  at  every 
process?  And  that  Lohocla  denatu rants 
are  mixed  in  glass  lined  tanks  cleaned  of 
all  impurities? 

Write  for  Lohocla  prices  on  formulae 
39a,  39b  and  40. 


David  Berg  Industrial  Alcohol  |Company 

Philadelphia,  Pa.  Branches  in  Fifteen  Principal  Cities 


OCLA 

XEBDHOL 


LARGEST   EASTERN    INDEPENDENT  MANUFACTURERS 


[BBBBiBBBBgBilllUlfgMBBIBUB  B JMMT 
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"QUALITY  ALWAYS 


Compact 
Powders 


Lip  Sticks 


Eyebrow 
Pencils 


Compact 
Rouges 


Concrete 
Eyelash 
Dye 
• 

Had  Polish 


If  you  are  interested  in  a  high  grade  product  under  your 
own  brand,  our  enlarged  facilities  are  at  your  disposal. 


FRENCH  COSMETIC  MFG.  CO. 

INCORPORATED 

85  Crescent  Avenue  New  Rochelle,  N.  Y. 

Established  191 5 
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OIL  LAVENDER 


ROURE  BERTRAND  FILS 

MMNSIv  Ai;t;>?     ( fuAtlcii 
U^SENCE 

DE  LAVANDE  (Laragne) 


Kin! 
T.nv 


Kilo 

Grant 

f 

The  above  illustration  is  that  of  OUR  Works  at  LARAGNE,  a 
great  center  of  the  lavender  distillation. 

The  fineness  and  purity  of  OUR  Lavender  Oils  distilled  at 
LARAGNE,  under  OUR  personal  supervision  is  justly  appreciated 
by  the  most  important  buyers  all  over  the  world. 

We  esttecially  recommend  our  LA  VENDER  LA RAGNE 
50/52%  Natural  Esters  to  perfumers  and  tve  beg  to  draw  the 
attention  of  soap-makers  to  our  LAVENDER  des  ALPES. 


Samples  and  prices  promptly  on  request. 


ROURE-BERTRAND  FILS,  INC. 

18  Cedar  Street  New  York 
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Societe  Anonyme  des 
E  t  a  b  1  i  s  s  e  m  e  n  t  s 

Justin  Dupont 

(S.  &  O.).  France 


We  wish  to  call  your  special  attention  to  our  standard  products 
of  superior  and  perfect  quality,  the  result  of  studious  researches 
and  constantly  improved  methods  in  manufacturing.  Our  spe- 
cialties offer  to  the  perfumer  a  scale  of  perfumes  of  extraordinary 
variety  of  all  the  different  flower  odors. 

Cyclamen  Fleurie 

Jasmin  D,  Jasmin  Invar,  Jasmin  Nouveau 
Lilas  Nouveau,  Fleur  de  Lilas 
Phixia  (Hydroxy  Citronellal) 
C.N.,  Narcisse  Invar 


Samples  on  Request 


JUSTIN  DUPONT,  inc. 

18  Cedar  Street  New  York 
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NEW  YORK  CITY 


m 


.X. 


OUR  "MERVE1LLE"  LINE 

Price  per  pound,  $10.50 

Three  Perfume  OIU  do  not  contain  Tlncturee  and  arc  luerr- 
fore  100%.  >o  that  they  ran  be  blended  with  our  atierlallJ 
produced  FIXATIVES  arenrdloc  tu  odor.  Moat  iiiltable  for 
<  reatnt.  Fare  »•...•  .•••»  Talriima,  Hair  Tonica.  I.uti»i.«.  etc, 
riraae  aak  for  aamplea  or  further  Information 

ORANGE  BLOSSOM 


ACACIA 
CARNATION 

CAwia 

CLOVER 

EAC  DE  QUININE 
■  ;.\Rl»ENtA 
HYACINTH 
II>EAI. 

FIXATIVE  No.  t  for  mild  odor*.      FIXATIVE  No.  2  for 
refreahlnc  odor*.    FIXATIVE  No.  3  for  heavy  odore. 

_  ir    INTERESTED    IK    FLAVORING    EX-  -  

 W  TRACTS    WRITE    FOR    OUR    NEW  COM.-*  

FLETE  CATALOGUE 


JACINTH 
JASMINE 
JOCKEY  ci.cn 
JONQCILLE 
LII-AC 
M AONOUA 
MAYFLOWER 
MIMOSA 
MCOCET 
NARCISSI'S 
VKNfH.1 

NEW  MOWN  HAY  VIOLET 


ROSE  HI ANCHE 
Host*  Rose 


S WEFT  PSA 
SYR1NGA 


THEFIE 
ri  BEROSIS 


NEW  YORK.      m  .J^-ai 
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RA  TALC 


".  . .  a  new  vein  of  exceptional  quality  . . . 


This  is  from  the  report  made  by  our  engineer-in-charge,  Mr.  Franklin 
Booth,  after  the  discovery  and  opening  up  of  a  new  "cut"  of  talc  near 
our  present  mines  at  Kcclcr,  California. 
What  did  Mr.  Booth  mean  by  "exceptional  quality?" 

That  tests  from  the  drilling  of  this  vein  show  the  same  excellent  qualities  which  have 
made  Sierra  Talcs  a  favorite  in  the  toilet  goods  trade. 

—  low  lime  content  —  good  entering  qualities. 

— good  "slip"  —  pure  white  color    -and  a  uniform  grade  of  fineness. 


Which  means  we  can 
increasing  quantities. 

Sierra  Cloud 


furnish  the  trade  with  the  same  dependable  Sierra  Talcs  in 

Sierra  Snow 


An  extra  fine  product  for  finer  uses  which 
passes  through  No.  25  silk  bolting  cloth. 


Milled  much  finer  than  the  regular  commer 
rial  grades  of  No.  200  mesh  talc. 


Write  us  for  a  sample  and  prott  our  claim. 


Inyo  Talc  Company 


Equitable  Bank  Building 
Los  Angeles.  California 


Google 


What  this  new  vein  means — 

What  does  it  mean  to  the  users  of  high-grade  talc  when  the  foremost  domestic 
producer  opens  up  a  new  vein? 

It  means  that  the  Perfume  Trade  is  assured  of  an  increased  supply  of 

Dependable  Sierra  Talc— 

This  is  the  talc  that  — 

—  is  mined  under  ideal  weather  conditions  where  the  mines  are  free  from  water 
is  sorted  for  color  and  specks  at  the  mine  and  again  at  the  mill  after  it  is  broken 

— is  milled  by  an  original  process  with  special  machinery  that  produces  absolutely  uniform 
talc  in  two  degrees  of  fineness. 

Sierra  Cloud  Sierra  Snow 

An  extra  fine  powder  (or  the  finer  uses.    So  fine  Milled  much  finer  than  the  regular  commercial 

that  it  floats  on  air.  grade*  of  No.  200  mesh  talc. 

Both  grades  are  alike  in  every  detail  except  the  fineness — 

practically  free  from  lime  content 
pure  unite  color  without  spcah 
—  satisfactory  slip  and  feci. 

Day-by-day  dependability  — 

All  the  processes  are  so  systematized  that  every  sack  of  Sierra  Talc  is  uniform  as 
to  color,  fineness  and  other  qualities.  And  our  handling  is  so  dependable  and 
uniform  that  it  is  not  necessary  to  gyrate  Sierra  Talc  you  can  put  it  right  into 
your  manufacturing  processes. 

We  can  note  five  you  prompt  shipment  on  all  orders.  Write  us  for  samples. 
If  you  are  a  bolter,  explain  your  situation  and  ask.  for  a  proposition. 

Inyo  Talc  Company     : : 


THE    AMERICAN    PERFUMER  33 


zed  by  Google 


34 


THE    AMERICAN  PERFUMER 


A  F£  W  JV£  W  CREA  TIONS 


BLUE  LILAC 

Lnetptaled  for  its  intensity  and  true  F love-cry  Fragrance 
$12.00  per  lb.    Trial  Oz.  85c. 


.-Ji.'vft*-'. 


MAYFLEUR  C 

.Su  rf  f  an*/  last  in/;  bouquet  fur  Powders  and  Creams 
$14.00  [»-r  lb.— Trial  Oz.  $1.00 

CORYLOPSIS  S 

Heavy  Oriental  Type  far  Poxvtlers  and  Soaps 
$7.50  per  lb.    Trial  Oz.  60c. 


Our  PERFUME  MASKS  have  helped 
numy  numifiiiturcrs  to  produce  new 
iinJ  successful  lines.  We  specialize  in 
ihe  creation  of  Individual  and  Catchy 
Odor*. 


I  RE  IT  FLAVORS 

Tnto  and  Artificial 


As  CONSULTING  CHEMISTS,  we 
offer  expert  advice  and  practical  work- 
ing Formulae  for  Toilet  Preparations 
of  any  kind.  Problem*  solved.  Proc- 
esses perfected.     Fees  moderate. 


COLORS 

Certified  Technical 


PERFUMES  and  TOILET  WATERS  in  BULK 
(For  Manufacturers  only) 


E.  M.  LANING  CO. 

incorporated 

Consulting — CHEMISTS — Manufacturing 
273  WATER  ST.,  NEW  YORK 
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H.  EUZIERE  &  CO. 

GRASSE,  FRANCE 

[bsnlulf  I  Umi  r  Oil*,  Lii/iitd  and  Sidid  (  iiiun-h  s. 
I'oritnmtli     Essential  Oils  and  Retinoids. 

* 

INTRODUCING 

Thr  Latest  I'reneh  Creations  in 

Floral  and  Bouquet  Novelties 

"ESSODORS" 

Produced  from  absolute  I  lower  Oil-,  insuring  the  Maximum 
Odoriferous  value  from  the  Minimum  Ouantit y.  I  n*uipa«sed  for 
their  Flowery  Fragrance  and  Facing  Properties. 

Full   information,  samples  and   price*  on   request  from  our 
Suit-  American  Agents 

E.  M.  LANING  CO. 


273  Water  St. 


Incorporated 


IMPORTED 


New  York 


Synthetics  and  Aromatic  Chemicals 

Geraniol  fr.  Citronella— Linalyl  Acetate  92  95'  i  Ester 
Citronellol — Rhodinol  C.  P. — Ionones 
Hydroxycitronellal  C.  P.  100  , 
Alcohol  Phenylethylique  C.  P. 
Floranol  Oeilletine 
Base  for  llijih   Grade  Carnation  Base  do  Luxe 

()ran[><>  lth>.ssnm  Odors 

Above  are  but  a  few  leader-  from  a  complete  line  of 
product-  of  unexcelled  quality  and  purity,  offered 
by  us  under  original  seal  and  label  of  one  of  the 
Ion-most  French  manufacturer*.  Sample*  ami  prices 
will  inlere-t  you. 


E.  M.  LANING  CO. 


273  W»ter  St 


Iiu..r|">i:it'  il 

Addr-.,:    "PM1  AMNG."    N.w  YorU 


w?«r^£t 

<w---s- :-  ■:  --.^.?2fi-/.v.  l.v 


~1  $>w 
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(W  A  fiVUQUID  COLORS 

V     ▼     \  £      m,  V'  X  i IMPORTED i 

Brilliant  and  Stainless 
FOR 

PERFUMES,  TOILET  WATERS,  HAIR  TONICS,  Etc. 

Use  only  y4  ok.  to  1  gallon. 

.  Freely  soluble  in  alcohol — or  water. 
Packed  in  Gallons,  Pints  and  2  os.  Bottles 

MAO-CONCENTRATES 

FOR  TOILET  PREPARATIONS 

Our  Mao-Concentrates  meet  the  demand  for  highly  con- 
centrated flowery  odors,  and  contain  all  necessary  fixatives, 
ensuring  their  permanent  fragrance.   Over  40  different  odors. 

O.  A.  BROWN  CO.,  Inc.  . 

2-46  PEARL  STREET,  NEWYORK.N.Y 


ANY  ROUND  PAPER  BOX 


We  have  special  facilities  for  man- 
ufacturing round  Face  Powder 
and  Rouge  boxes. 

Let  us  estimate  on  your  next 
contract. 


All  boxes  can  be  furnished  with  powder  container 

EUGENE  K.  PLUMLY 

N.  E.  Comer  Broad  and  Federal  St*. 
PHILADELPHIA,  PA. 
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The  Last  Word 

in  Flower  Oils: — 

Essbro'  Brand  Flower  Oils 

in  which  Nature  and  Science 
co-operate  in  producing  the 

most  perfect 

result  yet  attained. 

h.sshrn'   llriind  Flower  (tils  are  built   up  on  natural 
hoses  by  a  special  process  netvly  discovered  by  us.  They 
are  without  a  rival  both  as  regards  faithful  rendering 
and  lasting  purity  of  odors. 

m  SK  AMBRETTE  Km 


i     «i      «!     :i     u     it     11     H     II    tt-.ll     TT     M     II      Tt  * 


EXCLUSIVE  AOCNTS 

JJ  I  1 1  I  U  I  II 
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HI  III 

FOR  UNITED  STATES' AND  CANADA 
|  II  I  Mil  I  III  I 


Mm 
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Swindell  Bros. 

BALTIMORE,  MD. 

NEW  YORK  OFFICE,  200  FIFTH  AVENUE 
Manufacturers  and  Designers  of 

High  Grade  Perfumery  Bottles 


No.  213  Bottle  6  dr.;  No.  107  Stopper. 
Bottle  cut  and  frosted. 


We  strive  to  uphold  in 
our  products  the  high 
standard  exacted  by  this 
discriminating  industry. 


Write  us  about  any  style  of  bottle. 
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When 


exquisite 

^Bouquets 
and 

^Distinctive 
3\ovelties 
are  required 


write 


F.  H.  HOLMAN  &  CO. 

186  NO.  LA  SALLE  STREET 

CHICAGO 
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You  Are  Invited 

BKFi  \R  I  ytiu  place  v. >ur  order  (oi 
tubes.  l>c  sure  to  take  a  trip  to  New 
London,  Conn.  We  shall  be  mighty 
pleased  to  show  you  how  we  work  with 
and  for  you  and  why  so  many  nationally 
known  manufacturers  specify 

Sheffield  Tubes 

You  will  see  for  yourself  every  operation. 
We'll  show  you  that  we  use  the  highest 
grade  of  tin  obtainable  and  just  how  each 
step  in  the  building  of  high-grade  tubes 
is  under  the  close  supervision  of  men  who 
know  how  to  build  tubes  that  will  match 
your  product. 

In  the  meantime,  ask  us  to  send  samples. 
These  examples  of  our  work  will  tell  you 
much,  but  a  little  journey  through  Tube- 
land  will  convince  you  that  you  ought  to 
specify  Sheffield  Tubes  for  all  your 
products. 

Department  ER 
Chicago  Factory  No.  2 

3132-3134  South  Canal  Street 
Chicago,  111. 

Telephone:  Boulevard  1960 


•  /  r  IVur  Bminen'  Sakr 
Sffti/y  Shtficli  Tvbti" 


New  England 
Collapsible  Tube  Co., 

New  London,  Conn. 


^wku&A-W. iiiAJ!!:1ii  to' 


NATURAL 


STRENGTH 


JULIAN  W.  LYON  &  CO. 


NEW  YORK 


Natural  Flower 

Perfume  Materials 

In  thus  line  which  comprises  the  highest 
type  Absolutes,  Concretes  and  Pomades,  the 
ideal  climatic  conditions  and  soil  of  the 
Mediterranean  foothills  of  the  Alps,  backed 
by  the  Artistic  Genius  of  the  French  people, 
has  made  France  pre-eminent. 

We  have  these  marvelously  perfect  prod- 
ucts as  made  by  the  Societe  Anonyme  des 
Anciens  Establissements  AUGUSTE  BER- 
MOND,  who  for  over  one  hundred  years 
have  been  confining  their  efforts  exclusively 
to  the  production  of  only  the  finest  ISatural 
Flower  Perfume  Materials.  All  of  their 
products  are  sold  by  us  under  their  original 
seal  and  guarantee. 


MAIN  OFFICE 

35  FULTON  ST.,  NEW  YORK,  N.  Y. 

CbU:  July <m,  N™  York 


WESTERN  OFFICE: 
NEUMANN  BUSLEE  k  WOLFE  be. 

3ZX-3Z3  N.  SHELDON  ST. 

CHICAGO.  ILL. 
Telephone:  Monroe  1*44-5 


PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 

MANAGER 
MS    Drrxel  Bid?. 
Telephone:    Lombard  Mil 


CANADIAN  AGENTS: 

E.  O'REILLY,  Limited 

Excelsior  Life  Building 

TORONTO 
Telephone:  Main  7H0-1-2 
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NATURAL 


STRENGTH 


JULIAN  W.  LYON  &  CO. 


York 


INCORPORATED 

35  FULTON  STREET 
NEW  YORK 


EXCLUSIVE  AGENTS  FOR  UNITED  STATES  AND  CANADA  FOR 

SOCIETE  ANONYME  DES  ANCIENS  ETA 


German 


NICE 

FRANCE 
MAISON  FONDER  EN  1820 

Matieres  Premieres  pour  la  Parfumerie 

PRODUCERS  OF  HIGHEST  QUALITY 

CONCRETES  —  LIQUID  ABSOLUTES— NOVA  ABSOLUTES 
POMADES— ABSOLUTES  COLORLESS— RESINOATES 

ESSENTIAL  OILS— FLORAL  WATERS 
CONCRETE  ORRIS  FLORENTINE 


SAMPLES  AND  PRICES  WILL  BE  SENT  ON  REQUEST 


COMPLETE  STOCKS  NOW  CARRIED  IN  NEW  YORK 

AND  AT  BRANCH  OFFICES 


WESTERN  OFFICE; 

NEUMANN-BUSLEE  It  WOLFE  lac. 

JH-ja  N.  SHELDON  ST. 
CHICAGO,  ILL. 

MaarM  1144-5 


PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 

MANAGER 
tt»  Dr.xel  BW», 

Lombard  Ml* 


CANADIAN  AGENTS: 

T.  E.  O'REILLY, 

Excelsior  Life 

TORONTO 
»:  Main 


SCH  WARZ  LTD. 


wm 


m 


SYNTHETICS 
ESSENTIAL  OILS 
AROMATIC  CHEMICALS 
FLOWER  OILS 


XUS1VE  AGENTS  FOR  UNITED  STATES  AND  CANADA 

JULIAN  W.  LYON  <£)  CO. 

33  FULTON  STREET    NEW  *ORK 
[ICAGO  AGENTS  OF  JULIAN  W.  LYX3N  CO. 

NEUMANN  m  BUSLEB  CO. 
321-323  N.SHFLDONSTR.  CHICAGO 


WE  KEEP  STOCKS  AT  NEW  YORK  AND  CHICAGO  OF: 


ALCOHOL  CS-CI2 
ALDBHYOBS  CI-C1* 
AJjnSlC  ALDEHYDE 
BHNZAL1DBNACETON 
F<PNZ>XACBTATB 
9HNZXLBBNZOATB 
BBNZOPHENONE 
riNNAMIC  ALDBHYSB 
CINNAM1C  ALCOHOL 


CITRONELLOL 
COGNAC  OIL 
OBRANIOLF.ClTPONBLt  A 
GERANIOL  P.  PALM  A  ROSA 
GBRANYLACBTATB 
HELJOTROPINB 
HENO  D8  PADUA 
HYACINTH  ABSOLUTE 
INDOL 


IUNTPBRBBRRY  OIL 

ULAC  FLOWER  OIL 

LILY  BASB 

UNA  LOO  I. 

L  IN ALYLACETATB 

METHYLHBPITNCAB- 

BON  ATT7 
MBTHYLPARACRBSOI  * 

BTHKR 


MRTHYLANTHRANII.A  ,  r 
MUSC  XYLOT 
MUSC  KBTON 
MUSC  AMBRHTTtr 
PHBKKLBTHYLAC 
PHBNYLBTHYLA • i 
PHENYL ACRTA I  ^. 
ROSRNEON 
SCATOL  BTC  BTC. 
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POLAK  &  SCHWARZ 

LTD. 

ZAANDAM,  HOLLAND 

EatablUhed  1889    C«bl«  addr.a.  "£*M>ace' 

Manufactories  at 

Zaandam  and  Hilversum  (Holland)  Bois  Colombes  (France) 


Use  our 

Phenylacetic  aldehyde 

and 

Phenylethyl  alcohol 

No  better  products  to 
be  had  on  the  market. 

STOCK  CARRIED  IN  NEW  YORK  AND  CHICAGO 


Exclusive  Selling  Agenta  for  United  State»  and  Canada 

JULIAN  W.  LYON  &  CO. 


35  Fulton  Street 

WESTERN  OFFICE: 
NEUMANN  BUS  LEE  ft  WOLFE  loc. 
321-33  N.  SHELDON  ST. 

CHICAGO.  ILL. 
Telephone:  Monroe  1S44-S 


INCORPORATED 


PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 
MAN ACER 
CM  Drexel  Bldf. 
Telephone:  Lombard  3(1* 


CANADIAN  AGENTS: 

T.  E.  O'REILLY,  Limited 

Escalator  Life  Buildlni 

TORONTO 
Telephone:   Main  7*60-1-2 
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STRENGTH 


JULIAN  W.  LYON  &  CO. 


WESTERN  OFFICE: 
NEUMANN  BUSLEE  &  WOLFE  be. 

J21-H3  N.  SHELDON  ST. 
CHICAGO,  ILL 


PHILADELPHIA  OFFICE: 
C.  H.  CAMPBELL 

MANAGER 
MS  Drear!  Bld». 
Telephone: 


CANADIAN  AGENTS: 

T.  E.  O'REILLY,  Limited 
or  Life  BuilcUnr 
TORONTO 

NM-1 


EXCLUSIVE  AGENTS  FOR  UNITED  STATES  AND  CANADA  FOR 


LA  ZAGARA 

REGGIO,  CALABRIA,  ITALY 

PRODUCERS  OF  HIGHEST  QUALITY 

OIL  BERGAMOT  OIL  MANDARIN 

OIL  LEMON  U.S.P.  OIL  ORANGE  U.S.P. 

COMPLETE  STOCK  CARRIED  IN  NEW  YORK  AND  AT 
BRANCH  OFFICES 

IN  ORIGINAL  UNOPENED  CONTAINERS 


SOCIEDAD  ANONIMA  MONEGAL 

BARCELONA,  SPAIN 

STOCK  NOW  CARRIED  IN  NEW  YORK 

OIL  LAVENDER  ASPIC 

OIL  ROSEMARY  PURE 

OIL  THYME  WHITE  U.S.P 
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A  Complete  Line  of 
MAREY'S  (Paris,  France) 

TERPENELESS  and  SESQUI 
TERPENELESS  OILS 

Sterling  Purity  Guaranteed 


SYNTHETIC  CHEMICALS 

Phenyl  ethyl  alcohol.  Phenyl  acetic  aldehyde.  Geraniol 
Rhodinol.  Musks.  Methyl  anthranilate.  Hvdroxy-citronellal 
Ambremousse.    Aubepine.    Indol.    Higher  aliphatic  aldehydes 

and  alcohols. 


FLORAL  OTTOS 

Supreme  Quality  Standard  Quality 

VOLA  ROSE  ROSE  T.  W. 

LILYFOL  LILY  OF  THE  VALLEY 

VOLA  LILAC  LILAC  VEGETALE  C  1 

VOLA  TUBEROSE  TUBEROSE  C  1 

VOLA  SWEET  PEA  SWEET  PEA  C 

VOLA  FLEURS  D'ORANGE  NEROLI  PETALE  ART 

VOLA  VIOLET  VIOLET  45 

VOLA  JASMIN  JASMIN  WHITE  C 

VOLA  NARCISSUS  NARCISSUS  C  1 

ROSE  ABSOLUTE   (FROM  POMADE) 

BLACK  NARCISSUS 


ALIPHOL 

A  distinctive,  different,  basic  material  for  netv  creations. 

Trial  oz.  $2.50 

A.  L.  VAN  AMERINGEN 

CHICAGO  OFFICE  15  Irving  Place 

186  No.  La  Salle  Street  NEW  YORK  CITY 

Room  417 
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The  finest  seals — 
and  they  help  to  sell 


DKNNISON  designs  and  makes  beautiful  seals 
that  add  a  distinctive  touch  to  the  bottle  and 
box  of  perfume  or  powder.  These  seals  help  to  sell. 
First  sales  are  important  —  and  many  of  them 
depend  upon  the  appeal  which  the  product  makes 
to  the  eye. 

You  can't  afford  to  be  without  a  beautiful  seal.  It 
is  considered  an  essential  part  of  the  wrap  of  fine 
perfumes. 

Dennison  seals  are  first  of  all  quality  seals.  They 
are  capably  designed  and  carefully  manufactured.  A 
Dennison  seal  is  a  mark  of  merit  on  any  product. 

You  can  see  actual  samples  of  these  fine  seals  by 
filling  out  the  attached  coupon.  They  will  be  gladly 
sent  you  without  obligation.   Just  mail  it  today. 

Your  special  seal  it 
our  regular  service 


Tags 

Sj  Seals 


CUT  THIS  OIT 
and  mail  at  once  toFram- 
ingham  for  samples,  data, 
etc. 


DENNISON  MFC,  Co.,  Dept.  AP9,  Frumini;ham,  Mass. 

Please  send  mc  samples  and  prices  of  your  quality  seals  for 
Perfumery  □ 

Name  _  „ 


uiginzGt 


>y  Googl 


il'.il'  'j.iil  ;i  I 


il  


MUSK  XYLOL, 

c.  p.  100% 


MUSK  KETON, 

c.  p.  100% 


MUSK  AMBRETTE,  c.p.  100% 
CHEMICAL  WORKS  ROERMOND 


AMERICAN  OFFICE  SftV'TOJj 


hi  m  'v  H  i 
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BERNARD  -  DUMAS  &  CIE 


CREYSSE  (Dordogne) 
FRANCE 


ESTABLISHED  lOT 


PARIS 
FRANCE 


FILTER  PAPER 

ROUND  WHITE  EXTRA  STRONG— HARD  AND  SOFT 
Sizes  (inches)  13.  15.  18,  20.  24,  26,  28,  30 

Rapid  Filter  Paper  for  Perfumes,  Toilet  Waters,  Flav 

Pharmaceutical  Preparations  and  Fluid  Extracts. 


BURGOYNE,  BURBIDGES  &  CO.,  Ltd. 

London,  England 

Gingerine  (Oleo  Resin  Ginger)  English 
Capsicine  (Oleo  Resin  Capsicum)  English 
USP  VIII  and  Alcohol  Solvent 


FRATELLI  DE  PASQUALE  &  CO. 


WORKS  AT  CAMARO  MESSINA 

Our  Specialties 

LEMON,  BERGAMOT,  ORANGE  (Sweet,  bitter,  mandarin) 
TERPENELESS  and  SESQUITERPENELESS  OILS 


USINES  CHIMIQUES  DE  BOURG  JUNILLON, 

Valence-sur-Rhone 

Synthetic  Perfume  Raw  Material : — Cyclamol,  Neroli,  Jasmone,  Lilas,  Violette 
Blanche,  Ciprice,  Moussol,  Muse  Xylene,  Ketone,  Ambrette,  &  etc. 

STOCK  OF  THE  ABOVE  IN  NEW  YORK 


ORBIS  PRODUCTS  TRADING  CO.,  Inc. 

General  Offices:  215  PEARL  STREET,  NEW  YORK 

Office:    154  W.  L»k.  St., 
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BAXTER" 


SERVICF. 


"2  j  mo'.'es— V  QUALITY 


The  Baxter 
Paper  Box  Co. 

General  Offices:   Brunswick.  Maine 


BAXTER  BOXES  STAND  FOR  THE  BEST  MATERIAL  AND  WORK- 
MANSHIP IN  PAPER  BOX  CONSTRUCTION 


TOMBAREL  FRERES,  GRASSE 


OUR  SPECIALTIES 


Supreme 
Natural  Soluble  Essences 
one  step  further  than  Absolutes 

Violette  Fcuilles  Supreme 
Mousse  de  Chene  Supreme 


Supreme 
Natural  Flower  Essences 
one  step  further  than  Absolutes 

Jasmin  Supreme 
Rose  Supreme 
Orange  Supreme 

I  rone  Supreme 
Resinoide  Iris  Supreme 

Oil  Ylang  Ylang  Supreme 
Quotations  on  request. 
Address  All  inquiries  to 

ORBIS  PRODUCTS  TRADING  CO.,  Inc. 

21 S  PEARL  STREET,  NEW  YORK 
Ctasai 


•.»• 

«.- 


GENERAL  OFFICES 

nr»nrh  Office:  ISA  W.  Laic*  St 


THE    AMERICAN  PERFUMER 


U.  S.  P. 


190° 

SPIRITS 


Our  present  method  of  chemical  control  in  distillation  has  com- 
pletely eliminated  aldehydes  from  EVERCLEAR  Cologne 
Spirits,  and  guarantees  an  absolutely  uniform,  neutral  and  odorless 
spirit,  particularly  recommended  to  the  Perfumer. 

All  Formulas  Specially  Denatured  Alcohol  authorized  for  use  in 
the  manufacture  of  Perfumes  and  Toilet  Preparations. 

We  shall  be  pleased  to  assist  you  in  preparing  and  filing  all  papers 
necessary  with  the  Internal  Revenue  Department  to  obtain  permit 
to  use  Specially  Denatured  Alcohol. 

Samples  on  Request. 


The  American  Distilling  Co. 

DlatWerie*  PEKIN,  ILLINOIS 

Branch**  and  Warehouses  as  follows: 


NEW  YORK 

Ml  WASHINGTON  STREET 

PHILADELPHIA 

Ml  NORTH  FRONT  STREET 
W.  N. 


BALTIMORE 

fS5  WEST  PRATT  STREET 
Laroy,  Oldham  £  Co.,  A*enU 

BOSTON 

WASHINGTON  ST..  NORTH 
FREDERICK  MURRAY,  Ac~i 


BUFFALO 

Slr.et.  New  York) 


CLEVELAND 

10»-1<J*  WEST  NINTH  STREET 


CHICAGO 

1*12  SOUTH  STATE  STREET 


ST.  LOUIS 

nS  MARKET  STREET 

Parker  Distilling  Co. 


DETROIT 

IHI-1K1  WEST  FORT  STREET 

KANSAS  CITY 

ST.  *  SOUTHWEST  BOULEVARD 
John  T.  ICaaady  S*1m  Co..  Af.aU 

MINNEAPOLIS-ST.  PAUL 

M4  PIONEER  BLDG,  ST.  PAUL 
ConJd  R.  O'Brian.  Agant 

INDIANAPOLIS 

MAJESTIC  BUILDING 
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A  New  Scrie*  of  Floral  Otto* 

All  odor*  "P.F.W.  FLORETTE" 

Simplex  on  request. 

POLAKS  FRUTAL  WORKS,  INC. 


$15.00  per  lb. 

$1.00  per  trial  ounce. 
Ml  W'.il  rith  S«r«l 
IfM  YotV  CiH 
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America-France 


THE  -NEW  AKLAR"  SUPER  LIP- 
STICK  proves  that  American  ii 
nuity  is  the  equal  of  the  beet  in  te 


QUALITY 

the 


PRICE— 

Math  less  than 


APPEARANCE- 

Far  superior  to  any 


A  complete  line  of  Lip- 
Micks  Eyebrow  Pencil*, 
Rouge  and  Fare  Powder 
Comparts,  Nail  Beauti- 
fiers,  etc,  made  up  under 
your  own  label  if  you  say 


Aklar- 


Auper 
Slide  Lipstick 
in  highly  pol- 
ished metal 
case. 


Illustrations 
ore  full 


American  Matic  Toilet  Articles 

Gift  ofGft* 


American  Made 
Good*  for  Americans 

Encourage  American  man- 
ufacture. Sell  American 
i»  and  stimulate  the 
of  the 


Send  jor  Samples 
today 


OPEN 


In  an  earnest  endeavor  to  demonstrate  the  excellence  of  American  made  mer- 
chandise, the  largest  manufacturers  of  metal  cases  in  the  world  have  cooperated 
with  us  to  produce  this  ultra-fine  slide  lip  stick  at  a  popular  price.  The  result 
U  a  superfine  polished  metal  case  fitted  with  a  lipstick  of  highest  quality — for 
we  use  nothing  but  the  finest  ingredients  in  the  Aklar  laboratories.  All  Aklar 
toilet  preparations  are  made  under  the  nersonal  direction  of  Mr.  B.  Rronish, 
assuring  high  quality  always. 

ADOLPH  KLAR  ! 

5  East  19th  Street  New  York  City 

Manufacturers  and  Importers  of  the  Famous  "Hold- 
Tight"  Hair  Nets  and  "Hold-Tight"  Hair  Wavers 
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Capacity 
60  to  100 
Jars  per 
Minute 


Fills  Clean 
and 
Accurate 


The  "Superior"  Type  Filling  Machine 

PATENTED  DEC.  27.  1921 

FILLS  DIRECT  OR  FROM  THE  BOTTOM  UP 


Hand  Filler  for 
smaller  capacities 


Does  au  ay  with  the  spatula. 
Write  for  details. 


One  of  our  many  models  designed  to  fill  such  products  as 

Vanishing  Creams 
Pastes  Salves 
and  All  Semi-Solid  Products 

Special  attachments  for  scraping  off  jars  level, 
and  special  metal  used  for  acid  products 

THE  FILLER  MACHINE  CO.,  Inc. 

PHILADELPHIA,  PA 

Original  Inventors  and  Manufacturers 
New  York  Office:     B.  F.  ADAMS,  Mgr.    799  BROADWAY 
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Invisible  or  Watch  Case 
Hinge  Cover.  Cannot  Catch 
in  the  Purse  or  Pocket.  Su- 
perior to  Ordinary  Style 
Boxes  with  Projecting; 
Hinges 


boxes 
are  guar- 
anteed to  retain 
their  color. 
They    may  be 
had  in  gilt  or  goldplatc  polished,  velvet, 
silver,  enameled  or  in  any  finish  desired. 
All  lacquers  used  arc  odorless.  Velvet 
Finish  will  not  Scratch  or  Tarnish. 
Watch  case,  riveted,  reversible  or  invis-> 
iblc  hinges  supplied  as  desired. 

All  engravings  shown  are  same  size  as 
boxes. 

Lip  Sticks  and  Eye-brow  Tubes. 

Write  regarding  any  special 
or  stock  design  and  prices. 


MAM    ilUC-.OS.  H  i 
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Odd  Shaped  Bottles 


of  almost  any  shape  and  size, 
boxes,  jars,  cartons — all  can  be 
labeled  quicker,  better  and  cheaper 
on  the 


WORLD  LABELER 


5 


Send  us  your  labels — 
Send  us  everything  you  have  to  be 
labeled — 

And  let  us  advise  you  as  to  how 
we  can  be  of  help  to  you. 

Economic  Machinery  Go. 

Hobbs  Square 
Worcester,  Mass. 


Google 
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NADAL,  DESPARMET  &  CIE. 

NANTERRE  (SEINE),  FRANCE 

SPECIALTIES  OF  MERIT 

For  the  Perfumer  and  Chemist  who  seek  to  employ  Raw  Materials  of  High  Standard 
and  Utmost  Purity,  Our  Products  will  be  found  of  Incomparable  Quality. 


ALPHA  IONONE 

(Of  Exceptional  Finesse) 


BELLE  de  NUIT 

(Ideal  for  New  Creations) 


METHYL  OCTINE  CARBONATE 

(Portrays  the  Soul  of  the  Violet) 

AMBROL  ORANGE  FLEURS  JASMIN  FLEURS 

(Ideal  Fixative)     (Heart  of  the  Orange  Blossom)     (Rich  and  Powerful) 


HORTUS 

CO-OPERATIVE  OF  THE  FLOWER  GROW- 
ERS OF  THE  SIAGNE  VALLEY 

Pefotna*  (Graste),  France 

From  our  own  Flower  Fields  direct  to  your 
Laboratory 

Natural  Flower  Essences  of  Extraordinary 
Concentration  and  Purity 

Rose  de  Mai  Absolute  and  Concrete 

Em.  Orange  Abiolu'.e 

Jaimin  Absolute  and  Concrete 

TuberoM 

Pomade — Absolute — Concrete — Epanouie 
Mimoi*  Concrete 
Rose  Flower  Water — Eu 

(Concentrated) 


NEROLIUM 

CO-OPERATIVE   SOCIETY    OF  PROPRI- 
ETORS OF  ORANGE  GROVES 


V.llauri.  (Grasae),  Fr 


EXCLUSIVE  SPECIALTIES 

Neroli  Bigarade  Petales  Extra 
(Powerful,  Delicate  and  Subtle) 

Orange  Concrete 
(Very  Fascinating) 

Orange  Flower  Water,  Pure  Petals 
(Highest  Concentration) 


Snmplei  and  Quotation*  cheerfully  furnished 
Sole  American  and  Canadian  Agents 

BELGIAN  TRADING  COMPANY,  INC. 

ChkiifO   Offier  Philadelphia  Offit* 

A.  C.  Drary  &  Co.    44  WHITEHALL  ST.,  NEW  YORK  CITY   Douglas  W.  Stewart 
420  Rush  St.  2205  Walnut  St. 
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Dainty 

Perfume 
Vials 


A  New  Way  to 
Sell  More  Perfume 


MANY  different  styles  of  these  ar- 
tistic perfume  vials  either  plain 
or  beautifully  striped  in  one  or 
more  colors  are  available  to  American  perfumers.  The  vials  come  with  elongated,  leak- 
proof  glass  stoppers  with  nickel  slip  or  gilt  screw  caps.  They  can  also  be  obtained  in 
aluminum,  gilt  or  nickel  cases.  Their  forms  vary  to  suit  every  need — flat,  square,  round 
and  hexagonal  with  cut  glass  stoppers.  Exclusive  rights  given  for  new  designs.  Prices 
exceptionally  low.    Write  for  samples.  , 


Vachiery  Parisian  Gold  Perfume  Seals 

To  the  American  Perfumer  desirous  of  securing  Pure  Gold  Perfume  Seals  of  equal 
beauty  to  that  which  is  used  by  French  Perfumers,  we  can  take  care  of  your  require- 
ments at  very  attractive  prices. 

We  can  duplicate  your  Seals  with  improvement  or  create  New  Designs. 

Sample  showing  workmanship  and  prices  furnished  upon  request. 

Sole  American  and  Canadian  Agents 

BELGIAN  TRADING  COMPANY,  INC. 

44  WHITEHALL  ST..  NEW  YORK  CITY 


Chicago  Office 
A.  C.  Drary  A.  Co. 
420  Rmh  St. 


Philadelphia  Office 
DouflM  W.  Stewart 
2205  Walnut  St. 


^^^^^ 
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The  Best  of  Cosmetics 

JULIUS  SCHMID,  INC.,  offer  you  the 
aid  of  quantity  production.  Your  Com- 
pacts, Lip  Sticks  and  Eyebrow  Pencils 
can  have  the  perfect  uniformity  in  quality 
that  builds  business  if  you  will  make  use  of 
our  splendidly  equipped  laboratories  and 
draw  from  our  well-stocked  shelves  of  ready- 
to-fill  containers. 

Group  up  with  the  many  nationally  known 
manufacturers  whom  we  supply.  We  will  be 
pleased  to  consult  with  you  concerning  your 
needs. 

Powder  Puffs — "We  can  produce  in  our 
own  plant  any  style  of  powder  puff  desired. 

Capping  Skins — Ncarkid  and  Silvcrlight 
capping  skins  serve  as  the  crowning  glory  of 
your  products.    Samples  on  request. 


344-50  West  38th  Street,  New  York 
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Packages  that  tell 

Why  leading  makers  of  toilet  prepa- 
rations use  Gair  Folding  boxes 
and  Labels 

PERFUMES,  creams,  powders — arti- 
cles which  by  their  very  nature  repre- 
sent a  high  standard  of  quality — require 
containers  which  will  reflect  their  superior 
value. 

The  labels,  the  wrappers,  the  folding 
boxes,  must  be  really  worthy  of  their  prod- 
ucts. In  no  other  field  of  package  mer- 
chandising is  artistic  perfection  quite  so 
important. 

Design  will,  of  course,  be  a  vital  factor. 
But  even  the  most  attractive  design  de- 
pends for  ultimate  success  on  vivid, 
accurate,  uniform  reproduction.  The  slight- 
est variation  in  ink,  sizing,  stock,  may  ruin 
an  otherwise  successful  run. 

Backed  by  unrivalled  mechanical  facil- 
ities, over  fifty  years  of  experience,  and  the 
skill  of  a  whole  staff  of  experts,  the  Robert 
Gair  Company  offers  you  service  which  is 


the  quality  story 

unsurpassed.  We  maintain  our  own  lab- 
oratories, photo-engraving  and  printing 
departments.  We  make  our  own  colors, 
inks,  and  glues,  and  our  laboratory  tests 
insure  uniform  results  and  unvarying 
shades  of  color  every  time  your  label,  car- 
ton, or  wrapper  is  run. 

Many  of  America's  best  known  toilet 
preparations  have  benefited  by  Gair  folding 
boxes  and  labels.  All  the  packages  shown 
in  the  illustration  are  tried  and  tested 
successes. 

A  complete  package  merchandising  service 

Our  unequalled  facilities  for  rapid  large 
scale  production  make  the  Robert  Gair 
Company  the  logical  source  of  supply  not 
only  for  cartons  and  wrappers,  but  for  all 
the  essentials  of  modern  package  mer- 
chandising: Folding  boxes,  Labels,  Lithog- 
raphy, Corrugated  and  Solid  fibre  ship- 
ping cases. 

Our  new  booklet,  "Testing  the  Merchir.- 
dising  Value  of  a  Package."  will  interest  ycu 
Send  a  postal  for  your  copy  today! 


ROBERT  GAIR  COMPANY 

350  Madison  Avenue,  New  York 
CHICAGO  »  PHILADELPHIA  *  BOSTON  *  BUFFALO 
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Isco  Silver  Talc 


■""THE  steadily  increasing  demand  for  ISCO 
SILVER  TALC  bespeaks  a  growing  real- 
ization of  qualities  heretofore  considered  available 
only  through  costly  importation. 

In  every  essential  qualification  a  definite  standard 
of  uniformity  prevails,  which  commends  ISCO 
SILVER  TALC  to  the  most  discriminating  user. 

Immediate  shipments  are  made  from  stock  at 
the  following  points: 

NEW  YORK  BOSTON  BALTIMORE  NEW  ORLEANS 

PHILADELPHIA     CHICAGO     CLEVELAND    SAN  FRANCISCO     LOS  ANGELES 


"The  proof  of  the  pudding  is  in  the  eating."  Ask 
us,  therefore,  to  send  you  a  trial  lot  for  self  satisfac- 
tion from  any  of  the  above  points  nearest  to  you. 


INNtS,  SPECOCN  &C0. 

INCORPOR ATCO 

Manufacturers,  Importers,  Exporters  of  Industrial  Chemicals. 

46  CLIFF  STREET  NEW  YORK 
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CAPES  VISCOSE 


(TRADE  MAPK) 


IN  every  way  Capes-Viscose  meet 
the  mast  exacting  demands  for  a 
sealing  material  for  perfumes, flavoring 
extracts  and  a  host  of  other  prepara- 
tions. 

They  are  most  attractive.  The  color  of 
the  contents  of  your  container  or  the  label 
may  he  reproduced  with  astonishing 
fdelity.  They  may  be  had  in  any  color 
either  transparent  and  as  clear  as  glass, 
or  opaque. 

They  are  strong  and  form  a  durable 
hermetic  seal  over  the  stopper,  lip  and 
neck  of  the  bottle.  Applied  moist 
the  caps  dry  quickly  forming  a  smooth 
tough  film  free  from  wrinkles  which 
resists  remarkable  pressures  as  well  as 
heat.  This  film  holds  the  stopper  firm- 
ly in  place  so  that  the  contents  cannot 
leak  or  evaporate.  It  is  impossible  to 
twist  or  slip  a  properly  fitting  cap. 

They  are  absolutely  sanitary.  They 
are  impervious  to  ordinary  solvents, 
oils,  greases  or  any  fatty  substances;  are  odorless  and  non-absorbent.  When  dry  the  smooth, 
highly  polished  surface  affords  no  lodging  place  for  germs  and  a  slightly  dampened  cloth 
cleans  and  polishes  the  cap  instantly. 

They  are  applied  economically  and  require  no  machinery  ot  any  kind. 
Submit  one  of  your  containers  for  a  trial  capping. 

ANTOINE  CHIRIS  CO. 

147-153  Waverly  Place,  New  York 
American  Works — Del  a  wanna,  N.J. 

Sole  Selling  cAgtntt  for 

CAPES  VISCOSE^'The  Ideal  Capping  Material" 
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"THE  HOUSE  OF  CHIRIS 

"Quality  is  Economy" 

In  the  offerings  of  the  Chiris  Company  to  the  Perfumery  and 
Soap  trade,  the  first  and  constant  aim  has  been  the  production 
of  the  best  possible  quality.  Nothing  that  skill,  time,  labor  or 
expense  could  provide  has  been  spared  to  manufacture  those 
products  for  which  our  house  has  long  been  favorably  known. 

When  our  quality  is  established,  the  next  consideration  is  the 
price.  This  is  made  as  low  as  possible  and  consistent  with  the 
grade  of  our  products. 

"Chiris"  customers  have  the  benefit  of  a  long  and  valuable  ex- 
perience under  the  same  continued  policy,  a  policy  which  stands 
for  "Quality  first." 


The  Same  Since  176X 


CHIRIS 

Antoine  Chiris  Company 

147  15}  Waverly  Placr.  Nrw  York 
American  Works— Delawanna,  N.  J. 

i'anadtan  Offer 

489  St.  Paul  St..  Wot 
MONTR  FAL 


THE    AMERICAN  PERFUMER 


57 


La  Compacte 
Vanidor 


Compounded  by  the  hi- 
vin  Co.,  of  New  York, 
wholly  independent  of 
Coty,  from  Coty't  genuine 
L'Origan  Face  Powder 
99%  and  Elvin  binder 
1%.  Also  in  following 
odors: 

Chypre 

La  Rose  Jacqueminot 
Styx 

Paris  (Latest) 

Wholly  independent  of 
any  Perfumer. 


Made  of  Coty's  genuine  Face  Powder  99%; 
binder  1%  in  these  odors:  L'Origan;  Cbypre: 
Styx;  Rose  Jacqueminot.  Made  wholly  inde- 
pendent of  Coty. 


Also  obtainable  in  the 
following  odors: 

Houbigant 
Quelques  Fleurs 
Ideal 

Guerlains 
L'Heure  Blene 
Rue  de  la  Pais 

Piver 
Asurea 
Floramaye 

Caron 
Narcisse  Noir 
(the   latest  Parisian 
sensation) 


Selling  Power  in  Vanidor  Line 

'J'HE  tremendous  selling  power  embraced  in  the  Vanidor  line 
permitting  the  women  of  America  to  obtain  all  of  their  toilet 
requisites  in  one  uniform  odor  of  the  world's  most  famous  per- 
fumes has  made  Vanidor  a  national  seller  within  the  short  period 
of  less  than  one  year. 

Wherever  shown  repeat  business  immediately  follows.  Our 
line  will  bring  you  immediate  results  as  experienced  by  many  of 
the  leading  department  and  drug  stores  of  the  country. 

Write  for  Full  Particulars 

IVORY  NOVELTIES  TRADING  COMPANY 


Twin  Vanity 

(Compact   Powder   ami  Rouge > 


2S9  Fifth  Avenue,  New  York,  N.  Y. 

Vanidor  Toilet  Requisites 
Vanity  Compact  Powder 

(Large  and  Small  Sire) 


(Large  Sire  Only)         I.ipMnk.-,   Vial*  of  Perfume,  Refills  for  Vanity  Compact  Powder 


Vanity  Rouge  Compart 

(Large  and  Small  Sire) 


58 


THE    AMERICAN  PERFUMER 


The  Foundation 


HE  FOUNDATION  OF  DISTINCTIVENESS  IS  GOOD  TASTE,  consequently 
in  this  complex  age,  distinctiveness  is  founded  upon  the  standards  of  correctness, 
good  taste  and  quality.  QUALITY  always  commanding  first  place.  Standards 
are  always  reflected  in  the  appearance  of  the  products  used  hy  the  discriminating 
consumer. 

In  order  to  insure  economy  in  production  in  keeping  with  the  above  standards  a  complete 
knowledge  of  the  basic  laws  of  quality  production  are  an  essential  factor,  where  the  render- 
ing of  an  efficient  service  is  the  policy  to  be  maintained. 

THE  MAINTENANCE  OF  BUSINESS  POLICIES  sometimes  leads  us  into  strange  en- 
vironments in  the  same  degree  that  every  business  produces  its  commercial  giants;  espe- 
cially those  industries  that  make  it  their  policy  to  render  service,  hence  their  growth  is  steady 
and  sure  because  their  products  are  reliable  and  are  sold  because  of  their  merit. 

THESE  POLICIES  ARE  THE  FUNDAMENTAL  FACTORS  which  have  aided  in  the 
rapid  growth  of  the  Trece  Laboratories,  Inc.,  since  the  first  day  of  its  organization. 

STEP  BY  STEP  WE  HAVE  BEEN  GOING  FORWARD  in  spite  of  many  so-called  "ob- 
stacles"' which  have  been  placed  in  the  way  of  our  progress. 

ALWAYS  INSISTING  UPON  THE  BEST  PRODUCTS  and  the  best  talents  in  the  pro- 
duction of  same,  we  have  from  time  to  time  been  compelled  to  take  drastic  steps  in  maintain- 
ing the  sound  business  principles  which  are  the  keystones  in  the  arch  of  Trece  success. 

ELIMINATIONS  HAVE  TAKEN  PLACE  recently  in  our  organization,  which  in  the  main 
is  a  good,  healthy  sign.  TRECE'S  business  policies  are  larger  than  any  one  man  or  any  num- 
ber of  men.  Our  status  as  we  would  have  it  clearly  defined  among  the  trade  is  that  we  arc 
an  institution,  and  not  a  one-horse,  one-man  concern.  AS  AN  INSTITUTION  WE  HAVE 
NO  CONNECTION  WITH  ANY  OTHER  BUSINESS,  OUTSIDE  OF  OUR  PLANT.  IN 
THE  PRODUCTION  OF  FEMININE  BEAUTY  ACCESSORIES. 

In  line  with  the  recent,  complete  reorganization  of  our  business,  we  respectfully  announce 
that  we  have  associated  with  us  in  the  capacity  of  laboratory  director, 
MR.  ALEXANDER  GI MONET,  THL  <  >NLY  FRENCH,  HAND- 
MADE ROUGE  MAKER  in  the  United  States.  In  fact.  Mr. 
Gimonet  is  the  pioneer  of  America's  entrance  in  the  rouge  and  face 
powder  business.  His  practical  experience  of  over  thirty  years, 
makes  him  a  qualified  expert.  Serving  his  apprenticeship  with 
the  house  of  Henri  &  Co.,  of  Paris,  he  has  mastered  the  intricate 
knowledge  of  his  business  (hat  has  so  ably  assisted  him  in  pro- 
ducing products  of  the  highest  quality  only,  and  for  this  reason 
alone  he  is  now  associated  with  the  Trece  Laboratories,  Inc. 


THK  TRECE  PERSONNEL: 

Dr.  I).  Paul  i  •  illeapie.  President 
Myrani  Picker.  Secretary-General  Manager 
V.  E.  Meadows,  Gen'l  Sales  Director 
Albert  E.  Mullen,  Production  Manager 

MEADOWS  &  TOWER,  ft  estern  Reprwnlalivra 
82  West  Washington  Street,  Chicago.  III. 


MR.  ALEXANDER  CIMOTOT 
ewnrrr   rretnU  Hou*r  Ma*#r 

FcrmfHy  irilta  Henri  A  Co..  Pari. 
Kdurard  Proaud.  >p.  York  and  I'an. 
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of  Distinctiveness. 


The  Beehive 
of  Industry 
for 

TRECE 
QUALITY 
PRODUCTS 

Willis  Avenue 

Cor  East  134th  Street, 

ISew  York  City,  U.  S.  A. 

Phone 

Mott  Haven  5900 


The  Trece  Laboratories,  inc. 

The  house  of  distinctive  quality  merchandise  desires  to  serve 
you,  and  serve  you  aright.  Service  being  our  adopted  middle 
name.   Put  us  to  the  test! 

COME  TO  US  with  your  troubles  for  immediate  delivery 
under  your  trade  name  or  seal  for  the  following  toilet 
requisites. 

HAND  MADE  ROUGE  (French  Process),  MACHINE  MADE 
ROUGE,  FACE  POWDER  COMPACTS,  LIP  ROUGE,  EYE- 
BROW PENCILS,  HAIR  TINTS,  NAIL  ENAMELS,  etc.,  etc. 

Our  entire  plant  with  its  new  up-to-date  facilities  and  expert 
opinions  are  at  your  command.  Tell  us  about  your  wants, 
in  bulk  quantities  or  otherwise.  SAMPLES  AND 
QUOTATIONS  willingly  sent  upon  request. 

THE  TRECE  LABORATORIES,  Inc. 


Willis  Ave.,  Cor.  East  134th  Street 


New  York  City 


Telephome,  MOTT  HAVEN  5900 
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8  ox.  Toiivt  Water 
No.  509 
Stopper  No.  296  Frosted 


No.  224  Frosted  Stopper 
For  use  with  8  ox.  ToUet  Water,  No.  509 


SUPERIOR 
QUALITY 
BOTTLES 

for 

PERFUMERS 


X^F^  new  catalogue  is  now  ready.  If 

you  have  not  received  one,  kindly 
advise  us. 


MILLVILLE  BOTTLE  WORKS 

Main  Office  and  Factory 

M  I  L  LVI  LLE,  N  .  J  . 

CHICAGO  BOSTON 


NKVt  VoKk  PHILADELPHI  \ 


S\\  FRANCISCO 
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WESTERN  AGENTS:  BRANCH  OFFICES: 

NEUMANN-BUSLEE  &  WOLFE  INC.  Gutierrez  zamora.  ver. 

CHICAGO.  ILL.  and  MEXICO  CITY 
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The 

Inevitable  Choice 

TT  is  a  striking  tribute  to  the  supe- 
^  riority  of  "Passaic"  metal  con- 

lainerb    indi    uuring    tne  paai 
twenty  years  they  have  been,  and 
are  today,  the  choice  of  the  majority 
of  manufacturers  of  high  quality 
toilet  preparations. 

1 

"Passaic"  superiority  is  found  in 
originality  of  design,  careful  work- 
manship,  leak-proof   sifter  tops, 
rigid  inspection  combined  with  each 
operation  performed  in  our  own  fac- 
tory and  under  the  direct  supervision 
of  men  with  years  of  experience  in 
manufacturing    lithographed,  tin 
containers,  which  stimulate  sales  of 
toilet  preparations. 

It  will  be  to  your  advantage  to 
consult  us  on  container  problems. 

PASSAIC  METAL  WARE  CO.  i 

PASSAIC                                                 NEW  JERSEY 
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Carrying  A  Design  Theme 
Through  An  Entire  Line 

"J~HE  delicate  perfume  that  the 
woman  of  good  taste  selects  is  not 
alloyed  and  cheapened  by  the  use  of 
various  scented  toilet  waters,  talcums 
and  cold  creams 

Her  cosmet:cs  must  all  speak  the 
same  language  and  exhale  the  same 
fragrance.  Otherwise,  there  is  no  unity 

of  effect  that  becomes  pan  of  individuality — noihing 
but  a  hodgepodge  of  odors  that  is  meaningless 

What  is  true  of  the  woman  and  her  perfume 
holds  good  for  the  Perfumer  and  his  Packages. 

We  can  make  your  Perfume.  Toilet  Water. 
Talcum  and  Cold  Cream  Bottles  carrying  ihe  same 
design  theme  through  the  entire  line.  Won't  you 
let  us  hear  from  you  on  this  subteci  ? 

3Uuuhb  (glass  (Cmnpatur 

Alton,  illiito  o 
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HUGUES  AlNE,  GRASSE,  FRANCE 


HYPERESSENCES 

(IUr.  U.  3.  Pst.  Off.) 


THE  Hyperessences,  so  named 
by  us  in  token  of  their  extreme 
and  absolute  odor  value,  are  the 
aromatic  content  of  the  flowers 
or  other  natural  odoriferous  sub- 
stances utterly  freed  of  solids  and 
other  barren  elements. 

The  exclusive  Hufues  Aine 
process  insures  the  retention  of 
all  those  finer  shadeatives  which 
are  lost  by  other 


UNGERER  &  CO. 


The  Hyperessences  are  wholly 
purely  natural  products  in  a 
superlatively  concentrated  state 
and  thus,  in  the  schedule  of  the 
discriminating  perfumer,  play  a 
distinctive  role  in  an  inimitably 
artistic  way. 

The  extreme  floralcy  of  the 
Hyperessences  persists  without 
compromise  irrespective  of  the 
prevailing  cost  of 


NEW  YORK 


Stafford  Allen  &  Sons,  London 

British  Oil  Orris 

OK  a  perfected  process,  from  choicest  Florentine  orris  roots,  is  produced 
Oil  Orris  Root,  "Allen's" — velvety,  violetesque,  intense  and  rich  in 
perfume  value. 

As  Allen  distils  oil  orris  root,  each  precious  odor  elemenl  is  retained 
intact.  Thus  is  remarkably  accomplished  in  the  finished  product  a  complete- 
ness, a  roundness  of  effect  and  a  far-reaching  quality  which  makes  for  sub- 
stantial economy  to  the  user. 

This  Allen  product,  the  last  v/ord  of  achievement  in  the  development  of 
oil  orris  root,  is  the  first  thought  of  the  perfumer  lvhose  objective  in  the  devel- 
opment of  his  odor  is  perfection. 


UNGERER    &  COMPANY 

NEW  YORK 
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The  reputation  for 

QUALITY  and  SERVICE 

Extends  the  Limits  of  Business  achievements 

The  reputation  for  producing  and  distributing  products  <>f 
the  highest  standards  of  quality  has  crowned  every  out- 
standing industrial  and  commercial  success. 

Expansion  and  progress  in  business  are  reserved  for  those 
appreciating  that  growth  is  possible  only  where  the  best 
is  offered. 

Our  strictly  high  grade  chemically  pure  Terpineol  is 
offered  to  soap  makers  and  perfumers  as  aids  to  the 
realization  of  such  an  ambition. 

World's  largest  manufacturers  of 
Chem.  Pure — Water  Free  (Bone  Dry) 

TERPINEOL 


Essential  Oil  Company 

(Formerly  Essential  Oil  Specialties  Company  of  Philadelphia) 

Plant 

Mulberrv  and  New  York  Ave. 
Trenton,  N.  J. 


Executive  Offices 
297  Fourth  Ave. 
New  York  City 


Stock  carried  for  prompt  delivery  with 
NEUM  ANN-BUSLEE  &  WOLFE,  Inc. 

321-323  N.  Sheldon  St. 
Chicago,  Illinois 


t 
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TRENTON 


THE  WORLD 
TAKES 
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SCHMOLLER  &  BOMPARD 

GRASSE,  FRANCE 


Leaders  in  Natural  Perfume  Materials  of  Superior  Quality:  Such  at: 
CASSIE,  GERANIUM,  JASMIN,  ORANGE,  ROSE,  TUBEROSE,  VIOLET,  Etc 


FRANZ  FRITZSCHE  &  COMPANY 

HAMBURG,  GERMANY 


vtto 
Offer 

TERPINEOL,  HELIOTROPINE,  AUBEPINE,  HYDROXY-CITRONELLAL,  Etc. 


SYNTHETIC  FLOWER  OILS  OF  OUR  OWN  MANUFACTURE 


Gardenia 
Heliotrope  Fleur 
Honeysuckle 
Jacinth  Fleur 
Jasmin  White 


Lilac  Sweet 
Narcissus 
Neroli 
Oriental  M 
Oriental  Supreme 


Rose  (American  Beauty) 

Rose  Otto  Artificial 

Sandalol 

Syringa 

Wistaria 


SOAP  PERFUME  OILS  AND  OTHER  OILS  FOR  TECHNICAL  PURPOSES 

FROM  45c  LB.  UP 

Address  all  inquiries  to  Sole  U.  S.  and  Canadian  Representatives 

COMPAGNIE  DUVAL 


32  CLIFF  STREET 


NEW  YORK 


OUR  CHEMIST  IS  AT  YOUR  SERVICE  FOR  ANY  INFORMATION  THAT  YOU  MAY  DESIRE  AT 

ANY  TIME  FREE  OF  CHARGE 


DiaitizGd  by  Oo 


AN  EVER-PRESENT 

SALESMAN-THE 
OUTSIDE  EVIDENCE 
OF  INSIDE  QUALITY 


Stanley  Individual  Metal  Boxes 

The  same  design  and  color  effects,  on  the  labels  you  now  use  on  your 
toilet  preparations,  can  be  reproduced  on  your  compact,  powder  and 
rouge  boxes. 

STANLEY'S  Individual  Metal  Boxes  are  made  in  either  Roman,  Ormolu, 
or  polished  finishes,  with  the  metal  top  decoration  embossed  in  distinctive 
colors;  hinged  or  slip  covers  with  snap  fasteners. 


NO  SAMPLES  MAILED 

Ctl  in  touch  with  our  ntartlt  representative  or  urilt  direct. 

MR.  5.  WOODSON  HUNDLEY  .    .   .   New  York  Citf  Representative 
ooa  W.  <*md  Stroot.  Phono  RiOonido  9&y>.  NEW  YORK  CITY.  N  Y. 

MR.  CHARLES  A.  RINDELL  Middle  Western  Representative 

iy>  North  CUrh  Street.  Phone  Randolph  11469.  CHICAGO.  ILLINOIS 

MR.  F.  J.  KUGLEN  Eastern  Representative 

46  Cnnon  Slroet.  DAYTON.  OHIO 

MR.  R.  F.  STIDHAM  Calij  ornia  Representative 

P.  O.  Bo.  141.  OAKLAND,  CALIFORNIA 

MR.  RICHARD  HOFMANN    .    .    .    Southern  California  Representative 
vs  W.  6th  Stroet.  Phone  64.50.  LOS  ANGELES.  CALIFORNIA 

Stfe  STANLEY  MANUFACTURING  CO. 

of  DAYTON,  OHIO 

.    »te  Members  pf  'Trie  Manufacturing  Perfumen  Ajiocietwn 
Ste  other  tide  for  Samples  of  Startles/  Labels. 
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National  Certified 

Food  rsn  Colors 

National 

*'*  *•*•••<  ■  1 . 
•••t"Vt»ii  |t|,„ 

'  1 

"National"  Certified  Food  Colors  not 
only  meet  but  exceed  in  tinctorial  strength 
the  minimum  standards  fixed  by  the 
Government  for  official  certification. 

Strength  in  food  colors  means  economy 
in  use.  It's  the  strength  of  the  colors — 
the  quantity  of  your  product  that  a  given 
ounce  will  treat — that  determines  their 
actual  cost  to  you. 

Use  "National"  Certified  Food  Colors 
because  their  uniform  strength  minimizes 
your  costs. 


National  Aniline  and  Chemical  Company,  Inc. 


New  York 
Boston 


Chicago 
Hartford 


Philadelphia 
Charlotte 


Montreal 
Toronto 


Providence 
San  Francisco 
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A  Straight  Talk  to  Manufacturers  of 
Flavoring  Extracts,  Medicinal  Prepa- 
rations, Perfumes,  Toilet  Preparations 
and  to  Wholesale  Druggists: 

By  H.  W.  Eddy  —  The  Bond  Man 


MY  business  is  to  relieve  you  not  only  of  the 
expense,  but  also  of  the  annoying  delays  and 
correspondence  which  so  frequently  are  occasioned 
when  applications  for  permits,  supplementary  forms 
ami  other  declarations  required  under  the  Pro- 
hibition  laws  are  not  properly  drafted  when  sub» 
mitted  to  the  government. 

Most  bonding  companies  sell  you  the  bond  and  you 
prepare  or  have  prepared  at  considerable  expense, 
the  applications  for  permits  and  other  necessary 
documents.  My  clients  are  relieved  of  the  expense 
and  annoyance  of  these  troublesome  matters.  All 
details  are  taken  care  of  by  me — the  applications  for 
permits,  supplementary  declarations  and  the  tabu- 
lating of  the  information  required  by  the  government 
is  done  at  my  office  and  forms  are  sent  to  applicants 
all  ready  for  their  signatures.  They  are  then  signed 
and  returned  to  me.  All  documents  are  carefully 
checked  and  re-checked  at  my  office  before  being 
sent  to  the  government. 

No  charge  is  made  for  the  extensive  service  I  render 
my  patrons — the  price  at  which  bonds  are  sold  is 
the  same  as  others  charge. 

I^et  me  tell  you  more  about  my  service — there  is  no 
obligation. 


ft  W.  EDDY 
'Tin   Itimd  Man 


H.  W.  Eddy  -The  Bond  Man 


506  Olive  Street 


St.  Louis.  Mo. 
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Si  Practical  Tbcfcqge 
of  drtistic  Design 

Reflect  the  quality  of  your 
product  in  the  package 
which  contains  it. 

Freakish,  grotesquely  or- 
namented boxes  do  not 
make  sales.  Henry co 
Quality  Containers  compel 
attention  and  are  admired 
for  their  artistic  simplicity. 

Our  organization,  devot- 
ing its  entire  time  to  con- 
tainer manufacturing  and 
designing,  can  offer  valu- 
able suggestions  and  ideas. 
Inquiry  places  you  under 
no  obligation  —  write  us  to- 
day. 

IRA  L.  HENRY  CO. 

Walertown,  \\  iteoiuin 

-j&*o  ,  _  cry 

mwco  om/rr  co/rrA/ffEDS 


-V- 
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I  Artificial 
t7la\)ors 


P 


CIUUI.I  S    \.  SPAKIIAWK 
4I)JH  (.s,  I  -s^l  M  IA  I .  «>n„s 
AMI  <  111  MH  Al 
s r. \*  M'i.K  «  1 1  y 


OPERATING   SINCE  1836 


TOILET  WATER  AND  PERFUME 


STOPPERED,  CAPPED  OR  FOR  CORKING 


WHITALL  TATUM  COMPANY 

VSW  YOBS.                                  PHILADELPHIA.  BOSTON.  BAH  FRANCISCO. 

MudM  Baxoia?  Stmt,                      410-416  Rao*  Strut.  91  WaahlnaUa  St.,  North.  6T«  Minion  Btn«t. 

P.  0.  Box  MS,  City  Kail  Station.  P.  0.  Box  16S*. 

SYDNEY,  M.  8,  W.  BTJEMOS  AIRES,   A.  B. 

Ag«M7  OUt*  Ballrax,  tM. 
SS7  Oeorr*  8tr*«t, 

OLASfl  WORKS  BOBBER  WORKS. 

HTLLVTLLE,  N.  J.  KXTPOBT,  N  J. 
BampU*  of  oor  rood*  oan  k*  ie«n  at  aar  urn  pi*  nam.  14  X.  Franklin  Str**t,  Chto*r». 
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To  retain,  and  even  improve 
your  business  in  tooth-powder, 
in  the  face  of  tooth  paste  popu- 
larity, it  is  necessary  to  modern- 
ize the  package. 

Write  for  sample. 


CLOSED 


Telescope  Top 
(or  Tooth 
Powder  Cans 


Designers  and  manufacturers  of 
Sheet  Metal  Specialties — such 
as  caps  for  talcum  and  tooth- 
powder  cans  and  jars  in  Brass — 
Polished  Nickel  Plated,  etc. — 
and  other  metals. 


BRASS  GOODS  MFG.  CO. 

345  ELDERT  ST.,  BROOKLYN,  N.  Y. 


Powder  Puffs 

of  Pure  Lamb's  Wool 

Sawder  Pads  for  large  vanity  boxes 
Chatelaine  Puffs  for  small  vanity  boxes 
"Veri-Flat"  Powder  Pads  FOR  THIN 

WATCH-CASE  VANITY  BOXES 


MAURICE  LEVY 

Hygienol  'Building 

120-122  W.  41st  St.,  New  York 


FACTORIES 


NEW      ROCHELLE,      NEW  YORK 
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Perfumers    Jewelers  Box  Co. 

Incotpwtwd  I'M 

214-216  West  14th  Street 
NEW  YORK 

IS 

Attractive,  Well-made  Boxes 


ARTIFICIAL 

FRUIT 


Raspberry — Strawberry— Grape — Pineapple — Etc. 


H.  C.  JVYJLAND 

ESSENTIAL  ^ AIGHT  StT  AROMATIC 

OILS  NEW  YORK  CHEMICALS 

Chicago  Office:  2704  Green  view  Avenue 
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IMPORTERS  AND  GRIINDERS 

Prime  LEE  MOOR,  Bolted  Grade  of 
ENGLISH  CHINA  CLAY  (KAOLIN) 

Foreign —  TALC  — Domestic 
FULLER  S  EARTH  (Genuine  English) 

INFUSORIAL  EARTH  STEARATE  OF  ZINC 

PRECIPITATED  CHALK  PARIS  WHITE 

PREPARED  CHALK  WHITING-A11  Grades 


Hammill  &  Gillespie,  Inc. 

Founded  A.  D.  1848. 
240  and  242  FRONT  ST.,  NEW  YORK 
('hicago  Representatives 
A.  C.  DRURY  &  CO. 
420  Rush  St.  Telephone  Central  2349 


Special  Orient  Perfumes 

MADE  by  the  Societe  Francaise  de  Produits  Aromatiqucs  is  undoubtedly  the  highest 
type  of  moderately  priced  concentrated  perfumes  on  this  market  which  were  de- 
veloped as  a  result  of  the  demand  created  in  catering  to  the  far  eastern  countries  where 
we  met  with  remarkable  success,  so  much  so,  that  we  decided  to  make  a  universal  cam- 
paign on  this  Scries,  which  has  been  equally  successful. 

If  you  arc  seeking  to  reduce  the  cost  of  your  products,  it  will  certainly  be  to  your 
advantage  to  investigate  these  goods  of  which  we  have  the  following  odors  in  stock. 


Cyprus  Apoponax  Some  Flowers  Iris 

IS  en  " 


Acacia  Neroli  Ambre 

Corylopsis  Heliotrope  Mimosa  Mrul 

Lily  of  the  Valley  Hyacinth  Jasmin  Violet 

Genet  Rose  Cologoe  833  Origa 

This  range  of  odors  offers  many  opportunities  for  combinations  that  are  sure  to 
the  requirements  of  your  clientele,  and  undoubtedly  in  the  hands  of  an  expert  an  ex- 
culsive  odor  could  be  created  under  your  name. 

We  will  be  pleased  to  quote  you  and  send  samples  if  you  will  be  kind  enough  to 
specify  the  odors  you  are  interested  in. 

COIGN ET  CHEMICAL  PRODUCTS  COMPANY  Inc. 

17  State  Street  -  -  New  York  City 
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THE  HOME  OF 
ALDERMAN-FAIRCHILD  CONTAINERS 


ALDERMAN-FAIRCHILD  COMPANY 

ConttJincT  Cni/rwu-n 
ROCHESTER 
N  Y. 


Jamv.  C..iL..lly  I'rimirtK  !'.>..  Rm-hesti-r.  N  V 
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COLUMBIA  UNIVERSITY 

College  ot  Pharmacy  of  the  City  of  New  York 
115  West  68th  Street 
New  York,  N.  Y. 

Evening  Courses 
Session  1922-1923 

A  COURSE  OF  INSTRUCTION  ON  THE  COMPOSITION  AND  MANUFACTURE  OF 

COSMETICS 
TOILET  PREPARATIONS 
PERFUMES 


Course  befits  first  Tuesday  in  October,  8  P.  M. 
Summary  of  Lecture  Topics  mailed  upon  re- 
quest. 

For  further  information  write  to  the  Registrar 
of  the  College  of  Pharmacy,  115  West  68th  St., 
New  York  City. 


Given  by  Professor  C.  P.  Wimmcr. 

Two  semesters  of  fifteen  3  hour  periods  each. 

Fee.  $24.00  per  semester. 

Laboratory  fee,  $5.00. 


DELAIRE 

THE  PIONEER 

LINE  OF 

Synthetics  for  Perfumes  and  Soaps 

The  best  artificial  JASMIN  and  NEROLI 
IONONE,  BOUVARDIA,  MOUSSE  de  SAXE 
MOUSSE  de  CHYPRE,  SWEET  PEA  TILLEUL 
AMBRE  83,  etc,  etc 


Apply  for  price  list  and  samples  to 

DODGE  &  OLCOTT  CO. 
New  York 

Sole  American  Distributers 


FABRIQUES  DE  LAIRE 

ISSY  (near  Paris) 
and  CALAIS 
FRANCE 
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BUTYRIC  ETHER 

(ETHYL  BUTYRATE) 

Butyl  Formate  Ethyl  Propionate 

Ethyl  Benzoate  Ethyl  Valerate 

(Benzoic  Ether)  (Valerianic  Ether) 

BUTYRIC  ACID — All  Strengths 

ESTABLISHED  1882 

THE  NORTHWESTERN  CHEMICAL  CO. 

The  Largest  Makers  of  Butyric  Ether  in  the  World 
WAUWATOSA  WISCONSIN 
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Full  Value  for  Your  Money 


BECAUSE  of  the  wide  difference  in 
the  quality  of  supposedly  the  same 
grades  of  corks,  it  always  pays  to  use 
the  goods  of  a  reliable  manufacturer  who 
has  established  definite  standards  for 
grading  his  product.    That's  why 


Circle 


Corks 


Uniform  in  Quality  Moderate  in  Price 

are  the  most  satisfactory  medium-grade 
stoppers  on  the  market. 

Trade-marked  and  guaranteed  by  the 
Armstrong  Cork  Company,  carefully 
sorted  to  a  definite  quality,  firm  and  uni- 


form in  texture,  correctly  sized  and 
tapered,  and  with  a  clean,  fresh  appear- 
ance, they  will  meet  your  most  exacting 
requirements  for  sound,  reliable  stoppers 
at  a  moderate  price. 


That  you  may  test  Circle  C  Corks  in  actual  service,  xve  shall 
be  glad  to  send  you  a  sample  bag  of  too  in  assorted  sises  from 
No.  2  to  No.  6  for  to  cents  in  coin  or  stamps.  Sample  bags  of  loo 
Circle  A's  or  Circle  B's  will  be  sent  for  20  cents  in  coin  or  stamps 

Armstrong  Cork  Company,  i39Twenty-third  St.,  Pittsburgh,  Pa. 


DEJONGE 

Quality  Papers 


The  business  of  this  house  was  founded  some  seventy- 
live  years  ago  to  manufacture  Surface-coated,  Embossed  and 
Art  papers  of  the  highest  quality  for  perfume  and  toilet  prep- 
aration Box  Coverings.  We  shall  be  glad  to  have  our  branch 
representative  call  and  help  you  select  papers  best  suited  to 
your  requirements. 


May 


you? 


IPUI5  DEJQNGfr  &  CO. 


69-71-73  Duane  Street 
NEW  YORK 


Digitized  by  Google 


78 


THE    AMERICAN  PERFUMER 


THE 

Slant-rite  Box 

Will  show  your  articles  at  the 
proper  slant  displaying  the 
goods  to  the  best  advantage. 


FACE  POWDER.  PERFUME 
AND  COMBINATION  SET 
L!(  >.\ES. 


Send  for  Sample* 


YOUNG  BROS.,  DUplayologiMt. 

(Rrg.  U.  S.  Pat.  Office) 

PROVIDENCE,  R.  I 


"CENTIFLEUR" 

Will  help  you  to  produce  best  quality  odors. 

"METHYL  XYLIC  ESTER" 

Will  help  you  to  produce  lasting  odors. 
SAMPLES  UPON  REQUEST 

VAN  DYK  &  COMPANY 

INC.  1904 

4-6  Piatt  Street  New  York,  N.  Y. 
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Increase  Your  Sales,  Profits 
and  Prestige! 

We  will  manufacture  for  you,  in  bulk  or  com- 
plete package,  your  private  brand  dental  cream, 
shaving  cream,  massage  cream,  cold  cream,  face 
or  talcum  powder,  hair  tonic,  soft  drink  flavors 
— any  chemical  or  pharmaceutical  preparation 
for  less  than  you  can  do  it  yourself. 


WRITE  FOR  DETAILS. 


Commercial  Laboratories,  Inc. 

Newark, — New  York  State 


I  Mechanical  Sw  Che  mical 
Equipment  Corporation 


PHI  LOP'S  DALE 


RHODE  ISLAND 


Manufacturers  of  all  sizes  and  types  of  collapsible  tubes 
■    plain   an  a1  decorated 
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HAND  TUBE  FILLER 


No.  «  » 


DU  motor  14" 
Hol»ht  19- 
C»p»citjr 
S  Oollon* 
Woirbt 
H  Lb*. 

HOT  WATXK 
BA8E 

Filli  from  II 
to  (0  Tnb»i 
per  Minote 
Tiikee   H  to 
fj|"  Diameter 


Electric  Driven 
Power  Crimping  Machine! 

HEIGHT  12  INCHES  WIDTH  7  INCHES 

LENGTH  14  INCHES  WE  IGHT  95  US. 

Ml  HPS  0  Tl  a 
H    P.  MOTOR — NUNS  Fill  AMY  UUP  SOCKET 


THE  CUT  THAT  DOES  HOT 
CUT  THE  TUBS 

On  Clip  Nnmbcri  »h»» 
ordering  From  0  to  6 

tarried  In  (tack 
I-erger  dm  fnrolihuJ 

promptly 


Tube,  Jar  or  Powder  Labor  Saving  Filling  Machinery 

Son**  /or  cofoiof  •/  full  Unm  e/  hand  «d  potoor  mquipmm I. 

GEORGE  G.  RODGERS,  Springfield.  Ohio 


NEUMANN,  BUSLEE  &  WOLFE,  Inc. 

Telephone  Monroe  1841  and  1845 

CHICAGO,  ILL. 


Essential  Oils.  Drug  and  Chemical  Specialties. 
Certified  and  Vegetable  Food  Colors. 
Aromatic  Chemicals,  Olive  Oil, 
Vanilla  Beans.  Gums 


We  Are  Specialists  in  Raw  Materials  for  Soap 
Makers.  Perfumers  and  Extract  Manufacturers 
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MODERN  ideal*  of  cleanhne**  discard  the  "one  hairbrush  for  everybody." 
Father  hat  his  military  brushe*.  Mother  her  personal  brush,  and  son  and 
daughter  too. 

It  is  families  like  these  who  buy  the  kind  of  products  you  make.  How  do 
you  pack  youra?  In  flasa  jar*  or  in  boxes?  The  modern  way,  the  clean, 
sanitary  way  is  the  tube  way.  It  doe*  away  with  the  meaty  iar  or  tin  box — it 
keep*  finger*  out — it  keept  the  product  intide  fresh  and  uncontaminated — it 
gives  everybody  an  individual  portion. 

The  clean,  convenient  tube  it  wd  by  so  many  far-sighted  manufacturers  because  of  the  value 
in  selling  their  foods,  as  well  as  its  simplicity,  economy  and  protective  qualities. 
yya  supply  Pe«rl«*e  Tubes  to  manufacturer*  who  want  to  be  sure  that  the  tubes  thty  use 
are  just  a*  clean  and  sanitary  as  the  product  that  goes  Into  them. 

Peerless  Tubes  are  the  product  of  a  plant  that  makes  only  one  grade  of  tubes.  The  best  that 
can  be  produced  under  ideal  conditions  of  sunshine  and  cleanness  by  s  highly  efficient  organ- 
nation     Let  us  tell  you  about  Peerless  Tubes  ss  they  meet  your  needs. 


FACTORY  *  MAIN  OFFICE  i 

IS  Locust  Ave. 
Bloomneld.  N.  J. 


CH1CACO  AGENTS: 

Mesdows  A  Tower 
t?  Washington  St. 


Appearance  Can  Arouse  Desire 

THEREFORE  THE  DISPLAY  OF  A  PLEASING  BOX  PRODUCES 
A  DESIRE  FOR  THE  GOODS  IT  CONTAINS. 
We  Specialize  in  Round  Face  Powder  Boxes 

Write  before  placing  your  next  contract. 

The  Randolph  Paper  Box  Co.,  Inc. 

1307-1313  Ross  St.  Richmond,  Va. 
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VIOLETS!  VIOLETS! 

HAVE  YOU  EVER  EXPERIENCED  THE  WONDERFUL  SENSATION  OF 
SMELLING  THE  FRESH  PARME  VIOLETS  AS  THEY  LIFT  THEIR  HEADS 
HEAVENWARD,  PROTECTED  BY  THE  SHADE  OF  HUGE  OLIVE  TREES? 
IF  YOU  HAVE,  THE  SIMILARITY  OF  THIS  ODOR  AND  THAT  OF 


VIOLET  ETHER 

per  lb.  $68.00       per  oz.  $4.35 

IS  IMMEDIATELY  NOTICEABLE.  VIOLET  ETHER  IS  A  TRUE  CHAR- 
ACTERED ODOR  AND  WHEN  USED  AS  A  BASE  DISPLAYS  ITS  SUPERI- 
ORITY. WE  WILL  BE  PLEASED  TO  OFFER  SUGGESTIONS  FOR  THE  USE 
OF  VIOLET  ETHER. 

"The  Use  Test  Is  the  Only  Test." 


COMPAGNIE    PARENTO,  Inc. 

Materials  for  the 


Works  Western  Office 

5*5  Fifih  Annua  troton  on  Hudson-  <i*  So-  MtcMran  Ave. 

NEW  YORK  CITY  N„  vlrk  CHICAGO?  ILL. 

TeJ.  Vanderbilt  fTM  Tel.  Harrison  72»7 


"FENESTRA" 

*  —Registered  in  V.  S.  Patent  Office—  ™  ^ 

THE  GENUINE  PRODUCT  OF  THE  CELLOPHANE  CO.,  FRANCE 


THE  ideal  Transparent  wrap-  i  Fenestra  is  NOT  (•latins.  It  i* 
pin*  for  soap,  perfumery,  pure  cellulose  —  tough,  strong, 
powder  puffs,  and  countless  airtight,  grease  and  waterproof, 
toilet  preparations.  Fenestra  will  ,t  may  u  co|orieMf  in  colors 
keep   your  goods,  boxes,  bottles  .  . 

and  delicate  labels  clean  and  tidy 

on  the  dealer's  counter  or  in  the     Genuine    Fenestra    is  manufac- 
tured only  by  Compagnie  la  Cel- 
lophane, France. 
Furnished  in  Envelopes,  Bags,  Discs  and  Labels 

Write  for  Samples  and  Prices. 

RN     &  WACHENHEIM 

Exclusive  importers  into  the  United  States. 
121  W.  17th  Street  New  York,  N.  Y. 


odors. 


Inviting  Business 

Business  not  invited  seldom  comes. 

Every  influence  of  color,  of  size,  of 
shape  and  of  finish  is  drawn  on  by 
our  artists  in  the  design  of  packages 
that  will  invite  sales. 

ROWELL  paper  boxes  are  made  to 
attract  customers. 

E.  N.  Rowell  Co.,  Inc. 

Batavia,  New  York 


Pencil  Box  -  one  of  our  many  specialties 


Google 


the  handling  of  large  quantities  of 
small  boxes  of  every  description  for  the 
Drug  and  Allied  industries,  our  Factory  is 
equipped  with  modern,  automatic  machinery 
that  is  the  last  word  in  paper  box  manu- 
facture. 

But  the  mechanical  features  of  our  work  are 
no  more  important  than  the  quality  of  our 
service. 


E.  N.  Rowell  Co.,  Inc. 

Batavia,  New  York 
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Manufacturers    of  National 
Repute  Specify 

"GLOBE  TUBES'* 
"The  Tube  of  Mechanical 
Perfection" 


EVERGREEN  CHEMICAL  CO. 

Blenders  of  Cone  Flower  Oils  and  Colors 

Established  1898 

9  CHURCH  ST.,  NEW  YORK 


Try  these  few.  Extra  Quality  and  Value. 


FOR  COLD  CREAM 


Rose  "E,"  lb.  $25. 
4  oz.  to  100  lbs. 
A  Cream  "Seller" 
and  Advertiser. 


Lemon  Cream  Oil, 
lb.  $12.  6  to  8  ozs. 
to  100  lb.  Will  not 
oxidize  or  burn 
the  skin. 


FOR  CREASE- 
LESS  CREAM 

Lilac    No.  100— 

per  lb.  $9. 

6  ozs.  to  100  lb;. 

Successful  for  15 

years 


QUININE  "F" 
OIL 

lb.  $7.  Guaranteed 
to  produce  odor 
of  the  imported. 


Full  assortment  of  odors,  various  grades,  for  Creams,  Face  and  Talcum  Powders,  and 
all  Toilet  Preparations. 

We  are  Headquarters  for 

Blended  Cone  Flower  Oils 


Booklet  of  Toilet  Formulae,  and  complete  price  list  on  application ;  also  if  you  have  any 
difficulties  to  overcome,  write  us,  we  may  be  able  to  assist  you.   No  obligations. 
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VICTOR 

COLLAPSIBLE  TUBES 


Artistically).  On  our  staff  is  an  experienced 
designer  whose  work  is  limited  to  originating 
designs  that  are  both  attractive  and  forceful. 

Mechanically.  Victor  tubes  are  solidly  built; 
they  are  free  from  pin-holes;  the  nipples  mate 
perfectly  with  the  cap;  they  are  clean. 

Dependability.  When  we  agree  to  deliver  at 
a  certain  time,  you  may  depend  upon  it. 

M  ilium/  charge,  uc  will  make  a  model  lube,  for  you. 

VICTOR  METAL  PRODUCTS  CORP*N.  Factory,  188  Diamond  St. 
Brooklyn,  N.  Y. 


VICTOR  COLLAPSIBLE 

TUBES 


Over  Thirty  Years'  Experi- 
ence in  the  Manufacture  of 
Filling  Machines. 


INVESTIGATE 

THE 

"Success"  Bottle  Filler 

Accurate  and  rapid  fill- 
ing of  any  size  or  shape 
bottle. 

Made  in  all  capacities  for 
both  hand  and  automatic 
operation. 


3100  S.  KedxU 
Avnua 


CHICAGO 
Branche$  in  mil  principal  dtiat. 
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INCREASED  SELLING  VALUE 

FOR  PERFUMERY  PACKAGES 


UNUSUAL 
PAPER 
COVERINGS 


BOX  MAKERS 
FOR  25  YEARS 


MARIUS  MILOU  &  CIE 

Knickerbocker  Bldg.,  New  York  City 


FINE 

QUALITY 
PERFECTION 


FACTORY 
MONTELIMAR,  FRANCE 


ALL  THE  RAW  MATERIAL  FOR  TOILET  CREAMS 

WHITE  WAX  STEAROL  LANOLIN 


COLD  CREAM  OILS 


_       .  ^_   Laboratory  Specialties 

ZINC  STEARATE 

U.  S .  P. 

LARGEST  PRODUCERS  IN  THE  WORLD  OF 


ZINC  OXIDE 

Lily  Brand 


PLYMOUTH  STEARATITE 

(SUPERIOR  TO  ALL  OTHER  S  TEA  RATES) 
AS 

A  WHOLESOME  IMPROVER  FOR 

FACE  AND  TALCUM  POWDERS 


SPECIAL  PERFUMES  for  CREAMS  and  TALCUMS 

Exports — M.  W.  PARSONS— Imports 

end 

Plymouth  Organic  Laboratories  New  York 

MEXICAN  BRANCH  OFFICE,  La  de  Lope.  No.  6,  Mexico.  D.  F..  H.  F.  Croen,  M*r. 

STOCKS  CARRIED  FOR  IMMEDIATE  DELIVERY 
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Again  Something  New 

A  tin  face  powder  box  with  extension  edffps 


PtUrt  Aftlitd  for 


The  Ideal  Package 
More  Durable  Than  a  Paper  Box 
Samples  on  Request 

MANHATTAN    CAN  COMPANY 

Bush  Terminal  Bldg.  No.  10  Brooklyn,  N.  Y. 


APPLICATORS 
ALL  KINDS 


New  Perfume  Applicators 

New  Perfume  Applicators  (not  illus- 
trated)  are  now  ready.  Various 
popular  style*  in  colors  or  plain. 


CAPPING 
MATERIAL 


Numerous  designs  of  applicators  in 
stock  or  made  to  order  to  fit  your  needs. 
Figures  3  and  5  in  illustrulion  have  rub- 
ber stopper?. 


"Seal- It 


"Seal-It"  is  a  new  capping  material 
made  especially  for  manufacturers  of 
toilet  preparations  and  perfumes.  "Seal- 
It"  is: 

Waterproof. 

Air  tight. 

Oil  and  grease  proof. 
Immune  to  acids. 
Insoluble  in  alcohol  or  ether. 
Strong  and  easily  applied. 
Low  in  cost. 


Write  for  Samples 

BENTON  HOLLADAY  &  CO. 

368  W.  30th  Street  New  York  City 
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COMPACT  PUFFS 


for 


Vanity  Rouge  Boxes 


MADE  OF 


High  Grade  Sterilized 

Lambskin,  Lambs'  Wool, 
Wool  Eiderdown 

SATIN  or  LEATHER  top,  neatly 
finished  with  a  PURL  EDGE  to 

match  your  particular  package. 

UNSURPASSED  WORKMANSHIP 
Lei  Us  Quote  You 

THE  COSIN  CO. 

OFFICE  *  SALESROOM 

MVwiSSTN    I       200  Fifth  Ave- 
NtWAKrv,  «.  J.         N£W  YORK 


Why  Powder  Perfumes 
Go  Wrong 


The  finest  Hand-Pressed  Bergamot  Oil,  in 
its  natural  state,  contains  approximately 
60%  of  Terpenes.  These  Bergamot  Ter- 
penes  are  not  the  odor-bearing  constituents 
of  the  oil.  They  have,  in  fact,  a  distinct 
Turpentine-like  odor  of  their  own  which 
becomes  more  intense,  disagreeable  and 
difficult  to  disguise  on  prolonged  exposure 
to  air,  for  instance  when  used  in  Face 
Powder  and  Talc  perfumes. 

It  naturally  follows  that  a  properly-made 
Terpenelesa  or  Terpene-frce  Bergamot  Oil 
will  give  finer  and  more  fragrant  first 
effects  as  well  as  obviating  the  tendency  to 
develop  objectionable  later  effects.  A  few 
experiments  will  convince  you  that  our 

TERPENELESS  BERGAMOT  OIL 

is  the  only  kind 
that  is  good  enough 
for  you  to  use. 

We  manufacture  the  following  products 
with  an  exceptional  amount  of  care  to 
produce  the  finest  quality  that  it  is  pos- 
sible to  make. 


TERPENELESS  OILS 


Bergamot 
Orange 
Lemon 
Limes 


Lavender 

Rosemary 
Petit  Grain 
Juniper  Berries 


HIGHEST  PURITY  ISOLATES 


Anelhol 
Carvol 

Linalool 


Engenol 

CitroneUol 

Ceraniol 


Our  new  process  Terpencless  Oil* 
ORANGE  and  LEMON 
are  especially  prepared 

for  highest  class  flavoring  extracts 
All  bitter  taste  removed 


Industrial  Aromatic  Co. 


4020  Tenth  Ave. 


New  York  City 
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Are  you  satisfied  with 
your  Metal  Containers? 


s 


WE  like  to  make  metal  con- 
tainers because  in  a  way, 
it  completes  the  work  which  was 
begun  in  our  mills.  Out  of  hun- 
dreds of  alloys  to  pick  from,  we 
choose  only  a  few  which  we  apply 
for  vanity  cases,  perfume  and  lip 
stick  boxes,  and  bottle  caps. 

Owing  to  the  fact  that  many 
articles  are  dipped  in  strong  acid 
in  order  to  obtain  a  soft,  velvety 
finish,  ordinary  metal  is  unsuit- 
able because,  in  attacking  it,  the 
acid  emphasizes  scratches,  roll 
marks,  and  dirt  spills  which  are 
ordinarily  overlooked  or  else  are 
removed  when  the  article  receives 
a  polished  instead  of  a  matte 
finish. 

In  the  manufacture  of  Scovill 
metal  containers,  the  alloys  used 
are  first  carefully  analyzed  m 
order  to  be  sure  that  they  are  cor- 
rect in  composition,  then  they  are 
thoroughly  inspected,  only  the 
best  quality  being  selected.  And 
finally  the  rolling  and  handling 
are  done  more  carefully  in  order 
to  prevent  roll  marks  and 
scratches. 

We  are  constantly  developing 
better  designs,  new  improve- 
ments, and  delightful  finishes 
which  are  making  metal  con- 
tainers ever  more  desirable. 
Whether  you  are  interested  in 
the  mill  products  or  in  the 
finished  articles,  we  can  serve 
you.  Why  not  get  in  touch  with 
our  nearest  office?  Let's  get  to- 
gether. 


Brass  Mill  Products  of  Every  Description. 
Manufactured  Articles  to  Order. 

Scovill  Mfg.  Co. 


Waterbury,  Conn. 


N«w  York 


Chicago 
San  Francisco 


AUGUST  GIESE 
&  SON 

162  William  Street 
New  York 


1 


FRENCH 
FILTER 
PAPER 


HEAVY  SOFT 
WHITE 

20  IN.  DIAMETER 


In  Stock  in 
New  York  for 
Spot  Shipment 
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AN  INVESTMENT 
THAT  PAYS 


THE 


This  cat  show*  oar 

improved  Six  Tube 
Bench  Filler  for 
Any  Size  anil  Shape 
Bottles. 


HALLER 

Automatic  Rotary  and  Bench 
Filling  Machines  for  all  pur- 
poses. 

OWNED  AND  MANUFACTURED 


BY 


McKenna  Brass  &  Mfg.  Co.,Ioc. 

First  Avenue,  Rom  and  Water  Streets 
Pittsburgh,  Penna.,  U.  S.  A. 


Patented 
November  2.  lMt 
December   11.  191t 


Alexander  Compact  Rouge  Machine 


FORMULAE 

furnished  for  toilet  preparations, 
perfumery,  liquid  soaps,  pharma- 
ceuticals, etc.,  especially  designed 
to  meet  requirements  for  De- 
natured Alcohol  Permit. 


for  Making  Any  Sized 
Compact 


Formulae  lor  Com- 
pacts, including  new 
French  type,  furnished 
free  to  clients. 


ROUGE  AND  POWDER 
COLORS 

Geranium  Red  A-790— 

Maroon  A-145 
French  Washed  Ocher, 
Pearh  Base 
Ultramarine  Blue 
Indian  Red 


Consulting  Service  on  Yearly  Contract 

A.  ALEXANDER  1123  Broadway  New  York 

Telephone  Chelsea  3186 
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Hani-;  eni 


Filling  Machines 

to  fill 

Cold  Cream — Vanishing  Cream 
Salve — Ointment — Pastes,  etc. 


The  Mono  Piston  Filling  Machines  Are  Different 

They  fill  your  containers  solidly,  from  the  bottom 
up. 

They  do  it  cleanly  and  accu- 
rately— not  for  a  short  time  but 
always. 

They  are  easy  to  operate,  regu- 
late and  clean. 


Special  metals  are  used  which  will  not  affect  the  product.  pri 

We  are  satisfied  that  we  have  something  better  in  these  machines  ami  gap- 
want  you  to  know  more  about  them.   Tell  us  to  send  you  full  informa- 


tion. 


The  Karl  Kiefer  Machine  Co. 


Cincinnati,  Ohio 


Automatic  F**d 


No.  389— Caparil>   1 '  .  ../. 


French  Imported 

High  Class  Cut  Crystal  Bottles 

Short,  Narrow  Neck — Leak  Proof 


Manufactured  by 
Cristalleries  de  Nancy 


SAMPLES  ON  REQUEST. 


CHARLES  BERGERET 

Representing  C.ristnlleriei  de  Nancy,  France 

145  W.  15th  Street.  New  York,  N.  Y 
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Dallas 
Tuffs 

(icnuinc  Wool  Puffs 

Wool ct tc   or  Velour 
Puffs 

Ueautiful  and  Original 

Styles 


Your  n.imc  if  desired 

Silk  or  Satin  backs  in 
am  color  to  match 
your  color  scheme 

A  guarantee  of  quality 
ami  satisfaction 


Pallas  Mfg.  Co. 

71  S|.ri:ur  St  .  \\  -.\  York.  X.  V. 


Google 


\ 


\ 


Compact,  Rouge 

Problem 

SOLAR  LABORATORIES, 
INC,  although  new  in  name 
is  an  old  concern.  Mr.  Alex- 
ander Hirschbein  and  Mr.  S.  B. 
Kaidcn,  its  organizers,  have  long 
been  associated  with  the  trade  in 
the  manufacture  of  the  highest 
grade  rouge  and  powder  com- 
pacts, lipsticks,  eyebrow  pencils 
and  kindred  preparations  under 
customers'  private  brands. 

Continuing  their  efforts  to  pro- 
duce first  the  new  ideas  that  give 
selling  impetus  and  profits  to  their 
customers.  Solar  Laboratories, 
Inc.,  will  manufacture  exclusive- 
ly hand  made  rouge  and  powder 
compacts,  lipsticks,  eyebrow  pen- 
cils, etc..  under  the  customers' 
name.  Although  a  new  concern, 
Solar  Laboratories.  Inc..  numbers 


Will 


Google 


a  n  d  P  o  w  d  c  r 

—Solved 

amnni;  its  customers  some  of  the 


largest  manufacturers  in 
I  nited  States. 


the 


The  natural  coloring  qualities 
the  perfect  adhesiveness    the  vcl 
vetty  smoothness  of  /uinJ  made 
Solar  rouge  or  powder  insures  a 
ready  sale  for  them  under  your 
own  name. 

The  affiliation  of  the  Solar  La- 
boratories with  the  I'allas  Mfg. 
Co..  through  common  ownership, 
enables  us  to  offer  complete  pack- 
ages of  the  highest  quality  pro- 
ducts at  surprisingly  low  prices, 
allowing  a  liberal  profit  to  our 
customers. 

Solar  Laboratories,  I  nt . 

;2C>  K.  2'»th  St..  New  York.  N .  Y . 
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"Pallas 
'Vanity 
Qases 

Original  Designs 

Wide  Assortments 

Patented  Catches 

Watch  C  ase  Hinges 

Designs  that  sell  with 
out  sales  talk 

Prices  thai  compare 
favorably  with  those 
asked  for  inferior 
goods 

Pallas  Mfg.  Co. 

71  Spring  St..  New  fork.  V  Y. 
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FANCY 
BOX 


IK 

Oxclusl\Jc 
fles/ans 


\^  r i  i  «*  for  Samples  of 
this  Bra  u  I  i  f  u  1  \rw 
"Astrrix"  BroratiV. 


HAMPDIA  <;  LAZED 
PAPER  &  CARD  CO. 

HOLYOM  .  MASS 


What  you  should  know 
about  The  Duplex  Seal 


5.  No  complicated  parts  liable 
to  be  broken  by  the  consumer. 

THE  average  man  or  woman  has  neither  the  time  nor 
patience  to  bother  with  a  complicated  closure  —  or 
with  one  that  is  likely  to  break  in  use. 

The  Duplex  Seal  is  the  simplest  seal  known— and  as 
strong  as  it  is  simple. 

1.  Mechanical  simplicity  and  scientific  correctness — 
assuring  an  absolute  and  permanently  air-tight  seal. 

2.  Linera  to  meet  chemical  and  physical  requirements 
of  the  product 

3.  Your  choice  of  standard  designs  or  your  own  special 
seals  having  your  trade-mark  handsomely  embossed 
or  lithographed. 

4.  Quick  application  by  means  of  hand  closing  tools  or 
power  closing  machines,  when  volume  is  necessary. 

5.  No  complicated  parts  liable  to  be  broken  by  the  con- 
sumer. 

6.  Opened  by  the  consumer  with  a  quarter  turn  of  the 
wrist  and  closed  with  the  same  easy  motion — a  pos- 

'  itive  releasing  device. 

The  Duplex  Seal  protects  the  products  of  hundreds  of 
manufacturers  of  food  products,  toilet  specialties,  house- 
hold remedies,  candies,  etc.,  against  deterioration, evap- 
oration or  leakage. 

Practically  all  glass  manufacturers  Can  supply  con- 
tainers with  a  perfect  Duplex  Finish  to  fit  Duplex  Seals. 

•       •  • 

Intonating  information  regarding  the  glaaa  pack- 
age art,  art  in  tic  Seal  designs.  Seal  linera  to  meet 
apecial  chemical  reactions,  etc,  gladly  furnished 
by  our  Service  Laboratories  to  manufacturers. 
Our  new  catalog  is  interesting. 

i     Duplex  Seal 

A  PERFECT  SEALING  V  RE- SEALING 
CAP  FOP.  GLASS  DOTTLES  fy-  JARS 

National  Seal  Company.  Inc.. 

'Executive  Offices  -  14th  Avenue  and  \bth  Street,  Brooklyn, N  Y. 

VWorlu  -  BROOKLYN, NY         •  •  POR.TIAND.ME 

815  Merchant*  National  Bank  Building.  San  Francitco.  Calif. 
Wcbater  Building,  327  S.  La  Salle  tutm\,  Chicago,  111. 

Liberty  Central  Building,  St.  1  ouin.  Mo. 
Newport  Building,  68  Devonshire  Street,  Boston,  Mas*. 

Duplex  Seals  manufactured  and  sold  in  Canada  by 
The  ('  i-  uJi.i'i  Bond  Crown  Co..  Ltd.,  75  Prtrurt  St.,  Montreal 
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The  Lorscheider-Schang  Company 

45  ANDREWS  ST,  ROCHESTER,  N.  Y.      1133  BROADWAY,  NEW  YORK  CITY 


34  Actual  Size 


Specialists  in  Fine  Boxes 

FOR 

Complexion  Powders  and 
Perfumery 

This  Company  has  for 
many  years  held  a 
leading  position  in 
manufacturing  boxes 
for  the  Toilet  Goods 
Trade. 

We  solicit  inquiries  from  responsi- 
ble concerns  in  this  line. 


RUTH  GLASS  CO. 

Main  Office  and  Factory,  CONSHOHOCKEN,  PA 

QUALITY  AND  MOST  ATTRACTIVE  PRICES 


Above  arc  but  a  few  of  the  large  and  varied 

line  manufactured  complete  by  us 

GEORGE  G  McCASKEY,  Rep. 

Phone:  Barclay  ISIS 

53  Park  Place  New  York,  N.  Y. 


1923  SAMPLES  NOW  READY 


IMPORTED 

Fancy  Papers  for 
Box  Coverings 

Our  extensive  line  of  Box  Cover- 
ing papers  will  fill  every  need  of  the 
manufacturer  of  perfumes  and  toilet 
preparations. 

Write  for  samples. 

WHITING  -  PATTERSON  COMPANY,  INC. 


265  Canal  Street,  New  York  City 

Sole  telling  agents  in  the  V.  S.  for  Keller-Dorian, 
Silvin  &  Company,  Fancy  Paper  Manufacturers, 
Lyons,  France. 


>y  Google 


THE    AMERICAN  PERFUMER 


93 


Florasynth  Laboratories*  ing 


EXECUTIVE  OITICES  AND  WORKS 

UNIONPORT,  NEW  YORK 


DIETHYL  PHTHALATE  C.  P. 


Water  White 


Spot 


We  are  supplying  this  material  to  a  few  of  the  leading 
distilleries  who  have  given  us  testimonials  to  the  super- 
excellence  of  our  product.  We  guarantee  full  con- 
formity to  all  government  specifications.  We  have 
carried  on  considerable  research  work  with  the  use  of 
Specially  Denatured  Alcohol  Formula  No.  39B  in 
the  preparation  of  Perfumes,  Toilet  Waters  and  Hair 
Tonics,  and  will  be  more  than  pleased  to  give  you  the 
full  benefit  of  our  experience  in  any  of  your  problems. 
If  you  are  already  a  user  of  Formula  No.  39B  specify 
the  denaturant  vou  want  DIETHYL  PHTHALATE 
FLORASYNTH. 


YOU  WANT 


BUSINESS  OPPORTUNITIES 


Wanted — Agency  or  to  represent  manufacturer  of  ad- 
vertised toilet  preparations  in  New  England.  Address 
Box  B.  O.  No.  996,  care  of  this  journal. 


HELP  WANTED 


Wanted — Salesmen  calling  upon  the  extract  trade  to 
make  connection  with  Pacific  Coast  House  handling 
Tahiti  Vanilla  Beans.  Address  H.  W.  No.  986.  care  of 
this  journal. 


SITUATIONS  WANTED 


Essential  oil  salesman  with  wide  knowledge  of  oils  and 
synthetics  is  desirous  of  connecting  with  a  good  house. 
Address  in  confidence  S.  W.  Box  No.  999,  care  of  this 
journal. 


The  co>«  U  only  SO  c«nU  pot  line  per 


In  adv 


— a  good  position 

— *  *uperiotend«Dt,  chenv 

it,, 


experienced  help 
-to  start  in  butinesi 


buy,  tell  or  exchange 
chinery, 


An  American  Per- 
fumer classified  ad- 
vertisement will  find 
exactly     what  you 


Perfumer  Pub.  Co. 

14  CLIFF  STREET 
NEW  YORK.  N.  Y. 
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Fills  Any  Bottle— Sprinkler  or  Ordinary  Top 


St.  Louis  Rmprosontatioa; 
Corliss  Machinery   *   Mif.  Co. 
St.  Louis,  Mo. 


Cleveland  Roprotentativo  I 
A.  K.  Einstein 
Union  BUf..  Cleveland,  Ohio 


The  original  vacuum  filling  ma- 
chine—  perfected  and  brought 
within  the  reach  of  all  makers  of 
perfumes,  extracts,  etc.  Works 
equally  well  with  any  liquid  or 
semi-liquid.  Used  in  over  300 
plants. 

Rejects  all  cracked  and  broken 
bottles.    Prevents  overflowing. 

Fills  1  dram  to  1  gallon.  We 
also  build  larger  machines  to  fill 
several  different  liquids  at  one 
time;  also  to  handle  bottles  of 
different  size  and  shape  at  one 
time. 

International  Filler  Corp. 

Factory 

PETERSBURG,  VA. 

Middle-  Wen  Repenimiaileo 

C   E.  TER WILLI GER 

IB  South  Oak  Park  Ave.       Oak  Park.  HL 


vacciu3M£ 


Fastest  in  the  World 

Filter*  any  liquid  through 
beat  grade  filter  paper. 

No  unsatisfactory  and  cum 
plicated    filter    mui  com- 
pound* to  mix. 

Cheapest  to  -  ee 
Simple  in  Construction 

Fits  any  standard  one  to 
five  (alien  Jus; — shipped 
complete  with  hlfh  powered 
vacuum  pump.  BUILT  OF 
SOLID  BRASS,  heavily 
nlckle  plated. 

PRICE,  Size  No.  1  $8.00  Complete. 

Filters  up  to  I  qt.  per  minute. 
Vaccu  paper  cut  to  fit,  100  for  $1.00. 
PRICE,  Size  No.  2  $15.00  Complete. 

Filters  up  to  I  gal.  per  minute. 
Vaccu  paper  cut  to  fit,  50  for  $1.00. 

FOR  SALE  BY 
E1MER  &  AMEND,  18th  St.  and  3rd  Ave.,  N.  Y. 
and  hundreds  of  other  dealers  throughout  the 
United  States 
or  direct  from  us  upon  receipt  of  price 
with  5   day  trinl — money  back  guarantee 

Write  for  Circular  to 

ALSOP  ENGINEERING  CO. 

157  Water  Street,  N.  Y.  Dept.  E 

Agents  and  distributors  umnted 


Quality  Products 

AT 

Fair  Prices 

65     Soluble  Shampoo  Base 

Crystalite  Shampoo 

Oil  of  Quinine  (No.  1) 

Oil  of  Lilac  830 

Bay  Rum 

Rubbing  Alcohol 

Witch  Hazel  U.  S.  P. 

CREAMS 

Cold  —  Lemon  —  Massage  — 

Vanishing 
Beeswax — Mineral  Oil — Petrolatum 


Write  for  prices  and  samples. 
Convince  yourtelf. 


BRANSC0MBE  CHEMICAL  CO.,  Inc. 

30  Church  St.     -     New  York 
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FERDINAND  BUEDINGEN  COMPANY,  Inc. 

ROCHESTER— NEW  YORK 


Fine  Paper  boxes 

Equipped  to  handle  large  contracts 
Hand  and  Machine  Made  Boxes 


NEW  YORK  REPRESENTATIVE 

W.  JOHN  BUEDINGEN 
KNICKERBOCKER  BLDG. 


CHICAGO  REPRESENTATIVE 
KATHRYN  L.  ROSE 
38  SO.  DEARBORN  ST. 


li 


11 


PIONEER  BRAND 


(a  Buy  Word  for  Quality  and  Service) 

COCOANUT  OIL  SHAMPOO 
COCOANUT  OIL  BASE 
PERFUME  OILS 
CREAMS 


M.  De  Mattia  Chemicals 


Rutherford  Collapsible  Tube 
Printing  Machine 


INCORPORATED 


237  MERCER  STREET 

Jim<8U 


The  mott  modern  and  efficient  machine  for 
decorating  collapsible  tube*  in  one,  two,  three 
or  four  color*  in  one  operation. 

Full  particulars  furnished  upon  application. 

THE  FUCHS  &  LANG  MFG.  CO. 

119  West  40th  Street, 
New  York,  U.  S.  A. 
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FROSTING  LIQUID 

process — immersion  from 


i  moit  beautiful  vehrtty,  fnwted  clear  finuh — a  very  i 
three  to  five  mtnutes  is  required    do  tyt  to  install  pUot — cost  of  frosting  at  least  75% 
less  than  jour  additional  cost  of  frosted  bottles  process  is  absolutely  non-hazardous  and  bo 
—therefore,  always  ready  for  use. 

Special  prices  on  contract. 
Trial  quarts,  $3.0*;  Single  gallons,  $7.50;  10  gallon*  or  more,  per  gaL,  $6.00 

Packing  Chart**  Extra. 

L.  REUSCHE  &  CO.,  34  Union  Square  East,  New  York  City 


U.S.  PAT.  OFF 


Labeling  Pastes 

TIP-TOP  WHEAT  PASTE  POWDER.  Made 
into  a  Paste  with  Cold,  Hot  or  Boiling  Water. 
TRY  IT. 

SPHINX    PASTE  —  For    high  grade 
labels  to  glass  or  paper. 

TINNOI  For  plain  or  lacquered  tins. 

MACHINE  GUM— For  wood  or  paste- 
board. 

CONDENSED   PASTE  POWDER — 1 
lb.  makes  2  gallons  snow  white  paste 
for  general  pasting  purposes. 
For  farther  particulars  write 

IOO  WILLIAM 


The  Arabol  Mfg.  Co. 


Glyzzerol  B 

A  SUBSTITUTE 
FOR 

C.  P.  GLYCERINE 

New  York 


We  Make  a  Specialty  of  These  Soaps 


UXll-'ORMITY  of  vour  LIQUID  TOILET 
SO  A  I'  and  SHAMPOO  will  enable  you  to  in- 
crta.se  your  business. 

BUCKEYE  BASK  SOAP  will  produce  a  liquid 
soap  or  shampoo  that  wilt  l«-  uniform  in  every 
respect.  An  exacting  chemical  analysis  insures 
the  uniform  composition  of  these  soaps. 


LIQUID  SHAMPOO 
SHAMPOO  BASK  SOAP 
SHAMPOO  PASTE 
LIQUID  TOILET  SOAP 
TOILET  BASE  SOAP 
SURGICAL  GREEN  SOAP 


WRITE  FOR  SAMIM.KS  AM)  I'RK  F.S 


THE  DAVIES^YOUNG  SOAP  COMPANY 

DAYTON.  OHIO 


%y  temperature 
instruments 


Therr's  !  7}'CCS  0r  a  T^°r  Tem- 

/•.niturr  luMrunwnt  for  y 
fio  /v><\ 

'faxlor  Instrument  Companies 

Rochester.  Npw  York 


YARA-YARA 
NER0LIN 

(Crystals) 
HEWES  LABORATORIES 

N.  13th  A  BERRY  STS.      BROOKLYN,  N.  Y. 
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SHRIVER 


The  Problem  is  Solved 

Shrivcr  Filter  Presses  have  solved 
the  liquid  soap  filtration  problem. 

Now — you  can  filter  your  liquid 
soap  quickly,  easily  and  economi- 
cally and  produce  a  clear  and 
brilliant  material. 

The  filtration  of  thousands  of  gal- 
Ions  per  day  is  an  easy  matter  with 
a  small  Shriver  Filter  Press. 

You  should  know  more  about  this 
advanced  method  of  Liquid  Soap 
filtration — write  us  for  further  in- 
formation. 

T.  SHRIVER  &  CO. 

890  Hamilton  Stfert  Harruon,  N.  J. 

The  fdsar  tloih  used  it  /mi  Hi  impart  am  I  as  tka 
ulirr  prats.  Wa  ara  in  a  patition  to  supply 
filter  paper  or  filler  cloth,  especially  ttoven  far 
filter  prats  work,  at  vary  data  pricas.  Aak  mm  to 
qmata  am  your  fitter  doth  requirements. 


Filter  Presses 


X 


MIRRORS 


HIGHEST  quality 
genuine  silvered 
mirrors  made  with 
the  beat  quality  of 
grade  A  glass  for  all 
shapes  and  sizes  of  com- 
pact boxes  at  attractive 
prices. 


Write  for  sample*  and 
quotations 


Royal  Mirror  Works 

187  Mercer  Street         New  York,  N.  Y. 


The 

ALL  AR0UN1 
AMERICAN 
1ABEL  HOUSE 


For  refinement^ 
beauty  of  design^ 
along  modern 
lines  and  perfec™, 
our  work  surpa5ji! 

_  the  best  eui 
()    has  t0  0ffei 

RIGHT  P) 


W  D£0PEi 


mm 
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PURE  TIN  TUBES 

Our  tubes  are  decorated  on  modern  offset  presses  using  steel  faced 

electrotypes. 

The  work  is  handled  with  a  care  that  produces  the  most  brilliant  and 
clean  cut  effect  possible  to  secure. 

Such  tubes  have  the  highest  advertising  value  and  will  help  to  sell  your 
product. 

PENNSYLVANIA  COLLAPSIBLE  TUBE  CO. 

WILLIAMSPORT,  PA. 


Hard-White-Odorless 

,  STEARIC  ACID 

f   MADE  WHITE 

PACKED  TIGHT 

DELIVERED  RIGHT 

Puio  Stearic  Acid  in  Convenient  Siz.o  Cases 
BUB-NO-MORE  CO.  FORT  WAYNE.  IND. 


SUPERFINE  SHAMPOO  BASE 

We  have  the  finest  Cocoanut  Oil  Base  made  for 
making  shampoo.  It  is  expressly  made  for  this 
purpose.    Complete  formula  for  the  asking  with  sample. 

PENNSYLVANIA   OIL  COMPANY 


173  North  Green  Sf 


CHICAGO,  ILLINOIS 


LET  US  TELL  YOU 

How  Finger  Nail  Clippers 
can  help  build  sales  for  you 


Actual  Siit,  Gem  Jr. 
Write  for  full  Particulars 

THE  H.  C.  COOK  COMPANY 

Anaonia,  Conn. 


THEOOOR  LEONHARD  WAX  CO. 

(Established  1852) 

SPECIALTIES 

Pure  White,  Sun  Bleached 
Beeswax,  Pure  Refined  Yellow 

Beeswax. 

Specify  "T.  L."  Druid  Pure  White  Dreiwu  GuaranMtd 
under  food  and  drug*  act,  June  30th,  1906.    Serial  Not.  *OSL 

Long  Distance  Telephone:  Lambert  8183 

HALEDON,  PATERSON,  NEW  JERSEY 
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PFALTZ  &  BAUER,  Inc. 


New  York  City 


300  Pearl  St. 


E.  de  HAEN.  Chemische  Fabrik  "List." 

AROMATIC  AND  SYNTHETIC  CHEMICALS 


E.  SACHSSE  &  CO., 


DR.  F.  RASCHIG.  Chem.  Fabrik. 


ALBERT  SCHOLTZ,  Chemische  Fabrik. 


WOLL  WAESCHEREI  &  KAEMMEREI. 

"GOLDEN  FLEECE"  LANOLINE 


-THE- 


AH  Milk  Rolling  Massage  Cream 

Cold  Cream  and  Greaseless  Cream 

Fine  Quality — Better  Price 
Send  for  price  list. 

AMERICAN  PERFUMERY  CO. 
188  Grand  St  New  York,  N.  Y. 


Sell  These  Specialties 
Under  Your  Own  Name 


i. 


Jcnr 

(Not 


2.  Je 


Liquid  Rouge, 
by 


or  sea 


(Absolutely    removes   wrinkle*  and 
tones  up  the  skin.) 
3.    Jennesse  Wrinkle  Cream. 
(Sells  readily.) 

79   CORTLANDT  ST. 
NEW  YORK,  N.  Y. 

Writt  for  information  and  stmfUt 


CrYsIaIarT 


n 


TRADE  MAPK 


]?inest  glassware 


Designed  to  suit  the  most 
critical,  without  exception  the 
most  distinctive  line  in  the 
United  States. 

Let  our  artists  design  your 
new  line  or  improve  your  present 
one. 


BEFORE  YOU  BUY 
CONSULT  US 

SATISFACTION  GUARANTEED 

MINIATURES 

in  quantity  lots 


W.  John  Buedingen 

Knickerbocker  Building 
NEW  YORK  CITY 


CHICACO       SEATTLE    SAN  FRANCISCO 
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CLASSIFIED 
ADVERTISEMENTS 


The  rate  for  »d»«rtU» menu  in  tau  Mcuon  u  tOo.  par  Una  p«r  in- 
lertion.    Plane  tend  check  with  oopj.    Addraat  all  oommunicaUona  to 
PES  FUME  a  PUB.  CO.,  14  CUff  St..  Kew  York. 


BUSINESS  OPPORTUNITIES 

I-<ir  Sali — Arthur  Cohort  collapsible  tube  tilling  and  also 
utii-  closing  machine  cheap.  Both  machines  are  power  oper- 
ated.   Dr.  Zamm.  Grecnsburg.  l'a. 

1  Alexander  rouge  press,  complete  with  molds,  formulae, 
etc.,  in  A-l  condition;  very  cheap.  1  powder  or  color 
mixer.  4  brushes,  rotary,  50  lb.  capacity,  made  by  Gump  Co.. 
<-45.  1  tube  tilling  machine,  hand  operated,  with  set  of  tillers, 
just  like  new.  $15.  1  Christian  Becker  balances,  with  full  set 
<,f  weights,  hardly  ever  used,  $35.  Address  B.  O.  No.  1011. 
care  "t  this  journal. 

For  Sale— The  secret  manufacturing  process  of  a  new 
Swedish  Washing  Powder.  This  product  has  remarkable 
selling  features  ami  should  prove  a  tremendous  success  in 
right  hands.  Address  J.  Gustaf  V.  Lang,  8  West  40th 
St..  New  York. 


Kktiring  manufacturing  chemist.  20  years'  experience,  has 
for  sale  formulas  for  line  Toilet  Preparations,  Perfumes, 
Flavoring  Kxtracts  and  Medicinal  Preparations  second  to 
none.  Several  specialties  not  made  by  any  other  houses. 
Will  sell  part  or  all  formulas.  Would  establish  laboratories. 
Samples  submitted.  Address  Chemist.  Room  828,  James 
Bldg.,  Chattanooga,  Term. 


(Continued  on  page  102) 


MECCA 


an  odor  from  far  off  Southern  Arabia,  just  as  REFRESHING  as  the 
waters  from  the  Well  Zamzam  in  the  Kaba  of  Mecca. 
After  many  months  of  blending,  I  have  been  able  to  develop  a  TRUE 
ORIENTAL  perfume  for  Toilet  Waters. 

MECCA  V.  D. 
The  real,  true  Oriental  odor.     No  harsh,  disagreeable  Sandalwood  or 
Patchouly   odor  predominating;   perfectly   blended,   and  will  IN- 
CREASE your  ORIENTAL  TOILET  WATER  demands. 
Can  be  manufactured  with  any  of  the  Special  Denatured  Alcohol  for- 
mulas and  w  ill  give  SURPRISING  RESULTS. 
MECCA  V.  D.  IS  THE  MECCA  OF  ORIENTAL  PERFUMES. 
$24.00  lb.  $1.60  oz. 

Samples  and  n>or^ing  formulas  Btffl  be  furnished  upon  request. 

L.A.  VAK  DYK 

Manufacturing  Chemist 


no 


Wesi  Kith  Street 
New  York 


1114  .State  -  Lake  Bldg 
Ch  1c  ago 
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Shipkoff's  Pure  Otto  of  Rose 

Nature  ordained  that  Otto  of  Rose  should  have  certain  Chem- 
ical and  Physical  Constants.  Oil  can  be  blended — having  the 
same  Constants;  but  it  will  not  be  Otto  of  R ose.  Shipkoff's  Otto 
of  Rose  is  Nature's  Otto.   The  odor  cannot  be  imitated. 

i  Before  placing  your  contract,  be  sure  to  get  Shipkoff's  sample 

and  price,  and  try  it.    Once  Tried — Always  Used. 

Highest  Awards  at  All  Universal  Expositions — 
Including  Four  Grand  Prizes. 

SHIPKOFF  &  CO.,  Ltd. 

Branch  Office  in  Kazanlik  SOFIA,  BULGARIA 

Model  steam  factories  in  Kazanlik,  Kalofer,  Karlovo  and  Rahmanlari 

American  Distributors: 
ANTOINE  CH1RIS  CO.,  147-153  W»verly  PI.,  New  York,  N.  Y. 

1 


r 


fit 


{  REPEAT  ORDERS 


FOR  OUR  STOCK  LABELS 

TELLTHE  TALE! 

ENGRAVED  LETTERING  GIVES 
THAT  DISTINCTIVE  LOOK 

LABELS  IN  STOCK  FOB 

HAIR  TONIC  SHAMPOO 
TOILET  WATER  CREAMS 
BANDOLINE  COSMETICS 
PERFUMES  EXTRACTS 
TALCUM  POWDER  WRAPS 
SACHET  EN V. 


V O,  SEND  FOR  OV.  R  CATALOG  . 

STOCK  PERFUMERY  LABELS 

THE  JARDEN  LITHO.CO. 

306-312  N.  IOI*  ST.    PH ILA..PA. 
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CANADIAN 
REPRESENTATIVE  WANTED 

We  desire  to  secure  the  exclusive  services 
of  a  competent,  well  introduced  repre- 
sentative with  headquarters  in  either  Mon- 
treal or  Toronto  on  either  a  commission 
or  salary  basis,  to  handle  our  complete 
line  of 

V ola tile  Oils,  Aromatic  Chemi- 
cals, Natural,  Synthetic  and  Arti- 
ficial Materials  for  All  Scented 
and  Flavored  Products. 

For  full  particulars  of  the  leading  foreign 
producers  that  we  represent,  see  our  ad- 
vertisements on  pages  14  and  64  and 
inside  front  and  back  covers. 

UNGERER  &  CO. 

124  West  19th  Street     New  York,  N.  Y. 


(Continued  from  page  100) 


BUSINESS  OPPORTUNITIES 


For  Sale — Ten  pounds  imported  oil  soluble  chlorophyll, 
very  strong.  Reasonable.  Foreign  Products  Sales  Co.,  365 
Broadway,  N'ew  York,  X.  Y. 

Wanted — Soap  Filter  Press,  M;ite  price  and  particulars. 
Address  H.  O.  No.  1010.  care  of  this  journal. 

WaKTU  May  1920  issue  of  The  American  Perfl  meu 
and  Fssential  Oil  Review.  We  will  pay  25  cents  and 
postage.   Address  B.  O.  No,  1019,  care  of  this  journal. 

Wanted — Agents  to  sell  waterproof  rouge  to  trade; 
splendid  seller,  (.'ream,  etc.,  in  bulk  and  in  unlabeled  pack- 
ages. Write  for  territory.  Leslie  Lcc.  70  Cortlandt  St.. 
New  York.  N.  Y. 

HELP  WANTED 

SausmAM  Wanted— For  New  York  City,  no  traveling — 
familiar  with  products  used  by  manufacturers  of  toilet 
requisites  such  as  Orris,  Henna  and  similar  articles  that 
are  used  in  a  large  way.  Address  H.  W.,  No.  1020,  care  of 
this  journal. 


SITUATIONS  WANTED 


Assistant  Chemist  wishes  position  with  reliable  essential 
oil  firm.  Two  years'  experience  with  old  essential  oil  house. 
Address  S.  W.  No.  1018,  care  of  this  journal. 

Perftmer-Chkmist,  now  in  charge  of  manufacture  of 
perfumes  and  toilet  preparations,  who  understands  pur- 
chasing and  packaging  and  has  a  thorough  technical  educa- 
tion, seeks  new  connection.  Address  S.  W.  No.  1008,  care 
of  this  journal. 


( Continued  on  page  104) 


ESTABLISHED  1690 


FOREIGN — 


— DOMESTIC 


SOAP  POWDER 
ZINC  STEARATE 
PREPARED  CHALK 


KAOLIN 
ZINC  OXIDE 

MAGNESIA  CARBONATE 

PRECIPITATED  CHALK 

Light,  Medium,  Heavy,  Dense  and  Free  Flowing 
STARCH  INFUSORIAL  EARTH 

WHITTAKER,  CLARK  &  DANIELS,  INC. 

IMPORTERS  AND  EXPORTERS 

250  Front  St.  New  York 


UTj|i:iiif:jiiinifflia«wpiwnBBB| 
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115  Ninth  St.,  B'klyn,  N.  Y. 


COCOA  BASE  SOAP 

OLIVE  BASE  SOAP 

SHAVING  CREAM 
CASTILE  SOAP 

LIQUID  SOAPS 

U.  S.  P.  9th  GREEN  SOAP 


Liquid  Shampoo 

45% 

Silver  King 

Pine  Tar 

Quinine 

Opal  Olive 


AM  OLE  PRODUCTS 

Have  given  the  trade  the  utmost  in  satisfaction  for  over  35  years.  Selection  of  the  highest  types  is 
raw  materials  combined  with  formulas  of  long  proven  merit  enable  us  to  supply  products  of  a  very 
superior  quality.    Pull  description  of  quality  and  prices  on  the  following  sent  you  on  request 

LIQUID  SHAMPOO— PASTE  SHAMPOO — LIQUID  SOAP— SOAP  BASE— 
PRIVATE  BRANDS  OF  SHAVING  AND  TOILET  SOAPS— BULK  SHAVING 
CREAM,  TOOTH  PASTE,  COLD  CREAM,  ROSE  CREAM. 

AMOLE  SOAP  CO.      TIPPECANOE  CITY,  OHIO 


IF  YOU  NEED  ANY 
KIND  OF 
MACHINERY 

aSK  US 

Perfumer  Publishing  Company 
14  Cliff  Street  New  York 

Information  Department 


ROBERT  NEUMANN 


Manufacturer  of 


"QUALITY"  Paper  Boxes 

Special  ties: 

Hand  and  Machine  Made  Face 
Powder  and  Perfume  Boxes 


1401-1411  Plum  St. 


CINCINNATI,  OHIO 


PRIVATE  BRAND: 


ONE  QUALITY  ONLY 


MANUFACTURERS 

ROUGE  and  FACE 
POWDER  COMPACTS 

LIP  ROUGE,  UP  POMADE, 
NAIL  POLISH 

(Cake  form) 
IN  METAL  and  PAPER  BOXES 

Centrally  Located  for  Oulck  Shipment* 

ABONITA  COMPANY,  Inc. 


134  S.  CLINTON  ST. 


CHICAGO 


Google 
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"Cheapest 

and  Best" 

Filling  Machine 


It  is  the  verdict 
of  hundreds  of 
users  of  the  U.  S. 
Siphon  Principle 
Filling  Machines 

Fills  From 
Miniatures  To 
Gallons  On  The 
Same  Machine 


This  X-Ray  view 
shows  the  reasons 
for  it's  simplicity, 
ease  of  operation  and 
quick  adjustments  to 
various  sizes. 

Prices  $100  00 
and  Up 

Made  special  with 
solid  glass  lined 
tank  and  hard  rub- 
ber fittings  for  cor- 
rosive liquids  of 
any  kind. 

A  Few  Installation  Suggestions 


i  I 

Tl 


-  it 

I 


□ 


I  N 


ACKAGING  ENGINEERS 


EXECUTIVE  OFFICES  SHOPS 

40174031  N.  Rockwell  St.  Chicago,  111. 

Battrrn  OMct  and  Display  Room 
15  Murray  Si-  New  York.  N.  Y. 


SITUATIONS  WANTED 


French  Pf-RFIMF-KY  CHEMIST,  recently  arrived  in  L".  S.. 
familiar  with  Fnglish,  seeks  a  suitable  position  in  American 
laboratory,  Graduate  chemist  and  experienced  in  perfumes 
aid  toilet  preparations.  Excellent  references  here  and 
abroad.    Address  S.  \V.  No.  1012.  care  of  this  journal. 

PotFUMtS,  French,  ihirly-nine  years  of  aKe.  married. 
Christian,  American  citizen.  speaking  and  writing  French 
Spanish  and  Fnglish  ;  >ix  years'  experience  with  some  very 
ucmhI  houses,  capable  of  manufacturing  every  Toilet  Prepara- 
tion— possessing  ability  lo  select  packages,  desires  position. 
Address  S.  W.  No.  101  J.  care  of  this  journal. 

Puim-mer,  well  educated,  at  present  employed  by  a  well 
known  American  perfume  and  specialty  house,  capable  of 
taking  complete  charge  of  manufacturing,  seeks  new  con- 
nection with  reputable  concern.  Address  S.  YV.  No.  1014. 
care  of  this  journal. 

Chemist,  experienced  in  the  manufacturing  of  perfumes 
and  toilet  articles,  rouge  and  powder  compacts,  etc..  is  open 
for  a  position  with  a  progressive  firm  Just  returned  front 
F.ngland  and  at  present  not  employed.  Address  S.  \V.  Nd. 
1015.  care  of  this  journal. 


PtRFfMER,  young  man,  single,  well  educated,  now  em- 
ployed in  the  manufacture  of  toilet  goods,  with  a  good 
knowledge  of  raw  materials,  desires  to  get  on  the  sales  force 
of  a  reliable  essential  oil  and  synthetic  house.  Good  refer- 
ences.   Address  S.  \V.  No.  1016.  care  of  this  journal. 

ChfmisT  AND  Plant  Mwu.kk,  thoroughly  experienced 
in  the  manufacture  of  toilet  articles  and  pharmaceuticals. 
Address  S.  \V.  No.  1017.  care  of  this  journal. 


DRYING 


The  "Proctor"  Automatic  Chip 
Soap  Dryer 

Transforms  hoi  boiled  soap  into  thin,  uniformly 
dricJ  chip*  in  one  continuous  rapid  operation. 
Saves  time,  labor  and  space.  Many  installations 
prove  it  unrivalled  (or  efficiency  and  economy. 
Send  for  a  catalogue. 

PROCTOR  &  SCHWARTZ.  INC. 

l-ormert)   iht  Philadelphia  Ttxttlt  Ma.  Inner,   k.  ■ 

Philadelphia.  Pa. 
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EAU  DE  QUININE— AROMATIQUE 

Highly  concentrated,  specially  distilled  and  compounded  with  a 
powerful  spicy  and  penetrating  odor  bo  much  desired  in  a  Quinine 
Hair  Tonic.   

VEGET ALINE 

Produces  a  high  grade  green  leaf  effect.  Gives  vegetal  type.  Only 
product  of  iu  kind  on  the  market.    Pound  $16.    Sample  ounce  $1. 

Eau  de  Rose  Soluble  Concentrate 

True  petal  odor  of  French  red  rose,  20  grammes  of  Elan  de  Rose- 
Soluble  Concentrate  at  a  cost  of  40  cents  will  make  one  gallon  of  the 
finest  rose  water.  Also  Soluble  Concentrate  for  true  orange  Flower 
Water.  Our  Guarantee — Order  a  trial  pound.  Test  it.  If  not  entire- 
ly satisfactory  your  money  will  be  refunded  by 


UNITED  LABORATORIES 

Manufacturers  and  importers  of  synthetic  and  arti- 
ficial perfume  materials.  Complete  line  of  com- 
pounded bases  for  perfumes  and  all  toilet  preparations 


Phone— Broad  4873. 


11  SO.  WILLTAM  ST.,  NEW  YORK 


OJduJUAl 


AjdIiAj  ^ruyv*j\ljL  juia£.  J  '/  u*a>  om,  M+t 
XhJm^XaL  aaaXL  tlx,  hAOlLJcU,  uou,  oAt  /vuvw' 

accoycCt^ui,  l#  'jf+m  j^^JUju.^i  u*u/  oajl, 

QAJb  tAu£t/tK4&at£,  /rUht  tXo  AjcuwJj  OA, 

AX^jUAJU^yt^tu  (W,  sloldL  to  AL.$1, 
U*W  OAJL  KMtiAJUAJL  AASutb  .  U)l  CVU,  £f 
*Wa^&  to  t*Ju  <UAJL  U  u«<«Ay  MHs*tl, 

l>i  MA..  (XAl>  AAAH^O  JLasJll  -    tir^JU  , 

JdU\?^,t  ■■■■■  .  '' 


AJ0-*\fUt,  <*s*JL  ^t*w<i.  wiuu   y^Ji  u+nJ  f  UJ4, 


OAJL 


1*6+1  W.LAKC  $7.  CHICHGO. 


Mr.  Perfumer 


We  are  offering  the  finest 
quality  Paper  Boxes  at  prices 
in  line  with  local  competition. 

All  quotations  are  F.  O.  B. 
your  plant 

Why  not  try  us  for  prices, 
service,  and  snappy  style 
boxes. 


McBrady  Bros.  Sales  Corp. 

186  N.  La  Salle  Street 
CHICAGO,  ILL. 
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k\  GLASS  VIALS 


JMBLEI 


Automatic  Machine  Made,  Are  Uniform 
in  Capacity,  Corkage,  Height  and  Width 

Especially    Adapted    for    the    Perfume  Trade 

KIMBLE  GLASS  COMPANY 

VINELAND,  N.  J.    CHICAGO,  ILL.    NEW  YORK,  N.  Y. 


THE  BEST 
HAND  POWER  MACHINE  MADE 


COLLAPSIBLE  TUBES 

(ALL  SIZES) 

Plain  and  Decorated 


THE  "STANDARD"  TUBE  CLOSING  MACHINE 


Sp*cl>J  Tube*  for  Catarrh  and  Ey«  R— dl— .  PU«  Ftpm,  .t». 

STANDARD  SPECIALTY  AND  TUBE  CO. 

NEW  BRIGHTON,  PA. 


BIGGER,  BETTER,  MORE  ORDERS 

Displaying  Samples  Quickly 
Attractively,  Convincingly  in 

KNICKERBOCKER 

"MADE-RIGHT" 

SAMPLE  CASES 


.  :  M  0 


Write  Dept.  80  Today  for  Pictorial  Catalog  Show- 
ing Deiign*  of  Case*  for  ALL  Line*. 

KNICKERBOCKER  CASE  COMPANY 

Specialist!  and  Original  Designers 
224  N.  Clinton  Street  CHICAGO 


THE 

TWITCHELL  PROCESS 

the  STANDARD  METHOD  of 

DEGL  YCERINIZING 

THROUGHOUT  THE  WORLD 

Kontakt  Saponifier 

FOR  HIGH  GRADE  FATS 

Kontakt  D.  P.  Saponifier 

FOR  LOW  GRADE  FATS 


The  Twitchell  Process  Co. 

CINCINNATI,  OHIO 
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DESCOLLONGES  FRERES 

LYON,  FRANCE 


We  beg  to  announce  two  new  and 
particularly  interesting  products. 

INCENSE  D.F. 

This  oil  is  prepared  from  Incense  resin 
by  our  special  process  and  gives  with 
great  tenacity  the  true  smell  of  burn- 
ing Incense. 

PERMANOL 

A  very  lasting  product  which  gives  the 
glowing  and  hieratic  note  of  Arabian 
Incense ;  the  best  base  for  obtaining 
Oriental  and  Amber  Bouquets. 


Sole  agents  in 
United  States  and  Canada 

BENJ.  FRENCH,  INC. 
160  Fifth  Avenue 
New  York 


CL  Combes  Laboratories 


LYONS,  FRANCE 


FIXOL 


AZAROL 

* 

BETULINE 


Cosmetics  made  up  under 
your  own  label 


Marschat  Import  Co.,  Inc. 

BOO  FIFTH  AVE.  NEW  YORK,  N.  Y. 


PRAGUE 


STOKES  TUBE  &  JAR  FILLER 

will  keep  your 

FASTEST 
OPERATOR 

busy. 

Gears  revolve  only 
when  the  material  is 
being  expelled. 


NO 


fluffing 
air  bubble! 


Fills  Accurately 


Easily  Adjusted 


Easily  Cleaned 


Handles  ALL  Pastes, 
LIGHT  and  HEAVY 

Send  for  Circular 

F.  J.  STOKES  MACHINE  CO. 

6112  Tabor  Road.  Olney-P.  O. 
PHILADELPHIA,  PA. 


J.  N:  LIMBERT  <ft  CO. 

IX  Smith  Marshall  Straat 
PHILADELPHIA 


Importers 

of 

Vanilla  Beans 


All  Varieties 
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Wyrol 


Rag.  U.  S.  Pat.  Off. 


The  Quality  White  Mineral  Oil 

For  COLD  CREAMS  and  LOTIONS 


Absolutely  colorless,  tasteless  and  odorless 


Our  representative  will  call  upon  request 


CHEMICAL  PRODUCTS  DIVISION 
STANDARD  OIL  CO.  (NEW  JERSEY) 

44  BEAVER  ST.,  NEW  YORK 


DO 


BUYERS  OF  MASCARO  STYLE  BOXES 

Will  be  interested  in  our  perfected  method  of  production  on  this 
type  of  box.     It  provides  perfect  fitting  boxes  with  exceptional 
strength.    The  cost  is  lower. 

PICTORIAL  PAPER  PACKAGE 

CORPORATION 


General  Office:  Aurora,  111. 


Chicago  Office:  Erie  and  Green  Sta. 


HARRAL  SOAP  COMPANY,  Inc. 

132  TO  136  HAVEMEYER  STREET 
246  TO  250  SO.  FIRST  STREET 
BROOKLYN.  N.  Y. 


MAKERS  OP  SOAP 
NEARLY    H  ALP    A  CENTURY 


SHAMPOO  BASE 
LIQUID  SHAMPOO 
LIQUID  TOILET  SOAP 
SURGICAL  GREEN  SOAP 
SHAMPOO  PASTE 


POWDERED  SOAP 

U.  S.  P.  CASTILE  BARS  & 

POWDERED 
SHAVING  POWDER 
TOILET  AND  BATH  SOAPS 
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INDEX  TO  ADVERTISEMENTS 


Ahonlia  Co.,   tin-   103 

Addlrfon   Lltho  Co   10 

A  Herman  -  Fa  Irch  ltd 

Insert  between  74  and  75 

.Alexander.  A   89 

Allen  &  Sons.  Ltd.,  Stafford   64 

Alsop    EriKineerinir   Co   94 

American  Can  Co. .  .Front  Cover  and  9 

American  OistiliinK  Co.    46 

American  Perfumery  Co   99 

Aniole  Soup  Co   103 

AraM  Ml*    Co    96 

Armstrong  Cork  Co   77 

Atlantic  Rxeelslor  Mfg    Co   112 

Atlantic  Mfir.  Co   13 

Atlas  Label  Co   110 

Barrett  &  Co..  M.  L   20 

llaxter  I  It  per  Box  Co   45 

K,  litian  Trading  Co..  Inc.,  52  and  53 

H.nton.  Holladay  &  Co   86 

Berg.  Ind.  Ale.  Co..  David   28 

Htrperet.  Charles    90 

Bermond,  Auguste 

Inaert  between  40  and  41 

Bert  rand  Freres    19 

Birn  &  Wachenhelm    82 

Bond   Mfgt.  Co   21 

I'.raiiKeotnbe   Chem.    Co..    Inc   94 

lira**  Goods  MfK.  Co    72 

Bridgeport  Metal  Goods  Mf«.  Co  ..  24 

Blown  Co..   Inc..  O.  A.     ....36  and  37 

Buedlnjren  Co..   Ferdinand   95 

Buerilmren.  Wm.,  &  Son   26 

Buedinxen.    W.   John    99 

Burt.  Co..  Ltd..  F.  N   — 

Bu«h  A  Co..  Inc  .  W.  J   1 


Callahan  &  Co,.  K.  J   110 

Carr-Lowrey  GUt**  Co   16 

Chemical  Work*,  Flora   37 

Oiiris  Co..  Antolne 

Inaert  between  56  and  57  page  101 
Chrixtoff.  Chrlsto 

Inaert  between   16  and  17 
<  olcnel  Chemical  1'roductK  Co.,  Inc.  74 

College  of  Pharmacy    76 

-Cook  Co..  The  H   C   98 


Coltoti.  Arthur  Co   112 

Combe*.  CI   107 

Commercial  LabyH.  Inc   79 

Common  wealth  Chemical  Corporation  25 

Consolidated  Fruit  Jar  Co   Ill 

Com  In  Co   87 

Court  llruno  Kociete  Anonyme 

Insert  between  16  and  17 

Da  vies  YounB  Soap  Co   96 

BeJonge  &  Co.,  I«oUI.h   77 

Deljilre,  FahriiiUes    75 

Delphi  Product.".  Inc   15 

li.-  Matt  la.  Chemical,  Inc   95 

Dennlson  Mfg.  Co   42 

DeHcotlonges  Freres    107 

Breyer,  P.  R  18  and  19 

de  Tena,  Bljos  de  Luea 

Insert  between  40  and  41 

Blller.  Ceo.  K   76 

Bodge  &  <  Hcott  Co   75 

B  mellan  &  Co..  0   15 

Bupont.  Justin   31 

Buval  Compajrnie    66 

Koonomlc  Machinery  C;>.    51 

Kddy.  H.  \V„  "The  Bond  Man"   ea 

KsHentlal  Oil  Company    65 

Kuzlere  &  Co..  H   35 

Evergreen  Chem.  Co.     83 

Federal  Products  Co   22 

Filler  Machine  Co.,  Inc   49 

Florasynth    Laboratories*.    Inc   !»3 

Foxon  Co.,  Inc.,  The   97 

French.  Inc.,  BellJ   107 

French  Cosmetic  MfK.  Co   29 

Fries  it  Fries                               ....  b 

FrltMChe  Brothers.  Inc   4 

FrllXMche  &  Co  ,  Franz    66 

Kucha  &  Lnng  Mfg.  Co    95 

flair  Co..  Robert    55 

Glese  &  Son,  August    88 

Givaudan  &  Co..  L.   3 

Globe  Collapsible  Tube  Corp   93 


Goerts  &  Co.,  Inc.,  Auk   27 

Gomes  &  Sloan    61 

II.  K.  It   Silk  Co   100 

Hammill  &  Gillespie    74 

Hampden  Glaxed  Paper  *  Card  Co.  91 

liarral  S.iap  Co   108 

Heine  &  Co  Insert  between  24  and  25 

Helter,  H.  1   60 

Henderson  Llthograpl  itng  Co. 

Insert  between  98  and  99 

Henry.  Ira  L.,  &  Co   69 

Hewes  Laboratories    96 

Holman  &  Co..  F.  H   39 

Hopkins  A  Co.,  J.  L   Ill 

Houchin-Aiken  Co   70 

lluguc*  Aine   14  and  64 

Hygienic  Tube  Co   110 

Illinois  Glass  Co   63 

Imperial  Metal  Mfg.  Co   13 

Industrial  Aromatic  Co   87 

International  Filler  Corp   94 

Innls.  Speden  &  Co.    56 

Inyo  Talc  Co.    Insert  between  32  and  33 

Islng  Corp..  C.  E   39 

Ivory  Novelties  Trading  Co   67 

.inrden  Lllho  Co.,  The   101 

Jeunesse   9fl 

Kiefer  Machine  Co..  Karl    90 

Kimble  Gluss  Co   104 

Klar.  Adolph    48 

Knickerbocker  Case  Co   106 

Kranlch  Chemical  Co   103 

Krauxe.  Richard  M   12 

Laning.  K.  M..  Co  34  and  35 

I-auter  Fils    23 

Lemolne,  Inc.,  Pierre    32 

Levy.  Maurice    72 

l.imbert  &  Co.,  J.  N   107 

Liquid  Carbonic  Co   84 

Lorschclder-Schnng  Co   92 

Lueders  &  Co.,  George   2  and  3 

Lyon  &  Co.,  Inc.,  J.  \v. 

"9  and  41 


ISOBUTYL  ALCOHOL 

Specific  Gravity   807  at  60  60°  F. 

Boiling  Range   106-108  C. 


Solvents 

Absolute  Alcohol 
Higher  Alcohol* 


Manufacturer*: 

Alcohol  Products  Iodine  Products 

Ether  Carbon  Dioxide 

Ethylene  Potash  Salts 

Iodine  (Distilled)  Ammonium  Salts 

Sales  Office.: 

,  South  Baltimore 

Boston  943  Cambridge  Street 

Buffalo  4th  &  Pennsylvania  Ave*. 

Chicago   First  National  Bank  Building 

Detroit   Union  Trust  Building 

New  Orleans   1008  Maison  Blanche  Building 

New  York  27  William  Street 

Philadelphia   Pennsylvania  Alcohol  A  Chemical  Co. 

141  No.  Front  Street 

U.  S.  INDUSTRIAL  CHEMICAL  CO. 
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Artistic  Seals 

at  Attractive  Prices 


P  MBOSSEO  i«al*  of  quality.  In- 
— '  create  the  efficiency  of  your 
present  leal  or  label  and  decrease 
their  cost. 

Send  us  a  sample  of  your  present 
label.  If  you  have  no  label,  per- 
mit us  to  create  one  for  you.  Let 
us  quote  you  our  price  on  your 
quantities  and  let  us  prove  how 
much  we  can  save  you. 

Samples  and  estimates  cheerful- 
ly furnished. 

Adas  Label  Co. 

119  Lafayelte  Si.      New  Ytrk.  N.  Y. 


Aluminum  CstO 

%  o«.  Siie  Only 


PETITES 


%,  %,  and  H  o>. 
Opacity 


Ground 
Elongated 

Glass 
Stoppers 


Uniformity. 


Quality 
Superior  to 
Europe's 
best 


Manfd  by 
E.  J.  CALLAHAN  &  CO. 

16  W.  BARRE  ST..  BALTIMORE.  MD 


^LUtt  grades  of 
VANILLA  BEANS 


GUMS  _ 

i/trabic  SradacanfA 
Crude  <?oiudered 

POWDERED  KARAYA  GUM 


DECORATED 


PLAIN 


COLLAPSIBLE  TUBES 

No  Metal  Touches  the  Contents 

Distinction  and  Individuality  for  your 
package  can  easily  be  obtained  in  col- 
lapsible tubes — Hyguloid  Tubes  furn- 
ish these  qualities.  Not  made  from  tin 
— they  stand  out  from  all  others  and 
appeal  to  the  public. 

Samples  and  Quotations  Gladly  Submitted 

HYGIENIC  TUBE  COMPANY 

88-90  McWhorter  St.        Newark,  N.  J. 
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TRADE 


HENASOAP 

REG.  U.  S.  P.  OFF. 

EGYPTIAN  HENNA  SHAMPOO 


HENASOAP  SHAMPOO  ia  >  combination  of  the 
active  coloring  principles  of  Hopkins  Egyptian 
Henna  with  Hopkins  Neutral  White 
Soap— delicately  perfumed. 

HENASOAP  SHAMPOO  ia  sold  to  manufacturer*  o 

Send  for  Sample  and  Quotation 

J.  L.  HOPKINS  &  CO. 

100  WILLIAM  STREET  IMPORTING  DRUG  MERCHANTS 


HENASOAP   SHAMPOO    give,    a    rich,  creamy 
lather,  cleanses  the  scalp — gives  a  glint  to  the 


NEW  YORK  CITY 


INDEX  TO  ADVERTISEMENTS 


McBrady  Bros.  Sale*  Corp    108 

McKcnna  Brass  Mfg.  Co   89 

Miiriiu».  Mabee  *  Kenan),  Itic   6 

Manhattan  Can  Co   86 

Marschat  Import  Co.,  Inc   107 

Mechanical  ft  Chemical  Equipment 

Corp   79 

Mero  &  Boyveau,  J   16 

Metal  Package  Corp  ',   7 

MUou  et  Cle,  Marlua   86 

Millville  Bottle  Works    60 

Monegal  Sociedad  Anontma 

Insert  between  40  and  41 

Monrnmo  Chemical  Works    — 

Morana,  Incorporated 

Inaert  between  16  and  17 

Morvl  &  Co   23 

Muhlethalor  Co..  I.irt. 

Insert  between  16  and  17 


Naardcn.  X.  V..  Chem.  Fab   18 

Nadal  &  Desparmet    62 

Naef  ft  Co.,  M  inside  Front  Cover 

National  Aniline  &  Chem.  Co   67 

National  Seal  Co   91 

Neumann.  Buak-e  &  Wolfe,  Inc   80 

Ncuman.  Robert    108 

New  England  Collapsible  Tube  Co..  40 
Northw.st.  rn  Chemical  Co   76 


Orbls  Products  Trading  Co  44  and  46 

Oxayn  Company    113 


Pallas  Mfg.  Co. 

Inaert  between  90  and  91 

Puppaioglou  &  Co.,  Botu 

Inalde  Front  Cover 

Parento  Compagnle   82 

Parsons.  M.  W   86 

Pasouale  &  Co..  Fratelll  <Ie   44 

Passaic  Metal  Ware  Company   62 

Peerless  Tube  Co   81 

Pennsylvania  Collapsible  Tube  Co...  98 


Pennsylvania  Oil  Co   98 

Perfumers  ft  Jewelers  Box  Co   73 

Pfaltx  &  Bauer    99 

Pictorial  Paper  Package  Corp   108 

Plumly.  Eugene  K   36 

Plymouth  Organic  laboratories  ....  86 
Polak  ft  Schwara 

Inaert  between  40  and  41 

Polak's  Krutal  Works    47 

Proctor  &  Sch  warts,  Inc   104 

Quality  Label  Co   112 

R.  J.  S.  Laboratory    106 

Randolph  Paper  Box  Co,   81 

ReuKi-hc.  L.  &  Co   96 

Rhoilia  Chemical  Co   17 

Ritchie.  W.  C„  «  CO   113 

Rodgers,  Geo.  Q   80 

Roermoinl  Chem.  Works   43 

Rossville  Co.,  The 

Inaert  between  48  and  49 

Roure-Rertrnnd  Kile    30 

Rowell  Co.,  E.  N. 

Inaert  between  82  and  83 

Royal  Mirror  Co   97 

Uuh-no-More  Co   98 

Ruth  Glass  Co   92 

Ryland,  H.  C   73 

Sabrane,  Fabrlque  de  la    2 

Si-hmid,  Julius,  Inc   54 

Sehmitt  ft  Co..  George    — 

Schmoller  *  Bompard    66 

SehulU  Light  font  Co   — 

Scovlll  Manufacturing  Co   88 


Shlpkoff  ft  Co. 


ilpkn 
Hhrlvcr  *  Co.. 

Soclete  Chlmhju.-  du  Rhone   

Solar  Laboratories.  Inc. 

Insert  between  90  and 

Smack  Co.,  A.  D  

Sonneborn  Sons.  Inc..  L  

Sparhawk.  Chas.  V  43  and 

Standard  Oil  Co.   


101 
97 
17 

91 
110 
114 

71 


Standard  Specialty  ft  Tube  Co  106 

Stanley  Mfg.  Co. 

Inaert  between  66  and  67 

Stela  Co   112 

Stokes  Machine  Co.,  F.  J   107 

Swindell  Bros   38 

Synflcur  Scientific  laboratories 

inaert  between  8  and  9 


Taylor  Instrument  Co   98 

Thurston  A  Hraldieh    113 

Tom  bare  I  Freres    46 

Todd  Co..  A.  M   26 

Trece  Labys   68  and  69 

Twltchell  Process  Co   106 


Cngerer  ft  Co  Inalde  Front  and 

14.  64  and  102 


Back  Covers, 

United  Ij«lMiratorleM   

P.  S.  Bottlers  Machinery  Co. 
V.  X.  Ind.  Chem.  Co  


s 


Van  Amerlngen,  A.  L   41 

Van  Dyk  ft  Co   78 

Van  Dyk,  L.  A   100 

Verley,  Albert    18 

Victor  Metal  Prod.  Corp   84 


Wax.  Thoo.  Leonhard    98 

Whcaton  Co..  T.  C   8 

Wheeling  Stamping  Co   76 

Whltall-Tatum  Co   71 

White  Metal  Mfg.  Co   33 

Whiting-Patterson  Co..  Inc   92 

Whlttaker.  Clark  ft  Daniels,  Inc....  102 
Wlrx.  Inc..  A.  H. 

Outaide  Back  Cover  and  11 


Young  Bros  

i.  La. .  Inaert 


between  40  and  41 


COLLAPSIBLE  TIN  AND  LEAD  TUBES 

Plain  and  Decorated 

Sprinkler  Tops.  Essential  Oil  Cans,  Screw  Caps 

We  are  not  large  advertisers — you  get  the  benefit  in 

WRITE  FOR  SAMPLES  AND  PRICES 

CONSOLIDATED  FRUIT  JAR  CO. 

ESTABLISHED  1858  NEW   BRUNSWICK,   N.  J. 
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THIS 
COMBINATION 
COLLAPSIBLE  TUBE  CLOSER 
AND  CLIP  FASTENER 

shown  in  illustration,  not  only  saves  floor 
space  but  the  necessity  of  re-handling  of 
tubes,  where  a  separate  machine  is  in- 
stalled for  each  operation. 


By  employing  this  machine,  you  therefore  increase 
production  and  decrease  the  cost. 

Write  us  today  for  Catalogue  "C,"  fully  illustrating 
our  full  line  of  Collapsible  Tube  Filling  and  Closing 
Machines,  as  well  as  Clip  Fasteners  and  Clips. 

ARTHUR  COLTON  COMPANY 

Manufacturers  of 

Pharmaceutical  Machinery  &  Laboratory  Appliances 
2604  E.  Jefferson  Avenue  Detroit,  Michigan 


STOCK 
LABELS 

(or 

TOILET 
PREPARATIONS 


SAMPltJ  SINT 
ON  BtQUfST 


THE  QUALITY  LABEL  COMPANY 

\1Q  WEST    37nj  STREET 
NEW  YORK. 


GOLD  STAMPING 

of  the  Better  Sort 

GOLD,  silver  and  Ml  ben  stamping 
and  embossing  of  all  descrip- 
tions for  perfume  and  toilet 
preparation  label*,  soap  wrappers,  box 
tops  and  seals. 

Gold  leaf  work  on  paper,  cloth,  leather, 
satin,  etc..  at  reasonable  cost. 

Write  fir  Samples  and  Price*. 

STELZ  COMPANY 

43-45  East  12th  Street    New  York,  N.  Y. 


Protective  Packing  Materials 

M    For  Perfumes,  Toilet  Preparations,  etc. 

Excelsior  Wood  Wool 

Packing  Pads 

Innrrea  deliver?  of  your  product  unbroken 
and  unharmed.  Nine  chlppuif  tUllem  con- 
venient lo  sll  partt  of  country.  Price* 
Men  Attractive 

Writm  for  Sam  mitt 

Atlantic  Excelsior  Mfg.  Co. 


Tenth  Ave.  and  30th  St. 


New  York.  N.  Y. 
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^>qper 

BOXES 

V  f  .:  fir  .  ■  - 

Toilet  Preparations 


W  C  RITCHIE 
AND  COMPANY 

CHICAGO 
Established  1*66 


COMPACT  INFORMATION  NO.  12 

Service  and  Quality 


CIn  these  days  when  you  need  Rush 
Service,  are  you  mindful  of  the 
Quality  of  your  Compacts? 

©You  can  always  depend  on  the 
high  quality  of  our  Compacts,  Large 
and  Small,  whether  it  is  rush  or 
wait,  since  we  only  know  the  best. 

©It  will  pay  you  to  use  our  Service 
and  Quality. 

f[Y0U  cannot  go  wrong. 

OXZYN  COMPANY 

154 — 11th  Ay*.  New  York  City 

Originators  of  NATURAL  ROUGE  for 
Brunettes,  Blondes  and  Olivettes. 

Lip  Rouge   : :  Coemetique   : :  Eye  Brow  Pencil* 


VANILLA 

BEANS 


THURSTON  a  dRAIDICh* 


27     4.1  •  STRWl 
NEW  V OP* 
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Back  Your  Finished  Products 

With  Our 

Amalie  Raw  Materials 


Be  assured  that  Amalie  Brand  Products  will  make  your 
Blend  our  high  standards  with  yours  and 


AMALIE  TECHNICAL  WHITE  OIL 


Coupled  naturally  with  the  production  of  Amalie  Medicinal  White  Oil,  is  the  refining 
of  a  suitable  technical  oil  for  use  in  the  manufacture  of  cold  cream,  cosmetics,  toilet 


Amalie  Technical  White  Oil  is  a  high  grade  product.  It  is  a  sweet,  practically  odorless 
and  tasteless  Mineral  Oil.  It  is  colorless,  and  in  appearance  like  a  Medicinal 
Oil.  Its  sweetness  makes  it  a  particularly  desirable  oil  for  use  in  the  manufacture  of 
cold  cream,  for  use  as  a  spray,  and  for  the  many  purposes  for  which  a  high  gTade 
Technical  Oil  is  required. 

Also  makers  of  Amalie  Medicinal  Oil.  Amalie  Petrolatums,  U.  S.  P..  and  Amalie  Snow 
White  Mineral  Jelly. 


L.  SONNEBORN  SONS,  INC. 

General  Offices:  116  Fifth  Avenue,  New  York  City 

Plant:  Nutiey,  N.  X 
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CHUIT-NAEF,  GENEVA 


ANTICIPATED  CHAOS 

The  proposed  Tariff  Bill  as  it  now  reads  carries  a  duty  of 
45  per  cent  ad  valorem  on  natural  isolates  and  some  arti- 
ficial aromatic  principles,  a  rate  of  50  per  cent  and  40 
cents  per  pound  on  semi-finished  perfume  bases  and  one 
of  90  per  cent  and  10x/%  cents  per  pound  on  many  imported 
aromatic  chemicals. 

This  means  that  perfume  materials  of  the  CHUIT-NAEF 
quality  must  pay  a  duty  of  from  two  to  three  times  that 
now  in  effect.  It  is  obvious  that  the  prices  on  goods  of  this 
quality  must  be  correspondingly  increased. 

The  consumers  of  these  odorant  materials  must  recog- 
nize that  it  is  the  part  of  wisdom  to  anticipate  future 
requirements  at  the  present  low  cost  levels  and  thus  guard 
against  price  increases  which  under  the  present  highly  com- 
petitive conditions  may  easily  be  embarrassing. 

Our  present  stocks  are  entirely  adequate  and  we  shall 
consider  it  a  privilege  to  serve  the  American  perfumers  by 
making  reservations  from  our  supplies  to  cover  their  future 
needs. 


UNGERER  &  CO.,  NEW  YORK 


Digitized  by  Google 


NOTE  THE  SOAP  INDUSTRY  SECTION 


h — ; — JT*  ^ 
(Qn?erican  Perfumer 


PERFUMER 
PUBLISHING 
COMPANY 


and  Ess<?r>Nal  Oil  Revisw 

14-  CLIFF  ST.,  NEW  YORK 


OCT. 
1922 

VOL. XV  II 

no. a 


<  SEE  PAGE   9  ) 


/1M ERIC/IN  CAN  Company 


(STOPPER  FACTORY 

NEW  VO  R  K 


TOt  AOW^UTOOOWWIIW,  CO. 


CREM2 


jq.H.UUn^Z,Ir?c. 

EST.  1836  V* 

CHESTER, PENN. 

COLLAPSIBLE  TUBES and  SPRINKLER  TOPS. 

SEE  PAGE  II. 


IHI  WDISUft  U1HOOHVMIM.  CO 

RIM  Ml  lilU.«.V. 


Google 


(SEE  PAGE  9  ) 


AMERICAN  C/IN  C0MP/1NY 


STOPPER  FACTORY) 

N  EW  VO  R  K 


fcy  Google 


OTTO  of  ROSE  d'OR 


For  the  Perfumer  Who  Seek*  to  Employ  the  Full  Rich  Fragrance  of  the 

Rote  There  1$  Only 

OTTO  OF  ROSE  d'OR 

exclusively  from  selected  blooms  of  the  superb  red  rosea  of  Ktuanlilt 


It  it  only  from  the«e  red  roses,  Rom  Dauiaecena,  that  the  finest  Otto  is  obtained 
and  then  only  when  they  are  grown  in  certain  favored  district*  of  Bulgaria 
where  the  cultivation  reats  on  the  accumulated  experience  of  centuries. 

The  •election  and  distillation  methods  of  Botu  Pappazoglon  &  Co.  are  equally 
the  results  of  long  experience  and  OTTO  OF  ROSE  d'OR  for 
*et  a  standard  for  purity  and  richness  of  odo 
it  difficult,  if  not  impossible,  to  equal. 


BOTU  PAPPAZOGLOU  &  GO.    -  - 
UNGERER  &  CO.,  Sole  Agents   -    -     New  York 


CHUIT-NAEF,  Ge 


Basical  Odorant  Principles 

of  the  utmost  purity  and  standardized  quality  for 
in  the  preparation  of  all  scented  products. 

Quasi-Natural  Perfume  Bases 

possessing  interesting  possibilities  for  the  creation  of 
new  odors  and  the  improvement  of  present  ones. 


UNGERER  &  CO.,  New  York 
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UNGERER  QUALITY 


There  is  always  an  excuse  for  those  who  wish  to 
adulterate.  In  times  of  scarcity  and  high  prices  the  large 
profits  possible  are  a  temptation  to  "stretch"  the  oils.  In 
periods  of  deflation  the  small  margins  and  frequent  losses 
are  offered  as  a  valid  reason  for  adopting  a  similar  practice. 

Ungerer  Quality,  however,  is  standard  during  all  periods. 
Whatever  the  conditions  the  label  of  Ungerer  and  Company 
stands  for  unvarying  purity  and  the  highest  quality  pro- 
ducible. Our  foreign  principals  are  no  less  reliable  and 
their  names  are  a  guarantee  of  value  and  an  insurance 
against  adulteration. 

Such  a  claim  as  this  is  meaningless  unless  backed  by  a 
long  period  of  unfailing  adherence  to  the  difficult  standard 
set.  We  offer  in  evidence  the  reputation  built  upon  years 
of  strict  insistence  on  quality  and  the  experience  of  thou- 
sands of  satisfied  customers. 

To  the  less  intimate  we  urge  that  they  put  us  to  the 
ultimate  test  by  purchasing  Ungerer  volatile  oils  and  per- 
fume materials  more  frequently  and  becoming  familiar 
with  Ungerer  Quality. 

"Our  Quality  is  always  higher  than  our  price." 


UNGERER  &  CO.      NEW  YORK 
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^^We  call  your  attention  to  the 
following  of  our  Specialties : 

MUSK 

Tonkin  and  Sawko  in  pods  or  grains 

Our  long  established  connections  in  Shanghai  being  closer  than  purely  com- 
mercial interests,  enable  us  not  only  to  offer  prices  which  will  compare  favorably 
with  those  quoted  to  you  by  firms  directly  from  Shanghai,  but  more  particularly 
to  guarantee  you  a  reliable,  choice  quality.  For  Musk,  more  than  any  other  article 
Civet,  perhaps  excepted,  quality  alone  should  be  considered.  In  fact,  the  price 
is  of  little  value  without  the  Musk  in  your  hands  for  approval,  which  is  always 
the  case  with  us.  Many  are  the  ways  of  adulteration,  often  so  scientifically  made, 
that  an  expert  alone  can  detect  same.  We  give  you  full  guaranty  for  what  you 
buy  from  us,  pods  or  grains.  Our  importations,  which  arc  by  far  the  largest  of 
any  firm  here  or  abroad,  demonstrate  fully  the  appreciation  of  our  customers  and 
the  truth  of  onr  statement. 

CIVET 

CIVET.  Every  word  we  say  about  Musk,  we  can  only  repeat  for  Civet,  with 
the  addition,  that  our  G.  L.  special  quality,  stands  without  a  rival.  The  strength 
and  superiority,  due  to  the  purity  and  selection,  are  so  acknowledged  that  the 
trade  is  willing  to  pay  the  high  price  necessary  to  obtain  pure  Civet,  having  about 
double  the  value  of  the  market  price  of  so-called  prime  Civet.  You  can  only  test 
Civet  in  tincture,  no  other  test  is  reliable.  Note  the  strength,  but  more  particu- 
larly, the  Musk-like  character  of  the  scent  of  a  tincture  made  with  our  Special 
Civet,  and  you  will  never  use  any  other.  We  can  well  say  the  majority  of  the 
American  perfumers  are  now  using  our  Special  Civet.  Unfortunately,  the  supply 
is  comparatively  limited. 

A  Few  Other  of  Our  Many  Specialties 

Geranium  Bourbon  and  Algerian  (only  limited  quantities).  Lavender  flowers 
(32-42%  Ester)  now  distilled  for  us.  Rosewood  fernelle  (Bois  de  Rose),  direct 
importations. 

ORRIS  CONCRETE  and  liquid,  our  distillation.  The  liquid  has  fully 
the  strength  (and  more)  of  the  concrete,  the  wax  (myristic  acid)  having  been  elimi- 
nated. 

YLANG-YLANG,  Manila.  We  are  sole  agents  for  the  Julio  Witte  Brand, 
well  known  for  its  superior  quality.  The  production  of  Ylang-Ylang  in  Manila 
has  much  decreased,  the  quantities  shipped  to  us  of  the  Julio  Witte  oil  are  not  as 
large  as  wc  would  like  to  receive. 

From  the  Bourbon  Islands  our  resident  agent  ships  us  large  quantities  of 
excellent  oil  Ylang-Ylang.  Wc  have  found  that  by  careful  fractionation  we 
produce  an  oil  of  very  high  character. 

We  further  call  your  attention  to  our  oil  of  Sandalwood,  our  distillation, 
Vetivert  Bourbon  and  East  Indian.  Indol  c.  p.  (original  seal  of  the  maker), 
Iso-Eugcnol,  Chlorophyll  soluble  in  oil  and  alcohol.  Otto  of  Roses.  Batzouroff 
&  Cie,  Neroli.  "La  Sabrane"  and  last  but  not  least 

La  Sabrane  Flower  Essences,  Concretes  and  Pomades. 

GEORGE  LUEDERS  &  CO. 
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L  GIVAUDAN  &  CO. 

Works  at  Geneva,  Switzerland,  and  General  offices:    36  Rne  Ampere 

Lyons,  France  (18c)  Paris 


We  call  special  attention  to 

Cinnamic  Alcohol,  crystallizable,  100% 

one  of  the  chief  constituents  of  Gum  Sty  rax.  from  which  we  extract  it.    It  has  a  very  soft  and 
tenacious  odor  and  is  an  excellent  fixative. 

Essence  of  Styrax 

extracted  from  the  Gum,  contains  all  the  Ethers  and  Alcohols  of  the  Styrax,  is  readily  soluble 
in  alcohol,  colorless,  much  easier  to  manipulate  than  the  Gum,  and  is  also  a  desirable  fixative. 
One  pound  of  this  Essence  is  equivalent  to  fifty  pounds  of  Gum  Styrax.  We  have  a  special 
quality  for  Soapmakers. 

^M     M 

GEORGE  LUEDERS  &  CO. 

Sole  Agents  for  U.  S.,  Canada,  Cuba  and  Mexico 

New  York  Chicago  San  Francisco  Montreal 

Agents  for  Australasia — Carrying  Stocks: 
Al/rcd  Lawrence  &  Co.,  Ltd,  527  Collins  Street,  Melbourne,  Victoria:  162  CUrence  Street,  Sydney.  N.  8.  W. 
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FRITZSCHE  BROTHERS,  INC. 


82-84  BEEKMAN  STREET, 


NEW  YORK  CITY 


attention  is  specially  requested  to  our  new 

SOLID  FLOWER  CONCRETES 
Jasmine,  Rose  and  Orange 

These  are  the  purest  natural  odors,  unaided  and  unfixed  through  blending. 
Not  made  with  a  view  to  price,  but  to  give  the  highest  degree  of  satisfaction. 


NATURAL  LAVENDER  OILS 

are  from  the  heart  of  the  producing  section,  distilled  in  the  most  important, 
modern  factory  and  are  the  finest  produced  on  French  soil.  Stocks  are  in 
hand  to  meet  requirements  for  all  grades  from  the  Barreme  containing  not 
less  than  50%  Natural  Ester  down  to  the  U.  S.  P.  Oils  of  32-33%  Natural 
Ester. 

New  arrival  of  OH  of 

FRENCH  NEROLI  PETALE,  EXTRA 

is  of  unusual  good  quality.  If  you  have  had  difficulty  getting  good  Neroli, 
ask  for  a  sample  from  this  new  stock. 


On  account  of  the  much  higher  duty  which  will  be  imposed  on  Synthetic 
Flower  Oils,  we  respectfully  urge  users  of  Schimmel  &  Co.'s  standard 
Synthetics  to  lay  in  as  large  a  stock  as  possible.  We  can  make  prompt 
deliveries  at  the  lowest  prices  in  years. 


SCHIMMEL  AND  COMPANY,  Miltitz  (,:■''.  >  Germany 
GRAS  AND  COMPANY:  Cannes,  France 
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NARCISSUS 


A  delicate,  yet  unusually  penetrating  Sarcissus 
Flower  Oil  lias  been  developed  in  the  magnifi- 
cently equipped  plant  of 


The  Fries  &  Fries  Co. 

We  unll  be  delighted  to  send  you  FREE  a  gen- 
erous sample  of  this  superior  oil  if  you  write  your 
name  across  your  letterhead  and  send  it  to  our 
offices. 

We  would  also  like  to  tell  you  a  little  about  our 
special  Cold  Cream  and  Talcum  and  Face  powder 

oils. 

These  are  amazingly  powerful,  and  are  absolutely 

not  to  discolor  your  product. 


Let  our  chemists  solve  YOUR  problems 


he  Fries&Fries  CcT 


Largest 

Manufacturers  of 
Dl-Ethyl  Phthslate 


C'NCINNATI 
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Containers  °f refinement 

in  keeping  J 

with  yourjyrodiid 


I3RAUTY,  originality  and  exclusiveness  char- 
acterize  our  package  suggestions  to  a  trade 
rightfully  insistent  upon  the  superlative  in  each 
and  every  detail. 

Years  of  endeavor  in  artful  package  making  en- 
able us  to  sub- 
mit a  record  of 
accomplishment 
which  will 
justify  any  con- 
tainer commit- 
ments, however 
intricate. 


Metal  Package  Corporation  ^NY 

Sales  *  Executive.  Offices  110  E.  42mlSt.  New  Z/ork  dtti 

Opposite  Unind  Centntl  Terminal. 
PlanUJ&w  VorX  City.  HaltlmorcTirookluik 
Chic.Hjo  office.  City  tun  Square  "building. 
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Now  21 
Perfume 
Teit  Bottle. 


OUR   FACTORY  AT  MILI.VII.LE.  NEW  JERSEY 

PERFUMERS' 
BOTTLES 

OF 

SUPERIOR 
QUALITY 


No.  22 
Perfume 
Te.t  Boltlr 


T.  C.  WHEATON  CO. 

EXPERT  BOTTLE  BLOWERS 


MILLVILLE,  N.  J.,  U.  S.  A. 

NEW  YORK  OFFICE 
165  Broadway 
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What  or  1923? 

As  the  dark  international  clouds  roll  by  many 
a  timid  manufacturer  stands  in  amazement — wait- 
ing to  see  what  is  going  to  happen — other  manu- 
facturers allow  the  trade  accelerations  discovered 
in  the  closing  months  of  1922-  which  outlook 
points  will  continue  well  along  in  1923,  to  slacking 
up  their  efforts.  Forward  !  The  world's  straight- 
ening out  of  its  uneconomic  disproportions  is  not 
going  to  seriously  affect  America's  largely  eco- 
nomic independence. 

We  are  given  opportunities  for  the  defence  of 
honest  standards  in  the  intercourse  of  people 
opportunities  to  get  business  into  safe  channels 
where  its  flow  will  be  steady,  progressive  and  profit- 
able-opportunities to  throw  off  pessimism  and 
inspire  confidence — opportunities  to  demonstrate 
what  America  can  accomplish  when  its  subjects 
set  their  hands  to  do  something  opportunities  in 
solving  the  problems  which  cast  a  somber  hue 
upon  the  year's  threshold. 

The  tendency  of  independence  and  isolation 
among  American  manufacturers  must  be  cast  off 
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-co-operation  among  our  manufacturing  indus- 
tries, be  it  what  it  may,  is  quite  the  thing  —too 
much  co-operation  is  an  impossible  occurrence.  It 
is  in  association  alone  that  the  individual  finds  his 
impulse.  It  is  through  the  giving  and  receiving 
of  ideas  that  expansion  can  be  encouraged.  The 
sooner  this  fact  is  recognized  the  better  for  our 
progress.  No  man  can  ultimately  be  successful 
who  allows  his  ultra  egotism  of  selfishness  to  play 
the  game  alone  disregarding  its  effect  upon  others. 
Since  the  foundation  of  our  business  many  years 
ago  we  have  preached  co-operation  we  have 
co-operated  with  every  manufacturer  to  the  utmost 

-our  clients  for  instance,  find  us  the  clearing  house 
for  their  manufacturing  snags.  No  man  can  mas- 
ter every  field  of  science  regardless  of  its  type. 

Criticism  of  business-  if  it  carries  sincerity 
instead  of  envy  or  some  other  minor  motive  will 
help  the  other  fellow  if  we  can  diagnose  the  other 
man's  business  illness  even  though  at  no  gain  to 
ourselves-  let  us  be  magnanimous  and  for  the  sake 
of  America's  commerce  unselfishly  help-  eventu- 
ally we  are  helping  ourselves.  We  can't  allow 
business  to  be  destroyed. 
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That  we  are  taking  steps  forward  along  these 
lines  is  corroborated  as  we  happily  read  of  the 
First  National  Perfume,  Toilet  Article  and  Soap 
Exposition  to  be  held  in  New  York  City  at  the 
71st  Armory  from  April  9th  to  14th  inclusive,  1923. 
Just  at  the  time  of  the  Perfumers'  Convention.  All 
together  to  make  both  the  Convention  and  the 
Exposition  a  decided  success.  Every  perfumer  or 
allied  industry  manufacturer  should  unselfishly  help 
in  one  way  or  another. 

Just  one  thought  in  conclusion  to  the  Ameri- 
can perfumery  manufacturer  -during  the  world's 
conflict,  when  European  importations  became 
extinct  -when  you  were  told  that  the  goods  you 
were  using  could  no  longer  be  obtained  we  Amer- 
ican manufacturers  stood  by  you  —  sometimes  at  a 
financial  sacrifice — just  a  sign  of  gratitude— and 
for  your  own  protection  don't  rush  to  change  your 
formulas,  utilizing  European  goods  to  supplant 
American  made  commodities.  Europe,  we  might 
say  is  today  embroiled  in  a  serious  struggle.  Can 
anyone  predict  the  outcome  ?  It  requires  a  good 
prophet. 
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Synfleur  Quality 


Rio  U  S.  P...  0»r. 


Standard  Perfume  and  Flavoring  Materials 
Manufactured  in  the  United  States  of  America 


Materials,  which  have  been  found  indispensable  in  thousands  of  manu- 
facturing laboratories  throughout  the  world. 
Materials,  which  impart  the  highest  perfume  value  and 
intensity  at  the  price. 


RvSol-Synflcur 


mtk  new  ycrt,  u. 


n.-w  York.  II »' 


fringcohSynflf 


t'Ui  Burt 


new  York.  0. 


VlolSynflcur 

:,»'  i-.-k 


■J*  Sciniific  rjre«"* 


Tt<  Hue  fragrance  <«f 
the  i >tto  and  M  .1  fric- 

tion  of  the  tost. 

Pounds-  -  -  $39.75 
Trial  our.ccs   -  2.7<1 


Imparts  the  delightful 
oilor  of  the  WottCHM 
with  all  their  chirm. 


Pounds  -  - 
Trial  ounces 


132 


225 


The  Lilac  of  distinc- 
tion. The  entire  sweet- 
ncss  of  the  flower. 

founds  -  -  -  5.18.(10 
Trial  ouiuev  -       1 .35 


The  finest  Ylang  \  ^.in^ 
Itlossom  perfume  in  ex- 
istence. Impatting  all 
its  freshness. 


Tounds  -  - 
Trial  ounces 


£30  00 
2.10 


ONCE  USED    ALWAYS  USED 

These  and  many  other  Synfleur  materials,  which  are  responsible 
for  the  success  of  the  most  popular  toilet  preparations 
on  the  market,  are  at  your  service. 

See  Latest  Market  Report  for  our  Full  Line. 


Synfleur  Scientific  Laboratories,  Inc. 

founded  isto,  by  Alois  con  Itakovics 
m.  Upshur  oon  lsdUeuics,  Pres.  and  Crcas. 

momiccllo,  new  York,  U.  $.  JL 
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f(CANCO 


THE  manufacturer  in  search  of  a  maker 
of  decorated  containers  for  his  product 
considers  several  things.  He  studies  equip* 
ment  and  resources,  to  be  sure  of  adequate 
deliveries  of  well  made  boxes.  He  looks  into 
past  performances,  checking  accomplishment 
against  promise.  He  studies  men,  to  measure 
ability  and  ideals. 

At  any  rate,  thus  does  American  Can  Com- 
pany hope  to  be  judged. 

American  Can  Company 
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Blend  Quality  with  Skill 


1 

B 

P 

a 


« 


The  skill  of  the  ex- 
pert in  flower  oil 
composition  should 
be  upheld  by  in- 
gredients of  highest 
quality.  This  applies 
to  your  alcohol  base. 
Lohocla  alcohol  in 
either  formulae  39, 


39A  or  39B,  is  of  un- 
surpassed purity. 
Think  of  alcohol, 
every  drop  of  which 
has  passed  through 
forty -four  distilla- 
tions. That  is 
Lohocla. 

Let  us  send  prices. 


David  Berg  Industrial  Alcohol  Company 

Philadelphia,    Pa.  Branches  in  Fifteen  Principal  Cities 

New  York:  527  Hudson  Street  Telephone  Watkins  8430 
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Does  Your  Tube  Reflect  Good  Taste? 

Just  as  y"ou  admire  an  artistically  decorated  tube,  so  vJill  the 
buyer  of  your  product. 

A  good  design — a  'del  I -made  tube — a  good  product — are 
all  of  no  avail  if  the  printing  on  tKe  tube  is  not  1 00%  dear  and 
vJell  registered. 

Our  reputation  here  and  abroad  is  based  largely  on  our  v*ery 
fine  clarity*  of  decoration. 

Can  y*ou  get  along  with  less? 

a.  h.  wirz,  Inc.  KSaSUfflS  Chester,  pa. 

CHICAGO  BRANCH  OFFICE 
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ROCHESTER    NEW  YORK 


CARTONS    LABELS  BOX-WRAPS 

LITHOGRAPH  ED 
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The  products  derived  from  Cyclo-Citral  have  ac- 
quired during  recent  years,  considerable  importance 
in  modern  perfumery.  It  is  sufficient  to  mention 
Ionone  and  Methyl  Ionone  in  order  to  emphasize  the 
importance  of  this  series  of  compounds,  the  presence 
of  which  is  generally  considered  indispensable  in  the 
majority  of  fine  perfume  compositions. 

The  use  of  these  substances,  though  extensive,  is 
not  so  general  as  the  inherent  interest  of  this  class 
of  compounds  should  warrant.  This  is  because  the 
derivatives  of  cyclo-citral  already  known  (Ionone, 
Mythl  Tonone)  have  so  distinctly  a  violet  character 
that  they  can  scarcely  be  used  in  any  quantity  ex- 
cept in  violet  perfumes. 

In  order  for  the  violet  note  not  to  predominate  in 
a  compound  of  the  cyclo-citral  scries,  a  derivative 
must  be  prepared  having  a  very  high  boiling  point. 

Such  a  product  should  be  a  fixative  of  the  finest 
sort,  applicable  generally  to  compositions  of  widely 
different  characters,  and  imparting  to  them  only  the 
remarkable  finesse  possessed  by  the  substances  of  this 
group. 

Our  first  investigations  along  this  line  have  already 
enabled  us  to  perfect  the  preparation  of  two  new  ma- 
terials: 

METHYL  IONATE  (boiling  point  140°  at  12  mm. 
vacuum)  having  a  characteristic  odor  recalling  that 
of  mignonette  (Reseda). 


METHYL  IRIDATE  (boiling  point  155"  at  12  mm. 
vacuum)  having  a  very  agreeable  fruity  perfume  sug- 
gesting Irone. 

The  flattering  reception  accorded  these  new  products 
when  they  were  submitted  to  our  clients  has  en- 
couraged us  to  continue  our  research  in  this  field, 
and  we  have  succeeded  in  producing  two  other  new 

substances,  the  boiling  feints  of  zvhieh  arc  180°  at  12  mm. 
vacuum  : 

IRENIA  ALPHA 
IRENIA  BETA 

This  achievement  has  richly  repaid  our  efforts,  for 
these  new  perfume  bases,  besides  having  an  exquisite 
odor  and  great  delicacy,  arc  remarkable  fixatives, 
owing  to  their  high  boiling  point. 

It  is  well  known  that  odorous  substances  boiling  at 
a  .sufficiently  high  temperature  have  great  tenacity. 
To  emphasize  this  point  it  is  sufficient  to  mention  our 
ALDEHYDE  C»  (boiling  point  about  175"),  the  odor 
of  which  is  so  powerful  that  it  can  scarcely  be  masked. 

IRENIA  ALPHA  has  a  very  flowery  note,  while 
IRENIA  BETA  possesses  an  equally  valuable  fra- 
grance of  a  wood  or  root  character.  • 

The  perfect  stability  and  great  odor-power  of  these 
substances,  as  well  as  their  property  of  producing  a 
delicate  flowery  total  effect  in  bouquets,  make  them 
basic  materials  of  the  very  greatest  interest  for  the 
perfumer. 


DELPHI  PRODUCTS,  Inc. 


Natural  and  Synthetic  Raw  Materials  for  Perfumers 
CHICAGO  95  Beekm.n  St.,  NEW  YORK 

572  W.  Randolph  St.  THf^hone-Bcekman  1514 


Digitized  by  Google 


THE   AMERICAN  PERFUMER 


IS 

w 


SERVICE 


for 


W«  wot  to  drmw  your  attention  to 

I"  Our%good*  are  guaranteed  pure. 

J°  The  quality,  odor  and  strength  are  always  the  same 

E.itnri.l   Oil  mt  Bltta*  Almond.        EaaantUl      Oil      af  La.eodar 

Nalarai,  S.  P.  A. 
Euaatial  Oil  of  Blltor  Almond. 

Natanl,  I).  S.  P. 
E..«ntul  OU  of  S-.ot  Mm  and. 

V.  S.  P. 

p"'. 

Ea.esltal  OU  of  Goraniwa  Baar- 

bsa 

Ea.or.tUI  OU  of  Uaaadar  Spilta 


OU  af 
_  U.  S.  P. 
E... Glial   OU  af 

Saapt 
Euaalial  OU  of 

fetal*,  para 
Eliontill  OU  of  Naxoll  Dljarid. 
axlra 

Ea.mllal     Oil     of  PappormLnt 

Baiaalial  OU  of  Bad  Thrma  Alfitrt 
En  ml ii I  OU  of  V.liTort  Bourbon 

Eiitaliad  OU  of  V,n.,rt  Java 
Enaalial   OU    of    Ylaaf  Ylaag 
Maaila 

CONCRETES 

roll  odor-ralu.  a/  Iba  Sawar.  fram 
ara  af  ih.  hi.ho.i  Po...bl.  aaacaalrall 

de  Mai  Jasmin 
ABSOLUTES 

Ara  idaralkal  with  lha  Control*,  but  ara  lha  para  aratulk 
priscipla  of  U>a  Sanaa,  oatdilulod  b)  anr  forotfn  bodr  aad  tar  a 
■roalor  itraaaatk,  tb.tr  road.  aalabUltj  ofartnaj  la  tba  parforaar  a 
lallafaclar,  aad  quick  rarthad  far  airmua  al  raaalla. 

Jauriin     Mousse  de  Cbene     Orange     Rose  de  Mai 
FIXODORS 

The  fixodora  ropraoont  jn  all  tbalr  biiaaiUy  lha  natural  odor,  af 
Iba  pwfuaa  baiaa  frara  which  lha-  ara  aitractad  and  ara  a/ 
hifhoal  paoibl.  roratantrillao  allalaabla.  Thay  ara  raadUy  ..labia 
In  alcahal.  EXTRAFLORS 

Their  foundation,  vera  laid  by  aa  aeho.wl.da.d  Fraaaeh  .apart 
aad  ar*  aSarad  la  lb.  Aanoraraa   part umor.  a*   aaaWfarioaia  b«M. 

build  lha  aa 

U  IndiTi 

ODOROLS 

In  oil  or  with  Exlraflon   but  aiMipiiUtatl  f  «•*! 
«f  manufacturers   of  leilet 


SURFLEURS 

Thoy  ara  aclmlMoally  campauadod  pirfumaa  af  artiStlal  orifict 
diatilUd  la  Iba  jira.ane.  *^">-  S«w.r^b..rlng  lla  nana.  thu.  onrirb 
by*  lba*Bow«r*it.«lx">'*  ***B  *  aataralnaai  ia  arama  ok  aad  ad  anly 

cbasse    J-  MERO  &  BOYVEAU  tluNCE 


SYNTHETICS 

Manufactured  by 

ALBERT  VERLEY, 

IbIc  Saint  Denis  (Seine)  France 

"A.  V.  RENOWN" 
Acetates — Alcohols— Aldehyde*  100%  _ 
Pheny  lacetates — Propionates  —  Salicylates) — 
Valerianates 

Acide  Myriatie,  Purified      Methyl  Acetophenone, 
Oil  Cinnamon  Ceylon  Water  White 

Citronellol  Ordinaire  Methyl    Anthranilate  of 

Methyl 
Methylnonylaceuldehyde 

100% 
Mnguet  Aldehyde 
(Oetyl 


Nerol 

Rhodinol  Extra  A 


V. 
natural 


Cyclo  Citrsl  (Lily  Base) 
Ceranlol 

Ceraniol  Palma  Rosa 
Heliotrope  Extra 
Heptine  Methyl  Carbon- 
ate 

Ionone  Alpha-Beta 
Irenia  Alpha 
Irenia  Beta 
Iridate  Methyl 

SYNTHETIC  FLOWER  OILS 

They  are  a  combination  of 

Grssse  Essences  with  high  class  — —  

They  have  been  carefully  studied  snd  sre  the  results 
of  the  thorough  tests  made  by  Albert  Verley  s  labora- 
tories, being  successfully  employed  in  perfumery, 
chiefly  on  account  of  the  mutual  actions  obsen 
between  chemicals  and  natural  essences  in 
compositions. 

PERFUMES  FOR  TOILET  SOAPS 
Especially  prepared  to  resist  alkali 

ARTIFICIAL  FRUIT  ESSENCES 
Extraconcenlrated 
The  artificial  fruit  essences  are  obtained  through  the 
bighest  grade  of  concentration  and  are  to  be  diluted 
in  best  alcohol  in  the  proportion  of  50  to  100  grammes 
per  liter. 


ERSTE    TYROLER  LATSCHENOL-BRENNEREI 
BRUDER  UNTERWEGER 
Thal-Assling  (Tirol) 

Oil  Pine  Pumilio  U.  S.  P. 
Oil  Savin,  Genuine  U.  S.  P. 
Oil  Juniper  Twice  Rectified,  U.  S.  P. 
Oil  Albietis  Albs  (Pine  Needle,  genuine) 
"Air  Fre*h  Alp,M  " 


DELPHI  PRODUCTS,  Inc. 

Natural  and  Synthetic  Raw  Materials  for  Perfumers 
CHICAGO  95  Beekman  St.,  NEW  YORK 


572  W.  Randolph  St 

Main  47S2 


Tefc-phooa—  Baakman  1SH 
Cable    Add  rasa— "In 


M 
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V 

The  jazz  of  war  is  passing.  The  days  of 
the  beautiful  have  returned. 

Smartness  of  appearance,  good  taste  and 
quality  have  played  a  big  part  in  the  holiday 
trade  of  last  year.  The  appearance  of  the 
package  means  more  than  ever  before. 
With  factory  in  full  operation  we  arc  able 
to  make  prompt  delivery. 

Three  designs — two  for  toilet  waters  and 
one  for  perfumery  are  presented.  They  arc 
unusual  in  type  and  design  and  bear  the 
marks  of  character.  They  are  not  expen- 
sive. 

The  flower  design  bottle  with  the  lattice 
work,  is  a  smart  toilet-water  bottle  es- 
pecially desirable  for  new  packages.  It  has 
a  flower-crowned  stopper  and  holds  three 
and  one-half  ounces.    It  is  No.  285-3VS. 


The  center  bottle  is  a  high-class  glass 
straight  line  bottle  of  simple  design  and 
yet  one  of  unquestionable  merit.  Favor- 
ing the  imported  bottle,  it  is  of  clear  cut 
and  polished  glass  and  unusually  beautiful. 
In  one-ounce  size  it  is  known  as  bottle  No. 
301-1. 

Of  frosted  cut  and  polished  glass  the  tower 
bottle  on  the  right  is  an  unusual  toilet- 
water  bottle.  It  will  not  topple  over  easily 
and  has  an  atractiveness  that  grows  on  one. 
This  is  the  three-ounce  size  No.  299-3. 

These  three  bottles  have  smartness,  are  in 
good  taste  and  are  quality  bottles.  An  ar- 
tist is  kept  constantly  at  work  by  us  crea- 
ting new  designs  for  stock  and  special 
brands.  This  is  why  these  and  our  other 
bottles  have  distinction  and  character. 


MAIN  OFFICE 
BALTIMORE.MD 


NEW  YORK  OFFICE 
290  BROADWAY 


CARR-LOWREY  GLASSTO^k 


Digitized  by 


Bruno  Court,  S.  A. 

Grasse,  France 

Pomades,  Elsscntial  Oils,  Natural  Concretes 
of  Flowers,  Floral  Waters,  Olive  Oil,  etc. 


Service  Fixes  Cost 


FLOWER  oils  are  like  other 
products  in  that  their  cost  is 
determined  by  the  service  that  they 
render.  The  service  principle,  so 
to  speak,  of  flower  oils  is  odor 
value.  High  odor  value  means  low 
ultimate  cost.  Conversely,  low  odor 
value  means  high  ultimate  cost. 
T  here  is  consequently  an  obvious 
economy  in  buying  flower  oils  on 
the  basis  of  odor  value  rather  than 
initial  cost. 

High  cdor  value  is  the  predomi- 
nating characteristic  of  all  Bruno 
Court  natural  flower  products.  The 
inclusion  of  a  Bruno  Court  product 
in  the  formula  means  that  the  note 
to  be  sounded  by  that  product  will 
be  given  the  utmost  expression.  This 


makes  Bruno  Court  products  inher- 
ently economical  products  to  use. 

Jasmin.  Rose.  Orange,  Violet, 
Tuberose,  Reseda,  Cassie.  Lily  of 
the  Valley,  and  Jonquille  Bruno 
Court  are  deservedly  popular  among 
perfumers  to  whom  quality  is  ever 
the  primary  factor  in  selection. 
Whether  used  in  the  form  of  pom- 
ade or  of  Concrete  F,  which  offers 
a  means  of  obtaining  the  results 
secured  by  the  use  of  pomades  with- 
out the  time-consuming  process  of 
washing,  they  render  a  high  degree 
of  service  at  a  remarkably  low  cost. 

We  shall  be  glad  to  send  samples 
of  the  products  mentioned  promptly 
on  request. 


Exclusive  American  Agents: 


Gaicmi  Otfia's 
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In  Paris:  the  Center  of  Things 


l 


N  the  In-art  of  Paris 
at  its  liveliest   .  . 


where  the  pulse  of  France  heats 
whence  femininity  is  guided  in  its 
fashions  .  .  .  where  aromatic  products  are  given  their  cachet 
.  .  .  are  our  European  offices  and  laboratories.  Here,  at  28 
Rue  St.  Lazare,  within  a  stone's  throw  of  the  Opera  and  the 
Rue  de  la  Paix.  birthplace  of  styles,  fashions,  and  fancies,  is  our 
point  of  contact  with  our  European  sources  of  supply.  Here, 
in  the  very  center  of  things,  we  observe  and  note  everything  that 
affects  and  interests  the  American  perfume  industry,  from  oils 
to  the  dernier  cri  in  knotting  gold  cord  around  a  package  of 
perfumery. 


Before  a  product  is  shipped  to 
the  United  States,  it  is  compared  in 
our  Paris  laboratories  with  the 
exacting  standards  that  we  have 
established  for  it  .  .  .  standards 
developed  for  products  that  must 
meet  the  requirements  of  tfyit  most 
discriminating  and  most  critical  of 
users  of  aromatic  products:  the 
Parisian  perfumer.  Unless  a  prod- 
uct meets  our  standards  in  every 
respect  .  .  .  unless  it  passes  every 
test  to  which  it  is  put  for  quality 
and  for  applicability  .    .    .  it  is 


rejected.     As  a 


the 


name  "Morana"  on  a  product  be- 
comes a  guaranty  of  quality. 

Into  our  European  offices  flows 
an  unbroken  stream  of  new  products 
.  .  .  products  that  represent  en- 
tirely original  conceptions  .  .  . 
others  that  are  improvements  upon 
existing  products.  All  of  these  are 
tested  for  quality  and  availability, 
the  two  bases  upon  which  rests  our 
selection  of  a  product,  be  its  source 
what  it  may;  for.  all  things  being 
equal,  service,  not  name,  is  what  the 
user  is  most  interested  in.  (It  is 
interesting  to  note,  by  the  way.  the 


- 
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number  of  aromatic  products  of  ex- 
ceptional quality  that  are  produced 
by  manufacturers  whose  names, 
familiar  enough  to  European  per- 
fumers, are  entirely  unknown  on 
this  side  of  the  water.  Fre- 
quently a  manufacturer  in  this 
class  makes  but  a  very  limited  line 
of  products.  But,  be  it  due  to  con- 
centration or  be  it  due  to  genius, 
what  he  makes  is  made  superlatively 
well.  Therefore  his  products  de- 
mand— and  receive — the  same  care- 
ful consideration  that  is  given  the 
products  of  world-famous  houses.) 

Our  European  offices  are  con- 
cerned largely,  but  by  no  means  ex- 
clusively, with  the  raw  materials 
that  are  used  by  the  perfumer  and 
soapmaker.  Hand  in  hand  with 
this  interest  goes  an  equally  strong 
interest  in  the  multitude  of  products, 
such  as  bottles,  boxes,  labels,  etc., 
that,  in  a  sense,  are  as  much  raw 
materials  to  the  perfumer  as  arc  his 
essential  oils  and  aromatic  chemi- 


cals. Through  our  association  with 
the  leading  French  and  Bohemian 
designers  and  manufacturers  of 
glassware  we  are  in  a  position  to 
supply  glass  containers  of  exquisite 
design  and  faultless  make  .  .  . 
glassware  that  is  pre-eminently 
adapted  to  express  the  quality  and 
character  of  its  contents.  Through 
our  intimate  contact  with  the  lead- 
ing Parisian  ateliers  we  are  enabled 
to  be  of  service  to  perfumers  de- 
sirous of  being  put  in  touch  with 
the  leading  French  designers. 

Lastly,  to  our  friends  who  go 
abroad  our  Paris  offices  are  at  their 
disposal  as  a  headquarters  and  as 
a  source  of  information  and  help. 
The  American  to  whom  "heureux 
de  vous  voir"  is  merely  a  collection 
of  strange  sounds  in  a  strange  land 
will  detect  in  the  "glad  to  see  you" 
of  our  Paris  associates  a  note  as  re- 
miniscent of  Home  as  turkey  and 
cranberry  sauce. 
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P.  Robertet  &  Co. 

Grassc,  France 

Muguet 


I  'HE  dominant  note  in  Rose  and 
*■  Lily  compositions  is  imparted  by 
the  Lily  base.  Figuratively  speaking, 
it  may  be  called  the  soul  of  Rose  and 
Lily  perfumes.  As  such,  its  character 
exercises  a  powerful  influence  upon 
that  of  the  composition:  it  may  either 
make  or  break  it.  Consequently,  in 
selecting  a  Lily  base,  all  other  con- 
siderations must  bow  to  quality. 


As  a  Lily  base  Muguet  Robertet 
enjoys — and  deservedly  so — a  world- 


famous  reputation.  Known  for  the 
results  that  it  yields,  it  is  essentially  a 
product  that  is  bought  on  the  basis  of 
"quality  first." 

Muguet  Robertet  is  never  sold  in 
other  than  sealed  original  packages. 

We  shall  gladly  send  samples  and 
prices  upon  request. 


Salv.  di  Deo.  Rognetta 

Reggio'C  alabria,  Italy 

Bergamot 

PURITY — high    ester    content —  of  essential  oils, 
body                  these   are   the         Bergamot  Rognetta  is  a  product  that 

points  that  distinguish   Bergamot  is  decidedly  worth  while  getting  ac- 

RognetU  and  account  for  the  prefer-  quaintcd  with.     Samples  and  prices 

ence  given  it  by  discriminating  buyers  will  be  sent  promptly  on  request. 


Exclusive  American  Agents: 
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Cjlassxvare  of 
Distinction 


THK  distinctive  line*  ihe 
aptness  with  which  contents  of  a 
dainty,  esthetic  character  is  suggested 
.  .  .  die  unmistakable  air  of  hon  ton 
give  these  perfume  bottles  a 
value  that  is  out  of  all  proportion  to  their 
modest  cost.  Prices  will  be  sent  promptly 
on  application.  Shipments  made  direct 
from  stock  in  France. 


..    Gcncml  Offices 
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|  J  Curopam  Offices  \  i 
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Simplifying  the  Manufacture 
of  Vanilla  Extract 


WHEREVER  flavors  are 
used  Vanilla  leads.  It  is 
the  universal  favorite  among  flavors. 
Its  sales  are  several  times  greater 
than  those  of  all  other  flavors  com- 
bined. It  is  a  staple,  quick-selling, 
and  constantly  repeating  item  that 
commands  attention  from  the  stand- 
points of  sales  and  profits. 

Until  recently  Vanilla  Extract 
could  only  be  made  by  a  compli- 
cated process,  requiring  much  time, 
considerable  experience,  and  elabo- 
rate equipment. 

Now,  however,  Vanilla  Extract 
is  being  made  by  a  simple,  quick 
and  economical  process  and  without 
the  use  of  elaborate  equipment. 
Percolation,  filtration,  and  aging  are 


eliminated,  together  with  the  losses 
involved  in  these  operations. 

The  basis  of  this  new  process  is 
Morana  True  Vanilla  fOX.  This 
is  the  highly  concentrated  product 
of  the  finest  and  most  carefully  se- 
lected Vanilla  beans.  By  merely 
adding  grain  spirits,  water  and 
sweetening  to  taste,  a  fine,  highly 
aromatic  Vanilla  Extract  is  pro- 
duced that  complies  with  all  federal 
and  state  regulations  and  that  meets 
every  requirement  of  the  retailer 
and  his  customers. 

Let  us  send  you  a  sample  of 
Morana  True  Vanilla  I  OX  so  that 
you  can  demonstrate  to  yourself 
how  easily  and  how  profitably  you 
can  now  make  Vanilla  Extract. 


Di 


A  Master  Product 


INVENTIONS  are  sometimes 
stumbled  upon  accidentally.  The 
quality  of  a  product,  however,  is  never 
hit  upon  by  chance.  It  is  invariably 
the  result  of  painstaking  effort  and 
experience,  of  a  carefully  conceived 
and  jealously  adhcred-to  plan.  Once 
the  standard  of  quality  striven  for  has 
been  attained  its  maintenance  becomes 
an  obligation  -  sometimes  merely  as  a 
matter  cf  gcod  business;  more  gener- 
ally, however,  because  of  pride  of 
achievement. 

Rhodinol  Absolute  Morana  is  a 
striking  proof  of  the  results  achieved 
by  undeviating  adherence  to  a  policy 
of  which  quality  is  the  keynote.  It  is 
in  every  sense  a  master  product — a 
product  that  exemplifies  the  character 
of  the  output  of  the  Morana  labora- 
tories. 

Rhodinol  Absolute  Morana  is  a 
true  reproduction  of  the  active  perfum- 
ing principle  of  the  Rose.  It  is  made 
by  specialists  in  the  light  of  the  best 


practise.  This  means  ( I )  distillation 
in  accordance  with  European  methods; 
(2)  isolation  of  the  product  in  its 
purest  quality;  (3)  absolute  freedom 
from  blending. 

The  dominant  qualities  of  Rhodinol 
Absolute  Morana  are  its  rosy  sweet- 
ness, undcfiled  by  even  the  slightest 
suggestion  of  a  by-odor-  its  lack  of 
any  tendency  to  sour — its  colorlessness 
— the  tenacity  of  its  initial  sweetness 
even  after  drying  out  on  the  test  strip. 
I  hese  characteristics  stamp  the  purity 
of  the  product:  they  are  the  undeni- 
able proof i  of  its  entire  frccdo-n  from 
hlending.  In  these  modern  types  of 
odors  of  which  Rose  forms  the  base, 
particularly  in  light  and  delicately 
colored  compositions,  the  use  of  Rho- 
dinol Absolute  Morana  yields  results 
comparable  only  with  those  that  follow 
the  use  of  the  natural  product. 

We  should  like  to  have  you  put 
Rhodinol  Absolute  Morana  to  the  test. 
To  assist  you  in  doing  so,  we  will 
gladly  send  you  a  sample  upon  request. 


Christo  Christoff 

Kazanlik,  Bulgaria 

Otto  of  Rose 

UNSURPASSED  quality  has  which  he  judges  Otto  of  Rose,  the 

always  been  the  outstanding  present  quality — to  say  nothing  of 

feature  of  Christoff  s  Otto  of  Rose.  the  price — will  prove  a  revelation. 

This  quality  has  been  raised  to  an  Christoff's  Otto  of  Rose  can  only 

even  higher  level  of  excellence  by  be  had  in  sealed  original  coppers 

the   superb   character   of   the    oil  containing  either  4.  8  or  16  ounces, 

yielded  by  the  last  crop  of  roses.  It  is  not  repacked  in  this  country. 

To    the    perfumer    to    whom  the  Samples   and   interesting  prkes 

Christoff  brand  is  the  standard  by  will  be  sent  promptly  upon  request. 

Th.  Muhiethaler  Co.,  Ltd. 

Nyon,  Suisse 

Ambrettol  Musk  Ketone  100% 

Musk  Xylol  100%       Oleo  Musk 

Samples  and  prices  will  be  sent 
promptly  on  request. 
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Societe  Chimique 
des  Usines  du  Rhone 


u 


r  I  ^HE  use  of  our  products  by  the  lead- 
ing manufacturers  of  perfumes*  of 
soaps  and  of  toilet  preparations  who 
have  set  the  standard  throughout  the 
world  for  high  class  products  is  proof 
of  their  superior  quality  and  depend- 
able uniform  purity. 

To  the  intrinsic  merit  of  our  prod- 
ucts is  added  consistent  and  dependable 
service  and  a  sincere  desire  to  meet  the 
individual  needs  of  our  customers. 


RHODIA  CHEMICAL  COMPANY 

65  Fulton  Street,  New  York,  N.  Y. 
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NAARDEN  CHEMICAL 
WORKS,  LTD. 

Synthetic  Aromatic  Chemicals 
and  Essential  Oil  Derivatives 


Latest  Specialty 

LILY  OF  THE  VALLEY 

Unsurpassed  in  the  True  Character  of  the  Natural  Flower:  Rich, 

Soft  and  Powerful 


Manufacturers  of  Heliotropine  (Recrystallized).  AUBEPINE,  GER- 
ANIOL  (Extra  Fine),  IONARDON,  1007c  IONARDON  Alpha 


Naarden  Chemical  Works,  Ltd. 

NAARDEN,  HOLLAND 

Sole  Representative  in  the  United  States 

P.  R.  DREYER 

109  BEEKMAN  STREET        NEW  YORK,  N.  Y. 
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BERTRAM)  FRERES 

Natural  Raw  Materials 
for  Perfumes,  Soaps,  Etc. 


Specialties: 

FLOWER  CONCRETES 

Liquid  and  Solid 

m 

Absolutes  and  Pomade  Concentrations 

Oils:  Lavender,  Rosemary,  Spike  Lavender,  Thyme  (White  and 

Red)  Neroli  Petals,  Petitgrain,  Vetivert  Java,  Geraniums,  Roses 
Resinoid  Oak  Moss,  Etc. 

BERTRAND  FRERES 

Eitablished  1858 

GRASSE,  FRANCE 


Sole  Representative  in  the  United  States  and  Canada 

P.  R.  DREYER 

109  BEEKMAN  STREET       NEW  YORK,  N.  Y. 
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M.  L.  Barrett  &  Co.,  Manufacturers,  Importers,  Merchants,  Chicago 


NNOUNCING  recent 
arrivals  of  various  Es- 
sential Oils  —  shipments 
opportunely  timed  to 
enable  us  to  benefit  by 
the  new  tariff — clearing 
liberal  lots  duty  free. 


Bois  de  Rose 
Geranium  Bourbon 
Vetivert  Bourbon 
Ylang  Ylang  Bourbon 


Confident  of  our  position  with  regard 
to  these  Oils,  we  invite  your  inquiries. 


M.  L.  Barrett  &  Co.,  Importers 

ESSENTIAL  OILS    SYNTHETICS    BOUQUETS 

233  West  Lake  Street  Chicago,  111. 
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Collapsible  Tube  Talks 

The  Importance  of  Taste  in 
Overcoming  Competition. 


COMPETITION  is  governed  by  taste  as 
well  as  price. 

The  container  for  your  product — whether 
it  be  a  large  tube  or  a  small  sampling  tube — 
should  show  conclusively  the  superiority  of 
your  product. 

A  collapsible  tube,  no  matter  how  simple,  or 
how  large  or  small,  if  it  is  well  made,  distinc- 
tive in  design,  and  beautifully  lithographed, 
commands  attention. 

Bond  tubes  may  be  had  in  any  standard  size 
ranging  down  to  the  small  but  important 
sampling  tubes ;  and  special  sizes  will  be  made 
to  order.  In  all  of  them  the  same  high  stand- 
ard of  workmanship,  the  same  distinctiveness 
in  design  and  the  same  beauty  is  to  be  found. 

Regardless  of  size,  Bond  tubes  are  always 
in  good  taste — They  are  made  to  create  sales 
for  your  product. 

Made  of  pure  block  tin. 


JWliT  MSNESS 


Bond  Manufacturing  Corporation 


WILMINGTON 


DELAWARE 
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Beauty  of  Design 

Substantial 

Construction 

Styles  that 
Sell  Without 
Sales  Talk 

Quality  and 
Satisfaction 
Guaranteed 


I  Manufac- 
ture Metal 
Boxes  Only. 

This  policy  enables 
me  to  put  my  whole 
effort  into  helping 
my  customers  win 
bigger  sales  for  their 
products. 


H.  L.  HEITER 

*  ROOM  1174,  200  FIFTH  AVENUE 

New  York,  N.  Y. 
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7l    Lavender  Distilleries  ^ 

il     ,TSI»n»l,».n^riM»MH.M    C       RAW  MATERIALS    FOR  PERFUMERY 
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Ot-rwc  OIL 


47  CLIFF  ST..  NEW  YORK.  N.  Y. 


I  »  •  o  •» 

I  »r«ivAT« 


AMBRINETTE  M.  CO 

SYNTHETIC  AMBRETTE-SEED  OIL 

.CASTOREINE  M.  CO 

SYNTHETIC  CASTOREUM 

JASMIN  BLANC  M.  CO 


THE  ABOVE  ARE  3  OF  OUR  NEW 
Synthetics  discovered  in  the  laboratories 

of  MOREL  <&  CO 


If  you  want  a  new  perfume  you  should  work  with  these  products. 
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Really  Distinctive  Vanity  Cases 


Latest  Refill  Device.  Compact 
Easily  Inserted  or  Removed. 
No  Loose  Parts. 


This  biff  plant  <>(  the  Bridgeport  Metal  Good* 
Manufacturing  Co.  ia  completely  equipped  to 
manufacture  metal  (nodi  of  all  description*. 
Special  designs.  All  finishes.  If  you  have  a  spe- 
cialty to  he  made  send  him-  print  or  sample  for 
quotation. 


Double  Compact  ?' -  Inches 
Actual  S4ie 


The  Bridgeport  Metal  Goods  Mfg.  Co. 

Established  1909 

Bridgeport,  Conn. 
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Perfumers'  Raw  Materia  Is. 
Essential  Oils. Chemicals 

Natural  and  artificial  Flower  Product's 


Heine&Co. 

NEW  YORK 


52-54  Cliff  Slreer 

FACTOR  I  ES. 


NEW  YORK 

U  S  A 


LEIPZIG 

Germany 


GROBAVelbe 

Germany 


GRASS E 

France 


TELEPHONE: 
BE  E  KM  AN  1535 


cable-address: 
heiko  new  york 


r?S35S3?55HSK 
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(from  Heine  &  Co-  Leipzig  Germany  J 


THE  widespread  opinion  that  the  northern 
latitude  of  Germany  hinders  or  renders  im- 
possible the  cultivation  of  flowers  on  a  large 
scale  is  mistaken.  German  horticulture,  which  has 
been  occupied  with  the  culture  and  sale  of  plants, 
for  the  most  part,  has  always  been  highly  developed. 
The  flowers  produced  by  the  Saxon  growers  used 
to  be  sold  as  cut  flowers,  and  were  sent  almost  ex- 
clusively to  Vienna.  Since  this  market,  owing  to 
the  unfortunate  economic  situation,  has  ceased  to  be 
a  consumer,  we  have  secured  for  our  own  use  the 
product  of  several  large  rose  plantations  lying  in 
the  vicinity  of  our  works  at  Groba.  Each  of  these 
contains  several  hundred  thousand  rose  bushes, 
which  yield  a  harvest  twice  a  year. 

At  the  same  time,  we  resolved  to  extend  consid- 
erably the  plantings  of  German  rose,  jasmine,  violet 
and  mignonette  (reseda),  which  had  been  carried  on 
hitherto  on  a  small  scale  for  experimental  purposes. 
A  large  piece  of  land  in  immediate  proximity  to  the 
factory  was  purchased  and  converted  into  a  flower 
plantation.  The  plucking  of  the  blossoms  is  per- 
formed, for  the  most  part,  by  members  of  the  de- 
pendent families  of  our  own  workmen,  who  are  glad, 
in  these  times  of  high  prices  and  food  shortage  in 
Germany,  of  the  chance  to  earn  a  little  extra  money. 

The  main  harvest  time  is  from  spring  to  summer, 
but  in  the  case  of  certain  flowers,  especially  roses  and 
violets,  one  can  count  on  a  second  good  blooming 
in  the  autumn.  During  the  last  year  trial  plantings 
of  lavender  and  lupine  were  made,  aruj  the  results 
were  so  good  that  we  can  now  take  up  the  cultiva- 
tion of  these  two  flowers  on  a  large  scale.  In 
choosing  the  varieties  to  be  planted,  and  in  the 


details  of  the  cultivation,  we  have  enjoyed  the  ad- 
vice of  the  Director  of  the  Berlin  Botanical  Garden, 
who  has.  for  many  years,  carried  out  experiments  in 
acclimatization,  and  whose  valuable  counsel  has  been 
a  great  help  to  us.  Last  autumn  we  completed  a 
modern  hothouse,  with  connecting  dwelling  houses 
for  the  head  gardener  and  his  assistants,  thus  making 
possible  cultivation  under  constant  control,  day  and 
night,  by  our  own  responsible  personnel.  In  this 
hothouse,  during  the  winter,  seedlings  are  grown 
and  given  an  carlv  start,  ready  to  be  set  out  in  the 
spring. 

Although  the  damp  and  cool  summer  of  last  year 
was  unusually  unfavorable  for  the  flowers,  and  al- 
though or  own  plantations  were  stilt  young,  we 
obtained  a  harvest  which  exceeded  expectations, 
reaching  in  the  case  of  roses,  for  example,  up  to 
three  tons  a  day. 

We  have  succeeded,  furthermore,  in  establishing 
the  culture  of  tuberoses  in  a  sunny  valley  in  southern 
Germany,  unusually  well  situated  for  the  purpose.  Ex- 
traction, carried  out  on  the  spot,  has  produced  such 
favorable  results  that  we  arc  already  able  to  offer 
small  amounts  of  absolutes. 

The  work  of  our  scientific  laboratories  has  pro- 
gressed notably  during  recent  years.  Decades  of 
experience  and  intimate  knowledge  of  our  special 
branch  of  chemical  science  have  enabled  us  to  de- 
velop a  number  of  new  synthetic  perfume  materials, 
which  have  been  tested  and  tried  out  exhaustively 
in  our  establishment.  Messrs.  Heine  &  Co.  of  New 
York  are  now  in  a  position  to  introduce  these  pro- 
ducts to  the  perfumers  of  America. 


HEINE  &  CO. 

NEW  YORK 

Telephone:  Beektnan  1S3S 

52-54  CLIFF  STREET 

Digitized  by  Google 


HEIKO-LILAC  "A" 

Most  modern  base  for  Lilac  compositions 


Novelty 


Full  stock  on  hand. 


All  orders  can  be  filled  promptly 


Heiko-Maia 


HEIKO-BOUVARDIA 
HEIKO-CYCLAMEN 

Heiko  Honeysuckle 

mad  Lattin* 

Heiko  Iridoron 

Latatt  Artificial  Violet 


HEIKO-LILY 

HEIKO-AZALIA 


Heiko  Rose 

Syntactic  Oil  Ro«« 


Heiko  Jasminette 

Be»t  colorless  Jmmioe 


Heiko  Rose  Moderne 

Elegant  base  of  the  Parisian  Type 


Heiko  Pink 

The  Standard 


HEINE  &  GO. 

NEW  YORK 

Telephone:    Beck  man  1535 

52-54  CLIFF  STREET 
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FACTORIES  OF 

Heine&Co.  Leipzig 
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GROEBA/RI  ES  A  A.O.ELBE 
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—Beautiful 

—Neat 

— Individual 

These  are  the  factors  that  make 
Goertz  metal  vanity  cases  pro- 
duce ready  sales  and  bring  repeat 
orders. 

Let  us  cooperate  with  you  in 
making  your  package  beautiful, 
neat  and  individual. 


AUGUST  GOERTZ  &  CO.,  Inc. 


BETTER    METAL    VANITY  CASES 


276  Morris  Avenue 


Newark,  N.  J. 
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High  Grade  Perfumery  Bottles 

YV/E  strive  to  uphold  in  our  pro- 
Jucts  the  high  standard  exacted 
by   this   discriminating  industry. 

Write  us  about  any  style  of  bottle 

SWINDELL  BROS. 

BALTIMORE,  MI). 


NEW    YORK    OFFICE,    200    FIFTH     AV  ENUE 


i  i. 
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A 

Million 
Dollar 
Vanity 
Box  Plant 
at 

Your  Service 


Vanity 
Boxes 
in  any 
Quantity 
Design 
Style 
Finish  or 
Metal 


Standard-Finish 
Guaranteed 
Perfect  Boxes 


The  Trinity  of  Service 

is  ever  present  when  you  place  your  manufacturing 
problems  in  the  hands  of  the  Trece  Laboratories. 
You  are  in  a  position  to  obtain  the  essentials  of 
saleable  merchandise — boxes — attractive  and  dis- 
tinctive, with  unusual  artistic  and  mechanical  fea- 
tures— rouge  and  powder  compacts  of  the  finest 
texture,  pleasing  perfume  and  that  essential  fluffi- 
ness  that  is  the  mark  of  quality  merchandise  and 
puffs, — well  made  and  truly  representative  of  a 
quality  line. 

Not  only  is  "Trece"  in  a  position  to  offer  standard 
packages  at  unusually  attractive  prices,  but  we  are 
in  a  position  to  take  off  your  shoulders  the  burden 
of  assembling  your  own  packages,  or  can  supply  you 
with  the  constituent  parts  of  the  complete  package 
-  -boxes,  powder,  rouge,  puffs,  lip  sticks,  eye  brow 
pencils  and  cosmetics,  in  bulk,  or  as  refill  packages. 

Let  "Trece"  Samples  Convince  You. 
No  Obligation  Incurred. 

Trece  Laboratories,  Inc. 

134th  Street  8C  Willis  Avenue  New  York  City 

Meadows  and  Tower,  Western  Representatives, 
82  W.  Washington  St.,  Chicago,  III. 
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A 

Complete 
Powder  Puff 
Factory  • 
at 

Your  Service 


Powder  Puffs 
in 

Wool 
Eiderdown 
or  Velour 
with 
Satin  or 
Chamois  Backs 

made  in  any 
individual  color 
scheme  to  harmonize 
with  your  line,  with 
or  without  your 
trade  name. 


maintenance  of 
Color  Guaranteed 


Google 
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Roure-Bertrand  Fils 

Grasse  (A.  M.)  France 


The  point  of  greatest  importance  to  the  Perfumer  is 
to  have  the  most  perfect  floral  products,  and  as  light  in 
color  as  possible. 

We  are  pleased  to  inform  our  friends  that  we  can 
satisfy  even  the  most  exacting  with  our — 

PRIMESSENCES 

drawn  directly  from  the  flower  through  a  new  process 
which  enables  us  to  get  rid  of  all  but  the  finest  and 
richest  odoriferous  principles  of  the  flower. 

We  can  offer  at  present: 

PRIMESSENCES 

ROSE  ORANGE  FLOWER  JASMIN 

GERANIUM  OAK  MOSS 

It  will  be  decidedly  worth  your  while  to  become 
acquainted  with  these  new  and  high  class  floral  products. 

Samples  and  quotations  on  request 


ROURE-BERTRAND  FILS 

(INCORPORATED) 

18  Cedar  Street  New  York 
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A 

- 

- 


Societe  Anonyme  des 
Etablissements 

Justin  Dupont 


Argenteuil  (S.  &  O.).  France 


We  wish  to  call  your  special  attention  to  our  standard  products 
of  superior  and  perfect  quality,  the  result  of  studious  researches 
and  constantly  improved  methods  in  manufacturing.  Our  spe- 
cialties offer  to  the  perfumer  a  scale  of  perfumes  of  extraordinary 
variety  of  all  the  different  flower  odors. 


Cyclamen  Fleurie 

Jasmin  D,  Jasmin  Invar,  Jasmin  Nouveau 
Lilas  Nouveau,  Fleur  de  Lilas 
Phixia  (Hydroxy  Citronellal) 
Narcisse  C.N.,  Narcisse  Invar 


Samples  on  Request 


JUSTIN  DUPONT,  inc. 

18  Cedar  Street  New  York 


rMMttMBBBaaET 
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ENCOURAGEMENT 


HFHE  placing  of  floral  essences  on  the 
*    free  list  in  the  Fordney-McCumber 
Tariff  Bill  has  permitted  important  re- 
ductions in  the  prices  of  HUGUES  Aine 

FLORESSENCES  AND 
HYPERESSENCES 

This  latest  development  supplement- 
ing better  crop  conditions  in  Grasse  and 
the  traditional  policy  of  HUGUES  Aine 
of  offering  their  products  at  the  lowest 
prices  consistent  with  the  maintenance 
of  their  exceptionally  high  standard  of 
quality  make  these  essences  available  to  the  American  per- 
fumer at  unusually  favorable  terms. 

Nothing  could  be  of  greater  advantage  to  the  standing 
and  reputation  of  American-made  perfumes  than  the  in- 
creased employment  of  HUGUES  Aine  Floressences  and 
Hyperessences  in  their  composition  and  present  quotations 
offer  every  encouragement  to  the  perfumer  tvho  is  desirous 
of  making  the  best  possible  perfumes. 


UNGERER  &  CO. 

NEW  YORK 


HUGUES  AINE 

GRASSE 


Google 


Nowhere  in  this  or  any  other 

country  will  you  find  a  talc  which  is 

of  such  uniform  quality  and  fineness  as  our  Sierra 
Cloud  and  Sierra  Snow.  And — it  never  varies  from 
year  to  year!  This  is,  in  a  measure,  one  reason 
that  we  are  still  supplying  talc  to  the  best  manu- 
facturers of  toilet  goods  in  the  country. 

Realizing  that  no  manufac- 
turer can  afford  to  sacrifice  "quality" 

in  his  toilet  goods  articles,  we  bend  every  effort  to 
supply  them  with  a  talc  that  is — 

— of  uniform  grade 
■  packed  in  neat,  clean  lOOIh,  sacks 
— inspected  at  each  process  of  manufacture 
—  manufactured  and  mined  by  experts 
— free  from  dirt,  coal  dust,  soot  or  cinders 
— never  varying  in  fineness 
— of  satisfactory  slip 

We  know  our  product  is  right 

because  these  manufacturers  keep 

sending  us  repeat  orders.  They  don't  "shop  around." 
They  know  Sierra  Cloud  and  Sierra  Snow  are 
dependable  talcs.  They  enter  right  into  their 
manufacturing  processes. 

In  the  long  run  you'll  save 

money  if  you  don't  shop  around. 

Sierra  Talc  actually  saves  you  time  and  expense 
and  our  output  assures  you  prompt  delivery. 


Warehouses  located  in: 
New  Y'ork      Boston  Philadelphia 


Chicago     St.  Ijouis 


Detroit 
San  Francisco 


Sierra  Talc  Company 

EQUITABLE  BANK  BUILDING 
LOS  ANGELES,  CALIFORNIA 


TALC 


- 


New  methods  and 
perfected  old  ones — 


Our  manufacturing  processes  have  been  a  development.  Crude  at 
first — and  then  came  the  introduction  of  new  methods  and  new  machinery.  The 
mills  have  been  enlarged.  The  work  is  in  charge  of  experts.  The  result  is  that — 

Sierra  Snow  and  Sierra  Cloud  are  being  shipped  to  exacting  manu- 
facturers all  over  the  world.  They  are  satisfied  clients.  They  insist  on  Sierra  Talc. 

Our  business  has  grown.  We  are  established.  We  advertise.  We 
guarantee  our  talc.  We  protect  the  manufacturers  who  use  it.  Every  user  of  Sierra 
Talc  knows  what  is  in  each  sack.  The  talc  never  varies.  It  is  as  near  pure  talc  as 
is  ever  found  in  commercial  quantities. 


The  qualities  of  these  talcs  is  the  same.  They  excel  in  many  respects  the  highest 
grades  of  imported  talc. 


SIERRA  CLOUD — 


SIERRA  SNOW — 


Our  Sierra  Cloud  brand  is  obtained  from  the 
very  finest  dust  mode  in  the  grinding  process. 
This  dust  is  caught  in  the  special  dust  collec- 
tors, and  is  the  finest  and  fluffiest  product  we 
know  of.  An  extra  fine  product  for  finer  uses 
which  passes  through  No.  25  silk  bolting  cloth. 


Our  Sierra  Snow  is  milled  much  finer  than 
the  regular  commercial  grades  of  No.  200  mesh 
talc. 


It  is  as  light  and  fluffy  as  ordinary  flour,  so  that 
it  can  be  readily  mixed  with  other  powders  when 
necessary.  This  property  gives  us  a  marked  ad- 
vantage over  talcs  which  are  heavy  and  dense  in 
consistency,  and  therefore  difficult  to  mix. 


It  is  used  in  the  manufacture  of  especially 
fine,  high-grade  toilet  and  face  powder. 


Write  for  a  sample  of  Sierra  Cloud  or  Sierra  Snow  and  prove  our  statement 


New  York 


Boston 


We  can  serve  you  from  any  of  the 
following  distribution  centers:  — 

Philadelphia         Detroit  Chicago 


St.  ImuIs 


San  Francisco 


Sierra  Talc  Company 


Equitable  Bank  Building 
Los  Angeles,  California 
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PIERRE  LEMOINE  OJ,  Inc. 

NEW  YORK 


NEW  STANDARDS 


"Sapora"        ft  $5.00 


F.,  Product. 

a  i».  ..p«-o,  "Merveille"  tb  $10.50 

for  B.rb.t  Supply  Ho««.  Products  OZ  75 

S!iSsS,TSSfSi.»'  "Fleurie"  *  $24.00 

Hon*.  Products  OZ.  .  .  . . . .  1.75 

For  exquisite  Perfumes  end 

"P.  L."  ft  $48.00 

other  odoriferous  Product*.  ,  ^_  o  r>C 

Products  OZ   O.ZD 

Superfine  Oils  based  upon  iAf%  1*1  **. 

Natur.1  Rower  Production.  GraSSrleUT  I£>  $80.00 

end  especially   recom-  _      .  ^ 

mended  for  exclusive  prep-  Products  OZ   O.aW 

a  rations. 


CAVALLIER  FRERES  GROLEA  and  SORDES 

HIGH    GRADE    NATURAL  SUPREME  QUALITY 

FLOWER  PRODUCTS  SYNTHETIC  CHEMICALS 


BOBIN  FRERES 

Manufacturer*  of  Exclusive  Perfume  Bottle. 


GEORGES  FAURE  LOUIS  WERTH 

Distiller  of  High  Grade  Barreme  13,  Rue  Simon-Demur*),  Paris,  France 

LAVENDER  OILS  Matiere.  Premier*,  pour  Parfum.rie 


PIERRE  LEMOINE  CIE.  Inc. 

Sole  Selling  A  gent  $  for 

United  States,  Canada  and  Mexico 

European  Office*:  General  Offices: 

13,  Rue  Simon-Dereure,  Paris  294  Pearl  Street,  New  York 
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Jubes  thatJHatch 
the  (Product 


SHEFFIELD 

TUBES 


Coue  Says: 


"Day  by  day  in  every  way,  etc. 

.  .  "  Hundreds  of  manu- 
facturers also  say,  "Day  by  day  in 
every  way  we  are  getting  out  a 
better  and  better  product." 

Agreed  •  But  how  about  the  tubes 
that  carry  the  product  to  the  con- 
sumer ?  Do  they  match  this  super- 
product?  Are  they  in  every  way 
equal  to  it  in  design  and  fitness? 
Are  they  mechanically  correct? 
Will  they  stand  up  in  daily  service 
and  make  the  consumer  bless  you? 

Call  us  what  you  will — experts, 
fans,  craftsmen,  no  matter  what, 
our  business  is  tube  building. 
When  you  specify  Sheffield  Tubes 
you  can  bank  on  getting  tubes  that 
are  made  from  the  highest  grade 
tin  that  is  mined.  Besides,  you  get 
the  benefit  of  our  years  of  experi- 
ence. In  short,  it  will  pay  you  in 
every  way  from  the  very  day  you 
place  your  order  for  Sheffield 
Tubes.    Write  us. 


New  England 
Collapsible  Tube  Co. 

New  London,  Conn. 

Chicago  Factory  No.  2 
3132-3134  South  Canal  Street 
Chicago,  111. 
Telephone:  Boulevard  1960 


For  Your  Husim-ss'  Sake,  Specify 
Sh.tfi.ld  Tubes' 
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SOCIETK  DKS  PRODI  1 IS  DE  SYMHESE 


SOPROS 


55 


Siege  Social 

19  Rue  Cambon 
Paris,  France 


IsPs 


Offices  and  Work* 

Mantes-sur-Seine  (S  &  O) 
France 


M  INVFACTVRERS  OF 

SYNTHETIC  AND  AROMATIC  CHEMICALS 


TILLEUL 

HYDROXYCITRONELLAL  C.  I'.  100% 

To  fully  appreciate  this  product  a*  a  Lily,  Lilac  or  Bouquet  Base, 
absolute  purity   is  essential.     We  guarantee  our  product  MM>r; 
Hvdro.wcitroncllal. 


ORANGER  FLEURS 

The  true  and  refreshing  odor,  together  with  its  great  tenacity, 
makes  the  use  of  this  base  imaluahlc  in  all  Orange  Blossom  odors. 
Guaranteed  DOl  to  discolor  any  preparation. 


A  hove  are  hut  two  leaders  from  the  complete  line  of  Synthetic 
and  Aromatic  Chemicals  of  our  own  manufacture,  furnished  in 
original  scaled  packages.    Our  quality  and  prices  will  interest  you. 

>.nii|.l- -  and  i ■  r 1 1  ■■  -  will  bt  (fcflf ifllHj    furoUwd  l'\    <>ui    -»!••  IflMricH 

A  genu. 

E.  M.  LANING  CO. 

Incorporated 

New  York 
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SUPREME  QUALITY 

FLOWER  OILS,  BOUQUETS  and  NOVELTIES 


FOR 


PERFUMES,  TOILET  WATERS, 
POWDERS,  CREAMS,  ETC. 


iVULYS 


Tlli»  Bouquet  Novelty  i?  ibe  late»t  original  creulioii  of  our  laboratories,  highly 
1  for  its  flowery  fragrance,  (treat  strength  and  tenacity. 


Furnished  in  three  hascs  for  complete  line. 

MILYS  P.  MILYS  T.  MILYS  C. 

For  Fxtnu  ls  &  Toilet  Water        For  Face  Vamler  &  Talc        For  Creams 

Per  Pound.  $28.00 
Trial  Ounce  1.85 

Sample*  Cheerfully  Furnitli.d 
Write  for  our  new  Price  Li»t.     Ju.t  inued. 


Per  Pound  $16.00 
Trial  Ounce.  .  1.10 


Per  Pound  .  $14.00 
Trial  Ounce.  .  1.00 


Our  PERFUME  BASES  have  helprd  A«    CONSULTING    CHEMISTS,  we 

many  manufacturers  to  produce  new  offer  expert  advice  and  practical  work- 

and  auccessful  lines.    We  specialize  in  ing  Formulae  for  Toilet  Preparation* 

the  creation  of  Individual  and  Catchv  of  any  kind.  Problems  inlved.  Proc 
Odom.  perfected.     Fees  moderate. 


FRl  IT  FLAVORS 

True-  and  Artificial 


COLORS 

Certified  Technical 


PI. KM  MPS  ami  TOILFT  W  ATFRS  in  BULK 

(For  Manufacturers  only) 


E.  M.  LAN1NG  CO. 

Incorporated 

Consulting — CHEMISTS  Manufacturing 
273  WATER  ST.,  NEW  YORK 


Cnble  Address: 
HMLAN1NG,"  New  York 


.'->>MKW3t:^ 
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H.  EUZIERE  &  CO. 

GRASSE,  FRANCE 

Absolute  Flower  Oils,  Liquid  and  Solid  Concretes, 
Pommadvs,  Essential  Oils  and  Resinoids. 

An  exceedingly  popular  creation 

"ESSODOR" 
PAPAVER 


A  .Novelty  H«-r.  po>>r-sinf!  a  ITov>er\  Fragrance.  Tenacity  ami  Originality 
of  <  >dor  found  onK  in  "T.ssodors,"  ^shl^h  arc  produced  by  our  exclusive 
prorcs-,  which  eliminate*  the  inert  ami  non  odorou*  material-,  thereby  injuring 
the  \l.lXl\tl  M  slreneth  from  the  MIMMLM  qiniritil> . 

Sample  of  Finished  Fxtracl  prepared  from  F-sodor  I'apaver,  with  fllll 
information  a-  to  it-  economical  i  o-l  l»e  furni-hed  h\  our 

Sole  American  Agents 

E.  M.  LANING  CO. 

Incorporated 


273  Water  St. 


New  York 


OIL  LILAC  V. 

An  >'\rerdiii|2l<i  popular  vegetal  t\pr,  rri'oiiiiiKiidei:  where  exceptional 
strength  is  desired  at  luiiirl  possible  ro-l. 

Per  Pound     ...   $6.00        Trial  Ounce  ....  55c 

OIL  QUININE  FRENCH 

A  hijli  ela-s  product  for  French  l\pc  Hair  Tonir.  '  _  ounce  to  the  gallon 
of  f.O  r  spirits. 

Per  Pound  ....   $5.00         Trial  Ounce  . 


50c 


OIL  CORYLOPSIS  S. 


\  prodmt  ..I  inm-ii.,1  -lien^tb.  and  llowcrv  aroma  for  Tab  urns  and  l  iquid 
Shampoo.     '_  oiin<r  to  gallon  -liampno.     t  t,,  f,  oiin.es  to  1  •  H t  pound-  Tab  nm, 

Per  Pound  $7.50        Trial  Ounce  60c 


273  Water  St. 


E.  M.  LANING  CO. 

Incorporated 
C-btr   Addm,:   "IMI.AMNC,"   N»w  Y«,k 
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(MA  (D^UID  COLORS 

\j      »     E   /     \  y  /  J  (IMPORTED) 

Brilliant  and  Stainless 

FOR 

PERFUMES,  TOILET  WATERS,  HAIR  TONICS,  Etc. 

Use  only  l/4  oz.  to  1  gallon. 

Freely  soluble  in  alcohol — or  water. 
Packed  in  Gallon*,  Pint*  and  2  ox.  Bottle* 

MAO-CONCENTRATES 

FOR  TOILET  PREPARATIONS 

Our  Mao-Concentrates  meet  the  demand  for  highly  con- 
centrated flowery  odors,  and  contain  all  necessary  fixatives, 
ensuring  their  permanent  fragrance.    Over  40  different  odors. 

O.  A.  BROWN  CO.,  inc. 

2-40  PEARL  STREET,  NEWYORK.N.Y 


w    w  *^  ^  ^    v-i   «vV  55 


ANY  ROUND  PAPER  BOX 


aMvJfH 


■ 


We  have  special  facilities  for  man- 
ufacturing round  Face  Powder 
and  Rouge  boxes. 

Let  us  estimate  on  your  next 
contract. 


All  boxes  can  be  furnished  with  powder  container 

EUGENE  K.  PLUMLY 

N.  E.  Corner  Broad  and  Federal  St*. 
PHILADELPHIA,  PA. 
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"or  Per/itmes 
mere  is noDiflei'encQ 


Th«  □□•qualed  portly 
£vcrrlf«r  Cotefiifl  *piri!i 
(drnAtur«dt  ililiur*  an 
nntAinVed  frarrmnre  for 
M'b  «d4  «»«r,  h«lll» 
of  y«of  prrfuoi** 


{tranches  &  Warehouse*: 

New  York 
«1  Wellington  Si. 

Philadelphia 

112  North  Front  St. 
Baltimore 

6.').")  West  Pratt  St. 

n«5ton 

i'i-i;-l9  Washington  St., 

North. 
Buffalo 

(Sales  OfBee,  Wn^h 

ifii»ton  St.,  New  York ' 
Cleveland 

1UO.H38  W.  Ninth  .St. 
Chicago 

1 006-1 01 2  S.  Slate  St. 
St.  Louis 

213  Market  St. 
Detroit 

I91M«o3  W.  I  on  .St. 
k.in*a*  C.itv 

2<>lh  St.  X  Southwell 

mvd. 

Mmnrapoli-St,  Paul 
MU  Pioneer  Nldg., 
St.  Pun! 

Indianapolis 
Mi..|.-i„'  Hid- 


\\  v  -h  ill  1m-  pU\wd  to  in- 
sist yim  in  preparing  ami 
Mm;:  .ill  paper.*  rn  ce>?arv 
with  tln>  Inli  rn.il  l\.'\.-nu< 
I  >>-parttin  lit  ti.  obtain  p.-i- 
nut  I.,  u--  SjM-.i.illv  De- 
natured Mn.liol. 


—between  Everclear  Cologne  Spirits  and  Spe- 
cially Denatured,  Tax  Free  Formulae  39,  39A, 
39B,  39C  ami  40,  made  from  Everclear  Co- 
logne Spirits.  That  is  because  the  denaturing 
chemicals  are  just  as  pure  as  Everclear  Co- 
logne Spirits — and  for  perfumes  there  is  no 
difference. 

Perfumers  use  Everclear  Cologne  Spirits  (de- 
natured )  successfully  because  it  is  an  abso- 
lutely neutral  and  odorless  spirit  entirely 
from  aldehydes. 

And  not  only  that,  every  barrel  of  it,  every 
drum  of  it,  conforms  to  this  unequalled  stand- 
ard for  purity— a  standard  that  is  unfailingly 
maintained  by  exacting  chemical  tents  both 
in  the  distillation  of  Everclear  Cologne  Spir- 
its and  in  the  synthesis  of  the  denaturants. 

Every  bottle  of  your  perfumes  made  with 
Everclear  Cologne  Spirits  (denatured)  will 
briiif;  to  its  u^er  a  fragrance  untainted — a 
fragrance  that  is  exactly  as  it  should  be. 

And  don't  for get  that  Everclear  Cologne 
Spirits  {denatured)  costs  no  more  than  the 
ordinary  denatured  Spirits  on  the  market. 


The  American  Distilling  Co. 


t.nstrM  Office* 
i'.il   Wadiiticton  Street 
New  York 


H'estern  Offices 
1006  S.  Stale  Street 
Chicago 


/>i*o7W.«-PeLin.  111. 


Digitized  by  Google 


JULIAN  W.  LYON  &  CO. 

INCORPORATED 

NEW  YORK 


The  growth  of  our  business  has  necessi- 
tated the  opening  of  a  New  England  office. 

We  have  appointed  Mr.  A.  L.  Drown,  with 
headquarters  at  1 73  Milk  St.,  Boston,  as  our 
special  representative. 


MAIN  OFFICE 

35  FULTON  ST.,  NEW  YORK,  N.  Y. 


NEW  ENGLAND  OFFICE: 

A.  L.  DROWN 

MANAGER 
in  MILK  ST..  BOSTON,  MASS. 
Telephone:     Main  312f 


Cable;  Jviram.  New  York 

PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 
MANAGER 
M»    Dread  Bide. 
Telephone:    Lombard  M» 


oogle 


JULIAN  W.  LYON  &  CO. 


i 

EXCLUSIVE  AGENTS  FOR  UNITED  STATES  AND  CANADA  FOR 

SOCIETY  ANONYME  DES  ANCIENS  ETABLISSEMENTS 


1 


STRENGTH 


q 
J 
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INCORPORATED 

35  FULTON  STREET 
NEW  YORK 


Beekman  J0*»  3*41  MS7 


W7MO/1 


NICE 

FRANCE 
MAISON  FONDEE  EN  1820 
Matieres  Premieres  pour  la  Parfumerie 

PRODUCERS  OF  HIGHEST  QUALITY 

CONCRETES  —  LIQUID  ABSOLUTES— NOVA  ABSOLUTES 
POMADES— ABSOLUTES  COLORLESS— RESINOATES 

ESSENTIAL  OILS— FLORAL  WATERS 
CONCRETE  ORRIS  FLORENTINE 


4A 


SAMPLES  AND  PRICES  WILL  BE  SENT  ON  REQUEST 


COMPLETE  STOCKS  NOW  CARRIED  IN  NEW  YORK 
AND  AT  BRANCH  OFFICES 


i 


NEW  ENGLAND  OFFICE: 

A.  L.  DROWN 

MANAGER 
175  MILK  ST..  BOSTON.  MASS. 
Telephone:     Main  312* 


PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 

MANAGER 
ICS  Drexal  Bid*. 
Telephone:  Lombard  Mil 


V: 


h 


.7— 


^!-*Miriw;i||».^::;^v'''*  -||  >  '.  Illlll^JfiS 


Essential  Oils 
Aromatic  Chemical* 
Flower  Oils 


Exclusive  Agents  for  United  State*  and  Caned* 
JULIAN  W.  LYON  &  CO. 
55  Fulton  Street   New  York 

Chicago  Agent*  of  Julian  W.  Lyon  &  Co. 
NEUMANN-BUSLEE  &  WOLFE,  INC. 
321-325  N.  Sueldonajr.  Chicago 
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POLAK  &  SCHWARZ 

LTD. 

ZAANDAM,  HOLLAND 

EaUblubad  1889    C«bU  .ddr...  tun 

Manufactorim  at 

Zaandam  and  Hilveraum  (Holland)  Bois  Colombet  (France) 


Use  our 

Phenylacetic  aldehyde 

and 

Phenylelhyl  alcohol 

No  better  products  to 
be  had  on  the  market. 

STOCK  CARRIED  IN  NEW  YORK  AND  CHICAGO 


F.iclunvc  Selling  AgrnU  for  United  Sutti  and  Canada 

JULIAN  W.  LYON  &  CO. 

INCORPORATED 

35  Fulton  Street  New  York 


NEW  ENGLAND  OFFICE: 

A.  L.  DROWN 
MANAGER 
173  MILK  ST.,  BOSTON.  MASS. 
Telephone:     Main  312S 


PHILADELPHIA  OFFICE: 

C.  H.  CAMPBELL 
MANAGER 
«»  Dr»x*l  Bldg. 
Telephone:   Lombard  3410 


'n 
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STRENGTH 


JULIAN  W.  LYON  &  CO. 


INCORPORATED 


NEW  ENGLAND  OFFICEi 
A.  L.  DROWN 
MANAGER 
in  MILK  ST.,  BOSTON,  MASS. 
Tiltptioni;    Main  SIM 


PHILADELPHIA  OFFICE: 

C.  H  CAMPBELL 
MANAGER 
tat  DruI  Bids 
T.lrphont:  Loobuil  Kit 


EXCLUSIVE  AGENTS  FOR  UNITED  STATES  AND  CANADA  FOR 


LA  ZAGARA 

REGGIO,  CALABRIA,  ITALY 

PRODUCERS  OF  HIGHEST  QUALITY 

OIL  BERGAMOT  OIL  MANDARIN 

OIL  LEMON  U.S.P.  OIL  ORANGE  U.S.P. 

COMPLETE  STOCK  CARRIED  IN  NEW  YORK  AND  AT 
BRANCH  OFFICES 

IN  ORIGINAL  UNOPENED  CONTAINERS 


SOCIEDAD  ANONIMA  MONEGAL 

BARCELONA,  SPAIN 

STOCK  NOW  CARRIED  IN  NEW  YORK 

OIL  LAVENDER  ASPIC 

OIL  ROSEMARY  PURE 

OIL  THYME  WHITE  U.S.P. 
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Wt  SUPPLY  FORMULA 
SHOWING  USE  IN  PINI5MC0  PRODUCT 


«$>iMrttu.Hitv 


iniuiimimiiiiiiiiii  i  timi'imwuiHiiw  hhiuh  LH'iiiiuiiiii.untimiiiuH.ntinnui— mtw— 


MUSK  XYLOL, 

c.  f.  100% 


MUSK  KETON, 

c.  p.  100% 


MUSK  AMBRETTE,  c.  p.  100% 
CHEMICAL  WORKS  ROERMOND 

AMERICAN  OFFICE  ff&F&Sgii 


~       i  "i  !       '  i 1  I  i  i . . 1  |       i  r  'I':' 
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The  old  favorite 

Lily  of  the  Valley  666 

noted  for  its  delightful  delicacy 
and  perfection  sells  steadily  and 
in  ever  increasing  quantities. 

A  splendid  buy  at  $40  a  pound 
and  a  magnificent  complement 
to  rose  odors. 
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BERNARD -DUMAS  &  CIE 

CREYSEE  (Dordogne)    established  m»  PARIS 
FRANCE  FILTER  PAPER  FRANCE 

ROUND  WHITE  EXTRA  STRONG— HARD  AND  SOFT 
Sizes  (inches)  13,  15.  18.  20,  24,  26.  28,  30 
Rapid  Filter  Paper  for  Perfumes,  toilet  Waters,  Flavoring  Extracts, 
Pharmaceutical  Preparations  and  Fluid  Extracts. 

Samples  submitted  on  request. 


USINES  CHIMIQUES  DE  BOURG  JUNILLON, 

Valence  -  sur  -  Rhone 

Synthetic  Perfume  Raw  Material: — Cyclamol,  Neroli,  Jasmone,  Lilas,  Violette  Blanche, 
Ciprice,  Moussol,  Muse  Xylene,  Ketone,  Ambrctte,  etc. 

STOCK  OF  THE  ABOVE  IN  NEW  YORK 


ORBIS  PRODUCTS  TRADING  CO.,  Inc. 

General  Offices:  215  PEARL  STREET,  NEW  YORK 

s:  1S4  W. 


® 

® 


® 
® 


® 


®®®®®®®®®®®®<SS®®<S 
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I  DESCOLLONGES  FRERES 

|   lyons  FRANCE  paris  i 

I  RAW  MATERIALS  | 

1  PERFUMERY  AND  SOAPMAKING  I 

|  Essential  oils  -  aromatic  chemical§  j 

I 


EXCLUSIVE    SELLING    AGENTS    FOR    UNITED    STATES    AND  CANADA 


BENJ.  FRENCH,  INC. 

160  FIFTH  A  VENT  E  NEW  YORK  = 


llllllllllllllllllllllllllllll 
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TOMBAREL  FRERES 

GRASSE 


SUPREME 
NATURAL  FLOWER  ESSENCE 

JASMIN  ROSE 

ORANGE  CASSIE 
TUBEROSE 

One  step  further  than  Absolute 
Just  what  you  are  looking  for 

Our  SUPREME  products  go  further  than  Absolutes.  As  they  are 
CLEANER  and  free  from  USELESS  AND  OFFENSIVE  BODIES, 
greater  quantities  of  Synthetics  can  be  used  than  with  Absolutes. 
SUPREME  QUALITY,  therefore,  costs  less  than  Absolutes. 

SUPREME  is  what  the  name  implies,  and  stands  for  the  highest  quality. 


NATURE  DOES  NOT  GROW  STANDARDIZED  FLOWERS, 

OUR  NATURAL  FLOWER  ESSENCES  ARE 
NOT  STANDARDIZED 


American  Agents 

Orbis  Products  Trading  Co.,  Inc. 

215  Pearl  Street,  New  York,  N.  Y. 

 5 
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The  Very  Latest  in  Vanity 

The  Companion  Vanity — Ready 


y^"LL  of  the  advantages  of  the  double 
^Sl  compact  with  the  light  weight  and 
convenience  of  the  single  compact 
are  combined  in  our  new  Companion 
Vanity. 

Both  rouge  and  powder  are  accessible  at 
the  same  time  at  one  opening.  A  single 
mirror  suffices  for  both.  The  swinging 
tray,  containing  the  powder,  locks  securely 
but  lightly  in  position  absolutely  preventing 
any  possibility  of  the  rouge  mixing  with  the 
powder. 

The  cost  of  refills  is  lower  than  the 
average. 

Available  for  delivery  in  quantities 
April  2. 


French  Cosmetic 

INCOh 

85  Crescent  Avenue, 
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Cases 

April  2 


Lip  Sticks 
\<»/7  Polish 
I  vebrotv  Pencils 
Com  {met  Pan  tiers 

Coin  pad  Rouges 

Concrete  Eyelash  Dye 


If  you  are  interested  in  a  high  grade  product  under  your 
own  brand,  our  enlarged  facilities  are  at  your  disposal. 


Manufacturing  Co. 

°0  RATED 

New  Roc  he  lie,  N.  Y. 
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GRAIN  ALCOHOL 

PURE  .  190  PROOF  .  U.S.P.  0UALITY  .  DENATURED  IH  ALL  FORMULAE 


Df  4MT  M.    in         I  / 


INDUSTRIAL  ALCOHOL  PLANT  No.  19 

CINCINNATI,  OHIO 
SALES  OFFICES  —  BRANCH  WAREHOUSES 

22*  RACE  STREET,  CINCINNATI.  OHIO 
71  WEST  STREET.  NEW  YORK.  N.  Y. 
Ml  SENECA  STREET.  BUFFALO.  N.  Y. 
(22  SECOND  AVENUE.  PITTSBURGH.  PENNA. 
1M  NORTH  MARKET  STREET,  CHICACO.  ILLINOIS 
1  SOUTH  CRAND  AVENUE.  ST.  LOUIS,  MISSOURI 
SCR  ANTON  ROAD  A  CIRARD  AVE..  CLEVELAND,  OHIO 
DELAWARE  AVE,  A  CREEN  ST.,  PHI  LAD  I.I. HM I  A.  PENNA. 
ERFKEL  COETZ  SALES  A  SUPPLY  CO..  CRAND  RAPIDS,  MICH. 


V, 

1 
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Vfoi  K  PERFUMES  or  toilet  water*  may 
have  t li #■  delicacy  and  iinoothiieaa  of  the 
verj  beat  productl  of  Franco  at  a  owl  of 
much  le**  than  when  purr  or  refined  spirit* 
an-  iimm!  if  our  W-H  or  alcohol  i*  wed 

AM  a  vehicle. 

\\m\r  from  triple  distilled,  charcoal  re- 
fined, /»«r»j  grain  alcohol,  blended  with  our 
own  odorless,  colorleM  and  absolutely  neutral 
diethyl  phthalate,  thii  absolutely  odorless 

Vehicle  make*  it  poMlblc  to  uae  -mailer  quan- 
tities of  ewieiitial  oil-  a  *uviii|!  well  worth 
consideration. 

We  court  your  1110*1  exacting  test*. 

II  rile  for  a  Free  Call  on  Sample. 
Lawrence Bunc, In d  U.S.A. 
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Pierre  Dhumezet  Cie 

PARFUMS  PREMIERS 

VALLAURIS  A.-M.  >  FRANCE 

Jasmin  Absolute 
Orris  Butter 
Orris  Absolute  {Tenfold) 

Orris  Resinoid 


Pierre  Dhumez  et  Cie,  reeog-  ern  style  for  the  production  of  the 
nized  the  world  over  as  the  manu-  highest  class  parfume  premiers, 
facturers  of  the  finest  natural  especially  Orris  Liquid,  Orris  Con- 
flower  products,  are  situated  at  crete,  Jasmin,  Tuberose,  Mousse 
Vallauris  (A.-M.),  the  heart  of  the  de  Chene  and  French  Otto  of  Rose, 
flower  growing  industry  of  France.  The  artistic  temperament  of  the 
Although  founded  in  1845,  the  floral  connoisseur  is  manifest  and 
laboratories  of  Pierre  Dhumez  et  Pierre  Dhumez  himself  is  the  very 
Cie  are  equipped  in  the  most  mod-  embodiment  of  that  spirit. 


We  call  especial  attention  to  our 
Lilac  F  Rose  C 

Of  great  delicacy,  possessing  the  true  odors  of  the  Lilac  and  Rose 
respectively  and  of  great  lasting  power.   Samples  and  prices  on 


FOX  &CLARKE  CO.,^ 

116.120  W.  32nd  St.,  119-123  W.  31st  St. 

NEW  YORK  -:-  -:-  N.  Y. 
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CHEMICALS 


Isco  Silver  Talc 

Lustre— an  Important  Requirement  in  a 
Good  Talc  for  Toilet  Preparations 
Which  is  Often  Overk 


L'STRE  in  talc,  as  in  the  precious  metal*,  is  a  physical  characteristic 
difficult  to  measure,  yet  of  considerable  importance.  Like  the 
flute  in  an  orchestra  it  plays  a  minor,  but  an  important  part. 

A  good  talc  must  have  lustre  but  not  be  too  lustrous.  Face  powder 
is  employed  to  remove  shine,  not  impart  it,  and  to  choose  a  talc  with 
an  exceptionally  high  degree  of  lustre,  is  to  defeat  in  part  the  purpose 
of  its  use.  The  other  ingredients  used,  particularly  the  zinc  oxide, 
cut  down  the  lustre  of  the  talc  and  make  it  less  obvious,  but  even  so, 
it  is  desirable  to  choose  a  talc  which  possesses  this  quality  only  to  a 
moderate  degree.  A  talc  which  leaves  a  noticeably  shiny  or  greasy 
appearance  when  rubbed  in  is  rather  to  be  avoided. 

To  meet  the  foregoing  conditions,  the  more  discriminating  manufac- 
turers are  insisting  on  Isco  Silver  Talc  in  which  the  most  desirable 
quality  of  lustre  is  present. 


New  York 


Stocks  at 

Baltimore  New  Orleans 

Cleveland  San  FrancUco  Los  Anteles 


tNNIS,  SPeiOEN  SCO. 


INCORPORATED 


MANUFACTURERS,  IMPORTERS, 

46  CLIFF  STREET 


OF  INDUSTRIAL  CHEMICALS 

NEW  YORK  CITY 
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Just  one  of  the  jobs 

THE 

World  labeler 

can  do — 


'-i  '    I'-    »iVi  .•-.».■••* 


\ 


\ 


Puts  this  label  on  "TRILBY  SOAP"  and  thereby 
stamps  it  as  original  and  different.  What  have 
you  got  that  would  be  bettered  by  a  label? 

Bring  Your  Labeling  Problems 
to 

Economic  Machinery  Co. 

HOBBS  SQUARE    -    WORCESTER,  MASS, 


J 

Google 
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NADAL,  DESPARMET  &  CIE. 

NANTERRE  (SEINE),  FRANCE 

OIL  OF  LAVENDER 

Contents  of  Ester  have  been  until  now  the  main  factor  in  the  classification  and  valu- 
ation of  Lavenders. 

It,  however,  is  not  a  sufficient  criterion. 

As  for  "good  Vintage"  the  influence  of  altitude  and,  moreover,  of  the  SOIL,  gives  a 
more  or  less  refined  "  BOUQUET." 

A  high  percentage  of  Ester  when  counteracted  by  a  "racy  odor"  cannot  give  a  good 
oil. 

Our  organization  in  the  best  centres  of  production  in  the  Alps,  where  Mr.  Nadal  him- 
self has  been  going  every  crop  season  allows  us  to  collect  the  finest  oils,  at  the  lowest 
prices. 

We  offer  three  qualities,  which  positively  show  the  thoroughly  pleasing  characteris- 
tics of  OIL  OF  LAVENDER: 

LAVANDE  RICHE^-45/50%  Nat  Ester 

This  Essence  possesses  a  rare  finesse  and  a  bouquet  of  incomparable  beauty  which 
makes  it  very  desirable  for  Perfumery  and  ideal  for  Lavender  Toilet  Water. 

LAVANDE  FLEURS— 35/40%  Nat  Ester 

This  quality  is  really  wonderful  in  rich  odor  value  and  therefore  strongly  recommended 
for  fine  toilet  Soaps. 

LAVANDE  FORTE^-26/32%  Nat.  Ester 

Recommended  for  Soap  Industry.  This  quality  reaped  at  the  borders,  where  Laven- 
der and  Aspic  grow  together,  contains  a  large  proportion  of  Essence  of  the  Hybrid, 
known  under  the  name  of  Lavandin,  and  is  not  U.  S.  P.  It  gives  extremely  good  re- 
sults in  the  Soap  Industry. 

SAMPLES  AND  PRICES  FURNISHED  ON  REQUEST 
Sole  American  and  Canadian  Agents 

BELGIAN  TRADING  COMPANY,  INC 

44  WHITEHALL  STREET.  NEW  YORK  CITY 


CHICAGO  OFFICE: 


PHILADELPHIA  OFFICE: 


I 
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HORTUS-  NEROLIUM 


Cooperatives  of  the  Perfumery  Flower  Growers 

P  EGO  MAS       VALLAURIS       GOLFE  JUAN 

FRANCE 

Why  you  should  buy 
HORTUS  8C  NEROLIUM  FLOWER  PRODUCTS: 

LOWEST  PRICES: 

No  overhead. 

No  transportation  expenses,  factories  being  located  right 
in  the  fields. 

Concentration  of  production  in  large  up  to  date  plants, 

reducing  manufacturing  expenses, 
too  capital  to  remunerate. 

Being  Flower  Growers  they  take  no  profit  over  the  market 

price  of  the  flowers. 
Direct  Sale  to  Customers. 

HIGHEST  GRADE: 

Products  prepared  with  FRESH  CUT  FLOWERS,  not 
fermented  by  storage  or  transportation. 

Compounding  or  adulteration  strictly  forbidden  by  their 
charter. 


DISTRIBUTION  FOR  UNITED  STATES  AND  CANADA: 

BELGIAN  TRADING  COMPANY,  Inc. 

44  WHITEHALL  STREET,  NEW  YORK  CITY 


CHICAGO  OFFICE 
Clarence  Morgan  &  Co.. 
355  W.  Ontario  St. 


PHILADELPHIA  OFFICE 
Don  gins  W.  Stewart 
2205  Walnut  St. 


s 


I 
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Imported  Perfume  Vials 


A  Profitable  Medium 
to  Sell  More  Perfumes 

*HESE  attractive  vials  come 
striped  or  plain  with  elon- 
gated leak-proof  glass  stoppers, 
with  nickel  slip  or  gilt  screw  caps. 
Their  forms  vary  to  suit  every 
need.  Quality  and  finish  the 
"very  best".  W  rite  for  samples 
and  quotations  specifying  style 
desired. 

BELGIAN  TRADING  COMPANY,  Inc. 

44  Whitehall  St.,  N«w  York  City 


Philadelphia   Office— Douala*  W.   Stewart.   2205   Walnut  St. 

Office-Clareoce  Morgan  A  Co..  KS  W.  Ontario  St. 


HYDROXY  CITRONELLAL— 100% 

GERANIOL 
CITRONELLOL 


A.  1VI.  XODD  COMPANY 

KALAMAZOO  MICHIGAN.  Li.  S.  A 

Established  in  1869 
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you  have  a  package 

you  will  want  this  book 

.1    i   j   ~. i  crtfi  i„4-<-„~  . 


Is  your  package  a  worker  or  a  drag  on 
your  product's  sales?  How  can  you 
find  out? 

How  does  your  package — in  the  com- 
pany of  its  competitors — impress  the 
consumer? 

Do  you  know  how  your  present 
package  can  be  made  to  increase  its 
selling  value? 

Naturally,  you  are  interested  in  such  ques- 
tions which  bear  directly  on  the  success  of 
your  product.  Every  manufacturer  of  a 
packaged  product  is  interested. 

And  that's  why  so  many  manufacturers 
are  writing  for  "Testing  the  Merchandis- 
ing Value  of  a  Package."  We  have  re- 


ceived over  2,500  letters  asking  for  copies! 

Here  are  some  of  the  important  subjects 
covered.  How  packages  are  scientifically 
selected  in  the  Gair  way;  the  significance 
of  size  and  shape;  how  an  obsolete  pack- 
age may  be  modernized  without  affecting 
the  product's  prestige;  the  part  color 
combinations  play;  how  human  interest 
appeals  may  be  capitalized ;  how  various 
items  of  one  line  may  be  related  through 


If  you  will  nil  out  the  coupon  below  and 
mail  it  to  us  before  the  edition  is  exhausted 
we  shall  be  glad  to  send  you  a  copy  free. 

Gair  service  covers  every  essential  of 
package  merchandising:  Folding  boxes, 
Labels,  Lithography,  Corrugated  and 
Solid  fibre  shipping  cases. 


ROBERT  GAIR  COMPANY 

350  Madison  Avenue,  New  York 

CHICAGO     .     PHILADELPHIA     v     BOSTON     .  BUFFALO 


Robert  Gair  Company.  Dept.  A 

JSO  Madison  Avenue.  New  York 

Kindly  forward  mi  once  a  complimentary  copy  of  your 

"Teating  the  Merchandialnc  Value  of  a  package." 
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XF&BMff  "AKLAR"  SUPER  LIPSTICK 
1WW.    HAND  DECORATED 


To  Retail 
at 
50c 


Illustrations  are 
mctual  its* 


Send  for 
Samples  Today 


A  superfine  polished  metal  case  fitted  with  a  lipstick  of  finest  quality.  Hand  deco- 
rated in  fifty  attractive  floral  designs.    Special  designs  executed  to  your  order. 

An  appealing  novelty  at  a  popular  price 

The  same  high  quality  that  marks  all  products  from  the  AKLAR  laboratories,— plus 
the  beauty  of  hand  decoration  in  colors. 

A  complete  line  of  Rouge  and  Face  Powder  Compacts, 
Lipsticks,    Eyebrow   Pencils,   Nail   Beautifiers,  etc. 

Appreciating  the  cooperation  of  those  good  friends  whose  patronage  has  necessi- 
tated the  enlargement  of  our  laboratories,  we  are  pleased  to  announce  that,  with 
greatly  increased  facilities,  we  can  now  cover  your  wants  promptly. 

ADOLPH  KLAR 

Manufacturer      .  .  Importer 
5  East  19th  Street  New  York  City 


6*J 
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r    w  LA  PLAINE  — GENEVA  <  W 


SWITZERLAND 


■o 


Premier  Manufacturers  of 


Synthetic  Aromatic  Chemicals 

for 

Perfumes,  Soaps  and 
Toilet  Preparations 


Made  under  the  personal  supervision  and  after  processes  of 
PROF.  A.  KAUFMAN N,  formerly  Professor  of  Organic 
Chemistry,  University  of  Geneva. 


J.  E.  DOCKENDORFF  &  CO.,  Inc. 

20  Broad  St.,  New  York 


H ETHER  examined 
from  the  viewpoint 
of  purity,  uniform- 
ity, quality  or  of  supreme 
odor  value  the  synthetic 
aromatic  chemicals  manu- 
factured by 

Usines  "ALLONDON" 
fulfil  every  requirement 
of  the  most  progressive 
and  artistic  producers  of 
high  grade  perfumes,  soaps 
and  toilet  preparations. 


Exclusive  Representatives 


J.  E.  DOCKENDORFF  &  CO.,  Inc. 

20  Broad  St.,  New  York 
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The  Puff  that  Adds 
Beauty  to  the  Package 


Q  ¥  HE  feeling  which  permeates  the 
J.  entire  Cosin  organization  that 
each  powder  puff  and  purl  edge 
compact  puff  produced  must  add  to 
the  high  reputation  achieved  by 
this  company  since  it  was  founded,  is 
in  a  large  measure  responsible  for  the 
present  superiority  of  our  products. 


The  Cosin  Co. 


Office  and  Salesroom: 


200  Fifth  Ave.,  New  York 


Factory: 

Newark,  N.  J. 
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8  03.  Toilet  Water 
No.  509 
Stopper  No.  296  Frosted 


No.  224  Frosted  Stopper 
For  use  with  8  oz.  Toilet  Water.  No.  509 


SUPERIOR 
QUALITY 
BOTTLES 

for 

PERFUMERS 


Our  new  catalogue  is  now  ready.  If 
you  have  not  received  one,  kindly 
advise  us. 


MILLVILLE  BOTTLE  WORKS 

Main  Office  and  Factory 

M  I  L  LV  I  L  L  E,  N  .  J  . 

NEW  YORK  PHILADELPHIA  CHICAGO  BOSTON 


SAN  FRANCISCO 


Google 


THE    AMERICAN  PERFUMER 


59 


Labels  Properly  Designed 
will  Save  You  Money! 

JiyfAS'Y  a  new  client  has  said  to  us:    "Now,  my  idea  of  a  Label  is  something  like 
this" — submitting  a  design  that  he  subconsciously  has  seen  elsewhere  and  which 
has  impressed  him.    "Has  the  suggestion  any  merit?" 


Our  artist  might  readily  have  replied,  "Why,  yes;  it's  a  pretty  border,  neat  panel" — and  so 
on;  "we'll  rush  the  order  right  through."  That  would  be  the  quick,  the  easy  way.  But — 
when  the  Label  was  produced,  and  perhaps  advertised  extensively  on  the  market,  then  it  very 
likely  would  be  found  to  be  virtually  a  facsimile  of  another  Isabel  already  used  on  some 
cheap,  gaudy  bottle  or  package.  Costly  lawsuits  even  might  result ;  or,  at  least,  a  substantial 
loss  in  merchandising  Prestige  and  efficiency— entailing  an  actual  loss  of  money.  Tliat  is 
XOT  the  KRAUSE  way. 


— for  your  entire  protection — are  made  from  genuinely  new  designs, 
originated  by  our  skilled  artists  and  checked  up  by  our  Label  authori- 
ties. They  are  made  specially  for  you — are  yours  for  all  time — are 
registered  easily.  There  can  be  no  "come-bm -k ".' 


RICHARD    M.    K  R  A  U  S  E 

ENGRAVING  —  PRINTING  —  EMBOSSING  —  LITHOGRAPHING 

Executive  Offices:  130  W.  42nd  St.,  New  York 
I'lant:  440—  129th  Street,  Richmond  Hill,  L.  J. 


Chicago  Office  and  I'lant : 

322  ll'esl  Washington  Street 

(A  service  complete  in  every  respect) 
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WISE    BUYERS    WILL    BE    THERE    TO  BUY 

First  National 
Perfumery,  Toilet  Articles  and  Soap 

Exposition 

to  be  Held  in  New  York  City 

DURING 

CONVENTION  WEEK 

AT  THE 

SEVENTY- FIRST  ARMORY 

Park  Avenue  and  34th  Street 

April  9  to  14,  Inclusive,  1923 

Interesting  exhibits  visualizing  the  progress  made  in  every 
branch  of  this  great  industry  will  be  attractively  arranged 
under  one  roof. 

This  big  National  Exposition  for  American  Made  Per- 
fumery and  Toilet  Articles,  Soaps  and  Appliances  is  your 
show— your  opportunity.    Write  for  full  information. 

Under  the  Management  of  the 

NATIONAL  EXPOSITION  COMPANY,  Inc. 

Executive  Committee1!  Office, 
3rd  Floor 

Telephone  PENNSYLVANIA  5700  Hotel  McAlpin 

Extensions  334  and  336  B'way  and  34th  Street 

New  York  City 
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PROGRESSIVE  EXHIBITORS  WILL   BE   THERE  TO  SELL 

In  the  heart  of  the   exclusive  shopping 
district  Five  minutes  walk  from  Conven- 
tion Headquarters  at  the  Biltmore  Hotel 


SEVENTY-FIRST  ARMORY 


More  Sales 
at  Less  Cost 
Plus 
National 
Publicity 


It  is  Easier  to  do 
Business  with 
Buyers  who 
Seek  You 
than  with  those 
Whom  You 
Have  to  Seek 


Most  centrally  located  Exposition  Building  in  New  York  opposite  the 
Vonderbilt  Hotel— 3  minutes  walk  from  the  McAipi*  and  Waldorf. 

WHERE  THE 

Manufacturer,  Wholesaler,  Retailer  and 
Consumer  will  meet  to  Transact  their  Business 

The  Exposition  will  carry  a  tremendous  amount  of  industry 
publicity  and  propaganda  to  the  Trade  and  Public  and  you,  by  main- 
taining a  suitable  Exhibit  at  the  expense  of  a  few  hundred  dollars, 
can  capitalize  this  Big  Movement,  for  THE  GOOD  OF  YOUR 
BUSINESS. 

All  communications  should  be  sent  to  and  business  transacted 
through  the  Executive  Committee's  Offices,  Suite  332,  Hotel  McAipin, 
New  York  City,  Telephone  Pennsylvania  5700,  Extensions  334  and  336 


NATIONAL  EXPOSITION  COMPANY,  Inc. 
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Leadership 

Is  Not  All  Privilege 


Leadership  also  imposes 
its  Obligations 


ND  it  is  in  the  established  reputation  for  ful- 


filling these  obligations  that  lie  the  advantages 


of  dealing  with  the  Passaic  Metal  Ware  Co. 

To  be  looked  upon  as  the  manufacturers  of  the  most 
attractive,  the  most  serviceable,  the  most  original 
and  the  most  solos  producing  containers — to  be  paid 
the  compliment  which  leadership  earns — encourages 
manufacturers  of  toilet  preparations  to  expect  un- 
usually high  standards  in  workmanship  and  in  per- 
formance. It  rightfully  leads  one  to  expect  a  rare 
degree  of  quality,  a  finer  container  and  a  higher 
order  of  service,  for  such  is  always  expected  of  a 
leader. 

As  the  leader  and  one  of  the  pioneers  in  the  manu- 
facture of  Lithographed  tin  containers,  the  Passaic 
Metal  Ware  Co.  offers  leadership  standards,  leader- 
ship service  and  leadership  values.  This  you  may 
rightfully  expect  and  this  we  pledge. 


Containers  That  Sell  Your  Products" 


Metal 


Passaic,  N.  J. 
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Stock  Packages 

or  Special  Designs 

"T"HE  Cold  Cream  Jars  illustrated  on  this  page  are 
'  simply  taken  at  random  from  our  stock  line  of  this 
ware. 

In  the  Toilet  Water.  Talcum  Powder  and  Perfume  field 
we  also  offer  a  wide  range  of  choice  and  many  effec- 
tive designs. 

The  sales  value  and  pulling  power  of  many  of  these 
stock  bodies  has  been  demonstrated  over  a  period  of 
years.    We  recommend  them  for  your  consideration 

If  you  are  searching  foe  a  perfume  or  toilet  creation  that 
is  new  and  out  of  the  ordinary,  however,  why  not  have 
our  designers  luomit  something  for  your  approval?  We 
are  sure  they  can  please  you. 


General  Office 

J IV  have  an  entire  factory 
tinuiuii  exclusively  to  the 
nutnuiacturc  of  distinctive 
bottles  for  the  perfume 
trade.  Ground  glass  and 
(if);  stoppers  also  a  specially. 


ALTON.  ILLINOIS 
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UNGERER  PROTECTION 


TP  HE  new  Tariff  Act  has  profoundly  affected  the  various  classes 
*     of  odorant  materials  used  by  the  manufacturers  of  perfumes, 
cosmetics  and  soaps.    Some  of  these  materials  have  been 
the  free  list  while  others  bear  almost  prohibitive  duties. 

The  Ungerer  policy  looks  always  to  the  interest  of  the 
On  products  which  are  now  free  of  duty  we  have  endeavored  to  five 
our  customers  the  full  benefit  of  the  lower  prices  thus  made  possible. 
On  the  more  numerous  items  which  will  suffer  from  higher  duties  we 
are  protecting  our  customers  against  advances  and  supplying  them 
at  the  old  prices  so  far  as  our  present  stocks  permit. 


UNGERER  &  CO.         NEW  YORK 


OIL  ALMONDS, 

SWEET,  TRUE 

"Staff Allen's" 

[JOR  the  production  of  Oil  Almonds,  Sucet,  True,  Stafford  Allen  &  Sons  select 
*  the  finest  Italian  and  North  African  almonds,  carefully  dried  to  avoid  moulding 
during  shipment. 

The  Kernels  are  carefully  cleaned  to  remove  adhering  dirt,  then  ground  and  pressed 
in  scrupulously  clean  hydraulic  presses,  the  expressed  oil  being  carefully  filtered. 

The  exceptional  quality  of  Oil  Almonds  "StaffAllens"  is  due  to  too  factors; 
fastidious  choice  of  almonds  and  the  cold  pressing  process  in  which  no  heat  is  applied, 
thus  sacrificing  the  yield  to  produce  the  finest  possible  oil. 

STAFFORD  ALLEN  &  SONS  London 
UNGERER  &  COMPANY         New  York 
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SCHMOLLER  &  BOMPARD 

GRASSE,  FRANCE 
LEADERS  IN  NATURAL  PERFUME  MATERIALS  OF  SUPERIOR  QUALITY 


New  Shipment  Just  Arrived 

ROSE  &  JASMIN  FLOWER  OILS— 

Can  offer  at  attractive  price* 


FRANZ  FRITZSCHE  &  COMPANY 

HAMBURG,  GERMANY 


AUBEPINE 

HELIOTROPINE 

VIOLET  100'; 

(Alpha,    Beta-Methyl  ) 


MARIO  DE  PASQUALE 

MESSINA,  ITALY 


SPECIALTY 

MANDARIN 
TERPENELESS 

A*  well  a*  all  other  Italian  Terpene- 
leu  and  Handpreaaed  Oil*. 


D.  M.  BAKARDJIEF,  KARLOVO,  BULGARIA 
.  OTTO  OF  ROSE 

As  it  comet  out  of  the  still 
AROMATIC  CHEMICALS  AND  SYNTHETIC  FLOWER  OILS  OF  OUR  OWN  MANUFACTURE 


Citronellol 
Citronellol  Acetate 
Rhodinol 
Rhodinol  Acetate 
Lilac  Sweet 


Narcissus 
Geraniol 
Geranyl  Acetate 
Gardenia 
Heliotrope  Fleur 


Oriental  M 

Rose  (American  Beauty) 
Linalool 

Linalyl    Acetate    (70%  - 
and  90%) 


Jacinth  Rose 
Jasmin  White 
Syringa 
Wistaria 


Address  ail  inquiries  to  Sole  U.  S.  and  Canadian  Representatives 


COMPAGNIE  DUVAL 


CLIFF  STREET 


NEW  YORK 


Chemists  Are  at  Your  Service  for  Any  Information  That  You  May  Desire  at  Any- 
Free  of  Charge. 
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The  most  practical 
of  double  compacts 

tfifK  STANLEY'S 

Embossed  Metal 
Top  Decoration. 


NO  SAMPLE  CASES  MAILED 

Get  in  touch  with  our  nearett  representative  or  write  direct 

MR.  S.  WOODSON  HUNDLEY   .    .    .    Ne*  York  CitV  Representative 
oot  W.  osnd  Stmt.  Phon.  PuOamcU  4t)y>.  NEW  YORK  CITY.  N  Y. 

MR.  CHARLES  A.  R1NDELL  Middle  Weit.rn  Representative 

iy>  North  CUrk  StrMt.  PKon*  Randolph  3464.  CHICAGO.  ILLINOIS 

MR.  R.  F.  STIDHAM  Cal  ifornia  Representative 

P.  O.  Bo*  .4..  OAKLAND.  CALIFORNIA 

MR.  RICHARD  HOFMANN  Southern  California  Rep  resentatiVe 

1407  Ditwiler  Bid*.  Pkon*  641*8.  LOS  ANGELES.  CALIFORNIA 

MR.  LAMBERT  J.  MILES  ....        Boston  and  VicinitV  Representative 
WAVERLEY.  MASSACHUSETTS 

CLEVELAND  NOVELTY  COMPANY  .  .    .  Cleveland  Representative 
Sao  W«f  Superior  Avem»*.  CLEVELAND.  OHIO 

PINTO  &  MALABEL  Southern  Representative 

pa  Jfffnm  Counr>  Bank  Bi.iU.ng,  BIRMINGHAM.  ALABAMA 

7£e  STANLEY  MANUFACTURING  CO. 

of  DAYTON,  OHIO 
St*  other  tide  lor  Sample*  of  Stanley  Lohelt. 
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COMPACTS 

LIPSTICKS 

EYEBROW 
PENCILS 

Made  Up  Under 
Your  On>n  Brand 

Our     factory     having  been 
much  enlarged,  we  are  better 
equipped  than  ever  to  supply 
you. 

Let  our  long,  successful 
experience  guide  you.  Call 
upon  us  for  suggestions, 
samples  and  quotations. 
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American 
Synthetic  Aromatic  Chemicals 

and 

Perfumers  Raw  Materials 


Progress 

MORE  real  progress  has  been  made  by 
the  American  manufacturer  of  per- 
fumes and  toilet  articles  within  the 
past  few  years  than  in  the  twenty-five  (25) 
years  previous;  and  while  the  development 
of  the  perfume  industry  in  America  has  made 
tremendous  headway,  the  educational  side  of 
the  use  of  perfumery  must  be  considered  in 
the  stage  of  infancy. 

During  the  five  (5)  years  in  which  great- 
est progress  was  made  in  American  per- 
fumery, we  were  cut  off  from  many  of  our 
sources  of  supply  of  raw  material.  The 
American  chemist  was  thrown  on  his  own  re- 
sources, not  only  to  supply  the  demand  for 
synthetic  organic  materials  existing  at  that 
time,  but  to  supply  the  increased  demand  of  a 
newly  extended  market.  During  that  time 
the  American  chemists  faced  a  great  many 
difficulties,  in  the  way  of  training  chemical 
workers,  obtaining  raw  materials,  etc.,  but 
they  succeeded  in  supplying  the  demands  of 
the  manufacturers  of  perfumery.  To-day 


In  mailing  perfumes  n>ith  Denatured  Alcohol,  insure  (he  quality  by  specifying  Van  Dyli  &  Co.'s 

brand  Diethyl  Phthalate. 


raw  materials  are  available,  at  prices  which 
are  reasonable,  and  in  view  of  this  we  again 
have  instituted  a  new  line  of  research,  which 
has  now  bome  fruit. 

PHLOX 

Having  created  a  new  perfume  base. 
Phlox,  we  are  using  this  method  in  introduc- 
ing our  product  to  the  American  manu- 
facturer. A  blotter  impregnated  with  our 
new  product,  Phlox,  has  been  mailed.  If 
you  have  not  received  our  perfumed  blotter, 
advise  us  and  a  blotter,  as  well  as  a  sample 
of  our  product  will  be  mailed  to  you  immedi- 
ately. 

In  announcing  our  new  product.  Phlox, 
we  want  to  thank  our  friends  for  having 
co-operated  with  us  in  the  past,  and  assuring 
our  fullest  co-operation  with  every  user  of 
chemical  perfume  products  in  America,  we 
are. 

Yours  for  progress. 

Van  Dyk  at  Co. 

4-6  Piatt  Street       New  York,  N.  Y. 
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1.  The  proper  drafting  of  applica- 
turns  for  permits  and  supplemental 
forms  from  time  to  time  as  required. 


2.  The  annual  preparation  of  re- 
newal applications,  all  ready  for  sig- 
nature. 

3.  Answering  inquiries  for  informa- 
tion under  the  prohibition  laws  the 
day  they  are  received. 

4.  My  Service  Department  is  a  clear- 
ing house  for  all  difficulties  experi- 
enced by  permittees.    These  difficul- 


Let  H.  W.  Eddy 
Prepare  Your 
Application 

for  Permit  Under  the  Federal 
Prohibition  Laws — Also  Supple- 
mental Forms  and  Bond! 


The  many  details  to  be  complied 
with  and  the  difficulties  encountered 
under  the  Prohibition  laws  present  a 
task  for  an  expert. 

No  charge  is  made  for  the  extensive 
service  I  render  patrons.  The  price 
at  which  bonds  are  sold  is  the  same  as 
others  charge. 

tics  are  tabulated  and  when  the  line 
of  procedure  is  once  defined,  same  is 
available  for  use  in  similar  instances. 

Practically  all  questions  which  have 
arisen  under  the  prohibition  laws  have 
been  answered  by  my  office. 

From  the  Atlantic  to  the  Pacific,  and 
from  Canada  to  Mexico,  busy  execu- 
tives of  large  firms  find  my  services 
indispensable. 

It  costs  me  between  $30,000  and 
$40,000  per  year  to  gratuitously  render 
this  service  to  my  patrons. 

Over  12,000  firms  have  obtained  their 
bonds  of  me  and  enjoyed  my  service. 


H.  W.  Eddy— The  Bond  Man 

St.  Louis,  Mo. 
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FOR  YOUR  CONVENIENCE 
AND  PROFIT— 


We  specialize  in  the  manufacture  of  high  grade 
Toilet  products  on  which  you  can  be  proud  to  put  your 
name. 

Lemon  Cream,  Massage  Cream,  Cold,  Vanishing, 
Dental  and  Shaving  Creams;  Hair  Tonics,  Shampoos; 
face  and  Talcum  powders;  Toilet  Waters  and  Perfumes. 

These  are  our  leaders — But  we  can  supply  anything 
you  may  need  in  the  line  of  toilet  preparations  or  spe- 
cialties. 

And  we  will  give  you  service,  "As  You  Like  It,"  sup- 
plying either  in  bulk  or  in  beautifully  attractive  finished 
packages — at  truly  astounding  prices! 

Unless  you  have  an  elaborately 
equipped  Laboratory,  with  a  minimum 
overhead,  we  can,  because  of  quantity 
production,  turn  out  this  class  of  mer- 
chandise to  better  advantage  and  much 
more  economically  than  you. 

Why  not  write  us  about  it !  Doing  so 
puts  you  under  no  obligation — And  no 
order  is  too  large  or  too  small. 

We  Can  Save  You  Money. 

Prices,  Sample*  and 
Full  Details  on  Request, 


COMMERCIAL  LABORATORIES,  Inc. 
NEWARK,  NEW  YORK  STATE 
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JVatural  iProducta  Go. 

cPRESENTS 


7$ 


Sample  Mailed  on  Application 

TMATURAL  .PRODUCTS  <2. 

f//Vf  fl/tf/C  ODORANT MATERIALS 
175  FIFTH  AVENUE 
NEW  YORK,U.SA. 
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BEESWAX 


Bleachers  and  Refiners 


WHITE  SUN-BLEACHED  BEESWAX 


Pure  Crude  Beeswax 

Refined  Yellow  Beeswax 
Powered  Carnauba 

Bleached  and  Crude  Carnauba 

Ceresine,  all  colors 
Paraffine 

Figure  Wax 

Spermaceti — Stearic  Acid 

Mineral  White  Oil,  all  grades 
Pure  Country  Beeswax 

Palm  and  Rose  Wax 
Bayberry  Wax 

Our  products  are  endorsed  by 
the  most  discriminating  trade. 

WRITE  FOR  SAMPLES  AND  PRICES 


E.  A.  Bromund  Co. 


258  Broadway 


New  York  City 


Factory 
ELMSFORD 
New  York 


FRANK  B.  TRACY,  Agent 
918  Hartford  Building 
Chicago,  111. 
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"A  Business  Built  on  Recommendation" 


Hand  made  by  French  Plastic  Method 
or  Machine  Compressed  on 
Patented  Metal  Plates,  Glass  or  Porcelain 


COSMETIC  SPECIALTIES 


INSTALLATION  OF  PLANTS 


for  the  manufacture  of 
Poudre  Compactes — Rouges 
Eye  Brow  Pencils,  Lip  Rouges 


Joseph  L.  Stum mer,  B.  Sc.,  Ph.  G. 

Manufacturing  and  Consulting  Chemist 

Office  and  Laboratories: 
201  Fulton  Street,  New  York 

(Opposite  Hudson  Terminal) 


COMPACTES 


Poudre 


Supplied  in  Bulk  or  put 
up  under  your  own  Name 


Telephone  Cortlande  2527 


Cable  Address:  "Cosmetic' 
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CAPES -VISCOSE 


(TRADE  MARK) 


THE  growing  popularity  of  Capes -Viscose 
with  leading  manufacturers  is  due  to  the 
all-round  service  given  by  this  capping. 

Not  only  is  it  possible  to  reproduce  the  color 
of  the  contents  or  the  label  of  your  container 
but  the  possibilities  for  new  and  striking  color 
combinations  are  almost  limidess. 

Capes- Viscose  arc  hoods  of  cellulose  which  are 
applied  moist  to  the  bottle  economically  and 
without  machinery.  They  dry  quickly  forming 
an  absolutely  sanitary,  non  absorbent  and  dur- 
able seal  over  the  stopper,  lip  and  neck  of  the 
botde,  making  it  impossible  for  the  contents  to 
leak  or  evaporate.  They  are  so  strong  that  it 
is  impossible  to  twist  or  slip  a  properly  fitting 
cap. 

Those  who  have  tried  other  cappings  now 
demand  Capes- Viscose. 

(Name  of  product  illustrated  furnished 
on  application) 

Sole  Selling  Agents  for 
CAPES- VISCOSE— The  Idral  Capping  Material" 

ANTOINE  CHIRIS  CO. 

'47''}$  Waveriy  Place,  New  York 
American  Worki:    Delawanna,  N.  J. 

Candian  Office:  489  Sc.  Paul  St.,  West,  MONTREAL 


Digitized  by  Google 


GERANIOL— CHIRIS 


The  supremacy  of  the  Rose  among  all  the  blossoms  of 
the  earth  has  made  it  a  subject  of  intense  study,  not  only  by 
the  floriculturist,  who  has  profited  by  irs  extreme  adaptability 
to  variation  in  form  and  color,  but  by  the  chemist  who  has 
successfully  reproduced  its  various  types  of  fragrance. 

GERANIOL  is  practically  indispensable  in  the  com- 
pounding  of  Rose  and  other  odors,  where  a  rose -like 
character  is  desired  and  in  its  pure  form  gives  the  desired 
effect  without  discordant  notes. 

GERANIOL— Chiris,  is  a  colorless  liquid,  absolutely 
pure,  possessing  a  sweet  rose- like  odor,  and  can  be  readily  dis- 
tinguished from  ordinary  qualities  on  account  of  its  lower 
specific  gravity,  and  greater  solubility  in  dilute  alcohol. 


The  Same  Sin  re  1 7hS 


Antoine  Chiris  Company 

147-153  Waverly  Place.  Ncu  York 
American  Works— Dclawanria,  N.J. 


m  St.  Paul  St.,  West 
MONTREAL 
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GLASSWARE    AND    APPARATUS    FOR  PERFUMERS 


Plain  White 
Vials 

Hand  made  of 
heavy  glass  with 
stoppers  and  rods. 
Ground  tight. 
Capacity  3cc  (9-10 
vials  will  hold  1 
ounce). 

Ideal  for  Sampling 


Deliveries 
Immediate  from 
Stock 


5 


Filling 
Apparatus 

We  specialize  in 
the  manufacture 
of  apparatus  for 
Small  Vials  and 
Bottles. 

Style  300, 

complete,  $10 
Style  350, 

complete,  $12 

Special  styles  or 
sizes  desired  made 
to  order  or  speci- 
fication. 

Write  for  full 
information. 


Colored 
Striped 

Perfume  Vials 

Complete  line  of 
colored  striped  per- 
fume vials  in  numer- 
ous styles,  colors  and 
sizes. 

Non  refutable  perfume 
vials— a  new  creation 
to  build  sales  for  your 
perfumes. 


Sealtight  Capping 
Material 

Watertight,  airtight,  im- 
mune to  alcohol,  ether,  oils 
or  grease.  Easily  applied, 
low  in  cost. 

Laboratory  Glassware 

Full  line  of  laboratory 
glassware  and  apparatus 
of  all  descriptions. 


PARIS 


Write  for  Samples 

SCIENTIFIC  UTILITIES  CO.,  Inc. 

18  East  16th  Street,  New  York,  N.  Y. 

HAMBURG 


BERLIN 
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Manufacturing  Chemists! 

Quality  Products 


"THE  STANDARD  BY  WHICH  ALL  OTHERS  ARE  JUDGED" 

KREMOL 

Registered 

A  pure  white  mineral  oil  of  exceptional  quality  especially  refined  for  use 
in  manufacturing  COLD  CREAMS.  NOSE  and  THROAT  SPRAYS  and 
general  pharmaceutical  purposes.  Made  in  two  grades — LIGHT  and 
HEAVY. 

MEDICOL 


A  medicinal  white  mineral  oil  of  super-quality.  Manufactured  especially 
for  Internal  Use.  Made  in  five  grades— LIGHT,  MEDIUM,  HEAVY, 
EXTRA  HEAVY  and  SPECIAL  HEAVY.  All  grades  more  than  con- 
form to  the  requirements  of  the  U.  S.  P. 

SHERPETCO 


PETROLATUM 
AMBER  U.  S.  P.  LILY  WHITE  U.  S.  P. 

EXTRA  LIGHT  AMBER  U.  S.  P.  WHITE  SUPERFINE  U.  S.  P. 
CREAM  WHITE  U.  S.  P.  SNOW  WHITE  U.  S.  P. 

Manufactured  from  strictly  PENNSYLVANIA  CRUDE,  filtered  for 
COLOR,  TASTE  and  ODOR. 

SHEROLINE 

Registered 

A  synthetic  petroleum  jelly,  snow  white  in  color,  used  as  a  base  for  COLD 
CREAMS,  CAMPHOR  ICE,  SALVES,  OINTMENTS,  etc. 

Sherwood  Petroleum  Company,  Inc. 

General  Offices 

BUSH  TERMINAL.  BROOKLYN,  N.  Y. 

Refinery,  J  Sunset  8049  Eastern  Works, 

Coraopoli.,  Pa.  xeiepnope..  (  Sunget  7W2  Brooklyn,  N.  Y. 
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Service  and 
Quality 

f  F  your  powder  or  rouge  is  of  the  highest  quality 
*•  — and  you  pack  it  in  a  beautiful  container — then 
complete  the  package  with  an  Alva  compact  puff. 

Alva  compact  puffs  are  made  of  pure  Lambs  wool, 
Eiderdown,  Wool-Fabric  and  Velour.  They  may  be 
had  with  satin,  chamois  or  leather  backs  in  any  color 
to  suit  your  color  scheme. 

Low  operating  costs  enable  us  to  quote  most  attrac- 
tive prices. 

.Send  ui  your  pu/7— ice  trill  be  glad  to  quote  on  it. 

ALVA  MANUFACTURING  CO. 

Lindenhurst,  Long  Island 

N.  Y. 
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The  Goal 


TT  has  long  been  the  goal  of 
A  the  alcohol  manufacturers  to 
satisfy  the  exacting  demands  of 
the  perfumer.  The  perfumer 
requires  alcohol  to  be  odorless. 
Odor  carrying  bases  are  the  per- 
fumers' own  field,  he  adds  them 
to  suit  each  individual  product. 
He  also  demands  that  on  long 
standing  the  alcohol  be  com- 
patible with  the  many  valuable 
bases  to  which  it  is  added. 

To  meet  these  severe  require- 
ments the  progressive  alcohol 
distiller  has  utilized  every  pos- 
sible means  at  his  disposal. 

What  is  the  result?  Year  by 
year  the  quality  of  the  finest 


spirits  was  bettered  until  the 
limits  of  careful  distillation 
were  reached.  Trained  chemi- 
cal engineers  then  assumed  the 
burden.  Today  a  discriminat- 
ing clientele  of  perfumers  are 
using  a  chemically  pure  alcohol 
in  their  finest  creations.  The 
normal  minute  impurities  pres- 
ent in  even  the  finest  cologne 
spirits  have  been  completely  re- 
moved. 

The  goal  has  been  reached  at 
last.  Chemically  Pure  Alcohol 
is  entirely  free  from  any  sub- 
stances which  would  impair  its 
odor,  or,  react  with  his  bases  on 
standing. 


It  is  safe  for  the  finest  work  of  the  Perfumers'  Art 


U*  S*  Industrial  Chemical  Co. 

27  William  Street  New  York  City 
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Better 
Powder  Puffs 

for  all  sizes  and  styles 
of  compact  boxes 

Q  Puffs  that  beautify  your  package 
and  completely  fulfill  their  purpose 
— to  take  up  and  apply  powder 
effectively. 

Q  Made  only  of  the  softest,  purest 
lamb's  wool,  woven  into  plush  on 
our  own  looms  at  NewRochelle,N.Y. 

Q  Orders  are  being  booked  now 
for  1923  Spring  deliveries. 

MAURICE  LEVY 

HYGIENOL  BUILDING 
120-122  WEST  41st  STREET 
NEW  YORK 
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GO  SAFE" 


MAILING  BOXES 

PATENTED 
The  Most  Efficient  Mailer  on  the  Market 


Mail  Your  Samples 

Mail  Your  Advertising 

Mail  Your  Orders 

In  a  Mailer  that  combines  Neatness, 
Durability  and  Economy 


Attractive  Designs 
and  Color  Combinations 
make  our  Set  Boxes  Unusual 


Write  us  today 


Young  Brothers 

A  V/Llllg    JJIUUIV/IO       (REG.  U.  S.  PAT.  OFFICE) 


New  York  Office.  130  W.  42nd  Street 
Bush  Terminal  Sales  Building  (4th  Floor) 


Providence,  R.  I. 
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Imperial  Metal  Mfg.  Corpn. 

81-85  Sunswick.  Street 
Long  Island  City,  N.  Y. 


ORIGINATORS 

OF 

LEAK  PROOF 
SPRINKLERS 


Patented 
July  7,  1914 


TUBES 

of 

Uniform  quality 
Beautiful  design 
Excelling  workmanship 
Superior  decorating 


Atlantic  Manufacturing  Co. 


46-56  Nassau  Street 
Newark,  N.  J. 


Western  Representative 

I.  D.  Faden 
N.  La  Salle  St.,  Chicago,  III. 
Phone  Dearborn  2736 
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TSfa?  WEPPIO  ^uipmaiic  t 
Combination  ibldino  and  Qi'ppino  MachiriG 

for 

CollapsibleTubes 

I  loulilts  \  our  \. 
production,  y 

Cuts  your  operating 
♦  \pense. 


Diameter  of  tubes,  as  spe- 
cified. 

Adjustable  for   length,  2 

to  6  in.  tubes. 
All  sliding  blocks,  bronze. 
All  gears      in.  face  bronze 

bushed. 
Roller  Chain  Drive. 
Motor     complete  with 

switch,  cord   and  plug, 

1-3  H  P. 
Height  of  tabic  from  floor, 

31  ins. 

Size  of  table,  21  x  40  ins. 
Size  of  clip  tray,  8  x  30  ins. 
Total  height,  53  ins. 
Floor  space,  39  x  40  ins. 
Net  weight.  500  lbs. 
Gross  weight.  700  lbs. 


\\  rite  '/•< 

II  >•  Inn  e  a  machine 
to  fit  your 

requirements. 


The  WEPPIO  Manufacturing  Company 

733-737  North  Carpenter  51.  Chica6o,Illinois 
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oA  Popular  Type 


The  crimped  edge,  dome  top,  round  paper 
box  as  a  container  for  face  powder  has 
won  deserved  popularity. 

Given  a  distinctive  design  and  the  artistic 
finish  found  in  all  ROWELL  paper  boxes, 
this  style  readily  finds  companionship  with 
costly  accoutrements  on  Milady's  dressing 
table. 

E.  N.  Rowell  Co.,  Inc. 

Batavia,  New  York 


Pencil  Box    one  of  our  many  specialties 


r 

E.N.  towELL  €a,IkCn 

Paper  Box  Mfgrs 
Batavia.  N.Y. 


For  the  handling  of  large  quantities  of 
small  boxes  of  every  description  for  the 
Drug  and  Allied  industries,  our  Factory  is 
equipped  with  modern,  automatic  machinery 
that  is  the  last  word  in  paper  box  manu- 
facture. 

But  the  mechanical  features  of  our  work  are 
no  more  important  than  the  quality  of  our 
service. 


E.  N.  Rowell  Co.,  Inc. 

Batavia,  New  York 
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Filling  Machines 

for  cold  cream — vanishing  cream 

sa  Ive — pas  te — etc. 


A  girl  is  unusually  skillful  if  she  can  fill  an 
average  of  20  doz.  jars  an  hour  by  hand.  But 
that  same  girl  with  a  Karl  Kicfer  Filling  Ma- 
chine will  fill  50  to  300  doz,  jars  an  hour  (de- 
pending on  the  size  of  the  machine  used.) 

With  this  saving  of  labor,  packaging  costs 
are  cut  to  a  mere  fraction  of  the  cost  of  hand 
work,  and  the  money  invested  in  the  machine 
is  quickly  returned. 

With  Kicfer  machines,  the  filling  is  perma- 
nently clean  and  accurate — the  result  of  fine, 
accurate  construction  of  all  operating  parts. 
Acid-resisting  metals  which  will  not  affect  the 
product  are  used. 


Above  is  the  Automatic  Mono-Piston  Filling 
Machine — capacity  100  to  125  doz.  jars  an  hour. 
It  fills  a  solid  pack  from  the  bottom  up. 

Below  is  the  Visco  Filling  Machine — capa- 
city 175  to  300  doz.  jars  an  hour.  It  is  wonder- 
fully accurate,  clean  and  simple. 

We  also  make  Jar  Levelers,  Screw  Capping 
Machines,  Belt  Conveyors,  Jar  Rinsers,  Driers, 
etc.    Write  for  catalogs. 


The  Karl  Kiefer  Machine  Co. 

Cincinnati,  O. 
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Read  3-Speed  Emulsif ier 


Mixing  is  a  highly  important 
operation  which  is  all  too 
frequently  done  in  the  wrong 
kind  of  a  machine.  You  can 
waste  a  lot  of  money  in  ex- 
cessive power  and  repair 
costs.  You  can  waste  still 
more  in  the  quality  of  product 
that  follows  inefficient  mixing. 


READ  MIXERS 


re  made  to  suit  all  kinds  of  mix- 
ng    problems.     Whether  your 
>roduct  is  a  dye  or  a  drug — you 
ill  find  that  there  is  a  Read 
lixer  that  will  handle  it. 

~ou  should  carefully  investigate 
ic  qualities  of  Read  Mixing 
lachines.  The  savings  you  can 
lake  through  its  use  arc  real. 


Write  for  Catalog 


READ  MACHINERY  COMPANY 

YORK,  PA. 

MIXING    MACHIN  ERY    OF    ALL  KINDS 
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Capacity 
60  to  100 
Jars  per 
M  inute 


Fill*  Clean 
and 
Accurate 


Hand  Filler  for 
smaller  capacities 


The  "Superior"  Type  Filling  Machine 

PATENTED  DEC.  27,  1921 

FILLS  DIRECT  OR  FROM  THE  BOTTOM  UP 

One  of  our  many  models  designed  to  fill  such  products  as 

Vanishing  Creams 
Pastes  Salves 
and  All  Semi-Solid  Products 

Special  attachments  for  scraping  off  jars  level, 
and  special  metal  used  for  acid  products 

THE  FILLER  MACHINE  CO.,  Inc. 

PHILADELPHIA,  PA. 

Original  Inventors  and  Manufacturers 

Doe*  avoey  wixh  the  ipatula.  New  York  Office:      B.  F.  ADAMS,  Mgr.     799  BROADWAY 

Write  for  details. 


Stuff*  the 

product 

into 

container 
from  the 
bottom 
up. 
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H.-A.  CONTINUOUS  DRYER 


The  construction  and  operation  of  the  Houchin-Aiken  Continuous 
Dryer  for  soap,  unlike  all  others  on  the  market,  utilizes  BOTH  sides  of 
the  dryer  aprons,  thus  increasing  the  capacity  of  the  machine  very 
much.  The  aprons  are  made  of  perforated  steel,  and  will  never  wear 
out. 

The  design  of  the  dryer  makes  possible  a  much  more  economical 
distribution  of  heat,  and  a  consequent  saving  in  steam,  while  it  has  a 
positive  circulation  of  warm  air  currents,  with  the  incoming  cold  air 
chilling  the  warm,  dried  chips  before  being  heated  and  drying  soap. 

The  machine  is  adapted  for  drying  both  laundry  and  toilet  soaps, 
direct  from  kettles  or  crutchers. 

The  capacity  may  be  made  according  to  purchaser's  requirements, 
the  machine  being  constructed  in  sections. 


■  ■■■■■■ 


Co.  Inc. 

Engineers  &  -Machinists 

26  Court  St.  BROOKLYN,  N/E 
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Star  Non-Beverage  Grain  Alcohol 

* 
* 

* 
* 
* 
* 
* 
* 

* 

♦ 
* 

* 

T^HREE  STAR  Mon-Bevrrage  Grain  Alcohol,  made  under 
our  own  patented  process,  combines  absolute  freedom 
from  objectionable  odor  with  the  utmost  purity.    It  is 
double-distilled. 

Denatured  with  diethyl  phthalate  of  the  highest  grade, 
our  39B  and  39C  formulas  are  not  only  an  ideal  solvent 
for  perfumes  and  toilet  waters  but  they  are  also  tax  free. 

Will  be  pleased  to  furnish  sample  of  Specially  De- 
natured Formulas  on  request. 

* 
» 

* 

* 
* 

* 
* 
* 
* 
* 

* 

* 

+ 
* 
* 
* 

The  GEORGE  WIEDEMANN  CO. 

■ 

Incorporated 

Newport,  Kentucky 

* 

* 

* 
* 
* 

* 

* 

Commonwealth  Chemical  Coipoiation 


Coumor-in 


Products 


Finest  Quality 

COUMARIN 

Large  and  Small  Crystals 
A  white  and  lustrous  product 
of  rich,  fragrant  odor 

^MATHIESON  ALKALI  WORKS'^ 

25  WEST         STREET         NEW  YORK  CITY 
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NEUMANN 
BUSLEE 
WOLFE 
INC. 


:: 


:: 
•  - 


V: 


KAOLIN 
SPERMACETI 
STEARIC  ACID 
WHITE  BEESWAX 
GUM  TRAG AC ANTH 
ESSENTIAL  OILS 
AROMATIC  CHEMICALS 
CERTIFIED  FOOD  COLORS 
PERFUME  SPECIALTIES 
VANILLA  BEANS 
ZINC  STEARATE 
CASTILE  SOAP 
RICE  STARCH 
ZINC  OXIDE 
CHALK 


It 
!{ 


:: 


:: 


3  2  1 
NORTH 
SHELDON  ST. 
CHICAGO,  ILL 


Beauty 

is  only  skin  deep 
BUT 

for  VALUE  in  Boxes 

Look  Under 
the  Surface 

ARE  YOU  GETTING 
YOUR  MONEYS  WORTH? 

Ferdinand  Buedingen 
Company 

ROCHESTER  -  NEW  YORK 

BOX  BUILDERS 
FOR  EVERY  NEED 

Nei»  York  Office  and  Shonroom 
152  WEST  42nd  STREET 

Chicago  Office 
38  SOUTH  DEARBORN  STREET  j 


ROSE  LABEL  AND  BOX  COMPANY 


Satisfaction  Guaranteed 


-J 
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DAY  Lightning  Packer 
for  High  Speed  Work 


The  DAY  Steel  Frame  Packer  ii 
pecially  for  speeding  up  the  output  of  your  plant 
and  for  heavy  duty.  In  the  home  office  filet  of 
The  J.  H.  Day  Company  are  unsolicited  letter* 
from  many  of  the  largest  manufacturer*  of  toilet 
goods  preparation*  and  other  product*  in  the 
country  telling  of  the  remarkable  speed  and  en- 
during qualities  of  the  Lightning  Packer.  Whether 
it  is  a  half  ounce  or  a  six-pound  package  you  wish 
to  fill,  this  DAY  equipment  will  do  the  work.  If 
your  needs  are  special,  DAY  will  build  a  special 
machine  to  suit  your  need*. 

Equipped  With  Automatic  Feeder 

The  work  of  the  Lightning  Packer  i*  facilitated 
by  the  use  of  this  feeder.  It  can  be  connected 
with  a  bin  or  hopper  above  and  adjusted  so  as  to 
keep  the  same  amount  of  material  in  the  hopper 
at  all  time*,  insuring  uniformity  of  work  and  sav- 
ing a  great  deal  of  time  spent  in  handling  material. 

Write  for  a  copy  of  our  Catalogue  of  Special 
Machinery. 

The  J.  H.  Day  Company 

Cincinnati,  Ohio 

New  York     Boston     Buffalo     Philadelphia     Kaniu  Cttv 
CotumW      Milwaukee     Minneapolis  PI«*WIh 
San  Francisco      St.  Louis  Atlanta 


For  Manufacturers  of  Tooth  Paste,  Shaving  Creams, 

Face  Powders,  etc. 

We  Specialize  in  the  Production  of  Powdered  and 
Chip  Soaps  for  This  Purpose. 


POWDERED  NEUTRAL  SOAP  FOR  TOOTH  PASTE 
SPECIALLY  IMPORTED  SPANISH  CASTILE  SOAP,  POWDERED 
PURE  WHITE  CHIP  SOAP 
POTASH  SOFT  SOAPS 

Most  Tooth  Paste  Troubles  Originate  in  the  Soap  Used. 
We  have  solved  many  such  problems  for  our  customers. 


L.  M.  GOLDSMITH 


321  Broadway 


New  York 
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COPPORATION 


7JItan.\A^actu.rin.<y 
Gkemists 


l^N'Sort  Company  m$*. 

Specialists  in 


MAIN  OFFICE  , 
540  SENECA  STREET, 
BUFFALO,      N.  Y. 
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IMPORTERS  AND  GRINDERS 

Prime  LEE  MOOR,  Bolted  Grade  of 
ENGLISH  CHINA  CLAY  (KAOLIN) 

Foreign —  TALC*  — Domestic 
FULLER'S  EARTH  (Genuine  English) 


INFUSORIAL  EARTH 
PRECIPITATED  CHALK 
PREPARED  CHALK 


STEARATE  OF  ZINC 
PARIS  WHITE 
WHITING — All  Grades 


Hammill  &  Gillespie,  Inc. 

Founded  A.  D.  1848. 
240  and  242  FRONT  ST.,  NEW  YORK 


A.  C.  DRURY  &  CO. 
420  Ruth  St.  Telephone  Central  2349 


Alexander  Compact  Rouge  Machine 


FORMULAE 

furnished  for  toilet  preparations, 
perfumery,  liquid  soaps,  pharma- 
ceuticals, etc.,  especially  designed 
to  meet  requirements  for  De- 
natured Alcohol  Permit. 


for  Making  Any  Sized 
Compact 


Formulae  for  Cora- 
pacts,  including  new 
French  type,  furnished 
free  to  clients. 


ROUGE  AND  POWDER 
COLORS 

Red  A 
A-145 


Indian  Red 


Consulting  Service  on  Yearly  Contract 

A.  ALEXANDER  1123  Broadway  New  York 

Telephone  Chelsea  3186 
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Perfumers  &  Jewelers  Box  Co. 


214-216  West  14th  Street 
NEW  YORK 

Attractive,  Well-made  Boxes 


mum 'u  i:i  i  i:iii.i;;i:.;li 
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OIL  JASMIN  SYNTHETIC 
OIL  NEROLI  SYNTHETIC 
OIL  ROSE  SYNTHETIC 


TERPENELESS 
OILS 

ORANGE  AND  LEMON 


OIL  SANDALWOOD  E.  I. 

PRODUCTS  WELL  WORTHY  OF  YOUR  ATTENTION 


H.  C.  RYLAND 


ESSENTIAL 
OILS 


Importer  and  Exporter 

52  LAIGHT  ST. 
NEW  YORK 

Chicago  Office:  2704  Greenview  Avenue 


AROMATIC 
CHEMICALS 
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Co-eD 


Unusual 
Seals 
help 
to  sell 


THE  first  sales  of  perfumes  and 
powders  may  depend  upon  the  ap- 
peal which  the  product  makes  to  the  tye. 
Give  your  product  a  distinctive  touch  — 
an  unusual  Dcnnison  seal  to  brighten  the 
bottle  or  box  —  and  you  are  one  step 
nearer  a  sale. 

Dcnnison  seals  are  first  of  all  quality 
seals.  They  are  capably  designed  and 
carefully  manufactured.  A  Dennison 
seal  is  a  mark  of  merit  on  any  product. 

Fill  out  the  coupon  and  write  for  samples, 
without  any  obligation.  You  may  find 
a  new  idea  for  your  seal. 

Dennison  has  also  made  the  finest  boxes 
for  perfumers  for  seventy-five  years. 


^Wnioorv  o\  1< ;u  i  u  fuc  [  i  i  i  [  t \y  (E<x 


THE 


(TAG 


MAKERS 


Dept.  2  A.-P.  FraminKham.  Mass. 
Please  »end  me  samples  of  fine  seals  for  Perfumers. 

Address   


BOXES 

for    Rouge    and    Compact  Powder 
Hinge  and  Slip  on  Covers 

Advantages  of  Our  Box 
HINGE 

Our  watch  case  hinge  has  been  per- 
fected  to  OPEN  ALL  THE  WAY 
DOWN  WITHOUT  AFFECTING 
THE  HINGE. 

BEZEL 

Our  bezel  was  pronounced  by  ex- 
perts, to  be  the  best  on  the  market,  it 
makes  the  mirror  appear  beveled,  and 
also  makes  it  look  larger. 

SIZES: 

iya  in.,  2«4  in.,  2ft  in.,  2l/2  in. 

LIP  STICKS 

Oval  and  Round 

EYE  BROWS 

three  piece 

ALL  FINISHES 
AND  DESIGNS 

Samples  and  Quotations  on  Request 

MAJESTIC 
METAL  SPECIALTIES 

( Majestic  Macliine  fir  Tool  Co.,  Jhc.) 

MANUFACTURERS 
Metal  Specialties  for 
Perfumers 

197-201  Grand  Street 
New  York 

Telephone  Canal  8455 
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A  Fitting  Package 

for  Your  Product 

(  lombining  the  practical  with  the  artistic.  Hen- 
ryco  Quality  Containers  are  suited  for  the 
cheaper  and  medium  priced  perfumers,  as  well 
as  the  highest  priced  goods  demanded  by  fasti- 
dious patrons. 

An  organization  whose  entire  time  and  thought 
is  devoted  to  container  making,  is  at  your  com- 
mand.   Inquiry  places  you  under  no  obligation. 


IRA  L.  HENRY  CO. 

Watertown,  Wis. 
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A  WASHER  THAT  PAYS 


X 


1 


The  wide  variety  of  size*  that  can  be 
washed  on  the  I*.  S.  Automatic  Bottle 
Washer  and  R  inter  in  only  one  of  its 
values. 

The  heavy  construction  <iuarantces  a 
longer  life. 

The  solid  bronze  and  braes  fittings  and 
vital  parts  guarantee  freedom  from  water 
corrosion. 

Special  strainer  and  separator  valves 
keep  out  all  foreign  matter. 

Hot  or  cold  water  or  steam  can  be  uti- 
lized at  will. 

Price  very  reasonable. 

A   complete  analysis  of  this  machine  sent  on 
request 


U.  S.  BOTTLERS  MACHINERY  CO.,   4017-4031  N.  Rockwell  St.,  Chicago,  111. 

Eastern  Office  and  Display  Room,  l.>  Murray  Sc.  New  York  City,  N.  Y. 


Wm.  S.  Briefer  &  Co. 


L 


58  W.  38th  Street 


New  York  Citv 


Beautiful  Vanity  Puffs  —  Cosmetics 

LET  us  figure  with  you  on  your 
requirements  for  Vanity  Puffs, 
Lipsticks,  Eyebrow  Pencils  and  Cos- 
metique. 

We  have  engaged  the  ablest  talent 
available — men  experienced  both  here 
and  abroad — to  manufacture  these  for 
you  under  your  own  name — and  our 
prices  and  service  will  appeal  to  you. 

Samples  submitted  upon  request. 
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OPEN 


CLOSED 


Telescope  Top 
for  Tooth 
Powder  Cans 


To  retain,  and  even  improve 
your  business  in  tooth-powder, 
in  the  face  of  tooth  paste  popu- 
larity, it  is  necessary  to  modern- 
ize the  package. 

Write  for  sample. 


Designers  and  manufacturers  of 
Sheet  Metal  Specialties — such 
as  caps  for  talcum  and  tooth- 
powder  cans  and  jars  in  Brass — 
Polished  Nickel  Plated,  etc.— 
and  other  metals. 


BRASS  GOODS  MFG.  CO. 

345  ELDERT  ST.,  BROOKLYN,  N.  Y. 


CITRONELLOL  Prima 
$7.00  per  lb. 

Special  price  for  quantities 


Quality:  "P.  F.  W.  Standard 


II  jrou  u»e  Otronellol 
it  ii  well  worth  while 
to  write  for  a  iample 
—  TODAY  — 


Polak's  Frutal  Works,  Inc 

180  Lafayette  St, 
New  York  City  (Canal  4160) 


y  Google 


THE    AMERICAN  PERFUMER 


97 


ESTABLISHED 


INCORPORATED 
1922 


Shipkoff  s  Pure  Otto  of  Rose= 


Main  Offices: 
Shipkoff  ft  Co.,  Ltd. 
Sofia,  Bulgaria 

Branch  Office: 
Kazanlik,  Bulgaria 

Model  factories: 
In  all  main  centers 
of  the  Rose  District. 

Highest  Awards 
Including  four  Grand 
Prizes. 


Nature's  loveliest  flower  creation  is  the 
Rose,  and  Nature's  richest  basic  odor  is 
the  odor  of  the  Damask  Rose.  Nature, 
the  mother  of  all  art,  never  creates  a  per- 
fume in  a  flower,  without  using  a  fair 
fraction  of  the  Damask  Rose  Basic  Odor, 
to  give  it  that  round,  harmonious  perfect 
finish,  that  charms.  Follow  Nature's 
example  and  never  create  any  perfume 
without  using  a  fair  part  of  the  richest 
and  foremost  basic  rose  odor  which  can 
be  got  only  from  Shipkoffs  absolutely- 
pure  Otto  of  Rose.  The  real  value  of  Otto 
of  Rose  lies  entirely  in  its  absolute  purity. 

Always  use  Shipkoff's  Otto  of  Rose. 


American  Office 

SHIPKOFF  &  CO.,  Inc. 

219  PEARL  ST.,  NEW  YORK,  N.  Y. 


Distributing  de- 
pots: Paris,  London, 
Hamburg  and  in  all 
main  perfumery  cen- 
ters. 

Montreal  Depot: 
41-43  Youville  Place. 

London  Depot : 
S  Gettspur  St. 
Newgate  St. 

E.  C.  1 

Original  packages: 
4,  8,  16.  24,  32,  40,  48, 
50,  64,  72  and  80  ozs. 
each. 


Appearance  Can  Arouse  Desire 

THEREFORE  THE  DISPLAY  OF  A  PLEASING  BOX  PRODUCES 
A  DESIRE  FOR  THE  GOODS  IT  CONTAINS. 

We  Specialize  in  Round  Face  Powder  Boxes 

Write  before  placing  your  next  contract. 

The  Randolph  Paper  Box  Co.,  Inc. 

1307-1313  Ross  St.  Richmond,  Va. 
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Announcing 

Roseol  J.M. 

A  new,  powerful  and  sweet 
synthetic  Rose  Base  for 
Powders,  Creams,  Soaps 
and  Perfumes.  A  truly 
maximum  rose  for  mini- 
mum price. 

$6.00  per  lb. 

Quantity  price  quoted  on  request. 


Made  in  U.S.  A. 

Citronellol  Linalool 

Linalyl  Acetate 
Geraniol  S.     Citral  C.  P. 


Terpeneless  Oils 

Orange  —  Lemon  —  Limes 
Bergamot  —  Juniper. 

These  oils  are  completely 
terpeneless,  as  proved  by 
their  complete  solubility  in 
2  volumes  of  70%  alcohol. 


Industrial  Aromatic  Co. 

Manufacturers 

4020  TENTH  AVENUE 
NEW  YORK  CITY 


Collapsible  Tubes 

Guaranteed  Not 
to  Peel  or  Crack 


Pure  Tin  or  Lead 
Plain  or  Decorated 


WHEKL1NG  STAMPING  COMPANY 

F Orfory  f'.aitern  RtpttimSativ* 

WHEELING.  W.  VA.        CEO.  K.  DILLER 

B.    E.    STOVtK.    Sm\n    M(r  .   90   Wwi    Mr  «r.    N«tt  Y«rk 


Digitized  by  Google 


Google 


i  PALLAS  MANUFACTURING  COMPANY  INC. 

Ill 
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FANCY  BRASS  BOXES  and  POWDER  PUFFS 


1 

|  RECEIVING  AND  SHIPPING  | 

OFFICE 


THE  NEW  HOME  OF  THE 

Pallas  Manufacturing 
Co.,  Inc. 

\\r'  take  pleasure  in  announcing  to 
W  the  trade  thai  we  are  now  located 
in  our  tK-\v  home  at  459-463  East  113rd 
Street,  New  York  City,  where  our  manu- 
facturing facilities  have  been  trebled. 

<  »ur  new  quarters  have  been  equipped 
with  tin-  very  latest  and  must  modern 
machinery. 

\\  ilh  tin-  added  facUitiea  made  available 
in  dttt  m  a  home  we  will  be  in  a  position 
to  make  prompt  ami  satisfactory  deliver- 
ies well  a-  supply  "iir  customers  with 
the  latest  designs  and  most  attractive 
finishes  in  all  kinds  of  metal  vanity  hoxes 
anil  pow<ler  pull's. 

Pallas   Manufacturing  Co., 

Telephone:  Mon  Haven  4254 

459-46?  E.  1 1  ird  Street,  New  York  City 
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ALCOHOL 


FOR  MANUFACTURING,  INDUSTRIAL,  SCIENTIFIC  AND 

TECHNICAL  PURPOSES 

U.  S.  Industrial  Alcohol  Co. 

Executive  Offices:  27  William  Street,  New  York 

Branch  Sales  Offices  and  Distributing  Warehouses 

NEW  YORK  BALTIMORE  ST.  LOUIS  NEW  ORLEANS 

BOSTON  CINCINNATI  KANSAS  CITY,  MO.    ST.  PAUL,  MINN. 

PHILADELPHIA  CHICAGO  PEORIA,  ILL. 

CLEVELAND  DETROIT 

For  Toilet  Powders 
PLYMOUTH  STEARATES 

of 

ZINC— MAGNESIA— ALUMINUM— CALCIUM 

ZINC  OXIDE— JAVA  RICE  STARCH 


GJ 

1 


For  Toilet  Creams 
PLYMOUTH  REFINERY  PRODUCTS 

COLD  CREAM  OILS— PETROLATUMS 

IMPORTED  STEARIC  ACID 

SUN  BLEACHED  WAX— CERESENE  WAX— PARAFFINES 
Exports— M.  W.  PARSONS — Imports 

•nd 

Plymouth  Organic  Laboratories  New  York 
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THE  HOME  OF  PEERLESS  TUBES 


And  Peerless  Tubes  are  all  their  name  implies  in  perfection  of  manu- 
facture, in   decoration  and  cleanliness.     May  we  lend   yon  (ample*  ? 

THE      PEERLESS      TUBE  COMPANY 

48  Locust  Avenue,   Bloomfield,  N.  J. 

MEADOWS  &  TOWER  82  Wa.t  Wa shin* ton  St.    Phone  Central  5299) 
stive..  GEORGE  W.  SMITH  &  SONS.  83  Natoma  St..  Sao  Franc 


For  Face  Powders  — 


Stearate  of  Magnesia 


Light.  Great  Adhesiveness.  Pure  White.  Immeasurable 
Fineness.  Heavy  if  desired.  Dusts  out  under  the  puff  like 
the  finest  pollen. 

Stearate  of  Zinc 

Odorless.     Impalpable.     Pure  White.  Water- 
Great  Adhesiveness.    Light  or  Heavy  as  desired. 


\\c  are  manufacturing  the  foregoing  on  a  large  scale. 
At  preoent  our  output  is  100  barrels  daily.  Deliveries  in  any 
quantity  from  one  barrel  to  a  carload.    Prompt  shipments. 


WRITE  FOR  SAMPLES  AND  PRICES. 

FRANKS  CHEMICAL  PRODUCTS  COMPANY 


55  Thirty-Third  Street 


BROOKLYN  N.  Y. 


Oilier  and  Laboratories 
Terminal  Building 
No.  9 
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GLOBE  COLLAPSIBLE  TUBE  £ 

CORPORATION  L 

401-405  JEFFERSON  ST.,  HOBOKEN,N.J.  [ 

   ' 

TV 


I 


I 


WU,  'decpratet)  7 


\ 


MANUFACTURERS  OF 

PURE  TIN  AND  LEAD -ALLOY  COLLAPSIBLE  TUBES 


EVERGREEN  CHEMICAL  CO. 

Blenders  of  Cone  Flower  Oils  and  Colors 

Established  1898 

9  CHURCH  ST.,  NEW  YORK 


Try  these  few.  Extra  Quality  and  Value. 
FOR  COLD  CREAM 


FOR  CREASE- 
LESS  CREAM 


Rose  "E,"  lb.  $25. 
4  oz.  to  100  lbs. 
A  Cream  "Seller" 
and  Advertiser. 


Lemon  Cream  Oil, 
lb.  $12.  6  to  8  ozs. 
to  100  lb.  Will  not 
oxidize  or  burn 
the  skin. 


Lilac    No,  100— 

per  lb.  $9. 

6  ozs.  to  100  lbs. 

Successful  for  15 

years 


QUININE  "F" 
OIL 

lb.  $7.  Guaranteed 
to  produce  odor 
of  the  imported. 


Full  assortment  of  odors,  various  grades,  for  Creams,  Face  and  Talcum  Powders,  and 
all  Toilet  Preparations. 

W e  are  Headquarters  for 

Blended  Cone  Flower  Oils 

Booklet  ol  Toilet  Formulae,  and  complete  price  list  on  application;  also  if  you  have  any 
difficulties  to  overcome,  write  us,  we  may  be  able  to  assist  you.   No  obligations. 
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.  1923 
Samples  Are  Ready 

We  arc  sole  agents  in  this  country 
for  the  exclusive  Keller-Dorian, 
Silvin  and  Company  line  of  French 
wrappings  and  box  coverings.  A 
daintiness  of  coloring  and  design 
being  obtainable  only  in  these  im- 
ported papers. 

K\  Yours  on  request 

v   

™\  Whiting- Patterson  Company 


Ml  Guul  Stnrt.  N«.  YotV 


i 


Imporlalion 


Consifinoiion 


MUSC 
DE  CHINE 

(  CIVETTE  -  CASTOREUM  ) 

Tonquin  Beans,  Gum  Benzoin 

AMBRE  GRISetNOIR 
ESSENCE  de  ROSES 

DE  BULGAR IE -DISTILLER IE  A  KARLOVO 

MARQUE  "LA  ROSE  PURE" 

Row  Products  (or  Perfumery 

Victor  HASSLAUER  (Established  1869) 


8,  Rue  Pavee  —  PARIS 


Telegr.  :  Ambergris!—  Purls 
Code  ABC.  5lh  Edn. 


Teleph.  :  Archives  40  -  44 
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Cut  Down  Operating  Costs 
With  the  HALLER 

More  efficient  production  means 
more  profits. 

Haller  automatic  rotary  and  bench 
filling  machines  materially  reduce 
operating  costs  and  at  the  same  time 
increase  the  volume  and  uniformity 
of  output. 

No  matter  what  your  output  is,  we 
can  reduce  your  operating  costs. 

Write  for  full  information. 

This  cut  show*  onr  improved  Six  Tube  Bench 
Filler  for  Any  Sise  and 


McKenna  Brass  &  Mfg.  Co.,  Inc. 

First  Avenue,  Roes  and  Water  Streets 
Pittsburgh,  Penna.,  U.  S.  A. 


Patented 
NovcmW  2,  UN 
U.  Ml* 


GATTEFOSSE  PRODUCTS 

SOME  OF  OUR  LEADERS 

LYFLOR  SERIES  (100%  Pure  Natural  Essence)   $  9.25  per  or. 

SUR  FLEURS-L  (Blend  of  Natural  and  Synthetic  ■   2.75  per  o«. 

2,000  (Extract  Concentrated  in  vacuum)   2.75  per  oz. 

TAYLOR  (Synthetic  by  Special  Process)   14.25  per  lb. 

SPECIAL  ORIENT  (Synthetic  with  Oriental  Tone*   8.25 per  lb. 

At  your  service  with  a  wide  range  of  odors  in  each  of  these  series,  also  special 
Fixatives  for  same.   It  is  a  pleasure  to  send  you  samples. 

Our  CLARY  SAGE  at  $6.00  per  oz.  will  give  your  products  that  natural 
flower  tone  so  much  sought  for.   It  is  simply  remarkable  in  its  effect. 

SOCIETE  FRANCAISE  DE   PRODUITS  AROMATIQUES 

Sol*  Afnu  (or  Unittd  Stata*  a  Canadai 
COICNET  CHEMICAL  PRODUCTS  CO.,  INC 
17  Stete  Stroot,  Now  York  City 
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MASCULINE  PERFUMES 

There  is  sex  in  perfumes.  Lilies  and  Roses  for  instance  suggest  femininity.  A  perfume 
for  a  man's  use  should  be  pungent  or  aromatic  rather  than  sweet  and  cloying. 

EAU  DE  QUININE  AROMATIQUE 

is  a  man's  perfume  with  a  kick  in  it.  It  is  pungent  and  spicy  yet  extremely  agreeable.  Let 
us  send  you  a  sample,  or  better,  take  a  trial  ounce  for  a  dollar  or  a  pound  for  ten  with 
which  we  will  send  you  a  practical,  tried  and  tested  formula  for  a  perfect  Quinine  Hair  Tonic. 
If  you  do  not  think  our  EAU  DE  QUININE  AROMATIQUE  the  most  delightful  and  ap- 
propriate odor  for  the  purpose  you  ever  saw,  or  smelted,  you  do  not  need  to  keep  it. 


UNITED  LABORATORIES 

Perfumers,  Analytical  and  Consulting  Chemists  specializing  in  Perfumes  and 
Toilet  Preparations,  Manufacturers  and  Dealers  in 


11  South  William  Street  New  York,  N.  Y. 

F.  H.  Holman  &  Co,  186  No.  La  Salle  St,  Chicago,  III. 


ROSES 


YES,  THERE  ARE  MANY  TYPES:  GOOD,  BAD  AND  INDIFFERENT.  BI  T,  THE. GLO- 
RIOUS RED  ROSES  OF  BULGARIA  ARE  STILL  THE  STANDARD  OF  THE  PERFUMER 
TO-DAY.  AND  THAT  IS  WHY  WE  ARE  MAKING  A  SPECIAL  EFFORT  TO  TELL  YOU 
OF  OUR  ROSE  ROUGE,  WHICH  IS  THE  RED  ROSE  TYPE  OF  ODOR.  SO  MUCH  IN 
FAVOR  TO-DAY. 

AS  A  BASE.  ROSE  ROUGE  IS  EXCELLENT  AND  SHOULD  THE  SAME  TYPE  BE  DE- 
SIRED, BUT  THE  COST  LESS,  THE  ADDITION  OF  GERANOIL  C.  P.,  PHENYL  ETHYL 
ALCOHOL.  ETC.,  WILL  PRODUCE  WONDERFUL  RESULTS.  WE  TRULY  BELIEVE 
THAT  A  TRIAL  OUNCE  OF  ROSE  ROUGE  WOULD  PROVE  VERY  INTERESTING  TO 
YOU.  AND  IF  YOU  WOULD  JUST  DROP  US  A  LINE  WE  WILL  BE  MOST  PLEASED  TO 
SHIP  YOUR  ORDER  PROMPTLY,  SO  THAT  A  THOROUGH  TEST  MAY  BE  MADE  IN 
YOUR  OWN  LABORATORY. 

Per  oz.  $2.10       Per  lb.  $32.00 

"THE  USE  TEST  IS  THE  ONLY  TEST" 


COMPAGNIE  PARENTO,  Inc. 

NATURAL     AND     SYNTHETIC     RAW     MATERIALS     FOR    THE    PERFUME    AND    SOAP  MANUFACTURER 

General  Offices:  Works:  Western  Office: 

S*S   Fifth   Avenue  rPATfiN  e\*I  uiinviM  <ll    So.    Michtcan  Ave. 

NEW    YORK    CITY  CROTON-ON-HUDSON  CHICAGO  ILL. 

Tel.      Vanderbilt      471*  New  York  Tel 
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the  tube  beautiful 


VICTOR 

COLLAPSIBLE 

TUBES 

A  little  more  care;  a  little  more  intimate  in- 
terest— little  things  in  themselves,  but  they  go 
far  in  the  making  of  a  fine  tube. 

Wukthkr  you  want  to  keep  your  present  design  and  color- 
scheme,  or  make  a  change,  we  Mieve  we  can  show  you  an 
improvement. 

And  ik  you  want  a  new  design,  we  will  without  charge,  make 
up  a  model  for  you  in  the  form  and  colors  of  the  finished 
tube  —  something  especially  designed  for  you  —  designed  to 
attract  and  sell. 

Victor  Metal  Products  Corp'n,  188  Diamond  Street,  Brooklyn, 

X.  Y. 


1 


BUTYRIC  ETHER 

(ETHYL  BUTYRATE) 

Iso-butyl  Acetate         Ethyl  Valerate 
Iso-butyl  Butyrate       Methyl  Benzoate 


ESTABLISHED  1882 


THE  NORTHWESTERN  CHEMICAL  CO. 

The  Largest  Makers  of  Butyric  Ether  in  the  World 
WAUWATOSA  WISCONSIN 
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The  Plant  Behind  the  Service 


WHEN  your  cork   requirements  must  be   filled  regularly  and 
promptly  with  goods  of  uniform,  dependable  quality,  you  will 
find  the  Armstrong  plant  equipped  to  serve  you  immediately  and  well. 

This  huge  factory  is  the  outgrowth  of  sixty-two  years  of  close  co- 
operation with  thousands  of  customers,  and  an  intimate  study  of  their 
cork  requirements.  Among  the  millions  of  corks  it  turns  out  each  year, 
you  will  find  stoppers  of  every  size,  for  every  purpose. 

There  is  the  utmost  satisfaction  in  dealing  with  a  concern  that 
has  such  specialized  knowledge  of  corks,  and  ample  facilities  for  pro- 
duction. A  postcard  or  letter  will  bring  further  details  of  how  it  can 
serve  you  profitably. 

ARMSTRONG  CORK  COMPANY 
139  Twenty-third  Street,  Pittsburgh,  Pa. 


illilll.lllilW 


DEJONGE 

Quality  Papers 


The  business  of  this  house  was  founded  some  seventy- 
five  years  ago  to  manufacture  Surface-coated,  Embossed  and 
Art  papers  of  the  highest  quality  for  perfume  and  toilet  prep- 
aration Box  Coverings.  We  shall  be  glad  to  have  our  branch 
representative  call  and  help  you  select  papers  best  suited  to 
your  requirements. 

May  we  serve  you  ? 


IPUIS  DEJONGe  R  CO 

69-71-73  Duane  Street 
NEW  YORK 


Wggi 


H  m  N  D  B  R  S 

UB  B  LS 


o 


d//«j<  'c  ./  .//<.'  .j  /<  m'  /t}/t/*tn'nt.tt/iht  /mttt/'tttw  //.<//<  otirOnaot  Stix  A  Pnrfumo+Ad 
Ibi/et  Prep&TAtlOtx  /a/i>/.:  M//  bop/eas&tix  to  ^e/ii/ou/  comp/eta  S.unp/v  Lina.  Which 
.  oiuusia  o/ .in  txte/tsnto  &$sortm*uit  of  styles  And  aasiyns  for  &2.00.  f'hi:>  niiututit 
ft>  />,■  .  /•  .///(«</  mi  receipt  >>t  youi  order,     ^dditioftzj  mtbim.it 'aw  «.</i  nn/uf  ,t 

The  Hendekson  Lithographing  Co.,  Cincinnati.  Ohio, U.S.A. 


Google 


^i!$L&i?*j- 7'    ^rJ^ S7  ^s^^^&f\  .vrzYZ&iS^ fcS^^.-S? 

A  MODERN  plant  and  organization,  equipped 
X  m  with  up-to-date  machinery  and  advanced 
methods  find  us  ideally  fitted  for  the  production, 
lithographically,  of  an  unsurpassed  quality  of  ex- 
quisite labels  and  package  dressings  for  perfume, 
toilet  preparations,  soap  and  kindred  lines. 

The  great  number  of  years  which  we  have 
specialized  in  and  devoted  to  the  perfection  of  lith- 
ography of  a  superior  character,  insures  every  order 
which  is  entrusted  to  us,  of  expert  attention  from  its 
inception  until  completion. 

Our  Service  Department  is  at  your  disposal 
for  the  submission  of  quotations  and  such  other 
information  as  you  may  desire  in  connection  with 
your  requirements. 


The  Henderson  Lithographing  Company 

Station  H,  Cincinnati,  Ohio,  U.S.A. 
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AUGUST  GIESE 
&  SON 

162  William  Street 
New  York 


1 


FRENCH 
FILTER 
PAPER 


HEAVY  SOFT 
WHITE 

20  IN.  DIAMETER 


In  Stock  in 
New  York  for 
Spot  Shipment 
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ADVERTISING   LITHO   DISPLAY  CO. 


LITHOGRAPHED 
PACKAGE  CARRYING 
DISPLAY  - 
AND  WINDOW  SCREENS 
MADE  IN  ANY  SIZE 


Our  Service 
Is  From 
the  Sketch 
to  Delivery 
of  Display 
to 

Your  Dealer 
and  on  Time 


DEPT.  D,  799  BROADWAY,  N.  Y.  CITY 

TELEPHONE  STUYVESANT  MM-U-U 


Delightfully 
>..rr  Different 


,  Attractive 
Lithographed 

Display 
MSS*  H 

and  _  |  touxt 
Distribute-  I 


BOSTON  OFFICE 
170  SUMMER  ST. 
L.  D    RMA  N'l'i"'"""" 

Phana.  Mala  4X11 


Stone 
Printing 

Offset 
Printing 

Process 
Printing 


ROUGH  SKETCHES 


Quality — Service —  Reasonable  Price 
AND       CONSTRUCTIONAL     IDEAS  FURNISHED 


ON  REQUEST 


Fills  Any  Bottle— Sprinkler  or  Ordinary  Top 


St.  Louis  Rmpretmntativ* : 
Corllt*  Machinery   A   Mlg.  Co 
St.  Louia,  Mo. 


Cltvtland  Rtprtttntetiv  I 
A.  K.  Elnatain 
Union  Bld(..  Clovaland.  Ohio 


The  original  vacuum  filling  ma- 
chine—  perfected  and  brought 
within  the  reach  of  all  makers  of 
perfumes,  extracts,  etc.  Works 
equally  well  with  any  liquid  or 
semi-liquid.  Used  in  over  300 
plants. 

Rejects  all  cracked  and  broken 
bottles.    Prevents  overflowing. 

Fills  1  dram  to  1  gallon.  We 
also  build  larger  machines  to  fill 
several  different  liquids  at  one 
time;  also  to  handle  bottles  of 
different  size  and  shape  at  one 
time. 

International  Filler  Corp. 

Factory 

PETERSBURG,  VA. 

New  York  Office: 
207  Water  Street 
Phone,  Beekman  6480 
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SCOVILL  BOTTLE  TOPS  of  BRASS 

WHICH  RIVAL  GOLD  IN  APPEARANCE  AND  WORKMANSHIP 
LEND  BEAUTY  AND  FINISH  TO  ARTICLES  OF  MERIT. 

THE  rare  beauty  of  BP\ASS  finds  its  best  expression 
in  articles  which  bear  the  mark  of  SCOVILL 
craftsmanship.     Let  us  help  make  your  visions  come  true. 


BRASS  MILL  PRODUCTS 


MANUFACTURED  GOODS  TO  ORDER 


MILLS  »nd  FACTORIES: 
WATEfkBUrVY.  CONN. 


Established  IB02 

SCOVILL 

MANUFACTURING  COMPANY 


New  York,  Chicago. 
Cleveland.  Boston.  Phila- 
delphia,  San  Francisco 


HAND  TUBE  FILLER 


DUmttir  H 
Height  89" 
Cspsclty 
I  Oalleus 
Wsirht 
0»  Lka. 

HOT  WATER 
BASE 

Fills  from  It 
to  to  Tabs* 
P*r  Minute 
Tubes   %  to 
l'i"  SUmilir 


sffc 


HAND  TUBE 
FOLDEH. 

Fold's  from  0  to  I 
clip*,    w.ntt.  I  it. 


No  of  Clip 


Dtim.  Ot  T»be 

ZD  V* 


4 
4A 

5  ' 


Electric  Driven 
Power  Crimping  Machines 

HEIGHT  12  INCHES  WIDTH  7  INCHES 

LENGTH  14  INCHES  WEIGHT  95  l»S. 

CHIMPS  0  TO  8 

H.  f.  MOTOR — RUNS  MOM  AMY  LAMP  SOCKET 


Z7H 

— 7  I  Vfe 

 71* 

 71* 


THE  CLIP  THAT  DOSS  NOT 
CUT   THE  TUBS 


('•»  Clip  Numbsrs 
•rdtrlac  From  0  to  • 

rsrrtod  In  stock 
larger    sis**  fornUhed 

promptly 


Tube,  Jar  or  Powder  Labor  Saving  Filling  Machinery 

Sana*  /or  roio/of  »/  /kII  line  of  fts***  *»•!  *«**r  tquipmml. 

GEORGE  O.  RODGERS,  Springfield,  Ohio 
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The  Lorscheider-Schang  Company 

45  ANDREWS  ST,  ROCHESTER,  N.  Y.      1133  BROADWAY,  NEW  YORK  CITY 


Actual  width  9{4  inchfs  over  all 


I 


Specialists  in  Fine  Boxes 

FOR 

Complexion  Powders  and 
Perfumery 

This  Company  has  for 
many  years  held  a 
leading  position  in 
manufacturing  boxes 
for  the  Toilet  Goods 
Trade. 

We  solicit  inquiries  from  responsi- 
ble concerns  in  this  line. 


Filter  Your  Liquid  Soap 

The  quickest  and  most  economical 
method  of  filtering  Liquid  Soap  is  by 
means  of  a 

SHRIVER 
Filter  Press 


This  method  assures  a  clear,  brilliant  ma- 
terial which  is  very  attractive. 
If  you  are  desirous  of  learning  more 
about  the  filtration  of  liquid  soap  by 
means  of  a  filter  press — write  us.  We 
maintain  a  Service  Bureau  for  just  such 
a  purpose. 

T.  SHRIVER  &  CO. 

890  Hamilton  St,  Harriton,  N.  J. 

Tkm  fbor  cloth  utoA  It  luu  at  important  m  tho  film  prof. 
Wo  arm  m  o   matlttoo  tm   tmpply  fjtor  pmpor  or  fltor  doth 

*<l  /!.   mm  fat  filur  peon  work,  oi  nrr  clooo  prkot, 

Atk  u.  la  qtiatt  an  your  fittor  cloth  roaojrrmontt. 


RUTH  GLASS  CO. 

Maia  Office  and  FacUry,  CONSHOHOCIEN,  PA. 

QUALITY  AND  MOST  ATTRACTIVE  PRICES 


u 


Above  are  but  a  few  of  the  large  and  varied 
line  manufactured  complete  by  us 

GEORGE  G.  McCASKEY,  Rep. 

Pbon*:  Barclay  «S1I 

53  Park  Place  New  York,  N.  Y. 
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SEe  OUR  exhibit 


DIETHYL  PHTHALATE 
C.  P. 

Denaturing  Quality.  Specify  our 
product  for  your  39B  alcohol. 


AMERICAN 
PERFUMERY 
TOILET  ARTICLES 

8c  SOAP 
EXPOSITION 

7121  REGT. 
ARMORY 

NEW  YORK  CITY 

APRIL  9-14,1923 


METHYL  ANTHRANI- 
LATE  C  P. 

1007c  Crystal* 

Why  pay  an  excessive  duty  on  im- 
ported Coal  Tar  Products? 


Florasynth  Laboratories,  inc. 


MANUFACTURING  CHEMISTS 

EXECUTIVE  OFFICES  AND  WORKS 

UNIONPORT,  NEW  YORK 


ISO  BUTYL  INDOL 

A  Powerful  Organic  Product 
A  Fixative  of  Quality 

WILL  NOT  DISCOLOR 


THEODOR  LEONHARD  WAX  CO.,  Inc. 

Haledon,  Paterson,  N.  J. 


ESTABLISHED  1SS1 


BLEACH  HOUSES 
T.L.  WAX  CO. 

JPCCIFY  TL- BRAND 


Specialties 

Pure  White  Sun  Bleached  Beeswax 
Pure  Refined  Yellow  Beeswax 

Specify  "TX."  Brand  Pure  White  Sun 
Bleached  Beeswax.  Guaranteed  un- 
der Food  and  Drug  Act,  June  30,  1906. 
Serial  No.  4068. 

Write  for  samples 
Long  Distance  Tel.  Lambert  8183 


BENZYL  ACETATE  C.  P. 

Of  finest  quality  and  flowery 
character. 


'owni-'owderPi 

( ALL  STYLES) 

Vanity  Wool  Rouge  Puffs 

about  IVj"  in  diameter 

ROLKT  puff* — their  exquisite  appearance  and 
quality  will  help  the  sale  of  your  compact. 
I'AKH  pull-    ihc  c\tra  Hal  pud  unli  u-  nl.l>m> 
liu.iranteed  never  to  tear  oft. 

AMECOUSEMA  AMERICAN 
TRADING  HOUSE 

,    25  Rue  St.  Augustin,  Paris  (2) 

Cabin:— "AMECOUSEMA  PARIS.' 
All  csd«. 
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COLLAPSIBLE  TIN  AND  LEAD  TUBES 

Plain  and  Decorated 

Sprinkler  Tops,  Essential  Oil  Cans,  Screw  Caps 

We  are  not  large  advertisers — you  get  the  benefit  in  prices 

WRITE  FOR  SAMPLES  AND  PRICES 

CONSOLIDATED  FRUIT  JAR  CO. 

NEW  BRUNSWICK,  N.  J. 


ESTABLISHED  1858 


SUPERFINE  SHAMPOO  BASE 

We  have  the  finest  Cocoanut  Oil  Base  made  for  making  shampoo.  Complete 
formula  with  sample  for  the  asking. 

We  also  have  a  full  line  of  White  Mineral  Jellies,  Petrolatums,  White  Oils, 
etc.    Write  for  samples  and  prices. 

PENNSYLVANIA   OIL  COMPANY 


412-420  N.  Western  Ave. 


CHICAGO.  ILLINOIS 


yccs 

temperature  instruments 

Eacfc  Tycoi  inmllcd  meant  another  temperature 
problem  tulvcd.  Kcquot  our  general  industrial 


Taylor  Instrument  Companies 

ROCHESTER  NY. 

Thms  aTycos orlayhr  Temperuturv  Instrument fir Every  PurpotP 


LET 

US  TELL  YOU 

How  Finger  Nail  Clippers 

can  help  build  sales  for  you 

Actual  SUe,  Gem  Jr. 

Write  for  full  PmicularM 

THE 

H.  C.  COOK  COMPANY 
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MIRRORS 

for 

VANITY  BOXES 


PROMPT  DELIVERY 


^^^E  are  the  largest 
makers  of  special 
size  mirrors  for  Vanity- 
boxes  and  other  toilet  ar- 
ticles and  guarantee  all  our 
mirrors  against  defects  of 
any  character. 

Specially  packed  for 
shipment  out  of  town  and 
guaranteed  against  breakage. 

Actually  Prompt 
Deliveries 


Royal  Mirror  Works 

187  MERCER  STREET 
NEW  YORK 


The 

ALL  AROUND 
AMERICAN 
1ABEL  HOUSED 


HAS  TO  0FFEFjfi3^ 


For  refinement, 
beauty  of  design 
along  modern 

LINES  AND  PERFECTl 
OUR  WORK  SURPASSE 
THE  BEST  EUROPE 

For  sa 

AND'  THE 
RIGHT  PRICE 
ALWAYS 
DEPEND 
ON 
FOXON 
SERVICE 

ESTFRJCEON 
IB.  GOLD  ' 
ELS  BECAUSE 
IFACTURE 
'OUR  aw  PUKE 

GOLD  I 


Goo; 
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FROSTING  LIQUID 


produces  a  most  beautiful  velvety,  frosted  dear  finish — a  very  simple  process  inwnrrainsj  from 
three  to  five  minutes  is  required — no  expense  to  install  plant— coat  of  frosting  at  least  75% 
less  than  your  additional  cost  of  frosted  bottles — process  is  absolutely  non-nazardosji  aad  no 

drying  up — therefore,  always  ready  for  use. 

Special  price*  en  contract 
Trial  quarts,  $3.00;  Single  gallons,  $7.50;  10  gallons  or  more,  per  gal.,  $6.00 

Packing  Charge*  Extra. 

L.  REUSCHE  &  CO.,  34  Union  Square  East,  New  York  City 

EST.  ISSI 


Camel  Hair  Brushes,  Glass  Rods  with  Cork  or  Cap 

JS^UMEROUS  de- 


W7RITE  for  samples 
of  our  New  per- 
f  u  m  c  applicators. 
Various  new  popular 
styles,  in  colors  or 
plain.  Help  Sales  of 
Perfume  in  Vials. 


Write  for  Samples 


signs  in  stock  or 
made  to  order  to  fit 
your  needs.  Figures 
3  and  5  in  illustration 
have  rubber  stoppers. 


Writ?  for  Samples 


BENTON,  HOLLADAY  &  CO.,  368  W.  30th  St.,  New  York,  N.  Y. 


We  Make  a  Specialty  of  These  Soaps 


UNIFORMITY  of  your  LIQUID  TOILET 
SOAP  and  SHAMPOO  will  enable  you  to  in- 
crease your  business. 

BUCKEYE  BASE  SOAP  will  produce  a  liquid 
soap  or  shampoo  that  will  be  uniform  in  every 
respect.  An  exacting  chemical  analysis  insures 
the  uniform  composition  of  these  soaps. 


LIQUID  SHAMPOO 
SHAMPOO  BASE  SOAP 
SHAMPOO  PASTE 
LIQUID  TOILET  SOAP 
TOILET  BASE  SOAP 
SURGICAL  GREEN  SOAP 


WRITE  FOR  SAMPLES  AND  PRICES 


THE  DAVIES^YOUNG  SOAP  COMPANY 

DAYTON.  OHIO 


AEQ.  0.  8.  PAT.  Off 


Labeling  Pastes 

TIP-TOP  WHEAT  PASTE  POWDER.  Made 
into  a  Paste  with  Cold,  Hot  or  Boiling  Water. 
TRY  IT. 

SPHINX    PASTE  — For    high  grade 

labels  to  glass  or  paper. 
TINNOL—  For  plain  or  lacquered  tins. 
MACHINE  GUM— For  wood  or  paste- 
board. 

CONDENSED  PASTE  POWDER — 1 
lb.  makes  2  gallons  snow  white  paste 
for  general  pasting  purposes. 


trade:  maw 


For  further  particulars  write 


The  Arabol  Mfg.  Co. 


lOO  WILLIAM  STREET 


Glyzzerol  B 

A  SUBSTITUTE 
FOR 

C.  P.  GLYCERINE 

New  York 
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PFALTZ  &  BAUER,  Inc. 


300  Pearl  St 


New  York  City 


AGENTS  FOR 

E.  dc  HAEN.  Chemische  Fabrik  "List." 

AROMATIC  AND  SYNTHETIC  CHEMICALS 


E.  SACHSSE  &  CO.. 

ESSENTIAL  OILS  AND  AROMATIC  CHEMICALS 


DR.  F.  RASCHIG.  Chem.  Fabrik. 

MUSCS 


ALBERT  SCHOLTZ.  Chemische  Fabrik. 

SAPONINS 


WOLL  WAESCHEREI  &  KAEMMEREI. 

"GOLDEN  FLEECE"  LANOUNE 


-THE- 


All  Milk  Rolling  Massage  Cream 

aUo 

Cold  Cream  and  Greaseless  Cream 

Fine  Quality — Better  Price 
Send  for  price  list. 

AMERICAN  PERFUMERY  CO. 
188  Grand  St  New  York,  N.  Y. 


Put  some 
of  your 
man  ufac- 
turing  cost 
into    PROFIT.  Wrile 
for  Production  Plan  "B" 
encloM         tiple  of  your 
ICl     and  monthly 

oatpol 

Mohan  &  Co.,  Inc. 

LABOR  SAVING  MACHINERY 

it  Pearl  Street.        .  New  York  City 


Specially  Denatured 


LCOHO 


Formula  39A 


<< 

M 
u 


39B 
39C 

40  and  others 


Pure  Cologne  Spirits — Triple  Distilled 
(French  Still)  together  n>ith  carefully 
prepared  Denaturants  made  in  our  own 
laboratories. 


M.  De  Mattia  Chemicals 

INCORPORATED 

136  LIBERTY  STREET 


CLARENCE 


1 


MORGAN 

&  COMPANY 

Manufacturers  Representative 

Essential  Oils, 

for  account  of 

Belgian  Trading  Co. 

Stearic  Acid, 

for  account  of 

Emery  Candle  Company 

Vanilla  Beans 

for  account  of 

Thurston  &  Braidich 

Deliveries  f  torn  Spot  Stocks 
355 W  ONTARIO  ST. 

CHICAGO 

SUPERI0R887O 
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CLASSIFIED 
ADVERTISEMENTS 


Tka  rmU  for  idvirtlitrnmu  la  uu  Motion  u  00c,  p*r  11m  par  1b- 
•  •rUon.    flwu  •«■«!  obock  with  copy.    Addroai  «J1  gommuuottlou  t* 
PEBFUltEB  PUB.  CO.,  M  CluT  St..  New  York. 

BUSINESS  OPPORTUNITIES 


\  cgetable  utl  plant  for  sale,  22nd  street,  between  3rd  and 
4th  avenues,  Brooklyn,  3  story  building,  75  x  115;  com- 
plete modern  oil  equipment.  Price  ?75,OUO.  Address,  B.  O. 
No.  1055.  care  of  this  journal. 

NEW  LINES  WANTED 

An  old  established  concent  with  ample  manufacturing 
facilities  and  traveling  one  hundred  salesmen,  desires  to  add 
one  or  two  new  lines.  Would  be  willing  to  buy  out  small 
business  manufacturing  toilet  articles  and  specialties,  per- 
fumery, spices  or  bulk  flavoring  extracts,  provided  business 
was  fairly  well  established  and  had  some  distribution,  Will- 
ing to  pay  a  fair  price  for  inventory  and  willing  to  take 
owner  and  any  salesmen  into  our  employ,  provided  they 
could  show  ability  and  could  sell  goods.  Address,  B.  O. 
No.  1056,  care  of  this  journal. 

Wanted.  Manufacturer  or  imluidua]  in  market  on  rnyalt) 
basis  most  exceptional  rouge.  Merits  have  been  thoroughly 
tested  among  women,  and  unusually  suitable  name  copy- 
righted. Unlimited  possibilities  if  properly  exploited  is  opin- 
ion of  competent  minds.    Would  consider  selling  formula. 

Vddrcss,  It  <  i.  No.  1057,  care  this  journal.  

EXPERIENCED  SALES  ORGANIZATION  DESIRES 
PAPER  BON.  COLLAPSIBLE  TUBE  AND  SIMILAR 
ACCOUNTS  FOR  NEW  YORK  DISTRICT  ON  COM- 
MISSION. HAVE  OUR  OWN  OFFICE.  BEST  OF 
REFERENCES.   ADDRESS,  B.  O.  NO.  1058,  CARE  OF 

this  JOURNAL. 

(Conlinm-d  on  page  118) 
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Another 


L.  A.  Van  Dyk  "Floriol" 

Locust  Blossom  V.  I).  for  grease!.---  cream 

To  the  manufacturers  of  higli  quality  creams  I  offer  thin 
fascinating  Locust  Odor.  4  to  6  ounces  to  the  100  lbs.  of  cream. 


Trial  ounce  $1.60. 


Pound  $21.00. 


Let  mv  mail  you  a  nample. 


L.  A  X>AK  DYK 

Mariufacttiri/rujf  Chemijt 


110  West  14th  5trc«t 
■New  York 


1114  State  -Lake  Bldg. 
Chicago 
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V^atwe  Cannot 
Be  Improved  Upon 

Soft  downy  lamb's  wool,  just  as  Nature  made  it, 
is  the  ideal  material  for  Milady's  powder  puff. 
Specially  treated  and  sterilized  on  the  leather  for 
powder  puff  purposes,  our  Naturelle  puffs 
are  flexible,  soft  and  practically  everlasting. 
They  have  powder-carrying  qualities  pos- 
sessed by  no  other' puff.    Made  in  various 
color  silk  hackings  to  harmonize  with  your 
package,  they  lend  the  finishing  touch. 

Samples  and  quotations  on  request. 

Capacity  9.U)  urn  s  per  day 

Valmont  Manufacturing  Co. 

INCORPORATED 

35  York  Street  Brooklyn,  IS*.  Y. 


,    f&l  REPEAT  ORDERS 

1        T  FOR  OUR  STOCK  LABELS 

v      v  !      J  I'  TELL  THE  TALE! 

Il  '      •'ill             Af  ENGRAVED  LETTERING  GIVES 

*         yL    ^^AJ^  THAT  DISTINCTIVE  LOOK 

.f^)\               ^it^  LABELS  in  STOCK  fOff 

y*4)*     d&^T^  J&  ^fl\  HA!R  TONIC  SHAMPOO 

*     /0fU  tWl^"!           A.   "  TOILET  WATER  CREAMS 

.  %M  ^   «^3#i^CW      «s/ol<9  BANDOLINE  COSMETICS 

^."^»^#4W^^        ^.W   J^xSi  PERFUMES  EXTRACTS 


LABELS  IN  STOCK  FOB 

HAIR  TONIC  SHAMPOO 
TOILET  WATER  CREAMS 
BANDOLINE  COSMETICS 
PERFUMES  EXTRACTS 
TALCUM  POWDER  WRAPS 
SACHET  EN V. 


""V^/  STOCK  PERFUMERY  LABELS 

THE  JARDEN  LITHO.CO. 

306-312  N.  10™  ST.  PHILA..PA. 
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SOAPS 

PRIVATE  BRAND 

We  make  the  highest  grade,  reasonably 
priced  products. 

Toilet — Medicinal — Dog 
Tar  (Pine  and  Birch) 
Shaving  Sticks 
Shaving  Cakes 
Laundry  Pumice 


FINEST  QUALITY 


WHITE  FLOAT  I \G 


PENNSYLVANIA  SOAP  CO. 

Lancaster,  Pa. 


(Continued  from  frige  116) 


HELP  WANTED 


Salesman. — High  grade  toilet  goods  manufacturer  set-king 
service*  high  class  man  with  following.  Have  exceptional 
pro|x>sition.  State  experience,  references  and  salary  expect- 
ed.  Address,  H.  \V.  No.  1059.  care  of  this  journal. 

Important  essential  oil  house  seeks  representation  Canada 
and  Pacific  Coast.  Rare  opportunity.  Preference  will  be 
gtVCtl  to  live  individuals  nr  selling  organizations  having 
established  connections.  Write  in  full  confidence.  Ad- 
dress. H.  W.  No.  1066.  care  of  this  journal. 


SITUATIONS  WANTED 

Manufacturing  chemist,  pharmaceuticals  and  toilet  K<>"ds 
open  for  engagement.  Address,  S.  W.  N'o.  lOfjO.  care  ol  this 
journal. 

Chemist  wants  position  with  reliable  firm ;  experienced  in 
manufacturing,  distillation  of  essential  oils,  terpeneless  oils, 
thymol,  acetates,  oleo  resins,  etc.  Address.  S  \V  No  1063, 
care  of  this  journal. 

Perfumer  and  chemist.  American  citizen,  educated  in  Ger- 
many ;  twenty  years'  experience,  thorough  knowledge  of 
manufacture  of  soaps  and  toilet  preparations ;  creator  of  new 
and  attractive  pnxlucts ;  can  furnish  very  fine  references 
here  and  abroad.  Speaks  French,  German.  Spanish  and  Eng- 
lish. Desires  position.  Address,  S.  W.  No.  1061.  care  of 
this  journal. 

Perfumer,  French,  thirty-nine  years  of  age.  married, 
Christian,  American  citizen,  speaking  and  writing  French. 
Spanish  and  English.  Six  years'  experience  with  Kmc  very 
good  houses,  capable  of  manufacturing  every  toilet  prepara- 
tion; possessing  ability  to  select  packages;  desires  position. 
Address.  S.  \V.  No,  lOfVJ.  care  of  this  journal. 


Ml 


ESTABLISHED  1890 


FOREIGN- 


KAOLIN 
ZINC  OXIDE 

MAGNESIA  CARBONATE 

PRECIPITATED 

Light,  Medium,  Heavy,  Dense  and  Free  Flowing 
STARCH  INFUSORIAL  EARTH 

WHITTAKER,  CLARK  &  DANIELS,  INC. 

IMPORTERS  AND  EXPORTERS 

250  Front  St.  New  York 


-DOMESTIC 

SOAP  POWDER 
ZINC  STEARATE 
PREPARED  CHALK 

CHALK 


iannMittajwr.iKi.il: 


'  !  :   i  i.  .;: 
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SOAP  SPECIALTIES 


RAnrdh 
iemicAl 


SHAMPOO  BASE  SOAP 
OLIVE  OIL  BASE  SOAP 
LIQUID  SHAMPOO 
SHAMPOO  PASTE 

LIQUID  TOILET  SOAP 


SURGICAL  GREEN  SOAP  U.S.P. 
SHAVING  CREAM 
SOFT  POTASH  SOAPS 
AUTOMOBILE  SOAP 
CASTILE  SOAP  U.  S.  P. 


115  NINTH  ST.,  BROOKLYN,  N.  Y. 


WHITE  FLOATING  SOAP  BARS  AND  POWDERED 

Write  for  Samples  and  Quotations 


AMOLE  PRODUCTS 

Hare  given  the  trade  the  utmost  in  satisfaction  for  over  35  years.  Selection  of  the  highest  typo*  in 
raw  materials  combined  with  formula*  of  long  proven  merit  enable  us  to  supply  products  of  •  very 

of  quality  and  prices  on  the  following  sent  you  on 


LIQUID  SHAMPOO — PASTE  SHAMPOO  —  LIQUID  SOAP  — SOAP  BASE— 
PRIVATE  BRANDS  OF  SHAVING  AND  TOILET  SOAPS— BULK  SHAVING 
CREAM,  TOOTH  PASTE,  COLD  CREAM,  ROSE  CREAM. 

AMOLE  SOAP  CO.     TIPPECANOE  CITY,  OHIO 


EAU  DE  QUININE  RIVIERA  $10.00  LB. 


Lorelo  Bouquet  "A",  a  new  creation  of  ours, 
$65.00  lb. 


French    Type— Possessing    the    flowery  fra- 
grance you  are  looking  for. 
Eau  dc  Quinine  color— will  not  fade— will  not 
stain. 

Dry   form  $10.00  ll>.,   liquid   form  $8.00  sal. 
Lilac  "P"  $6.00  Hi.    The  xreatest  value  ever     Rose  Ccntiiolia.  $36.00  lb.     The  demand  for 
offered  for  the  price.    For  Toilet  Waters.  Face     this  Rose  has  exceeded  our  anticipations.  Lei 
Creams,  etc.  us  send  you  a  sample. 


I.orelo  Bouquet  "H",  very  fine  for  compacts, 
powders,  etc..  $20.00  lb. 


RIVIERA  PRODUCTS  CO., 


27  W.  ILLINOIS,  CHICAGO 


Dealer*  and  Manufacturer*'  Agent*  in  Eaaeotial  Oils.  Colors,  Flower  Compound*.  Lanolin,  Beeswax,  etc 


Let  Us  Expedite  Your  Imports  and  See  That 
Your  Classification  Is  Correct 

CUSTOM   HOUSE  BROKERS 
and 

FOREIGN  FREIGHT  FORWARDERS 


LO  CURTO  &  FUNK  V^tt 


P 


APER  BOXES 
for  PERFUMERS 


HAND  and  MACHINE  MADE 

Distinctive  Designs  for 
Face  Powders,  Toilet 
Preparations  and  Perfumes. 

ROBERT  NEUMANN 

1401-1411  Plnm  St.  Cincinnati,  Ohio 
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WILL 

Bottle  Washer 

A  suprrior  convenience 
(or  washing  bottle*,  flasks 
or  test  tubes. 

Fits  on  any  faucet  in- 
stantly. Water  is  turned 
on  by  raising  to  perpen- 
dicular position,  ana  is 
*hut  off  by  lowering  to 
horizontal,  as  illustrated* 

The  Will  Bottle  Washer 
will  wash  more  bottles  per 
hour,  in  a  more  thorough 
fashion  and  with  less 
effort,  than  old  style 
methods. 

A  trial  will  sbow  you  that 
even     an  inexperienced 
operator  can  wash  a  cross 
of  bottles  by  this  metnod 
in  one-quarter  the  ordinary  lime. 

Wwif   Dtporlm*nl  A 

I101>—  Holtlr    VaihM    anly  gl.00 

11017— dot  lie  TuW  with  sllachnent  for  ,mo«lk  ft«f*f.,  I  .SO 
•■'I*— Bottle  Ta.her  with  allarhmeol  far  Ikrasdsd  faucet  1.4* 


Ditco 


■I   ui  o>a»lilirt 


Will  Corporation 

Products  for  Every  Laboratory 
'maranteed  Without  Reservation 

Roc H  E.STtR_.  \\ . Y 


FILTER  FAST 


WITH  THE 


vAccu^nnm 


Orvr   54  Tim**   fmttrr  th.tt 
Funnrt  WrlAfwi 

1000  Pounds 
Pressure 

uaed  against  the  liquid  In 
the  No.  1  lit*  filter— IN 
pounds  in  No.  2  aixe. 

This  great  pressure  la 
created  by  tba  Vacuum  pump 
attached  to  every  Vaccu- 
Fllter,  which  explains  why 
they  are 

The  FASTEST  FILTERS  in  the  WORLD 

of  a  Portable  Type. 
Filter  paper  or  Frit  is  used  as  the  filtering  medium. 

f'np-r    i  anno/    nr.'afc    irn.f    tpr.i/    (mjukJ    alrtutty  filtrtrtt. 

PRICES: 

Sire  No.  t  M.M  complete.  Papers  rut  to  fit  1H  Per  1M 
Felta     cut  to  At  1  00  for  2* 

Slaa  No.  2  StS.M  complete.  Papers  cut  to  fit  2  M  per  lot 
Felta    cut  to  At  ISc  each 

For  tile  bv  all  l«bi>r«tni»  »u|ifil*  ilralm  or  dirtvl  fiont  m. 
tT rtfe  for  nr*r  ri>.  uin* 

ALSOP  ENGINEERING  CO. 


Dept.  'K.- 


157  Witcr  St..  New  York  City 


ORYINC 

LAUNDRY  BAR  SOAPS 


The  Proctor"  Continuous  Truck  Dryer— a  won- 
derfully efficient  system  of  drying  all  Uundry 
War  Scxaps.  The  bars  of  soap  on  trucks  are  auto- 
matically ran  through  the  dryrr.  Perfect  fur- 
face  drying  ii  obtained  with  the  least  possible 
J?**  of  weight.  Saves  time,  space  and  labor. 
Send  for  our  catalogue. 

PROCTOR  &  SCHWARTZ,  INC. 

Formerly  The  Philadelphia  Textilt  Maehinery  Co., 

Philadelphia,  Pa. 


Sell  More 
Compacts 


Good 
Puffs 
Help 


U 


SE  QUALITY  POWDER   PUFFS  in 
your  Compacts— for  the  price  of  in- 


ferior ones 
QUALITY. 


Espiem    Powder    Puffs  are 


Can  be  had  in  Lambs'  wool  or  Eider- 
down. Tops  of  Chamois  or  high  lustre 
Sntin.  Your  name  or  trade-mark  attrac- 
tively ttamped  in  black  or  gold  on  the 
satin  ribbon.  Every  puff  carefully  sewed 
nnd  well  finished.  Used  by  leading  manu- 
facturers.    Write  for  samples  and  price*. 

Ritrk  Hollom  Prices 


The  ESPIEM  COMPANY 

Manufacturers  of  Quality  Ponder  Puffs 
153  West  15th  Street        New  York 
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THE 

TWITCHELL  PROCESS 

the  STANDARD  METHOD  of 

DEGL  YCERINIZINC 

THROUGHOUT  THE  WORLD 

Kontakt  Saponifier 

FOR  HIGH  GRADE  FATS 

Kontakt  D.  P.  Saponifier 

FOR  LOW  GRADE  FATS 


The  Twitchell  Process  Co. 

CINCINNATI,  OHIO 


The  Best  Materials  and  Work- 
manship in  Paper  Box 
Construction 


SERVICE 


^|  r»|,  H.'rr— U  QUALITY 
CZ  -vti  * 


Biy  Baxter  Boxes  Becai.se  Best 


Grni«l  Olfcrt    fWumwick.  M*]i>r 


:PRIVATE  BRAND= 


ONE  QUALITY  ONLY 


MANUFACTURERS 

ROUGE  and  FACE 
POWDER  COMPACTS 

LIP  ROUGE,  UP  POMADE, 
NAIL  POLISH 

(Cafca  form) 

IN  METAL  and  PAPER  BOXES 

Centrally  Located  for  Ouiek  Shipment* 

ABONITA  COMPANY,  Inc. 

134  S.  CLINTON  ST.  CHICAGO 


KNICKERBOCKER  "MADE-RIGHT" 

SAMPLE  CASES 

Bring  Bigger,  Better,  More  Order* 


 55  *  A 


Write  for  I'iclorial  Catalog  80. 

KNICKERBOCKER  CASE  COMPANY 

Specialists  and  Original  Designers 
224  N.  Clinton  Street  Chicago 
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k\  GLASS  VIALS  fE 

Automatic  Machine  Made,  Are  Uniform 
in  Capacity,  Corkage,  Height  and  Width 

Especially    Adapted    for    the    Perfume  Trade 

KIMBLE  GLASS  COMPANY 

VINELAND,  N.  J.    CHICAGO,  ILL.    NEW  YORK,  N.  Y. 


THE  BEST 
HAND  POWER  MACHINE  MADE 


COLLAPSIBLE  TUBES 

(ALL  SIZES) 

Plain  and  Decorated 


THE  "STAN HARD"  TUBE  CLOSING  MACHINE 


Special  TubM  tor  Catarrh  mm*  Era  R»-c«-,  PH. 

STANDARD  SPECIALTY  AND  TUBE  CO. 

NEW  BRIGHTON.  PA 


For  Edging  Powder  Puffs  Perfectly 

=  Use  the  Merrow  Machine  — 

EVEN  STITCH— HIGH  SPEED — COMPACT — HANDY — DURABLE 

EASY  TO  OPERATE 

Write  for  Full  Information. 


Merrow  Sales  Corporation 


4(7  Broadway 
Phone  Canal  IZJS 


New  York 


Sparkling  Clear  •  Firm  and  Concentrated 

make  your  own  colored  shampoo  /rom 
the  coloring  matter  we  furnish  gratis. 

Shampoo  SijrupLiquid  Soap5-USP  Green  Soap 
CLIFTON  CHEMICAL  CO.  &5TK8kV8$:  N.Y.C. 
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Headquarters 

Beeswax 
Witch  Hazel 
Stearate  of  Zinc 
Magnesia  Carbonate 

Inquiries  solicited. 

A.C.Drury&'Ca 

HUrtes.  Qums  rUca^  Qianicals. 
iMgs.  Essential  Oils  tic 

420  Rush  Street 
Chicago,  Illinois 


STOCK 

LABELS 

Qr 
TOILET 

1 

try 

PREPARATIONS 

SAMPLtS  SINT 
ON  B  f  QUE  5 T 


THE  QUALITY  LABEL  COMPANY 

no  WEST   }7„d  STREET 
NEW  YORK 


Vanilla  Beans 


All  Varieties 


J.N.  Limbert®  Co.,  Inc. 

12  Sooth  Marshall  St. 
PHILADELPHIA 


STOKES  TUBE  &  JAR  FILLER 


will  keep  your 

FASTEST 
OPERATOR 

busy. 


t.ciiris  revolve  only 
when  the  material  is 
being  expelled. 

TL*r\  fluffing 

IXJI  1    air  bubbles 

*  ™  spattering 

Fills  Accurately 
Easily  Adjusted 
Easily  Cleaned 

Handles  ALL  Pastes, 
LIGHT  and  HEAVY 

We  also  supply 
Closing  and  Clipping 
Machinery 

Send  for  Circular 


F.  J.  STOKES  MACHINE  CO. 


6112  Tabor  Rod,  Olnry  P.  O., 


Philadelphia 
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For  Toilet  Preparations  and 


THE  QUALITY  WHITE  MINERAL 


Absolutely  Colorless,  Tasteless  and  Odorless 

Our  representative  will  call  on  request 
address  only 

CHEMICAL  PRODUCTS  DIVISION 
•STANDARD  OIL  COMPANY  (NEW  JERSEY) 


Hi! 


HARRAL  SOAP  COMPANY,  Inc. 

132  TO  136  HAVEMEYER  STREET 
246  TO  250  SO.  FIRST  STREET 
BROOKLYN.  N.  Y. 


MAKERS  OP  SOAP 
NEARLY    HALF    A  CENTURY 


SHAMPOO  BASE 
LIQUID  SHAMPOO 
LIQUID  TOILET  SOAP 
SURGICAL  GREEN  SOAP 
SHAMPOO  PASTE 


POWDERED  SOAP 

U.  S.  P.  CASTILE  BARS  A 

POWDERED 
SHAVING  POWDER 
TOILET  AND  BATH  SOAPS 


The  Perfect  Wrapping  for  Soap,  Perfume*,  Powder 
Puff*  and  Toilet 


Fenestra.    Transparent.    Strong.  Air- 
tight. Moistureproof. 
Keeps  your  package  neat  and  tidy. 

BIRN  &  WACHENHEIM  r8w%.,»  y. 


Alcohol  U.  S.  P. 
Cologne  Spirits 

Denatured  Alcohol  All  Formulas 
James  A.  Webb  &  Son 

INCORPORATED 
27  William  Street      Phone-Broad  7J3»       N.  Y.  City 
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INDEX  TO  ADVERTISEMENTS 


Abonitia  Co.,  ln«-   121 

Aridi  «>n  Lltho  Co   II 

Ail vrrtlsinrL.it ho  Display  Co.  .   108 

Aldeiman-Falrehlld    afi 

Alexander,  A.    21 

Allen  ft  Sons.  Ltd..  Stafford   54 

Allondon,  Lea  L'stnes  de 

Insert  between  fifi  and  5Z 

Alsop  Engineering  Co.    120. 

Alva  Mfg.  Co   ZZ 

Amecousetna  American  Trading  Co.  Ill 

American  Can  Co.  .Front  Cover  and  8 

American  Distilling  Co   40 

American  Perfumery  Co   115 

Amole  Soap  Co   112 

Arabol  Mfr.  Co   114 

Armstrong  Cork  Co   106 

Atlantic  Mfr.  Co   ai 

Barrett  ft  Co.,  M.  L   20 

Baxter  Paper  Box  Co   121 

Belgian  Trading  Co..  Inc. .  .52,  §2  and  54 

Bonton.  Holllilay  ft  Co   114 

Rcrg.  lnd.  Ale.  Co.,  David   12 

Bergert.  Charles   — 

Berinond.  Auguate 

Insert  between  40  and  41 

Bertrand  Freres    la 

Him   ft   Wachenheim    124 

Bond  Mfg.  Co   21 

Brass  Goods  Mfr.  Co   2fi 

Briefer  ft  Co.,  Wm.  8   96 

Bridgeport  Metal  Goods  Mfg.  Co....  24 

Brotnund  Co..  E.  A.    Z2 

Brown  Co..  Inc.,  O.  A  _28  and  33 

Bruno  Court  Soclete  Anonyme 

Insert  between  14  and  12 

Buedingen  Co.,  Ferdinand    SB 

Bucdingcn,  Wm.,  ft  Son    25 

Buedingen.  W.  John    104 

Hurt  Co.,  Ltd.,  F.  N. 

Insert  between  22  and  21 
Bush  ft  Co..  Inc.,  W.  J   1 

Callahan  ft  Co..  K.  .1   126. 

C.irr-I>owrey  Glass  Co   1/1 

Cavalller  Freres    33 

Chemlcnl  Works  Flora   32 

Cliirls  Co.,  Antoine 

Insert  between  14  and  Z5 


Christ  off,  Chrlsto 

Insert   between  15  and  1Z 

Clifton  Chemical  Co   122 

Cwlgnet  Chemical  Products  Co..  Inc.  102 

Colton.  Arthur  Co   128 

Commercial  Ijtbys.  lnc   Zl 

Commonwealth  Chem.  Corp   BZ 

Consolidated  Fruit  Jar  Co   112 

Cook  Co.,  The  U.  C   112 

Cosln  Co   BZ 

Davie*  Young  Soap  Co   114 

Day  Co..  J.  H.    SS 

Dejonge  ft  Co.,  Louis    106 

DeLaire.  Fabriijue*    — 

Delphi  I'roducts.  lnc   14  and  15 

De  Mattla  Chemical*.  Inc..  M   115 

Deiinlaon  Mfr.  Co   23 

Descollonges  Freres    44 

lie  Tena,  Mijos  do  l.uca 

Insert  between  40  and  41 

Dhumez  et  Cio,  Pierre    42 

Dlller.  Geo.  K.    II 

l>oilge  ft  Olcott  Co   — 

Drev.  r.  I*.  B  -14  and  12 

Drury.  A.  C.  ft  Co   122 

Ihipont.  Justin.  Inc   31 

Duval  Compagnte    55 

Economic  Machinery  Co   51 

Eddy.  LL  W.,  "The  Bond  Man"   20 

Ksplem  Co   120 

Essential  Oil  Company   56 

Euslere  ft  Co..  IL    35 

Evergreen  Chem.  Co   101 


(lair  Co.,  Robert    55 

Giexe  ft  Son,  August    10Z 

(iivaudan  ft  Co.,   L   2 

Globe  Collapsible  Tube  Corp   101 

Coertx  ft  Co..  Inc..  Aug   25 

Goldsmith,  L.  M   8* 

•  IrolAa  and  Sordes    33 

IL  K.  IL  Silk  Co   116 

Mammill  ft  Gillespie    01 

Harral  Soap  Co   124. 

Ilasxlauer,  Victor    102 

Heine  ft  Co. .Insert  between  24  and  25 

Heiter.  IL.  L.    22 

Henderson  Lithographing  Co. 

Insert  between  106  and  10Z 

Henry.  Ira  L,  ft  Co   24 

Hopkins  ft  Co.,  J.  L   122 

Houchln-Aiken  Co   85 

IliiKiies  Alne    32 


Illinois  Glass  Co.   

Imperial  Metal  Mfg.  Co.  . 
Industrial  Aromatic  Co.  .. 
International  Filler  Corp. 

Innis.  Speiden  ft  Co  

Istnr  Corp..  C.  E.   

Jarden  Lltho  Co..  The  ... 


48 

as 


Federal  Product*  Co  

Filler  Machine  Co..  Inc  

Klorasynth  Laboratories,  Inc.  . 

Fox  ft  Clarke  Co..  Inc  

Foxon  Co.,  Inc.,  The    113 

Franks  Chemical  Products  Co   100 

French.  Inc.,  BenJ   44 

French  Cosmetic  Mfg.  Co.   45  and  4Z 

Fries  ft  Bro..  Alex    90 

Fries  ft  Fries    2 

Eritssi'he    Brothers,    Inc   4 

KrilH-lie  &  Co.,  Franx    fifi 


  53 

  81 

  9B 

  102 

  50 

  SO 

  112 

  83 

  122 

  56 

  121 

  125 

Kranlch  Chemical  Co   112 

Era  use.  Richard  M   52 

lining.  E.  M.,  Co   as.  3fi  and  32 

I-autier  Flls    23 

Lemolne.  Inc..  Pierre    33 

Leonhard  Wax  Co..  Theodor   1 1 1 

Levy.  Maurice    Z2 

Limbert  ft  Co..  J.  N   123 

I^oCurto  ft  Funk    112 

l.orscheider-Schang  Co   1 10 

Lueders   &   Co..  George....  2  and  3 

Lyon  ft  Co..  Inc..  J.  W. 

Insert  between  40  and  41 


Kirfer  Machine  Co.,  Karl 

Kimble  diss  Co  

Khir,  Adolph   

Knickerbocker  Case  Co.  . . 
Kolmar  Ijibys 


KOLMAR  Laboratories 

647-49-51  Jackson  St.       MILWAUKEE,  U.  S.  A. 


MANUFACTURERS 


Second- to -none 99 


COMPACTS 


ROUGE 


FACE  POWDER 
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LILAC 

FOR  YOUR  PARTICULAR 
REQUIREMENTS 


We  make  a  specific  Lilac  for  every  product. 

Our  prices  are  designed  to  meet  your  require- 
ments. 

Read  our  list.  Select  one  or  two  that  you 
could  use. 


Let  us  send  you  samples. 


Alex-Lilac  No.  3,  $2,50  lb. 


Can  l>r  uwtl  *uar»* 
fully  -i-   a  Lilac  ba»r. 


Alex-Lilac  No.  2,    15111b.  big  her  grades 


witn 
Ltbc 


Alex-Lilac  No.  12,  3.00  lb.  fx,? ^ZZSLW 

(  mini,  Toilet  Wa- 
ter*. Powder*,  \ju- 
tiom,  etc. 

Alex-Lilac  No.  11,  iM  lb.  gi.f  rlSSSltt 

Cream*.  Tn»Iet  Wa- 
ter*. Powders.  Lo- 
tion*, etc. 

Alex-Lilac  No.  L  UM  lb.  $  ?$£3&%£ 

For  use  in  TbOet 
Water*  a*  well  a* 
Cream*. 


Alex-Lilac  No.  50,  l&JM  lb. 


for 

.  l  y 

House*  arid  other-  111 
inir   alcohol  Formula 


Alex-Lilac  No.  23, 2M0  lb.  nft&SfS. 


Alex-Lilac  Lily  May,  30.00  lb. 


tiTce  |>re|Miratii 

A  rich  natural  odor 
wMeh  »tands  out 
prominently  and  i» 
very  bating-, 


Alex-Lilac  Extra,  3L00  lb.  SJKwSr 

di« 


the 
Ha*  I 

very  distinctive  and 
delicate  odor. 


Write  for  samples  and  our  complete  price  list 
of  Synthetic  Flower  Oils. 


Alex*  Fries  &  Bro* 

312-314-316  E.  2nd  St.  Cincinnati,  Ohio 

Established  ZQ  Years 


10HH 


grades  of 
VANILLA  BEANS 


^  GUMS  „ 

Otrabic  Zfragacantb 
Crude  &owdened 

POWDERED  KARAYA  GUM 


Aluminum  Case 

Hi  oz.  Size  Only 


PETITES 


I 


's.  U.anci  Ml  OS. 

Capacity 


Ground 
Elongated 

Glass 
Stoppers 


L  niformity. 


Quality 
Superior  to 
Europe's 
best. 


Monfd  by 
E.  J.  CALLAHAN  &  OX 


lfi  W.  BARRE  ST., 


BALTIMORE,  MD. 
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IF 


™ ■  HENASOAP— 


REG.  U.  3.  P.  OFF. 


EGYPTIAN  HENNA  SHAMPOO 

HENASOAP  SHAMPOO  is  >  combination  of  tha>         HF.NASOAP    SHAMPOO    give.   •   rick,  cnuny 

"Cti'  V.nn?S,n^^  *•  «  *• 

Soap— delicately  perfumed.  hair  and  mains  satisfied  customers 

HENASOAP  SHAMPOO  U  »old  to  manufacturer*  only 

Send  for  Sample  and  Quotation 


100  WILUAM  STREET 


J.  L  HOPKINS  &  CO. 

IMPORTING  DRUG  MERCHANTS 


NEW  YORK  CITY 


INDEX  TO  ADVERTISEMENTS. 


McKenna  Brass  Mfg.  Co   103 

Magnus,  Mabee  ft  Reynard  Inc....  I 

Majestic  Metal  Specialties    83 

Marey  ft  Co   43 

Melhleson  Alkali  Works.  In.   87. 

Mero  A  Boyveau,  J   19 

Morrow  Sales  Corporation    122 

Metal  Package  Corp   7 

Millvlllo  Bottle  Works    88 

Monarch  Nunt>aum  Taper  Box  Co.. 

tnc   107 

Monegal  Soclcdad  Anonima 

Insert  between  40  and  41 

Monxanlo  Chemical  Works    1g7 

Morana  Incorporated 

Insert  between  IB  and  XL 

Morel   ft  Co   SB 

Morgan  ft  Co.,  Clarence    118 

Muhlethalcr  Co..  Ltd. 

Insert  between  lfi  and  12 

Naarden.  N.  V..  Chem.  Fab   la 

Kadal   &    Desparmut    62 

Naef  ft  Co..  M  Inside  Front  Cover 

National  Exposition  Co,,  Inr   Ml  and  81 

National  Seal  Co   — 

Natural  Products  Co   22 

Neumann,  Ruxlee  ft  Wolfe.  Inc   88 

Neumann.  Robert    lift 

New  Ens-land  Collapsible  Tube  Co..  34 
Northwestern  Chemical  Co  105 

Orbla  Products  Trading-  Co.  44  and  AS 
Orxyn  Company    128 

Pallaa   Mfg.  Co. 

Insert   between   08   and  99 
Pappazoglou  ft  Co..  Botu 

Inside  Front  Cover 

Parento  Compagnie    104 

Parsons,  M.  W   98 

Passaic  Metal  Ware  Company   62 

Peerless  Tube  Co   100 

Pennsylvania  Oil  Co   112 

Pennsylvania  Soap  Co   118 

Perfumers  ft  Jewelers  Box  Co   82 

Pfalts  ft  Bauer    lift 

Pfaudler  Co.    128 

Plumly.  Eugene  K.  -•   32 


Plymouth  Organic  Laboratories....  28 
Polak  &  Schwari 

Insert  between  40  and  4J 

Polak's  Frutal  Works    98 

Proctor  A  Schwartz.  Inc   122 

Quality  Label  Co   123 

Randolph  Paper  Box  Co   97 

l:<  .nl  Mif  h in- tv  '  'miii'.inv    84 

Reusehe,    U   A   Co   IH 

Rhodla  Chemical  Co   12 

Ritchie.  W.  C.  ft  Co   129 

ltlv<-r!a  Products  Co  _  112 

Robertet  ft  Co..  P. 

Insert  between  lfi  and  12 

Roilgers,    Oeo.    0   109 

Roermond  Chem.  Works   —  41 

Rognetta.  Salv.  dl  Deo 

Insert  between  18  and  12 
Roasvllle  Co..  The 

Insert  between  4B  and  49 

Rou re -Bert rand  Flls,  Inc.    3D 

Rowell  Co..  E.  N. 

Insert  between  82  and  ai 

Royal  Mirror  Worka    113 

Rub-no-Moro  Co   112 

Ruth  Glass  Co   110 

Ryland,  H.  C   92 

Sabrane.  Fabrlque  de  la    2 

Schmld.  Julius,  Inc   62 

Sehtnoller  ft  Bompard    88 

Scientific  Utilities    78 

Scovtll  Manufacturing  Co   IDA 

Sherwood  Petroleum  Co.,  Inc  ZD 

Shipkoft  ft  Co  

Sh river  ft  Co..  T  

Sierra  Talc  Company 

Inaert  between  12  and  13 
Soelete    Chlmlque    des    Ualnes  du 

Rhone    12 

8oc.  Francalse  de  Prod.  Arom   103 

Solar  Laboratories,  Inc. 

Insert  between  98  and  99 
Sopros.    Soelete    des    ITodults  de 

Syn  these    38 

Smack  Co.,  A.  D  129 

Sonneborn  Sons,  Inc.,  L   13ft 


lfi 


Snarhawk.  ('has.  V   41  and  94 

Standard  Oil  Co   124 

Standard  Specialty  ft  Tube  Co  122 

Stanley  Mfg-.  Co. 

Insert  between  IS  and  £Z 

Stokes  Machine  Co..  F.  J  123 

Stummcr,  Jos.  L.    _Z4 

Swindell    Bros   27 

Synfleur  Srlenl Inr  Laboratories 

Insert  between  8  and  2 

Taylor   Instrument  Companies   112 

Thurston  ft  Braldlch    122 

Tumbarel   Frerea    48 

Todd  Co..  A.  M   84 

Trece  Labys    28  and  29 

Twitchell   Process  Co.   121 

Ungcrer  ft  Co  Inside  Front  and 

Back  Covers,  32  and  Lb 

United    Laboratories    104 

IT.  S.  Bottlers  Machinery  Co   95. 

U.  8.  Ind.  Ale.  Co   29 

U.  S.  Ind.  Chem.  Co   22 

Valmont  Mfgr.  Co   112 

Van  Amerlngen,  A.  L  _42  and  43 

Van  Dyk  ft  Co   68 

Van  Dyk.  L.  A.    118 

Verley.  Albert   -14.  and  18 

Victor  Metal  Prod.  Corp   IDA 

Vletor  ft  Hosken    90 


Webb  ft  Son.  James  A  

Wepplo  Manufacturing  Co  

Western  Cartridge  Co  

Wheaton  Co..  T.  C  

Wheeling  Stamping  Co  

White  Metal  Mfg.  Co  

Whltlng-Patterson  Co.,  Inc  

Whlttaker.  Clark  ft  Daniels.  Inc... 

Wiedemann  Company.  The  Oeo  

Will  Corporation  

Wlra.  Inc.,  A.  LL 

Outside  Back  Cover  and 

Young  Bros   90 

Zagara,  La... Insert  between  40  and  11 


124 
B2 

£3 

a 

118 
82 
lfi 

11 


You  can  oet  better  results  with 

C0TOlrVRW*MONSANT0 

Original  American  Co  u  mar  in 

Manufactured  bu 

Mnnsanto  Lhemical  Works 

St.Louib.U.SJL 

New  York  Chicago 


uiyi 
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No.  8  Paste  Mixer 

===MOTOR  DRIVE==  


ESPECIALLY  adapted  for 
the  mixing  of  Tooth  Paste, 
Toilet  Creams,  Paints,  Ink 
and   various    materials   in  Paste 
Form. 

All  gears  are  machine  cut  and 
substantially  guarded. 

Send  for  our  catalogue  fully  illus- 
trating our  full  line. 

Arthur  Colton  Company 

MANUFACTURERS  V  OF  V  PHARMACEUTICAL  T  MACHINERY 


2604  East  Jefferson  Avenue,  Detroit,  Mich. 


Battery  of  Pfaudter  Tanks  used  in  the  ptocets  of  manufacture 
of  tnoth   paste.    The    Kolynos  Co.,   London,  England 

Mail  the  analysis  coupon! 

The  PFAUDLER  CO. 

The   World's  Largest   Makers  of  ($!ass  Lined  Sterl 
Hquipment 

ROCHESTER,  N.  Y. 

New  York  City  Chicago  San  Francisco 

London.  England  Sydney,  Australia 


KOLYNOS 

AT  LONDON 

The  Kolynos  Company  have  a  plant  at  Loudon 
which  is  the  equal  of  anything  in  America  for 
the  handling  of  tooth  paste.  They  use  six 
large  tanks  which  hold  glycerine  and  alcohol 
in  the  process  of  making  their  tooth  paste. 

Our  leading  makers  of  tooth  paste,  perfumes, 
essential  oils,  shaving  cream,  etc.,  use  Pfaudlcr 
equipment  for  many  of  their  plant  operations. 
You  will  find  Pfaudler  equipment  ready  to 
meet  the  requirements  of  your  product. 

IniE  PFAUDLER  CO..  Rochester,  N.  Y. 

<  irntlemen:     .   192J 

We  manufacture  

Would  l>c  interested  in  learning  whether  your  equip- 
ment has  hern  used  in  our  field.  Send  literature  and 
available  data. 


Chemical  nature  of  pioduct  handled  is. 


Name      

Address   .....      A.    P.  1-23 
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COMPACT  INFORMATION  NO.  12 

Service  and  Quality 

f[In  these  days  when  you  need  Rush 
Service,  are  you  mindful  of  the 
Quality  of  your  Compacts? 

CYou  can  always  depend  on  the 
high  quality  of  our  Compacts,  Large 
and  Small,  whether  it  is  rush  or 
wait,  since  we  only  know  the  best. 

CIt  will  pay  you  to  use  our  Service 
and  Quality. 

CYou  cannot  go  wrong. 

OXZYN  COMPANY 

1 54 — nth  At*.  New  York  City 

Originators  of  NATURAL  ROUGE  for 
Brunettes,  Blonde*  and  Olivettes. 

Lip  Rouge   : :  Coimeticrae   : :   Eye  Brow  Pencil* 


VANILLA 

BEANS 


THURSTON  &  BR AIDICH 

2T  OL^rr  STRICT 
N«W  YOB« 


igmzea  Dy 


Google 
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AMALIE  PRODUCTS 


LSoNNCBoftN  Sons, Inc. 


TECHNICAL 

WHITE  OIL 

COLORLESS   ODORLESS  TASTELESS 
FREE  FROM  BLOOM 


THIS  specialty  it  an  important 
«f  our 


It  hai  for  many  year«  met  the  ex- 


The  superior  quality  of  rhu  oil  Kai 
likrwite  induced  iti  u*e  for  a  grrat 
of  oth. 


SUPERIOR    PRODUCTS  REQUIRE 
QUALITY    RAW  MATERIALS 

General  Offices:  114  Fifth  Ave.,  New  York 

1  Plant.  NotUy.  N.J. 


H 
1 

T 

t 
s 


STOCKS      CARRIED      IN      PRINCIPAL  CITIES 


L.SONNEBORN  SDN5. INC.,  NEW  YORK. NY 
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Standardization 


IN  discussing  the  desirability  of  establishing  definite 
standards  wherever  possible  for  floral  essences,  vol* 
atile  oils,  aromatic  chemicals,  and  other  perfume 
materials,  it  is  absolutely  essential  to  consider  whether 
the  resultant  revision  of  qualities  will  be  upwards  or 
downwards. 

The  stand  of  Ungerer  &  Company  on  this  question 
is  unequivocal.  We  believe  there  is  danger  that  any 
set  of  standards  adopted  will  necessarily  be  in  the 
nature  of  a  compromise,  and  will  represent  qualities 
measurably  below  those  which  we  have  always  main- 
tained in  the  past  and  will  continue  to  maintain  in  the 
future. 

Any  official  or  semi-official  standard  is  likely  to 
represent  an  average  quality.  Ungerer  standards  rep- 
resent not  the  average  but  the  highest  quality  pro- 
ducible. Before  a  perfume  material  is  allowed  to  bear 
an  Ungerer  label  not  only  must  its  physical  and  chem- 
ical characteristics  be  correct,  but  it  must  pass  the  more 
exacting  nose  test. 

We  were  the  first  to  advocate  standardization  over 
twenty  years  ago  and  are  enthusiastic  advocates  of  it 
wherever  practical  but  we  believe  in  it  only  when  the 
highest  quality  and  not  the  average  quality  is  selected 
as  the  standard. 


Ungerer  &  Co. 


^H.H.ULFn^,Z,Inc. 

EST.  1036  y  l» 

CHESTER, PENN. 

COLLAPSIBLE  TUBES  «nd  SPRINKLER  TOPS. 
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